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Research Article / Aragstirma Makalesi

MAINTENANCE OF PROJECT MANAGEMENT AS AN INSTITUTIONAL
PRACTICE IN THE TURKISH HEALTHCARE INDUSTRY*

Project Manager Emre BULUT ®
GE Healthcare, Tiirkiye, (emre.bulut@ge.com)

Asst. Prof. Cagr1 TOPAL ®
Middle East Technical University, Ankara, Tiirkiye, (ctopal@metu.edu.tr)

ABSTRACT

This study examines how projects are successfully conducted and how project management is
maintained as an institutional practice within the complex and dynamic environment of the healthcare
industry in Turkey where many different actors and departments are involved. The study follows a
qualitative case study design with participant observations and in-depth interviews in the sales, service,
and project management departments of a major healthcare company in Turkey and analyzes the collected
data through grounded theory approaches. It explores the interdependent operation of rules/norms and
relations in project management. It highlights the importance of being flexible in the implementation of
rules and developing multiple norms acceptable for different departments. It also emphasizes building
trust and reciprocity and using conditional positions of dominance. The study shows that creating an
informal environment based on inclusive rules/norms and reflecting them in relations through trust/
reciprocity and role reversals are critical for the success of project management. It develops suggestions
for companies to improve and ensure the long-term maintenance of project management.

Keywords: Institutional Work, Institutional Maintenance, Project Management.

TURK SAGLIK SEKTORUNDE PROJE YONETIMININ KURUMSAL BiR
PRATIK OLARAK MUHAFAZASI

OZET

Bu calisma, farkl pek ¢ok aktoriin ve departmanin rol oynadigi, karmagik ve degisken yapidaki
Tiirk saglik sektoriinde projelerin nasil basaruy bir sekilde yiiriitiildiigiinii ve proje yonetiminin kurumsal
bir pratik olarak nasil muhafaza edildigini incelemektedir. Calisma ornek olay olarak Tiirkiye’'de
saglik sektoriinde faaliyet gosteren en biiyiik firmalardan birinde, satis, servis ve proje yonetimi
departmanlarinda yapilan katilimci gozlemlere ve derinlemesine miilakatlara dayanan nitel bir arastirma
tasarimi takip etmekte ve toplanan verileri gomiilii kuram yaklasimlariyla ¢oziimlemektedir. Calisma,
proje yonetiminde kurallarin/normlarin ve iligkilerin baglantili sekilde kullanilmasini konu edinmektedir.
Kurallarin uygulanmasinda esnekligin ve degisik departmanlarca kabul gorecek coklu norm sisteminin
yamsira, karsiliklt giivenin ve durumsal giic pozisyonlarimin Onemine isaret etmektedir. Calisma,
kapsayict kurallara/normlara dayanan ve bu kapsayiciligin karsilikli giiven ve rol degisimleriyle
iligkilere yansumasim saglayan gayri resmi bir ortanun, proje yonetiminin bagarist icin gerekli oldugunu
gostermekte, firmalarin proje yonetim pratiklerini iyilestirebilmeleri ve uzun donemde muhafaza
edebilmeleri icin oneriler sunmaktadr.

Anahtar Kelimeler: Kurumsal fg, Kurumsal Muhafaza/Devamlilik, Proje Yonetimi.

* This study was based on the MBA thesis titled “Institutional Maintenance in Healthcare Project Management”
written by Emre Bulut under the supervision of Cagri Topal in the Department of Business Administration at METU..
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1. Introduction

This study asks the question of how project management can be successfully performed
and continued and how it is maintained as an institutional practice in the complex and dynamic
context of healthcare industry in Turkey where many different actors and departments are
involved. Past literature shows how rules/norms and relations work as two isolated mechanisms
of institutional maintenance but fails to analyze how their coexistence leads to maintenance
(Acquier et al.,2018; Bjerregaard & Jonasson,2014; Collien et al., 2016; Herepath & Kitchener,
2016; Koskela-Huotari et al., 2016; Wright et al., 2017). This study explores the interdependent
operation of rules/norms and relations in healthcare project management as the general
mechanism of institutional maintenance, which is behind its success and continuity. It highlights
the importance of being flexible in the implementation of rules and developing multiple norms
common for different departments. It also emphasizes building trust and reciprocity and using
conditional positions of dominance. In general, the study shows that creating an informal
environment based on inclusive rules/norms and reflecting them in relations through trust/
reciprocity and role reversals seem to be critical for the success of project management. Formal
relationships between departments and with customers, by themselves, cannot maintain project
management activity as they are not flexible enough to respond to the complex and dynamic
nature of project management. Therefore, the study helps analyze and understand how project
management can be continually achieved. Based on the analysis, it develops suggestions for
companies to improve and ensure the long-term maintenance of project management.

2. Project Management

Project management is an institutional practice standardized by Project Management
Institute (PMI), which was founded in the USA as a nonprofit organization in 1969. According
to PMI, “project is a temporary endeavor undertaken to create a unique product, service, or
result” (PMI, 2017:4). Hence, projects are an activity whose start and end dates are more or less
determined (Carpenter, 2011; Heagney, 2016; Knutson & Webster, 2014; Rowe, 2020; Uher
& Loosemore, 2004). They are more or less different even when they seem to be standard and
classified into certain categories of complexity (Carpenter, 2011; Wysocki, 2019) because their
temporal and spatial conditions as well as people involved differ. They also have certain stages
from start to end (Carpenter, 2011; Rowe, 2020; Uher & Loosemore, 2004) and are composed
of interdependent activities (Knutson & Webster, 2014). Yet, they are mostly part of a general
business strategy not stand-alone activities (Kerzner, 2019).

Accordingly, project management is to apply relevant knowledge, skills, tools and
systems, and techniques and technologies to complete projects. It is the application of project
management processes determined for projects. It enables organizations to execute projects
effectively and efficiently (PMI, 2017). There are three general constraints or objectives for all
projects, which are cost, quality, and time (Atkins, 1999; Kerzner, 2019; Knutson & Webster,
2014). Although one of these might dominate in different projects, conflicts still arise due
to imbalance between them (Knutson & Webster, 2014). Project management is actually to
balance these competing constraints or objectives with available resources.

Project management is also a response to the deficiencies of functional structures,
which are designed to manage relatively stable, ongoing operations with a clear division

408



International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 407-427
Uluslararasi Yonetim Iktisat ve i;letme Dergisi, Cilt 18, Sayt 2, 2022, ss. 407-427

of labor and hierarchical control systems and with a permanent workforce and workplace
(Uher & Loosemore, 2004). In contrast, project management is generally designed around a
project team composed of professionals with different functional backgrounds. Compared to
functional operations, project management is operational for a relatively limited time span
and change team members, depending on the changing requirements and evolving stages of
projects. Furthermore, it is different from operations as well as technical management (Knutson
& Webster, 2014). It combines these with general management while utilizing the management
functions of planning, organizing, coordinating, controlling, and leading (Rowe, 2020; Uher &
Loosemore, 2004).

Depending on the degree of clarity of project goals and solutions (Wysocki, 2019),
project management can be classified as simple or complex. Yet, every project is different.
It is an evolving business goal as well as solution that demands ongoing response. Its clients,
stakeholders, systems, technologies, and environment might change in supportive or restrictive
ways. Client requirements might also change during project execution. In addition, new
information regarding different project components emerge as projects evolve (Rowe, 2020).
Opportunities and constraints become clearer, allowing better estimates on and modifications
in project scope and related activities (Kerzner, 2019). Hence, project management is not a
standard tool. It is a flexible approach that must be adapted to and elaborated with changing
project conditions and client needs. Still, it should be able to fit in and thus be consistent with
the general strategy of clients (Wysocki, 2019).

Project manager is a professional directly responsible for the completion of projects
(Knutson & Webster, 2014; Rowe, 2020). She works closely with project clients (Kerzner,
2019). She listens to client needs as well as recommends what and how to do in response.
The manager also coordinates and monitors different functional groups within project teams,
providing them with necessary resources (Carpenter, 2011) and especially resolving conflicts
(Knutson & Webster, 2014). She ensures that team members follow the general direction as
well as perform specific tasks of projects. In addition, she manages relations with other project
stakeholders, which might be external organizations and functional departments (Heagney,
2016; Rowe, 2020). Finally, she ensures learning to occur from projects and inform other
projects (Heagney, 2016). Therefore, project manager should be equipped with both technical
and social skills.

In sum, project management refers to an “organized common sense” directed to a project
led by a professional manager (Wysocki, 2019:27). It proceeds in line with changes in projects.
It is a flexible response to changes in project conditions. Furthermore, it always creates value
in the form of a product, service, or result (Kerzner, 2019; Heagney, 2016; Rowe, 2020), which
business common sense expects in all projects as a business activity.

2.1. Project Management in the Turkish Healthcare Industry

This study focuses on the practice of project management within the healthcare industry
of Turkey by examining a multinational medical system manufacturer company. The company
provides diagnostic imaging systems, life care solutions, and information technologies. In the
Turkish branch of the company, there are approximately 300 employees. Most of them are
employed in the departments of supply chain, sales, and service. Projects are managed by
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the healthcare project management (HPM) department under the global supply chain. In the
company, there are 6 project managers and a project director. More than 100 projects per year
are completed by the HPM department.

The primary responsibility of project managers is to plan and organize projects from
the very beginning of an opportunity of selling a healthcare system to handing over the system
to customers with the help of other departments (Bulut, 2019). A project starts with pre-sales
activities. Together with sales teams, project managers visit hospital sites and make observations
regarding system requirements. After the tender is won and the contract is signed, the sales
opportunity becomes a solid project. Project managers closely work with other departments,
especially sales and service, to monitor site readiness, system delivery, mechanical installation
and cabling, commissioning, and application training. Using limited monetary, temporal, and
human resources, they try to act as a bridge between customers and other departments and
develop a balance between the needs of customers, constraints of departments, and requirements
of projects. Project management is based on this logic of balance between different project
stakeholders, which is critical for the success of projects and thus healthcare companies.

There are three big companies in the Turkish market (Bulut, 2019). Since they operate
internationally, they have to comply with the same international standards. Thus, their
organizational structures and associated practices including project management are very
similar. The project manager numbers are also similar when compared to market share. The
company in this study has approximately 40% market share and is the market leader. Therefore,
it can reflect the industry in general in terms of project management as an institutional practice.

The healthcare industry in Turkey is complex. Hospitals vary in size and scope. There are
city, state, university, and private hospitals as well as clinics with their own rules, policies, and
procedures. Their system needs change and each system as a project has its own requirements.
The funding of projects differs as public private partnership (PPP), public finance initiative
(PFD), direct purchase, government tender, and leasing with letter of credit (LC), each with a
different scope. In addition, conflicts arise between project management and other departments
as well as customers, which have their own procedures, practices, and meanings. Their different
meaning frameworks make it difficult for project managers to coordinate and communicate
with them. Aggressive performance goals set by upper management create further pressure on
project managers as well as other departments to complete projects (Bulut, 2019). Also, project
management departments are relatively small in comparison to service and sales departments,
which have generally more access to limited organizational resources at the expense of project
management. Therefore, project management requires ongoing effort for successful completion.
As an institutional practice, it needs maintenance work in the face of the complexity of the
healthcare industry and conflicts with other departments as well as customers.

3. Institutional Work of Maintenance

Institutional work is the actions of individuals and groups that aim at creating,
maintaining, and disrupting institutional practices (Lawrence & Suddaby, 2006; Lawrence et
al., 2009, 2011; Zilber, 2013). Institutional maintenance, which is one of three main types of
institutional work, is to support, repair, or recreate the existing norms and practices, which
result in continuity and compliance (Lawrence & Suddaby, 2006). The maintenance work
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of individuals and groups are sometimes visible and non-routine and sometimes invisible
and routine. Every institution needs maintenance in order to survive. In fact, institutional
maintenance requires extensive individual or collective effort and often results in modifications
in the existing practices although the meaning framework behind those practices is retained.
Like institutional creation and disruption, it mainly refers to the interactions of individuals
and the effect of those interactions on institutions (Lawrence & Suddaby, 2006). Individuals
are considered as institutionally capable and responsible actors to maintain institutions within
the constraints of the existing institutions. Institutional work of maintenance thus provides an
extended view of agency and actors in relation to institutions and, as a theoretical framework,
facilitates the analysis of daily interactions and their patterns, which constitute and reconstitute
institutions. Past literature identifies rules/norms and relations as two important mechanisms,
which turn those interactions into the work of institutional maintenance.

Rules and norms bring certainty into institutional settings and help actors avoid internal
conflicts since they define and reproduce the boundaries of institutional roles and practices
(Acquier et al., 2018; Dacin et al., 2010; Greenwood et al., 2002; Heaphy, 2013). They
integrate relatively marginal actors into institutional positions and roles (Creed et al., 2010;
Grafstrom & Windell, 2012). They help transform those actors into committed institutional
members as they shape socialization and training processes (Currie et al., 2012; Zilber,
2002). As they are generally taken for granted, they provide consistency for practices and
solutions for daily problems, turning those practices and solutions into routines and rituals
easily recognized and adopted by new members (Dacin et al., 2010; McCann et al., 2013).
Rules and norms also provide a basis to integrate new rules/norms within their own framework
and thus protect their own existence albeit in refined forms (Empson et al., 2013; Herepath
& Kitchener, 2016; Malsch & Gendron, 2013). Practical problems resulting in institutional
breaches are addressed through some modifications in established rules/norms. Old rules/
norms are used to make new, modified ones recognizable and meaningful (Koskela-Huotari
et al., 2016; Raviola & Norback, 2013). They create a sense of familiarity and trust while
preparing institutional actors for new experiences and practices. In fact, the new complements
the old (Bjerregaard & Jonasson, 2014). Conflicting rules/norms can also help maintenance
especially in professional fields where actors develop different sets of expertise (Chreim et al.,
2020; Malsch & Gendron, 2013; McCann et al., 2013; Empson et al., 2013). They highlight
and reproduce different meanings and practices of professional actors. Despite differences
and/or conflicts, there might be interdependence between those rules/norms, which have to
coexist and be maintained for operational effectiveness (Zilber, 2002). Again in professional
fields, conflicts arise between professional rules/norms and organizational practices, which are
actually disruptions. Disruptions are common due to actors’ organizational roles not always
aligned with professional rules/norms. In response to institutional disruptions, professionals
are mobilized to act and maintain common rules and norms (McCann et al., 2013; Wright et
al.,2017).

Institutional relations are also important for maintenance. Even a relation of conflict can
lead to maintenance when it is embedded within or revives established meanings (Creed et al.,
2010). Conflict can help sustain established, institutional meanings, which might be sidelined
by dominant actors and highlighted by subordinate actors. Conflict can also set actor groups
with different meanings or opposite interests apart and strengthen their in-group relations
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and practices (Malsch & Gendron, 2013; McCann et al., 2013), which results in institutional
maintenance of in-group meanings. In-group relations eventually lead to the development of a
collective identity, which positions a group as opposed to others and their interests and further
encourages disruptive attempts against other groups and reproductive performances within the
group (Symon et al., 2008). Disruptive relations with other groups and reproductive relations
within the group reconstruct the divide between groups (Lefsrud & Meyer, 2012; Rodner et
al., 2020). The divide ensures that especially less powerful groups can protect their norms and
practices by preventing an integration or assimilation. However, more powerful groups can
have a role in institutional maintenance within a hierarchical or control relationship with the
less powerful (Bartram et al., 2020; Collien et al., 2016; Zilber, 2009). Powerful groups direct
less powerful ones to use and reproduce established mechanisms, practices, and narratives
(Andersson & Gadolin, 2020; Grafstrom & Windell, 2012; Zilber, 2009). They shape the
institutional roles of the less powerful to maintain the status quo (Currie et al., 2012). In fact,
actors with less power actively participate in institutional maintenance when they are embedded
within socio-economically stratified relations (Dacin et al., 2010; Hamann & Bertels, 2018).
Sometimes they seek the support of powerful actors especially for the maintenance of relatively
new institutions as those powerful actors can counteract other established yet disruptive actors
(Styhre, 2013). Hence, institutional maintenance is also a process of negotiation between
groups of different degrees of power with various meanings and interests (Koskela-Huotari
et al., 2016). Groups representing different meanings negotiate to protect their interests and
associated practices as well as positions of power. Between groups exploiting different areas of
expertise and authority, there emerge short- or long-term coalitions for institutional maintenance
(Empson et al., 2013). Similarly, groups can cooperate against institutional disruptions due to
some common norms or interests (Heaphy, 2013; McCann et al., 2013; Wright et al., 2017).
They might feel obliged to respond to disruptions, which might result in systematic changes if
not responded.

Therefore, the literature provides insights into how institutional rules/norms and relations
work as a mechanism of institutional maintenance (e.g. Acquier et al., 2018; Bjerregaard &
Jonasson, 2014; Collien et al., 2016; Herepath & Kitchener, 2016; Koskela-Huotari et al.,
2016; Wright et al., 2017). It shows that rules/norms help create certainty and consistency,
address conflicts and problems, reproduce boundaries, integrate new rules/norms and actors,
routinize practices, and develop common responses. Similarly, it demonstrates that relations
help revive established norms, strengthen in-group meanings, develop collective identity, resist
assimilation, control others, shape roles, and cooperate around common norms and interests.
Yet, the literature analyzes rules/norms and relations as two isolated mechanisms of institutional
maintenance. This study asks the question of how rules/norms and relations coexist to work
for maintenance. In the context of the Turkish healthcare companies, the study examines how
rule/norm- and relation-based mechanisms operate together to maintain project management
as an institutional practice. It is also one of the rare studies, which apply the perspective of
institutional maintenance work to the Turkish companies (Geyik & Topal, 2020; Topal, 2021).

4. Method

This study was conducted with the approval of the Ethics Board for Human Research
at Middle East Technical University, which was dated as December 15, 2017 and numbered as
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28620816/557. In line with the approval, all the participants were informed about the study and
signed a voluntary consent form.

4.1. Qualitative Case Study

Qualitative approach is appropriate for this study since the aim is to analyze actors’
meanings and experiences of project management (Gephart, 2004; Glaser & Strauss, 1967;
Van Maanen, 1998). Qualitative research examines actors’ daily interactions and experiences
in their natural setting and tries to identify patterns (Denzin & Lincoln, 2000). Patterns indicate
the existence of particular institutional mechanisms, which actually shape both experiences
and meanings. Understanding the dynamics of institutional mechanisms generally requires
a flexible research design as data collection and analysis go together. Qualitative research
facilitates the analysis of institutional mechanisms because it “is often designed at the same
time it is being done” (Gephart, 2004:455). New perspectives can also be integrated into the
emerging results in qualitative research, leading to rich descriptions and insights.

This is also a case study (Stake, 2000), which focuses on a particular company as a case
representing the healthcare industry in Turkey. Case study approach is appropriate in this study
because the first author is a project manager in this company and thus very familiar with the
company’s as well as industry’s practices (Stake, 2000). The potential of the company as a case
and data source is established with this familiarity (Patton, 2002; Stake, 2000). The company
is instrumentally used to understand the practices of project management in the industry and
to develop theoretical insights into institutional practices and mechanisms (Glaser & Strauss,
1967). It is not simply described as an interesting case. Rather, it helps improve our general
understanding of an industry-wide practice through an in-depth, well-grounded analysis, which
is possible with a focused, case study (Stake, 2000).

4.2. Data

In the focal company, a total of 14 in-depth interviews were conducted with different
actors in the departments of sales, service, and project management. There were two sets of
questions prepared for project managers and for sales and service departments. Interview
questions were open-ended and about daily interactions, conflicts within and outside the
company, and ways to achieve goals and maintain the existing order. Each interview was
conducted by the first author and took approximately 45 minutes. Along with interviews,
which were the main data source, the first author also participated in weekly meetings. Project
management department had weekly meetings with service and sales departments. In the
meetings with the service, installation and resource allocation issues were discussed while in
the meetings with the sales, sales opportunities were the issue. The first author took notes in
the meetings. It was observed that the themes emerging in the notes and interviews were very
similar. There were also observations of both self and others. Observations over a long period
of time helped understand institutional practices and enrich the insights into institutional work
of maintenance. Self-observations were especially valuable as the first author was responsible
for project management in all city hospitals. City hospitals were giant projects not similar
to other healthcare projects. They significantly disrupted the established practices in project
management (Garfinkel, 1967). Thus, they shed light on how actors tried to maintain those
practices under the pressure and uncertainty created by their huge scale and scope.
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Although it was easy to contact the respondents, interviews were not easy to arrange
due to conflicting schedules and required time for them. Each interview was rearranged at
least two or three times. No further interview request was made more than three times. Hence,
the intended interview number could not be reached. In order to enrich the data and analysis,
as mentioned, the first author attended weekly meetings within and between departments and
observed daily activities. Also, some interview questions were not comprehended by some
respondents, some respondents went out of track of the research topic, and some focused on
recent incidents in their responses although performing some other activities in their daily
work. However, these problems were mostly manageable and no re-interviews were required.

4.3. Analysis

In the analysis, we followed grounded theory approaches (Glaser & Strauss, 1967;
Strauss & Corbin, 1990). We started our analysis by examining interview notes around the draft
categories formed through interview questions. Interview questions reflected the research focus
of the study and thus could be used as general, draft categories in line with theoretical sampling
(Glaser & Strauss, 1967; Strauss & Corbin, 1990). In general, the notes were reviewed to develop
categories, which were refined iteratively until related patterns and thus general mechanisms
emerged. In particular, for each interview question, individual answers were placed next to
each other to make categories and patterns more visible. This facilitated identifying similarities
across different answers, which actually referred to common themes (Glaser & Strauss, 1967;
Strauss & Corbin, 1990). Hence, the answers were examined and common themes within those
answers were noted and grouped to develop categories, which were higher order themes and
combined similar lower order themes (Strauss & Corbin, 1990). Categories were further refined
to identify more general mechanisms, which referred to major themes (Glaser & Strauss, 1967).
This examination basically looked at the similarities across the answers to understand patterns
and related mechanisms. The purpose of the analysis was actually to identify those general
mechanisms, which seemed to turn actors’ actions into institutional work of maintenance and
facilitate the ongoing existence of project management as an institutional practice. General
mechanisms thus emerged directly from the data, which were grouped and categorized around
common themes, and were related to the theoretical framework of institutional work. This
process helped empirically ground the conceptual model developed in this study (Strauss &
Corbin, 1990).

In qualitative research, the issues of validity and reliability are addressed differently
from quantitative research (Guba & Lincoln, 1985; Silverman, 2000). For validity, we made
sure that all the data, not some parts that would conveniently result in a model, were thoroughly
examined (Silverman, 2000). In this examination, we did not impose theoretical concepts on
the data; rather we let the themes emerge and then linked the themes and concepts where
possible. For reliability, we used the emerging themes in a consistent manner to identify and
group the data (Silverman, 2000). Our procedure was more or less determined to apply to
different data pieces. The whole analysis was collectively conducted by both authors through
an ongoing exchange of information and interpretation (Guba & Lincoln, 1985).
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5. Findings

The analysis of the data indicates that there are four general mechanisms of institutional
maintenance, the first two related to rules/norms and the other two related to relations. Through
those mechanisms, actors in different departments coordinate their activities and ensure the
continuation of project management practice in its current, successful form. The mechanisms
can be depicted as the following:

Mechanisms of institutional maintenance for project management
1. Rule/Norm-based mechanisms

1.1. Flexibility of rules

1.2. Multiplicity of norms

2. Relation-based mechanisms

2.1. Trust and reciprocity

2.2. Conditional dominance

5.1. Rule/Norm-Based Mechanisms

There are two rule/norm-based mechanisms effective in the maintenance of project
management as an institutional practice. These mechanisms are flexibility of rules and
multiplicity of norms.

5.1.1. Flexibility of Rules

Rules provide a framework for employees’ actions. They are a general guide for project
management. Yet, rules cannot be followed in detail because they do not completely fit every
situation. Many daily disruptions occur during project management process due to the different
meanings and needs of departments and customers. The flexible use of rules and procedures
lets employees smooth out those disruptions.

“Rules are the tools that lead us. We play according to them. We can take the initiative
if we are to succeed in our objective” (Respondent 9, Director of Services).

There are rigid rules that cannot be bent. These rules are supported by mandatory trainings
given periodically to employees according to their roles and responsibilities. Compliance,
quality, and safety trainings are routinely provided. This ensures that rigid rules are closely
observed during project management. In case of non-compliance, the concerned department
may decide to stop the work. Stopping the work prevents a faulty or inaccurate result and
creates pressure on the party in noncompliance. Employees are actually monitored by the
compliance department for rule breaches, which might result in the termination of employment.

“There are indispensable rules which can be considered as skeletal rules and also there
are rules that make the things bulky. Compliance with rules is important” (Respondent 2,
Project Manager).
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There are also flexible rules. Rigid rules are the borders that keep project management
within the road. Between those borders there are flexible rules helping project management to
change lanes as needs and requirements vary according to different situations, departments,
groups, and markets.

“Rules and procedures summarize experiences from the past. Although all of them have
reasons, flexibility is required for different regions and needs. Global rules set by a global
company may not be suitable for every region. Apart from regional regulations, culture,
ways of doing business, and customer expectations can be different” (Respondent 6, Account
Manager).

Rigid rules create common frameworks well known by all employees. Thus, they prevent
dead-end discussions and save time. For example, if the credit of a customer is not approved
by the finance department, the system delivery cannot take place. This is a rigid rule and it is
not questioned. Similarly, for MRI system rooms, the company has predetermined standards.
In some cases, customers want to build their own rooms and are forced to comply with the
standards. In contrast, through flexibility in rules, an open discussion framework emerges,
widening the limits of project management and helping find common solutions. Flexibility
enables employees to find a solution when the existing rules do not provide an exact answer for
their needs or when they do not know how to act in the face of disruptions. For example, after
the clinical application training, the project manager should ask for the customer acceptance
since every liability has been fulfilled by the company. If the customer has not started yet to
scan patients, the customer may not want to sign the acceptance and start the warranty period.
In such cases, the project manager has flexibility to wait until the patient scan starts and, by the
approval of the finance department, to extend the payment period of the customer.

5.1.2. Multiplicity of Norms

Departments in healthcare companies have different priorities. Departmental members
reproduce specific meaning frameworks due to their ongoing interactions such as weekly
meetings within their department. For example, the service department is concerned mainly
about future service operations while the project management department is occupied with
effective installation and project course. Without a common basis of understanding, such
departmental orientations increase the possibility of conflict and need for coordination.

“From a departmental point of view, our priorities and perspectives are different.
Sales maintains relationships while project management emphasizes technical issues more.
Communication needs to be kept alive between departments. We must appear as a single body
in front of customers” (Respondent 6, Account Manager).

Despite different priorities, there are also common norms departments more or less
share. They include customer satisfaction, safety orientation, and sales achievement. These
norms help converge meanings and practices and successfully complete the process of project
management. The respondents mention all three norms in every interview.

Customer satisfaction is one of the most important norms. Employees define customers
as the center of their actions and believe that customers determine the success. The meaning
framework of each department should somehow be related to customers.
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“We put the customer in the center of all our operations. If we are like circles, we have
customers in the middle. Each customer has different attributes and attitudes; but having a
general focus on customer helps address them” (Respondent 10, Director of Services).

Since satisfied customers mean continuity in business, customer experience is crucial for
the company and is measured by an independent organization in a survey after project closure.
When departments address conflicts with other departments as well as customers during the
project, the survey results are generally positive and indicate satisfaction. When departments
focus too much on their narrow roles and do not communicate much with others, the results
are generally negative. Employees are mostly unaware of a negative situation with customers
until the results are available. However, necessary steps are generally taken after the survey to
improve customer experience in service operations and future projects.

“Customers determine the success of our whole performance and if they are satisfied,
we can establish a long-term relationship” (Respondent 1, Project Manager).

The timely involvement of departments is critical for customer satisfaction. There are
procedures such as project initiation notification and pre-order consultation to ensure timely
interaction and handover between departments. The sales department involves the project
management department at an early stage. Account managers inform project managers about
sales opportunities before orders take place and project managers visit customer sites and give
feedback to account managers. Project managers also become aware of verbal commitments
given to customers by account managers. Hence, potential problems are revealed at a very
early stage and conflicts can be resolved without major issues arising between departments.
In addition, project managers recognize both customers and their expectations at the pre-sales
stage and adjust project requirements accordingly.

“There is shortage of communication with the sales department. We need to be involved
in time. The PIN/POC process is important; otherwise, there might arise planning issues”
(Respondent 3, Project Manager).

Patient and employee safety is also important for all departments as it is the healthcare
industry. Patient safety is to protect patients from errors, injuries, accidents, and infections.
This understanding applies as well to employees working in the same environment. The result
of an erroneous or incomplete job may be fatal for both patients and employees. In order to
avoid such situations, there are rigid rules and procedures. More importantly, every employee
is aware of the importance of safety and accept it as a norm not to break.

“Patient safety is very important to us. Although relationships with customers are
determined by the contract, sometimes prioritization is made in terms of patient safety and
serviceability” (Respondent 9, Director of Services).

Employees are also given environment, health, and safety (EHS) trainings. In addition,
accident reports are published and communicated. Trainings and reports help create a common
EHS mindset among employees as well as remind them of the requirement of compliance with
safety rules and procedures. For example, in the case of customer pressure to complete a task in
an unsafe environment, employees can stop the work due to safety concerns.
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Sales are another common ground. One of the most important goals is quarterly and
yearly sales targets. Especially towards the end of the quarter, departments increase cooperation
and put great effort to reach the target. Achieving the sales target creates a positive effect in
terms of employee motivation and the credibility of country branch in the region and among
global operations. With high credibility, the branch can reduce the lead time of systems and it
becomes much easier to find new slots for systems in the factory. When systems arrivals are
faster, employees feel more confident to respond to and find solutions for customer problems.

“Sales targets are one of the most important common values that show what the
company can achieve as a team. If sales targets are achieved, they have a positive impact on
meeting customer expectations, protecting and improving company reputation, contributing to
quarterly turnover, and facilitating company activities in the future” (Respondent 7, Account
Manager).

For the sales department, sales target pressures may shape practices in ways that seem
inconsistent with the norm of patient safety. In the service department, headcount limitations
may increase the workload of field engineers at the expense of customer satisfaction. For project
managers, budget constraints may create problems in terms of both patient safety and customer
satisfaction. However, employees in different departments understand and unite around
common norms for the success of project management. They put departmental differences
aside with the help of their multiple focuses on customers, safety, and sales and coordinate
their activities accordingly. They are aware that the completion and continuation of projects
mean sales achieved in a manner that satisfies customers and protects patients and employees.

5.2. Relation-Based Mechanisms

There are two relation-based mechanisms that facilitate the institutional maintenance
of project management practice. The mechanisms include trust/reciprocity and conditional
dominance.

5.2.1. Trust and Reciprocity

Relations are essential for every project as project management is a fragile practice, in
which different departments and customers are involved with their own meanings and priorities.
Coordination is intensely needed due to differences in meanings and priorities. If departmental
differences can be overcome, coordination with external groups, especially customers, is more
likely. In general, daily interactions and communications are needed to coordinate the activities
of departments and customers during project management process.

“Priorities can be different. We have weekly meetings and during these meetings,
mutual evaluations and prioritization are made for both short-term and long-term activities”
(Respondent 9, Director of Services).

Project managers engage in daily communication with customers and give information
about projects. They spend significant time mostly in face-to-face meetings and have
occasionally social events such as dinners and lunches with customers. They attempt to meet
customers’ expectations as much as possible. In their relations with customers, they also
consider the history of customers including previous projects, loyalty, financial history, and
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total amount of sales. In general, project managers try to improve relations and build trust
while taking into account the possibility of reciprocity. Problems arising during project course
are managed with the help of trust-based, reciprocal relations. While project managers respond
to customer needs, which vary with each customer, customers reciprocate and accommodate
technical necessities not exactly in line with their needs, continuing to work with the company.
This is a kind of emotional lending and borrowing based on trust. Benefits to customers lead to
expectations of reciprocity in project managers and eventual return of benefits. As a result of
ongoing trust and reciprocity, project managers strengthen their bond and avoid conflicts with
customers.

“We do emotional lending to customers. My emotional relationship with customers is
more of a relationship of interest. If I help them, they also help me” (Respondent 11, Field
Engineer).

To support the environment of trust and reciprocity, companies routinely hire radiology
technicians as clinical education specialists to provide application training to customer
technicians. Radiology technicians have a lot of experience with customers. They can
understand the needs, requests, and questions of customers and shape the training accordingly.
Customer technicians, in return, can develop affinity and communicate easily with them when
they provide the training. Hence, trust and reciprocity readily emerge between education
specialists and customer technicians. Application training becomes much more effective,
increasing customer satisfaction and trust.

Trust and reciprocity are more valuable than formal workflows and processes for
departments. Trust is the main reference in mutual evaluations among employees of different
departments. In an environment of mutual trust and reciprocity, employees can be honest with
each other and openly express their ideas. They can communicate and work together effectively
to complete projects. Thus, trust speeds up project management process and leads to smooth
progress in projects. Employees, already at a certain level of maturity, reciprocate mutual trust.
For example, field engineers sometimes cannot complete their job in customer site within the
working hours. In such cases, they do not leave the site before making healthcare systems ready
for customers and they do not request overtime. They do not let down project managers as well
as customers who trust them and are likely to accommodate them in the future.

“I have trust in and respect for others’ word in the company. We communicate one-
to-one and their trust in me is respected more than workflows” (Respondent 10, Director of
Services).

Trust and reciprocity also emerge with planning activities between different departments.
Through planning, departments can better understand common and different needs and act
accordingly to organize their relations and respond to the needs of one another as well as
customers. Employees from different departments meet weekly for planning issues and discuss
priorities. The project management department has meetings with the sales to have knowledge
about sales opportunities and with the service to arrange project resources. Hence, they
continuously relate to other departments, organize interrelated activities, and solve conflicts.
These ongoing relations between departments help create and sustain the environment of trust.
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“We make mutual evaluations. We prioritize. We have weekly meetings. During these
meetings we make short-term and long-term evaluations” (Respondent 9, Director of Services).

Soft skills training also contributes to the development of trust and reciprocity. It aims
to improve communication, problem solving, conflict resolution, emotional intelligence, time
management, and teamwork, all of which support the environment of trust and help develop
reciprocity among employees. Being skilled in such areas, employees are more likely to protect
a common meaning framework and reciprocate actions despite different orientations. Soft skills
training thus helps employees complement their technical knowledge with trust-based attitudes
and interactions and promotes harmony in relations.

“It is a diversified structure in a multinational company including employees with
different cultures. Soft skills training is given a lot and it is put into practice. We try to convince
the other side and serve the common purpose” (Respondent 10, Service Department).

5.2.2. Conditional Dominance

The sales and service departments are more established with relatively larger number
of employees. They are generally more dominant as opposed to the project management
department which has fewer than ten employees. Given that the sales and service have their own
meaning frameworks, such a dominance significantly increases their decision-making power.
However, this dominance is not a general one due to the critical relation of project managers
with customers. The project management department acts as a bridge between the sales and
service departments, and customers. Hence, it is possible for this department to dominate other
departments by highlighting customer priorities and expectations and get the support of those
departments for a successful project completion.

“I think there are no power positions in matrix structure,; each unit has indispensables.
Prioritization is made according to the customer’s conditions. The important thing is the
successful completion of the work” (Respondent 8, Senior Field Engineer).

For each department, there are indispensable priorities that must be considered for
customer satisfaction. Departments can use such priorities to their advantage and become
temporarily dominant in their relations with other departments because customers are the focal
point for all departments. Relatively subordinate departments can thus develop dominance
over relatively dominant departments. This is conditional dominance or situational dominance
acquisition by emphasizing important priorities against dominant actors. For example, project
managers can request employees from the service department to work in the weekend if it is
requested by customers. The service department is not to work in the weekend; but project
managers’ conditional dominance forces employees from the service to come and complete
the work.

“When the plan is reported to the service department by the project management, the
service department does its best to follow this plan although the service is more dominant than
the project management” (Respondent 12, Senior Field Engineer).

The project management mostly clashes with the service regarding the use of company
resources. They are usually limited resources such as field engineers and equipment required
for the installation of healthcare systems. The resources are allocated through the planning of
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project course. Still, there might be conflicts between departments in terms of specific actions.
In such cases, a common way of solving conflicts is prioritization around customer needs. The
project management department highlights those needs, determines the next course of actions
in projects, and are allocated necessary resources. Thus, it dominates the service thanks to the
norm of customer orientation. In line with the norm, the service department puts great effort to
meet the expectations of both project managers and customers. If necessary, the service gets
support from other regions. In this way, projects continue without interruption.

“Resources are limited. Mutual assessment between departments is required for a
continuous project course” (Respondent 4, Project Manager).

In general, conditional dominance facilitates collective work between employees from
different departments. Because all employees use customer priorities as a common meaning
framework, they are willing to accept subordinate roles despite their established dominant
positions and cooperate for the sake of customers. To respond to customer needs faster, they
avoid exercising their power and conflicting with others. Conditional dominance thus helps
conflict resolution and project completion by temporarily reversing established relations
between departments.

6. Conclusion

This study contributes to institutional work literature as it explores the mechanisms of
institutional maintenance within the context of healthcare industry and explains how employees
from different departments reproduce project management as an institutional practice in
healthcare companies. Past literature points out that institutional rules/norms and relations work
as a mechanism of institutional maintenance (e.g. Acquier et al., 2018; Bjerregaard & Jonasson,
2014; Collien et al., 2016; Herepath & Kitchener, 2016; Koskela-Huotari et al., 2016; Wright et
al., 2017). Yet, in the literature, rules/norms and relations are examined without much concern
about their coexistence or simultaneous operation in the process of institutional maintenance.
This study identifies general mechanisms, through which rules/norms and relations work
together towards the maintenance of project management. Institutional actors use rules/norms
and relations together to continue project management. In the healthcare industry, flexibility of
rules and multiplicity of norms appear to be what make rules/norms effective in institutional
work whereas relations emerge as trust/reciprocity and conditional dominance in the process
of institutional maintenance.

The study shows that the degree of flexibility of rules shapes the process of maintenance.
Similarly, it is the multiplicity of norms, which allows different actors or groups to work in
coordination and reproduce the practice of project management. While some rules cannot be
bent, others can be bent and flexibly used in line with certain norms, customer orientation being
the most important. In fact, customer, safety, and sales orientations are the core,common norms.
Depending on the specific situation, actors can emphasize one of these norms to bend rules and
respond to the situation. They can quickly develop a common understanding regarding the
situation, put rules and norms into practice accordingly, and effectively deal with the specifics
of the situation. Although their group or departmental meanings and priorities are different
and likely to cause conflicts, their common orientations to customers, safety, and sales support
coordination. They can solve conflicts rather easily and keep working on projects as they shift
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between multiple norms and implement rules in line with the norm they choose. Hence, actors’
choice or role in the maintenance of project management as an institutional practice becomes
much more visible.

The study indicates that relations complement the flexible and contextual implementation
of rules and norms. Relation of trust and reciprocity forms and reproduces common meanings
regarding rules and norms among different departmental actors and thus improve coordination
between departments to address customer concerns. Trust and reciprocity let people be flexible
and responsive to the demands of other departments and customers. Hence, they help develop
an informal environment based especially on customer needs. In this environment, actors do
not cross the line generally embedded in rigid rules. However, they can go beyond formal
boundaries to do others favors aimed ultimately at satisfying customers, trusting that others
reciprocate with similar favors. Like trust and reciprocity, conditional dominance emerges
around and highlights the importance of project management practice to satisfy customer
needs. Through conditional dominance, project managers can ask other departments to accept
role reversals and be more flexible in addressing those needs. Departments shift between norms
and bend rules in their relation of power with project managers for the sake of customers.
Similar to trust and reciprocity, conditional dominance then helps form and protect an informal
environment that supports the successful completion of projects.

Therefore, the study suggests that rules/norms and relations work together towards
institutional maintenance. They complement one another. Flexibility of rules and multiplicity
of norms create the conditions for and facilitate the operation of relations of trust/reciprocity
and conditional dominance, which in turn support the flexible use of and shift between different
rules and norms within certain limits. Hence, institutional relations are shaped by the nature of
implementation of rules and norms while this implementation depends partly on the degree of
mutual trust and acceptability of relative role reversals among actors. Together, rules/norms and
relations build an informal environment of coordination, through which project management
practice is successfully performed and continued.

In line with the framework of institutional work, the study highlights the agency of
different actors, especially project managers. Actors comply strictly with some rules. Yet, they
can also bend others. Moreover, they are not bound up with one particular norm. They can
change their orientation to other norms rather easily as the situation necessitates. In addition,
in their relation with others, actors can use the context to their advantage. They can develop
temporary dominance despite their subordinate positions. Hence, actors are not passive
recipients of the conditions of project management. They actively contribute to its ongoing
existence. Project managers are especially important. They deal with all the issues regarding
different hospital types and project requirements, conflicts between project management and
other departments, and relative dominance of those departments. Thus, they play a key role
in the maintenance of project management as a stable and consistent practice. Their ongoing
efforts help reproduce project management practice in the complex and dynamic environment
of the healthcare industry.

The study also introduces the concept of conditional dominance. Conditional dominance
is subordinate actors’ temporary, situational dominance based especially on the priorities of
customers. In healthcare companies, customer orientation emerges as a general norm almost
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equally important for all departments. When a relatively subordinate department like the
project management shows the importance of its operation for customers, it can situationally
dominate relatively dominant departments like the sales or service. Conditional dominance
can actually be a source of conflict between departments and thus disruption to institutional
practices as it reverses established positions of power. The study shows that, on the contrary,
conditional dominance is essential in maintaining those practices as it refers to common norms
and priorities within a temporary role reversal. Any department can use customer priorities and
become temporarily dominant over others even it is generally subordinate.

6.1. Limitations, Future Research, and Managerial Implications

The study has some limitations. First, the researcher collecting the data is the employee
of the company examined in this study. Some events in the company thus seemed very ordinary
to the researcher and were difficult to interpret since they were part of the researcher’s job.
Because the researcher was an insider, this situation must have an impact on the interpretation
process (Evered & Louis, 1981). The second researcher acted as an outsider to create a
balanced perspective as s’he was detached from the setting (Louis & Bartunek, 1992). Still,
other perspectives cannot be ruled out entirely despite the attempts to be self-reflexive and
use multiple perspectives. Other researchers might develop different interpretations. Also, this
research is conducted with a limited number of participants in a particular industry. This brings
the concern of whether the results might be different in other settings and raises the question of
generalization. However, this study is exploratory and provides an initial perspective open to
modification and change. Other organizations in different industries can be examined in future
studies to improve this perspective and its degree of generalization.

Based on these limitations, some suggestions can be made for further research
on institutional work and maintenance. Firstly, this study should be complemented with
quantitative studies using larger samples to test the proposed relationship between institutional
maintenance and associated mechanisms. Quantitative studies can help confirm and generalize
the proposed relationship and develop a better sense of the effect of general mechanisms on
institutional maintenance. The relationship might be modified and reformulated accordingly.
Secondly, quantitative as well as qualitative studies can be conducted in other industries.
Companies in the healthcare industry do not have manufacturing operations in Turkey. Thus,
they largely depend on sales. Industries with manufacturing operations in Turkey might result
in the dominance of manufacturing over sales. Depending on the relationship of manufacturing
with other departments, conditional dominance may or may not be a factor in institutional
maintenance. Thirdly, the size of organizations within an industry can be important. In small
local companies in contrast to global corporate companies, training opportunities might be
limited. Therefore, training to support rules/norms and relations may be limited or even absent.
There might be other activities, for example informal mentoring, which might have an impact
on institutional processes. Lastly, new insights can emerge with studies in regions or cultures
where relations are more formal and based on task management. In the Turkish context, trust is
very important and relations are very informal. Formal, contractual relationships might reveal
the effect of some other mechanisms on institutional maintenance.
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The study has a number of practical implications for managers and professionals.
Firstly, flexibility in the implementation of rules is useful and sometimes necessary for project
management. There might be rigid rules in certain issues like safety; however, without some
flexibility in especially operational issues, rules might be dysfunctional in a context where many
different actors, interests, and needs are involved. Strict compliance with rules might actually
be impossible and have negative impact on project management as, with compliance, actors
seem to disregard the needs of others including customers. Companies should consider rules as
a general framework of negotiation between actors with different interests and needs. Secondly,
the existence of multiple norms, which appears to create incoherence within a company, is
not always harmful. It actually provides a normative basis for the flexible implementation of
rules. The key issue is whether multiple norms are more or less shared by different actors
and departments. Companies should encourage interdepartmental relations as much as possible
to develop a common understanding on multiple norms critical for the success of project
management. Lastly, trust and reciprocity are critical for the success of project management.
Project management necessitates close, informal, and long-term relationships even though it
usually includes a detailed, formal contract with customers and task-based interactions between
departments. Trust and reciprocity encourage actors to be flexible and accommodate emerging
needs, which are not always possible to cover in formal contracts and relationships. They
greatly facilitate conflict resolution and speed project course. They even lead dominant actors
to accept role reversals with subordinate actors so that customer concerns are better addressed.
Companies thus should create and sustain an informal environment of trust and reciprocity, not
trusting only the power of formal contracts and relationships.
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OZET

Norobilimsel dlciim tekniklerindeki gelismeler sayesinde, insan davranmisina temel tegkil eden
soyut olgulart gozlemleme imkdnt dogmustur. Bu imkdn, sosyal bilimlerin pek cok alaminda oldugu
gibi yonetim ve organizasyon alamindan arastirmactlarin da ilgisini ¢ekmis ve norobilim ile yonetim
bilimlerinin ortak calismalar yiiriittiigii multisidisipliner bir ¢calisma alam olarak noroyonetim ortaya
ctkmustir. Gorece yeni bir calisma alami olarak noroyonetimin incelendigi calismamiz kapsaminda,
norobilim, norobilimsel olciim teknikleri, bu tekniklerin etik boyutu kavramsal acidan ele alinmakta ve
noroyonetim kavrami tamimlanmaktadir. Calismanuzin arastirma béliimiinde, yonetim ve organizasyon
alaminda yapilan norobilimsel calismalar bibliyometrik analize tabi tutularak noroyonetim alaninin
mevcut durumu goriiniir kilimmistir. Calismamizin sonug boliimiinde ise elde edilen bulgular 1s1ginda
noroyonetim ¢alismalarinin gelecegi iizerine degerlendirmelerde bulunulmaktadir.
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ABSTRACT

Thanks to the developments in neuroscientific measurement techniques, it has become possible
to observe abstract phenomena that form the basis of human behavior.This opportunity has attracted
the attention of researchers from the field of management and organization, as in many areas of social
sciences, and neuromanagement has emerged as a multidisciplinary field of study in which neuroscience
and management sciences collaborate Within the scope of our study, which examines neuromanagement
as a relatively new field of study, neuroscience, neuroscientific measurement techniques, the ethical
dimension of these techniques are conceptually discussed and the concept of neuromanagement is defined.
In the research part of our study, neuroscientific studies in the field of management and organization were
subjected to bibliometric analysis and the current state of the neuromanagement field was made visible.
In the conclusion part of our study, evaluations are made on the future of neuromanagement studies in the
light of the findings.
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1. Giris

Insanlik tarihi boyunca gerek kitleler iizerinde otorite kurmak gerek bireyleri bir amaca
yonlendirmek gerekse de kaynaklart kontrol altinda tutmak yoniinden varligimi siirdiiren
bir olgu olarak yonetim, yine tarih boyunca yasanan teknolojik, sosyal, kiiltiirel, siyasal ve
ekonomik degisimlere uyum saglayarak geligimini stirdlirmiistiir. Stiphesiz bu degisim
giiniimiiz diinyasinda da devam etmektedir. Yoneten ve yoOnetilen bireyleri ve bu bireylerden
meydana gelen orgiitleri inceleme alan1 olarak benimsemis yonetim ve organizasyon disiplini
de bu gelisim ve degisime oncii olarak paradigmasini siirekli yenilemek durumundadir. Zira,
Thomas Kuhn’a gore bilim, paradigmalarin siirekli degisim gosterdigi ve birbirlerine tistiinliik
saglamak i¢in rekabet ettigi devrimci bir siireci ifade etmektedir (Kuhn, 2012).

Kuhn’un soziinii ettigi bu paradigmal degisimler, yonetim bilimleri baglaminda ele
alindiginda cagin gereklerine, yoneten ve yonetilen bireylerin ozelliklerine ve Orgiitlerin
yapisina uygun sekilde gerceklesmelidir. Bu sebeple mevcut sartlar yanilma payr diisiik
arastirmalarla ortaya konulmali ve elde edilen veriler dogru yontemlerle analiz edilmelidir.
Geleneksel arastirma yontemlerinin bu gerekliligi tam olarak karsilayamadigi ve bireyin bireye
verdigi bilgiyi esas aldigindan yanlilik ve yanilmalara agik oldugu bilinen bir gercektir. Bu
durum sosyal bilimlerin diger bircok alaninda oldugu gibi yonetim ve organizasyon alaninda da
aragtirmalarin giivenilirligini arttiracak destekleyici 6l¢iim tekniklerine iligkin ihtiyacin ortaya
cikmasina neden olmustur.

Noro goriintiileme teknolojilerindeki gelismeler biiyiik Olctide bu ihtiyaca cevap
niteligindedir. Zira, ndrobilimsel teknolojiler vasitasiyla duygu, diisiince ve degerler gibi insan
davranigina temel tegkil eden soyut olgulari gozlemleme imkani dogmustur (Pindelski vd.,
2011). Boylelikle, norobilim ve sosyal bilimlerin ortak ¢alismalar gergeklestirme firsati ortaya
cikmistir. Bu firsati1 ilk degerlendirenler psikoloji alanindan bilim insanlar1 olmus ve sosyal
bilimlerin insan davranigtyla ilgilenen diger alanlari1 da norobilimsel ¢aligmalara yonelmislerdir
(Erkal vd.,2017). Bu durum, néropsikoloji (neuropsychology), néroekonomi (neuroeconomics),
noropazarlama (neuromarketing) ve ndroegitim (neuroeducation) gibi multidisipliner ¢aligma
alanlarini ortaya ¢ikarmistir (Yasar, 2019).

Sosyal bilimcilerin, norobilim alanma yonelik olarak artan ilgisi zamanla yonetim
yazininda da goriilmeye baglamistir. Ancak yonetim yazininda norobilimsel caligmalarin gérece
daha yeni oldugu soylenebilir. Yapilan literatiir taramalarinda da yonetim ve organizasyon
konularina odaklanan noérobilimsel c¢aligmalarm 2010’dan sonra yogunlagmaya bagladigi
goriilmektedir (Erkal vd., 2017).

Heniiz oldukca yeni bir kavram olan noroydnetim’in incelendii bu caligmanin
amaci, yonetim ve organizasyon yazinina ndroyonetim kavramimi tanitmak, arastirmacilara
norobilimden yoOnetim ve organizasyon alaninda nasil faydalanabilecekleri konusunda bir
perspektif kazandirmak ve gelecek calismalarda olusabilecek kavram karmasasinin Oniine
gecmektir.

Bu kapsamda; norobilim kavrami, norobilimsel 6lctim teknikleri, bu tekniklerin etik
boyutu ve noroyonetim kavrami incelenecek, yonetim ve organizasyon alaninda yapilan
norobilimsel ¢aligmalar bibliyometrik analize tabi tutulacaktir. Arastirmanin sonug¢ boliimiinde
ise noroyonetim ¢aligmalariin gelecegi iizerine degerlendirmelerde bulunulacaktir.
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2. Kavramsal Cerceve
2.1. Norobilim Kavram

Noron sozciigii, Tiirk Dil Kurumu’nca “sinir sisteminin uyariy1 iletmekle gorevli
anatomik ve iglevsel birimi” (TDK Giincel Sozliik, 2020) seklinde tanimlanmaktadir. Buradan
hareketle, norobilim kavrami da insan sinir sisteminde gerceklesen noron aktivitelerini
inceleyen bilim dalimi ifade etmektedir. “No6robilim, néroloji, psikiyatri, beyin cerrahisi ve
diger temel bilimlerle ilgili sinir aragtirmalarinin genel adidir” (Sadedil Kurus, 2016:16).

Aristoteles’in Metafizik (1982:149) isimli kitabinda belirttigi gibi “Biitiin insanlar dogal
olarak bilmek isterler”. Merak diirtiisii ile bilme eylemine yonelen insanlik, tarih boyunca
cesitli medeniyetler kurmus ve biriktirdigi bilgiler sayesinde giiniimiiz uygarligini inga etmistir.

Insanlarin, dogalar1 geregi merak edip bilmek istedigi bir konu da nasil 6grendiklerini,
nasil unuttuklarini, nasil diisiindiiklerini, nasil anladiklarm1 ve nasil karar verdiklerini
aciklayacak olan beyin aktivitelerinin gerceklesme siirecidir. Oyle ki neolitik dénemde dahi
beyinle ilgili arastirmalar yapildigi ve hatta ameliyatlar gerceklestirildigine dair arkeolojik
bulgulara rastlanmistir (Giile¢ & Pelin, 2017). Bu merak, norobilimsel ¢alismalarin temelini
atmagtir.

Kavramsal olarak tanimlanmig olmasa da tarihte gliniimiiz norobilim ilgi alaninda
sayilabilecek ¢ok sayida calisma gerceklestirilmistir. Modern anlamda nérobilim ise Ispanyol
bilim insani, Santiago Ramén y Cajal tarafindan kurulmugtur. Cajal, beyin dokusu iizerine
yaptig1 incelemeler neticesinde, sinir sisteminin temel birimi olan noronlarin birbirleriyle
organik bir bag1 olmamasina ragmen birbirleriyle iletisime gecebildiklerini kesfetmis (Uzbay,
2012) ve sinir sisteminin yapistyla ilgili yaptig1 bu ¢aligmalardan dolay1 1906 yilinda Nobel
Fizyoloji veya Tip Odiilii’nii kazanmustir. (Encyclopedia Britannica, 2019)

20.yy’1n baglarinda temeli atilan bu calisma alani, sinir sisteminin yaklagik yiiz milyar
noronun sinaps olarak adlandirilan sayisiz kavsak noktasinda gerceklesen elektrokimyasal
etkilesimler araciligryla iletigimini siirdiirdiigini ve yasamsal faaliyetlerin bu sayede
gerceklestigini ortaya koymustur (Uzbay, 2016; Yilmaz, 2019). Bununla beraber, ndronlar
arasi iletisim baglantilarmin siireklilik arz edebildigi gibi ihtiyaca dayali olarak yeniden
modellenebildigi, ihtiya¢ kalmayan baglantilarin programli sekilde yok edilip ihtiya¢ halinde
tekrar tiretilebildigi de bilinmektedir (Uzbay, 2016).

Fizyolojik faaliyetlerin yan1 sira, biligsel, duygusal ve davranigsal siireclere de temel
teskil eden bu sistemin (Berridge, 2004) sirlart heniiz tamamen ¢6ziilebilmis degildir. Ancak,
kadavralarin beyin dokular incelenerek baslayan modern sinirbilimin yolculugu, beynin hangi
bolgesinde hangi eylemin gerceklestirildigini es anli gozlemleme imkéani saglayan cihazlar
yardimiyla devam etmektedir.

2.2. Norobilimsel Ol¢iim Teknikleri

Norobilimsel arastirmalarda bircok farkli degiskeni 6l¢gmek amaciyla kullanilan ve
maliyet, giivenilirlik, mobilite, kullanim kolayligi, ol¢lim kriterleri bakimindan c¢esitlilik
gosteren teknikler mevcuttur. Bu teknikler, ndrometrik ve biyometrik 6l¢iim teknikleri olmak
iizere iki grupta incelenmektedir (Akgiin & Ergiin, 2016). Bu 6l¢iim teknikleri ve 6l¢iimlerde
kullanilan cihazlar Sekil 1°de verilmigtir.
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Sekil 1: Norobilimsel Ol¢ciim Teknikleri

Néorobilimsel

Olgiim Teknikleri

Norometrik Biyometrik
Olgiimler Olgiimler

¥

¥

EEG.MEG, Eye- Tracking,
GSR, Facial
fMRL, vd. Coding, vd.

2.2.1. Norometrik Olciimler

Insan beyninde gerceklesen metabolik (kan akisi, oksijen seviyesi vb.) ve elektriksel
veya manyetik (ndronlarin elektrik potansiyelleri, manyetik alanlar) aktivitelerin 6l¢timlenmesi
esasina dayanan norometrik Ol¢iimler; kullanilan cihazlarin olduk¢a pahali, uygulamalarin
uzun ve mesakkatli olmasina ragmen, kesinligi yiiksek sonuglar elde etme imkani sundugundan
tercih edilen tekniklerdir. Bircok norometrik 6l¢tim teknigi bulunmakla birlikte bu tekniklerin
baglicalar1 agagida siralanmustir:

2.2.1.1. Elektro Beyin Grafisi (EEG)

Kafa derisine giydirilen EEG cihazi, iizerindeki elektrotlar sayesinde beyindeki
noronlarm {rettigi mikro elektrik dalgalarmin 6lciilmesine imkan tanimaktadir (Yiicel &
Simgek, 2018). Deney esnasinda, katilimcinin beyin dalgalarinin ¢esitli uyaranlar kargisinda
nasil bir degisim gosterdigi bilgisayar ortaminda kayit altina alinmaktadir. Deney sonucunda
elde edilen alfa, beta, gama, delta ve teta dalgalart olustugu bolge ve karsilik geldigi duygu
durumuna gore kategorize edilip siniflanmaktadir. Ornegin, sol frontal lobda alfa dalgalarinin
(8-13 Hz)! 6lgiimlenmesi denegin uyarana karsi olumlu duygular besledigini gosterirken, sag
frontal lobdaki elektriksel aktiviteler tipik olarak negatif duygular ile iliskilendirilmektedir
(Morin, 2011).

2.2.1.2. Manyetoensefalografi (MEG)

Temelde EEG yontemiyle benzerlik gosteren MEG, noronlarm irettigi elektrik
dalgalarini degil, liretilen manyetik alanlari dl¢cimlemektedir (Yiicel & Simsek,2018). EEG’ye
kiyasla daha detayli 6l¢lim yapma imkani sunmasina ragmen, noron aktivitesinin meydana
geldigi alani tam olarak saptayamamaktadir (Lee vd., 2009). Bunun yan1 sira maliyeti yiiksek
oldugu icin EEG’ye kiyasla daha az tercih edilmektedir (Sadedil & Tiizel Uraltas, 2018).
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2.2.1.3. Fonksiyonel Manyetik Rezonans Goriintiilemesi (FMRI)

Esasen beynin uyaranlar karsisinda enerji tiiketimine bagli olarak, hangi bolgenin
ne Olciide uyarildigina dair ¢ikarimlarda bulunmamizi saglayan FMRI cihazi hastanelerde
kullanilan MR cihazinin ¢esitli yazilimlarla giiclendirilmis ve uyaran géstermeye uyumlu hale
getirilmis bir versiyonudur. FMRI cihazi ile deneye tabi tutulan bireye uyaran gosterilirken,
beynin hangi duygudan sorumlu boliimiinde faaliyet gerceklestigi gozlemlenerek, uyaranin
bireyde olusturdugu duygu saptanmaktadir (Yiicel & Coskun, 2018).

Bu cihazlarin neyi 6l¢tiigii, avantajlar1 ve kisitlart Tablo 1’de verilmistir.

Tablo 1: Norometrik Olciim Cihazlariyla Olgiilen Degiskenler, Cihazlarin Avantajlari ve
Kisitlar:

Cihaz Ad1  Neyi Olciiyor?  Avantajlar Kisitlar:
Diger nérometrik 6l¢lim  Aragtirmacinin yaptig1 her tiirlii
tekniklerine kiyasla deneysel ayarlamanin sonucu
Dikkat, Baghlik, kolay kullanim, hizli ve  etkilemesi. (Elektrotlarin
EEG . . g .«
Heyecan anlik veri akigi sayesinde yerlestirildigi bolgelere gore
beyin aktivitesinin kolay  kaydedilen sinyallerde farklilik
tespiti. ortaya ¢ikmasi vb.)
Pahal1 bir yontem olmast,
Alg1, Dikkat, Dogru ve giivenilir gor.eceh .ol.a rak karmastk
MEG veri analizi, deney ortaminin
Bellek sonuglar. .
kapsamli 6zel sartlar
gerektirmesi.
PflkOIOJ.l K . . Pahal1 bir yontem olmas,
Duygusal stireglerin gozlenip Karmastk veri analizi
FMRI Yogunluk, Arzu, yorumlanabilmesine N .§ .
.. A o denegin kafasini sabit tutma
Giiven imkan sunar. Dogru ve

L . < zorunlulugu.
giivenilir veriler saglar.

Kaynak: Bercea, 2012.

2.2.2. Biyometrik Olciimler

Beyin disinda gerceklesen biyolojik ve fizyolojik tepkilerin dl¢iimlenmesini hedefleyen
biyometrik ol¢tim teknikleri, ¢esitli uyaranlar kargisinda bireylerin, deri iletkenligi, mimikleri,
pupil boyutlar1, ses perdesi ve nefes alip verme hizindaki degisimleri gozlemlememize
imkan saglamaktadir. Biyometrik 6l¢iim tekniklerinin, ndrometrik 6l¢tim tekniklerine kiyasla
daha diisiik maliyetli olmas1 ve sagladig1 kullanim kolaylig1 aragtirmacilar tarafindan tercih
edilmelerine sebep olmaktadir. Bir¢ok biyometrik ol¢lim teknigi bulunmakla birlikte bu
tekniklerin baglicalar1 agagida siralanmugtir.
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2.2.2.1. Goz izleme (Eye-tracking)

Bu yontem bilgisayar ekranina entegre edilen kizil &tesi bir kameranin korneal
yansimadan yararlanarak goz bebeginin hareketlerini ve boyutundaki degisimleri takip edip
kaydetmesi esasina dayanmaktadir. Bu sayede ekranda bulunan uyaranin (metin, gorsel veya
video) hangi noktalarina odaklanildigi, hangi noktalarda ne kadar siire sabitlenildigi, noktalar
arasindaki sicrama siireleri, bu hareketler esnasindaki pupil> boyutlart gibi degiskenler
gozlemlenerek, denegin duygu durumuna iliskin ¢ikarimlarda bulunulmaktadir. Ornegin goz
bebeklerinin, bir uyaran karsisinda odaklanma gergeklesmedigi siirece, maksimum 250-300
milisaniye belirli bir noktada sabitlendigi, sabitlenme siiresi ve sabitlenilen nokta sayisindaki
artigin ise biligsel is yiikiindeki artis1 ifade ettigi belirtilmektedir (Girigken, 2015).

2.2.2.2. Galvanik Deri Tepkisi (GSR- Galvanic Skin Response)

Bu yontem cesitli uyaranlar karsisinda ter bezlerimizin faaliyetlerine bagli olarak
cildimizde olugan iletkenlik derecesinin 6lciilmesi esasina dayanmaktadir. “Deri iletkenligi,
uyarilma seviyesinin artisina bagl olarak artmaktadir” (Nagai vd., 2004:217). Otonom sinir
sisteminin bireyden bagimsiz olarak verdigi bu tepki hem haz veren durumlarda hem de stresli
hissedilen durumlarda ortaya ¢ikmaktadir. Bu sebeple asil gerekcenin tespiti i¢in teknigin
bagkaca arac veya tekniklerle desteklenmesi gerekmektedir.

2.2.2.3.Yiiz Okuma (FACS- Facial Action Coding System)

Yiiz okuma yontemi cesitli uyaranlar karsisinda, yiiziimiizde bulunan kas gruplarmin
aldig1 sekilleri baz alarak, duygu durumlart hakkinda c¢ikarimda bulunulmas: esasina
dayanmaktadir. Psikolog Paul Ekman’in duygular, aldatmacalar ve yiiz ifadeleri iizerine
yaptig1 caligmalar temelinde 1976 yilinda geligtirilen teknik, ylizdeki gézlemlenebilir kas
hareketlerinin kapsamli ve objektif 6l¢limiinii yaparak duygu durumlarina iligkin ¢ikarimlarda
bulunma imkan1 tanimigtir (Paul Ekman Group, 2021) Bununla beraber bireyler, yaklagik 40
milisaniyelik bir siirede etraflarinda gergeklesen degisimleri algilayabilmekte ve bu alginin
olusturdugu duyguya bagli olarak temel yiiz kaslarinda hareketler meydana gelmektedir (Akgiin
& Ergiin, 2016). Dolayistyla, oldukca kisa siirelerde gerceklesen bu hareketleri gozlemlemek
giictiir. Bu sebeple giiniimiizde bu teknik, yiiksek coziiniirliiklii kameralara bagli calisan
yazilimlarla otomatize edilmis sistemler vasitasiyla kullanilmaktadir (Hamm vd., 2011).

Bu cihazlarin neyi 6lctiigii, avantajlari ve kisitlar1 Tablo 2’de verilmistir.

2 Pupil, goziin ortasindaki dairesel siyah alani ifade etmektedir. Pupil boyutu, ortamdaki 1s1k ve icinde bulunulan
duygusal duruma gore degisim gostermektedir. Detayl bilgi icin (Bkz. Partala & Surakka, 2003).
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Tablo 2: Biyometrik Ol¢iim Cihazlariyla Olciilen Degiskenler, Cihazlarin Avantajlar ve
Kisitlar:

Cihaz Ad1  Neyi Olciiyor? Avantajlari Kisitlar:

Goz kirpma hizi, goz bebegi

Goz Hareketleri, Sonuglar katilimcilarin

Eye . Heyecan, Dikkat, hgr'eketl.er'l Vevpup il boyutlar g6z rahatsizliklarindan
Tracking Sagirma gibi cesitli degiskenler ctkilenebilir
3 ’ kullanir. Tagiabilir. ’
Uyarilmanin kaynagina
Uyarilma Gergek uyarilmalar ile iligkin bilgi veremez,
GSR . o .
Derecesi. giiriiltiileri ayirt edebilir. stres ve heyecan ayni

goriinebilir.

Gergek zamanli veri saglar,
mikro yiiz ifadeleri bireyler
tarafindan planlanamaz ve
kontrol edilemez.

Mutluluk, Uziintii,
FACS Korku, Heyecan,
Ofke, Saskinlik.

Ifadelerin kodlanamadig1
durumlarda, hareketler
0znel yorumlara agiktir.

Kaynak: Bercea, 2012.

2.3. Norobilimsel Ol¢iim Tekniklerinin Etik Boyutu ve Elestiriler

Norobilim alanindaki gelismeler, insan zihninin sinirsel bagmtilar1 hakkindaki bilgi
birikimini hizla arttirmaktadir. Bu gelismeler, insan zihnini hi¢ olmadig1 kadar erisilebilir hale
getirmistir. Giintimiizde arastirmacilar, insanin benligi ile ilgili mahrem beyin siire¢lerini dahi
tanimlamaya baglamistir (Fuchs, 2006). Bu durum nérobilimsel 6l¢iim teknikleri vasitasiyla
elde edilen mahrem bilgilerin bireylerin etki altina alinmasi, manipiile edilmesi, tercihlerinin
degistirilmesi, iradeleri disinda kararlar vermeye zorlanmasi gibi amaglarla kullanilip
kullanilmayacagina yonelik etik kaygilart meydana getirmistir. Ge¢mis ¢alismalar sonucunda
ortaya cikan; bireylerin irksal on yargilari, sosyal reddedilme endiseleri, akil yiiriitme
metodolojileri, ahlaki degerleri ve marka bagliliklar1 bu mahrem bilgilere 6rnek gosterilebilir
(Canlt & Amin, 2002; Eisenberger vd., 2003; Farah & Wolpe, 2004; Fuchs, 2006).

Norobilimsel 6l¢iim tekniklerinin kullanimina iligkin bir diger endige ise bu tekniklerin
uygulanma kosullarina ve elde edilen kisisel verilerin korunmasina dair yasal ve hukuki
altyapinin mevcut olmayigidir (Eckersley vd., 2003; Lenca &Andorno, 2017). Zira bu
caligmalar ile bireyler hakkinda, bireyin kendisinin dahi haberdar olmadigi bilgilerin kesfedilme
riski bulunmaktadir. Bir baska deyisle denegin arastirmaciyla paylastigi verinin ne oldugunu
kendisinin dahi bilememesi durumu s6z konusudur. Kisisel verilerin korunmasinin tamamen
arastirmacilarin iyi niyetine birakilmasi elestirilere konu olmaktadir.

Ayrica norobilimsel caligmalar, arastirmalarda kullanilan cihazlarin  yiiksek
biitceler gerektirmesi sebebiyle (Soe vd., 2012) ve arastirmalarin bir laboratuvar ortaminda
gerceklestirilmesine baglh olarak katilimcilarin gézlem altinda hissetmesine ve olagan digt
tepkiler vermesine sebep olacagi endisesiyle (Parsons, 2015) elestirilmektedir.
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2.4. Yeni Bir Kavram Olarak Noroyonetim

Onceki bagliklar altinda da belirtildigi gibi norobilim son zamanlarda 6nemli ilerlemeler
kaydetmis ve sosyal bilimlerde devrim yaratacak dlciide 6nem tasiyan bir bilgi edinme teknigini
aragtirmacilarin hizmetine sunmustur. Bu durum ekonomiden pazarlamaya, psikolojiden
egitim bilimlerine kadar bir¢cok alanda hizla benimsenerek multidisipliner ¢aligma alanlarinin
(ndroekonomi, néropazarlama, noropsikoloji, ndroegitim vd.) ortaya ¢ikmasina yol agmustir.
Gectigimiz yillarda yonetim ve organizasyon disiplini de bu firsattan istifade eden alanlar
arasinda yerini almig ve gorece yeni bir kavram olan néroyonetim kavramu literatiirde kendine
yer bulmaya baslamigtir.

Noroyonetim kapsamina dahil edilebilecek ilk ¢alisma, Hans Breiter, Itzhak Aharon,
Daniel Kahneman, Anders Dale, ve Peter Shizgal’in beklenti teorisini, fonksiyonel manyetik
rezonans goriintiilemesi (fMRI) vasitastyla test ettikleri ve 2001 yayiladiklari makaleleridir
(Breiter vd., 2001; Satpathy, 2012). Ancak, bu ¢alisma alani ilk defa 2006 yilinda Qingguo Ma
tarafindan kavramsallastirilmistir (Teacu vd., 2020).

Noroyonetim, yonetsel ve davranigsal sorunlari zihinsel siirecler ve beyin aktivitesi
araciligryla arastiran bilimsel bir yaklagimi ifade etmektedir. Literatiirde de “yonetim
bilimlerinin konularina sinirbilim metodolojisini kullanarak yaklagan bilimsel bir calisma
alamidir” (Venturella vd., 2017:35), “profesyonel ortamda insan kararlar1 ve davraniglariyla
iliskili noral aktiviteleri tanimlamak i¢in noro goriintiileme tekniklerini kullanan ve gelismekte
olan disiplinler aras1 bir alandir” (Karim vd., 2019:131) seklinde tanimlanmaktadir.

Tanimlardan da anlagilacagi iizere, norobilim ve yonetim organizasyon disiplinini
birbirine baglayan bir bilimsel yaklasim olarak néroyonetim, yoneten ve yonetilen bireylerin
karar ve davraniglarini sekillendiren, zihinsel, psikolojik ve duygusal siirecleri nérobilimsel
ol¢iimlerle kesfetmeyi amaclayan multidisipliner bir ¢aligma alanini ifade etmektedir.

Noroyonetim, orgiit icinde gerceklegsen davranigsal olgulart anlamlandirmak igin
biligsel sinirbilim metodolojisini kullanarak zihinsel ve duygusal siireclere dair bilgi edinmeye
odaklanmaktadir. Bu odak noktas1 dogrultusunda, orgiit icindeki bireylerin davraniglarinin temel
belirleyicisi olan alg1 ve karar mekanizmasini ve bu mekanizmaya etki eden unsurlari yenilik¢i
bir perspektiften incelemektedir. Bu mekanizmanin yapist ve iglevlerinin anlamlandirilmasi
ile etkili yonetim ve liderlik pratiklerinin gelistirilmesi, saglikli iletisim ve is birligi iliskileri
olusturulmasi ve ¢aliganlarin motivasyon ve performanslarinin arttirilmasi hedeflenmektedir.

Venturella ve arkadaglarinin, katilimci ve yonlendirici liderlik tarzlarinin izleyenler
iizerinde etkisini EEG vasitastyla inceledigi ve katilimci liderlik tarzinin izleyenlerin dikkat
diizeyini arttirdigint tespit ettikleri calismasi (Venturella vd., 2018) bu hedef dogrultusunda
gerceklestirilen nroyonetim calismalarina 6rnek gosterilebilir. Meng ve Ma’nin Oz Belirleme
Teorisini, EEG vasitasiyla smadiklar ve igyerinde 6zerklige imkan taniyan is tasarimlarinin
calisan motivasyonunun artigi izerinde etkili oldugunu tespit ettikleri calismalar1 da (Meng &
Ma, 2015) bu hedef dogrultusunda gergeklestirilen néroyonetim ¢aligmalarina bir bagka 6nemli
Ornektir.

Yonetsel sorunlart analiz etmek icin biligsel sinirbilim ve teknolojiyi kullanarak
insanin zihinsel siireglerini kesfetmeyi amaglayan (Parincu vd., 2020) noroyonetim literatiirii
incelendiginde, ¢aligmalarin genel manada analiz birimi olarak insani baz aldig1 ve psikolojik
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(calisan veya yonetici davraniglart) veya yapisal (Orgiitsel yapinin isleyisi) analiz diizeyinde
(Bkz. Tekel, 2011) ¢ikarimlarda bulunduklar1 goriilmektedir. Bu bakimdan noroydnetim,
yonetim ve orgiit caligmalart baglaminda orgiitsel davranig disiplinine yakin goriinmektedir.

3. Arastirma
3.1. Arastirma Sorulari

Yonetim ve organizasyon yazinina noroyonetim kavramini tanitmak, aragtirmacilara
norobilimden yonetim ve organizasyon alaninda nasil faydalanabilecekleri konusunda bir bakig
acist saglamak ve calismalarda olusabilecek kavram karmasasimin 6niine gecmek amaciyla
gerceklestirilen bu ¢alismada, agagidaki arastirma sorularina cevap aranmaktadir.

Arastirma sorusu 1: Yonetim ve organizasyon alanina iliskin olarak, Web of Science
Core Collection indekslerince (SSCI, SCIE, AHCI, ESCI, BKCI, CPCI) taranan kac adet
norobilimsel ¢aligma vardir?

Arastirma sorusu 2: Bu caligmalarin yillara gore dagilimi ne sekilde gerceklesmistir?

Arastirma sorusu 3: Bu ¢aligmalara katkida bulunan yazarlarin, iilkelere gére dagilimi
ne sekilde gergeklesmistir?

Arastirma sorusu 4: Bu ¢alismalarda, herhangi bir fon kullanilmig midir? Kullaniimig
ise hangi programlarca fonlanmigtir?

Arastirma sorusu 5: Bu calismalarin yaym tiirlerine (makale, kitap, kitap boliimii,
bildiri vd.) gore dagilim1 ne sekilde gerceklesmistir?

Arastirma sorusu 6: Bu calismalarin en sik atif yaptiklar1 temel/¢cekirdek calismalar
hangileridir?

Aragtirma sorusu 7: Bu calismalarin yonetim ve organizasyon alt disiplinlerine gore
dagilimi ne sekilde gergeklesmistir?

Arastirma sorusu 8: Bu calismalarin anahtar kelimeleri arasindaki iligki ne sekilde
gerceklesmigtir?

Arastirma sorusu 9: Bu ¢caligmalar i¢inde yer alan makalelerin yayinlandig dergilerin
etki faktoriine gore siralamasi ne sekilde gerceklesmistir?

3.2. Veri Toplama Yontemi

Yukarida belirtilen sorulara cevap aradigimiz arastirmamiz kapsaminda incelenen
dokiimanlar, yonetim ve organizasyon alanina iligkin olarak Web of Science Core Collection
indekslerince taranan norobilimsel caligmalarin derlenmesiyle edinilmigstir. Web of Science
Core Collection indekslerince taranan c¢aligmalarin tercih edilmesindeki temel gerekce,
indekslerin etki faktoriiniin yiiksek olmas1 (Demir & Erigii¢,2018) ve buna bagli olarak, yonetim
ve organizasyon yazininin konuya ilgisini ve hangi perspektiften yaklastigin1 goriiniir kilacak
olmasidir. Ayrica, Web of Science veri tabaninin, bibliyometrik analiz yazilimlarina uygun
veri seti saglama gibi kolayliklar1 da (Oztiirk, 2020) ilgili koleksiyonun tercih edilmesinde
etkili olmustur. Bu kapsamda, 27 Mayis 2021 tarihinde Web of Science Core Collection veri
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tabanindan cevrimigi bir tarama yapilmugtir. Ilgili tarama yapilirken, Tiirkce ve Ingilizce
haricindeki diller ile Isletme ve Y6netim disindaki arastirma alanlart filtrelenerek, néroyonetim,
noroliderlik, neuromanagement ve neuroleadership terimleri aratilmigtir. Aratilacak terimlerin
belirlenmesinde, arastirma Oncesinde ilgili alana iliskin okumalarda, siklikla bu anahtar
kelimelere rastlanilmig olmasi etkili olmustur. Web of Science Core Collection veri tabaninda
yapilan arama sonucunda herhangi bir Tiirkce ¢alisma bulunamadigindan sadece Ingilizce
caligmalar incelemeye alinmigtir.

3.3. Veri Analiz Yontemi

Web of Science veri tabanindan cevrimi¢i tarama yapilarak derlenen c¢alismalar
bibliyometrik analiz yontemi ile analiz edilmigtir. Bibliyometrik analiz, ¢esitli veri tabanlarindan
elde edilen kitap, makale, bildiri vd. bilimsel yayinlarin ¢esitli istatistiksel yontemler kullanilarak
analiz edilmesini ifade etmektedir. Bibliyometrik analizler, bilimsel alanda yasanan degisim
ve gelismeleri, alanin yapisini, aragtirmacilarin ilgisinin nerelere yogunlastigini tespit etmek
bakimindan 6nem tagimakta ve arastirmacilara kolaylik saglamaktadir (Demir & Erigti¢, 2018).
Bilimsel alandaki gelismelerin tespiti i¢in meta analizi ve yapilandirilmig literatiir arastirmasi
gibi yontemler de kullanilmakla beraber, caligmamiz multidisipliner ve gorece yeni bir alanin
incelenmesini konu edindiginden, alan1 daha nesnel ve genis bir perspektiften ele almak adina
bibliyometrik analiz yontemi benimsenmistir. Bibliyometrik analiz yonteminin bahsi gecen
diger yontemlerle kiyaslandiginda, arastirmaciya daha genis bir alanda inceleme yapma imkéani
sundugu ve yanliliklardan daha az etkilendigi belirtilmektedir (Garfield, 1979; Zupic & Cater,
2015; Ariaa & Cuccurullo, 2017).

Bibliyometrik analizlerin kullaniminda, performans degerlendirme ve bilimsel
haritalama olmak iizere iki temel amac vardir (Cobo vd., 2011), bununla beraber goriinmez
okullar olarak anilan gayri resmi arastirma aglarint goriiniir kilma imkani da sunmaktadir
(Crane, 1972). Ancak c¢alismamiz, arastirmacilara norobilimden yonetim ve organizasyon
alaninda nasil faydalanabilecekleri konusunda bir bakis acis1 kazandirmay1 hedeflediginden,
analizler bilimsel haritalandirma yapmak amaciyla gerceklestirilmistir.

Cesitli is akislart bulunmakla beraber, bilimsel haritalandirma siireci asagidaki temel
asamalar1 barindirmaktadir (Zupic & Cater, 2015);

e Arastirma Tasarimi (Arastirma Sorularinin Belirlenmesi)

e Arastirma Sorularina Uygun Bibliyometrik Verilerin Derlenmesi ve Diizenlenmesi
e Analiz

e Gorsellestirme

e Yorumlama

Calismamizin arastirma sorularmin belirlenmesi ve bu sorulara iligkin verilerin derlenip
diizenlenmesi agamalarina onceki boliimlerde deginilmigtir. Bilimsel haritalandirma siirecinin
analiz asamasinda cesitli yazilimlar kullanilmakla beraber, aragtirmamizda VOSviewer 1.6.16
yazilimi kullanilmigtir. Analiz sonuclarinin gorsellestirilmesi yine bu yazilim vasitasiyla
gerceklestirilmistir. Olusturulan gorseller ile elde edilen bulgulari tanimlama ve yorumlama
imkani saglanmstir.
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4. Bulgular

Bibliyometrik bulgular, bilimsel bir alan hakkinda genel bir fikir saglamasi acisindan
onem tagimakta ve ilgili alanin mevcut durumunu anlamak icin rehber gorevi gérmektedir.
Calismamizin arastirma sorulart kapsaminda incelenen dokiimanlara dair bulgular asagida
sunulmustur.

Yonetim ve organizasyon alanina iligkin olarak, Web of Science Core Collection
indekslerince taranan norobilimsel caligmalar {izerine yapilan arama sonucunda 48 calismaya
ulagilmistir. Ulagilan caligmalar, tekrar gézden gecirilmis ve listede tekrarlanan, erigime
kapatilan, veri tabanina hatali kaydedilen (yanlis alan bilgisi vb.) yayinlar elenerek, ilgili
alanda 38 calisma oldugu belirlenmistir.

Aragtirma kapsaminda incelemeye alinan 38 calismanin yapildiklart yillara gore

dagilimi Tablo 3.’de gosterilmistir.

Tablo 3: Yonetim ve organizasyon alanina iliskin olarak, Web of Science Core Collection
indekslerince taranan norobilimsel calismalarm yillara gore dagilima.

Yil Calisma Sayisi
2011 1

2012
2013
2014
2015
2016
2017
2018
2019
2020
2021

DN |3 |00 |W |00 |W || |— |~

Tabloda da goriildiigii tizere Web of Science Core Collection indekslerince taranan
ilk calisma 2011 yilinda yaymlanmistir. Bunu takip eden yillarda genel anlamda kademeli
bir artis gézlenmektedir. Bununla beraber 2017, 2018 ve 2019 yillarinda yayinlanan ¢aligma
sayilarinda bir dalgalanma oldugu goriilmektedir. Heniiz yeni bir alan olmasi sebebiyle bu
gibi dalgalanmalar normal karsilanmaktadir. 2020 ve 2021 yillarinda dikkate deger bir artig
olmamasinin Covid-19 pandemisinden kaynaklandigi diisiiniilmektedir. Zira nérobilimsel
aragtirmalar, arastirmaci ve deney katilimcisinin, kapali laboratuvar ortaminda yiiz yiize
iletisimini gerektirmektedir. Bununla beraber verilerin toplanmasi 2021 yilinin ilk yarisinda
gerceklegmistir. Bundan dolayr 2021 yilma iligkin olarak aragtirmaya dahil edilen ¢aligma
sayist diigiiktiir. 2021 y1li sonunda caligma sayisinin artig gosterecegi ongoriilmektedir.

Aragtirma kapsaminda incelenen calismalarin iilkelere gore dagilimi Tablo 4’de
gosterilmistir.

438



Uluslararasi Yonetim Iktisat ve fgletme Dergisi, Cilt 18, Sayt 2, 2022, ss. 428-448
International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 428-448

Tablo 4: Yonetim ve organizasyon alanina iliskin olarak, Web of Science Core Collection
indekslerince taranan norobilimsel calismalarin iilkelere gore dagilima.

Ulke Calisma Sayisi
Italya 14
Cin 11
ABD

Romanya

Ingiltere

Polonya

Tiirkiye
Kanada
Ispanya

—_— = NN | W W

—_—

Avustralya

—_ |

Rusya

—_—

Finlandiya
Galler

Litvanya

—_ |

Endonezya 1

Giiney Afrika Cumhuriyeti 1

Calismalara katkida bulunan yazarlarin iilkelere gore dagilimi incelendiginde, bugiine
kadar toplam 16 iilkeden arastirmacilarin néroyonetim alaninda ¢aligmalar ortaya koydugu
goriilmektedir. Italya ve Cin, yapilan galisma sayis1 bakimindan bu iilkeler arasinda one
cikmaktadir. Bununla beraber, basta Avrupa olmak iizere diinyanin gesitli bolgelerinden
aragtirmacilarin noroyonetim alam ile ilgilendigi goriilmektedir. Ulkemiz ise Gogen’in
2020 yilinda noroliderligi kavramsal olarak inceledigi ve egitim alaninda uygulamalarini
degerlendirdigi caligmasiyla listede yer almaktadir (Gogen, 2020).

Arastirma kapsaminda incelenen caligmalarin fonlandigi programlar Tablo 5.'de
gosterilmigtir.

Tablo 5: Yonetim ve organizasyon alanina iligskin olarak, Web of Science Core Collection
indekslerince taranan norobilimsel calismalarin fonlandig1 programlar.

Desteklenen Program

Program Calisma Sayist  Ulkesi Programin Kapsami

China National Natural . Arastirmay1 Cin’de siirdiirmek sartiyla
. . 8 Cin

Science Foundation uluslarast arastirmacilara acik.

Shaanxi Special | Cin Cinli partneri bulunmak sartryla

Research Programme uluslararasi aragtirmacilara da acgik

Fraser Institute 1 Kanada Uluslararasi
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Norobilimsel aragtirmalar, kullanilan cihazlarin yiiksek maliyeti sebebiyle ciddi
biitgeler gerektirmektedir. Dolayisiyla, her arastirmaci bu biitceleri karsilayamamakta ve bu
alanda caligmalar ortaya koyamamaktadir. Bu bakimdan degerlendirildiginde noérobilimsel
caligmalarda fon kullanimi incelemeye deger bir konudur. Fon kullanim1 konusunun incelemeye
deger goriilmesindeki bir diger gerekce ise fonlarin gerektirdigi sartlar ve belirledikleri 6ncelikli
alanlarin ¢aligma konularimi da sekillendirmesidir.

Tabloda da goriildiigii lizere, yonetim ve organizasyon alanina iligkin olarak, Web
of Science Core Collection indekslerince taranan norobilimsel ¢aligmalarm 10 tanesi cesitli
kuruluglar tarafindan fonlanmistir. Fonlanan bu calismalarin 9 tanesinin Cin’den olmasi
dikkate deger bir konudur. Ayrica bu durum bir 6nceki bulguda da belirtildigi tizere Cin’in
ilgili alandaki yayin sayisi bakimindan 2. sirada yer almasini da bir 6l¢iide agiklamaktadir.

Bununla beraber, kapsamlar1 bakimindan incelendiginde ilgili fonlarin gesitli sartlara
bagli olarak, uluslararas: aragtirmacilart da destekledikleri goriilmiistiir. Bu durum, alanla
ilgilenen uluslararasi aragtirmacilara firsat saglamaktadir.

Arastirma kapsaminda incelenen ¢aligmalarin yayin tiirlerine gore dagilimi Tablo 6.’da
gosterilmistir.
Tablo 6: Yonetim ve organizasyon alanina iliskin olarak, Web of Science Core Collection

indekslerince taranan norobilimsel calismalarin yayn tiirlerine gore dagilimi.

Makale Bildiri Editoryel Materyal Kitap Boliimii
26 8 3 1

Web of Science Core Collection indekslerince taranan 38 néroyonetim calismasinin
26 tanesinin makale, 8 tanesinin bildiri, 3 tanesinin editdryel materyal ve 1 tanesinin de kitap
boliimii oldugu goriilmektedir. Bahsi gecen 26 makalenin 20 tanesi aragtirma makalesi iken,
geri kalan 6 makalenin kavramsal ve yontem bilimsel degerlendirme ¢aligmalar1 oldugu tespit
edilmigtir.

Ilgili alana temel teskil eden ¢ekirdek calismalar Sekil 2°de gosterilmistir.
Sekil 2: Yonetim ve organizasyon alanina iliskin olarak, Web of Science Core Collection

indekslerince taranan norobilimsel calismalarin, en sik atif yaptiklar1 temel/cekirdek
calismalar.

slovic p, 2004fsk anal, v24
ma ging-guo, 2006, management
deppe m, 200§giéuromagpa:

stephens gj, . p natl acad

balconi m., 201§, neuroscienze.

balconi m, 2043, clin exp ne

M, vosviewer

balco‘*x 2'ntj psychop .'
lconi m, zm':ata(amy, v
~ ! k. 193, jsoc psychol, -

dumas g; 201Qgplos one, v5, d

naqi m 2006.@urr dir psycho
balconi m, 208 j clin-exp ne

balconi m, 2006, neurosc lett

rock d., 2010, people strategy

leb a. h. lead
camerer-cf, 2008, scand j econ ringleb a. 200§, neurolea:

W g
Qghsner kn, 2008y am psychol, - %

waldmati da, 2001, leadership
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Ortak atif analizi bir caligma alaninda yer alan aragtirmaci ve yayinlar arasindaki
baglantilar: tespit etmek maksadiyla uygulanan bir analiz cesididir. Sekilde de goriildiigii lizere,
yapilan ortak atif analizleri sonucunda Lewin, Lippitt ve White’in 1939 yilinda yayinladiklar:
“Deneysel Olarak Olusturulmus Sosyal Iklimlerde Saldirgan Davramig Kaliplari” isimli
caligmasi, Vanutelli, Lecci ve Balconi’nin 2015°de yaymladiklar1 “Asperger Sendromunda
Duyusgsal ve Biligsel Bozuklugu Anlamada Noropsikolojik Perspektifler: Duygularin Yiiz
Ifadesine Yansimas1” isimli calismasi ve yine Balconi ve Vanutelli’nin 2016’da yayimladiklart
“Beyindeki Rekabet: Sosyal Siralamada EEG ve fNIRS Modiilasyonu ve Kisilik Etkilerinin
Katkis1” isimli ¢aligmasimin incelemeye alinan caligmalarin en sik atif yaptigi ve toplam
baglant1 giiciiniin en yiiksek oldugu temel/cekirdek caligmalar oldugu tespit edilmistir.

Arastirma kapsaminda incelenen ¢alismalarin, yonetim ve organizasyon alt disiplinlerine
gore dagilimi. Tablo 7°de gosterilmisgtir.

Tablo 7: Yonetim ve organizasyon alanina iliskin olarak, Web of Science Core
Collection indekslerince taranan norobilimsel calismalarin, yonetim ve organizasyon
alt disiplinlerine gore dagilimi.

Yonetim Organizasyon Alt Disiplinleri Calisma Sayis1

Orgiitsel Davranis 25

Orgiit Kurami

Insan Kaynaklari Yonetimi

Stratejik Yonetim

Uluslararasi Yonetim

Girisimcilik-Sosyal Girisimcilik

NSO = || O

Diger (Etik, Yontem Tartigmalari, vd.)

Ilgili caligmalar, yonetim organizasyon alt disiplinleri baglaminda incelendiginde,
orgiitsel davranis disiplininin 25 ¢aligsmayla en yogun temsil edilen disiplin oldugu goriilmiistiir.
Bu durum norobilimsel 6l¢tim tekniklerinin sagladig1 imkanlar bakimindan degerlendirildiginde
anlagilabilir bir durumdur. Zira, norobilimsel 6l¢ctim teknikleri insan zihninde gergeklesen
biligsel-davranigsal stireclerin 6l¢timiine imkan tanimaktadir. Dolayisiyla, bu siirecleri inceleme
alani olarak benimsemis orgiitsel davranig disiplininin norobilimsel ¢aligmalara ilgisi diger
alanlara kiyasla daha yogundur.

Arastirma kapsaminda incelenen caligmalarin, anahtar kelimeleri arasindaki iligski Sekil
3’de gosterilmisgtir.
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Sekil 3: Yonetim ve organizasyon alanina iliskin olarak, Web of Science Core Collection
indekslerince taranan norobilimsel calismalarin anahtar kelimeleri arasindaki iligki

leaderdup style
e

neurot@edback

neuroi@@iglership

apemcy

ncurorr“gcmcn:

meurcrasrketing

neurasgience

leadggship
attamtion A Age et

eventrelatell potentials
- communication

M. VOSviewer

Calismalarin anahtar kelimeleri iizerine yapilan birliktelik analizleri sonucunda,
caligmalarn, dikkat, iletigsim, duygu, kiiltiir, stres yonetimi gibi orgiitsel davranis konularinda
yogunlastig1 goriilmektedir. Bu durum bir 6nceki bulguyu destekler niteliktedir.

Arastirma kapsaminda incelenen ¢alismalar iginde yer alan makalelerin yayinlandigi
dergilerin etki faktoriine gore siralamasi Tablo 8’de gosterilmistir.

Tablo 8: Yonetim ve organizasyon alanina iliskin olarak, Web of Science Core Collection
indekslerince taranan norobilimsel calismalar icinde yer alan makalelerin, yaymlandig:
dergilerin etki faktoriine gore siralamasi.

Dergi Etki Faktorii
Frontiers in Neuroscience 3,566
Frontiers in Psychology 2,323
Neuropsychological Trends 0,73
Ricerche di Psicologia 0,05

Dergilerin etki faktorleri, yaym yaptiklari alani gekillendirmeleri ve alanin ilgisini
temsil etmeleri bakimindan dikkate deger bir konudur. Bu baglamda, yonetim ve organizasyon
alanina iligkin olarak, Web of Science Core Collection indekslerince taranan norobilimsel
caligmalar icinde yer alan makalelerin, yayinlandig1 dergiler incelendiginde bu dergilerin
psikoloji alanindan dergiler oldugu goriilmektedir. Caligsma alan1 heniiz ¢ok yeni ve yayimlanan
calisma sayist kisith oldugundan zamanla noroyonetim alanina iliskin dergilerin de yayin
hayatina katilacagi ongoriilmektedir.
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5. Sonug

Yonetim ve organizasyon yazinina noroyonetim kavramini tanitmak, aragtirmacilara
norobilimden yoOnetim ve organizasyon alaninda nasil faydalanilabilecekleri konusunda
farkli bir perspektif kazandirmak ve caligsmalarda olusabilecek kavram karmagasinin Oniine
ge¢mek amaciyla gergeklestirilen calismamiz neticesinde kavramsal ve ampirik anlamda cesitli
bulgulara ulagilmustir.

Calismanin kavramsal bulgular1 ele alindiginda, son yillarda sosyal bilimlerde
norobilimsel dl¢lim tekniklerinin kullanilmaya baglandigi, bu durumun c¢esitli multidisipliner
calisma alanlarmin ortaya ¢ikmasina sebep oldugu, yonetim ve organizasyon disiplinin
noroyodnetim caligmalariyla bu alanda kendine yer edindigi anlagilmistir. Bu multidisipliner
calisma alanlarinda kullanilan norobilimsel 6l¢iim tekniklerinin, nérometrik ve biyometrik
olmak lizere ikiye ayrildigi ve bu Olciim tekniklerinin uygulanmasi icin cesitli cihaz ve
yazilimlar kullanildig1 goriilmiistiir. Bu tekniklerin kullanimina iligkin olarak, ¢esitli etik kaygi
ve elestiriler bulunmasina ragmen, saglamis oldugu ampirik dayanagi saglam bilgi edinme
imkan1 sebebiyle arastirmacilarin ilgisini cektigi tespit edilmigstir. Noroyonetim kavraminin,
yoneten ve yonetilen bireylerin karar ve davraniglarini sekillendiren, zihinsel, psikolojik ve
duygusal siire¢leri norobilimsel 6lclimlerle kesfetme amaci tagtyan multidisipliner bir ¢calisma
alanin ifade eden genis kapsamli bir kavram oldugu ifade edilebilir.

Calismanin ampirik bulgulari degerlendirildiginde ise, Web of Science Core Collection
indekslerince taranan 38 noroyonetim ¢aligmasi bulundugu ve bu calismalarin ilkinin 2011
yilinda yayinlandigi ve o tarihten giiniimiize kadar néroyonetim ¢aligmalarina ilginin artarak
devam ettigi goriilmiistiir. Bu ilginin, Avrupa iilkelerinde yogunlagmakla beraber diinyanin
cesitli bolgelerine yayildig1 saptanmistir. Bununla beraber, norobilimsel ¢alismalarin yiiksek
biitceler gerektiriyor olmasina bagli olarak, fon saglayabilme imkaninin iilkelerden ¢ikan
calisma sayisint onemli Olglide etkiledigi anlagilmistir. Bu ¢alismalar yayin tiirlerine gore
smiflandirildiginda 20 calismanin norobilimsel 6l¢iim tekniklerinin kullanildigi arastirma
makalesi oldugu, bunu sirasiyla bildiriler, kavramsal makaleler, editoryel materyaller ve kitap
boliimlerinin takip ettigi tespit edilmistir. Bahsi gecen caligmalar, yonetim organizasyon alt
disiplinleri baglaminda incelendiginde, 6rgiitsel davranis alt disiplininin 25 ¢alismaylaen yogun
temsil edilen disiplin oldugu goriilmiistiir. Bu inceleme, calismalarin anahtar kelimeleri {izerine
yapilan birliktelik analizleri ile derinlestirildiginde orgiitsel davranig konularindan iletisim,
duygu, dikkat ve kiiltiir konularina odaklanildig1 saptanmugtir. Incelenen alanda yayilanan
calismalarin genel olarak psikoloji literatiiriinden beslendigi ve yine psikoloji alaninda yayin
yapan dergilerde yayinlandig1 goriilmiistiir.

Sozii edilen sonuclardan hareketle; heniiz oldukca yeni bir ¢aligma alant olan
noroyodnetimin, orgiitsel davranis arastirmacilar bagta olmak tizere yonetim ve organizasyon
disiplininde calisan arastirmacilarin, insan zihninde gerceklesen biligsel/davranigsal siireclere
dair bilgi edinme ihtiyacini gidermesi bakimindan arastirmacilarin ilgisini cekmeyi siirdiirecegi,
bu ilginin norobilimsel Slciim teknolojilerinin gelismesi ve finansal erisilebilirligine bagl
olarak cesitli cografyalara da yayilacagi, bu alanda calisan arastirmaci sayisinin artmasina
paralel olarak orta-uzun vadede yonetim ve organizasyon disiplininde yayin yapan dergilerin,
temalar1 arasina ndroyonetimi de dahil edecekleri ve hatta bu konu 6zelinde yaym yapan
dergilerin yayin hayatina katilacagi 6ngoriilmektedir.
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Katki Orani Beyani

Makale yazarlari ¢aligmaya esit oranda katkida bulunmuglardir.

Cikar Catismasi Beyam

Calismanin yazarlari arasinda sonuclar1 veya yorumlar: etkileyebilecek herhangi bir
maddi veya diger asli ¢cikar ¢atigmas1 bulunmamaktadir.
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EXTENDED SUMMARY
Research Questions & Purpose

Thanks to the developments in neuroscientific measurement techniques, it has become
possible to observe abstract phenomena that form the basis of human behavior.This opportunity
has attracted the attention of researchers from the field of management and organization, as in
many areas of social sciences, and neuromanagement has emerged as a multidisciplinary field
of study in which neuroscience and management sciences collaborate.

Our study, which examines neuromanagement as a relatively new field of study, is
aimed to introduce the concept of neuromanagement to the management and organization
literature, to give researchers a different perspective on how neuroscience can be used in the
field of management and organization, and to prevent conceptual confusion that may occur in
future studies.

For this purpose, within the scope of the study, neuroscience, neuroscientific
measurement techniques, the ethical dimension of these techniques are conceptually discussed
and the concept of neuromanagement is defined. And also, neuroscientific studies in the field of
management and organization were subjected to bibliometric analysis and the current state of
the neuromanagement field was made visible.

Literature Review

Neuromanagement refers to a scientific approach that explores managerial and behavioral
problems through mental processes and brain activity. Literature define the neuromanagement as
follows “it is a scientific field of study that approaches the issues of management sciences using
neuroscience methodology” (Venturella et al., 2017:35), “it is an emerging interdisciplinary
field that uses neuroimaging techniques to identify neural activities associated with human
decisions and behaviors in a professional environment” (Karim et al., 2019:131).

Methodology

Since our study is about examining a multidisciplinary and relatively new field,
bibliometric analysis method has been adopted in order to approach the field from a more
objective and broad perspective.

Studies, that subjected to bibliometric analysis were compiled from the Web of Science
Core Collection Indexes database. In this context, an online search was made from the Web
of Science Core Collection database on May 27, 2021. During the relevant search, the terms
neuromanagement and neuroleadership were searched by filtering languages other than Turkish
and English, as well as research areas other than Business and Management.

These studies, analyzed by VOSviewer 1.6.16 scientific visualization software. The
visualization of the analysis results was also carried out by this software. Thus, the opportunity
to define and interpret the findings obtained was provided.

Results and Conclusions

When the empirical findings of the study were evaluated, it was seen that there were
38 neuromanagement studies scanned by the Web of Science Core Collection indexes, the
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first of these studies was published in 2011, and the interest in neuromanagement studies has
continued to increase since then. It has been determined that this interest has spread to various
parts of the world, although it is concentrated in European countries. However, due to the fact
that neuroscientific studies require high budgets, it has been understood that the possibility of
funding significantly affects the number of studies coming out of countries. When these studies
were classified according to publication types, it was determined that 20 studies were research
articles using neuroscientific measurement techniques, followed by proceedings, conceptual
articles, editorial materials and book chapters, respectively. When the aforementioned studies
are examined in the context of management organization sub-disciplines, it has been seen
that the organizational behavior sub-discipline is the most heavily represented discipline with
25 studies. When this review was deepened with the association analyzes on the keywords
of the studies, it was determined that the organizational behavior subjects were focused on
communication, emotion, attention and culture. It has been observed that the studies published
in the examined area are generally fed from the psychology literature and are also published in
journals publishing in the field of psychology.
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OZET

Kisa donemde kiiresel piyasalart etkisi altina alan COVID-19 salgint ve salginin ekonomi ve
finans piyasasinda yarattigi korku ve endige, varlik fiyatlarinda ve finans piyasasinda oynakliklarin
artmasina neden olmustur. Bu ¢alisma salgin doneminde; Endonezya, Tiirkiye, Brezilya, Hindistan ve
Giiney Afrika’dan olusan kirilgan besli piyasalar ile Fransa, ABD, Almanya, Ingiltere ve Japonya’dan
olusan gelismis iilke piyasalart arasindaki oynaklik yayilimini arastirmaktadir. Diebold ve Yilmaz (2012)
yayuim endeksi yonteminin kullanildigi calismada, iilkelerin 5 Ocak 2015 — 28 Mayis 2021 donemi giinliik
verileri kullamlmis ve tahmin sonuglari, oynaklik yayilimumn COVID-19’un Diinya Saglik Orgiitiince
kiiresel salgin ilan edildigi 2020 Mart ayindan itibaren hizla arttigini, 2021 Nisan aywindan itibaren
ise asilarin yayginlik kazanmastyla birlikte salgin oncesi doneme dondiigiinii gostermektedir. Tahmin
sonuglart ayrica; gelismis iilke piyasalarindaki volatilite yayilimwmn kirilgan begli piyasalarindaki
volatilite yayitlimindan daha yiiksek oldugunu, BOVESPA (Brezilya) ve FTSE100 (Ingiltere) piyasalarinn
en yiiksek net volatilite yayicisi, JKSE (Endonezya) ve NIKKEI225 (Japonya) piyasalarimin ise en yiiksek
volatilite alicist oldugunu gostermigtir.

Anahtar Kelimeler: Volatilite Yayilimi, Borsalar, COVID-19, Kirilgan Begli Piyasalart, Gelismis Ekonomi
Piyasalar.

VOLATILITY SPILLOVERS INTER STOCK MARKETS DURING
THE COVID-19 PROCESS: AN EXAMPLE OF FRAGILE FIVE AND
DEVELOPED COUNTRIES

ABSTRACT

The COVID-19 pandemic, which affected global markets in the short term, and the fear and anxiety
created by the pandemic in the economy and financial markets, caused volatility in asset prices and financial
markets. In this study, in the mentioned period; It investigates the volatility spillover between the fragile
five markets consisting of Indonesia, Turkey, Brazil, India and South Africa, and the markets of developed
countries consisting of France, USA, Germany, England and Japan. In the study, the data of the countries
for the period 5 January 2015 — 28 May 2021 were estimated by the spillover index method of Diebold and
Yilmaz (2012). The estimation results show that the volatility spillover has increased rapidly since March
2020, when COVID-19 was declared a global pandemic by the World Health Organization, and that the
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spillover returned to the pre- pandemic period from April 2021, when vaccines became widespread in
countries. In the study, it was understood that the volatility spillover in the developed country markets is
higher than the volatility spillover in the fragile five markets. In addition, BOVESPA (Brazil) and FTSE100
(UK) markets are the highest emitters of net volatility, while JKSE (Indonesia) and NIKKEI225 (Japan)
markets are the highest volatility receivers.

Keywords: Volatility Spillover, Stock Markets, COVID-19, Fragile Five Markets, Developed Economy
Markets.

1. Giris

COVID-19 salgininin Diinya Saglik Orgiitiince (WHO) kiiresel salgin ilan edilmesinden
11 Subat 2022 tarihine kadar 404 milyon dogrulanmis vaka ve 5,78 milyon 6liim gergeklesmistir
(WHO, 2022). Salgin sosyal alanda ve politikalarda neden oldugu degisimin yani sira ekonomik
anlamda da ciddi sorunlara neden olmustur. Bir¢cok iilkede daralma yasanmuis, gelir dagilimi
bozulmus ve yiiksek diizeyli enflasyon ortaya ¢cikmistir. Diinya Bankas: verilerine gore 2020
yilinda diinya ekonomisi %3.4 oraninda kiiciilmiistiir. Bu daralma Avrupa Birligi’nde %6,
Kuzey Amerika’da %3.,8 ve Asya-Pasifik bolgesinde %0,1 seklinde gerceklesmistir. Gelir
dagilim1 acisindan bakildiginda ise yiiksek gelirli ekonomilerde kisi bagina diisen milli gelir
%4.,6 ve orta gelirli iilkelerde %1 .4 oraninda daralmistir (WDI, 2022).

COVID-19 salgininin finans piyasalariin kiiresellestigi bir ortamda ortaya ¢ikmast,
finansal istikrarin bozulmasina ve borsalarin volatilite yayiliminda artisa neden olmustur.
Nitekim ABD borsalarinda yasanan %7 iizerindeki diisiisler, 1. seviye devre kesicileri harekete
gecirmis ve daha biiyiik ¢okiisleri onlemek tizere 9, 12, 16 ve 18 Mart 2020 tarihlerinde devre
kesiciler dort kez tetiklenmistir (WEF, 2020). Bu mekanizmanin 1988’de uygulanmasindan bu
yana yalnizca 1997 yilinda harekete ge¢mesi, salginin finans piyasasi tizerindeki yikici etkisini
gostermesi bakimindan oldukg¢a 6nemlidir. Ayrica Birlesik Krallik FTSE100 endeksi, %24.,80
diistis kaydederek 1987°den bu yana en kotii ceyregi yasamistir. Kiiresel sermaye piyasalarinda
9 Mart 2020°de yasanan %10’un iizerindeki deger kaybi ise 11 Eyliil 2001 tarihinden bu yana
en yiiksek giinliik diistis olmustur (Daube, 2020:2). Ayrica 2020 yili bagindan 2020 Mart ay1
ortasina kadar MSCI diinya endeksi, MSCI G7 endeksi ve MSCI gelismekte olan piyasalar
endeksi %32 oraninda azalmistir. Ayn1 donemde gelismis ekonomi piyasalarindaki kayiplar
ise Fransa CAC40 endeksinde %39, ABD S&P500 endeksinde %32, Almanya DAX30
endeksinde %38, Ingiltere FTSE100 endeksinde %33 ve Japonya NIKKEI225 endeksinde
%31’e ulagsmistir. Yine bu donemde kirilgan besli piyasalarindan Endonezya JKSE endeksi
%35, Tiirkiye BIST100 endeksi %27, Brezilya BOVESPA endeksi %42, Hindistan BSE
endeksi %32 ve Giliney Afrika JSETOP40 endeksi %33 oraninda deger kaybetmistir.

Ulke borsalarinda yasanan yiiksek kayiplarin, kiiresellesmenin etkisiyle ortak hareket
ettigi goriilmektedir. Her ne kadar kiiresellesmenin neden oldugu finansal liberallesme,
kiiresel ekonominin gelismesine ve iilke piyasalarinin giiclenmesine imkén saglasa da bu siire¢
piyasalar1 dis talebe ve sermaye akigina bagh hale getirmekte, ekonomik ve finansal yapinin
bozulmasina neden olmakta ve piyasalarin dis soklara kars1 dayanma kabiliyetini azaltmaktadir.
Nitekim ekonomik ve finansal kosullar kotiilestiginde ticari daralma ve sermaye cikiglariyla
birlikte piyasalar olumsuz etkilenmekte ve buna bagl olarak kiiresel pay piyasalart volatilite
yayilim etkisinden zarar gérmektedir (Li, 2021:1).
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Volatilitenin; risk ve belirsizlik altinda varlik fiyatlarindaki dalgalanmay: 6l¢mek icin
kullanilan bir gosterge oldugu diisiiniildiigiinde, fiyat volatilitelerinin yatirimecinin korku ve
endiselerinin bir sonucu oldugunu sdylemek yanlis olmayacaktir (Shu & Chang, 2019:2070;
Zhang vd., 2020:2). Bu endise finansal varliin icsel faktorlerinden, diger finansal araglardan,
faaliyette bulundugu piyasadan ya da kiiresel piyasalardan kaynaklanmaktadir. Bununla
birlikte biiylime, faiz, kur, enflasyon ve dis ticaret gibi digsal faktorler de firmalarinin finansal
performanslarin1 dogrudan etkilediginden, bu etki firmanin hisse senedi getirilerine yanstyarak
oynakligin artmasina neden olmaktadir. Nitekim piyasalar arasi ekonomik iligkilerin yogun
oldugu giiniimiiz piyasalarinda bir iilkede ortaya cikan oynakligin diger iilkeleri ve finans
piyasalarini da etkilemesi uzun siirmemektedir.

Gecmis yillarda yasanan finansal kriz deneyimlerine bakildiginda bu etki daha net
goriilmekte ve iilkelerdeki oynaklik yayiliminin yiiksek olmasi krizlerin ortak ozelligini
olusturmaktadir (Gamba-Santamaria vd., 2017:207). Bu agiklamalardan yola cikildiginda
volatilite yayilimlariyla ilgili analizlerin sistematik risklerin basartyla yonetilmesine ve finansal
istikrara katki yaptigin1 soylemek miimkiindiir (Zhang vd., 2020: 2). Ayrica finansal kurumlar
arasindaki yayilma etkilerinin dogru bir sekilde tanimlanmasi, finansal risklerin bulagsma
mekanizmasini anlamamiza yardimci olmaktadir (Li vd., 2021:2). Bu kapsamda ¢aligmada
Endonezya, Tiirkiye, Brezilya, Hindistan ve Giiney Afrika iilkelerinden olusan kirilgan besli
iilke piyasalaryla Fransa, ABD, Almanya, Ingiltere ve Japonya’dan olusan gelismis iilke
piyasalar1 arasindaki volatilite yayilimlar1 ve volatilite yayilimlarinin COVID-19 siirecindeki
durumlart aragtirilmigtir. Calisma konusunu olusturan ve diinya genelinde 6nemli bir yere sahip
bu piyasalar arasindaki volatilite yayilimlarinin bilinmesi; hangi piyasalarin risk yayicisi, hangi
piyasalarin yayilimlardan etkilenen piyasalar olduklarinin anlagilmasi adina 6énemli sonuglar
ortaya koymaktadir. Calismadan elde edilecek bulgular portféy yonetimi, risk yonetimi
gibi konular bakimindan yatirimeilar, portfoy yoneticileri ve yatirim kuruluglarina, finansal
piyasalarda istikrarin saglanmasi agisindan ise ekonomi yonetimine bilgi saglayacaktir.

2. Literatiir

Literatiirde volatilite yayilimina iliskin caligmalar incelendiginde; uluslararasi piyasalar
arasindaki karsiliklt bagimliligin, getirilerde ve volatilitelerde karsilikli bagimlilik seklinde iki
baglik altinda toplandig1 goriilmektedir. Zhang & Hamori (2021), Wang vd. (2020), Laborda &
Olmo (2021), Ahmad vd. (2021), Baek & Lee (2020), Aslam vd. (2021) ve Zhang & Hamori
(2021) ABD, Japonya ve biiylik Avrupa piyasalarinin yer aldig1 gelismis borsalar arasindaki
karsiliklt bagimliliga odaklanmig; bazi galigmalar ise Dogu Asya, Latin Amerika ve Orta
Dogu gibi gelismekte olan piyasalar ile gelismis piyasalar arasindaki kargilikli bagimlilig
incelemistir'. Son donem c¢aligsmalar ise iilke borsalarindaki sert diistisleri gostermek iizere
COVID-19 salgini ile borsalar arasindaki iligskiyi analiz etmistir?.

G7 ile BRIC iilke borsalar1 arasindaki risk yayilimmi DAG-SVAR yontemiyle
inceleyen Zhang vd. (2021), bu iilkelerin Ocak 2009-Mart 2020 dénemi verilerini incelemis ve
calisma sonuglari net oynaklik yayilimmin COVID-19 salginindan sonra arttigini ve Ingiltere
ile ABD borsalariin temel risk yayicisi oldugunu gostermistir. Calismada ayrica risk yayilimi

1 Bu calismalar icin bkz. Engle vd., 2012; Aloui, 2011; Kirkulak Uludag & Ezzat, 2017; Yilmaz, 2010.
2 Bu caligmalar icin bkz. Herwany vd., 2021; Alexakis vd., 2021; Khanthavit, 2021.
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ve volatilite degerleri de incelenmis ve Cin basta olmak iizere gelismekte olan iilkelerin
risk alicist oldugu, G7 iilkeleri net volatilitelerinin BRIC iilkeleri net volatilitelerinden fazla
oldugu ve Cin’in risk yayiliminin merkezi konumunda bulundugu goriilmiistiir. Benzer
sayilabilecek lilkeler drnekleminde Li (2021), 1 Haziran 2009 - 28 Agustos 2020 donemi ve
ABD, Japonya, Almanya, ingiltere, Fransa, Italya, Kanada, Cin, Hindistan ve Brezilya pay
piyasalari arasindaki volatilite yayilimim arastirmistir. Calismada, kiiresel piyasalar arasinda
risk yaytliminin oldugu, gelismekte olan piyasalara gore gelismis piyasalarm temel risk
yayicist oldugu, gelismekte olan piyasalarin kiiresel piyasalar etkileme diizeyinin heniiz diisiik
diizeyde oldugu, volatilite yayiliminin zamana gore degistigi ve COVID-19 siirecinde yayilim
endeksinin yiikseldigi belirlenmigtir. Wang vd. (2020) ise Amerika, Cin, Japonya ve Hong
Kong borsalariin Ocak 2010 — Mayis 2020 verilerini kullandig1 ¢alismasinda bu borsalarin
COVID-19 siirecindeki volatilite yayilimlarini1 Diebold & Yilmaz (2012) teknigi ile incelemis
ve benzer sonuglara ulasmistir. Calisma sonuglart COVID-19’un finansal piyasalarda biiyiik
soklara neden oldugunu, volatilite yayiliminin son on yilin en yiiksek seviyesine ¢iktigini,
ABD ve Ingiltere piyasalarinin volatilite yayicisi, Cin ve Japon piyasalarinin ise volatilite
alicist oldugunu gostermigtir.

Diebold & Yilmaz (2012) teknigini kullanan bir bagka calismada Laborda & Olmo
(2021), ABD’deki yedi sektoriin Temmuz 2003 — Aralik 2020 dénemi volatilite yayilimlarini
incelemis ve tahmin sonuglar1 bankacilik, sigorta, enerji, teknoloji ve biyoteknoloji sektorlerinde
ortaya cikan soklarin diger sektorlere yayiliminin kuvvetli oldugunu gostermistir. Yayilma
etkilerinin donemsel tahmininde ise 2008 kiiresel krizinde bankacilik ve sigorta sektoriiniin,
COVID-19 krizinde ise enerji ve teknoloji sektoriiniin daha yiiksek volatilite yayilimina sahip
oldugu goriilmiistiir. ABD sektorlerine iliskin Ahmad vd. (2021) 3 Nisan 2008 - 24 Mart 2020
donemi verileriyle yaptiklari volatilite yayilim endeksi ¢calismasinda ABD sektor piyasalarinda
temel risk yayicisinin volatilite endeksi (VIX) oldugu, petroliin altindan daha fazla ABD
sektor volatilitelerine yayilim ilettigi, COVID-19 siirecinde volatilite yayilim endeksinin artig1
goriilmiistiir. Baek & Lee (2020) 2 Ocak 2020 - 30 Nisan 2020 dénemi verileriyle yaptiklari
calismada ABD pay piyasalarindaki volatilitenin COVID-19 kaynakli 6liim oranlarindan
pozitif, buna karsin iyilesme oranlarindan negatif etkilendigi, ayrica asimetrik volatilite yani
COVID-19 kaynakl kotii haberlerin etkisinin COVID-19 kaynakli iyi haberlerin etkisinden
daha fazla oldugu goriilmiistiir.

Avrupa Borsalariin volatilite yayilimini inceleyen Aslam vd. (2021) ise Aralik 2019 —
Mayis 2020 donemine ait Avrupa’daki yirmi menkul kiymet borsasindan elde edilen beser (5)
dakikalik verileri kullanarak Diebold & Yilmaz (2012) teknigiyle COVID-19 krizinde borsalar
arast volatilite yayilimini arastirmistir. Calisma sonuclart COVID-19 siirecinde Ornekleme
dahil iilke borsalar1 arasinda volatilite yayilhminin yiiksek diizeylere ulastigini ve Avrupa
borsalarindaki ortalama volatilite yayiliminin %78 oldugunu gostermistir. Calismada ayrica
Hollanda ve Almanya’nin en yiiksek volatilite yayicist buna karsin Polonya ve Irlanda’nin
en diisiik volatilite yayicist oldugu, en yiiksek volatilite alicisinin Belgika ve Almanya, en
diisiik volatilite alicisinin ise Polonya ve Avusturya oldugu goriilmiistiir. Net volatilitelere
bakildiginda ise Hollanda ve Almanya’nin net volatilite yayicisi, irlanda ve Polonya’nin ise net
volatilite alicis1 oldugu tahmin edilmistir. Corbet vd. (2021) tarafindan yapilan caligmada ise
Cin’deki borsalara kayitlt 300 firmadan olusan CSI 300 borsa endeksi, USA Dolar1/Cin RMB
doviz kuru, bitcoin ve vadeli ticari emtia (altin, petrol ve soya fasulyesi) fiyatlar1 arasindaki
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volatilite yayilimlart, Subat 2020 — May1s 2020 doneminde ait 5’er dakikalik periyotlar halindeki
verilerle incelenmis ve ¢aligma sonuglar1 COVID-19 degiskeni ile CSI300 endeksinin volatilite
ilettigini, buna karsin altin, petrol, soya fasulyesi ve bitcoinin volatilite aldigin1 gostermistir.

ABD, Japonya ve Almanya hisse senedi piyasasini inceleyen Zhang & Hamori (2021)
ise Ocak 2006 — Agustos 2020 donemi giinliik verilerini kullandig1 caligmasinda COVID-19
stirecinde ham petrol piyasasi ile hisse senedi piyasasi arasindaki iligkiyi incelemis ve ¢aligma
sonuclar;; COVID-19’un piyasalarda volatiliteyi artirdigini, COVID-19’dan ham petrol
fiyatlaria olan volatilite yayiliminin borsalarin her birine olan volatilite yayilimindan daha
fazla oldugunu ve COVID-19’un ham petrol ve borsa oynakligina etkisinin 2008 kiiresel finans
krizindeki seviyeyi astigint gostermistir. Ghorbel & Jeribi (2021) 1 Ocak 2016 - 23 Temmuz
2020 donemi verileriyle enerji endeksi ile finansal varlik volatiliteleri arasindaki yayilimlari
incelemis ve calismada enerji varliklarindan finansal varliklara dogru volatilite yayilimi oldugu,
enerji varliklariyla borsa endeksleri arasinda yiiksek volatilite iligkisinin yasandigi ve COVID-
19’un yayilim etkisini artirdig1 anlagilmigtir. Elgammal vd. (2021) 13 Ocak 2015 - 13 Mayis
2020 donemine ait S&P500, GSCI enerji endeksi ve GSCI altin endeksi verileriyle yaptiklari
calismada pay piyasasi ile altin piyasast arasinda karsilikli sok yayilimi, pay piyasasindan
enerji piyasasina ve enerji piyasasindan altin piyasasina dogru tek yonlii bir sok yayilimi
oldugu, piyasalar arasi iligkilerin COVID-19’dan sonra arti§1 ve COVID-19 siirecinde enerji
piyasasinin yayilimlarda etkisinin yiikseldigi goriilmiistiir.

COVID-19 siirecinde finansal bulagma etkisini analiz etmek isteyen Akhtaruzzaman
vd. (2021) ise Cin ve G7 iilkelerinin Ocak 2013 — Mart 2020 donemi firma getirisi verilerini
inceledigi calismasinda Cin ve G7 lilkeleri finansal ve finansal olmayan firmalar arasindaki
dinamik kosullu korelasyonlarin (DCC) COVID-19 doéneminde arttigini, volatilite yayilim
endeksinin %62 ile ortalama olarak yiiksek oldugunu ve DCC’lerin finansal firmalarda finansal
olmayan firmalara gore yiiksek oldugunu tahmin etmistir. COVID-19 siirecinde BRICS iilkeleri
finans piyasasindaki volatilite yayilimini inceleyen Malik vd. (2021) ise ABD, Cin ve Brezilya
borsalarindaki volatilite yayilimmin Rusya ve Hindistan’a gore daha yiiksek oldugunu, en
yiiksek ve uzun siireli yayilimin ise ABD ve Rusya borsalarinda goriildiigiinii tahmin etmistir.
Calisma sonuglar1 Rusya’nin dig soklardan en ¢ok etkilenen tilke oldugunu gostermistir.

Li vd. (2021) 30 Eyliil 2019 - 11 Haziran 2020 donemi G20 iilkelerine ait piyasa
verileriyle COVID-19’un pay piyasalar1 volatilitelerine etkisini arastirmistir. COVID-19 krizi
esnasinda G20 pay piyasalar1 arasindaki toplam volatilite yayilimmin artigi, gelismis tilke
piyasalarinin temel volatilite yayicisi, gelismekte olan piyasalart ise temel volatilite alicisi
olduklar1 anlagilmig, ayrica piyasalarin dogrulanmis vaka ve iyilesen vaka sayilarina olim
sayilarindan daha fazla tepki verdikleri anlagilmistir. Akan ve Atici Ustalar (2021) ise COVID-
19°dan kaynakli bilginin BIST piyasalarindaki volatilite yayilimina etkisini aragtirmistir.
6 Nisan 2020 - 1 Subat 2021 donemine ait giinliik verilerle Diyagonal VECH modeli ile
yapilan ¢alismada, COVID-19 kaynakli iyilesen hasta sayilari volatilitesinden BIST100,
BIST30, simai, teknoloji, bilisim ve turizm volatilitelerine dogru bir yayilim ile COVID-19
kaynakl vefat sayilarindaki volatiliteden BIST100, BIST30, sinai, teknoloji, biligim ve turizm
sektorleri volatilitelerine dogru bir yayilim oldugu goriilmiistiir. Ancak kotii bilgiden kaynakl
volatilitenin iyi bilgiden kaynakli volatiliteye gore turizm sektorii hari¢ pay piyasalarindaki
volatiliteyi daha fazla artirdigr gortilmiistiir.
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Salgin donemindeki oynaklik yayilimlarma iligkin literatiirdeki ¢aligmalardan ¢ikan
ortak sonuc¢; COVID-19 siirecinde volatilitelerin genel olarak arttigi, 2021 yiliyla birlikte
volatilitelerde azalma goriildiigii, volatilite yayilimlarimin geligsmis lilkelerde daha fazla oldugu
ve yayilma acisindan ise geligsmis iilkelerin daha fazla volatilite yaydig1 seklindedir.

3. Yontem

Calismada borsalar arasindaki volatilite yayilimlart ve bu yayilimlarin COVID-19
stirecindeki durumu, Diebold & Yilmaz (2012) yayilim endeksi yontemiyle arastirilmistir.
Yayilim endeksi yontemi Koop vd. (1996) ile Pesaran & Shin (1998) tarafindan ortaya konulan
KPPS varyans ayristirmasindan yararlanarak gelistirilmigstir. Genellikle volatilite yontemleri
tek degiskenli GARCH modellerinden elde edilen verilerle varyansta nedenselligi arastiran
Cheung & Ng (1996), Hong (2001) ve Hafner & Herwatz (2006) gibi tek degiskenli test
modelleri ve VECH-GARCH, BEKK-GARCH, DCC-GARCH gibi ¢ok degiskenli modeller
iizerinden yapilirken, Diebold & Yilmaz (2012) tarafindan ortaya konulan yayilim endeksi
yonteminde ikiden fazla degisken arasindaki volatiliteye iligkin toplam volatilite yayilim
endeksi verilmektedir. Bu durum ikiden fazla degiskenden meydana gelen piyasalar, endeksler,
doviz kurlart, emtia gesitleri ve finansal parametreler arasindaki iliskileri ve bu iliskilerin zaman
icindeki gelisimini gorebilme imkéani saglamaktadir. VAR yontemine dayali olarak gelistirilen
yayilim endeksi yonetiminin tiiretilisi asagida goriilmektedir:

PINZIT R D)

S’(H) =T—5%(H)*100=%*100

(M

=1

(9‘3] (H ) , ] piyasasindan 7 piyasasina olan ikili yayilimi ve yayilim etkisini 6l¢gmek icin
kullanilmaktadir. N; volatilite yayilimida kullamlan piyasa sayismi, S? (H ise volatilite
yayilimint temsil etmektedir. Benzer sekilde i piyasasindan j piyasasina olan yayilim ise,

> 0%(H) > 05(H)

i4j i 2
S'(H) = =+ *100 = —Z——* 100
H) =5~ N
seklinde tahmin edilmektedir.
i piyasasindan tiim diger j piyasalarina olan net volatilite yayilimu ise,
Si(H) = S'.(H) = Si..(H) 3)

denklemi ile tahmin edilir.

Piyasalar arasi net ikili yayilimlar ise asagidaki sekildedir:

S [ 0%(H) 05(H)  \, nn_ [ 0%(H) —05(H)
S4(H) = AR T ﬂk(H)) 100—( N ) )
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Burada net ikili volatilite yayilimi briit oynaklik yayilim: icinde i piyasasindan j
piyasasina ve j piyasasindan i piyasasina olan iletimi gostermektedir.

4. Bulgular

Caligma 6rneklemi ABD (S&P500), Ingiltere (FTSE100), Almanya (DAX30), Japonya
(NIKKEI225) ve Fransa (CAC40) endeksinden olusan gelismis ekonomiler ile Brezilya
(BOVESPA), Tiirkiye (BIST100), Giiney Afrika (JSETOP40), Hindistan (BSE) ve Endonezya
(JKSE) endeksinden olusan kirilgan begsli iilke piyasalarindan olusmaktadir. Ornekleme ve
degiskenlere iliskin agiklayici bilgiler Tablo 1°de goriilmektedir.

Tablo 1: Gelismis Ekonomiler ve Kirilgan Besli Ekonomileri Borsalari

Ulke Piyasa Endeks Ulke Piyasa Endeks
ABD ABD Piyasalart1  S&P500 Brezilya Brezilya Borsasi BOVESPA
Ingiltere Londra Borsast FTSE100  Tiirkiye Borsa Istanbul BIST100

Almanya Frankfurt Borsas1t DAX30 Giiney Afrika Johannesburg Borsas1 JSETOP40
Japonya Japonya Borsasi NIKKEI225 Hindistan Bombay Borsasi BSE
Fransa  Fransa Borsas1  CAC40 Endonezya  Endonezya Borsast  JKSE

Kaynak: Diinya Borsalar Federasyonu (WFE), https://www.world-exchanges.org.

Calismada 5 Ocak 2015 — 28 Mayis 2021 donemine ait giinliik verilerden elde edilen
volatilite serileri kullanilmigtir. Volatiliteler Diebold & Yilmaz (2012)’in caligmasinda
kullandig1 sekliyle, giinliik en yiiksek ve en diisiik fiyat serilerinin hesaplanmasindan elde
edilen giinliik standart sapmalardan tahmin edilmisgtir.

03=0,361[1n (P™) — Inln (P3™) ®)

(5) numaral denklemde i piyasayi, 7 giin, Pi** giinliik en yiiksek fiyat;, Pj™ giinliik
en diigiik fiyatt ve 0 5 ise giinliik varyansi temsil etmektedir.

0. =100y365 * o7, (6)

(6) numarali denklem ise 0 ; giinliik varyanslardan elde edilen standart sapmalar1 yani
volatiliteleri gostermektedir. Sekil 1’de goriildiigii iizere COVID-19 salgininin diinya geneline
yayildig1 2020 yili Mart ayinda volatiliteler artarak tarihi seviyelere ulagmustir.
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Sekil 1: Gelismis Ekonomiler ve Kirilgan Besli Ekonomileri Volatiliteleri
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Sekil 1’den elde edilen volatilite sonuglarina gore kirilgan besli iilke piyasalarinda;
BOVESPA, gelismis iilke piyasalarinda DAX30 ve tiim 6rneklemde ise BOVESPA piyasasinin
en yiiksek volatilite ortalamalarina sahip oldugu anlasilmaktadir. Buna karsin kirillgan begli
piyasalarinda JKSE, gelismis iilke piyasalarinda S&P500 ve tiim iilke 6rnekleminde S&P500
piyasalarinin en diisiik volatilite ortalamalarina sahip oldugu goriilmektedir. Standart sapmalar
dikkate alindiginda orneklem icinde, en riskli piyasalarin BOVESPA, FTSE100 ve DAX30

oldugu, riski diisiik piyasalarin ise JKSE, S&P500 ve NIKKEI225 oldugu anlagilmaktadir.
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JKSE BIST100 BOVESPA JSETOP40 BSE
Ortalama 12,40652 18,96432 23,28902 17,50477 13,93944
En Biiyiik 120,2666 126,7486 2493236 150,8054 192,9838
En Kiiciik 2,537535 4,701239 5416348 5,107654 3,193486
Std. Sapma 9,305058 11,36569 16,90451 10,62979 10,85599
Carpikhk 3,880243 3,266436 5,802095 4,528569 6,253517
Basikhik 28,65017 21,19637 5491381 40,56807 75,56592
Jarque-Bera 36865,36%**% 19187,70%** 145258 0%** 76660,77*** 278341,6%**
Gozlem Sayis1 1232 1232 1232 1232 1232
ADF -5,6822%%% 7 6860%*F* -7 6975%**F 65897 **k  577205%%*
PP -20,5291%%* 26 4176%*%*%  -21,1919%** .29 6094%**  -25,6791%%*

CAC40 S&P500 DAX30 FTSE100 NIKKEI225
Ortalama 14,92738 12,26315 15,64568 14,71733 13,14694
En Biiyiik 103,6787 96,65828 111,0842 132,1499 112,1234
En Kiiciik 2,693351 1,671781 1,650618 2,783394 0,000000
Std. Sapma 10,25776 10,22544 10,39286 11,15221 10,01088
Carpikhk 3,346010 3,069678 3,013764 4239452 3,540318
Basikhik 21,95786 17,44308 19,60850 31,34656 23,19629
Jarque-Bera  20748,09%** 12643,10%** 16024,90%** 44938,19%** 235]1,98%**
Gozlem Sayisi 1232 1232 1232 1232 1232
ADF -6.1543%*%  _57269%*%*  -6.6907F**  S5TTTTEFE - -54889%**
PP -21.5894%%* 14 8145%** 24 0092%** 24 2464%** 27 2DTTH**

##%* jsareti %1 diizeyinde anlamlilig1 gostermektedir. JKSE Endonezya, BIST100 Tiirkiye, BOVESPA Brezilya,
JSETOP40 Giiney Afrika, BSE Hindistan, CAC40 Fransa, S&P500 ABD, DAX30 Almanya, FTSE100 1ngiltere ve

NIKKEI225 Japonya borsa endekslerini temsil etmektedir.

Normal dagilimda carpiklik degerleri sifir (0), basiklik degerleri ise iice (3) yakin
olmaktadir. Verilerde carpiklik ve basiklik degerlerinin yiiksek oldugu anlagilmaktadir. Bu
durum finansal zaman serilerinin genel 6zelligidir. Tablo 2’deki ADF (Augmented Dickey-
Fuller) ve PP (Phillips-Perron) birim kok test sonuglari, volatilite serilerinin diizeyde duragan
oldugunu ve birim kok icermedigini gostermektedir.
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Tablo 3: Korelasyon Tablosu

o é = - = - = ﬁ
& = 2 & = < 4 I = -
7 = = o 7 &) 4 > B =
=l @ > = & < 2 < ZHN
2= 2 2 ©c =« =~/ B ¥
[==] — Z
JKSE 1
026"
BIST100 9.82] 1
0.46™ 0.34™
BOVESPA [18.22] [12,84] !
050 030" 0.62
JSETOP40 [20,71] [11,27] [28,01] I
0.57 030" 057" 053"
BSE [24.57] [11,04] [24,89] [22.,29] !
048 030" 0.62™ 0.65™ 058"
CAC40 [1928] [1131] [28.24] [3061] [2553]
051" 031" 0.63™ 0.66™ 0.60™ 0.70™
S&P500 [21,32] [11,79] [29,00] [30.,85] [26.45] [35,27] :
DAX30 0457 032" 0.59™ 0.62™° 056" 093 0.69™ 1
[18,11] [11,95] [25,85] [28.,05] [24,24] [93,97] [34.06]
0.53" 032" 0.66™ 0.75™ 0.61"" 0.80™ 0.73" 0.76™
FISEL00 [2235] [12.04] [31.36] [4043] [27.21] [47.30] [37.88] [4181]
042" 025 048" 052" 052" 055 0.60"" 0.54" 0.62"
NIKKEI225 [16,63] [9,10] [19,26] [21,52] [21,50] [23,16] [2640] [22,77] [27,71] !

" igareti %1 diizeyinde anlamlihgi, [ ] i¢indeki degerler ise t istatistigini gostermektedir.

Orneklem iilkeleri arasinda korelasyon katsayilarmin tiimiiniin anlamli ve pozitif
oldugu goriilmektedir (Tablo 3). Bu sonug, borsalarin birlikte hareket ettigini ve bu borsalardan
olusturulan portfdyler i¢in yapilacak cesitlendirmenin risk azaltmaya imk&n vermeyecegini
gostermektedir. En yiiksek iligki katsayilar1 sirastyla DAX30 — CAC40, FTSE100 — CAC40 ve
FTSE100 — DAX30 arasinda goriiliirken, en diisiik iliski katsayilart ise NIKKEI225 — BIST100
ve BIST100 — JKSE arasinda goriilmektedir. Diger piyasalarla en diisiik iligki katsayisina
sahip olan borsa BIST100’diir. Bu sonu¢ BIST100 piyasasindan yapilacak uluslararasi
cesitlendirmenin risk azaltmaya imkan saglayacagini gostermektedir.
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Tablo 4: Volatilite Yayilimlar:: Kirilgan Besli ve Gelismis Ulke Piyasalar

Kirilgan Besli Ulke Piyasalar

JKSE BIST100 BOVESPA JSETOP40  BSE OX‘}f‘lﬁi'k
JKSE 60 4 51 18,7 8.6 7.1 395
BIST100 05 834 10,5 2.9 2.8 167
BOVESPA 0.8 38 80.6 115 33 194
JSETOP40 22 36 28.1 619 42 38.1
BSE 37 3 293 92 549 452
Oynaklik Yayimi 72 155 86,6 322 174 1589
Toplam Oynakhk 676 989 1672 94.1 7223 %317
Yayimm
Net Oynakliklar -32,3 -1,2 67,2 -59 278

Gelismis Ulke Piyasalar

CAC40 S&P500 DAX30 FTSE100 NIKKEI225 Oi‘;f‘rﬁ‘k
CAC40 33 142 28.4 21 34 67
S&P500 136 478 143 198 4.4 52.1
DAX30 285 143 353 18.4 35 64,7
FTSE100 19 168 16,9 416 56 583
NIKKEI225 94 158 97 168 482 51,7
Oynaklik Yayim 705 611 693 76 169 293 8
Toplam Oynakiik 1035 1089 104,6 117.6 65,1 %587
Yayim
Net Oynaklhiklar 35 9 4.6 17,7 -34.8

Tablo 4’te volatilite yayilimlar1 kirilgan besli ve gelismis iilke piyasalarina gore
ayrilmistir. Kirtlgan besli tilke piyasalar1 arasinda, en fazla volatilite alan piyasalar BSE ve
JKSE olurken, en az volatilite alan piyasalar BIST100 ve BOVESPA seklinde gergeklesmistir.
Bu grupta en fazla volatilite yayan piyasalar BOVESPA ve JSETOP40, en az volatilite yayan
piyasa ise JKSE olmustur. Net volatilitelerde ise tek net volatilite yayicist BOVESPA piyasasi
olurken, diger piyasalarin hepsi net volatilite alicisi olarak tahmin edilmigstir. En fazla net
volatilite alan piyasalar ise JKSE ve BSE piyasast olmustur. BIST100 a¢isindan ortaya ¢ikan
sonuclar degerlendirildiginde, BIST100’tin volatilite alan piyasalarda en diisiik diizeyde, en
diisiik volatilite yayan piyasalarda ikinci sirada ve net volatilitelerde ise en diisiik diizeyde
volatilite alan piyasa oldugu goriilmektedir. Sonu¢lar BIST100’iin kirilgan begli iilke grubunda
diisiik diizeyde risk alicis1 ve yayicist oldugunu gostermektedir.
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Gelismig iilke gruplarma bakildiginda ise en fazla volatilite alan piyasalar CAC40
ve DAX30, en az volatilite alan piyasalar NIKKEI225 ve S&P500 seklinde gerceklesmistir.
En fazla volatilite yayan piyasa FTSE100 olurken, en az volatilite yayan piyasa NIKKEI225
olmustur. Net volatilitelerde ise FTSE100 piyasast en yiiksek net volatilite yayicist olurken,
NIKKEI225 net volatilite alan tek piyasa olmustur. Bu sonuclara gére NIKKEI225 piyasasinin
diisiik risk yayicisi, buna karsin diger piyasalarin dnemli diizeyde risk yayicisi oldugu tahmin
edilmistir.

Tablo 5: Volatilite Yayilimlar:: Tiim Orneklem

= S » & 5 ¥ 3 8 = 2 £z
%) [ = o N Q A » = = < =
2 v oz 5 =& 5 g 2 2 £ £Z

/0 8 2} © 2 _ 3 = o
JKSE 445 36 132 6 43 47 78 51 98 1,1 555
BIST100 02 703 95 23 24 26 34 35 48 09 297
BOVESPA 04 28 504 59 17 65 108 59 138 19 49,6

JSETOP40 12 21 143 343 18 78 124 72 166 2,1 657

BSE 21 21 173 49 368 62 94 59 125 27 632
CAC40 06 11 114 7 26 262 109 22 163 21 738
S&P500 05 18 116 92 22 91 377 97 152 28 623
DAX30 05 14 105 65 27 224 112 282 143 22 718
FTSE100 1.1 17 112 113 26 131 124 115 314 38 686
NIKKEI225 1,0 13 86 82 34 65 12 66 135 388 612
Oynakhik 78 179 1076 613 237 789 903 774 1168 196 6012
Yayimm

Toplam

Oynaklik 523 882 158 956 605 105 128 1056 1483 585 %60.1
Yayimm

Net 479 11,7 579 -42 -394 49 282 57 481 -416
Oynakllklar 9 9 9 " 9 9 b 9 2 b

Tablo 5, tiim orneklem i¢in volatilite yayilimlarin1 gostermektedir. Bu sonuglara gore,
en fazla volatilite alan piyasalar sirasiyla CAC40 ve DAX30 olurken, en diisiik diizeyde
volatilite alan piyasalar ise BIST100 ve BOVESPA olmustur. En fazla volatilite yayan piyasalar
FTSE100 ve BOVESPA, en az volatilite yayan piyasalar JKSE, BIST100 ve NIKKEI225
seklinde gergeklesmisgtir. Net volatilitelerde ise BOVESPA ve FTSE100 piyasalar1 en fazla net
volatilite yayan piyasalar olurken, JKSE, NIKKEI225 ve BSE piyasalar1 en fazla net volatilite
alan piyasalar olmustur.
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Tim 6rnekleme iligkin genel sonuglar degerlendirildiginde kirilgan besli iilkelerinden
BOVESPA piyasast hari¢ hepsinin net volatilite aldig1, NIKKEI225 piyasasi hari¢ geligmis iilke
piyasalarinin net volatilite yaydig1 goriilmektedir. Bu sonu¢lar kiritlgan besli piyasalarmin net
volatilite alicisi, geligmis lilke piyasalarinin ise net volatilite yayicist oldugunu gostermektedir.
BOVESPA piyasasi, tiim drneklem iilke piyasalarina en fazla volatilite yayan piyasa 6zelligine
sahiptir. Gelismekte olan iilke piyasast olan BOVESPA’nin boyle bir ozellik gostermesi
sagirticidir. Japonya (NIKKEI225) piyasasinin gelismis lilke piyasalart kadar volatilite aldi8i,
buna kargin gelismis iilke piyasalar1 kadar volatilite yaymadig1 ve sonugta yiiksek diizeyde
net volatilite alicis1 oldugu tahmin edilmigtir. Diinyanin en biiyiik piyasas: niteligine sahip
ABD’nin (SP500), Brezilya (BOVESPA) ve Ingiltere (FTSE100) piyasalarindan daha diisiik
diizeyde net volatilite yaymasi da siirpriz sonu¢ olarak degerlendirilebilir.

Sonuglar Tiirkiye agisindan degerlendirildiginde, BIST100 piyasasinin en az volatilite
alicis1, JKSE piyasasindan sonra en az volatilite yayan piyasa oldugu, net volatilitelerde ise
diisiik diizeyde volatilite aldig1 goriilmektedir. Boylece BIST100 piyasast diisiik diizeyde risk
almakta, diisiik diizeyde risk yaymakta ve piyasalarla diisiik risk iligkisine sahip piyasa 6zelligi
gostermektedir.

Sekil 2: Volatilite Yayilimlari
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Orneklem doéneminde oynaklik yayilimlari kirilgan besli iilke piyasalarinda %31,7,
geligsmis iilke piyasalarinda %58.,7 ve tiim iilke 6rneklem piyasalarinda %60,1 seklinde
gerceklesmistir (Tablo4 ve 5, Sekil 2). Geligmis iilke piyasalarinda goriilen volatilite yayiliminin
kirilgan besli iilke piyasalarindaki oynaklik yayilimindan fazla oldugu goriilmektedir. Her ii¢
orneklem grubunda COVID-19 siirecinde volatilite yayiliminin 6nemli derecede arttif1 ve
tarihsel olarak en yiiksek seviyelere ulastig1 anlagilmaktadir. Sekil 2°de kirilgan besli, gelismis
iilke ve tiim iilke piyasalarindaki volatilite yayilimlarinin beraber hareket ettigi ve zamana bagl

[V

olarak piyasalardaki volatilite yayilimlarinin degistigi goriilmektedir.

Kirilgan besli piyasalarindaki volatilite yayilimlart 19 Subat 2020 tarihinde %22 ile en
diisiik diizeydeyken, hizli bir yiikselisle 24 Nisan 2020’de %63’e yiikselmig, uzun siire yiiksek
diizeylerde seyrettikten sonra 10 Mart 2021°de %50’ye diismiis ve 8 Nisan 2021 tarihinde
ise %20 seviyesine inmistir (Sekil 2). Gelismis tilke piyasalarinda ise volatilite yayilimlart 12
Subat 2020°de %48 degerindeyken hizli bir artigla 30 Mart 2020°de %74 e yiikselmis, 10 Mart
2021°de %69 degerindeyken 9 Nisan 2021°de %49 degerine diismiistiir. Tiim iilke 6rnekleminde
ise volatilite yayilimlari 14 Subat 2020°de %48 degerindeyken hizli sekilde yiikselerek 24 Nisan
2020°de %79’a yiikselmis, uzun siire yliksek diizeylerde yayilim gergeklestirdikten sonra en
son 17 Mart 2021°de %73’ten 9 Nisan 2021°de %45 degerine diigmiistiir. Her tic 6rneklemden
de anlagilacagi tizere Subat 2020’ nin {iglincii haftasindan itibaren volatilite yayilimlari 6-7 hafta
icinde hizla yiikselerek tarihi seviyelere yiikselmis, 2021 yili Mart ayinin ikinci haftasindan
itibaren volatilite yayilimlar1 diismeye baglamig ve daha 6nceki normal seviyelerine inmisgtir.
Bu sonuglar COVID-19’un piyasalarda volatilite yayilimlarini énemli derecede artirdigini,
agt uygulamalarinin yayginlagsmaya bagsladigi Mart 2021°den itibaren volatilite yayilimlariin
azaldigini1 gostermektedir.
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Sekil 3: Net Volatilite Yayilimlar:

JKSE caci

BISTIO0 P50

BOVESPA DAXM

= -','1, | T TN

JSETOPA FTSEIN

BSE NIKKE2Z5

Sekil 3’teki net volatilite yayilimlaria gére, kirtlgan besli iilke piyasalarinin genellikle
volatilite aldig1, gelismis iilke piyasalarmin ise genellikle volatilite yaydig1 goriilmektedir.
Kirilgan besli piyasalarindan BOVESPA COVID-19 siirecinde, JSETOP40 ara sira, diger
piyasalar ise nadiren volatilite yayilimi1 gostermistir. Bunlarin disindaki zamanlarda kirilgan
besli iilke piyasalar1 volatilite almistir. Geligmis iilke ekonomilerinde ise NIKKEI225 harig
tiim piyasalarin genellikle volatilite yaydiklar1 goriilmektedir. S&P500 6rneklem doneminin
cogunlugunda, CAC40 ve DAX30 genel olarak, FTSE100 ise COVID-19 siirecinde artan
ozellik gostererek oynaklik yayarken, NIKKEI225 ise cogunlukla oynaklik almigtir.

Tablo 5 ile Sekil 3’iin sonuclar1 birlikte degerlendirildiginde BOVESPA ve FTSE100
piyasalarinin net volatilite yayicist olmasinda COVID-19 siirecinin 6nemli diizeyde belirleyici
oldugu, COVID-19 siirecinde BOVESPA ve FTSE100 piyasalarindan diger piyasalara olan
volatilite yayiliminin &nemli derecede arttig1 goriilmektedir. Orneklem doéneminin genelinde
S&P500 piyasasimin diger piyasalara net volatilite yaydigi ancak bu yayilimin 2021 yili
bagindan itibaren azaldigi, boylece S&P500 piyasasinin net volatilite yayiliminda BOVESPA
ve FTSE100 piyasalarindan sonra iigiincii sirada yer aldig1 goriilmektedir.

5. Sonu¢

Piyasalarin birbirleriyle entegrasyonlarinin artmasi, finansal piyasalarda bilgi ve
iletisim teknolojisinin gelismesi ve finansal piyasalarda artan riskler, volatilite yayiliminin
artmasma neden olmaktadir. Finansal piyasalarda risklerin yiikseldigi kriz donemlerinde
volatilite yayilimlarinda 6nemli derecede artiglar goriilmektedir. COVID-19 salgini 6zellikle
Mart 2020°de finansal piyasalarda volatilitelerin ve volatilite yayilimlarinin artmasina neden
olmustur. 2020 ilk ceyreginde baglayan salgin kosullar1 uzun siire devam ettikten sonra, Nisan
2021 doneminde yayginlagsmaya baglayan asi ile birlikte piyasalarda iyimserlik goriilmeye
baglanmugtir.
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Bu caligmada kirilgan begli ekonomileri, gelismis lilke ekonomileri ve iki iilke grubunun

birlesiminden olusan tiim iilke 6rneklem piyasalar1 arasindaki volatilite yayilimlar1 ve bu
yayilimlarin COVID-19 siirecindeki durumu aragtirilmigtir. Caligmadan elde edilen sonuclar
genel olarak asagida listelenmistir:
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Volatilite yayilimlart kirilgan besli iilke piyasalari arasinda %31,7 seviyesinde, gelismis
tilke piyasalar1 arasinda %58,7 seviyesinde ve tiim iilke 6rneklem piyasalar1 arasinda ise
%60,1 seviyesinde gerceklesmistir. Gelismis iilke piyasalari ve tiim iilke 6rneklem piyasalart
arasindaki volatilite yayiliminin, kirilgan besli iilke piyasalarindaki volatilite yayilimindan
yiiksek oldugu anlagilmaktadir. Son donem calismalara bakildiginda ise volatilite
yayiliminin; Zhang & Hamori (2021) %40, Akhtaruzzaman vd. (2021) %60, Li (2021)
%66, Wang vd. (2020) %50, Aslam vd. (2021) %78 ve Li vd. (2021) calismalarinda %81
seviyesinde tahmin edildigi goriilmektedir. Li (2021) 10 iilke piyasasi, Aslam vd. (2021)
12 Avrupa iilke piyasasit ve Li vd. (2021) G20 iilkeleri piyasalari 6érneklemlerinde daha
yiiksek volatilite yayilim endeksine ulagmistir. Bu sonuclar, calismamizdaki kirilgan besli
volatilite yayilim endeksinin literatiir calismalarindan elde edilen yayilim endekslerinden
diisiik oldugunu gostermektedir. Ayni ¢aligmalar gelismis iilkelere ait yayilim endeksi
sonuglariyla karsilagtirildiginda sonuglarin ¢alismamizdaki gelismis iilke orneklemiyle
benzerlik tagidig1 goriilmektedir.

Kirilgan besli piyasalari arasinda net volatilite yayicist BOVESPA olurken, diger piyasalarin
net volatilite alicis1 olduklari, JKSE borsasinin en fazla net volatilite alan piyasa oldugu
tahmin edilmigtir.

Gelismis tilke piyasalar1 arasinda net volatilite alan tek piyasa NIKKEI225 olurken, diger
piyasalarin tiimiiniin net volatilite yaydiklar: anlagilmistir. En yiiksek net volatilite yayicisi
piyasalar FTSE100 ve S&P500 olmustur.

Tiim tilkelere ait 6rneklemde en fazla net volatilite yayan piyasalar BOVESPA ve FTSE100
olurken, en fazla net volatilite alan piyasalar JKSE ve NIKKEI225 olmustur. Wang vd.
(2020) ve Zhang vd. (2021) calismalarinda Ingiltere ve ABD’nin yiiksek volatilite
yayicist oldugu, Wang vd. (2020) caligmasinda ise Japonya’nin volatilite alicist oldugu
belirlenmigtir. Goriildiigli tizere calisma sonuglari ile literatiirdeki ¢aligmalar arasinda
benzerlikler bulunmaktadir.

Net volatilitelerin olusmasinda COVID-19 siirecinin etkili oldugu degerlendirilmektedir.
COVID-19 harici donemde S&P500 yiiksek diizeyde volatilite yayicis: olurken, COVID-19
stirecinde BOVESPA ve FTSE100 piyasalarinin yiiksek diizeyde volatilite yaydiklar
gorlilmektedir. Bu sonuglarin ortaya c¢ikmasinda COVID-19 siirecinin baglangicinda
Ingiltere’de, sonrasinda ise Brezilya’da goriilen yiiksek COVID-19 vaka ve 6liim sayilarinin
etkili oldugu degerlendirilmektedir.

Kirilgan besli ve tiim iilke 6rneklem piyasalari icinde BIST100 piyasasinin diisiik diizeyde
volatilite yaydig1 ve diisiik diizeyde volatilite aldigi, diger piyasalarla iligkisinin diisiik
diizeyde oldugu, bu haliyle uluslararas: portfoy ¢esitlendirmesi agisindan potansiyele sahip
oldugu soylenebilir.
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e Kirillgan besli, gelismis ve tiim iilkelere ait 6rneklem grubunda COVID-19 siirecinde
volatilite yayilimlarinin onemli derecede artti1 anlagilmaktadir. COVID-19 oncesinde
kirilgan begsli piyasalarinda %22, gelismis iilke piyasalarinda %48 ve tiim iilke rneklem
piyasalarinda %48 diizeyinde olan volatilite yayilimlari, COVID-19 salgininin en yogun
yasandig1 Mart ve Nisan 2020 doneminde kirilgan besli piyasalarinda %63, geligmis lilke
piyasalarinda %74 ve tiim iilke piyasalarinda %79 seviyesine kadar yiikselmigtir.

e COVID-19 asilarinin yayginlagmasiyla birlikte piyasalardaki volatilite yayilimlarinin
onemli derecede azaldigi ve COVID-19 oncesi doneme ulagtigr goriilmektedir. Nisan
2021°de volatilite yayilimlari kirilgan begli piyasalarinda %20, gelismis iilke piyasalarinda
%49 ve tiim iilke orneklem piyasalarinda %45 seviyelerine gerilemistir.

Elde edilen sonuglar portfoy yatirimlari, portfdy yonetimi, risk yonetimi ve riskten
korunma acisindan dikkate deger sonuclardir. Ayrica volatilite yayilimlari, sistematik risklerin
yonetilmesi ve finansal istikrarin saglanmasi bakimindan da onemli gostergelerdir. Boylece
ekonomi otoriteleri, riskleri ve yayilimlar1 azaltacak ekonomik ve finansal tedbirleri alabilmek
ve bu tedbirleri etkin sekilde yonetebilmek icin literatiirdeki bu tiir sonug¢lar1 kullanma imkanina
sahip olmaktadir.

Katki Orani Beyam

Calismaya Zekai Senol genel cerceve, veri, yontem, analiz, teorik altyapi, literatiir ve
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EXTENTED SUMMARY
Research Questions & Purpose

The volatility; considering that it is an indicator used to measure the fluctuation in asset
prices under risk and uncertainty, it would not be wrong to say that price volatility is the result
of investor’s fears and concerns (Shu & Chang, 2019: 2070; Zhang et al., 2020: 2). This concern
arises from the internal factors of the financial asset, other financial instruments, the market in
which it operates or global markets. In addition, since external factors such as growth, interest,
exchange rate, inflation and foreign trade directly affect the financial performance of the
companies, this effect is reflected in the stock returns of the company and causing an increase
in volatility. As a matter of fact, it does not take long for the volatility emerging in a country
to affect other countries and financial markets in today’s markets, where economic relations
between markets are intense.

When looked at the financial crisis experiences in the past years, this effect is seen more
clearly and the high spillover of volatility in the countries constitutes the common feature of the
crises. (Gamba-Santamaria et al., 2017: 207). Based on these explanations, it is possible to say
that analyzes of volatility spillovers contribute to the successful management of systematic risks
and financial stability (Zhang et al., 2020: 2). Also be identified the spillover effects between
financial institutions, it helps us to understand the transmission mechanisms of financial risks
(Li et al., 2021: 2). In this study, the volatility spillovers and the situation of the volatility
spillovers in the COVID-19 process between the fragile five markets consisting of Indonesia,
Turkey, Brazil, India and South Africa and the markets of developed countries consisting of
France, USA, Germany, United Kingdom and Japan were investigated.

Literature Review

When examined the studies on volatility spillover in the literature; It is seen that
the interdependence between international markets is grouped under two headings as
interdependence in returns and volatility. Zhang & Hamori (2021), Wang et al. (2020), Laborda
& Olmo (2021), Ahmad et al. (2021), Baek & Lee (2020), Aslam et al. (2021) and Zhang &
Hamori (2021) focused on the interdependence between developed stock markets including the
US, Japan, and major European markets. Some studies have investigated the interdependence
between developed and emerging markets, such as East Asia, Latin America, and the Middle
East’. On the other hand, recent studies analyzed the relationship between the COVID-19
pandemic and stock markets to show the sharp declines in the country’s stock markets®.

Zhang et al. (2021) who analyzed the risk spillover between the G7 and BRIC country
stock markets with the DAG-SVAR method, examined the data of these countries for the
period January 2009-March 2020 and the results of the study showed that the net volatility
spillover increased after the COVID-19 outbreak and that the UK and US stock markets were
the main risk spreaders. Wang et al. (2020), on the other hand, used the January 2010 — May
2020 data of the US, China, Japan and Hong Kong stock markets and examined the volatility
spillover of these stock markets in the COVID-19 process with the Diebold & Yilmaz (2012)
technique and reached similar results. In another study using the Diebold and Yilmaz (2012)

3 For these studies, see Engle et al., 2012; Aloui, 2011; Kirkulak, Uludag and Ezzat, 2017; Yilmaz, 2010.
4 For these studies, see Herwany et al., 2021; Alexakis et al., 2021; Khanthavit, 2021.
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technique, Laborda and Olmo (2021) examined the volatility spillovers of seven sectors in the
USA for the period from July 2003 to December 2020, and the estimation results show that the
shocks in the banking, insurance, energy, technology and biotechnology sectors have a strong
spillover to other sectors.

Aslan et al. (2021), on the other hand, showed that the average volatility spillover in
European stock markets is 78% in their study using five (5) minutes data obtained from twenty
stock exchanges in Europe for the period of December 2019 — May 2020. Examining the USA,
Japan and Germany stock markets, Zhang & Hamori (2021), in their study using daily data for
the period January 2006 — August 2020, determined that COVID-19 increased the volatility
in the markets. Akhtaruzzaman et al. (2021), in their study examining the firm return data of
China and G7 countries for the period January 2013 — March 2020, found that it increased
during the COVID-19 period, and the volatility diffusion index was high on average with 62%.

Methodology

In the study, volatility spillovers between stock markets and the situation of these
spillovers in the COVID-19 process were investigated using the Diebold and Yilmaz (2012)
spillover index method. The spillover index method was developed using the KPPS variance
decomposition introduced by Koop, Pesaran and Potter (1996) and Pesaran & Shin (1998).
Generally, while volatility methods are performed on univariate test models such as Cheung
and Ng (1996), Hong (2001) and Hafner & Herwatz (2006) investigating causality in variance,
and multivariate models such as VECH-GARCH, BEKK-GARCH, DCC-GARCH. In the
spillover index method introduced by Diebold & Yilmaz (2012), the total volatility spillover
index regarding the volatility between more than two variables is given. This provides the
opportunity to see the relationships between markets, indices, exchange rates, commodity types
and financial parameters, which consist of more than two variables, and the development of
these relationships over time.

Results and Conclusions
The results from the study are generally listed below:

e Volatility spillovers were 31.7% among fragile five markets, 58.7% among developed
country markets, and 60.1% among all country sample markets.

e Among the fragile five markets, BOVESPA (Brazil) is the net volatility emitter, while the
JKSE (Indonesia) stock market is estimated to be the market with the most net volatility
receiver.

e NIKKEI225 (Japan) was the only market with net volatility receiver among developed
country markets, while the markets with the highest net volatility emitters were FTSE100
(UK) and S&P500 (US).

e In the sample of all countries, the markets with the highest net volatility emitters were
BOVESPA (Brazil) and FTSE100 (UK), while the markets with the highest net volatility
receiver were JKSE (Indonesia) and NIKKEI225 (Japan).

e Itis understood that volatility spillovers have increased significantly in the sample group of
the fragile five, developed and all countries during the COVID-19 process.
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TURKIYE’DE SPOT VE VADELI ISLEM PIYASALARI ARASINDA
BILGI ETKINLIGI VE ETKIiLESIM:
ONCUL-ARDIL ILISKILER VE VOLATILITE ILETIMI

Dr. Ogr. Uyesi Gamze GOCMEN YAGCILAR ®

Siileyman Demirel Universitesi, IiBF, Isparta, (gamzeyagcilar@sdu.edu.tr)

OZET

Piyasa katilimcilarinin riskten korunma amaglarina hizmet etmek iizere gelistirilmis olan vadeli
islem piyasalarimin risk yonetiminde etkin bir rol oynayabilmesi icin spot piyasalar ile olan iliskisinin
anlasimast onemlidir. Bu ¢alismada spot piyasalar ve vadeli islem piyasalart arasindaki iligkilerin
aragtirimast amaglanmus olup, Borsa Istanbul’da islem goren BIST-30 endeks vadeli islem sizlesmeleri,
Dolar-TL vadeli islem sozlesmeleri ve iliskili olduklari spot piyasalar ele alinmugtir. 5 Agustos 2013-28
Nisan 2021 donemine ait giinliik logaritmik getiriler kullamilarak yiiriitiilen ¢alismada spot ve vadeli
islem piyasalart arasinda onciil-ardil iliskileri ve fiyat kesfi fonksiyonunun yani sira volatilite yayilimlar
da ortaya konulmaya calisilmigtir. Boylece yeni bilginin hangi piyasada daha once fiyatlandigina,
dolayisiyla hangi piyasamin etkinliginin daha yiiksek olduguna 11k tutulmak istenmistir. VAR-BEKK-
GARCH ve VAR-DCC-GARCH modellerinin ¢oziimiinden elde edilen bulgular endekste spot piyasanin
vadeli piyasalara onciiliik ettigini, doviz piyasasinda ise ¢ift yonlii etkilesimin varligini ortaya koymaktadir.
Buna gore endeks vadeli islem sozlesmelerinin yeni bilgiyi pay piyasalarina gore daha yavas isledigi
ve spot piyasamin vadeli piyasayr ongorebildigi, dolayisiyla daha etkin oldugu anlasiimaktadir. Analiz
sonuglari piyasalar arasinda dinamik kosullu korelasyonlarin anlamli oldugunu, yani volatilite iliskisinin
zamana gore degistigini ortaya koymus ve pozitif bilginin volatilite iizerindeki etkisinin negatif bilgiden
daha giiglii oldugu gostermisgtir.

Anahtar Kelimeler: Fiyat Kesfi, Volatilite Yayilimi, Cok Degiskenli GARCH Modeli, Vadeli Islem
Piyasalart.

INFORMATION EFFICIENCY AND INTERACTIONS BETWEEN
SPOT AND FUTURES MARKETS:
LEAD-LAG RELATIONSHIP AND VOLATILITY TRANSMISSION

ABSTRACT

It is important to understand the relationship between the spot markets and the futures markets,
which were developed to serve the hedging purposes of market participants, in order to play an effective
role in risk management. In this study, it is aimed to investigate the relations between spot and futures
markets. Within the scope of the study, BIST-30 index futures contracts, Dollar-TL futures contracts and
related spot markets are discussed. In the study, which was carried out using daily logarithmic returns for
the period of August 5, 2013-April 28, 2021, the lead-lag relationships between spot and futures markets
and the price discovery function as well as volatility spillovers were tried to be revealed. Thus, it is aimed
to shed light on which market the new information is priced in first, and therefore which market has the
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higher efficiency. Findings obtained from the VAR-BEKK-GARCH and VAR-DCC-GARCH models reveal
the leadership of the spot market in the index and the presence of bidirectional interaction in the foreign
exchange markets. Accordingly, it is understood that index futures contracts process new information more
slowly than stock markets and that the spot market can predict the futures market. Results also show that
dynamic conditional correlations between markets are significant and the effect of positive information on
volatility is stronger than the negative information.

Keywords: Price Discovery, Volatility Spillover, Multi-Variate GARCH Models, Futures Markets.

1. Giris

Gerek reel piyasalarda gerekse finansal piyasalarda alim satim yapanlarin gelecekte
karsilasabilecekleri fiyat riskinin yonetilmesinde giiniimiizde yaygin kullanilan araclardan
biri tiirev finansal varliklar olmaktadir. Tiirev finansal varliklarin islem gordiigii piyasalar,
gelecekte belirli bir tarihte gergeklesecek bir alim satim iglemine iligkin olarak dayanak varligin
fiyatinin bugiinden belirlenmesine imkan vermektedir. Boylece tiirev piyasalar gelecekte
meydana gelebilecek fiyat degisimlerinin neden olacagi belirsizligin ortadan kaldirilmasina
yardime1 olmaktadir. Ureticiler, ticaretle ugrasanlar ve yatirrmeilar gelecekteki spot fiyat: tam
olarak kestirememeleri durumunda vadeli piyasalarda pozisyon alabilir (Canbas & Dogukanli,
2012:99), kazanglarin1 bugiinden belirlerken, maliyet kontrolii de saglayabilirler. Riskini
kontrol altinda tutmak isteyen taraflar karsisinda pozisyon alan spekiilatif amagli yatirimcilar
sayesinde tiirev finansal varliklarin islem gordiigii vadeli piyasalarm iiriin ¢esitliligi, islem
hacmi ve derinligi de giinden giine artmaktadir. Ne var ki tiirev finansal varliklarin risk
yonetiminde etkili olup, muhtemel kayiplari en aza indirebilmeleri icin spot piyasalarla olan
iligkilerinin aciga ¢ikartilmasi olduk¢a dnemlidir.

Spot ve vadeli piyasalar arasindaki iligkinin saglikli bir sekilde kurulmasinda piyasalarin
etkinlik diizeyi belirleyici bir faktor olmaktadir. Tam etkin bir piyasada bilgi akist son derece
hizli olup, yatirimcilar tarafindan bu bilginin yorumlanmasi ve fiyatlara yansitilmasi dogru
ve rasyonel bir sekilde yapilmaktadir. Dolayisiyla her iki piyasanin da tam etkin olmasi
durumunda spot ve vadeli piyasa fiyatlar1 arasinda tasima maliyetlerine' dayali bir iliskinin
bulunmasi, spot ve vadeli islem fiyatlar1 arasindaki farkin yalnizca bu iligkiyi yansitmasi ve
arbitraj imkanlarinin da bulunmamasi beklenir (Kawaller vd., 1987:1311). Ciinkii her iki
piyasa da ayni varliga dayandigi ve bilgi her iki piyasaya da es zamanl ulastigi icin bilgiye
ulasan yatirimeilarin iki piyasa arasinda islem yapmak konusunda kayitsiz olacag diisiiniiliir
(Gkillas vd.,2021:1). Boylece spot ve vadeli iglem piyasalarindaki fiyat degisiminin es zamanl
ve tam korelasyonlu olarak gerceklesmesi gerekir.

Ne var ki, spot ve vadeli islem piyasalarindan en az birinde likiditenin diisiik olmasi ve
bundan dolay1 iglemlerin kesintisiz olarak gerceklestirilememesi, iki piyasa arasindaki islem
maliyetleri, endeks hesaplamasindaki zaman gecikmeleri ve benzeri sebeplerle tagima maliyeti
iligkisi bozulabilmektedir (Stoll & Whaley, 1990:444-445). Piyasa aksakliklarinin neden
oldugu bu durum arbitrajcilarin faaliyetleri ile diizeltilse de, bilginin bir piyasada digerinden
daha erken fiyatlanmasina, boylece piyasalar arasinda onciil-ardil iligkisinin dogmasina, sonug

1 Tagima Maliyeti: Vadeli islem sozlesmesinin teslimi icin beklenen vade sonuna kadar katlanilmasi gereken faiz,
sigortalama, depolama vb. maliyetlerdir (Celik, 2012:47).
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olarak bir piyasanin fiyat kesfi fonksiyonu kazanmasina neden olabilmektedir. Kara (2017:1)
fiyat kegfini herhangi bir piyasanin yeni gelen bilgiyi iligkili oldugu bagka bir piyasadan
daha once yansittig1 bir siire¢ olarak tanimlamaktadir. Bu sayede vadeli islem sodzlesmeleri
spot fiyatlarin ya da spot fiyatlar vadeli fiyatlarin tahmin edilmesinde kullanilabilir hale
gelmektedir. Teorik olarak vadeli iglem piyasalarinin daha az baglangi¢c sermayesi gerektirmesi
ve bu sayede sagladig: kaldirag etkisi, tek tek hisse senetlerine yatirim yapmak yerine endeks
vadeli islem sozlesmesine yatirim yapmanin iglem maliyetinin daha diisiik olmas1 (Ersoy
& Bayrakdaroglu, 2013:28), yiiksek likidite ve aciga satig kolayli§1 (Chance, 2017:39) gibi
etkilerle vadeli islem piyasalarmin bilgi etkinli§inin daha yiiksek oldugu ve fiyatlamanin daha
erken gerceklestigi soylenebilir. Ancak ampirik ¢aligmalardan karmagik sonuclar elde edildigi
goriilmektedir. Vadeli iglem piyasalarinin fiyat kesfi fonksiyonunun 6ne ¢iktig1 goriilmekle
birlikte spot fiyatlarin vadeli islem fiyatlarina onciiliik ettigini, ¢ift yonlii nedensellik iligkisinin
bulundugunu ya da herhangi bir iligkinin tespit edilemedigini gosteren ¢aligmalara da ornekler
vermek miimkiindiir®. Onciil ardil iligkisinin arastirilmasi yatirrmcilarin fiyatlari daha iyi tahmin
etmesine ve yatirim planlarim riskten kacinmaya yonelik olarak ayarlamalarma yardimeci
olacaktir (Zhang & Liu, 2018:203).

Spot ve vadeli piyasalar arasindaki iligkinin ortaya konulmasinda bir diger gosterge
volatilite yayilimlaridir. Volatilite yayilimi, bir piyasada meydana gelen oynakligin, diger
piyasaya da sirayet etmesi seklinde tanimlanabilir. Bu etkilesim farkli ekonomik temellerin
etkisindeki piyasalar arasinda risk bulagmasi olarak yorumlanirken (6rnegin Beirne vd.,
2013; Yousaf vd., 2020; Zhao vd., 2020), spot ve vadeli piyasalar ile ilgili olarak Gok &
Kalayc1 (2014:110) bu durumun, fiyat kesfi ile benzer sekilde, bilgi etkinligi ile agiklanmasi
gerektigini vurgulamiglardir. Bu ¢ergeveden degerlendirildiginde, spot ve vadeli piyasalarin
ayni varliga dayanmasindan dolay1, varligin degerini etkileyecek bilginin iki piyasada yol
acacagi volatilitenin de iligkili olmas1 gerekir. Diger taraftan, piyasalar arasinda tek yonlii bir
volatilite yayilimi bulunuyorsa, ileten piyasanin alan piyasaya gore daha etkin oldugu sonucuna
varilabilir.

Burayakadar verilen bilgiler 1s1§1nda bu calismanin amac1, Borsa Istanbul Vadeli Islemler
ve Opsiyon Piyasasinda (BIST-VIOP) islem goren ve islem hacmi bakimindan ilk siralarda yer
alan BIST 30-Endeks vadeli islem s6zlesmesi (EVIS) ve Dolar-TL vadeli islem sozlesmesi
(DTLVIS) ile, ilgili spot piyasalar arasindaki énciil-ardil iligkilerini ve volatilite yayilimlarini
ortaya koymaktir. Boylece spot ve vadeli piyasalar arasindaki iligkinin anlagilmasi, piyasalarin
bilgi etkinliklerinin ve fiyat kesfi fonksiyonlarmin aciga c¢ikartilmas: hedeflenmektedir.
Calismanin doénemi Izmir Vadeli Islem ve Opsiyon Borsasindaki tiim islemlerin Borsa Istanbul’a
devredildigi 5 Agustos 2013 tarihinden baglamaktadir ve giiniimiize kadar gelmektedir. Tiirkiye
piyasalari icin bugiine kadar yapilan ¢aligmalarin spot ve vadeli piyasa iligkilerini cogunlukla
esbiitiinlesme ve nedensellik testleri ile degerlendirdikleri goriilmiigtiir. Dolayisiyla bu ¢aligma,
VAR-BEKK-GARCH ve VAR-DCC-GARCH modellerinin uygulanmasi suretiyle getiri ve
volatilite yayilimlarini ortaya koymasi bakimindan digerlerinden ayrilmaktadir.

Calisma kapsadigi doénem itibariyla yalmzca BIST-VIOP’ta islemlerin gerceklestigi
donemi icermekle birlikte, BISTECH’ e gecis, endekste islem goren paylara iligkin agiga
satig kisitlamalar1, doviz goklart ve buna benzer, piyasada bilgi akisini, bilginin iglenme

2 Detayl bilgiler Literatiir Aragtirmasi baslig1 altinda sunulmugtur.
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stirecini, dolayll yoldan da olsa islem maliyetlerini ve arbitraj olanaklarini etkileyebilecek
gelismelerin yasandig: bir donemdir. Dolayisiyla piyasalar arasindaki etkilesimin ve kosullu
korelasyonlarin zamana bagl olarak degisebilecegi diisiiniilmiig, bu nedenle BEKK analizine
ilave olarak Dinamik Kosullu Korelasyonlarin (DCC) da hesaplanmas: istenmistir. Diger
taraftan yatirnmcilarin dogru hedging stratejileri olusturabilmeleri i¢in futures ve spot piyasalar
arasindaki volatilite yayilimlarin1 ve asimetrileri g6z oniinde bulundurmalar1 gerekmektedir
(Tokat & Tokat, 2010:92). Bu nedenle gerek BEKK gerekse DCC modellerinin ¢oziimiinde
asimetrik etkiler de dikkate alinmigtir. Boylelikle pozitif soklarin m1 yoksa negatif soklarin
m1 volatilite iizerinde daha etkili oldugu tespit edilmeye caligilmigtir. Mensi vd. (2021:291),
volatilite yayilimlarindaki asimetrilerin anlagilmasinin varlik dagilimi, hedging, piyasa etkinligi
ve portfoy riskinin yonetimi baglaminda Onemli c¢ikarimlar sagladigini ifade etmislerdir.
Asimetrik etkilerin ortaya konulmas: ile volatilite iligkililerinin daha iyi anlagilmas: miimkiin
olmaktadir.

Elde edilen bulgular endekse dayali sozlesmeler acisindan spot piyasanin daha baskin
oldugunu, doviz piyasalari agisindan ise c¢ift yonlii bir etkilesimden bahsedilebilecegini
gostermistir. Ayrica kosullu korelasyonlarin zamana gore degistigi ve pozitif soklarin volatilite
tizerinde daha etkili oldugu da bulgular arasindadir. Calismanin bundan sonraki boliimiinde
literatiir aragtirmasi sunulmus, 3. Bolimde kullanilan model ve veri seti tanitilmig, 4. Bolimde
analiz sonuclar1 sunulmustur. Son boliimde ise bulgulara iliskin genel degerlendirme ve

tartigmalar ile caligma tamamlanmusgtir.

2. Literatiir Arastirmasi

Spot ve futures piyasalar arasindaki iligkilerin ele alindig1 caligmalarda yaygin olarak
kullanilan yontemlerin eg biitiinlesme ve nedensellik testleriile cok degiskenli GARCH modelleri
oldugu goriilmektedir. Giincel ¢alismalarda bu ¢aligmalara dalgacik uyumu yaklagiminin ve
TOP (thermal optimal path) yonteminin de eklendigi dikkat cekmektedir. Dayanak varliklar
acisindan ise endeks ve emtia piyasalarinin genis ol¢iide aragtirildigi gézlenmektedir. Bulgular
arasinda bir fikir birligi bulunmamaktadir. Tiirkiye i¢in yapilan caligmalar dahil, ayni piyasalari
ele alan ¢caligmalarda dahi karmagik sonuclar elde edildigi goriilmektedir. Bu durumun incelenen
donemlerden kaynaklaniyor olabilecegi diistiniilmektedir. Yapilan literatiir arastirmasindan
elde edilen sonuclar dayanak varlik baglaminda siniflandirilarak bu boliimde sunulmusgtur.

2.1. Endekse Dayal Spot ve Vadeli Islem Piyasalarim Ele Alan Calismalar

Borsa endeksleri ve endeks vadeli iglem sozlesmeleri arasindaki getiri ve volatilite
yayilimlarini ¢ok degiskenli GARCH modelleri ile analiz eden caligmalardan birinde Kang
vd. (2013) Hindistan borsasinda spot ve futures piyasalar arasinda ¢ift yonlii volatilite yayilimi
tespit etmislerdir. Feng & Jiang (2013) Cin borsasinda seans siiresince spot piyasadan futures
piyasaya tek yonlii, seans saatleri disinda ise cift yonlii volatilite yayilimi tespit etmislerdir.
Gok & Kalayci (2014) volatilite yayiliminin iki yonlii oldugu, futures piyasa volatilitesinin ve
soklarinin spot piyasa lizerine yayiliminin ektisinin daha biiyiik oldugu sonucuna varmiglardir.
Li (2015) Cin borsasinda dalgacik doniisiimii ile olusturdugu spot ve futures getiriler arasinda
cift yonlii asimetrik volatilite yayilimi bulundugunu belirtmistir. Huo & Ahmed (2018) ile Parhi
& Liu (2020) Cin borsasinda; Siddiqui & Roy (2020) Cin, Hindistan ve ABD piyasalarinda,
spot ve futures piyasalar1 arasinda iki yonlii bilgi yayilimi bulundugunu gostermislerdir. Her
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ii¢c caligmada da asimetrik etkilere rastlanmistir. Hou & Li (2020) de arastirmasini Cin borsast
iizerinde gerceklestirmis ve kriz donemlerine odaklanmistir. Futures piyasadan spot piyasaya
volatilite yayilimi1 daha giiclii bulunmugtur. Rastogi & Agarwal (2020) Hindistan piyasalarinda
yaptiklart calismanin kapsamina spot ve futures piyasalarin yani sira opsiyon piyasalarini
da dahil etmis, spot ve futures piyasalar arasinda spot tarafinda daha giiclii olmakla birlikte
cift yonlii volatilite yayilimina kargilik spot ve opsiyon piyasalari arasinda volatilite yayilimi
bulunamamigtir. He vd. (2020) ise Cin borsasinda, futaures piyasalarin fiyat yiikselislerine
daha fazla onciiliik ettifini, piyasalarin diistiigii donemlerde futures piyasalarin onciiliigiiniin
azaldigin1 ortaya koymuglardir. Giirbiiz & Sahbaz (2021) ise cok degiskenli GARCH
modellerini dalgacik analizi ile entegre ettikleri calismalarinda BIST 30 endeks vadeli islem
sozlesmesinin volatilitesinin, endeksin volatilitesinin gelecekte nasil degisecegine dair bilgi
saglayabildigi sonucuna varmiglardir.

Esbiitiinlesme ve nedensellik testleri ile spot ve futures piyasalar arasindaki fiyat kesfi
fonksiyonunu ve onciil-ardil iligkisini tespit eden ¢aligmalar da bulunmaktadir. Alphonse
(2000) Fransa piyasalarinda, Brook vd. (2001) Almanya piyasalarinda futures piyasalarin
oncti rol oynadigina dair kanitlar elde etmislerdir. Ausloos vd. (2020)’nin ¢aligmalarinda Cin
piyasalarinda iki yonlii nedensellik tespit etmekle birlikte futures piyasanin, spot piyasanin
ongoriilmesinde daha baskin oldugu anlagilmistir. Judge & Reancharoen (2014) ise spot ve
future piyasalarii uzun dénem iligkili ve egbiitiinlesik bulmusglardir. Ayrica hem kisa donemde
hem de uzun donemde spot fiyatlarin vadeli fiyatlarin onciisii oldugu sonucuna varilmisgtir.

Tiirkiye’de endeks ve endekse dayali vadeli islem sozlegmelerini ele alan ¢aligmalarda da
esbiitiinlesme ve nedensellik testlerinin siklikla uygulandig: goriilmektedir. Kasman & Kasman
(2008), futures sozlesmelerin endeksin volatilitesinin diismesine katki sagladigi, nedensellik
iligkisinin ise spottan futuresa dogru oldugu sonucuna varmiglardir. Ersoy & Bayrakdaroglu
(2013) VEC-Granger ve Toda Yamamoto testleri ile spot ve vadeli piyasalar arasinda ¢ift yonlii
nedensellik iligkisi ortaya koymuslardir. Kaya (2016) endeks vadeli islem sozlesmesinin yedi
endeks ile iliskisini incelemisler ve futures piyasalarinin éncii rol oynadigini bulmuslardir. Iseri
& Kagmazer (2016), endekste spot piyasadan futures piyasaya tek yonlii nedensellik ortaya
koymustur. Ozdemir (2017) endeks spot ve vadeli piyasa getirilerinin GARCH modelinden
elde edilen volatilite degiskenleri arasinda cift yonlii nedensellik tespit etmislerdir. Polat vd.
(2019) futures piyasalardan borsa endekslerine dogru bir nedensellik bulamazken, alt1 endeksin
iiclinlin futures sozlesme fiyatinin nedeni oldugu sonucuna varmiglardir. Demireli & Torun
(2019) siirekli dalgacik doniisiimiinii temel alan testler yoluyla cift yonlii nedensellik iligkileri
tespit etmis, spot fiyatlarin vadeli iglem fiyatlar1 tizerine daha belirleyici oldugunu bulmuslardir.

Spot ve vadeli piyasalar arasindaki iligkilerin analizinde, yaygin olarak kullanilan ¢ok
degiskenli GARCH modellerinden ve nedensellik testlerinden farkli yaklasimlari kullanan
caligmalara da rastlanmigtir. Karabiyik vd. (2018) panel VECM kullanarak Islami pay
piyasalari icin fiyat kesfi siirecinde 19 piyasanin 12’sinde spot piyasanin baskin oldugunu tespit
etmisglerdir. Markov rejim degisimine dayali yaklasimlar kullanan ¢aligmalardan Koy (2017)
BIST 30 endeksi icin doneminde spot piyasanin vadeli piyasaya onciiliik ettigine dair kanitlar
sunarken, Alemany vd. (2020) DAX 30 endeksi icin cift yonlii nedensellik iliskisi tespit
etmiglerdir. TOP yontemini kullanan calismalara baktigimizda ise Gong vd. (2016) CSI 300
endeksi icin spot piyasanin, futures piyasanin onciilii oldugu; HSI ve S&P 500 endekslerinde
ise futures piyasanin oncii role sahip oldugu sonucuna varmiglardir. Jiang vd. (2019), SSE
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50 endeksine dayali spot, vadeli islem ve opsiyon sozlesme ciftleri arasinda iki yonlii onciil-
ardil iligkileri gostermiglerdir. Yang & Shao (2020) VIX endeksine odaklanmig, VIX futures
sozlesmelerinin fiyat kesfinde zaman icinde giderek 6neminin arttigini tespit etmiglerdir.

2.2. Endeks ve Dovize Dayal Spot ve Vadeli islem Piyasalarim Ele Alan Cahsmalar

Cevik & Pekkaya (2007) varyansta nedensellik testi uygulayarak endekste spot piyasadan
vadeli piyasaya getiri yayilimi ve ¢ift yonlii volatilite yayilimi saptamiglardir. Dolar ve Euro
icin ise vadeli piyasadan spot piyasa getiri ve volatilite yayilimlart bulunmustur. Tokat & Tokat
(2010) Dolar-TL, Euro TL ve BIST 30 endeksi icin spot ve futures piyasalar arasinda iki yonlii
onemli volatilite yayilimlari tespit etmisler; pay endeksi igin volatilitenin asimetrik davranig
sergiledigini ve giiclii asimetrik sok iletimi bulundugunu ortaya koymuslardir. Celik (2012),
esbiitiinlesme ve nedensellik testleri neticesinde nedenselligin endeks i¢in spot piyasadan
vadeli piyasaya dogu oldugunu; doviz i¢in ise vadeli piyasadan spot piyasaya dogru oldugunu
saptamistir. Kayalidere vd. (2012) ise endeks i¢in spot ve vadeli piyasalar arasinda tek yonlii,
dolar i¢in ise ¢ift yonlii nedensellik iligkisi bulunmuslardir. Endekste nedensellik 2009 6ncesi
spot piyasadan vadeliye, sonrasinda ise vadeli piyasadan spot piyasa dogru olmustur.

2.3. Dovize Dayah Spot ve Vadeli islem Piyasalarm Ele Alan Cahsmalar

Demireli vd. (2010), Euro ve Dolar kurlarinin vadeli ve spot degerleri arasinda uzun
donemli iligki ve nedensellik iligkisi tespit etmislerdir. Sehgal vd. (2015) Hindistan’da
esbiitiinlesme testi ve hata diizeltme modeli ile vadeli kurlarin spot kurlara onciiliik ettigini;
BEKK-GARCH yontemi ile de kisa donemde vadeli kurlardan spot kurlara dogru, uzun
donemde ise ters yonde volatilite yayilimlari bulundugunu saptamislardir. Ozdemir & Kula
(2017) ise vadeli ve spot doviz kurlarinin volatiliteleri arasinda ¢ift yonlii nedensellik iligkisinin
bulundugunu gostermiglerdir.

2.4. Faize Dayah Spot ve Vadeli islem Piyasalarim Ele Alan Calismalar

Cheung & Fung (1997) Eurodolar piyasast i¢in uyguladigi esbiitiinlesme ve nedensellik
testinin; Yang & Song (2017) Cin, ABD ve Almanya hazine bonosu i¢in ve Tang vd. (2018)
Cin devlet tahvilleri i¢in uyguladiklart ¢ok degiskenli GARCH modellerinin neticesinde spot
ve vadeli faiz oranlar1 arasinda cift yonlii etkilesim ve volatilite yayilimlari tespit etmislerdir.

2.5. Emtiaya Dayal Spot ve Vadeli islem Piyasalarim Ele Alan Calismalar

Emtia piyasast iizerine yapilan caligmalarda Garbade & Silber (1983) ile Brorsen vd.
(1984) ABD’de Futures fiyatlarin spot fiyatlara onciiliik ettigini bulmuglardir. VECM-EGARCH
yontemi uygulayan ¢aligmalar incelendiginde Kumar & Shollapur (2015), Hindistan’da tarima
dayali dort emtia i¢in futures fiyatlarin spot fiyatlara onciiliik ettigi sonucuna varmislardir.
Kim & Lim (2019), Cin’de celige dayali emtialar icin futures piyasanin fiyat kesfinde bag
rolii oynadigini saptamiglardir. Manogna & Mishra (2020) ise Cin tarima dayali emtia spot
ve futures piyasalarinda volatilite yayilimlarmin cift yonlii oldugu tespit edilmigtir. Granger
nedensellik analizi ise futures fiyatlarin spot fiyatlar1 ongorii kabiliyetinin daha yiiksek
oldugunu gostermistir.
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Jena vd. (2018) aragtirmalarini altin piyasast iizerinde yiiriitmiis, New Yok (COMEX),
Shangai (SGE) ve Hindistan (MCX) borsalarinda iglem goren altin vadeli islem sdzlesmeleri
ile spot altin fiyatlari iligkisini aragtirmiglardir. Dalgacik analizi ile ¢oklu ¢apraz korelasyonlar
elde edilmigtir. Bulgular altin spot ve futures piyasalar: arasinda, farkli zaman 6lcegine bagl
olarak giiclii etkilesimlerin varlifini ortaya koymustur. Pradhan vd. (2021) ise alt1 emtia i¢in
Hindistan spot ve vadeli iglem piyasalar: arasindaki iligkileri incelemigler; farkli emtia tiirlerine
iligkin olarak farkli sonuclar elde etmiglerdir.

2.6. Enerjiye Dayali Spot ve Vadeli islem Piyasalarim Ele Alan Calismalar

Enerji piyasast iizerine yapilan caligmalarda genellikle VAR-DCC-EGARCH ve VAR-
BEKK-GARCH modelleri kullanilmis; spot ve vadeli piyasa etkilesiminin farkli sekillerde
ortaya ciktig1 gozlenmektedir. Tsuji (2018) yontemi ile Avrupa, Uzak Dogu ve BRICS
iilkelerinde islem goren petrole dayali vadeli islem sozlesmeleri ile spot petrol fiyatlar1 arasinda
Uzak Doguda cift yonlii, diger tiim tilkelerde spottan vadeliye tek yonlii asimetrik volatilite
yayilimlart tespit etmigslerdir. Getiri iletimi noktasindaki bulgular ise karmagiktir. Ping vd.
(2018) kullanarak akaryakit spot ve futures fiyatlari ile enerji hisseleri arasindaki iligkileri
incelemiglerdir. Bulgular Cin’de ilgili piyasalar arasindaki etkilesimin ABD’ye gore daha zayif
oldugu goriilmiistiir. Zhang & Liu (2018) New York Ticaret borsasinda islem goren dogal
gaz spot ve futures fiyatlar1 arasinda dogrusal olmayan DCC-GARCH yontemi ile iki yonlii
nedensellik tespit etmiglerdir. Chen vd. (2020), karbon spot ve futures piyasalari arasindaki
korelasyonun yiiksek oldugunu; her iki piyasanin da birbirini siiriikledigini saptamiglardir.
Ham petrol piyasasi tizerine yapilan calismalarda Shao vd. (2019) TOP yontemi kullanarak
spot ve vadeli fiyatlar arasinda doniistimlii onciil-ardil iligkisi ortaya konulurken MS-VEC
Granger testi uygulayan Balcilar vd. (2015) 6nciil-ardil iliskisinin gecici olarak ortaya ¢iktigini
ve herhangi bir piyasanin hakimiyetinden s6z edilemeyecegini vurgulamiglardir.

3. Yontem ve Veri Seti
3.1. Model Tammmlamasi

Bu calismada ele alinan spot ve futures piyasalar arasindaki getiri ve volatilite
etkilesimlerinin a¢iga cikartilmast amaciyla, ¢ok degiskenli GARCH modellerinden
yararlanilmistir. Cok degiskenli GARCH modelleri, bir varligin oynakliginin bir bagka varli§a
dogrudan (kosullu varyansi yoluyla) veya dolayli olarak (kosullu kovaryanslari yoluyla)
aktarilmast, bir piyasadaki sokun diger piyasadaki oynaklig1 arttirmasi ve benzeri etkilesimlerin
aragtirilmasi amaciyla gelistirilmis yontemlerdir (Ozdemir Hol & Akkus, 2021:361). Spot ve
futures piyasalar arasinda getiri ve volatilite etkilesiminin aragtirilmasinda kosullu ortalamalar
VAR(p) modeli ile incelenmis, kosullu varyanslar Engle & Kroner’in (1995) BEKK-GARCH
modeli ile, kogullu korelasyonlar ise Engle’in (2002) DCC-GARCH modeli ile analiz edilmistir.

3.1.1. VAR-BEKK-GARCH Modeli

VAR-BEKK-GARCH modeli Baba vd. (1990) tarafindan onerilmis, Engle & Kroner
(1995) tarafindan gelistirilmistir ve ¢coklu piyasalar arasinda volatilite yayilimlarinin yoniinii
tespit etmek icin uygun bir yontemdir (Yu vd., 2020:4). Modelde hem kogullu ortalama
fonksiyonu hem de kosullu volatilite fonksiyonu hesaplanmaktadir. Ortalama fonksiyonuna
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VAR modelinin eklenmesinin tahminlerin dogrulugunu arttirmas: beklenmektedir. VAR(p)-
BEKK-GARCH(1,1) modeli agsagidaki gibi tanimlanmaktadir®.

Ri=p+). aR.,+e (1
& ~N(0,H) )
H,=CC'+DH, . D'+A(e, ., 1)A' 3)

Modelde R spot ve futures piyasalarin getiri matrisi; p 2x1 boyutunda sabit vektori; €
ise ortalamast sifir olan ve normal dagilim gosteren 2x1 boyutunda kalinti (residual) vektoriidiir.
H, kogsullu varyans-kovaryans matrisini ifade etmektedir. C 2x2 sabit matrisi, D 2x2 kogullu
varyans parametre matrisi, A ise 2x2 kalinti parametre matrisidir. Volatilite yayilimini tespit
etmek i¢in A ve D’nin farklarinin sifira esit oldugunu ileri siiren bos hipotez test edilmektedir. i
ve j piyasalari i¢in A(i, j)=D(i, j)=0 hipotezinin reddedilmesi, i piyasasindan j piyasasina dogru
risk yayilimi oldugu anlamina gelmektedir.

Modelin ¢oziimiinde asimetrik etkiler de dikkate alinmigtir.

3.1.2. VAR-DCC-GARCH Modeli

Zamana gore degisen varyans ve kovaryanslarin hesaplanmast i¢in DCC-GARCH
(Engle, 2002) metodundan yararlanilmigtir. Dinamik kosullu korelasyon modeli, ilk adimda
her bir varlik serisi i¢in tek degiskenli GARCH modellerinin tahmin edilmesinden sonra ortaya
cikan standart artiklarin kullanilmasiyla basit bir spekisfikasyon kullanilarak, zamanla degisen
korelasyon matrisinin tahmin edilmesi seklinde hesaplanmaktadir (Ozdemir Hol & Akkus,
2021:387). Bu ¢alismada getiriler VAR spesifikasyonu ile modellenmistir. VAR modeli DCC-
GARCH modelinin kogsullu ortalama esitligi olarak kullanilmistir (Yousaf & Ali, 2020). Buna
gore ortalama denklemi asagidaki gibi gosterilebilir:

Ri=p+ " aR., +e @)

&= tl /277 ¢ (&)
Modelde R, spot ve futures piyasalarin t zamanindaki getiri matrisi, p 2x1 boyutundaki
sabitler ve a ise serilerin kendi gecikmelerinin ve iki seri arasindaki ¢apraz ortalama iletiminin
etkilerini Olgen 2x2 boyutundaki parametredir. € iki piyasa igin ortalama denkleminin
artiklarin1 gosterirken, Nt bagimsiz ve 6zdes dagilan 2x1 rassal vektorleri ifade etmektedir.
V2 = diag (\/E, vhi) olup, Jhi ve AL, spot ve futures piyasalarin getirilerinin

kosullu varyansini gostermektedir.
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Engle’in (2002) dinamik kosullu korelasyon (DCC) modeli iki adimda hesaplanmaktadir.
Ik adimda GARCH parametreleri hesaplanmakta, ikinci adimda ise kosullu korelasyonlar
hesaplanmaktadir. DCC-GARCH modelinin kogullu varyans denklemi su sekildedir:

H,=D.R.D, (6)

H, 2x2 kogullu kovaryans matrisini temsil etmektedir. R _kogullu korelasyon matrisi, D,
ise zamanla degisen standart sapmalarin yer aldig1 diyagonal matristir.

D, = diag (hii; ---hiy) ©)

R, = diag{qil’,--q»’ } Q. = diag{ ¢.\/*,---q/*} (8)

Q, simetrik pozitif kesin matristir ve Denklem 9°daki gibi gosterilir.

Qz:(1_01_(92)§+(915t—15z—1+'(92Qt—1 ©)

@ ise standart kalintilarin 2x2 kosullu korelasyon matrisidir. 0, ve 0, parametreleri
negatif degildir ve toplamlari birden kiiciiktiir. Zamana goére degigen korelasyonlar ise Denklem
10’un ¢oziilmesi ile elde edilmektedir.

qss

Oss = 10
S @ (10)

Cok degiskenli BEKK-GARCH ve DCC-GARCH modelleri, Broyden, Fletcher,
Goldfarb ve Shanno (BFGS) algoritmasi kullanilarak hesaplanmaktadir. VAR-DCC-GARCH
modeli ¢oziimlenirken spillover etkilesimi ve her iki modelde asimetrik etkiler de analize
dahil edilmistir. Veri setinin normal dagilim gostermemesi nedeniyle t dagilimi kullanilmig,
ayrica olasi tanisal problemlere karsilik standart hatalarin hesaplanmasinda direncli (robust)
tahmincilerden yararlanilmigtir.

3.2. Veri Seti

Tiirkiye’de organize vadeli islem piyasalarinin gegmisi Izmir Vadeli Islemler ve Opsiyon
Borsasinin (VOB) faaliyete gectigi 2005 yilina dayanmakla birlikte bu ¢aligmanin donemi,
VOB altindaki iglemlerin Borsa Istanbul Vadeli Islemler ve Opsiyon Piyasasi (VIOP) altinda
gerceklesmeye bagladigi 5 Agustos 2013 tarihinden baglatilmistir. Dort piyasa icin de getiriler
5 Agustos 2013-28 Nisan 2021 donemi i¢in giinliik olarak hesaplanmistir ve logaritmik getiriler
kullanilmistir. S6z konusu donemde iglem gerceklesmeyen giinler veri setinden ¢ikartilmustir.
Boylece endeks igin 1941, doviz igin 1936 gozlemden olusan veri setleri elde edilmistir.
Degiskenlere ait tanimlayici istatistikler Tablo 1°de yer almaktadir. BIST 30 degiskeni, Borsa
Istanbul 30 Endeksini (spot); EVIS, BIST 30 Endeks vadeli islem s6zlesmesini (futures);
DolarTL, spot dolar kurunu; DTLVIS ise Dolar-TL vadeli iglem sézlesmesini (futures) ifade
etmektedir. Endeks ve vadeli iglem piyasasi verileri Borsa Istanbul veri tabanindan (https://
datastore.borsaistanbul.com/); doviz kuru ise https://www.investing.com/ web sitesinden elde
edilmistir. Tiim veriler kamuya agik olup, kullanim1 Etik Kurul onay1 ya da herhangi bir 6zel
izin gerektirmemektedir.
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Tablo 1: Tammlayici istatistikler

BIST 30 EViS DolarTL DTLVIS
Ortalama 0,0002 0,0002 0,0008 0,0007
Ortanca 0,0005 0,0005 0,0004 0,0000
En Biiyiik 0,0691 0,0723 0,1476 0,1459
En Kiiciik -0,1048 -0,1054 -0,0800 -0,0855
Std. Sap. 00146 0,0150 0,0101 0,0102
Carpiklik -0,4357 -0,1960 1,7457 20144
Basiklik 64516 6,5821 33,5769 34,7998
Jarque-Bera (JB) 1024,89 1050,16 7640227 82881,78
Olasilik (JB) 0,0000 0,0000 0.0000 0.,0000
Gozlem Sayisi 1941 1941 1936 1936
ADF -44.,1701 44,5164 28,2486 27,7224
ADF @trend -44.1594 -44.5053 -28 2444 27,7177

Tablo 1’e bakildiginda tiim serilerin ortalama getirilerinin sifira yakin oldugu
goriilmektedir. Dovizde daha yiiksek deger artiglari goriiliirken, deger kayiplarmin ise
endeks icin daha yiiksek oldugu goze carpmaktadir. Her iki piyasa icin basiklik degerlerinin
3’{in ilizerinde olmasi verilerin belirli bir ortalama etrafinda kiimelendigine isaret etmektedir
ki bu durum Doviz piyasalarinda daha belirgindir. Endeks piyasalarinda negatif carpiklik
ortalamanin altindaki u¢ degerlerin, doviz piyasalarindaki pozitif carpiklik ise ortalamanin
tizerindeki u¢ degerlerin varligini ifade etmektedir. Boylece veri setinin tamaminin normal
dagilim sergilemedigi anlagilmaktadir. Jarque-Bera test istatistigi ve olasilik degerleri de bu
gozlemi dogrulamaktadir. Getiri serilerinin tamaminin %1 anlamlilik seviyesinde duragan
oldugu, ADF birim kok testi istatistik degerlerinin yiikseldigine dayanilarak soylenebilir.

Getiri ve volatilite yayilimlarinin tespit edilmesinde cok degiskenli GARCH modellerinin
kullanilmasi tercih edilmigtir. Ancak bunun icin veri setinde ARCH etkisinin varlig1 bir 6n
kosuldur. Bu 6n kogulun test edilmesi i¢in tiim degigskenlerin ARMA yapilar1 belirlendikten
sonra kendi gecikmeli degerleri ile gerceklestirilen regresyon analizinin artiklarina ARCH testi
uygulanmigtir. Tiim modellerde ARCH etkisinin varlig1 Tablo 2’de goriilebilir.

Tablo 2: ARCH Testi
ARCH(2) BIST 30 EVIS DolarTL DTLVIiS
F 99815 6,7205 1269358 103.,5349
Olasilik 0,000 0,0012 0,000 0,000
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4. Bulgular

BIST 30 ve EVIS degiskenleri arasinda kurulan VAR modeline gore uygun gecikme
uzunlugunun Akaike Bilgi Kriterine gore 4 oldugu tespit edilmistir. DolarTL ve DTLVIS igin
ise en uygun VAR gecikme uzunlugu 7 olarak bulunmusgtur. Her iki piyasa cifti i¢in getiri
yayilimlart ve oOnciil-ardil iligkileri Tablo 3’te ortaya konulmustur. VAR-DCC-GARCH
ve VAR-BEKK-GARCH modellerinden elde edilen sonuglarin birbirleriyle tutarli oldugu
goriilmektedir.

Her iki piyasada da getiri yayiliminin spot piyasadan futures piyasaya dogru daha
giiclii oldugu goriilmektedir. Ozellikle endeks spot ve futures piyasalarina bakildiginda futures
piyasanin ge¢mis getirilerinin spot piyasay1 etkiledigine dair gii¢lii bir kanit elde edilememistir.
Endeks futures piyasasinda ise hem spot piyasanin hem de kendisinin ge¢mis degerlerinin iki
gecikmeye kadar bugiinkii getiriler tizerinde etkili oldugu goriilmektedir. Boylece gelismekte
olan piyasalar iizerinde yapilan tespitlerle uyumlu olarak BIST 30 endeksi i¢in spot piyasanin
vadeli islem piyasasindan daha etkin oldugunu soylemek miimkiin olmaktadir. Bu sonuclarin
Cevik & Pekkaya (2007), Celik (2012), Iseri & Kacmazer (2016), Koy (2017), Polat vd. (2019)
ve Demireli & Torun’un (2019) calismalariyla uyumlu oldugu sdylenebilir.

Do6viz piyasast icin elde edilen bulgular degerlendirildiginde ise cift yonlii getiri
etkilesimi dikkat ¢cekmektedir. Ancak her iki piyasanin gecmis getirilerinin futures piyasa
iizerindeki etkisinin, spot piyasa iizerindeki etkisinden daha giiclii oldugu, katsayilara ve
anlamlilik diizeylerine bakilarak anlasilmaktadir. Elde edilen sonuglar Kayalidere vd. (2012)
ile Ozdemir & Kula’nin (2017) ¢aligmalarini desteklemektedir.

Tablo 3: Spot-Futures Getiri Yayilim, Fiyat Kesfi ve Onciil-Ardil iliskisi

BIST 30 Endeksi (S)-BIST 30 EVIS (F) DolarTL Kur (S)-DolarTL VIS (F)

Ortalama  VAR@)-DCC-  VAR@)-BEKK-  VAR(7)-DCC- VAR(7)-BEKK-

Denklemi GARCH(1,1) GARCH(1,1) GARCH(1,1) GARCH(1,1)
SPOT BIST 30 Endeksi  BIST 30 Endeksi  Dolar-TL Kuru Dolar-TL Kuru
C 0,0007#%** 0,0005%* 0,0004%** 0,0004%**
S(1) -0,0441 0,0191 0,0538%*%* 0,0053
S(2) 0,0558 0,1555% 0,0455 0,0035

S(3) -0,0432 0,0103 0,0197 0,0062

S4) 0,0163 -0,0035 0,0302 0,0048

S(5) 0,0923%#%* 0,0762%*
S(6) 0,0173 0,0025

S(7) 0,0150 0,0062
F(1) 0,0356 -0,0390 0,0984%#** 0,0653
F(2) -0,0527 -0,1559* 0,0246 0,0190
F3) 0,0258 -0,0289 0,0154 0,0037
F(4) -0,0005 0,0127 0,0686%* 0,0614*
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Tablo 3 devam

E(5) 0,0913% 00827
F(6) 0,0393 00321
F(7) 0,0038 0,0139
FUTURES BIST 30 EViS BIST 30 EViS Dolar-TL VIS~ Dolar-TL VIS
C 0,0002 0,0000 0,0001 0,0002
S(1) 0,30807% 0,4305% % 0,5185%* 0,584
S(2) 0,1849% 0,3162%% 0,240 0,3065%*
S(3) 00179 00704 0,1316%%* 0,1715%%*
S(4) 0,0672 00374 0,0556%* 0,0894%
S(5) 0,0130 0.0333
S(6) 0.0667%* 0,0775%%*
S(7) 0,0460%* 0,0508*
F(1) -0,3159% -0,4504% 0,3837# 0.4486%
F(2) -0,1818%# -0,3156%%% 0,2100%* 0,2692%*
F(3) -0,0294 -0,0845 0,1074%%* 0,1358%*
F(4) -0,0450 -0,0226 00259 0.0477
F(5) 00101 0,0220
F(6) 00141 0,0166
F(7) 0.0449% 0,0573%%*

Not: *** ** ye * simgeleri sirastyla %1, %5 ve %10 anlamlilik seviyelerinde istatistiksel olarak anlamli olan
katsayilari ifade etmektedir. “S” spot piyasa, “F” vadeli islem piyasasi gostergelerini temsil etmektedir. Ortalama
denklemlerinde parantez i¢inde gosterilen degerler, gecikme uzunluklaridir.

Bu bulgulardan yola ¢ikarak Tiirkiye’de incelenen finansal piyasalar acisindan vadeli
islem piyasalarinin bilgi etkinliginin nispeten diisiik oldugu, futures piyasalarin fiyat kesfine
sagladig1 katkinin sinirli oldugu, spot piyasalarin futures piyasalarin onciilii oldugu sonucuna
ulagilabilir.

VAR-DCC-GARCH ve VAR-BEKK- GARCH modellerinden elde edilen Spot ve
futures piyasalar arasindaki volatilite etkilegimleri Tablo 4’te sunulmustur. Modeller arasindaki
tutarlilik genel olarak varyans denklemlerinde de kendisini gostermektedir. Kurulan modellerde
herhangi bir tanisal problem ile karsilagilmamigtir. Tek degiskenli olarak otokorelasyon
testlerinin (Ljung-Box ve McLeod-Li), ayrica ¢cok degiskenli otokorelasyon (Q testi) ve degisen
varyans (ARCH testi) testlerinin sonuglar1 Tablo 4’iin son boliimiinde yer almaktadir.
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Tablo 4: Spot-Futures Volatilite Yayilimi

VAR-DCC-GARCH Modeli Varyans VAR-BEKK-GARCH Modeli Varyans
Denklemi Denklemi
BIST-30 DolarTL BIST-30 DolarTL
Endeksi (S) Kur (S) Endeksi (S) Kur (S)
BIST 30 DolarTL BIST 30 DolarTL
EVIS (F) VIS (F) EVIS (F) VIS (F)
C(S) 0,0000 0,0000%** C(S.S) 0,0032%%% 0,0021%*%*
CF) 0,0000 0,0000%** C(FE\S) 0,0052%*% 0,0014
A(S.S) 00184 0,2439%3** C(FF) 0,0000 0,0020%*3
A(SF) 0,0641%*%* 0,1465%** A(S.S) -0,0031 0,4844 %%
A(F)\S) 0,0122 0,1823%** A(SF) -0,6644%*%* 0,1192
A(FF) 0,0418* 0,1088*3** A(F,\S) 0,0444 0,1366
B(S) 0,8444 %% 0,6342%** A(FF) 0,6844 %% 0,2635%*
B(F) 0,8482%*** 0,6690%** B(S.S) 0,5155%* 0,3906%**
D(S) 0,1124%%** 0,0996%* B(S.F) 0,0391 0,409 **3
D(F) 0,0939%** 0,0480 B(F,S) 0,4356* 0,5749%%%
DCC(A) 0,1665%** 0,1159%*%* B(F.F) 0,8755%%* 1,2119%*%*
DCC(B) 0,6124%%** 0,2806%* D(S.S) 0,3130* 0,3472%:%%
Shape 3,6739%*%* 3,6557%%* D(S.F) 0,2977* 0,6145%*%
D(F,\S) 0,0674 0,6153%**
D(FF) 0,0406 0,6254 %%
Shape 3,6127%%%* 3,4989%**
Ljung-Box 44 8110 33,9872 Ljung-Box 45,0341 31,2693
Q40) (S) (0,2771) (0,7368) Q40) (S) (0,2694) (0,8369)
Ljung-Box 40,6010 422589 Ljung-Box 419139 48,6913
Q(40) (F) (0,4438) (0,3736) Q(40) (F) (0,3878) (0,1629)
McLeod-Li(40) 29,5560 33,8949  McLeod-Li(40) 22,8754 39,6054
S) (0,8872) (0,7406) S (0,9864) (0,4879)
McLeod-Li(40) 31,6515 30,3711  McLeod-Li(40) 25,8324 34,7602
13 (0,8242) (0,8646) 1) (0,9596) (0,7047)
Cok degiskenli 16,4436 18,5793  Cok degiskenli 16,5428 26,54521
Q Testi (0,6888) (0,5493) Q Testi (0,6824) (0,1486)
Cok degiskenli 18,02 26,59 Cok degiskenli 10,88 51,55
ARCH Testi (0,9998) (0,9868) ARCH Testi (1,000) (0,2329)

Not: *#*** ve * simgeleri sirasiyla %1, %5 ve %10 anlamlilik seviyelerinde istatistiksel olarak anlamli olan
katsayilar1 ifade etmektedir. “S” spot piyasa, “F” vadeli islem piyasasi gostergelerini temsil etmektedir. Parantez
icindeki degerler olasilik degerleridir.
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Tablo 4’te goriilen alfa (A) katsayilar1 gecmig soklarin, beta (B) katsayilar: ise ge¢cmis
volatilitenin, ilgili piyasanin volatilitesi {izerindeki etkisini gostermektedir. Buna gére anlaml
alfa degeri volatilitenin yeni bilgiden (yeni sok) etkilendigini, anlaml1 beta ise volatilitenin eski
bilgiyle de (kalicilik) agiklanabildigini ifade etmektedir (Hou & Li,2020). Endeks spot ve futures
piyasalari arasindaki volatilite etkilesimleri degerlendirildiginde, ortalama denkleminde oldugu
gibi spot piyasanin futures piyasaya baskin oldugu goriilmektedir. DCC-GARCH modeline
bakildiginda A(S,S) ve A(S,F) katsayilari spot piyasada meydana gelen soklarin sirastyla spot
ve futures piyasalarin volatilitesini etkileme derecesini ifade etmektedir. A(S,F) katsayisinin
anlamli olmasi, spot piyasa soklarmin futures piyasanin volatilitesi lizerinde istatistiksel
olarak anlaml bir etkiye yol actigini gostermektedir. Katsayinin pozitif olmasi volatilite artigi
seklinde yorumlanmaktadir. A(F,S) ve A(F,F) katsayilar1 ise futures piyasada meydana gelen
soklarin sirasiyla spot ve futures piyasa volatilitesi ilizerindeki etkisini ortaya koymaktadir.
BIST 30 endeksi i¢in futures piyasanin spot piyasa volatilitesi iizerinde etkili olduguna dair
bir bulguya rastlanmamustir. B(S) ve B(F) katsayilar1 volatilite kaliciligini ortaya koymaktadir.
Genel olarak iki piyasada da volatilite kalicilifinin yiiksek oldugu sdylenebilirken, anlamli ve
pozitif D(S) ve D(F) degerleri pozitif yonlii asimetrik etkinin varlifini ortaya koymaktadir.
Yani pozitif soklarin volatilite iizerindeki etkisi negatif soklardan daha giicliidiir. DCC(A)
ve DCC(B) katsayilariin anlamli olmasi, iki piyasada meydana gelen soklar ve volatilite
arasindaki kogullu korelasyonlarin zamana gore degistigini gostermektedir. Shape degerinin
anlamlilig: ise t dagilimi ile kurulan modelin gegerli oldugu anlamina gelmektedir.

Endeks piyasalari icin BEKK-GARCH modeli sonuclar1 incelendiginde gerek soklarin
gerekse volatilitenin piyasalarin varyansi iizerindeki etkilerini gérmek miimkiindiir. Buna
gore BIST 30 endeksinde meydana gelen bir sokun, EVIS’in volatilitesi iizerinde etkili
oldugu (A(S,F)), ters yonde bir etkinin ise (A(F,S)) anlamli olmadig1 goriilmektedir. Volatilite
yayilimlarma bakildiginda ise her iki piyasanin volatilitesinin kendi gecmis volatilitelerinden
etkilendigi (anlamlt B(S,S) ve B(F,F) degerleri) fakat diger piyasanin gecmis volatilitesinin
anlamli bir etkisinden s6z edilemeyecegi (anlamli olmayan B(S,F) ve anlamlilig: diistik
B(F.S) degerleri) anlagilmaktadir. Bununla birlikte futures piyasanin gecmis volatilitesinin
spot piyasa volatilitesi tizerinde %10 anlamlilik seviyesinde bir etkisi oldugu diisiiniilebilir.
Asimetrik etkiler degerlendirildiginde, DCC-GARCH modelinde oldugu gibi pozitif etkinin
baskin oldugu anlagilmaktadir (D(S,F) ve D(F,S) degerleri). Ancak asimetrik etki yalnizca spot
piyasadan volatilite yayilimlart agisindan s6z konusudur. Pay piyasalar1 i¢in asimetrik etkilerin
varlig1 Tokat & Tokat (2010) tarafindan da gosterilmisgtir.

Endekste spot piyasanin gerek getiri gerekse volatilite yayilimi1 bakimindan vadeli islem
piyasasina baskin olmasinin nedenlerinden birinin vadeli islem piyasasindaki iglem hacminin
nispeten diisiik olmas1 oldugu diisiiniilmektedir. Nitekim Chiang & Fong (2001) opsiyon
piyasasinin spot piyasanin ardili oldugunu gosterirken bu durumu opsiyon sozlesmelerinin
likiditesinin diisiik olmasina baglamiglardir. Yine opsiyon piyasasi iizerinden degerlendirme
yapan Chakravarty vd. (2004)’nin ¢aligmalarinda, opsiyon piyasasinda islem hacmi nispeten
yiiksek ve pay piyasasinda nispeten diigiik oldugunda opsiyon piyasasinin ortalama olarak daha
bilgisel oldugu bulunmustur.

Déviz piyasalart agisindan DCC-GARCH modeli varyans denklemi sonuglari spot ve
futures piyasalar arasindaki ¢ift yonlii bir etkilesim agiga ¢ikartmaktadir. Buna gore hem spot
piyasada hem de futures piyasada meydana gelen soklar hem kendi piyasalarinda hem de ¢apraz
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piyasada volatilitenin artmasina yol agmaktadir. B(S) ve B(F) degerleri volatilite kaliciliginin
endeks piyasalar1 kadar yiiksek olmadigimi gostermektedir. Asimetrik etki ise yalmizca spot
piyasada mevcuttur ve pozitiftir. DCC degerlerinin anlamlilig1, iki piyasa arasinda soklarin ve
volatilitenin kosullu korelasyonlarinin zamana gére degistigini ortaya koymaktadir.

Doviz piyasalart icin BEKK-GARCH sonuglarma bakildiginda ilk goze carpan
bulgulardan biri, soklarin volatilite {izerinde ¢apraz piyasa etkisi gostermemesidir (A(S,F) ve
A(F,S) degerleri). Piyasalarda meydana gelen soklar yalnizca kendi piyasasinin volatilitesi
tizerinde anlamli etkiye sahiptir. Volatilite etkilesiminin ise ¢ift yonlii ve oldukca kuvvetli
oldugu goriilmektedir (B(S.,F) ve B(F.,S) degerleri). iki piyasadan herhangi birinde meydana
gelen volatilite artisi, hem kendi piyasasinin hem de capraz piyasanin volatilitesi iizerinde
pozitif ve anlamli bir etki meydana getirmektedir. Asimetrik etkilerin pozitif ve anlamli
oldugu bulunmustur (D(S,F) ve D(F,S) degerleri). Buna gore pozitif volatilite yayilimlari
negatif volatilite yayilimlarindan daha giiclii etki yaratmaktadir. Volatilite yayilimlarma iligkin
bulgular Tokat & Tokat (2010) ve Ozdemir & Kula (2017) ile uyumludur.

Genel olarak degerlendirildiginde endeks piyasalarinda spot piyasanin bilgi isleme
etkinliginin daha yiiksek oldugu, yeni bilginin ilk 6nce spot piyasada fiyatlandig1 dolayisiyla
futures piyasanin fiyat kesfine yeterince katki saglamadigi goriilmektedir. Ayn1 zamanda
iki piyasa arasinda giiclii volatilite yayilimlarina da rastlanmamaktadir. Buna karsilik doviz
piyasasinda karsilikli bilgi iletiminin daha etkin oldugu goriilmektedir. Yeni bilginin ilk 6nce
spot piyasada fiyatlandig1 izlenimi daha kuvvetli olmakla birlikte cift yonlii etkilesimin var
oldugu soylenebilir. Karsilikli gii¢lii volatilite yayilimlar1 ise doviz spot ve vadeli piyasalari
arasindaki geciskenligin yiiksek oldugu anlamina gelmektedir. Bu dogrultuda vadeli islem
piyasalar acisindan doviz vadeli islem sozlesmelerinin endeks vadeli islem sozlesmelerine
gore daha etkin oldugu goriilmektedir. Dolayisiyla doviz futures piyasasi, endeks futures
piyasasina gore fiyat kesfi ve riskten korunma yonlerinden piyasa katilimcilarina daha fazla
katk: saglayabilir.

5. Sonug ve Degerlendirme

Vadeli iglem piyasalarinin en onemli fonksiyonlarmin fiyat kesfi ve riskten korunma
oldugu bilinmektedir. Garbade & Silber (1983) bu fonksiyonlarin yerine getirilebilmesi i¢in
spot ve vadeli fiyatlar arasinda yakin iligkinin bulunmas: gerektigini ifade etmislerdir. Buna
gore futures piyasalarin fiyat kesfi fonksiyonunun temeli, yeni bilginin once spot piyasada
mi yoksa futures piyasada mu fiyatlandigina bagh olmaktadir (Garbade & Silber, 1983:289).
Finansal piyasalarin karmasik ve dinamik yapisi, spot ve futures piyasalar arasindaki onciil-
ardil iligkisinin zamanla degismesine neden olabilecegi icin, konuyu da siirekli olarak giincel
tutmaktadir. Endeks ve doviz vadeli islem sdzlesmeleri ve dayandiklari spot piyasalar arasindaki
fiyat kesfi ve volatilite yayilimlarinin belirlenmesinin amaglandig: bu calismada s6z konusu
piyasalarin bilgi etkinlikleri hakkinda 6nemli ¢ikarimlar elde edilmistir.

VAR temelli ¢cok degiskenli GARCH modellerinden elde edilen bulgularin endeks ve
doviz sozlesmeleri acisindan farklhiliklar tasidigi goriilmektedir. BIST 30 ve EVIS arasindaki
etkilesimde spot piyasanin one ¢iktig1 goriiliirken, vadeli islem piyasasinin spot piyasadaki
getiri ve volatiliteyi ongoérme kabiliyeti zayif bulunmustur. Doviz piyasalarinda ise spot
piyasanin etkisi daha yiiksek olmakla birlikte vadeli islem piyasasinin da etkin oldugu
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sOylenebilmektedir. Cift yonlii volatilite yayilimlar1 doviz vadeli islem s6zlesmelerinde bilgiye
dayali yatirnmcilarin, endeks vadeli islem sdylesmelerine kiyasla daha aktif oldugu izlenimi
uyandirmaktadir. Her iki piyasa cifti arasinda tespit edilen onciil-ardil iligkiler, arbitraj
firsatlariin varligina isaret etmektedir.

Bulgularda dikkat ¢eken bir bagka unsur ise volatilite yayilimlarinin asimetrik yapida
olmalaridir. Gerek endeks gerekse doviz piyasalarinda pozitif soklarm volatiliteye daha
fazla etki ettigi goriilmektedir. Ayrica endeks ve doviz piyasalarinda spot ve vadeli piyasalar
arasindaki kosullu korelasyonlarin zamana gore degisen, yani dinamik bir yapiya sahip oldugu
anlagilmugtir.

Uluslararas1 ¢alismalarda ortaya konulan tespitler genellikle gelismis piyasalarda
futures piyasalarin gelismekte olan piyasalarda ise spot piyasalarin oncii rol iistlendigi (Gong
vd.,2016) ve tiirev piyasalarin bilgi etkinliginin piyasanin olgunlugu ile iligkili oldugu (Chiang
& Fong, 2001:374) yoniindedir. Buna gore Tiirkiye’de vadeli igslem piyasalarinin heniiz spot
piyasalarin sahip oldugu olgunluga erismedigi sonucuna varilabilir. Vadeli iglem piyasalarinin
daha da gelismesi, bilgi akiginin ve piyasalarin bilgi isleme kabiliyetinin artmasini saglayacaktir.
Boylelikle daha etkin risk yonetim stratejileri olusturmak miimkiin olabilecektir.

Aragtirma ve yayin etigine uyularak yiiriitiilen bu calisma gerek kapsadigi donem
gerekse uygulanan analiz yontemleri itibariyla Tirkiye piyasalari iizerine yapilan Onceki
caligmalardan ayrilmaktadir. Ilave olarak zamana gore degisen korelasyonlarn ve asimetrik
etkilerin gosterildigi bir calisma olmasi bakimindan da ¢aligmanin literatiire katki sagladig
diistiniilmektedir. Bundan sonraki c¢aligmalarda zamana gore degisen korelasyonlara
odaklanilarak spot ve vadeli piyasa iliskilerinin hangi faktorlerden etkilendigi arastirilabilir.
Bu calismadan elde edilen bulgularin yatirimeilara, portfdy yoneticilerine ve diger piyasa
katilimeilarina portfoy olusturmada ve riskten korunma stratejilerini belirlemede yol gosterici
olmasi beklenmektedir.

Katki Orani Beyani

Yazar, makalenin tamamina yalniz kendisinin katki saglamis oldugunu beyan eder.

Cikar Catismasi Beyam

Bu ¢aligmada herhangi bir potansiyel ¢ikar catigsmasi bulunmamaktadir.
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Gamze GOCMEN YAGCILAR

EXTENDED SUMMARY
Research Questions & Purpose

The purpose of this study is to reveal the lead-lag relationships and volatility spillovers
between index and currency futures contracts and relevant spot markets. Thus, it is aimed
to understand the relationship between spot and futures markets, to reveal the information
activities and price discovery functions of the markets. In spot and futures markets based on
the same asset, information is expected to reach the markets at the same time and be reflected
in prices contemporaneously and fully correlated. However, low market efficiencies caused by
market disruptions cause this relationship to deteriorate. If the information is reflected in the
prices earlier in any market, it can be said that this market is more efficient and provides price
discovery. This provides additional information for investors in formulating their investment
strategies. In this way, prices can be better predicted and more effective risk protection can be
provided.

Literature Review

It draws attention that the methods commonly used in studies dealing with the relations
between spot and futures markets are cointegration and causality tests and multivariate GARCH
models. It is noteworthy that the wavelet coherence approach and the TOP (thermal optimal
path) method have been added to these studies in recent studies. In terms of underlying assets,
it is observed that index, energy and commodity markets have been extensively researched.
There is no consensus among the findings. It is observed that even in studies dealing with the
same markets, including studies conducted for Turkey, complex results are obtained. Although
the price discovery function of the futures markets is prominent, it is possible to give examples
of studies showing that spot prices lead futures prices, that there is a bidirectional causality
relationship or that no relationship can be detected. For example, Brorsen et al. (1984),
Alphonse (2000), Brooks et al. (2001), Gok & Kalayci1 (2014), Sehgal et al. (2015), Kumar
& Shollapur (2015), Wang et al. (2017), Jiang et al. (2019) found that the price discovery
function of futures markets comes to the fore in their studies. On the other hand, it is possible
to give examples of studies showing that spot prices lead futures prices (Celik, 2012; Jude
& Reancharoen, 2014; 1§eri & Kagmazer, 2016; Koy, 2017). In addition to the studies that
found a bidirectional causality relationship (Ersoy & Bayrakdaroglu (2013), Huo & Ahmed
(2018), Alemany et al. (2020)), there are also studies in which no relationship could be detected
(Balcilar et al., 2015). Gong et al. (2016) concluded that generally futures markets in developed
markets and spot markets in emerging markets play a leading role.

This study differs from previous studies on BIST in that it takes into account time-
varying correlations and asymmetric effects in the investigation of return and volatility
spillovers between spot and futures markets.

Methodology

Dataset contains BIST 30 index, BIST 30 index futures contract prices, US Dolars-TL
exchange rate and USDTRY futures contract prices. Returns for all four markets are calculated
daily for the period 5 August 2013-28 April 2021 and logarithmic returns are used. The days
with no transactions in the period were excluded from the data set. Thus, data sets consisting
of 1941 observations for Index and 1936 observations for Foreign Exchange were obtained.
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In order to reveal the return and volatility interactions between the spot and futures
markets discussed in this study, multivariate GARCH models were used. Multivariate GARCH
models are methods developed to investigate transmission of volatility of one asset to another
asset directly (via its conditional variance) or indirectly (via its conditional covariances) to
increase the volatility in one market (Ozdemir Hol & Akkus, 2021:361). In the investigation
of the return between spot and futures markets, conditional averages were examined with the
VAR(p) model. For the volatility interactions conditional variances were determined through
BEKK-GARCH model, and dynamic conditional correlations were determined through DCC-
GARCH model.

Asymmetric effects are taken into account in both models.
Results and Conclusions

It is seen that the findings obtained from the VAR-based multivariate GARCH models
differ in terms of index and foreign exchange contracts. In the interaction between BIST 30
and EVIS, the spot market stood out, while the futures market’s ability to predict returns and
volatility in the spot market was weak. In foreign exchange markets, on the other hand, although
the effect of the spot market is higher, it can be said that the futures market is also effective.
Bidirectional volatility spillovers suggest that knowledgeable investors are more active in
currency futures contracts than in index futures contracts. Lead-lag relationships between both
market pairs indicate the existence of arbitrage opportunities.

Another striking element in the findings is the asymmetrical nature of volatility spreads.
It is observed that positive shocks affect volatility more in both index and foreign exchange
markets. In addition, it is understood that conditional correlations between spot and futures
markets basing on index and foreign exchange markets have a dynamic structure that changes
over time.
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ABSTRACT

The invoicing currency choice in international trade is a vital issue for the spread of business
cycles and monetary policy. Following Devereux et al., (2004) theoretical framework, this paper allows
the role of imported intermediate goods in the decision of invoicing currency as in Chung (2016).
However, we extend the model by a more general production function, adding capital as the second
factor of production. We, thus, develop a novel model with two factors of production in the invoicing
currency literature that also features imported inputs. In our model, the covariance terms involving the
more realistic cost index when production involves not just labour but also capital play a critical role in
decision making on pricing strategies.
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OZET

Uluslararas ticarette kullanilan faturalama para birimi para politikasinn aktarum mekanizmast
agisindan olduk¢a onemli bir konudur. Devereux vd., (2004) teorik ¢ercevesini takip eden bu ¢alisma,
Chung’da (2016) oldugu gibi ithal ara mallarimin faturalandirma para birimi kararindaki roliinii analiz
etmektedir. Bununla birlikte, ikinci tiretim faktorii olarak sermayenin, emegin tek iiretim faktorii oldugu
modele eklenmesiyle, teorik model daha kapsayici bir iiretim fonksiyonuyla gelistirilmektedir. Boylece,
faturalama para birimi literatiiriinde ithal girdileri de iceren iki iiretim faktorlii yeni bir teorik model
ortaya konmustur. Modelimizde, iiretimin sadece emegi degil aym zamanda sermayeyi de icerdigi
durumlarda daha gercekci maliyet endeksini iceren kovaryans terimleri, fiyatlandirma stratejilerine
iliskin karar vermede kritik bir rol oynamaktadir.
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1. Introduction

The choice of invoicing currency' is one of the fundamental policy issues in international
trade since it has consequences on exchange rate movements under the price stickiness. In
international trade studies, the risk sharing between importers and exporters in incomplete
markets and the connection between exchange rates and the relative price of goods in global
markets relates to the currency invoicing choice since firms in international trade are highly
linked with global value chains (Gopinath et al., 2010; Gopinath, 2015; Goldberg & Tille,
2016). This research contributes to the international trade literature focussing on decision rules
of monopolistically competitive firms’ pricing strategy theoretically extending Devereux et al.
(2004) and Chung (2016) models using a more general production function for the firms that
use intermediate goods in the production process.

The literature (Bacchetta & van Wincoop, 2005; Devereux et al. 2004; Goldberg & Tille,
2008; Goldberg & Tille 2016; Gopinath et al, 2010) suggests three main modelling strategies in
the choice of invoicing currency, namely PCP producer currency pricing and LCP local currency
pricing and VCP vehicle currency pricing. Hence, a natural question could be asked: would a
firm prefer to follow PCP or LCP or VCP? An increasing number of international transactions
and, hence, the interdependence of each country, make this question highly important. One
reason is that the issue of invoicing currency choice not only relates to bearing an exchange
rate risk but also it might increase the inflationary pressure for a small open economy (SOE)
which uses a large number of imported intermediate goods in its production process. To
address these issues, Devereux et al. (2004), DES henceforth, and Chung (2016) developed a
theoretical framework appropriate to explore the determinants of invoicing currency decisions
for exporting firms in SOEs.

DES examine the impact of nominal exchange rate variations on invoicing currency. The
authors mainly analyse the issue of the exchange rate risk in the presence of lags between the
moment when the international goods are ordered by the importer and the time when the goods
are transported and paid by him/her. Hence, during the period of the currency arrangements
the buyer, or in other words importer, faces the risk of the exchange rate. In their framework,
two parties of the agreement, importer, and exporter, have the same preference on invoicing
currency, i.e., both sides of the deal prefer unique currency in the international trade. Their
partial equilibrium new open economy macroeconomics (NOEM) model derives a decision rule
for a monopolistically competitive firm related to the invoicing currency choice that reflects
endogenous currency choice®. The previous studies in the literature take invoicing currency
choices as an exogenous variable while DES analyse the determinants of invoicing currency
choice endogenously in the two-country framework with nominal price rigidities. However,
their analysis is based on price rigidity only for the final goods, and the results may differ when
imported intermediate goods take a role in the analysis too.

1 We use the term ‘invoicing currency’ and ‘currency of pricing’ with the same meaning following Freiberg (1998)
and Freiberg & Willander (2008) terminology.

2 For example, importers may have a favour of invoice in the domestic currency and exporter may set its invoice in
the foreign currency. According to their framework, the authors reveals that volatility of exchange rate surges the
desirability of PCP. The reason of that, the firm’s profit function is convex function of the exchange rate when firm
prefer PCP strategy, while with local currency pricing the function is linear within the exchange rate. Then, the
exchange rate volatility raises expected profits with PCP compared to LCP.
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This gap in the literature is filled by Chung (2016), exploring the effect of imported inputs
in the decision on invoicing currency. Chung (2016) analyses the determinants of invoicing
currency via the DES two-country model but extended to the presence of price rigidity of
imported intermediate inputs. Her model reveals that exporting firm dependent on imported
inputs is highly possible to invoice in foreign currency. Although Chung (2016) extended the
DES model by adding imported intermediate goods, her extension of the framework remains
based on one production factor only, namely labour.

Following DES theoretical framework, we here allow for the role of imported
intermediate goods in the decision on invoicing currency as in Chung (2016) but extending
the framework by a more general production function, in particular adding capital as a second
factor of production. So, in the shed light on the above-cited key literature, we develop a novel
two factor of production model in the invoicing currency literature.

With capital as a second factor of production, we enrich Chung’s (2016) extensions to
the DES framework, which leads to a more complex and more realistic as cost index, H, in the
decision making on invoicing currency, also emphasizing the significance of the capital share
in the production function. Doing this, the covariance between the marginal cost (including
this richer cost index) and the exchange rate gains importance in our theoretical framework,
highlighting the following novel results. Firstly, a negative covariance leads to an optimal
choice of VCP versus PCP and LCP. Secondly, a negative covariance between the exchange
rate of countries A (home) and C (a third country, different from the destination market for
exports whose currency serves as vehicle currency) and the marginal cost implies that firms
optimally follow LCP practices. Lastly, a negative covariance between the exchange rate of
countries B (export/destination market) and C and the marginal cost leads to an optimal choice
of PCP in currency invoicing. These more realistic possibilities and nuances, relative to the
existing literature, reveal the complicated nature of optimal invoicing currency choice for
exporting firms with imported inputs and capital in the production function and justify the
contribution of this theoretical paper.

The paper is structured as follows. Section 2 gives a review of the literature on the
importance of invoicing currency. The third section introduces the theoretical model of optimal
choice of export currency invoicing when firms employ imported inputs benefiting the two
factors of production function. Section 4 concludes.

2. Literature Review

In their seminal paper that launched the new open economy macroeconomics literature,
Obstfeld & Rogoff (1995:631) assume that firms set export prices in their domestic currency
when selling abroad. Thus, this view mainly explains the effect of exchange rate fluctuations on
the (imported and, hence final) price of globally traded goods. Because it is assuming that the
price of internationally traded (final) goods is sticky in the domestic currency. This is called as
producer currency pricing (PCP) paradigm in international trade. It is known that exchange rate
pass-through (ERPT) is complete under the PCP strategy. In their model, any shock that leads
to a depreciation of the domestic currency decreases the export prices whereas increases the
import prices. This is known as the expenditure switching effect. This effect plays an important
role in the global spread of business cycles and optimal monetary policy determination (See-
Obstfeld & Rogoff, 1996; 2000; Dotsey & Duarte, 2017).
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Betts & Devereux (1996; 2000) modify Obstfeld & Rogoff (1995) model, allowing
a fraction of firms to determine prices in the currency of the destination country, which has
become labelled local currency pricing (LCP). So, this extension underlines that exchange rate
pass-through on prices is incomplete. This alteration implies, by contrast, that exchange rate
pass-through is nil in the model with LCP only (or, more precisely from an empirical angle,
incomplete, as mostly observed in the data). This extreme finding does not only highlight the
differences between assumed pricing strategies, PCP versus LCP, in theoretical frameworks;
it also reveals the influences on prices of the choice of an exchange rate regime. To prevent
domestic firms from bearing the exchange rate risks in global markets, a flexible exchange rate
regime is more preferable in Obstfeld & Rogoff’s (1995) PCP model, whereas a fixed exchange
rate is more favourable in the Betts & Devereux (1996; 2000) LCP model.

Donnenfeld & Zilcha (1991) use a theoretical framework® looking at the conditions
on how to choose invoicing currency strategy when the price is determined by combining
two pricing strategies, LCP and PCP. This decision might build uncertainty in the demand of
importing firms if PCP is used as an invoicing currency when there is a change in the importer’s
currency. In their theoretical model, Donnenfeld & Zilcha (1991:1014) show the reason for
selecting LCP as an invoicing currency when there is a fall in the expected profit of exporters
because of fluctuations of prices denominated according to LCP.

Friberg (1998), analyses the optimal choice of currency from the perception of the period
implementation of a typical international trade transaction. There are different episodes in an
export transaction for a firm between they set prices and receive payments. The differences
between these periods might lead to uncertainty in the expected profit of firms because of
different currency selections in each episode. According to Friberg (1998:60), there are three
major episodes in international trade transactions. First, firms set prices in some currency
(the currency of price-setting) when they compete in global markets. After this episode, the
exchange rate takes a prominent role, since it determines the quantity demanded of imported
goods in global markets. Finally, exporters receive a payment (the currency of payment) at the
end of the process according to the invoicing currency (i.e., the currency of invoicing). So, this
process from setting prices in some currency to receiving payment in the invoicing currency
may cause uncertainty. Friberg (1998:60) highlights the choice of the same currency (of price-
setting, invoicing, and payment) in all three episodes of the international transaction for a firm,
despite this theoretical difference. The author also suggests a hedging strategy in the forward
currency markets in order to protect firms from this type of uncertainty.

While Friberg (1998) and Donnenfeld & Zilcha (1991) take the decision of currency
invoicing choice exogenously in their frameworks, the more recent literature (see Devereux et
al. 2004; Corsetti & Pesenti, 2004; Bacchetta & van Wincoop, 2005) analyses the same issue
endogenously. This distinct perspective created a huge shift in the analysis of the international
trade theory. The new, current paradigm in the literature became that of an endogenous decision
on the choice of invoicing currency.

3 In their model, this mechanism works sequentially. In other words, output, prices, and sales are decided in order.
For example, the quantity demanded is not affected by the exchange rate change if the exporting firm prefers LCP.
However, if the exporting firm selects PCP, there might be a demand uncertainty, since the demand in the importing
country is determined by the nominal exchange rate.
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To analyse the invoicing currency choice endogenously, DES build a partial equilibrium
NOEM model for a monopolistically competitive firm in a two-country framework. The authors
show a high correlation between monetary policy and ERPT. Under the existence of distinctions
in the money growth volatility, exporters show a preference in currency invoicing in favour of
the economy that has a more stable money growth. Their fundamental result explains how a
firm chooses its pricing strategy based on the firm’s expected profits. The expected profits are
rising with the exchange rate, since: i) a firm will face a high demand for its product in global
markets in response to an increase in the exchange rate when the other firms do not change
their prices in PCP, implying the profit function of firms is strictly convex; ii) sales value will
increase in response to a rise in the exchange rate under LCP since the firm’s profit function
is linear in the exchange rate. Therefore, firms will prefer PCP when there is an exchange rate
uncertainty since profit rises in response to an increase in the variance of the exchange rate.

Bacchetta & van Wincoop (2005) analyse the optimal choice of currency invoicing
adding a micro-level firm decision into the standard general equilibrium model. Pointing out
the importance of competition for a firm, globally and domestically, the authors show that firms
tend to set their prices in their own currency due to the low level of competition in terms of
market share and product differentiation. In other words, if an exporting economy has a higher
market share for a particular good (and/or the more differentiated its goods), it is highly possible
that the firms in the destination country determine their prices in their national currency.

Corsetti & Pesenti (2004) analyse whether a firm chooses LCP or PCP as a currency
invoicing under the optimal exchange rate policy and the optimal monetary policy. The authors
show multiple equilibria in their model i) if firms use PCP law of one price holds, then prices
in the destination country are determined by the exchange rate; hence, this leads to targeting of
the domestic output gap with a flexible exchange rate regime as an optimal policy rule in the
open economy framework; ii) if a firm prefers LCP, a monetary policy with a fixed exchange
rate regime turn into an optimal policy choice.

Gopinath et al. (2010) find evidence on endogenous choice of invoicing currency rather
than exogenous in the US data. Looking at differences in price adjustment frequencies, the
authors state that firms prefer PCP versus LCP if they adjust the prices less often. However, if
a firm changes its prices more often, it follows LCP. Their contribution suggests that invoicing
currency choice plays a significant role in medium-run exchange-rate pass through, while long
run pass-through is not affected.

Devereux & Shi (2013) set up a dynamic general equilibrium model of a vehicle currency
as a medium of exchange. The authors claim that there is an efficiency gain from using a
vehicle currency in international trade rather than the exporter country’s currency. Gains from
vehicle currency practice depend on three features, as follows. First, the number of currencies
and countries: transaction gains from vehicle currency practice are high with the number of
countries and currencies. Secondly, the size of the countries: issuing the vehicle currency, big
economies have an obvious advantage over small economies, since they have a higher share
and impact in forex markets. Lastly, the monetary policy followed by the third country whose
currency act as a vehicle currency in trade: the condition for this is the existence of a stable
inflationary environment for the vehicle currency economy. If there is volatile inflation this
gain may vanish.
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Goldberg & Tille (2008) estimate the determinants of invoicing currency in international
trade. The authors show the importance of industrial features of trading economies (economies
of scale and price sensitivity of demand), the instability in macroeconomic variables (i.e., wages
and aggregate demand) and transaction cost in the foreign exchange market in determining the
invoicing currency decision.

Floden & Wilander (2006) investigate the effects of invoicing currency choice on
consumer prices using a dynamic model for multiple periods. The authors show that the choice
of currency invoicing is highly related to price updates and profit maximization. According to
Floden & Wilander (2006:192), if a firm selects invoicing currency to minimize price updates
frequency, it also maximizes its profit in the long run.

Devereux et al. (2015) study the relationship between the market share and invoicing
currency choice of monopolistically competitive exporting and importing firms. Using the
Canadian dataset, the authors find evidence of the following theoretical assumptions. First,
there is a difference in exchange rate pass-through in the market share between importing
and exporting firms, monotonically declining, and non-monotonic U shaped, respectively.
Secondly, if there is an increase in the LCP, there is a low level of exchange rate pass-through.
Lastly, using PCP strategy implies non-monotonic U shaped to the market share of exporting
firms whereas monotonically decreasing to the market share of importing firms. Hence, they
emphasize the importance of the market share in the invoicing currency analysis.

The international trade literature suggests that imported intermediate goods have a
positive impact on firms’ productivity.* For example; Goldberg et al. (2010:1728) assess the
impact of reducing trade barriers on intermediate goods import and, therefore, on the firm
product scope. Goldberg et al. (2010) find that 31% of the new product variety in Indian firms
is attributed to the lower trade barriers in the analysed period. Increased access to the new
intermediate inputs is the key factor that creates productivity gains from trade. The trade barrier
reduction leads to an increase in exports associated with an even bigger increase in imports.

Empirically, the share of imported input content of export is 20% and this is as high as
40% in smaller countries (Hummels et al. 2001:83-86). Castellani et al. (2010:425-430) find
evidence that there is heterogeneity among firms, exporting firms are larger, more productive,
and more capital intensive than non-exporting firms. Castellani & Fassio (2016:140-142) find
evidence showing that, for Swedish firms, imported inputs are key determinants of a firm’s
export propensity and product variety. Kasahara & Lapham (2013) analyse the relationship
with productivity and import and export decisions. Imported intermediate goods improve
firms’ productivity compared to the other firms. High productive firms export increase, and
their goods are on average more intensive in import.

4 For empirical studies which found a positive relationship between access to imported intermediate goods and
productivity gain see: for India - Goldberg et al. (2010), Indonesia - Amiti & Konings (2007), Hungary -Halpern,
Koren & Szeidl (2015), Chile- Kasahara & Rodrigue (2008), Italy - Castellani et al. (2010), Sweden - Castellani
& Fasio (2016), OECD countries Hummels et al. (2001), Turkey - Akgunduz & Fendoglu (2019), Turkey — Lu &
Ulu (2014), France - Bas & Strauss-Kahn (2014) For theoretical studies: Theoretical literature states significance
of imported intermediate input for productivity increase see: Ethier (1979; 1982), Romer (1987; 1990), Markusen
(1989), Grossman & Helpman (1991)
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Grossman & Helpman (1991) and Feenstra et al. (1992) theoretically show that there is
a positive effect on firm level productivity because of accessing the better quality of inputs and
technological spillovers. Melitz (2003) theoretically show that more productive firms enter into
the export markets whereas least productive firms exit from export markets.

3. Theoretical Model of Optimal Choice of Export Currency Invoicing

In this section, we extend the DES-Chung (2016) theoretical framework, by also
employing a modelling approach in Gopinath & Neiman (2014) and Halpern et al. (2015), to
examine the effect of imported inputs together with physical capital in the production process
in the choice of invoicing currency. We begin by stating the assumptions adopted in our
model extension. Then, we present expected firm profits and profit maximising price in each
alternative price setting strategy, PCP, LCP, and VCP. Finally, following the Devereux et al.
(2004)3, we develop a decision rule on the endogenous invoicing currency choice taking into
account the dependence of production of the exporting firms on intermediate imported goods
and on physical capital.

3.1. Assumptions

Extending Chung (2016), we classify the model assumptions under the four main
categories; ‘demand’, ‘production technology’, ‘intermediate goods’, and ‘total cost and import
density’. We follow all model assumptions of Chung (2016) for ‘demand’ and ‘intermediate
goods’ however, our model is richer from her theoretical framework with regard to the
assumptions on ‘production technology’ and ‘total cost and imported density’.

3.1.1. Demand

Suppose that a monopolistically competitive firm i produces a differentiated good and
supplies it to the destination market within a sector k. Consumers have a CES demand function
over the varieties of goods. p represent the elasticity of substitution across the varieties within
sectors and is p>1, whereas 7) represent the elasticity of substitution across sectoral aggregates
andis 7 > 0.

Under these conditions, the exporting firm faces the following CES demand function:

Dik (pz p1k ] [ pkf ] Dk @))]
Dy

where Dy, indicate the quantity demanded, Py is the firm’s market price within sector
k, p;;/ show the sectoral price index for all domestic products sold in abroad (denominated
foreign currency), denoted the foreign consumer price index (set in destination currency), and
Dy, show sectoral demand shifter that the firm takes it as given and it is not dependent of
prices.

5 The authors consider endogenous currency choice without considering the presence of intermediate imported
goods for the exporter firms.
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3.1.2. Production Technology

The firm 7 is a monopolist producer of its good and has a constant return to scale (CRS)
Cobb-Douglas production function as follows,

Y, = QX7 (KiLi )" 2

where, K is the physical capital available for production, L; is the labour input, X;
is the intermediate good input, € denotes firm’s total factor productivity, ¥ is the share of
intermediate inputs that lies between ‘zero” and ‘one’ (0 <7y < 1), and @ is the capital
share in the production technology. Chung (2016) has used a similar production function, but
abstracting from physical capital. However, once we extend her model employing a richer
production function, as in Gopinath and Neiman (2014) and Halpern et al. (2015), we are also
able to see the role of physical capital in the endogenous choice of currency invoicing.

3.1.3. Intermediate Goods

Intermediate goods X; consist of two imperfect substitute bundles, a domestic and a
foreign variety, as follows,

1+6

X, =z + (B.m)#| " 3)

Z; is the quantity of domestic intermediate inputs, M is the quantity of imported
intermediate inputs, 0 is the elasticity of substitution between domestic and imported inputs.
The firm’s efficiency in employing the inputs from abroad is denoted by B; . In the model, it
may be diversified amongst firms showing a degree of firm dependency on imported inputs in
the production process. Hence, the existence of foreign intermediate inputs in the production
process may provide a productivity gain or productivity loss to firm i according to the value
of B, . If the imported input efficiency coefficient is greater than one (Bi > 1) , it implies
an efficient use of imported inputs, whereas it is less than one (Bi < 1) the use of imported
inputs in the production of final goods by the firm is inefficient.

The prices of the domestic and imported inputs are denoted P, and P, respectively.
The imported intermediate input, M , is priced in foreign currency. Hence;

P,=SP,,

where S is the foreign exchange rate which can be stated as units of domestic currency
per unit of foreign currency and P, is the price set in foreign currency.

To indicate the benefit of one unit of domestic money spent on the imported good
compared to the domestic good, the productivity® that adjusted by domestic and foreign prices
of intermediate goods can be written as

B,
Ai = : )

or alternatively (A; = SP. /P

_Bi
P,/P.

6 As Chung (2016) linked productivity with the definition of quality in Grossman & Helpman (1991), the term can
be thought of as a ratio of the advantages of a good to the cost of it. Hence, A; shows an advantage preference of
foreign goods in production versus domestic alternatives.
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3.1.4. Total Cost and Import Intensity

At the beginning of importing any particular good, the adoption of new imported inputs
into the manufacturing process is usually costly. For example, firms need to accept the costs
of appointing new workers in addition to their wage rate (i.e. learning legal requirements, etc.)
Therefore, in the model, we suppose all these expenses of firm i are captured by a requirement
to pay a fixed cost’ f; in terms of labour in order to import foreign inputs. It can be thought
that this fixed cost may be interpreted as a sunk cost for importing firms at the beginning of
importing.

Including the sunk cost, the firm selects the quantity of inputs in order to minimize total
costs at a given level of output. Hence, the total cost of the firm can be written as:

TC=WL+rK+P.Z+P,M+fW 4)

where W is the cost of labour (nominal wage in exporters currency) and r is the rental
price for capital.

Equation (4) can be represented by the total of a variable cost and a fixed cost:
TC; = .Y+ W &)

As mentioned, Chung (2016) does not include physical capital in production technology.
However, we extend her model adding capital in the production process as a second factor of
production. Hence, we have a richer cost index, H, than Chung (2016) specified as

H=P,/ W(lfr)(lfa),r(lfr)ayﬂ a,d(r*l) (1 _ 7,)(771)(1 _ a,) (a=1)(1=7) (6)
Equation (6)® can be reduced to Chung’s (2016) analogue when the capital share of

income, & ,is equal to zero.

T represent the productivity-enhancing effect gaining from using imported inputs can
be specified as follows:

B. Y|
T=|1+ (71) (N
[ SP,./P.
The productivity-enhancing effect is rising with the parameter B .

We can write marginal cost f£; using equations (6) and (7) as:

_ H
o= QZ-V (8)

As seen, our extended model is deeper than Chung’s (2016) in terms of marginal cost,
M, since it includes physical capital as a second factor in the production function.

7 The presence of fixed cost is consistent with the empirical evidence, see Halpern et al. (2015) and Gopinath &
Neiman (2014)

8 We omit the i indexing for simplicity.
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Finally, the cost of imported input as a percentage of total costs of intermediate goods
can be defined as follows:

g = SPuM
SPyM+P.Z
The parameter ¥, directly catch the reliance of the firm on foreign varieties. It is

increasing in the productivity-enhancing effect 7;, which is sensitive to the elasticity of
substitution between domestic and foreign inputs in production.

=[1-7"] )

3.2. Invoicing Currency Choice

Following Devereux et al. (2004), an exporter firm is supposed to predetermine optimal
price and its currency of invoicing one period forward to maximize expected discounted
profits with exchange rate uncertainty after the firm chooses how much input is required in
the production. A critical part of the model is that the firms’ currency invoicing selection
endogenous (as Devereux et al., 2004; Chung, 2016).

In our model, firm i in the home country A has three possible pricing strategies. The
first one is PCP, whereby the firm sells a differentiated product to a destination country (B)
with invoicing in its own currency. The second one is LCP, whereby firm i sells the good using
the destination country’s (B) currency. The last option is VCP, whereby firm i operating in the
country A (home country) trades with a destination country (B) but choosing a third country’s
currency (C) as an invoicing currency (VCP).

This part considers profit maximization of the exporting firm under three different
cases: i) PCP, ii) LCP and iii) VCP. Regardless of the pricing strategy a firm is maximizing its
expected profits using a discount factor, 0 , and firms look on period ahead.

3.2.1. Producer Currency Pricing (PCP)

In the case of PCP, it is assumed that the price determined for exported goods is set in
the national currency in order to maximize profit, I .

If the company determines its price in its home currency PCP, so the expected discounted
profit as follows:

PTE] b
PCP __ PCP __
B = Bla (P - )| L | | 2| '] (10)
Taking the first derivative of equation (10), the profit maximizing prices under PCP is:
o _ 0 E(WS“x)
= 11
SRS W) (v

where X = dP*"P"D" .
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3.2.2. Local Currency Pricing (LCP)

In the case of LCP the exporting firm prefer to follow the price P* for the sale of its
product in the international market to maximize its profit I . If the firm determines its price
in the destination currency (local currency pricing) LCP, then the expected discounted profits
as follows:

PIPN P\
e = gla(spe - (L) (L) 0| (12)
P
The profit maximizing prices under LCP derived from the first condition as follows:

w0 E(ux)
=—F_ —r=L 13
o—1 E(Sx) (13)

3.2.3. Vehicle Currency Pricing (VCP)

The exporting firm which uses an imported intermediate good in its production decides
on the price P " for sale of its good in the international market for profit I maximization.
If the exporting firm determine its price in a third country currency rather than the producer or
local currency, expected discounted profit could be written as follows:

ENN"” = E|d (S P’ — #)( P;CP >p( ]]; ) D*] (14)

The resulting profit maximizing price under VCP as follows:

ver 0 l?(/ljf) 15
P p_l E(SAC?C) (1

3.3. Firm’s Decision Rule

After determining expected discounted profits under each of the above-mentioned
pricing strategies -PCP, LCP and VCP-, now we are able to analyse which of these strategies
are more desirable for an exporting firm. In line with Devereux et al. (2004) and Chung (2016),
so as to get results for firm’s decision rules, we need to derive a second-order approximation’.

In our theoretical framework!?, the price decision of a domestic firm with two factors
of production -capital and labour- using imported intermediate inputs can be shown to be,
respectively, under three cases;

9 Since the linearized system is independent of the volatility of shocks, a higher-order approximation is required. To
see the effect of endogenous shocks that are related to variances of endogenous variables, we use a second-order
approximation (following literature; see, e.g., Devereux et al. (2004), Engel, 2006; Gopinath et al. 2010; Chung,
2016).

10 Golddberg & Tille (2013) develop a theoretical model of price determination in international trade through the lens
of bargaining between exporter and importer. While their model considers only PCP and LCP, they ignore VCP.
Adding the bargaining between exporter and importer would be a valuable extension of our theoretical model.
Goldberg & Tille (2016) express that if invoicing currency choice modelled taking bargaining between exporter and
importer into account, it is expected that importers characteristics influence the decision.
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Case 1: A firm denominated its price in PCP (versus LCP) if;

% (var(InS.) +var (InSs)) — (cov (InSue,In 1) + cov (InSse, In z2))

(16)
—cov (InS.c, InSs) >0
Case 2: A firm denominated its price PCP (versus VCP) if;
[%UCLT(IHSAC) —cov(lnSAc,lnﬂ)]> 0 (17)
Case 3: A firm denominated its price in LCP (versus VCP) if;
[%var (InSse) — cov (InSse, In 1) — cov (In.Suc, InSse) ] >0 (18)

In line with Chung (2016), the above conditions about pricing strategies can be
summarized as follows: i) exchange rate fluctuations, denoted by high varIn.S' forces the firm
to determine its price in PCP in equation (16) and (17); ii) in addition, a negative covariance
term between the exchange rate (.54 ) and the marginal costs (££) also makes the firm to
determine its price in PCP versus alternatives pricing strategies according to equations (16)
and (17); iii) a negative covariance between the marginal cost and the exchange rate between
countries B and C implies the choice of LCP versus PCP in equation (16) and VCP versus LCP
in equation (18); iv) a negative sign of the covariance between In S and In.Ss leads to
choose LCP versus PCP in equation (16) and VCP versus LCP in equation (18).

The economic intuition behind the above-stated invoicing currency decision rules is
that a highly volatile exchange rate of the home currency is one of the fundamental reasons in
explaining why a firm chooses PCP as long as a flexible exchange rate regime operates, i.e.,
varIn(S) > 0, since the firm’s concern about its expected profits dominates that about its
expected costs. As in Chung (2016), we generated the importance of the exchange rate in the cost
structure of exporting firms via the existence of imported intermediate goods which is priced
in foreign currency. So, if a firm does not benefit from imported intermediate commodities, the
covariance term between the exchange rate and the home share of inputs is neglectable.

Together with Chung (2016) and Devereux et al. (2004), we underline that the
existence of exchange rate risk in the decision rules for the firms, which care about expected
revenues''. However, for the firm which chooses PCP as a pricing strategy, the price risk might
be eliminated, but there is still exchange rate uncertainty for the quantity based on foreign
economies’ demand (Chung, 2016). Choosing LCP as a pricing strategy defines the opposite
strategy. If a firm sets prices according to LCP, then it protects its quantity, but prices are risky
due to the exchange rate uncertainty. Besides, VCP as a pricing strategy creates a wider view of
pricing strategy since it takes into account the exchange rate risk between destination country B

11 Devereux et al. (2004) indicate that optimal currency choice can be seen from the shape of the production function
utilized by a firm. They show that PCP implies a convex expected revenue function, whereas LCP implies a linear
one. Therefore, the expected revenue is increasing with exchange rate increase for the firms which use PCP but falls
for the firms which use LCP (ceteris paribus).
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and third country C; hence a higher variance of this exchange rate leads to choosing VCP. All
these above explanations essentially reveal theoretically a trade-off between the risk of price
and quantity changes for an exporting firm with imported inputs and capital in the production
function. '?

4. Concluding Remarks

This paper explores how invoicing currency choice depends on firms’ production
technology. Following Devereux et al. (2004) and Chung (2016), to show how the decision
rule of domestic firms are affected by the choice of currency in invoicing, we follow a similar,
but a richer strategy compared to the above-stated papers. Constructed on Devereux et al.
(2004) framework, Chung (2016) explains the part of imported inputs in the choice of invoicing
currency for domestic firms with one-factor production model, solely labour. Including capital
as a second factor of production, we extend her model since we derive a deeper cost index, H
in the invoicing currency decision making.

Introducing this richer cost index, H, we further highlight the importance of the capital share
in the production technology. Doing this, we present generalized decision rules for the three-
country framework in the DES-Chung (2016), home country A, destination country B, and a
third country C. In this more realistic, on the production side, three-country framework, our
results support Chung’s (2016) arguments in the preference on VCP versus PCP and LCP in
equations (17) and (18). Furthermore, we show an added argument in the decision rule under
the three-country case in equation (16). In equations (17) and (18) the covariance between
the extended marginal cost including the physical capital, /£, and the exchange rate has a
negative sign, which means that with an increase in this covariance firms tend to optimally
choose VCP versus PCP and LCP. In equation (16), we set a decision rule for PCP versus LCP
in the three-country framework. It shows the covariance between the exchange rate between
Home country and third country and our richer marginal cost, /£ has a negative sign implying
that if the covariance increases firms choose LCP. Furthermore, the covariance between the
exchange rate between destination country and third country and our richer marginal cost, [
, also leads to a more desirable choice of LCP in currency invoicing in equation (16). Finally,
our theoretical contribution could be empirically examined using firm level transaction data on
invoicing currency choice as in Aygul (2020).
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ABSTRACT

Increasing competition, challenging market conditions, accelerated business life with the
contribution of technology, pandemics, and economic crises require more effective and efficient
management of businesses. Factors that have a direct impact on organizations, such as remote
working, with the fact that business life has become independent from physical space and technological
opportunities increase, make the concept of leadership open to development. It is believed that businesses
can be managed more efficiently and effectively with effective leadership behaviors. The virtualization of
the leadership function, which adapts to modern times, results in becoming more inspiring. It is expected
that the leader will demonstrate more supervision, interaction, and more exemplary and inspiring skills
to overcome difficulties. There are only a few studies on sparking leadership in the literature. The effects
on the business have not been measured. This study aims to investigate the effect of sparking leadership
on the organizational performance perceived by the employees while revealing the characteristics of
leadership. Another issue to be argued is whether the employees are affected differently by the sparking
leadership style according to their gender and seniority. In the literature, the behavior patterns of the
leaders according to their gender have been examined, but no study has been found about the impact
of the leadership style according to gender and seniority. Although it is not possible to generalize, it is
predicted that the study can contribute to this area

Keywords: Sparking Leadership, Performance, Competition, Gender, Seniority.

ATESLEYICi LIDERLIGIN, CINSIYET VE KIDEM ETKILESIiMI iLE
BIRLIKTE, ALGILANAN iSLETME PERFORMANSI UZERINE ETKIiSi

OZET

Artan rekabet, daha zorlu hale gelen pazar kosullari, teknolojinin katkistyla hizlanan is yasamu
ve yasanan salginlar ve ekonomik krizler isletmelerin daha etkin ve verimli yonetilmesini zorunlu
kilmaktadur. Is yasamimn fiziki mekdndan bagimsiz hale gelmeye baslamast ve teknolojik olanaklarin
artmasiyla birlikte uzaktan calisma gibi isletmeleri dogrudan etkileyen faktorler liderlik kavramin
da gelisime agik hale getirmektedir. Etkili liderlik davramslar: sergilenmesiyle birlikte isletmelerin
daha verimli ve etkin yonetilebilecegi ongoriilmektedir. Modern zamanlara wyum saglayan liderlik
fonksiyonunun sanallasmast daha fazla ilham verir hale gelmesiyle sonuclanmaktadir. Liderin zorluklar
asmak icin daha fazla nezaret, etkilesim ve daha fazla rnek olma ve ilham verme becerisi ortaya koymast
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beklenmektedir. Atesleyici liderligin calisam daha fazla giidiileyen ve yol gosteren tarzi ile bu caga uygun
bir liderlik anlayisi olabilecegi diisiiniilmektedir. Atesleyici liderlik hakkinda literatiirde az sayida ¢calisma
bulunmaktadr. Isletme iizerindeki etkileri 6lciimlenmemistir. Bu calisma, atesleyici liderligin ozelliklerini
ortaya koyarken calisanlar tarafindan algilanan isletme performanst iizerine etkisinin arastirilmasi
hedeflemektedir. Arastirilmak istenen bir baska konu ise ¢alisanlarin cinsiyet ve kidemlerine gore
atesleyici liderlik tarzindan farkly bicimde etkilenip etkilenmedigidir. Literatiirde liderlerin cinsiyetlerine
gore davrams bicimleri incelenmis olup cinsiyetlerine gore liderlik biciminden etkilenme diizeylerine
iliskin bir calismaya rastlanmanugtir. Genelleme yapmak miimkiin olmamakla birlikte ¢calismanmin bu
alana katki saglayabilecegi diisiiniilmektedir.

Anahtar Kelimeler: Ategleyici Liderlik, Performans, Rekabet, Cinsiyet, Kidem.

1. Introduction

Destructive competition and other dynamic market conditions entailed by the business
characteristics and adequacy of the internal resources make it impossible to define a single
type of leadership approach. Diverse leadership understandings are required. While examining
behavioral and situational leadership concepts, sparking leadership reminds us of whether
all leaders need to behave in an igniter manner to motivate their followers and achieve
positive results in business performance or not. It is observed that leaders can undertake more
responsibility to facilitate the difficulties by igniting the employees to motivate them. Business
lines and the current conditions are getting more complex and harder. Those brutal conditions
can occur in unconventional routine situations such as excessive competition in the market,
being a new line of business, stunning innovation, and declaring an assertive claim to penetrate
the market. These challenges may require a more selective, meticulous, and exceptional
leadership approach.

In a recent study Sparking leadership was defined by Bilginoglu & Yozgat (2021) with
the dimensions of motivation, inspiration, characteristics, and awareness of the employees. That
study builds on fragmented and disparate extant work to conceptualize the nature of sparking
leadership associated with work passion and job satisfaction of the employees. The purpose of
this present study is to examine whether the sparking leadership has an impact on perceived
business performance whereas gender, age, and seniority of the attendants may have different
effects. Within the scope of the study, research and publication ethics were complied with.

2. Literature Review and Theoretical Framework

Effective leadership involves the process of effectively delegating power to the
followers. Leadership is not limited to the behavior of the leader; it is also a reflection of the
leader’s behavior toward the follower. Leadership is a dynamic process. The leader-follower
relationship is a bilateral relationship, effective leadership should be carried out in this
relationship by considering both followers and organizational performance (Mullins, 1996).
Leadership, in a lean definition, can be expressed as the ability to influence a group of people
to achieve a goal. The source of this influence can be either formal or informal (Ozcan et. al.,
2012:1).
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Although as been a concept examined for many years, it has been observed that almost
every researcher has different definitions of leadership. It is thought that the fact that there
are so many definitions of the concept is due to the importance of leadership in daily life.
As the leadership concept shifts from political charismatic leadership to opinion leaders and
influencers, especially with the effect of social media, differences in leadership understandings
are observed.

2.1. Types of Leadership

The leadership styles frequently emphasized in the studies are stated as; autocratic,
democratic, liberal, participatory, charismatic, transactional, and transformational leadership
styles (Y1lmaz, 2014). Managers are involved in achieving their corporate goals by penetrating
the resources of the business according to the management culture determined and formed inside
the company. According to the management culture determined by the senior management, the
leadership approaches adopted by the managers in the enterprises can be autocratic, participatory,
or extreme democratic (Akdemir, 2012). In the autocratic leadership approach, all decisions,
plans, and controls are taken and implemented by managers. Subordinates must comply with
the principles and rules set by their superiors. Power is concentrated in the leader himself/
herself, all decisions in the organization are taken by the leader. Democratic leadership gives
priority importance to human relations. Providing a good relationship and trusting environment
between the leader and followers encourages them to settle their organizational goals, plans,
and policies and to organize, delegate, and participate in decision-making processes (Safakli,
2005).

Liberal leadership style is defined as the leadership behavior that does not interfere with
the employees and avoids conflict (Telli et al., 2012). It is predicted that a liberal leadership
style is effective in organizations that have fewer employees in numbers but high experience
and education levels. Participatory leadership can be defined as the share of the authority of the
manager to make decisions with employees or involve them in the decision-making process. A
leader’s use of participatory decision-making power in the organization creates several potential
benefits. It is easier to motivate the employees, while commitment to the organization and job
satisfaction arises whereas qualifications of the employees can also develop (Somech, 2003).

Charismatic Leadership theory and research have identified some personal characteristics
and behaviors that distinguish leaders who have the potential to “ignite a fire of charisma” within
their subordinates. Within the literature on charismatic leadership, it is common to suggest
that the personal characteristics and behaviors stated above make a leader “charismatic” or
“distinguish charismatic leader.” But it is more precise to say that charisma resides not in the
leader but in the relationship between some leaders and subordinates (Klein & House, 1995).
Transformative leadership as being future-oriented depends on imperative transformation and
is based on a strong vision. Transformative leadership requires a radical business change,
emphasizes organizational culture, and involves creating a strong future-oriented structure with
a shared vision (Giimiis, 2010). These leaders enhance their follower’s self-confidence and
enable them to contribute more to the organization and motivate them in line with the vision
they set (Halis, 2000). According to Leithwood (1992), transformative leadership stands for the
organizational mission, vision, redefining responsibilities, and restructuring the organization to
achieve the goals. Transformative leadership is based on encouraging employees. Followers
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can be promoted to leadership positions, assuming the role of a leader spiritual intermediate
(Eraslan, 2004). Transformational leadership increases the awareness of employees about
desired results (Shadraconis, 2013; McCleskey, 2014).

Interactive leadership focuses on managerial tasks to achieve organizational goals. The
interactionist leader is a business-oriented leader who sets goals for followers. Focuses on
operational activities, and monitors those who fail in the business via control systems. The
interactive leader can maintain his/her position with procedures, policies, and relationships
in the business (Kili¢ et al., 2014). Also, interactive leadership bases on “change” between
the leader and employees. He/she tries to ensure that employees follow the leader through
rewards and follows the rules correctly, thus requiring minor and regular changes (iscan, 2006).
According to Robbins and DeCenzo (2001), an interactive leader is defined as someone who
gives followers complete freedom to make decisions and do their jobs as they wish. (Budak &
Budak, 2010).

Types of leadership may acquire the attitudes of the leader personally. Also, the
characteristics of the leader may have a significant role in the type of leadership.

2.2. Characteristics of a Leader

It is significant in the characteristics that make up the behaviors of leaders as well as
leadership types. Bakan (2009) compiles statements related to leadership as follows: Leadership
is to persuade people toward specific goals (Erdogan, 1997), it is the leader’s ability to direct
followers to pursue goals (Ke & Wei, 2007) or the ability and process to direct or influence
people’s efforts towards the achievement of specific goals or objectives (Akat, 1985, Ozgen
et al., 2001). The leader is the person who diverts the action of others in the direction he/she
wishes (Bender, 2000: 14). When a leader asks for something to be done by the others, he/
she is the one who provides the work to be done by their desire (Cemalcilar et al., 1985). In
other words, the leader is the person followed by a group of people to act by his/her orders and
instructions to achieve their personal and corporate goals (Ertiirk, 2000; Kogel, 2007).

Today it is observed that when students face the question, of whom they call as a “leader”
or who comes to their mind first when it is called “leader”, the answer is generally the names
of the politicians of this era or who lived in recent history. Students employed in a company
in business life occasionally pronounce the names of their general managers as leaders. The
mention of the name of politicians suggests that the concept of charismatic leadership, which
we will elaborate on in the study, coincides with the concept of leadership, and this concept
mostly finds a place in the personality of politicians.

However, in today’s technology-driven and result-oriented dynamic conditions, we can
define the leader as a person who creates value and contributes to the outcome by developing
solutions from various perspectives and acting proactively rather than a charismatic person with
a truly leading power and position. According to this definition, even a warehouse employee
at the bottom level of the organization can be the leader of his own business, so he/she can
initiate or even change the fate of the organization with the value addition to be created. It is
believed that all types of leadership except the autocratic leadership support this actual situation
mentioned above. Sparking leadership, as a relatively new concept, would contribute value
addition and the total effectiveness of the enterprise.

510



International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 507-524
Uluslararasi Yonetim Iktisat ve i;letme Dergisi, Cilt 18, Sayt 2, 2022, ss. 507-524

Also, digitalization has a significant effect on leadership. In a study done by Hesse
(2018) the findings were relevant for leaders, offering them a more integrative understanding
of leadership in a digital environment. Categorizing the use of digital tools as new leadership
practices enable leaders to promote participation.

Some leaders fan the flames, whilst others spark the fire. They inspire the people around
them to be just a little better than they are. These unique leaders are called the “fire starters”
(Davis et al. 2018) or the “sparking leaders”. They are the ones who provide the spark for the
employees to create the fire (Chester, 2015).

2.3. Sparking Leadership as an Effective Leadership Style

Leadership theories discuss the characteristics of leaders in general, the behavior of
leaders, the environment and conditions affecting those behaviors and the effect of the leader
on followers, and the sources of this effect (Cekmecelioglu, 2014). In this context, the theories
investigating the subject of leadership and leadership behaviors are classified in the literature as;
trait theory, behavioral leadership theory, contingency leadership theory, and new approaches
to leadership (Robbins, 1998; Kocel, 2007; Eren, 2016).

In organizations, the factor that determines the role of leaders in directing human
resources and mobilizing in line with organizational goals generally consists of behavior
(Eren, 2016). The behavioral theory examines those behaviors, arguing that the leader has
some set of behaviors while performing the leadership role. Therefore, the behavioral theory
has significance among other leadership theories. In this theory, behaviors such as the way
the leader communicates with subordinates, whether delegates authority, planning, control
method, and obtained goals are considered important factors that determine the effectiveness
of the leader (Kogel, 2007). These behavioral factors distinguish the active leader from the
ineffective and are used to train ineffective leaders. Leaders need to be well informed and
aware of the best methods. In organizations, the decision-making process is also associated
with good leadership. Leaders need to know what the consequences of their decisions are.
Those decisions affect the entire organization. The success of organizations depends on the
decisions made by leaders (Ejimabo, 2015).

Organizational performance is influenced by the variations in leadership styles (Stahl,
2007; Ireland & Hitt, 2005). While “the trait approach” focuses on determining the physical,
intellectual, emotional, and other personal characteristics of effective leaders “behavior
approach” focuses on the actions of the leader. “Situational Approach” argues that the
most accurate method is to choose the leader suitable for the environmental characteristics.

9 9 9

“Charismatic leadership”, “interactive leadership”, “transformational leadership”, “cultural

leadership”, “strategic leadership”, “visionary leadership”, “servant leadership” and “ethical
leadership” have been frequently emphasized in recent years (Sokmen et.al., 2019).

It is believed that sparking leadership could be one of those effective leading styles with
its powerful features like high motivation, eagerness, and participation. As a contemporary,
new concept, not many sources were found in the literature to define sparking leadership. A
study has been done by Bilginoglu & Yozgat (2018), which referred to as “sparking leadership
reminds the question of whether every leader should already and naturally be an igniter, as
having the responsibility to motivate the followers to achieve the financial goals”. Thus, creating
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a pleasant and efficient working environment is also targeted. At first glance, this question can
be answered as “yes” in general. However, this general positive answer raises the question
of whether the same type of understanding of leadership will be valid for all businesses in all
cases. Different conditions require different leadership styles.

For instance, if the task of a leader in a production facility is to concentrate mostly on
removing physical obstacles faced by the employees to achieve the highest output in quantities,
a routine and ordinary sense of leadership can be mentioned in this situation. On the other hand,
with an assertive business model or an innovation, a stronger leadership effort may be required
to achieve a mission that is called almost impossible. Sparking leadership might be required in
a new business model or under the overwhelming conditions of disruptive competition to take
part in a niche market. More roles and responsibilities might be imposed on the leader. In such
cases, the leader may have to be an igniter, as a sparking leader. The leader’s determination of
the sparking leadership can also contribute to enhancing the overall performance of the business,
perceived positively by the employees. The leader should focus on lighting the little spark
revealed inside the employee. It may be a spark of enthusiasm, a flicker of unrevealed potential,
a flash of determination, the first flame of talent, or kindling of interest. These beginnings,
internal motivations, can either be ignited or they can be immediately doused with indignities
and put out (Calvert, 2013). The leaders should bring on the fire and use their passion to inflame
the passions of others, not to quench their spirits (Lucas, 1999).

Does sparking leadership correlate with charisma? What characteristics distinguish
followers who are most open or susceptible to charisma? Klein and House 1995 give three
different answers to these questions that appear within the literature on charismatic leadership.
The answer to the question is that the followers who are most open or susceptible to charisma
are vulnerable and/or looking for direction or psychological meaning in life. The fire does
not lite itself. There is spark and flammable material is required. In today’s business life it
is described in Figure 1 with the metaphors as spark (the leader), flammable material (the
follower), and fire (charisma).

Figure 1: The Antecedents of Charisma

Charisma-Conducive Environment (Oxygen)

The Leader The Follower
(Spark) (Flammable
/ Material)
Charisma
(Fire)

Source: Klein, JJK & House, R. J., (1995). On Fire: Charismatic leadership and levels of analysis. University of
Maryland Robert J. House the Wharton School, Leadership Quarterly, 6(2).
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The second answer suggests that the followers in charismatic relationships are not weak
but are instead compatible and comfortable with their leader’s vision and style. The third answer
suggests, implicitly, that followers in charismatic relationships do not differ significantly from
followers involved in other, non-charismatic relationships (Klein & House, 1995). Brown
(2016) and Whitehurst (2015) state that; once a leader notices that the employees are disengaged
from work, he/she should take an active role in getting them engaged and keeping them that
way. They should make themselves available for a constant dialogue with employees. That is
the way of re-igniting the spark in them (Bilginoglu & Yozgat, 2018).

Regarding sparking leadership, a question may arise whether every leader does not want
to motivate the audience, activate them, or even ignite them or not? It is quite difficult to answer
this question positively at once. The leadership style also varies according to the type of task
to be executed. For instance, the leadership approach that will be shown in an environment that
gives importance to quantitative measurement, in other words, aiming to produce the most in
the shortest time, may consist of taking actions to keep production at the highest possible level.
However, it is easier to state that sparking leadership gains importance under a claim that a task
to be performed is called almost impossible. When the business characteristic requires to be
innovative and appeals to the niche market many components need to come together to succeed
in a start-up business including sparking leadership property.

It can be expected that this type of leadership style with more effort will positively
affect business performance in general. A survey was conducted to investigate whether the
performance was positively affected in an organization that developed sparking leadership
behavior. As included in the previous scales (Bilginoglu & Yozgat, 2018) questioned the
characteristics of the sparking leader as if,

e The manager motivates his/her employees or not,

e He/she creates a continuous motivation environment or not,

* Allows employees to be aware of what they can do by igniting their passion or not,
e Inspire employees about how they can perform better or not,

e Employees can use their full potential or not,

* Employees create awareness of their skills or not,

e The manager is a role model for them by activating their passions or not,

* Inspire employees to deal with tough business challenges or not.

In addition to this study, the following methodology section questions the effect
of sparking leadership on business performance perceived by the employees under the
perspectives of gender and seniority. The research goals are to determine the perceived business
performance, which is anticipated to be inherent to the sparking leadership; and to diversify
with gender and seniority. Regarding business performance perceived by the employees; it has
been questioned whether there is an increase in income of the company in recent years whereas
financial indicators and profitability are relatively compared to competitors in the market.
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2.4. Leadership and Business Performance, Deficits of Leadership Behavior in Business
Productivity

Buckingham (2005) stated that; great leaders can communicate the organization’s future
path to a certain group of people effectively to work as one towards common goals. Regarding
business performance and leadership, Ireland & Hitt (2005) underlined that leadership is
relevant to an organization’s success, and business performance, especially in a competitive
environment. Transactional, transformational, and passive-avoidant leaders are part of the
small and medium-sized enterprises (SMEs) environment because they influence individual
and organizational performance (Aziz, et al., 2013).

Deficits in business productivity caused by the behavior are considered a situation that
can be encountered in almost every organization. Employees show undesirable behavior due to
some reasons that may arise from the work they are in or from the environment in which they
are enrolled. Those behaviors are shown because of the physical and psychological difficulties
of the employees and come out from their characteristics. It is seen that the behaviors defined
as the dark side of the employee behavior and the deliberate material and moral harm, defined
as ‘non-productivity business behaviors’. According to Spector & Penney (2006), anti-
productivity business behaviors consist of certain behaviors performed by the employee at
their own will, damaging or exhibited by partners such as managers, colleagues, and customers.

Business behaviors against productivity are defined as retaliation behavior, assault,
deviation, antisocial behavior, maltreatment, revenge, psychological intimidation and bullying,
organizational non-loyal behaviors, bad organizational behaviors, and workplace violence
(Kessler et.al., 2013). It is possible to explain anti-productivity work behaviors with “Social
Transformation Theory”. Individuals tend to give the same response through positive attitude
or behavior towards positive behavior against them. When employees face negative behavior,
they reduce or withdraw their positive attitudes and behavior and instead turn towards negative
behavior. According to the equity theory of Adams (1965), which is one of the most important
social change theories, employees who are treated unfairly tend to display different behavior.
According to this, employees are dissatisfied with the accuracy or inclusion of internal
organizational procedures; productivity such as going to work late, dismissal, retarding work,
unauthorized breaks, humiliating and cynical statements about managers, and being rude to
other employees (Beauregard, 2014). Also, Kelloway, et al. (2010) expressed anti-productivity
behavior as protest behavior.

It is thought that negative behaviors of employees can be prevented by showing
effective and strong leadership behavior. If the leader believes in the sparking leadership style
and strives in this direction, he/she can change the way the team works together. Based on the
above-mentioned arguments, the following hypothesis has been proposed.

HI: Sparking leadership has a positive impact on business performance perceived by
the employees.

According to the respondents, there is a significant impact of sparking leadership on
perceived business performance.
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2.5. Gender, Age, and Seniority Differentiation as Being Influenced by Leadership Style

Leadership is an interaction. This interaction is, by its nature, influenced by intrapsychic
processes, including gender-role orientation, the attitudes, and values associated with these
roles. One of the biggest components that contribute to leadership style is the social interaction
or relationship between a leader and followers.

While men use a task-oriented leadership approach, women are much more concerned
with the bonds they have with their followers (Merchant, 2012). Researchers have also stated
that women tend to emerge as more transformational leaders while men are likely to use a
transactional leadership approach (Rosener, 1990; Bass & Avolio, 1994). But how are women
and men influenced by leadership types? In other words, what kind of different effects do
leadership types have on women and men? Or are women and men affected by the same type
of leadership at different levels? Within the scope of the study, answers to these questions were
sought as a hypothesis.

H2: There is a significant difference in the perception of women and men regarding the
impact of sparking leadership on business performance.

In the findings obtained because of the survey, it was revealed that women are slightly
more affected by sparking leadership.

In the literature review, studies investigating the relationship between the age of
the employee and his/her performance exist. However, no research has been found on the
relationship between employees’ age and seniority in line with the performance of the business
perceived by employees. Do experience and seniority cause employees to think more tolerantly
about their businesses’ performance? It has been proposed by the hypothesis that the business
performance perceived by employees may change positively as age and seniority increase.

H3: Regarding the impact of sparking leadership age and seniority have a positive
impact on business performance perceived by the employees.

While the responses to the survey were analyzed, as the age and seniority increased,
a positive change was observed in the perception regarding the performance of the business.
3. Methodology
3.1. Research Model and Hypotheses

The purpose of the research is to examine whether the sparking leadership has an impact
on perceived business performance whereas gender, age, and seniority of the attendants may
have different effects. The research was designed to determine whether sparking leadership
has an impact on perceived business performance whereas gender, age, and seniority of the
attendants or not. The conceptual model and hypotheses are shown below (Figure 2).
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Figure 2: Hypotheses and Conceptual Model

Control Vamables
Giender H2

Ape & Seniority H3

Business
Performance

Sparking -

Leadership

3.2. Procedures and Participants

Before the survey was conducted in January 2020, a pre-test study was carried out with
the experts and academics. The survey has been applied after the minor changes. Data have
been collected by online survey technique and evaluated with IBM SPSS 25 program. The
convenience sampling method is used. 13 questions were asked in total, 8 questions were about
sparking leadership and 5 questions were about the perceived business performance. With
the contribution of a 7-point Likert scale, questions about sparking leadership, and perceived
business performance were asked whereas demographic features were stated. On the scale of
the study, statements which form the basis of the model created to determine the relationship
between sparking leadership and perceived business performance were included. These
statements are suitable for the study from the scales of Venkatraman & Ramanujan, (1986).

The population of the research consists of 265 participants who are employees of 33
companies in 29 different sectors, varying from banking, internet service provider, pay-tv
platforms, and aviation to manufacturing, all operating in Turkey. The research sample consists
of 40.8% of the respondents are female and 59.2% are male. 47.2% of respondents participating
in the study are between 20-30 years old, 40.7% are between 31-40 years old, and 12.1%
are between 41-60 years old whereas 70.6% of the respondents declared that they have been
working in the same company for 0-5 years, 19.2% for 6-10 years and 10.2% for more than
10 years. The participants are highly young, and the experience period is mostly between 0-10
years.

4. Findings

Reliability and validity analysis of the scales used in the research were made primarily
in the study, which was conducted to measure the effect of sparking leadership on business
performance perceived by the employees. Due to the verification of the survey conducted,
Cronbach’s Alpha Analysis was used for the reliability, exploratory factor analysis was applied
and KMO and Barlett’s test was applied for the validity of the research.
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Table 1: Reliability and Validity Analysis

Reliability Statistics
Cronbach’s Alpha Number of Items
0.94 13

Cronbach’s Alpha analysis is performed for the sparking leadership and Perceived
Business Performance scale consists of 13 variables. The alpha value is found as 0.940, due
to the lower limit of a scale (0.70). It is determined that the scale used is reliable (Hair et al.,
1998).

Table 2: KMO and Bartlett’s Test

KMO and Bartlett’s Test

KMO Measure of Sampling Adequacy. 0.943
App. Chi-Square 2908.9
Bartlett’s Test of Sphericity Df 28
Sig. 0

To determine whether the Perceived Business Performance (data group) is suitable for
factor analysis the test statistics of “KMO and Bartlett’s” have been examined. Result of 0.943
Kaiser-Meyer-Olkin and 2.908.9 chi-square value of Barlett’s test sig. was realized as p<0.01.
It is determined that the tested data group is suitable for factor analysis.

Table 3: Exploratory Factor Analysis

Total Variance Explained

Initial Eigenvalues Extraction Sums of Squared Loadings
Component Total % of Variance Cumulative % Total % of Variance Cumulative %
1 1.337 66.827 66.827 1.337 66.827 66.827
2 0.663 33.173 100

Extraction Method: Principal Component Analysis.

Factor analysis was used to determine the structural validity of the scale used in the
research. Exploratory factor analysis was applied for scale validity and the following results
were obtained. According to the results of the exploratory factor analysis applied, the total
explained variance was realized as 66,827, which is confirmed.

Correlation analysis was used to determine the relationship between sparking leadership
and their perceptions of business performance with gender and seniority interaction. Correlation
analysis results are obtained as follows. In the study, the relationship between sparking
leadership and business performance perceived by the employees was examined.
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Table 4: Sparking Leadership and Perceived Business Performance Relationship

Correlations
PBP SPL
PBP 1 0.337
SPL 0.337" 1

PBP: Perceived Business Performance, SPL: Sparking leadership, **Correlation is significant at level 0.01

As presented in Table 5, there is a positive significant relationship at p<0.01 level
between sparking leadership and perceived business performance. Based on the tables
above, there is a positive correlation between sparking leadership and business performance.
Regression analysis was applied to determine the relationship between sparking leadership and
the perceptions of business performance.

Verification of hypothesis 1; Results of the regression analysis for H1 are as follows.

Table 5: Regression Model Summary for H1

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 3370 0.113 0.11 1.344
a. Predictors: (Constant), SPL
Table 6: Anova Table for H1
ANOVA
Model Sum of Squares Df Mean Square F Sig.
Regression 60.681 1 60.681 33.59 .000°
Residual 475.111 263 1.807
Total 535.793 264

a. Dependent Variable: PBP b. Predictors: (Constant), SPL

According to the Anova table, the result obtained is significant at the level of 0.05.

Model Unstandardized Coefficients Standardized Coefficient.

B Std. Error Beta t sig.
(Constant) 3.903 0.22 17.7 0
SPL 0.268 0.046 0.337 5.8 0

Dependent Variable: PBP
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Based on the tables above, although sparking leadership does not have a very strong
impact on business performance, hypothesis HI was confirmed.

Verification of hypothesis 2, the results of the regression analysis for H2 are as follows.

Table 7: Regression and Anova Table for H2

Model Summary

R Square Adjusted R Square  Std. Error of the Estimate
0.113 0.11 1.34406
0.156 0.149 1.31394
0.169 0.159 1.3063
a. Predictors: (Constant), SPL, b. Predictors: (Constant), SPL, Age, c. Predictors: (Constant), SPL, Age, Seniority
ANOVA®
Model Sum of Squares Df Mean Square F Sig.
Regression 60.681 1 60.681 33.59 .000°
2 Residual 475111 263 1.807
Total 535.793 264
Regression 83.468 2 41.734 24.174 .000¢
2 Residual 452.324 262 1.726
Total 535.793 264
Regression 90.414 3 30.138 17.661 .000¢
3 Residual 445.379 261 1.706
Total 535.793 264

a. Dependent Variable: PBP b. Predictors: (Constant), SPL, c. Predictors: (Constant), SPL, Age
d. Predictors: (Constant), SPL, Age, seniority

Based on the tables above, Age and seniority have a positive impact on perceived
business performance. Hypothesis H2 was confirmed.

Verification of hypothesis 3 the results of the regression analysis for H3 are as follows.
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Table 8: Anova Table for H3

Model Summary

R . Std. Error
Model Gender= Women R Square Adjusted of the
(Selected) RSquare g timate
1 451° 0.203 0.196 1.23154
a. Predictors: (Constant), SPL
ANOVA:®
Model Sum of Squares df Mean Square F Sig.
Regression 41.030 1 41.030 27.052 .000°
Residual 160.770 106 1.517
Total 201.800 107
a Dependent Variable: PBP, b. Selecting only cases for which Gend =Women c. Predictors: (Constant), SL
Model Unstandardized Coefficients Standardized Coefficients
B Std. Error Beta t
(Constant) 1.875 0.264 7.112
SPL 0.338 0.065 0451 5.201

Dependent Variable: PBP, Selecting only cases for which Gender= Women

Based on the tables above, there is a significant difference in the perception of women
and men regarding the impact of sparking leadership on business performance. Women are
significantly more affected by sparking leadership under the perception of positive business
performance. Hypothesis H3 was confirmed.

5. Conclusion and Discussion

In today’s business life, destructive competition rules companies to be managed more
proficiently. Proficient management requires efficient use of scarce resources, as well as the
development of management and leadership skills.

Consistent with the theoretical foundation behind previous research, the findings of the
study done by Bilginoglu & Yozgat (2021) reveal that sparking leaders have a positive effect on
the subordinates” work passion, which further leads to higher job satisfaction. This means that
the sparking leaders create the fire in an organization so that their work passion energizes their
subordinates. Findings such as the environment created by the manager regarding the sparking
leadership, inspiration, motivation, and awareness levels of the employees were questioned.
According to the research here, in this present study, a correlation has been determined between
sparking leadership characteristics and business performance perceived by the employees as
well as gender and seniority perspectives. Even so, survey respondents working in various
industries do not establish a distinctly direct and strong relationship between sparking
leadership and business performance. While considering the financial values of the company,
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there is an impression that numerical figures and quantities still come to mind dominantly
when considering the business performance. Even if it is not a very strong relationship
between sparking leadership and the perceived business performance, it can be thought that
the realization of the financials and achievement of the goals might be the result of sparking
leadership along with effective management. More work on this subject can be expected to lead
to more effective use of sparking leadership.

It is consistent to state that there is a positive relationship between age, seniority, and
business performance perceived by the employees. With the increase in age and seniority
employees have a better objective scope about the performance of the business and the company
they belong to. Detailed studies can be performed about this aspect in the future.

Another issue to be argued in the study was whether the gender differences may
affect business performance perceived by the employees regarding the impact on sparking
leadership. The survey conducted determined that women are significantly more affected by
sparking leadership under the perception of positive business performance. In the literature,
there are several studies regarding the attitude of the leaders according to their genders. But no
studies have been found about how the genders are affected separately by the leadership types.
Differences between men and women in terms of affection by the leadership types can be an
emerging subject to be investigated in future studies.

Effective management highly depends on effective leadership. Destructive competition
forces companies to operate in more difficult conditions but with more profitable methods and
areas. Therefore, it is not consistent to say that there are only several leadership styles that may
be beneficial for all kinds of businesses. As the business management moves away from routine
practices, the leaders need to motivate their teams better, even requires igniting them. As a
result of this mutual sacrifice of leaders and viewers, thanks to sparking leadership, it would be
possible to make the tasks easier which would be very difficult to handle.

The survey was conducted before the pandemic COVID-19 with the participants
employed in Turkey. The following study can be arranged in different locations considering the
effects of pandemics which are stated as “new normal”, according to the changing conditions
of the era, significant as remote working.
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ABSTRACT

The concept of “decent work”, which was officially introduced to the literature by the ILO in 1999,
aims to increase the decent job opportunities of employees whose working conditions are deteriorating
day by day due to globalization. Although it is seen that many issues related to employment are examined
through film analysis in the literature, it is noteworthy that there is no study that examine decent work
via film analysis. It is believed that this study will fill this gap in the literature. In this context, first, the
concept of decent work has been examined within the framework of the Psychology of Working Theory
(PWT). Then, elements of decent work and their effects on well-being are evaluated within the scope of
PWT through selected scenes from the “Sorry We Missed You” film. As a result, it has been revealed
that the courier service of the main character of the film is insufficient in terms of each of the decent
work elements. Accordingly, it has been determined that the psychological and physiological well-being
of the character deteriorates over time. It can be stated that “indecent work” has negative effects on
psychological and physiological well-being.

Keywords: Decent Work, Well-Being, Film Analysis, Psychology of Working Theory.

DUZGUN ISTEN IYI OLUS HALINE: “SORRY WE MISSED YOU”
FILM ANALIZI

OZET

ILO tarafindan resmi olarak ilk kez 1999 yilinda dile getirilen “diizgiin is” kavramu, kiiresellesme
nedeniyle ¢alisma kosullart giin gectikce kotiilesen ¢alisanlarin insan onuruna yakisir is olanaklarin
arttirmak amacw tasimaktadiwr. Literatiirde istihdam ile ilgili bircok konunun film analizi yoluyla
incelendigi goriilmesine karsin, diizgiin is konusunu film analizi yoluyla ele alan bir ¢calismanin olmadig
dikkat cekmektedir. Bu ¢calismamin literatiirdeki bu boslugu dolduracagina inamilmaktadir. Bu baglamda
oncelikle konu, Calisma Psikolojisi Teorisi (Psychology of Working Theory — PWT) ele alinnugtir.
Sonrasinda diizgiin is unsurlart ve iyi olus hali iizerindeki etkileri, “Sorry We Missed You” filminden
secilen sahneler araciligiyla PWT cercevesinde degerlendirilmistir. Yapilan incelemeler sonucunda,
filmin bas karakterinin yaptigi kuryelik isinin, diizgiin is unsurlarimin her biri agisindan yetersiz oldugu
ortaya ¢ikmustir. Buna bagli olarak karakterin psikolojik ve fizyolojik iyi olus halinde zaman icerisinde
bozulmalar meydana geldigi saptannustir. Bu dogrultuda “diizgiin olmayan isin” psikolojik ve fizyolojik
iyi olug hali iizerinde negatif etkileri oldugu soylenebilir.

Anahtar Kelimeler: Diizgiin Is, Iyi Olus Hali, Film Analizi, Calisma Psikolojisi Teorisi.
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1. Introduction

Over the last two decades, a growing amount of policy and scholarly attention has been
paid to various elements of employment quality. Analysts have noticed that having a job alone
may not be sufficient to secure even a minimum quality of life for many people (Burchell et
al.,2014:459). In this respect, the concept of decent work was introduced as a target at the 87th
Labor Conference held by the International Labor Organization (ILO) in 1999. According to
ILO (1999), decent work is not only a vital contributor to sustainable development, but also a
worthwhile goal in and of itself. Decent work is unquestionably an important aspect of one’s
overall life quality, since work is considerable feature of life regarding time, socialization,
and self-esteem (Anker et al., 2003:147). According to the researches decent work links with
employee engagement (Graga et al., 2021), life satisfaction (Chen et al., 2020) and well-being
(Ariza-Montes et al., 2019; Kozan et al., 2019).

In this study, the elements, and consequences of (in)decent work are examined through
the film analysis of “Sorry We Missed You” directed by Ken Loach and written by Paul Laverty.
Ken Loach is a well-known British director who is recognized by connecting art and left-wing
politics. Since the 1960a, he has been dedicated to socialist politics and his films frequently
highlight the flaws of contemporary economic and social structures (Goodall & Cook, 2021:1).
Poverty, financial hardship, unfair labor practices, family breakdowns and other issues are
address in the film (Dang, 2019). The main character of the film is a “delivery driver” who are
pushed to his limits as he tries to keep his family alive in a world of zero-hours contract (BBC,
2019). It is considered appropriate to review this film because every single element of decent
work is mentioned in the film.

Champoux (1999:206) stated that movie scenes can provide a visual representation of
the theories and concepts, which can help individuals to better assess their situations, observe
alternative solutions and the possible outcomes of these solutions. Accordingly, the concept
of decent work has been examined within the framework of Psychology of Working Theory
(PWT) through a film analysis. From this point of view, it is believed that this study will fill the
gap in the literature by revealing the real-life reflections of decent work.

2. Decent Work and Psychology of Working (Pwt) Theory

Decent work was introduced to the literature by ILO in 1999 defined as “opportunities
for women and men to obtain decent and productive work in conditions of freedom, equity,
security and human dignity” (ILO, 1999:3). Decent work is critical not just for the individual’s
career development, but also for the long-term competitive advantage of companies and
society’s welfare (Haiming & Yan, 2020:11).

ILO attaches importance to decent work in order to increase the opportunities for
appropriate work for the labor force, whose working conditions have deteriorated and become
even weaker in the face of globalization and neo-liberal policies. In fact, the principle of decent
work was first recognized in the 1948 Universal Declaration of Human Rights. According to
this, everyone has the right to choose their own job freely, just as they have the right to work.
Equal pay for equal work without any discrimination, and social protection rights that will
ensure that the employee and his/her family can lead a life worthy of human dignity should be
provided (Cigdem, 2019:183).
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The concept of decent work consists of four basic elements: increasing employment
opportunities, protecting fundamental rights related to working life, social protection and
developing social dialogue (ILO, 2013). Decent work is outlined in 11 substantive factors in
its revised version, which are also called the Decent Work Agenda (ILO, 2013). Each of the 11
substantive aspects (employment opportunities, work-life balance, safe work environment etc.)
of decent work related to the ideas underlying the notion (Ferraro et al., 2015:31). Decent work
elements can also be considered as hygiene factors in Herzberg’s (Herzberg et al., 1959) theory
of motivation. Thus, it will not be possible for employees working in conditions deprived of
hygiene factors to be motivated.

Work has long been recognized as an essential component of people’s lives by
vocational psychologists. Work is firmly related to one’s self concept, thus the work experience
is associated with psychological and physical forms of well-being (Wang et al., 2019:1).
Understanding the significance of work in individual’s life has been a major topic of counseling
psychology from its start in the 1900s, according to Duffy et al. (2016:127). A variety of ideas
have been proposed to clarify how people make career choices and what makes them happy at
work (Malan, 2019). Researches have shown that people who work in environments that are a
good fit with their interests, values and talents are more likely to feel job satisfaction and other
indicators of work well-being (Nauta, 2013:63; Stoermer et al., 2018:852).

Psychology of Working Framework (PWF), (Blustein, 2001; 2006) was created to
add to current occupational theories by emphasizing the importance of social class, privilege,
and freedom of choice in job choice and fulfillment. Research based on the PWF has clearly
demonstrated how social class affects job experience, notably for the poor and labor force
(e.g. Blustein et al., 2016). Duffy et al. (2016) developed a theoretical statement called as the
Psychology of Working Theory (PWT), which attempted to pinpoint the key antecedents and
outcomes of decent work. The PWT proposes a model based on the principles stated in the
PWEF that places decent work at the heart of all individual’s work experiences. This model
incorporates psychological characteristics such as proactivity, as well as social and economic
aspects such as social class (Blustein et al., 2016).

PWT’s major goal is to determine key components in the process of winning decent
work and define the mechanism how decent work leads to needs satisfaction, work fulfillment,
and well-being (Duffy et al., 2016). This theory explains the link between the ILO’s decent
work description and the psychological approach to work. Based on the theory Duffy et al.
(2016:130) argued that, decent work includes a) physically and interpersonally safe working
conditions (e.g., the absence of emotional or mental abuse), b) hours that allow for free time and
adequate rest c) organizational values complement that family and social values, d) adequate
compensation, ) access to sufficient healthcare.

PWT can be categorized as two components, the first of which consists of antecedents of
decent work and the second of which includes consequences of having decent work (Duffy et
al., 2019). In this study, the above elements in PWT’s decent work description will be used to
determine whether the job of the main character in the film is a decent work. PWT argued that,
psychological and physical well-being occur when decent work satisfies individual needs. In
this context, the outcomes of the character’s work in the mentioned film in terms of well-being
will also be examined.
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3. Method

In this study, document analysis, which is one of the qualitative research methods was
adopted, and the “Sorry We Missed You” film was chosen to be a case study. Decent work
specifically examines jobs that require relatively low qualifications and offer low wages. In this
respect, it is considered that the film is an appropriate choice since the main character of the
film is the “delivery driver”, and there are heavy working conditions. In the document analysis,
it includes the analysis of written and visual materials that provide information about the cases
that are investigated. In this analysis, not only written material but also visual materials such as
films, videos, and photographs are used (Love, 2013:83).

The film, which was came out in 2019 was directed by Ken Loach and the main role
in the film is played by Kris Hitchen as Ricky. His wife Abby, the character played by Debbie
Honeywood is a care giver, and he has a son named Seb (Rhys Stone), which is dealing with
various youth issues, and a daughter named Liza (Katie Proctor), Seb’s younger sister. A UK
delivery man and his wife striving to raise a family end themselves stuck in the vicious loop of
this modern-day type of labor slavery, hoping that self-employment via the gig economy will
cure their financial troubles is discussed in the film (IMDB, 2019).

After the above information about the movie, various selected scenes from the movie
will be examined in terms of decent work. In this regard, the antecedents and outcomes of
decent work will be discussed in the framework of PWT. The research was carried out in four
phases: a) The literature is reviewed, b) The film is watched, ¢) Scenes with the main character
are itemized, d) The scenes are analyzed in detail accordance with the literature.

4. Results

The scenes analyzed in the movie and their relationship to decent work are given in

2

the table below. Decent work elements are presented as “safe working conditions”, “enough
free time”, “values fit”, “adequate compensation”, and “sufficient healthcare”. In addition,
the relevant scenes are also classified regarding their relationship with “physical” and

“psychological well-being”, which are the outcomes of decent work.

The first scene opens with Ricky and his job interviewer. Ricky says he does whatever
work he can find, like digging out, concreting, roofing etc. Thus, we understand that Ricky
usually does a variety of physical labor-based jobs. Now he is bored with this situation and
wants to be his own boss. The interviewer states that thanks to this job, he can be the boss of
his own business, and that he can do the job with his own transporter. Ricky, on the other hand,
states that he has been waiting for this chance for years and they finally agreed a deal.
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Table 1: Scene Analysis in the Film

Scenes Time Scene Context Relationship with Decent Work
1 5” Ricky and Abby talk Enough free time
’ 1> Ricky’s and his Enough free time
colleague talk Safe working conditions
Enough free time
3 25”  Argument at work Values fit
Safe working conditions
4 417 Ricky mad at Seb Values fit
5 1°01” Ricky cannot attend the Enough free time

meeting Psychological well-being (stress, anger)

. . Safe working conditions
Ricky asks permission &

6 1°08” Values fit
to leave work .
Adequate compensation
7 1’14 Ricky and Abby argue  Psychological well-being (exhaustion, anger)
1y T o . Values fit
8 1724 Liza’s confession Psychological well-being (sadness, desperation)
,~=»» Ricky falling asleep . . .
9 1°25 while driving Physical well-being (fatigue)
10 129> RickyandAbbyinthe g eq oo peatheare
hospital

Adequate compensation

Values fit

Safe working conditions

Values fit

Psychological well-being (financial worries, stress)
Physical well-being (fatigue, unable to rest)

11 1’31 Maloney calls Ricky

12 1’36” Ricky goes to work

The first scene opens with Ricky and his job interviewer. Ricky says he does whatever
work he can find, like digging out, concreting, roofing etc. Thus, we understand that Ricky
usually does a variety of physical labor-based jobs. Now he is bored with this situation and
wants to be his own boss. The interviewer states that thanks to this job, he can be the boss of
his own business, and that he can do the job with his own transporter. Ricky, on the other hand,
states that he has been waiting for this chance for years and they finally agreed a deal.

Scene 1: Ricky (R) and his wife Abby (A) talk about the new job. While Ricky eagerly
dreams of the money he will earn, Abby worries that they may not get to see each other often.

R: Henry’s doing 200 quid a day.. And I can be just as quick as him.. That’s £1200 a
week, not a month.

A: Yeah, but it’d be like 14 hours a day, six days a week. I never see you. We never see
each other.
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Scene 2: When Ricky is just starting out the job, his colleague (C) hands him a plastic
bottle and says he’ll need it. This indicates that Ricky will not have enough time even for his
basic physical needs.

C: You’re gonna need this.

R: What’s that for?

C: That’s for p....g in.
R:You'ref.....g winding me up.
C: You’'ll see.

In the 24" of the film, we see the husband and wife falling asleep in front of the TV and
their daughters tidying the house. Again, this is an indication that they are not able to spare time
for themselves due to the tiredness of their work.

Scene 3: An argument ensues between another employee (W) and manager Malory (M),
who is late for work at Ricky’s workplace.

W: Someone smacked into the mirror, into my wing mirror. Clean off. On the floor.
M: So why didn’t you bloody fix it last night?

W: It happened outside the house first thing this morning. What am [ meant to do? It’s
not my fault, is it?

M: Well, get a replacement driver.
W: Just give us two hours, that’s all I'm asking for.
M: You get down here first thing, or you get a replacement.

W: Howay, man! I've worked 14 days in a row! Just give us a bit of slack. Two hours!
You never give us an inch.

M: Well, I can sort that out for you. I'll give your route to somebody else. Somebody who
doesn’t moan every two minutes, who hits their numbers.

Here, it is seen that the manager has no tolerance for the slightest mistake and can insult
his employees. There is an organizational climate in which the necessary time is not given to
the employees to fix the problems and organizational culture does not fit with social values.

Scene 4: Ricky is angry because Seb (S) often skips school. He worries that Seb will not
be able to have a decent job in the future because of these behaviors.

R: But it don’t have to be like that, does it? There’s good jobs out there.
S: Good jobs? What good jobs?

R: Well, there is if you just knuckle down. Give yourself some options. Otherwise, you're
Jjust gonna end up like...

S: What, like you? Do you really think I want that?

R: Yeah, going from s..t job to s..t job, working 14 hours a day, having to put up with
everyone else’s s. You’re just gonna end up a skivvy.
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From these dialogues, it is understood that Ricky thinks that he is doing a job that does
not match his preferences and values and is not considered respectable in society.

In the 43 of the film, Ricky and his daughter Liza are jovially running. Liza is there to
help her father in his business (to spend time with him). When they can’t find the consigne at
the apartment, they went to deliver the cargo, Liza writes a note on the card that gives the film
its name: “Sorry we missed you”.

In the 517" scene, Abby suddenly has a shift, and the whole family gathers and drives off
in Ricky’s car to drop Abby off to work. It is understood from this scene that the family actually
has a strong bond and they try to spend time together whenever possible.

Scene 5: Due to Seb’s problematic behavior at school, Ricky and Abby are invited by
the school principal for an interview, but Ricky cannot attend this meeting due to his workload.

R: There’s no way he’s gonna be doing his work at home, is there? So we need to get it
changed so that he goes into school and does it. Abby!

A:Idon’t know.
R: I can’t believe you were face to face with him and you didn’t even bother to ask.
A: I can'’t believe you didn'’t turn up and ask the questions yourself!

R: I've been running around like a blue a.s fly all day! I've not even had anything to eat!
Do you know how much work I've had on?

Abby feels that Ricky doesn’t take enough responsibility. On the other hand, Ricky is
angry because he cannot show interest due to his work and thinks that feels that his family
doesn’t understand his situation well enough.

Scene 6: While at work, Ricky learns that his son Seb was caught stealing and is in the
police station. He tells his manager Maloney that he has to leave immediately.

R: Maloney, I'm gonna have to go.

M: What? You having a laugh? How am I meant to get a replacement driver now? I can’t
even share the parcels out. There’s you and only Henry left. Everyone else has gone.

R: I know, I'm sorry. But it’s... it’s personal.

M: Personal? Do I look like a f....g counsellor? Get those parcels out of your van and
that’s you landed with a sanction. You will pay through for this.

Maloney doesn’t even ask Ricky what his “special situation” is, all that matters to him
is that things run smoothly. “Am I a psychologist?” it’s a sign of his insensitivity. He also states
that in this case, he will make a deduction from his pay. So, Ricky goes to the police station and
the situation is resolved.

Scene 7: We witness his conversations with Abby at home in the evening.
A: We need to be together. I'm not gonna lose him.

R: No, we need to keep communicating with each other. You should be backing me up.
If you don’t, then we’re done for.
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A:Ido back you up. And we’re done for if you don’t watch your temper. You’re exhausted.
Can you not see it?

R: So it is my fault?
A: It will be your fault if you can’t control yourself.

While Ricky’s desire to be supported by his wife continues, Abby thinks that he is very
tired and states that he should control his anger.

Liza wakes up at night and sees her brother painting the wall with family photos with
graffiti. In the morning, the whole family witnesses the same view. Later, they realize that
Ricky’s car key is missing. Ricky is furious that he can’t go to work and is subject to even more
financial sanctions and slaps his son. In the evening, Ricky, Abby, and Liza (L) talk about what
happened.

Scene 8: Liza’s confession comes.

L: I woke up and I heard him but... he was out of the door before I could get there. I just
wanted things the way they were. And I wanted Seb back. So I thought that if I took your keys..
things might go back to normal.

A: Oh, darling.
R: (Cries)

Liza sees her father’s job as responsible for the problems at home. She believes that her
father must quit the job in order for the family to return to the good old days. Ricky, on the other
hand, feels helpless.

Scene 9: Ricky drives very tiredly. He falls asleep and escapes at the last moment from
an accident. While he was using the plastic bottle that his colleague had given him before, he
was attacked by a gang and the valuable devices in his vehicle were stolen.

Scene 10: Ricky is injured, and he and Abby are in the hospital.

R: Just go and find out how long we’re gonna be. I hate it here. It’s dead boring. I'd
rather be at home. Go on.

A: We’re not going without your X-ray results.

Gorevli: Right, I can see the X-ray result is back, but it does need to be assessed by a GP.
A: It’s gonna be about three hours waiting.

R: Three hours?

A: I know.

Scene 11: Maloney calls Ricky and states that he needs to find a replacement employee
because he cannot come to work, and that he must pay compensation for the damaged and
stolen devices.
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M: Are you OK?
R: Yeah, I'm just waiting for some X-rays

M: I've been on the phone to the insurance companies, and we’re covered for all the
phones... and you had two of them, Ricky. It’s £250 for each passport.

R: It’s a bit of a blow. It’s 500 quid, mate.
M: Have you got a replacement driver for tomorrow?

R: I've had the s..t kicked out of me and I'm in hospital and you ask if I've got a
replacement driver?

M: Well, you know that’s a grand, right?
R: A grand? You’re expecting me to pay £1,000?

A: It’s Ricky’s wife, Abby. I'm sat in hospital with him. His face has been pummelled, he’s
waiting for X-rays, he could have a punctured lung.. And you’re saying about fines and £1,000
devices. How does your company get away with treating people like this?

The organization does not give sufficient value to human health and makes deductions
of fines from wage in unfair ways. In this regard, both Ricky and Abby say that they find
Maloney’s behavior unacceptable. They leave the hospital without waiting for the results to
come out. This indicates that there are some problems in accessing sufficient healthcare.

Scene 12: Early in the morning, Ricky starts the car. Seb and Abby try to stop him from
going to work despite being injured.

S: Dad, where are you going?
R: Calm down, Seb. I'm just going to the hospital for the X-ray results.
S: At 6:30 in the morning?

R: We’re thousands of pounds in debt, Seb. I've got fines coming out of my arse. If I don’t
pay him and sort it out, we’ll end up on the streets. I'm not having that for you and your mum
and Liza. So let me go.

S: You can'’t go like that, man, Dad. Look at the state of you. You’ve only got one eye that
works. You’re gonna kill yourself when you're driving.

R: Son, I've got to go to work. I have not got a choice.

S: Dad, I just want you back the way you were, the way everything was.
R: It’ll be different in six months, I promise.

A: Get out of your van!

R: I'm going to work!

A: Ricky, don’t go to work!

R: (Cries)
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Image 1: The Scene When Ricky Tells His Son He Has to Go to Work

Son, live got te go to work.

| have not got a ch@iC.e'.

Ricky is on his way to work to pay off his debts, even though he is not well physically
and mentally, and his family is worried about him.

5. Discussion

The approach to employment has changed owing to the change in the workforce profile
due to reasons such as the differentiation of the traditional approach attributed to the meaning
of work, especially with the changes in the way of doing business in the recent period and
increasing immigration. Despite the spread of job insecurity, the persistence of individuals’
need to seek meaning in their work brings with it some issues. Thus, the concept of decent work
has become a topic of interest both researchers and practitioners.

Undoubtedly, recreating the existence of human and society in the universe by making
full use of physical reality through movies is an important function at the social level (Akmege
& Arda, 2020:2127). The most basic feature of director Ken Loach’s films is that they have
a stance away from conformism, and the director’s favorite character is individuals who are
members of the British working class. With all his films, Loach tries to confront the audience
with the effects of the rigid structure of the bureaucratic system among individuals and
the problems of labor exploitation. (Giimiis & Oztiirk, 2019:41). In addition to developing
countries, it is seen that many people in developed countries are deprived of many material
and nonmaterial opportunities to maintain their lives. Although these issues are experienced
by most of the employees or are known by others thanks to globalization, the film analysis
method is notable in the sense that reflecting the gravity of the situation. In this study, which
is prepared in accordance with research and publication ethics, the phenomenon of “decent
work”, which has become an important problem today and whose antecedents and results are
frequently discussed, is examined through a film analysis within the framework of PWT theory.
In this direction, the premises of decent work and its results are examined through the working
life of the main character.

Ricky, the main character of the film analyzed in this research, got tired of many low-
quality jobs he had been doing for years, and started to work as a courier with his own delivery
vehicle, dreaming that he would do his own business and earn a better income. While doing this
job, which he started with great enthusiasm, he cannot spare enough time for himself and his
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family, there is a constant tension in his workplace and intolerance to even the slightest fault.
For this reason, he cannot show enough attention to the problems of his son, who is struggling
with youth issues. His wife, who also works in a low-skilled job, complained about not getting
the support she expected from Ricky; on the other hand, complains that his family cannot
understand the intense and stressful working conditions.

Ricky is constantly scolded by his manager; his needs are ignored. His own values are
disregarded, and it is emphasized that they should work constantly instead of being there for
their family in difficult times. For the slightest mistake or request for leave, he is punished
with unreasonable deduction from his pay. In the single scene related to healthcare system, it is
striking that many people with Ricky waited for hours to receive a reasonable service. In this
sense, it can be stated that Ricky’s work does not meet the basic requirements for each element
of decent work.

Companies may establish circumstances that allow such pleasant and healthy conduct
more naturally achievable, rather than pushing people to grin and dealing with the humorous
costs. Replacing emotional demands with fair, person-centered methods to create “decent
work” and thus increasing well-being of the employees, as well as truly happy sentiments that
come spontaneously as a consequence of being supported and valued organizational citizens
(Grandey et al., 2015:779).

Decent work increases work motivation (Ferraro et al., 2017) and work engagement
(Graga et al., 2011) and reduces burnout (Ferraro et al., 2018; Ferraro et al., 2020). Parallel
to these results, decent work related with physical health outcomes indirectly via workplace
fatigue (Duffy et al., 2021) and subjective well-being (Petrea, 2020). In this direction, Ricky,
whose work is not an example of decent work, gradually moves away from both physical and
psychological well-being. Feeling intense anxiety and stress all the time, Ricky turned away
from his previous optimistic attitude and turned into an angry and unhappy person. Not only
does he get enough rest and time for his hobbies, he lacks free time to meet even his most basic
needs. Falling asleep while driving due to exhaustion, going to work to pay off his debts despite
being injured are indications that he no longer takes care of his health. At the end of the film, we
see a tired, unhappy, and financially worried Ricky instead of the enthusiastic Ricky who has
started a new job with excitement. In this sense, this study has confirmed that “indecent work”
has devastating effects on well-being.
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ABSTRACT

The world is facing the biggest epidemic of the modern age. While the citizens of the world
are affected by the epidemic disease economically, socially and psychologically, many sectors such as
transportation, accommodation, food and beverage and entertainment, especially the tourism industry,
have been negatively affected by this process. In order to prevent the spread of the epidemic, the closing of
the borders of countries, the restriction of transportation and socialization opportunities, and the taking
of various measures to prevent people from being together created fear, anxiety and stress on individuals.
In addition to these negativities, the news presented both in the written and visual media and in the social
media have triggered the fear of COVID-19 and related travel anxiety in individuals. In order to eliminate
the economic losses experienced by the tourism sector, to determine how individuals are affected by this
process and how the factors that determine their behavioral intentions towards vacation are shaped in this
process; It is important both to explain consumer behavior and to guide tourism stakeholders. In this study,
it was aimed to examine the role of travel anxiety and holiday motivation in the effect of fears experienced
by individuals due to COVID-19 on their behavioral intentions to travel during the pandemic process.
Within the scope of the research, an online survey was conducted with 685 participants. As a result of the
analyzes, it has been determined that the fear of COVID-19 affects the intentions of individuals to take
a vacation during the pandemic process and travel anxiety has a mediating role in this interaction. As
a result of the research, while some suggestions were made to the researchers for the post-covid period,
some inferences were made for the tourism industry.

Keywords: Fear of COVID-19, Travel Anxiety, Holiday Motivation, Consumer Behaviour, Destination
Marketing.

COVID-19 KORKUSUNUN TATIL YAPMA NIYETINE ETKISINDE
SEYAHAT KAYGISININ VE TATIL MOTIVASYONLARININ ARACI
ROLUNU BELIRLEMEYE YONELIK BIR ARASTIRMA

OZET

Diinya modern ¢cagin en biiyiik salgin hastaligi ile karsi karsiyadir. Diinya vatandaglart
ekonomik, sosyal ve psikolojik acidan salgin hastaliktan etkilenmekteyken, basta turizm endiistrisi
olmak iizere, ulasum, konaklama, yiyecek-icecek ve eglence gibi pek cok sektor bu siirecten ekonomik
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agidan olumsuz etkilenmistir. Salgimin yayilmasini onlemek amaciyla iilkelerin simirlarint kapatmast,
ulagimin ve sosyallesme olanaklarimin kisitlanmasi, insanlarin bir arada bulunmasini engelleyici cegitli
tedbirlerin alinmast bireyler iizerinde korku, kaygt ve stres yaratmustir. Ortaya ¢ikan bu olumsuzluklarin
yaninda gerek yazili ve gorsel medyada gerekse sosyal medyada sunulan haberler bireylerde COVID-19
korkusunu ve buna bagl seyahat kaygisini tetiklemistir. Turizm sektoriiniin yasadigr ekonomik kaywplarin
giderilebilmesi icin bireylerin bu siirecten ne sekilde etkilendigi, tatil yapmaya yonelik davranigsal
niyetlerini belirleyen faktorlerin bu siirecte nasil sekillendigini belirlemek; hem tiiketici davranislarin
aciklamak hem de turizm paydagslarina yol gostermek icin onemlidir. Bu ¢alismada bireylerin COVID-19
nedeniyle yasadiklar: korkularin pandemi siirecinde seyahat etmeye yonelik davramssal niyetlerine
etkisinde seyahat kaygisimin ve tatil motivasyonunun roliinii incelemek amaglanmistir. Arastirma
kapsaninda 685 katilimciyla online anket gerceklestirilmistir. Yapilan analizler sonucunda bireylerin
COVID-19 korkularinin pandemi siirecinde tatil yapma niyetlerini etkiledigi ve bu etkilesimde seyahat
kaygistmin aract rolii oldugu tespit edilmistir. Aragtirma sonucunda post-covid donemi i¢in arastirmacilara
birtakum onerilerde bulunulurken, turizm endiistrisi icin de birtakim ¢ikarimlarda bulunulmugstur.
Anahtar Kelimeler: COVID-19 Korkusu, Seyahat Kaygisi, Tatil Motivasyonu, Tiiketici Davranislart,
Destinasyon Pazarlamasi.

1. Introduction

The coronavirus disease, known as a severe acute respiratory disease, has spread rapidly
around the world after it first appeared in Wuhan, China in December 2019. The disease, which
spread as a result of the contact of individuals infected with COVID-19 with healthy people,
first affected Asian countries, then many countries in Europe and America. Immediately after
the “pandemic” was declared by the world health organization following the rapid spread of
the COVID-19, the health authorities of the countries where the virus was heavily effective
began to prevent people from being together as much as possible by taking some restrictive
measures. While many countries have completely closed their air, land and seaway borders,
some countries have brought strict measures to minimize international human mobility. With
the call of health authorities, practices such as curfews, travel restrictions except for compulsory
situations, temporary suspension of the activities of all businesses except for businesses
providing basic needs products and services have become widespread in many countries of the
world. Despite all the restrictive measures implemented by various authorities around the world
and all institutional or individual steps taken to prevent the spread of the disease, more than
200 million people were officially infected with COVID-19 today, while more than 4 million
people died due to this disease (Worldmeter, 2021).

The changing lifestyle and fear of getting sick due to the restrictive measures brought
by the pandemic process have caused various anxieties and psychological problems in
individuals, and the concept of social distance, which is often mentioned in daily life, has
also shaped routine habits and behaviors (Bae & Chang, 2020). Shopping, payments, product
deliveries, educational activities, online exams, online seminars, various transactions based on
technological innovations (online or unattended kiosk applications etc.) made by considering
social distance limits have become a part of daily life in the education process (Kim & Lee,
2020). Due to the long-lasting impact of COVID-19, researchers predict that in the near future
mainly independent travel, luxury tours, health tourism will gain popularity (Wen et al., 2020).
Moreover, Mountain trekking, camping activities, and completely isolated holiday homes,
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which are in touch with nature and isolated from other people, have become increasingly
common in Turkey, especially on social media.

Epidemics such as avian flu, swine flu, ebola, malaria, plague, and rabies, which have
been seen in various countries of the world in the past and partially caused health crises, have
affected individuals’ travel preferences and holiday intentions (Baker, 2015; Cahyanto et al.,
2016; Novelli et al., 2018). As expected, one of the sectors negatively affected by COVID-19
has been the tourism industry (Assaf & Scuderi, 2020; Brouder, 2020; Sigala, 2020). Unlike
other epidemic diseases seen in this century, COVID-19 has had a great impact on the tourism
sector due to some conditions such as being seen in various destinations in the world almost
simultaneously and in close concentration, inter-country or in-country tourism activity, stopping
human mobility from time to time. Curfews, intercity and international travel restrictions, the
closure of border gates to some countries, some restrictions on the way cafes and restaurants
work have negatively affected the profitability of the tourism industry and therefore countries
have experienced serious losses in their economic inputs. Apart from these objective situations
experienced during the pandemic process, the psychological difficulties experienced by
individuals also affected their decisions to travel and vacation. Anxiety disorders have started
to occur due to some fears caused by COVID-19 on people, and this has affected individuals’
purchasing intentions and behaviors (Boto-Garcia & Leoni, 2021:2).

Although fear is one of the central factors affecting tourist behavior, researchers
generally focus on risk perception, service and quality perception, various antecedents leading
to travel or not travel behavior, and the effects of fear on tourism and travel behaviors have not
been sufficiently clarified (Fennel, 2017). Some studies have examined factors such as stress,
fear, anxiety, risk, and anxiety separately in the field of tourism, but no relational inference has
been made for the anxieties caused by fear in tourism behaviors. In addition, tourism researches
about fear have mostly been limited to studies on adventure tourism (Cater, 2006), studies
investigating the effects of fears caused by epidemics on touristic behavior have remained very
limited (Magano et al.,2021). In 2012, with the inclusion of infectious diseases in the category
of environmental factors that constitute travel health risks by the World Health Organization,
researchers focused on examining the effects of various epidemics on tourist behavior (WHO,
2012). For this reason, examining the effects of the COVID-19 epidemic on tourists’ travel
concerns, holiday motivations and behavioral intentions to travel during the epidemic period
will both contribute to the literature and produce practical ideas about the precautions that
tourism managers can take in case the pandemic continues or new epidemics are seen in the
future.

The purpose of this research is to reveal the mediating role of travel anxiety and holiday
motivations during the pandemic process in the effect of the fear experienced by individuals
due to COVID-19 on their intention to take a vacation during the pandemic process. The study
has three original aspects. Firstly, this study reveals real-time data because it is carried out in
the summer period, which is known as the period when individuals spend the most vacation in
the field of tourism marketing, and is carried out in the recovery period immediately after the
biggest wave experienced after the first official COVID-19 in Turkey. The second unique aspect
of the study is that individuals’ travel concerns and motivations during the pandemic process are
considered together as a mediator variable. The third unique aspect is that it makes inferences
about how the fear of COVID-19 and travel anxiety experienced by individuals, their holiday
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motivations, and behavioral intentions to take a vacation during the pandemic process will be
shaped within the scope of exposure to COVID-19 and the possibility of the continuation and
ending of the pandemic. Ethics committee permissions were obtained from official institutions
before the data collection phase of this research article, and the publication principles of the
article were prepared in accordance with ethics. It is expected that the conclusion obtained as
a result of the study will contribute to the literature in terms of explaining the holiday behavior
of fears and anxieties in the field of tourism marketing, and determining tourist behavior in the
tourism industry in a crisis environment.

2. Literature Review

COVID-19 has significantly affected almost all kinds of economic activities, both at
the global and local level. Since the tourism industry is one of the sectors most affected by
the pandemic and the negative effects of the pandemic, researchers try to reveal these effects
in every aspect. For this reason, it has been seen that many studies have been carried out that
deal with tourism and pandemic together since March 2020. In order to determine what these
effects are and at what level, the researchers focused on two separate areas. While consumers
constitute one wing of the research, the other wing is the actors in the tourism market.
Researchers approaching the subject from a consumer perspective have adopted the common
goal of revealing the effects of COVID-19 on tourist behavior. Determining risk perception in
general (Magano et al., 2021), revealing the effect of perceived risk on tourist behavior (Choi
et al., 2020a; Chua et al., 2021; Bae & Chang, 2020; Matiza, 2020; Neuburger & Egger, 2020)
focuses on the factors that affect the choice of accommodation during the pandemic process
and the determination of the variables that affect these factors (Golets et al., 2020; Han et al.,
2020; Huang et al., 2020; Kim & Lee, 2020; Kourgiantakis et al., 2020; Li et al., 2020; Luo &
Lam, 2020; Ma et al., 2020). Studies focusing on the actors in the tourism sector focused on
the economic and social costs of the pandemic (Gossling et al., 2020; Assaf & Scuderi, 2020;
Bakar & Rosbi, 2020; Folinas & Metaxas, 2020; Gil-Alana & Poza, 2020; Hoque et al., 2020;
Qiu et al., 2020b; Lee & Chen, 2020). While it remains unclear how long the pandemic will
last, studies dealing with possible changes in the tourism paradigm to investigate whether the
changes in tourist behavior will be temporary or permanent due to the long duration of the
process have also been another subject that has been researched in the past year and a half
(Brouder, 2020; Gossling et al., 2020; Hall et al., 2020; Kock et al., 2020; Korstanje, 2011;
Zenker et al., 2021).

This research is among the studies that approach COVID-19 from a consumer
perspective in the literature in terms of revealing the effects of COVID-19 on tourist behavior.
In this context, following the introductory part of the study, inferences obtained from different
researches are included in the literature findings about the variables that affect the holiday
behavior of tourists.

2.1. COVID-19 and Its Effects on Tourism Industry

After COVID-19 emerged in all countries around the world and became a threat to
humanity, the second biggest destruction was on the economies of the countries. Curfews,
travel restrictions, closure decisions for certain workplaces have had negative effects in almost
every sector, from transportation to trade, from retail to production, especially in the tourism
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and entertainment industry. All these negativities have caused the end of 2020 with economic
contraction, even in the countries with the greatest economic power in the world. While the
future state of the epidemic remains uncertain, health authorities are still putting forward
various measures to counter the concern of the emergence and spread of new variants. At the
beginning of these measures, the measures aimed at closing the borders of the countries and
restricting the travel of individuals between countries are in the first place. As a matter of fact,
researches show that one of the important factors affecting the spread of epidemics around the
world is travel mobility (Hollingsworth et al., 2007; Baker, 2015). Farzanegan et al. (2021)
found that active COVID-19 cases and deaths from coronavirus are high in countries where
international travel is relatively high.

Fear is seen as one of the most important factors shaping the tourism and travel behaviors
of individuals (Fennel, 2017). It is known that COVID-19, which has been seen so far in
this century and has affected the world in many issues, creates fear and panic in individuals,
negatively affects their intention to take a vacation, and therefore, the demand in the tourism
industry is shrinking (Bakar & Rosbi, 2020:191). Assaf & Scuderi (2020: 731) predict that the
first year following 2020, when the COVID-19 pandemic started to spread for the first time
around the world, will be a difficult year for the tourism sector, while they predict that the
domestic tourism of the countries may recover earlier. In addition to the increasing sterilization
costs of tourism enterprises, it is predicted that there may be an increase in prices due to the
implementation of capacity limitation in order to comply with social distance rules, and it is
estimated that there will be a decrease in the profitability of the tourism industry. As a matter of
fact, studies have shown that confirmed COVID-19 cases and deaths negatively affect tourism
revenues (Lee & Chen, 2020). In such a case, tourism businesses can reduce the economic
difficulties brought by the pandemic and maintain their profitability by emphasizing cleaning,
sterilization and safe areas in terms of health, by increasing the effective use of technological
products to reduce contact with customers, by taking measures to increase confidence in travel
and reduce perceived risk (Assaf & Scuderi, 2020:732).

Another situation that COVID-19 negatively affects is human life. The restriction of
many behaviors that are seen as ordinary in daily life due to the pandemic, and the fact that
people cannot do some of the actions that they could do freely in the recent past, have negatively
affected their psychological health (Buckley & Westaway, 2020). The fact that the pandemic
and the process have exceeded one and a half years has made vacation requirements mandatory,
as well as negatively affecting the mental health of individuals. Because vacation is a useful
activity that helps individuals to protect and improve their mental health with a combination of
many motivations such as socializing, taking time for oneself, rest and relaxation (Frumkin et
al., 2017; Buckley, 2019). Due to the fear of COVID-19 and various concerns caused by this
fear, the intention of individuals to take a vacation has been affected in various ways. People
who are worried about the possibility of contagion of the coronavirus disease in crowded and
closed environments have started to prefer private vehicles more than public transportation
vehicles. (Li et al., 2020). In addition, since the outbreak of the COVID-19, many people have
considered it appropriate to completely shelve their holiday intentions, some of them postpone
and some of them prefer a different destination (Neuburger & Egger, 2020; Kourgiantakis et
al., 2020; Gallego & Font, 2021; Ugur & Akbiyik, 2020; Hoque et al., 2020).
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Studies have shown that epidemics, natural disasters, terrorism and similar negativities
cause anxiety and fear in individuals, and this situation increases travel anxiety and negatively
affects holiday intentions (Reisinger & Mavando, 2005; Nugraha, 2014; Chien et al., 2016;
Osland et al.,2017; Wolff et al., 2019). Although the swine flu seen in 2009 was not as effective
as COVID-19 worldwide, it caused a decrease in international tourism activity globally and
affected the holiday intentions of tourists (Leggat et al., 2010). Cahyanto et al. (2016), on the
other hand, found that US citizens’ anxiety about travel increased during the Ebola epidemic,
which in turn affected their behavioral intentions to take a vacation. Huang et al. (2020)
found that tourists exhibit avoidance behavior from touristic activities to avoid health risks. In
addition to all these, it has been determined that there are individuals who do not postpone their
holiday plans despite the fear of catching an epidemic. For example, Leggat et al. (2010) found
that during the HINTI virus epidemic, a significant portion of travels to the Australian state
of Queensland took place despite the epidemic. Lee et al. (2012) also found that perceptions
related to HIN1 did not have a significant effect on travel intentions. It is expected that the
fear of COVID-19 will increase the anxiety about traveling in tourists and affect behavioral
intentions to take a vacation during the COVID-19 process. In this direction, the following
hypotheses were formed:

H,: Fear of COVID-19 Affects Travel Anxiety.

1
: Fear of COVID-19 Has An Effect on Behavioral Intention to Take A Vacation.

HZ
H,: Fear of COVID-19 Affects Impulsive Holiday Motivation.
H,: Fear of COVID-19 Affects Attractive Vacation Motivation.

2.2.Travel Anxiety

Anxiety is a set of fear-based responses to stimuli that create fear, stress and pressure in
individuals (Cattel, 2013). Wiedemann (2015) pointed out the source of environmental stress
as one of the situations that cause anxiety in individuals and emphasized its relationship with
the problem of not being able to adapt to any change in the individual’s life. Accordingly, the
individual is first warned by the threatening stimulus in its external environment. In response,
the individual develops a sense of fear in response to the stimulus by exhibiting a normal
behavior. From this point of view, fear is a normal type of behavior that is considered normal in
daily life. But when the fear is excessive, situations may arise that the individual cannot control.
In this case, the individual develops anxiety against the relevant stimulus (Ohman, 1993).

Travel anxiety is one of the most important factors affecting the behavioral intentions
of tourists to take a vacation (Reisinger & Mavando, 2005; Gupta et al., 2010). Perceived risks
related to travel cause anxiety, and anxiety negatively affects the intention to take a vacation
(Baker, 2014; Karagoz et al., 2020). The first studies on travel anxiety were carried out on the
basis of fears based on the possibility of accident, injury or death for individuals traveling by
public transportation or private vehicle (Mayou & Bryant, 2001; de Jongh, 2011). In addition,
there are also studies that reveal the travel anxiety caused by the delay or cancellation of the
trip, the service disruptions that may occur during the trip (Li, 2003; Cheng, 2010). Minnaert
(2014), on the other hand, explained the relationship between tourism and anxiety on the axis
of uncertainty and inexperience, emphasizing that travel anxiety would decrease if uncertainty
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was reduced. Later, various travel concerns of tourists, as well as the relationships between risk
perceptions and travel intentions were examined (Reisinger & Mavando, 2005; Zenker et al.,
2021). On the other hand, there are very few studies investigating the effects of fears caused
by negative situations such as epidemics, natural disasters, and terrorism affecting the general
public on travel anxiety (Rittichainuwat & Chakraborty, 2009; Choi et al., 2020b; Chua et al.,
2021; Luo & Lam, 2020; Zenker et al, 2021).

The fear of COVID-19 has led to the emergence of various anxieties in individuals
or to an increase in existing concerns (Qiu et al., 2020a). The fear caused by COVID-19 has
also had an impact on individuals’ concerns about traveling and their intentions to stay for
vacation (Magano et al., 2021; Beck & Hensher, 2020; AHLA, 2020). Zenker & Kock (2020)
suggested that fears caused by COVID-19 increase travel anxiety and may negatively affect
holiday intention, and that studies in this direction should be intensified and the results should
be discussed. Nazneen et al. (2020) found that travel anxiety caused by fear of COVID-19
negatively affects behavioral intentions to take a vacation in the next 1 year. Mangano et al.
(2021) determined that fears and anxieties caused by COVID-19 affect their intention to take a
vacation. In this direction, the following hypotheses were formed:

H5: Travel Anxiety Affects Behavioral Intention to Take Vacation.
Ho6: Travel Anxiety Affects Push Holiday Motivation.
H7: Travel Anxiety Affects Pull Holiday Motivation.

2.3. Holiday Motivations

The concept of motivation is expressed as the power that awakens and directs the
individual to take action in line with individual’s wishes and needs. (Yoon & Uysal, 2005:46).
The motivation level of individuals for any situation, product, brand or service varies according
to the severity of the need and the difficulty level of meeting the need (Islamoglu & Altumgik,
2013) and various emotions experienced by the individual affect their motivation (Goossens,
2000; White & Thompson, 2009). There are many theories that explain motivation. Within the
scope of the current research, motivations are discussed within the framework of the push-pull
approach.

In terms of tourism, motivation is considered in terms of creating customer loyalty
of destinations, touristic businesses or various tourism centers, and therefore it is seen as an
important factor affecting tourists” holiday intentions. The push and pull motivations approach,
on the other hand, is mainly discussed in terms of market segmentation in the field of tourism
(Kim & Prideaux, 2005). The push and pull motivations that lead individuals to take a vacation
are based on the hierarchy of needs put forward by Maslow & Lewis (1987). Accordingly,
individuals who meet their basic and psychological needs need self-actualization creative or
relaxing activities that will relieve themselves and are motivated to fulfill them (Dann, 1981). At
the source of this motivation, there can be various internal motivations that push the individual,
such as physically and spiritually escaping from daily life, relaxing, and getting away from
the tiring thoughts of daily life (Khare et al., 2021). In addition, natural, historical, cultural,
and social elements related to a destination or dreamed place for a vacation can motivate as
external, various factors that attract the individual to a specific destination (Khan et al., 2018).
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While push motivations consist of psychological impulses related to the individual’s desire to
take a vacation (Crompton, 1979), pull factors consist of elements such as the natural, historical
attractions and touristic infrastructure of any destination (Dann, 1977). Although there are
various studies in the literature to question the relationship between fear and anxiety caused
by epidemics and holiday intentions, there are very few studies examining the effects of these
fears and anxieties on holiday motivations.

While the internal motivations of individuals for taking a vacation are called push
motivations, their external motivations are expressed as attractive motivations of any holiday
destination (Yoon & Uysal, 2005; Kim, 2015; Tran, 2021). Push motivations are explained
by the classification of needs in Maslow’s Hierarchy of Needs. Accordingly, push holiday
motivations may include motivations for resting and relaxing, physical health and spiritual
satisfaction, as well as psychological needs such as subjective satisfaction, novelty seeking,
socialization, or motivations for self-realization (Tran, 2021).

Motivations that shape human behavior can be easily affected by the external
environmental conditions of the individual (Hoyer & Maclnnis, 2008). Measures to prevent the
spread of the pandemic and epidemic that the world is facing have affected the psychological
state of individuals, and this has affected their holiday motivations in various ways (Rachmawati
& Shishido, 2020, Richards & Wilson, 2020). Travel restrictions and curfews have caused
individuals to postpone their vacation travels and to restrict all kinds of social activities outside
the home environment (Parady et al., 2020). In the post COVID-19 period, some changes
are observed in the motivations that shape the behaviors of individuals about eating out and
taking a vacation. Relatively few people can be found in isolation, either by themselves or by
vacationers; flexible, spacious, nature-friendly living and holiday areas have become frequently
preferred in this process. Tourists have tended to seek ways to protect their physical health and
achieve spiritual satisfaction with the help of walking, cycling and similar activities in nature
(Alexa et al., 2021). On the other hand, tourists mostly preferred private transportation during
this period (Abdullah et al., 2020; Parady et al., 2020; Chen & Pan, 2020). The following
hypotheses have been created, as it is estimated that the fears they experience due to COVID-19
and their concerns about traveling during the pandemic process are effective in the change in
holiday motivations of individuals:

HS8: Push Motivations Affect Behavioral Intention to Take Vacation During the
Pandemic Process.

H9: Pull Motivation Affects Behavioral Intention to Take Vacation During the Pandemic
Process.

2.4. Holiday Intention

Taking a vacation or traveling is among the most basic needs in today’s modern societies.
It is a compulsory need to leave routine works in daily life, even if temporarily, or to take a
break from continuous work, action or work (Graburn, 1983:11; Etzion et al., 1998; Strauss-
Blache et al., 2005). Studies show that vacations after stressful times have a positive effect on
the mental health of individuals (Etzion, 2003; Bratman et al., 2019; Buckley & Westaway,
2020). Travel decisions of tourists are affected by many factors (Thornton et al., 1997; Decrop,
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2006; Zhang, 2019). One of these factors is the existence of risk factors such as epidemic
diseases that can cause physical harm on them (Wilks, 1994; Mansfeld & Pizam, 2006; Chew
& Jahari, 2014). Many factors such as health risk, social risk, economic risk affect consumers’
holiday intentions (Quintal et al., 2010; Yang & Nair, 2014; Wolff et al., 2019). The effects of
the situations that tourists perceive as risky on their intention to take a vacation occur in two
ways (Carballo et al., 2017; Bota-Garcia & Leoni, 2021). In the first case, individuals may
choose to postpone or cancel their holidays, preferring to avoid risk (Casidy & Wyamer, 2016;
Godovyky et al., 2021; Li et al., 2020). In such cases, the individual may try to protect herself
physically as a kind of defense mechanism to combat the situation that threatens his or her
health (Rogers, 1975). In cases where epidemics (Richter, 2003; Hall, 2006) are seen at a high
rate in a particular country, individuals may choose not to travel or to postpone their travels
temporarily (Khan et al., 2019) in the presence of a decrease in touristic mobility or another
element that threatens life safety, such as terrorism (Law, 2006).

In the second case, it becomes important to what extent the individual is affected
by various factors such as epidemics or terrorist events that pose a risk, and how long this
effect lasts. In the second case, people prefer to take a vacation as a way to overcome the
negativities they experience, to get away from the negative mood they are in, to get rid of the
long-term unhappy, anxious and depressive mood, to achieve personal well-being, to achieve
life satisfaction, to socialize (Sirgy et al., 2011; Chen & Petrick, 2013; Chen et al., 2014;
Bratman et al., 2019; Buckley & Westaway, 2020). There are many studies in the literature
showing that tourism activities are perceived as an escape route for individuals to overcome
bad experiences, anxiety, stress or distressing events (Fritz & Sonnentag, 2006; de Bloom et
al., 2017). In addition, in studies conducted in the field of positive psychology, it has been
determined that individuals’ freedoms are restricted for various reasons, certain behaviors they
always want to do are suppressed, or individuals who are under the influence of factors such
as long-term anxiety, stress, and sadness are more willing to take a vacation (Bota-Garcia &
Leoni, 2021).

Due to the coronavirus disease, millions of people in many countries of the world are
faced with long-term curfews, travel restrictions, and various restrictions on outdoor activities
where they can spend their free time. The basis of all these limitations is the aim of preventing
the spread of the disease. As a matter of fact, SARS, Avian Influenza, Swine Flu, which have
been seen and partially effective in the world since the beginning of the 2000s, spread to other
countries mostly as a result of travels by air (Chung, 2015). Studies show that individuals
become less socialized due to COVID-19, and they have to face fear, anxiety and various
psychological problems due to being in the home environment for a long time (Ahorsu et al.,
2020; Fitzpatrick et al., 2020; Cowan, 2020; Qiu, et al., 2020a). It has been determined that the
fears of COVID-19 and various anxieties triggered by these fears have increased in individuals
who are worried about their own, close family or friends catching COVID-19 (Broche-Perez et
al., 2020). Wachyuni & Kusumaningrum (2020) found that travel anxiety due to coronavirus
affects individuals’ intention to take a vacation. Moreover, although millions of people have
been infected with COVID-19 and many have recovered, the epidemic that affects humanity on
a global scale continues to carry the negative psychological effects of exposure to the disease.
It is foreseen that the pandemic conditions have continued for one and a half years and the
process will be prolonged by various variant viruses. So, how will this affect individuals’

546



International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 538-571
Uluslararasi Yonetim Iktisat ve i;letme Dergisi, Cilt 18, Sayt 2, 2022, ss. 538-571

holiday-taking behavior? Will tourism activities stop, albeit temporarily, until the pandemic
is completely over around the world, or will tourists not give up on their holidays despite the
pandemic? The answer to this question is actually hidden in the consumer black box. In the
light of the theoretical data obtained from the studies in the literature, it is expected that the fear
of COVID-19 will affect the behavioral intentions of individuals for vacation in two different
ways. Accordingly, some of the tourists will have a negative impact on their intention to travel
because of the fear of catching the disease, while others will prefer to take a holiday with the
motivation to overcome the negative situation they experience and to get away from this fear,
albeit temporarily. Accordingly, the following hypothesis was formed:

HI0: Travel Anxiety Has a Mediating Role in the Effect of Fear of COVID-19 on
Intention to Take Vacation.

H11: Push Holiday Motivation Has a Mediating Role in the Effect of Fear of COVID-19
on Intention to Take Vacation.

HI2: Pull Holiday Motivation Has a Mediating Role in the Effect of Fear of COVID-19
on Intention to Take Vacation.

HI3: Travel Anxiety Has a Mediating Role in the Effect of Fear of COVID-19 on Push
Holiday Motivations.

HI14: Travel Anxiety Has a Mediating Role in the Effect of Fear of COVID-19 on Pull
Holiday Motivations.

3. Methodology

The main purpose of this research is to determine the components that make up
individuals” COVID-19 fears, push and pull holiday motivation, to determine the effect of the
COVID-19 fear experienced by individuals on their behavioral intentions towards vacation
during the pandemic process, and to reveal the mediating role of travel anxiety and holiday
motivations in this interaction. The secondary aim of the study is to determine the possible
differences of opinion between the various socio-demographic characteristics of the individuals
participating in the research and the variables used within the scope of the research. The
research is an explanatory study in terms of structure. Within the scope of the research, firstly,
a detailed literature review was made. In the literature, it has been determined that the fear of
COVID-19 affects the holiday intentions of individuals. Travel anxiety and holiday motivations
were added to the conceptual model confirming this interaction, and the role of new variables
in this interaction was explained. In this direction, the research model and hypotheses specified
in Figure 1 were formed.
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Figure 1: Research Model
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The basic research question determined according to the research model was determined
as follows:

Do travel anxiety and holiday motivations have a role in the effect of fear of COVID-19
on behavioral intention to take a vacation?

According to the research model and the main research question, it is assumed that fear
of COVID-19 affects travel anxiety, holiday motivations and intention to take a holiday, travel
anxiety affects holiday motivations and intention to take a holiday, and travel motivations
affect holiday intentions. This research has multiple limitations. In addition to the time and
cost constraints observed in almost every research and existing in the current research; only
the participants with internet access could be included in the research since the research was
conducted online within the scope of COVID-19 measures. The research was carried out on
individuals living in the province of Istanbul and Aydin, which was heavily affected by the
pandemic. Only individuals over the age of 18 could participate in the study. In line with
the purpose of the research, while the intentions of individuals to take a vacation during the
pandemic process were questioned, the details of the vacation they will take (accommodation
preference, choice of certain destination, mode of transportation, person(s) they will go on
vacation with, etc.) were excluded from the scope of the research. For this reason, the population
of the research was determined as individuals aged 18 and over living in Istanbul and Aydin.
Since it was not possible to make a complete inventory in the research, it was decided to collect
data from the determined sample. Sample size the calculation method suggested by Aaker et
al. (2013:382) was taken into account and the previously targeted sample size was exceeded in
order to reduce the sampling error.
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While the data collected within the scope of the research was being prepared for analysis,
it was determined that there was no data loss, and the appropriate statistical analyzes were
selected and the analysis and interpretation of the data was started. In the data analysis phase,
firstly, the collected data were divided into descriptive statistics, and then their conformity to
the normal distribution was interpreted by considering the kurtosis and skewness measures
suggested by Hair etal. (2014) and Byrne (2016). The data, which were determined to be suitable
for normal distribution, were then revealed with the help of explanatory and confirmatory factor
analysis, and their construct validity was examined. The data with construct validity were then
calculated with reliability analysis, and internal consistency coefficients were then analyzed
with the structural equation model and the results were interpreted. It is expected that the results
obtained from this research will have implications for new research explaining the behavioral
intentions of individuals to take a vacation during possible epidemic periods in the near future,
and provide useful information based on the cause-effect relationship to the stakeholders in
the tourism sector in terms of understanding the tourist behavior during the pandemic process.

3.1. Sampling and Questionnaire Development

COVID-19Within the scope of the field research, an online questionnaire was applied
to individuals. Data were collected inAugust 2021. The questionnaire form consists of three
parts. In the first part, demographic questions aimed at determining the gender, age, monthly
individual income, educational status, marital status and occupational group of the participants
were prepared as closed-ended. Since the participants are planned to be individuals over the
age of 18, the lowest age range is determined as 18 years old. In addition, the monthly personal
income of the participants was determined on the basis of the minimum wage of 2021 in Turkish
Lira and the intervals were created accordingly. In the second part of the questionnaire, closed-
ended questions were included in which individuals would state whether they were exposed
to COVID-19, whether they had a holiday stay during the pandemic process, and whether
they were considering taking a vacation depending on the possible situation of the pandemic
in the near future. In the third part of the questionnaire, the propositions to be stated by the
level of participation in the statements determined by the Likert scale are included. In order
to determine the holiday motivation of the participants, various researchers have previously
reported in the literature (Kim et al., 2006; Huang & Tsai, 2003; Jang & Wu, 2006; Cehn
& Wu, 2008; Yoon & Uysal, 2005; Baloglu & Uysal, 1996; Uysal et al., 2008; Sangpikul,
2008; Jang & Wu, 2006) and used by Kim (2015) were used. The Fear of COVID-19 scale,
developed by Ahorsu et al. (2020) and adapted into Turkish by Bakioglu et al. (2020), was
used to determine participants’ fears about COVID-19 within the scope of the study. The
travel anxiety scale developed by Reisinger & Mavando (2005) and adapted to the COVID-19
process by Wachyuni & Kusumaningrum (2020) and Luo & Lam (2020) was used to measure
the travel anxiety of the participants. In addition, the measurement tool developed by Davis
(1989) and used by Lin (2007) was used to determine the behavioral intentions of individuals
to take a vacation during the COVID-19 process.

The individuals who will participate in the study were reached by choosing the
convenience sampling method. In line with this method, first of all, the questionnaire form was
transferred to a site that provides free and online data. A sharing link was obtained to share the
questionnaire with the respondents. This link was shared with the people in the close circle of
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the researcher in the first place. The people with whom the survey was shared first answered
the survey themselves and then shared it with other people in their close circle on social media.
A total of 685 people were reached by sharing the survey with the close circle of these people.
On the other hand, due to the online collection of data, various measures were taken to ensure
data security. Accordingly, first of all, the participants approved the consent form presented
to them. Some rules have been defined in the online survey provider system, such as only one
response from each IP address, showing the progress of the survey form during the response,
and not saving and evaluating the unfinished surveys.

3.2. Demographic Characteristics of the Participants

Of the 685 individuals participating in the study, 71.1% were female and 28.9% were
male. 56.8% of the participants are married and 43.2% are single. 9.5% of them were educated
at high school level or below, 62.6% had an associate degree or undergraduate education, and
27.9% had a postgraduate education. While 24.5% of the participants have an income of 2.800
Turkish Liras or less, 30.9% of them are between 2,801-5,600 TL, 23.1% are between 5,601-
8,400 TL, 9.6% are 8,401-11,200 TL and 11.8% of them had an income of 11,201 TL or more.
On the other hand, 29.9% of the individuals participating in the research are civil servants,
21.2% are private sector employees, 11.8% are self-employed, 5.8% are housewives, 8.6% are
retired, 17.5% are students and 5.1% are non-working individuals.

3.3. Affected Status of Participants from COVID-19

While 7.9% of the 685 individuals participating in the research stated that they were
diagnosed with COVID-19 until the date of the research, 92.1% stated that they did not get
COVID-19. While 40% of the participants stated that they stayed at least one night for holiday
purposes after March 11, 2020, when COVID-19 officially started to be seen in Turkey,
60% stated that they did not take a vacation in the same period. If the COVID-19 pandemic
continues, 42% of the participants stated that they would take a vacation, while 58% stated that
they would not take a vacation. On the other hand, 86.4% of the participants stated that they
would take a vacation if the COVID-19 pandemic ended, and 13.6% stated that they did not
plan to take a vacation.

4. Measures
4.1. Fear of COVID-19 Scale

The Fear of COVID-19 scale, developed by Ahorsu et al. (2020) and adapted into
Turkish by Bakioglu et al. (2020), was used to determine the fears of individuals participating
in the study about COVID-19. The original form of the scale consists of 7 items and is graded
with a 5-point Likert scale (1=Strongly Disagree and 5=Strongly Agree). Ahorsu et al. (2020)
observed that the corrected item-total correlation values of the scale were between 0.47 and 0.56,
factor loadings were between 0.66 and 0.74, and Cronbach’s alpha coefficient as the internal
consistency measure of the scale was 0.82. In the explanatory factor analysis performed with
varimax rotation in the current study, it was seen that the scale was two-dimensional (KMO:
0.828, Approx Chi-Square: 1877,892, df:15, p:0.000). It was observed that 3 items were listed
under each dimension. The first dimension with the 1st, 2nd and 5th items is “psychological
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fear” (mean: 3.37, st.dev: 1.09), the second dimension with the 3rd, 6th and 7th items is
“physiological fear” (mean: 1.91, st.dev: 1.00). The corrected item-total correlation values of
the scale were found to be between 0.59 and 0.68, and the factor loads were between 0.69 and
0.87. While the psychological fear dimension explained 35.443% of the variance for the fear
of COVID-19, it was observed that the physiological fear dimension explained 39.674%. The
total explained variance of the scale is 75.117%. The Cronbach’s alpha value calculated as the
internal consistency coefficient of the scale is 0.855, and this value is 0.809 in the psychological
fear dimension and 0.847 in the physiological fear dimension. Since the scale was adapted to
Turkish, confirmatory factor analysis was applied. In both confirmatory and explanatory factor
analyses, it was observed that item 4 was factored under more than one factor, and therefore
it was decided to exclude it from the scale. According to the second order confirmatory factor
analysis, the two-dimensional structure of the fear of COVID-19 as psychological fear and
physiological fear has been confirmed (CMIN/df: 2.917, GF1:0.990, CFI: 0.993, TLI: 0.985,
RMSEA, 0.053). The standardized factor loadings obtained as a result of the analysis were
found to be between 0.63 and 0.87. To determine construct validity, average variance explained
(AVE) and composite reliability (CR) values were calculated with standardized factor loadings
obtained by exploratory factor analysis. While the AVE value was 0.53, the CR value was
0.77 for the psychological fear dimension, the AVE was 0.65 and the CR value was 0.85 for
the physiological fear dimension, and it was seen that the construct validity of the scale was
ensured.

4.2. Travel Anxiety Scale

To measure the travel anxiety of the participants, the travel anxiety scale developed
by Reisinger & Mavando (2005) and adapted to the COVID-19 process by Wachyuni &
Kusumaningrum (2020) and Luo & Lam (2020) was used. The original form of the scale consists
of 6 items and is evaluated with a 5-point Likert scale (/=Strongly Disagree and 5=Strongly
Agree). Explanatory factor analysis was applied to reveal the factor structure of the scale. As
a result of the analysis, it was seen that the scale was unidimensional (mean: 2.85, st. dev.:
1.15, KMO: 0.822, Approx Chi-Square: 1984,420, df:10, p:0.000). As a result of the analysis
applied using the varimax rotation, the factor loads of the items in the scale were between 0.77
and 0.88, and the total explained variance was 69.412%. It was observed that the Cronbach’s
alpha coefficient calculated to determine the internal consistency of the scale was 0.889, and
the corrected item-total correlation values were between 0.60 and 0.80. Since the scale was
adapted to Turkish, confirmatory factor analysis was applied and the single factor structure of
the scale was confirmed (CMIN/df: 3.781, GFI:0.994, CFI: 0.996, TLI: 0.986, RMSEA, 0.064).
Standardized factor loads obtained by confirmatory factor analysis were between 0.70 and
0.91, and the AVE value calculated as construct validity criteria was 0.63 and the CR value was
0.89. Luo & Lam (2020), on the other hand, have standardized factor loads of the scale between
0.78 and 0.84, the Cronbach’s alpha coefficient is 0.919, the composite reliability value is 0.92,
and the average explained variance value is 0.66. In the explanatory and confirmatory factor
analyzes applied in the current study, the 6th item of the scale was excluded from the study
because it was under more than one factor and the factor load was below 0.50.
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4.3. Pull Motivations Scale

In order to determine the holiday motivations of the participants, a detailed literature
review was carried out on the studies carried out in the field of tourism marketing. As a result
of the examination, it has been understood that there is no standard accepted scale among
researchers to determine which pull motivations factors are affected by the purpose of taking
a vacation. Based on this, the pull holiday motivation scale used by Kim (2015), which was
developed by different researchers (Kim et al., 2006; Yoon & Uysal, 2005; Baloglu & Uysal,
1996; Uysal et al., 2008; Sangpikul, 2008; Jang & Wu, 2006), was preferred in the current study.
A total of 11 propositions to determine holiday attractiveness were included in the scale, and
the participants evaluated these propositions according to a 5-point Likert scale (/=Strongly
Disagree and 5=Strongly Agree). In the first stage, explanatory factor analysis was applied to
determine the factor structure of the scale (KMO: 0.886, Approx Chi-Square: 2827,628, df:36,
p:0.000). According to the results of the analysis, the scale explains 64.364% of the variance
for the pull holiday motivations of the participants. As a result of the analysis using the varimax
rotation method, it was decided to exclude the 6th and 9th items from the study by looking
at their reliability values, communalities value and factor loading. There are 6 items under
the first dimension and this dimension is named as “Touristic Infrastructure” (mean: 4.42,
st. dev.: 0.67). The factor loads of the items under this dimension are between 0.65 and 0.79,
and the Cronbach’s alpha coefficient is 0.866. The Touristic Infrastructure dimension explains
37.748% of the pull holiday motivations of the participants. There are 3 items under the second
dimension and this dimension is named as “Natural Attractions” (mean: 3.90, st. dev.: 0.96).
It was seen that the factor loads of the items under this dimension were between 0.69 and
0.86, the Cronbach’s alpha coefficient was 0.780, and it explained 26.615% of the variance
regarding the pull holiday motivations of the participants. The Cronbach’s alpha coefficient
calculated to determine the internal consistency of the scale was calculated as 0.871. Since
the scale was adapted into Turkish, confirmatory factor analysis was applied to determine the
construct validity of the factors that emerged. As a result of the analysis, the factor structure of
the scale was confirmed (CMIN/df: 4.558, GF1:0.960, CFI: 0.967, TLI: 0.954, RMSEA, 0.072).
The standardized factor loads of the items in the Touristic Infrastructure dimension range from
0.68 to 0.80, with an AVE value of 0.53 and a CR value of 0.87. The standardized factor loads
of the expressions under the natural attractions dimension are between 0.56 and 0.89, with an
AVE value of 0.59 and a CR value of 0.81.

4.4. Push Motivations Scale

In order to determine the holiday motivations of the individuals participating in the
research, the push holiday motivations scale, which was previously developed and used by
various researchers in the literature, was used. (Cehn & Wu, 2009; Huang & Tsai, 2003; Jang
& Wu, 2006; Sangpikul, 2008; Kim, 2015). In the past studies, a definite consensus on the
motivations that make individuals want to take a vacation has not yet been reached among
researchers. For this reason, it was seen that researchers evaluated different push holiday
motivations in each of the studies. Within the scope of the current study, a total of 23 push
holiday motivations were presented to the participants for evaluation. Participants evaluated
the statements in the scale with a 5-point Likert scale (/=Strongly Disagree and 5=Strongly
Agree). Explanatory factor analysis was applied to determine the factor structure of the
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scale (KMO: 0.890, Approx Chi-Square: 4404,226, df:91, p:0.000). In the analysis using the
varimax rotation method, it was decided to exclude items 7, 9, 14, 17, 18, 19, 22, and 23
from the analysis by looking at their corrected item-total correlation values, communalities
values and factor loadings. There are 5 items under the first dimension and this dimension is
named as “Physical Health and Spiritual Satisfaction”. (mean: 4.34, st. dev.: 0.75). The first
dimension explains 22.498% of the variance of consumers’ push holiday motivation, and the
cronbach alpha coefficient of this item was calculated as 0.860. There are 4 items under the
second dimension and this dimension is named as “Novelty Seeking” (mean: 4.34, st. dev.:
0.77). The second dimension explains 20.885% of the variance of individuals’ push holiday
motivations, and the Cronbach’s alpha coefficient was calculated as 0.854. There are 3 items
under the third dimension and this dimension is called “Socialization” (mean: 4.00, st. dev.:
0.92). The third dimension explains 14.772% of the variance of the participants’ push holiday
motivations, and the Cronbach’s alpha coefficient was calculated as 0.754. There are 2 items
under the fourth dimension, and this dimension is called “Subjective Satisfaction” (mean: 4.81,
st. dev.: 0.42). The fourth dimension explains 11.874% of the variance of the participants’
push holiday motivations and the Cronbach’s alpha coefficient is 0.732. Factor loadings in
the push holiday motivations scale range from 0.67 to 0.87, and the scale explains 70.028% of
the variance of the participants’ push holiday motivations. Cronbach’s alpha value, which is
the internal consistency coefficient of the push holiday motivations scale, is 0.887. Since the
scale was adapted to Turkish, the 4-factor structure of the measurement tool was subjected to
confirmatory factor analysis and the scale was confirmed (CMIN/df: 4.384, GFI:0.940, CFI:
0.945, TLI: 0.929, RMSEA, 0.07). As a result of the analysis, the standardized factor loads were
between 0.70 and 0.78 in Physical Health and Spiritual Satisfaction dimension, 0.65 and 0.88
in Novelty Seeking dimension, 0.66 and 0.80 in Socialization dimension and 0.67 and 0.87 in
Subjective Satisfaction dimension. The average variance explained and composite reliability
values, which were calculated as the construct validity measure of the scale, were examined.
Accordingly, AVE: 0.55 and CR:0.86 for the first factor, AVE: 0.61 and CR: 0.86 for the
second factor, AVE: 0.52 and CR: 0.77 for the third factor, AVE: 0.60 and CR: 0.75 for the
fourth factor.

4.5. Holiday Intention Scale

It was measured by adapting the measurement tool used by Lin (2007), developed by
Davis (1989) to determine the behavioral intentions of the individuals participating in the
study towards taking a vacation during the COVID-19 process. Consumers evaluated their
behavioral intentions to take a vacation during the COVID-19 process with a 5-point Likert
scale (I=Strongly Disagree and 5=Strongly Agree). In Lin (2007)’s study, Cronbach’s alpha
value was calculated as 0.87 for the behavioral intention factor. As a result of the explanatory
factor analysis, it was seen that the factor loads were between 0.69 and 0.86, the AVE value
was 0.60 and the CR value was 0.82. Within the scope of the current study, firstly, the one-
dimensional factor structure of the behavioral intention to take vacation scale was revealed
by explanatory factor analysis using varimax rotation (KMO: 0.722, Approx Chi-Square:
1765,563, df:3, p:0.000). The factor loadings of the 3 items in the scale vary from 0.89 to 0.96,
and the scale explains 86.784% of the variance of the behavioral intentions of the participants
to take a vacation during the COVID-19 process (mean: 247, st. dev.: 1.35). The Cronbach’s
alpha coefficient calculated as the internal consistency coefficient of the scale is 0.923. Since
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the scale was rearranged according to the COVID-19 process and the scale items were adapted
to Turkish, confirmatory factor analysis was performed (CMIN/df: 1.062, GFI1:0.999, CFI:
0.999, TLI: 1.000, RMSEA, 0.01). As a result of the analysis, it was seen that the standardized
factor loads of the scale items were between 0.78 and 0.96. While the AVE value calculated to
determine the construct validity of the scale is 0.81, the CR value is 0.93.

5. Results
5.1. Findings Based on Differences Between Research Variables and Participant Profile

It has been determined by independent samples t-test and one-way analysis of variance
(ANOVA) that the fears of the individuals participating in the research, travel anxiety, holiday
motivations and behavioral intentions to take a vacation during the pandemic differ according
to various demographic characteristics. Women (X=2.78, p=.000) participating in the study
have a higher fear of COVID-19 than men (X=2.30, p=.000). Similarly, women’s (X=2.98,
p=.000) travel anxiety is higher than men (X=2.52, p=.000). On the other hand, it was observed
that the push holiday motivation of women (X=4.39, p=.000) was higher than that of male
participants (X=4.21, p=.000). Similarly, female (X=4.31, p=.000) participants’ pull holiday
motivations are higher than male (X=4.10, p=.000) participants.

It was observed that the push holiday motivations of the participants aged 56 or more
(X=3.96, p=.000) were significantly lower than those aged 18-25 (X=4.42, p=.000). Similarly,
the average pull holiday motivation of individuals aged 56 or over (X=3.70,p=.000) is lower than
those aged 18-25 (X=4.46, p=.000). In addition, the average for attractive holiday motivations
of married individuals (X=4.32, p=.000) is higher than single individuals (X=4.19, p=.000). It
was observed that the fear of COVID-19 of married individuals (X=2.74, p=.000) participating
in the study was higher than that of single individuals (X=2.50, p=.000). In addition, it was
determined that the travel anxiety of married individuals (X=2.94, p=.000) was higher than
that of single individuals (X=2.74, p=.000). In addition, it has been determined that the travel
anxiety of individuals with high school or lower education level (X=3.16, p=.000) is higher
than individuals with postgraduate education (X=2.69, p=.000). In addition, it was observed
that the average of pull holiday motivation of individuals with high school or below education
(X=4.00, p=.000) was significantly lower than individuals with undergraduate education
(X=4.29, p=.000).

It has been determined that the travel anxiety of the participants with a monthly personal
income of 11,201 TL or more (X=2.54, p=.000) is significantly lower than the individuals with
a monthly income of 2,800 TL or less (X=2.98, p=.000). On the other hand, individuals with
a monthly personal income of 11,201 TL or more (X=2.77, p=.000) have a higher average
intention to take a vacation during the COVID-19 process than participants with a monthly
income of 2,800 TL or less (X=2.40, p=.000). According to another interesting result regarding
the monthly personal income and holiday motivations of the participants, the average of pull
holiday motivations of individuals with a monthly income of 2,800 TL or less (X=4.38, p=.000)
is significantly higher than those with a monthly income of 11,201 TL or more (X=4.09, p=.000).
Among the individuals participating in the research, university graduates (X=4.36, p=.000)
have higher push holiday motivations and intentions to take a holiday during the COVID-19
process compared to individuals who are not university graduates (X=4.15, p=.000).
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It has been observed that housewives (X=3.08, p=.000), retired (X=2.81, p=.000) or
currently unemployed (X=2.95, p=.000), individuals participating in the research have higher
fears of COVID-19 compared to students or working individuals. Similarly, it has been
observed that the travel anxiety of housewives (X=3.05, p=.000), retired (X=3.09, p=.000) or
currently unemployed (X=3.09, p=.000) individuals is higher than those who are students or
working (civil servants or private sector employees). In addition, it was observed that the push
holiday motivations (X=4.13, p=.000) and pull holiday motivations (X=4.00, p=.000) of retired
individuals were lower than the individuals in other groups. In addition, it was observed that
the push holiday motivations (X=4.39, p=.000) and pull holiday motivations (X=4.46, p=.000)
of the students were higher than the individuals in the other groups.

Among the individuals participating in the study, the fear of COVID-19 of the individuals
who stayed at least one night (X=2.46, p=.000) for holiday purposes during the pandemic is
lower than the individuals who did not stay (X=2.76, p=.000) for holiday during the pandemic.
Similarly, those who stayed for at least one night (X=2.34, p=.000) for vacation during the
pandemic had lower travel anxiety compared to the participants who did not stay (X=3.19,
p=.000). On the other hand, the intention of individuals who have stayed (X=3.41, p=.000) for
vacation during the pandemic is higher than those who have not stayed (X=1.85, p=.000) in
this process. As of the date of the current study, individuals diagnosed (X=2.40, p=.000) with
COVID-19 among the participants have a significantly lower fear of COVID-19 compared to
individuals who have not yet contracted this disease (X=2.66, p=.000).

It was observed that the fears of COVID-19 of the participants, who stated that they plan
to take a vacation (X=2.42, p=.000) if the COVID-19 pandemic continues for the next 1 year,
are lower than those who do not plan to take a vacation (X=2.80, p=.000) in such a situation.
Similarly, if the pandemic lasts for 1 more year, it has been observed that the travel anxiety of
those who plan a holiday (X=2.25, p=.000) is lower than those who do not plan a trip (X=3.27,
p=.000). On the other hand, if the pandemic continues for another year, it has been observed
that the push holiday motivations of the participants who have a holiday plan (X=4.44, p=.000)
are higher than the participants who do not have a holiday plan (X=4.26, p=.000). Similarly,
the average of pull holiday motivations of the participants who stated that they would go on
vacation (X=4.34, p=.000) if the pandemic continued was higher than the participants who
stated that they would not go on vacation (X=4.18, p=.000) during this period. As a matter of
fact, if the pandemic continues for another year, the behavioral intentions of individuals who
have a holiday plan to take a holiday (X=3.74, p=.000), are higher than those who do not have
a holiday plan (X=1.55, p=.000), which also supports this view. Participants who plan to take
a vacation (X=4.38, p=.000) in the next year after the pandemic ends have a higher motivation
for push vacation than participants who do not plan to take a vacation (v=4.07, p=.000) in
such a situation. Similarly, the pull motivation of the participants who plan to take a vacation
(X=4.29, p=.000) in the event of the end of the pandemic is higher than the participants who
do not have a vacation (X=3.98, p=.000) plan in such a situation. If the pandemic is over, those
who plan a vacation (X=2.64, p=.000) have a higher behavioral intention to take a vacation
compared to participants who do not have such a plan (X=1.40, p=.000). In addition, the travel
anxiety of individuals who plan to take a vacation (X=2.82, p=.000) in the event of the end of
the pandemic is lower than those who do not have such a plan (X=2.82, p=.000).

555



Selcuk Efe KUCUKKAMBAK, Fatma CAKIR, Mesut CAKIR

5.2. The Relationships Between Study Variables

The relations between the variables considered within the scope of the research were
interpreted by calculating the Pearson correlation coefficient. The relationships between the
variables are summarized in Table 1.

Table 1: Relationships Between Study Variables

Variables 1 2 3 4 5  Mean Devsi;'ﬁon
1 Fear of Coivd-19 1 2.64 0.92
2 Travel Anxiety 0.647" 1 2.85 1.15
3 Pull Motivations  -0.015  -0.030 1 425 0.68
4  Push Motivations  0.006  -0.027 0.769™ 1 433 0.59
5 Holiday Intention -0.208" -0.516" 0.143" 0.175" 1 247 1.35

“Correlation is significant at the 0.01 level (2-tailed)

When the relations between the variables are examined, it is seen that there is a
statistically significant relationship between the fear caused by COVID-19 and the travel
anxiety (r=0.647) and holiday intention (r=-0.208) variables. In addition, there is a significant
relationship between travel anxiety and holiday intention (r=-0.516). On the other hand, there
are statistically significant relationships between repulsive holiday motivations and holiday
intention (r=0.143), and between attractive holiday motivation and holiday intention (r=0.175).

5.3. The Effect of Fear Of COVID-19 On Holiday Intention

One of the questions sought to be answered within the scope of this research is whether
the fear created by COVID-19 affects the intention to take a vacation during the pandemic
process. In this direction, in order to determine the effect of fear of COVID-19 on the intention
to take a vacation, a structural regression model was created and the model was tested. As a
result of the analysis, it was seen that the model that came out there showed good fit (CMIN/
df: 2.945, GFI1:0.978, NFI: 0.981 CFI: 0.987, TLI: 0.981, RMSEA, 0.053). The analyzed model
and the resulting standardized path coefficients are summarized in Figure 2.

Figure 2: The Effect of Fear of COVID-19 on Intention to Take Vacation
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According to the model summarized in Figure 2, the fear of COVID-19 has two
dimensions: psychological and physiological fear. According to the results of the analysis, a
I-unit change in the standard deviation of individuals’ psychological fears due to COVID-19
causes a 0.901-unit change in the standard deviation of their fears of COVID-19. In addition, a
1-unit change in the standard deviation of the physiological fears caused by COVID-19 causes
a 0.783-unit change in the standard deviation of the fear of COVID-19. On the other hand,
according to the model summarized in Figure 1, a 1-unit change in the standard deviation of the
fear experienced by individuals due to COVID-19 causes a 0.227-unit change in the standard
deviation of their intention to take a vacation during the pandemic period.

5.4. Mediating Role of Travel Anxiety and Holiday Motivations

The main research question to be answered within the scope of the research is whether
travel anxiety and holiday motivations have a mediating role in the effect of individuals’ fears
about COVID-19 on their intention to take a vacation during the pandemic process. In order
to answer this question, a structural regression model was created that measures the mediation
effect of travel anxiety and holiday motivations on the effect of COVID-19 fear experienced
by individuals on their intention to take a vacation during the pandemic process. As a result
of the analysis, it was determined that the fit indices of the basic research model were within
acceptable limits. (CMIN/df: 4447, GF1:0.840, AGFI: 0.814 NFI: 0.828 RMSEA, 0.071).

Table 2: Standardized Regression Coefficients Between Study Variables and Result of
Hypotheses

B p Result
Travel Anxiety € Fear of COVID-19 0.7717 A H1I Supported
Holiday Intention €< Fear of COVID-19 0.420 wE H?2 Supported
Push Motivations < Fear of COVID-19 0.262  0.007 H3 Supported
Pull Motivations €< Fear of COVID-19 0249 0.035 H4 Supported
Holiday Intention € Travel Anxiety -0.853 Rk HS5 Supported
Push Motivations € Travel Anxiety -0.237  0.009 H6 Supported
Pull Motivations € Travel Anxiety -0.246  0.029 H7 Supported
Holiday Intention € Push Motivations 0.129  0.001 HS8 Supported
Holiday Intention < Pull Motivations 0.020 0.604  H9 Not supported
Psychological Fear < Fear of COVID-19 0.905 HAE
Physiological Fear < Fear of COVID-19 0.795 Ak
Subjective Satisfaction < Push Motivations 0.536 HAE
Socialization € Push Motivations 0.774 wEE
Novelty Seeking € Push Motivations 0.739 oAk
;’/[fgg‘i}zczo;]ialth and Spiritual Satisfaction < Push 0831 s
Natural Attractions < Pull Motivations 0.900 0.010
Touristic Instrafructure < Pull Motivations 0.717 HAE
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The standardized regression coefficients obtained as a result of the analysis and the
significance of these coefficients are summarized in Table 2. According to the results of the
analysis, the fear of COVID-19 consists of psychological and physiological fears. While the
factors that constitute the push holiday motivations of individuals consist of four dimensions as
subjective satisfaction, socialization, novelty seeking, physical health and spiritual satisfaction,
pull holiday motivations consist of two dimensions as natural attractions and touristic
construction.

The constructed structural regression model and the path coefficients on the model are
summarized in Figure 3.

Figure 3: Test of Research Model

Travel
Ancxiety
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According to the structural regression model summarized in Figure 2, the fear of
COVID-19 experienced by individuals has direct and indirect effects on their intention to take
a vacation and holiday motivations during the pandemic process. The direct and indirect effects
between the variables in the model are summarized in Table 3. As a result of the analysis, the
fear of COVID-19 is effective on holiday motivations, travel anxiety and intention to go on
vacation during the pandemic process. In addition, travel anxiety affects holiday motivations
and intentions to take a vacation during the pandemic process. On the other hand, it is seen that
the effect of push holiday motivations on the intention to take a holiday during the pandemic
period is statistically significant, while pull holiday motivations do not have a significant effect
on the behavioral intention to take a holiday during the pandemic period.
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Table 3: Direct, Indirect and Total Effects Standardized Between Study Variables

Standardized Total Effects Standardized Direct Effects Standardized Indirect Effects

Fear of  Travel Pull Push  Fear of Travel Pull Push  Fear of Travel Pull Push
COVID-19 Anx M. M. COVID-19 Anx M. M. COVID-19 Anx. M. M.

Travel 0.777 - 0.777 - - -
Anx.

PullM. 0058 -0246 - - 0249 0246 - - -0.191 -
Push M. 0078 -0237 - - 0262 0237 - -  -0.184 -
Z(t’l’d“y 0232 -0883 - 0.129 0420 -0853 - 0.129 -0652 -0031 - -

According to the structural regression model, travel anxiety and push holiday motivation
have a partial mediator role in the effect of fear of COVID-19 on behavioral intention to take a
vacation during the pandemic process. In addition, it has been observed that travel anxiety has
a partial mediator role in the effect of fear of COVID-19 on push and pull holiday motivations.
According to these results, the H , H , H , and H,, hypotheses were supported, while the H ,
hypothesis was not supported.

6. Conclusion and Discussion

In this study, COVID-19 it was observed that the individuals participating in the research
were predominantly young adults, earning more than the minimum wage, female, married,
university graduate and working segment. While most of the participants stated that they were
not diagnosed with COVID-19 as of the date of the research, it was seen that nearly half of the
participants stayed for vacation during the pandemic process. If the pandemic continues in the
next 1 year, 42% of the participants reported that they would stay for vacation, while it was
observed that this rate doubled if the pandemic ended.

The differences between the demographic characteristics of the individuals participating
in the study and the research variables are compatible with the “Fear of Travel Model” proposed
by Fennel (2017), which he argues that the socio-demographic characteristics of the individuals
affect the fear of travel and holiday behaviors. The difference in motivation observed between
women and men overlaps with the studies of Kiewa (1994) and Whittington (2006). On the
other hand, the fact that female participants have higher COVID-19 fears and travel anxiety
than males can be associated with higher risk aversion behaviors of females than males, similar
to the study of Park & Ressinger (2010). It has been observed that the age variable is an
important variable that explains the travel intentions of individuals in past studies (Khan et al.,
2018). As a matter of fact, Senbeto & Hon (2020) determined that after the SARS epidemic,
the intentions of elderly individuals to take a vacation were more affected. It is noteworthy
that similar result observed in the current study is seen in individuals in this age group who are
exposed to restrictions for a longer period of time due to COVID-19 or are more affected by
the negativities experienced. In addition, according to the other results, it has been interpreted
as the fact that married individuals may be worried that their spouse or children may also be
infected with COVID-19. In the future, it is thought that increasing the number of studies
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investigating the effects of fear of COVID-19 and travel anxiety according to marital status and
family structure of individuals will contribute to the literature.

In the past research, it was observed that the behavioral intentions of high-income
individuals to take a vacation were high (Floyd et al., 2004; Djeri et al., 2014). Accordingly,
in this research individuals in the low-income group are more motivated to take a vacation
in a tourist destination with natural attractions and suitable touristic infrastructure. In order
to determine the variables that cause this situation, it would be appropriate to investigate the
psychological reasons that affect the holiday motivation of individuals according to their
monthly income in the new normal period after the pandemic. Because this result suggests that
individuals with low income may have gone through the pandemic process in psychologically
more difficult conditions due to financial inadequacies.

According to the differences based on the participants’ education level, it has been
interpreted as that, in parallel with the increase in the education level of highly educated
individuals, they can follow scientific publications and current developments more about
COVID-19, have more information about the ways of protection from this disease, and have
higher health awareness, so their anxiety may be low. It has also been demonstrated in past
studies that knowledge about COVID-19 affects behavioral intentions to take a vacation (Han
et al., 2020). In previous studies, it has been observed that as the education level of individuals
increases, the average of their perceptions of travel risks and concerns decreases, and their
holiday motivation increases (Qi et al., 2009; Sonmez & Greafe, 1998). In this regard, the
results obtained from the present study were found to be compatible with the literature.

Moreover, according to the differences based on the participants working status it has
been interpreted as individuals who do not have to work and therefore do not need to contact
other people unless they have to, may have increased their fear of COVID-19. This result is
similar to the result of the difference observed between holiday motivations according to the
age of the participants. The fact that COVID-19 is frequently observed in individuals over the
age of 50, the possibility of a more severe course of the disease in these individuals, and the
high death rate in individuals over the age of 50, necessitated the implementation of stricter
measures for individuals in this age group during the pandemic process. This situation may have
provided the postponement of holiday motivations, which meet the physiological needs of the
individuals aged 50 or over, which are in the lowest class of the hierarchy of needs, and which
constitute their needs such as socialization, self-actualization, and close relationships with
others at higher levels. It is expected that the investigation of the factors affecting the holiday
motivation of individuals in the middle age group in future studies in this field will contribute
to the literature. This result was associated with the increase in socialization motivation of
students who could not continue their education and training activities face-to-face during the
pandemic process. In the near future, it will contribute to the literature by examining holiday
motivations with the intention of taking a holiday on students in terms of behaviors in the new
normal period.

When the COVID-19 fears of the individuals participating in the study who stayed at
least one night for vacation during the pandemic were examined, it was seen that the COVID-19
fears of the individuals who took a holiday and their anxiety about traveling during the pandemic
period were low despite the uncertainties and restrictions brought by the pandemic period.
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Reaching a similar conclusion in a previous study, Rittichainuwat & Chakraborty (2009) found
that individuals who revisit a particular destination under the fear of illness or terrorism have
less risk perception. In the current study, individuals who have stayed at least once and for at
least 1 night during the COVID-19 pandemic have low fears and travel concerns, and high
intention to vacation again during the pandemic process, which is associated with low-risk
perceptions in this period.

As of the date of the current study, when the differences in the fear of COVID-19 among
the participants who were diagnosed with COVID-19 are examined, it is thought that the fear
of the disease may have decreased due to the experiences of individuals who have been cured
of the coronavirus disease once. In the upcoming period, it is expected that studies to determine
what is effective in the difference between the fears of COVID-19 of individuals who have
been infected with COVID-19 and those who have not been diagnosed with this disease before
are expected to contribute to the literature.

Considering the reasons for the difference between the fears of COVID-19 and travel
concerns of the participants, who stated that they plan to take a vacation if the COVID-19
pandemic continues for the next 1 year, it can be considered that the vaccine application
and effective treatment methods, which have recently become increasingly widespread, are
effective. In addition, it is thought that individuals are less afraid of COVID-19 by increasing
their precautions against the disease and they are starting to plan their vacations.

On the other hand, considering the surprising difference between the attitudes of the
participants who plan to take a vacation in case the pandemic continues for another year,
towards their holiday motivation, it is thought that the factors causing this may mostly be
psychological. It was thought that individuals felt bored or overwhelmed by restrictions and
prohibitions despite COVID-19, and therefore, it was thought that even though the pandemic
continued by taking all necessary precautions, their needs and motivations to take a vacation
may have outweighed the fears of COVID-19. As a matter of fact, if the pandemic continues
for another year, the high behavioral intentions of individuals who have a vacation plan to
take a vacation also support this view. On the other hand, these results are also associated
with the “The Effect-Recovery” theory of Meijman & Mulder (1998) and the “Conservation of
Resources” theory of Hobfoll (1998). According to these theories, the fact that individuals go
on vacation after a stressful or distressing experience means an opportunity for them to stay
away from this stress and distress environment and to reach life satisfaction. When individuals
have negative perceptions that the pandemic will continue, their motivation to take a vacation
and their intention to take a vacation are positively affected by this situation, suggesting that
they aim to get away from stress and problems, as in the studies of Chen et al. (2014).

When the relationships between the research variables are examined in line with the
data collected from the participants, it is seen that there is a high level of positive relationship
between fear of COVID-19 and travel anxiety, while there is a moderate negative relationship
between travel anxiety and holiday intentions. Accordingly, when there is a one-unit increase
in individuals’ fear of catching COVID-19, there is an increase of 0.647 units in the anxiety
of traveling for vacation during the pandemic process. When there is a 1-unit increase in the
travel anxiety of individuals, there is a 0.516-unit decrease in their holiday intentions. This
situation has been interpreted as the fear of COVID-19 affects travel anxiety, and travel anxiety
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affects the intention to take a vacation. In the current study, the perceived risk factors affecting
individuals’ travel anxiety were not addressed. However, Reisinger & Mavando (2005)
revealed that tourists’ risk perception increases their travel anxiety. In addition, Chien et al.
(2016) stated that fear and anxiety increase risk perception and suggested that this may increase
travel anxiety. For this reason, in future studies, studies on the risk perceptions of individuals
about taking a vacation during the COVID-19 process will contribute to the literature.

On the other hand, it is observed that there is a negative and weak relationship between
the fears experienced by the participants due to COVID-19 and their intention to take a vacation
during the pandemic process. Accordingly, the 1-unit increase observed in participants’ fears
of COVID-19 causes a 0.208-unit decrease in their intention to take a vacation during the
pandemic process. This situation has been interpreted as the fear of COVID-19 affects the
intention to take a vacation during the pandemic process negatively but to a very small extent.
On the other hand, it was observed that there was a high positive correlation between push
and pull holiday motivations, while a positive but very weak relationship was found between
motivations and intentions to take a vacation.

When the findings in Figure 1 and Figure 2, in which the research model is summarized,
and the findings in table-2 and table-3 are considered together, it has been seen that the fears
of individuals due to COVID-19 have a positive effect on their anxiety about travels to be
made during the pandemic process and their travel motivations. Accordingly, as the fear
of COVID-19 increases in individuals, it is seen that travel anxiety and holiday motivation
increase. The finding that COVID-19 increases travel anxiety is consistent with the result in
the study of Luo & Lam (2020). On the other hand, although Minnaert (2014) reached similar
results, it was not possible to examine its effect on travel anxiety since the uncertainty factor
caused by COVID-19 was not included in the research model within the scope of the current
study. For this reason, it will contribute to the literature to examine the effects of epidemics
and the uncertainty caused by the crises in the tourism sector on tourism behaviors in future
research.

On the other hand, participants’ travel anxiety and fear due to COVID-19 negatively
affect their intentions to take a vacation during the pandemic process. The first of the remarkable
results in this triple relationship is that although the direct effect of the fear of COVID-19 on
the intention to take a vacation is positive, the total effect also becomes negative because the
indirect effect is strongly negative. The factor explaining this situation is the partial mediation
effect of travel anxiety and push holiday motivations according to the model. Travel anxiety
and push holiday motivations are powerful mediating variables that affect both the direction
and strength of the effect of individuals’ fear of COVID-19 on their intention to take a vacation.
Examining the effect of fear of swine flu on travel intentions, Lee et al. (2012) found that
perceptions of the epidemic did not have a negative effect on travel intentions, on the contrary,
they did not restrict their desire to travel despite the swine flu virus in order to adapt to living
with the epidemic and to keep the effects of the disease in daily life at acceptable levels. From
this point of view, the reason why the fear of COVID-19 positively affects the behavioral
intention to take a vacation during the pandemic process can be explained by the effort to
harmonize the negative effects of the pandemic with the wishes and motivations of current
life, to ensure subjective well-being, and to keep fear and anxiety at a controllable level. As
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a matter of fact, Bota-Garcia & Leoni (2020) found that individuals affected by COVID-19
increased their willingness to travel, especially in the summer period. The authors explained the
reason for this with the view that the holiday is seen as an escape route by individuals in order
to realize subjective well-being and to eliminate the negative mood brought by the pandemic,
and that the emotional and hedonic components outweigh the negative emotional states such
as fear and anxiety.

It has been observed that push holiday motivations, which are considered as another
mediating variable in the research model, positively affect the intention to take a vacation during
the pandemic period, while pull holiday motivations do not affect the intention to take a vacation
during the pandemic period. For this reason, attractive factors do not have a mediating effect
on the effect of fear of COVID-19 on holiday intention. In addition, travel anxiety has a partial
mediation effect on the effect of fear of COVID-19 on push and pull motivations. According to
this, although the fear of COVID-19 affects holiday motivations positively, it is seen that the
total positive effect has decreased because it triggers travel anxiety and travel anxiety affects
holiday motivations negatively. In this regard, travel anxiety is an important mediating variable
that governs the effect of individuals’ fears of COVID-19 on holiday motivation. The results of
the analysis showed that the perceptions towards the epidemic positively affected the holiday
motivation and behavioral intention to take a holiday, and therefore, in contrast with the study
of Lee et al. (2012), it showed parallelism with the study of Reisinger & Mavando (2005).

The results obtained from the research model are in line with the “Health Belief Model”
theory proposed by Rosenstock (1974) about 50 years ago. According to the theory, individuals
who realize that there is a threat to their health take some measures to eliminate it. These
measures may manifest as physically escaping from the threat element, or psychologically in
the form of coping with this element. When the current research results are examined in terms
of this theory, it is possible to say that individuals exhibit behaviors compatible with both
situations. Accordingly, in the first case, individuals experience anxiety disorder due to fear
caused by COVID-19, and this negatively affects their intention to take a vacation. In addition
to this situation, which can be seen as a physical avoidance, individuals developed holiday
motivation in response to the fear they experienced due to COVID-19, and their intention to
take a vacation was positively affected in response to this fear. According to Brewer et al.
(2004), the conflict between the desire to travel, take a vacation and the anxiety about health
risks is a part of the strategy of individually overcoming the negativities experienced. As a
matter of fact, in the study of Bota-Garcia & Leoni (2021), in which they investigated the
willingness of individuals to take a vacation according to their exposure to COVID-19, they
found that individuals who were exposed to coronavirus in various ways were more willing
to take a vacation. Similarly, Buckley & Westaway (2020) stated that in the post-COVID-19
period, holiday motivation of individuals will be strengthened in terms of mental health and
touristic activities to be done in the open air will provide psychological relief.

According to Folinas & Metaxas (2020), the tourism sector is “sick” due to COVID-19.
However, in these days when curfews and travel bans have come to an end, touristic businesses
have started to open and vaccines have started to become widespread, tourism has started to
show signs of revival, although it has not yet compensated for the economic losses in the past.
As emphasized by Fernandes (2020), how the travel habits and holiday behaviors of individuals
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will be shaped in the new normal period in countries such as China, Italy and France, which
are among the important tourism centers of the world, where the negative effects of COVID-19
on the tourism sector are seen at a high rate, how long will it take for the sector to recover
economically? Time will tell if it will. During this time, the outputs based on academic research
to be presented to the managers in the sector will be guiding.
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ABSTRACT

While some entrepreneurs make an initiative driven by a strong desire to make money, others
motivated by the social benefit which they provide. Social entrepreneurs’ personality traits are different
from other entrepreneurs. Social entrepreneurs possess all the abilities of a successful entrepreneur, as
well as a strong desire for change. They work to maximize social benefit in collective activities. They
have a strong sense of social justice. Social entrepreneurs are confident, energetic, and they are capable
of persuading others to participate in their ventures easily. The ability to develop a strong network can
be considered as one of the important characteristics of visionary social entrepreneurs. Also, social
entrepreneurs create superior value for their target audience. In this study, the relationship between the
five-factor personality traits of Turkish college students and their social entrepreneurship tendencies
were investigated. A comprehensive questionnaire was used to measure the five-factor personality traits
and the social entrepreneurship tendencies of 229 college students in Usak and Aksaray Universities.
According to the findings; there is a significant relationship between the sub-dimensions of extraversion,
compatibility, responsibility, openness to experiences, and the tendency of social entrepreneurship.

Keywords: Social Entrepreneurship, Five-Factor Personality Traits, Entrepreneurship.

BES FAKTOR KiSILIK OZELLIKLERI iLE SOSYAL GIRiSIMCILIK
EGILIMi ARASINDAKI iLiSKi: UNIVERSITE OGRENCILERI ORNEGI

OZET

Bazi girisimciler giiclii bir para kazanma arzusuyla bir girisimde bulunurken, digerleri
sagladiklart sosyal fayda ile motive olurlar. Sosyal girisimcilerin kisilik ozellikleri diger girisimcilerden
Sfarklidir. Sosyal girisimciler, bagarili bir girisimcinin tiim yeteneklerine ve giiclii bir degisim arzusuna
sahiptir. Kollektif faaliyetlerde sosyal fayday: en iist diizeye ¢cikarmak icin ¢aligirlar. Giiglii bir sosyal
adalet anlayisina sahiptirler. Sosyal girigsimciler kendinden emin, enerjiktirler ve baskalarint girisimlerine
katilmaya kolayca ikna edebilirler. Giiglii bir ag gelistirme yetenegi, vizyon sahibi sosyal girisimcilerin
onemli ozelliklerinden biri olarak kabul edilebilir. Ayrica sosyal girigimciler, hedef kitleleri icin iistiin
deger yaratirlar. Bu ¢alismada, Tiirk iiniversite ogrencilerinin bes faktor kisilik ozellikleri ile sosyal
girisimcilik egilimleri arasindaki iligki incelenmistir. Usak ve Aksaray Universitelerindeki 229 iiniversite
ogrencisinin bes faktor kisilik ozelliklerini ve sosyal girisimcilik egilimlerini olgmek icin kapsamlt bir
anket kullamilnugtir. Elde edilen bulgulara gore; disadoniikliik, uyumluluk, sorumluluk, deneyime aciklik
ve sosyal girisimcilik egilimi alt boyutlart arasinda anlaml bir iligki bulunmaktadur.
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1. Introduction

Entrepreneurship play a vital role in the economic and social development of societies.
The concept of social entrepreneurship represents an important phenomenon in the field of
entrepreneurship. Social entrepreneurship is an entrepreneurial activity that reveals solidarity
between society and individuals. The development of social business models is created
with integrity between individuals and the society. Establishments such as professional
associations. foundations. student unions. non-governmental organizations established by
social entrepreneurs emerge as social business models. Such initiatives are established to
support sustainable development and improvement in society. Social entrepreneurship refers
to initiatives that focus on creating social benefit. Social entrepreneurship offers value to
solve social problems by focusing on value creation. Social entrepreneurs aim to use existing
resources effectively to solve social problems. They strive to produce solutions by providing
teamwork and cooperation. A social entrepreneur is a person who offers innovative solutions to
social problems with the aim of helping society and people rather than making a profit.

People withdominant social entrepreneurship skills. display distinctive aspects of the five-
factor personality traits. Since the entrepreneurs with extroversion characteristics have stronger
social network; they can form sound relationship with suppliers and customers. This would
increase the success of long term. well-founded enterprices. The compatibility sub-dimension
of five factor personality traits play a vital role in maintaining the social entrepreneurship and
the efficient use of human resources. The main qualities of the responsibility dimension are
leadership. goal orientation. productivity and determination. The long term survival depend on
the the responsibility dimension of five factor personality traits of the entrepreneur. Thus. social
entrepreneurs have a high level of responsibility. The opennes to experience characteristics of
entrepreneurs are expected to participate in long-term social entrepreneurship activities that
require effort because the results will take a relatively long time. Being patient is a prominent
aspect of social entrepreneurs. Social entrepreneurship basically focuses on solving social
problems. Both social entrepreneurs and profit-oriented entrepreneurs face pressures endured
by starting a new business. Social entrepreneurs are less neurotic while resisting this pressure
(Giil, 2019:32-33).

The aim of this study is to determine the social entrepreneurship tendencies of university
students in terms of Five-Factor Personality Traits. It is very important for young people to be
interested in social issues. to produce innovations. to generate solutions to problems by using
innovative perspective as they will lead our society in the future. The relationship between the
sub-dimensions of personality traits; openness. responsibility. extraversion. compliance. and
neuroticism were investigated by utilizing Structurel equation model and correlation analyses.
The sub-dimensions of social entrepreneurship were also taken into account were social vision.
social networking. innovation. sustainability and financial return.

2. Five-Factor Personality Traits

Personality is the combination of characteristics or qualities that form distinctive traits
which affect the individuals interaction with others (Robbins & Judge, 2017:135). According
to Burger (2006:23) personality forms the consistent behavior patterns of an individuals
stemming from herself/himself. Personality includes cognitive behavioral patterns (Cattel,
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1965) and it can be defined as the way of life of the individual (Dubrin, 1994:56). Personality is
the individual characteristics that define the feelings. thoughts and behaviors of the individual
(Weinstein et al., 2008:330).

Personality includes the innate characteristics of the individual and the skills acquired
later. In other words. it constitutes the biological dimension and the social dimension of the
individual’s psycho-social existence. Individual’s unique attitudes and behaviors emerge from
these innate and acquired characteristics (Akyildiz, 2006:3). Personality conveys important
information about the individual. In other words. personality traits can be a guide for studying
the social relations. the professional status of an individual as well as predicting the mental
health problems (Li, 2020:368). The Big Five Factor personality model expresses the grouping
of personality clusters that emerge from the foundations of personality trait theory. The Five
Factors are seen as an explanatory personality model rather than a theory (De Fruyt et al.,
2004:207). The five-factor personality model is a model developed by Costa & McCrae (1989)
that defines personality as dimensions of five characteristics (Tommasel et al., 2015:814).
Costa et al. (1991) listed five factor personality traits as; extroversion. agreeableness. openness
to experiences. responsibility. neuroticism.

Five factor personality traits are defined as openness to experiences. responsibility.
extroversion. adaptability. and neuroticism.

*  Openness to experiences: It relates to creativity. innovation. ability to change and diversity
preference and refers to the degree of intellectual curiosity.

* Responsibility: Explains the individual’s ability to be self-disciplined. to be reliable and
to be organized. It reflects the individual’s planned behavior. future orientations. and the
degree of willingness to abide by traditional rules. norms and standards.

e Extraversion: The individual is sociable. outgoing. active. has a positive mood. talkative.
and has a tendency to encourage other individuals. It reflects the individual’s optimism and
social interaction.

e Agreeableness: It is the tendency of the individual to be compassionate and cooperative
rather than suspicious and hostile. Compatibility refers to the degree to which an individual
needs pleasant and harmonious relationships with others.

e Neuroticism: It refers to personal traits of people who are more prone to psychological
stress. It explains the state of nervousness. In other words. it is the degree of experiencing
behaviors outside of their control (Papoutsoglou et al., 2020:3; McCrae & Costa, 2004:588).

Social entrepreneurs are defined as those who establish and develop entrepreneurial
activities that can create innovative and self-sufficient financial returns by structuring social
networks in a sustainable way within the framework of a social vision. The concept of social
entrepreneurship has become an increasingly important issue in recent years (Koe Hwee
Nga & Shamuganathan, 2010:259). Many studies investigated the link between personality
and entrepreneurship. However. studies on personality traits and social entrepreneurship are
limited. The main purpose of this study is to determine the relationship between personality
traits and social entrepreneurship. Due to the limited number of studies in the related field. it
is thought that this research will contribute to the literature. Some of the studies dealing with
personality traits and social entrepreneurship traits are listed below.
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Koe Hwee Nga & Shamuganathan (2010) stated that personality traits affect an
individual’s actions and intentions. He reported that in the relationship between social
entrepreneurship and personality traits. the adaptability dimension positively affects social
entrepreneurship. while the openness feature has an effect on social vision. innovation and
financial returns.

Ahmed et al. (2020) discussed personality traits and entrepreneurial intent. According
to the results. responsibility from the personality traits of five factors has a positive effect on
entrepreneurial intention. Extraversion. neuroticism. openness. and compatibility characteristics
do not directly affect entrepreneurial intention.

Nga & Shamuganathan (2010) examined personality traits and social entrepreneurship
intention in terms of demographic characteristics. According to their results. they found that
compliance positively affects all dimensions of social entrepreneurship. Being open to new
experiences has a positive impact on social vision. innovation and financial returns.

frengiin & Arikboga (2015) investigated the effects of personality traits on social
entrepreneurship. Their study indicate that. there is a significant relationship between
personality traits and the tendency to be social entrepreneur.

Wood (2012) investigated whether the personality traits affect the tendency to be
innovative social entrepreneur. There are two types of initiatives in business employment:
the social innovations and the technological innovations. Social entrepreneurship affects the
personality traits. Openness to new experiences support the technological innovations whereas.
empathy support the social innovations.

Wang et al. (2015) examined the five factor personality traits in terms of entrepreneurial
intention. Entrepreneurial intention consists of two dimensions; faith and preparation. While the
personality traits explain extroversion. openness to experiences. responsibility. entrepreneurial
intention. belief and preparation. the neuroticism dimension does not have such an effect.
Openness to new experiences and neuroticism have a direct impact on entrepreneurial intention.

3. Social Entrepreneurship

The importance of social entrepreneurship and social innovation concepts have been
increasing in the last decade. Social entrepreneurship focuses on creating the social values. social
entrepreneurial characteristics and behaviors. financial problems or inter-sectoral cooperation
in order to create a supported employment area. directing the strategies of enterprises with
market orientation and developing social innovations (Choi & Majumdar, 2014:373).

Social entrepreneurship can be considered as a new model to achieve sustainable
development. The development-oriented actions of social entrepreneurs define social
entrepreneurship and form a research area on this subject (Chandra, 2018:306). According to
Chavez et al. (2015:206). the internal and the external social entrepreneurs strive to create value
in the society and take steps in this direction. Ahuja et al. (2019:2). suggested that the social
entrepreneurship is a sustainable activity development in terms of social welfare by identifying
a social situation in the society and developing a solution for this situation.
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Social entrepreneurship includes many features of entrepreneurship. Social entrepre-
neurship constitutes a strong aspect of social change. while entrepreneurship has an impor-
tant role in promoting economic growth and enhancing competitiveness. Both commercial and
social entrepreneurship activities offer employment opportunities. (Medyanik & Al-Jawni,
2017:86). Social entrepreneurs design and implement innovative ideas for social benefit (Gil-
liss, 2011:256). In this context. social entrepreneurship can be defined as a set of activities and
processes carried out by creating opportunities and new opportunities to improve and develop
social welfare in the society. The social entrepreneur makes significant contributions to the
social field by managing the existing organization with an innovative approach and adopting
new business models (Zahra et al., 2009:519). In other words. the social entrepreneur bears the
responsibility of dealing with social problems in society (Bikse et al., 2015:470). Social entre-
preneurship initiates social change with innovative ideas and enables social needs to be met
(Younis, 2020:1). Giinzel-Jensen et al. (2020:1) stated that social entrepreneurship contributes
to sustainable development goals.

Social entrepreneurs can develop new products and services within a business. as well
as establish new ventures. In this context. social entrepreneurs adopt an innovative method
of social development by increasing the quality of life of the workforce and participating in
the new market economy (Liang, 2020:3). The dimensions of social entrepreneurship; social
vision. social networking. innovation / innovation. sustainability and financial return (Nga &
Shamuganathan, 2010:263).

e Social vision: Refers to the ability to struggle with social and environmental issues with a
sense of responsibility. to see and evaluate opportunities and to determine common goals
to create high social benefit (Kirilmaz, 2014: 62). According to Denizalp (2007:7) social
entrepreneurs create a sustainable vision by identifying social problems and developing
solutions accordingly.

* Social networking: Social networks enable the entrepreneur to improve network connections
and share information. The individual’s ability to manage formal or informal relationships
in his environment and active participation in social networks support the entrepreneur’s
collective learning in developing effective and permanent solutions to problems (Caballero
et al., 2013:6).

e Innovation: innovation is to create a different value with products and technology for
sustainable socio-economic developments. to benefit from unexplored markets and to
develop innovative ideas by creating strategic harmony (Nga & Shamuganathan, 2010:265).

*  Sustainability: It aims to establish a balance between economic. social. and environmental
interests in order to improve society (Ismail et al., 2014:3). Social entrepreneurs want to
create a social value in ensuring and protecting the long-term continuity of all kinds of
actions and activities (Nga & Shamuganathan, 2010: 264).

e Financial Return: Obtaining a financial return for the social entrepreneur maintains the
continuity of the organization. Achieving financial returns is a part of success (Ismail et al.,
2014:3).
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Some of the studies on social entrepreneurship are as follows;

Rey-Marti (2020) discussed the characteristics. abilities. and behaviors of social
entrepreneurs. He emphasized that creating social value for social sustainability is important in
increasing social efficiency and effectiveness in businesses. According to his results. he found
that the structure and planning of social enterprises are important in addition to the education
social entrepreneurs receive.

Eng (2020) discussed the relationship between international social entrepreneurship
and personal relationships. According to his results. personal ties play an important role in
the harmony between social mission and corporate communication. It aimed to examine
international social entrepreneurship. also addressing social responsibility between international
charities and cross-border business organizations. International social entrepreneurship; social
value creation facilitates the accountability of social goals; He states that personal relationships
based on trust can help create commercial opportunities.

Hassan (2020) researched the intention of University students towards social
entrepreneurship. He emphasized that the concept of self-efficacy and entrepreneurship training
are effective in social entrepreneurship. He found that entrepreneurial networks and perceived
university support have no effect on social entrepreneurship.

Wu et al. (2020) examined personality and social entrepreneurship. He explored the
mediating role of moral detachment and empathic interest and perspective in the relationship
between the dark aspects of personality (narcissism. aggression. Machiavellianism) and social
entrepreneurship. According to the findings he obtained; education efforts found that the dark
side of personality reduced its negative effects on social entrepreneurship. He stated that having
high levels of empathic anxiety and taking perspective reduced the influence of the dark trinity
of personality on breaking moral values.

Bacga & Alt(2018) discussed the relationship between empathy and social entrepreneurial
intention in terms of prosocial behavior. He stated that the feature that distinguishes social
entrepreneurs from traditional entrepreneurs is the ability to empathy. He also emphasized that
empathy is an important precursor of social entrepreneurial intention. He found that empathy
explains the intention of social entrepreneurship with two characteristics. These; it is self-
efficacy and social value.

4. Research Model

Two scales were used in this study to investigate the variables affecting the social
entrepreneurship tendencies of university students. Five factors personality traits were
determined as independent variables. and social entrepreneurship tendency as dependent
variables. “Five Factor Personality Scale” is the scale adapted from Goldberg’s (1992) scale.
“Social Entrepreneurship Orientation Scale” is the scale developed by Nga & Shamaganathan
(2010). The theoretical model of the research is included in Figure 1.
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Figure 1: Theoretical Model

FIVE FACTOR SOCIAL ENTREPRENEURSHIP
PERSONALITY THREATS TENDENCY
Extroversion E> Social Vision
Responsibility Financial Return
Compatibility Innovation
Openness to experiences Sustainability
Neuroticism Social networks
5. Methodology

The methodology involves collecting quantitative data using a questionnaire to measure
the effects of personality traits of university students on social entrepreneurship tendency.
Promoting entrepreneurship is one of the central policy goals of governments around the
world. At this point. social entrepreneurship is in a very important position for the social results
desired by countries as well as its effects on economic growth. Therefore. this research is
to ask the following questions: what are the personality traits of the students in Turkey who
have social entrepreneurship trends. is there a relationship between personality traits and social
entrepreneurship tendency.

5.1. Research Methodology

With reference to the literature review. there are six main research hypotheses on the
relationship between five factor personality traits. sub-dimensions of five factor personality
traits. social entrepreneurship tendency and sub-dimensions of social entrepreneurship
tendency. These six main hypotheses and sub-hypotheses are given in the conclusion section.

5.2. Population and Sample

In light of the research. the population of the study consisted of two state universities
in Turkey; Usak University and Aksaray University. Students from Usak University Faculty
of Applied Sciences and Aksaray University Social Sciences Vocational School were selected
by convenience sampling method. Using the convenience sampling method. the sample of
the study consists of 229 students studying at various faculties and vocational schools who
have taken business administration classes in their education. In this study. emails sent to the
students asking them to participate in the study by filling the on-line questionnaire.

578



International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 572-594
Uluslararasi Yonetim Iktisat ve i;letme Dergisi, Cilt 18, Sayt 2, 2022, ss. 572-594

Isik &Aydin (2017) measured social entrepreneurship tendency with 247 students from
three universities. Atatiirk University. Recep Tayyip Erdogan University and Artvin Coruh
University. Sirin et al. (2018) conducted a study with 230 students from Kahramanmarag
Siit¢ii Imam University School of Physical Education and Sports to determine their social
entrepreneurship levels. In this study the sample group is comprised of 229 students similar to
that of above mentioned studies.

5.3. Data Collection

An online questionnaire prepared with google forms was sent both via e-mail and via
WhatsApp groups of the classes to the students who have business courses at both universities.
The most attendance was by students from the logistics department. office management
department. and accounting department. The survey has been arranged that does not allow
leaving blank questions. therefore all surveys have been received fully completed. Collection
of the questionnaires took place within three months.

5.4.Data Analysis

The mean of the theoretical sample distribution formed by the means of n-size samples
taken from a universe with arithmetic mean y and standard deviation o is equal to x and the
standard error to 0 / n. As n grows (n — ) the theoretical sampling distribution approaches the
normal distribution. (Disci, 2008. cited Biiyiikuysal 2014:3) Based on the central limit theorem.
our sample size is (Accepted) as normal distribution. since it is over 200.

As the article of Crobach; a is the mean of all possible split-half coefficients and a is
the value expected when two random samples of items from a pool are correlated (Cronbach,
1951:331). Cronbah’s alpha test measures validity and reliability. the value of alpha (o) is
expected to be min 0.7 (Cronbach, 1951:311). Here is the results of Cronbach’s Alpha
Reliability test in Table 1.

Table 1: Reliability Statistics

Reliability Statistics

Cronbach’s Alpha Number of Items
0.927 77

Cronbach’s Alpha reliability value is 0.93. Therefore. no statement was removed from
the questionnaire.

5.4.1. Descriptive Statistics

The majority of participiants was undergraduate students (60.6); 39.4% of the are forth
grade students and 31.6% of them are second grade students. 55.8% of the participiants were
female students while males 44.2%. The big portion of participiants have income below 2500
Turkish liras (51.5%). 39.8% of them studying logistics. 29% office management. 24.2%
accounting. 58.9% of the participants were age of between 21-23. 63.2% of them from Usak
University and 36.8% of them from Aksaray University.
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Table 2: Descriptive Statistics

Frequency  Percent  Valid Percent Cumulative
Percent
. . Usak University 145 63.3 63.3 63.3

University - -

Aksaray University 84 36.7 36.7 100

Logistics 92 40.2 40.2 40.2

Office Management 66 28.8 28.8 69
Branch

Accounting 55 24 24 93

Others 16 7 7 100

Associate Degree 86 37.6 37.6 37.6
Degree Undergraduate 139 60.7 60.7 98.3

Others 4 1.7 1.7 100

First Grade 52 22.7 22.7 22.7

Second Grade 72 314 314 54.1
Grade

Third Grade 15 6.6 6.6 60.7

Forth Grade 90 393 393 100

Female 127 555 555 555
Gender

Male 102 44.5 44.5 100

18-20 50 21.8 21.8 21.8
Age 21-23 134 58.5 58.5 80.3

24 and over 45 19.7 19.7 100

2500 TL and below 119 52 52 52

2501-4500 76 332 332 85.2
Income

4501-6500 20 8.7 8.7 93.9

6501 and over 14 6.1 6.1 100
Total 229 100 100

(TL = Turkish Liras)

5.4.2. Confirmatory Factor Analysis for Social Entrepreneurship Scale

Confirmatory Factor Analysis (CFA) is an analysis method that is frequently used in
the development of measurement models and provides important facilities. This method is a
process for creating a latent variable (factor) based on observed variables through a previously
created model. It is generally used in scale development and validity analysis or aims to verify
a predetermined structure (Yaslioglu., 2017:78). The fit indices test to what extent the designed
model fits with reality. thus revealing the constructional validity of the model (Bagozzi et al.,
1991:421-458). Fit indices values: a cutoff value close to .90 for CFI and a cutoff value close
to 0.08 for SRMR; and a cutoff value close to 0.06 for RMSEA is appropriate. When n<250 fit
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indices values: SRMR>0.09 (or 0.10) and SRMR<0.06 (0.07,0.08,0.09,0.10, 0r 0.11) resulted
in acceptable proportions of simple and complex misspecified models under both robustness
and nonrobustness conditions. (Li-tze Hu & Peter M. Bentler, 1999:27).(CMIN) X?/df value
<3 is appropriate and 3< X*/df<5 is acceptable and also GFI value 0.90 is acceptable. (Kline,
2016:266-273). MI values of regression weights indicate which unobservable variables (factor)
an observable variable (expression) is associated with (Arbuckle. 2008).

Figure 2: Confirmatory Factor Analysis for Social Entrepreneurship Scale
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The first-level multifactorial structure of the social entrepreneurship scale. which
consists of five sub-dimensions and a total of 33 items. was tested by confirmatory factor
analysis (CFA) using the AMOS 24 Program. Due to the normal distribution of the data.
the maximum likelihood calculation method was used. As a result of the CFA. fit indices
(Accepted) in the literature were reached. CFA results are presented in Figure 1. The fit indices
obtained as a result of CFA are given in Table 4. Accordingly. it shows that the five-factor
model is compatible and acceptable with the data. These results showed that the institutional
structure of the social entrepreneurship scale (five-factor model) was confirmed. As Regression
Weights; all p values are significant.
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Table 3: Absolute Fit Indices

Absolute Fit Indices Acceptable
CMIN/DF 2.11 <3 3<(X?/df)<5
SRMR 0.065 <0.05 <0.08
Indices

GFI 0.783 >0.95 >0.90
CF1 0.877 >0.95 >0.90
RMSEA 0.07 <0.05 <0.08

5.4.3. Confirmatory Factor Analysis for Five Factor Personality Traits Scale

The first-level multifactorial structure of the five factor personality scale. which consists
of five sub-dimensions and a total of 44 items. was tested by confirmatory factor analysis
(CFA) using the AMOS 24 Program. Due to the normal distribution of the data. the maximum
likelihood calculation method was used. As a result of the CFA. fit indices (Accepted) in the
literature could not be reached. CFA results are presented in Figure 2. The fit indices obtained
as a result of CFA are given in Table 4.

Figure 3: Confirmatory Factor Analysis for Five Factor Personality Traits Scale
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As regression weights observed; there are 16 p values that are not significant.
Responsibility sub-dimension is observed totally non-significant with its 9 sentences. Other
7 sentences are from sub-dimension compatibility number 8. number 6. number 5. number 3.
number 1; from sub-dimension openness to experiences number 9 and from sub-dimension
extraversion number 7.

Table 4: Absolute Fit Indices

Absolute Fit Indices Acceptable
CMIN/DF 2427 <3 3<(X*/df)<5
SRMR 0.108 <0.05 <0.08
Indices

GFI 0.686 >0.95 >0.90
CFI 0.625 >0.95 >0.90
RMSEA 0.079 <0.05 <0.08

Since we are working with a scale whose validity and reliability has been tested and
verified. we cannot exclude any sentence even if the p values are not significant. This result is
completely related to the data set we are working on. (However. to see how the analysis results
will change. the non-significant sentences were excluded from the model and repeated the
confirmatory factor analysis).

Figure 4: Confirmatory Factor Analysis
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As a result of the CFA. fit indices accepted in the literature could be reached. CFA
results are presented in Figure 3. The fit indices obtained as a result of CFA are given in Table
5. As we mentioned above none of the sentences are excluded from the model while testing the
hypotheses.

Table 5: Absolute Fit Indices

Absolute Fit Indices Acceptable
CMIN/DF 2.339 <3 3<(X*/df)<5
SRMR 0.083 <0.05 <0.08
Indices

GFI 0.91 >0.95 >0.90
CFI 0.765 >0.95 >0.90
RMSEA 0.077 <0.05 <0.08

5.4.4. Correlation Analysis

The correlation coefficient gives information about both the direction and the degree of
the relationship between variables. The correlation coefficient takes values between O and - /
+ 1 (Koseoglu and Yamak, 2008: 245). The correlation between the theoretical model of the
research is included in Figure 4 and the fit indices are given at Table 6. It is seen that fit indices
are acceptable. As Regression Weights; all p values are significant.

Figure 5: The Correlation Between The Theoretical Model

Personality = Five factor personality treats Socialent= Social entrepreneurship tendency

584



International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 572-594
Uluslararasi Yonetim Iktisat ve i;letme Dergisi, Cilt 18, Sayt 2, 2022, ss. 572-594

Table 6: Absolute Fit Indices

Absolute Fit Indices Acceptable
CMIN/DF 3.222 <3 3<(X?/df)<5
SRMR 0.061 <0.05 <0.08
Indices

GFI 0.907 >0.95 >0.90
CFI 0.937 >0.95 >0.90
RMSEA 0.099 <0.05 <0.08

In social sciences. if the Correlation Coefficient is between 0.70-1.00 as the absolute
value. there is a high relationship; There is a moderate relationship between 0.70-0.30; It is
(Accepted) that there is a low level relationship between 0.30-0.00 (Biiytikoztiirk, 2018:32;
Saruhan & Ozdemirci. 2016: 248).

Within the scope of the study. correlation analysis was conducted to see the relationships
between five factor personality traits and social entrepreneurship tendency variables and sub-
dimensions of these variables. Correlation analysis results are included in the Table 7.

When the analysis results in Table 7 are evaluated in terms of five factor personality
traits. it has been determined that there is a moderately positive significant relationship
between the five factor personality traits and social entrepreneurship tendency (r=0.645;
p<0.01). There is a moderate positive significant relationship between social entrepreneurship
tendency and the following sub-dimensions of the five factor personality traits; extroversion
(r=0.576; p<0.01). compatibility (r=0.493; p<0.01). responsibility (r=0.452; p<0.01). opennes
to experiences (r=0.651; p<0.01). There is a low level positive significant relationship between
social entrepreneurship tendency and neuroticism (r =0.293; p<0.01).

There is a moderate positive significant relationship between five factor personality traits
and the following sub-dimensions of social entrepreneurship tendency; social vision (r=0.491;
p<0.01). financial return (r=0.441; p<0.01). innovation (r=0.495; p<0.01). sustainability
(r=0.430; p<0.01). social networks (r=0.438; p<0.01).

There is a moderate positive correlation between extraversion and the following sub-
dimensions of social entrepreneurship tendency; social vision (r=0.467; p<0.01). financial
return (r=0.347; p<0.01). innovation (r=0.445; p<0.01). sustainability (r=0.418; p<0.01). social
networks (r=0.429; p<0.01).

There is a low level positive correlation between compatibility which is sub-dimension
of personality threats and following sub-dimensions of social entrepreneurship tendency;
social vision (r=0.298; p<0.01). sustainability (r=0.288; p<0.01). And there is a moderate
positive significant relationship between compatibility and following sub-dimensions of social
entrepreneurship tendency; financial return (r=0.395; p<0.01). innovation (r=0.407; p<0.01).
social networks (r=0.348; p<0.01).
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Table 7: Correlation Analysis

Correlations

E. R. C. 0. N. SV. F L S. SN. P SE.

R. 482" 1
000

C. 495" 601" 1
000 .000

O. .641™ 500" 463" 1

000 .000 .000

N. 419" 390" 481" .360™ 1

000 .000 .000 .000

S.V. 4677 328 298" 582" .197" 1

000 .000 .000 .000 .003

F. 3477 270" 395" 382" 283" 486" 1

000 .000 .000 .000 .000 .000

I. 4457 319" 407" 553" 166" 694" 549" 1

000 .000 000 .000 012 .000 .000

S.  Al8™ 335" 288" 5277 084 726" 430" 726" 1

000 .000 .000 .000 205 .000 .000 .000

S.N. 429 339" 348" 400™ .165" .499™ 374" 511" .680™ 1

000 .000 .000 .000 013 .000 .000 .000 .000

P. 7977 756%™ 7917 780%™ 703" 4917 441" 495" 430" 438" 1

000 .000 000 .000 000 .000 000 .000 000 .000

5767 4527 493%™ 651 293" 841 725" 8517 859 7477 645 1

S.E.
000 .000 .000 .000 000 000 .000 .000 .000 .000 .000

**_ Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

( E= Extroversion. R= Responsibility. C= Compatibility. O = Openness to experiences. N= Neuroticism. SV= Social
Vision.

F=Financial Return. I= Innovation. S= Sustainability. SN=Social network. P= Personality traits. SE= Social
entrenepreneurship)
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There is a low level positive correlation between responsibility which is sub-dimension
of personality threats and financial return (r=0.270; p<0.01). And there is a moderate positive
significant relationship between responsibility and the following sub-dimensions of social
entrepreneurship tendency; innovation (r=0.319; p<0.01). social networks (r=0.339; p<0.01).
social vision (r =0.328; p<0.01). sustainability (r =0.335; p<0.01).

There is a moderate positive correlation between openness to experiences which is
sub-dimension of personality threats and following sub-dimensions of social entrepreneurship
tendency; social vision (r=0.582; p<0.01). sustainability (r=0.527; p<0.01). financial return
(r=0.382; p<0.01). innovation (r=0.553; p<0.01). social networks (r=0.400; p<0.01).

There is a low level positive correlation between neuroticism which is sub-dimension of
personality threats and following sub-dimensions of social entrepreneurship tendency; social
vision (r=0.197; p<0.01). sustainability (r=0.084; p<0.01). financial return (r=0.283; p<0.01).
innovation (r=0.166; p<0.01). social networks (r=0.165; p<0.01).

According to the results. hypotheses were rejected and accepted as below:

HI: There is a significant relationship between five factor personality traits and social
entrepreneurship tendency. (Accepted)

HI .a: There is a significant relationship between extroversion. which is one of the sub-
dimensions of five factor personality traits. and social entrepreneurship tendency. (Accepted)

H1.b: There is a significant relationship between compliance. which is one of the sub-
dimensions of five factor personality traits. and social entrepreneurship tendency. (Accepted)

Hl1 .c: There is a significant relationship between responsibility. which is one of the sub-
dimensions of five factor personality traits. and social entrepreneurship tendency. (Accepted)

H1.d: There is a significant relationship between openness to experience. which is one
of the sub-dimensions of five factor personality traits. and social entrepreneurship tendency.
(Accepted)

HI .e: There is a significant relationship between neuroticism. one of the sub-dimensions
of five factor personality traits. and social entrepreneurship tendency. (Rejected)

H1.1a: There is a significant relationship between five factor personality traits and social
vision. which is one of the sub-dimensions of social entrepreneurship tendency. (Accepted)

H1.1b: There is a significant relationship between five factor personality traits and
financial return. which is one of the sub-dimensions of social entrepreneurship tendency.
(Accepted)

Hl1.1c: There is a significant relationship between five factor personality traits and
innovation. which is one of the sub-dimensions of social entrepreneurship tendency. (Accepted)

HI1.1d: There is a significant relationship between five factor personality traits and
sustainability. which is one of the sub-dimensions of social entrepreneurship tendency.
(Accepted)

Hl1.le: There is a significant relationship between five factor personality traits and
social networks. one of the sub-dimensions of social entrepreneurship tendency. (Accepted)
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HI1.2a: There is a significant relationship between extroversion. one of the sub-
dimensions of the five factor personality traits. and social vision. which is one of the sub-
dimensions of social entrepreneurship tendency. (Accepted)

H1.2b: There is a significant relationship between extraversion. one of the sub-
dimensions of the five factor personality traits. and financial return. one of the sub-dimensions
of social entrepreneurship tendency. (Accepted)

H1.2c: There is a significant relationship between extraversion. one of the sub-
dimensions of the five factor personality traits. and innovation. one of the sub-dimensions of
social entrepreneurship tendency. (Accepted)

H1.2d: There is a significant relationship between extroversion. one of the sub-
dimensions of five factor personality traits. and sustainability. one of the sub-dimensions of
social entrepreneurship tendency. (Accepted)

Hl1.2e: There is a significant relationship between extroversion. one of the sub-
dimensions of the five factor personality traits. and social networks. one of the sub-dimensions
of social entrepreneurship disposition. (Accepted)

H1.3a: There is a significant relationship between compatibility. which is one of the
sub-dimensions of five factor personality traits. and social vision. which is one of the sub-
dimensions of social entrepreneurship tendency. (Rejected)

H1.3b: There is a significant relationship between compatibility. which is one of the
sub-dimensions of the five factor personality traits. and financial return. which is one of the
sub-dimensions of social entrepreneurship tendency. (Accepted)

H1.3c: There is a significant relationship between compatibility. which is one of the sub-
dimensions of five factor personality traits. and innovation. which is one of the sub-dimensions
of social entrepreneurship tendency. (Accepted)

H1.3d: There is a significant relationship between compatibility. which is one of the
sub-dimensions of five factor personality traits. and sustainability. which is one of the sub-
dimensions of social entrepreneurship tendency. (Rejected)

H1.3e: There is a significant relationship between compatibility. which is one of the
sub-dimensions of five factor personality traits. and social networks. one of the sub-dimensions
of social entrepreneurship tendency. (Accepted)

H1 .4a: There is a significant relationship between responsibility. which is one of the
sub-dimensions of five factor personality traits. and social vision. which is one of the sub-
dimensions of social entrepreneurship tendency. (Accepted)

H1 .4b: There is a significant relationship between responsibility. which is one of the sub-
dimensions of the five factor personality traits. and financial return. one of the sub-dimensions
of social entrepreneurship tendency. (Rejected)

H1.4c: There is a significant relationship between responsibility. which is one of the
sub-dimensions of the five factor personality traits. and innovation. one of the sub-dimensions
of social entrepreneurship tendency. (Accepted)
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H1.4d: There is a significant relationship between responsibility. which is one of the
sub-dimensions of the five factor personality traits. and sustainability. which is one of the sub-
dimensions of social entrepreneurship tendency. (Accepted)

H1 4e: There is a significant relationship between responsibility. which is one of the
sub-dimensions of five factor personality traits. and social networks. one of the sub-dimensions
of social entrepreneurship tendency. (Accepted)

H1.5a: There is a significant relationship between openness to experience. which is one
of the sub-dimensions of the five factor personality traits. and social vision. which is one of the
sub-dimensions of social entrepreneurship tendency. (Accepted)

H1.5b: There is a significant relationship between openness to experience. one of the
sub-dimensions of the five factor personality traits. and financial return. which is one of the
sub-dimensions of social entrepreneurship tendency. (Accepted)

H1.5c: There is a significant relationship between openness to experience. which is one
of the sub-dimensions of five factor personality traits. and innovation. which is one of the sub-
dimensions of social entrepreneurship tendency. (Accepted)

H1.5d: There is a significant relationship between openness to experience. which is one
of the sub-dimensions of the five factor personality traits. and sustainability. which is one of the
sub-dimensions of social entrepreneurship tendency. (Accepted)

H1.5.e: There is a significant relationship between openness to experience. one of the
sub-dimensions of five factor personality traits. and social networks. one of the sub-dimensions
of social entrepreneurship disposition. (Accepted)

Hl1.6a: There is a significant relationship between neuroticism. one of the sub-
dimensions of the five factor personality traits. and social vision. one of the sub-dimensions of
social entrepreneurship tendency. (Rejected)

HI1.6b: There is a significant relationship between neuroticism. one of the sub-
dimensions of the five factor personality traits. and financial return. one of the sub-dimensions
of social entrepreneurship tendency. (Rejected)

H1.6¢c: There is a significant relationship between neuroticism. which is one of the
sub-dimensions of the five factor personality traits. and innovation. which is one of the sub-
dimensions of social entrepreneurship tendency. (Rejected)

HI1.6d: There is a significant relationship between neuroticism. one of the sub-
dimensions of the five factor personality traits. and sustainability. one of the sub-dimensions of
social entrepreneurship tendency. (Rejected)

H1 .6e: There is a significant relationship between neuroticism. one of the sub-dimensions
of the five factor personality traits. and social networks. one of the sub-dimensions of social
entrepreneurship tendency. (Rejected)

6. Discussion and Conclusion

This study aimed to determine the relationship between the Five-Factor Personality
Traits and social entrepreneurship. The relationship between the personality traits of university
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students and their social entrepreneurship tendencies were examined. The sub-dimensions of
personality traits are openness. responsibility. extraversion. compliance. and neuroticism. The
sub-dimensions of social entrepreneurship are social vision. social networking. innovation.
sustainability and financial return. The universe of this research is two public universities;
Usak University and Aksaray University. The sample was determined using the convenience
sampling method. The sample consisted of 229 participants from different departments of
Usak University Faculty of Applied Sciences and Aksaray University Vocational School. An
online questionnaire was used since the research was conducted during the pandemic period.
Personality traits and social entrepreneurship tendency scales were used in the study.

In the study. the data were analyzed using descriptive statistical methods. structural
equation models. and correlation analyses. According to the descriptive statistics. 145 students
from Usak University and 84 students from Aksaray University participated. The age range of
the participants was between 18 and 24. 127 female and 102 male students attended. The majority
of the students were from the departments of logistics management. office management. and
accounting.

Confirmatory Factor Analysis was performed and it was found that the variables had
acceptable fit indices. As a result of the examination of the structural equation model; the
model has been validated and the paths in the model have been interpreted. In this context.
the effect of Five Factor Personality traits on Social Entrepreneurship Tendency is statistically
significant. A high level of relationship was found between variables.

The correlation analysis indicates that there is a moderately positive significant
relationship between five-factor personality traits and social entrepreneurship tendency.
The sub-dimensions of social entrepreneurship tendency and five-factor personality traits:
A moderate relationship was found between extraversion. compliance. responsibility. and
openness to experience. There is a low level of a positive and significant relationship between
social entrepreneurship tendency and neuroticism. Our data indicate that the neuroticism
personality trait has a low effect on the social entrepreneurship tendency.

A moderately positive relationship was found between five-factor personality traits and
social vision. financial return. innovation. sustainability. and social networks. which are sub-
dimensions of social entrepreneurship. Our data indicate a moderately positive relationship
between extraversion personality traits and all sub-dimensions of social entrepreneurship
tendency and a low-level positive relationship between the compatibility personality trait and
the social vision and sustainability sub-dimension of social entrepreneurship. A moderately
positive correlation was found between the adaptive personality trait and innovation. financial
return. and social networks sub-dimension. There is a moderately positive and significant
relationship between the personality trait of responsibility and innovation. social networks.
social vision. and sustainability. which are sub-dimensions of social entrepreneurship.

However. a low-level positive relationship was found between responsibility personality
traits and financial return. There is a moderately positive relationship between the personality
trait of openness to experiences and the sub-dimensions of social vision. sustainability.
innovation. social networks. and financial return. A low-level positive relationship was found
between neuroticism and social vision. sustainability. financial return. innovation. and social
networks. which are sub-dimensions of social entrepreneurship.
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According to our results. there is a significant relationship between five-factor
personality traits and social entrepreneurship tendency. and this hypothesis was accepted. In
the study. there was no significant relationship between the neuroticism personality trait and
the sub-dimensions of social entrepreneurship tendency. In other words. the hypothesis “There
is a relationship between the personality trait of neuroticism and social vision. financial return.
innovation. sustainability. and social networks” was rejected. We also found a significant
relationship between five-factor personality traits and social entrepreneurship tendency. and
this hypothesis was accepted. We did not find a significant relationship between the neuroticism
personality trait and the sub-dimensions of social entrepreneurship tendency. In other words.
the hypothesis “There is a relationship between the personality trait of neuroticism and
social vision. financial return. innovation. sustainability. and social networks” was rejected.
The hypothesis “There is a relationship between responsibility personality trait and financial
return” was rejected. The data suggest that the sub-dimensions of extraversion. compatibility.
responsibility. openness to experiences. among the five-factor personality traits. have a
significant effect on social entrepreneurship tendency. We conclude that in order to create
value in developing and revealing social conditions in social entrepreneurship. there is a need
for responsible. extroverted individuals who are open to new experiences. Individuals with
this awareness need to be supported and encouraged to turn towards social entrepreneurship.
The selection of the participants in the research from university students is important in terms
of preparing plans and studies for social entrepreneurship among this young population. To
support social entrepreneurship. cooperation should be developed at the university level.

In this research. if data could be collected from all departments of universities. social
entrepreneurship tendency could be evaluated in terms of all departments. However. while
some departments showed great interest in the online survey based on volunteerism. it was
observed that some departments did not. In future studies; the research can be conducted with
more participants and researchers can apply the study by choosing different samples.
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DOViZ KURLARININ VE KREDI FAiZ ORANLARININ OKUN SEFALET
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OZET

Bu calismada, bir makroekonomik performans oélciitii olarak Okun sefalet (iktisadi hosnutsuzluk)
endeksinin doviz kurlarina ve tiiketici kredi faiz oranlarina duyarlt olup olmadigr yapisal kirilmalart da
dikkate alan ekonometrik yontemler yardumiyla 2005Q1-202004 donemleri icin Tiirkiye ornekleminde
arastirdmistir. Doviz kurlarimin ve kredi faiz oranlarimin endeks tizerindeki etkilerini inceleyen ¢calismalara
literatiirde rastlanmamasi ve yapisal kirilmalarin dikkate alinmast ¢alismayt icerik ve konu yoniinden
ozgiin kilmaktadir. Hem standart (ADF, PP ve KPSS) hem de ¢oklu kirilmali Kapetanios (2005) birim
kok testi sonuglarina gore serilerin tamamu birinci farkta duragan bulunmugtur. Maki (2012) yontemi ile
uzun donemde birlikte hareket ettigi (esbiitiinlesik) tespit edilen serilerin uzun donem katsayilart ve kisa
donem hata diizeltme modelleri DOLS yontemi ile elde edilmigtir. Her iki bagimsiz degiskenin katsayisi da
pozitif ve istatistiksel olarak anlamlidir. Ayrica hem uzun hem kisa donemde seriler arasinda nedensellik
iligkisi VECM’e dayali yontemle tespit edilmistir. Ampirik bulgulara gore, Tiirk lirast 1 birim deger
kaybettiginde sefalet endeksi yaklagik 0.89 puan yiikselirken, kredi faiz oranlart I puan arttiginda sefalet
endeksi yaklastk 0.10 puan yiikselmektedir.

Anahtar Kelimeler: Sefalet Endeksi, Doviz Kuru, Kredi Faiz Oranlari, Coklu Yapisal Kirilma, Nedensellik.

THE EFFECTS OF EXCHANGE RATES AND LOAN INTEREST RATES
ON OKUN MISERY INDEX

ABSTRACT

In this study, it was investigated whether the Okun misery (economic discomfort) index, as
macroeconomic performance criteria, is responsive to exchange rates and consumer loan interest rates. It
has been applied with the help of econometric methods that also take into structural breaks in the sample
of Turkey for 2005Q1-202004 periods. The fact that no studies are examining the effects of exchange
rates and loan interest rates on the index in the literature and that structural breaks are taken into account
makes the study distinctive in terms of content and subject. According to the results of both standard
unit root tests (ADF, PP and KPSS) and Kapetanios (2005) unit root test with multiple breaks, all series
were found stationary at the first difference. The estimation of long-run coefficients and short-run error
correction models of the series were obtained by the DOLS method. Cointegration among the series was
determined by the Maki (2012) method. The coefficients of both independent variables are positive and
statistically significant. In addition, the causality relationship among the series in both the long-run and
short-run was determined by the VECM-based method. According to empirical findings, when the Turkish
Lira depreciates by 1 unit, the misery index rises by approximately 0.89 points but the misery index rises
by 0.10 points when loan interest rates increase by I point.

Keywords: Misery Index, Exchange Rate, Credit Loan Interest, Multiple Structural Breaks, Causality.
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1. Giris

1970’1i yillarda Arthur Okun tarafindan objektif bir makroekonomik performans 6l¢iitii
olarak enflasyon ve igsizlik oraninin toplamu ile elde edilen iktisadi hognutsuzluk endeksi (diger
adiyla sefalet endeksi), lilke vatandaglariin ortalama yasam standartlar1 ve ekonomik refahini
temsil eden, toplumsal gelismenin 6niinde 6nemli bir engel olarak kabul edilen bir endekstir.
Bu endeksin artmast iilke refahini azalttig1 icin makro diizeyde bazi sorunlara isaret ederken
azalmasi ise bir gelismislik ve istikrar gostergesi olarak diisiiniilmektedir (Wang vd., 2019: 2;
Saeed vd.,2020:158). Enflasyonun ve issizligin iilke tizerindeki sosyal, ekonomik ve psikolojik
maliyetleri diistintildiigtinde, endeksteki yiikselisler makroekonomik anlamda depresyona da
isaret etmektedir (Akcay, 2018; Akay & Oskonbaeva, 2020:130). Devam eden c¢aligmalarla
iktisadi hosnutsuzluk endeksinin icerigi degismis ya da genislemistir. Onceden sadece ABD
ekonomisi tizerinde bir uygulama alani bulan endeksin tiim diinyada popiilaritesi artmistir
(Egilmez, 2018). Endekse GSYH deflatorii degisme orani, reel GSYH biiyiime orani ve cari
denge/GSYH orani gibi bagka makroekonomik degiskenlerin eklenmesi ile Barro Sefalet
Endeksi, Barro-Hanke Tktisadi Hosnutsuzluk Endeksi, Calmfors-Driffill Endeksi, Biiyiilii
Elmas Endeksi ve Leuven Makroekonomik Performans Endeksi gibi isimler altinda diger
makroekonomik performans olciitleri de literatiirde yerlerini almistir. Her ne kadar igerigi ve
endeks bilesenleri digerlerine kiyasla daha az yogun olsa da Okun’un ortaya attig1 endeksin
ilk hali hala 6nemini fazlaca korumaktadir. Iktisadi Hosnutsuzluk/Sefalet Endeksi denklem
(1)’deki gibidir. (st: enflasyon orant, u: igsizlik oranidir.)

Endekssemfl“ [+1 (1)
Enflasyonun pozitif ya da negatif (deflasyon) olmasi hosnutsuzluk acisindan ayni
etkiyi olusturmaktadir. Her ikisi de makroekonomi diizeyinde es deger bir hosnutsuzluga
karsilik gelmektedir. Bu sebeple, endekste enflasyon oraninin mutlak degerce karsiligi dikkate
alinmaktadir (Lovell & Tien, 2000:1; Ulgen & Ozen, 2020: 86). Ekonomi teorisyenleri ya
da politika yapicilari ¢cok uzun zamandir, bir iilkenin makroekonomik performansini 6l¢cen
en uygun gostergenin hem kamu hem de 6zel sektor perspektifinde ne olmasi gerektigi
konusunda fikir birligine varamamiglardir. Ekonominin tiim paydaslari bu konuda farkli
diisiinceler cercevesinde adeta bir arayis icerisinde olmuslardir (Btaszczyk, 2015:136). Zira
her makroekonomik veri, kendi i¢inde anlamli olup degerlendirilmekte, farkli parametreleri ve
yorumlari icermektedir. Sefalet endeksinde enflasyon ve igsizligi Okun tarafindan esit olarak
agirliklandirilmasi akademik ¢alismalarda cokca elestirilmistir. Oysa temelde bircok nedenden
dolay1 hala bu endeks, literatiirde ¢cok iyi ve etkili bir makroekonomi performans 6lgiitii olarak
yer almaktadir. Sefalet endeksi halen iilkenin makroekonomik kosullari acisindan faydali bir
yaklagim sunmakta ve daha da 6nemlisi derinlemesine bir bakis agisi kazandirmaktadir (Cohen
vd., 2014:3). Literatiirde yer alan ¢aligmalar bu endeksin hala ¢cok 6nemli ve etkili bir gosterge
oldugunu ortaya koymaktadir. Issizlik ve enflasyon oranlarinin toplamiyla elde edilen sefalet
endeksi, bir kismi makro ihtiyati politikalar ile kontrol edilebilen bir kismu ise dissal risklere
bagli oldugu i¢in 6nlemeyen bazi i¢ ve dis ekonomik kosullardan etkilenmektedir (Pogoy
vd., 2016:31). Ornegin, kamu harcamalar1 hem tiiketici hem de iiretici davramglar1 nedeniyle
ekonomilerdeki gelir dagilimini ve refah diizeyini etkilemektedir. Dolayisiyla sefalet endeksi
ile kamu harcamalar1 arasinda ¢ok siki bir iligki s6z konusudur (Obayori, 2020:1).
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Sekil 1°de sefalet endeksinin temel bilesenleri olan enflasyon ve igsizlik ikilisinin
endeksteki iligkileri ve makroekonomik performansin de8isimi grafik lizerinde agiklanmugtir.
Okun endeksinde esit agirlikli olarak kabul edilen igsizlik ve enflasyon degerleri nedeniyle
egim acis1 negatif yonde 45° pozitif yonde 135° (180°-45°) ve egimi -1 (tan135°=-1) olan
bir iktisadi hosnutsuzluk/sefalet endeksi dogrusu cizilmektedir. Okun, burada enflasyon ve
igsizligin marjinal ikame oraninin degigsmedigini varsaymaktadir. Oysa issizlik ve enflasyondaki
degisimler genelde ayni oranda olmayacaktir. Bunun dogal sonucu olarak ise endeks
dogrusunun dis biikey bir egri olmasi uygulamada daha gercekgi olacaktir. Zira eksenlerinde
enflasyon ve igsizlik oraninin bulundugu Samuelson-Solow tipi Phillips Egrisi de dis biikey bir
egridir. Grafikte resmedilen iktisadi hosnutsuzluk dogrusu (kirmizi) iizerinde alinan her nokta
ikilisinin endeks degerleri aymidir. (S,=S,=S,=S,=S,=S,) Denklem (2)’ye gore, S,’e kiyasla
S, de igsizlik orani artmig fakat enflasyon degeri diigmiig fakat toplam degigmemisgtir.

0+77~'5:U1+7r4:71/2+7T3:’IL3+7T2:1L4+7[1:U5+O:Si 2)

Tipki farksizlik egrileri ya da iiretim olanaklart egrisi gibi endeks degerinin degi§mAesi,

dogrunun paralel olarak saga ya da sola kaymasina baglidir. Paralel kaymasa dahi, 0

. .. .. .. . o .. 5 VU5
licgensel bolgesi igerisinde kalacak sekilde sola kaymast “S” degerlerinin azalmasia ve
makroekonomik performansin artmasina neden olmakta iken, saga kaymas: “S” degerlerinin
artmasina ve makroekonomik performansin azalmasina neden olmaktadir. Boylelikle farkli
enflasyon orani ve igsizlik orani bilegenleri olusacaktir. Bu durumun her ikisinin eg anli olarak
diismesi ile miimkiin olacaktir. Bunun anlamu ise, her ikisi birden gerilemeden makroekonomik
performansin artmayacagi anlamina gelmektedir.

Sekil 1: Sefalet Endeksi ve Makroekonomik Performans

Enflasyon Oram (m)
3

ns So (0, mts)

St (u. my)

Si(ua )

Ss (us. 0)

>

O u us w 4 Us  jssizlik Orani ()

Kaynak: Wiseman, C. (1992). More on misery: How consistent are alternative indices? A comment. The American
Economist, 36(2), 85-88. ve Ulgen, G. & Ozer, M.O. (2020). iktisadi hosnutsuzluk endeksi ile cari agik arasindaki
iligkinin ampirik analizi: Tiirkiye ornegi. Akademik Incelemeler Dergisi, 15(I), 83-112. ¢aligmasindan yararlanilarak
yazar tarafindan genisletilerek yeniden tasarlanmistir.
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Calismada Sekil 1 ve devaminda detayli olarak aciklanan bilgiler 15181nda,
makroekonomik performans dlciitii olarak iktisadi hosnutsuzluk endeksinin doviz kurlarma ya
da faiz oranlarina duyarl olup olmadiginin ekonometrik olarak test edilmesi amaglanmaktadir.
Zira hem igsizligi azaltip hem de enflasyonu istenen diizeye ¢ekmek Phillips egrisinde de
belirtilen ters yonlii iligkileri nedeniyle ¢ok kolay ve kisa siirede gerceklesebilecek bir ekonomi
politikas1 degildir. Sayet doviz kurundaki kalici hareketler uzun donemde makroekonomik
performans lizerinde 6nemli derecede etkili ise, para ve maliye politikalarinin yiiriitiilmesinde
bu hassasiyet son derece énem arz edecektir.

Grafik 1: Tiirkiye’nin Son 20 Yihna Ait iktisadi Hosnutsuzluk Endeksi Grafigi
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Kaynak: World Bank (2021). World development indicators. Erisim Tarihi: 29.07.2021. https://databank.worldbank.
org/reports.aspx ?source=world-development-indicators#. WDI Data sisteminden alinan veriler ile yazar tarafindan
elde edilmistir.

Tiirkiye’nin enflasyon ve igsizlik verilerine bakildiginda adeta senkronize hareket ettigi
goriilmektedir. 2005-2013 yillart arasinda c¢ok iyi performans: gosteren endeks degerleri, son
yillarda tekrar yiikselme egilimine girmistir. Tiirkiye’nin diger iilkelere kiyasen durumunu
gormek acisindan, kirillgan besli (G.Afrika, Tiirkiye, Hindistan, Brezilya ve Endonezya)
tilkeleri arasinda Tiirkiye en yiiksek ikinci endeks degerine sahiptir (Egilmez, 2018). Yillik
verilerin kullanildig1 Grafik 1°de net olarak goze carptigi iizere, 6zellikle enflasyon oraninin
endeks lizerinde cok etkili oldugu goriinmektedir. Artan igsizlik orani ise endeksi daha da
yukar1 noktalara tagimaktadir. Dogal olarak her ikisinin es zamanli ve ayni yonlii hareketi
sefalet endeksi iizerinde ayn1 yonlii belirgin bir harekete neden olmaktadir.

Grafik 2’de de goriilecegi iizere, Tiirk lirasinin degeri anlaminda déviz kurlarindaki
egilim genel olarak artig yoniinde iken, kredi faiz oranlarinda net bir egilim goriilmemekte
yiiksek bir volatilite s6z konusudur. Zira hiikiimet politikalar1 faiz tizerinde kayda deger asag1
yonlii bir baski olusturmaktadir. Faiz oranlarindaki asag1 yonlii hareketler de finansal sermaye
akimi1 nedeniyle doviz kuru iizerinde yiikselislere neden olmaktadir.
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Grafik 2: Tiirkiye’de Doviz Kuru ve Kredi Faiz Oranlarma Ait Veriler

W= Doviz Kuru Sepeti Kredi Faiz Oranlarn 3
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Kaynak: TCMB (2021) Elektronik veri dagitim sistemi. Erisim Tarihi: 15.07.2021, https://evds2.tcmb.gov .tr/index.
php?, elektronik veri dagitim sisteminden alinan veriler ile yazar tarafindan elde edilmistir. (Sag Eksen: Doviz Kuru
Sepeti, Sol Eksen: Kredi Faiz Oranlar1 Sepeti)

Calismanin teorik cergevesinin arastirilip literatiirde yer alan ¢aligmalarin derlenmesinde,
zaman seriler verilerinin erigimi, toplanmasi ve istatistiki ve ekonometrik olarak analiz
edilmesine kadar tiim siiregte, aragtirma ve yayin etigine uyulmasi konusunda azami derecede
Ozen gosterilmistir.

2. Literatiir Ozeti

Sefalet endeksinin makroekonomik performans gostergesi olarak kabul gormesinin
ardindan, literatiirde bu endeksin bircok degisken ile olan iligskisi hem ampirik olarak hem de
teorik olarak ele alinmistir. Endeksin, ekonomik biiylime, cari denge, dogrudan yabanci yatirim,
su¢ ve intihar oranlari, yasam tatminleri, beyin ve isgiicti gocii, hiikiimet performanslari, gelir
dagilimindaki degisim, saglik harcamalar1 ve tiiketici gliveni gibi ¢ok sayida degisken ile
iligkisi aragtirmalara konu olmustur (Akay & Oskonbaeva, 2020:130).

Lovell vd. (1995) 19 OECD iilkesi i¢in makroekonomik performans olciitii olarak
sefalet endeksi ile karbon ve nitrojen emisyonu arasindaki iligkiyi; Lovell & Tien (2000) ise
sefalet endeksi ile tiiketici duyarlilig1 endeksi iligkisini incelemistir. Clark vd. (2004) ABD‘de,
Ozcan & Acikalin (2015) ise Tiirkiye’de sans oyunlari ile sefalet endeksi arasindaki iliskiyi ele
almiglardir. Tiirkiye’de, kotii ekonomik kosullarin sans oyunlarina egilimi artirdigi sonucuna
ulagilmigtir.

Tang & Lean (2009) ABD’de 1960-2005 yillar1 arasindaki suc oranlari ile sefalet endeksi
arasindaki iligki ele alinmigtir. Tespitine gore, makroekonomi politikalariyla igsizligi azaltmak
sug oranlarint dogrudan azaltmamaktadir. Phillips egrisi geregi issizlikteki azalis dolayli olarak
enflasyonu ve nihayetinde sug¢ orani artiracaktir. Dolayisiyla sefalet endeksinin istenen diizeyde
kontrolii her iki degiskeni de es zamanli olarak kontrol altina alabilecektir. Vanitcharearnthum
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(2010) Tayland i¢in mevcut para politikalarinin endeks ilizerindeki etkisini aragtirmigtir. César
vd. (2012) Kolombiya borsas: ile sefalet endeksi arasinda esbiitiinlesme, nedensellik ve uzun
donem iligki bir iligki tespit etmistir. Akpiar vd. (2013) sefalet endeksini Tiirkiye nin bolgesel
farkliliklarina gore sosyo-ekonomik hognutsuzluk diizeyi agisindan aragtirmistir. Begkaya
(2013) kisa donemde faiz, disa aciklik ve gelir esitsizligi sefalet endeksine pozitif yonde,
yolsuzluk ve anti-demokratik eylemler ile negatif yonde etkiliyken; uzun donemde ise politik
faktorler ve faiz hari¢ diger degiskenler pozitif yonde etkiledigini tespit etmisgtir.

Cohen vd. (2014) calismasinda, beklentilerle artirilmig Phillips egrisi ve Okun yasast
gibi modern makroekonominin iki temel iligkisini kullanarak sefalet endeksini Okun’un orijinal
endeksine benzer bir sekilde yeniden formiiliize etmistir. Wu vd. (2014) Okun sefalet endeksinin
19 OECD iilkesindeki saglik harcamalarindaki kisitlamalarin sefalet endeksi {izerindeki
etkisini ele almistir. Hajipour & Fallsolyman (2016) Iran’da kirsaldaki sefaletin sehirlerden
daha fazla oldugunu ve siibvansiyonlarin fakirligi azalttig1 ve toplumsal refah1 artirdigini tespit
etmistir. Murphy (2016) calismasinda 2008-2011 yillarinda 50 ABD eyaleti icin sefalet endeksi
bilesenlerini kullanan Phillips egrisini tahmin etmigtir. Akcay’a (2018) gore, gelismekte olan
tilkelerdeki sefalet endeksinin yiiksekligi, gelismis tilkelere dogru nitelikli ya da niteliksiz gogii
tetiklemektedir. Wang vd. (2019) sefalet endeksinin ve finansal yapinin ekonomik biiylime
tizerindeki etkisini ARDL yaklasimi ile arastirmistir. Egbiitiinlesme tespit edilen ¢alismada,
sefalet endeksinin negatif yonde GSYIH’nin temel belirleyicilerinden birisi oldugu tespit
edilmistir. Armutcuoglu Tekin & Ural (2019) ¢alismasinda OECD iilkelerinde finansal gelisme
endeksi ile Barro-Hanke sefalet endeksinin uzun donem iligkisini tespit etmistir. Dagbagi vd.
(2019) OECD makroekonomik performans endeksinde yer alan degiskenlerin Tiirkiye nin
1990°dan 2017 yilina kadar gecen donemi igin agirliklarini yapay sinir aglari yontemi ile
yeniden tahmin etmistir. Istk & Cetenak (2019) ampirik olmayan ¢aligmasinda BRICS iilkeleri
ve Tiirkiye’yi sefalet endeksi acisindan tablo ve grafikler yardimiyla karsilagtirmis ve yeterli
bir endeks degerine sahip olmadig1 sonucuna ulagsmistir. Adrangi & Macri (2019) Sefalet
endeksindeki degisimler ile ABD bagkanlarinin yeniden secilmesi arasinda bir iligki tespit
etmisgtir.

Ulgen & Ozer (2020) caligmasinda, sefalet endeksi ile cari agik arasindaki iligkiyi
Tiirkiye ornekleminde incelemistir. Bulgulara gore uzun dénemde cari agiktaki artigin sefalet
endeksini artirdigi sonucuna ulasilmaktadir. Ergiin Unal (2020) calismasinda, 1985-2017
donemi i¢in Tiirkiye’de dogrudan yabanci yatirim ile Barro Sefalet Endeksi (BSE) iligkisini
arastirmig, DYY ile doviz kurunun BSE’yi etkiledigi sonucuna ulagmistir. Solarin vd. (2020)
sefalet endeksinin 55 farkli Afrika iilkesindeki kaliciligin1 ampirik olarak arastirmis ve gelir
ile endeks arasinda kuvvetli bir iligki tespit etmistir. Vlandas (2020) Covid-19 pandemisi
doneminde ekonomi ve saglik performansi acisindan 30 iilkenin pandemi sefalet endeksini
siralamig en kotii performanst ABD en iyi performansi ise Litvanya gostermistir. Anaele &
Nyenke (2021) Nijerya’daki maliye politikalarinin etkinligini sefalet endeksi ile test etmis ve
tek bagina maliye politikalarinin sefaleti 6nleme giiciiniin olmadig1 sonucuna ulagmaigtir.

Literatiirde sefalet endeksinin doviz kuru veya kredi faiz oranlar arasindaki iligkisini ele
alan bir calismaya hem ulusal hem de kiiresel ¢apta rastlanilmamistir. Bu nedenle konu agisindan
calismanin 6zgiin bir yapida olacag ve literatiire onemli katkilar sunacagi diisiiniilmektedir.
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3. Ekonometrik Analiz
3.1. Veri Setleri ve Model

Caligmada “Doviz kuru sefalet endeksinin bir fonksiyonudur.” [Sefalet =f(DovKur )]
varsayimi ile kurulan modele kontrol degiskeni olarak tiiketici kredilerinin agirliklandirilmis
faiz oranlar1 da bagimsiz degisken olarak eklenmistir. Calismada doviz kurlarinin ve tiiketici
kredilerinin (ihtiyac+tagit+konut) enflasyon ve igsizlik oranlarimin toplami olarak ifade edilen
iktisadi hognutsuzluk endeksi diger adiyla sefalet endeksi iizerindeki etkilerini analiz etmek
amacityla, ekonometrik model kurulmustur. Veri Setine ve modele ait detayl1 bilgiler Tablo
1’de rapor edilmistir.

Modelin kapali formu ile F(Sefalet | DovKur, Kredi) seklinde, acik formu ile denklem
(3)’deki gibidir. 3, (sabit) ve 3, ve 3, (egim katsayilarr) tahmin edilecek parametreleri ve &:
hata terimini ifade etmektedir.

Sefalet, = B+ B.DovKur, + B.Kredi, + &, 3)

Tablo 1: Veri Setine Ait Detayh Bilgiler

Yararlanilan Orneklem

Veri Kisaltmasi Kaynak Dénemi Aciklamalar
2 TCMB (2021) ISSIZLIK (u): 15 yas iistii [15+] Mevsim
E j = El;ktromk etkisinden armdirtlmig temel isgiicli durumu
SERC Veri Dagitim ENFLASYON (m): Fiyat Endeksi (Tiiketici)
22w EJ Sefalet Sistemi -« (2003=100) (TUIK)
= gn E Z. TUIK (2021) o _ Seriler mevsimsel etkilerden arindirilarak
T .‘é’ kK Istatistik § g kullanilmstur.
m Veri Portali °|1 E Indexg,, =l Hu
- = 28
% g 5 S @ Bankalarca Acilan Kredilere Uygulanan
S Ec TCMB (20.21) = Agirlikli Ortalama Faiz Oranlar1 (Akim
% 9 ‘OCS Kredi VElg:l]()tr(zntlk o Veriler,%)
;Z:i g ,c%l erslis tgﬁi ilm ~ Tiiketici Kredisi (TL Uzerinden Acilan)
é ED = (Ihtiyag+Tasit+Konut) (Akim Veri,%)-Diizey
Orneklem doénemine ait USD/TRY ve
EURO/TRY paritesinin alis ve satig
kapanis degerlerinin aritmetik ortalamasi
alindiktan sonra, yaygin kullanimi ac¢isindan
TCMB esit agirlikli (%50-%50) bir kur sepeti
2021) olusturulmustur. (bkz. Akat & Yazgan,

2012:9). Diinyada konvertibilitesinin ve
Tiirkiye’deki islem hacminin yiiksekligi
acisindan en onemli para birimleri olmasi
nedeniyle bu iki para birimi se¢ilmisgtir.

DovKur Elektronik
Veri Dagitim
Sistemi

durumu sapmalara neden olabilirdi. Bu seri
mevsim etkilerinden arindirilarak analizlerde
kullanilmugtir.

USD ve EURO Déviz Kuru Sepeti
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Modelde yer alan serilere ait bazi tanimlayici istatistikler Tablo 2°de, Pearson korelasyon
matrisi ise Tablo 3’de verilmistir.

Tablo 2: Seriler ile ilgili Tanimlayic: istatistikler

Degisken Ortalama Medyan Std.Sapma. Carpikhk Basikhk Jarque Bera

Sefalet 12,88 12,31 2,18 0,83 2,79 747 (0,02)
DovKur 2,96 2,10 1,79 1,47 4,19 27,03(0,00)
Kredi 1745 16,57 4,76 1,16 483 23,39(0,00)

Kaynak: Yazarin Hesaplamalar:

Tablo 3: Pearson Korelasyon Matrisi

Sefalet DovKur Kredi

Sefalet 1,000 0,767 0,312
DovKur 0,767 1,000 0,195
Kredi 0,312 0,195 1,000

Kaynak: Yazarin Hesaplamalar:

Korelasyon matrisindeki degerlere gore doviz kuru ile endeks arasinda ytiksek, kredi faiz
oranlari ile endeks arasinda ise daha diisiik ve pozitif yonlii iligki s6z konusudur. Teorik olarak
doviz kuru ve kredi faiz oranlari ile sefalet endeksinin ayni yonlii iligkileri nedeniyle katsayilarin
(B, ve B,) pozitif olmasi beklenmektedir. Tiirk Lirasinin deger kaybetmesi nedeniyle doviz
kurunun yiikselmesi ile tiretim maliyetlerini artiracagi icin fiyat ve maliyet enflasyonu olusacak
ve bu durum igsizligi de artiracaktir. Her ikisinin artmasinin dogal sonucu olarak sefalet endeksi
yiikselecektir. Kredi faiz oranlarinin artmasi ise tiiketiciler agisindan alim giiciinii zayiflatacak
ve toplam talebi ve ekonomik biiylimeyi etkileyecektir. Toplam talepteki diisiis arz1 ve iiretimi
azaltarak igsizligi azaltacak fakat enflasyonu artiracaktir. Igsizlikteki artis ve enflasyondaki
diististen hangisinin daha fazla olacagi sorusunun cevabi, endeks degerini belirleyecektir. Bu
nedenle bu iligkinin doviz kuruna nispeten daha zayif olmasi teorik beklentilerle ortiismektedir.

3.2. Yontemler

3.2.1. Birim Kok Testleri

Calismada modele dahil edilen serilerin duraganlik sinamalari, hem ADF (Augmented
Dickey-Fuller), PP (Phillips & Perron) ve KPSS (Kwiatkowski-Phillips-Schmidt-Shin) gibi
standart birim kok testleri hem de yapisal kirilmali Kapetanios (2005) birim kok testi ile
yapilmuigtir.

3.2.2. Standart Birim Kok Testleri ile Duraganhk Smamalar

Serilerinin ADF, PP ve KPSS birim kok testlerine iliskin elde edilen istatistiki test
sonuglari1 Tablo 4’de rapor edilmigtir.

602



Uluslararasi Yonetim Iktisat ve fgletme Dergisi, Cilt 18, Sayt 2, 2022, ss. 595-617
International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 595-617

Tablo 4: ADF, PP ve KPSS Birim Kok Testi Sonuclar:
Phillips & Perron Test KPSS LM Test

ADF Test Istatistigi

Istatistigi Istatistigi
Desiskenler HO: Seri Birim Kok HO: Seri Birim Kok HO: Seri Birim Kok
cgigkenie Icermektedir. Icermektedir. Icermemektedir.
Diize Birinci Fark Diize Birinci Fark Diize Birinci Fark
M) M) )
3,01[0]% -6,89"* [0]* -3,01[0]% -6427[5]* 0384
sefalet 0.13)  (0.00) ©0,14)  (0.00) x0T 10]
320 [5]% -646""[0]% 221 [2]% -641""[2]* 0,251 ” «
dovkur (100) (0000 (100)  (0.00) g« 0135713
. 303[1]% -6,117[0]* -2.87 [2]* -6,11""[0]* 0,223 . «
redi 0,13)  (000) ©0.17)  (000) By 0027 B
Anlamhhk %1 -4,10 4,11 -4,10 4,11 0,216 0,216
Diizeyi * %5 -348 -348 -348 -3,48 0,146 0,146
ve Kritik
Degerler %10 -3,16 3,16 -3,16 3,06 0,119 0,119

Not: ( ); parantez i¢indeki degerler olasilik degerlerdir. *: Sabitli ve trendli modelin kullanildigint ifade etmektedir.
Koseli parantez i¢indeki degerler, degiskenlerin ADF testinde Schwartz Bilgi Kriterine (SIC) gore belirlenmis en uygun
gecikme uzunlugunu, PP ve KPSS testlerinde ise Newey-West ol¢iitii kullanilarak tespit edilmis bant genigligini ifade
etmektedir. **; %5 anlamlilik diizeyinde duraganligi ve ***; %1 anlamlilik diizeyinde duraganlig: ifade etmektedir.
" ADF ve PP i¢in Mackinnon kritik degerleri, KPSS i¢in Kwiatkowski-Phillips-Schmidt-Shin (1992, Table 1) kritik
degerleri esas alinmigtir.

3.2.3. Coklu Yapisal Kirilmalar: Dikkate Alan Birim Kok Testleri ile Duraganhk
Simamalari

Ekonomik krizlerin yani sira iktisadi degiskenlerin genelini etkileme giicline sahip
siyasi, teknolojik veya hukuki bir takim degisimler zaman serileri {izerinde oldukga etkilidir.
Bahsi gecen bu ve benzeri degisimler ekonometrik zaman serilerinin genel trend ve egiliminde
yapisal kirilma adi verilen 6nemli degisikliklere neden olmaktadir (Giiris & Caglayan,
2013:359). Bu yapisal kirilmalar 6zellikle Tiirkiye gibi gelismekte olan iilkelerde ¢ok sik
rastlanan bir durumdur. Yapisal kirilmalar dikkate alinmadan yapilan analizler istatistiki olarak
tam anlamiyla giivenilir olamamakla beraber 6nemli yorum hatalarina da neden olabilmektedir
(Perron, 1989).

Calismanin daha giiclii ve dogru yorumlanabilmesi amaciyla, standart duraganlik
simamalarina ek olarak Kapetanios (2005) m-yapisal kirilmali birim kok testi de uygulanmustir.
Yapisal kirtlmali Zivot & Andrews (1992) ve Lee & Strazicich (2003) gibi testlerinin maksimum
iki kirilmay1 tespit yetenegine karsin Kapetanios (2005) testi bes farkli kirilmayr igsel olarak
agsagidaki model yardimiyla elde edebilmektedir.

Y = Bo + Blt + /1yH + Z:;l ﬂiAyt—i + 211 ¢, KSy;, + Z:”:l ﬂiDT“ +e @

1, t> T,
0, Diger

t - Tb,i, t > Tb‘i

KS; = { 0, Diger )

KTi,t = {
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KS;;: sabit terimde, KT, : trendde meydana gelen yapisal kirilmalari tespit eden
kukla degiskenleri gostermektedir. Her bir zaman dilimini olas1 bir kirilma tarihi olarak ele
alinan modelde, secilen tarihe iliskin model tahmin edilmekte ve minimum hata terimlerinin
kareleri toplami kirilma noktas: olarak belirlenmektedir. Ayni siire¢ siradaki nokta i¢in devam
etmekte ve bu yontemle ¢ok sayida kirilma noktasi belirlenebilmektedir. Devaminda her bir
kirilma i¢in ayrica bir t-istatistigi bulunup, t-istatistigi en kiiciik olan modelin kirilma sayisi
ve tarihleri sonug olarak raporlanmaktadir. (Kapetanios, 2005:124). Teste iligkin sifir (null) ve
alternatif hipotezler sdyledir:

H,: A=1 olup seri birim kok icermektedir. (Seri duragan degildir.)
H,: A<1 olup seri birim kok icermemektedir. (Seri duragandir.)

Tablo 5: Kapetanios (2005) Duraganlik Testi Sonuclar:
Kritik Degerler [Kapetanios (2005:129) Tablo 1]

Test Istatistigi %1 %5 %10
-5,616 -5,096 -4,784
Kirilma Tarihleri
sefalet -3,648 2009 Q2; 2014 Q3
dovkur -4,575 2012 Q3;2016 Q2
kredi -4.215 2009 Q1;2017 Q1
A sefalet -10,654%*%* 2010 Q2; 2018 Q2
A dovkur -6,136%** 2015 Q4; 2019 Q1
A kredi -6,800%%* 2009 Q2; 2019 Q1

Not: ***; %1 anlamlilik diizeyinde serilerin birim kok icermedigini yani duragan olduklarini gostermektedir. Analizler
sabitte trendde yapisal kirilmaya izin veren model 2 kullanilarak yapilmustir.

Fark degerlerinde tespit edilen kirilma tarihlerinin yorumlanmasi anlamli bir
degerlendirme igermeyecegi diislincesiyle calismada yorumlanmamigtir. Serilerin diizey
degerlerinde tespit edilen yapisal kirilma tarihleri irdelendiginde:

2009 Q1,Q2; 2008 yillarinin son aylarinda patlak veren ABD Mortgage krizinin kiiresel
etkilerinin Tiirkiye’de de hissedildigi donemi,

2012 Q3; Bu donemde Tiirkiye ekonomisi nemli biiylime oranlari yakalamis ve
kisi bagina diisen milli gelirdeki artig, orta gelir tuzagindan ¢ikma yoniindendir. Ekonomik
biiytimenin canlandirtlmasi ve kriz risklerinin azaltilmas: amaciyla, makro ihtiyati politikalarin
uygulanmaya bagladig1 dénemi,

2014 Q3; kiiresel kriz sonrasinda ABD Merkez Bankasi FED’in politika faizlerini
diistirmesinin ardindan tekrar faizlerin artirllmaya baglandigi donemi,

2016 Q2; Mart Haziran aylar1 arasinda PKK ve ISID terr orgiitleri tarafindan iistenilen
Ankara Giivenpark ve Istanbul Atatiirk Havalimani Dis Hatlar Terminali gibi yerlerde yasanan
bombali intihar saldirilarinin oldugu donemleri,
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2017 Q1; Yilbaginda ISID tarafindan diizenlenen istanbul Reina saldirisi, Halkbank
Genel Miidiir Yrd. Hakan Atilla’nin ABD’de tutuklanmasiyla ABD — Tiirkiye arasinda yaganan
gerginlikler, Cumhurbagkanlig: hiikiimet sistemine gecilmesi amaciyla baglatilan referandum
stireci donemleri oldugu goriilmektedir.

Tablo 6’da calismada yer verilen serilerin birim kok testleri sonuglarina gore toplu
olarak duraganlik entegre dereceleri ve anlamlilik diizeyleri rapor edilmistir.

Tablo 6: Serilerin Duraganlik Durumlari

ADF Testi PP Testi KPSS Testi Kapetanios Testi
Anlamlilik Anlamlilik Anlamlilik Anlamlilik
Durum . Durum . Durum .. Durum L
Diizeyi Diizeyi Diizeyi Diizeyi
Sefalet I(1) %1 I(1) %1 I(1) %1 I(1) %1
DovKur I(1) %1 I(1) %1 I(1) %5 I(1) %1
Kredi I(1) %1 I(1) %1 I(1) %1 I(1) %1

Hem standart hem de yapisal kirilmali birim kok testlerinin bulgularina gore ayni
diizeyde duragan olduklar1 goriilmektedir. Bu kosullarda seriler arasindaki egbiitiinlesmenin
varlig1, Maki (2012) coklu yapisal kirilmali egbiitiinlesme testi, Engle & Granger (1987) veya
Johansen (1988) testleri arastirilabilir.

3.3. Esbiitiinlesme Testi

Serilerin duraganlik entegre diizeylerinin esit ve I(1) olduklarinin belirlenmesinin
ardindan, yine coklu yapisal kirilmalarin dikkate alindigi ve ic¢sel olarak beg farkli noktaya
kadar kirilma tarihlerini tespit eden Maki (2012) egbiitiinlesme testi tercih edilmigtir. Zira
bu testin uygulanabilmesinin 6n sart1 serilerin hepsinin diizeyde duragan olmayip, birinci
farklarinda duragan olmasidir (Maki, 2012:2014). Maki (2012) esbiitiinlesme prosediiriinde
asagida verilen dort farkli denklem kullanilmaktadir. Maki (2012) modelde yer alan seriler
arasinda esbiitiinlesme iligkisinin var olup olmadigin1 tespit edebilmek icin asagidaki 4 farkli
test yontemi gelistirmistir. Denklemler sirasiyla; yapisal kirilmaya imkén taniyan sabit terimde
trendsiz, egimde trendsiz, sabitte trendli ve egimde trendli modellerdir.

k

Y = ,U+ZﬂiDi,t+B'xt+ut (6)
i=1
k k

Y = ,U+ZﬂiDi.t+let+ZB;Di,t+ut (7)
i=1 =1
k k

yo=p+ > pwDy+yt+Bz+Y BiDi+u ®)
i=1 =1
k k ' B

Y = ﬂ+ZﬂiDi,t+yt+ZyitDi,t+th+EBiDi,t+ut )
=1 =1 i=1
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Testin hipotezleri; “ H: Seriler Arasinda Esgbiitiinlegsme Iligkisi Yoktur. H,: Seriler
Esbiitiinlesiktir.” seklindedir.

Tablo 7: Maki (2012) Yapisal Kirllmal Esbiitiinlesme Testi Sonuclar:

Tau (t) Test Kritik Degerler
Istatistigi  ¢;,1 %5 %10

Yapisal Kirilma Tarihleri

2010:Q1; 2012:Q1; 2015:Q2; 2017Q1;
2019:Q2
Not: Kritik degerler Maki (2012: 2013) Tablo 1’den alinmustir. ***, %1 anlamlilik diizeyinde esbiitiinlesme iligkisinin

var oldugunu gostermektedir. Maki’nin (2012) tiim modellerinde egbiitiinlesme iliskisi tespit edilmis olup, tabloda
sadece trendde ve rejimde kirtlmay1 esas alan model 3 rapor edilmistir.

Model -15341**%* 8713 -8,129 -7811

Tablo 7°de elde edilen bulgulara gore, bos hipotez %1 anlamlilik diizeyinde
reddedilmekte ve alternatif hipotez kabul edilmektedir. Ozetle seriler uzun dénemde birlikte
hareket etmekte ve aralarinda bir egbiitiinlesme iligkisi s6z konusudur. Bulgularin bir bagka
cikarimi ise, yapilacak analizlerin sahte regresyon icermeyecek olmasidir. Maki (2012) testinin
icsel olarak belirledigi yapisal kirilma tarihleri detayli olarak ele alindiginda;

2010:Q1; 2009 yilinin son ¢eyreginde 5 farkli Avrupa iilkesinin temerriide diismesi
sonucunda ortaya ¢ikan Avrupa bor¢ krizinin, Avrupa’yla ticaret hacmi ¢ok yiiksek olan
Tiirkiye ekonomisindeki artcil etkilerinin gerceklestigi donemi,

2012:Q1; Tiirkiye ekonomisi 2011°de rekor diizeydeki ekonomik biiyiime ger¢eklesmis
ve cari acik en yiiksek seviyeye ulagsa da ve kisi bagina diisen milli gelirdeki artig ile iilke orta
gelir tuzagindan ¢ikma yoniindeydi. Hemen ardindan ekonomik biiylimenin canlandirilmasi
ve kriz risklerinin azaltilmas: amaciyla, makro ihtiyati politikalarin uygulanmaya bagladig1
donemi,

2015:Q2; kiiresel kriz sonrasinda ABD Merkez Bankast FED’in politika faizlerini
diisiirmesinin ardindan tekrar faizlerin artirllmaya bagladig1 donemi

2017Q1; 15 Temmuz darbe tesebbiisii sonrasinda yasanan OHAL donemi ve
Cumhurbagkanlig1r Hiikiimet Sistemine iligkin yeni anayasa degisikligi referandum siirecinin
baglangi¢ donemi,

2019:Q2; Piyasalarda daralma hisseden ABD merkez bankast FED’in faizleri tekrar
azaltmast ve 2018’de Cin ile ABD arasindaki dig ticaret savaglarinin tekrar alevlenmesi
sonucu kiiresel ekonomilerdeki volatilitelerin arttigr donem, ayrica TCMB baskan1 Murat
Cetinkaya’nin gorevden alinarak Murat Uysal’in atandig1 donem olarak yorumlanabilmektedir.

Tespit edilen yapisal kirtlma tarihleri, kukla/yapay degiskenler yardimiyla uzun ve kisa
donem analizlerine dahil edilmisgtir.
3.4. Uzun Déonem Analizi

Seriler arasinda esbiitiinlesme iligkisinin var oldugunun tespitinin ardindan, uzun ve
kisa donem analizleri esbiitiinlesme vektoriinii de dikkate alan Fully Modified OLS (FMOLS),
Canonical Cointegrating Regression (CCR) ve Dynamic OLS (DOLS) yontemlerinden birisi ile
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yapilmalidir. Caligmada, Saikkonen (1992) ve Stock & Watson (1993) tarafindan gelistirilen
DOLS yontemi tercih edilmigtir. Zira DOLS yo6ntemi, otokorelasyon ve degisen varyans
sorunlarina kargi giiclii tahminler yapabilmektedir (Hayashi, 2000). Yine DOLS y&ntemi
aciklayici degiskenlerin gecikme (lag) ve Onciillerini (lead) modelde degisken yer almasi onu
direncli ve giiclii yapmaktadir (Stock, 1994:2741-2742).

yt:XLB+D1171+ZAX;+j8+Ulz (10)

Jj=-e

DOLS yontemi Denklem (10)‘da temsil edilmektedir. Burada €; en uygun onciilleri
(lead), @ ; en uygun gecikmeleri (lag) ifade etmektedir. I}, ; deterministik bilesenler ve ¥y;;
rassal hata terimleri serisidir.

Tablo 8: DOLS Yontemiyle Elde Edilen Uzun Dénem Analizi Sonuclar:
Model: Sefalet, = B+ 8 DovKur, + B.Kredi, + €,

Dovkur 0,888*** (0.00)
Kredi 0,095** (0.01)
K001 4,539%** (0.00)
K001 -1,293%*%* (0.00)
K500 0,843 (0.00)
K, 01 3,323%** (0.00)

201902 0329 (042)
Sabit Terim 8.,458%** (0,00)
R? [Belirlilik Katsay1si] 0,724
R? [Diizeltilmis Belirlilik Katsayisi] 0,690
SER [Regresyonun Standart Hatas1 (Standart Error of Regression)] 1,217
MDYV [Bagimli Degiskenin Ortalamasi (Mean Dependent Variable] 12,88
SSR [Atiklarin Kareleri Toplam1 (Sum Squared Resid)] 82,97

Sefalet; = 8,46 + 0,89.DovKur, + 0,10.KrediFaiz; + 4,54 Konogr — 1,29.Kogian
"I'O7 84.K2015Q2 + 37 32.K2017Q1 + 0, 33-K2019Q2 €

Not: (); parantez i¢indeki degerler olasilik degerlerdir. ***: %1 ve **: %5 diizeyinde istatistiksel olarak anlamlilig1
ifade etmektedir. SIC kriterine gére maksimum gecikme 3 olup, Bartlett Kernel, Newey-West Band genisligi 4’diir.
R? ve R?; tahmin edilen modelin, bagimli degiskendeki degisimlerin yiizde kagini agiklayabildigini gostermektedir
(Gujarati & Porter, 2012:73-77). Bir tahminde SER<MDYV oldugunda modelin, gdzlemlerle uyumunun iyi olduguna
karar verilmektedir (Tar1, 2012:36). SSR; degerinin kii¢iik olmasi, tahminin basarili olduguna isaret etmektedir
(Yerdelen Tatoglu, 2020:50-53).

Uzun doénem analizinden elde edilen bulgulara gére, doviz kurunda yaganan 1 birimlik

artig, iktisadi hognutsuzluk endeksi (sefalet endeksi) tizerinde yaklasik 0.89 birimlik bir artiga
neden olmaktadir. Bankalarca acilan tiiketici kredilerine (ihtiya¢, konut ve tagit) uygulanan
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agirlikli ortalama faiz oranlarinda yaganan 1 puanlik artig ise sefalet endeksini yaklagik 0.1
birimlik bir artisa neden olmaktadir. Ayrica Maki (2012) testinin icsel olarak tespit ettigi
kirilmalarin modele kukla degisken olarak ilavesinde, kukla degiskenlerin 2019 Q2 hari¢ hepsi
istatistiksel olarak anlamli oldugu goriilmektedir.

3.5. Kisa Donem Analizi

Uzun donem analizinde oldugu gibi kisa donem analizinde de “DOLS” y&ntemi
uygulanmistir. Kisa donem analizleri serilerin duraganlastirilmis halleri ile yapilmaktadir.
Ayricauzun donem analizinde elde edilen ECT (Error Correction Term) hata diizeltme teriminin
bir birim zaman gecikmeli serisi de kisa donem analizinde yer almaktadir. DOLS yontemi ile
kisa donem analizine esas teskil eden model asagidaki gibidir.

Ay, =AX,f+AD,y,+ > AAX,.;0 + AECT .-, + vy, (11

J="q

Modeldeki ECT'-, teriminin; katsayisinin ( A) negatif ve istatistiksel olarak anlamli
olmast durumunda; modelin hata diizeltme mekanizmasinin calistigina, yani kisa donem
sapmalarimin belli bir zaman diliminden sonra kendiliginden ortadan kalktigina ve uzun donem
iligkisine yaklastigina karar verilmektedir. Bunun dogal sonucu olarak, elde edilen tahminlerin
istikrarli oldugu bilinmektedir (Giiris vd., 2020:223). Kisa dénem analizden elde edilen bul-
gular Tablo 9’da rapor edilmistir.

Tablo 9: DOLS Yontemiyle Elde Edilen Kisa Donem Analizi Sonuclar:
Model:

ADovkur 2.,545%%% (0,00)
AKredi 0,022  (0,66)
4K, 0, 3,110%%% (0,00)
AKZOIZQ] -0,355 (0,36)
AK2015Q2 1,258*** (0,00)
AK2017Q1 1,799*** (0,00)
AK2OI9Q2 0,422 041)
ECT, -0,477%%* (0,00)
Sabit Terim 0,297  (0,76)
R? [Belirlilik Katsay1si] 0,601
R? [Diizeltilmis Belirlilik Katsayisi] 0,533
SER [Regresyonun Standart Hatas1 (Standart Error of Regression)] 0,964
MDYV [Bagiml Degiskenin Ortalamas: (Mean Dependent Variable] 0,101
SSR [Atiklarin Kareleri Toplam: (Sum Squared Resid)] 49,329

Not: ***: %1 diizeyinde istatistiksel olarak anlamlilig1 ifade etmektedir. SIC kriterine gére maksimum gecikme 3 olup,
Bartlett Kernel, Newey-West Band genisligi 4°diir.
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Kisa donem analizi sonuglarma gore, FC'T,—; teriminin katsayis1 negatif istatistiki
olarak anlamlidir. Hata diizeltme teriminin katsayisini kullanarak, regresyondaki serilerin
denge degerine ne kadar siirede yakinsadigini da ifade edebiliriz. 1/0,477 = 2,09 oldugundan
yaklagik olarak 2,1 ¢eyrek donem (2,1 x 3 Ay) sonra, yani yaklagik 6 ay sonra sapmalar
tamamen ortadan kalkmaktadir (Ak¢ayir & Albeni, 2016: 576).

3.6. Nedensellik Analizi

Serilerin uzun donemde birlikte hareket ettiginin yani egbiitiinlesik oldugunun tespitinin
ardindan yapilacak olan nedensellik analizinde Granger nedensellik testini uygulamak, hatali
tahminlere neden olacaktir. Bu sartlarda kisa ve uzun donem nedensellik iligkisini ayr1 ayr
analiz edebilen Vektor Hata Diizeltme Modeline (VECM-Vector Error Correction Model)
dayali nedensellik analizi yapilmalidir (Serfraz, 2017; Giirig vd., 2020:227). Model asagidaki
gibidir.

p—1 p—1
ASefalet, = ay+ a,ECT\,-, + Y anASefalet,—;+ Y &y ADovKur,-;
. i=1 i=1 (12)
+Z A 4 AKT@dit_i + Wit
i=1

Burada p; en uygun gecikme uzunlugunu temsil etmektedir. Bu testte nedenselligin
varligini sinamak icin kullanilacak bos (null) hipotezler;

“ Ho:a3; = 0, DovKur’dan Sefalet’e dogru nedensellik iliskisi yoktur.”
“ Hy:ay; = 0, Kredi’den Sefalet’e dogru nedensellik iliskisi yoktur” seklindedir.
Calismada en uygun gecikme uzunlugunun tespitine iliskin istatistiksel degerler Tablo

10°de rapor edilmistir.

Tablo 10: Optimum Gecikme Uzunluklarmin Tespit Edilmesi

Gecikme LogL LR FPE AIC SC HQ
1 -219,757 NA 04681 17,7544 80714 7.8782
2 -189,521 54,322% 0,2283* 7,0346* 7,6684* 7,2820%
3 -184,214 8,9955 0,2601 7,1597 8,1105 7.,5309
4 -176,682 12,000 0,2761 7,2095 84772 7,1044
5 -172.931 5,5946 0,3355 73874 8,9720 8,0060

Not: LR: Sirali Diizeltilmis LR Test Istatistigi; FPE: Son Tahmin Hatasi; AIC: Akaike Bilgi Kriteri; SC: Schwarz
Bilgi Kriteri; HQ: Hannan-Quinn Bilgi Kriterini ifade etmektedir.

Tablo 10’daki sonuglar esas alindiginda optimum gecikme uzunluklar tiim kriterlere
gore (en fazla *’a sahip olan) 2 olarak kabul edilmistir. Bu gecikme uzunlugunda modellerin
istikrarliligint tespit etmek icin, Sekil 2’de ters karakteristik koklerim birim ¢emberin iginde
kaldig1 ve Tablo 11°de degisen varyans ve otokorelasyon sorunu olmadigi gosterilmistir.
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Sekil 2: Ters Karakteristik Kok Grafikleri
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Tablo 11: Otokorelasyon ve Degisen Varyans Testi Sonuclari

Gecikme  Otokorelasyon LM Test istatistigi Degisen Varyans Chi-sq Degeri
1 2.12 (0.98)
2 6.47 (0.69)

108.47 (0.18)

Karar verilen optimum gecikme uzunlugunun bir eksigi esas alinarak VECM nedensellik
testleri yapilmig ve Tablo 12’°de rapor edilmigtir.

Tablo 12: VECM’e Dayah Nedensellik Testi Sonuclar1

Kisa Donem Nedensellik Testi Sonuclar: Uzun Dénem Nedensellik
Etlil.lenen Etkileyen Degiskenler Testi Sonuglar
Degiskenler
ADovKur AKredi ECT,,
24,11 1891 -0,195™
ASefalet 0,00y (0.00) [-3.95]

t istatistigi kritik degerleri; %1, %5 ve %10 anlamlilik diizeyinde sirasiyla 1,64; 1,96 ve 2,57 dir.

Not: ( ): Parantez iginde yer verilenler olasilik degerleri, [ ]: koseli parantez icindekiler t istatistikleridir. *** %1
anlamlilik diizeyinde nedensellik iliskisinin varligini ifade etmektedir. Bagimsiz degiskenlerin tamamindan bagimli
degiskene dogru, %1 anlamlilik diizeyinde hem uzun hem de kisa donemde nedensellik iligkisi bulunmaktadir.

4. Sonuc ve Degerlendirme

Arthur Okun’un enflasyon, igsizlik ve biiyiimeye iligkin ¢ok onemli caligmalarina ek
olarak, literatiire ABD’nin makroekonomik performansini 6l¢tiigii bir endeks kazandirmustir.
Enflasyon ve igsizlik oranin agirliklandirilmamis toplamu ile elde ettigi bu endekse sefalet
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endeksi adi verilmis ve daha sonra devam eden caligmalarda bu endeks bir¢ok iilkeye
uygulanmig ve yeni makroekonomik degiskenler de eklenmistir. Her ne kadar bugiin iktisadi
hosnutsuzluga dair ¢ok sayida endeks ismi duyulsa da endeksin ilk hali halen daha popiilaritesini
korumaktadir (bkz. Cohen vd.,2014; Wu vd.,2014). issizlik ve enflasyon ekonomik paydaglarin
yasam standartlarin1 belki de en cok etkileyen iki makroekonomik degiskendir. Birisinin
olumlu yonde degisirken digerinin bozulmas: iktisadi hognutsuzlugu ya etkilemez ya da daha
yiiksek seviyelere ¢ekebilir. Bu agidan Okun’un igaret ettigi endeks degerinin agag1 inmesi her
ikisinin de olumlu yonde degismesine baghdir. Bu sebeple sadece enflasyonu ya da issizligi
dikkate almak yerine ikisinin toplami olan sefalet endeksini almak makroekonomik performans
acisindan daha dogrudur.

Literatiirde endeksin makroekonomik olan ya da olmayan bircok degisken ile iligkisini
arastiran caligmalara rastlamak miimkiindiir. Fakat doviz kuru ve kredi faizlerini esas alan
caligmalara hi¢ rastlanmamistir. 2005:Q1-2020:Q4 Tiirkiye 6rneklemi ile yapilan ¢alismada,
Okun tarafindan bir makroekonomik performans olgiitii olarak ortaya atilan, sefalet (iktisadi
hosnutsuzluk) endeksinin doviz kurlarina ve tiiketici kredi faiz oranlarina duyarli olup olmadigt,
yapisal kirilmalari da dikkate alan yontemler yardimiyla aragtirilmigtir. Hem standart hem de
yapisal kirilmali birim kok testi sonuglarma gore seriler diizeyde duragan olmayip tamami
birinci farkta duragan bulunmugtur. Yapisal kirilmali birim kok testleri ve egbiitiinlesme
testlerince icsel olarak belirlenen kirilma tarihlerinin Tiirkiye ekonomisinde 6nemli addedilen
bazi ekonomik ve sosyolojik olaylarin oldugu c¢ogunlukla kriz tarihlerini isaret etmesi
acisindan bagarilidir. Uzun donemde birlikte hareket ettigi (esbiitiinlesik) tespit edilen serilerin
uzun donem parametre tahminleri teorik beklentilerle ortiisecek sekilde elde edilmistir. Her iki
bagimsiz degiskenin katsayisi da pozitif ve istatistiksel olarak anlamli bulunmustur. Ayrica
hem uzun hem kisa donemde seriler arasinda nedensellik iligkisi tespit edilmistir. Kurulan
modelin dogrulugunu ve kararliligin1 isaret eden istatistiksel bilgiler calismay1 giivenilir hale
getirmistir.

Uzun dénemde Tiirk lirasinin () diger para birimleri karsisinda deger kaybetmesi ve
tiiketici kredileri (tasit, konut ve ihtiyac) faiz oranlarinin yiikselmesi endekste yiikselise neden
olmaktadir. 2015°den beri yiikselme trendi icerisinde olan ve 6zellikle son yillarda hizlanan
doviz kuru ataklart sefalet endeksini 6nemli 6l¢iide artirmaktadir. Kurdaki ataklar nedeniyle
hedeflenen faiz politikalarinin uygulanmast da giderek giiclesmektedir. Zira ya yiiksek faiz
diisiik kur ya da diisiik faiz yiiksek kur ¢cikmaziyla karsilagiimaktadir. Tiirkiye’de tutuklu
ABD’li Rahip Brunson nedeniyle ABD ve Tiirkiye iligkilerinde 2018’de ortaya cikan siyasi
krizle beraber doviz kurundaki spekiilatif ataklar sonrasinda, 2019’a kadar TCMB ve siyasi
iktidar diisiik kurda 1srarci olurken faizi yiikseltmek durumunda kalmig, 2019°dan sonra
ise diinyadaki faiz indirimi riizgarin1 da arkasina alarak yiiksek kur diisiik faiz politikasini
uygulamistir. 2021 Eyliil’e kadar yiikselen kuru dengelemek amaciyla tekrar politika faizi %19
seviyelerine yiikselmigtir. Daha sonra ise tekrar 6nemli bir karar degisikligi ile Eyliil 2021°den
itibaren yilsonuna kadar politika faizi %14’e kadar indirilmis tekrar diisiik faiz yiiksek kur
politikasina gecilmistir. Bunun neticesi olarak doviz kurunda kisa siirede %100’den fazla bir
artig yasanmistir. Doviz kurunda ve enflasyonda yasanan hizli ve hissedilebilir artiglar nedeniyle
siyasi iktidar “kura endeksli mevduat hesab1” ad1 altinda bir ¢oziim gelistirmistir. 2021 yilsonu
itibariyle oldukga giincel olan bu ¢oziimiin siirdiiriilebilir olup olmadig1 ekonomistlerce farkl
yonleriyle tartisiimaktadir. Neticenin nasil olacagina iligkin heniiz belirsizlikler bulunmakta
olup, bu konu aragtirmacilar agisindan yeni bir arastirma alanidir.
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Ampirik bulgulara gore, Tiirk liras1 1 birim deger kaybettiginde sefalet endeksi yaklagik
0.89 puan yiikselirken, kredi faiz oranlar1 1 puan arttiginda sefalet endeksi yaklagik 0.10 puan
yiikselmektedir. Sonugclar, teorik olarak da anlamlidir. Tiiketici kredileri anlaminda faizin
yiikselmesi, toplam talep iizerindeki etkisiyle enflasyonu artirmakta fakat igsizligi zaman
icerisinde yiikseltmektedir. Bu durumun neticesi olarak faiz oranlar: sefalet endeksi iizerinde
doviz kuru kadar etkili olmasa da endeksi yiikseltmektedir. Enflasyonun ve issizliin ekonomik
ve sosyolojik maliyetleri olduk¢a yiiksektir. Her ikisinin yiiksekligi ise ekonominin derin bir
depresyonuna isaret etmektedir. Bu a¢idan her ikisinin de istenmeyen oranlarda seyretmesi
ekonomiler igin nemli bir sinyaldir. Issizligin diisiiriilmesi ve dezenflasyon siireci ise adeta act
bir recetedir. Phillips egrisinde bahsedildigi iizere, birisinin yiikselmesi digerini diisirmektedir.
Bu agidan sefalet endeksi olduk¢a 6nemli bir makroekonomik performans gostergesidir. Amag
enflasyon ve issizligin takas: (trade-off) degil, endeks dogrusunun asagi yonlii kaymasidir.
Doviz kuruna ve faiz oranlarina duyarli olan bu endeksin diigiiriilerek tilkenin makroekonomik
performansimin artirilmasi olduk¢a 6nemli bir politikadir. Aralarindaki ters iligki nedeniyle,
bunun basarilabilmesi i¢cin hem finansal derinligin artirilmasi hem de reel ekonominin
canlandirilmas: gerekmektedir. Cok kisa siirede bir sonu¢ almmamasa da uzun vadede genis
capli yapisal reformlarin hayata gecirilmesiyle bu miimkiin olabilmektedir.

Ormegin Tiirkiye ekonomisinin 2010-2013 déneminde yakaladigi makroekonomik
performans, benzer seviyelerde daha uzun yillar sayet stirdiiriilebilseydi kisi bagina diisen
milli gelirdeki artig Tiirkiye’yi orta gelir tuzagindan kurtarmis ve sinif atlatmig olurdu. Bu
durumda endeks dogrusu orijine daha yakin bolgede yeniden dengelenirdi. Yonetilemeyen risk
ol¢iitli olarak Tiirkiye nin jeopolitik ve ulusal riskleri, bunun 6niindeki en biiyiik engellerden
birisidir. Risklere karsi ¢ok hassas olan doviz kuru ve faizlerin hedeflenen diizeye ulagsmasi ve
nihayetinde sefalet endeksinin diisiiriilmesi ilk olarak sistematik olmayan yani yonetilebilir
risklerin diigiirtilmesi ile miimkiindiir. Finansal derinligin artirilip, iilkenin finansal sermaye
icin faiz digindaki getiriler agisindan cazibe merkezi haline getirilmesi ve cari acik artirilmadan
ekonomik biiylimenin saglanmasi gerekmektedir. Birbirleri ile grift iligkilere sahip bu
makroekonomik degiskenlerin kontrolii ve sahip olunan giiclii yonlerin 6ne ¢ikarilmasi igin
tarim, turizm, teknoloji, egitim ve hukuk basta olmak {iizere biiyiik ¢apli reformlarin vakit
kaybetmeksizin hayata gegirilmesi kacinilmazdir. Aksi halde bazi degiskenlerin diizeltilmesi
diger degiskenleri eskisinden daha kotii hale getirecektir.

2021 yilmin Ekim ay1 ile beraber diisiik faiz yiiksek kur politikasina gecis iki ay gibi
cok kisa siirede doviz kuru ve enflasyon kanaliyla sefalet endeksini dogrudan etkilemistir. Bu
calismanin devami veya gelistirilmesi agisindan arastirmacilarin, ampirik ya da teorik olarak
benzer konular1 arastirmas literatiire 6nemli katkilar saglayacaktir. Cari fazla vererek uzun
vadede biiylime ve doviz kurunu dengeleme amacina matuf olarak, diisiik faiz ve dengeli
kur (tasarruf sahibi i¢ yatirimciyr kur riskine kargi fonlama) politikasinin makroekonomik
performansa (sefalet endeksine) etkilerinin nasil olacagi merak konusudur. Ayrica aralarinda
trade-off iligki bulunan doviz kuru ve faiz oranlarmin senkronize olarak kontrol edebilme
politikasinin siirdiiriilebilir olup olmadig1 ve kura endeksli mevduat hesaplari uygulamasinin
biitce dengesi ve i¢ borg yiikii perspektifinde enflasyona ve nihayetinde sefalet endeksine etkisi
ileriye doniik 6nemli arastirma konularidir.
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Katki Orani Beyani

Arastirma tek yazarli olup, bagka bir yazarin herhangi bir katkist bulunmamaktadir.

Cikar Catismasi Beyam

Yazarmn ve calismanin herhangi bir kurum ya da kisi ile ¢ikar ¢atigmasi s6z konusu
degildir.
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EXTENDED SUMMARY

A new index was developed by Arthur Okun, who has significant studies on the
relationship between inflation and unemployment in the 1970s. The index, which is defined
by the unweighted sum of inflation and unemployment rates, was named the misery index
which was applied to many countries. After, new macroeconomic variables were added in
the following studies. Although many indexes about economic discomfort are heard today,
the pioneer version of the index still maintains its popularity. In the literature, it is possible to
come across studies investigating the relationship between the index and many macroeconomic
or non-macroeconomic variables. But there are no studies based on exchange rate (EXR) or
loan interest rates (IR). In this study applied with the sample of Turkey for the 2005:Q1-
2020:Q4 period, whether the misery (economic discomfort) index, which was put forward as
a macroeconomic performance criterion by Okun, is responsive to EXR and consumer loan
IR, was investigated with the help of methods that also take into account structural breaks.
According to both standard unit root and unit root test with structural break results, the series
were not stationary at the level, but all were found to be stationary at the first difference. The
break dates determined internally by the structural break unit root tests and cointegration tests
are successful in that they mostly point to the crisis dates when some economic and sociological
events are considered important in the Turkish economy. The long-run parameter estimations
of the model, which were found cointegrated were obtained in parallel that corresponds to
the theoretical expectations. The coefficients of both explanatory variables were found to be
positive and statistically significant. In addition, causalities were determined between the series
in both the long-run and short-run. Statistical results indicating the stability of the model which
was set up has made the study trustworthy. In the long run, the depreciation of the Turkish Lira
(B) against other currencies and the rise in consumer loans (vehicle, housing and consumer
goods) IR cause an increase in the index. The EXR attacks, which have been in an upward trend
since 2015 and especially accelerated in recent years, significantly increase the misery index.
Due to the attacks in the EXR, the implementation of the targeted IR policies is becoming
increasingly difficult. Because dilemma that either high IR and low EXR or low IR and high
EXR is encountered. The increase in consumer loans IR has an impact on aggregate demand
and increases the unemployment rate over time, although it reflects positively on inflation. So,
the Okun’s misery index (OMI) rises, although it is not as effective as the EXR. According to
empirical findings, when the TL depreciates by 1 unit, OMI rises by approximately 0.89 points,
while OMI rises by approximately 0.10 points when the loan IR increases by 1 point. The
results are theoretically significant.

Disinflation and reducing unemployment is a very stringent process. As mentioned in
the Phillips curve, rising one lowers the other. So, the OMI is a very important macroeconomic
performance indicator. The aim is not the trade-off of inflation and unemployment, but a
downward shift of the index line. It is a considerable policy to increase the macroeconomic
performance of the country by lowering OMI, which is responsive to EXR and IR. Due to
the adverse relationship between them, it is necessary to both increase financial depth and
stimulate the real economy in order to achieve this. Although no results can be achieved in
the short-run, this is possible with the implementation of large scale structural reforms in the
long-run. As a measure of uncontrollable risk, Turkey’s geopolitical risks are one of the biggest
obstacles to failure. Reaching the target level of EXR and IR, which are very responsive to risks
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and ultimately reducing the OMI is possible by reducing the nonsystematic risks firstly. It is
necessary to increase the financial depth, to make the country a center of attraction for financial
capital in terms of non-interest returns, and to ensure economic growth without increasing the
current account deficit. In order to control these macroeconomic variables, which have intricate
relations with each other, and to highlight the strengths, it is inevitable that large-scale reforms,
especially agriculture, tourism, technology, education and law, will be implemented without
losing time. Otherwise, fixing some variables will make other variables worse than before.
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OZET

Tedarikgi secimi birbiriile celiskili hedeflerin maksimizasyonunu amagladigindan ¢ok kriterli karar
verme problemleri arasinda kabul edilmektedir. Isletmeler miisterilerin taleplerini yerine getirebilmek
icin ekonomik faktorlerin yani sira, cevresel ve sosyal faktorleri de onemle dikkate almaktadir. Calismanin
ana amact siirdiiriilebilir bir tedarik zinciri icerisinde tedarik¢i secimi kriterlerinin degerlendirilmesi,
hangi kriterlerin daha fazla agirliga sahip oldugunun belirlenmesidir. Calismada, siirdiiriilebilir tedarik
zinciri performansint degerlendirmek icin ekonomik, cevresel ve sosyal faktorleri kapsayan bir kavramsal
cerceve gelistirilmistir. Bu 3 ana kritere ek olarak 9 tane alt kriter de calismaya dahil edilmistir. Calismada
dogal ahsap kaplama sektoriinde faaliyet gostermekte olan bir firmamn tedarik¢i secimi konusunda
stirdiiriilebilirlik performanslarim olgcebilmek icin DEMATEL yontemi uygulanmistir. Uygulamanin
sonunda her kritere ait agirlik derecesi hesaplannugtir. Calisma kapsanminda degerlendirilen firma icin
stirdiiriilebilir tedarik¢i secim kriterlerinde oncelikle ekonomik, daha sonra sosyal ve ¢evresel boyutun
onemli olarak goriildiigii, tedarik maliyetinin en onemli performans kriteri oldugu ortaya ciknustir.
Kriterlerin etkileyen ve etkilenen seklinde birbirlerine gére onem seviyesi belirlenmistir. Isletmenin
tedarik¢i seciminde odaklanmast gereken performans kriterleri ortaya konmustur.

Anabhtar Kelimeler: Siirdiiriilebilir Tedarik Zinciri Yonetimi, Tedarik¢i Se¢imi, Cok Kriterli Karar Verme,
DEMATEL, Uclii Bilango Yaklagimi.

REVIEW OF SUPPLIER EVALUATION CRITERIA IN SUSTAINABLE
SUPPLY CHAIN MANAGEMENT BY DEMATEL METHOD AND
AN APPLICATION IN THE WOOD SECTOR

ABSTRACT

Supplier selection is considered among the multi criteria decision-making problems as it aims to
maximize conflicting targets. In order to meet the demands of customers, enterprises take environmental and
social factors into account as well as economic factors. The main objective of the study is to evaluate supplier
selection criteria within a sustainable supply chain and to determine which criteria have more weight. In
the study, a conceptual framework has been developed by taking into account economic, environmental and
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social factors in order to evaluate the performance of a sustainable supply chain performance. In addition
to these 3 main criteria, 9 sub-criteria are also included in the study. In this study, the DEMATEL method
is applied to measure the sustainability performance of suppliers in the sustainable supply chain of a
company operating in the natural wood coating sector. At the end of the practice, the weight rating of each
criterion is calculated. It has been revealed that the economic, then social and environmental dimension
is considered important in the sustainable supplier selection criteria for the company evaluated within the
scope of the study and that the cost of supply is the most important performance criterion. The criteria are
divided into affecting and affected by evaluating the level of importance relative to each other. It has been
shown that the enterprise should focus on which performance criteria in the supplier selection.
Keywords: Sustainable Supply Chain Management, Supplier Selection, Multi-Criteria Decision Making,
DEMATEL, Triple Bottom Line.

1. Giris

Isletmeler tedarik faaliyetlerini yasam dongiileri boyunca siirdiirmeye mecburdur.
Tedarik fonksiyonunun iyi islemesi, kaliteli bir yap1 ortaya koymak ve zinciri iyi yonetebilmek
icin gereklidir. Ulusal ve uluslararasi pazarda olusan dinamik ve karmagik kurumsal sistemlerde
karar verme siireci, organizasyonlarin kontrol ve yonetiminde onemli bir rol oynamaktadir
(Kolbin, 2003:345). Isletmeler globallesme ve artan rekabete karst, karliligin1 ve verimliligini
en uygun sekilde yonetebilmek i¢in en dogru segimleri yapmak zorundadir. Giintimiizde
tedarik¢ilerle uzun vadeli is birligini siirdiirmek ve daha az sayida ancak giivenilir tedarik¢i
ile caligmak amaclanmaktadir (Li vd., 2006). isletmeler acisindan 6nemli bir diger husus ise
tedarik¢iler ve diger stratejik ortaklarla yakin ve uzun donemli iligki kurabilme yetenegidir.
Bu iligki sayesinde ortak bir fayda ile maliyet, kalite, hiz ve cevap verebilirlik gibi rekabet
acisindan oncelikli konularda avantaj saglanmaktadir. Isletmelerin kaliteyi kabul edilebilir
smirda tutarak diisiik maliyetle iiretim yapmalari rekabet avantaji saglamalari i¢in gereklidir.
Dogru iirlintin, dogru yerde, dogru zamanda, dogru fiyata, diisiik maliyetle son tiiketiciye
ulagsmasii saglayan malzeme, bilgi ve para akisinin yonetimi olan tedarik zinciri yonetimi,
rekabet avantajini kullanmay1 amaglayan isletmeler i¢in oldukca 6nemlidir (Ross, 1998:33).

Tedarik zincirleri rekabet, kaynak kitligi, kat1 diizenlemeler ve paydas gereksinimlerine
giderek daha fazla maruz kalmaktadir. Sirketlerin tedarik zinciri yonetimlerinde siirdiiriilebilirlik
ilkeleri benimsemeleri konusunda artan bir farkindalik mevcuttur. Ciinkii giinlimiizde artik
isletmeler degil tedarik zincirleri rekabet etmektedir. Isletmeler bu nedenle tedarik zinciri
tasariminda dogru tedarikgilerle c¢aligmak mecburiyetindedir. Ortaya c¢ikan gelismeler
isletmelerin maliyetleri acisindan avantaj saglamanin yani sira birtakim zorluklara da neden
olabilmektedir. Tehditlerin firsata doniistiiriilmesi ve maliyetlerin en uygun diizeyde tutulmasi
noktasinda tedarik zinciri yonetimi kilit rol oynamaktadir (Cicek vd., 2020).

Isletmelerin tedarik zinciri performanslarni artirmalar1 ve dolayisiyla rakiplerine
iistiinliik saglamalarinda kritik faktorlerden biri de uygun tedarikgilerle calismaktir. Dolayisiyla
en uygun tedarik¢inin se¢imi ozellikle tedarik zinciri siireclerinde siirdiiriilebilirlik anlayigini
benimseyen isletmeler agisindan daha fazla 6nem kazanmaktadir. Isletmelerin basarisinda
kritik bir faktor haline gelmesi sebebiyle tedarik¢i se¢cimi ve tedarik yonetiminde degerlendirme
oldukga 6nemlidir (Hsu vd., 2013). Degerlendirme kriterleri tespit edildikten sonra alternatifler
arasindan en uygun tedarikcinin se¢imi yapilmalidir. Iyi secilmis bir tedarik¢i maliyeti diisiiriip,
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kalite ve giivenilirligi artirabilir. Ayrica tedarik zincirinde olusabilecek riski en aza indirerek
isletmenin k&r marjini artirabilir (Liu vd.,2018). Cogu sektorde son iiriin fiyatinin (% 70) olduk¢a
biiyiik bir kismmi1 hammadde ve parca maliyetleri olugturmaktadir (Ghodsypour & O‘Brien,
1998). Bu sebeple tedarikci seciminin satin alma departmaninin en 6nemli faaliyeti oldugu
kabul edilmektedir (Saen, 2007). Tedarik¢i se¢iminde isletme icin karar veren kisiler somut ve
maddi olmayan kriterler arasindan en uygun olanini se¢gmeyi amaclamaktadir. En iyi tedarik¢iyi
bulmada karsilasilan zorluklar nedeniyle, isletmeler cesitli yontemler kullanmaktadir. Bir¢ok
kriteri icermesi sebebi ile uygun tedarik¢inin se¢imi literatiirde oldukga fazla caligilan konular
arasindadir. Hem niteliksel hem de niceliksel 6zelliklere dikkat edilmesini gerektirdigi i¢in Cok
Kriterli Karar Verme (CKKYV) problemi olarak kabul edilir (Cihangir, 2019). Siirdiiriilebilir
tedarik¢i se¢iminde yararlanilan kriterleri tespit etmek icin bu ¢aligma yapilmigtir. Calismanin
ana amaci siirdiiriilebilir tedarik¢i seciminde hangi kriterlerin daha fazla 6neme sahip
oldugunun DEMATEL y6ntemiyle arastirilmasidir. Caligma dort boliimden olugmakta olup
birinci boliimdeki giristen sonra ikinci boliimde kavramsal gerceveye yer verilmistir. Uglincii
boliimde ¢alismanin yontemi agiklanmis, analizde kullanilacak kriterlerin nasil secildi8i ortaya
konularak uygulama adimlart anlatilmigtir. Dordiincii ve son boliimde ise sonug ve Oneriler
kismina yer verilerek ¢aligma tamamlanmigtir.

2. Kavramsal Cerceve
2.1. Siirdiiriilebilir Tedarik Zinciri Yonetimi

Tedarikgiler, bulunduklar1 tedarik zincirinin en kritik baglantisidir (Dong vd., 2018).
Tedarikgi ile alici iligkisinin stirdiiriilebilirligi bakimindan isletmeler stratejik karar alabilme
yetenegine sahip olmalidir. Karar vermeyi gelistirmek i¢in tedarikgilerle etkin iligkiler
kurulmasinin yani sira iiriin tasarim faaliyetlerinde ve siirekli iyilestirme calismalarinda tedarikgi
katilimimin saglanmasi hem tedarik¢inin hem de iireticinin performansint yiikseltilmesine,
irtin gelistirme siirecine dahil edilmesi ise kaynaklarin en ¢ok fayda saglayacak sekilde
ayarlanmasina katki saglayabilir (Vonderembse & Tracey, 1999).

Siirdiiriilebilirlik kavrami, c¢evre koruma ve sosyal yiikiimliiliikk bilincinin artmasi
nedeniyle cok sayida sektdr icin temel bir felsefe haline gelmistir. Diinya Ekonomik
Kalkinma Komisyonu siirdiiriilebilir bir igletmeyi “gelecek nesillerin kendi ihtiyaclarini
karsilama yeteneginden 6diin vermeden bugiiniin ihtiyaclarini karsilayan” bir igletme olarak
tanimlamaktadir (WCED, 1987). Artan dis kaynak kullanimi tercihi, ¢evresel politikalar
(Ghayebloo vd., 2015), kaynak rezervlerinin hizli bir bicimde tiikkenmesi ve sosyal sorumluluk
bilincinin olugmas ile isletmelerin strateji ve politikalarinda siirdiiriilebilirlik zorunlu hale
gelmigtir (Luthra & Mangla, 2018).

Stirdiiriilebilir tedarik zinciri yonetimi, sadece kurumlarin kendi faaliyetlerinin
sorumluluklarimi degil i¢inde bulunduklari tedarik zincirini de icermekte, miisteri ve paydas
gereksinimlerinden elde edilen siirdiiriilebilir kalkinmanim “Uclii Bilango Yaklagimi” olarak
kabul edilen ekonomik, sosyal ve ¢evresel hedeflerini dikkate almaktadir (Seuring & Miiller,
2008: 361; Carter & Rogers, 2008). Isletmeler rakiplerinden farklilagmak ve ayrigabilmek icin
maliyetlerini azaltmali, tirtin/hizmet kalitesini artirmali ve bunlar1 yaparken ekonomik, sosyal
ve cevresel faktorleri de goz ardi etmemelidir. Artik giintimiizde tedarik zinciri yapisinin amaci
sadece bitmig iirtinleri miisterisine ulastirmak degil ayrica tirtinlere deger katacak faaliyetleri
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tespit ederek uygulamaktir. Isletmeler siirdiiriilebilir tedarik zinciri yonetimlerinde etkinliklerini
bu sayede artirabilir (Peidro vd., 2009). Verimli bir tedarik zinciri yonetimi rekabet avantajinin
iyilestirilmesi, iiretim riskinin azaltilmasi, iyilestirilmis miisteri hizmetleri, optimize edilmis
envanter seviyesi, miisteri memnuniyeti, artan gelir ve karlilig1 ile miimkiindiir (Chang vd.,
2011). Siirdiirtilebilir bir tedarik¢i secimi bu yoldaki ilk adimdir (Memari, 2019).

Tablo 1, siirdiiriilebilir tedarik zinciri yonetiminde tedarik¢i degerlendirmesi yapabilmek
icin gelistirilmig faktorleri gostermektedir. Detayl: literatiir taramasi sonucunda elde edilmis
faktorler ekonomik, cevresel ve sosyal olarak siralanmis ve se¢im kriterlerine iliskin daha 6nce

yapilmig ¢aligmalardan bazilari tabloda gosterilmistir.

Tablo 1: Faktorlere Gore Secim Kriterleri

Faktorler Yapilmis Calismalar

Ekonomik Faktorler

Cevresel Maliyetler Ahi & Searcy (2015)

Firma Altyapisi Yayla vd. (2015)

Fiyat Awasthi vd. (2018); Luthra vd. (2017); Amindoust vd.

(2012)

Hizmet Becerisi

Chang vd. (2011); Dou & Sarkis (2010)

Hizmet Performansi

Memari vd. (2019); Luthra vd. (2017)

Iletisim ve Bilgi Teknolojisi

Govindan vd. (2019); Liu & Wang (2009)

Kalite

Memari vd. (2019); Amindoust vd. (2012); Bai & Sarkis
(2010)

Karhilik

Govindan vd. (2019)

Miisteri Memnuniyeti

Ahi & Searcy (2015)

Operasyonel Maliyetler

Govindan vd. (2019); Arabsheybani vd. (2018)

Pazar Pay1 Govindan vd. (2019); Ahi & Searcy (2015)

Risk Paylagimi Tavana vd. (2016)

Stratejik Uyum Dou & Sarkis (2010)

Tedarik Maliyeti Govindan vd. (2019); Memari vd. (2019); Ghadimi &

Heavey (2014)

Teknoloji Uzmanlig1 / Kapasitesi

Bai & Sarkis (2010); Aktas vd. (2011)

Tersine Lojistik Yatirimlari

Aguezzoul (2014)

Teslim Siiresi

Fallahpour vd. (2017); Govindan vd. (2013); Chen vd.
(2010)

Uriin / Hizmet Kalitesi

Govindan vd. (2019)
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Tablo 1 devam

Cevresel Faktorler

Atik Yonetimi

Govindan vd. (2013); Azadnia vd. (2012); Amindoust
vd. (2012)

Cevre Koruma Politikalar1

Awasthi vd. (2010)

Cevresel Yonetim Sistemi

Cicek vd. (2020); Bai & Sarkis (2010); Dou & Sarkis
(2010)

Emisyonlar

Amindoust vd. (2012)

Enerji Tiiketimi

Gold & Awasthi (2015)

Geri Doniistim Faaliyetleri

Memari vd. (2019); Su vd. (2016)

Kaynak Tiiketimi

Cigek vd. (2020); Govindan vd. (2013); Bai & Sarkis,
(2010)

Kirlilik Engelleyici Onlemler

Govindan vd. (2019); Bai & Sarkis (2010)

Kirlilik Kontroli

Govindan vd. (2019); Dou & Sarkis (2010)

Sertifikasyon

Fallahpour vd. (2017); Su vd. (2016)

Yesil Aktivitelere Katilim

Amindoust vd. (2012)

Yesil Tagima ve Dagitim
Stratejileri

Colicchia vd. (2013)

Yesil Tedarik Zinciri Azadnia vd. (2013); Amindoust vd. (2012)
Sosyal Faktorler
Caligan Egitimi Awasthi vd. (2010)

Calisanlar Arasindaki iletisim

Tavana vd. (2016)

Cesitlilik ve Denge

Amindoust vd. (2012); Bai & Sarkis (2010)

Esnek Calisma Diizenlemeleri

Govindan vd. (2019)

Esit Caligma Kosullari

Dou & Sarkis (2010)

Firma Kiiltiir ve Politikas1

Cigek vd. (2020); Gold & Awasthi, (2015); Bai & Sarkis
(2010)

Goniilli Katilimeilik

Ahi & Searcy (2015)

Insan Kaynaklari Faaliyetleri

Liu & Wang (2009)

Is Firsatlar

Govindan vd. (2019)

Paydag Katilimi

Amindoust vd. (2012); Bai & Sarkis (2010)

Saglik ve Giivenlik Aktiviteleri

Azadnia vd. (2013); Amindoust vd. (2012); Bai &
Sarkis (2010)

Topluma Etkisi

Govindan vd. (2019)
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2.2. Siirdiiriilebilir Tedarikci Secim Yontemleri

Tedarik zincirinin performansi ekonomik, cevresel ve sosyal agidan giiclii tedarikg¢ilerle
is birligi ile artirilabilir (Sar1 vd., 2017; Fallahpour vd., 2017). Tedarikgilerin, tedarik zinciri
yonetimindeki kritik rolleri ve isletmelerin siirdiiriilebilirlik performansi iizerindeki etkileri
nedeniyle dikkatle degerlendirilmesi ve secilmesi gerekir. Dogru tedarikgi secimi, isletmelerin
uygun tedarik zinciri ortaklarini1 bulmasina ve sonunda organizasyon performansini artirmasina
yardimct olur (Chang vd., 2011).

Tedarik¢i secimi dort agsamadan olugan bir siirectir (De Boer vd., 2001):
I. Tedarik¢i secimi ile hedefin ortaya konmasi (Problemin tanimlanmast).
II. Tedarikci se¢iminde dikkate alinacak kriterlerin tespit edilmesi (Tedarik¢i secim kriterleri).
I1I. Amaglara uygun olmayan tedarikcilerin elenmesi (On eleme).

IV. Amaclarauygun olan tedarikgiler arasindan se¢im yapilmasi (Tedarik¢i seciminde kullanilan
modeller).

Daha onceden birlikte caligilmig tedarikcilerden yeni iiriin veya hizmet almak ya da
daha onceden birlikte ¢alisilmamisg tedarikcilerden iiriin veya hizmet almak cok sayida kriterin
dikkate alinmasini gerektirir. Boylece isletmeler tedarik¢ilerden iiriin ya da hizmet alma
durumlarinda yiiksek seviyede belirsizlik ortaminda karar vermek zorunda kalirlar (Ghorabaee
vd.,2017). Bununla birlikte Tseng vd. (2009) tedarik zinciri yonetimi alaninda uygun tedarikgi
secmenin karmagiklik ve belirsizlik ile karakterize edilen kriterler ve karar verme yontemlerini
icermesi sebebi ile cok zor bir konu oldugunu belirtmisgtir. Siirdiiriilebilir uygulamalara yonelik
uygun tedarikcilerin secilmesi icin farklt modeller gelistirilmistir. Siirdiiriilebilir tedarikg¢i
secim yontemleri nitel, matematiksel programlama, matematiksel analiz, yapay zeka ve
hibrit modeller olarak kategorize edilebilir. Siirdiiriilebilir tedarik¢i secimi icin modelleme
yaklagimlarinin siniflandirtimasini Sekil 1 ile gostermektedir.
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Sekil 1: Siirdiiriilebilir Tedarikci Secimi icin Modelleme Yaklasimlarmmn Siniflandiriimasi

Siirdiirebilir
Tedarik¢i Se¢im
Yontemleri
|
I 1
Tekil Yontemler Hibrit Yontemler
L 1 - 1 1
: Matematiksel Matematiksel Nitel +
Nitel Programlama Analiz Yapay Zeka Matematiksel
Analiz
- Delphi | | Cok Amagh | AHP I —|Vaka Temellil
Programlama Nitel +
Matematiksel
ANP Bulanik Analiz + Yapay
Kalite - Mantik Zeka
b— Fonksiyon u Hedef
Yayilimi Programlama -l Dematel I —
Gri Sistem B
Teorisi Matematiksel
_|_I Progralamla +
. i
Ishikawa Dogrusal Topsis Matematiksel
Diyagram = Olmayan Kaba Kime Analiz
Proglamlama Teorisi
< Yapay Sinir Matematiksel
| Prgg()l%i;u?:llxla I Electre I | Aglar1 | Progralamla +
Yapay Zeka
| Vikor I Pargacik
Siiriisit
timizasyon Matematiksel
- Progralamla +
Veri Zarflama - Matematiksel
Genetik Analiz + Yapay
Algoritma Zeka

—| Digerleri I

Diferansiyel
Evrim

i

Kaynak: Zimmer K, Frohling M. & Schultmann F. (2016). Sustainable supplier management—a review of models
supporting sustainable supplier selection, monitoring and development. Int J Prod Res, 54(5):1412-42.

Literatiirde tedarikg¢i secimi ile ilgili ¢cok sayida ¢alisma mevcuttur. Bu calismalardan
bazilar1 asagida 6zetlenmistir.

Dickson (1966) tedarik¢i seciminde oncii olarak kabul edilen ¢alismasinda, ABD ve
Kanada’daki satin alma temsilcileri ve yoneticilerinin tedarik¢i performansini degerlendirmek
icin 23 kriter belirlemistir. Alternatif tedarikcilerin degerlendirilmesinin ardindan en iyi
tedarik¢inin secilmesinde bu kriterler kullanilmistir. Caligmanin sonucunda iiriin kalitesi
ve zamaninda teslim en 6nemli kriterler olarak ortaya ¢ikmistir. Ellraam (1990) isletmelerin
potansiyel tedarik¢ilerle ortaklik iliskisinde ek faktorlere ihtiya¢ duyuldugunu ileri stirmiistiir.
Tedarik¢i secim faktorlerini dort gruba ayirmig ve toplamda on bes tedarikgi secim faktorii
belirlemigtir. Weber vd. (1991) 1966 ve 1991 yillari arasinda yayimlanmis 74 makaledeki
kriterleri degerlendirerek iiretim ve perakende sektorlerinde tedarik¢i segim kriterlerini
belirlemeyi amaglamiglardir. Toplam on kriter belirledikten sonra yiiksek ve diisiik 6nem
diizeyine sahip olanlar seklinde iki baglikta siniflandirmiglardir. Bai & Sarkis (2010) isletmelerin
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tedarik zinciri yonetimlerinde daha etkili kararlar alabilmesi i¢in bir karar destek araci ve
metodolojisi dnermigtir. Odeh & Smallwood (2012) siirdiiriilebilir tedarik zinciri literatiiriinii
inceleyerek avantajlar ve dezavantajlari belirlemistir. Govindan vd. (2013) literatiir taramasi
yaparak ¢evre yonetim sisteminin yesil goriintii, cevre performansi, cevre i¢in tasarim, yesil
yetkinlikler, cevresel iyilestirme maliyeti, ISO 1400, yesil iiriin vb. basgliklarda yogunlastiini
tespit etmistir. Dawei vd. (2014) Cin’de gerceklestirilen geleneksel ve siirdiiriilebilir tedarik¢i
secimi ¢aligmalarini inceleyerek karsilagtirmali bir literatiir taramas1 yapmustir. Eskandarpour
vd. (2015) calismasinin odak noktas: olarak siirdiiriilebilir gelismeyi belirlemis, cok amaclh
yaklagim modelini uygulayarak belirsizlik ve risk altinda tedarik zinciri ag1 gelistirmistir.
Zimmer vd. (2016) 1997 ve 2014 yillar1 arasindaki toplamda 143 arastirmanin hangi
sektorleri kapsadigini, hangi yontemlerin kullanildigini, tedarikci se¢im kriterlerinin ana ve alt
faktorlerini g6z oniinde bulundurarak degerlendirmelerde bulunmustur. Bu incelemeler sonucu,
son yillarda popiilerliinin gittikce artmasi neticesinde c¢ok kriterli karar verme ve bulanik
tabanli yaklagimlarin aragtirmalarda daha fazla kullanilarak degerlendirme ve se¢im siirecine
odaklanildig1, sosyal ve niceliksel Olciitlerin ise caligmalarda cok az kullamildigini tespit
etmiglerdir. Si vd. (2018) 2006 ve 2016 yillar1 arasinda DEMATEL yo6ntemini kullanan 346
makaleyi incelemistir. Analiz sonucuna gore %30,3’iiniin klasik DEMATEL, % 44,5’inin ANP
ve DEMATEL, %18.,2’sinin bulanik DEMATEL, %3,5’inin gri DEMATEL ve %3,5’inin diger
DEMATEL yo6ntemlerini kullanildig1 sonucuna varilmistir. Caligmalarin uygulama alanlart goz
oniinde bulunduruldugunda, isletme ve yonetim alaninin %264 oraninda caligildi1 sonucuna
vartlmigtir. Ansari & Kant (2017) 2002 yilindan sonra yapilmig ¢caligmalar: dergi, iilke, yontem,
uygulama alan1 ve sektorel olarak analiz etmigtir. Bakir vd. (2018) DEMATEL yo6nteminin
AHP gibi klasik yontemler ile kiyaslandiginda problemlerdeki faktorler arasindaki karmagik
iligkileri incelemede daha bagarili oldugu sonucuna varmiglardir. Uzmanlarin kriterlere bakis
acilarim gelistirmesi ve siirdiiriilebilirlik faktorleri i¢inde karsilikln iligkileri bulmak icin en ¢ok
tercih edilen yontem olmasi sebebi ile caligmada DEMATEL yontemi kullanilmigtir. Tedarikgi
secimi ilizerine yapilmig caligmalardan bazilari agagida 6zetlenmistir.

Tablo 2: Tedarikci Secimi Uzerine Yapilmis Cahsmalar

Yazar Sektor Yontem
Cihangir (2019) Yap1 Kimyasallari

Bakir vd. (2018) Kamu

Song vd. (2017) Klima

Sar1 vd. (2017) Saglik

Senocak (2016) Yazilim Dematel
Lin (2015) Dokunmatik Panel

Uysal (2012) Imalat

Chiou vd. (2011) Yesil Inovasyon

Wu & Lee (2007) Teknoloji
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Tablo 2 devam
gg)zlil))lcloglu & Keskin Eczacilik
Koc¢ (2019) Tekstil
Lin vd. (2018) E;Iil;;;(um (Bebek
Jeng (2015) imalat Bulanik Dematel
Govindan vd. (2015) Otomotiv
Lin (2013) Elektrik elektronik
Chang vd. (2011) Elektronik
Tseng (2009) Emlakcilik
Su vd. (2016) Elektronik .
. ; Gri Dematel
Liang (2016) Biyo-yakit
Ahi (2020) Demiryolu Dematel, ANP ve Topsis
Goren (2018) Online Perakende Dematel ve Taguchi
Kumar vd. (2018) Otomotiv Eg;atel’ Bulanik Delphi ve Bulanik
Celik & Cagil (2021)  Traktor "?&ﬁi?f&ﬁfhggﬁf AHP, Bulanik
zgg;ggzg;?z%i]l 58; Otomotiv Bulanik Dematel ve Dengeli Puan Kart
Orji & Wei (2014) Imalat Bulanik Dematel ve Topsis
Ar vd. (2015) Kablo Biittinlesik Dematel-AAS-Vikor
Mehregan vd. (2014) Gaz endiistrisi Bulanik Dematel ve ISM
Yeh & Huang (2014) Riizgar Enerjisi Bulanik Dematel ve ANP
Acar & Koyliioglu (2020) Ingaat
Koroglu (2019) Termik santral
Tiirkoglu (2016) Ambalaj
. AHP
Ahmadi vd. (2017) Telekom
Sarkis vd. (2012) Ingaat
Beskese & Evecen (2012) Saglik
Karagoz (2009) Ingaat
Sagnak (2020) Mobilya
Aydin & Eren (2018) Hava savunma
Azadnia vd. (2013) Petrol
- Bulanik AHP
Chan vd. (2008) Imalat

Akman & Alkan (2006) Otomotiv
Giiner & Mutlu (2005) Mermer

626



Uluslararas: Yonetim Iktisat ve fgletme Dergisi, Cilt 18, Sayt 2, 2022, ss. 618-648
International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 618-648

Tablo 2 devam
Abdullah vd. (2019) Organik ciftlik
(Sze(;l;(;)yas & Hekimoglu Promethee
Kumar vd. (2018) Demir ¢elik Topsis
Memari vd. (2019) Otomotiv
Sisman (2018) Elektrikli ev aletleri
Ayvaz vd. (2015) Katilim bankaciligi ~ Bulanik Topsis
Oztiirk & Ozgelik (2014)  Enerji
Ozgakar & Demir (2011) Gida
Kannan vd. (2009) Tersine lojistik
Neumiiller vd. (2015) Dagitim Merkezi
Hussain vd. (2015) Uretim
o ' ANP
?’;(1))/;13&;1 &Yiiziigilli imalat
Verdecho vd. (2010) Otomotiv
Hsu & Hu (2009) Elektronik
Dargi vd. (2014) Otomotiv
Kang vd. (2012) Elektronik Bulanik ANP
Zlg))ﬁl;ozkan & Cifci Beyaz esya
Soner & Oniit (2006) Klima AHP ve Electre

Alkan vd. (2017)

Tarimsal lastik

AHP ve Promethee

Mohammed vd. (2018)

Et tedarik zinciri

Aydin & Eren (2018) Savunma sanayi
Azimifard vd. (2018) Celik AHP ve Topsis
Arikan & Gokbek (2014)  Elektronik
Wittstruck & Teuteberg . .
(2012) Elektrik elektronik
Luthra vd. (2017) Otomobil )
) AHP ve Vikor
Kara & Ecer (2016) Tekstil
Rajesh & Malliga (2013)  Aliiminyum AHP ve Kalite fonksiyon yayilimi
Dai & Blackhurst (2012)  Perakende (QFD)
Balibas (2020) Katr atik AHP ve Bulanik Topsis
Cigek vd. (2020) Sanayi AHP, Topsis ve Electre
Madenoglu (2020) Uretim AHP, Dengeli Puan Kart, Marcos
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Tablo 2 devam
Ecemis & Yaykash (2018) Endiistriyel mutfak ~ AHP ve Gri iliskisel Analiz
Eren & Ozder (2016) igecek AHP, Promethee, ANP, Electre
Unal (2015) Turizm AHP ve Taguchi
Jain vd. (2018) Otomotiv Bulanik AHP ve Topsis
Awasthi vd. (2018) Elektronik Bulanik AHP ve Bulanik Vikor
Fallahpour vd. (2017) Tekstil Bulanik AHP ve Bulanik Topsis
Yalcin & Kili¢ (2017) Filtre Bulanik AHP ve Promethee
Lima Junior vd. (2014) Kablo Bulanik AHP ve Bulanik Topsis
Calik vd. (2018) Bolgesel farklilik Bulanik AHP ve DEA
Azadnia vd. (2012) Otomotiv Bulanik AHP ve Topsis
Abdel-Baset vd. (2019) Ithalat ANP, Vikor ve Entropi
Oztiirk vd. (2018) Kablo ANP ve Electre
Wan vd. (2017) Otobiis ANP ve Electre II
ANP ve Kalite fonksiyon yayilim1
Tavana vd. (2017) Gida (QFD)
Wu vd. (2013) Televizyondan ANP ve Topsis
aligveris
Dogan (2017) Akii Eglglﬁ\l;[ Topsis, Bulanik Vikor, Bulanik
Azadi vd. (2015) Recine Veri zarflama

Demirtas vd. (2020)
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3. Yontem
3.1. DEMATEL Yontemi

Karar Verme Deneme ve Degerlendirme Laboratuvari (DEMATEL) karmagik ve i¢ ice
gecmis sorunlu grubu aragtirmak amaciyla genis bir sekilde uygulanmis (Fontela & Gabus,
1976), mantiksal iligkiler ve sistematik kriterler arasindaki dogrudan etki iligkilerinin analizini
elde etmek i¢cin matematiksel bir teknoloji benimsemistir. DEMATEL, siirdiiriilebilirlik
faktorleri icinde karsilikli bagimliliklar karsilikli iligkilerini ve karsilikli bagimlilik giiciinii
bulmak icin en ¢ok tercih edilen yontemdir (Wu & Lee, 2007). Bununla birlikte belirli
uzmanlarin etkilesime giren faktor ve kriterlere bakis acilarimi gelistirebilir ve gorsel yapi
modeli ile uygulanabilir bir ¢6ziim saglayabilir (He & Cheng, 2012). Bu nedenle DEMATEL
yontemi, kriterlerin nedenleri ve etkileri arasindaki iligkiyi, sistemin anlasilabilir bir yapisal
modeline doniistiirebilir. Ongoriilemeyen ozellikler veya nitelikler arasindaki kargihikli giiveni
dogrulayabilir, boylece karakteristik egilimi ortaya ¢ikarir ve yonlendirilmis grafigi gelistirerek
degiskenler arasindaki iligkiyi yansitir (Hori & Shimizu, 1999). DEMATEL yontemi, ¢ziilmesi
zor olan karar verme problemlerini dnemlerine gore gruplandirarak problemin ¢oziilmesi i¢in
olanak saglamakta ayrica Ol¢iit agirliklariin degerlendirmesinde nesnel olunmasi ve ayni
zamanda farkli metotlarla bulunan agirliklarin kullanilmasi i¢in ortam olusturmaktadir (Barrios
vd., 2014). Yontem agirlikli oneme sahip kriterleri etkileyen, daha az 6nemli goriilenleri ise
etkilenen kriter olarak tanimlamaktadir (Tseng & Lin, 2009). DEMATEL yonteminin temel
adimlart agsagida agiklanmistir (Tzeng vd., 2007; Wu, 2008; Tsai & Chou, 2009; Tzeng &
Huang, 2011).

Admm 1: Kriterler arasindaki iligkiler asagidaki Tablo 3’te gosterilen bes farkli 6lcek ile
puanlanarak direkt iliski matrisi (T) olusturulur (Tsai & Chou, 2009):

Tablo 3: DEMATEL Metodu Degerlendirme Olcegi

0 Etkilesim yok
1 Cok diisiik etkilegim
2 Diisiik etkilesim
3 Yiiksek etkilesim
4 Cok yiiksek etkilesim
T=t;].. M

Direkt iliski matrisi, nxn yapiya sahip olup uzmanlarin Tablo 3’teki 6l¢egi kullanarak
faktorlerin birbirini etkileme diizeylerini ikili olarak degerlendirmesinden sonra olugmaktadir.

Adim 2: Direkt iligki matrisi “k” katsayis1 aracilig1 ile normalize edilir. Her bir satir ve
stitunda bulunan elemanlarinin toplamlari arasinda en biiyiik olan degerin tersi “k” katsayisini
verir (Wu, 2008).

1
max1 << nZ: = laij @)

k=
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Elde edilen “k” katsayist “T” matrisiyle carpilarak “M” matrisi elde edilir.
M=kxT (3)

Adim 3: Toplam iliski matrisi olusturulur. Normalize edilmis iliski matrisi (M) ile I
birim matrisinden normalize edilmis iligki matrisinin (M) ¢ikarilmis halinin tersi carpilarak
elde edilir.

S=M({I-M)" “

Adim 4: Etkileyen-etkilenen diyagrami olugturulur. Her satir ve siitun birbirinden ayr1
olarak toplanir. Daha sonra satir toplamlari icin “D” vektdri, siitun toplamlar1 i¢in “R” vektorii
olusturulur.

D=[>20 ti,], =t 5)

R=[30 b0, =[t). (©)

D ve R vektorlerinin belirlenmesinin ardindan, D+R ve D-R vektorleri elde edilir.
Diyagramda D4R yatay eksende gosterilerek “Oncelik”, D-R ise dikey eksende gosterilerek
“iligki” olarak tanimlanir (Tzeng & Huang, 2011).

Karar vericiler veya uzmanlar tarafindan belirlenen esik degeri ile T matrisinde esik
degerinden biiyiik etki degerlerine sahip faktorler segilerek, etkileyen-etkilenen diyagramina
doniigtiirtiliir (Tzeng vd., 2007; Tsai & Chou, 2009)

Tablo 4 ile kriterlerin oncelik ve iliski degerlerinin yorumlarma yer verilmistir.
Kriterlerin 6zellikleri agiklanmustir.

Tablo 4: Kriterlerin Oncelik (D-R) ve ili§ki (D+R) Degerlerinin Yorumu

Mliski Oncelik

(D-R) Degeri (D+R) Degeri rterin 0zelligi

Coziim i¢in yliksek dnem derecesine sahip ve odaklanilmasi
Pozitif Yiiksek gereken kriterlerdir. Nedensel kriter grubunda yer alirlar ve
diger kriterleri etkileyerek dolayli yoldan degistirebilirler.

Bagimsiz kriterler olarak siniflandirilir. Nedensel kriterler

Pozitif Dusiik grubunda yer alir ve diger kriterler iizerindeki etkisi azdir.

Negatif YViiksek Sozl.u(.; kriteri ola.rak 51p1ﬂapd1r111r ve nedensel kriterlerdeki
degisimler bu kriterleri etkiler.

Negatif Diigiik Bagimsiz kriterler olarak simiflandirilir. Sonug kriteri grubunda

yer alir ve nedensel kriterler tarafindan ¢ok fazla etkilenmez.

Adim 5. Kriterlerin 6nem agirhiklar1 D ve R vektorlerinin toplam ( Dz + Ri7) ve net
etkilerinin ( D¢ — R1) kareli ortalamasi alinarak hesaplanir.

w, = [ (Di + Ri)*+ (Di + Ri)*]" )
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3.2. Uygulama

Bu calismada Diizce ilinde faaliyet gosteren uluslararas: bir dogal ahsap kaplama
firmasinin tedarik¢i se¢im problemi ele alinmistir. Avrupa, Amerika, Afrika ve Orta Dogu
gibi bolgelerde yaklasik 15 iilke ile ithalat 25 {ilke ile ihracat yapan, alaninda Tiirkiye nin
onde gelen firmalarindan biri olarak kabul edilmektedir. Portfoyiinde 150’ye yakin tedarikgisi
bulunmaktadir. Firmanin rakiplerinden farklilastirabilmesi ig¢in maliyetler, tirtin/hizmet
kalitesinin yani sira sosyal, ekonomik ve cevresel faktorleri de dikkate almasi gerekmektedir.
Bu sebeple en uygun tedarikgiler ile calismak ve kriterlerin agirliklarini tespit etmek firma igin
oldukca 6nemlidir. Calisma ile firmanin siirdiiriilebilir tedarik¢i se¢ciminde kullanilan kriterlerin
onem sirasinin tespit edilmesi amaclanmaktadir. Diizce Universitesi Bilimsel Arastirma
ve Yaym Etik Kuruluna 18.06.2021 tarihinde arastirma oneri formu ile bagvurularak izin
istenilmistir. Kurulun 24.06.2021 Tarih ve 10 Sayili Toplantisinda 2021/165 Sayili Kararina
istinaden caligsmanin etik agidan uygun olduguna oy birligi ile karar verilmisgtir.

3.3. Secim Kriterlerinin Belirlenmesi

Yapilan literatiir taramasinda tedarik¢i seciminde kullanilan ekonomik, cevresel ve
sosyal kriterler Tablo 1°de gosterilmistir. Tabloda bulunan 18 ekonomik, 13 cevresel ve 12
sosyal kriter belirlenmis, firmada gorev yapan genel miidiir ile 01.07.2021 tarihinde firmanin
ofisinde goriisme yapilarak Sekil 2’deki alt kriterler belirlenmistir. Daha sonra DEMATEL
yontemi uygulanarak kriterlerin bagimliliklar1 ve arasindaki iligki sistematik olarak ortaya
konulmustur. Siirdiiriilebilirlik kriterlerinden etkileyen ve etkilenen kriterler 6nem sirasina gore
ifade edilmigtir. Bu ¢aligmayla, firmanin tedarik¢i secimini daha siirdiiriilebilir hale getirmek
istediginde tedarik¢i secim kriterlerinden hangilerine daha fazla 6nem vermesi gerektiginin
ortaya konulmas1 amaglanmustir.

Sekil 2: Tedarikci Secim Kriter ve Alt Kriterleri

(K1) Uriin / Hizmet Kalitesi

K?2) Tedarik Maliyeti

Ekonomik m

K3) Teslim Siiresi

K4) Fiyat

K5) Enerji Tiketimi

Cevresel m

K6) Sertifikasyon FSC Uyum

Tedarik¢i Se¢im Kriterleri
i |
1

—{K?7) Is Firsatlan

- Sosyal {(K8) Firma Kiiltiir ve Politikasi

K9) Cesitlilik ve Denge
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Yukarida belirtilen kriterler arasindaki etkilesim diizeyi O ile 4 arasinda puanlanarak
Tablo 5°de gosterilmigtir. Uygulama adimlari sirasi ile agagida gosterilmistir.

1.Adim: Direkt iligki matrisi, firmanin uzman genel miidiirii tarafindan yapilan
degerlendirmeler sonucunda Tablo 5’teki gibi olusturulmustur.

Tablo 5: Direkt Iliski Matrisi

K1 K2 K3 K4 K5 K6 K7 K8 K9
K1 0 4 4 4 1 4 4 4 4
K2 4 0 4 4 2 4 4 4 4
K3 4 4 0 1 4 3 4 3 3
K4 4 4 4 0 0 4 4 3 3
K5 1 1 1 1 0 1 1 1 1
K6 3 3 0 4 0 0 3 2 3
K7 3 3 3 4 1 3 0 3 3
K8 3 3 4 4 1 2 3 0 3
K9 4 4 4 4 1 2 3 4 0

2. Adim: Normalizasyon yapilirken satir ve siitiin icin bulunan degerler arasindan
maksimum olanin tersi “k” katsayisini verecektir. Satir ve siitun toplamlar1 arasindan maksimum
deger 30, “k” katsayis1 ise maksimum degerin tersi 0,033 olarak bulunmugtur. Normalize
edilmis direkt iligki matrisi, katsaymin direkt iligki matrisiyle ¢arpilmasi sonucu elde edilir.

Tablo 6: Normalize Edilmis Direkt-iliski Matrisi

K1 K2 K3 K4 K5 K6 K7 K8 K9
K1 0 0,133333 0,133333 0,133333 0,0333333 0,133333 0,133333 0,133333 0,133333
K2 0,133333 0 0,133333 0,133333 0,0666667 0,133333 0,133333 0,133333 0,133333

K3 0,133333 0,133333 0 0,033333 0,1333333 0,1  0,133333 0,1 0,1
K4 0,133333 0,133333 0,133333 0 0 0,133333 0,133333 0.1 0,1
K5 0,033333 0,033333 0,033333 0,033333 0 0,033333 0,033333 0,033333 0,033333
K6 0.1 0,1 0 0,133333 0 0 0,1 0066667 0.1
K7 0,1 0,1 0,1  0,133333 0,0333333 0,1 0 0,1 0,1
K& 0.1 0,1 0,133333 0,133333 0,0333333 0,066667 0.1 0 0,1

K9 0,133333 0,133333 0,133333 0,133333 0,0333333 0,066667 0,1  0,133333 0

3. Adim: Esitlik 4 dogrultusunda gerekli islemler yapilarak toplam iliski matrisi Tablo
7’te gosterildigi seklinde bulunur.
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Tablo 7: Toplam iliski Matrisi

K1 K2 K3 K4 KS Ko K7 K8 K9
K1 0,525552 0,643199 0,60907 0,643584 0,2368594 0,589094 0,644316 0,60688 0,606357
K2 0,648515 0,530868 0,614103 0,648903 0,2679856 0,593963 0,649641 0,611895 0,611368
K3 0,559697 0,559697 0,413829 0,480648 0,2968077 0,487983 0,561385 0,504461 0,503977
K4 0,604882 0,604882 0,571786 0,486992 0,1932267 0,556412 0,606717 0,543964 0,54433
K5 0,180734 0,180734 0,171144 0,180842 0,0582911 0,165531 0,181047 0,170528 0,170381
K6 0,444595 0,444595 0,339739 0478091 0,1317302 0,319457 0,445323 0,393301 0,420541
K7 0516717 0,516717 0,489268 0,543745 0,1969004 0473324 0426728 0486728 0,486334
K8 0,520205 0,520205 0,521816 0,543823 0,2019028 0,448128 0,521154 0,399187 0,488862
K9 0,601849 0,601849 0,574695 0,599469 0,2233194 0,497558 0,576158 0,569429 0.449668

4. Adim: D+R degerleri x eksenini, D-R degerleri y eksenini olusturacak sekilde
koordinat diizlemi olusturulmustur. Tablo 8’de Di+Rj ve Di-Rj degerleri, Sekil 3’te etki
diyagrami gosterilmektedir.

Tablo 8: Di+Rj ve Di-Rj Degerleri

Di Rj Di+Rj Di-Rj Etki Grubu
5,104911 4,602744 9,707655 0,502167 Etkileyen
5,177241 4,602744 9,779986 0,574497 Etkileyen
4368484 4305451 8.673935 0,063033 Etkileyen
471319 4,606095 9,319286 0,107095 Etkileyen
1459231 1,807023 3.266254 -0,34779 Etkilenen
3417372 413145 7,548822 -0,71408 Etkilenen
4,136461 4,612469 8.748931 -0.47601 Etkilenen
4,165283 4286373 8.451656 -0,12109 Etkilenen
4,693993 4281816 8.97581 0412177 Etkileyen

Tablo 9 ile etkileyen ve etkilenen kriterlere yer verilmistir. Kriterlerin etki durumu ve
boyutlar1 goz 6niinde bulundurulmustur.

Tablo 9: Etkileyen Etkilenen Kriterler

Etkileyen Etkilenen
K1 Uriin / Hizmet Kalitesi (Ekonomik) K5 Enerji Tiiketimi (Cevresel)
K2 Tedarik Maliyeti (Ekonomik) K6 Sertifikasyon FSC Uyum (Cevresel)
K3 Teslim Siiresi (Ekonomik) K7 Is Firsatlar1 (Sosyal)
K4 Fiyat (Ekonomik) K8 Firma Kiiltiir ve Politikalar1 (Sosyal)

K9 Cesitlilik ve Denge (Sosyal)
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Etkileyen kriterler ¢caligmada kullanilan ekonomik kriterlerin tamami (K1, K2, K3, K4)
ve sosyal kriterlerden olan cesitlilik ve denge (K9) kriterinden olugsmaktadir. Caligmanin diger
cevresel (K5,K6) ve sosyal (K7, K8) kriterleri ise etkilenen kriterler arasinda yer almistir. Esik
degeri goriisme yapilan firma genel miidiirii tarafindan 0,45 olarak belirlenmistir.

Sekil 3: Etki Diyagram

0.8
9.779985551;
0.6 0,574497041 \ K2
’ © 79.707655222;
Kle™) o soa166712
04 K9e :
8,975809609;
- 8,673934588; 0,41217676
0,06303295 aK4‘ AR
2 K3 | 0,107094735
B 0 2 4 6 8 e 10 12
02 K8 ™ 8 451656009;
’ £0,12108996
K5,/ 3,26625434;
0.4 -0,347791979 §.748930784;
K7 ¢
-0,476007898
0,6
7,548821519;
08 K6 €| 714078361
’ D+R

Kriterler arasindaki iliskiyi gosteren Sekil 3’teki Etki Diyagrami ve Sekil 4°teki Iligki
Diyagrami olusturulmusgtur. Tablo 8’de yer alan Di+Rj ve Di-Rj degerleri koordinat diizleminde
x ekseni ve y ekseni seklinde Sekil 3’te gosterilmistir. x ekseninin lizerinde yer alan kriterler
(K2, K1, K9, K4, K3) etkileyen, x ekseninin altinda yer alan kriterler (K8, K5, K7, K6) ise
etkilenen kriterler olarak bulunmustur.

Kriterlerin birbirleri ile olan iligski durumlar1 Sekil 4 ile gorsellestirilmistir. Tiim kriterlerin
birbirleri ile tek ya da cift yonlii iliskisi mevcut iken sadece (K5) Enerji tiikketimi kriterinin
diger kriterler ile herhangi bir iliski durumu yoktur. Diger bir cevresel kriter Sertifikasyon/
FSC Uyum (K6) ise sadece Fiyat (K4) ile iliski igcerisindedir. Ekonomik kriterler (K1, K2, K3,
K4) Enerji tiikketimi kriteri (KS5) harig tiim kriterler ile iligki icerisindedir. Sosyal kriterler (K7,
K8, K9) diger kriterler ile iliski icerisinde olup sadece Firma Kiiltiir ve Politikalarinin (K8)
Sertifikasyon/FSC Uyum (K6) ile ilisigi yoktur.

5. Adim: Kriterlerin 6nem agirliklarinin hesaplanmasi
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Sekil 4: Iliski Diyagram

Tablo 10: Kriter Agirhiklar:

J(Di+Ri)*+ (Di — Ri)?

Kriter Agirliklart (w)

Kriter Oncelikleri

K1 9,720634821 0,130341076 2
K2 9,796844605 0,131362951 1
K3 8,674163613 0,116309258 6
K4 9,319900919 0,124967756 3
K5 3,28471866 0,044043807 9
K6 7.,582520308 0,10167174 8
K7 8,761870427 0,117485292 5
K8 8452523414 0,113337351 7
K9 8,985268377 0,120480768 4
Toplam 74,57844514 1,00

635



Birol COSKUN, Mehmet Selami YILDIZ, Merve BAYRAKTAR

Tablo 10°da yer alan kriter agirliklarinin incelenmesi sonucunda Tedarik Maliyeti (K2)
tedarik¢i se¢ciminde en dnemli performans kriteri olarak tespit edilmigtir. Daha sonra sirast ile
Uriin / Hizmet Kalitesi (K1), Fiyat (K4), Cesitlilik ve Denge (K9), is Firsatlar1 (K7), Teslim
Siiresi (K3), Firma Kiiltiir ve Politikalar1 (K8) ve Sertifikasyon/FSC Uyum (K6) gelmektedir.
Tedarik seciminde en 6nemsiz kriter ise Enerji Tiiketimi (K5) olarak ortaya ¢ikmigtir. Burada
ilk ti¢ siray1 ekonomik kriterlerin aldig1 goriilmektedir. Sosyal kritlerler 6nem siralamasinda
ekonomik faktorlerin ardinda yer almigtir. Cevresel kriterler olan Enerji Tiiketimi (K5) ve
Sertifikasyon/FSC Uyum (K6) ise son siralarda yer almaktadir. Bu sonuclar kriter agirliklarinin
literatiir ile karsilastirildiginda uyumlu oldugunu gostermektedir. Literatiirde yapilan diger
caligmalarda 6nem bakimindan oncelikle ekonomik, daha sonra sosyal en son ise ¢evresel
faktorlerin siralandi81 goriilmektedir.

4. Sonuc ve Tartisma

Isletmelerin tedarik zinciri performanslarini artirmalarini ve dolayisiyla rakiplerine
tistiinliik saglamalarinda kritik faktorlerden biri uygun tedarikgilerle caligmaktir. Onceden
belirlenmis amag¢ ve hedeflerine uygun olarak, birden fazla ve kimi zaman birbiriyle celisen
kriterler arasindan karar vermek oldukca dikkat edilmesi gereken siireclerdir. Bu dogrultuda
en uygun tedarik¢inin se¢imi 6zellikle tedarik zinciri siireclerinde siirdiiriilebilirlik anlayigim
benimseyen isletmeler agisindan daha fazla 6nem kazanmaktadir. Bu ¢aliyjmada DEMATEL
yontemi kullanilarak siirdiirtilebilir tedarik zincirinde tedarik¢i se¢iminde performans kriterleri
arasindaki iliski ortaya konulmustur. Ekonomik, cevresel ve sosyal olmak iizere her ii¢
stirdiirtilebilirlik boyutu ile bunlara iliskin alt kriterler literatiir taramasi ve firmanin temsilcisi
ile yapilan goriismeler sonucunda belirlenmigtir. Boylece ekonomi boyutuna iligkin 4, ¢cevre
boyutuna iligkin 2 ve sosyal boyuta iliskin ise 3 olmak {izere toplam 9 alt kriter tedarikg¢ilerin
seciminde 6nem sirasini tespit etmek i¢in kullanilmustir.

Firmanin tedarik se¢ciminde kullanmis oldugu kriterlerin agirliklar1 Tablo 10 ile tespit
edilmis, Tedarik Maliyeti (K2) en 6nemli kriter olarak ortaya ¢ikmistir. Siralamada en sonda
ise Enerji Tiiketimi (K5) kriteri bulunmaktadir. Giiniimiizde artik firmalarin degil tedarik
zincirlerinin rekabet ettikleri g6z 6niinde bulunduruldugunda firmanin da bu yaklagimla tedarik
maliyetlerine ve ekonomik kriterlere odaklandig1 goriilmektedir. Firmanin yurt dig1 agirlikli
caligmasi tedarik maliyetlerinin onemsenmesinde diger bir etken olarak degerlendirilmektedir.
Firma mevcut tedarik zincirini daha siirdiiriilebilir hale getirmek icin tedarikcilerini secerken
Tablo 9 ile tespit edilen etkileyen grubundaki; K1 Uriin/Hizmet Kalitesi (Ekonomik), K2
Tedarik Maliyeti (Ekonomik), K3 Teslim Siiresi (Ekonomik), K4 Fiyat (Ekonomik) ve K9
Cesitlilik ve Denge (Sosyal) kriterlerine odaklanmalidir.

Calisma kapsaminda degerlendirilen firma icin siirdiiriilebilir tedarik¢i secim
kriterlerinde 6ncelikle ekonomik, ardindan sosyal ve ¢evresel boyutun énemli olarak goriildiigii
ortaya ¢cikmustir. Literatiir ile karsilastirildiginda calisma sonucglarmin uyumlu ve tutarl
oldugu goziikmektedir. Chang vd. (2011) elektronik sektoriinde mallarin istikrarli teslimatini
en Onemli kriter olarak ifade etmis ve ilirlin kalitesi, iiriin fiyat1, teknoloji yetenegi, hizmet,
teslimat performansi, teslim siiresi, zaman i¢indeki talep degisikligine tepki, iiretim kabiliyeti
ve finansal durum gibi diger bir¢ok 6zelligi dogrudan veya dolayl olarak etkileyebildigini
belirtmiglerdir. Chiou vd. (2011) yesil inovasyon alaninda yaptiklari caligmada; kalitenin,
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emegin, ig giivenligi ve sagligi yonetim sisteminin, diger kriterleri dogrudan etkileyen en
biiyiik kriterler oldugunu tespit etmislerdir. Altuntas & Tiirker (2012) iiretim sektoriinde
yaptiklart calismada siirdiiriilebilirligin cevresel ve sosyal boyutundan daha fazla ekonomik
boyut iizerinde sekillendigini belirtmistir. Ar vd. (2015) kablo sektdriinde iiriin fiyatinin
uygunlugu, fiyat iskontosu, zamaninda teslimat kriterlerinin, Song vd. (2017) klima sektoriinde
kalite, teslimat ve fiyat kriterlerini en 6nemli kriterler olarak saptamiglardir. Dogan (2017) akii
sektoriinde yaptig1 calismasinda ekonomik kriterlerden fiyat, cevresel kriterlerden eko-dizayn,
kirlilik tretimi ve kaynak tiiketimi, sosyal kriterlerden ise iligkiler, miisteri hizmetleri ve
paydaslarin kriterlerini daha 6nemli bulmustur. Luthra vd. (2017) otomobil sektoriinde ¢evresel
maliyetler, iiriin kalitesi, iiriin fiyati, is saglig1 ve giivenligi sistemleri ve gevresel yeterlilikler,
Sar1 vd. (2017) saglik sektoriinde zamaninda teslimat ve fiyat kritlerlerini en 6nemli kriterler
olarak tespit etmislerdir. Bakir vd. (2018) cevre odakli kamu alimlar1 i¢in en kritik iki
belirleyicinin enerji verimliligi stratejisi ve ¢evre standartlari oldugunu ortaya koymuslardir.
Awasthi vd. (2018) kiiresel tedarik¢i segiminde en biiyiik agirligi ekonomik kriterlerin, en az
agirhigi ise kiiresel riskin aldigini belirtmistirler. Cihangir (2019) yap1 kimyasallar1 sektoriinde
yapmis oldugu calismada tedarik¢i segiminde en 6nemli kriterleri, firma imaji, giivenilirlik ve
hizmet kalitesi olarak tespit etmis, genellikle yurt dis1 agirlikli ¢aligan firmanin tedarik¢iye olan
giiven kaygisi iizerine yogunlastigin ifade etmistir. Ko¢ (2020) iiretim sektoriinde ekonomik
kriterleri en fazla oneme sahip kriterlerler olarak tespit etmis, bunu cevresel kriterler ve sosyal
kriterler takip etmistir. Ekonomik kriterlerden, fiyat/kalite orani ile fayda/maliyet orani, kalite
yonetim sistemi ve hizmet kalitesi; ¢cevresel kriterlerden, yesil tasarim uygulamalarinin varhig,
yesil iiretim uygulamalarinin varlig1 ve ¢evre yonetim sisteminin varlidi; sosyal kriterlerden
ise i saglig1 ve giivenligi, yonetim sisteminin varligi, saglik ve giivenlik uygulamalariin
etkinli8i, ¢cocuk isci calistirmama en 6nemli kriterler olarak bulunmustur. Cicek vd. (2020)
sanayi sektoriinde yapmis oldugu caligmasida en dnemli kriterin ekonomik, ardindan ¢evresel
kriterin daha sonra ise sosyal kriterin geldigini tespit etmislerdir. Kalitenin en 6nemli alt kriter
oldugu ardindan fiyat, teslimat performans: ve ¢evre yonetimi sisteminin geldigi saptanmigtir.
Literatiirde mevcut bulunan ¢caligmalarda kriterlerin agirliklar: ve 6nem dereceleri ¢calismamizin
sonucunu destekler niteliktedir. Caligmamizin sonucundan farkli olarak Orji & Wei (2014)
imalat alaninda yaptiklar1 ¢caligmada en 6nemli siirdiiriilebilirlik kriterini sosyal kriterler
ardindan cevresel kriterler ve ekonomik kriterler olarak tespit etmis, en onemli alt kriter ise
politikaya sayg1 olarak ifade etmiglerdir.

Gelecek caligsmalarda farkli sektorlerde daha farkli alt kriterler belirlenerek uygulama
yapilabilir. Si vd. (2018)’nin tespit etmis oldugu sekilde farkli bir DEMATEL yontemi olarak
bulanik mantik ya da diger yontemler ile entegre edilerek farkli calismalar yapilabilir. Yakinda
zamanda gelistirilen yontemler, farkli sektor ve alanlarda kullanilabilir.

Katki Orani Beyam

Calismamizda her aragtirmacinin katki orani esittir.

Cikar Catismas1 Beyam

Yazarm ve calismanin herhangi bir kurum ya da kisi ile ¢ikar ¢atigmasi s6z konusu
degildir.
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EXTENDED SUMMARY
Purpose

Supplier selection is considered among the multi criteria decision-making problems
as it aims to maximize conflicting targets. To meet the demands of customers, enterprises
take environmental and social factors into account as well as economic factors. The study’s
main objective is to evaluate supplier selection criteria within a sustainable supply chain and
determine which criteria have more weight. In this direction, the supplier selection problem
of an international natural wood coating company, which operates in regions such as Europe,
America, Africa, Middle East and has nearly 150 suppliers, and is considered one of the leading
companies in Turkey in its field, has been addressed.

Literature Review

The concept of sustainability has been a fundamental philosophy for many sectors
due to the increased awareness of environmental protection and social obligation. With the
increasing choice of outsourcing, environmental policies, rapid depletion of resource reserves,
and the formation of social responsibility awareness, sustainability has become mandatory
in the strategies and policies of enterprises. Sustainable supply chain management includes
not only the responsibilities of the institutions’ activities, but also the supply chain in which
they are located, and takes into account the economic, social and environmental objectives
of sustainable development, which are accepted as the “Triple Bottom Line” obtained from
customer and stakeholder requirements. In the literature review, 18 economic, 13 environmental
and 12 social criteria used in the selection of suppliers were determined. The classification of
modeling approaches for the selection of sustainable use and the main studies in the literature
are summarized. The studies on the supplier selection were shown by specifying the method
and application sectors used.

Methodology

DEMATEL method was used in the study because it is the most preferred method
for developing the perspectives of experts on criteria and finding mutual relations within
sustainability factors. The relationship between performance criteria in choosing suppliers in
a sustainable supply chain has been established. DEMATEL is the most preferred method for
finding the interdependence and the power of interdependence within sustainability factors. It
also groups decision-making problems that are difficult to solve according to their importance,
providing opportunities for solving the problem and creating an environment for objective
evaluation of criteria weights and the use of weights found by different methods. The study
developed a conceptual framework covering economic, environmental and social factors to
evaluate sustainable supply chain performance. All three sustainability dimensions, economic,
environmental, and social, and the sub-criteria related to them were determined as a result
of the literature review and interviews with the representative of the company. Thus, a total
of 9 sub-criteria, 4 related to economy dimension, 2 on environmental dimension and 3 on
social dimension, were used to determine the order of importance in the selection of suppliers.
Economic factors; product/service quality (K1), supply cost (K2), delivery time (K3) and price
(K4), environmental factors; energy consumption (K5) and certification FSC compliance (K6),
social factors are; business opportunities (K7), company culture and policies (K8) and diversity
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and balance (K9). The level of interaction between the criteria was determined by scoring
between O and 4 as a result of the evaluations made by the expert general manager of the
company. The maximum value was 30 and the k coefficient was 0.033, the opposite of the
maximum value. At the end of the analysis, the weight rating of each criterion is calculated.
The level of importance of the criteria according to each other is determined in the form of
affecting and affected. Performance criteria have been set out that the company should focus
on in choosing suppliers.

Results and Conclusions

It has been revealed that the economic, then social and environmental dimension is
seen as important in the sustainable supplier selection criteria for the company evaluated
within the scope of the study. Supply cost (K2) has been identified as the most important
performance criterion in supplier selection. Then comes product/service quality (K1), price
(K4), diversity and balance (K9), business opportunities (K7), delivery time (K3), company
culture and policies (K8), and certification FSC compliance (K6). The most insignificant
criterion for supply selection was energy consumption (K5). It is seen that economic criteria
take the first three places. Social criteria are behind economic factors in the importance ranking.
Environmental criteria are at the last place. These results show that the criteria weights are
compatible with the literature. In other studies in the literature, it is seen that economic and
then social and finally environmental factors are listed in terms of importance. The affecting
criteria consist of all economic criteria (K1, K2, K3, K4) used in the study and the diversity
and balance (K9) criteria, which are social. Other environmental (K5, K6) and social (K7, K8)
criteria of the study were among the affected criteria. While all criteria have a one-way or two-
way relationship with each other, only the (K5) energy consumption criterion has no relation
to other criteria. Another environmental criterion certification/FSC compliance (K6) relates
only to price (K4). Economic criteria (K1, K2, K3, K4) are related to all criteria except energy
consumption criterion (K5). Social criteria (K7, K8, K9) are related to other criteria and are
not only related to certification/FSC compliance (K6) of company cultures and policies (KS8).
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OZET

Bu calismada, Z kusagimin is yasamindan beklentileri ve yoneticilerin Z kusagindan beklentileri
incelenmigtir. Calismanin amact su an iiniversitede olan Z kusagt bireylerin is hayatina atilmadan once
neler istediklerini belirlemek, yoneticilerin bu yeni kusaktan neler bekledigini tespit etmek ve bdylece
ayni ortamda ¢alisacak bu iki kusagin asgari miisterekte bulusabilecegi noktalart ortaya koymaktir.
Ayrica gelisen Pandemi kosullarimin Z kusaguun is yasamindan beklentilerine etkisi de irdelenerek
calismamin giinceli yakalamasi saglanmigtir. Literatiirde ¢ok sayida kusak calismast mevcuttur. Bu
calismamin Z kusagimin yalnizca is yasami ve yoneticiden beklediklerini ve yine yoneticilerin bu kusaktan
beklediklerini ortaya koyan kusaklararasi spesifik bir ¢alisma olmasi farkliligini ve dnemini ortaya
koymaktadir. Arastirmada Pandemi kosullari nedeniyle simirli sayida kisiden miilakat araciligiyla veri
elde edilmigstir. Bu veriler 151ginda Z kusaginin ¢alismak denince ne anladigi, gelecekteki is yasamindan
ve yoneticilerinden beklentileri ve Pandemi kosullarimin is yagsani beklentilerine etkisi, yoneticilerin ise Z
kusagi kavrami tamimu ve beklentileri, is yasaminda neleri degistireceklerini diigiindiikleri ve bu kusagin
beklentilerini karsilama potansiyellerine olan inanglart ortaya konulmustur. Bu calisma ile is yasaminda
karst karsrya gelmek iizere olan yeni kusak ile mevcut yoneticilerin birbirlerine uyumlanma ihtiyaglarmin
oldugu goriilmiigstiir.

Anahtar Kelimeler: Kusaklar, Z Kusag, Is Yasamu, Yonetici.

THE EXPECTATIONS OF MANAGERS FROM GENERATION Z
AND GENERATION Z’S EXPECTATIONS FROM BUSINESS LIFE

ABSTRACT

In this study, the expectations of generation Z from the business life and the expectations of
the managers from generation Z were examined. The aim of the study is to determine what generation
Z individuals, who are currently at university, want before they enter business life, to determine what
managers expect from this new generation, and thus to reveal the points where these two generations, who
will work in the same environment, can meet in minimum common. In addition, the effect of the developing
Pandemic conditions on the expectations of the Z generation from business life was also examined to make
the study up-to-date. There are many generational studies in the literature. This intergenerational study’s
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being specific that reveals what generation Z expects only from business life and managers, and what
managers expect from this generation, reveals the difference and importance of the study. In the study, data
were obtained from a limited number of people by interviews due to Pandemic conditions. In the light of
these data, what generation Z understands from work, their expectations from their future business life and
their managers and the effect of Pandemic conditions on their business life expectations, how managers
define generation Z, their expectations from this generation, what they think they will change in business
life, and their belief in their potential to meet the expectations of this generation has been revealed. With
this study, it has been seen that the new generation, which is about to come across in business life, and the
existing managers need to adapt to each other.

Keywords: Generations, Generation Z, Business Life, Manager.

1. Giris

Insanlik tarihini inceledigimizde her donemin kendine 6zgii yasamsal sorunlar1 ve
bununla basa ¢cikma yontemlerini gormekteyiz. Diinya diizeninin degismekte ve gelismekte
oldugu her donemde farkli yasamsal boyutlar insanlarin da degismesine yol agmistir. Insanlarin
yagadiklart donemlere uyum saglamasi ve bu yasananlardan kendilerine kattiklari 6zellikler bir
sonraki gelismeye direng gostermelerine neden olabilmektedir. Halbuki ¢cok hizli degisen diinya
diizeninde yeni gelismelere kolay adapte olabilen, daha dinamik bir toplum da s6z konusudur.
Bu durum kusaklar kavramini ve kugaklar arasindaki farkliliklari ortaya ¢ikarmaktadir.

Giinlimiiziin kuskusuz ki gelismekte olan en 6nemli konusu teknolojidir. Hizla gelisen
teknoloji, kusaklar arasi farkliliklarin daha fazla gézlemlenir olmasina yol agmaktadir. Bu
nedenle igletmeler ve yoneticiler, yenidiinya diizenine ayak uydurmak ve yeni kusaklarin
isteklerini ogrenmek durumundadirlar. Giiniimiiz is hayatinda X ve Y kusagi aktif rol
oynamaktadir (Clark, 2017:379), ancak mezun olacak iiniversite 6grencileri ile is hayati ve
yoneticiler Z kusagi ile tanigacaktir.

Farkli kusaklarin farkli bakis agilarinin oldugu bilinen bir gergektir. Bir kismui iiniversitede
olan ve is hayatinda yavas yavas yerini almakta olan Z kusaginin hizli degisen diinyada bir
onceki kusaktan farklilagan beklentilerinin olmasi da dogaldir. Isletme disiplininin odaklandig1
alanlardan olan ¢aligan beklentileri de Z kusaginin is yasaminda yer edinmesiyle yeni bir boyut
kazanacaktir. Kendinden 6ncesi X ve Y kugaklari ile bir arada ¢caligmak durumunda kalacak olan
Z kusagint motive eden unsurlarin neler olduguna iligkin ¢ok sayida ¢aligma mevcut degildir.
Oysa sosyal sermaye olan insan unsurunun is yasamindaki motivasyonu, yonetimin iizerinde
durmas: gereken konular arasindadir. Bu noktada Z kusaginin ig yasamindan neler bekledigi,
daha 6nceki kusak mensubu olan yoneticilerinin Z kusagindan neler bekledigi nemsenmesi
gereken bir konudur. Bu beklentileri belirleyebilmek is yasaminda bir arada boy gostermek
durumunda olan bireyleri uyumlu hale getirmek i¢in son derece 6nemlidir.

Bu calisma is hayatina yeni giris yapacak olan Z kusaginin is hayatindan beklentilerini
ve halihazirda X ve Y kusagi olan yoneticilerin bu yeni kugaktan neler bekledigi sorularina
yanit bulmak amaci ile gerceklestirilmistir. Calismanin amaci, su an {iniversitede olan Z
kusagi bireylerin is hayatina atilmadan 6ne neler istediklerini belirlemek, yoneticilerin bu yeni
kusaktan neler bekledigini tespit etmek ve boylece ayni ortamda calisacak bu iki kusagin asgari
miisterekte bulusabilecegi noktalari ortaya koymaktir. Ayrica gelisen Pandemi kosullarinin Z
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kusaginin is yasamindan beklentilerine etkisi de irdelenerek calismanin giinceli yakalamasi
saglanmustir.

Literatiirde ¢ok sayida kusak calismasi mevcuttur. Ancak Z kusagini yalnizca is yagami
ve yoneticiden bekledikleri konusunda ele alan ve yine yoneticilerin bu kusaktan beklediklerini
ortaya koyan spesifik bir calismaya rastlanmamigtir. Calismanin farkliligi ve 6nemi teoride
literatiirdeki bu boglugu gidermesinde ortaya ¢cikmaktadir. Pratikte ise yoneticilere ig hayatina
atilacak Z kusagi bireylerinin kendilerinden ve is yasamindan beklentilerini gorerek bu
dogrultuda stratejiler gelistirmelerine yardimci olacaktir.

2. Kavramsal Cerceve
2.1. Kusak Kavram

Insanligin varligindan itibaren yasanan olaylar toplumlarin ortaya koydugu davraniglari
etkilemigtir. Benzer olaylara maruz kalmis ve benzer yillarda yagamis olmanin getirdigi benzer
ozellikler ve tepkiler ortaya ¢cikmigtir. Bu durum, yapilan ¢aligmalarda kugak kavramu ile ilgili
sosyoloji, psikoloji, tarih, isletme gibi ¢esitli disiplinlerde (Adigiizel vd., 2014:165) degisik
tanimlamalar yapilmasina sebep olmugtur. Comte (1974), insanin yasami bakimindan ileriye
gitmek ve gelisebilmek icin bir kusagin kendisinden sonraki kusaga yasanmigliklarini ve
ogrendiklerini aktarmasinin miimkiin oldugunu, kusaklarin degisimlerinin belirli bir zaman
icerisinde hareket eden kuvvetler oldugunu belirtmektedir. Mannheim (1998), kusaklar
konusunda ayrintili ve sistemli bir aragtirma yaparak kugsaklari benzer aligkanliklara, ayni
kiiltiirlere sahip kisilerin bu ortakliklar1 paylastiklar: topluluk olarak tanimlamigtir. Gercekten
de her kusak benzer davranig kaliplaria sahip bi¢cimde diger kusaklardan ayrigir (Chen, 2010).

Baba ile ogul arasindaki yas farki gibi tanimlamalar da yapilabilmektedir. Kusaklari
sadece dogum yillarina gore boliimlendirmek dogru bir yaklagim olmayacaktir. Tirk Dil
Kurumu’na (2020) gore kusak; “yirmi bes-otuz yillik yas kiimelerini olusturan bireyler
obegi, gobek, nesil, jenerasyon” olarak tanimlandig: gibi felsefi agidan da “yaklasik olarak
ayn1 yillarda dogmus, ayni cagin sartlarini, dolayisiyla birbirine benzer sikintilari, kaderleri
paylagmisg, benzer 6devlerle yiikiimlii kisiler toplulugu” olarak tanimlanmigtir. Ancak kusaklar
iizerine yapilan aragtirmalarin sonucuna bakildiginda Tiirk Dil Kurumu’nun belirttigi gibi 25-
30 yillik yas kiimlerine gore degil de yaklagik 10 yillik bir yas farki ile de farkli kusaklar
gozlemlenmektedir. Bunun baglica sebebi olarak eski zamanlara gore diinyanin teknolojinin de
verdigi katki ile cok daha hizli gelismesi gosterilebilir.

Kusaklarin yasami algilama tarzlari farklidir, her birinin kendine has karakteristik
ozellikleri, degerleri, giiclii ve zayif yonleri vardir. Bu sebeple kusaklar1 yalnizca dogduklari
zaman Olceginde gruplandirmak dogru degildir. Kusaklar1 olusturan toplulugun duygu ve
diislinceleri, hissettikleri, deneyimlerinden elde ettikleri tecriibeleri de gruplandirmalari i¢in
kullanilmaktadir (Zemke & Filipczak, 2013:4).

Kusaklarin yillara gore siniflandirilmas: konusunda cografi 6zelliklere gore de farkli
goriigler mevcuttur (Hole vd., 2010:91). Diinyada adindan bahsedilen bes kusagin farkl
isimlendirmeleri oldugu gibi, yeni yapilan arastirmalara gore Alfa (o) kusagi da bu listeye
girmigtir. Yillara gore kusak smiflandirilmas: bu calismada Tablo 1°deki sekliyle kabul
edilmistir. Calismada Z kusagimin calisacag1 yoneticilerin X ve Y kusagi mensuplar: olmast
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diisiintildiigiinden yalnizca X, Y ve Z kugaklar1 ayrintil bigcimde, 6zellikle ig yasami tutumlarina
iligkin olarak aciklanmaktadir.

Tablo 1: Kusaklarin Simiflandirilmasi

Sessiz Kusak (Gelenekseller) 1925 - 1946
Bebek Patlama Kugagi (Baby Boomers) 1946 - 1965
X Kusagi 1965 - 1983
Y Kusagi 1983 - 1998
Z Kusagi 1998 - 2012
Alfa Kusag1 (o) 2012 ve sonrast

Kaynak: Basgoze, P. & Nalan, B. (2015). Eko otellerden hizmet satin aliminda kusaklar arasi farklilagmalar {izerine
bir calisma. Sosyoekonomi, 23(24), 123; Hole, D., Zhong, L. & Schwartz, J. (2010). Talking about whose generation?
Why Western generational models can’t account for a global workforce. Deliotte Reviev, (6), 84-97; Miicevher, M. H.
(2015). X ve Y kusaginin birbirlerine kargi 6zellik ve etkilesim algilari: SDU 6rnegi (Yayrmlanmamus Yiiksek Lisans
Tezi). Siileyman Demirel Universitesi, Sosyal Bilimler Enstitiisii.

X Kusagi: Ulkemizde gegis donemi ¢ocuklari olarak da bilinmektedirler. Bunun nedeni;
dogup biiyiidiikleri bu yillarda diinyada 6nemli degisimlerin ve doniisiimlerin yasanmaya
baglanmasidir. Bu kusak, degisen diinya dinamiklerinin yiizlerine acimasizca carptigi bir
donemin bireyleridir. Boylelikle kanaatkar, idealist ve sadik bireyler olarak yetigsmislerdir
(Senbir, 2004:17).

65’li yillardan 79’lu yillara gelene kadar Tiirkiye’de olduk¢a carpici degisim ve
dontisiimler yasanarak egitim, saglik ve niifus konularinda olduk¢a gelismeler goriildiigtinden
X kusag1 bireylerinin hayat standartlarinda olumlu degisimlerin oldugu goriilmektedir. Bu
degisim ve gelismeler X kusagiin davraniglarina da yansimig, sosyal yasama 6nem vermeye
baslamislardir. Toplumsal olaylara olduk¢a duyarlidirlar. Bu durum Tiirkiye’de yasanan sag-
sol catigmalarinin iginde yer almalarindan kaynaklanmaktadir. Diinya ise bu donemde petrol
krizi ve ekonomik kriz yagamigtir.

X kusagi bireyleri olduk¢a kendine inanan, sorunlarint bizzat ¢oziimleyen, sabirla
islerini sonuna kadar yiiriiten bireylerdir (Tulgan, 2009:45). Girisken, bagimsiz, bilgi ve
teknoloji ile uyumludurlar (Jianrui, 2011:53). Teknolojinin insanin evine ilk ulagtig1 zamanlarin
kusagi olan X Kusag1 bireyleri ilk kisisel bilgisayarlarin da sahipleridir. Gilinlimiiziin teknoloji
aligkanliklarinin alt yapisinin da bu kugak tarafindan olusturuldugu bilinmektedir. Bu kusak
bireyleri lider pozisyonuna geldiginde bilgi ve iletisim teknolojileri oldukca gelismis oldugundan
bu gelismeler kusaklar iizerinde saglam degisimlere neden olmugtur (Altin, 2010:14).

X kusagi bireyleri risk almak yerine kamu personeli olmayi tercih eden, uzun yillar ayn
iste calisarak emekli olan bireylerdir. Ozel sektorii gelecekleri agisindan giivensiz gormiislerdir.
Sade bir hayat ve is ortamint benimseyen X kusagi bireyleri, stresten uzak, keyif veren ama
yasamlar1 i¢in gerekli olanlar1 da kazanma firsat1 sunan igleri tercih etmislerdir. Yenidiinya
diizenine ayak uydurma ¢abalar1 bu kusak bireylerinde “yetisememek” hissiyat1 yarattigindan
kendilerini diglanmis hissetmislerdir (Dias, 2003:80).
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Y Kusagi: Milenyum kusag1 olarak da adlandirilan, kimilerine gore Ingilizce genglik
(youth) kelimesinden geldigi, kimilerine gore ise siirekli sorguladiklari i¢in Ingilizce “Nigin”
anlamina gelen “Why” kelimesinin ifadesi ile adlandirilan Y kusagi, teknolojiye dogan ilk
cocuklardir. Dijital olan her seye kolayca adapte olan bu nesil, yeniliklere oldukg¢a acik,
hizli veri elde eden, pratik, gelecek planlari yapmayan, an1 yasayan bireylerdir. Dostluklari
genellikle sanal ortamlarda kurulur ve farkl: kiiltiirlere hizli adapte olurlar. Bunlarin yan sira
cabuk sikilan ve oldukc¢a hizli1 yagamayi seven bir nesildir. Aile kavramini, kendilerinden dnceki
nesiller gibi tanimlamazlar. Geleneksel degerler onlar i¢in ¢ok 6nemli kavramlar degildir.
Kendine giivenen, hizli sonuca ulagmak icin pratik ¢oziimler iireten, girisimci, biirokrasiden
hoslanmayan ve hizli tiikketen bireylerdir (Altuntug, 2012:203).

Tirkiye’de, “80 Sonrast Kusak™ olarak adlandirilan bu kusagin bireyleri, X kusagina
gore daha iyi ekonomik kosullarda yasamis ve daha az savag ve teror olaylarina sahit olmustur.
Dijital diinyanin gelismesinin canli sahidi olmus ve hatta gelismesine katki vermis, her yenilige
adapte olmus bu nesil, zamanla sosyal medya, akilli telefonlar ve tabletler konusunda da kendini
gelistirmistir (Altuntug, 2012:203).

1980-1994 yillar1 arasinda dogan bu kusagin bireyleri oniimiizdeki 30 yil igerisinde
caligan niifusun yarisini olusturacaktir. Y kusagi kendisinden 6nceki kusaklardan farkli bigcimde
diinyadaki yasitlariyla benzer ozellikleri gosteren bir kusaktir (Muslu, 2017:12).

Y kusagi sevdigi isi yapti§1 siirece mutludur ve para kazanacaktir. Bu nedenle bu
dengeyi bulmalar1 son derece onemlidir. Ebeveynlerinin diistindiigii gibi hazirci bir kugak
degil, tiretmeyi seven yaratici bir kugsagin mensuplaridir. Zamanini bos yere harcamak yerine
deneyimlemeyi seven, korkmayan, siirekli yenilik arayan basar1 odakli bir nesildir. Bu kusagin
cogunlugu bir tiniversite diplomasina sahiptir. Giintimiizde kendilerine uygun pozisyonlarda
genellikle X kusagi ile birlikte calismaktadirlar. Istedikleri isi yapma konusunda 6zgiir olmak
isterler. Y kusag bireyleri tiiketici toplumuna dogmustur; onlari ileriye gotiirecek tek seyin
para ve kariyer oldugunu ¢ok iyi bilirler. Ancak ast iist iliskisine ¢ok sicak bakmadiklari
icin kendilerini 0zgiir hissedecekleri isleri segerek mutlu olduklar1 bu islerde basariy1
yakalayacaklardir (Bayraktar, 2016).

Kendilerinin ¢ok basarilt oldugu alanlarda kendilerinden 6nceki kugsaklari egitmek ve
bunun kargiliginda onlarda olan farkli birikimleri 6grenmeyi énemserler (Gani, 2016). Ancak
giiniimiizde teknoloji kullanimimin ¢ok fazla oldugu gercegi géz oniine alindiginda, 6zellikle
sosyal medya (Facebook, Snapchat, Instagram gibi) platformlarinda yapilan paylagimlarin
begenilme arzusu zamanla narsist bireylere doniismelerine neden olabilir. Hareketli, yenilik¢i,
ozgiirliigline diigkiin, soru soran, girisimci, sosyal, tutumlu, ozgiiveni yiiksek Kkisilerdir
(Bayraktar, 2016).

Y kusagi fark yaratmayr da fark edilmeyi de onemser. Calistiklart ortamlarda her
anlamda esneklik beklerler. Caligma saati, giyim tarzi, caligma sekilleri farklilik gésteren ve bu
konularda esneklik arayan Y kusag1 bireylerini takdir ederek iletisim kurma ve igbirligi saglamak
miimkiindiir. Yapilan arastirmalara bakildiginda Y kusaginin is tutumu ve doyumunun, drgiite
baglanma diizeyini diisiik oldugu goriiliir. Sabirsiz ve hayattan zevk alarak yagamanin pesinde
olan Y kugag1 bireyleri, is yasamlarini ikinci planla atmaktan ¢ekinmezler (Muslu, 2017:12).
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Z Kusag: Francis Fukuyama’nin “Tarihin Sonu ve Son Insan” adli eserinin ana temasi
olan kusaktir. Fukuyama’ya gore Z kusag: tarihin son insanlaridir. Z Kugag: ayn1 yemekleri
yemekten, ayni tarz miizik dinlemekten, benzer moda anlayigina sahip olmaktan, emojilerle ve
aralarinda kullandiklar dille konugmaktan hoslanan bir kusak oldugundan diinyanin ilk kiiresel
kusag1 unvanina sahip olmuslardir (Puiu, 2017:62).

Merak uyandiran bu kugak tam olarak teknolojinin icine dogan ve kisa siirede teknoloji
ile adaptasyonu kurmus dijital devrimcilerdir. Irak/Afganistan savasi, Wikileaks olayi, Arap
Bahart ve Tiirkiye’de Gezi Parki bagta olmak iizere sosyal medya iizerinden orgiitlenen sosyal
girisimlere sahit olmusglardir.

Z kusaginin yasam tarzi ve tutumu dikkate alindiginda sagirtict olsa da muhafazakar,
risk almay1 seven, siddete yakin olmayan, inan¢ ve geleneksel degerleri dnemseyen, kendine
oldukga giivenen ve iyimser bireyler olduklarini soylemek miimkiindiir. Bu kusak teknoloji
doyumu, kiiresel iligkiler ve egitim konular1 agisindan diinyanin bu zamana kadar gordiigii
en donanimli kusaktir. Tiirkiye’de siyasetin 6znesi haline gelmis (Duman, 2021) Z kusagini
diger kusaklardan ayrilan en 6nemli 6zelliklerinden biri de degisimin ¢cok hizli oldugu ve derin
kirilmalarla sirayet ettigi donemlere taniklik etmeleri ve daha dogmadan kisilikleri hakkinda
ongorii yapilabilen kusaktir. Sosyal ve kiiltiirel degerlerine gore Z kusagini tanimlarken fiziksel
olarak yalniz, sanal olarak asir1 sosyal olarak tanimlanabilir (Kaplan & Carikc¢i, 2018:25).

Sosyal medyanin, android telefonlarin, sosyal paylagimlarin ve bulut sisteminin i¢ine
dogmus bu kusak, teknolojiyle son derece i¢ ice yasamaktadir. Dogduklart andan itibaren
elektronik bir diinyaya gozlerini actiklarindan, goz, kulak ve el motor becerileri en giiclii
ve en gelismis kusak olduklar1 soylenir. Ancak sabirsizlik egilimi oldukca yiiksek olan bu
kusak bireylerinin dikkat siireleri de olduk¢a kisa oldugundan sikilmalar1 da bir o kadar cabuk
olmaktadir (Berkup, 2014:219; Kavalc1 & Unal, 2016:1033; Tiirk, 2017).

Bu jenerasyonun cografi sinirlarinin olmayacagi, batili yagitlartyla daha biitiinlesmis hale
gelecekleri ve kompleksi bireyler olmayacaklar tahmin edilmektedir. Onceki jenerasyonlara
gore daha yliksek gelire sahip olacaklari, erkeklerden daha fazla kazanacak kadmlarm ortaya
cikacagi, kadin ve erkegin sosyal rollerinin degisiklik gosterecegi, bireyselciliklerinin baskin
olacag1 ve bagimsizlik diiskiinliikleri sebebiyle yalniz yasamlarin artacagi bu jenerasyona
iligkin kehanetler i¢inde yer almaktadir. Ayrica yaraticilik ve yenilikten olduk¢a haz duyan
bu jenerasyonun marka sadakatlerinin diisiik seviyede olacagi da bugiinden 6ngoriilmektedir
(Tirk, 2017).

Z kusag1 diger kusaklardan farkli olarak kadinlarin i hayatina daha fazla katildig
donemlerde biiyiidiiklerinden egitim hayatlar1 ¢ok daha kiiciik yaslarda baslamig, ¢ekirdek
aile yapisinda biiylimiis, cogunlukla fazla kardesi olmamis, ebeveynleri tarafindan korunup
kollanmuisg ve gelecek planlar1 yapilmis bir nesildir (Howe & Strauss, 1991:40; Tulgan, 2013:45).
Ebeveynlerinin siki markajinda ve yonlendirmeleriyle iyiegitimler almig, gerektiinde 6zel derse
gitmis, kendini ifade etmeyi ve kendine giivenmeyi erken yasta 6grenmis bu nesil, kuskusuz
ki ilerideki ¢aligma hayatlarinda yoneticilerinden de siirekli geri bildirim almay1 bekleyecek
ve mentorluk destegi gorebilecegi yoneticilerle ¢caligmayi tercih edecektir (Schawbel, 2016).

Z kusagi kendi kendini egitebilen, bilgiye nasil ulagsacagini bilen, oldun ve 6zgtivenli bir
kusaktir. Aytag (2015)’1n arastirmasina gore bu kusagin; %33’ dersleri on-line izliyor, %20’si
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kitap okumak i¢in tablet kullaniyor, %52’si 6dev aragtirmalari i¢in Youtube ve sosyal medyay1
kullaniyor, %76’s1 ¢aligsacaklar: tam zamanl isin hobilerinden olmasini istiyor, %70’1 kendi
isini kurmak istiyor, %41°1 bilgisayar basinda 3 saatten fazla zaman harcryor, %76’s1 insanin
diinyaya etkisini inceliyor, 16-19 yas aras1 Z kusag: bireylerinin %26’s1 goniilliiliik yapiyor,
hemen hemen hepsi diinyada bir fark yaratmak istiyor. Ancak burada 6nemli bir nokta Z kusag1
bireylerinin dikkat siiresinin yalnizca ortalama 8 saniye olmasidir.

Isverenler ve ebeveynler, bu kusagin taleplerini karsilamak istiyorlarsa, bu bireylerin
kendi ¢ikarlarina gore bir kariyer sececegi gercegiyle yiizlesmek zorundadirlar. Bu kusak
icsel motivasyonla hareket edecek ve asil hedefleri diinyay: etkilemek olacaktir. Buna ragmen
bir kismi igsizlik konusunda endiseli durumdadir ve bu endiseye odaklanirlarsa kendilerini
gelistirmek ve yeteneklerini kesfetmek konusunda sorun yasayabilirler (Ernst & Young, 2020).

2.2.7Z Kusagmm Is Yasamidan Beklentileri

Z kusag1 simdi ¢cogunlukla stajyer olarak is hayatina girmeye baslamigtir. Tiirkiye’de
Z kusagi siniflandirmasina girenlerin sayisi 18 milyon civarindadir. Bu nedenle bu denli geng
niifusa sahip iilkemizde Z kusagini anlamak, onlarin taleplerini ve ihtiyaglarint belirlemek
kritik 6nem tagimaktadir.

Bugiine kadar yiiriitiilen aragtirmalar bu neslin sabirsiz, sebat etmeyen, sadakat duygusu
gelismemis ve kolay iletisim kuramadiklarini ortaya koymaktadir. Yapilan aragtirmalarin
sonuglari ne olursa olsun, tiim orgiitlerin gelecegin calisanlar1 ve miisterisi olacak Z kusaginin
beklentilerini anlamalar1 gerekmektedir. Fransa’da BNP Paribas (2020) nin The Boson Project
adiyla yaptig1 bir arastirmada 15-20 yaslar1 arasindaki 3200 Fransiz gencin, sirketlerden ve
calisma hayatindan s6z ederken “cok zor”, “cok karigik”, “sikic1”, “acimasiz” algilar1 on
plana ¢ikmustir. 100 gengten 36°s1 “sirket demek stres demek” diye bir ifadede bulunmustur.
Her ne kadar sadece Fransiz genclerle yapilmig bir arastirma olsa da kiiresellesmenin ve
yeni teknolojilerin birbirine ¢ok yaklastirdigir diinya gencligi hakkinda fikir vermektedir.
Z Kusagi siirekli olarak baglantili, iletisim ve etkilesim icinde olduklar1 bir eko-sistem
diinyasinda yasadig1 i¢in, yaklasik %40°1 basarinin iyi bir network ile miimkiin olabilecegine
inanmaktadir. Her seyin hizla eskidigi ve yenilendigi bir diinyada biiyiidiikleri i¢in bilginin de
cabuk eskiyecegini diisiinmekte; bu nedenle bilgilerini ve kendilerini siirekli giincellemeleri
gerektigine inanmaktadirlar.

Z kusagi is hayatinda, belirli bir igte ya da sektorde devamli kalmak istememektedir.
Hizli teknoloji ve kolay erigebilir bilginin golgesinde yetisen bu kusak her yaptiklari iste
aceleci davranmaktadir. Her seyi, her yerde ve hemen istemektedirler. Bu kugak zihinlerinde
merak uyandiran her seyi saniyeler i¢inde indirmeye ve kullanmaya alismislardir. Bir 6nceki Y
kusagina kiyasla sabr1 6grenmeleri daha uzun siirecektir. Yenilige ve degisime olan meraklart
nedeniyle “ben” odakli yasamalari, sadakat duygularinin diisiik olabilecegine isaret eder. Bu
kadar sabirsiz ve her seyden cabuk sikilan bir kusagi elde tutabilmek bir hayli zor olacaktir.
Eski kusaklara gore her istediklerine bu denli kolay erigebildikleri i¢in sahip olduklarinda deger
vermeyi de heniiz bilmemektedirler. Bu kusak is hayatiyla 6zel hayati arasindaki dengeyi Y
kusagina kiyasla daha iyi korumak arzusundadir. Bu kusak ¢ok yogun calismaya ragmen
eglenmekten vazge¢mek istemeyecektir. Z kusaginin olumsuz olarak algilanan bu 6zelliklerine
olumlu bi¢cimde yaklagilmasi durumunda is ortamina pozitif katki saglayabilmeleri miimkiin
olabilecektir (Basar, 2017).
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Birc¢ok sektor yoneticisi Z kugag1 sayisinin ig hayatinda giderek artmasi ile ig ortamlarinda
daha ¢ok ekranin olacagini, kagidin, biirokrasilerin oldukc¢a azalip, esnek ¢aligma modellerinin
cogalacagi, ¢cok fazla yeni gorevin ortaya ¢itkacagini, farkl kiiltiir, cinsiyet ve inangta rengarenk
insanlarin c¢aligacagimi belirtiyorlar. Diinyanin 6nde gelen isletmeleri bu anlayigla hareket
ederek ofis ortamlarin1 bu cergevede yeniden dizayn etmeye baslamiglardir. Calisanlarinin
ofiste rahat hissedebilecekleri ortamlar, sosyallesebilecekleri eglenceli aktiviteler diizenlemeye
caligmaktadirlar. Hiyerarsiye eski kusaklara gore daha mesafeli duruyor olmalar1 da demokratik
yonetim tarzlarimin yiikselmesini beraberinde getirdiginden farkli olmanin tuhaf goriilmedigi,
aksine kutlandig: bir ig hayat: ortaya ¢ikacaktir. Boylelikle iyi ve 6zgiin fikirler de hiyerarsik
yapinin icerisinde yok olup gitmemis olacaktir (Basar, 2017).

Is yasamindan beklenti dendiginde, her bireyin calistig1 is yerinin sundugu imkanlar
kastedilmektedir. Bu beklentiler is ortamindan beklenenler, is arkadaslarindan beklenenler,
yonetiminden beklenenler ve kariyer olanagi beklentileridir. Z kusagi bireyinin is yasamindan
beklentisine iligkin olarak diisiinecegimiz bir diger husus da kugkusuz ki teknolojini i¢ine dogan
bu neslin, teknolojiyi nasil kullanacagi, neleri degistirecegi ve gelistirecegi sorusudur. Elbette
is yasantisinda da teknolojiyi kullanmak isteyecek olan Z kusagi, kendisine sunulan teknolojik
imkanlar ile caligtigi is i¢in en verimli sonuglari verecektir (Mitchell, 2008:665). Teknolojinin
bu denli gelismis oldugu bu zaman diliminde, kendilerinden onceki kusaklarin karakterleri,
is degerleri, teknoloji bilgileri belirlenmis durumdayken, Z kusagi is yasaminda oldukca
yeni oldugundan ve yeterince akademik aragtirma yapilmadigindan bu betimlemeler heniiz
tamamlanmis degildir. Ancak beklentileri {izerine arastirmalar yapmak miimkiin olmaktadir.

Z Kusagi bireylerinin is hayatindan beklentilerini sorgularken is ortamindan neler
bekledikleri de merak edilen bir sorudur. Ornegin bu bireylerin ofis ortamimda mi1 yoksa evden
caligmalarinin mi1 daha verimli olacagi sorusu akla gelmektedir (Arar & Yiiksel, 2015:197). Z
kusag1 ofis ortaminda caligmay1 tercih edecekse bu ortamin olabildigince sade olmasini, yapacagi
isin de net bir sekilde taniminin yapilmasini, yapacagi isi anlamayi isteyecektir (Muller, 2018).
Kendisine anlamsiz gelen bir isi yapmak isteyemeyecek ve bu durum motivasyonunu kotii
etkileyecektir (Bencsik & Machova, 2016).

2016 yilinda yapilan bir aragtirmada X, Y ve Z kusag: bireylerinin is hayatina dair
diistinceleri ve kisisel ozelliklerinin karsilagtirmasi yapilmis ve farkliliklar tespit edilmisgtir.
Buna farkliliklar Tablo 2’de gosterilmisgtir.

Z kusag1 bireylerinin tiim kugsaklara oranla esnek calisma kosullarini en fazla isteyen
kusak olacagi agiktir. E-posta gonderip yanit bekleme gibi bir dertleri olmayip, siirekli
iletisimde olup ve ¢evrimici c¢aligsacaklarindan bu durumun onlara esnek c¢aligsma sartlarini
sunmasi da olagan olacaktir (Looper, 2011). Micoleta (2022)’ya gore de Z kusagi ¢aliganlart ig
iligkilerini hiyerarsiye gore degil, internet aglariyla kuracaklardir.
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Tablo 2: X, Y ve Z Kusagmn Kisisel Ozellikleri ve Is Hayatina Dair Diisiinceleri

X Kusag Y Kusagi Z Kusag
Is Etigi Dengeli Hevesli Daha gercekci
I§"H‘a.1k'l.(1nda i, bir meydan okumakur. Is, farklilik yaratmak icin .I§, heves ve enerji
Goriisii yapilir. ile yapilir.
-siyasal bilince sahip -teknoloji
= . meraklis1 -erken
-yiiksek beklentili -takim oleunlasmi
Kigisel -pratik -esnek -bireyselci  kurucu -farkliliklara ) 1gmart1%m1§
Ozellikler -yasam kalitesine odakli kars1 anlayish -kendine §.. s
. -giiclendirilmig
glivenen -meydan .
-risk kargit
okumalara agik
-korunan
-is yeri politikalarini
sevmeme -ig gorene ¢ok -nedenleri bilmek
bagli olmama -birden isteme -herkesin oniinde  -yaratici ve
cok gorevi ayn1 anda oviilmek isteme -eglenceli isbirlik¢i olma
yapabilme -esit oranda bir ig yerinden hoglanma  -oldukca zor
sorumluluga sahip -paranin giidiileyici cevresel, sosyal
olunan is ortamini sevme  olmadigi diigiinme ve ekonomik
I ile Ilgili -proje yapmayi sevime -anlik sorumluluk isteme  zorluklari ¢ozmek
Ozellikler -unvanlarindan cok ig -zaman sinirh kiiciik zorunda kalma
sorumluluklarina 6nem hedefler isteme -is- -kendi kendini
verme -performansi yasam dengesinin énemli  yonlendirebilme
ciktiya gore degerlendirme oldugunu diisiinme -bir -bilgiyi cok hizli
-glic yapilarini sevmeme  isletme ile uzun omiirlii isleyebilme -daha
-otoriteye karst esnek bir iligki istememe zeki olma

olma -serbest kiyafetin
rahat oldugunu diistinme

-yeteneklerine giivenme

Kaynak: Cetin, C. & Karalar, S. (2016). X, Y ve Z kusag1 6grencilerin ¢ok yonlii ve sinirsiz kariyer algilari iizerine bir
aragtirma. Yonetim Bilimleri Dergisi, 14(28), 157-197.

Z kusagmin is yasamindan ilk beklentileri arasinda ilerleme firsati ve ticret geldigi
goriilmektedir. Bu alanda yapilan 6nemli ¢alismalardan Schawbel (2014)’in arastirmasina
gore, Z kusagini is yasaminda en ¢ok motive edecek olan ti¢ seyin; ilerleme firsatlari, daha
cok para kazanma ve anlamli calisma oldugu goriilmiistiir. Yapilan bir diger arastirmada
ise Wozniak (2016:103), Z kusagi bireylerinin ig yasamindan beklentilerini; etkin is yasam
dengesi, ticret ve yan haklar, ilerleme firsatlar1 ve kurum iginde s6z sahibi olabilme olarak
siralamigtir Yine ayni ¢alismada igletme tercihi yaparken Z kusagimi motive eden faktorler,
kariyer firsatlar1 ve ticret olarak belirlenmis, karsilikli yardimlagma, saygi ve motive edici is
ortamu ise alt faktorler arasinda yer almustir. Is cesitliligi, parasal odiiller, anlaml1 bir ise katkida
bulunma duygusu ile basarma duygusu ve takdir edilmenin Z kusaginin is tatminini belirleyen
isteklendirme faktorleri oldugunu belirlemistir (Bencsik & Machova, 2016; Kirchmayer &
Fratricova, 2018:6019).
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Literatiirde Z kusag: ile Y kusagmin liderlik tercihlerinin olduk¢a uyumlu olacagim
gosteren kanitlar vardir. Z kugagi, liderligin olumlu tutum iginde sergilenmesi gerektigini
belirtmektedir. Grow & Yang (2018:10) tarafindan yapilan arastirmada Z kusag: gelecekteki
yoneticilerini, adil ve kendinden emin, yumusak iletisim becerilerine sahip, arkadas canlis1 ve
acik fikirli olarak tanimlamaktadirlar. Ayrica katilimceilarin %77°si X kusag1 ya da Baby Boomer
kusaklarimi degil, Y kusagin1 yoneticileri olarak gormek istemektedir. Y kusag: giiclendirici ve
isbirlikci lideri tercih ederken Z kusag: yine benzer sekilde ilham verici lideri tercih etmektedir.
Oysaki X kusag1 yonlendirici ve otoriter lider beklentisi icindedir (Mccrindle, 2012).

2.3.7Z Kusagi ve Pandemi

COVID-19 viriisti 2019 yilinin aralik ayinda Cin’in Hubei Eyaleti’nin Wuhan kentinde
ortaya ¢ikmustir (Zhu vd., 2020:717). Tiim diinyaya ¢ok hizli yayilan COVID-19 viriisii Diinya
Saglik Orgiitii tarafindan, 11 Mart 2020 tarihi itibartyla 114 iilke vatandaglari arasinda 118 bin
kisinin viriisle enfekte olmasina ve 4 bin 291 kisinin viriis nedenli yasamin1 yitirmesine neden
oldugundan pandemi olarak ilan edilmistir (World Health Organizations, 2020). Giiniimiizde
hizla insandan insana yayilmaya devam eden COVID-19’un 2020 Ekim ay1 itibartyla yayilim
hizinin oldukga artmasi nedeniyle bir¢ok ilde ve is yerinde mesai saatleri degismis ve kurumsal
isletmelerde miimkiin oldugunca evden ¢alisma modeline gecilmistir.

Uluslararast denetim ve danismanlik sirketi olan Ernst & Young (2020), Pandeminin
is yagsamina etkilerini inceledigi “Calisma Diinyasinin Gelecegi: COVID-19 ve Yeni Normal”
adli raporunda, caliganlarin ofise donmeye olumsuz baktigin1 belirtmistir. Rapora gore anket
kapsaminda ¢aliganlara Pandemi sonrasinda ofis ¢aligmalarina geri doniip donmek istemedikleri
sorulmustur. Alinan cevaplarda %54°liik kesimin donmek istemedigi goriilmiistiir. Ancak ayni
soruya yonetici olarak calisanlarin verdigi cevap %353’iinin kriz bittiginde ofiste calismay1
tercih ettikleri yoniindedir. Yonetici ve c¢alisanlar arasinda olusan bu fikir ayriligi aslinda
kusaklar arasindaki beklenti farkint da ortaya koymaktadir.

COVID-19 Pandemisi tiim kesimi etkiledigi gibi 6grencilerin de gelecek planlarini
biiyiik ol¢iide etkilemistir. Yine Ernst & Young’in raporunda ogrencilerin %63’ii Pandemi
donemi ve dijitallesmedeki hizli biiyiimenin kariyer planlarinda degisiklige neden oldugunu
belirtmigtir. Bu durumun baglica nedenleri arasinda Pandemi Oncesi ve sonrasinda degisen
miisteri talepleri nedeniyle biiyiiyen ya da kiiciilen sektorler gosterilebilir. Ayni rapora gore Y
ve Z kusagindan 6grencilerin is hayatindan beklentileri arasinda esnek ¢aligma modeli oldugu
gorlilmiigtiir. Katilmeilarin %73’ is hayatina bagladiklarinda karma ¢alisma modelini tercih
ettiklerini belirtmiglerdir (Ernst & Young, 2020).

2.4. Yoneticiler ve Z Kusag Iliskisi

Yeni kusagi (Z kusagr) kucaklamanin esiginde olan isletmeler bu kusag: isgiicii olarak
cekmek ve gelistirmek igin caba sarf etmek durumundadir. Isletmeler icin artik organizasyon
yapilarint bu kusagin oOzelliklerine gore sekillendirmelerinin ve kusagin psiko-sosyal
ozelliklerini g6z 6niinde bulundurarak uygun orgiit iklimini olusturmalarinin zaman1 gelmistir.

Isletmelerin uygulamasi gereken en ©nemli degisikliklerden biri segim siirecine
yoneliktir. Birincil bilgi kaynagi olarak sosyal aglari yaygin kullanimi goz 6niine alindiginda,
isletmeler eleman arama siireclerini gerceklestirmek ve yeni yetenekleri ise almak icin bu
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aglarm kullanimini benimsemelidir. Bu nedenle, aramalar yalnizca metin mesajlar1 (e-posta,
ilan vb.) yoluyla yapilmamali, ayn1 zamanda isletmeler bagvuru sahiplerine yonelik kariyer
planini tam olarak detaylandiran cekici web siteleri olusturmalidir (Adecco, 2015).

Yeni pozisyonlara goreve baglama ve bu pozisyonlar i¢in egitim siireclerinin
bilgisayar modiilleri ve akilli telefonlar araciligiyla uzaktan erisim ile yiiriitilmesi gerektigini
aciklamaktadir. Z kusagi, bu tiir erisilebilirlik sunan igletmeleri tercih etmektedir. Zira egitim
stireclerini uzaktan egitimle halledebilme yetenegindeki Z kusagi, biiyiik isletmelerin sofistike
egitim platformlar1 olusturarak ve e-6grenme stratejileri gelistirerek kendilerine uyarlamalarini
saglamigtir (Adecco, 2015).

Yoneticiler Z Kusag: iiyelerini cekmek istiyorlarsa, arama siireclerini orta vadede
giiclii bir mesleki gelisim taahhiidii ile iliskilendirmelidir. Ise bagvuran Z kusagina orta vadede
beklenen mesleki gelisimlerinin ne olacagini agikca belirtmeyen igletmelerin ihtiya¢ duyulan
pozisyonlara eleman bulma konusunda ¢ok da basarili olamadiklar1 goriilmektedir. Bu yeni
neslin sosyo-ekonomik baglami “refah” oldugundan is firsat1 algilar1 da 6nceki nesillerle ayni
degildir. Z kusag liyeleri gelisim kariyerlerinin kisa veya orta vadede tamamlanmayacagini
diisiindiikleri takdirde, is teklifini kolayca geri ¢evirebiliyorlar. Boylece Z Kusagi ile birlikte
geleneksel is arama usullerinin de degismis oldugu soylenebilir (Adecco, 2015).

Organizasyonlarin Z kusagi tiyelerini ¢ekerken ve elde tutarken dikkate almalari
gereken bir diger unsurun da esneklikt oldugu yoneticilerin unutmamamsi gereken bir konudur.
Esneklikten kasit yalnizca esnek ¢alisma saatleri degildir. Organizasyonlarin igleri geleneksel
yapma bi¢ciminden farkli sekilde yapmaya istekli olmalar1 gerektigi gercegini vurgulamaktadir.
Ornegin, Z Kusag iiyeleri, kisa raporlamay1 tercih edecektir. Ayni zamanda bu tiir raporlarin
genellikle kullandiklari akilli telefon gibi araglarla dagitilmasini tercih edeceklerdir. Bazi
igletmelerin raporlar1 dahili bilgi islem platformlar1 aracilifiyla paylastigini, ¢oktan basili
metinden uzaklastiklar1 goriilmektedir (Gale, 2015).

“Ise baglama siireci ve baslangi¢ egitimi” gibi baz1 geleneksel uygulamalar Z kusagi
tarafindan cok kabul goren uygulamalar degildir. Wiedmer (2016)’e gore, Z kusaginin cogu
“sahada, yerinde” Ogrenmeyi tercih etmektedir. Bu konuda en etkili ara¢ mentorluktur.
Meslektaglari, teorik bilgiden daha ¢ok pratik bilgilerle islerinde onlara rehberlik edeceklerdir.
Ancak Z kusaginin pek cok iiyesinin temel iletisim becerilerinden yoksun olmasi bu konuda
giicliik yasanmasina yol acabilir (Adecco, 2015). Bu noktada yoneticilerin mentorluk rolii
tistlenmeleri gerektigi aciktir.

Cagdas isletmelerin tek sorunu Z kusagi iiyeleri degildir. En az bes kusagin aym
anda igyerinde bir arada var oldugu bilinmektedir (Gelenekg¢iler, Baby Boomers ve X, Y ve
Z kugaklart). Belki de giiniimiiz isletmelerinin karg1 karsiya oldugu en 6nemli zorluk, farkli
nesillerin ¢esitli beklenti ve ihtiyaglarini dengeli bir sekilde biitiinlestiren bir yetenek y&netimi
modeli gelistirmektir. Her neslin motive edilis bi¢cimi farkli oldugundan igletmelerin kusak
farkliliklar1 ve benzerlikleri etkin bir sekilde tamamlayan uygulamalar1 hayata gecirmeleri
gerekmektedir (Wiedmer, 2016). Isletmelerin yonetim bigimlerinde bazi degisiklikler yapilmasi
gerekti8i agiktir. Mevcut ¢alisma ortamlart birka¢ kusak icerdiginden yoneticiler, kusaklarin
beklentilerini ayirt edebilmeli, memnuniyetlerine hitap edebilmelidir. ABD’de yapilan bir
arastirmaya gore (2016), Z kusaginin kiiciik gruplar halinde calismay1 tercih ettigini ve ankete
katilan deneklerin sadece kii¢iik bir kisminin sanal ortamlarda veya “ev ofisinde” ¢aligmay1
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sectigini vurgulamaktadir. Ayn1 arastirmaya gore Z kusaginin iyi iletisim becerilerine sahip
olmadi81 konusu da ortaya ¢ikmistir. Tiim bunlarin igletme yoneticileri tarafindan dikkate
alimmasi gerektigi bir gercektir (Castellano, 2016).

Stuckey (2016) bu yeni neslin liyelerinin psiko-sosyal ihtiyaglart goz oniine alindiginda,
hiz ve tatmine ¢cabuk ulasma istegi 6zellikleriyle (biiyiik 6l¢iide sosyallestirildikleri teknolojik
ortam tarafindan tegvik edilen), is hayatinda karsilagabilecekleri cesitli sorunlara hizli ¢oziim
bekleyeceklerini, dolayisiyla da liderlerini “harekete gegmede yavas” olmakla sucglayacaklarini
belirtmektedir. Isletme yoneticilerinin yeni nesli yonetirken sorunlu olarak tanimladiklar diger
alan asgari miisterekte iletisim kurma becerilerinin eksikligine iligkindir. Ayn1 zamanda bu
kusaga onlara ne yapmalar1 gerektiginin ve nasil yapmalar: gerektiginin sdylemesine iligkin
biiyiik direnclerinin de oldugunun altini ¢izmektedirler. Stuckey yoneticilerin %36’sinin egitim
almadigimi ve %42’sinin bu yeni isgiiclinii yonetmenin potansiyel zorluklari i¢in “kismen”
hazir olduklarint belirtmektedir ve bu durum giiniimiizde igletmelerin karsilagtig1 en biiyiik
sorunlardan biridir aslinda: Yonetici kadrolarinin ¢cogu yeni nesillerin ihtiyac ve beklentilerini
yonetmek icin yeterli donanima sahip degildir. Biraz egitim almis olanlar da Z kusaginin nasil
oldugu konusunda dogru ve yeterli bilgiye sahip degildir. Yoneticilere sunulan egitimlerin
cogunun Z kusagimin beklentileri hakkinda bilgiler saglayan giivenilir aragtirmalar olmaktan
ziyade, onyargilara veya sagduyu beyanlarina dayandigi goriilmektedir (Maioli, 2017:1).

2.5. Is Diinyas, Yoneticiler ve Pandemi

2020 itibariyla tiim diinyay1 etkisi altina alan Pandemii siireci pek ¢ok radikal kararin da
temelini olusturmaya baglamistir. Bunlarin baginda siiphesiz ki oncelikle is ve egitim hayatina
iligkin kararlar yer almaktadir. Daha onceleri evden ¢aligma modeline hi¢ sicak bakmayan
isletmeler, zorunlu olarak bu modelde calismalarini yiiriitmeye baglamiglardir. Aslinda bir
bakima pek ¢ok isletme bu modeli test etme ve tanima sanst bulmustur. Bircok igletmenin
Pandemi sonrasinda normal hayata gegis siirecinde de bu ¢aligsma diizenini siirdiirmesi olast
bir durum gibi goriinmektedir. Isletmeler evden ¢alisma modelinin aslinda pek cok fayda
sagladigimi da kesfetmistir. Pandemi siireci bu anlamda ezberleri bozan bir siire¢ olmustur.
Pandeminin hizla yayilmaya bagladigi 2020 Mart ayindan itibaren igletmeler bu siirece hizla
adapte olmus ve iglerini yiiriitebilmek i¢in yenilenme aksiyonlart almiglardir. Bu noktada
sosyal medyanin, internetin ve dijital diinyanin sagladig1 avantajlar ile birlikte Pandemi sonrasi
evden calisma orani 6nemli 6l¢iide artmugtir.

COVID-19 kuskusuz is giivenligini de tehdit etmistir. s giivensizligi birgok nedenden
dolay1 ortaya cikabilmektedir. Ekonomik giicler, durgunluk veya sektdrde gerileme,
organizasyonel yeniden yapilanma, kisileraras1 faktorler, egilimsel duyarlhiliklar gibi hem
rasyonel hem de irrasyonel pek cok neden siralanabilir. Diinya Saglik Orgiitii’niin (WHO)
COVID-19’a atifta bulunma sekli savas ortaminda alinan tedbirlere benzetme yapma
yoniindedir. Mart 2020°de Fransa Cumhurbagkani Emmanuel Macron Pandemik krizi
tanimlamak i¢in savag donemi terimlerini kullanmistir (BBC, 2020). Donald Trump da benzer
sekilde viriisii “gdriinmez diigman” olarak tanimlamigtir (Guardian, 2020). COVID-19 kiiresel
krizi, siyasi manzaray1 da degistirmistir. Bir¢ok iilke hiikiimetinin insanlarin hareket kabiliyetine
siirlamalar getirmesi diinya ¢apinda milyonlarca insanin isini kaybetmesine neden olmugtur.
Dolayistyla, COVID-19 salgimni is ortamlarinin giivensizlik seviyesini yiikseltmektedir (BBC,
2020).
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Salgin doneminde Google gibi bazi isletmeler, evden caligmay: tegvik etmis ve bu
bir zorunluluk olarak tiim diinyaya yayilmistir. Ancak evden c¢aligmanin miimkiin olmadig:
sektorlerde ise savag benzeri ortamlar yasanmigtir. Bircok insan ekonomik hasar ve ig kaybina
ugramistir ve halen faaliyet siirdiirmeye caligan bircok isletme de ayni kaderle yiizlesme
konusunda 6nemli risk altindadir (Mahmoud vd., 2020:2).

Pandemi kogullarinda ¢alisanlarin islerinden kopmasi, duygularin tilkenmesine neden
olmakta, bu da calisan tiikenmisligini ortaya ¢ikarmaktadir.. COVID-19 calisanlarin uzaktan
calisma ve sosyal ortamlarindan kopmasina yol agtigindan, titkenmiglik 1 ile baglantili oldugu
kanitlanmigtir. COVID-19 salgimi siddetlendikce, tilkenmislik sorunlart muhtemelen daha da
artacaktir. Is giivensizligine ek olarak tiikenmislik durumlari da calisanlar1 daha fazla tehdit
etmeye devam edecektir (Mahmoud vd., 2020).

Pandemi ile birlikte fiziksel mekanlar ve isletmelerin geleneksel anlamda ofis kiiltiirii
artik zorunlu ihtiya¢ olmaktan ¢ikmis durumdadir. Bu siire¢ ¢evrimici platformlarda tiim
toplantilarin yapilabildigini ve gerekli kararlarin alinabildigini 6gretmistir. Hatta bu durum farkl
sehirlerde yasayan caligsanlarin bir arada olma zorunlulugunu da ortadan kaldirmistir. Pandemi
sonrasinda is diinyasindaki yeni normal diizenin incelendigi bir rapora gore, calisanlarin
%54’ COVID-19 Pandemisi sonrasinda devamli ofis ¢aligmasina donmek istememektedir.
Halihazirda 6grenci olanlarin %73’ is yasamina adim atiklarinda hem ofis hem de uzaktan
caligmay1 icerecek karma bir caligma hayat1 talep etmektedir (Sputnik Tiirkiye, 2020).

Isletme maliyetlerinde dnemli dlciide azalmalarin goriilmesi de miimkiindiir. insan
kaynaklar1 ve orgiit kiiltiirti saglam isletmelerin bu siireci ¢ok daha verimli gegirdikleri
goriilmektedir. Pandemi ile birlikte is hayatinda olusan degisimleri toparlamak gerekirse;

e Uzaktan calisma modeli bir tercih degil zorunluluktan dogmustur. Bu yenilikler daha ¢cok
hiikiimetlerin Pandemi siirecinde aldig1 kararlardan ileri gelmistir.

e Bazi sektorlerde is yapilar1 ve ¢alisma kosullart geregi bu model uygun olmadig1 gibi, bazi
altyapisal sorunlar nedeniyle belirli bolgelerde ¢evrimici ¢aligmalar anlaminda sikintilar
yasanmistir.

e Normal zamanlarda uzaktan ¢calisma modelini arada bir ya da haftada birkag¢ giin uygulayan
firmalar bu siirece ¢ok daha kolay uyum saglamislardir.

e Faaliyetleri geregi mobil olmakla alakali tiim isletmeler durumlarmi gozden gegirmis
ve seyahat programlari saglik nedenleri ile risk doguracagindan daha hassas yaklagimlar
goriilmiigtiir.

e Pek cok isletme faaliyetlerini artik dijitale tagima hazirliklarini baglatmigtir.

Hizla ilerleyen teknolojiyle birlikte 6zellikle Pandemi siirecinin de kamgi etkisiyle
piyasaya her giin yeni iriinlerin, hizmetlerin ve markalarin eklendigini gérmekteyiz. Bu
yenilik¢i diinyadan hareketle, tiim orgiitlerin teknolojik alt yapisini, yonetim yapisini,
hedeflerini, iicret sistemlerini eski ekipmanlariyla degil, yeni insan kaynaklari gelistirerek
degistirmeleri gerekmektedir. Dijital doniigiim stire¢leri incelendiginde yasanilan giicliiklerin
cogunun insan kaynagiyla ilgili oldugu goriilmiistiir. Kuskusuz ki bu doniisiim icin de liderlik
gerekecektir. Dontistimii planlamak ve uygulamanin yani sira, risk alacak, doniistimii-gelisimi
cesaretlendirecek bir lider ihtiyaci dogacaktir. Bu lider orgiit yapisint olusturmak ve ihtiyaca
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yonelik insan kayna8i sistemini kurmak, caliganlari sorumluluk almaya ikna etmek gibi
misyonlara sahip olmalidir.

3. Metodoloji
3.1. Arastirmanin Amaci ve Onemi

Z kusaginin is yasamindan beklentileri ve yoneticilerin Z kusagindan beklentilerinin
kusak teorileri ¢ercevesinde incelendigi bu ¢aligmanin amaci bdylece ayni ortamda galigsacak
bu iki kugagin asgari miisterekte bulusabilecegi noktalar1 ortaya koymaktir.

Literatiirde ¢ok sayida kusak ¢aligmast mevcuttur. Bu ¢alismanin Z kugaginin yalnizca
is yasami ve yoneticiden beklediklerini ve yine yoneticilerin bu kusaktan beklediklerini ortaya
koyan kugaklararas: spesifik bir calisma olmasi farkliligini ve 6nemini ortaya koymaktadir.
Aragtirma sonucunda elde edilecek bulgularla literatiire onemli katkilar yapilabilecegi ve
gelecekte yapilmast muhtemel caligmalara yol gosterici olunabilecegi diisiiniilmektedir.

3.2. Aragtirmamin Kapsami, Smirhiliklar: ve Varsayimlari

Arastirma, katilimcilarla 2019 Haziran-2020 Subat aylari arasinda yapilan miilakatlar
ile sinirhidir. Pandemi déneminde denk geldiginden katilimci bulunmakta yasanan giicliiklere
bagli olarak yalnizca 10 Z Kugsagr mensubu ve yedi X kusagi ve iic Y kusagi mensubu 10
yonetici ile goriisme yapildigindan elde edilen sonuglarin genellenebilirlik 6zelligi diisiiktiir.
Nitel aragtirmalar genellenebilirlik amaci tagimaz. Nitel aragtirmalarin genellenebilirligini,
diger bir ifadeyle aktarilabilirlifini kanitlamak i¢in 6nemli olan Orneklem se¢iminin nasil
yapildigimin ve katilimer dzelliklerinin belirtilmesi gerekmektedir (Sharts-Hopko, 2002).

Bu calismanin ana temas1 Z kusagi bireylerin is yasami beklentileri ile yoneticilerin
Z kusagindan beklentilerinin paralel olup olmadigi aragtirmaktir. Arastirma ornekleminin
evreni temsil edici nitelikte olmamakla birlikte fikir saglayici oldugu, veri toplama araclarinin
arastirma konusunu o6lgcmeye yeterli oldugu ve katilimcilarin samimi cevaplar verdikleri
varsayilmaktadir.

3.3. Yontem

Bu calisma, kesifsel arastirma niteligindedir. Aragtirma yontemi ise bir nitel aragtirma
yontemi olan derinlemesine miilakattir. Derinlemesine miilakat kiiciik bir orneklemden
derinlemesine veri elde eden nitel analiz aracidir (Yildirnm & Simsgek, 2011). Z kusagimin is
yasami beklentileri olusturulmus belirli bir 6lcek ile tespit edilemeyeceginden nitel yontemler!
ile incelenmisgtir. Yine ayni sekilde yoneticilerin de bu kusaktan neler beklediginin herhangi bir
Ol¢iim aractyla tespit edilmesi giictiir.

Bu calismada uygulanan derinlemesine miilakat birden fazla kisi ile yapilan bir
tartisma siirecidir. Derinlemesine miilakatta, kagit, kalem, ses cihazi, goriintii vb. araclar da
izne baglh olarak kullanilabilir. Bu calismada yar1 yapilandirilmis iki adet (Z kusagina ve
yoneticilere) miilakat formu kullanilmigtir. Demografik sorular haricinde Z kusagina bes adet,
yoneticilere yine bes adet soru yoneltilmistir. 30 dakikadan kisa olmamasina 6zen gosterilen

1 Nitel aragtirma, alg1 ve olaylarin dogal ortamda tespit edilmesine yonelik, gézlem, miilakat veya dokiiman analizi
gibi veri toplama araglarini biinyesinde barindirir. Anlama 6n plandadir.
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Meet toplantilari, WhatsApp ve telefonla alinan cevaplar arastirmaci tarafindan sorularin altina
yazilmigtir. Sorular yoneltilirken herhangi yonlendirici olmamasi i¢in herhangi bir miidahalede
bulunulmamugtir.

Yoneticilerle yapilan derinlemesine miilakatta genel olarak su basliklar irdelenmistir:
1) Sosyo-demografik bilgiler: Cinsiyet, yas, pozisyon, is yasamindaki siiresi
2) Z Kusagi deyince akliniza ilk olarak neler geliyor?
3) Z kusagindan beklentileriniz nelerdir?
4) Is yasaminda Z kusagimnin neleri degistirecegine inaniyorsunuz?
5) Z kusaginin ig yasamindan ve sizlerden beklentilerini karsilayabilecek misiniz?
Z kusagi bireylerle yapilan derinlemesine miilakatta genel olarak su bagliklar irdelenmistir:

1) Sosyo-demografik bilgiler: Cinsiyet, yas, ebeveyn igleri, ailenin gelir durumu, okudugu
okul, abla-agabey (meslek, egitim)

2) Caligmak deyince akliniza ilk olarak neler geliyor?

3) Calisma yasamindan beklentileriniz nedir? Calisma kosullar1 agisindan beklentilerinizi
diisiindiigiiniizde ilk 3 sirada neler olurdu?

4) Pandemi siireci i yasamindan beklentilerinizi degistirdi mi?
5) Yoneticilerinizden beklentileriniz nelerdir?

Arastirmanin giivenilirligi ve i¢ gecerliligi i¢in nitel arastirmalarda en ¢ok kullanilan
iicleme (triangulation) teknigi kullanilmistir. Ayni1 konuda farkli bakis acisina sahip kisilerle
(hem Z kugag1 hem Yoneticiler) goriismeler yapilarak veri kaynakli iiclemeden faydalanilmigtir
(Bagkale, 2016:25). Yine nitel aragtirmalar icin 6nemli olan inandiricilifi olusturmak igin
arastirmaci Onyargilarindan uzak durmaya ¢aligmis, yalmizca katilimeilarin goriislerini dikkate
almugtir.

3.4. Arastirma Modeli

Bu aragtirmanin herhangi bir bagimli ya da bagimsiz degiskeni soz konusu degildir.
Niteliksel ozellikteki bu arastirma kesifsel calisma oldugu igin olgular arasi iligkileri
incelemekten ziyade Z kusaginin ve yoneticilerin birbirlerinden neler bekledigi ortaya
konulacaktir. Bu sebeple herhangi bir modele bagh kalinmamigtir. Niceliksel arastirmalar
belirli olgular arasindaki iligkilerden olusan bir modeli test etmeye yonelikken, kesifsel nitel
arastirmalar sadece inceleme yaparak olgularin kendiliginden olusturdugu bir modelin varligini
arastirir.

3.5. Evren ve Orneklem

Arastirmanin evreni tiim Z kusagi bireyleri ve orta ve iist diizey tiim yoneticilerdir. Bu
arastirma, farkli Istanbul ilinde yasayan ve egitimini siirdiiren Z kugsag1 katilmcilar ve farkl
sektorlerde yoneticilerin yanitlariyla siirhidir. 10 Z kusagi bireyi ve farkli sektorlerden 10
yonetici ile miilakatlar gerceklestirilmistir.
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Bu caligmada nitel arastirmalarda siklikla kullanilan, katilimcilarin ¢alisma i¢in en
uygun 6zellikleri sahip olmasi1 bakimindan segildigi amach 6rnekleme kullanilmistir. Orneklem
biiyiikliigii hesaplamasi nicel aragtirmalarda giic analizi ve etki biiyiikliigli hesaplamak
acisindan dnemli olsa da nitel aragtirmalarda bu durum oldukga tartigmalidir. Kimi aragtirmaci
nitel aragtirmalarin amacimin genellenebilirlik olmadigini, dolayistyla da belirli bir 6rneklem
biiyiikliigii hesaplamanin gerekli olmadigini, hatta bir veya iki vakanin dahi yeterli olabilecegini
ileri siirmektedir (Luborsky & Rubinstein, 1995; Collins vd., 2006; Onwuegbuzie & Leech,
2007). Orneklem biiyiikliigiinden ziyade veri doygunlugu, goriisme yapiyorsa goriisme sayisi
ve goriisme siiresi daha onemlidir (Onwuegbuzie & Leech, 2007). Bu sebeple 10 Z kusagi
bireyi, 10 yonetici ile yapilan goriismelerin en az 30 dakika olmasina 6zen gosterilmigtir.

3.6. Veri Toplama Araclar1 ve Analizi

Bu c¢alismada veri toplanma araci olarak yari yapilandirilmig miilakat formlar
kullanilmistir. Sorular Pandemi siireci dolayisiyla Meet toplantilari, WhatsApp ve telefonla
yoneltilmistir. Calismada miilakata baglamadan 6nce katilimeilara arastirmanin amaci ve konusu
hakkinda kisa bir bilgilendirme yapilmistir. Katilimcilardan alinan izin ile goriismelerden bir
kismi kayit altina alinmigtir.

Miilakatta formdaki sorular sirasiyla sorulmus, katilimcilarim konugma akisinin
kesilmemesine tamamen kendi goriislerini aktarabilmeleri icin 6zen gosterilmistir. Katilimecinin
ancak tikandig1 yerde agilim saglayan sorular yonetilmisgtir.

Veri analizi nitel ¢calisma 6zelliginden kaynakli olarak fenomenolojik desende anahtar
sozciik belirleme esasina dayandirilmistir. Fenomenoloji bir grup bireyin ortak deneyimlerini
vurgulamay1 amag edinir (Creswell, 2020:72). Oncelikle derinlemesine goriismelerde elde
edilen metinler defalarca dikkatli bicimde okunarak kavram ve anahtar sozciikler secilmistir.
Bu aslinda bir tiir kodlama iglemidir. Kodlama gériismeyi yapan kisinin soru ve ifadelerinde yer
alan ana kavramlara ait alinan cevaplari belirli dilimlere ayirmaktir (Kiimbetoglu, 2017:156).
Birbiriyle iligkili olan ifadelerin ayn1 kavram altinda toplanmasina 6zen gosterilmistir.

4. Bulgular
4.1. Demografik Bulgular

Katilimcilarin demografik bulgular1 yoneticiler ve Z kusagi igin ayri ayri verilmistir.
Demografik bilgiler yalnizca bilgi amacli verilmis, demografik degiskenlere iligkin analizler
yapilmamig, dolayisiyla olgular arasi iligkilendirme yapilmamigtir. Bunun sebebi, bu nitel
arastirma 6zelinde katilimci sayisinin sinirli sayida olmasinin herhangi istatistiki gruplamaya
miisaade etmemesidir.

Cogu calisan, ka¢ yasinda olursa olsun, digerlerinden daha fazla kaybetme korkusu
nedeniyle (6rnegin, gii¢ ve statii) herhangi bir degisiklige kars1 ¢cikar. McCaffree (2007:2043)
bu nedenle, ¢alisanlarin kusaksal demografisinin, is degerlerindeki ana anlagsmazligin kaynagi
oldugu iddiasinmi ciirlitmekte ve is yerinde yasanan anlagsmazliklarin ¢ogunlukla kisisel
giindemlerden, bencillikten ve bireylerin karsilanmamis hedeflerinden kaynaklandigini
vurgulamaktadir. Yine literatiirdeki bununla benzesen iddialara dayanarak da demografik
degiskenlerin etkileri bu ¢alisma 6zelinde kapsam dis1 birakilmustir.
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4.1.1. Yoneticilere Ait Demografik Bulgular

Arastirmaya katilan yoneticilere cinsiyet, yas, pozisyon ve is yasaminda kac yildir
calistiklarma dair dort adet demografik soru yoneltilmistir. 10 yoneticiye ait demografik
bulgular tablolastirilmistir (Tablo 3).

Tablo 3: Yoneticilere Ait Demografik Bulgular

Yonetici Katihme1  Cinsiyet Yas Pozisyon is yasam Siiresi
YK1 Kadin 50 Akademisyen 28
YK2 Erkek 40  Kurucu Genel Miidiir 18
YK3 Kadin 35 Ogretmen (Ziimre Bagkani) 14
YK4 Kadin 35 Ogretmen (Ziimre Bagkani) 12
YKS Kadin 54  Mimar 32
YK6 Erkek 52  Niifus Miidiirii (kamu) 30
YK7 Erkek 41 Uriin Miidiirii 18
YKS8 Kadin 46  Genel Miidiir Asistant 23
YK9 Kadin 42 Satis Yoneticisi 24
YK10 Kadin 39  Miidiir Yardimcist 17

Tablo 3’ten goriildiigii lizere aragtirmaya katilan 39-54 yas araligindaki 10 yoneticinin
yedisi kadin iicii erkektir. Is yasam siiresi 20 ve iistii olan bes yonetici bulunmaktadir.
Yoneticilerden bir tanesinin kamuda yonetici olmasia dikkat ¢ekmek oOnemlidir. Farkli
sektorlerden yoneticilerin secilmesinin ¢caligmaya zenginlik katacag diisiiniilmiistiir.

4.1.2. Z Kusagina Ait Demografik Bulgular

Arastirmaya katilan Z kusagi mensuplarma is yasamini sekillendiren unsurlar olarak
goriilen cinsiyet, yas, ebeveyn meslegi, ailenin gelir durumu ve eger varsa kardeglerinin egitim
durumu sorulmustur. Arastirmaya katilan Z kusagi mensubu 10 kisiye ait demografik bulgular
tablolagtirilmistir (Tablo 4).

Tablo 4’ten goriildiigii izere arastirmaya katilan 10 Z kusagi mensubunun yedisi kadin
ticii erkektir. Z kusag1 katilimeilar 19-23 yag araligindadir. (1998 dogumlu-2002 dogumlu).
Yalnizca ikisinin ailesinin geliri tist seviyededir. Dort katilimcinin gelirin parasal ifadesinden
kaginmig olduklar1 gozlemlenmistir. Katilimeilarin {igliniin annesi ¢aligmakta, biri emekli ve
altis1 ev hanimidir. Katilimeilarin tamamu tiniversite 6grencisidir. Katilimeilarin besinin, diger
bir ifadeyle yarisinin kardesi yoktur.
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Tablo 4: Z Kusagina Ait Demografik Bulgular

Z kusag1 Cinsiyet Yas Ebeveyn Ailenin Okudugu Kardes (varsa)
Katihmae1 meslegi gelir okul egitim durumu
(anne/baba)  durumu
7K1 Kadin 23  Mimar/Vefat 25 bin Universite- Yok
Isletme
7K2 Erkek 21 Evhanmi/is¢i  Gelir Universite- Agabey Uni.
gidere esit ~ Hemsirelik mezunu
7K3 Kadin 20 Ev hanimy/ Orta Universite- Yok
Ciftci Hemysirelik
ZK4 Erkek 20  Emekli terzi/ Orta Universite- Yok
Memur Isletme
ZKS5 Kadin 19  Avukat/ls yeri Orta Universite- Abla Avukat
sahibi Sehir Planlama
7ZK6 Kadin 19 Ev hanimy/ Orta Universite- Yok
Tiiccar Psikoloji
ZK7 Kadin 20 Ev hanimi/isci Gelir Universite- Agabey
gidere esit Bilgisayar Bilgisayar Miih.
Miihendisligi
ZKS8 Kadimn 19  Ev hamimy/ 3500 TL Universite-  Abla Uni mezunu
Esnaf Caligma
Ekonomisi
ZK9 Erkek 22 Belirtilmedi Gelir Universite- Agabey Avukat
giderden Hukuk Abla Fizyoterapist
fazla Abla Psikolog
ZK10 Kadin 22 Hizmet Gelir Universite- Yok
sektorii/Tekstil gidere esit Hukuk

4.2. Bulgularmn incelenmesi

4.2.1. Yoneticilere Ait Bulgular

Yoneticilere is hayatina yeni atilacak olan Z kusagi ile ilgili dort soru yoneltilmistir.
Z kusaginin kendilerine ne ¢agristirdigi, onlardan ne bekledikleri, is yasaminda yapacaklari
degisiklikler ve yoneticilerin bizzat kendilerinin bu kugagin is yasamindan ve ydneticiden
beklentilerini karsilama kapasiteleri sorulmustur.

Yoneticilerin Z Kusag Cagrisumlar

Yoneticilere is hayatina yeni atilacak olan Z kusag: ile ilgili akillarma ne geldigi
sorusu yoneltilerek Z kusagi kavramu ile ilgili farkindaliklar ve diistinceleri ortaya konulmaya
caligtlmigtir. Alinan yanitlardaki anahtar sozciikler ¢agrisim yapan sifat ve kavramlar bazinda
siiflandirilmigtir. Ayni sifat ve kavramin kag katilimei tarafindan ifade edildigi parantez icinde

belirtilmigtir. Bu siniflandirma Tablo 5°te gosterilmektedir.
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Tablo 5: Yoneticilerin Z Kusag Cagrisimlari

ilk akla gelen sifat ilk akla gelen kavram

Sessiz (1), igine kapanik (1), hizli (3), Sanal diinya/internet (2), sosyal medya (1),
yenilik¢i (1), hazirer (1), analitik (1), farkly/ egitimli ebeveyn (1), teknolojiyi iyi kullanma/
degerler farkli (2), akilli (1), ozgiivenli (1), teknoloji ¢ocuklari (4), diisiik kalite is (1), 90
heyecanli (1) ve sonrast/21.yy (2)

Z kusag1 dendiginde yoneticilerin aklina en sik gelen sifatin “hizli” olmas1 Z kugagina
ait literatiirle de ortiismektedir. Literatiirde Z kusaginin 6zellikle bilgi akisinda hiz arayan,
sabirsiz aceleci bir kusak oldugu belirtilmektedir (Iscimen, 2012).

YK2: “Altimda ¢alisan gengler, hizli, diisiik kalitede is.”

Bir yonetici katilimecmin bu kusagm hizli oldugunu belirtirken kaliteden 6diin
verdiklerini belirtmesi de dikkat cekicidir.

Yoneticilerin Z kusag ile ilgili akla gelen ilk kavramin sanal diinya/internet (2 kisi)
ve ayni tiirden sayilabilecek sosyal medya (1 kisi) ve teknoloji cocuklar1 (4 kisi) olmasi
literatiirde bu kusagin teknoloji dehalari/yerlileri (digital geeks / natives) oldugu bulgulariyla
ortiismektedir. Literatiirde ayni zamanda Ebay c¢ocuklart olarak da adlandirilan bu kusak
Google Reflekslerinden dolay: “bilgi kiiratorii” ya da Internet Kusagi (Rothman, 2016) olarak
da adlandirilmaktadir. X kusagi teknolojiden keyif amagh yararlanirken, Y kusagi ozellikle
is alaninda iyice kullanmaya baglamis, Z kusagi ise teknolojinin i¢inde yasamistir (Mohr,
2016:86).

YK1: “Sanal diinyada vakit gecirmeyi seven, sosyalligini sosyal medyada gerceklestiren
bir nesil. Genelde sessiz ve icine kapanik. Anne-babalart oldukga egitimli.”

Z kusagmnin yenilik¢i oldugu, hatta ise alindiklarinda isletmeleri daha yenilik¢i
yapacaklari yoniindeki ongoriiler (Dougherty & Clarke, 2017:358) bir yoneticinin cevabiyla
desteklenmigtir.

YK3: “...Eski ile yeni catismast oldugu gibi gelenekselci ile yenilik¢i arasinda da
catisma olacak diye diisiiniiyorum...”

Bir tane yoneticinin Z kusaginin degerler konusunda eksik oldugunu ifade etmesi
literatiirle uyusmazlik gostermektedir. Zira Z kusaginin ben-merkezci olan Y kusaginin aksine
biz-merkezci oldugu belirtilmektedir. (Mohr, 2016:83).

YKT7: “.. Teknolojinin icine dogan bu nesilde degerlerimizin tam olarak algilanamamasi
ve icra edilememesi, ya da farkli yorumlanmast enteresan geliyor...”
Yoneticilerin Z Kusagindan Beklentileri

Yoneticilere Z kusagindan ne bekledikleri sorusuna alinan yanitlar sorunun algilanmasina
bagl olarak iki grupta toplanabilir. Tlki giinliik is yasami pratiklerine ait beklentilerdir. fkinci
grup altinda ise daha uzun vadede Z kusagindan ne denli umutlu olunduguna iligkin yanitlar
toplanmigtir (Tablo 6).
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Tablo 6: Yoneticilerin Z Kusagindan Beklentileri

Giinliik islerde Beklentiler Umutlar

- Verilen isi zamaninda - Problemlere teknoloji ile ¢6ziim bulmalari
yapmalari, isi - Faydali isler yapmalari
aksatmamalari - Adaletli bir diizen inga etmeleri

- Isi bazen sorgulamadan - Daha kaliteli ve bilingli bir yasam icin sartlart
yapmalari saglamalar1

- Isi dogru ve tarif edilen - Yenilikler getirmeleri, yeni is alanlar1 olugturmalart
bicimde yapmalari - Daha insani duygularla dolu olmalari

- Isi yoneticinin istedigi - Dogada biiyiimeleri
bicimde yapmalari - Ogrenmeye merakli olmalar1

Iki yonetici Z kusagma iliskin beklentileri sadece giinliik islerdeki beklentileriyle
dile getirmiglerdir. Yorumlarindan isi aksatmalarindan ve ¢ok fazla sorgulayacaklarindan
korktuklar1 anlagilmaktadir.

YK1. “Verilen isi zamaminda yapmak. Isi aksatmamak. Bazen bazi isleri fazla
sorgulamadan yapmak. Potansiyelini a¢iga ¢ctkarma konusunda hevesli olmak.”

Yoneticilerin Z kusaginin is yerindeki problemlere teknoloji ile ¢dziim getirecegini
belirtmeleri Mohr’un (2016) calismasinda belirttigi gibi Z kusaginin kariyer ile ilgili bakig
acilarinin is yerini problemlerin ¢oziildiigii yerler olarak gormeleriyle paraleldir. Yine ayni
sekilde faydali isler yapacaklari, yenilikler getirerek yeni is alanlari olusturacaklart yoniindeki
inan¢ da Z kusaginin literatiirde yer bulmus niteliklerini dile getirmektedir.

YKS8: “Teknoloji ¢cagi cocuklart olduklarindan bilginin pesinden gidip duyduklart ile
yetinmeyip sonuna kadar arastirtyorlar. Otoriteye karst bizim nesil gibi boyun egmiyorlar,
kendi bildikleri dogrularin pesinden gidiyorlar. Umutluyum onlardan.”

Kimi yoneticinin sadece rutin islerde ¢alisanlarindan ne bekledigine yonelik cevaplar
vermesi, digerlerinin ise daha uzun vadede umuda yonelik cevaplar vermesi aslinda bir bakima
yonetici-lider farkini da ortaya koyar niteliktedir. Yoneticiler giinliik iglere odaklanirken
liderler daha ileri bir ufka yonelir (1pbiiken, 2012).

Z Kusagimn Is Yagsaninda Yapacaklar Degisiklikler

Yoneticilerin is yasaminda Z kusaginin ne gibi degisiklikler yapacagina yonelik soruya
alman yanitlar pozitif, negatif ve notr seklinde kategorize edilmistir (Tablo 7).
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Tablo 7: Z Kusagmnin Is Yasaminda Yapacag Degisiklikler (Yonetici Goziinden)

Pozitif Anlamda Negatif Anlamda Notr
- Eski neslin “bizim - Daha fazla hiz, ancak - Cok fazla degisim
zamanimizda...” diye baglayan  diisiik kalitede is olmayacak
sozlerine nokta koyma - Oturma-kalkma - Diger nesillerin degistirdigi
- Eski nesle teknoloji konusunda  adabinda degisim gibi yine degisim olacak
destek verme - Diigiik ise bagliligin - Home-office (evden
- Degisimlere hizli adaptasyon getirecegi sorunlar caligma) artacak
yetenegi - Diisiik ise baglilik

Bir yoneticinin Z kugagimin ozellikle teknoloji kullanimi konusunda kendilerine ters
mentorluk bile yapabileceklerini sdylemesi literatiir ile paraleldir (Giindiiz & Aksit, 2018:348).

YK1: “Bize cok fazla konuda yardimci olabileceklerini diisiiniiyorum. Ozellikle
veni iletisim teknolojilerini kullanma konusunda. Bizlere ters mentorluk bile yapabilecek
durumdalar.”

Gerek is yapis bicimlerinde, gerekse 6grenmedeki hizlarinin 6rgiitlerde yasanan hizh
degisimlere adaptasyon yetenegini arttiracagi goriisiinde yoneticiler de mevcut.

YK3: “....... saygt olarak adlandirilan biiyiiklerin yaminda hamm hamm oturma
diisiincesini de degistirecekler diye diisiiniiyorum ciinkii bu gencler hareketli elleri kollart
sabit duramiyor, telefona gelem bir bildirim ile aniden toplantidan ¢ikip yazicidan ¢iktt almaya
gidebilirler. Eski kusaklarin “Bizim zamammizda...” diye baslayan sdylemlerine hizli bir nokta
koyabilirler.”

YK 10: “Ogrenme merak, yeni gelismelere hizli adaptasyon, cabuk égrenme yetenekleri
sayesinde calistiklart kurumun teknolojik degismelere, yeni giindemlere karst dinamik ve
dayanikly tutabilme avantajlart olduguna inaniyorum.”

Ug yonetici Z kugaginin is yasamina getirecekleri konusunda karamsardir. Fazla 6grenme
merakinda olmayip ezberci olduklarini, hizli ancak diisiik kalitede is ortaya koyduklarini, ise
bagliliklarimin diisiik oldugunu belirtmekteler.

YK2: “Daha hizlilar ancak daha yiizeyseller, detay hatalart ¢ok var, o yiizden benim
dedigimi yapmalilar, ancak neden bu sekilde yapildigint ogrenmek gibi dertleri yok. Nihai
olarak her sey daha hizli ama daha az kaliteli olacak.”

YK4: “...is baglhiliklar: cok diisiik oldugu icin bu konu biraz karmagik...”

YKS: “Cok fazla degistirebileceklerini sanmiyorum. Teknolojiye bizden daha hdkim
olmalart arastirma yontemleri gelistirmeleri veya mantik kullanmalarint saglamiyor.
Ezberciler...”

Yoneticilerin Z kusaginin is yasanindan ve yoneticiden beklentilerini karsilama
kapasitesi algilar

Yoneticiler Z kusaginin is yasamindan ve yoneticiden beklentilerini karsilama Tablo
8’de 6zetlenmektedir:
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Tablo 8: Yoneticilerin Z Kusaginin Beklentilerini Karsilama Kapasitesi

Sunulan is Yasanu / s Ortam Yonetici Ozellikleri

- Mentorluk, kogluk gibi hizmetler - lletisim sorunu yaratmayan

- Kargilikli 6grenme - Kusag iyi taniyan

- Yapilabilecek is paylasimi - Doniistime uyum saglayabilen

- Samimi, diiriist ve rahat hissettirecek ortam - Kusagin hayal giicline inanan
- Ne istedigini belirten
- Sabirh
- Ogretici

- Anlayici ve dinleyici

- Kusak catismalarini asgariye indiren
- Adapta olabilen

- Elinden geleni yapan

YKS: “Yapabileceklerini tespit edip ona gore is paylasumi yapryorum. Miimkiin oldugu
kadar samimi ve diiriist, kendilerini rahat hissedecekleri bir ortam yaratmaya calistyorum. Ise
bakis actlarum gelistirmek icin sabirla 6gretici olmaya ¢aligtyorum.”

On yoneticiden dordii Z kusagindan higbir sey beklemedigini, onlarm isteklerini
kargilamak gibi bir kaygilarinin olmadigini, onlarla aynmi diisiince yapisinda olmadigint ve
onlardan umutsuz oldugunu belirtmistir. Bu bulgu kusaklar arasindaki derin farka isaret eder
niteliktedir.

YK2: “Hicbir zaman onlarla ayni diisiince yapisinda olamayacagim, o yiizden onlarin
beklentilerini karsilamak gibi bir niyetim yok.”

YK9: “Tatminsiz ve her seyden cabuk sikilan bir nesil oldugu icin beklentilerin
karsilanmast konusunda cok umutlu degilim.”

Bir yonetici de Z kusaginin beklentilerini kargilamayr umdugunu belirterek herhangi
bir detay vermemistir. Diger bir ifadeyle bir yonetici olarak bu konuda istekli oldugunu ifade
etmigstir. Bir yonetici de eger kusak mensubunun beklentisi bog bir beklentiyse herhangi bir sey
yapmak i¢in ¢aba sarf etmeyecegini belirtmistir.

YKT7: “Yeniliklere agik biri olarak evet buna ¢alisacagim, ama icerigi bos bir istek veya
talep icin de kilimi kipirdatmam...”

Yoneticilerin Z kusagina iligkin yanitlar1 genel olarak degerlendirildiginde dikkat ¢ekici
bir nokta yoneticilerin dort sorunun dordiine de ayni anda Z kusagina negatif tutum sergileyerek
yanit vermeyisidir. Diger bir deyisle her bir soruyu titizlikle birbirinden bagimsiz bir bigimde
ele alarak yanitlamiglardir.

4.2.2.7 Kusagima Ait Bulgular

Z kusagina calisma yagsami ve yonetici beklentilerine iligkin dort soru yoneltilmisgtir.
Calisma kavraminin kendilerine ne c¢agristirdigi, caligma yasamindan ne bekledikleri,
Pandemi siirecinin ig yasamindan beklentilerine ne gibi etkileri oldugu ve yoneticilerden neler
bekledikleri sorularma yanit alinmistir.
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Calisma kavrami cagrisunlart

Z kusag1 mensubu katilimcilara calismak deyince akillarina ilk olarak ne geldigi sorusu
yoneltilmigtir. Bu sorunun yoneltilmesindeki amacg, Z kusaginin zihninde canlandirdigi is
yasaminin hangi 6zellikleri biinyesinde barindirdigini ortaya ¢ikarmaktir (Tablo 9).

Tablo 9: Z Kusag icin Calisma Kavrami

ilk akla gelen sifat ilk akla gelen kavram

Para kazanmak (4), paranin karsiligin1 vermek (2), is/fayda iiretmek (3),

Zorvestresli (1) g7 enti/disiplinli hayat (2), mutluluk (1), ayaklart tizerinde durmak (1)

Z kusagi katilimcilarin ii¢ tanesi “Calismak denince akliniza neler geliyor?” sorusunu
calisma kavraminin ne demek oldugunun aciklanmasina yonelik bir soru oldugu seklinde
algilayarak buna yonelik cevaplar vermiglerdir. Bu agiklamalari da biinyesinde kavramsal
cagristmlar barmndirdigindan kendilerine konuyu acacak ekstra soru yoneltilmemisgtir.
Katilimeilar ¢alismak denince para kazanmayi akillaria getirse de, bu paranin karsiligini
vererek is ve fayda tiretmek isteginde olduklarini belirtmistir.

ZK?2: “Bir ig yerinde karsiliginda para kazamlarak verilen hizmet.”

ZK3: “Calismak, meslegimizi en iyi sekilde, hakkini fazlasiyla vererek, vicdamnuz rahat
bir sekilde yapmaktir.”

ZKS5: “Is iiretmek”

Yalnizca bir katilimer caligmak ile ilgili “zor ve stresli” diyerek olumsuz cagrisim
belirtmigtir. Dokuz katilimcinin ¢aligmak ile ilgili olumlu ifadeler kullanmasi bu kusagin is
yasamindan olumlu beklentiler i¢cinde oldugunun bir gostergesidir.

Calisma yasamina degin beklentiler (ilk 3)

Z kusag1 katilimcilara caligma yagsamina degin beklentileri soruldugunda ilk iicte yer
alanlar not edilmigtir. Asagida alinan cevaplarin kategorizasyonu mevcuttur. Parantez i¢indeki
sayilar ifadelerin birinci, ikinci veya liciincii sirada yer almasini gostermektedir. Aslinda bir
bakima bu beklentilerden bir kismi aym1 zamanda yoneticilerden de beklenenler anlamina
gelmektedir (huzur, manevi karsilik, baski olmamasi, saygi, sorumluluk vb.)

- Giileryiiz / Iyi, anlayish is arkadaslar1 (3,3,1,2,3,1,1)
— Bol maag / Emegin karsilig1 almak (1, 2, 2, 2, 3,2)

— Saygi/ Statii (2,3,1,2)

— Fazla zaman / Uygun mesai saatleri (2, 3, 3, 3)

— lyi, giivenli is ortam1 / Huzur (3, 1, 1)

— Manevi karsilik (2, 1)

— Adalet / Baski olmamasi (1, 2)

— Sorumluluk (3)

— Disiplin (3)
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Giileryiiz ve iyi is arkadaglarinin daha sik ifade edilerek dolgun maagin da iistiinde yer
almas1 Z kusagi katihmcilarinin maneviyata daha fazla 6nem verdiklerinin gostergesi olarak
sayilabilir. Yine de istenen iicretin “bol maag” olarak ifade edilmesi Z kusaginin asgari iicret
ve yeni mezun icretleri degerlendirildiginde giiniimiiz gergeklerinden biraz uzak beklentiler
icinde oldugu sdylenebilir. Oysa Iorgulescu (2016) nun ¢alismasinda 707 Romen iiniversite
ogrencisi Z kusaginin Romanya gercekleriyle paralel bir iicret beklentisinde oldugunu
belirtmigtir (Iorgulescu, 2016:47).

Literatiirde ¢alisma hayatina yeni girecek olan Z kusagi ve onlar1 bekleyen Y kusagi
yoneticiler arasinda en fazla anlasmazlik ¢ikabilecegi alanlar liderlik tarzi, motivasyon, takim
calismas1 ve sosyal etkilesim olarak ifade edilmektedir (Gabrielova & Buchko, 2021:489).
Bu caligsmadaki Z kugagi katilimcilar da is yasaminda liderlere (huzur, manevi karsilik, bask1
olmamasi, saygi, sorumluluk vb.), motivasyona (bol maas, statii, fazla zaman vb.), takim
calismasina (anlayish is arkadaslar1) ve sosyal etkilesime (sorumluluk, huzur) deginerek
yanitlar vermistir.

Anlasildig: lizere Z kusagi kariyer ve licret ile motive edilebilir. Kendilerine is ve kisisel
tatminlerini ortak bir dil ile gerceklestirebilecekleri 6zgiirlestirici caligma ortamlari sunulabilir.
Daha az yiiz yiize ancak daha fazla ¢cevrimici igbirliginde olacak liderleri olmasini hayal etmek-
tedirler. Bu esneklikler ve samimi yapilandirilmis secim yapabilme 6zgiirliikleri ile calisma ha-
yatina yliksek katki saglayacaklar1 diistiniilmektedir. Yoneticilerinin bu hususlarda mentorluk
ederek ortak caligma ve igbirligi ile yeterli basar1 ortamlar1 olugturmalart muhtemeldir (Lidija
vd., 2017:3).

Pandemi siirecinin is yasamindan beklentilerine etkileri

Z kusagi katilimeilarin tici Pandemi siirecinin is yasamindan beklentileri iizerinde
herhangi bir etkisi olmadigini belirtirken bir tanesi kismen degistirecegini belirtmistir. Iki
katilimer “Normallesmede de cevrimigi calisma (2)” beklentisi icindedir.

ZK1: “.. normal zamanda da is ¢cevrimici olmali...”
ZK5: “evden ¢calisilabilecek bir pozisyonda olmanin avantajli oldugunu gordiim”

Diger katilimcilar ise Pandemi konusunda oldukca karamsar yanitlar vermistir.
Kosullarin zorlagtig1 (2), zamanin teknoloji ile giderek azaldigini (1) ve manevi/psikolojik
tahribata yol actig1 (2) ileri siiriilmiigtiir.

ZK4: “..daha yogun olduk.”

ZK9: “Pandemi kogullarinda normal olarak kendini gelistirecek ve muhakeme
vetenegimi kullanilabilecek pek bir zaman dilimi yakalayamayacagim diisiiniiyorum. Pandemi
siireci insanlarin maneviyatini tahrip ettigi gibi calisan herkesin duygu durumunu azaltacak
diizeye getirebilecedi...”

Yoneticilerden neler bekledikleri

Z kusagi katilimcilar yoneticilerden beklediklerini su sekilde ifade etmislerdir: Anlayish
(7); Ozel hayata 6nem veren (1); Calisan yanlist (1); Kusurlart gérmeyen (1); Deger veren /
sayg1 gosteren / nazik (4); Tlgili (1); Asagilamayan / kéle gibi gérmeyen (1); Kriz yonetebilen
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(1); Giivenilir (1); Sabirh (2); Giileryiizlii (1); Disiplinli (1); Sorgulayict / arastirmaci.
Bu arastirmada yoneticilere yoneltilen Z kusagimin beklentilerini karsilamaya hazir olup
olmadiklar: sorusuna alinan yanitlar ile Z kusaginin yoneticilerden neler bekledigine iligkin
yanitlar Tablo 10°da kargilagtirilarak ortiigenlerin (benzegenler) alt: ¢izilmigtir.

Tablo 10: Yoneticinin Kendini Degerlendirmesi ile Z Kusaginin Yonetici Beklentileri
Karsilastirmasi

Yoneticinin Kendini Tanimlamasi Z Kusagimin Yonetici Beklentileri
- Anlayish
- lletisim sorunu yaratmayan - Ozel hayata 6nem veren
- Kusag iyi taniyan - Calisan yanlisi
- Doniistime uyum saglayabilen - Kusurlar gérmeyen
- Kusagmn hayal giiciine inanan - Deger veren / sayg1 gosteren / nazik
- Ne istedigini belirten - Sabirh
- Sabirhi - lgili
- Ogretici - Asagilamayan / kole gibi gormeyen
- Anlayici ve dinleyici - Kiriz yonetebilen
- Kusak catismalarini asgariye indiren - Giivenilir
- Adapta olabilen - Giileryiizli
- Elinden geleni yapan - Disiplinli

- Sorgulayici / aragtirmaci

Yoneticiler iletisim becerilerine, kusagi tamimaya, yaninda caliganlara yardimci ve
ogretici olmaya, adaptasyon yetenegine vurgu yapmaktadir. Z kusagi da ayni sekilde anlayisli,
ogretici, calisan yanlisi, ilgili yoneticiler beklediklerini ifade etmislerdir. Yoneticilerin
sunduklari ile kusagin beklentileri ortiisiir niteliktedir.

Literatiirde Z kugaginin onceki kusaklar gibi kendini calismaya feda eden kugak
olmaktan ¢ok ig-6zel yasam dengesini kurabilecekleri iglere yonelmek istedikleri belirtilmigtir
(Lidija vd., 2017:3). Bir Z kusag1 katilimcinin yoneticilerden 6zel hayata 6nem vermesini
istemesi bu bulguyla paraleldir.

ZK1: “Yoneticim anlayisli, ozel hayata onem veren, calisamin baska hayati da oldugunu
kaniksamis, caligan yanlist biri olmalr.”

Iorgulescu (2016)’nun 770 tiniversite 6grencisi Z kusagi lizerinde yaptig1 vaka analizi
sonuglari 6grencilerin stirekli gelisime ihtiya¢ duyduklarini, is yasaminda yoneticileriyle iligki
kurmak isteyip onlardan 6grenmek istediklerini ve bu faktoriin ig secimlerinde dordiincii sirada
yer aldigini ortaya koymustur (Iorgulescu, 2016). Bu calismada da Z kusaginin yoneticilerinin
ilgili, sabirli ve anlayislt olmasinin gerektiginin dile getirilmesi Z kusaginin yoneticilerinin
Ogretici olmasini istedigini gostermektedir.

ZK10: “Anlayisli, sabirli, empati kurabilen, saygt cercevesinde iletisim kabiliyetine
sahip olmasi...”
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4.3. Bulgularin Yorumlanmasi

Bu calismada yapilan derinlemesine goriigmelerde yoneticilerin Z kusagi ile ilgili akil-
larina gelen ilk kavramlar: sanal diinya/internet ve ayni tiirden sayilabilecek sosyal medya ve
teknoloji cocuklari terimlerinden olugmaktadir. Literatiirde bu kusagin teknoloji dehalari/yerli-
leri (digital geeks / natives) oldugu bulgulartyla ortiistiigii gibi, yoneticilerin verdigi cevaplar Z
kusaginin is yerindeki problemlere teknoloji ile ¢oziim getirecegini de diistindiiklerini goster-
mektedir. Yine ayn1 sekilde faydali isler yapacaklari, yenilikler getirerek yeni is alanlart olug-
turacaklar1 yoniinde de fikirleri vardir. Bu durum Stuckey (2016)’in yoneticiler, Z kusagindan
hiz ve teknoloji anlaminda beklentiler i¢cinde olduklari savint dogrulamaktadir.

Gorlismelere katilan yoneticilerin  birgogu Z kusaginin beklentilerine hazirlikli
olduklarini, yeterli kapasiteye sahip olduklarmni belirtmigtir. Kusag: iyi tanidiklarini ve
boylece kusak catigsmalarini minimize edecek yetenekte olduklarini, onlara karsi sabirli,
anlayish ve dinleyici olduklarini, iletisim sorunu yasamadiklarini, ellerinden geleni yaparak
ogretici olduklarmi belirtmistir. Bu sonu¢ Maioli (2017)’nin yoneticiler, onyargili ya da
sagduyulu davranma bicimlerinden birini secerek Z Kusag ile is yasamina hazirdir ifadesini
dogrulamaktadir.

Yoneticilerin birkaci ise Z kusagindan hicbir sey beklemedigini, onlarin isteklerini
karsilamak gibi bir kaygilarinin olmadigini, onlarla ayni diisiince yapisinda olmadigini ve
onlardan umutsuz oldugunu belirtmistir. Bu durum ise kugaklar arasindaki derin farka isaret
eder niteliktedir.

Yapilan gortismelerde Z kusagi katilimcilara galisma yasamina degin beklentileri
soruldugunda ilk iicte yer alanlar (1) Giileryiiz / lyi, anlayish is arkadaslar1 (2) Bol maas /
emegin karsilig1 almak (3) Saygi / statii olmustur. Aslinda bir bakima bu beklentilerden bir
kism1 ayn1 zamanda yoneticilerden de beklenenler anlamima gelmektedir (huzur, manevi
karsilik, baski olmamasi, saygt, sorumluluk vb.) Bu sonu¢ Kizildag (2019:32)’1n Z kusagi is
yasamindan dolgun ticret beklemektedir seklindeki ifadesini dogrulamaktadir.

Giileryiiz ve iyi is arkadaglarinin daha sik ifade edilerek dolgun maagin da iistiinde yer
almas1 Z kusagi katilimcilarinin maneviyata daha fazla 6nem verdiklerinin gostergesi olarak
sayilabilir. Yine de istenen iicretin “bol maag” olarak ifade edilmesi Z kusaginin asgari iicret
ve yeni mezun icretleri degerlendirildiginde giiniimiiz gergeklerinden biraz uzak beklentiler
icinde olduklar1 sdylenebilir.

Anlagildig1 iizere Z kusagimi maneviyat, kariyer ve iicret ile motive edilebilir. Is ve
kisisel tatminlerini ortak bir dil ile gerceklestirebilecekleri 6zgiirlestirici ¢aligma ortamlart
sunulabilir. Bu esneklikler ve samimi yapilandirilmis secim yapabilme 6zgiirliikleri ile ¢caligma
hayatina yiiksek katki saglayacaklar diigiiniilmektedir. Yoneticilerinin bu hususlarda mentorluk
ederek ortak ¢aligma ve igbirligi ile yeterli basari ortamlarini olusturmas: muhtemeldir (Lidija
vd., 2017:3). Bu sonu¢ Looper (201)’1n Z kusag1 esnek ¢alismayi tercih etmektedir seklindeki
ifadesini dogrulamaktadir.

Calisma hayatina yeni girecek olan Z kusag1 ve onlart bekleyen Y kusagi yoneticiler
arasinda en fazla anlagmazlik ¢ikabilecegi alanlar liderlik tarzi, motivasyon, takim ¢alismasi ve
sosyal etkilesimdir (Gabrielova & Buchko, 2021:489). Z kusag: katilimcilar da is yasaminda
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liderlere (huzur, manevi karsilik, baski olmamasi, saygi, sorumluluk vb.), motivasyona (bol
maas, statii, fazla zaman vb.), takim ¢aligmasina (anlayish is arkadaglar1) ve sosyal etkilesime
(sorumluluk, huzur) deginerek yanitlar vermistir.

Z kusag bireyleri her ne kadar teknoloji ¢ocuklart olsalar da, is yasaminda pek cok
seyi degistireceklerine inanilsa da, ekonomik zorluklarin, siyasi savaglarin, cevresel olaylarmn
ve bircok buhranin iginde biiyiidiiklerinden ve son zamanlarinda yasanan Pandemi siireci ile
birlikte, garanti iglere yogunlasacaklar: da asikardir. Bu nedenle memur olmak isteyecekleri
bir gelecek de hayal edebilirler. Ebeveynlerinin bu denli zorlu kosullarda yasamlarina sahit
olduklarindan bu secenege de yonelecekleri diisiiniilmektedir. Her ne is yapacak olurlarsa
olsunlar is hayatina yenilikler getirecekleri, bircok anlayisi degistirecekleri bir gercek. Ancak
bu teknolojik ¢cocuklarin yoneticilerinden talepleri de yapilan goriismelerden anlagildig iizere;
anlayisli, 6zel hayata onem veren, calisan yanlisi, kusurlar1 gérmeyen, deger veren / saygi
gosteren / nazik, ilgili, asagilamayan / kole gibi gormeyen, yonetebilen, giivenilir, sabirli,
giilerytizlii, disiplinli, sorgulayici / aragtirmaci olmalar1 seklindedir. Bu sonug¢ Giindiiz & Aksit
(2018:348)’e ait Z kusagi, genel is yapis bicimlerini degistirme potansiyeline sahiptir” ifadesini
dogrulmaktadir.

5. Sonug ve Oneriler

Bazi yazarlar, igyerlerinde yasanan ¢atigsmalarimin farkli kusaklara mensup calisanlarin
birbirlerini yanlis anlamasindan kaynaklandigini iddia ederken, bazilari ise bu diisiinceyi bir
efsane olarak gormezden gelmektedir. Bireyleri yaslarina, cinsiyetlerine, etnik kokenlerine,
dinlerine ve kiiltiirlerine gore kliselestirme girisimlerinin dogru olmadigini diistinmekteler. Yas
farkliliklarindan kaynaklanan herhangi bir anlagmazlik iddiasi, bireylerin tatminsizliklerini ve
kotii davraniglarini 6rtmek igin bir hayal giicii olarak goriilmektedir.

Oysaki ayni zaman diliminde ayni toplumsal olaylara sahit olmug bireylerin kendi
aralarinda ortak bir repertuar olusturdugunu goriiyoruz. Ozellikle de teknolojinin birbirine
benzer bireyleri ve topluluklar: ¢ok daha hizli bigimde olusturdugu da bir gercek. Dolayisiyla
farklh kusaklarin farkli beklentilerinin, duygularinin, yasam bigimlerinin, inanglarinin, ig yapis
bicimlerinin vb. olmas1 da gayet dogal olarak goriilmektedir.

Su an iniversitede okuyan, ¢ok azi stajyer olsa da cogunlugu kisa bir siire sonra is
hayatinda atilacak olan Z kusagi ile birlikte ¢alisacaklar1 Y kusagi mensubu yoneticilerin ayni
ortamda huzurlu ve verimli bir bigimde i gorebilmesi icin ortak paydada bulugsmalari son derece
onemlidir. Z kusaginin yoneticileri olacak olan Y kusagi da internet ve teknoloji kavramu ile
biiytiyen giiniimiiz teknolojisinin yakin mimarlar1 olduklarindan, birbirleri ile gelisim {izerine
kuracaklari iyi niyetli ve samimi bir iletisim tarziyla, giiniimiiz ¢alisma diizeninden ¢ok daha
pratik ve teknolojik is giicti tiretecekleri beklenmektedir.

Gelecekte igletmeler tiim calisanlarin benzerliklerine odaklanmay1 tercih etseler de,
maalesef, gercekte, ¢alisanlar arasinda daha samimi bir kisilerarasi iligki gelistirmenin 6niinde
duran farkliliklaridir. Belki farkli nesillerin gercekten de farkli beklentileri ve algilar vardir
(Angeline, 2011:253). Buna gore birbirlerini anlayamayacaklari iletisimde zorlanacaklari
ongoriildiigii durumlarda ise siirekli gelistirme modelleri devreye alinarak Y kusagi yoneticilerin
yonetici 6zellikleri gelistirilmeli, Z kusagi calisanlarin ise ig diinyasina adaptasyonu mentorluk
egitimleri ile saglanmalidir (Altimier, 2006:7).
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Insanlarin mutluolduklari yerlerde/islerde dahaiyi calistigi konusundaherkes hemfikirdir.
Yoneticiler, takdir edildigini ve anlagildiin1 hisseden ¢aliganlarin daha iiretken, verimli, hatta
daha saglikli oldugunu defalarca gbzlemlemislerdir. Yoneticiler ve liderler, birimlerindeki
caliganlar arasinda uyumu saglama hususunda kritik bir rol oynarlar. Ancak bircok yonetici,
kusak ve kisilik sorunlart konusunda herhangi bir egitim almadigindan farkliliklar catisma
ortamlaria doniisebilmektedir. Yoneticiler ve liderler i¢in ¢cok kusakli/yeni kusaklr egitimler,
caliganlar arasindaki catigmalar konusunda farkli bir bakis acisi saglayacaktir. Yoneticiler,
caliganlarin bireysel ihtiyaglarini daha iyi anlar ve bu konuda onlara yardimci olurlarsa bu yeni
nesli bagarili bir sekilde yoneteceklerdir.

Calismada ayrica Pandemi siirecinin gerek Z kusaginin ig algisinda, gerekse is diinyast
ve yoneticilerde biraktig1 izlere de yer verilmigtir. Arastirmacilara, bu konuyla ilgili cok daha
ayrmtili calisma yapilmasi 6nerilmektedir. Ayrica bu ¢alisma kapsamina alinmayan demografik
degiskenlerin olgularla iligkisi de yine bagka ¢aligsmalarin konusu olabilir.

Katki Orani Beyam

Ozlem Giile¢ Bekman ve Safak Giindiiz makaleye esit oranda katkida bulunmuslardir.

Cikar Catismasi Beyam

Yazarlarin ve ¢alismanin herhangi bir kurum ya da kisi ile ¢ikar ¢atigmasi s6z konusu
degildir.
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EXTENDED SUMMARY
Research Questions and Purpose

This study was carried out in order to determine the expectations of Generation Z, who
will enter the business life, from the business life and what the managers who are already X
and Y generations expect from this new generation. The aim of the study is to determine what
Gen Z, who are currently at university, expect from business life and what managers expect
from this new generation, and thus to reveal the points where these two generations, who will
work in the same environment, can meet in minimum common. In addition, the effect of the
developing Pandemic conditions on these expectations was also examined and to keep the
study up-to-date. As there is no specific study that deals with Gen Z only in terms of business
life this study fills this gap in the literature.

Literature Review

Generation X (1965-1983), Generation Y (1983-1998) and Generation Z (1998-2012)
are detailed especially by focusing on their technological tendencies and values, which are the
significant indicators of business life styles. Gen Z’s expectations from work life, Gen Z and
Pandemic, the relations between managers and Gen Z, Work life, managers and Pandemic are
the issues reviewed in literature.

Methodology

The research method is in-depth interview in this exploratory research, which is
a qualitative research method. The universe of the research is all Gen Z generation and all
middle and senior managers. In this study, purposive sampling, which is frequently used in
qualitative research, was used. Due to the difficulties experienced in finding participants due to
the pandemic, the generalizability is low, as the sampling is only 10 Gen X individuals, and 10
managers (3 Gen X, 7 Gen Y). Qualitative studies do not aim for generalizability.

Semi-structured interview forms were used as data collection tool. Data analysis is based
on the principle of identifying keywords in the phenomenological pattern. For the reliability
and validity, triangulation technique was used.

Results and Conclusions

The first connotations of the managers about Gen Z are: virtual world / internet and
social media and technology children, digital geeks / natives, which confirms Stuckey’s (2016)
argument that managers have expectations from Gen Z in terms of speed and technology.

Manager participants stated that they know Gen Z and have the capacity to meet their
expectations, which helps minimizing generational conflicts. This result confirms Maioli’s
(2017) statement that managers are ready for business life with Generation Z by choosing
one of the ways of behaving with prejudice or common sense. A few of the managers stated
that they do not expect anything from Gen Z, they do not have any concerns about meeting
their demands, they are not in the same mindset and they are hopeless, which indicates a deep
generation gap.
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Gen Z participants’ top three expectations from working life, were (1) Smiling /
understanding co-workers (2) Plenty of salary / getting paid for the effort (3) Respect / status.
This result confirms Kizildag’s statement (2019) that Gen Z expects a full salary from business
life.

Generation Z can be motivated by spirituality, career, and pay. Liberating and flexible
working environments can be offered. This result confirms Looper’s (2011) statement that Z
generation prefers flexible working.

Generation Z’s expectations from working life are: good leaders (peace, morale, no
pressure, respect, responsibility, etc.), motivation (plenty of salary, status, extra time, etc.),
teamwork (intelligent coworkers), and social interaction (responsibility, peace of mind.

The demands of these technological children from their managers; understanding, giving
importance to private life, pro-employee, not seeing faults, valuing / respecting / gentle, caring,
not insulting / not seeing as a slave, able to manage, reliable, patient, smiling, disciplined,
inquiring / researcher. This result confirms the statement of Gilindiiz & Aksit (20128:348)
“Generation Z has the potential to change the general way of doing business”.

Much more detailed studies including demographic variables could be carried out.
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YAVAS TURIZM BAGLAMINDA OZGUNLUK, MEKANSAL BAGLILIK
VE DAVRANISSAL NIYET ARASINDAKI ILISKININ INCELENMESI:
HALFETI ORNEGI
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OZET

Bu ¢alisma, yavas turizmi ozgiinliik ve mekansal baglilik kavramuyla iliskilendirerek davranigsal
niyetin farkli faktorlerden etkilenebilme durumunu arastirmaktadir. Cittaslow (sakin sehir), yasam tar-
zinda yavagligi tesvik eden sosyal bir hareket ve organizasyondur. Tiirkiye’de yavag sehir kapsaminda yer
alan Halfeti ilcesi arastirma alani olarak segilerek veriler bu bolgedeki turistlerden toplannugtir. Kolayda
orneklem metodu kullanilarak, calisma 415 anket verisiyle analize tabi tutulmustur. Onerilen modeli test
etmek icin Smart PLS 3 (PLS-SEM) analiz programi kullanilmistir. Gergeklestirilen yapisal egitlik modeli
sonuglarina gore, ozgiinliik ve ozgiinliigiin boyutlarimin (objektif, yapisal ve varolussal) mekansal baglilik
ve boyutlarini (yer bagimliligi, yer kimligi, yer etkisi, yer sosyal bagi) olumlu etkiledigi belirlenmistir. An-
cak ozgiinliigiin yapisal boyutunun mekdnsal bagliltk boyutlarindan yer etkisi ve yer sosyal bagt arasinda
olumlu bir etki bulunamamustir. Diger yandan mekdnsal baglilik ve boyutlarumn (yer bagimliligi, yer
kimligi, yer etkisi, yer sosyal bagt) davramssal niyet iizerinde olumlu etkisinin oldugu da belirlenmistir.

Anahtar Kelimeler: Ozgiinliik, Mekansal Baghlik, Yavas Turizm, Davramgsal Niyet.

INVESTIGATION OF THE RELATIONSHIP BETWEEN AUTHENTICITY,
PLACE ATTACHMENT AND BEHAVIORAL INTENTION IN THE
CONTEXT OF SLOW TOURISM: THE CASE OF HALFETI

ABSTRACT

The study investigates that behavioral intention can be affected by different factors, by associating
slow tourism with the concept of authenticity and place attachment. Cittaslow is a social movement and
organization that promotes slowness in lifestyle. Halfeti district, which is within the scope of slow city
in Turkey, was chosen as the research area and the data were collected from the tourists in this region.
Using the convenience sampling method, the study was analyzed with the data of 415 questionnaires.
Smart PLS 3 (PLS-SEM) analysis program was used to test the proposed model. According to the results
of the structural equation model, it was determined that the dimensions of authenticity and authenticity
(objective, structural and existential) positively affect place attachment and dimensions (place dependence,
place identity, place effect, place social bond). However, no positive effect was found between place effect
and place social bond, which are the dimensions of attachment to the place of the structural dimension of
authenticity. On the other hand, it has been determined that place attachment and its dimensions (place
dependence, place identity, place effect, place social bond) have a positive effect on behavioral intention.

Keywords: Authenticity, Place Attachment, Slow Tourism, Behavioral Intention.
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1. Giris

Hayatimizin hizlanmasi kiiresellesmenin etkilerinden birisi olarak karsima ¢ikmaktadir.
Bu ritim seyahat, ig, aligveris vb. alanlarda olumsuz etkiler olusturarak hayatin bir¢cok alaninda
fark edilmektedir. Stres ve hiz tibbi sorunlara yol acarak modern diinyadaki yemek ve yeme
aligkanliklari, sagligr olumsuz etkilemektedir. Ancak, bazi insanlar bu duruma tavir alarak
yeni bir yasam tarzi i¢in Onciiliik etmislerdir. Her sey, yeni bir hareket olan Slow Food
(yavas yemek) un ortaya ciktig1 gastronomi alaninda baslamaktadir. Yavas yemek, fast food
kavramimin 6nemli bir diigmant olarak yerel {iriinleri, keyifli yemekleri ve saglikli yiyecekleri
tesvik etmektedir. Yavas yemek hareketinin felsefesi birkac yonde gelismistir ve bunlardan
biri de Cittaslow (sakin sehir), yavas seyahat ve turizmdir (Paul, 2014:17). Insanlarm bu
“yavaslama” arzusu, streslerini atmak, hizlarin1 yavaslatmak ve iyi oluslarma bir katki olarak
degerlendirilmektedir (Oh vd., 2016). Yavas hareketin fikirlerinden yola ¢ikarak bu ilke ve
felsefenin turizme uygulanmasi yavas turizme Onciilik etmistir. Yavas turizm kavraminin
merkezinde, tatildeyken deneyimlerin niceligi ve hacmine ulagsmaktan ¢ok deneyimlerin
kalitesine dogru bir kayma vardir. Yavag turizm insanlar birbirine baglarken yerel kiiltiirlere,
tarihe ve cevreye saygi duyan ve sosyal sorumluluga deger veren bir turizm bicimidir (Heitmann
vd., 2011:119). Yerellik 6nemli goriilmekle birlikte sehrin veya manzaranin tadini ¢ikarmak
icin yavaglamak onemli bir unsur olarak ele alinmaktadir (Gardner, 2009).

Turizm alani, yeni turizm bi¢imlerinin artan bir sekilde yayilmasina tanik olmaktadir.
Insanlar dogal cevreyi (ekoturizm) takdir etmek, farkli kiiltiirleri tamimak (kiiltiir turizmi),
insanlarin ve yerlerin 6zgiin kalintilarin1 ziyaret etmek (miras turizmi), cevre, yerel sakinler
ve ziyaretciler arasindaki uyumu Ogrenmek (yesil turizm) veya istenen tibbi tedavileri ve
hizmetleri (saglik/medikal turizm) elde etmek icin seyahat etmektedirler. Turizmin bu yeni ilgi
alanlarin1 genis Olcilide destekleyen, cevresel siirdiiriilebilirlik ve kisisel/sosyal refah gibi iki
itici giictiir. Bu cevresel ve kisisel kaygilardan ortaya ¢ikan yeni ilgi alani, yavas turizm olarak
adlandirilan bagka bir turizm tiiriidiir (Oh vd., 2014:1). Yavag turizm, kitle turizminin antitezi
olarak (Timms & Conway, 2012:405) son yillarda alternatif olarak sunulmaktadir. Yerel
temasa ve yakindaki turistik yerlere odaklanma, yerel iirlinlerin ve mirasin tiiketimi, temiz
enerji kullanimi, ekolojik ve etik vizyon gibi radikal olarak farkli ilkelerle turizm yapmanin
bagka bir yolu olarak hem bolge sakinlerinin hem de turistlerin yagam kalitesinin korunmasini
amaglamaktadir. Yavag turizm, destinasyonu daha derinlemesine kesfetmek i¢in daha yavag
yolculuklar liretmekte, karbon ayak izini azaltarak unutulmaz bir seyahat deneyimi elde etmeyi
taahhiit etmektedir (Valls vd., 2019:1).

Insanlarmn artan 6zgiinliik arayiglari turizmde de siirmektedir. Ziyaretgilerin turizm
nesnesine verdikleri deger veya degerlendirmeye gore Ozgiinliik algilarini olusturmalari
onemli bir olgu olarak degerlendirilmektedir. Insanlarin giinliik hayatlarinda sahte, asilsiz
olarak degerlendirdikleri tatmin edici bulunmayan olgulardan kaginmalari, turizm baglaminda
Ozgiinliigii ve 6zgiin deneyimleri degerli kilmaktadir. Bu caligma objektif, yapisal ve varolugsal
altboyutlariyla degerlendirilen 6zgiinliigiin yavas turizmde de anlagilmasina katki sunarak yavag
turizm olgusunu anlamak igin bir yonelim igermektedir. Ozgiinliigiin turizm literatiiriindeki
onemi ¢alismalarda vurgulanmakta (Wang, 1999; Barthel-Bouchier,2001; Fawcett & Cormack,
2001; Grunewald, 2002; Taylor, 2001) ve etkileri arastirilmaktadir. Bu ¢aligmanin amaci, yavas
turizm baglaminda 6zgiinliigiin, turistlerin mekansal baglilik tizerindeki etkisini aragtirmak ve

684



Uluslararasi Yonetim Iktisat ve fgletme Dergisi, Cilt 18, Sayt 2, 2022, ss. 683-708
International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 683-708

davranigsal niyete yansimalarinin neler olacagini ortaya koymaktir. Arastirmanin sonuclari,
yavag turizmde Ozgiinliigiin daha iyi anlagilmasina katk: saglayarak ozgiinliigiin belirli bir
mekansal baghliktaki roliinii agciklamaya calisacaktir.

2. Kavramsal Cerceve
2.1. Yavas Turizm

Yavas turizm kavraminin kokeni, 1980’lerde Italya’da baslayan yavas yemek ve yavas
sehirler gibi daha kurumsallagsmig bazi toplumsal hareketlere kadar uzanmaktadir. Genellikle
hiz ve hareketlilik ile yakin iligkisi vurgulanarak siirdiiriilebilir turizm ile siklikla baglantili bir
kavram olmustur. Yavasg turizmin odak noktasi, kigisel tatmin ve refaha yol acan yollarla zaman
ve mekan uygulamasina kaymaktadir (Oh vd., 2014:1). Yavas sehir, kiiltiirel degerleri yerel
diizeyde ileten ve yagsam tarzinda yavashigi tegvik eden bir sosyal hareket ve organizasyondur
(Han vd., 2019:108). Yavag turizm 2000’li yillarda, standart gida iiriinlerine, fast food ve
kokeni bilinmeyen gidalara kargi yerel iiriinler, saglikli beslenme ve izlenebilirligi kabul edilen
gidalar lehine yavas gida hareketinden esinlenerek geligsmistir (Valls vd., 2019:2).

Yavag turizm, 90’larin baglarinda, biiyiliyen bir yeni turizm grubunun olgunlagan
ihtiyaclarmi kargilayarak yenileyici bir kitle turizmine alternatif savunuculuguna dayanan
tanitict bir modeldir. Giliniimiiziin yabancilagmig kapitalist yasam diinyalarinda biriken
zaman-mekan baskilarini hafifletmeye odaklanmaktadir. Yavag turizm, kitle turizminin sistem
lizerinden taginan turist miktarini artirmaya dayanan, {iriin standardizasyonunun antitezi olarak
daha siirdiiriilebilir ve ¢evre dostu bir turizm iiriinii sunan benzersiz bir kimlige sahiptir. Daha
genel olarak, yavasg turizm yerel ayirt edicilige odaklanmaktadir (Conway & Timms,2010:332).
Yavag ziyaretgiler, hizla gecip gidenlerin aksine, dogal ve yerlesik miras, yerel mutfak,
gelenekler ve destinasyonlarinin bazi 6zel nitelikleri hakkinda daha fazla bilgi edinmektedirler.
Bu ziyaret¢iler yerel pazarda gezinmek, atmosferi 6ziimsemek, bir zanaatkardan bir seyler satin
almak, yerel halkla sohbet etmek, otantik bir restoranda yemek yemek icin oyalanmak, rehberli
bir tur atmak icin zaman ayirarak daha 6zgiin bir deneyime sahip olmaktadirlar (Caffyn,
2012:77).

Yavag turizm aynt zamanda, kimlik gerceklestirme baskisinin ortasinda zaman
eksikligi duygularini hafifletmek i¢in paket turlar ve tatile ¢ikma gibi “hizli eglence” ve “hizlt
turizm”den kaginmak anlamina gelmektedir (Moore, 2012). Yavas turizm hareketi, daha fazla
destinasyon yerel cevre ve miras deneyimine odaklandik¢a popiilerlik kazanmaktadir (Valls
vd., 2019:1). Yavas turizmin faydalari, siirdiirtilebilir turizm hedeflerini agik¢a ilerleterek
olumlu cevresel sonuclari destekleyen girisimleri tesvik etmektedir. Bu nedenle yavag turizm,
turizm destinasyonlarinin arz yonlii sorunlarina ve endiselerine daha fazla 6ncelik vermektedir
(Conway & Timms, 2012: 72-73).

2.2. Ozgiinliik

Ozgiinliik; gercekligi, dogrulugu ve samimiyeti cagristirmaktadir (Lau, 2010:484).
Hayatin olagan akisinda deneyimlenen seylerin giderek daha fazlasi, bir¢ok insan tarafindan
asilsiz, ikinci el, sahte olarak degerlendirildiginden tatmin edici bulunmamaktadir (Splitter,
2008:136). Bu nedenle 6zgiinliigiin yavas turizmde de onemli oldugu degerlendirilmektedir.
Ozgiinliik, dizinsel 6zgiinliik (nesnel gercekler), ikonik 6zgiinliik (6znel ve yapici iliskiler) ve
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varolugsal 6zgiinliik (varolugsal giidiiler) etkilesimi olarak algilanmaktadir. Ozgiinliik ya nesnel
gercekler ya da bireylerin bir nesneyi kendisine karst dogru olarak algilayip algilamadi8iyla
ortaya ¢ikmaktadir (Dag & Durmaz, 2020:63). Ozgiinliik algilarm, toplum ve tiim bu 6zgiinliik
fikrini diiglinen birey arasindaki bir etkilesimi icermektedir (Beer, 2008:153). Turizm
baglaminda 6zgiinliik, ziyaretciler tarafindan verilen bir deger veya degerlendirmedir. Turizm
nesnesi, bir 6zgiinliik sembolii olarak kabul edildigi i¢in 6zgiin olarak deneyimlenebilmektedir
(Shang, vd., 2020:173).

2.2.1. Objektif Ozgiinliik

Objektif ozgiinliik, 6zgiinliigi mutlak bir standartla oOlciilebilen turizm nesnesinin
dogasinda bulunan bir 6zellik olarak ele almaktadir (Chhabra, 2012). Objektif 6zgiinliik, bir
nesnenin ya da ortamin gergek ya da gercek oldugunu (Ebster & Guist, 2005:43), uzmanlar
tarafindan degerlendirilebilen bir varligin nesnel olarak Olgiilebilir bir kalitesi olarak ifade
edilmektedir (Shang vd., 2020:173). Dolayisiyla objektif 6zgiinliik, orijinallerin gergekligini
ifade etmektedir. Buna uygun olarak, turizmdeki 6zgiin deneyimler, orijinallerin otantikligine
dair biligsel bir deneyime esittir (Wang, 1999:352). Objektif 6zgiinliik, oncelikle nesnelerin,
eserlerin, yapilarin ve benzerlerinin gergekligine odaklanir (Rickly-Boyd, 2012b:272) ve
gozlemlenebilir seylerin gercekliginin sosyal olarak inga edilmis bir yorumu olarak karakterize
edilmektedir (Reisinger & Steiner, 2006:69). Objektif goriis 6zgiinliigiin, bir nesne var olduktan
sonra ona eklenen dogal bir nitelik oldugunu iddia ederek (Yuan vd., 2014:342), orijinallerin
gercek olup olmadigiyla ilgili bir endiseye dayanmaktadir. Ozgiinliik, turistin diginda bir iiriin,
olay, kiiltiir veya yer gibi bir nesnede dogal olarak bulunan bir 6zellik olarak bulunmaktadir.
Bu, 6zgiinltigii 6l¢iilebilir bir kalite veya 6zellik haline getirmektedir (Cook, 2010:138).

2.2.2. Yapisal Ozgiinliik

Yapilandirmacilara gore, dzgiinliik nesnel olarak belirlenemez. Ozgiin olarak goriilen
sey gorecelidir (Ebster & Guist, 2005:44) ve kisinin kendi inanglarinin, beklentilerinin ve bakis
acilarinin bir varliga yansimasidir (Shang vd., 2020:173). Bu bakis agisina gore 6zgiinliigiin
ingast, sosyal bir siire¢ olarak ifade edilmektedir (Beverland vd., 2008; Grayson & Martinec,
2004). Yapisal ozglinlik, “kisisel bir profile (Ornegin, gecmis deneyim, yasam ve duygu) gore
kisisel bir bakis acisidir ve statik olarak olgiilebilen bir kavramdan ziyade sosyal yapict bir
yorumlama siirecidir” (Yuan vd., 2014:348). Yapisal 6zgiinliik, turistler veya turizm treticileri
tarafindan gezilen nesnelere imgeleri, beklentileri, tercihleri, inanglart vb. acidan yansitilan
ozgilinligii ifade etmektedir. Turizmdeki 6zglin deneyimler ile gezilen nesnelerin otantikligi
birbirinin kurucu unsurlaridir. Bu anlamda, gezilen nesnelerin 6zgiinliigii aslinda simgesel
ozgiinliiktiir (Wang, 1999:352). Yapisal ozgiinliikte turist deneyimi veya varlik durumundan
ziyade turistin nesneyi algilamasina vurgu yapilarak (Torabian & Arai, 2013:5), 6zgiinliigtin
gercekte var olmadigini, daha ¢ok ¢ikarlarin ve arzularin bir izdiistimii yoluyla yaratildig1 6ne
stiriilmektedir (Cook, 2010:138).

2.2.3. Varolussal Ozgiinliik

Gezilen nesnelerin 6zgiin olup olmadigina bakilmaksizin varolugsal 6zgiinliigiin
turizmde alternatif bir kaynak oldugu ileri siirtilmektedir. Bu, varolugsal 6zgiinliigiin ¢cok cesitli
turist deneyimlerini agiklayabildigini gostermektedir (Wang, 1999:349). Varolusgsal 6zgiinliik,
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turizm faaliyetleri yoluyla iiretilebilen veya siirdiiriilebilen bir varlik durumunu ifade etmektedir.
Varolugsal dzgiinliik, turistlerin kendi deneyim durumuna odaklanarak etkinliklerden ilham
alan bir 6zgiinliigiin pesinden gidebilmesidir (Shang vd., 2020:173). Oziinde varolussal
Ozgiinliik, bir kisinin kendisine kars1 diiriist oldugunda kazandig1 6zgiinliik duygusu anlamina
gelmektedir (Yuan vd., 2014:344). Steiner & Reisinger (2006) “kisinin kendi benligi ile temas
halinde olmasi, kendini bilmesi, kendi kimligini bilmesi ve sonrasinda kendi benligi ile uyum
icinde yasamasint” 6zgiin olmak olarak degerlendirmektedir (Steiner & Reisinger, 2006:300).

Varolussal ozgiinliik, turistik faaliyetler tarafindan etkinlestirilecek olan potansiyel
bir varolugsal varlik durumunu ifade etmektedir. Varolussal 6zgiinliigiin, gezilen nesnelerin
gercekligi ile higbir ilgisi bulunmamaktadir (Wang, 1999:352). Bu nedenle turistlerin kisisel
duygularini, deneyimlerini ve degerlerini varolussal 6zgiinliik ile agiklamak daha yerinde
olacaktir. Bilgiye ve benligin farkindaligina odaklanan varolugsal 6zgiinliik, 6zgiinliigi kisisel
gelisimin saglanip saglanmadig1 veya igsel arzularin karsilanip karsilanmadigi gibi benlikle
ilgili olarak degerlendirilen duygusal bir yatirim olarak ifade edilmektedir (Cook, 2010:139).
Baska bir deyisle varolugsal 6zgiinliik, bir turistik ¢ekiciligin 6znel duygusu, vizyonu ve boyutu
olarak degerlendirilmektedir (Park vd., 2019:101).

2.3. Mekansal Baghhik

Baglilik ve onunla iligkili duygular, baglanma kavraminin merkezinde yer almaktadir
(Pretty vd., 2003:275). Mekansal baglilik, insanlar ve belirli yerler arasindaki duygusal bir bag
veya baglantidir (Hidalgo & Hernandez, 2001:274). Mekansal baghlik terimi, turizmle ilgili
mevcut literatiirde her zaman insanlar ve mekansal ortamlar arasindaki iligkiyi tanimlamak
ve kesfetmek icin kullanilmistir. Mekana baghiligin, duygular, bilis (ideoloji, bilgi ve
inanclar) ve uygulamaya (eylemler ve davraniglar) dayali, insanlar ve yer arasinda duygusal
faktorlerin ilk sirada yer aldigi bir baglantt olduguna inanilmaktadir (Shang, vd., 2020:174).
Mekéansal bagliliga iliskin mevcut caligmalar, insan-mekan bagina odaklanan bir dizi boyutu
yansitmaktadir. Oncelikli olarak mekansal baghlik, yer bagimhiligi ve yer kimligi olmak iizere
iki boyutla iliskilendirilmisse de (Williams & Vaske, 2003; Yuksel vd., 2010; Pretty vd.,
2003; Shang, vd., 2019; Kyle vd., 2004) sonraki ¢aligmalarda yer bagimlilig1, yer kimligi,
yer etkisi ve yer sosyal bagi olmak iizere dort boyutta kullanilmistir (Ramkissoon vd., 2012;
Halpenny, 2010; Han vd., 2019). Gergeklestirilen ¢calismada benzer sekilde mekansal baglilik;
yer bagimliligi, yer kimligi, yer etkisi ve yer sosyal bagi olarak dort alt boyutta ele alinmis ve
diger degiskenlerle iligkilendirilmistir.

2.3.1. Yer bagimhihg

Yer bagimlilig1, ziyaretcilerin belirli bir yere islevsel bagliliklar: ve ziyaretcilerin belirli
aktivite ihtiyaclarmi karsilayabilen, bir yerin benzersiz niteliklerini temsil eden sosyal ve
fiziksel kaynaklar hakkindaki farkindaliklari olarak tanimlanmaktadir (Bricker & Kerstetter,
2000; Kyle vd., 2004; Scannell & Gifford, 2010; Gross & Brown, 2008). Bagimlilik, hem
cografi bolgeye yonelik 6znel duygu hem de sakinlerin davranigi, sosyal katilim ve kisisel
kaynaklarm baghlig1 a¢isindan tanimlanmaktadir. Yer bagimliligi, sakinlerin yer duygusunun
hedefe yonelik davranigsal bilesenini dikkate almaktadir (Pretty vd., 2003:275).
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2.3.2. Yer Kimligi

Yer kimligi, mekansal baglilik aragtirmalarinda en sik kullanilan kavramlardan biri
olarak mekansal bagliligin da en 6nemli olusumu olarak degerlendirilmektedir. Bireyin belirli
yerlere veya ortamlara giiclii duygusal bagliligint ve bir yer ile kisinin hem biligsel hem de
duyussal 6geleri iceren kisisel kimligi arasindaki iligkiyi ifade etmektedir (Gross & Brown,
2006:697). Yer kimligi, bir yer ile bireyin kisisel kimligi arasindaki baglantisidir (Kyle vd.,
2004; Moore & Graefe, 1994). Turistler belirli bir yeri ziyaret ettiklerinde, o yerin duygusal
veya sembolik anlami ile o yerdeki birikmis deneyimleriyle kimlikleri gelismektedir (Moore
& Graefe, 1994). Yer kimligi, bireylerin kendi kimliklerine katkida bulunan ve cesitli fiziksel
ortamlarla deneyimlerini yapilandirmalarina yardimci olan bir faktordiir. Ayni zamanda,
bir birey ile bir ortam, bir birey ile dogal diinya arasindaki sembolik olarak onemli bir
baglant1 olarak tanimlanmistir (Halpenny, 2010:410). Yer kimligi, kisinin deneyimini hem
etkilemektedir hem de ondan etkilenerek bir kisinin veya grubun o yerle olan kimligine atifta
bulunmaktadir (Kastenholz vd., 2020:4).

2.3.3. Yer Etkisi

Yer etkisi, bireylerin bir yerdeki ortamlarla paylastig1 duygusal baglari ifade etmektedir
(Jorgensen & Stedman, 2001). Aragtirmacilar, bireylerin bir yere karst duygularini inga ederek
gelistirdikleri, bilis veya yargilarin 6tesine gecen duygusal bir baglanmaya dikkat cekmiglerdir
(Han vd., 2019:109). Yer etkisi, agirlikli olarak duygulara dayanarak bireylerin bir yer
hakkindaki duygularini olusturmalarina ve ona anlam vermelerine izin vermektedir. Dogal
ortamlar olumlu duygular1 artirma egilimindedir ve bu ortamlarla daha giiclii duygusal baglar
olusturulmaktadir (Ramkissoon & Mavondo, 2014:675).

2.3.4.Yer Sosyal Bag:

Bir yerdeki bireyler ve diger bireyler, topluluklar ve kiiltiirler arasindaki sosyal iligkileri
aciklayan yer sosyal bagidir (Kyle vd., 2005). Arastirmacilar, bireyin bir yerdeki énemli diger
kisilerin (6rnegin aile ve yakin arkadaslar) varliginda yasadig1 deneyimlerin yer temelli bir
sosyal bag olugturduguna dikkat cekmistir (Han vd.,2019; Scannell & Gifford,2010). Yer sosyal
bagi, insanlarin belirli bir yerdeki sosyal etkilesimlerden elde edilen deneyimlerinin 6nemini
yansitmaktadir. Insanlari birbirine baglayan bu olumlu baglar, bir yerin fiziksel 6zelliklerine
sahip olan baglardan daha giiclii olabilmektedir (Ramkissoon & Mavondo, 2014:675).

2.4. Davranissal Niyet

Tiiketici davramiglarin1 anlamak, tiiketicilerin ihtiya¢ ve isteklerine gore mal veya
hizmet gelistirme ¢abalarinda yonetimi kolaylastirmaktadir. Davranigsal niyet, tiiketicilerin
belirli sekillerde davranma arzusu ve gelecekteki davraniglari aciklayan bir 6nerme olarak ifade
edilmektedir (Ratnasari vd., 2020: 6). Davranigsal niyet, bir tiiketicinin mal veya hizmetlere
yonelik belirli bir sekilde hareket etme egilimi olarak tanimlanarak (Altunel & Kocak, 2017),
bir tiiketicinin kisa vadeli gelecekte mal veya hizmet tiiketmeyle ilgili ongoriilebilir davranigi
isaret etmektedir (Dean & Suhartanto, 2019:2). Bir kisinin davranigsal niyeti, tutumuyla
yakindan iligkilidir ve davranigsal niyet, bir bireyin bir tutum nesnesine iligskin olarak belirli bir
sekilde beklenen veya planlanan gelecekteki davranigini ifade etmektedir (Swan & Trawick,

688



Uluslararasi Yonetim Iktisat ve fgletme Dergisi, Cilt 18, Sayt 2, 2022, ss. 683-708
International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 683-708

1981). Davranigsal niyet, turizm endiistrisinde turistlerin davraniglarini ve ihtiyaglarini tahmin
etmek i¢in kullanilmaktadir (Lien vd., 2011). Yavaghigin ve daha uzun siireli konaklamalarin
faydalari, turistlerin zamana ve mekéna deger verme niyetleriyle iligkilendirilmektedir (Lin,
2017:390).

3. Kuramsal Cerceve
3.1. Yavas Turizmde Ozgiinliik

Turizm caligmalarinda ozgiinliigiin neyi temsil ettigi acik degildir. Gezilen
destinasyonlarin ve olaylarin bir 6zelligini mi, bir ruh halini mi, yoksa turizme yo6nelik bir varlik
modunu mu yansittigt net degildir (Reisinger & Steiner, 2006:65). Bu calismada 6zgiinliik,
yavag turizmle iligkilendirilerek mekansal baglilik faktoriine baglh olarak arastirma odagini
olusturmustur. Bu nedenle Shang vd. (2020), turizm baglaminda 6zgiinliigii, ziyaretciler
tarafindan verilen bir deger veya degerlendirme olarak aciklamaktadirlar. Turizm nesnesi, bir
ozgiinlik sembolii olarak kabul edildigi i¢in 6zgiin olarak deneyimlenebilmektedir (Shang,
vd., 2020:173). Dolayisiyla yavas sehir kapsaminda deneyimlenen Halfeti’nin bir turizm
destinasyonu olarak biinyesinde barindirdig1 essiz 6zelliklerle 6zgiin olarak algilanmasi olasi
olarak degerlendirilmektedir. Bu nedenle 6zgiinliigiin alt boyutlari olarak degerlendirilen
objektif, yapisal ve varolugsal 6zgiinliiglin turizm baglaminda neyi ifade ettigini aciklamak
yerinde olacaktir.

Objektif 6zgiinliik, turistler tarafindan algilanacak gezilen nesneler olan orijinallerin
Ozgiinliigiinii belirterek 6zgiinligli 6lgmek icin kullanilan mutlak ve nesnel bir ol¢iit
bulundugunu belirtmektedir (Wang, 1999:351). Dolayisiyla 6zgiinliigii, mutlak bir standartla
Olciilebilen turizm nesnesinin dogasinda bulunan bir 6zellik olarak ele almaktadir (Chhabra,
2012; Shang, vd., 2020). Yapic1 6zgiinliikte 6zgiin deneyimin, gezilen nesnelerin 6zgiin olarak
taninmasindan kaynaklandig1 belirtilmektedir. Bu bakimdan yapici1 6zgiinliik ile kastedilen,
ziyaret edilen seyin nesnel olarak oOlciilebilir bir niteligi degil, sosyal inganin sonucudur.
Yani, dogal olarak 6zgiin olduklari i¢in degil, inanclar acisindan insa edildikleri icin 6zgiin
goriliniirler (Wang, 1999:351). Yapisal ozgiinliik, kisinin kendi inanglarinin, beklentilerinin ve
bakis acilarin bir varliga yansimasi olarak nitelendirilmektedir (Shang, vd., 2020:173).

Bilgiye ve benligin farkindaligina odaklanan varolugsal 6zgiinliik, 6zgilinligii kisisel
gelisimin saglanip saglanmadigi veya i¢sel arzularin karsilanip karsilanmadigi gibi, benlikle
ilgili olarak degerlendirilen duygusal bir yatirim olarak ifade edilmektedir (Cook, 2010:139).
Varolussal 6zgiinliik, turizmde 6zgiin deneyimlerin ayirt edici bir kaynagidir. Nesnelerin
Ozniteligi veya yansitilmig 6zniteligi olan nesneyle ilgili durumun aksine, varolugsal 6zgiinliik,
turistik faaliyetler tarafindan etkinlestirilecek olan potansiyel bir varolugsal varlik halidir
(Wang, 1999:351).

Varolugsal olarak 6zgiin deneyim arayist, duygular, duyumlar, iligkiler ve benlikle
mesgul olma ile sonuclanmaktadir (Rickly-Boyd, 2012b:273). Ozgiin ya da gercek iiriinii
satin alarak nesnel oOzgiinliiglin elde edilebilecegi agik olsa da postmodern tiiketiciler
ozgiinliigii yalmzca gercek 6geye sahip olmak olarak gormemektedir. Ozgiinliik, daha ¢ok
bireyin kisileraras: ve sosyal kimlik iddialartyla ilgili deneyimleridir (Yuan vd., 2014:351).
Varolugsal ozgiinliik icsel bir gerceklestirmeyi igerirken yapisal 6zgiinliik, beklentilerin
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digsal bir yansimasidir (Cook, 2010:139). Deneyimsel faaliyetlerden kaynaklanan varolugsal
Ozgiinliik ve turistlerin yapici dzgiinliigiine iligskin algilar turist memnuniyetinde en etkili faktor
olarak goriilmektedir (Park vd., 2019:106). Bu nedenle varolugsal dzgiinliik ¢ok cesitli turist
deneyimlerini aciklayabilmektedir (Wang, 1999:349).

3.2. Ozgiinliik ve Mekansal Baghhk

Turistler, yavag turizme uygun olan yavag sehirlerden 6zgiin ve otantik ortami elde
edebilirler (Shang, vd., 2020:174). Arastirma alan1 olarak secilen Halfeti bircok medeniyete
ev sahipligi yapmis, tarihi degerlere sahip olan kiiciik sakin bir ilgedir. Beresiil (Savagsan)
koyii ve Rumkale (Aziz Nerses kilisesi, Barsavma Manastiri, su sarniglari ve su kuyulari) gibi
tarihi yerler turistler tarafindan ziyaret edilmektedir (CittaslowTurkiye, 2021). Bu tiir eserlerin
varlig1, mekansal baglilig: etkileyerek turistler ve yerler arasinda etkilesim olusturmaktadir.
Sakin sehir destinasyonlari, insanlar, yerler ve kaynaklar arasindaki etkilesimi tegvik ederek
benzersiz 6zelliklerini korumay1 ve yerel halkin ve ziyaretgilerin yasam kalitesini artirmay1
amaglamaktadir (Han vd., 2019:108).

Turizm endiistrisi veya diger yoneticiler tarafindan ortama herhangi bir miidahalenin
olmamasi anlaminda 6zgiinliik, hayatin akis1 olarak ifade edilmektedir (Pearce, 2007:86).
Ozgiinliigiin, gercek ve dogru gibi kelimelerle iliskili oldugu belirtilmektedir (Beer,
2008:158). Objektif 6zgiinliigiin, turizm nesnesinin dogasinda bulunulan bir 6zellik olarak
(Chhabra, 2012) degerlendirildiginden, bir nesnenin ya da ortamin gercek ya da dogal oldugu
ifade edilmektedir (Ebster & Guist, 2005:43). Yani bir varligin nesnel olarak ol¢iilebilir bir
kalitesi olarak belirtilmektedir (Shang vd., 2020:173). Dolayisiyla biinyesinde bu tiir dogal
ozellikleri barindiran Halfeti’nin objektif bakis agisiyla 6zgiin olarak degerlendirilmesi olasi
goriilmektedir. Boylece objektif 6zgiinliigiin yer bagimliligini etkilemesi 6ngoriilmektedir.

Yapisal 6zgiinliikte, 6zgiinliik nesnel olarak belirlenmeyen goreceli bir yap1 (Ebster
& Guist, 2005:44), kisinin kendi inan¢lariin, beklentilerinin ve bakis ag¢ilarinin bir varliga
yansimasi (Shang vd., 2020: 173) ve sosyal bir siire¢ olarak ifade edilmektedir (Beverland vd.,
2008; Grayson & Martinec, 2004). Dolayisiyla yapict 6zgiinliik turistler tarafindan gezilen
yerin Ozellikleri, beklentileri ve tercihleri agiklayabilen bir 6zellik olarak ifade edilebilir.
Ozgiinliigiin somut bir varlik olmadig1 ancak bunun yerine, gozlemcileri tarafindan ortama veya
iirline verilen bir yargi veya deger oldugu belirtilmektedir (Moscardo & Pearce, 1999:416).
Ozgiinliik daha ¢ok gozlemci tarafindan nesneye verilen bir yargi veya degerdir ve turistler
tarafindan gezilen yerin onceki beklentilerine ve imajina biiyiik 6l¢iide baghidir (Stepchenkova
& Belyaeva, 2020:2). Ozgiinliik, nesnelere veya oznelere iliskin olmaktan ziyade atfedilen
kiiltiirel bir degerdir (Olsen, 2002). Bu da 6zgiinliigiin kismen turistlerin deneyimine bagl
oldugu ve ozgiinliikte turistlerin algisinin etkili oldugu belirtmektedir. Bu yaklagim, turistin
deneyiminin ve bakiginin ya da turistin beklentilerinin ingasinin, 6zgiinliik iddialar i¢in hayati
oldugunu kabul etmektedir (Cook, 2010:138).

Varolugsal 0zgiinliikk, objektif oOzgiinliikte oldugu gibi nesnel Oolgiitlerle hareket
etmez. Varolussal 6zgiinliikte gezilen nesnelerin gercekligi ile hicbir ilgisi bulunmamaktadir
(Wang, 1999:352). Varolugsal ozgiinliik, bir turistik cekiciligin 6znel duygusu olarak
degerlendirilmektedir (Park vd., 2019:101). Bilgiye ve benligin farkindaligina odaklanan
varolugsal ozgiinliik, 6zglinligi kisisel gelisimin saglanip saglanmadigt veya igsel arzularin

690


https://cittaslowturkiye.org/cittaslow-halfeti/

Uluslararasi Yonetim Iktisat ve fgletme Dergisi, Cilt 18, Sayt 2, 2022, ss. 683-708
International Journal of Management Economics and Business, Vol. 18, No. 2, 2022, pp. 683-708

karsilanip karsilanmadig: gibi, benlikle ilgili olarak degerlendirilen duygusal bir yatirim olarak
ifade etmektedir (Cook,2010:139). Bagka bir deyisle varolugsal 6zgiinliik, bir turistik cekiciligin
0znel duygusu, vizyonu ve boyutu olarak degerlendirilmektedir (Park vd., 2019:101).

Objektif, yapici ve varolugsal ozgiinlilk boyutlarinin mekansal bagliliga etkileri bu
boyutlarin bakis agisina gore farkli olabilmektedir. Objektif bakis, nesnel bir 6l¢iitle ele alirken
yapisal bakis, sosyal bir siire¢ ingasi olarak ele almaktadir. Varolussal bakis ise benlikle ilgili
olarak degerlendirilen duygusal bir yatirim olarak degerlendirmektedir. Turizm baglaminda
ozgiinligiin, etiketi yerel halk tarafindan yapilan festivalleri, ritiielleri, hediyelik esyalart,
kiyafetleri, mutfag1 veya konaklama yerlerini satmak icin kullanilan (Wang, 1999) bir 6zellik
olarak degerlendirildigi diisiiniildiigiinden mekansal baglilig1 etkilemesi oldukca olasidir.
Ozellikle Halfeti’nin tarihsel gercegiyle muazzam eserler barindirmasi oldukca ilgi cekicidir.
Turistlertarafindan 6zgiinliik, gerceklik, tarihsel gercege yakinlik olarak dadegerlendirilmektedir
(Rickly-Boyd, 2012a:130). Waitt (2000) ozgiinliigii, tarihi ve kiiltiirel ge¢misle baglantili
olarak tanimlamistir. Ozgiinliik genellikle yerel alanla iliskilendirilmistir (Waitt, 2000:838).
Tarihi ve kiiltiirel bir¢ok 6zelligi biinyesinde barimdiran Halfeti’'nin 6zgiinliigii alt boyutlarinda
belirtilen bir¢ok 6zelligiyle yansitmasinin olast oldugu degerlendirilmektedir.

Bireye mekansal bagliligin faydalar: arasinda daha iyi bir yasam kalitesi, daha iyi fiziksel
ve psikolojik saglik, daha tatmin edici sosyal iliskiler ve kisinin fiziksel cevresinden daha
fazla memnuniyet bulunmaktadir (Anton & Lawrence, 2014:451). Dolayisiyla bu faydalara
bakildiginda mekansal baglilik ve 6zgiinliigiin pozitif olarak iligkili oldugu belirtilmektedir (Ram
vd.,2016). Belhassen vd. (2008), de hac vazifesini yerine getiren kisilerin, ibadetleri araciliiyla
deneyimledikleri 6zgiinliik nedeniyle kutsal yerlere baglandiklarint dogrulamaktadir.

Jiang vd. (2017)’ne gore varolugsal 6zgiinliik, yer bagimlilig1 ve yer kimligini olumlu
yonde etkilemektedir. Yer kimligi, kisinin benlik kavramint hem ifade etme hem de onaylama
firsati sundugunda gelismektedir. Ozgiin deneyimler sayesinde birey kendini daha 6zgiirce
temsil etmektedir. Bir ziyaretcinin, gercek benlige dayali samimi kisiler arasi etkilesimlerde
bulundugunda, anlamli sosyal iligkiler kurmasi ve boylece bir yere sosyal bag gelistirmesi daha
olasi degerlendirilmektedir (Buchmann vd., 2010). Debenedetti vd. (2014) 6zgiinliiglin yer
etkisini arttirdigini ifade etmislerdir. Jiang vd. (2017) arastirmalarinda varolugsal 6zgiinliigiin
yer bagimliligi, yer kimligi, yer etkisi ve yer sosyal bagim destekledigini bulgulamislardir.
Biitiin bu bilgiler dogrultusunda asagidaki hipotezler gelistirilmigtir:

H1: Ozgiinliik, mekansal baghlig olumlu etkiler.

Hla: Objektif 6zgiinliik, yer bagimliligini olumlu etkiler.
H1b: Objektif 6zgiinliik, yer kimligini olumlu etkiler.
Hlc: Objektif 6zgiinliik, yer etkisini olumlu etkiler.

H1d: Objektif 6zgiinliik, yer sosyal bagini olumlu etkiler.
Hle: Yapisal ozgiinliik, yer bagimliligini olumlu etkiler.
HIf: Yapisal 6zgiinliik, yer kimligini olumlu etkiler.

Hlg: Yapisal 6zgiinliik, yer etkisini olumlu etkiler.
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H1h: Yapisal 6zgiinliik, yer sosyal bagint olumlu etkiler.
Hli: Varolussal 6zgiinliik, yer bagimliligint olumlu etkiler.
H1j: Varolussal 6zgiinliik, yer kimligini olumlu etkiler.
H1k: Varolugsal 6zgiinliik, yer etkisini olumlu etkiler.

H1I: Varolussal 6zgiinliik, yer sosyal bagin1 olumlu etkiler.

3.3. Turizmde Davramssal Niyet ve Mekansal Baghhik

Sakin sehir destinasyonlar1 bir yer duygusunu besler (Radstrom, 2014) ve bireylerin,
yerlerin benzersiz Ozelliklerini belirlemelerine yardimct olur (Park & Kim, 2016). Bu
nedenle turistlerin ziyaret ettikleri yerlerle ilgili kendi anlamlarini ve iligkilerini gelistirmeleri
beklenmektedir (Han vd., 2019:108). Bir yer, insanlari dogal cevre ile birbirine baglar,
0zdeslesme, tatmin ve benzersiz ortamlar icin endise uyandirir (Moore & Graefe, 1994),
boylece insan duygularini, algilarii ve davraniglarini etkiler (Harris vd., 1996). Turistler,
ozellikle bir sakin gehir destinasyonuna seyahat edenler, sakin sehir felsefesi altinda yavag
turistler olarak kendi kimliklerini ifade ederler ve onaylarlar. Spesifik olarak, turistlerin 6z
kimlikleri (yani yavas turistler olarak) ve yerle olan iligkileri (yani yavas turizm destinasyonu)
seyahat sonrasi karar vermeyi tesvik ederek yer kimliginin gelisimine katkida bulunmaktadir
(Han vd., 2019:109).

Bir kisinin davranigsal niyeti, tutumuyla yakindan iligkili olarak, bireyin belirli bir
durumda beklenen veya planlanan gelecekteki davranigmi ifade etmektedir (Shang vd.,
2020:174). Davranigsal niyet, turizm endiistrisinde turistlerin davraniglarini ve ihtiyaclarini
tahmin etmek i¢in kullamilmaktadir (Lien vd., 2011). Davranigsal niyeti, gelecekteki
seyahat davranigimin 6nemli bir yordayicist olarak, bir kiginin bir davranig1 gerceklestirirken
ne kadar caba sarf etmeye istekli oldugunu da yansitmaktadir (Cheng & Lu, 2013:770).
Turistlerin davranigsal niyetleri bir destinasyonu ziyaret etme niyeti yoniinde olabilir (Choe
& Kim, 2018:3). Turistler, deneyim yoluyla destinasyonun niteliklerini ve niteliksel yonlerini
algilarken varolugsal 6zgiinliiii tetikleyen yapict dzgiinliigiin 6nemini onaylayarak turizm
destinasyonlarma iligkin biligsel baghliklar olustururlar. Yasanilan etkinliklerde algilanan
genel yapi, atmosfer ve 0zgiinliigiin turistlerin gelecekteki davranigsal niyetinde 6nemli bir
anlam ifade ettigini gostermektedir (Park vd.,2019:106). Gustafson (2001) ve Fried (2000), yer
kimliginin biligsel bir yap1 oldugunu 6ne siirmiiglerdir. Dolayisiyla yer kimligi, giinliik rutinler
ve istisnai durumlar sirasinda kiginin kendisini cevresel baglamlar i¢inde konumlandirma
eylemlerinden geligsmektedir. Kisinin yasadigi topluluk, yerin deneyimleri ve imgeleri, benligin
sembolik bir uzantisini olusturacak sekilde insa edilmis kisisel anlamlara sahip olabilmektedir
(Pretty vd., 2003:275). Bir yerin kisinin kendi kimligiyle biitiinlesti§ine dair ifadeleri ile bu tiir
kisisel konumlandirma, kiginin kendini tanimlarken o yeri benimsedigini gosterebilmektedir.

Sonuglar, yer bagliliginin davranigsal niyeti etkileyen tutum, 6znel norm ve algilanan
davranigsal kontrol iizerinde 6nemli bir etkiye sahip oldugunu ortaya koymaktadir. Mekénsal
baglilik, davranigsal niyet iizerinde dolayl bir etkiye sahiptir. (Han vd., 2019:108). Deneyim
ve mekansal baglilik arasindaki dogrudan iligskiye dair kanitlar, olumlu duygularin varlig,
deneyimi ve yer bagliliginin yani sira davranigsal niyeti etkiledigini gostermektedir (Loureiro,
2014:7). Yer baghilig1 ve destinasyon, tavsiye niyeti arasindaki iligkiyi dogrulamaktadir (Culha,
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2020: 22). Yer baglilifinin, agizdan agiza iletisim (Chen vd., 2014) ve destinasyon tavsiyesi
niyeti gibi cesitli gelecekteki davranigsal niyetleri veya destinasyon sadakatini etkiledigini
dogrulanmistir (Hosany vd.,2017; Liu vd.,2019; Prayag vd.,2018). Literatiirde gerceklestirilen
caligmalar dogrultusunda asagidaki hipotezler gelistirilmistir:

H2: Mekansal baglilik, turistlerin davranigsal niyetini olumlu etkiler.
H2a: Yer bagimlili1, davranigsal niyeti olumlu etkiler.

H2b: Yer kimligi, davranigsal niyeti olumlu etkiler.

H2c: Yer etkisi, davranigsal niyeti olumlu etkiler.

H2d: Yer sosyal bagi, davranigsal niyeti olumlu etkiler.

4. Yontem

Bu aragtirma, caligma alani olarak Tiirkiye’deki yavas sehirlerden biri olan Sanlurfa’daki
Halfeti ilcesinde gerceklestirilmistir. Birecik Baraji nedeniyle bir boliimii sular altinda kalan,
sakin ve huzur veren oOzelligiyle Cittaslow Uluslararas1 Koordinasyon Komitesinin 2013
yilinda sakin sehir agina katilan Halfeti, turistlerin yavas turizmi deneyimleyebilecekleri tipik
bir yavas turizm destinasyonudur. Yavas bir sehir olarak Halfeti bircok medeniyete ev sahipligi
yapmus, tarihi degerlere sahip olan kiigiik sakin bir ilgedir. Ilceye gelen turistler Firat nehri
iizerinde tekne ile Cekem Mahallesi, Beresiil (Savasan) kdyili ve Rumkale’yi (Aziz Nerses
kilisesi, Barsavma Manastiri, su sarni¢lart ve su kuyulari) ziyaret ederek su altinda kalan evler,
agaclar, camiler, magaralar (kiz magarasi), cay bahgeleri ve magara kafeleri incelemektedirler.
Ayrica doga yiiriiyiis parkurlari ve dag bisiklet parkurlari ile egsiz doga i¢inde kanyonlar, kuglar,
endemik bitkiler (siyahgiil) ve endemik bocekler ilgi alan1 olusturmaktadir (CittaslowTurkiye,
2021).

Calismanin amaci dogrultusunda incelenmesi diisliniilen aragtirma modeli Sekil 1’de
asagidaki sekilde belirlenmisgtir.

Sekil 1: Arastirma Modeli
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4.1. Veri Toplama Yontemi

Calismada, veri toplamak amaciyla anket teknigi kullanilmistir. Evrenin genis bir alant
kapsamasi nedeniyle arastirmada “kolayda 6rneklem yontemi” kullanilmigtir. Yiiz yiize yapilan
anket, 448 birey tizerinden gerceklestirilmigtir. Eksik ve hatali veriler neticesinde 33 anket
degerlendirmeden cikartilmig ve ¢aligmada 415 anket analize tabi tutulmugtur. Anket formu iki
boliimden olugsmaktadir. Birinci bolimde katilimcilarin demografik 6zelliklerini agiklamada
kullanilan; cinsiyet, yas araligi, egitim seviyesi, medeni durum ve gelir seviyesine ait sorular
kategorik olarak yoneltilmistir. Anket formunun ikinci boliimiinde 6zgiinliik (objektif, yapisal,
varolugsal), mekansal baglilik (yer bagimliligi, yer kimligi, yer etkisi, yer sosyal bagi) ve
davranigsal niyeti 6l¢meye yonelik ifadelere yer verilmistir. Calismada kullanilan tiim ifadeler
besli likert tipi olacak sekilde “kesinlikle katilmiyorum™ (1), “kesinlikle katiliyorum™ (5)
araliginda katilimcilara yoneltilmigtir. Veri toplama, ara¢ ve yontemleri ile ilgili calismanin
yiiriitiilebilmesi icin Bingol Universitesi Bilimsel Arastirma ve Yaymn Etigi Kurulu’ndan
gerekli izin alinmistir (Karar no: 33117789/044/38555).

4.1.1. Ozgiinliik

Ozgiinliik degiskenine ait sorularin 6l¢iimii icin Shang vd. (2020) tarafindan gelistirilen
Olcek kullanilmistir. Kullanilan 6l¢ek tic boyutlu olup toplam 14 ifadeden olugmaktadir.
Ik boyut olan objektif 6zgiinliik toplamda dort ifadeyi icermektedir (1) Genel mimari,
Tiirkiye’nin giineyindeki ge¢misin stilini yansitmaktadir. (2) Burada essiz bir manzara vardir.
(3) Burada temiz yoresel yemekler vardir. (4) Burada orijinal kirsal manzara hakkinda bilgi
bulunmaktadir. ikinci boyut olan yapisal 6zgiinliik benzer sekilde dort ifadeyi icermektedir.
(1) Yore halkinin gercek hayatini gordiigiimii diisliniyorum. (2) Halfeti’nin huzurlu ve
rahat ortamini hissedebiliyorum. (3) Buradaki sahneler aslinda yerel yasamda gegiyor gibi
goriiniiyor. (4) Halfeti’nin basit ve sessiz ruh halini hissedebiliyorum. Ozgiinliigiin son boyutu
olan varolugsal 6zgiinliik alt1 ifadeden olugsmaktadir. (1) Halfeti’de bash basina daha kendim
ve 6znel oluyorum. (2) Kendimi bu yavag atmosfere kaptirtyor ve bundan keyif altyorum.(3)
Halfeti’deki bu atmosferde kendim ve yasam hakkinda daha fazla sey kesfedebiliyorum.(4)
Yore halki ile dogal, 6zgiin ve arkadasca iletisim kurabilirim. (5) Halfeti halkinin yasam tarzina
oldukca katiliyorum. (6) Bagkalariyla dogal, 6zgiin ve arkadasca bir sekilde iletisim kurmaya
hazirim.

4.1.2. Mekansal Baghlik

Mekansal baglilik degiskenine ait sorulari 6l¢iimii icin Han vd. (2019) ’nin ¢alismasindan
12 maddelik olgek kullanilmistir. Mekansal baglilik toplam dort boyutta (yer bagimlilig,
yer kimligi, yer etkisi, yer sosyal bag1) incelenmis, her boyut ii¢ ifade ile agiklanmistir. Yer
bagimliligr “(1) En cok keyif aldigim aktiviteler i¢in ortam ve olanaklar yavas sehir tarafindan
saglaniyor. (2) Yavag sehirde bos zaman aktiviteleri yapmak diger yerlerden daha énemlidir.
(3) Yapmay1 sevdigim sey icin, yavas sehrin sagladig1 ortam ve olanaklardan daha iyi bir sey
hayal edemiyorum.” seklinde kullanilmistir. Yer kimligi “(1) Yavas sehri ziyaret etmek, kim
oldugum hakkinda ¢ok sey soyliiyor.(2) Yavas sehrin benim bir parcam oldugunu hissediyorum.
(3) Yavas sehirle giiclii bir sekilde 6zdeslesirim.” olarak belirtilmistir. Bir diger boyut olan yer
etkisi “(1) Yavas sehre cok bagliyim. (2) Yavas sehre seyahat etmeyi diger yerlerden daha
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cok seviyorum. (3) Yavas sehri ziyaret etmekten, difer sehirleri ziyaret etmekten daha fazla
tatmin oluyorum.” seklinde kullanilmistir. Son boyut olan yer sosyal bag1 ise benzer sekilde ii¢
ifadeden olugmustur.“(1) Arkadaslarimin/ailemin cogu yavas sehri bagka yerlere tercih ediyor.
(2) Yavas sehirde arkadaglarimla/ailemle ¢ok giizel anilarim var. (3) Yavas sehri ziyaret etmek
ailemle/arkadaglarimla vakit gecirmemi sagliyor.”

4.1.3. Davranissal Niyet

Davranigsal niyet ise tek boyut olarak dort ifade ile Loureiro (2014)’nun ¢aligmasindan
uyarlanmustir. (1) Bu kirsal yer hakkinda diger insanlara iyi konusacagim. (2) Biri tavsiyemi
isterse bu kirsal yeri tavsiye edecegim. (3) Arkadaslarimi ve akrabalarimi bu kirsal yeri ziyaret
etmeye tesvik edecegim. (4) Gelecekteki tatillerimde bu kirsal yere geri donmeyi planliyorum.

4.2. Veri Analizi

Onerilen modeli test etmek icin Smart PLS 3 (PLS-SEM) yazilimi kullanilmigtir. Hair
vd. (2011)’ne gore PLS-SEM, yontemin arastirmacilara veriler tizerinde dagilim varsayimlari
uygulamadan bir¢cok yapi, gosterge degiskeni ve yapisal yol ile karmasik modelleri tahmin
etmeyi saglamaktadir. PLS herhangi bir normallik varsayimi gerektirmez ve kiigiik
orneklemler ile iglem yapabilmektedir (Hair vd., 2019). Smart PLS, veri analiz yontemini
olciim ve yapisal model olarak iki asamada degerlendirmektedir (Hair vd., 2014). Olciim
modelinin gergeklestirilmesinde giivenilirlik katsaymin hesaplanmasi i¢in Cronbach Alpha
(CA) ve tho-A degerleri incelenmektedir. I¢ tutarliginin hesaplanmasi igin bilesik giivenirlik
(Composite Reliability-CR), uyum gegerliligini belirlemek icin ise digsal gosterge yiikleri ve
aciklanan ortalama varyans (Average Variance Extracted-AVE) degerleri hesaplanmaktadir.
Ayrim gecerliligini tespit etmek icin Fornell-Larcker kriteri ve HTMT (Heterotrait-Monotrait
Ratio) testleri uygulanmaktadir. Yapisal modelin degerlendirme siirecinde, ¢oklu baglanti
analizi (VIF), determinasyon katsayisi (R?), etki biiyiikliigii analizi (f*), tahmin giicti analizi
(Q?) ve yol katsayisi analizleri gerceklestirilmektedir.

5. Bulgular
5.1. Demografik Bulgular

Arastirmaya katilan bireylerin demografik 6zellikleri incelenmistir. Bu baglamda elde
edilen sonuglara bakildiginda bireylerin yas araliginin %?23,9’unun 55-64 yas araliginda oldugu
tespit edilmistir. Bireylerin cinsiyetlerine bakildiginda; %59’u kadin, %41°1 erkektir. Bireylerin
medeni durumlart incelendiginde %51,1°1 evli ve %48,9’u ise bekardir. Bireylerin %39,8’1
lisans mezunudur. Bireylerin gelir algilarina bakildiginda, %56,1’i kendisini orta diizeyde
gelire sahip oldugunu belirtmistir.

5.2. Ol¢iim Modeli Sonuclar

Olciim modeli icin gerekli hesaplamalar Smart PLS kullanilarak gerceklestirilmistir. Hair
vd. (2019), CA, rho-A ve CR degerlerinin 0.70°den biiyiik olmasi gerektigini belirtmislerdir.
Ayrica, 0l¢egin uyum gecerliligini dogrulamak icin faktor yiiklerinin ve AVE degerlerinin
0,50’den fazla olmasi gerektigi belirtilmistir (Hair vd., 2014).
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Tablo 1: Giivenirlik ve Gecerlik

Degiskenler CA CR rho-A AVE
Objektif Ozgiinliik 0,941 0,958 0,944 0,851
Yapisal Ozgﬁnlﬁk 0,942 0,959 0,944 0,853
Varolugsal C)zgﬁnlﬁk 0,946 0,957 0,949 0,788
Yer Bagimliligi 0,937 0,960 0,938 0,888
Yer Kimligi 0,940 0,962 0,940 0,893
Yer Etkisi 0,950 0,968 0,951 0,909
Yer Sosyal Bagi 0,950 0,968 0,952 0,910
Davranigsal Niyet 0,943 0,959 0,949 0,855

Gergeklestirilen analizler neticesinde CA,rho-A, CR, faktor yiikleri ve AVE degerlerinin
belirtilen sinir yiiklerinden fazla oldugu tespit edilmis ve sonuglar Tablo 1 ve Sekil 2’de
gosterilmistir.

Sekil 2: Aciklanan Ortalama Varyans
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Olgeklerin ayirt edici gegerliligini dogrulamak icin Fornell & Larcker (1981)’mn
kullandig1r 6l¢iim modeli kullanilmistir. Ayrim gecerliligi, korelasyon degerlerinin AVE
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karekokii ile karsilagtirilarak test edilmesidir. Mevcut calismada elde edilen AVE karekok
degerlerinin (koyu renkli degerler), diger yapilarla olan karsilikli korelasyon degerlerinden
daha yiiksek ¢ikmig ve boylece ayrim gecerliliginin dogrulugu belirlenmigtir. Sonuclar Tablo
2’de sunulmustur.

Tablo 2: Ayrim Gecgerligi Sonuclari (Fornell Larcker Kriteri)

Degiskenler 1 2 3 4 5 6 7 8
Objektif Ozgiinliik 0,922

Yapisal Ozgiinliik 0,571 0924

Varolugsal Ozgiinlik 0,683 0,568 0,888

Yer Bagimliligt 0,570 0472 0,581 0942

Yer Kimligi 0,583 0496 0,608 0,552 0,945

Yer Etkisi 0421 0323 0464 0375 0407 0954

Yer Sosyal Bagi 0489 0389 0,559 0384 0412 0384 0,954

Davranigsal Niyet 0,551 0,593 0573 0463 0486 0357 0,365 0925

HTMT orani, Fornell ve Larcker kriterinin dogrulugunu test etmek ve ayrim gecerliligini
degerlendirmek icin yeni bir kriter olarak goriilmektedir (Hair vd., 2016). Bu bakimdan ayirt
edicilik HTMT orani ile yeniden degerlendirilmistir. Henseler vd. (2016)’ne gore 1’den kiiciik
HTMT degerlerinin ayrim gecerliligi igin yeterli oldugu belirtilmistir. Calismada HTMT nin
tiim degerlerinin 1’in altinda oldugu tespit edilmistir. Sonuglar Tablo 3’°te sunulmustur.

Tablo 3: Ayrim Gegerliligi Sonuclar1 (HTMT)

Degiskenler 1 2 3 4 5 6 7 8
Objektif Ozgiinliik

Yapisal Ozgiinliik 0,604

Varolugsal Ozgiinlik 0,723 0,599

Yer Bagimlilig1 0,606 0,502 0,614

Yer Kimligi 0,620 0,527 0,643 0,588

Yer Etkisi 0444 0341 0488 0397 0431

Yer Sosyal Bagi 0517 0411 0,589 0405 0436 0,300

Davranigsal Niyet 0,582 0,626 0,605 0491 0515 0376 0,383

Aragtirma modelinin uyum iyiligi degerleri icin ki-kare, SRMR ve NFI degerleri
incelenmistir. Buna gore ki-kare degeri 8834.389 bulunurken, SRMR 0.051 sonucu ile kritik
deger olan 0.08’den (Hu & Bentler, 1999) diisiik ¢ikmistir. Hair vd. (2013), 1°e yakin bir NFI
degerin iyi uyum anlamina geldigini ifade etmiglerdir. Elde edilen sonuclar neticesinde NFI
degerinin 0.889 oldugu belirlenmistir. Tiim bu degerler arastirma modelinin uyum iyiligini
karsiladigini gostermektedir.
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5.3. Yapisal Model Sonuclar:

Yapisal modelin tespiti i¢in VIF, R?, f2, Q* ve yol katsayisi analizleri gerceklestirilmistir.
VIF, degiskenler arasinda ¢oklu dogrusallik problemi olup olmadiginin belirlenmesi icin
gerceklestirilen bir yapisal model analizidir (O’brien, 2007). Diamantopoulos & Siguaw (2006)
3’tin altindaki VIF degerlerinin ¢oklu dogrusallik sorunu olusturmayacagini belirtmislerdir. Elde
edilen sonuglar dogrultusunda VIF degerlerinin uygun degerlere sahip oldugu belirlenmistir
(Tablo 4). Determinasyon katsayisini hesaplamak i¢in R? degeri incelenmistir. Elde edilen
sonuglar bagimsiz degiskenlerin bagimli degiskenler iizerinde genel olarak orta derecede bir
etkisinin oldugunu goéstermektedir. R? sonuglari Sekil 2°de gosterilmistir.

Tablo 4: Yapisal Esitlik Modeli Sonuclari

Hipotezler S S.S. t-degeri p-degeri VIF V& o’
Model

H, 0>>M.BAG 0,321 0,063 7,823 0,000%*%*

H, & 0.0>YB. 0279 0069 4073 0,000%** 2,062 0,064 0,355
H, 0.0™YK. 0,262 0068 3862  0,000%% 2062 0,059 0,386
H,. 0.0>>YE. 0,181 0,067 2,727 0,007** 2,062 0,021 0,212
H, 0.0>YSB 0,182 0,062 2914 0,004%* 2062 0,024 0,301
H_ YO>YB. 0,135 0,049 2,771 0,006** 1,627 0,068

H, YO YK. 0,152 0,051 2,958 0,003** 1,627 0,025

H, Y.O>YE. 0,038 0052 0,725 0,469 1,627 0,071

H, YO>YSB 0,057 0,043 1,303 0,193 1,627 0,119

H, V.0>>Y.B. 0,314 0,063 4,942 0,007*%* 2,055 0,080

H . VO>YK. 0,342 0,058 5,938 0,000%** 2,055 0,101

H, VO>YE. 0,319 0064 4971 0,000%** 2,055 0,065

H, v.0>>Y.S B 0,403 0,064 6,261 0,000%** 2,055 0,038

H, M.BAG>D.N 0,389 0,061 8,561 0,000%** 0,271
H, YB>DN 0221 0049 4486  0,000%** ]548 0,047

H, YK>DN 0,254 0,060 4,244 0,000%** 1,626 0,058

H,, YE>D.N 0,132 0,052 2,523 0,012* 1,261 0,020

H Y.S.B>>D.N 0,137 0,044 3,117 0,002%* 1,272 0,022

~
=9

p=<0.001%%%, p=<0.01**, p=<0.05%; O: Ozgiinliik, M.BAG: Mekansal Bagllik, 0.0: Objektif Ozgiinliik, Y.B:
Yer Bagimliligr, Y.K: Yer Kimligi, Y.E: Yer Etkisi, Y.S.B: Yer Sosyal Bagi, Y.O: Yapisal Ozgiinliik, V.O: Varolussal
Ozgiinliik, D .N: Davramsgsal Niyet

Yapisal modelin degerlendirilme siireci etki biiytikliigii analizi f* ile devam etmistir.

Etki biiyiikliigii analizi bagimsiz de8iskenlerin bagimli degiskenlerin agiklanma oranindaki
paylarini gostermektedir. f> degeri 0,02°nin altinda veya esdegeri ise, diisiik bir etki anlamina
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gelmektedir. 2 0,15 degeri gosteriyorsa orta etki, 0,35 ise giiclii bir etkiyi gostermektedir
(Cohen, 1988). Mevcut arastirmada f> genel olarak gizil degiskenlerin diisiik diizeyde etkiye
sahip oldugunu gostermektedir (Tablo 4). Q* modelin tahmin etme giiciinii hesaplayan bir
metottur. Analiz, bagimli degiskenleri indikatorlerine ait tiim gozlemlerin dongiisel olarak
kapatilip tekrar hesaplanmasi ile gergeklesmektedir. Q* katsayisinin 0’dan farkli bir deger almasi
gerekmektedir (Sonmez Cakir, 2020). Yapilan analizler sonucunda elde edilen Q? degerleri
modelin tahmin giiciiniin oldugunu gostermektedir (Y.B: 0,355; Y.K: 0,386; Y.E: 0,212;
Y.S.B: 0.301; D.N: 0,271). Yapisal modelde son agama olarak yol analizi gerceklestirilmisgtir.
Elde edilen sonuglar Tablo 4 ve Sekil 3’te detayl olarak verilmektedir.

Sekil 3: Yapisal Esitlik Modeli
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Gergeklestirilen yapisal esitlik modeli sonuglarina gore, ozgiinlik ve ozgiinliigiin
boyutlarinin (objektif, yapisal ve varolugsal) mekansal baglilik ve boyutlarini (yer bagimlilig,
yer kimligi, yer etkisi, yer sosyal bagi) olumlu etkiledigi belirlenmistir. Ancak 6zgiinliigiin
yapisal boyutunun mekansal baglilik boyutlarindan yer etkisi ve yer sosyal bagi arasinda
olumlu bir etki bulunamamigtir. Dolaywsiyla H, H, ,H,,H ,H ,H ,H,H, Hlj, H,, H,
hipotezleri kabul edilmig fakat ng, H, hipotezleri kabul edilmemigtir. Dier yandan mekansal
baglilik ve boyutlarinin (yer bagimliligi, yer kimligi, yer etkisi, yer sosyal bagi) davranigsal
niyet iizerinde olumlu etkisinin oldugu da belirlenmigtir. Bu bakimdan H,, H, , H,,, H, , H |
hipotezleri kabul edilmigtir.
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6. Sonuc ve Oneriler

Bu calismanin amact, yavas turizm baglaminda 6zgiinliigiin turistlerin mekansal baglilik
tizerindeki etkisini arastirarak davranigsal niyet {izerindeki yansimalarini ortaya koymaktir.
Yavag turizm, ozgiinlik ve mekansal baglilik kavramiyla iligkilendirilerek davranigsal
niyetin farkli faktorlerden etkilenebilecegi tespit edilmeye caligilmigtir. Tiirkiye’de yavas
sehir kapsaminda yer alan Halfeti ilcesi arastirma alani olarak segilerek veriler bu bolgedeki
turistlerden toplanmistir. Kolayda 6rneklem metodu kullanilarak, elde edilen 415 anket analize
tabi tutulmustur. Onerilen modeli test etmek i¢in Smart PLS 3 (PLS-SEM) kullanilmustir.
Yavag turizm, 6zgiinliik yoluyla mekansal baglilik ve davranigsal niyet arasindaki etkiler
dogrulanmaya caligilmigtir.

Gergeklestirilen analiz sonuclaria gore, 6zgiinliik ve 6zgiinliik boyutlarinin (objektif,
yapisal ve varolugsal) mekansal baglilik ve boyutlarini (yer bagimliligi, yer kimligi, yer
etkisi, yer sosyal bagi) genel olarak olumlu etkiledigi belirlenmigtir. Caligmada ilk olarak
objektif 6zgiinliiglin yer bagimliligini, yer kimligini, yer etkisini ve yer sosyal bagini olumlu
etkiledigi tespit edilmistir. Beer (2008), gida sektoriinde yaptig1 calismada objektif 6zgiinliigiin
bagimlilik iizerinde olumlu etkileri oldugunu belirtmistir (Beer, 2008:161). Elde edilen
sonuclar literatiirle tutarli sonuglar icermektedir (Cook, 2010; Beer, 2008; Shang, vd., 2020;
Wang, 1999). Objektif 6zgiinliik, turizm dogasinda bulunan 6zellikler olarak algilanmaktadir.
Bu sonuclara gore, 0zgiinliigiin turistler tarafindan turizm nesnesinin dogasinda bulunan bir
ozellik olarak algilanmasi, bir nesnenin ya da ortamin gercek oldugu anlayisini olusturmasi,
turistin diginda bir iiriin, kiiltiir veya yer gibi bir nesnede dogal olarak bulunan bir 6zellik olarak
algilanmasi o yerin objektif 6zgiinliik yapisina uygun olarak degerlendirildigini yansitmaktadir.
Bu nedenle agiklayici brosiir, tanitim, reklam gibi araclarin kullanilmasi turistlerde olumlu
etkiler yaratacaktir.

Gergeklestirilen analiz sonuglarina gore, yapisal 6zgiinliiglin yer bagimlilig1, yerkimligini
olumlu etkiledigi belirlenmistir. Elde edilen sonuglar literatiirle tutarli sonuclar igermektedir
(Park vd., 2019; Kolar & Zabkar, 2010). Ancak yapisal 6zgiinliigiin, yer etkisi ve yer sosyal
bagi tizerinde bir etkisinin olmadiginin tespit edilmesi yapisal bakis agisina gore anlamli bir
etki olarak goriilmektedir. Bu bakis acisina gore, 6zgiinliigiin nesnel olarak belirlenemeyerek,
Ozgiin olarak goriilen seyin goreceli olmasi ve 6zgiinltigiin ingasinin sosyal bir siire¢ olarak
ifade edilmesi ng ve H, 'nin desteklenmemesini dogrulayabilif (Ebster & Guist, 2005; Shang
vd., 2020; Beverland vd., 2008; Grayson & Martinec, 2004). Ozellikle yer etkisinin, agirlikli
olarak duygulara dayanarak bireylerin bir yer hakkindaki duygularini olugturmalarina ve ona
anlam vermelerine yol agmasi, turistlerin bu kisa gezilerinde anlamlilik kazanmamus olabilir.
Yine bir yerdeki bireyler ve diger bireyler, topluluklar ve kiiltiirler arasindaki sosyal iliskileri
aciklayan yer sosyal baginin (Kyle vd., 2005) bu arastirmada desteklenmemesi gezi siiresine
bagl olarak etkilesimin yetersiz olmasina baglanabilir. Bu sonuglara gore, yapisal 6zgiinliik,
turistler veya turizm {reticileri tarafindan gezilen nesnelere imgeleri, beklentileri, tercihlert,
inanglart vb. acidan yansitilan 6zgiinltigii ifade ettiginden 6zgiin deneyimler ile gezilen
nesnelerin otantikligi birbirini destekleyerek olumlu etkiler yaratabilir. Ayni1 zamanda olumlu
bir yer etkisi ve yer sosyal bagi olusturmak i¢in yerel halkla etkilesimi arttirarak kiiltiirler arasi
sosyal iligkilerin desteklenmesi olumlu karsilanacaktir.
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Turistlerin tagidig: kiiltiirel de8erler, 6zgiinliik anlayiglarint ve algilarm etkileyerek
varolugsal 6zgiinliigiin nemini desteklemektedir. Turistlerin kisisel duygularini, deneyimlerini
ve degerlerini varolugsal 6zgiinliik ile agiklamak yavas turizm i¢in anlaml goriinmektedir.
Ozellikle varolugsal 6zgiinliik, cok cesitli turist deneyimlerini agiklayabilmektedir (Wang,
1999:349). Bu nedenle turistlerin kisisel duygularini, deneyimlerini ve degerlerini varolugsal
ozgiinlik ile aciklamak daha anlamli olarak degerlendirilmektedir (Cook, 2010:139).
Dolayisiyla aragtirma sonuclarma gore varolugsal dzgiinliik, yer bagimliligini, yer kimligini,
yer etkisini ve yer sosyal bagini olumlu etkilemektedir. Elde edilen sonular literatiirle tutarli
sonuclar icermektedir (Wang, 1999; Olsen, 2002; Park vd., 2019; Shen vd.,2012). Bu nedenle,
aragtirmacilar ve pazarlamacilarin, turistlerin deneyimlerinin 6zgiinliik algilarini saglamak icin
varolugsal 6zgiinliige odaklanarak turizm faaliyetleri yoluyla iiretilebilen veya siirdiiriilebilen
bir varlik yaratmasi faydac bir fikir olarak degerlendirilmektedir.

Calismada son olarak, mekansal baglilik ve boyutlarinin (yer bagimliligi, yer kimligi,
yer etkisi, yer sosyal bagi) turistlerin davranigsal niyetini olumlu etkiledigi belirlenmistir.
Elde edilen sonuglar literatiirle tutarlt sonuglar icermektedir (Park vd., 2019; Han vd., 2019;
Loureiro, 2014; Yiiksel vd., 2010). Bu sonuglara gore, turistlerin gezilen yerler hakkinda
diger insanlara olumlu tavsiyelerde bulunmasi ve gelecekteki tatillerde bu yere geri donmeyi
planlamast turistlerin davranigsal niyetini olumlu etkilemektedir.

Arastirma objektif, yapisal ve varolugsal 6zgiinliigiin mekansal baglilik ile davranigsal
niyet arasindaki etkilerini dogrulamaktadir. Objektif 6zgiinliigiin sakin sehirlerin dogasinda
bulunan bir 6zellik olarak islenerek bu yerlerde bulunan ortamin gercek oldugunun turistler
tarafindan anlagilmasinin saglanmasi davranigsal niyet tizerinde olumlu etkiler olusturacaktir.
Yine 0Ozgiinliigiin insasinin sosyal bir siire¢ olarak degerlendirildigi yapisal Ozgiinliikte,
turizmciler tarafindan 6zgiin deneyimler yaratilarak gezilen yerlere, imgelere, dogaya atifta
bulunulmasi ve yerel sakinlerle etkilegimi arttirmalari kiiltiirler arasi etkilesimi arttiracagindan
yapisal 6zgiinliik ipu¢larini iyi degerlendiren turistler tarafindan olumlu karsilanacaktir. Son
olarak ¢ok cesitli turist deneyimlerini agiklamak i¢in kullanilan varolugsal 6zgiinliigiin duygular
ve ozellikle kisisel olarak algilanmasi isletmecilere c¢ikarimlar sunabilir. Ozellikle duygu
ve deneyimlere odaklanarak olumlu etkiler yaratilmasinin tutum, 6znel norm ve algilanan
davranigsal kontrolii etkilemesi davranigsal niyet iizerinde olumlu bir etki ortaya koymaktadir.

Calismada birtakim sinirhiliklar bulunmaktadir. Bu calismanin ilk kisidi yalnizca
Sanlurfa’nin Halfeti ilcesine gelen ziyaretcilerden olusan 6rneklemdir. Gelecek ¢alismalarda
farkli kiiltiir ve cografyalarda farkli degiskenlerin dahil edilerek incelenmesi literatiire
ve uygulayicilara katkilar saglayacaktir. Caligmanin bir diger kisidi orneklem sayisina
iliskindir. Gelecek caligmalarda nicel olarak daha biiyiik bir 6rneklem iizerinden sonuglarin
degerlendirilmesi yararli olacaktir. Bir bagka sinirlilik ise degiskenlere iligskindir. Caligmada
bagimsiz ve bagimhi degisken olarak o6zgiinlilk, mekansal baglilik ve davranigsal niyet
incelenmigtir. Gelecekteki arastirmalarda, degiskenleri farklilagtirilarak —aragtirmanin
genisletilmesi onerilmektedir.

Katki Orani Beyani

Bu ¢aligmada yazarlarin katki orani esittir.
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Cikar Catismasi Beyam

Yazarlar arasinda ¢ikar catigmasi yoktur.
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EXTENDED SUMMARY
Research Questions & Purpose

The aim of this study is to investigate the effect of authenticity on tourists’ place
attachment in the context of slow tourism and to reveal its reflections on behavioral intention.
The results of the research will try to explain the role of authenticity in a particular place
attachment by contributing to a better understanding of authenticity in slow tourism.

Literature Review

The origin of the concept of slow tourism can be traced back to some more institutionalized
social movements such as slow food and slow cities that started in Italy in the 1980s. It has
often been a concept associated with sustainable tourism, emphasizing its close relationship
with speed and mobility. The focus of slow tourism shifts to the practice of time and place in
ways that lead to personal satisfaction and well-being (Oh et al., 2014:1).

Authenticity; it evokes reality, accuracy and sincerity (Lau, 2010:484). For this reason,
it is considered that authenticity is also important in slow tourism. Authenticity is perceived
as the interaction of objective, structural and existential authenticity. Objective authenticity
considers originality as an inherent feature of the tourism object that can be measured with an
absolute standard (Chhabra, 2012). Structural authenticity is “a personal perspective according
to a personal profile (for example, past experience, life, and emotion) and is a social constructive
interpretation process rather than a statically measurable concept” (Yuan et al., 2014: 348).
Existential authenticity, on the other hand, refers to a state of being that can be produced or
sustained through tourism activities.

Place attachment is an emotional bond or connection between people and certain places
(Hidalgo & Hernandez,2001:274). Place attachment in the study carried out; place dependence,
place identity, place effect and place social bond were discussed in four sub-dimensions and
associated with other variables. Place dependence is defined as visitors’ functional attachment
to a particular place and their awareness of the social and physical resources that represent the
unique qualities of a place that can meet their specific activity needs (Bricker & Kerstetter,
2000). Place identity is the connection between a place and an individual’s personal identity
(Kyle et al., 2004). Place effect refers to the emotional ties that individuals share with
environments in a place (Jorgensen & Stedman, 2001). It is the place social bond that explains
the social relations between individuals and other individuals, communities and cultures in a
place (Kyle et al., 2005).

Understanding consumer behavior facilitates management in efforts to develop goods
or services according to consumers’ needs and desires. Behavioral intention is expressed as
consumers’ desire to behave in certain ways and a proposition that explains future behavior
(Ratnasari et al., 2020: 6).

Methodology

This research was carried out in Halfeti district of Sanlurfa, which is one of the slowest
cities in Turkey, as a study area. In the study, questionnaire technique was used to collect data.
Smart PLS 3 (PLS-SEM) software was used to test the proposed model. Smart PLS evaluates
the data analysis method in two stages as measurement and structural model (Hair et al., 2014).
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In the measurement model, the values of CA and rho-A were examined. CR was calculated to
calculate the internal consistency, factor loadings and AVE values were calculated to determine
the convergent validity. Fornell-Larcker criterion and HTMT tests were applied to determine
discriminant validity. During the evaluation process of the structural model, VIF, R2, {2, Q2
and path coefficient analyzes were performed.

Results and Conclusions

According to the results of the structural equation model, it was determined that the
dimensions of authenticity and authenticity (objective, structural and existential) positively
affect place attachment and dimensions (place dependence, place identity, place effect, place
social bond). However, no positive effect was found between place effect and place social bond,
which are the dimensions of attachment to the place of the structural dimension of authenticity.
On the other hand, it has been determined that place attachment and its dimensions (place
dependence, place identity, place effect, place social bond) have a positive effect on behavioral
Intention.
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OZET

Bu calismada cevrim ici kiyafet siteleri icin elektronik hizmet kalitesi modeli olusturulmast
amaglanmistir. Bu calismadaki bulgular 313 adet Gazi Universitesinde Iktisadi ve Idari Bilimler
Fakiiltesinde 6grenim goren ogrencilere yapilan anket sonucuna gore edinilmistir. Olciim modellerinin
gecerliliklerini ve olusturulan hipotezleri test etmek i¢cin yapisal esitlik modeli kullanilmistir. Bu calismada
cevrim i¢i kiyafet sitelerinin elektronik hizmet kalitesini olgmek icin E-S-QUAL élgegindeki dort boyut ve
veni olusturulan ii¢c degisken (kigisellestirme, bilgi, grafik-tasarim) ile giincellenmis olcek gelistirilmis
ve bu yeni olgek ile elektronik hizmet kalitesi olgiilmiistiir. Cevrim ici kiyafet magazalarinda, elektronik
hizmet kalitesini yedi adet boyut temsil etmektedir ve e- hizmet kalitesi ile yedi degisken arasinda anlamli
pozitif bir iliski vardir.
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ABSTRACT

In this study, it is aimed to create an electronic service quality model for online clothing websites.
The findings of this study were obtained according to the results of the survey conducted to 313 Gazi
University Faculty of Economics and Administrative Sciences students. Structural equation modeling
was used to test the validity of the measurement models and the hypotheses created. In this study, an
updated scale was developed with four variables in the E-S-QUAL scale and three newly created variables
(personalization, information, graphic-design) to measure the electronic service quality of online clothing
sites and electronic service quality was measured with this new scale. Seven dimensions represent electronic
service quality in online clothing stores and these seven dimensions has significant and positive effects on
e-service quality.
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1. Giris

Internet teknolojilerinin ve insanlarin teknolojiyi kullanma oranlarinin gelismesiyle
birlikte bircok girisimci internet pazarinda faaliyet gostermeye baglamistir. Gegmiste internet
pazarlamasi yapan firmanin basarist i¢in diisiik fiyat stratejisi en gerekli faktorlerden biri
konumundadir. Internet pazarinin giin gectikce biiyiimesiyle internet ortaminda daha biiyiik
rekabetler olugsmaya baglamistir. Bu yiizden internet pazarindaki her isletme i¢in diisiik fiyat
stratejisi, izlemesi gereken varsayilan bir durum olmustur. Isletmeler cevrim ici sitelerini
kullanabilir konuma getirmek i¢in bagka unsurlar sunmak durumunda kalmislardir. Bu
durumdan dolay: giiniimiizde rekabet tistiinliigii i¢in bu isletmelerin elektronik hizmet kalitesine
onem vermeleri gerekmektedir.

Cevrim i¢i ticaret yapan isletmelerin elektronik hizmet kalitesine onem vermesi ve
teknolojinin yayginlagsmasi ile son yillarda internetten aligveris miktar1 ¢cok yiiksek rakamlara
ulagmistir. Cevrim ici kiyafet aligverisi en hizli biiyliyen ve en popiiler olan kategorilerin
baginda gelmektedir (Kim & Niehm, 2009:222). 2020 yilinda Tiirkiye’de tiiketiciler internet
lizerinden %60,9 orani ile en ¢cok giyim, ayakkab1 ve aksesuar satin alirken onu takip eden en
yiiksek oranla ikinci {irlin grubu %?26,1 orani ile basili kitap, dergi, gazetedir (TUIK, 2020).

Kiyafet iirtin grubunun internet satiglarinda en yiiksek oranda satilmasinin yaninda
aragtirmacilar, miisterilerin kiyafeti magazadan almak yerine internetten satin aldiginda yiiksek
diizeyde risk ile karsilastigini belirtmistir. Bu olusan durum, miisterinin kryafeti kendi iizerinde
deneyememesinden ve dokunamamasindan kaynaklanmaktadir (Jasper & Ouellette, 1994).
Bu sorunlardan dolay1 kiyafet ¢cevrim ici satislarinda yaklagik %65 oraninda ¢evrim igi sepete
atilan kiyafetlerin miigteriler tarafindan satin alma islemi tamamlanamamaktadir (Eun Young
& Park, 2008). Cevrim ici kiyafet satan igletmeler miisteride olusan risk algisini diistirmek
ve satin alma niyetini arttirmak icin yiiksek diizeyde iiriin kalitesi ve web sitelerinde miisteri
hizmetleri bilgisi sunmalidir (Szymanski & Hise, 2000). Kiyafet satan web siteleri i¢in bu
durum sebebiyle web sitesi kalitesinin miisteri algis1 6ncelikli olmalidir.

Cevrim i¢i igletmeler i¢in rekabet avantaji, deger katan hizmetler sunarak elde
edilmektedir; ¢iinkii internet ortaminda rakipler diger isletmelerin iiriin ve fiyat farklilagsma
stratejilerini kolay sekilde taklit edebilmektedir (Parasuraman & Grewal, 2000). Bu yiizden
elektronik hizmet kalitesi miisteriler icin igletme se¢ciminde énemli bir faktor olarak oniimiize
cikmaktadir. Cevrim ici kiyafet satan igletmeler icin elektronik hizmet kalitesi kapsami
hala belli degildir. Ge¢miste degisik sektorler icin elektronik hizmet kalitesinin boyutlarini
aragtiran calismalar yapilmigtir. Fakat literatiirdeki ¢ok az c¢alisma internet tizerinden kiyafet
satan igletmeler icin elektronik hizmet kalitesine yogunlagmistir. Ge¢cmiste bir¢ok aragtirmada
kullanilmig E-S-QUAL ol¢eginin boyutlart disinda E-A-S-QUAL 6lgeginden yararlanilarak
yeni {i¢ boyut yaratilacak ve bu boyutlarin kiyafet satan isletmelerde elektronik hizmet kalitesini
ne diizeyde etkiledigi incelenecektir. Arastirmanin ana ¢ercevesini olugturan arastirma problemi
su sekildedir: Cevrim ici kiyafet satan magazalarda elektronik hizmet kalitesini etkileyen
faktorler nelerdir? Aragtirma probleminden yola ¢ikarak cevrim ici kiyafet aligveriglerindeki
artis goz oniinde bulunduruldugunda bu caligmanin amaci ¢evrim i¢i giyim magazalarinda
miisterilerin algiladiklar1 temel hizmet kalitesi boyutlarina karar vermek olacaktir. Ayrica
gecmisteki caligmalarda test edilmemis elektronik giyim hizmet kalitesi (E-A-S-QUAL)
ol¢cegindeki sadece ozellikleri olan boyutlarin giivenilirliginin ve gecerliliginin test edilerek ve
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bu boyutlarin ¢cevrim i¢i hizmet kalitesi lizerindeki etkisine karar verilerek literatiire bu konuda
katk: sunulmasi hedeflenmektedir.

2. Literatiir

Hizmet kalitesini degerlendirmek mal kalitesini degerlendirmeye gore daha zordur
clinkii hizmetlerin soyut egemen, iiretim ve tiiketimin es zamanli, heterojen ve depolanamaz
olmasi gibi 6zellikleri vardir. Gronroos (1984) tarafindan gelistirilen model ve ileriki yillarda da
Parasuraman vd. (1988) tarafindan calisilan ServQual modeli 6l¢egi hizmet kalitesine yeni bir
bakis agis1 getirmistir. Yoo & Donthu (2001) elektronik kanallar, fiziksel magazalardan farkli
oldugu icin elektronik kanallarin hizmet kalitesini 6l¢mek icin farkli bir 6l¢ek gelistirilmesinin
gerektigini ifade etmislerdir.

Zeithaml vd. (2002) elektronik hizmet kalitesini, lirlinlerin alimin1 ¢evrim i¢i siteler
sayesinde olanak taniyan bir kapsam olarak tanimlamaktadir. internetten aligveris miktarmin
ve cevrim ici rekabetin artmasiyla beraber arastirmacilar elektronik hizmet kalitesi 6lcekleri
gelistirmeye baglamigtir.

Yoo & Donthu (2001) calismalarinda SITEQUAL o6lcegini ortaya c¢ikarmistir. Dort
degiskenden (kullamim kolayligi, tasarim, hiz ve giivenlik) olusan SITEQUAL 6l¢egi ile
internet aligveris sitelerinin e-hizmet kalitesi dlciilmiistiir. Loiacono vd. (2002) web sitesini
miisterinin yeniden kullanmasini tahmin eden ve web sitesi kalitesini 6lgen WebQual dlgegini
gelistirmiglerdir. Liv vd. (2002) ServQual hizmet kalitesi 6l¢egini baslangic noktast alarak
elektronik hizmet kalitesi Olcegini gelistirmeye ¢alismiglardir. Li vd. (2002) bu calismalar
sonunda elektronik hizmet kalitesini etkileyen heveslilik, yeterlik, bilginin kalitesi, empati, web
yardimcisi, geri arama sistemleri olmak iizere alt1 boyuta ulagmiglardir. Wolfinbarger & Gilly
(2003) e-hizmet kalitesini 6l¢cmek icin web sitesi tasarimi, iglem yerine getirme/giivenilirlik,
giivenlik/gizlilik ve miisteri hizmeti 6lgeklerinden olusan dort boyuta sahip e-TailQ dlgegini
olusturmuslardir. Parasuraman vd. (2005) yeni teknolojiyi degerlendirme icinde olan
miisterinin farkli siirecler yasamasindan dolay1 elektronik hizmet kalitesi icin geleneksel
hizmet kalitesinden farkli yeni bir model olan E-S-QUAL 6lcegi tizerinde calismislardir.

Parasuraman vd. (2005) etkinlik (web sitesini kullanma ve ulagmadaki rahatlik ve
hiz), islem gerceklestirme (iiriin teslimat konusundaki verilen sozlerin tutulmasi ve iiriin
bulunurlugu), sistem uygunlugu (web sitesinin fonksiyonlarini dogru sekilde yapmasi), gizlilik
(mtisterilerin bilgilerinin korunmasi ve sitenin giivenli olmasi diizeyi) olmak tiizere dort
boyuttan olugan E-S-QUAL o6l¢egini gelistirmislerdir.

Parasuraman vd. (2005) tarafindan E-S-QUAL 6l¢eginin kavramsallagtirip inga edilmesi
sonra da diizenlenip test edilmesi ile bundan sonraki yillarda bu &lgek bircok c¢aligmada
kullanilmigtir. Boshoff (2007) E-S-QUAL olgegindeki sistem uygunlugu boyutundaki ve
etkinlik boyutundaki ifadelerden yeni web sitesi hizi boyutunu ortaya cikarmistir. Ayrica
islem gerceklestirme boyutundan ise teslimat ve giivenilirlik boyutunu ortaya ¢ikarmis, bu
sayede dort boyutu olan E-S-QUAL o6l¢egi etkinlik, teslimat, gizlilik, web sitesi hizi, sistem
uygunlugu, giivenilirlik olmak iizere alti boyuttan olusan 6lcek haline gelmistir (Boshoff,
2007). Marimon vd. (2010) sistem uygunlugu boyutuna etkinlik boyutundan bir ifade daha
eklemis ve bu dort boyuttaki bazi ifadeler elenmistir. Fuentes-Blasco vd. (2010) E-S-QUAL
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Olcegini kullanarak ilgili dort boyutun elektronik hizmet kalitesi lizerindeki etkilerini bulmaya
calismiglardir. Marimon vd. (2012) elektronik bankacilik sektoriinde hizmet kalitesini 6lgmek
icin E-S-QUAL ol¢egini kullanmiglar ve yaptiklar: calismadan sonra E-S-QUAL o6l¢egindeki
islem gerceklestirme boyutundaki iki ifade sistem uygunlugu boyutuna eklenmis ve boylece
giincellenmis 6lgek etkinlik, sistem uygunlugu ve gizlilik olmak iizere ii¢ boyuta diigiiriilmiigtiir.
Yapilan her iki ¢aligmada da E-S-QUAL 6lceginin dort boyutunun da elektronik hizmet
kalitesini etkiledigine ulagilmistir (Ghosh, 2018; Mujinga, 2020). Dalbehera (2020) yaptig1
calismada E-S-QUAL 6lcegini kullanmig etkinlik, sistem uygunlugu ve gizlilik boyutlarinin
elektronik hizmet kalitesini etkiledigi sonucuna ulagmigtir.

Kiyafet satan isletmelerinin web sitesinin elektronik hizmet kalitesi ile ilgili literatiirde
cok az caligma yapilmistir. Kim & Stoel (2004) yaptiklari calisma ile kiyafet web sitelerinde
kalite boyutlarmi incelemek icin WebQual olceklerini ve kendi gelistirdikleri modeli
kargilastirmali olarak kullanmiglardir. Kim & Stoel (2004) kiyafet web sitelerindeki elektronik
hizmet kalitesini 6l¢mek icin en gecerli olanin 12 boyuttan olusan WebQual 6l¢eginin oldugunu
ifade etmislerdir. Eun Young & Park (2008) agirlikli olarak kadindan olusan caligmalari
sonucunda ¢evrim i¢i kiyafet magazalari i¢in elektronik hizmet kalitesini etkileyen telafi, islem
gerceklestirme, etkinlik, sistem uygunlugu ve heveslilik boyutlarina ulagmiglardir. Kim &
Niehm (2009) WebQual ol¢egindeki 36 ifadeden 14 ifadeyi eleyerek 22 ifade ve etkilesim,
cevrim i¢i eksiksizlik, kullanim kolaylig1, eglence ve giivence olmak iizere bes boyuttan olusan
Olcek gelistirmiglerdir. Jones & Kim (2010) kullanilabilirlik ve bilgi kalitesi (web sitesinin
miigteri tarafindan anlagilir olmasi, bilgilerin verimli olmasi ve miisteri isteklerini kargilamasi),
gorsellik (web sitesinin giizel tasarlanmast), etkilesim ve yenilik (web sitesi ile uyumlu sekilde
etkilesim halinde olma ve web sitesinin yenilik¢i olmasi) olmak iizere kiyafet magazalari
icin ti¢ elektronik hizmet kalitesi boyutuna ulagsmislardir. Kumar vd. (2020) ¢aligmalarinda
elektronik hizmet kalitesini olugturan web sitesi tasarimu, giivenilirlik, cevaplanabilirlik, giiven
ve kigisellestirme boyutlarini kullanmiglardir.

Kim vd. (2006) E-S-QUAL ol¢egini baz alarak E-A-S-QUAL olcegini gelistirdikleri
caligmada mevcuttaki cevrim i¢i kiyafet web sitelerinden bu boyutlardaki o6zelliklere
hangilerinin sahip oldugu iizerinde ¢aligmislardir. Mevcut E-S-QUAL boyutlarinin diginda
111 web sitesi lizerinde caligma yaparak kisisellestirme, bilgi, grafik tasarim olmak iizere ii¢
yeni boyutla ilgili 6zellikler sunmuglardir. Kim vd. (2006) kisisellestirme (hediye karti, iiriin
tavsiyesi, tutundurma vs.), bilgi (isletme hakkinda genel bilgiler, kargo iicreti, lirlin agiklamasi
vs.) ve grafik tasarim (goriintiisii, yakinlastirma fonksiyonu, alternatif resim sayisi, iiriin
sunum sekli vs.) boyutlarina ait 56 6zelligin, 111 kiyafet web sitesinin hangisinde mevcut olup
olmadigini caligmiglardir. Sonug olarak Kim vd. (2006) cevrim i¢i kiyafet satan web sitelerinin
finansal olarak uygun oldugu siirece bu boyutlardaki ifadelerden olabildigince ¢coguna sahip
olunmasi gerektigini ifade etmislerdir

3. Yontem

3.1. Arastirma Modeli ve Hipotezler

Arastirmada cevrim i¢i kiyafet satan web sitelerinde elektronik hizmet kalitesini
olugturan degiskenler ve elektronik hizmet kalitesi arasindaki iligkinin modeli Sekil 1°de
gosterilmigtir.
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Sekil 1: Arastirma Modeli

Etkinlik

Islem Gergeklestirme

Sistem Uygunlugu

4

Gizlilik —> Elektronik Hizmet Kalitesi

Kisisellestirme

Bilgi

N

Grafik Tasarim

Bu aragtirmada toplamda yedi hipotez belirlenmistir:

Cevrim i¢i kiyafet satan web sitelerinde;

H1: Etkinlik, elektronik hizmet kalitesini etkilemektedir

H2: Sistem Uygunlugu, elektronik hizmet kalitesini etkilemektedir.
H3: Islem gerceklestirme, elektronik hizmet kalitesini etkilemektedir.
H4: Gizlilik, elektronik hizmet kalitesini etkilemektedir.

HS: Kisisellestirme, elektronik hizmet kalitesini etkilemektedir.

H6: Bilgi, elektronik hizmet kalitesini etkilemektedir.

H7: Grafik Tasarim, elektronik hizmet kalitesini etkilemektedir.

3.2. Arastirma Evreni ve Orneklem

Bu aragtirma evrenini Gazi Universitesinde Iktisadi ve Idari Bilimler Fakiiltesinde
okuyan oOgrenciler olusturmustur. Yapisal esitlik modellemesi ile yapilacak caligmada,
minimum Orneklem biiyiikliigiiniin 100 — 150 arasinda olmas: Onerilmistir (Anderson &
Gerbing, 1988; Tabachnick & Fidell, 2001). Kline (2011) yapisal esitlik modeli kullanilan
caligmalarda drneklem sayisinin 200 olmasinin yeterli olacagini ifade etmistir. Ayrica Bentler
& Chou (1987) calisma 6lcegini olusturan madde sayisinin en az bes kat1 kadar katilimciya
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ulagmay1 tavsiye etmislerdir. Bu caligmada veri toplama yontemi olarak secilen ankette 39
ifade yer almaktadir. Yapisal esitlik modellemesi icin belirtilen s6z konusu kosullar sonucunda
caligmada, 6rneklem sayisinin en az 195 - 200 olmas: gerekmektedir. Bu bilgiler cercevesinde
calismadaki orneklemin evreni daha iyi diizeyde temsil etmesini saglamak amaciyla ifade
edilen degerlerin istiinde veri elde etmek amaclanmigtir. Dolayisiyla ¢aligmanin 6rneklem
biiyiikliigii 400 olarak belirlenmistir. Elde edilen 400 anket incelenmis olup gegersiz olan 87
anket ¢ikarildiktan sonra 313 anket lizerinden sonuglar degerlendirilmistir. 313 olan 6rneklem
sayisinin evreni temsil ettifi diisiiniilmektedir.

3.3. Veri Toplama Araci

Bu calisgmada veri toplama araci olarak anket yontemi tercih edilmistir. Anket formu
ilk kistmdaki filtre sorular1 ve sosyo-demografik sorular ile ikinci kisimdaki elektronik hizmet
kalitesi ve boyutlart ile ilgili sorulari iceren toplam 39 sorudan olugmaktadir.

Filtre sorularmin hazirlanmasinin sebebi ankete katilan kisilerin ankete katilma
yeterliligine sahip olmasint (katilimcilarin 18 yasinda veya daha biiylik olmasi ve ge¢miste
cevrim i¢i kiyafet magazalarindan aligveris yapmasi) 6grenmek icindir. Sosyo-demografik
sorular cinsiyet, yas, ne zamandan beri ¢evrim ici aligveris yaptig1 ve ayda yaptig1 ¢evrim ici
aligveris sayis1 olmak iizere dort kisimdan olugsmaktadir.

Anketin ikinci kisminda bulunan elektronik hizmet kalitesi 6l¢egi i¢in E-S-QUAL
(Parasuraman vd., 2005) ile E-A-S-QUAL (Kim vd., 2006) 6l¢ceklerinden yararlanilmistir.
Ik dort boyut icin E-S-QUAL (Parasuraman vd., 2005) 6lceginden yararlanilmistir. Son iic
boyut icin E-A-S-QUAL (Kim vd., 2006) ol¢egindeki anahtar sozciiklere bakilarak ifadeler
gelistirilmigtir. E-hizmet kalitesi degiskeni ifadeleri i¢in Cronin & Taylor (1992), Parasuraman
vd. (1988) calismalarindan yararlanilmigtir. Ikinci kisim sorulart i¢in 7°li Likert olcegi
kullanilmistir. Ankete katilanlar hi¢ katilmiyorum cevabindan tamamen katiliyorum cevabina
kadar giden yedi Olgcek arasindan kendilerine uygun cevabi isaretleyerek kendilerine ait
tercihleri belirtmektedir. Elektronik hizmet kalitesini olusturan ilk dort degiskene ait ifadeler
E-S-QUAL 6lgeginden alindig1 i¢in ve diger li¢ degiskenin ifadeleri E-A-S-QUAL olcegindeki
anahtar kelimelere gore yeni olusturuldugu icin Tablo 1°de sadece bu yeni iic degiskene ait
ifadeler sunulmustur.
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Tablo 1: Elektronik Hizmet Kalitesi Olcegindeki Yeni Olusturulan Degiskenlerin ifadeleri

Degisken No ifade
KiS1  Bu site bana kisisel ilgi gosterir.
Kisisellestirme KIiS2  Bu site benim kendime 6zgii ihtiyag ve taleplerimi anlar.
KiS3  Bu site bana uygun hizmet verir.
BIL1  Bu sitede firma ile ilgili her tiirlii bilgiye ulasabilirim.
Bil2 Bu sitede iiriin iadeleri hakkinda ne yapacagim hakkinda bilgiler
mevcuttur
BiL3 Bu sitede kiyafetin bedeni ile (model viicut bilgileri ve giydigi
Bilgi kiyafet bedeni, beden tablosu) ihtiyacim olan bilgilere ulagirim.
BiLA4 Bu sitede alacagim kryafetle ilgili detaylar (rengi, kumas tiird,
tasarimi, tiretim yeri, yikama detay1) mevcuttur.
. Bu sitede kargo ve kiyafet gonderimi ile ilgili ihtiyacim olan
BILS o
bilgileri bulurum.
Bu sitede resimlerine baktigim kiyafetlerin sunumu diizgiin
GRAI .
sekilde yapilmigtir.
Bu sitede alacagim kiyafetin farkli agilardan (6n, arka,
GRA2 . .
biiytitiilmiis) resmi vardir.
Grafik Tasarim Bu sitede alacagim kiyafetin resimlerini, 3D rotasyon ve biiyiitme
GRA3 . .
imkanim vardir.
GRA4 Bu sitede alacagim kiyafetin yeterli miktarda resmi mevcuttur.
GRAS5 Bu sitede biitiin kiyafetlerin resim boyutlar1 belli bir standarttadir.
4. Bulgular

4.1. Demografik Bulgular

Ankete katilan 400 kisi icinde, bes kisi 18 yasindan daha kiigiik, 71 kisi gecmiste
internetten kiyafet aligverigsi yapmamuis, 11 kisi de anketi tamamlamayip cevaplari eksik
birakmistir. Sonug olarak 313 gecerli sonu¢ anket sonuglart veri analizinde kullanilmigtir.
Aragtirmaya katilan kisilere ait demografik 6zellikleri Tablo 2°de verilmisgtir.
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Tablo 2: Ankete Katilanlarm Demografik Ozellikleri

Cinsiyet

Kadin Erkek
n 182 131
% 58,15 41,85
Yas

18-21 22-26 27-30 31-40 40 iistii
n 148 132 15 16 2
% 4728 42,17 4,79 5,11 0,65
Satin Alma Uzunlugu

5 aydan az 5-12 ay 1-2 yil 3-5yi1l 5 yil ve iistii
n 63 70 94 78 8
% 20,13 22,36 30,03 2492 2,56
Satin Alma Sayisi
3ayda 1’denaz 3 aydal-2kere Ayda 1-2 kere Haftada 1-2°den daha fazla

n 107 124 73 9
%o 34,19 39,62 2332 287

Katilimeilarin %58,15°1 kadin, %41,85°1 erkektir. Anket katilimcilarin yag dagilimi
incelendiginde biiyiik bir ¢ogunlugun (%47,28) 18-21 yas araliginda oldugu gozlenmektedir.
313 gecgerli cevap icinde katilimcilarin %?20,13°t 5 aydan az siire i¢inde, %22,36°s1 5-12
araliginda aydan beri, %30,03’ti 1-2 aralifinda yildan beri, %24,92’si 3-5 araliinda yildan
beri, %2,56’s1 5 yildan daha fazla siiredir internetten kiyafet aligverisi yapmaktadir. Cevrim
ici miisterilerin kiyafet satin alma sikligimin frekans dagilimda en ¢ok katilimcilarin 3 ayda 1-2
kere internetten kiyafet aligverisi yaptigina ulagilmisgtir.

4.2. Kesfedici Faktor Analizi (EFA)

Bu calismadaki etkinlik, iglem gergeklestirme, sistem uygunlugu, gizlilik degigenlerine
ait ifadeler Parasuraman vd. (2005) ¢aligmasindan alinmistir. Kisisellestirme, bilgi ve grafik
tasarim degisenlerine aitifadelerise Kim vd. (2006) ¢calismasindan faydalanarak olusturulmustur.
Parasuraman vd. (2005) tarafindan gelistirilen E-S-QUAL 6lcegini calismalarinda kullanan
Boshoff (2007), Marimon vd. (2010), Fuentes-Blasco vd. (2010), Marimon vd. (2012)
bu olgegin faktdr yapisimi ortaya ¢ikarma amaciyla ilk olarak kesfedici faktor analizini
kullanmiglardir. Diger taraftan Kim vd. (2006) caligmasindaki anahtar kelimelere gore
olusturulan kisisellestirme, bilgi ve grafik tasarim degisenlerine ait maddelerin hangi faktorler
altinda toplandigini tespit etmek amactyla kesfedici faktor analizi uygulanacaktir.

Elektronik hizmet kalitesini olusturan degiskenlerin kesfedici faktdr analizine
uygunlugunun incelenmesi sonucu ortaya ¢ikan KMO ve Bartlett testi degerleri Tablo 3’te
sunulmustur. Bu sonuclara gore faktdr analizi grubunun KMO test sonucu iyi diizeyde ve
Bartlett testine gore anlamli sonuclar alinmigtir.
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Tablo 3: KMO ve Bartlett Testi Anlamlilik Degerleri

Bartlett Testi
Yapilan Faktor Analizi Modelleri KMO Deger df Sig.
Elektronik Hizmet Kalitesi Boyutlari 0,817 6622,54 528 0,000

Faktor analizinde, faktorlere ait maddelerin tespiti adim adim yapilmaktadir. Diisiik
faktor yiiklii (0,5 ten kiigiik) ve birden ¢ok faktorle kesisen ve aralarindaki faktor yiikii farkinin
0.,4’ten kiiciik oldugu ifadeler faktdr matrisinden ¢ikarilmistir (Hair vd., 2010). Bazi ifadelerin
silinmesi hesaplamalarin yeniden yapilmasina neden olmaktadir. Bu yapilan tekrar eden
asamalar birkac kere yapilmig ve baslangicta 35 olan elektronik hizmet kalitesi degiskenlerinin
ifadeleri 29 ifadeye diistiriilmiistiir.

Islem gerceklestirme degiskeninin ISL1, ISL2, ISL3 ifadelerinin sonuclari, diger
faktorlerin sonuglarinda da yer aldigi icin ve faktorler arasindaki faktor yiikiiniin farki 0,4 ten
kii¢iik oldugu icin cikarilmistir (Hair vd., 2010). Bilgi degiskeninin ilk ifadesi BIL1, bilgi
degiskeninin besinci ifadesi BILS5 ve grafik tasarim degiskeninin besinci ifadesi GRAS diisiik
faktor yiikii nedeniyle ¢ikarilmigtir

Kesfedici faktor analizi, 6lcegin yedi faktorlii oldugunu gostermistir. Analiz sonucu
0zdegeri birden biiyiik olan 7 degisken oldugu saptanmistir. Toplamda bu 6lcek, dlciilmeye
caligilan o6zelligin %72,686’si1 aciklayabilmektedir. Tablo 4’te degiskenlerin faktor yiikleri,
degiskenlere ait 6zdegerleri ve aciklanan varyanslari (%) 6zetlenmistir.
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Tablo 4: Kesfedici Analizi Faktor Yiikleri, Ozdegeri ve Aciklanan Varyans

Degisken isimleri ve Kisaltmalar1 ~ Faktor Yiikii Ozdeger Aciklanan Varyans(%)

ETK2 0,856
ETK3 0,810
ETKS 0,744
Etkinlik ETK 0,680 6,013 20,733
ETK7 0,678
ETKS5S 0,633
ETK4 0,611
ETK6 0,592
Sis2 0,986
Sis3 0,950
Sistem Uygunlugu . 3,378 11,650
SIS4 0,894
Sis1 0,839
GRA2 0,919
Grafik Tasarim GRA3 0,868 2,759 9,513
GRA4 0,732
GRA1 0,689
ISL5 0,901
. . ISL4 0,873
Islem Gergeklestirme . 2,659 9,168
ISL6 0,689
ISL7 0,656
Giz2 0,973
Gizlilik Giz3 0916 2,364 8,153
Giz1 0,820
BIL3 0,871
Bilgi BiL4 0,846 2,052 7.075
BiL2 0,771
KiS2 0,786
Kisisellestirme KIS 1 0,717 1,854 6,394
KiS3 0,688
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4.3. Dogrulayic1 Faktor Analizi (CFA)

Elektronik hizmet kalitesini olusturan degiskenlerin CFA modeli, elektronik hizmet
kalitesini olugturan yedi degisken (etkinlik, sistem uygunlugu, islem gerceklestirme, gizlilik,
kisisellestirme, bilgi, grafik-tasarim) arasindaki iligkileri ve bu degiskenlerin olusturdugu
gozlemlenen degiskenleri test etmek icin olusturulmustur. Dogrulayici faktor analizinin uyum
iyiligi degerleri Tablo 5’te yer almaktadir.

Tablo 5: Dogrulayic1 Faktor Analizi Uyum indeks Degerleri

Uyumun Tyiligi Istatistikleri Kisaltma Degerler Arzu Edilen Degerler
Ki-kare x> 494 28

Serbestlik derecesi df 355 >0

Ki-kare / Serbestlik derecesi x>/ df 1,392 <2

Uyum iyiligi GFI 0,903 >0.9

Yaklagik Hatalarin Ortalamasinin Karekokii RMSEA 0,035 <0,08
Kargilagtirmali uyum endeksi CFI 0976 >0,95
Normalize uyum endeksi NFI 0919 >0,9
Tucker-Lewis endeksi TLI 0,972 >0.9

Tablo 5°te dogrulayici faktér analizi sonucu ulagilan uyum 1iyili§i degerlerini
gosterilmistir. Olgl’im modelinin x?, df, x> / df, GFI, RMSEA, CFI, NFI, TLI degerlerinin
kabul edilebilir uyum seviyesinde oldugu sonucuna ulagilmistir. Bu veriler 6l¢iim modelinin
uyumunun gayet iyi oldugunu gostermektedir.

Tablo 6°da elektronik hizmet kalitesini olusturan degigkenlerin 6l¢ctim modeli i¢in CFA
sonuglarint gostermektedir. Biitiin standardize olmus regresyon katsayilar1 0,6’dan biiyiik ve
t-degerleri 0,001 degerinde anlamlidir.
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Tablo 6: Hizmet Kalitesini Olusturan Degiskenlerin Olciim Modelinin Sonuclar

Standardize " o Aciklanan
o - . o Kritik N Bilesik
Degisken Isimleri ve Edilmis Cronbach’s ... ©. . Ortalama
.. Oran Giivenilirlik
Kisaltmalar: Faktor (t-degeri) Alpha (CR) Varyans
Yiikii g (AVE)
ETK1 0,671 12,745
ETK2 0,833 *

ETK3 0,796 16,001
ETK4 0,602 11,113

Etkinlik 0,866 0,887 0,498
ETK5 0,654 12,337
ETK6 0,607 11,245
ETK7 0,701 13,494
ETKS 0,746 14,655
Sis1 0,841 25,654

Sistem Sis2 0,982 *

Uygunlugu Sis3 0,947 42 658 0.955 0.556 0.846
Sis4 0,902 33,077
iSL4 0,859 16,799

islem ISL5 0,927 *

éergeklestirme i§L6 0,635 12,084 0871 0849 0592
isL7 0,605 11,377
Giz1 0,824 22316

Gizlilik Giz2 0977 * 0,930 0,931 0,820
Giz3 0,909 28911
Kis1 0,711 9913

Kisisellestirme — KiS2 0,798 * 0,772 0,776 0,537
Kis3 0,684 9,784
BIL2 0,781 15,013

Bilgi BIL3 0,856 * 0,868 0,869 0,688
BiL4 0,850 16,021
GRALI 0,701 14,576

Grafik Tasarim GRAZ 0.922 ’ 0,873 0,880 0,650
GRA3 0,855 19,833
GRA4 0,727 15,407
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Giivenilirligi degerlendirirken Cronbach’s Alpha katsayisina ve bilesik giivenilirlik
(CR) degerlerine bakilmaktadir. Hair vd. (2010) giivenilirligin saglanmas: icin Cronbach’s
Alpha ve CR degerlerinin 0,7°den daha biiyiik olmasi gerektigini ifade etmislerdir. Tablo 6’da
goriildiigii tizere biitiin degiskenlerin Cronbach’s Alpha degerleri 0,772 ile 0,955 arasinda,
CR degerleri ise 0,776 ile 0,956 arasinda degerler almigtir. Biitiin degiskenlerin Cronbach’s
Alpha ve CR degerleri 0,7°den daha biiyiik degerler aldig: icin bu dl¢iim modelindeki biitiin
degiskenler giivenilirlik testini ge¢cmistir.

Hair vd. (2006) benzer olcek gecerliginin saglanmasi i¢in standardize edilmis faktor
yiiklerinin ve AVE degerlerinin 0,5°ten daha fazla olmasi gerektigini ifade etmislerdir. Bu
Ol¢lim modelindeki degiskenlerin standardize edilmis regresyon katsayilari 0,602 ile 0,982
arasinda AVE degerleri ise 0,498 ile 0,820 arasindadir. Bu olciimdeki standardize edilmis
regresyon katsayilari ilgili limit degeri agsmustir. Etkinlik degiskenin 0,498 olan AVE degeri
limit deger olan 0,5’in ¢ok az altinda kalmistir. Fornell & Larcker (1981) bir degiskenin AVE
degerinin 0,5’ten kiiciik oldugu durumlarda CR degerinin 0,6’dan yiiksek olmasiin benzer
Olcek gecerliligi igin yeterli oldugunu ifade etmislerdir. Etkinlik degiskeninin CR degeri
0,6’dan yiiksek oldugu icin ve diger biitiin degiskenlerin standardize edilmis faktor yiikleri
ve AVE degerleri 0,5’ten biiyilik oldugu i¢in bu 6l¢iim modelindeki biitiin degiskenler benzer
Olcek gecerliligi testini gecmistir.

Fornell & Larcker (1981) ayurt edici gecerlilik icin AVE degerinin, degiskenler
aras1 korelasyonun karesiden daha biiylik olmas1 gerektigini ifade etmislerdir. Degiskenler
aras1 korelasyonun karesinin degerleri 0,0003 ile 0,0681 almistir. Hicbir degisken arasi
korelasyonun karesi, AVE degerini asmadig1 i¢in bu 6l¢iim modelindeki degiskenler ayirt edici
gecerlilik testini ge¢mistir. Tablo 7°de bu Olcliim modelindeki degiskenlerin AVE degerleri
ile degiskenler arasi korelasyonun karesi degerleri gosterilmistir. Kalin yazilan yazilar ilgili
degiskenin AVE degerini temsil ederken diger degerler degiskenler arasi korelasyonun karesini
temsil etmektedir.

Tablo 7: AVE — Korelasyon Degeri Karsilastirmasi

BIL ETK Sis GRA iSL Giz KiS
BiL 0,6880
ETK 00237  0,4980
Sis 00003 00681  0,8460
GRA 0,0021 00384 00064  0,6500
iSL 00139 00058 00671 00014 05920
Giz 00199 00282 00276 00069 00149  0,8200
Kis 0,0041 00190 00262 00137 00303 00172  0,5370

Elektronik hizmet kalitesi modelinin uyumun iyiligi, giivenilirlik, gecerlilik testlerinden
sonra dogrulayici faktor analizinin AMOS programi goriintiisii Sekil 2°de gosterilmisgtir.
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Sekil 2: Dogrulayici Faktor Analizinin AMOS goriintiisii
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4.4. Yapisal Model ve Hipotez Kurulan liskilerin Testi

Ol¢iim modeli onaylandiktan sonra yapisal modelde degiskenler arasi hipotezi kurulan
iligkiler incelenmistir. Hair vd. (2010) yapisal iligkileri test etmeden 6nce biitiin modelin iyi
bir uyumunun olmasimi ve hesaplamalarin anlamli olmasi gerektigini ifade etmistir. Tablo
8’de yapisal modelin uyumun iyiligi sonuglari gosterilmigtir. Tablo 8’deki degerler sonucunda
yapisal modelin iyi bir uyum i¢inde oldugu sonucuna varilmigtir.
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Tablo 8: Yapisal Modelin Uyumun Tyiliginin Endeksleri

Uyum iyiligi istatistikleri Kisaltma Degerler Arzu Edilen Degerler
Ki-kare X2 609,028

Serbestlik derecesi df 466 >0

Ki-kare / Serbestlik derecesi x2/ df 1,307 <2

Uyum iyiligi GFI 0,901 >0,9

Yaklagik Hatalarin Ortalamasinin Karekokii RMSEA 0,031 <0,08
Kargilagtirmali uyum endeksi CFI 0,980 >0,95
Normalize uyum endeksi NFI 0,920 >0,9
Tucker-Lewis endeksi TLI 0,977 >0.9

Tablo 9°da bu arastirmada olusturulan hipotezlerin test sonuglarina yer verilmistir.

Tablo 9: Hipotez Testi Sonuclar:

Standardize Edilmis Kritik Oran

Hipotezler Regresyon Katsayisi (t-degeri) Hipotez Sonucu
HI ETK -> EHK 0,212 4 266%** Desteklenmistir
H2 SiS -> EHK 0,176 3,528 %% Desteklenmistir
H3 ISL -> EHK 0,119 2 444% Desteklenmisgtir
H4 GiZ -> EHK 0,116 2,435% Desteklenmistir
H5 KIS > EHK 0,161 3,367k Desteklenmistir
H6 BIL -> EHK 0,151 3,200%* Desteklenmisgtir
H7 GRA -> EHK 0,193 4,097#%* Desteklenmistir

Not: *#% p<0,001, ** p<0,01, * p<0,05

Tablo 9°da ilgili hipotezlerin standardize edilmis regresyon katsayilari, kritik oranlari
ve hipotez sonuglart gosterilmistir. Bu calismada anlamlilik diizeyi olarak 0,05 degeri
kullanilmustir. Bu yiizden ilgili hipotez p<0,05 anlamlilik diizeyinde oldugunda desteklenmis,
p>0.,05 anlamlilik diizeyinde oldugunda desteklenmemistir. Bu duruma gore ¢alismada kurulan
hipotezlerin higbiri reddedilememigtir. Etkinlik, sistem uygunlugu, islem gerceklestirme,
gizlilik, kisisellestirme, bilgi ve grafik tasarim boyutlarmin elektronik hizmet kalitesini
etkiledigi bulgusuna ulagilmistir.

5. Sonuclar

Arastirma ve yayin etigine uyularak gerceklestirilen bu calismada cevrim ici kiyafet
magazalari icin elektronik hizmet kalitesinin faktorleri (etkinlik, sistem uygunlugu, islem
gerceklestirme, gizlilik, kisisellestirme, bilgi, grafik-tasarim) ile elektronik hizmet kalitesi
arasinda pozitif iliski oldugu iddia edilmektedir. Sonuclar kiyafet satan ¢evrim i¢i magazalarda
elektronik hizmet kalitesinin yedi boyutu oldugunu ve aralarinda pozitif iligki oldugunu
gostermisgtir.
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Parasuraman vd. (2005) E-S-QUAL o6lcegindeki caligmalar: sonucunda 22 ifadeden
olusandortelektronik hizmetkalitesiboyutuna (etkinlik,sistem uygunlugu,islem gerceklestirme,
gizlilik) ulagmistir. Ama bu ¢aligmada bu ilgili dort boyutun, 22 ifade yerine 19 ifadeden
olustugu sonucuna vartlmistir. Cevrim ici kiyafet magazalar: i¢in hazirlanan elektronik hizmet
kalitesini olugturan iglem gerceklestirme boyutunun ii¢ ifadesi bu ¢aligma sonucu ¢ikarilmigtir.
Orijinal E-S-QUAL ol¢egindeki islem gerceklestirme de8iskeninin ifadeleri ile giincelleme
yapilmasi gegmisteki ¢caligmalarla uyumlu olmustur (Boshoff, 2007; Fuentes-Blasco vd., 2010;
Marimon vd., 2010; Marimon vd., 2012). Bu eski ¢aligmalarda islem gerceklestirme degiskeni
E-S-QUAL 6l¢ceginden ya cikarilmig ya da islem gerceklestirme degiskenini temsil eden yedi
ifadeden bazilar1 ¢ikartilmigtir.

Kim vd. (2006) tarafindan olusturulan E-A-S-QUAL o6l¢egindeki anahtar kelimelerden
yararlanilarak bu ¢alismada toplamda 13 ifadeden olusan 3 elektronik hizmet kalitesi boyutu
(kisisellestirme, bilgi, grafik-tasarim) elde edilmistir. Kesfedici faktor analizi sonucunda BiL1,
BIL5 ve GRAS ifadeleri, ilgili kriterleri karsilamadig i¢in 6lcekten ¢ikarilmustir.

Bu caligmada etkinlik boyutu elektronik hizmet kalitesinin en 6nemli bilesen olmustur.
Aymi gekilde Parasuraman vd. (2005) calismasindan ¢ikan sonuca gore etkinlik, elektronik
hizmet kalitesi i¢in en dnemli boyut olmugtur. Marimon vd. (2012) caligmasindan ¢ikan sonuca
gore etkinlik algilanan degeri etkileyen en 6nemli degiskendir bu yiizden bu ¢aligmadaki ¢ikan
sonu¢ Parasuraman vd. (2005) ile Marimon vd. (2012) sonuglar ile tutarlilik gostermektedir.
Cevrim ici kiyafet isletmelerinin elektronik hizmet kalitesini degerlendiren miisteriler
aradigim kolayca bulma, iyi organize olmus bilgiler ve web sitesi, web sitesi sayfalarinin
hizlica yiiklenmesi gibi 6zelliklere sahip olan etkinlik boyutunu en yiiksek diizeyde dikkate
almaktadirlar.

Sistem uygunlugu boyutu elektronik hizmet kalitesine katkida bulunan Onemli
degiskenlerden biridir. Bu sonu¢ Ghosh (2018), Mujinga (2020), Dalbehera (2020) ¢caligmalar:
ile benzerlik gostermistir. Bu yiizden isletmeler kendi web sitelerinin tasarimlarint etkili
sekilde yapmali ve web sitesinin isleyisi ile ilgili bir sorun oldugunda hemen ulasacagi web
tasarimceilari / yazilimeilar: olmalidir.

Islem gerceklestirme boyutu elektronik hizmete kalitesine etki eden bir diger degiskendir.
Bu ¢aligmada islem gergeklestirme boyutuna ait ii¢ ifade cikarildiktan sonra kalan dort ifade
isletmenin miisteriye verdigi sozler ile alakaldir. Isletmenin dogru iiriinleri gondermesi,
oldugunu iddia ettigi tirtinleri stokta bulundurmasi ve iiriinlerini dogru sunmasi miisterinin o
isletmeye giiven duymasina neden olacaktir.

Elektronik hizmet kalitesini olusturan dordiincii boyut gizlilik olmustur. Bu sonu¢ Yoo
& Donthu (2001), Wolfinbarger & Gilly (2003), Ghosh (2018), Mujinga (2020), Dalbehera
(2020) calismalar1 ile paralellik gostermistir. Elektronik hizmet kalitesini olusturan yedi
boyut i¢inde gizlilik, gizlilik - elektronik hizmet kalitesi iligkisi acisindan en diisiik regresyon
katsayisina sahip olan boyut olmustur. Bu sonu¢ Parasuraman vd. (2005) ¢alismasi ile uyumlu
olmustur. Gizlilik boyutu miisterinin kisisel bilgilerinin ve kredi kart1 bilgilerinin giivenli
sekilde korunmasi ile alakalhdir. Internetteki giivenlik icin kullanilan gelismis sifreleme
yontemleri ve giin gectik¢e internet islemlerine daha da alismaya baglayan miisteri profilleri
yiiziinden ¢ogu miigteri internet iizerinden kisisel bilgilerini paylasirken ve kredi kart bilgilerini
verirken cok fazla kaygilanmamaktadir.
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Elektronik hizmet kalitesini olugturan besinci boyut kisisellestirme olmustur. Bu ¢alisma
ile Madu & Madu (2002), Srinivasan vd. (2002) ve Kaur & Sharma (2015) caligmalarindan
kigisellestirme hakkinda ¢ikan sonuclar paralellik gostermistir. Madu & Madu (2002) ile
Srinivasan vd. (2002) caligmalarinda kisisellestirmenin miisteriye zaman kazandiran ve
miisterinin hizmet kalitesi algisini arttiran degisken oldugunu ifade etmiglerdir. Bir isletme
miisteriye 0zel tercihler sundugunda biitiin iiriin gruplar: iginde miisteri aradigin1 daha cabuk
ve kisa siirede bulacaktir (Srinivasan vd., 2002:42).

Bilgi boyutu elektronik hizmet kalitesini etkileyen altinci boyut olmustur. Ge¢gmiste bilgi
boyutu ve elektronik hizmet kalitesi arasindaki iligkiler tizerinde ¢ok az ¢alisma durmugtur. Li
vd. (2002) bilgi kalitesi arttikca miigterideki elektronik hizmet kalitesi algisinin arttigini ifade
etmiglerdir. Kim & Neihm (2009) yenilik¢i ve keyif veren bilgilerin internetten kiyafet alan
miigteriler i¢in algilanan bilgiyi yiiksek kalitede gérmesine neden oldugunu ifade etmislerdir.
Ozellikle internetten kiyafet alan miisteri kiyafeti iizerinde beden olarak deneyemedigi ve
kiyafeti hissedemedigi icin internetteki bilgiler dogru, uygun, ulasilabilir, alakali, anlagilir,
eksiksiz olmalidir.

Elektronik hizmet kalitesini en yiiksek ikinci diizeyde etkileyen boyut grafik-tasarim
olmustur. Bu hizmet boyutu daha hassas degerlendirme gerektiren iiriin 6zelliginden dolay1
cevrim i¢i kiyafet magazalari icin 6nemlidir. Cevrim ici kiyafet magazalari miisteriler i¢in hangi
gorsel sunum tekniklerinin etkili olduguna karar vermeli ve ¢cevrim i¢i aligveris aligkanliklarini
arttirmak i¢in bir¢ok farkli teknik sunmalidir.

Bu calisma ¢evrim i¢i kiyafet magazalarini degerlendirmek isteyen kisilere de 6nemli
fikirler vermektedir. Bu ¢alismada cevrim ici kiyafet magazalarindaki elektronik hizmet
kalitesini Olgmek i¢in Olgcek gelistirilmigtir. Cevrim i¢i kiyafet magazalarindaki elektronik
hizmet kalitesi 6l¢cegi Parasuraman vd. (2005) E-S-QUAL 6l¢egindeki boyutlardan ve Kim vd.
(2006) tarafindan olusturulup herhangi bir testi yapilmamis E-A-S-QUAL 6l¢cegindeki anahtar
kelimelerden olusturulmustur. Bu ¢alismada olusturulan olgek giivenilir ve gecerlidir. Bu
yiizden bu 6l¢cek ¢evrim i¢i kiyafet magazalarindaki elektronik hizmet kalitesini degerlendirmek
ve 6lgmek i¢in tavsiye edilmektedir.

5.1. Calismanm Kisitlamalari ve Gelecek Arastirmalar icin Tavsiyeler

Cevrim ic¢i kiyafet magazalarinda elektronik hizmet kalitesi boyutlarina karar veren bu
calismada bazi kisitlamalar vardir. Aynt zamanda bu caligma ile alakali olabilecek gelecek
arastirmalar i¢in tavsiyeler bu kisimda verilmigtir.

Ik olarak bu ¢alismada 6rneklem olarak dort haftalik periyot boyunca (01 Ocak - 31
Ocak) Gazi Universitesi Iktisadi ve Idari Bilimler Fakiiltesi 6grencilerinden yararlamilmigtir.
Bu yiizden ¢alismadan cikan sonuclar iizerinden cevrim ici kiyafet magazalarindan aligveris
yapmis miisterilerin hepsi i¢in genelleme yapilamamaktadir. Ankete katilan herkes ayni
tiniversitede egitim gordiigii i¢in bu 6rneklem homojen olarak goriinmektedir. Bununla birlikte
farkli tiniversite 6grencilerinin veya farkli gruptaki insanlarin elektronik hizmet kalitesine olan
algist ve tutumu daha farkli olabilir. Bu yiizden ileriki caligmalarda anket zaman arali§inin
daha uzun olmasi ve katilimci profilinin farkli bir grup olmasi tavsiye edilmektedir.

725



Gorkem ERDOGAN

Ikinci olarak ankete katilanlardan son yaptiklari gevrim igi kiyafet aligveriginin
degerlendirilmesi istenmigtir. Katilimcinin anketi tamamlama zamani ile en son ¢evrim ici
kiyafet aligverisi arasinda uzun zaman ge¢mis olabilir. Miisterinin elektronik hizmet kalitesi
hakkindaki algisi bu gecen zaman arasinda degisiklige ugramistir. Ozellikle ileriki caligmalar
icin son bir ayda ¢evrim i¢i aligverisi yapmus kisileri orneklem olarak se¢mek, sonuclarin daha
dogru ¢ikmasina neden olacaktir.

Katki Orani Beyam

Aragtirma tek yazarli olup, baska bir yazarin herhangi bir katkis1 bulunmamaktadir.

Cikar Catismasi Beyam

Calismada, sonuclar1 veya yorumlari etkileyebilecek herhangi bir maddi veya diger asli
cikar catismast olmadiginit beyan ederim.
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EXTENDED SUMMARY
Research Questions and Purpose

With the development of internet technologies and the rate of people using technology,
many entrepreneurs have started to operate in the internet market. Due to the increase in
competition in the internet environment, electronic service quality is an important factor for
customers in choosing a business. Few studies in the literature have focused on electronic
service quality for businesses selling clothing over the Internet, and thus the extent of electronic
service quality for businesses selling clothing online is still unclear. In this study, an electronic
service quality model is established for online apparel websites. The aim of this study is to
decide on the basic service quality dimensions perceived by customers in online clothing stores.
In addition, the reliability and validity of the variables with only features in the electronic
clothing service quality scale (E-A-S-QUAL), which has not been tested in previous studies,
is tested. With this feature, this study is separated from the studies that have been done so far.

Literature Review

Zeithaml et al. (2002) defined electronic service quality as a scope that enables the
purchase of products through online sites. In order to assess electronic service quality
Parasuraman et al. (2005) developed the E-S-QUAL scale, which consists of 4 dimensions:
efficiency, fulfillment, system availability, and privacy. In the following years, this scale
was used in many studies (Boshoff, 2007; Marimon et al., 2010; Fuentes-Blasco et al., 2010;
Marimon et al., 2012; Ghosh, 2018; Mujinga, 2020; Dalbehera, 2020).

Kim et al. (2006) developed the E-A-S-QUAL scale based on the E-S-QUAL scale, they
worked on who has the features in these dimensions from the existing online clothing websites.
Apart from the existing E-S-QUAL dimensions, they worked on 111 websites and offered
features related to 3 new dimensions: personalization, information, and graphic style.

Methodology

In the research article, the model of the relationship between the variables that make
up the electronic service quality and the electronic service quality in websites selling online
clothes was created. In this study, 7 hypotheses were determined in total: H1: Efficiency affects
electronic service quality. H2: System availability affects electronic service quality. H3:
Fulfillment processing affects the quality of electronic service. H4: Privacy affects the quality
of electronic service. H5: Personalization affects electronic service quality. H6: Information
affects the quality of electronic service. H7: Graphic style affects the quality of electronic
service.

The population of the study includes Gazi University Faculty of Economics and
Administrative Sciences students. In this study, the survey method was used as the data
collection method. In the data analysis, 313 questionnaires were evaluated. Exploratory factor
analysis was conducted in SPSS 20. A confirmatory factor analysis was conducted for scales
and then hypotheses were empirically tested using the structural equation model technique in
AMOS 22.

729



Gorkem ERDOGAN

Results and Conclusions

In this study, it is claimed that there is a positive relationship between electronic
service quality variables (efficiency, system availability, fulfillment, privacy, personalization,
information, graphic style) and electronic service quality for online clothing stores. The results
showed that there are seven dimensions of electronic service quality in online stores selling
clothes and there is a positive relationship between them.

This study also gives important ideas to people who want to evaluate online clothing
stores. In this study, a scale was developed to measure the quality of electronic service in online
clothing stores. Electronic service quality scale in online clothing stores was created from E-S-
QUAL (Parasuraman et al., 2005) dimensions and keywords in the E-A-S-QUAL (Kim et al.,
2006) scale, which were not tested. The scale created in this study is reliable and valid, so it
is recommended to evaluate and measure the quality of electronic service in online clothing
stores.
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DENETIM KURULUSLARININ TURK SERMAYE PIYASASINDA
DENETIM USTLENME OLASILIGI UZERINE LOJISTIK
REGRESYON ANALIZIi

Ogr. Gor. Dr. Sibel DINC AYDEMIR ®
Gebze Teknik Universitesi, Gebze, Kocaeli (. saydemir@gtu.edu.tr)

OZET

Tiirkiye’de, Sermaye Piyasast Kurulu (SPK), Sermaye Piyasasinda Bagimsiz Denetim
Standartlart Hakkinda Teblige (Seri: X, No:22) dayanarak, denetim kuruluslarina sermaye piyasasinda
denetim iistlenebilme gorevini verme yetkisine sahiptir. Bu yetkili kuruluslar, digerlerine kiyasla ¢ok
daha cetin ve rekabetci bir piyasada faaliyet gostermektedir. Ciinkii bu kuruluslar, sermaye piyasasmnin
basta yatirimcilar, finansal kuruluslar olmak iizere tiim paydaglariyla, verdikleri nihai denetim goriisii
karari araciligryla, kritik bir iletisime sahiptir. Tebligde gerekli kosullar sayilsa da, arastirmalar sermaye
pivasasinda denetim iistlenen kuruluglarla Kamu Gozetim Kurumu (KGK)'ya kayith diger denetim
firmalart arasindaki farkliliklara bugiine degin hi¢ odaklanmamuglardir. Bu bakimdan, bu ¢alismanin
amact Tiirk sermaye piyasasinda denetim iistlenme olasiligina etkide bulunmasi muhtemel kurulus
ozelliklerini arastirmaktir. KGK’ya kayitli 349 denetim kurulusu orneklemi kullamilarak yapilan lojistik
regresyon modeli sonuglari, tescilli bulunan yil sayisimin, firmamn merkez ofisinin bulundugu sehrin
niifusunun, denetim ekibi biiyiikliigiiniin sermaye piyasasinda denetim iistlenme olasithigini artirdigin
ortaya koymugstur. Sonuglar, anilan tebligin, genel olarak ve kurulusa iligkin sartlarin ikinci maddesine
ozel olarak, etkin uygulandigina isaret etmektedir ve hem diizenleyici/denetleyici kurumlara hem de
bagimsiz denetim firmalarina faydali olabilir.

Anahtar Kelimeler: Bagimsiz Denetim Kuruluglari, Sermaye Piyasalarinda Bagimsiz Denetim Standartlarz,
Sermaye Piyasast Kurulu, Kamu Yararun llgilendiren Kuruluslar (KAYIK), Lojistik Regresyon Analizi.

A LOGISTIC REGRESSION ANALYSIS ON AUDIT FIRMS’ LIKELIHOOD
OF UNDERTAKING AUDITS IN TURKISH CAPITAL MARKET

ABSTRACT

Capital Market Boad of Turkey (CMB) has to authority to give audit firms to be engaged in
independent audit activity in capital market in Turkey, based on the regulation “Principles Regarding
Independent Auditing Standards in the Capital Markets- (Serial: X, No:22)”. Then, it is very likely that
these firms engaged operate in a more demanding and competitive environment than the other audit firms’
since these firms have a crucial communication with capital markets’ investors, and stakeholders, through
their final, vital decision, audit opinion. Although requirements specified by the regulation, however, prior
research do not demonstrate the differences between the audit firms operating in capital markets and the
others registered by the Public Oversight Accounting and Auditing Standards Authority (POA). This study
aims to examine the firm relevant attributes having an influence on the likelihood of undertaking audits
in capital market in Turkey. Through a sample of 349 audit firms registered in POA, logistic regression
model results showed that the number of years after registration, city’s population density of audit firm’s
head office, and audit team size increases the audit firm’s likelihood to undertake audits in Turkish capital
market. The results refer to the effectiveness of auditing standards in Turkish capital markets and likely to
be beneficial both to regulatory authorities and also to independent audit firms.

Keywords: Independent auditing firms, Auditing standards in capital markets, Capital Markets Board of
Turkey, Public Interest Entities (PIEs), Logistic regression analysis.
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1.Giris

Tiim diinyada kamu yararmni ilgilendiren kuruluglarin (KAYIK) denetimini iistlenen
denetim kuruluglari, daha cetin, daha rekabet¢i sermaye piyasasinda denetim faaliyetlerini
yiirtitmektedir. Gerek Avrupa Birligi yasal diizenlemeleri ( EU, 2014) gerek iilkemizde
12.06.2006 tarihli ve 26196 say1li Sermaye Piyasasinda Bagimsiz Denetim Standartlar1 Hakkinda
Teblig (Seri: X, No:22) ile sermaye piyasasinda denetim iistelenebilme gorevi gerekli kosullara
ve dolayisiyla yetkilendirilmeye baglanmistir. Ayrica, bu denetim kuruluglarinin miisteri
firmalarin finansal tablolarin dogruyu yansittigina ve giivenilir olduguna isaret eden denetim
goriigleri, denetlenen firmalarin yatirimeilart ve paydaslartyla kurdugu en 6nemli iletisim araci
olarak goriilmektedir (Seebeck & Kaya, 2021:1). Bu bakimdan, bu denetim kuruluglarinca
yiiriitiilen denetimler, sermaye piyasast dinamiklerini etkileme potansiyeli tagimaktadir.
Literatiirde miisteri firmalar bazinda erisilen ve mevcut olan veri, sadece KAYIK denetimi
yapan firmalar1 kapsayan arastirma tasarimlarini zorunlu kilmistir (6rn., Meckfessel & Sellers,
2017:28; La Rosa vd., 2019:19). Kosullar yasal diizenlemelerle genel olarak belirlenmis olsa
da, gercekte sermaye piyasasinda denetim yapan bagimsiz denetim kuruluglarini, diger denetim
firmalarindan ayiran kurulug 6zelliklerinin ne oldugu ampirik arastirmalarla her nedense ortaya
konulmamustir. Bu calismanin amaci, KAYIK denetimi kapsaminda sermaye piyasasinda
bagimsiz denetim yiiriiten kuruluglari, KGK siciline kayitli diger denetim kuruluslarindan
ayiran Ozellikleri belirlemektir.

Bukapsamda, KGK’ya kayitl1 350 denetim kurulugundan verisine erisilebilen 349’ undan
olusan arastirma orneklemi kullanilarak, sermaye piyasasinda denetim iistlenme olasiligini
belirlemek {izere lojistik regresyon modeli tahmin edilmistir. Bir biitiin olarak modelin
anlamliligina isaret eden arastirma bulgular1, KGK’ya tescil olunan yil itibariyle, daha uzun
siire tescili bulunan kuruluglarin sermaye piyasasinda denetim tistlenme ihtimallerinin yiiksek
oldugunu ortaya c¢ikarmistir. Ayrica, denetim kuruluglarinin merkez ofislerinin bulundugu
sehir, niifus bakimidan yogun oldugunda, bu olasiligin arttig1 bir diger anlamli arastirma
bulgusudur. Son olarak, denetim ekibi biiyiidiik¢ce denetim kuruluglarinin sermaye piyasasinda
denetim iistlenebilme olasilig1 artmaktadir. Ne yazik ki, yonetim kurulu iiye sayisi, yonetim
kurulu kadin/ortak denetci iiye orani, kadin denetci orant anlamli etkiler ortaya koyamamustir.

Bu arastirmanin, birka¢ bakimdan denetim literatiiriine katki yapmasi beklenmektedir.
Birincisi, gerek yabanci gerekse yerel literatiirde KAYIK denetimi yahut sermaye piyasasinda
denetim yapan denetim kuruluglariyla digerlerini karsilastiran bir ¢alisma bulunmamaktadir.
Ikincisi, bu arastirma bulgulari, anilan tebligin “organizasyon, mekan, teknik donanim, belge
ve kayit diizeninin sermaye piyasasinda bagimsiz denetim isini yiiriitecek diizeyde bulunmasi”
dogrudan, somut ol¢iisii bulunmayan kosulunun etkin olarak uygulandigina isaret etmektedir
ve diizenleyici/denetleyici kuruluglar, kanun yapicilar acisindan 6nemli bir ¢ikti olarak
diisiiniilebilir. Ugiinciisii, kadinlarin yonetimde ve denetim pozisyonlarinda temsiliyetinin daha
yiiksek kaliteli denetim, yiiksek seffaflik diizeyi, daha az vergiden kaginma davranigi, daha
cok muhafazakar muhasebe yaklagimlari ve daha az denetim gecikmesiyle iligkilendiren genis
literatiirle (muhasebe alanindaki cinsiyet ¢aligmalari literatiir taramasi i¢in bakiniz, Khlif &
Achek, 2017:646) kiyaslandiginda, gerek yonetim kurulundaki kadin denetgi tiye orani gerekse
kadin denetgi oran1 degiskenlerinin anlamli etkiye sahip olmadigint gosteren arastirma bulgusu
ilgi cekicidir. Denetim kuruluglarinin biiyiik ¢ogunlugunun erkek denetgilerden olustugu
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Tiirkiye’de beklenen bir bulgu olsa da, politika gelistirmede yasal otoritelerce g6z Oniinde
bulundurulmasi gereken bir hususa dikkat ¢cekmektedir.

Bu aragtirmanin tiim agsamalarinda arastirma ve yayin etigine uyulmus olup calismanin
izleyen boliimlerinde once kurumsal arka plana ve onceki arastirmalara yer verilmigstir. Daha
sonra yontem boliimiinde, 6rneklem ve veri seti, model tahmini ve bulgulara yer verilmigtir. Son
olarak, arastirma bulgulari degerlendirilmis, arastirma kisitlarindan bahsedilmis ve gelecekteki
aragtirmalara 6neride bulunulmusgtur.

2. Bagimsiz Denetim Kuruluslari ve Sermaye Piyasasinda Denetim Ustlenme Sartlar:

12.06.2006 tarihli ve 26196 sayil1 Sermaye Piyasasinda Bagimsiz Denetim Standartlar1
Hakkinda Tebligin ikinci kisminin birinci boliimii bagimsiz denetim faaliyetinde bulunma
sartlarin1 diizenlemektedir. Tebligde, sartlar hem kurulus hem yonetici ve bagimsiz denetgiler
ayrimi gozetilerek belirlenmistir. Buna gore, sermaye piyasasina kayith igletmelerin finansal
tablolarinin bagimsiz denetim gorevini iistlenecek denetim kuruluglarimin asagidaki sartlari
tagimast gerektigi belirtilmisgtir:

a) Kamu Gozetimi Muhasebe ve Denetim Standartlart Kurumu tarafindan yetkilendirilmig
olmasu,

b) Organizasyon, mekdn, teknik donanim, belge ve kayit diizeninin sermaye piyasasinda
bagumsiz denetim isini yiiriitecek diizeyde bulunmast,

c) Bagimsiz denetim kurulusunun kalite kontrol sisteminin isleyisinden ve gozetiminden
sorumlu en az bir sorumlu ortak bas denetci nezaretinde calisacak yeter sayida denetci
veya konusunda uzman personelden olusan bir Kalite Kontrol Giivence Komitesi’ne sahip
olmasi,

d) 26/9/2011 tarihli ve 660 sayili Kanun Hiikmiinde Kararname uyarinca yaptirmasi zorunlu
mesleki sorumluluk sigortasumin asgari tutartmin 200.000 TL’den az olmamak iizere bir
onceki faaliyet doneminde bagimsiz denetim faaliyetinden elde edilen gelirin iki katindan
az olmayacak gekilde belirlenmesi sarttir

Ozetlenecek olursa, sermaye piyasasinda bagimsiz denetim yapabilmek icin denetim
kuruluglari, oncelikle KGK tarafindan yetkilendirilmis olmalidir ve bu somut bir ol¢iidiir.
Ilaveten ¢ ve d maddelerinin gozle goriiliir, somut nitelikler oldugu soylenebilir. Ancak, d
bendi, bagvurularin bagvuru sartlarimin saglandigina kanit sunan belgelerle Kurul’a yapildigt
diisiintildiigiinde (ad1 gegen tebligin ikinci kismi, birinci bolimii, madde 5), Kurul’un
degerlendirme yapmak suretiyle bir karara varacagi yargida bulunma siirecidir. Yani, diger
sartlar gibi gozle goriilebilir, dogrudan 6lgiilebilir bir dl¢iisii bulunmamaktadir. Ornegin, KGK
tarafindan yetkisi bulunduguna iligkin belgeyi denetim kurulusu Kurul’a teslim edebilir. D
bendinde sayilan 6zelliklerin de somut belgelerini kurulug teslim edebilir ancak bu maddede
sayilan nitelikler i¢cin dogrudan, gozle goriiliir bir 6l¢ii, say1 belirtilmemistir. Demek ki, Kurul,
burada bagimsiz denetim kurulusunun s6z konusu sartlarini degerlendirecektir.

Benzer sekilde, ad1 gecen tebligin yoneticiler ve bagimsiz denetgiler agisindan belirlenen
sartlarindan ilki KGK tarafindan bagimsiz denetim iistlenmek icin yetkilendirilmis olmalaridir.
Bu yetkiyi miiteakiben, her yil en az bir, iki yilda iki adet 28/7/1981 tarihli ve 2499 sayili
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Sermaye Piyasast Kanunu kapsaminda olmayan ortakliklarin denetiminde fiilen ¢caligmis olmak
bir diger sarttir. Ugiincii sart, sorumlu ortak bas denetci olarak gorev almak icin en az iki yil
Kurulun yetkili bagimsiz denetim kuruluglari listesinde yer alan denetim kuruluglarinda
sermaye piyasast kurumlart ve halka acitk anonim ortakliklarin bagimsiz denetiminde fiilen
denetci, kidemli denetci veya bas denet¢i unvani ile faaliyet gostermeleri” dir. Diger bentler,
(1) bagimsiz denetim faaliyetlerinden siirekli olarak yasaklanmamis olmay1, (2) faaliyet
yetki belgelerinden iptal edilmig yahut borsa iiyeligi iptal edilmig isletmelerde iptal kararinda
sorumlulugu bulunan kisilerden olmamayi, (3) Sermaye Piyasasi Kanununa muhalefetten
mahk(miyet almig olmamay1 diizenlemistir. Yani, denilebilir ki, yonetici ve bagimsiz denetciler
icin ileri siiriilen kogullar olduk¢a somut, kanit belgelerin varliginda dogrudan karar verilebilir
sartlardir.

Buradan yola ¢ikilarak, kurulug sartlarindan “organizasyon, mekdn, teknik donanim,
belge ve kayit diizeninin sermaye piyasasinda bagimsiz denetim isini yiiriitecek diizeyde
bulunmast” gart1 harig, diger biitiin sartlar somut ve dogrudan degerlendirilebilir. Ayn1 tebligin
ikinci kisminin birinci boliimiintin kurula bagvuru ve yetkilendirilmeyi diizenleyen besinci
maddesinde, bagvuru sirasinda istenen belgeler sayilmigtir. Bu belgeler arasinda kurulusun
“bagvuru tarihine en yakin gecmis finansal tablolart” sayilmakta ve elbette bu finansal tablolar,
organizasyon, mekan, teknik donanim, belge ve kayit diizenini degerlendirmeye biiyiik 6l¢tide
yardimct olacaktir. Ancak yine de ilgili sartin degerlendirilmesi dogasi geregi gorece belirsiz
bir yargida bulunma siirecidir.

Bu bakimdan, sermaye piyasasinda bagimsiz denetim iistlenmeyi bagimsiz denetim
kuruluglar1 bazinda birbirinden ayirici faktorleri belirleyebilmek, bu yargida bulunma siirecinin
dogrudan gozlemlenebilir yanin1 agiga cikaracaktir. Bu da basta diizenleyici otoriteler ve
bagimsiz denetim kuruluglar1 a¢isindan kullanigli olacaktir.

3. Yapilan Arastirmalar

Yabanci akademik yazinda bagimsiz denetim kuruluglarmna iligkin cok fazla sayida
aragtirma bulunmaktadir. Ancak, arastirma tasarimlari denetimi yapilan miisteri firma bazl
veriler iizerine dayandigindan, bu ¢aligmalar zaten KAYIK denetimi yapan firmalar iizerinde
yogunlagmistir ve bu kuruluslarin denetim kalitesine (Deis, & Giroux, 1992; Fargher vd., 2008;
Pott vd., 2008; Almutairi vd., 2009; Jackson vd., 2008; Kumar & Lim, 2015; Meckfessel &
Sellers, 2017; Fuerma & Kraten, 2009; Campa, 2013; Lee & Lee, 2013) ve seffaflik raporlarina
(Deumes vd., 2012; Pivac & Cular,2012; Cular, 2014; Fu vd., 2015; Girdhar & Jeppesen, 2018;
Zorio-Grima vd., 2018; La Rosa vd., 2019) odaklanmiglardir. Denetim kalitesi arastirmalart,
denetim firmasi biiyiikliigiiniin (Francis & Yu, 2009; Choi vd., 2010), sektor uzmanliginin
(Craswell vd., 1995; Francis & Yu, 2009; Carson, 2009) ve denetim iicretlerinin (Hoitash vd.,
2007) denetim kalitesine olumlu etkisi oldugunu gosterirken, miisteri firmay1 denetlemekte
gecirilen ardisik siirenin (Bazerman vd., 1997; Carey & Simnett, 2006) olumsuz etkisine kanit
sunmuglardir.

Literatiirde denetimin bir diger odaklanilan konusu denetim kuruluglarinin diizenledigi
seffaflik raporlar1 olmustur. Bu ¢aligsmalarda ise hakim bakig agisi, raporlardaki ifsa diizeyinin
yasayla saglamasi beklenen iyilesmeyi gosterip gostermedigi ve ilk uygulama yilindan itibaren
ifsa diizeyinin ilerleme gosterip gostermedigi (6rn., Cular, 2017; Zorio-Grima vd., 2018)
biciminde normatif yaklagima sahiptir.
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Tiirkiye’deki bagimsiz denetim kuruluglarinin denetim kalitesini tartigan arastirmalar
ise daha ziyade betimsel ve kavramsal kalmistir (Orn., Durukan & Kapucugil-ikiz, 2007;
Acar & Senal, 2011; Senyigit & Zeytinoglu, 2014; Ak¢ay & Bilen, 2018). Bu caligmalardan,
Ornegin Senyigit & Zeytinoglu (2014) denet¢i rotasyonunun denetim kalitesi iizerindeki
etkisini tartisan literatiirii ortaya koymuglardir. Akcay & Bilen (2018) ise caligmalarinda
denetim kalitesi, onemi, denetim kalitesi standartlar: ve denetim kalitesi gostergeleri hakkinda
bilgi vermiglerdir. Betimsel arastirma tasarimlarinin 6ziinde yatan asil faktor, Tiirkiye’deki
mevcut ve erigilebilir veri problemidir. Bu ¢aligmalar, her ne kadar Tiirkiye’de buna iligkin veri
azimsanmaz Ol¢iide olsa da, bu verinin KGK, SPK, KAP, denetim kuruluglar1 web sayfalari
olmak iizere farkli kaynaklarda yer almasi, daha 6nemlisi bu verinin sistematik bi¢cimde erisilir,
indirilebilir durumda olmamasi, el yordamiyla elde edilmesi aragtirmacilarin en biiyiik engeli
olarak ¢cikmaktadir. Bu nedenle, denetim firmalarina iligkin 6nemli verinin bir arada oldugu ve
firmalarin web sitelerinde yayinlanan, erisilebilir, indirilebilir seffaflik raporlart -veri yine el
yordamiyla elde edilse dahi- arastirmacilarin biiyiik ¢ogunlugunun bas veri kaynag: olmustur.

Ote yandan, Tiirkiye’deki seffaflik raporlarina odaklanan calismalarda, benzer sekilde
biiyiik bir ¢cogunlugu ampirik bulgulara dayanmayan, betimsel ¢aligmalardir (6rn., Erdogan &
Solak, 2016; Tan¢ & Giimrah, 2016; Giirol & Tiiysiizoglu, 2016). Cok sinirli miktarda ¢aligma
regresyon yontemini kullanmigtir. Erdogan & Kutay (2016) denetim yapilan KAYIK sayisinin
(denetim kurulusu sermayesinin) denetim geliri iizerinde anlamli (anlamsiz) etkisi olduguna
kanit sunmuglardir. Kaya (2017) denetim firmasimin toplam gelirlerinin ve denetci sayisinin
denetim ekibi biiyiikliigii iizerinde etkisi oldugunu gostermistir

En 6nemlisi, hem yabanci hem yerel akademik yazinda hemen hemen tiim ¢aligmalarda,
aragtirma 6rneklemi KAYIK denetimi yapan bagimsiz denetim kuruluslari olmustur. Yani,
literatiirde KAYIK denetimi yapan ve yapmayan denetim kuruluslarini igine alan aragtirma
tasarimlari mevcut bulunmamaktadir. Oysaki KAYIK denetimine yetkili olan ve yetkili
olmayanlar arasinda organizasyon, faaliyet gosterilen sehir, denetim ekibi biiyiikliigii, ortak
sayisi, yonetim kurulu yapisi gibi bircok denetim kurulusu bazli o6zellikler bakimindan
farklar olacagi diisiiniilmektedir. Birincisi, KAYIK tanimina sermaye piyasasma kayith
sirketler de girdiginden, KAYIK denetimi yapan kuruluslar, sermaye piyasasi taraflariyla
iletisim kurmaktadir. Basta yatinmcilar olmak iizere, KAYIK’lerin finansal tablolarmin
tim paydaglarina/kullanicilarina finansal tablolarin dogruluguna ve giivenilirligine iligkin
giivence vermektedir. Bu anlamda piyasadaki bilgi asimetrisini, vekalet maliyetleri iizerinden
azaltma islevine sahiptir. Ikincisi, finansal tablolarin dogruluguna ve giivenilirligine iliskin
verdikleri beyan, yatirimcr gilivenini, miisteri firmalarin sermaye maliyetini ve daha bir¢cok
sermaye piyasasi dinamigini etkileyebilir. Ugiinciisii bu sayilan nedenlerle KAYIK denetimi
yapan kuruluglar, rekabet sartlar1 ¢ok daha cetin, karmasik ve yogun bir piyasada faaliyet
gostermektedir. Sonuncusu ama en 6nemlisi, KAYIK’ler sayica énemli bir biiyiikliige sahip
oldugundan, bu firmalar, denetim sektorii pazarmin onemli payina sahip goriinmektedir. Tiim
bu nedenler, KAYIK denetimi yapan kuruluslarin organizasyon ve yonetim yapisi, rekabet ve
pazarlama stratejileri basta olmak iizere bircok acidan farkli olduklarina isaret cekmektedir.
Bu bakimdan, bunlart diger denetim kuruluglarindan ayiran 6zellikleri belirlemek 6nem arz
etmektedir.

Buradan yola c¢ikilarak bu calismanin amaci, KGK tarafindan denetime yetkili
kilinmig denetim kuruluglarini sermaye piyasasinda bagimsiz denetim yapma yetkisi olanlar

735



Sibel DINC AYDEMIR

ve olmayanlar bakimindan karsilagtirmak, sermaye piyasasinda bagimsiz denetim yapabilme
olasiligii artiran kurulus bazli 6zellikleri tespit etmektir. Bu bakimdan caligmanin literatiire
katk: yapmasi beklenmektedir. Birincisi, sermaye piyasasinda denetim yapmak, SPK’ya gerekli
belgelerin teslim edilmesinden sonra, bir dizi kurulus ve denetci bazli kosulun saglanmasi ile
en dnemlisi Kurul’un bu bagvurular: degerlendirme siireciyle miimkiin olmaktadir. Az sayida
da olsa farki ortaya koyan, dogrudan gézlemlenebilir firma bazl belirleyicileri tespit etmek,
bu karmasgik, belirsiz karar verme siirecine 1g1k tutmus olacaktir. Ikincisi, sermaye piyasasinda
denetim faaliyetinde bulunmak, denetim pazarinin 6nemli bir payin: olusturdugundan, denetim
kuruluglarinca bir bicimde hedeflenen bir durumdur. Bu piyasada denetim yapanlarr ayirt
eden kimi 6zellikleri anlamak, KAYIK denetimi yapmayan kuruluglara énemli bir rehber
olabilir. Ugiinciisii, sermaye piyasasinda denetim yapan ve yapmayan kuruluglar arasinda
anlaml farklarin bulunmasi, gerek KGK gerekse SPK tarafindan yayinlanan buna iligkin yasal
diizenlemelerin anlamli bir etki ortaya koyup koymadigina da kanit sunacaktir.

Denetim kuruluglarinin daha seffaf olmalarinin yiiksek denetim kalitesi ile ilgili oldugu
savunulmaktadir (Wyman, 2004:2). Seffaflik diizeyinin ise denetim kurulusu biiyiikligii
ile iligkisi ortaya konmustur. Sermaye piyasasinda denetim {istlenen kuruluglarin borsada
islem goren miisteri firmalara hizmet verdigi, dolayisiyla daha rekabet¢i bir ortamda faaliyet
gosterdikleri, yatirnmcilara sinyal vermesi bakimindan denetim kalitelerini yiiksek tutmaya
calistiklart diisiiniiliirse, firma biiyiikliigiiniin sermaye piyasasinda denetim tistlenme olasiligini
artirmasi beklenmektedir.

Ayrica, Smith (2021:2), biiyiik, sektorde uzmanlagmis ve deneyimli denetim
kuruluglarmin daha okunabilir geffaflik raporu hazirladigr bulgusuna erigmigtir. Denetim
kalitesi arastirmalari, denetim firmasi biyiikliigiiniin, (Francis & Yu, 2009), denetim ofisi
biiyiikliigiiniin (Choi vd., 2010), sektor uzmanliginin (Craswell vd., 1995; Francis & Yu,
2009; Carson, 2009) denetim kalitesi tizerinde olumlu etkisini ortaya koymustur. Buradan yola
cikilarak aragtirmanin ilk hipotezi:

H1: Tescil siiresi, faaliyette bulunulan sehir, ortak sayisi, denetim ekibi biiyiikliigi
denetim kurulusunun sermaye piyasasinda denetim tistlenme olasiligin1 artirir.

Denetim kuruluslarmin aldig1 cezalarin kurulusunun itibarint ve giivenini olumsuz
etkiledigi ileri siiriilmektedir (Fuerma & Kraten, 2009:148). Bu bakimdan, sermaye piyasasinda
denetim {istlenen denetim kuruluglarinin daha kaliteli denetimler gergeklestirdikleri ve
dolayisiyla daha az idari yaptirila karsilastiklart beklenmektedir. Dolayisiyla, bir diger
arastirma hipotezi:

H2: Idari yaptirimlar denetim kurulusunun sermaye piyasasinda denetim iistlenme
olasiligini azaltir.

Khlif & Achek (2017:627), muhasebe alaninda cinsiyete odaklanan caligmalari genis bir
arastirmada degerlendirmigtir. Buna gore, ¢ok sayida ¢alismada, kadinlarin yonetim kurulunda,
iist diizey yonetimlerde yahut denetim komitelerinde yiiksek oranda bulunmalart sonucunda
bu firmalarin daha muhafazakar raporlama yaptiklari, cevre ve sosyal sorumluluk bakimidan
daha seffaf olduklari, daha az vergi saldirganlig1 gosterdikleri ve denetime daha fazla iicret
odedikleri ortaya konmusgtur. Ayrica denetim aragtirmalarina gore, kadin denetgiler ile (1)
yiiksek denetim Kkalitesi, (2) daha diisiik denetim raporu gecikmesi, (3) daha cok olumsuz
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denetim goriisii verilmesi, (4) daha yiiksek denetim iicreti arasinda anlaml iligki oldugu
raporlanmistir. Buradan hareketle, aragtirmanin ikinci hipotezi su sekildedir:

H3: Yonetim kurulunda kadin denetci orani, denetim ekibinde kadin denetci orant
arttikca denetim kurulusunun sermaye piyasasinda denetim iistlenme olasilig artar.
4. Yontem
4.1. Orneklem ve Veri Seti

2021 Kasim itibariyle, Kamu Gozetimi Muhasebe ve Denetim Standartlar:t Kurumu web
sitesinde bagimsiz denetim kuruluglar1 resmi siciline kayith 350 bagimsiz denetim kurulusu
gorlinmektedir. Bunlardan 105 tanesi SPK tarafindan sermaye piyasasinda bagimsiz denetim
yapmaya yetkili kilinmuistir. Tablo 1, ilgili web sitesi kullanilarak el yordamiyla ¢ikarilmig
bilgileri 6zetlemektedir.

Tablo 1. Aragtirma Orneklemi Secme Siireci

2021 Kasim itibariyle BDK Sayisi BD Sayisi
Toplam 350 4020
(KAYIK Hari¢ Denetim) (200) 2357
KAYIK Dahil Denetim 150

(Diger) 45)

SPK ile Yetkilendirilmis Denetim 105 1663

KGK siciline kayitli 350 bagimsiz denetim kurulusunda toplam 4020 bagimsiz denet¢i
goriinmektedir ve bunlarm 601°1 kadindir. Sermaye piyasasinda denetim yapan bagimsiz
denetim kuruluglarinda ise toplam 1663 denet¢i bulunmakta olup bunlari 291’1 kadindir. Yani,
SPK tarafindan yetkilendirilmis denetim kuruluglarinda kadin denetgi orani yaklasik % 14 tiir.

Bu arada bu ¢alisma kapsamini, yukaridaki tabloda goriildiigii gibi KAYIK denetim
yetkisi bulunan 150 denetim firmas: degil, bunlardan SPK tarafindan kendilerine sermaye
borsasinda denetim yapma yetkisi taninmis 105 denetim kurulusunun olusturdugunu belirtmek
gerekir. Ciinkii, KAYIK,26.12.2012 tarihli ve 28509 say1li Bagimsiz Denetim Yonetmeliginde,
“halka acik sirketler, bankalar, sigorta, reasiirans ve emeklilik sirketleri, faktoring sirketleri,
finansman girketleri, finansal kiralama sirketleri, varlik yonetim sirketleri, emeklilik fonlari,
(Degisik ibare: RG-21/10/2014-29152) 6/12/2012 tarihli ve 6362 sayili Sermaye Piyasasi
Kanununda tammlanmis olan ihracgilar ve sermaye piyasast kurumlari ile faaliyet alanlari,
islem hacimleri, istihdam ettikleri calisan sayisi ve benzeri olciitlere gore onemli olciide
kamuoyunu ilgilendirdigi icin Kurum tarafindan bu kapsamda degerlendirilen kuruluslar”
olarak tanimlanmistir. Yani, tanimin kapsami ¢ok genistir. Yabanci ¢aligmalarda da bu tanimin
kimi iilkelerde daha genis oldugu vurgusu yapilmistir (6rn., Clacher vd.,2019:1298). Dolaysiyla,
bu arastirma kapsami, sayilar1 bakimindan arada bes denetim firmasi farki bulunsa da, denetim
ortaminin benzerligi, dolayisiyla da bulgularin daha iyi yorumlanabilmesi bakimindan sadece
sermaye piyasasinda denetim yapan bagimsiz denetim kuruluglari ile sinirlt tutulmugtur.
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4.2. Arastirma Modeli ve Degiskenler

Bu aragtirma, sermaye piyasasinda denetim yapan kuruluglari, KGK’ya tescilli diger
denetim kuruluglariyla karsilagtirmak tiizere tasarlandigindan, bagimli degiskeni sermaye
piyasasinda denetim yapanlar ve yapmayanlar olmak iizere ikilidir. Bu nedenle, aragtirma
yontemi olarak Lojistik Regresyon secilmistir. ikili bagimli degiskenin bir diger tahmin yontemi
olan, normallik varsayimi gerektiren diskriminant analizine kiyasla, cogu kez bu varsayimlarin
kargilanamadig1 dusiiniildiigiinde, Hair vd. (2010:413-414) tarafindan ¢ok daha giiclii
bulunmaktadir. Benzerlikleri olsa da, (1) metrik bagimli degiskene karsilik ikili degiskeniyle,
(2)normal dagilima karsilik binom dagilimi izlemesiyle, (3) hata karelerinin farkini en aza
indirmeyi amaglayan en kii¢iik kareler yontemine karsilik bir olayin olma olasiligini maksimize
etmeye caligan maksimum olabilirlik yontemi kullanmasiyla, (4) katsayilarin bagimli degisken
tizerinde artimsal etkisine karsilik carpimsal etkiye sahip olmasiyla coklu regresyondan
ayrilmaktadir.

Arastirma modeli ve degiskenler agagida verilmisgtir:

ey

3 Ol(J/Slllkserma e piyasasinda denetim yapma
lo 1t-:ln< Sermaye pryasa: retim yap — b+ b..BDK
E1b 1 — 0las1lk crmaye piyasasinda dencs o1 bi;

P

BDK: Bagimsiz denetim kuruluglarina 6zgii 6zellikleri temsil etmektedir. Bunlar, KGK
siciline tescil olunan siire, merkez ofisinin bulundugu sehir, son ii¢ y1lda alinan idari yaptirimlar,
faal olma durumu, ortak sayisi, yonetim kurulu iiye sayisi, yonetim kurulu kadin/ortak denetci
iiye sayisi, yonetim kurulu ortak denet¢i iiye sayisi, sorumlu denetci ve denetci sayisi, denetim
kadrosu biiyiikliigii, kadin denetci sayis1 ve kadin denet¢i oranidir.

Tescil siiresi degigskeni, KGK siciline kayitlandig1 yilin 2021 yilindan ¢ikarilmasiyla
bulunmustur. Bu degisken, 25.01.2013 tarihli ve 28539 sayili Bagimsiz Denetim Resmi Sicil
Tebligine gore, denetim kurulugsuna KGK tarafindan BDK/Yetkilendirilme Yili/ Kayit Numarast
biciminde verilen sicilden ¢ikarilmistir. Sehir (1) degiskeni, bagimsiz denetim kuruluslarinin
merkez ofislerinin bulundugu toplam 22 sehir, TUIK 2020 niifus verileriyle kiigiikten biiyiige
siralanmak suretiyle olusturulmustur. Buna gore 1 niifusu en az olan sehri, 22 en yogun olan
sehri temsil etmektedir. Sehir (2) degiskeni, ikili degiskendir, merkez ofisi Istanbul’da olanlar
1, digerleri O olarak temsil edilmigtir.

Idari yaptirum degiskeni, bagimsiz denetim kurulusunun son ii¢ yilda aldig1 uyari, idari
para cezasi, faaliyet izni askiya alinma cezalarindan birine sahip olup olmamak iizere, idari
yaptirimi olanlar 1, olmayanlar O ile temsil edilmistir. Faal degigkeni, faaliyeti askiya alinma
durumuna gore, bu aragtirma veriinin toplandigr Kasim 2020 itibariyle denetim kurulugunun
faal yahut gayri faal olup olmamasini temsil etmektedir. Faal olanlara 1, gayri faal sayilanlara
0 degeri verilmistir.

Ortak, degiskeni, denetim kurulusundaki ortaklarin sayisini temsil etmektedir. Yonetim
kurulu biiyiikliigii, yonetim kurulundaki iiye sayismi, Yonetim Kurulu Kadin/Ortak Uye
degiskenleri sirasiyla yonetim kurulundaki kadin ve ortak denetci sayisini kargilamaktadir. Kadin
iiye sayilari, KGK web sitesindeki denet¢i isimlerinden yola ¢ikarilarak arastirmaci tarafindan
denetim firmalar1 web siteleri, denet¢i sosyal medya hesaplar1 kullanilarak olusturulmustur.
Sorumlu Denetci/Denetci, degiskenleri denetim kurulusundaki sorumlu denet¢i ve denetgi
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sayilarii gostermektedir. Denetim Kadrosu Biiyiikliigii degiskeniyse bunlardan olusan toplam
denetci sayisini temsil etmektedir. Kadin denet¢i orani, kadin denetci sayisinin toplam denetci
sayisina boliinmesiyle olusturulmustur. Kadin denet¢i sayilari, yukarida bahsedildigi gibi
denetci isimlerinden yola ¢ikilarak bulunmustur. Tablo 2, tiim degiskenleri, tanimlarin1 ve
kaynagini gostermektedir.

Ancak aragtirma modeline, ayni parametrelerden olusturulmalari, dolayisiyla ¢oklu
dogrusallik problemi nedeniyle, tiim degiskenler alinmamuis, sadece tescil siiresi, sehir (2), idari
yaptirim, ortak sayisi, yonetim kurulu kadin iiye, denetim kadrosu biiyiikliigii, kadin denetgi
orani dahil edilmistir.

Tablo 2. Degisken Tanimlari

Degisken Tanimi Kaynak*
Sermaye Piyasasinda Denetim Yapma  Denetim yetkisi varsa 1; degilse 0.  KGK, SPK

BDK Ozellikleri

Tescil Stiresi 2021 i¢in 0; 2013 icin 8. KGK
Sehir (1) Niifusa gore en az yogun 1; en yogun 22. KGK
Sehir (2) Istanbul ise 1, degilse 0. KGK
Idari Yaptirim Son 3 yil icin var ise 1; degilse 0. KGK
Faal 2021°de faal ise 1; 0. KGK
Ortak sayist BDK ortak sayist KGK
Yonetim Kurulu Biiyiikliigii Toplam iiye sayis1 KGK
Yonetim Kurulu Kadin Uye Yonetim kurulu kadin iiye orani KGK
Yonetim Kurulu Ortak Uye Yonetim kurulu toplam ortak sayisi KGK
Sorumlu Denetgi Sorumlu denetgi sayist KGK
Denetci Denetci sayisi KGK
Denetim Kadrosu Biiyiikliigii Toplam denetci sayist KGK
Kadin Denet¢i Sayisi Toplam kadin denet¢i sayisi KGK
Kadin Denet¢i Orani Kadin Den. /Top. Den. KGK

*: Veriseti 2021 Kasim itibariyla giinceldir.

4.3. Analizler
4.3.1. Tammlayic statistikler

Kasim 2021 itibariyle KGK’ya tescil edilmis bulunan 350 bagimsiz denetim kurulusu
bulunmaktadir. Bunlardan 105 tanesi SPK tarafindan sermaye piyasasinda bagimsiz denetim
yapmak {iizere yetkili bulunmug olanlardir. Ancak 350 bagimsiz denetim kurulugunun bir
tanesi icin KGK web sitesinde ortak, yonetim kurulu iiye sayisi, yonetim kurulu kadmn/ortak
iiyesi sayisi, sorumlu denet¢i sayisi, denetgi sayisi, denetim biiyiikliigii, kadin denetci sayist/
orani bilgileri mevcut olmadigindan bu degiskenler icin gozlem sayisi 349 olmustur. Diger
degiskenlerin tamaminda gozlem sayisi 350°dir. Bu arastirma analizlerinde STATA 15
kullanilmistir.

739



Sibel DINC AYDEMIR

Aragtirmanin tanimlayici istatistiklerine bakilacak olursa, ortak sayist 1 ile 29 arasinda
degismektedir. Yonetim kurulunda kadin denetci iiye orani ortalama % 7’dir. Denetim kadrosu
biiyiikliigii ortalama 12 kisi olup, minimum 5 maksimum 64 kisi denetim kuruluglarinda
denetim kadrosunda ¢aligmaktadir. Kadin denet¢i orani, ortalama % 14 tiir.

Tescil stiresi bakimindan denetim kuruluslarimin yaklasik % 66’sinin 5 yil ve fazla
stiredir tescile kayitlt oldugu soylenebilir. % 2’si 2021 yilinda tescile kayitli bulunmaktadir.
Denetim kuruluglarinin yaklasik % 48’i Istanbul merkez ofisli goriinmektedir. %52’si ise diger
21 gehirden birinde faaliyet gostermektedir. Denetim kuruluslarimin yaklagik % 33’iiniin son
tic yil icin uyari, idari para cezasi yahut faaliyeti askiya alinma idari yaptirimlarindan biri
yahut birkac¢t bulunmaktadir. % 2’si, bu calisma verilerinin alindigr Kasim 2021 itibariyle,
faaliyeti askiya alinan denetim kuruluglaridir. Arastirmanin degiskenlerine ait tiim tanimlayict
istatistikleri Tablo 3 ve Tablo 4’te 6zetlenmistir.

Tablo 3. Tamimlayici Istatistikler (Ortalama, Standart Sapma)

Degisken Gozlem Ortalama Sta.Sapma Min Max
Tescil Siiresi 350 5,0314 2,3629 0 8
Ortak Sayist 349 6,813754 471513 1 29
YK Uye Sayist 349 2432665 1,491034 1 17
YK Ortak Uye 349 2,389685 1,474888 1 17
YK Kadin Uye Oram 349 0699713 ,1931254 0 1
Denetim Kadrosu 349 11,44986 7,560555 5 64
Sorumlu Denetci 349 5,071633 3,727503 1 26
Denetgi 349 6,378223 5,137778 0 38
Kadin Denetci Sayisi 349 1,733524 2,768988 0 26
Kadin Denet¢i Orani 349 ,1361318 ,1388114 0 1

Tablo 4. Tanimlayici Istatistikler (Frekans Tablosu)

Degisken Frekans Yiizde Kiimiilatif Yiizde
Sehir (2)

1 165 47,14 47,14

0 185 52,86 100,00
Idari Yaptirim

0 235 67,14 67,14

1 115 32,86 100,00
Faal

0 6 1,71 1,71

1 344 98,29 100,00
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4.3.2. Model Tahmini

Sermaye piyasasinda bagimsiz denetim yapma olasiligi, tescilli bulunma siiresi, niifusa
gore merkez ofisinin bulundugu sehir siralamasi, idari yaptirim, ortak sayisi, yonetim kurulu
kadm iiye sayisi, denetim kadrosu biiyiikliigii ve kadin denetci orani degiskenleriyle tahmin
edilmistir.

349 bagimsiz denetim kurulusu gozlemiyle tahmin edilen model sabit terim ile yapilan
temel model tahminine kiyasla logaritmik olabilirlik orani diigme yani iyilesme gostermistir
(-137.10994) ve daha onemlisi bu iyilesme istatistiksel olarak anlamlidir. Yani, bagimsiz
degiskenli model bir biitiin olarak anlamlidir. R kare (Pseudo R kare) degeri %35.76 olup,
denetim kuruluslarinin sermaye piyasasinda bagimsiz denetim yapma olasiligindaki degismenin
% 35.86°s1m1 acikladig1 sdylenebilir.

Logaritmik olarak doniistiiriilmiis olasilik katsayilarina bakilacak olursa, arastirma
modeli degiskenlerinden tescil siiresi, niifusa gére merkez ofisin bulundugu sehir siralamast,
denetim kadrosu biiyiikliigii istatistiksel olarak anlamli etkiye isaret etmektedir. Kadin denetgi
orant % 5 (%10) anlamlilik diizeyine gore anlamsiz (anlamli) ¢ikmigtir. Onun disindaki
degiskenlerde anlamli bulgular elde edilememistir.

Yani, KGK’ya tescil olunan siire arttikga denetim kurulusunun sermaye piyasasinda
bagimsiz denetim yapma olasilig1 artmaktadir. Benzer sekilde, merkezi ofisi niifus yogun
sehirlerde bulunan denetim kuruluglarinin sermaye piyasasinda denetim yapma olasilig1
artmaktadir. Denetim kadrosu biiyiikliigii, sermaye piyasasinda bagimsiz denetim yapma
olasiligimi artirmaktadir. Tablo 5, model tahmin sonuclarini 6zetlemektedir.

Modelin uyum degeri istatistigi (Hosmer-Lemeshow degeri) gozlenen ve beklenen
degerler arasinda yani gozlem degerleri ile model ile beklenen degerler arasinda anlaml fark
ctkmadi8int yani anlamsiz ki kare degeri (0.0694) model uyumunun (Hair ve dig., 2010) kabul
edilir oldugunu soylemektedir.
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Tablo 5. Lojistik Model Parametreleri

Gozlem Say1s1=349
LR chi2(8) = 152,67
Prob > chi2 = 0,0000
Pseudo R2 =0,3576
LL =-137,10994

Olasihk Std. Hata z P>lzl [95% Giiven Arahigi]

Tescil Siiresi 2,208751 274056 6,39 0,000 1,731937 2,816837
Sehir 1,202864 0824079 2,70 0,007 1,051722 1,375726
Idari Yapt. ,8200086 2622963 -0,62 0,535 4380709 1,534944
Ortak Sayist 992353 0423271 -0,18 0,857 9127664 1,078879
YK. Kadin 3470872 2982651 145 0,148 6441234 18,70286
Denetim Kadr. 1,137456 039558 3,70  0,0000  1,062507 1,217692
Kadin Den.Or. 0875168 1122714 -190 0,058 0070815 1,081584
Sabit terim 000031 0000514 -6,26 0,000 1,20e-06 0007988

Gozlem Say1s1=349

Esdegisken Faktor Sayisi= 10
Hosmer-Lemeshow chi2(8)= 14,51
Prob > chi2 = 0,0694

Tablo 6’da, model tahmini sonrasi yapilan siniflandirma tablosu ve dogru simiflandirma
oranlar1 goriilmektedir. Buna gore, modelin dogru smiflandirma orant % 83.95°tir. Yani,
modelin yaptig1 siniflandirma yiiksek oranda dogruluk oranina sahiptir.

Tablo 6. Tahmin Sonrasi Smiflandirma Istatistikleri

Dogru Smiflandirma

Smiflandirilma Analiz Grubu Kontrol Grubu Toplam
+ 71 22 93
- 34 222 256
Toplam 105 244 349

Dogru Smiflandirilma Oran1 83,95 %

5. Sonu¢ ve Degerlendirme

Sermaye piyasasinda bagimsiz denetim yapma olasiligini tescil siiresi, sehir, idari
yaptirim, ortak sayisi, yonetim kurulu kadin denetci tiye sayisi, denetim ekibi biiyiikliigii, kadin
denetci orant olmak iizere denetim kurulusu 6zellikleriyle tahmin etmeyi amaclayan ¢alismada,
lojistik regresyon modeli tahmin edilmistir.
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Aragtirma sonuglari, istatistiksel olarak KGK” ya tescil olunan siire arttik¢a, bu olasiligin
arttigt anlamli bulgusunu ortaya koymustur. Tescil olunan yil, KGK tarafindan denetim
istlenmeye yetkili kilinan yili temsil ettiginden, bagimsiz denetim kurulusunun denetim
iistlenmeye hak kazandig1 y1l ne kadar erken ise o kadar sermaye piyasasinda bagimsiz denetim
yapmaya hak kazandig1 sdylenebilir. Bu, aslinda kurulugsun denetim sektdriindeki deneyimine,
O0grenme egrisi yaklagimina gore, denetim faaliyetleri konusunda uzmanlagma gosterdigine
isaret etmektedir. Bu bulgu, ayn1 zamanda sermaye piyasasinda denetim yapmaya iligkin yasal
diizenlemenin etkin olarak calistig1 seklinde de yorumlanabilir.

Ikincisi, niifus bakimidan yogun olan sehirlerde merkezi ofisi bulunan kuruluslarin
sermaye piyasasinda denetim yapma olasiliginin arttig1 anlamli bulgusu elde edilmistir. Bu da,
niifusu yogun, biiyiik sehirlerde denetim faaliyetinde bulunan kuruluglarin daha karmasik, daha
cetin, denetim hizmetlerine daha fazla talep olusan bir ortamda denetim hizmeti vermeleri ve
kendilerinin de bu bakimdan daha rekabetci hale gelmeleriyle agiklanabilir. Bu noktada, merkez
ofisin literatiirde de bahsedildigi tizere ne kadar 6nemli oldugu g6z 6niinde bulundurulmalidir.

Uciinciisii, denetim kadrosu biiyiikliigii, sermaye piyasasinda bagimsiz denetim yapma
olasiligini olumlu yonde etkilemektedir. Bu, dncelikle 22 no’lu tebligin kurulug sartlarindan,
somut bir ol¢ii ve say1 belirtilmemis olsa dahi “organizasyon, mekan, teknik donanim, belge
ve kayit diizeninin sermaye piyasasinda bagimsiz denetim igini yiiriitecek diizeyde bulunmasi”
sartinin, diger sartlarla kiyaslandiginda somut bir olciisii bulunmasa dahi, etkin calistig1 ve
objektif degerlendirmeler iirettigi bi¢ciminde yorumlanabilir ki, bu diizenleyici/denetleyici
kuruluglarin sermaye ve denetim piyasasi iizerindeki islevi diisiiniildiigiinde SPK agisindan
cok degerli bir bulgudur. ilaveten, denetim kadrosunun biiyiikliigii, denetim kurulusunun daha
kurumsal ve denetim piyasasinda aktor oldugunun da karinesidir.

Son ii¢ y1l icinde denetim kurulusunun uyart, idari para cezasi, faaliyeti askiya alinma
idari yaptirim tiirlerinden biri yahut birkacini almis olmasinin sermaye piyasasinda denetim
yapma olasilig1 {izerinde anlaml bir etkisi ortaya ¢ikmamistir. Literatiirde, alinan cezalarin
denetim kurulusunun itibarini ve giivenini olumsuz etkiledigi (6rn. Fuerma & Kraten, 2009)
diisiiniildiigiinde, enteresan bir bulgudur.

Benzer sekilde, ortak sayisinin bagimli degiskenin gergeklesme olasiligi tizerindeki etkisi
anlamsizdir. Bu bulgu, denetim kurulusunun sermaye piyasasinda denetim yapabilmesinde
kurucu ortaklarinin sayisindan ziyade, denetim gorevini fiilen tistlenecek denetim kadrosunun
daha etkili oldugu biciminde yorumlanabilir ki, denetim kadrosu biiyiikliigii anlamli bulgusu
bunu dogrulamaktadir. Ortaklarin, denetim piyasasinda miisteri firmalarla baglanti kurmak,
onlar1 denetim firmasina miisteri kazandirmak rollerinin oldugu literatiirde vurgulanmaktadir.
Bagimli degisken, denetim sektorii pay1 yahut denetim gelirleri olsa idi, belki bu degisken
anlamli bir etki ortaya koyabilirdi.

Yonetim kurulundaki kadin denetci iiye sayisi, kadin denetci orant degiskenlerine
iligkin arastirma modeli tahmini anlamli etkiler tiretmemistir. Khlif & Achek (2017) muhasebe
alaninda cinsiyete odaklanan ¢aligmalar1 derledigi literatiir calismasini, kadinlarin yonetim
kurulunda, iist diizey yoOnetimlerde yahut denetim komitelerinde yiiksek oranda temsil
edilmelerinin, bu firmalarin daha muhafazakar raporlama yaptiklari, ¢evre ve sosyal sorumluluk
bakimindan daha seffaf olmalar1, daha az vergi saldirganli§1 gostermeleri ve denetime daha
fazla iicret 6demeleriyle iligkili ¢iktig1 biciminde sonuglandirmistir. Ayrica aynm ¢alismada,
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denetim aragtirmalarina gore, kadin denetciler ile (1) yiiksek denetim kalitesi, (2) daha diisiik
denetim raporu gecikmesi, (3) daha cok olumsuz denetim goriisii verilmesi, (4) daha yiiksek
denetim iicreti arasinda anlamli iligki oldugu raporlanmistir. Bu bakimdan, aragtirma bulgusu
yabanct literatiir ile ¢elismektedir. Ancak, Tiirkiye’de denetim sektdriiniin ¢ok biiyiik oranda
erkek caliganlardan olustugu diisiiniildii§iinde sasirtict bir bulgu olmamaktadir. Ancak, yine de
diizenleyici ve denetleyici otoritelerin, yabanci aragtirmalardaki bu degerli bulguyu denetim
kalitesini yiikseltmeye doniik politika gelistirirken gdz 6niinde bulundurmalari faydali olacaktir.

Gerek yabanci gerekse Tiirkiye’deki denetim g¢aligmalarinin arastirma orneklemi,
aragtirma verisiyle giidiimlii olarak denetlenen miisteri firma bazinda olusturuldugundan
bu calismalarin hemen hepsi KAYIK denetimi yapan denetim kuruluslarmi incelemeye
doniik olmustur. KAYIK denetimi yapan ve yapmayan denetim kuruluslarimi karsilastiran
bir aragtirmaya rastlanmanmigtir. Bu bakimdan, bu calismanm KAYIK tanimi kapsamindaki
sermaye piyasasinda bagimsiz denetim yapan ve yapmayan kuruluslari ayirt edici tasariminin
bagimsiz denetim literatiiriine katki yapmasi beklenmektedir. Ayrica, diizenleyici ve denetleyici
kuruluglarin politika ve yasal diizenlemelerine 151k tutabilir.

Her arastirmanin oldugu gibi bu arastirmanin da baz1 kisitlart bulunmaktadir. Oncelikle,
bu arastirmada, bagimli degiskenin gerceklesme olasiligimi tahmine yonelik bagimsiz
degiskenler, KGK web sitesindeki bagimsiz denetim kuruluglar sicilindeki mevcut veriden
ibarettir. SPK’nin web sitesinde, sermaye piyasasinda denetime yetkili kilinmig denetim
kuruluglart icin, yonetim, yabanci lisans agi, sermaye, ortak paylari gibi onemli 6zellikler
bulunsa da bunlarin, sermaye piyasasinda denetim yapmayan denetim kuruluglar1 i¢in karsiligi
bulunmadigindan, bu 6zellikler aragtirmaya dahil edilememistir.

22 no’lu tebligin, bu arastirmada ileri siiriildiigii tizere, diger sartlarina kiyasla
“organizasyon, mekdn, teknik donanim, belge ve kayit diizeninin sermaye piyasasinda bagimsiz
denetim igini yiiriitecek diizeyde bulunmast”sartinin gorece belirsiz karar verme siirecine iligkin
olarak,bu ¢caligsmasadece gozlemlenebilir denetim kurulusu 6zelliklerine odaklanmistir. Aslinda,
dogrudan gozlemlenemeyen denetim kurulusunun Kkiiltiirii, entelektiiel sermayesi yahut kilit
yoneticilerin kisilik 6zellikleri, karar verme bigimleri gibi kimi 6zellikler, sermaye piyasasinda
bagimsiz denetim yapabilme olasilig1 tizerinde daha anlamli etkiler ortaya koyabilir. Kaldi ki,
arastirma degiskenleri, bu olasilik tizerindeki degismenin yaklasik % 36’sinm1 agiklamaktadir.

Ayrica, bu aragtirma sirasinda KGK’dan alinan denetgi isimlerine gore denetg¢inin
cinsiyetini belirleme siirecinde, siklikla ilk 6nce denetim kuruluslarmin web sayfalari, daha
sonra sirastyla denet¢inin varsa linkedin, facebook gibi sosyal hesaplari ziyaret edilmigtir.
Bu sirada, daha biiyiik, kurumsal denetim firmalarinin web sitelerinin daha iyi, daha ¢cok 6ge
icerdigi, daha kullanigli, giincel oldugu ve kilit yoneticilerin, denetim ekibinin fotograflarina
yer verdigi gozlemlenmistir. Kimi web siteleri ise, kullanigsiz, yetersiz ve cok az 6ge icermekte,
giincel goriinmemektedir. Gelecek aragtirmalarin, denetim firmalarini karsilagtirmayi
amaglayan aragtirma tasarimlarma firmalarin web uygulamalarini da dahil etmeleri yerinde
olabilir. Liaoa vd. (2006:197-199), web sitelerinin giiniimiiz organizasyonlarinin hayati bir
pargast oldugunu, sirketlerin 6zellikle pazarlama stratejileri i¢in web sitelerini onemli bir arag
olarak kullandiklarini ileri siirmiis ve 30 tane iyi web sitesi 6zellikleri belirlemistir. Bagimsiz
denetim firmalarinin web siteleri 6zelliklerini dahil eden bir aragtirma, denetim kuruluglarimin
rekabet stratejisini, giiciinii ortaya koymasi acisindan enteresan ve degerli sonuclar iiretebilir.
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Katki Orani Beyani

Calisma tek yazarlidir.

Cikar Catismasi Beyam

Calisma tek yazarlidir dolayisiyla herhangi bir ¢ikar ¢atigsmasi s6z konusu degildir.
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EXTENDED SUMMARY
Research Questions & Purpose

Capital Market Boad of Turkey (CMB) has to authority to give audit firms to be engaged
in independent audit activity in Tiirkish capital market, based on the regulation “Principles
Regarding Independent Auditing Standards in the Capital Markets- (Serial: X, No:22)”. Then,
it is very likely that these firms operate in more demanding and competitive environment
compared to the other audit firms since these firms have a crucial communication with capital
markets’ investors, and stakeholders, through their final, decision, ie. audit opinion. In spite
of the requirements specified by the regulation, however, prior research do not demonstrate
the differences between the audit firms operating in capital markets and the others registered
by the Public Oversight Accounting and Auditing Standards Authority (POA). Accordingly,
this study aims to examine the firm specific attributes having an influence on the likelihood of
undertaking audits in Turkish capital market.

Literature Review

There is a great deal of research on independent audit firms in the literature. Yet, the
research design in these studies rely mainly on public firm driven data. Therefore, the studies
only encompass the audit firms which have already audited public interest entities (PIEs)
and they have overwhelmingly focused on audit quality (Deis & Giroux, 1992; Fargher, Lee,
Mande, 2007; Pott vd., 2008; Almutairi, Dunn, Skantz, 2009, Jackson, Moldrich, Roebuck,
2008; Kumar ve Lim, 2015; Meckfessel & Sellers, 2017, Fuerma ve Kraten, 2009; Campa,
2013; Lee & Lee, 2013; Meckfessel & Sellers, 2017) and transparency report of audit firms
(Deumes, Schelleman, Bauwhede ve Vanstraelen, 2012; Pivac & Cular, 2012; Cular, 2014; Fu,
Carson ve Simnett, 2015, Girdhar ve Jeppesen, 2018; Zorio-Grima, Garcia-Benau, Grau-Grau
ve Paredes-Ojeda, 2018; La Rosa, Caserio, Bernini, 2019).

However, the research body doesn’t show us the differences between the audit firms
undertaking audits in capital markets and the others. Actually, operating in capital markets
encourages these firms to strive to survive under this more competitive,demanding environment.
They also have a direct communication with the investors and other stakeholders through their
audit reports, hence having the potential to influence the dynamics of capital markets. In other
words, through their attestation function, they have an important role in reducing information
asymmetry. Therefore, understanding the differences between these firms and the others
registrated by the Public Oversight Accounting and Auditing Standards Authority (POA)
would highlight audit environment about the reasons why they are engaged in independent
audit activity in capital market. Or, are these firms really different in terms of firm-specific
attributes? This study would answer these questions for the first time.

Methodology

This empirical research employs logistic regression analysis through a sample of 349
audit firms having available data out of 350 firms registered by POA. The all dataset were
manually collected through POA website. In accordance with the research problems, the study
has three hypotheses: (1) The number of years after the registration, city’s population of audit
firm headquarter, number of partners, audit team size will increase the likelihood to undertake
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audits in capital markets, (2) Sanctions will decrease the audit firm’s likelihood to undertake
audits in capital markets, (3) Female ratio at board and audit team will increase the likelihood
to undertake audits in capital markets.

Results and Conclusions

The results showed that the number of years following POA registration, city’s
population density of audit firm’s head office, and audit team size increase the audit firm’s
likelihood to undertake audits in Tiirkish capital market. Yet, the results did not provide
evidence for hypotheses regarding sanctions and female representation. The results refer to the
effectiveness of auditing standards in the Turkish capital markets and likely to be beneficial
both to regulatory authorities and also to independent audit firms.
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DONUSTURUCU LIDERLIK iLE CALISAN SESLIiLiGi ARASINDAKI
ILISKIDE ISTE KENDINI YETISTIRMENIN ARACILIK ROLU, iSE
YABANCILASMANIN DUZENLEYICI ROLU

Ars. Gor. Dr. Murat BAS ®

Erzincan Binali Yildirim Universitesi, IiBF, Erzincan, (murat.bas@erzincan.edu.tr)

OZET

Doniigtiiriicii liderlik son yillarda geligen teknoloji ve degisim gosteren orgiitler icin onem arz
eden kavramlar arasindadir. Doniistiiriicii liderlerin takipgilerine ilham kaynagi olmast, degisime ve
gelisime acik olmast caliganlarin kendini yetistirmesine ve orgiite fayda saglamast yoniinden onem arz
etmektedir. Bu arastirmanin amact, doniistiiriicii liderlik ve calisan sesliligi arasindaki iligki ve bu iligkide
iste kendini yetistirmenin aracilik, ise yabancilagmanin ise diizenleyici roliinii incelemektir. Bu kapsamda,
Erzincan ilinde faaliyet gosteren ¢agri merkezinde gorevli 402 calisandan anket yontemiyle veri elde
edilmigtir. Yapilan analizler sonucunda, doniistiiriicii liderlik ve calisan sesliligi arasinda anlamli ve
pozitif iliski tespit edilmistir. Ayrica, doniistiiriicii liderlik ve calisan sesliligi arasindaki iliskide iste
kendini yetistirmenin kismi araci, ise yabancilasmanin ise diizenleyici roliiniin bulundugu saptanmistir.

Anahtar Kelimeler: Doniistiiriicii Liderlik, Calisan Sesliligi, Iste Kendini Yetistirme, Ise Yabancilasma.

THE MEDIATING ROLE OF THRIVING AT WORK AND THE
MODERATING ROLE OF WORK ALIENATION IN THE RELATIONSHIP
BETWEEN TRANSFORMATIONAL LEADERSHIP AND EMPLOYEE VOICE

ABSTRACT

Transformational leadership is among the concepts that are important for the developing technology
and changing organizations in recent years. It is important for transformational leaders to inspire their
followers, to be open to change and development, in terms of self-education of employees and benefiting the
organization. The purpose of this research is to examine the relationship between transformative leadership
and employee voice, and the mediating role of self-education at work and the moderator role of work
alienation in this relationship. In this context, data were obtained from 402 employees working in the call
center operating in the province of Erzincan, by survey method. As a result of the analysis, a significant and
positive relationship was determined between transformative leadership and employee voice. In addition, it
has been determined that self-education has a partial mediator role and work alienation has a regulatory
role in the relationship between transformative leadership and employee voice.
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1. Giris

Hayatin her alaninda hizli bir degisim ve gelisimin yasandig1 giiniimiizde, geleneksel
liderlik yaklasimlart islevselligini kaybetmektedir. Bunun yerine ¢alisan odakli cagdas liderlik
yaklagimlart 6nem kazanmugtir. Bu liderlik yaklagimlarindan biri de dondistiiriicti liderliktir.
Doniistiirticti liderlik, liderin takipgileri tizerindeki etkisi lizerinden tanimlanir. Doniistiiriicti
liderlikte, takipgiler liderlerine giiven, hayranlik, sadakat ve saygi duyar ve bu nedenle,
kendilerinden beklenenden daha fazlasini yapmaya motive olurlar (Belias & Koustelios,
2014:191). Bir orgiitiin basaris1 ¢aligkan, sadik ve ilgili yoneticilere ve ¢alisanlara baglhidir
(Jyoti & Dev, 2015:78) Dondistiiriicti liderler de bilgili, dinamik ve proaktiftir ve siirekli artan
rekabete ayak uydurmak icin ekstra ¢aba harcar, astlaria degisiklikleri benimsetme ve onlart
yonlendirme yetenegine sahiptir (Ahangar, 2009:360). Doniistiiriicti liderle ¢alisan bireyler
kendilerinden beklenenin fazlasini yapmaya motive olduklarindan, iste kendilerini daha ¢ok
gelistirmeye gayret ederler (Hildenbrand vd.,2018; Lin vd., 2020). Ayrica, kendilerini giivende
hissettiklerinden fikirlerini ve 6nerilerini ifade etmek konusunda daha rahat davranirlar (Sheng
& Zhou, 2021; Yousaf vd., 2019). Ciinkii isyerinde fikirlerine deger verildigini, goriislerini
acikladiginda elestirilmeyecegini ve kinanmayacagint bilirler (Morrison, 2014:180).

Déoniistiiriicii liderler, takipcilerinin tutum, deger ve ilgi alanlarin1 degistiren ve daha
once sergilemis olduklar1 performanstan daha yiiksek bir performans sergilemelerini saglayan
liderlerdir (Kerse & Babadag, 2019:134). Yapilan caligmalarda doniistiiriicii liderlerin orgiit
icinde sergiledikleri davraniglar, takipcilerinin performans, motivasyon ve bireysel etkinlikleri
gibi 6nemli etmenler lizerinde faydasi goriilmiistiir (Kogak, 2021). Bu faydalardan biri de
kuskusuz orgiitlerdeki ses davramgi diyebiliriz. Orgiitteki ses davranigt, bireyin, isin baglamin
etkilemeye odaklanan, organizasyon i¢indeki bireylere yonelik goniillii ve acik iletisimi olarak
ifade edilmektedir (Maynes & Podsakof, 2014:88). Calisan sesliligi, caliganlarin orgiitteki
etkinliklerini artirmak icin, igle ilgili fikir, diisiince, bilgi, oneri, isteki kaygi ve diisiincelerini
resmi ya da gayri resmi yolla acikca iletebilmesidir (Morison, 2011:374). Orgiitler siirekli
iyilestirme ve rekabet iistiinliigii saglayabilmek icin orgiitte faaliyette bulunan ¢alisanlarinin ses
davraniglarini belirlemesi gerekmektedir (Botero & Van Dyne, 2009). Bir 6rgiit, rakipleriyle
rekabet edebilmek ve onlara kars1 iistiin saglayabilmek, hizla degisen cevreye uyum saglamak
icin caliganlarinin bilgi ve fikirlerine dayal girdilere ihtiya¢ duyar (Prihatsanti vd., 2020:224).
Bu ihtiyag ise ¢alisanlarin ses davraniglariyla miimkiin olabilir.

Ote yandan, doniistiiriicii liderlik calisan sesliligini artirmada kilit Gneme sahip olsa
da calisanin ¢esitli nedenlerle (isini sevmeme, isinden tatmin olmama) igine yabancilagmasi
seslilik davranmigimi azaltabilmektedir (Kogak, 2019:138). Ise yabancilagma, galisanimn iste
sergilemesi gereken roller ile kendi istegiyle iste sergiledigi roller olarak tanimlanabilir (Kaya
& Serceoglu, 2013:319). Ozellikle arastirmanin gergeklestirildigi ¢agr1 merkezi sektorii,
kapsami dar ve siirekli tekrarlayan gorevlerden olustugundan calisanlarin bir miiddet sonra
ise yabancilasmasina neden olabilmektedir (Sarros vd., 2002:287). Ise yabancilasan galiganlar
da isini cok sahiplenememekte, bu durum orgiitsel isleyisi iyilestirmek i¢in daha az goriis ve
oneride bulunmalarina neden olmaktadir.

Hizmet sektoriinde c¢alisanlar dogrudan miigteri ile etkilesim halinde olduklar icin,
miisterilere daha iyi hizmet sunmak ve orgiitiin kendilerinden beklentilerini karsilayabilmek
icin kendileri gelistirmek ve yetistirmek icin ¢aba sarf etmelidirler. Doniistiiriicti liderler
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takipeilerinin ihtiya¢larmi, istek ve taleplerini karsilamak konusunda onlara giiven vererek
motivasyonlarmm artirirlar (Burns, 1978). Doniistiiriicii liderler takipcilerine yenilik¢iligi, yaratici
duygu ve diisiincelere sahip olmayi tegvik etmeyi saglamak i¢in, onlarin seslilik davraniginin
artmasini ve onlardan gelebilecek her tiirlii geri doniisii degerli olarak gérmektedirler (Judge
& Piccolo, 2004; Wang vd., 2019). Iste kendini yetistiren bireyler hem kendi gelisimine hem
de orgiitlerine fikir ve onerileriyle katkida bulunabilirler (Paterson vd., 2014:434). Orgiitler
icin her zaman aranilan ve arzulanan c¢aliganlar, isinde yetenekli ve becerikli kisilerdir. Bu
kisilerin 6rgiit icin goriis ve 6nerilerini beyan etmesi veya isle ilgili fikirlerini sunmasi, 6rgiitiin
gelisimine biiylik katki saglamaktadir. Siirekli 6grenmeyi ve gelismeyi saglayan orgiitler,
enerjisi yliksek bireylerin performanslarini siirdiirmesi ile miimkiindiir (Bolat vd., 2018:355).
Yapilan caligmalardaki aragtirmacilar (Avolio & Yammarino, 2002; Duan vd., 2017; Zang &
Inness, 2019; Wang vd., 2019) doniistiiriicii liderlik ile caligan sesliligi arasindaki iligkide farkli
degiskenlerin analiz edilmesini onermektedirler. Bu Oneriyi dikkate alarak sosyal degisim
teorisinden faydalanarak mevcut aragtirmada doniistiiriicii liderlik ve ¢aligan sesliligi arasindaki
iligki, bu iligkide iste kendini yetistirmenin aracilik, ise yabancilagmanin ise diizenleyici rolii
incelenmigtir. Literatiirde, s6z konusu aracilik roliinii ve diizenleyici rolii daha dnce inceleyen
bir calismaya rastlanmamustir. Bu kapsamda calismanin alaninda gelecekteki ¢aligmalar icin
onemli bir kaynak tegkil edecegi degerlendirilmektedir.

2. Kavramsal Cerceve
2.1. Doniistiiriicii Liderlik

1970’lerin  sonunda, liderlik aragtirmalari, geleneksel veya klasik liderlik
yaklagimlarindan pozitif liderlik sekli olarak adlandirilan yaklagimlara bir kayma yasamistir
(Hoch vd., 2016:504). Burns (1978) “Leadership” adl1 kitabinda “etkilesimsel (transactional)”
ve “doniistiiriicii (transformational)” olmak iizere iki tiir liderlikten bahsetmistir. Burns’a gore
etkilesimsel lider, gerekli gorevlerin yerine getirilmesi veya yerine getirilmemesi karsiliginda
takipgilerine verecegi odiiller veya cezalara odaklanir. Ote yandan, doniistiiriicii lider, liderlerin
takipcilerinin duygularin1 ve degerlerini etkileme veya onlar1 beklenen seviyenin otesinde
performans gostermeleri i¢in motive etme yollarina odaklanir. (Burns, 1978:4-20; Kanaz,
2019:4).

Bass (1985) Burn’iin politik doniistiiriicii liderlik tanimint gelistirmis ve kavrami
orglitsel baglamda tanimlamistir. Bass, etkilesimsel ve dondstiiriicii liderlik tarzlariin
birbirlerinin karsit1 degil, tamamlayicist oldugunu, liderin her iki liderlik 6zelligini ayn1 anda
gosterebilecegini ve doniistiiriicii liderligin etkilesimsel liderligin gelistirilmis hali oldugunu
savunmustur (Bass & Riggio, 2006:4; Tetik, 2014:269). Bass’a gore doniistiiriicii liderlik
ideallestirilmis etki (karizma), ilham veren motivasyon, entelektiiel tesvik ve kisiye ozel ilgi
olmak tizere dort temel boyuttan olugur:

* Ideallestirilmis etki: Doniistiiriicii lider rol modeldir. Takipgileri lidere saygi ve hayranlik
duyar. Onunla 6zdeslesir ve onu taklit eder. Liderin net bir vizyonu vardir ve risk almaya
isteklidir.

e ilham veren motivasyon: Déniistiiriicii lider, bagkalarmi motive edecek ve onlarda cogku
yaratacak sekilde davranir. Bu lider beklentilerini agik¢a dile getirir ve ortak bir vizyona
baglilik gosterir.
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e Entelektiiel tegvik: Doniistiiriicii lider aktif olarak yeni fikirler iiretme ve uygulama konu-
sunda takipgcilerini tegvik eder. Takipgilerini kesinlikle alenen diizeltmez veya elestirmez.

e Kisiye ozel ilgi: Dondstiiriicti lider takipcilerinin bireysel ihtiyaclarma dikkat eder ve
bireysel farkliliklarina saygi duyar. Gerektiginde onlara kog¢luk ve danigmanlik yapar
(Hater & Bass, 1988:696; Stewart, 2006:12).

Bass’a gore, etkilesimsel lider, 6rgiitiin mevcut kurallarini, prosediirlerini ve normlarini
izler, kisaca orgiit kiiltlirii kapsaminda calisir. Tersine doniistiiriicii lider orgiit kiiltiiriinii
oziimser ve yeni bir vizyonla degistirir (Bass & Avolio, 1993:112). Ote yandan, doniistiiriicii
lider karizmatik liderle de bircok ortak noktaya sahiptir. Ancak karizma doniistiiriicii liderin
yalnizca bir yoniinii kapsamaktadir (Bass & Riggio, 2006:4).

2.2. Calisan Sesliligi

Orgﬁtsel literatiirde seslilik kavrami Hirschman’in (1970) “Exit, Voice, and Loyalty”
kitabinda ilk kez ele alinmistir. Bu ¢alismada Hirschman seslilik kavramini, orgiitte tatminsiz
bir durumla kargsilagsan caliganlarin veya miisterilerin bu durumdan ka¢gmak yerine, yonetimi
bu durumu degistirmeye zorlamaya yonelik girisimleri olarak tanimlamistir. Daha sonra, Van
Dyne & LePine (1998:109) calisan sesliligini calisanlarin tatmin olmadiklar1 durumu sadece
elestirmek yerine, bu durumu iyilestirmeyi amaclayan yapici ve degisim odakli ekstra rol
davraniglar1 olarak degerlendirmistir. Maynes & Podsakof (2014) calisan sesliligini, orgiitiin
faaliyetlerini yeniden onaylan, iyilestirmeyi tesvik eden ve faaliyetleri diizelten ifadeler
olarak tanimlamaktadir. Morrison (2011:375) ise calisan sesliligini ¢alisanlarin orgiitiin veya
grubun igleyisini iyilestirmek amaciyla isle ilgili konular hakkinda fikirlerini, onerilerini veya
endiselerini kendi istekleriyle ve gayri resmi olarak dile getirmeleri seklinde aciklamistir. S6z
konusu tanimlardan hareketle, calisan sesliliginin temelinde ¢alisanlarin orgiitsel kararlara ve
faaliyetlere fikirleriyle ve davraniglariyla katilma isteginin bulundugunu sdylemek miimkiindiir.
Ses davraniglar1 6rgiit icin Oneriler, iyilestirmeler ve degisiklik icerir. Ses davranisi elestirmekten
ziyade iyilestirmeyi ve gelistirmeyi amaglayan yapici ve tesvik edici bir davranigtir (Maynes
& Podsakoff, 2014:89).

Morrison (2014:180) calisanlarin seslilik davranisinda bulunmalart i¢in orgiitte seslilik
ikliminin bulunmasit gerektigini savunmustur. Buna gore, orgiitte seslilik ikliminin olugmasi
icin de calisanlarin igyerinde “etkililik” ve “gtivenlik™ algilarinin yiiksek olmasi gerekmektedir.
Etkililik algisi caliganin isyerinde fikrini ortaya koydugunda, istedigi sonucu elde edip
edemeyecegine iligkin algisini ifade ederken, giivenlik algisi fikrini aciklamasinin, kendisi
ve bagkalartyla olan iligkileri {izerinde olumsuz sonuclariin olup olmayacagina dair algisini
kapsamaktadir. Etkililik ve giivenlik algilar1 yiiksek olan calisanlar ig yerinde daha ¢ok seslilik
davraniginda bulunabilmektedir.

2.3. iste Kendini Yetistirme

Spreitzer ve arkadaglar1 (2015) iste kendini yetistirmeyi bireylerin isyerinde hem
canlilik (vitality) hem de 6grenme duygusunu deneyimledikleri psikolojik durum olarak
tantmlamuglardir. Buna gore, canlilik kiginin mevcut enerjisiyle ilgili pozitif duyguya sahip
olmasi, yani zinde olma durumunu ifade eder. Ogrenme ise kisinin cesitli bilgi ve becerileri
edinmesi ve uygulayabilmesine yonelik duygusunu niteler (Spreitzer vd., 2005:538). Spreitzer
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ve arkadaglarina gore, kisinin iste kendini yetistirmesi i¢in canlilik ve 68renme duygularinin
ikisini de hissetmesi gerekmektedir. Ornegin, ¢aliganlar 5grenme siireci olmadan duragan gelisim
hissiyle ve is arkadaglar1 ve negeli ¢aligma ortaminin etkisiyle ig yerinde canli hissedebilir.
Ancak, caligan igyerinde 6grenme arzusu olmadan canlilik yagiyorsa, becerilerini gelistirmek
veya isi hakkinda yeni bilgiler edinmek istemiyorsa iste kendini yetistiremeyecektir. Benzer
sekilde, bir kisi tiikenmiglik duygusuyla mesleki becerilerini gelistirmek istiyorsa yine kendini
yetistiremeyecektir (Spreitzer vd., 2005:538). Sonu¢ olarak, bu duygulardan birini igyerinde
hisseden kisi bazi ilerleme ve gelismeler kaydetse de iste kendini gercekten yetistirebilmesi
icin canlilik ve 6grenme duygularini uyum icinde gelistirmesi gerekmektedir (Porath vd.,
2012:251).

Iste kendilerini yetistiren kisiler durgun veya tiikenmis hissetmekten ziyade biiyiimeye
ve gelismeye odaklanirlar. Enerji dolu olan bu bireyler, islerini tutkuyla yapar ve bu heyecanla
kendi enerjilerini tiretirler. Ayrica, kendi enerjilerinin yani sira bagkalarindaki enerjiyi de artiran
bir kivilcim gorevi goriirler (canlilik boyutu). Ote yandan, iste kendilerini yetistiren bireyler,
yeni bilgi ve becerilerle gelismeye odaklanir. Bu bireyler statiikodan memnun degildir, aktif
olarak yeni seyler 6grenmek i¢in firsat arayan, kendi kendine 6grenen kisilerdir (6grenme
boyutu) (Spreitzer, 2012:155).

2.4.Ise Yabancilasma

Yabancilagma ge¢misi 19. yiizyila kadar uzanan koklii bir kavramdir (Durrah,2020:813).
Friedrich Hegel (1807) yabancilagmay1 “The Phenomenology of Spirit” adli kitabinda ilk kez
felsefi anlamda kullanmig ve terimi kiginin ruhuna ve 6ziine yabancilasmasi kapsaminda ele
almistir. Daha sonra Karl Marx yabancilasmaya maddi boyut kazandirmig ve kavrami ¢aliganin
isine yabancilagmasina odaklanan kapitalist bir perspektifle yeniden tanimlamigtir (Farahbod
vd., 2012:8409). Marx’a gore, ¢alisan kendi emegini digsal bir gii¢ olarak goriir ve kendi
emegine kars1 yabancilik hisseder. Bagka bir deyisle, ge¢im yiikiimliiliigiinden dolay1 ¢aligmak
zorunda olan ve isyerinde emegi ile ortaya koydugu ciktilarda hak sahibi olamayan kisi bir
miiddet sonra kendisine, ¢cevresine ve igine kargt yabancilagtir (Marx, 1992:71; Bilgi, 2021:5).
Marx’a gore, ¢alisanin ise yabancilasmasinin nedeni isinde 6zerklik eksikliginden (lack of
autonomy) kaynaklanmaktadir (Sarros vd., 2002:287).

Ise yabancilasma genel olarak kisinin isinin ihtiyag ve beklentilerini karsilamadigini
algilamasi nedeniyle, isten psikolojik olarak uzaklagsmasi durumunu ifade etmektedir (Kanun-
20, 1979:131) Seeman (1959; 1967) ise yabancilasmay1 sosyo-psikolojik kapsamda ele almig
ve ¢ok boyutlu bir kavram oldugunu savunmustur. Yazara gore, ise yabancilagsma giicsiizliik,
anlamsizlik, kuralsizlik, soyutlanma ve kendine yabancilasma olmak iizere bes boyuttan olus-
maktadir. Gii¢siizliik boyutu ¢alisanin is 6zerkliginin ve karar alma mekanizmalarina katilimi-
nin bulunmamasini, is aktiviteleri tizerinde (belirtilen gorev alan1 dahilinde) sinirli kontroliiniin
bulunmasini ifade eder. Anlamsizlik boyutu, calisan genel iiretim siirecine ¢ok az katkida bu-
lundugunu hissettiginde, dolayisiyla o isteki roliiniin 6nemini gérmediginde ortaya ¢ikar. Ku-
ralsizlik boyutu calisanin goziinde kurallarin anlamini yitirmesi, hedeflerini yerine getirirken
kurallara ihtiyact olmadigini diigiinmesini niteler. Soyutlanma boyutu toplum tarafindan 6nem-
senen amag¢ ve inanclarin, kisi i¢in bir anlam ifade etmemesini icerir. Kendine yabancilagma
boyutu, calisanin isini potansiyelini ortaya koyabilecegi bir ara¢ yerine, yalnizca digsal ihti-
yaclarini (para kazanma, giivenlik gibi) karsilamanin bir yolu olarak gordiigiinde ortaya cikar.
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Isyerinde kendine yabancilasma, daha ¢cok kapsami ve derinligi dar olan, ¢aliganlara is tatmini
saglayamayan gorevlerde goriiliir. Yapti81 isten tatmin olmayan c¢aligan bir siire sonra kendine
de yabancilagir (Sarros vd., 2002:287-288; Seeman, 1959:784-789; Seeman, 1967:274).

3. Arastirma Hipotezleri
3.1. Doniistiiriicii Liderlik ve Cahsan Sesliligi

Dondistiiriicii liderlik kendi i¢inde calisan sesliligini barmdiran bir kavramdir. Ciinkii
doniigtiirticii liderler, geleneksel liderlerin aksine, takipgilerini (¢aliganlarini) yaratici fikirlerini
ortaya koymalar1 konusunda tesvik ve motive eden liderlerdir. (Doniistiiriicii lider, ¢aliganlariin
fikirlerini beyan etmesini saglamak ve orgiitiin yapisinin gelisimini desteklemek icin caligsanlarin
bireysel ¢abalarini artiracak olumlu faaliyetlerde bulunur. Bu faaliyetler arttik¢a calisanlarin
olumlu duygu ve olumlu ses davranisglart da artacaktir. Calisanlarda olusan bu pozitif durum,
onlarin ¢aligan sesliligi davranigini sergileme olasiliklarin1 daha yiiksek olacaktir (Wang vd.,
2019:13). Boyle bir ortamda ¢alisan sesliligi icin gerekli olan ¢alisanlarin igyerinde etkililik
ve giivenlik algilarmin yiiksek olacagi degerlendirilmektedir (Morrison, 2014:180). Baska
bir deyisle, doniistiiriicti liderle ¢alisan bireyler goriiglerini ortaya koyduklarinda, bunun
liderleri tarafindan dikkate alinacagimi ve degerlendirilecegini bilir. Doniistiiriicti liderler,
yogun bir duygusal bilesene sahiptir ve ilham verici veya duygusal cekicilikler saglayarak
calisanlarda mutluluk ve pozitif duygulart uyandirabilir. Calisanlarda olusan bu olumlu
duygulanim, proaktif davranig gibi ¢aba gerektiren ve orgiit hedeflerine yonelik faaliyetleri
sergilemeye yardimci olur. Bu faaliyetler sonucu, ¢aliganlar orgiitlerinin mevcut durumunu
daha ileriye tasimak icin siirekli olarak fikir ve onerilerde bulunarak daha fazla ses davranigi
sergileyebilir (Bag, 2020; Wang, 2019) Ayrica, fikirlerinden dolay:1 cezalandirilmayacagi,
utandirilmayacagi ve kianmayacagindan emindirler. Bu nedenle, ¢alisanlar doniistiirticii
liderlerine orgiitsel uygulamalar ve faaliyetler hakkindaki karsit goriislerini rahatlikla dile
getirebileceklerdir. Literatirde de bu durumu teyit eden arastirmalar mevcuttur. Ornegin,
Kili¢ ve arkadaglar1 (2014:249) Tiirkiye’de farkli sektorlerden 242 ¢alisan iizerinde yaptiklari
aragtirmada, doniistiiriicii liderligin caligan sesliliginin karsit durumu olan orgiitsel sessizligi
azalttig1 sonucuna ulagmustir. Ek olarak, Alfayad & Mohd Arif (2016:1) Urdiin’de 304 ¢alisan
tizerinde yaptiklar1 aragtirmada, doniistiiriicti liderlik ile calisan sesliligi arasinda pozitif iligki
bulundugunu tespit etmistir. Yine, Liang ve arkadaslar1 (2017:374) Tayvan’da 251 otel calisant
tizerinde yaptiklari aragtirmada, doniistiiriicti liderligin calisan sesliligi lizerinde anlamli ve
pozitif etkisinin bulundugunu saptamistir. Son olarak, Kogak (2019:138) Tiirkiye’de 161 banka
caligani iizerinde yaptig1 arastirmada, doniistiiriicii liderlik ve calisan sesliligi arasinda pozitif
yonlii iligkinin bulundugunu ortaya koymustur. Bu cercevede asagidaki hipotez olusturulmustur:

H : Déniigstiiriicii liderlik ve ¢alisan sesliligi arasinda pozitif bir iliski vardir.

3.2.iste Kendini Yetistirmenin Aracilik Rolii

Déoniistiiriicii liderler belirledikleri bir ama¢ ve vizyon dogrultusunda, takipgilerini
motive eder. Ayrica ¢alisanlarini aktif olarak yeni fikirler liretmeleri ve uygulamalari konusunda
destekler ve onlar1 yaratici diisiinmeye tegvik eder. Bu kapsamda, doniistiiriicii liderligin ilham
veren motivasyon ve entelektiiel tesvik boyutlarinin iste kendini yetistirmenin 6grenme boyutu
ileilgili oldugu, calisanlarda 6grenme arzusunu tetikledigi soylenebilir. (Bono vd.,2007). Benzer
sekilde, doniigtiirticii liderler, caliganlari i¢in iyi bir rol modeldir ve ¢alisanlar onlar: taklit eder
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ve onlara hayranlik duyar. Ek olarak, doniistiiriicii liderler calisanlarina 6zel durumlarina gore
muamelede bulunur, onlara empati ve sempatiyle yaklasir (Bag, 2020:182). Boylece ¢aliganlar
iste daha canli, enerjik ve iyi hisseder (Yousaf vd., 2019:199). Bu cercevede, doniistiiriicii
liderligin ideallestirilmis etki ve kisiye 6zel ilgi boyutlarinin iste kendini yetistirmenin canlilik
boyutunu etkiledigi soylenebilir (Hater & Bass, 1988:696; Hildenbrand, 2016:3). Ayrica,
doniistiiriicii liderlerin ¢alisanlarda yaraticihigi (Giimiisoglu & Ilsev, 2009; Khalili, 2016) ve
yenilik¢i is davramisint (Abbas 2012; Pieterse vd., 2010) da artirdig: bilinmektedir. Bireylerin
isle ilgili tutum ve davraniglarini gelistirmesi orgiitlerin arzuladigi en dnemli faktorler arasinda
sayilabilir. Bu sebepten orgiitsel davranig alanindaki bir¢ok arastirma sosyal degisim teorisi ile
ele alinmaktadir (Bas & Sirin 2020; Bordia vd., 2017; Cropanzano & Mitchell, 2005; Erkili¢ &
Aydin, 2019). Blau (1964) sosyal degisim teorisini, ¢calisan ve igveren arasindaki degis-tokus
sonucunda ortaya ¢ikan etkilesim olarak ifade etmektedir. Bu baglamda doniistiiriicii liderlerin
takipeileriyle olan iligkilerinde onlara deger veren, gelisimini destekleyen, onlar1 belirli bir
amag dogrultusunda motive eden ve gelisimine katki sunmasi gibi bir¢ok olanagi saglamasi,
caliganlarin iste kendini yetistirmesinde biiyiik rol oynamaktadir. Lideriyle olan bu miibadele
caliganin orgiit ici ve isteki davraniglarinda 6nemli dlgiide etkileyebilmektedir. Bu bakimdan
doniigtiiriicii liderlerin c¢aliganlarin iste kendilerini daha iyi yetistirmelerini sagladigini
soylemek miimkiindiir. Ote yandan, doniistiiriicii liderligin iste kendini yetistirme iizerindeki
pozitif etkisini teyit eden aragtirmalar da tespit edilmistir. Ornegin, Hildenbrand ve arkadaslart
(2018) Almanya’da 148 calisan ilizerinde yaptiklar: arastirmada, doniistiiriicii liderligin iste
kendini yetistirmeyi pozitif etkiledigini kaydetmistir. Lin ve arkadaglar1 (2020) Cin’de 452
caligan lizerinde yaptiklar: aragtirmada, doniistiiriicii liderlikle iste kendini yetistirme arasinda
pozitif iligki saptamistir. Benzer gekilde, Chénard-Poirier ve arkadaslar1 (2021) Kanada’da
2104 calisan iizerinde yaptiklari arastirmada, doniistiiriicii liderlik ortaminda ¢aliganlarin daha
fazla iste kendini yetistirme davranigt gosterdigini ortaya koymustur.

Diger taraftan, iste kendini yetistiren caliganlarin daha c¢ok seslilik davranisinda
bulunacagi degerlendirilmektedir. Iste kendini yetistirmenin bir boyutu olan 6grenme calisan
sesliligi icin de onemli bir temel arz etmektedir. Bireyler is yerinde kendini yetistirerek
sorunlar1 daha iyi analiz edebilir ve daha iyi ¢oziimler 6nerebilirler. Zira iste kendini yetistiren
calisanlar digerler ¢alisanlara kiyasla daha yaratici ve yenilikgi fikirlere sahiptir. Bu bireyler
ogrenmenin verdigi Ozgiivenle orgiite degisiklik getirmek ve statilkonun Gtesine gegmek
icin daha cok seslerini yiikseltebilirler. iste kendini yetistirmenin ikinci boyutu olan canlilik
bireylere enerji ve motivasyon saglar. Bu enerji, bireyleri tanimlanan gorev ve rollerden daha
fazlasini yapmaya tesvik eder. (Carmeli & Spreitzer, 2009; Porath vd., 2012). Boylece iste
kendi yetistiren caliganlar orgiitsel isleyisle ilgili fikirlerini, endiselerini ve Onerilerini daha
cok dile getirebilirler. Iste kendini yetistirmenin calisan sesliligini artirdigin1 ampirik olarak
ortaya koyan galigmalar da tespit edilmistir. Ornegin, Yousaf ve arkadaglar1 (2019) Pakistan’da
297 ¢alisan iizerinde yaptiklari aragtirmada, iste kendini yetistirme ile calisan sesliligi arasinda
pozitif iligki tespit etmistir. Sheng & Zhou (2021 Cin’de 361 calisan iizerinde yaptiklari
arastirmada, isten kendini yetistirmenin 6grenme ve canlilik boyutlarinin calisan sesliligini
artirdigini ortaya koymustur. Yapilan agiklamalar ve aragtirmalar kapsaminda, doniistiirticii
liderligin ¢alisanlarin iste kendilerini daha iyi yetistirmelerini saglamak suretiyle calisan
sesliligini artirabilecegi degerlendirilmistir. Bu ¢ercevede agsagidaki hipotez olugturulmustur:

H,: Déniistiiriicii liderlik ve calisan sesliligi arasindaki iligkide iste kendini yetigtirmenin
aractlik rolii vardir.
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3.3.ise Yabancilasmanin Diizenleyici Rolii

Dontistiiriicti lider, takipgilerinin duygularini ve degerlerini etkileme veya onlari
beklenen seviyenin otesinde performans gostermeleri i¢in motive etme yollarina odaklanan
liderlerdir (Burns, 1978: 4-20; Kanaz, 2019:4). Doniistiiriicii liderler, ¢alisanlarimi yeni fikirler
tiretmeleri ve uygulamalar icin tesvik eder, onlar1 bagkalarinin yaninda diizeltmez veya
elestirmez (Hater & Bass, 1988:696). Boyle bir ortamda ¢aligan bireylerin orgiitsel konulardaki
fikirlerini ve 6nerilerini daha rahat dile getirecegi degerlendirilmektedir.

Ote yandan, ise yabancilagma kisinin isinin ihtiyac ve beklentilerini karsilamadigin
algilamas1 nedeniyle, isten psikolojik olarak uzaklagmasi durumunu ifade etmektedir
(Kanungo, 1979:131). Isyerinde kendine yabancilasma, daha cok kapsami ve derinligi dar
olan, caliganlara is tatmini saglayamayan gorevlerde goriilmektedir (Sarros vd., 2002:287). Bu
nedenle, her ne kadar doniistiiriicii liderle caligsa da farkli nedenlerle (isini sevmeme, isinden
tatmin olmama) isine yabancilasan bireyin orgiitiin isleyisini iyilestirmek amaciyla igle ilgili
fikirlerini, Onerilerini veya endiselerini daha az dile getirecegi diisiiniilmektedir. Ciinkii ¢alisan
sesliligi oziinde caliganin istege bagli ve gayri resmi olarak goriiglerini ortaya koymasini
icerir (Morrison, 2011:375). Isine yabancilasan birinin de bu konuda bir isteginin olmayacagi
tahmin edilmektedir. Literatiir incelemesinde, doniistiiriicii liderlik ve calisan sesliligi
arasindaki iligkide ise yabancilagsmanin diizenleyici roliinii daha once inceleyen bir ¢aligma
saptanmamustir. Bununla birlikte, tespit edilen caligmalarda, ise yabancilasmanin c¢alisan
sesliligini azalttig1 (Kocak, 2019) rgiitsel sessizligi ise artirdig1 (Ustiin & Camlica, 2017) teyit
edilmigtir. Aciklamalar dogrultusunda, igse yabancilagmanin oldugu durumda, doniistiiriicii
liderligin caligan sesliligi tizerindeki pozitif etkisinin azalacagi degerlendirilmistir. Buna gore
asagidaki hipotez olusturulmustur:

H : Doniistiiriicii liderlik ve ¢alisan sesliligi arasindaki iliskide ise yabancilasmanin
diizenleyici rolii vardur.

Sekil 1: Arastirma Modeli

Iste Kendini
Yetistirme

Doniistiirticti
Liderlik

Calisan Sesliligi

Ise
Yabancilasma
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4. Yontem
4.1. Arastirma Evreni, Orneklemi ve Katihmcilara Iliskin Demografik Ozellikler

Arastirmanin evrenini Erzincan ilinde cagri merkezinde faaliyet gosteren iletisim
merkezinde calisan yaklagik 980 calisan olusturmaktadir. Aragtirmada tesadiifii olmayan
ornekleme yontemlerinden kolayda 6rnekleme yontemi kullanilmigtir. Bu baglamda evren 980
kisi ve %95 giiven araliinda 276 kisi olarak tespit edilmistir (Ural & Kilig, 2005:43). Cagr1
merkezi ¢alisanlarma Ekim 2021 — Kasim 2021 tarihlerinde 420 anket formu dagitilmistir.
Fakat anket uygulamasinda yanlis ve eksik doldurulan anketler ¢ikarildiktan sonra, 402 anket
analize tabi tutulmustur. Arastirmaya katilan katilimcilarin %43.5 kadin, %56,5 erkeklerden
olusturmaktadir. Arastirmaya katilanlarin %743 evli, %25,7 bekar, %13,8’si 18-28 yas
araliginda, %54,2’si 29-39 yas araliinda, %28,9’u 40-50 yag araliginda ve %3,2’si ise 51 yas
ve lstii olugturmaktadir. Katilimcilarin mezuniyetine gore %2’si ilkogretim mezunu, %26,9°u
lise mezunu, %40,3’li 6n lisans mezunu, %26,1°i lisans mezunu ve %4,7’si ise lisansiistii
mezunlar olusturmaktadir. Ayrica caligsanlarin ayni is yerindeki hizmet siireleri incelendiginde,
%38.,5’1 1-5 y1l arasinda, %44°1i 6-10 y1l arasinda, %17,5’1i 11-20 yil arasinda igletmeye hizmet
etmektedir.

4.2. Olcekler ve Verilerin Analizleri

Doniistiiriicii Liderlik Olgegi: Arastirmada katilimeilarin doniistiiriicii liderlik algilarin
O0lcmek amaciyla Carless vd. (2000) tarafindan gelistirilen “Global Doniigtiiriicii Liderlik”
Olcegi kullanmlmigtir. Doniigtiiriicli Liderlik 6lgegi, 7 madde ve tek boyuttan olugsmaktadir ve
Tiirkge uyarlamast Yavuz (2010) tarafindan yapilmistir. Olcekteki her bir madde 5°li likert (1
Kesinlikle Katilmiyorum-5 Kesinlikle Katiliyorum) tipi bir derecelendirmeye sahiptir.

Calisan Sesliligi Olcegi: Arastirmada calisanlarin sesliliklerinin diizeyini 6l¢mek
amaciyla Van Dyne ve LePine (1998) tarafindan gelistirilen, Tiirkece’ye uyarlamasi Cetin
& Cakmaker (2012) tarafindan yapilan tek boyutlu ve 6 ifadeden olusan dlgek kullanilmugtir.
Olgekteki her bir madde 5°1i likert (1 Kesinlikle Katilmiyorum-5 Kesinlikle Katiliyorum) tipi
bir derecelendirmeye sahiptir.

iste Kendini Yetistirme Olcegi: Arastirmaya katilan calisanlarim iste kendini yetistirme
diizeyini 6l¢mek i¢in Porath vd. (2012) tarafindan gelistirilen, Kogak (2016) tarafindan Tiirkce
‘ye uyarlanan Iste Kendini Yetistirme Olcegi kullanilmistir. Olgek 8 maddeden olugmaktadir.
Olgekteki her bir madde 5°li likert (1 Kesinlikle Katilmiyorum-5 Kesinlikle Katiliyorum) tipi
bir derecelendirmeye sahiptir.

Ise Yabancilasma Olgegi: Arastirmaya katilan calisanlarin ise yabancilasma
diizeylerini 6l¢mek icin Hirschfeld ve Field (2000) tarafindan gelistirilen, Tiirkce’ye Ozbek
(2011) tarafindan uyarlanan 10 ifadeden olusan “Ise Yabancilasma Olcegi” kullanilmustir.
Olgekteki her bir madde 5°1i likert (1 Kesinlikle Katilmiyorum-5 Kesinlikle Katiliyorum) tipi
bir derecelendirmeye sahiptir.

Arastirmada kullanilan Olceklere ait ortalamalar, standart sapmalar, giivenirlik ve
korelasyon analizleri SPSS 22 programi kullanilarak elde edilmistir. Arastirmada hipotez
testlerini yapmadan énce AMOS 23 paket programi kullanilarak dogrulayict faktor analizi
ile analiz edilmistir. Daha sonra hipotezlerin testleri PROCESS Makro Model 5 ile teste tabi
tutulmustur (Hayes, 2013).
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4.3. Bulgular

Arastirmada degiskenlere ait giivenirlik analizi, korelasyon analizi ve faktor analizi
sonuglar1 verilmistir. Arastirmadaki degiskenlerin gegerliligine iligkin analizler daha once
yapilip calismalarda kabul edildigi icin, degiskenlere ait gecerlilik analizi tekrar yapilmasina
gerek duyulmamustir.

Tablo 1: Degiskenler icin Ortalama, Cronbach Alfa, Standart Sapma ve Degiskenler
Arasi Korelasyon Katsayilari

o Ort. Standart S. DL CS IKY iy
DL 0,926 4,00 0,836 -
CS 0,935 4,10 0,839 0,516%* -
iKYy 0,953 3,67 1,102 0457*%  0,490%* -
10 0,369 285 03818 -0,125" -0,137" -0.173" -

(n=402) ** = p<0.01 *= p<0,05 DL: Déniistiiriicii Liderlik, CS: Calisan Sesliligi, IKY: Iste Kendini Yetistirme, [Y:
Ise Yabancilagma.

Tablo 1 incelendiginde, arastirmanin degiskenlerine ait giivenirlik katsayilari,
ortalamalar ve standart sapmalar yer almaktadir. DL (0,926), CS (0,935), IKY (0.953) ve IY
(0.869) degiskenlerine ait Cronbach Alpha katsayilari, referans alinan 0,70 degerinin tistiinde
yiiksek giivenirlilige sahip oldugu tespit edilmistir (Tavakol & Dennick, 2011). Tablo1’deki
Bivariate korelasyon analiz sonuglarina gore; DL ile CS arasinda %99 anlamlilik diizeyinde
pozitif yonlii bir iligkinin (r = 0,516; p<0,01) oldugu goriilmektedir. Tablo1’deki diger bir
bulgu ise DL ile IKY arasinda %99 anlamlilik diizeyinde pozitif yonlii bir iligkinin (r = 0,457;
p<0,01) oldugu tespit edilmistir. Tablo 1’de iigiincii bulgu ise IKY ile CS arasinda %99
anlamlilik diizeyinde pozitif yonlii bir iligkinin (r = 0,490; p<0,01) oldugu tespit edilmigtir.
Tablo 1°deki diger bir bulgu ise, DL ile [Y arasinda %95 anlamlilik diizeyinde ve negatif yonlii
bir iligki (r =-0,125; p<0,05) saptanmustir. Tablodaki diger bulgu ise, CS ile IY arasinda %95
anlamlilik diizeyinde ve negatif yonlii bir iliski (r =-0,137; p<0,05) saptanmistir. Tablo 1’deki
Bivariate korelasyon analizinin son bulgusu ise, IKY ile IY arasinda %95 anlamlilik diizeyinde
ve negatif yonlii bir iliski (r =-0,125; p<0,05) oldugu gosterilmistir.

4.4. Olgiim Modelleri

Arastirmada son yillarda yonetim organizasyon ve psikoloji calismalarinda tercih edilen
0l¢iim hatalarindan biri olan ortak yontem varyansi (OYV) olasilig1 incelenmistir. OY'V, ayni
yontem icinde olgiilen degiskenler arasindaki sistematik hata sapmasi olarak tanimlanabilir
(Cizel vd., 2020:7). Bagka bir ifadeyle, OYV bagimli ve bagimsiz degiskenlere ait verinin
ayn1 degerlendiriciden veya ayni kaynaktan (verinin ayni kisiden ayni1 zamanda elde edilmesi)
toplanmasi ile ortaya cikan hatadir (Podsakoff vd., 2012; Kocak, 2020; Giirbiiz & Sahin, 2018).
Mesela OY V’nin etkisini analiz etmek i¢in, elde edilen veriler iizerinde bir dizi dogrulayict
faktor analizi (DFA) yapilmugtir.
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Tablo 2: Ol¢iim Modeli ve Alternatif Modellere iliskin Uyum Tyiligi Degerleri

Modeller ¥2/df <5 RMSEA =.08 CFI =90 SRMR
Ol¢iim modeli, 4 faktor 3,77 0,07 0,95 0,05
Model 1, 3 faktor 392 0,09 091 0,06
Model 2, 3 faktor 6.37 0,12 0,79 0,09
Model 3, 3 faktor 7,63 0,13 0,77 0,11
Model 4, 2 faktor 926 0,15 0,71 0,13
Model 5, 1 faktor 10,21 0,16 0,69 0,14

Not: n=402; x2/df=Ki-Kare Uyum Testi; RMSEA=Yaklagik Hatalarin Ortalama Karekokii; CFI= Karsilastirmali
Uyum Indeksi; SRMR=Standartlagtirilmig Ortalama Hatalarin Karekokii

Model 1 (Ug faktorlii model) = Déniistiiriicii liderlik ve galisan sesliligi tek faktorde
birlestirilmistir.

Model 2 (Ug faktorlii model) = Déniistiiriicii Liderlik ve iste kendini yetistirme tek
faktorde birlestirilmistir.

Model 3 (Ug faktorlii model) = Calisan sesliligi ve iste kendini yetistirme tek faktorde
birlestirilmisgtir.

Model 4 (iki faktorlii model) = Doniistiiriicii liderlik, ¢alisan sesliligi ve iste kendini
yetistirme tek faktorde birlestirilmistir.

Model 5 (Tek faktorlii model) = Tiim degiskenler tek faktorde birlestirilmisgtir.

Tablo 2’°deki incelendiginde, aragtirmanin 6l¢tim modelinin (x2/df = 3,77 RMSEA=0,07;
CFI=0,95; SRMR=0,05) diger modellere gore daha iyi uyum iyiligi degerlerine sahip oldugu
goriilmektedir.

4.5. Hipotez Testi

Arastirmanin 6l¢iim modelinin dogrulanmasindan sonra, aragtirma hipotezleri (Hipotez
1, Hipotez 2 ve Hipotez 3) analiz edilmigtir. Tablo 3’te hipotezlere ait regresyon analizi
sonuglari verilmigtir.
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Tablo 3: Aracihik Testine iliskin Regresyon Analizi Sonuclar

iste Kendini Yetistirme

Degiskenler B SH T P EDGA EYGA
Déoniistiirticti Liderlik 0,603 0,74 8,145 0,000 0457 0,748

Calisan Sesliligi

Degiskenler B SH T P EDGA EYGA
Iste Kendini Yetistirme 0,244 0,043 5593 0,000 0,158 0,330

Déniistiiriicti Liderlik (Direkt Etki) 0,369 0,058 6427 0,000 0256 0483
Doniistiirticti Liderlik (Toplam Etki) 0516 0,054 9542 0000 0410 0,624
Etki SH EDGA EYGA

Araci Etki 0,147 0040 0074 0230
Degiskenler B SH T P EDGA EYGA
DLxiY 0,127 058 -2,190 0029 -0241 -0013
Degiskenler B SH T P EDGA EYGA
-1 8D (-81) 0466 0072 6410 0000 0323 0,609
M (00) 0362 057 6315 0000 0249 0475
+1 8D (81) 0258 0076 3397 0008 0,109 0408

Arastirmada Hipotez 1 i test etmek i¢cin Wampold ve Freund (1987) tarafindan geligtirilen
hiyerarsik regresyon analizi tercih edilmistir. Aragtirmanin diger hipotezleri olan Hipotez 2 ve
Hipotez 3’ii test etmek i¢in ise, Hayes’in (2013) gelistirdigi SPSS Macro analiz programi tercih
edilmistir. Doniistiiriicii liderligin caligsan sesliligi tizerindeki dolayli etkisini (iste kendini
yetistirme araciligiyla aktarilan) test etmek i¢cin Boostrap yontemi kullanilmistir (Preacher &
Hayes, 2004; Preacher vd., 2007). Bootstrap yontemi, Baron & Kenny’nin (1986) kullandig1
yontemden ve Sobel testinden daha giivenilir oldugu 6ne siiriilmektedir (Giirbiiz, 2019; Hayes,
2018). Arastirmada Boostrap analizi sathasinda Model 5 secilmistir ve bootstrap teknigi ile
5000 yeniden orneklemi secenegi secilmistir. Bootstrap ile yapilan aracilik etki analizinde,
hipotezlerin desteklenebilmesi icin %95 giiven araligindaki GA (giiven arali81) degerinin sifir
(0) olmamasi1 gerekmektedir (Giirbiiz, 2019).

Tablo 3 incelendiginde ¢oklu regresyon modelinin katsayilari verilmistir. Aragtirmanin
H, hipotezinde doniistiiriicii liderlik ile ¢alisan sesliligi arasinda anlamli ve pozitif bir iligkinin
varligr sorgulanmistir. Elde edilen analiz sonucunda doniistiiriicii liderligin calisan sesliligi
iizerinde anlaml ve pozitif bir iliskiye sahip oldugu tespit edilmistir (b=0,369; p = 0,000). Bu
sonuca gore H, hipotezi kabul edilmistir. Ayrica aragtirmada doniistiiriicii liderligin iste kendini
yetistirmeyi anlamli ve pozitif etkiledigi (b=0,603; p = 0,000) ve iste kendini yetistirmenin
calisan sesliligi tizerinde anlamli ve pozitif sekilde etkiledigi de tespit edilmistir (b=0,244; p =
0,000). Bu sonuglar baglaminda, degiskenler arasi iligkilerin anlamli olmasi aracilik iligkisini
sorgulamaya imkan vermistir.
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Aragtirmanin H, hipotezinde, doniistiiriicli liderlik ile ¢aligan sesliligi arasindaki
iligkide iste kendini yetistirmenin aracilik roliiniin olup olmadig1 sorgulanmistir. Aragtirmanin
modeline iste kendini yetistirme araci olarak eklendiginde, doniistiiriicii liderligin calisan
sesliligiyle iligkisinde iste kendini yetistirmenin kismi aracilik roliiniin oldugu tespit edilmigtir
(b=0,147). Hipotez 2’nin tam olarak desteklenmesi i¢in Boostrap degerleri kontrol edilmistir.
Sonuglar dolayl etkinin anlamli oldugunu géstermektedir ([0,074- 0,230]). Bu sonuglara gore
H, hipotezi kabul edilmigtir.

Hipotez 3’ ii test etmek amaciyla diizenleyici etki analizi uygulanmistir. Dontistiiriicti
liderlik ile caligsan sesliligi arasindaki iligki anlamlidir. Diizenleyici etkinin varligini
test ederken ise yabancilasmanin diisiik ve yiiksek oldugu durum dikkate almustir. Ise
yabancilagmanin diizenleyici etkisinin anlamli olup olmadigii anlamak adina donistiiriicti
liderlik ile calisan sesliliginin etkilesimine dikkat edilir. Etkilesim diizenleyici etkinin anlaml
oldugunu gostermektedir (p=0,029). Tablo 3° deki sonuglara gore doniistiiriicii liderligin
ise yabancilagma iizerindeki pozitif etkisi ise yabancilagsma yiiksek iken zayif (B= 0,258
p=0,008), diisiikken gii¢lii oldugu goriilmiistiir (B= 0,466 p=0,000). Bu baglamda H, hipotezi
desteklenerek ige yabancilagmanin doniistiiriicti liderlik ile calisan sesliligi arasindaki iligkide
diizenleyici rolii oldugu soylenebilir. Diger bir ifadeyle ise yabancilasmanin yiiksek oldugu
durumda dontistiiriicti liderlik ile ¢alisan sesliligi arasindaki etkilesim azalmakta iken, ise
yabancilagmanin diisiik oldugu durumda degiskenler arasindaki iliski kuvvetlenmektedir.

Sekil 2: Déniistiiriicii Liderlik ile Cahsan Sesliligi Arasindaki Iliskide Ise Yabancilasmann
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Sekil 2’de igse yabancilagmanin diisiik oldugu durumda, yiiksek olmasina kiyasla
doniigtiirticii liderlik ile calisan sesliligi arasindaki iligkinin daha kuvvetli oldugu goriilmektedir.
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5. Sonug

Bu aragtirmada, dondistiiriicti liderlik ve calisan sesliligi arasindaki iligki ve bu iligkide
iste kendini yetigtirmenin aracilik, ise yabancilasmanin ise diizenleyici rolii incelenmistir. Bu
kapsamda veriler, Erzincan ilinde faaliyet gosteren cagri merkezinde gorevli 402 ¢alisandan
anket yontemiyle elde edilmigtir. Toplanan verilere yapilan analizler sonucunda asagidaki
sonuglara ulagilmistir.

Mevcut c¢aligmanin literatiire bazi katkilar1 olmustur. Bunlardan ilki, doniistiiriicii
liderlik ve galigan sesliligi arasinda anlaml ve pozitif bir iligki tespit edilmig ve H, hipotezinin
dogrulugu kanitlanmistir. Elde edilen bu sonug¢ onceki caligmalarin (Alfayad & Mohd Arif,
2016; Kili¢ vd., 2014; Liang vd., 2017; Kogak, 2019) bulgulariyla da paralellik gostermistir.
Bu sonuca gore, doniistiiriicii lider ¢aliganlarini yaratici fikirler ortaya koymalar1 konusunda
tesvik ve motive ettiginden, boyle bir ortamda ¢alisan bireyler orgiitsel igleyisler hakkindaki
fikirlerini, endiselerini ve Onerilerini daha rahat ve daha ¢ok dile getirmekte, yani daha ¢ok
seslilik davraniginda bulunmaktadir. Arastirmada ikinci olarak, doniistiiriicii liderlik ve ¢alisan
sesliligi arasindaki iligkide iste kendini yetistirmenin aracilik roliiniin bulundugu saptanmis
ve H, hipotezinin dogrulugu kanitlanmigtir. Bu bulguya gore, doniigtiiriicii liderligin ¢aligan
sesliligi tizerinde dogrudan pozitif etkisinin bulunmasinin yani sira, iste kendini yetistirmeyi
artirmak suretiyle de dolayli bir etkisi bulunmaktadir. Bagka bir deyisle, doniistiiriicii
liderin ¢alisanlarina ilham vererek motive etmesi, onlar1 entelektiiel anlamda tesvik etmesi,
caliganlarina onciiliik etmesi ve onlarla birebir ilgilenmesi caliganlarin 6grenme arzusunu
pekistirmekte ve iste daha cok enerjik ve mutlu hissetmelerini saglamaktadir. Ogrenme istegi
ve canlilik artti§inda ise caliganlar iste kendilerini daha fazla yetistirebilmektedir. Bu ¢aliganlar
daha yaratic1 ve yenilik¢i fikirlere sahip olduklarindan, orgiitsel isleyisteki aksakliklari daha
iyl analiz edebilmekte ve daha iyi ¢oziimler onerebilmektedir. Ayrica 6grenmenin verdigi
ozgiivenle ve canliligin verdigi enerjiyle orgiitsel isleyisle ilgili fikirlerini, endiselerini ve
oOnerilerini daha cok dile getirmektedir. Arastirmada son olarak doniistiiriicii liderlik ve ¢alisan
sesliligi arasindaki iligkide ise yabancilasmanin diizenleyici roliiniin bulundugu tespit edilmis
ve H, hipotezinin dogrulugu kamitlanmigtir. Bu sonuca gore, doniistiiriicii liderligin ¢aligan
sesliligi tizerindeki pozitif etkisi igse yabancilagmanin varli§1 durumunda azalmaktadir. Yani,
doniistiiriicii liderler ¢alisanlarinin daha cok seslilik davranis1 gostermelerini saglasa da farkl
nedenlerle (isini sevmeme, isinden tatmin olmama) isine yabancilasan birey orgiitiin igleyisini
iyilestirmek amaciyla isle ilgili fikirlerini, 6nerilerini veya endigelerini daha az agiklamaktadir.

Aragtirmanin teorik katkilarinin yaninda birtakim pratik katkilar1 da olmustur. Bulgular
dontistiiriicii liderlerin calisanlarin seslilik davranigi tizerinde olumlu etkilerinin oldugunu
gostermistir. Ik olarak orgiitlerde seslilik davraniglarinin artirilmasi igin bazi ydntemler
kullanilabilir. Ornegin yoneticilere liderlik egitimleri verilerek doniistiiriicii liderlik 6zellikleri
gii¢lendirilebilir. Ikinci olarak bulgular doniistiiriicii liderlerin ¢alisanlarin ses davranigi
arasindaki iligkide iste kendini yetistirmenin 6nemli bir araci degigsken oldugunu dogrulamigtir
(Bas, 2020: 182). Orgiitler ¢ahisanlarina 6zerlik, inisiyatif kullanma, isi ile ilgili gerekli
egitim olanaklarini sunma, orgiitlerin insan kaynaklar1 departmanlarinin c¢alisanlara kariyer
planlamasinda 6nderlik etmesi ve orgiitte alinan kararlara dahil etmesi gibi birtakim olanaklar
saglayarak caliganlarinin iste kendini yetistirmesinde onemli katki saglayabilirler (Porath vd.,
2012; Sheng & Zhou, 2021). Diger bir bulgu ise, doniistiirticii liderler, ¢aligsanlarin is ortaminda
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yiiksek iiretkenlige sahip olmalarina katkida bulunarak, onlar1 ig ve orgiitle ilgili alinabilecek
kararlara katarak, kendilerini orgiit icin degerli hissini uyandirarak ige yabancilagsmalarini
azaltabilirler (Saros vd., 2002; Kanaz, 2019). Ote yandan, oOzellikle 6zel sektorde, lider
davraniglar1 ¢alisanlar iizerinde onemli etkiye sahiptir. Bu nedenle yoneticilerin calisanlariyla
iletisimlerinde doniistiiriicii liderlik davramigi sergilemeleri 6nem arz etmektedir. Ornegin,
yoneticiler caliganlarinin fikirlerine 6nem vermeli, onlar1 fikirlerini ortaya koymalar1 icin
tesvik ve motive etmelidir. Onlar i¢in rol model olmali, gerektiginde danigsmanlik yapmali, her
zaman ulagilabilir olmali, kendisiyle iletisiminde onlar1 giivende hissettirmelidir. Bu sekilde
caliganlar orgiitsel igleyisi artirmak icin daha ¢ok seslilik davranisinda bulunabileceklerdir.
Ayrica, orgiitler, rgiitsel bagarida kilit rol oynayan doniistiiriicii liderlik yaklagimi ve sonuclart
konusunda yoneticilerine gerekli egitimi vermelidir. Ek olarak, orgiitler ve yoneticiler
caliganlarinin iglerine yabancilagmalarmi Onlemek icin, islerinde onlara gerekli ozerkligi
tanimali, igin kapsaminit ve derinligini artirarak yaptiklar igten tatmin olmalarin1 saglamal,
karar alma mekanizmalarina mutlaka caliganlarini da dahil etmeli ve kendilerine ve fikirlerine
deger verildigini onlara her firsatta hissettirmelidir.

Bu arastirmanin literatiire katkilarinin yani sira bazi kisitlart bulunmaktadir. Ayrica,
arastirmada kesitsel yontemle bir kereye mahsus elde edilen veriler analiz edilmistir. Son olarak,
arastirma yalnizca Erzincan ilinde ve tek bir sektor (iletisim) ¢aligsanlart iizerinde yapilmustir.
Gelecekteki caligmalar, farkli il ve sektorlerden katilimcilardan, boylamsal yontemle elde
edecekleri verilerle daha genis kapsamli aragtirmalar yapabilir.

Arastirmanin Etik Yonii

Yapilan bu calismada “Yiiksekogretim Kurumlar: Bilimsel Arastirma ve Yayin Etigi
Yonergesi” kapsaminda uyulmasi belirtilen tiim kurallara uyulmustur. Yonergenin ikinci
boliimii olan “Bilimsel Arastirma ve Yayin Etigine Aykiri Eylemler” baglig: altinda belirtilen
eylemlerden higbiri gerceklestirilmemistir.

Katki Orani Beyam

Calismanin tiim agamalar1 yazar tarafindan tasarlanmig ve hazirlanmugtir.

Cikar Catismasi Beyam

Calismanin yazar1 bu calismada, sonuglar1 veya yorumlar etkileyebilecek herhangi bir
maddi veya diger asli ¢ikar ¢atismasi olmadigini beyan eder.
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EXTENDED ABSTRACT
Research Purpose

This research aims to examine the relationship between transformational leadership
and employee voice, and the mediating role of thriving at work, and the moderating role of
work alienation in this relationship. Previous studies have examined the relationship between
transformative leadership and employee voice, and the mediating and moderating roles of
various variables in this relationship. However, this research is the first to look into the role of
thriving at work as a mediator and work alienation as a moderator in this relationship. In this
context, it is considered that this study will constitute a significant resource for future studies
in the field.

Literature Review

In the literature review, it has been determined that studies have previously examined
the relationship between transformational leadership and employee voice (e.g. Kilig et
al., 2014; Alfayad & Mohd Arif, 2016; Liang et al., 2017; Kocak, 2019). However, studies
examining the mediating model between these two variables involved different variables
(e.g. trust, positive affect, employee perceived meaningful work, relational identification and
work engagement, psychological capital), but not the thriving at work variable. On the other
hand, studies examining the moderating model have not been addressed the mediating role
of work alienation between transformational leadership and employee voice. Furthermore, it
was noted that previous studies focused more on the negative effects of employee voice on
work alienation, rather than the negative impact of work alienation on employee voice. In this
respect, it is considered that this study will make a significant contribution to the literature.

Methodology

The research universe consists of approximately 980 employees working in the AssisTT
Call Center in Erzincan province. In this context, the universe was found 980, and 276 at
the 95% confidence interval (Ural & Kili¢, 2005:43). In the research, face-to-face and online
questionnaires were applied to 420 participants between October-November 2021 with the
convenience sampling method, one of the non-random sampling methods. After removing
the wrong and incompletely filled questionnaires, 402 questionnaires were analyzed. The
averages, standard deviations, reliability, and correlation analyzes of the research scales were
obtained using the SPSS 22 program. Before performing the hypothesis tests in the research,
the conceptual data model was analyzed with confirmatory factor analysis utilizing the AMOS
23 package program. Then, the hypotheses were tested with PROCESS Macro (Hayes,
2013). Before proceeding to the data collection phase, the required approval was obtained
from the Erzincan Binali Yildirim University Human Research, Social and Human Sciences
Ethics Committee. (Committee Name: Erzincan Binali Yildirim University Human Research,
Social and Human Sciences Ethics Committee, Meeting Protocol No: 08/01, Meeting Date:
27/09/2021).
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Results and Conclusions

As a result of the analyses, a significant and positive relationship was found between
transformational leadership and employee voice. In addition, it was determined that thriving at
work has a partial mediating role, and work alienation has a moderating role in this relationship.
Leader behaviors have a big impact on employees, especially in the private sector. For this
reason, managers need to exhibit transformative leadership behavior in their communication
with their employees. Managers, for example, should value their employees’ opinions and
encourage and incentivize them to share these opinions. In this way, employees will be able
to engage in more voice behavior. In addition, organizations should provide their managers
with the necessary training on the transformational leadership approach and its results, which
play a key role in organizational success. Furthermore, organizations and managers should
give their employees the necessary autonomy in their work, include them in decision-making
mechanisms, increase the scope and depth of the job, and ensure that they are satisfied with
their jobs. Thus, they make employees feel valued at all times and can prevent work alienation.

On the other hand, the research has some limitations. Firstly, pre-prepared questionnaires
were used in the research, and the correlations between the variables were assessed in this
setting. In addition, the data were obtained with the cross-sectional method. Finally, the study
was limited to a single location and employees from a particular industry (communication).
Future studies may conduct more thorough research with participants from various provinces
and sectors through the longitudinal method.
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OZET

Bu ¢alismanmin amaci, kadinlarin Instagram giyim marka sayfalarina katilimina yonelik marka
gliveni ve farkindaligiin geleneksel agizdan agiza iletisime etkisinin incelenmesidir. Bu ¢calismada
popiiler bir sosyal medya platformu olan Instagram’a, Y ve Z kusaginda yer alan kadin kullanicilara
ve geleneksel agizdan agiza iletisime odaklaminugtir. Calismanin drneklemini, kadin giyim markalarum
bilen ve Instagram iizerinden en az bir kez bu markalardan birinin sayfasim ziyaret eden Y ve Z kusaginda
bulunan 325 katilimci olusturmaktadur. Kullanilan anket formu, Google Formlar araciligryla dagitilmigtir.
Analizler SPSS paket programu ile yapimustir. Yapilan analiz sonucunda, geleneksel agizdan agiza iletisim
iizerinde, Instagram kullanicist kadinlardan Z kusaginda olanlarin marka farkindaliginin, Y kusaginda
olanlarin ise marka sayfalaria katilimi, marka farkindaligi ve marka giiveninin pozitif bir etkisinin oldugu
sonucuna ulasinustir. Aragtirma sonucunda Instagram’da yer alan giyim markalarimin yoneticilerine
tavsiyelerde bulunulmugstur. Ayrica, giyim sektoriiniin biiyiikliigii ve kusaklar arasi farkliliklar: da dikkate
alarak mevcut ¢alisma, giyim markalarinda sosyal aglarin geleneksel agizdan agiza iletisim iizerindeki
etkilerini arastirmaktadir. Bu kapsamda arastirma ile kadin kullanicilarda kusaklar arast farkliliklar,
marka sayfalarina katilim, marka farkindaligr ve marka giiveni yapilaru birlestiren biitiinciil bir bakig
agist onerilerek, literatiirdeki soz konusu boslugu doldurmaktadir.

Anahtar Kelimeler: Agizdan Agiza lletisim, Marka Giiveni, Marka Farkindaligi, Kusaklar, Sosyal Medya.
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PARTICIPATION IN INSTAGRAM CLOTHING PAGES ON WORD-OF-
MOUTH COMMUNICATION: A STUDY ON GENERATIONS Y AND Z

ABSTRACT

The purpose of this study is to examine the effect of brand trust and awareness on women'’s
participation in Instagram clothing brand pages on traditional word of mouth communication. This study
focuses on Instagram, a popular social media platform, female users in the Y and Z generation, and
traditional word of mouth. The sample of the study consists of 325 participants in the Y and Z generation
who know women’s clothing brands and visit the page of one of these brands at least once on Instagram.
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The survey form used was distributed via Google Forms. Analyzes were made with the SPSS package
program. As a result of the analysis; It was concluded that among the women who use Instagram, the brand
awareness of the Z generation, the participation of the Y generation in the brand pages, brand awareness
and brand trust have a positive effect on traditional word of mouth communication. As a result of the
research, recommendations were made to the managers of the clothing brands on Instagram. In addition,
the present study investigates the effects of social networks on traditional word-of-mouth communication
in clothing brands, taking into account the size of the clothing industry and the differences between
generations. In this context, the research fills the gap in the literature by proposing a holistic perspective
that combines generational differences, participation in brand pages, brand awareness and brand trust in
female users.

Keywords: Word of Mouth Communication, Brand Trust, Brand Awareness, Generation, Social Media.

1. Giris

Moda alaninda marka olmak bir onceliktir ve giyim pazari da bir istisna degildir. Kadin
giyim pazari, kadmn ve kiz cocuklarina yonelik kiyafetleri kapsamaktadir. Tiim giyim pazarinda
gelirde en biiyilik pay1 olusturmaktadir. Tiirkiye’de hazir giyim ve konfeksiyon sektorii 2020
yilinda Ocak-Eyliil donemindeki 12,1 milyar dolarlik ihracat degeri ve genel ihracat icindeki
9%10,2’1ik payiyla; otomotiv (%14,5) endiistrisi ile kimyevi maddeler ve mamulleri sektorlerinin
(%11,1) ardindan {iglincii sirada yer almistir. 2020 yili Ocak-Eyliil doneminde hazir giyim
ve konfeksiyon ihracatinda 6ne c¢ikan {iriinlere bakildigi zaman ilk sirada kadin/kiz cocuk
icin dokuma takim elbise, ceket vb. giyim {irlinleri bulunmaktadir. Bu iiriin grubunu t-shirt,
atlet vb. giyim iiriinleri takip etmektedir (ITKIB, 2020:3-7). Kadin giyim pazar1, kadin ve kiz
cocuklarina yonelik kiyafetleri kapsamaktadir ve su boliimlere ayrilmistir: paltolar ve outdoor
ceketler, blazerler, takim elbiseler ve etekler, pantolonlar ve sweatshirtler ve bluzlar. Bu {iriin
yelpazesi, tim giyim pazarinda gelirde en biiyiik pay1 olusturmaktadir. (Oloruntoba, 2020).

Kadin giyim sektoriindeki bu biiylime; artan kadin niifusu, artan caligan kadin sayist,
gelisen moda trendleri ve tiiketicilerin yiiksek harcama giiciine baglanabilir. Kadin giyim
sektoriindeki biiyiimeyi etkileyen bu faktorlerin yani sira gliniimiiz diinyasinda artan teknolojik
gelismeler ile dijitallesme, tiiketicilerin aligveris yeri tercihlerine ve isletmelerin tiiketicilerle
olan iletisimlerinde kullandiklar1 mecralarin degisimine yon verdigi goriilmektedir. Sosyal
medyanin ve iinliilerin artan etkisi, iireticileri siirekli olarak yeni tasarimlar ve stiller sunmaya
itmektedir. Ayrica, markalar, e-ticaret siteleri araciliiyla, indirimler yaparak, iinliilerin
onaylarini tiiketicilere sunarak veya moday1 kisisel ihtiyaglara gore ozellestirerek, tiiketici
tabanlarin1 genisletmek icin caba sarf etmektedirler (Escalas & Bettman, 2015:38; Nelson &
Deborah, 2017:16; Phau & Leng, 2008:72). 2021 yil1 itibariyle kiiresel internet kullanicilarinin
9%65,2’si iirtinleri ¢evrim i¢i olarak satin almigstir (Statista, 2021a). Yas gruplari itibariyle 2010
yilindan 2020 yilina yasanan degisimler soyle olmustur: Kisisel kullanim i¢in mal veya hizmet
satin alanlarin oranlar1 2010 yilinda 16-24 yas %49, 25-54 yas %56 ve 55-74 yas %45 iken
2020 yilinda bu oranlarin sirastyla %78, %78 ve %57 olarak gerceklesecegi tahmin edilmistir
(Eurosat, 2020). Diger bir ifade ile gecen 10 yillik siirecte tiiketicilerin ¢evrim ici ortamda
kisisel ihtiyaclar1 icin satin olma oranlar1 degisim gostermis ve en ¢ok degisim 16-24 yas
araliginda olacagi tahmin edilmisgtir.
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Sosyal medya diinya capinda milyarlarca insan tarafindan kullanilmaktadir ve hizla
cagmmizin belirleyici teknolojilerinden biri héline gelmistir. Kiiresel olarak, toplam sosyal
medya kullanici sayisinin 2025°te 4,41 milyara ¢ikacagi tahmin edilmektedir (Statista, 2021b).
Facebook, 2021 yil1 itibartyla 2,80 milyar aylik ve 1,84 milyar giinliik aktif kullaniciya sahip
oldugunu ve diinyada Facebook araglarmi kullanan 200 milyondan fazla isletme oldugunu
aciklamigtir ve Facebook kullanicilarinin %65°nin 35 yasin altinda oldugu belirtilmistir
(Mohsin, 2021). Instagram ise Ocak 2021 itibariyle aylik yaklasik 1 milyar aktif ve 500 milyon
giinliik kullanicist oldugunu ve her ii¢ Instagram kullanicisindan ikisinin, 18-29 yas araliginda
oldugunu agiklamistir (Igbal, 2021). Istatistikler, 2025 yil1 i¢in tahmin edilen sayilara sadece
Facebook ve Instagram kullanici sayilari ile neredeyse ulasilmak iizere olundugunu ve
kullanicilari ¢ogunun yas araliklari itibariyle Y ve Z kugsaklarinda olduklarini gostermektedir.
Degisen egilimlerin, Y ve Z kusag1 arasinda giiclii bir dayanak olusturarak markalar tarafindan
sosyal medyaya olan talebin daha da artirmasinin olas1 oldugu ifade edilebilir. Bu nedenlerle
sosyal medya platformlar1, markalarin tiiketici tabanlarin1 genigletmesi i¢in ¢aba sarf etmelerine
neden olmaktadir. Deloitte Touche Tohmatsu, 2017 verilerine gore Instagram iizerinde
dogrulanmis hesaplara sahip en iyi 23 kiiresel isletmenin faaliyette bulundugu iilke sayis1 633
ve bunlardan giyim markalarina ait perakendeci isletmelerin faaliyette bulundugu iilke say1s1ise
420°dir (Balan, 2017:690). Diger bir ifade ile Instagram iizerinde en iyi 23 perakendeci isletme
icinde giyim markalarinin faaliyette bulundugu iilke sayist itibariyle %66 gibi biiyiik bir orana
sahip oldugu goriilmektedir. Ulkemizde ise, 355 giyim markasinin Instagram’da marka sayfast
bulunmaktadir ve en ¢ok takipgisi olan marka sayfalarinin ilk 10°u LCWaikiki, Defacto, Koton,
Flo, Penti, Boyner, Nocturne, 1pekyol, Beymen ve Vakko’ dur (Boomsocial, 2021).

Istatistikler, sosyal medyanin, markalarin tiiketiciler ile iletisim kurmalarinda 6nemli
bir ara¢ oldugunu ve kullanicilarin ¢ogunun yas araliklar itibariyle Y ve Z kusaklarinda
olduklarin1 gostermektedir. Degisen egilimlerin, Y ve Z kusagi arasinda giiclii bir dayanak
olugturarak markalar tarafindan sosyal medyaya olan talebin daha da artirmasinin olasi oldugu
ifade edilebilir. Kullanicilarin ¢evrim i¢i davraniglarinin (marka sayfalarina katilim) ¢evrim
dis1 markayla (marka farkindaligi, marka giiveni ve agizdan agiza iletisim) ilgili sonuglara
etkisi bulunmaktadir. Bu baglamda mevcut calisma ile Y ve Z kusaginda yer alan kadinlarin
Instagram giyim marka sayfalarma katilimina yonelik marka farkindaligi ve giiveninin
agizdan agiza iletisime etkisinin incelenmesi amaglanmigtir. Aragtirmada elde edilen sonuglar
degerlendirilmisgtir.

2. Kavramsal Cerceve

Isletmelerin yani sira, sosyal medya, sosyal medya pazarlamasi ve agizdan agiza iletisim
(WoM) ve ¢evrim ici aglar gibi ilgili konularda akademik alanda da arastirmalar yapilmustir.
Akademisyenlerin ve uygulayicilarin son yillarda bu konular hakkindaki ¢aligmalaria ragmen,
sosyal medyanin hizli, tempolu ve siirekli degisen dogasi ve tiiketicilerin onu nasil kullandig1
konular1 degiskenlik gostermektedir (Appel vd., 2020:79). Sosyal medyada teknolojiye baglt
olarak yagsanan degismeler nedeniyle markalar, sosyal ag sitelerini, iletisim karmalarmin
onemli bir parcasi olarak entegre etmektedir (Markos-Kujbus & Gati, 2012:25). Sosyal
medya pazarlamasi ve ¢evrim dis1 agizdan agiza iletisimler (WoM) ve ¢evrim i¢i aglar gibi
ilgili konular hakkinda yapilan ¢aligmalarin yani sira sosyal medyadaki gelismeler nedeniyle
markalar, sosyal ag sitelerini iletisim araclar1 karigimi 6nemli bir parcasi olarak entegre

773



Ebru SONMEZ KARAPINAR, Siikran KARACA

etmektedir (Appel vd., 2020:79; Markos-Kujbus & Gati, 2012:25). Sosyal medyada meydana
gelen bu degisikliklerin, markalar lizerindeki etkilerini daha fazla arastirmaya ve etkileyen
unsurlart kabul ederek iletisim karmasindaki sosyal aglarin roliinii anlamaya yardimci olacak
caligmalara ihtiya¢ duyulmasina neden olmaktadir.

Pazarlamada sosyal medyanin kullaniminda degisimler, bireysel sosyal medya
kullanicilarini, sosyal medyay: kullanan firmalar1 ve markalar gibi paydaslari etkileyecektir.
Mevcut caligma, bu etkiye neden olabilecek unsurlarin neler oldugunu arastirmaya
odaklanmaktadir. Boylece arastirmacilar ve yoneticiler, agizdan agiza iletisimi etkilerken bu
boyutlarin birbirleriyle iligkili olarak nasil davrandiklarimni daha iyi anlayabilirler.

Sosyal medya icin kullanilan bir¢ok platform bulunmaktadir. Bu platformlarin en ¢ok
kullanilanlar1 Facebook, Youtube ve Instagramdir. Instagram 1 milyar kullanict sayist ile en
popiiler sosyal mecralar siralamasinda 3. sirada yer almaktadir. Tiirkiye, 38 milyon kullanici
sayist ile diinyanin en ¢ok Instagram kullanan iilkeleri siralamasinda 6. sirada yer almaktadir
(Yiiksel, 2020). Bu calismada popiiler sosyal ag platformlarindan biri olan Instagram’da yer
alan giyim markalarinda, marka sayfalarina katilima yonelik marka farkindalig1 ve giiveninin
agizdan agiza iletisime (WoM) etkisi incelenmek istenmistir. Giyim sektoriiniin biiyiikliigii ve
kusaklar aras1 farkliliklar1 da dikkate alarak mevcut ¢aligma, giyim markalarinda sosyal aglarin
agizdan agiza iletigsim iizerindeki etkilerini arastirirken kadin kullanicilarda kusaklar arasi
farkliliklar, marka sayfalarina katilim, marka farkindalig1 ve marka giiveni yapilarini birlestiren
biitiinciil bir bakig agis1 Onererip, s6z konusu arastirma boglugunu gidererek literatiire katkida
bulunacaktir.

Calisma amac1 dogrultusunda tiiketicilerin sosyal ag sitelerinde, marka sayfalarindaki
marka ile ilgili cevrim i¢i davranislarin (Igbal, 2021; Oypan, 2019; Piehler vd., 2019) agizdan
agiza iletisim (Chu & Choi 2011; Jahn & Kunz, 2012; Ranaweera & Prabhu, 2003), marka
farkindalig1 ve marka giiveni (Kang vd., 2014) gibi cevrim dig1 markayla ilgili sonuglari
etkileyip etkilemedigini ve pazarlamada kusaklart bilmek arastirmacilar ve isletmeler icin
onemlidir.

2.1. Marka Sayfalarina Katilma

Bir marka, iirlin veya igletme etrafinda diizenlenen sosyal ag sitelerinde marka sayfast,
cevrim i¢i marka toplulugunun 6zel bir bicimidir. Sosyal ag sitelerinde marka sayfalart,
mesajlarin ve gonderilerin abone olunan kullanicilara yonlendirilmesine yardimei olabilir, bir
marka (veya tirtin/ hizmet) hakkindaki tartigmalari tanitabilir, yonetebilir, bireysel farkindalik
yaratabilir ve abone olan kullanicilar arasinda olusan siki sosyal aglara katkida bulunabilir.
Ayrica, sirketler markalart ile ilgili ¢esitli igerikleri kolayca sunabilir ve potansiyel veya mevcut
miigterilerle zamaninda iletisim kurabilirler (Boyd & Ellison, 2007; Piehler vd., 2019:1834).
Ozetle markayla ilgili icerikleri okuma, inceleme, begenme, yorumlama ve paylasma veya
iceriklerin aktif olarak iiretilmesi ve yayinlanmasi gibi faaliyetleri icerebilir. Marka sayfalarina
katilima davranisi, tiiketim, katkida bulunma ve olusturma davranist olarak ayrilmaktadir.
Tiiketim davranisi; igeriklere aktif olarak katkida bulunmadan veya icerik olugturmadan, marka
tarafindan iiretilen veya kullanici tarafindan olusturulan markayla ilgili i¢erigi tiiketmek olarak
karakterize edilmektedir. Marka sayfalarina katilimda diigiik bir seviyeyi temsil etmektedir:
Markayla ilgili gonderiler, yorumlar, videolar, ses, resimler, oyunlar gibi igerikleri okumak,
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incelemek, dinlemek, izlemek, oynamak ve indirmek gibi. Katkida bulunma davranisi;
bagkalarinin olusturdugu marka sayfalarinda markayla ilgili icerigi be§enme, yorumlama ve
paylagma gibi eylemleri icermektedir ve orta seviyede katilimi ifade etmektedir. Son olarak
olusturma davranisi, markayla ilgili icerigin (gonderiler, videolar, resimler gibi) aktif olarak
dretilmesi ve yayimlanmasini ve yiiksek seviyede katilimi ifade etmektedir (Piehler vd.,
2019:1834). Ornegin, Instagram kullanicilarinin yiizde 70°lik bir boliimii bu mecrada markalari
aragtirmaktadir. Bu sebeple de markalarin Instagram’ da olmasi, potansiyel hedef kitlelerine
ulagmas1 ve iletigim i¢in bir kanal olusturmas: icin onem arz etmektedir. (Oypan, 2019).
Insanlarin %66’s1 Instagram’1 6zellikle markalarla etkilesim kurmak i¢in kullandiklarin ifade
ederken %53’ii bir markay: yalnizca icerigi i¢in takip edeceklerini diisiinmektedir. Instagram
kullanicilarimin %17°si ise bir marka /satici tarafindan etiketlenen bir markay: tiklamaktadir
(Igbal, 2021:3).

2.2. Marka Farkindahg

Marka farkindaligi, tiiketicilerin markayla iligki kurmasini saglayan ve marka imajini
etkileyen bir markanin tiiketicinin zihnindeki varliginin giiciinii ifade etmektedir (Keller, 1993).
Tiiketicinin bir lirlinii satin alma karar1 verirken bir markanin aklina gelmesi ve onu diistinmesi
onemlidir. Foroudi (2019), marka adina bagli marka isaretinin nitelikleri ve logosunun,
tiiketicilerin markaya yonelik farkindaligini etkiledigini gostermistir. Marka farkindaliginin
arttirilmas, tiiketicilerde markalari temsil eden diisiince kiimesinin bir pargast olma olasiligini
artiracaktir. Tiiketicilerin, temelde markayla bagka higbir iligki olmasa bile, tanidik ve taninmig
markalart satin almak i¢in bir karar kurali benimseme egiliminde olduklar ifade edilmektedir
(Chakravarti vd., 2003; Jacoby vd., 1977). Tsimonis & Dimitriadis (2014), marka farkindaligini
arttirmak icin pozitif agizdan agiza iletisime 6nem verilmesi gerektigini, cesitli yarigmalar,
hediyeler ve en 6nemlisi sosyal medya kullanicilart arasinda yayilan mesajlarin viral etkisi,
bir markanin ¢ok hizli bir sekilde taninmasini ve ¢ok sayida kullanici arasinda tartigilmasini
saglamaya katki saglayacagini ifade etmislerdir.

2.3. Marka Giiveni

Marka giiveni, “ortalama tiiketicinin markanin belirtilen iglevini yerine getirme
yetenegine giivenme istekliligi” anlamina gelmektedir (Chaudhuri & Holbrook, 2002:37).
Diger bir ifade ile marka giiveni, bir markayla iligkili risk veya belirsizlige ragmen, o markayla
ilgili inanglara dayali olarak bir markaya giivenme istegini ifade etmektedir. Nitekim, Becerra
& Badrinarayanan (2013), markalarin uzmanliklart veya kabiliyetleri icin gliven saglama
yeteneginin, tiiketici-marka iligkilerini siirdiirmek ve bunun sonucunda markalara yonelik
davraniglar olugturmak icin temel yap1 taglarindan biri oldugunu aktarmislardir.

2.4.Ag1zdan Agiza iletisim

Su anda, diinyanin her yerinden insanlar sosyal medyay1 ¢esitli sekillerde ve amaclarla
kullanmaktadir. Bunlar genellikle; aile ve arkadaslar gibi bilinen diger kisilerle dijital olarak
iletisim kurmak ve sosyallesmek, ortak ilgi alanlarini paylasan bilinmeyen diger kisilerle ayni
seyi yapmak ve haberler, dedikodular ve kullanict tarafindan olusturulan {iiriin incelemeleri
gibi dijital icerige erismek ve bunlara katkida bulunmak olarak kategorize edilebilir. Tiim
bu kullanim durumlari temelde agizdan agiza iletisim olarak ifade edilmektedir (Appel vd.,
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2020:81). Geleneksel olarak, agizdan agiza iletisimi iki tarafca yiiriitiiliir: fikir liderleri ve fikir
arayanlar (Gilly vd., 1998). Fikir liderleri, agizdan agiza iletisimdeki bilgi iireticileri veya
saglayicilaridir, oysa fikir arayanlar, satin aldiklar: iiriin ve hizmetleri degerlendirmelerine
yardimct olacak bagkalarindan tavsiye veya fikir almak isteyenlerdir (Feick vd., 1986:301).
Sosyal ag siteleri baglaminda, sosyal ag sitelerinin benzersiz uygulamalari, kullanicilarin
yararl bilgileri kolaylikla ve hizl1 bir gekilde kisisel baglantilarina iletmelerine ve aktarmalarina
olanak tanimaktadir. (Chu & Choi 2011:265) Ayrica, miisteri memnuniyeti ve giivenin agizdan
agiza iletigimin itici bir giicii oldugu (Ranaweera & Prabhu, 2003), marka dzgiinliigiiniin,
algilanan deger ve marka kimligi yoluyla agizdan agiza iletisimi etkiledigi (Zhang vd., 2021)
tespit edilmigtir.

2.5. Kusaklar

Kusaklar yetisme tarzlari ve icerisinde bulunduklart ortam degisikliklerinden
kaynaklanan farkliliklara sahiptirler. Oze (2019:239), kusaklar1; 1925-1945 yillar1 arasinda
doganlari en biiyiik kusak, 1946-1964 yillar1 arasinda doganlar bebek patlamasi kusagi, 1965-
1979 yillar1 arasinda doganlart X kusagi, 1980-2000 yillar1 arasinda doganlar1 Y kusagi, 2001-
2020 yillar arasinda doganlart ise Z kusagi olarak siniflandirmistir. “Z kusagindan sonra,
2020’den sonra dogan ve X kusagi ile Y kusaginin ogullari ve kizlari olanlar ise alfa kusagi
olarak adlandirilir” (Deliana & Suminartika, 2020:2) Sosyal medyada marka iliskili pazarlama
uygulamalari acisindan Y ve Z kusaginin degerlendirilmeleri 6nem arz etmektedir.

2.5.1. Y Kusagi (1980-2000: 21-41 Yas Arasi)

Y kusagi miisterileri, muazzam bir tiiketim potansiyelini ve harcama giiclinii temsil
etmektedir. Kugsak Y nin potansiyel degeri goz oniine alindiginda, bu neslin tiiketici davranigini
anlamak, markalar icin 6nemli etkileri oldugu i¢in kritiktir (Carlson vd., 2021:2). Barbagallo
(2003)’ten aktarilanlara gore; Y kusagi tiyeleri, popiiler kiiltiir, sosyal medyanin ortaya ¢ikisi
ve reality televizyon programlarinin Y kusagi lizerinde giiclii bir etkisi olmasina ragmen, bu
kusak genellikle geleneksel medyada kendilerini hedefleyen reklamlari gormezden gelmektedir.
Duygularini ve fikirlerini ifade etmek icin diizenli olarak bloglari, forumlari ve sosyal aglari
kullanirlar. Bagkalariyla etkilegsim kurma ihtiyaci, kusak Y nin sosyal medyay1 kullanmasinin
temel nedenidir. Sosyal medyada en baglantili ve aktif olan Y kusagi, dijital medyay1
kullanmadaki rahatligia dayali olarak “cevrim i¢i iletisimin itici giici” olarak goriilmektedir
(Valentine & Powers, 2013; Vasudevan & Senthilkumar, 2017; Vukmirovié¢ vd., 2020). Ayrica
Y kusaginin, sosyal medyada bagkalarinin goriislerine deger verme ve kullandiklart markalar
veya lriinler hakkinda geri bildirimde bulunurken kendilerini 6nemli hissetme olasiliklarinin
daha yiiksek oldugu (Bolton vd., 2013:248) ifade edilmektedir.

2.5.2. Z Kusag (2001-2020: 20 Yas ve Alt)

Z kusagi benzersizlik ihtiyacina ve sosyal sonug karar verme mekanizmasina ve daha
yiiksek statii tiilketim modellerine sahiptir. Statii tiiketimi nedeniyle, giyim ve ayakkabi gibi
goriiniir dirtinlerle daha ¢ok ilgilenmektedir. Ayrica, kusak Z, yiiz yiize etkilesimden veya
hizmet saglayicilardan sikayet etmekten rahatsizlik duymakta ve sosyal medyada Instagram,
Snapchat ve Spotify’1 kullanmay1 tercih etmektedir (Goldring & Azab, 2020:10-11). Dijital
bir diinyada dogan ilk nesil olan Z kusagi, sosyal medyay1 yogun bir sekilde kullanarak,
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cevrim ici yasamakta, sanal olarak en sevdigi markalarla biitiinlesmekte, geri bildirimler ve
yorumlar yaparak etkilesime girmektedirler (Miiriitsoy & Toksari, 2021:48). Z kusagindaki
en yeni nesil pazar miidavimleri, goriiniiste her zaman sosyal medya aglarina bagl olduklart,
sosyal medyadaki yogun katilimlari ile tanimlanabildikleri ve iirlin ve hizmetleri tanitmada
giivenilirlik arayisina kendilerini adadiklar1 i¢in 6zellikle sosyal medya pazarlama kampanyalari
icin ¢ekici bir segment olarak goriilmektedir (Flyn vd., 2016:773). Bu miisteri segmenti, hem
erken benimseyenler hem de marka miijdecilerinin 6zelliklerini sergilemekte ve bu da olumlu
agizdan agiza sozlere ivme kazandirabilmektedir (Flynn & Goldsmith, 2017:122-123).

3. Metodoloji

Bu calismada Y ve Z kusag1 kadinlarinin Instagram giyim marka sayfalarina yonelik
farkindalik ve marka giivenlerinin agizdan agiza iletisime etkisinin aragtiritlmasi amaciyla
anket formu olugturulmustur. Olusturulan anket formunda ii¢ boliim bulunmaktadir: Birinci
boliimde katilimeilarin demografik 6zelliklerini belirlemeye yonelik sorular, ikinci boliimde
ise, marka sayfalarina katilim, marka farkindaligi, marka giiveni ve agizdan agiza iletisim
niyeti i¢in toplam 19 ifade yer almaktadir. Anket formunda yer alan Olgekler i¢in Langaro
vd. (2019) calismasindan faydalanilmigtir. Bir 6lgegin arastirilan yapiy1 ol¢iip 6lgmedigine
dair arastirmacinin hem kendisinin hem de ilgili konuya uzman olan bireylerin goriislerinin
alinmast yiizey gegerliligi olarak ifade edilmekle beraber bu gecerlilige ayni zamanda mantiksal
gecerlilik de denilmektedir. Bu durumda istatistiki bir degerlendirme yapilamaz (Cakmur,
2012:342). Bu nedenle, diger ¢aligmalarda oldugu gibi (Demirhan & Karaman, 2015; Ugkun
& Sagtas, 2021; Ugurhan vd., 2018) 6l¢ek drneklem grubuna dagitilmadan once arastirmacilar
tarafindan g¢eviri yapilmig, daha sonra alaninda uzman kisiler tarafindan degerlendirilerek
ankete son sekli verilmistir. Boylece, 6l¢egin ¢evirisi sonrasinda olcekteki ifadelerin anlam
karmagasina ugramamasi ve gegerliliginin saglanmasi amaglanmustir. Olgek ifadeleri asagidaki
gibidir:

Marka Sayfalarina Katilim

MSKI1. Instagram’da takip ettigim giyim marka sayfalarindaki marka gonderilerini
okurum.

MSK?2. Instagram’da takip ettigim giyim marka sayfasindaki gonderilerdeki (fotograflar
veya videolarr) begen butonuna tiklarim.

MSK3. Instagram’da takip ettiim giyim marka sayfalarinda yayinlanan video ve
miizikleri izlerim.

MSK4. Instagram’da takip ettigim giyim marka sayfasinda yayinlanan gonderilere
yorum yaparim.

MSKS. Instagram’da takip ettigim giyim marka sayfasinda yayinlanan igerigi
arkadaglarimla paylasirim.

MSKG6. Instagram’da takip ettigim giyim marka gonderilerindeki diger yorum yapanlarin
yorumlarini okurum.

77



Ebru SONMEZ KARAPINAR, Siikran KARACA

Marka Giiveni

MG .Instagram’da takip ettigim giyim markalarinin tirtinlerinin kalitesine giiveniyorum.

MG?2. Instagram’da takip ettigim giyim markalarinin gonderileri ile bana yardimci olma
cabalarmna giiveniyorum.

MG3. Instagram’da takip ettigim giyim markalarinin iyi niyetinin farkindayim.

MG4. Instagram’da takip ettigim giyim markalarinin alaninda biiyiik deneyime sahip
olma ¢abasini takdir ediyorum.

MGS. Instagram’da takip ettigim giyim markalarinin vaatlerine giiveniyorum.
Marka Farkindalig

MFI1. Instagram’da takip ettigim giyim markalarinin 6zelliklerini biliyorum.

MF2. Instagram’da takip ettigim giyim markalarinin reklamin1 hatirliyorum.

MF3. Instagram’da takip ettigim giyim markalarini daha sik hatirliyorum.

MF4. Instagram’da takip ettigim giyim markasin1 bir arkadasima kolayca anlatirim.

MF5. Instagram’da takip ettigim giyim markalarinin iriinlerine kendimi agina
hissediyorum.

Agizdan agiza Iletisim (WoM)
WoM 1 .Instagram’da takip ettigim giyim markalarindan sik sik bagkalarina bahsederim.

WoM2.Instagram’da takip ettiim giyim markalarint kategorisindeki diger tiim
markalardan daha sik tavsiye ederim.

WoMa3 .Instagram’da takip ettigim giyim markalar1 hakkinda olumlu konugurum.

Kullanilan nicel veriler, bes puana sahip bir Likert 6lgegi kullanilarak olctilmiistiir.
Veriler, katilimeilardan ¢evrim ici anket teknigi kullanilarak Subat 2021- Mayis 2021 tarihleri
arasinda toplanmistir. Anket formunun uygulanabilmesi i¢in etik kurul izni flgili Universiteden
Etik Kurulu’nun 27.11.2020 tarihli ve 27 numarali karari ile alinmigtir. Arastirma, ¢cevrim igi
anket teknigi yapilmig uygulamali ve nedensel bir calismadir. Anket formuna bagli olarak
yapilan degerlendirmeler nedeniyle de kantitatif (niceliksel) bir arastirmadir.

Aragtirmanin evrenini Tiirkiye’de bulunan Y ve Zkusagina mensup kadnlar, 6rneklemini
ise Y (21-41 yas arast) ve Z (20 yas ve altr) kusaginda bulunan Instagram kullanicilari
olusturmaktadir. Arastirmada 6rneklemin belirlenmesinde tesadiifi olmayan ornekleme
yontemlerinden kartopu ornekleme yontemi kullanilmistir. Google Formlar araciligiyla anketi
dolduran katilimer sayist 372 kisidir. Bunlardan degerlendirmeye uygun olamayan 47 anket
cikarimistir. Arastirmada ornek sayist 325 olarak belirlenmis ve degerlendirmeler yapilmustir.

Bucalismaile Y ve Z kusaklarinda bulunan kadinlarin Instagram giyim marka sayfalarina
yonelik ¢evrim i¢i davraniglarinin (marka sayfalarina katilim) ¢evrim dig1 marka ¢iktilarina
(marka farkindalig1, marka giiveni ve agizdan agiza iletisim) etkisi olup olmadig1 incelenmek
istenmistir. Aragtirma problemlerini test etmek icin ¢alismada, tanimlayici istatistikler yapilmig
ve veri analiz teknikleri olarak, giivenilirlik testleri, klasik varsayim testleri (normallik, ¢coklu
bagint1 ve otokorelasyon), korelasyon ve ¢oklu dogrusal regresyon analizleri kullanilmigtir.
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3.1. Arastirma Modeli ve Hipotezler

Sekil 1, bu calismada Y ve Z kusaklari igin Onerilen iligkilerin genel yapisini
gostermektedir.

Sekil 1: Arastirmanin Kavramsal Modeli

Marka
farkindalig \
H4a, 4b
Haaob
Marka Hiasp \ Agizdan agiza
sayfalarma oA iletisim (WoM)
katihm \

HSa, 5b
Hla, 1b
Marka giiveni /

3.1.1. Kullanicilarm Instagram Marka Sayfalarma Katihmi, Marka Farkindahigi, Marka
Giiveni ve Agizdan Agiza Iletisim Iliskileri

a=Y kusagi, b= Z kusagi

Sosyal ag sitelerinde, Instagram marka sayfalarina katilan ¢ogu kullanicinin daha 6nce
baz1 marka deneyimleri bulunmaktadir. Bu kullanicilar marka sayfalarina katildik¢a, marka
adimna, logoya ve markayla ilgili diger iceriklere daha fazla maruz kalmaktadir. Hutter vd.
(2013), marka sayfast etkilesiminin tiiketicilerin marka farkindaligi, agizdan agiza iletisim
(WoM) faaliyetleri ve satin alma niyetine pozitif etkisi oldugunu tespit etmislerdir. Piehler vd.
(2019), tiiketicilerin markayla ilgili cevrim i¢i faaliyetlerinin 6nciilleriyle (bilgi, eglence, sosyal
etkilesim ve 6diil) ilgili olarak yaptiklari calismada, kullanicilarin sosyal ag sitelerinin marka
sayfalarini tiiketmesinin, marka sayfalarina katiimindan daha yiiksek diizeyde agizdan agiza
iletisimi olumlu bir sekilde etkilendigini tespit etmiglerdir. Diger bir ifade ile markayla ilgili
sonuglarin yalnizca markayla ilgili iceriklerin tiiketilmesiyle de gerceklestirilebilecegine igaret
etmiglerdir. Tritama & Tarigan (2016) bir isletmedeki sosyal medya pazarlama iletisiminin
marka farkindaligina etkisi oldugunu tespit etmislerdir. Benzer sekilde Renwarin (2021),
sosyal medya pazarlamasinin marka farkindaligi tizerinde etkisi oldugu; etkilesimli yetenekler
(mtisteri ile dogrudan iletisim kurulmasi) ve icerik paylagimi degiskenlerinin marka farkindalig1
iizerinde 6nemli etkilere sahip oldugu sunucuna ulagmistir. Tiiketici-marka iligkilerinin bu artan
siklig1 ve kapsaminin marka farkindaligini ve giivenini etkilemesi beklenmektedir. Asagidaki
hipotezler bu iligkileri varsaymaktadir:

H a: Y kugaginda yer alan kadinlarin Instagram marka sayfalarina katiliminin marka
giiveni lizerinde pozitif bir etkisi vardir.

H,b: Z kusaginda yer alan kadimlarin Instagram marka sayfalarma katiliminin marka
giiveni tizerinde pozitif bir etkisi vardir.
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H,: Y kusaginda yer alan kadinlarin Instagram marka sayfalaria katiliminin marka
farkindali8 iizerinde pozitif bir etkisi vardir.

H,,: Z kusaginda yer alan kadinlarin Instagram marka sayfalarina katiliminin marka
farkindalig1 tizerinde pozitif bir etkisi vardir.

H,a: Y kugaginda yer alan kadinlarin Instagram marka sayfalarina katilimimin agizdan
agiza iletisim iizerinde pozitif bir etkisi vardir.

H,b: Z kusaginda yer alan kadimlarmn Instagram marka sayfalarina katilimimin agizdan
agiza iletigim tizerinde pozitif bir etkisi vardir.

Diger taraftan 6nceki calismalar, marka farkindaligi ve marka giiveninin hem ¢evrim igi
hem de ¢evrim dig1 ortamlarda markay1 destekleyen tiiketicilerin davraniglariyla iligkili oldugu
bulunmugtur. Marka farkindaligi, bir iiriin veya hizmeti segerken tiiketicilerin ilgisini ceken
markalar setinde belirleyici bir rol oynamaktadir ve tiiketiciler, giyim markasi da dahil olmak
tizere bagkalariyla etkilesime girdiklerinde, markayr hatirlama ve markay1 kolayca tanima
egiliminde olmaktadirlar. En giiclii marka farkindaligr bicimi agizdan agiza iletisim olarak
kabul edilmektedir. Marka farkindalig1 yiiksek olan sosyal medya kullanicilarinin markay1
bagkalarina tavsiye ettigi ve marka farkindaliginin agizdan agiza iletisim iizerinde pozitif bir
etkiye sahip oldugu tespit edilmistir (Barreda, 2015). Marka giiveninin, tiiketicilerin tutumlarini
ve satin alma davranigi, miisteri sadakati, marka degeri algilari, marka baglilii, agizdan agiza
iletisim dahil olmak lizere markayla ilgili davraniglarini etkiledigi tespit edilmistir (Chaudhuri
& Holbrook, 2002; Karpifiska-Krakowiak, 2016; Kim & Chao, 2019; Rather vd., 2019).
Asagidaki hipotezler bu iligkileri varsaymaktadir:

H,a: Y kugaginda yer alan kadinlarin marka farkindahiginin agizdan agiza iletigim
iizerinde pozitif bir etkisi vardir.

H,b: Z kusaginda yer alan kadinlarin marka farkindaligmin agizdan agiza iletigim
iizerinde pozitif bir etkisi vardir.

H.a: Y kusaginda yer al