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Abstract

In addition to their function as a health measure, masks have become a sign and symbol during the Covid 19
pandemic. The aim of this study is to reveal the transformation of masks into sociological symbols in fields
such as social category, identity, rites of passage, and aesthetics within the framework of the virus-induced
social change in addition to its role as a health measure. Different from other body-protecting gears in daily
life, masks cover the face. The face is the primary area of communication for humans. Interactions in society
inevitably take on different forms for us to express ourselves. Covering the human face, masks have become
reflections of people’s true desires, thus turning into boards of disclosure. White masks are now replaced
by colorful masks flaunting a variety of symbols from cartoon characters for children to symbols of political
goals of certain political actors, the expression of identity, aesthetic satisfaction, and names of celebrities; in
short, they have transformed into social symbols. The examples given in this research provide evidence for
the transformation of masks into a “disclosure board” by turning into tools of social interaction in addition
to their role as a health measure.

Keywords: Mask, Indicator, Covid 19 Pandemic.

0z

Pandemi doneminde hastaligin bulas riskine karsi insanlarin taktiklar1 maskenin sagligi koruma islevinin
yaninda toplumsal simge ve sembollere doniistiigiinii gézlemliyoruz. Bu makaledeki amag, maskenin
sadece saglig1 koruma nesnesi olarak degil ayni zamanda viriisiin etkisiyle olusan yeni toplumsal degisim
icinde toplumsal kategori, kimlik, gecis torenleri ve estetik gibi alanlarda maskenin sosyolojik simgelere
donilistiiglinii ortaya koymaktir. Maskenin, giindelik hayat icerisinde bedeni koruyan diger ihtiyac
tiriinlerinden farks; yiizii kaplamasidir. insanlar icin yiiz, birincil iletisim alamidir. Toplumda etkilesimin
olmasi kaginilmaz olarak farkli formlara biiriinerek kendimizi ifade etmemizi saglar. Maske insan yiiziini
kapattig icin, kisinin asil istedigi seyi yansitir hale gelmistir bu da maskeyi ifsa panosuna dontistiirmiistiir.
Beyaz maske yerini bir¢ok renkte; cocuklar icin ¢izgi film kahramanlarina, siyasal aktorlerin politik
amaglarina, kimligin disa vurumu, estetik duygu tatmini ve bazi kesim i¢in tinliilerin isimlerinin yazilmasina,
kisacasi toplumsal simgelere birakmistir. Arastirmadaki verdigimiz 6rnekler, maskenin saglik problemini

Onleyici islevinin yaninda yiiziin kapanan kisminda toplumsal etkilesim aracina déniisiip gosterge olurken
“ifsa panosu” oldugunu kanitlar niteliktedir.

Anahtar Kelimeler: Maske, Gosterge, Covid 19 Pandemi.
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The Sociology of Masks: From Face-to-Face to Mask-to-Mask Communication Mahmut Erdil

Introduction

Our social life has been deeply affected by the introduction of some precautionary rules
to cope with the pandemic. One of these rules is the obligation to wear a mask. We have
observed that the mask takes on sociological symbols besides its health function. As
a method, we used a qualitative data analysis method. From our observations as well
as from some photos we obtained on digital platforms and product outlets, we have
determined that the pandemic mask has turned into a tool that reflects the separation of
social categories, identity and political discourses, an expression of aesthetics and fame,
and its symbols in parades.

While the mask was the “we are all the same” mode in the first times of use, after a while,
it was seen that the epidemic took the form of social communication and transitioned to
the “we are all different” mode. We tried to explain this one by one by explaining that
social communication and interaction in the sociological sense, with the pandemic, turned
into an indicator in the form of a “mask to mask” for the communication of masks, by
replacing the mask instead of “face to face” face to face. Features of the mask that cause
the mask to turn into a disclosure board; Masks made of single/multiple, metal, cloth,
cheap/expensive fabrics, etc., the colors used, the writings on them, and finally, emblems,
signs, symbols. Although these are covered by the face, they do not fully correspond to
the color, gesture, mimic and lines on the face, just like these, the colors, lines, amplitudes
and writings on the mask are converted into symbols to complete them. With these
features, we can say that the mask contains social reflective elements. We tried to give
the historical background of the mask before it turned into a disclosure board where we
see the social reflections of the pandemic mask. We mentioned that with the epidemic,
new norms prevent face-to-face communication in our social life, block it and this creates
a chance to make up for it, albeit with the mask of pandemic. In the following pages,
we have given the sociological factors underlying the mask’s transformation into a sign.
Categorically, which is the social reflections of the pandemic mask; Age and profession,
identity, ceremonies, fame, aesthetic concerns were revealed with photographs. We
tried to prove that the masks made contribute to social communication through personal
preferences and create interaction.

Covid-19 is a disease caused by a virus that was first identified on January 13, 2020. The
disease emerged in Wuhan, China in late December 2019 and manifested with respiratory
symptoms such as fever, coughing, and shortness of breath. After the global spread of the
endemic virus, the World Health Organization (WHO) declared the disease a pandemic.
Not long after, the pandemic caused the reconstruction of human-human relationships
around new rules during a new period of unknown duration (Agamben, 2020:13). The
USA Center for Disease Control and Prevention (CDC) announced that the SARS-CoV-2
virus was airborne and can be transmitted via very small-sized aerosol particles. Larger
droplets can leave the air in seconds or minutes, but aerosol particles can be suspended
in the air for durations from minutes to hours. In June 2020, the WHO announced that
the new coronavirus could suspend in crowded and closed areas in which the risk of
“short-range aerosol transmission...could not be excluded” (Anonim n. d.). The scientific
studies during the pandemic have highlighted the use of masks as the leading method
for reducing the risk of transmission. The European countries have mandated the use of
masks to prevent the spread of Covid-19 and impose fines ranging from 95 Euros to 6
thousand Euros on those who fail to follow this rule (WHO t. y.).
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Covid 19 has deeply influenced social life and brought along a need for reorganization.
Health measures have introduced new rules to public spaces. Mask use, social distancing,
and hygiene have turned into “social norms” and were determined to be defense measures
against the risk of transmission. Inevitably ignorant of its outcomes, the measures against
the pandemic have been severe and harsh.

The process beginning with the pandemic has necessitated the reconstruction of human
relationships. The measures employed during the pandemic have changed social life.
The socialization needs of individuals have not been met and isolation measures have
hindered social interactions for some time. The introduction of certain that help combat
the pandemic has deeply influenced the social life. Daily life has come to a stopping point.
Our routines have been disturbed. The society has witnessed this new life in dismay
while searching for ways to overcome it. Although being aware of the need to act within
the confines of the “new normal”, they struggled to adjust to the new and had difficulty
abandoning their typical lives. The global world has indisputably imposed the use of
masks as a public health measure against the death, disease, and transmission risks that
were brought about by Covid-19.

In this day and age, we cannot eliminate all risk factors. We must accept the emergence
of a new sociological process (Giinerigok, 2018:22). We can see how the use of masks
was facilitated by the necessity brought along by the transmission risk during the
pandemic. Social isolation has become the leading measure against the transmission
of the disease. Face-to-face communication has come to a halt due to social isolation,
leading to a disengagement that necessitated the reestablishment of interactions through
other channels. Individuals have tried to compensate for this disengagement with virtual
reality and have met their human needs through the connections in the virtual world. The
rejection and inaction of certain communities during the pandemic have culminated in
irreparable crises. For example, the United Kingdom did not take any measures against
the pandemic at its initial stage, which resulted in a dramatic number of patients, leading
to taking measures such as the use of masks and social distancing rules (Zizek, 2021:22).

The primary thought of individuals in this new normal has become not contracting the
disease and the search for safety. Agamben views the fear of losing one’s life as: “fear is
a bad guide, but it can unravel many things humans may otherwise ignore.”(Agamben,
2020:13). Fear has brought along the masked life which functions as a safeguard against
the transmission of the disease. The disease has the risk of death that brings along a fear
that goes beyond the risk and creates a state of uncertainty. The medicinal sciences and
society’s insufficient knowledge of the pandemic and the mutation of the virus into many
variants posed a danger origin of which was unbeknownst to us and the safest protection
against which was masks.

Masks are known to have had various functions since the early ages. Masks were used
for religious and ritualistic purposes in the hunting-gathering and agriculture societies
and health purposes in industrial society. Different philosophers have speculated about
masks. Keeping theater at arm’s length, Plato had a negative view of masks. According
to Plato, the truth is made up of ideas. He regarded art as mimicry and postulated that it
could not shed light on the world of ideas. To him, everything in the universe has a source
of truth and people could not see the existing truths and can only see their reflection
on the world of appearances. The truth we see is mere copies of God reflecting on the
world of appearances. This can also be applied to the use of masks during the pandemic.
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Masks cannot replace the face that is the truth. Due to its role as a reflection during the
pandemic, this false tool has strengthened self-disclosure and connection with the truth
to enhance interactions with other people.

Masks are interesting and impressive face models that cover the face, and sometimes the
entire body, and that is made up of natural plants or animal skins; it, thus, turns animals,
supernatural creatures, and ancestors into animations (Anonim t.y.). Masks close people
off from the outer world and take on the form of an identity that helps self-expression
(Giiner, 2006:3). Masks leave a great impression on people by not giving out a clue about
what they are covering. They cover everything and thrust themselves forward. Masks
draw their strength mainly from their ability to cover everything behind them. Masks
are excellent in that they manage to overshadow everything behind them and emerge
as single beings. The impact of masks comes from not knowing what is behind them
(Elias, 2010:379). Masks cover something but assert another thing. There is something
that is essentially hidden. The society-wide use of masks due to the virus their “social
language” has found the interaction and paved the way for social communication. During
the pandemic, masks have gained a different function. The Covid 19 pandemic/period
was the first time when masks were used for purposes other than their function. Masks
have been used in health units and heavy industrial zones. Before the pandemic, the use
of masks was limited to hospitals, mining workers, and chemistry factories; but now, the
limit of masks has extended to the common living spaces of people. The use of masks has
become a prerequisite anywhere humans come together.

Masks have become objects of sociological research following their new status as a global
phenomenon, society-wide use, conversion into a social communication and interaction
form due to the social change during the Covid-19 pandemic. Society faced a blockage
of face-to-face communication after the restrictions and then, opened the gates to
communication through the use of masks. During this period, the world scene has turned
into a “live performance” through masks with its actors and spectators.

Face as an Area of Social Interaction

The face is defined as the “front side of the head on which the forehead, eyes, nose, mouth,
cheeks, and chin are located”(Anonim t.y.). It is our first introduction and interaction
with others. The face is defined as the body part that is readily noticed and distinguishes
us from others. The face is the manifestation of the self and emotions and the tangible
expression of our outpouring inner intangible world. Our face is not just one and only to
others but to ourselves, our personalities, and perceptions. We identify ourselves with
our faces. Our face is the clearest symbol of our individual identities.

The face sociologically functions as a communication tool in social interactions. The
sameness of the emotions such as fear, hope, and desire that are reflected on the human
face differs from the sameness of the feared, hoped, or desired objects. People attach
meaning to faces differently and the personality and education of the person affect the
meaning. We may not find the same expression on the same face just by looking at it.
We can liken the effort to learn the motives of people from their actions alone and do it
without comparing to ourselves or discerning the situations that can alter the event to
opening a door without a key. We can be mistaken if we talk assuredly about a person just
by looking at their faces. The person who is doing the act of knowing might not be good
or bad themselves (Anonim t. y.). A person cannot fully know a person by just looking at
the things they do. We need to establish intimacy to know a person (Hobbes, 2007:18).
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The face can be viewed as a window of a person they allow others to look at. On the other
hand, the face can function as a mask that disguises the truth. People in society first
interact with face-to-face communication as the most basic form of expression. This face-
to-face relationship carries certain judgments and meanings. The conveyance of the color,
mimics, and gestures on a face to someone is the face that the person chooses to show
to another. Although the appearance of a person is specific to that person, the way they
express it is under the influence of the social life they live.

Baudrillard says that a Native American person says to the white person who asks them
why they live naked: “Everything I am is my face”. This remark implies that the face is not
only the area covering our nose, mouth, chin, and ears but also the body itself. The body is
the face itself and has the ability to look (Baudrillard, 2005:47).

According to Georg Simmel, “The face is the area on which personal experience reflects
and experiences leave traces. The face does not act like the other organs or the hands,
feet, and entire body; it acts as an exporter form of information and never supports
the internal or practical behaviors of people, just expresses them to others.” (Simmel,
2015:223). Pierre Bourdieu claims that a person interacts with certain groups since
childhood and constantly recreates themselves and their belonging to the group. The
experiences a person gains within the group/groups form the identity of a person to
an extent (Kocabay, 2014:218). Wearing the mask of a place a person feels belonging to
can also be viewed as assuming the role that their group expects from them. The face
essentially turns into a mask, provides interaction with the group of a person, and the
person defines themselves using their masks.

By saying “the world is a stage”, Erving Goffman adopted the theatrical modeling of
social interaction (Goffman, 2012:13). Interpersonal interactions approach all face-to-
face relationships as theatrical performances. The use of masks during the pandemic
has turned this performance into a “live performance” and turned the world stage into a
theater stage.

The expression of one’s self with masks and the establishment of “us” reveal that masks
have a dynamic structure. Unlike masks, the face is not a detached reality from the person
and is viewed as a product of human interaction. The difference between the masked face
and the face lies in masked face’s openness to change at any time and disposability.

Mask manifests itself in every area. It coincides with Carl G. Jung’s persona archetype.
The “shadow” concept described in the persona archetype could be safely defined as a
mask (Kavut, 2020:685). Masks could be a mediator for self-camouflage, self-protection,
or self-display with a different identity. They can appear in the form of different identities
that are imposed on us by social roles. Each identity manifests itself anew with a new
mask. Although the face is the area on which emotions and thoughts are expressed, it does
not always reflect the truth. It sometimes turns into a mask and sometimes becomes the
simplest reflection of a person. The use of masks during the pandemic has transformed
the face into a board of disclosure beyond the natural emotions and reactions of the face
and has responded to the need to exist in the social space.

The Blockage of Face-to-Face Communication

The pandemic has blocked the channels for face-to-face communication. The risk of
transmission has pushed people from public spaces to specific spaces. The relationship
between people and their social circles has become almost non-existent and social
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relationships have been carried out around the digital world. Efforts were made to fulfill
the human need for communication and interaction with other people through the
virtual. Albeit a shortcoming, the adjustment to the new normal did not seem too easy
considering health concerns and the thought of death.

The social person will try and open new communication channels when they become
aware of certain circumstances that are not satisfied by the fictitious world. The human-
human contact has become a grand issue, except in the cases of certain basic needs. The
closure of social spaces has threatened this need. Parks, markets, and shopping centers
have subsided into silence. The first year of the pandemic continued under almost a
“full lockdown”.

The lockdowns have triggered people’s desire to go out and meet other people. The
medicinal sciences (the institution of health) and digital governance (the institutions
of law and safety) have gained importance in the reconstruction of our social world.
Although we maintain that we could pursue our old lifestyles, the belief that this is no
longer possible has become dominant (Zizek, 2021:27). The comfort of voyeurism
we acquired through the digital world does not seem to leave our lives any time soon.
Although easing staying at home, it blocked social interaction for a long time.

The control of the use of masks was compensated by their emergence as a new form
of expression. The digital “Life Fits into Home Code” was created to help controlled
circulation after the pandemic was under control. The new measures helped people
travel, but the natural circulation of human togetherness was no more.

The regulations to prevent the spread of the disease have turned into social norms. Social
distancing has become a social rule and led to the end of face-to-face contact and one-on-
one interaction and communication.

The Transformation of the Face into a Disclosure Board/Symbol

The prevention of human'’s going out to public spaces has suspended the interaction of
the face as a form of communication with other faces. As an alternative to this blocked
communication channel, masks turned into a tool of symbols for social differentiation
and transformed into a disclosure board, replacing face-to-face communication.

Change and transformation are inevitable in social life. The triggers of this transformation
and the inspiration for masks are nature and animals. In the book entitled “Masks: Faces
of Culture”?, this is exemplified using a frog species called Bufo. This species has inspired
a masked rite of transformation in many ancient cultures. People were inspired by frogs
not only in ancient cultures but also in many modern cultures. Today, performances are
made wearing frog masks during the Jonkunnu Festival in the Bahamas (Nunley ve Cara,
1999:30). The main trigger of the use of masks during the pandemic has been the risk
of transmission. This distinguishes their use on certain days and carnivals as it relates
to our trust in hygiene. The use of masks in the form of symbols and representations of
fertility, strength, and staying young was replaced by their use as symbols of the reflection
of people’s inner worlds in response to the act of closure.

Masks hide the person behind them with the new portrait they offer; they transform and
change their identity. They sometimes represent death and face itself as in the example
of ancient Egypt (Gliner, 2006:2). Masks gain their appearance within the framework of
where they are used and the purposes of their use and thus, have a large variety. Masks
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are made of various materials and attain their expression with the costume they come
with, with the show they are a part of, with their actors, and with their spectators. When
considered independently from rituals, masks merely have aesthetic importance (Giiner,
2006:3). Masks are the oldest identity transformers and new identity installers (Nunley
ve Cara, 1999:15). Masks can hide, change, or transform people (Samuel, 2021). Masks
attain this ability through not having mimicry, which is an anatomical feature of humans
and reflects momentary changes. Masks emphasize that nothing before them can create
change in them with their stable and constant expression. Masks acquire their stable
expression by covering the face that shows varying features through the mimics. Mimics
are the clearest examples of people’s openness to change. Regardless of the outcomes
of the change, masks go against the motile and varying structure of the face with their
constant structure (Elias, 2010:377). Masks are the frozen expressions and awe-inspiring
echoes of emotions that are both loyal, hidden, and perfect (Santayana, 1922:132).

In addition to their various functions, masks (Anonim n. d.) symbolize the transition
from “we are all the same” to “we are all different” by taking on the form of social
communication. The differentiation of masks is not limited to the pandemic. One of
the appearances of masks in the Turkish culture emerges in the discussions about the
transcription of the Kanmuldig-Hovu Inscription among the 158 Yenisei Inscriptions. In
addition to the differences in the pronunciation of “flag/cover” and “face/complexion”,
the inscription is colloquially referred to as “father with a covered face”. We know that
plaster masks were placed on the faces of the dummies that represent the dead by the
Turkic Tribes in South Siberia and Yenisei Kyrgyz. The headstones also reveal certain
class distinctions. For example, maskless tombs belong to poor people and the locals refer
to them as “plain faces” (Useev, 2018:646).

Social communication and interaction are carried out face-to-face. On the other hand, the
virtual world assumes the load of human interaction to an extent so much so that the
virtual channels may entirely surround human life. The cultural differences, identities,
ideologies, and sexist attitudes of people were extinguished by the growing global impact
of the pandemic, leading to focusing on how we can get together again. Seeing each other’s
faces has become as important as health. Humans have tried to virtually rebuild social
“communication and interaction”. Masks tried to become a “form of communication”
with their shapes, colors, and inscriptions to remedy the reflexes of people that were
brought about by the pandemic. Masks have been an attempt at rebuilding a natural and
interactional world.

A symbol is anything that signifies something (Anonim t. y.). Symbols in sociology are
signs used in social spaces. Sociologically, not all signs are symbols. The signs should
initially have a meaning and motivation. The social connection of certain signs is not
arguable if the meaning of the sign is only known to a specific person and the sign does
not carry motivation. For example, wearing black masks indicates grief in the Turkish
culture while indicating the unknown and perfection in the Japanese culture. To qualify as
a sociological symbol, an object must be associated with common emotions and thoughts
by a group or society.

The backdrop of the transformation of masks into symbols is explainable using two
circumstances. First, masks are used by everyone to combat the risk of transmission. The
use of masks is collectively approved in consideration of social responsibility, empathy,
and punitive sanctions. Second, society has turned masks into “social boards” by attaching
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social appearances to them due to society’s need to reconstruct social connections during
this isolation period.

a. The requirement for general mask use and the transformation of masks into a social
norm:

e The universal use of masks indicates the assumption of personal responsibility.
Regardless of age, gender, and race, the universal impact of the pandemic led to
regarding masks as positive contributors to public health, except for certain cases of
neglect and protest. Wearing masks can be viewed as a collective action to protect
public health. The majority believe that those who do not wear masks avoid social
responsibility and risk the majority of society. Most believe that wearing masks is
necessary.

e The restrictions on going out to public spaces without wearing a mask also justify
the use of masks. The private space is where the obligation to wear masks is lifted and
is the place of shelter for a person. The others exist in public spaces. For free circulation
in the public space, a person must wear a mask.

e People with chronic diseases have to wear masks with the added risk of the
pandemic, which also contributes to wearing masks in every setting.

e Masks have provided a new space in response to new daily restrictions and helped
people socialize and participate in many activities. They became mediators of the
pursuit of our old lives in parks, shopping centers, cafeterias, etc.

b. The exposure of social differences by masks and diversification of masks using different
colors, shapes, materials, and models:

e Another cause of the role of masks as social symbols is the coverage of the face.
The coverage of the face as a strong way of social communication indicates weakened
social connections.

e The transformation of masks into social symbols is also facilitated by their ability to
easily assume different colors and patterns.

e The purchase of masks depends on people’s statuses, incomes, and the need to
purchase them stems from individual or group ideas, which lead to the transformation
of masks into social symbols.

e The market economies’ effort to catch more market opportunities and serve
advertisements became one of the driving forces behind the transformation of masks.

Other sociological causes can also be mentioned for the use of masks. The role of masks as
social reflectors goes beyond health needs and turns into an expression of participation in
social spaces. The change in social conditions does not revoke people’s need to be “seen”.
People will assume other forms to be seen in their interactions with other people. People
have tried to remedy “loss of face” during the pandemic using masks. The extinguished
expressions on faces with the use of masks are rekindled by the social reconstruction
of masks in different sizes, colors, and signs. Although disguising the face, masks have
become indicators of gender, age, and identity.

The silencing of public space, transition to private spaces, and almost non-existent social
life underlie the transformation of masks into social symbols and the reconstruction of
social memory. Wearing masks somewhat means the dedifferentiation of all spaces. The
covering of all faces points to the indistinction of individual identities. The compulsory
use of masks causes faces to hinder self-presentation. Having a covered face limits
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people’s communication. The insufficiency of public communication shakes common
sharing spaces and creates strange spaces for individuals. The collective stance that is
offered by covered faces turned people into disconnected masses. Social life reappeared
on the stage with instruments that can reconstruct it, with masks being the most colorful
one of them all.

The features of masks that contribute to their transformation into disclosure boards
are the use of single/multiple, metallic, cloth, cheap/expensive fabrics, their colors,
inscriptions, emblems, signs, and symbols. Despite disguising the face, these features
perfectly correspond to the gestures, mimics, and lines of faces. The features of
masks harbor socially reflective elements. The fashion of masks contributes to social
communicant and gives birth to interaction through personal preferences.

The Social Reflection of Masks

Masks have replaced our real faces by reconstructing socialization (Cil, 2021:241). The
use of masks emerged in the form of visibility and self-presentation in public. Wearing
masks, individuals can use their appearances as means to convey desirable signals at
the public level. A person cannot have the same age, gender, ideology, identity, sports
team, and aesthetic concerns as those of the community they live in. How they use masks
reflected people’s worldview in different colors and shades. Masks have also served as
the manifestation of social memory. The difference between the use of masks during the
pandemic and their other uses lies in its continuity in daily life and the transformation
of masks into disclosure boards through opening the previously closed communication
channels. Considering this function, the use and communication side of masks have
naturally changed over time. Ancient people approved the use of masks to communicate
with nature and other people while in this age when appearances have come to the
forefront, masks have been reduced to the roles that people assume with their abstract
manifestations. We can clearly observe this on the pandemic masks.

Different from ties, bonnets, and hats, masks became more like clothes that cover our
entire bodies. Masks reveal individuals’ social categories, identities, social integration,
aesthetics, and relationship with the market economy. Below is the categorization of the
social reflections of masks with explanatory examples.

Social Categorization of Masks

Social categories indicate the grouping of people in view of certain common features
despite their similar appearances. The categories are formed with respect to certain
criteria such as age, education, and occupation. The use of masks does not significantly
differ depending on age group. Although there are masks that are made specifically
for children, no masks are manufactured for older people. The masks that are worn by
healthcare workers and security staff reflect the occupational group they belong to.

Mask Use by Age

The use of masks differs depending on the age factor. The colors and shapes on the masks
might vary depending on age.
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Children’s masks display cartoon characters and fun figures, leading children to make
connections between the pandemic and play. In fact, some children were observed
exchanging masks with their close friends (Anonim n. d.). The presentation of children’s
masks in this manner facilitates the use of masks by children. The designing of masks to
the liking of children despite their function as protections against the pandemic indicates
their transformation into symbols.

Mask Use by Occupation
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Figure 2. Occupational Pandemic Masks

Healthcare workers have been on the frontlines in combat against the pandemic, followed
by the police and security forces. Healthcare workers have worn double masks and visors
due to being in direct contact with Covid-19 patients, which distinguished them from
members of other occupational groups. In addition, security forces have worn masks that
are embellished with logos and occupational colors, thus indicating their occupational
group and, even, the unit they belong to. Thus, we can argue that the face is disguised but
the occupation is exposed.

Identity and Masks

Identity is the process of symbolic interaction. It changes and takes form in time. Identity
is affected by the nature of the instruments and objects that are brought along by social
structures. Identity-mirroring symbols differ in time. For most people, the formation of
their identities is limited to the space they live in. In the social world the person lives in,
the conveyance of their identities was based on verbal communication and in harmony
with the facts of life. The identities were relatively stable and tangible in the traditional
period, but they have taken on a time- and context-dependent character and have
partially lost their stability and tangibility in the postmodern age. The pandemic masks
have become symbols of identity during this period.

As the symbols of identities, masks did not create new identities but, rather, turned into
instruments that convey the symbols of existing identities. When reflecting a person’s
identity, masks signify the mottos of “This is who I am” or “I belong to this group”. The use
of masks during this challenging time helps reflect the changing world of the identities
that we feel belonging to, or we hope to become. John Rudlin argues that masks create
identities and exemplifies the revoking of masked men'’s right to carry guns during the
carnival seasons in Medieval Italy in consideration of their nonaccountability due to
assuming a new identity when wearing a mask (Yasan, 2011:19). However, during the

572 Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 563-586



Mahmut Erdil The Sociology of Masks: From Face-to-Face to Mask-to-Mask Communication

pandemic, masks are worn during the flow of life and people are accountable for their
actions. The identity that a person wants to show increasingly causes people to face
negative judgments. Since the postmodern world highlights fragmentation rather
than wholeness, identities are fractionally positioned rather than as a whole (Bauman,
2017:132). In the same vein, the easy disposability of masks as objects added to the
advantageous use of identities.

During the pandemic, masks have turned into mirrors of sexual, ideological, religious,
linguistic, and ethnic identities. A person can enter many settings and interact using
masks in various colors, lines, and qualities. A person can circulate among other social
interaction networks with a mask.

Mask use by Gender

The covering of faces with masks might hinder discerning gender differences. The need
to clearly express one’s gender has led to the use of masks in different colors. The use of
masks in line with one’s sexual identity makes this identity visible to society.

Figure 3. Sexist Pandemic Masks

Some women wear pink masks, and some men wear black masks, thus emphasizing
gender perception. To oppose the general gender perception of society, the different
appearances of gender are also reflected on masks as exemplified by the use of rainbow-
colored masks by the members of the LGBTQ community.

Gender and sexuality are human properties that have been historically disguised and
undisclosed, and their manifestations take on the form of aesthetics as civilization
progresses. People are expected to earn their social statuses with their skills and
functions rather than their sexuality. People who want to reveal their sexual identity with
their masks rather than revealing them, and who directly convey the message “I am a
woman, [ am a man, [ am gay” to their addressees can also push the threshold of social
acceptance. Although this is viewed as an act of courage, it may trigger verbal or actual
harassment of certain people. Someone who identifies themselves with their hometown,
belief, family, and traditional values may harm the person who they think have attacked
these values publicly. In this respect, we can foresee that wearing certain masks with
sexual connotations in some social environments may disrupt the social order. While
people’s sexual orientations and attitudes only concerns them, it seems strange that they
shout this out in social situations. When we see someone shouting, “I am a man, [ am
a woman, I am gay” at school or hospital, we call the security forces and demand that
the person be removed from the setting, because this is not “normal”. An image with an
overly meaningful message on a mask might attract such a reaction. Because printing
or typing heavily loaded symbols or messages on the object that replaces the face may
disturb people. In cases where the individual health conditions differ, this conflict may
also inflame the discussion.
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Mask Use in the Political/Ideological Area

Masks have been used as tools of propaganda and means to put their own political
parties to the front by politicians. Political actors have sometimes written their political
discourse on masks. Feminists and greens have engrained symbols opposing violence on
masks, which has turned their political ideas and ideologies into reflectors.
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Figure 4. Political Pandemic Masks

Masks can also be used for the purposes of ideological appearance, performance, and
protest. In this form of use, masks turn into passive resistance objects and put forth
ideas, attitudes, and demeanors in place of the face they cover. In these examples, masks
expose group belongingness or organizational commitment. To our belief, people who
reflect these symbols on their masks believe their identities will be hidden behind masks
and they will be passivized in society. They have used masks as instruments of symbolic
attack and tried to get rid of the perception of indistinctness and ineffectiveness that is
caused by the passivized identities.

Figure 5. Protest Pandemic Masks

An icon reflecting the feminist movement is inscribed on the mask in the first picture.
In the second picture, a purple-colored hand making the stop sign symbolizes violence
against women. The last picture portrays masks that express a stance against racism.

Mask Use as Religious Identity

Most religions include writing prayers on papers or objects to find a cure for a disease.
Humankind has created certain rituals to protect themselves against unknown entities.
For this purpose, they have appealed to certain supernatural entities and carried charmed
objects in which they believed. Since the invention of writing, humankind has replaced
the objects with their written names. People have gravitated towards supernatural
powers when they couldn’t prevent disease, death, and any bad happenstance (Uygun,
2012:213).

In Muslim societies, practicing certain metaphysical elements is forbidden, but amulets
(muska) have been used as protection against the bad eye and certain undesired events.
In certain communities including Muslim, Christian, and Jewish people, amulets that
carry holy names or inscriptions have been used (Celik, 1974:167).
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Figure 6. Religious Pandemic Masks

People have been using charms, believing that they will bring good luck (Ozkarsls,
2000:66). In Eastern cultures, objects without inscriptions are referred to as “ugurluk”
(Uygun, 2012:215). In the same manner, religious motives have been inscribed on masks
both for protection against the pandemic and for mirroring their religious identities. In
the first picture, one of God’s names in Islam, the name “shafii” is inscribed on a mask for
protection against the pandemic. In the second picture, the seal of Solomon as the symbol
of the Jewish prophet is inscribed on a mask for protection. In the last picture, the dove of
peace in the Christian culture is inscribed on a mask as a positive wish against the course
of the pandemic.

Mask Use of Sports Fans

In sports competitions, wearing the symbols of people’s teams indicates the desire to
be one with their team. We have observed that those who support their national teams
during international competitions have worn masks that display many figures of their
nationality. This is to signal their own culture and values to their communities.

Figure 7. Nationalist Pandemic Masks

The inscription of the emblems and flags of soccer teams indicates people’s adoption of
their teams. Wearing the mask of a sports fan takes on the form of assuming the identity
of the team. The person tries to get across the message of “I am here for my team” and
exposes their belongingness to their team.

Figure 8. Sports Team Pandemic Masks
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As seen in the pictures, masks have examples of national soccer federation emblems and
symbols. The flags and emblems of nationalities and sports are inscribed on the masks.
This indicates that the identity diversity in sports is exposed through masks.

Rites of Passage and Masks
Mask Use at Funerals

Durkheim mentions that places where rites of ancient people were carried out and
tombstones on which ritual sacrifices were made were tombs (Durkheim, 2011:77). The
masks of death represent the deceased. The images on masks stem from the desire to
keep the dead alive. Therefore, these masks resemble the deceased. Wearing such masks
dares death. Taking the mold of the deceased’s face signals that the deceased is still with
the community. Wearers of the masks preserved the masks as reminders. The mask of an
elite is kept under sheltered conditions. In Rome, wearers of the deceased’s mask gave life
to the deceased. In Europe, the death masks of royalties were molded from their faces and
passed down from generation to generation (Demircioglu, 2015:162). Death has always
been a feared occurrence. The faces of famous people such as Alfred Hitchcock, Abraham
Lincoln, and Napoleon were molded into masks, which were worn while they were alive
or after their death (Demircioglu, 2015:163).

l o N

Figure 9. Funeral Parade Pandemic Masks

People who have been to funerals feel death closely and mourn. Society attaches emotions
to colors, thus vitalizing colors. Each color gives a fresh air of a different life. Black is
the color of sadness and reminds death to most for being the symbol of grief in many
cultures. Black is the symbol of deep pain and death. In the Turkish culture, however,
black is the color of grandness and sovereignty but is also known as the color of grief and
sorrowful days and events as it does in many cultures (Yagbasan ve Askin, 2006:127). The
expression from Dede Qorqut, “Let the black death give passage when it comes”, shows
that death was directly defined by blackness (Gokyay, 2000:66). Traditionally, the color
black has been associated with death, mourning, and grief in Turkic cultures (Gonen,
2005:17). Before the pandemic, black scarfs, glasses, and bows were worn to funerals
while these reflectors of grief have been replaced by masks during the pandemic.

Mask use at Weddings

Inscribing figures that introduce the groom and the bride on masks helped guests to
recognize them. The mask use at weddings, thus, facilitated the distribution of social
roles.

Figure 10. Wedding Ceremony Pandemic Masks
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Weddings are places of joy. People are under social pressure to feel joyful at weddings
even if they are not. Therefore, wearing plain and simple masks is almost impossible. In
these ceremonies where the dresses are picked among the most expensive and flashy
dresses, the concealing of identities and emotions by the masks is intolerable. If mask use
is mandatory during the ceremony, all parties at the wedding pick the masks together,
just as they do when picking the wedding dresses and suits.

Other prominent guests of weddings also wear masks that symbolize the ceremony. The
immediate families and second-degree relatives of the bride and groom will pick flashy,
light-colored, or shiny masks to insinuate their presence and their ownership of the
wedding in addition to their clothes.

The mask of the groom fashions a bowtie and mustache indicating being the groom with
shapes and objects in addition to the groom’s gender. Although a wedding dress is the
clearest demarcation of a bride, the exaggerated red of the lips and wearing tulle masks
on top of cloth masks further expose the person as the bride.

Aesthetics and Masks

Aesthetic operations are defined as all operations or methods to fix an otherwise
imperfect organ (Anonim t. y.). Humans are mostly motivated by their aesthetic concerns.
In social living spaces, people should have perspectives that correctly reconstruct
interpersonal communication and help have the same understanding of similar events
and phenomena. The standards of judgment are among the most important factors that
build this similarity. Considering how people make subjective judgments resulting from
orientedness to objects and the world of objects, aesthetics can be referred to in the same
vein as it expresses judgments about appearances.

Masks have an aesthetic value of their own. Ancient societies also had human or animal-
shaped masks. The masks were in clay, paint, or ropes. The furs, gestures, and mimics
of animal and, maybe, their merciless hunting skills lie behind the choice of primitive
humans to wear the masks of their game animals during hunting. Animals have inspired
a ritualistic order. They not only evoke wildness and savagery but also form an important
portion of rituals with their gestures, mimics, and games, which remind us of the theatre
(Baudrillard, 2005:111).

Aesthetic is the culmination of people’s “good”, “ugly”, and “nice” reactions to the outside
world. These reactions can be regarded as reflections of a person’s inner world and, thus,
are subjective orientations (Mazhar, 2000:10).

E
Figure 11. Aesthetic Pandemic Masks

Aesthetic operations are performed so that people become not themselves but someone
other themselves. The person changes their face due to their dislike of it. They do so to
look beautiful. Beauty is valuable. The idea of perfection surrounds our sense of beauty
(Baudrillard, 2004:167). Aesthetic interventions are made to look beautiful, and masks
appear as aestheticized instruments to appear beautiful.
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A person’s aesthetic concerns are reflected on their masks. Although factoring in their
communities’ views when choosing between dichotomies such as right or wrong, fake
or real, and good or bad, a person will ultimately act in the direction pointed out by their
emotions. This motivating aesthetic concern is also mirrored by our masks. The covering
of our faces with masks might be viewed as an imperfection by some.

The different colors and shapes of masks can be regarded as the expression of aesthetic
concerns. As seen in the pictures, the gold mask was picked in response to aesthetic
concerns. Its gold color also indicates power as it implies monetary value. The mask has
allowed its wearer to look embellished. Men'’s choice to wear masks that go with their
suits can be explained by the relationship between masks and aesthetic concerns. The
price of a mask also points to a person’s social class. Aesthetic concerns underlie the
choice of fabric and brand.

Fame and Mask Use

In the sociological sense, fame requires constantly appearing “alive”. This can be in
different styles. Today, fame functions as social acceptance by taking on the form of virtual
identities. People act considering the statements, acts, or attitudes of famous people
(Bauman, 2016:72).

In the modern world, subjects have turned into numbers. The authority of celebrities is
the derivative of the authority of numbers. This is clearly observed in the relationship
between celebrities and their fans. Watching the stories of celebrities is not an insignificant
need for attention. The number of followers increases with the increasing number of likes.
The power of numbers turns the person on display into an authority. The authority of
numbers makes authority examples of “people in the limelight” add to the weight of their
lead. Their power comes from giving what is worth watching (Bauman, 2005:1). “The
keen viewer not only hopes to find the bearableness of their highly familiar loneliness
but also the comfort offered by seeing how their loneliness can turn into something
useful with a bit of luck and skill. However, the viewer who overhears the confessions of
celebrities are rewarded with the long-awaited sense of belonging; with each passing day
(almost every minute), what is offered to them is a flock of unbelongingness, a unison
of the loners. They cheer up when listening to stories about sad childhood memories,
depressed periods, and crumbling marriages, thus believing loneliness means inclusion
in a large group and acting alone turns them into a congregation”(Bauman, 2005:75).
Demi-celebrities instantly become famous and suddenly wane. A lottery winner might
suddenly become famous for the money they earned and might be forgotten after a short
time. This is a common story for demi-celebrities (Rojek, 2003:24).

Rule-breaking or improper actions of celebrities may be excused by society (Rojek,
2003:35). According to Morin, the need to be charmed corresponds to the star image in
the modern social order that is dominated by rational thought. Although, at its inception,
the image is created to picture things that are not there, it lasts longer than the thing
it pictures. An image refers to how something is perceived and interpreted by people
(Berger, 1990:10). Celebrities did not forget to use images on their masks that remind us
of them and produced masks to maintain their fame and promote themselves.

The symbols of fame represent individual differences and distinct qualities. People who
are on the front of society’s scene have enjoyed this advantage to its last drop. A famous
person gets detached from society. Fame gives an image to the person that portrays them.
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Thus, their names come to the fore and their faces and names become one. The ambition
to become famous can lead to using any means necessary (Rojek, 2003:187).

e Loy ol ! \
Figure 12. Celebrities Pandemic Masks
To remedy the miscommunication that can stem from covering their famous faces on
social media and channels, celebrities used masks of certain brands or masks that show
the visuals or words of firms that made financial offers to them. They have felt the need to
re-introduce their hidden faces using unique styles. The first picture exemplifies a famous
TV host who made their quests wear masks that were printed with the name of the host.
In the second picture, we see how a famous Youtuber, Enes Batur, made themselves
known using a gas mask-like mask with spikes that distances them from the outside and
reminds us of aliens. In the last picture, we see a brand that used masks as advertising
boards to promote their products.

CGonclusion

Masks have been forms of communication since ancient ages. They have been used by
people in their interactions with nature and other people. Masks have emerged in different
colors, sizes, and materials. Masks have been used by ancient people for protection and
offensive purposes, during rituals and social get-togethers, and festivities.

The health protection function of masks has been acknowledged and adopted by the
public after the Covid-19 pandemic, which was followed by the transformation of masks
into symbols of social categories, rites of passage, and aesthetics. The pandemic mask is
distinguished from other masks in view of various reasons. The most basic distinction
lies in the transformation of the pandemic mask into disclosure boards that expose the
ontological concerns of people about the lockdowns. Following the blockage of face-to-
face communication, the lack of communication has been remedied by masks.

Despite acting in similar manners, the reflections on objects are not the same, which is
evident from the colors, way of wearing, inscriptions, and pictures of masks. The social
circulation of masks related masks to people and their needs, communication capacity,
talents, and the need for social interaction. Masks have turned into instruments that
mirror social categories and the colors and textures of social groups.

The risk posed by the pandemic has interrupted the visibility of social differences. During
this period, significant social changes have emerged, and people were forced to follow the
rules of social distancing. Masks emerged as alternatives to the blocked communication
channels and thereafter have turned into instruments to symbolize social differentiation,
i.e.,, to boards of disclosure, which was achieved by engraving images and words on
masks. The pandemic has suspended social gatherings for a period, but, not long after,
people managed to use masks to reflect cultural differences, ideological differentiation,
political discourse, social identities, aesthetic concerns, and the language of fame. The
transformation of masks into social symbols is sociologically indicative of the mobility of
society to adopt a new form of communication in response to a new order.

Frciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Sayl/Issue 2, 563-586 579



The Sociology of Masks: From Face-to-Face to Mask-to-Mask Communication Mahmut Erdil

Masks exemplify how an object can be used for different purposes after fulfilling its
social function. Masks have been used in arts and healthcare but have taken on new
meanings and left their previous specific uses after the pandemic. The ontological
concerns of humankind partially underlie the new meanings of masks. Individuals strive
for having a ground on which their statuses and roles will be based, having a group that
they feel belonging to, and presenting their identities. Masks have been used for health
purposes during the pandemic, covered people’s faces and partially blocked face-to-
face communication, which were followed by masks’ transformation into symbols and
instruments to mirror the political, social, and class statuses and identities of people.
In this manner, the pandemic mask offered the chance to convey a person’s or a group’s
message while also covering the faces.

In conclusion, society takes naturally occurring identity-free objects (masks), fills them
with meanings, and brings them to life by turning them into symbols. After their social
circulation, masks can take on different meanings in different forms. They can assume the
colors of social movements and turn into tools for protesting. Masks might lose their social
significance after a while. In the sociological sense, social face-to-face communication and
interaction were replaced by mask-to-mask communication and interaction with masks
turning into symbols and disclosure boards.

Notlar

1 See. Masks: Faces of Culture: The volume carries its reader between centuries and continents and presents masks from
around the world. 200 color plates, the intricately sculpted crowning mask from Cameroon, an exquisite gold Egyptian
mummy mask, colorful Mexican Dia De Los Muertos masks, and the breathtaking Noh theatre masks from Japan.” “The
pictures are accompanied by essays that trace the functions of masks throughout history and were written by academicians
in art history, anthropology, decorative arts, design, and theatre. John Nunley analyzed masks and crossdressing men in
masquerades as women were not allowed to wear masks in many societies.” “John Emigh and Lesley K. Ferris explore
the theatrical role of masks stemming from ritualistic performances. Cara McCarty examines how masks have come to
the forefront in the movie medium. However, these artistic examples are not the only masks in societies. McCarty also
discusses the spread of masks for physical protection in fields such as wars, sports competitions, and space research.
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Maskenin Sosyolojisi: Yiiz Yiize iletisimden Maskeli lletisime
Mahmut ERDIL (Ph.D.)

Genigletilmis Ozet

Covid-19, ilk olarak Cin'in Vuhan Eyaleti'nde Aralik ayinin sonlarinda solunum yolu
belirtileri olan ates, 6ksiiriik, nefes darhig1 gelisen bir grup hastada yapilan arastirmalar
sonucunda 13 Ocak 2020’de tanimlanan bir virtstir. Endemik olan viriisiin diinya
geneline yayillmasindan sonra uluslararasi saglik kurumu (WHO) tarafindan “pandemi”
ilan edildi. Covid 19 toplumsal hayatimizi derinden etkiledigi ve bu etkinin yeniden bir
diizenlemeyi beraberinde getirmistir. Saghgi koruma 6nlemeleri kamusal alanlara yeni
kurallar getirmistir. Maske, mesafe ve temizlik “toplumsal norm” halini almis, virtisiin
bulasma riskine karsi miicadele unsurlari olarak belirlenmistir. Salginin ne tiir sonuclar
doguracagi kestirilmediginden, ona karsi alinan 6nlemler de ciddi ve sert olmustur.

Salginla baslayan bu siire¢ insan iligkilerinin yeniden kurgulanmasini zorunlu kilmistir.
Salgindaki uygulamalar bireysel, toplumsal hayati degistirmistir. Bireylerin sosyallesme
ihtiyaclar1 karsilanamamis, izolasyon onlemleri, toplumsal etkilesimleri bir stireligine
de olsa sekteye ugratmistir. Salginla basa ¢ikmada 6nlem amacgh birtakim kurallar
getirilmesiyle sosyal hayati derinden etkilenmistir. Giindelik hayat durma noktasina
gelmistir. Hayatin rutini bozulmustur. Toplum bu yeni hayati hayretler icinde gézlemlerken
bir yandan da bu durumun nasil iistesinden gelme durumunu sorgulamislardir. Bireyler
“yeni normal” ¢ercevesinde hareket etmeleri gerektigini bildikleri halde bu yeniye kolay
uyum saglayamamis, kendi kalip diinyalarindan da vaz gegcemedikleri i¢in zorlanmislardir.
Kiiresel diinya Covid-19 un getirdigi 6liim, hastalik ve bulagma riskine kars1 6ne ¢ikan
maske, toplum sagligini korunma amach kullanimini tartismasiz kabul ettirmistir.

Cagimiz artik hicbir sekilde risk faktoriinii minimize edecek durumu ortadan kalkmistir.
Covid-19 salgini sonrasindaki toplumsal degisimden kaynakl kiiresel bir olgu halini alan
maske, toplum/toplumlar tarafindan kullanilmasi, maskenin toplumsal bir iletisim ve
etkilesim formuna doniismesiyle sosyolojik alanda arastirma nesnesi haline gelmistir.
Toplum salginin getirdigi kapanmadan sonra yiiz ytze iletisimin tikanmasina daha sonra
bu iletisim kanalin1 maskelerle agma stirecine girmistir. Goffman’in tiatral sahnesi, orada
sergilenen bilgi, bedene sahip olandan degil, seyirciler tarafindan iselenecek olaylarin
olusturdugu tim hareketleri bu sahneden aldigini gercegi hakimdir. Bu dénemde
maskelerle adeta diinya sahnesi “canli performans” sergileyerek oyuncular ve izleyicilerle
birlikte sahneye dontismiistiir.

Yiiz herkes i¢cin insanin 6tekine gosterdigi bir pencere olarak goriilebilir. Bagka taraftan yiiz
gercegi kapatan bir maske yerine de gegebilir. Toplum hayatindaki bireyler etkilesimlerini
ilk en temel ifade bicimi yiiz yiize temas ile yaparlar. insan etkilesimlerindeki bu yiiz yiize
iliski baz1 yargilar ve anlamlar tasir. Bu ytizdeki renk, mimik ve jestler karsiya iletilerek
aslinda bireyin karsi tarafa gosterdigi kendine ait yuiziidur. Kisinin goriniisi kendine
has olmakla birlikte onu ifade bi¢cimi daha ¢ok i¢cinde bulundugu sosyal hayatin etkisi
altindadir.

Pandemi ytuz yiize iletisim kanalinin tikanmasina neden olmustur. Salginin bulagma riski
insanlar1 kamusal alandan 6zgiil alanlara itmistir. iInsanin sosyal cevresiyle olan iliskisi
sanal kanallar disinda yok denecek kadar azalmis ve sosyal miinasebetler ag1 dijital diinya
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etrafinda yiiriitiilmeye calisilmistir. Insanin dogas1 geregi baska bir insana duydugu
iletisim ve etkilesim ihtiyaci bir stire bu sanal alemle giderilmeye yoluna gitmistir. Bu bir
eksiklik olsa da saglik ve 61iim diisiincesi etrafindan bakildiginda bu yeni normale alismak
pek de kolay goziikmiiyordu.

Insan kamusal alana ¢ikisinin 6énlenmesi iletisim formu olan yiiziin baska yiizlerle
etkilesimini askiya almistir. Cok ge¢meden tikanan iletisim kanalina alternatif olarak
maske, toplumsal farklilasmanin gosterge araci halini alarak ifsa panosuna dontismiis ve
yuz yuize olan iletisim maskelerle saglanmaya calisiimistir.

Maske bir¢cok islevinin yaninda yasadigimiz dinyada salginin ilk ortaya ¢ikmasindan
sonra “hepimiz ayniy1z” modu iken bir siire sonra, salginin toplumsal iletisim halini alarak
“hepimiz farkliy1z” moduna gecisi simgelemektedir. Yiiziin yerini alan maskeye sosyal
gorinim kazandirarak adeta birer “sosyal panoya” doniismesinin altinda; maskenin
toplumsal norm halini alarak toplumun genelinin maske takmasinin bir zorunluluk halini
almasi ve maskenin toplumsal farklilig1 ifsa etmesi; fakli renk, bicim, madde ve model
maskelerin iiretilerek kullanim alaninin ¢esitlenmesidir.

Pandemi nedeniyle takilan maske, toplumsal alandaki yansimalarla kendini gostermistir.
Maske giindelik hayatta, sosyalligi yeniden insa ederek gercek yliziimiiziin yerine
gecmistir. Maske kullanimi gértiniir olma ve toplum icinde kendini sunma olarak ¢ikmistir.
Bireyler, maske ile dis goriintislerini, toplum seviyesinde istendik iletilerin génderilme
yontemi olarak kullanilabilmektedir. Insan, toplum hayatinda aynmi yasa, cinsiyete,
ideolojik gortise, kimlige, spor takimina ve estetik kaygiya sahip olmas1 miimkiin degildir.
Maskenin kullanim sekli, bireyin diinyaya bakisini farkli renk ve tonlarda yansitmistir.
Maske ayni zamanda toplumsal benligin disavurumu gerceklesmistir. Pandemi maskelerin
diger maske kullanimlarindan farki; giindelik hayattaki siirekliligi ve kapanan iletisim
kanalini agarak ifsa panosuna déniismesidir. Maskenin bu islevinden yola ¢ikarak zaman
icinde kullanim biciminin ve dogal olarak iletisimsel yoniiniin degistigini séylemek
miimkiindiir. [Ik insanlar, dogayla ve diger insanlarla iletisim kurmak i¢cin maske takmayi
gerekli bulurken giiniimiizde gorselligin 6n planda oldugu ¢agda maske daha ¢ok soyut
tezahiirleriyle insanlarin takindiklari rollere indirgenmistir.

Maskenin ifsa panosuna donlismesine neden olan maskeye ait 6zelikler; tekli/coklu,
madeni, bez, ucuz/pahali kumaslarla vb. yapilmis maskeler, kullanilan renkler, tstiline
yazilan yazilar, son olarak amblem, isaret, sembollerdir. Bunlar ytiziin kapatmasina
ragmen yuzdeki renklere jestlere mimik ve c¢izgilere tam karsilik gelmeyebilir. Tipki
bunlar gibi maske lzerindeki renk, ¢izgiler, amblem ve yazilar bunlar1 tamamlamaya
yonelik sembollere dontistirilmeye yoluna gidilmektedir. Bu o6zelikler maskenin
toplumsal yansitici unsurlar1 barindirmaktadir. Yapilan maskeler Kkisisel tercihler
araciligiyla toplumsal iletisime katki sunarak etkilesimi dogurmaktir.

Maskenin toplumsal yansimalarindan ilki, maskenin yas faktoriine gore farklh sekillerde
oldugu gorilmektedir. Yasa gore maske renkleri ve tistiindeki sekiller degisebilmektedir.
Cocuklarin maskeleri tUzerinde c¢izgi film kahramanlar1 ve eglenceli figiirleri
bulunmaktadir. Saglik ¢alisanlar1 Covidli hastalarla birebir muhatap olmalarindan gift
maske ve siperlik kullanmislardir. Bu maske kullanimi diger meslek gruplarindan farkh
olarak yansitmistir. Giivenlik giicleri de taktiklar1 maskelerdeki logolardan ve meslek
renklerinden maskeleri takmalari onlarin giivenlik mensubu hatta hangi kolluk giiciinde
yer aldiklarini gosterir. Maskelenen yiiz ancak ifsa edilen meslek olmustur.
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Maskenin toplumsal yansimalarindan bir digeri kimligi ifsa etmesidir. Bu dénemde
kimligin bir gostergesi olan maske yeni kimlikler yaratmamis, mevcut kimliklerin
simgelerini ileten aracglara dontismistir. Kisi tarafindan kullanilan maske, kisinin
kimligini yansitmasi “ben buyum” veya “gruba aitim” mottosunu simgeler. Pandemi
doneminde maske cinsiyet, ideoloji, din, dil ve etnisite gibi kimligin yansitma aracina
dontismiistir. Kisi yaninda bulundurdugu degisik renk, cizgi ve nitelikte maske ile bircok
ortama girebilir ve etkilesebilir. Bunun icin biirtinecegi kimligi yansitici bir maskeyi
yuziine takmasi yeterlidir. Bu maske ile diger toplumsal etkilesim aglariyla dolasima
girebilir. Kadinlarin pembe, erkeklerin siyah maske takarak toplumsal cinsiyet algisini
ortaya cikarttiklarin1 géormekteyiz. Toplumun genel cinsiyet kimlik algisinin tersine
cinsiyetin farkl goriiniimleri de maskelere yansimaktadir. LGBT lilerin simgeleri haline
getirmeye calistiklar1 gokkusagi renkli maskeleri buna 6rnek verebiliriz. Maskenin
siyasetciler tarafindan kendi partilerini 6ne ¢cikarma ve propaganda araci, Siyaset aktorleri
kendi politik soylemlerini yansitma ve spor miisabakalarinda taraftarlarin takimlarini
simgeleyen maskeleri takmalarini 6rnek verebiliriz.

Maskenin toplumsal yansimalarindan bir digeri Ge¢is Merasimleridir. Cenaze
Merasimlerde kullanilan maske, matem havasini, {iziintii ve 6liimii yansitan bir araca
dontismiistiir. Diiglinlerde maskenin kullanimi gelin ve damada gore ayr1 ayri tanitici
figileri kullanilmasi gelen misafirlerin onlar1 ayirt etmesine yaramistir. Toplumsal
rollerin dagilimini olanak vermistir.

Maskenin bir diger toplumsal yansimasi estetik alanindadir. Estetik olarak kullanim
Maskeler basl basina estetik degeri olan objelerdir. Maskelerin estetize edilerek takilmasi
onu estetik yansitici bir islev kazanmasina neden olmustur.

Maskenin toplumsal yansimalarin bir diger yonti ise toplumca taninmis bazi kisilerin sosyal
medya ve mecralarda sohretli yiizlerin taninmamasindan kaynaklanacak iletisimsizlikleri
bastirmak i¢cin maskelerini markalarla ortaya ¢ikarttiklar1 ya da kendilerine ekonomik
deger sunan firmalarin metin ve gorsellerini maskelerine yansittiklar1 goriilmesidir.
Kaybolan yiizlerini taninir biricik tarzlarla sunmak geregini duymuslardir.

Covid salgin1 ile beraber maskenin saghgi koruma islevi kabul edilip toplumca
benimsendikten sonra, toplumsal kategorilerin, kimligin, gec¢is torenlerinin ve estetigin
gostergesi olmaya basladl. Pandemi maskesini diger maskelerden ayiran bir¢ok gerekce
sunulabilir. En temel ayirim, Pandemi maskesinin tam kapanmaya karsi insanin ontolojik
kaygilarinin ifsa eden bir araca doniismesidir. Yiiz yiize iletisim kapanmasindan sonra
iletisim maske ile telafi edilmeye baslanilmistir.

Sonug olarak; toplum, dogada bulunan kimliksiz nesneleri (maskeleri) alir ve onlar
anlamla doldurur, onlara birer gosterge olarak hayat verir. Maske toplumsal dolasima
girdikten sonra baska sekillerde de anlamlar kazanabilir. Sosyal hareketlerin renklerine
biirtinerek onlarin protesto aracina donitsebilir. Bir sonra stire maskeler toplumsal
anlamini da kaybedebilir. Sosyolojik manada toplumsal iletisim ve etkilesimin pandemiyle
birlikte yiiz ylize “face to face” yerine maskenin yiliziin yerine gecerek maskelerin
iletisimine “mask to mask” seklinde birer gostergeye adeta birer ifsa panosuna
donismiustir.

Anahtar Kelimeler: Maske, Gosterge, Covid 19 Pandemi.
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Abstract

Moral panic is a useful concept in terms of understanding and explaining the expression of fear and
concern over an event that arises in the society in the triangle of power/power relations-public and the
media. This study aimed to understand the construction of a process in which the fears and sensitivities of
families towards the administration of the Covid-19 vaccines to children have risen in Turkey and created
a kind of moral panic in terms of the hashtag #DenekDegilBebek. Following the statement that “Babies are
‘accidentally’ vaccinated against Covid-19” made by Prof. Dr. Zafer Kurug6l, who is an academic member
of Ege University, Faculty of Medicine, to the NTV news bulletin on September 22, 2021, the hashtag has
quickly become a trend topic (TT) on Twitter’s agenda on September 23, 2021. For the purpose of this
study, the hashtag #DenekDegilBebek, which is ranked of popular posts in the Twitter search engine, and
150 tweets that include this hashtag were analyzed by content analysis. In the study, it is concluded that an
already existing fear and concern of families against vaccines has played a significant role in facilitating the
construction of moral panic, however the reaction of families was quickly turned into a moral panic by anti-
vaccine accounts on Twitter.

Keywords: Covid-19 Pandemic, Covid-19 Vaccine, Moral Panic, Twitter, #DenekDegilBebek.

0z

Ahlaki panik (moral panic) iktidar/gii¢ iliskileri-halk ve medya iicgeninde toplumda ortaya ¢ikan/cikarilan
bir olaya kars1 duyulan korku ve buna verilen tepkiyi anlama ve aciklama acisindan kullanigh bir kavramdir.
Bu calisma Ege Universitesi Tip Fakiiltesi Ogretim Uyesi Prof. Dr. Zafer Kurugé!'iin 22 Eyliil 2021 tarihinde
NTV haber biiltenine yaptig1, “Bebeklere ‘yanlislikla’ Covid-19 asis1 yapildigi’na yonelik agiklamasinin
ardindan, 23 Eyliil 2021 tarihinde Twitter giindeminde kisa siirede trend topics (TT) olan #DenekDegilBebek
hashtagi baglaminda, Tiirkiye’de ailelerin ¢cocuklara Covid-19 asilari uygulanmasina yonelik korkularini ve
hassasiyetlerini arttiran ve bir tiir ahlaki panik yaratan siirecin insasini anlamay1 amaglamistir. Bu amagla
Twitter arama motorunda popililer gonderiler siralamasinda yer alan #DenekDegilBebek etiketi ve bu
etikete yer veren 150 tweet icerik analizi ile incelenmistir. Calismada ahlaki panigin olusmasinda ailelerde
asilara karsi zaten var olan bir korku ve endisenin ahlaki panigin olusmasini kolaylastiran bir rol oynadigi
ancak kisa siire icerisinde ailelerin bu tepkisinin Twitter’da as1 karsiti hesaplar tarafindan bir ahlaki panige
dontistiirildiigii sonucuna ulasilmistir.

Anahtar Kelimeler: Covid-19 Salgini, Covid-19 Asisi, Ahlaki Panik, Twitter, #DenekDegilBebek
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Introduction

Although the history of parents’ hesitancy or refusal to vaccinate their child(ren) dates
back to the 19th century, it has emerged as an increasing trend all over the world in
recent years. Especially since the 1990s, researchers examining the reasons why parents
hesitate to vaccinate their child(ren) have tried to reveal and understand underlying
reasons for parents’ concerns about vaccines. For example, following the publication of
Dr. Andrew Wakefield’s later withdrawn study of the link between vaccines and autism?,
in his ethnographic work entitled “Calling the Shots: Why Parents Reject Vaccines” Jennifer
Reich has demonstrated how anti-vaccine advocates use the media to fuel fears about
risks of vaccine. According to Reich, these fears were highly influential in parents’
avoidance of vaccinating their children (Reich, 2016).

Anti-vaccination, which has been effective in the world since the 1990s, has also increased
in Turkey over the last ten years. According to the data provided by the Ministry of Health
(MOH), whilst the number of families refusing the vaccine in Turkey was 183 in 2011, it
increased exponentially and reached 23 thousand in 2017. Those families, most of whom
have child(ren), come together and become organized through social media; discuss the
legal basis of refusing to get vaccinated on social media; make various suggestions through
sharing the names of doctors who do not recommend the vaccine (T24, 2018). However,
increasing messages and misinformation shared on the Internet and social media by anti-
vaccine community is considered influential on the increasing fear and anxiety of families
(Argiit, 2016; Suran, 2021).

Along with understanding that immunization will be the most effective way to protect
from the Covid-19 pandemic, which has spread in a short time around the world
and announced to be a pandemic by the World Health Organization (WHO), studies
concerning vaccine development to prevent the disease have also been accelerated. The
development and the initiation of application of vaccine have also increased the public
debates focused on the content, quality and safety of vaccines. The Covid-19 outbreak
has further increased families’ fears and concerns about vaccines; vaccine development
studies were followed closely and many different opinions were covered in the media;
especially on digital platforms, unrealistic content got into circulation including many
conspiracy theories about the nature and possible side effects of vaccines (Giil Unli &
Kesgin, 2021, p. 165). That is to say, fears among families about the risks of Covid-19
vaccines for children have risen to the level of a kind of moral panic (Calarco, 2021).

Moral panic can be defined as an exaggerated social reaction to things that have minor
acts of deviance and amplified by the media (Mutlu, 1995, p. 334). The concept was first
discussed by Jack Young in 1971 in his study of drug use among young people in British
society and how the media exaggerates the issue in a way that creates panic. Later on, in
his book entitled “Folk Devils and Moral Panics” and published in 1972 (Cohen, 2019),
Stanley Cohen examined cultural changes in British society towards the end of the 1960s,
new sociological phenomena including criminality, youth cultures, subcultures, style,
vandalism, drugs and football hooliganism, as well as music subcultures of Mods and
Rockers.

After Cohen in England, Ben-Yehuda and Goode in the USA (2009), mentioned about
three forms of creating moral panic through examining the term within a constructivist
approach in their book entitled “Moral Panics: The Social Construction of Deviance”. The
first of these forms is the “Grassroots Model” that considers the public as the basis and
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states that moral panic often stems from the public and activates an already existing fear
and anxiety in the public. According to this model, politicians and the media can only
mobilize an already existing fear or anxiety in the public. The second model is the “Elite-
Engineered Model” which suggests that elites are the creators or organizers of moral
panic. Elites can achieve their own interests by manipulating the fears and anxieties of the
public to attain their aims. The third model is the “Interest-Group Model”. In this model,
various power and pressure groups, organizations, religious groups and communities
are considered to be effective. The fundamental questions addressed by the “Interest
Group Model” are who will benefit from a common panic about a specific behaviour or
institution and who will gain an advantage from a panic (Ben-Yehuda, 2009, pp. 51-69).

Particular emphasis is generally placed on the role of media in the creation of moral
panic. For example, while Young (1971) states that the “commercial media has an
institutionalized need for creating moral panics”, Hall et al. (1978), in their work entitled
“Policing The Crisis”, place particular emphasis on the role of the media on diverting
public attention from economic and political crises in the moral panic created by the rise
of robbery events in British society. Similarly, the relationship between moral panic and
the media has once again become the main topic of concern with infectious diseases such
as HIV/AIDS in the 1980s and SARS in the 2000s, movements such as Satanism, increase
in smuggling incidents, child abuse, drug addiction and increasing fears and concerns of
families about their children’s exposure to violent games and new media as a result of
the widespread availability of computers and the Internet. In addition, threats to children
or young people are other common themes in moral panics (Critcher, 2008, p. 1135;
Soygtider, 2007, p. 109; Geggin, 2019, p. 17).

Today, academic interest in the concept of moral panic continues to grow rapidly, and this
concept plays a leading role in understanding of various new sociological phenomena.
In this study, a discussion on Twitter which reflects the fears and concerns of families
about vaccines is explained by making use of the literature on moral panic. Following the
statement “Babies are ‘accidentally’ given the Covid-19 vaccine” made by Prof. Dr. Zafer
Kurugo6l in news bulletin from the NTV on September 22, 2021, the discussion examined in
this research was launched on September 23, 2021 with the hashtag “#DenekDegilBebek”
which soon became a trending topic (TT) on the Twitter agenda, and turned into a kind of
moral panic that increased families’ fears and sensibilities about vaccines. In this context,
in the study, firstly, the interaction between moral panic and media will be evaluated;
secondly, a literature will be presented addressing the vaccination strategies for children
in the Covid-19 pandemic and the reasons for families’ fears about vaccines; and lastly,
presenting the findings of this research conducted on the hashtag “#DenekDegilBebek”
on Twitter which is a predominant online domain where these fears become visible, an
answer will be sought whether this process is a moral panic or not.

The Role of Media in the Construction of Moral Panic

Moral panic, which was first empirically and theoretically grounded by Stanley
Cohen, refers to process involving identification, labelling or stigmatization of certain
social groups as deviant and public enemies by the collective action or moral mobilization
of institutional networks, such as media, police, courts, etc. that play an essential role
in mechanisms of social control. In his book published in 1972, Cohen addresses the
moral panic that began with the news exaggerated coverage and representation of the
effect of small-scale fights involving youth groups in a seaside town in England, in 1964.
Cohen identifies four key groups in the development of moral panic. These are mass
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communication tools (mass media), moral entrepreneurs, control culture and the public.
According to Cohen, the media, in the creation of moral panic, both as an organizer of
moral panic and as an essential part of social control system, played a key role in spread
of stereotypes against young groups (Cohen, 2019).

Hall et al. (1978, pp. 75-76), influenced by Cohen’s work, emphasize four key points while
explaining the role of the media in creating the robbery panic in England. The first one is
the media’s dependence on primary definers, that is, official news sources. The second
one is the translation of explanations of primary definers into a “public language” familiar
to its readers. The third one refers to the media’s retransmission of its own reactions given
to the primary definers, as if they were opinion of the public. Persons or groups who are
pointed out by the media as the source of panic, are highlighted more strongly not only in
the news, but also by various commentators, political authorities or those who have the
power to direct and manipulate public opinion. The wide network that they have created
also represents the “moral entrepreneurs” who establish and implement the rules. Those
who are seen as the cause of social disorder, unrest and moral disintegration are being
labelled in that direction as a result of the wide network of moral entrepreneurs; deviance
is exaggerated and turned into a panic; consequently, deviance amplification or wave is
created. Moral boundaries in society are highlighted through the collective effort of moral
entrepreneurs and predominantly their control over the mass media. This also updates
hegemonic power and authority and the power field of control mechanisms. This process
is also highly functional for the control of the social order. This situation is also essential
in terms of making the mass media’s power felt (Geg¢gin, 2019, pp. 11-12).

Ben-Yehuda and Goode (2009), who developed both Cohen’s and Hall’s approaches
and evaluated moral panic on the axis of social constructionism, draws attention to five
elements in the construction of moral panic. The first is the existence of a concern in the
public and the media about event(s) or person(s) that is the subject of panic in society.
While this concern triggers fear and anxiety about the behaviour or event described
being described, at the same time, it should be demonstrable with concrete data, such
as opinion polls, news in the media, legislative proposals, and the number of penalties
and trials, that is, it should be measurable. The second is the characterization and
stereotypification of groups or situations that are believed to be involved in that behaviour
or caused to the situation as an enemy. This situation, just as Cohen’s (2019) definition
of “folk devils”, includes the duality and stereotyping of “us” (good, decent, respectable
public) and “they” or “others” (deviants, bad guys, unwanted strangers, criminals). How
the enemy is portrayed (photographs, cartoons, etc.) contributes to the demonization of
the enemy and her/his action. The third is the establishment of a widespread consensus
that will make the social reaction meaningful shown to the events or groups due to panic.
The extent of pervasiveness of consensus here may vary. Moral panics may not always
be a common concern felt by the entire society. A consensus view that a problem exists
and needs to be addressed can sometimes involve a significant number of members of a
society; sometimes it is more local or can be seen in particular parts of the society. The
fourth is the exaggeration of the behaviour or the degree of the threat it poses, that is
called “disproportion”. In moral panics, the generation and dissemination of numbers and
statistics, such as addicts, deaths, crimes, victims, injuries, diseases etc. are extremely
important. The fifth feature of moral panic is that, besides its sudden appearance, it also
fades quickly, that is called “volatility” (Ben-Yehuda, 2009, pp. 37-43).
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Although defining and controlling deviance is a common feature of modern societies,
moral panics cannot be thought without the media. The common feature of all these
approaches is the emphasis placed on firstly, the important role of the media in
constructing and amplifying social problems; secondly, the existence of the media or an
effective common communication channel that facilitates the emergence of moral panics;
thirdly, existence of outsider groups deemed appropriate to be described as folk devils
and existence of a sensitized general audience (Critcher, 2008, p. 1134; Yildiz & Siimer,
2010, pp- 38-39).

Although the existing studies of moral panic seem to mostly focus on traditional media,
it is important to understand the role of today’s new media in both generating and
perpetuating new moral panics. For example, social media can be much faster and more
effective than traditional media both in defining new threat areas and in creating public
opinion about them. While the new media itself invokes surveillance, censorship and
control over online platforms in the presence of “techno-panics” such as online attacks,
sexually explicit messages, cyberbullying, digital addiction and pornography, it increases
the frequency and intensity of overreactions with its polarizing network architecture and
through the social networks (Facebook, Twitter, Instagram and YouTube, etc.) enabling
ordinary people to produce content (Walsh, 2020; Tombul, 2020). For example, ‘likes’,
‘retweets’, hashtags (#), mentions (@), etc. on Twitter reconfigure communication by
promoting the awareness of others and by uniting geographically separated users in
communities of common interest and identity (Murthy, 2013). In addition, account users
who have a high number of followers and are defined as micro-celebrities can lead target
audiences by creating role model. Accordingly, in 2021, the US government made an
agreement with a total number of 50 young people who have high followers on Twitch,
YouTube and Tiktok in order to prevent the spread of anti-vaccination on social media.
Under this agreement, it was aimed not only to persuade those who are not vaccinated,
but also to prevent misleading information to be spread by micro-celebrities, who have a
widespread influence on social media (Aktasoglu, 2021).

Anti-Vaccination in Turkey and Discussion on the Vaccination
of Children in the Covid-19 Pandemic

In the childhood immunization schedule established by the MOH in Turkey, it is stated
that children will be vaccinated free of charge in institutions and organizations of
the MOH until the 8th grade of primary school. However, there is no legal regulation
regarding the mandatory application of vaccines in Turkey. MOH and various non-
governmental organizations from the field of public health are trying to explain the
importance and the necessity of vaccination to the society by organizing trainings and
awareness campaigns about vaccination. On the other hand, the vaccination rates of
children in Turkey are decreasing. For example, Turkey Demographic and Health Survey
conducted every five years by Hacettepe University Institute of Population Studies has
revealed that in 2018, in Turkey, only 67% of 12-23 or 15-26 month old children had all
immunizations appropriate and recommended for their age. While this rate was 77% in
2008, it decreased to 74% in 2013 (Doganisik, 2019). In addition to that it is also well
known that vaccine hesitancy and anti-vaccination and the number of families who do
not vaccinate their children have increased in the last ten years. The main anti-vaccine
discourses are based on the arguments that the chemical substances in the vaccines are
harmful to human health, consuming certain foods can prevent these diseases naturally
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and money concerns of companies producing vaccines and their effectiveness in scientific
research (Giir, 2019, p. 1).

Vaccination process against Covid-19 in Turkey started on January 14, 2021, at the end
of the first year of the pandemic, based on a strategy plan and schedule prepared by
evaluating the risks of exposure to the disease, severity of the disease, risks of transmission
and the impact of the disease on the functioning of social life. The vaccination schedule,
which first started with the vaccination of health workers, continued with the vaccination
of individuals over 65 years of age and other risk groups (Saglik Bakanligi, 2022).

At the beginning of the vaccination process, children were not included in the vaccination
schedule along with statements made by the MOH and various health professionals,
that children are less affected by the disease, their hospitalizations are rare and they
can overcome the disease with mild symptoms. However, recent studies demonstrated
that children and young people of all ages, including the new-born period, are infected
and can develop severe symptoms and transmit the virus to other people (Toraks-Der,
2021). Since then, the scientific circles have started to voice and place more emphasis on
the necessity of including children in the vaccination schedule (Toraks-Der, 2021). Thus,
there has been a shift in the medical discourse arguing, at the beginning of the pandemic,
that children are less affected by the disease towards explanations that children and
young people are also severely affected by the pandemic?.

Following these developments, while the number of countries giving children, aged 12
and over, the Covid-19 vaccine has increased gradually in 2021, along with the studies
on the use of the vaccine between the ages of 5-12, countries such as Cuba and China
have started to vaccinate children at much earlier ages (Tirk Tabipler Birligi, 2021).
The transformation of the Delta variant into the dominant variant from the second half
of 2021 has made herd immunity important, and administration of Covid-19 vaccines to
children, especially the vaccination of the 12-18 age group, has gained importance (Tanir,
2020, p. 40). In Turkey, optional vaccination of children between the ages of 12-17 started
in September 2021, in the third phase of the vaccination program. From the end of 2021,
research mainly concerned with developing and testing COVID-19 vaccines regarding
children in earlier age groups has accelerated. In collaboration with the US-based
pharmaceutical company Pfizer and the German BioNTech company post-administration
reviews of vaccines developed for children were shared by the mentioned companies.
Based on this, it is stated that children aged 5-11 years can tolerate the vaccine well and
similar clinical studies will be carried out on the 6 months to 2 age group and the 2 to 5
age group as well (www.bbc.com/turkce/haberler-dunya-58624980, 2021).

It can be claimed that the shifts observed in discourse and practice regarding the effects
of the disease on children and vaccination of children increased the already existing
concerns of the families and strengthened the impact of anti-vaccine discourses. At the
beginning of the pandemic, although various negative social and psychological effects
of Covid-19 on children are mentioned, there was general knowledge and common
understanding that compared to adults, children are less likely to catch Covid-19 and
have a milder symptom. At the beginning of the pandemic, MOH and Turkish Medical
Association (TMA) have stated several times that the disease in children is rare and mild,
and that no death has occurred so far. These statements made by health experts were
also covered in the media and news?. While it is an issue of concern whether vaccination
will be given to children under 12 years of age in Turkey, mothers who do not want to
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have their children vaccinated express their concerns as follows: “We are talking about
a vaccine whose Phase-3 and Phase-4 studies have not yet been completed. It means
humans are experimental object so how can [ throw my child into this bottomless pit?”
(Gul, 2021). For example, while TMA criticizes that based on the experiences of citizens
and medical doctors who consulted him to receive information and assistance there are
problems with the vaccination of children included in the Covid-19 vaccination program
and apart from the suggestion there is no clear explanation addressing the questions of the
families in the information page of the MOH about vaccines (Turk Tabipler Birligi, 2021),
a news article in Hiirriyet covered the concerns of families about getting their children
vaccinated (Kagmaz, 2021). Calarco (2021), who traced the similar dilemma faced by
families in the USA, emphasizes that the explanations for the necessity of vaccination of
children increase the fears and concerns about vaccinations in the society and families
after the statements that children are not affected by the disease and therefore do not
need to be vaccinated made by organizations such as US Centers for Disease Prevention
and Control (CDC), World Health Organization (WHO) and health professionals at the
beginning of the pandemic. The author, who characterizes this process as “moral calm”
before “moral panic”, observes that this calm, supported by health professionals and
the media, causes mothers to perceive their children as “naturally healthy” in the face
of Covid-19, and to consider vaccinations unnecessary, and it forms a basis for moral
panics about vaccines through increasing concerns regarding the vaccination process
(Calarco, 2021, pp. 16-21).

#DenekDegilBebek Hashtag on Twitter as a Communicative
Space and Discussion Related to Vaccines

Social media is an easily accessible communication medium where individuals become
active users and can share on many topics. Schmidt (Schmidt, 2016, p. 48) mentions three
analytical features of Twitter, which he defines as “personal public” by emphasizing its
feature that allows for the emergence of a new type of public: These are the technological
features and opportunities, social and textual relations and shared rules. Twitter, which
allows posting using short messages (tweets) of up to 140 characters, has additional
feature such as automatic shortening of URLs to upload images to backend and interface
and save on character limit. However, the main difference that distinguishes Twitter from
other forms of online message sharing formats, such as e-mail or discussion boards, is
the forms in which articulated relations use to structure the flow of communication and
filter information. While both individual tweets and collections of a particular user’s past
tweets are publicly available via permalinks, which rely on articulated social networks
to establish “sender-audience” relationships of Twitter, the key concept guiding Twitter
use is the idea of “following”. The account name followed by the @ sign is used to address
or reply to a specific user (Schmidt, 2016, p. 50). In addition, it is possible to access the
source directly by tagging (hashtags) a person or topic on Twitter, to be able to quickly
access another link via hyperlinks, and to share articles, news, videos or photos created
by someone else with the retweet feature.

Hashtags are widely used to tag a tweet in terms of a particular topic and make it easier
to discover by other users. Incorporating hashtags into tweets by a user indicates that
the user wants to be involved in a wider communicative process with everyone who is
interested in the same topic (Bruns & Moe, 2016, p. 64). In this respect, hashtags can
help to create common publics (Bruns & Burgess, 2011). Since hashtags are made
searchable by the interface, it links tweets from pre-existing users who do not have
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previous follower/followed relationship. Hashtags are not moderated; therefore, they
can be used by any user, creating a wide and uncontrollable variety of hashtags. Trend
topics are a kind of agenda setting tool of Twitter, which includes popular word groups,
phrases or hashtags that list frequently shared topics on Twitter. Highlights on Twitter
enable users to identify popular discussions that they will follow or participate, and to
add themselves in discussion by allowing the common use of certain hashtags (Schmidt,
2016, p. 50). According to Bruns & Moe, tweeting a hashtag on a particular topic is like
a speech delivered at a public meeting where participants don’t necessarily know each
other, but are brought together by a common theme, interest, or thought (Schmidt, 2016,
p. 64). With the “Spaces”, voice chat room application, which Twitter put into practice in
2021, Twitter created an important space for people’s participation and social inclusion;
in Boyd (2010) definition, it refers to a space and a set of people, that is, a “networked
public” structured by networked technologies.

In this study, the reactions that started with the #DenekDegilBebek hashtag on Twitter
were discussed in the context of the concept of moral panic were discussed in the context
of the concept of moral panic. As previously mentioned, this public reaction appeared
after the statement that “babies were ‘accidentally’ given the Covid-19 vaccine” made by
Prof. Dr. Zafer Kurugol, who is an academic member of Ege University, Faculty of Medicine,
during his speech on the safety of vaccines in the NTV news bulletin on September 22,
2021. In the study, the common themes of this discussion, which increased the fears and
concern of families about vaccines and turned into a kind of moral panic on September
23, 2021, and which it flared up again on October 4, 2021 and soon followed with anti-
vaccine arguments, its interaction with other tags/users, and whether this process can be
characterized as a moral panic were questioned.

Aims and Methodological Approach

The widespread availability of social media and the fact that users have become content
producers have made the analysis of content on these platforms possible (Erdogan, 2021,
p. 210). The sample of this research is all tweets including the hashtag #DenekDegilBebek,
which became trend topics (TT) in a short time on the Twitter agenda between September
23 - October 23, 2021. Tweets were selected via Twitter API and also this hashtag was
monitored in Getdaytrens website, and the top 100 most popular tweets in the website are
also included in the sample. Out of a total of 172 tweets including this hashtag common
tweets were excluded from the sample and 150 tweets were analysed using interpretative
content analysis. The interpretative approach goes beyond the quantitative and statistical
description of interpersonal communication and offers a broad area of analysis by giving
providing an opportunity to learn something about the aims and motivations of the people
who make this communication (Erdogan, 2021, pp. 213-214). While conducting content
analysis on Twitter data, tweets can be evaluated and analyzed as single sampling units.
Twitter enables creating a dataset consisting of the most visible tweets related to the issue
in question through monitoring tweets including certain hashtags (Einspanner, 2016, p.
160). Accordingly, beyond describing the content of the tweets, through monitoring the
#DenekDegilBebek hashtag, this study aimed to provide an in-depth examination of the
context of the tweets (perspectives on the Covid-19 pandemic and vaccine, the reactions
to the vaccination of children), and their interaction with the outside world (interaction
with traditional media and social events) by taking into account the and their interactions
with each other (mention and @reply interactions).
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The coding guide used in the analysis of tweets was created by the coding of researchers
separately, and after the first evaluation, it was revised again and given its final form. In
order to increase the reliability, the reliability calculation between the coders was found
a = 0.95 after the first 15 tweets that the two researchers coded separately Krippendorff
(2004, p. 241). The data were analysed using the SPSS 22 program. The contents of the
tweets, the images used, the profile information of the tweeters and their previously
shared tweets were also used in the evaluation of the contents.

Findings
Development of #DenekDegilBebek Hashtag on Twitter in the Examined Dates

Following Prof. Dr. Zafer Kurugol’s statement in the NTV news bulletin that “Babies are
‘accidentally’ given the Covid-19 vaccine”, the hashtag #DenekDegilBebek started on
September 23, 2021 became a trend topic (TT) in a short time on the Twitter agenda, and
soon turned into a kind of moral panic that increased the fears and concerns of families
about vaccines. According to the data of the Getdaytrends site, which provides the topics
discussed in the Twitter agenda with date and time information, reactions to the statement
were ranked 5th among the most discussed topics in Turkey from 10:00 PM on September
22, right after the announcement (see Figure 1). After the statement, a discussion on the
reliability and safety of the vaccine has started with the #DenekDegilBebek hashtag on
Twitter on September 23, 2021. The discussion rose to the second in rank in Turkey’s
agenda and became a trend topic with the hashtag #DenekDegilBebek (see Figure 2).
After this process, which started on Twitter, the hashtag became active once again with
an anti-vaccine dialogue in the TV series Arka Sokaklar, which was broadcast on Kanal D
on September 25.

Twitter Trendleri Turkiye
22 Eylal 2021 UTC zamam
12:00 13:00 14:.00 15:00 16:00 17:00 18:00 19:00 20:00 21:00 2:( 23:00

#holdexmoon
Altinda 10K tweetler

#KYSvGS

30.6K tweetler

Fatih Terim

442K tweetler

[3%]

#yagmur
Altinda 10K tweetler

#DenekDegilBebek

Altinda 10K tweetler

1 A

#0nlineEgitimTalepEdiyoruz

42 4K tweetler

Figure 1. #DenekDegilBebek Date and Time Order
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#DenekDegilBebek Tirkiye

#6 #2 —

son gériilen en yiiksek rlitbe diger yerlerde géruldii
7 glin énce 7 giin énce

50.4K tweetler

Trend siralamasi: 24 saat 7 giin 30 giin - Yil - UTC zamani

101 Eyl 08 Eyl 15 Eyl 22 Eyl 29

Figure 2. #DenekDegilBebek Agenda Ranking

138 of the 150 tweets analyzed in this study, that is, almost all of them, belongs to
September, only 12 belongs to October. The first tweet using this hashtag was sent on
September 22, 2021 after Prof. Dr. Zafer Kurugél’s statement on the NTV news bulletin
that “Babies were ‘accidentally’ given the Covid-19 vaccine” and the use of the hashtag
has intensified on October 23-25 (see Figure 3). It has been seen that this hashtag soon
became a trend topic on the Twitter agenda and at the same time reached to the point that
unites anti-vaccine. In addition, the stage where anti-vaccine advocates were criticized in
the TV series Arka Sokaklar on Kanal D on September 25 increased the reaction of the
anti-vaccine. These reactions against the series played an important role in the hashtag
#DenekDegilBebek to reach the top of Twitter’s agenda. Additionally, as recently, a public
demonstration, similar to the one held in Istanbul Maltepe on September 11, 2021, where
anti-vaccine protesters came together, was held in Ankara Anit Park on September 26,
2021 and the hashtag #DenekDegilBebek was used in the posts regarding this public
demonstration. After this date, the effects of the hashtag #DenekDegilBebek reduced and
the relevant topic was observed until October 22. In this study, the contents of tweets
posted especially between 23-25 October 2021 were examined in the context of the
concept of “moral panic”.
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Figure 3. Development of #DenekDegilBebek Hashtag on Twitter in the Examined Dates

In the analyzed tweets, it was seen that other hashtags were used together with the hashtag
#DenekDegilBebek. The other three most frequently used hashtags are #BoykotKanalD
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with 25 tweets, #MaltepeRuhuAnitparkta and #DrZaferKurugolTutuklansin with 23 tweets,
other hashtags, according to the frequency of use, are #KalpKrizleriSalgini, #ArkaSokaklar,
#savASInMaskesiniKaldir, #PcrHataliAsiZararli, #PlandemiAnkaradaBitecek ve
#AstVePcrDurdurulsun (see Table 1).

Table 1. Top Ten Most Commonly Used Hashtags Along with #DenekDegilBebek

Hashtag Number
#BoykotKanalD 25
#MaltepeRuhuAnitparkta 23
#DrZaferKurugdlTutuklansin 23
#KalpKrizleriSalgini 17
#ArkaSokaklar 16
#savASInMaskesiniKaldir 15
#Fahrettinkocaistifa 14
#PcrHatallAsiZararh 13
#PlandemiAnkaradaBitecek 11
#AsiVePcrDurdurulsun 10

Elements of Moral Panic Constructed in the Context of the #DenekDegilBebek Hashtag

One of the questions that the study seeks to answer was whether the process examined
in the context of the #DenekDegilBebek hashtag can be considered as a “moral panic”
involving families’ reactions to Covid-19 vaccines. The answer to this question was
examined by taking into account the five elements (concern, hostility, consensus,
disproportionality and volatility) that Ben-Yehuda and Goode (2009) draw attention in
the construction of moral panic. The first element in the construction of moral panic is
the interest and concern shown by the public and the media about the event or person
that is the subject of panic. The hashtag #DenekDegilBebek, which developed after the
statement that babies were accidentally vaccinated, has triggered increase in vaccine
refusal which has become widespread in society in the last ten years and concerns about
vaccines which increased with Covid-19 vaccines. Implications that vaccines are not given
to babies by mistake and that babies are used as subjects for experiment is also observed
in the tweets*.

The second element is the hostility and stereotyping of groups or situations that are
thought being involved in or caused the behavior in question. In the tweets analysed in the
context of the case under investigation, the dichotomy of “us” and “they” is often created
in tweets, and reactions were directed towards Prof. Dr. Zafer Kurug6l’s with the hashtag
#DrZaferKurugolTutuklansin, the Minister of Health with the hashtag #fahrettinkocaistifa,
and vaccine advocate physicians and to medical science in general®. While, in the analysed
tweets, descriptions such as “vaccine representative terrorists with white coats”, “lie
machines”, “despicable murderers” and “murderer doctors” were used, some of the
images included in the tweets also reinforced this discourse of hostility (see Figure 4).
After the broadcast of the scene in the TV series Arka Sokaklar on Kanal D, in which the
anti-vaccine advocates were criticized, the targets became the TV channel and the actors
of the series. The hashtags, such as #BoykotKanalD, #ArkaSokaklar, #BoykotArkaSokaklar,
#ArkaSokaklarboykot, were created, calling on complaining the series to Radio and
Television Supreme Council (RTUK) and Presidency’s Communication Centre (CIMER)
and boycotting Kanal D®.
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Caption: Sections from Today’s Healthcare World”

Caption 1: Don’t Remain Silent Against the Cruelty
Caption 2: Either You Say Stop or You Lose

Figure 4. Example Images for Discourse of Hostility

Another element of the moral panic constructed in the context of the hashtag examined in
the research is an effort to establish a consensus towards people and events designated
as the hostile. This effort is especially noticeable in other hashtags used together with
#DenekDegilBebek hashtag. For example, in tweets referring to a public meeting organized
by a political party with anti-vaccine views, hashtags such as #MaltepeRuhuAnitparkta,
#PlandemiAnkaradaBitecek, #BiiytikUyanisAnkarada, #savASInMaskesiniKaldir,
#As1tVePcrDurdurulsun, #AsiMasiOlmiycam were used together with the hashtag
#DenekDegilBebek. In these tweets, apart from showing reaction to the vaccination of
children, there were various main arguments of vaccine opponents, such as that there is a
commercial concern behind the vaccine studies, that such pandemic does not exist in fact,
that there is a plan to be made in the genes of the human species, that there is no benefit
to the human body.

The fourth element is the exaggeration of the extent of the concern and threat created in
the society. In the examined tweets, it was seen that the pandemic and the vaccines are
described as part of another plan, conspiracy theories are frequently referenced, some
scientists and publications are referred to support the view of content creators and a
variety of images are used (see Figure 5).

The fifth feature of moral panic is that besides its sudden emergence, it quickly fades
away, that is, its variability. In the context of the analysed hashtag, moral panic emerged
after the statement that babies were accidentally vaccinated, and it became active from
time to time and faded within a month.
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Figure 5. Example Images of Discourse of Conspiracy Theory

Themes of Moral Panic Constructed in the Context of the #DenekDegilBebek Hashtag

According to Graph 2, it can be seen that the moral panic created in the context of
the #DenekDegilBebek hashtag combines different discourses, and at the same time,

different groups endeavour to be visible

through using the effects of this hashtag. While

approximately one-third of the tweets analysed in the study consist of tweets against
the administration of the Covid-19 vaccines to children (32%), a considerable amount
of tweets also argues that the Covid-19 pandemic and the virus are not real (22%).
The distribution of tweets according to their content is as follows: Tweets belonging to
those who believe that the Covid-19 pandemic is real but do not believe in the necessity
of vaccines (17.3%); tweets targeting Prof. Dr. Zafer Kurugol (14.7%); tweets targeting

the Kanal D and the series Arka Sokaklar

and its actors (9.3%); and tweets criticizing the

government and health management (4.7%). (see Figure 6).

Those who are Against the Administration
of the Covid 19 Vaccine to Babies

Those who Think that the Pandemic and
the Virus are not Real

Those who Believe the Covid 19 Pandemic
is Real but Don't Believe the Vaccines

Targeting Directly Prof. Dr. Zafer Kurugol

Targeting Directly Kanal D, and the Series
Arka Sokaklar

Criticizing the Government and Health
Management

0

. 7;4.7%

TN 14;9.3%

I 22; 14.7%

BN 26; 17.3%

I 33; 22%

- TN 48; 32%
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Figure 6. Themes of Moral Panic
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While, in about one-third of the tweets analysed in the context of this hashtag included
expression a response to the administration of the Covid-19 vaccine to babies (see Figure
6), how much of this response was a parental response is also tried to be understood. In
the analysed tweets, the number of tweets emphasizing that the twitterer is parent or
against the administration of these vaccines to their own child is quite low (15 tweets)
(see Figure 7).

; 5%

127; 85%

m No Emphasis mThere is a Parental Response m There is No Parental Response

Figure 7. Percentage of Parental Response in Tweets

Looking at the contents of the shared tweets, those who think that Prof. Dr. Zafer Kurugol
will spoliate evidence; those who do not believe that the vaccine administered to children
was made by mistake; those who describe vaccines as test fluid; those who claim that the
process is planned; those who think that people are used as experimental subjects; those
questioning the phenomenon of motherhood; those who state that responsible persons
remained silent; those who claim that there is no virus; those who consider the process
as a game of powerful global actors came together with the hashtag #BebekDegilDenek.

Conclusion

While it has been revealed in various studies that the number of families who do not want
to have their children vaccinated in Turkey, as in the rest of the world, has increased,
this phenomenon has significantly increased especially with the Covid-19 pandemic.
Statements that children and young people are less affected by the disease, the disease
is mild in most children and they are naturally immune, made to the public since the
beginning of the pandemic, can be considered as the source of this concern experienced
by families. These statements were also voiced by organizations such as MOH or TMA and
were covered in the media. As Ipsos’ public opinion poll conducted in April 2021 reveals,
a quarter of parents who participated in the study said that they would not have their
children vaccinated against Covid-19 (Ipsos, 2021). However, from the beginning of 2021,
it has been stated that administration of Covid-19 vaccines for children is necessary for
herd immunity, children are also affected by this disease, deaths can occur; therefore,
children need to be vaccinated. In Turkey, optional vaccination of children aged 12-17
started in September 2021.

It is possible to say that the shift observed in discourse and practice regarding the
vaccination of children becomes grounds for the increase in families’ concerns about
Covid-19 vaccines and vaccine refusal in Turkey. Those who are hesitant about vaccines
are also affected by the disinformation campaigns about vaccines and the increasing
discourses of vaccine opponents. Loss of trust in science and health authorities in
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Turkey after Covid-19 and the spread of infodemic/disinformation and conspiracy
theories, contradictory messages that initially framed the risk to children as low have
caused for families being more prone to believe false information about vaccine risks
and more sensitive to disinformation and considering Covid-19 vaccines unnecessary
for their children.

As seen in this study, although the hashtag #DenekDegilBebek, which became a trending
topic on the Twitter agenda, initially emerged as a reaction of the parents, it created a
moral panic effect which promptly mobilized anti-vaccine circles and parents’ concerns
and fears about Covid-19 vaccines. While research on moral panic mostly focuses on
the role of activists and the media in promoting panic, as this study shows, conflicting
messages from health authorities, misinformation and disinformation campaigns on
social media can give raise to the widespread concerns about Covid-19 vaccines. The
moral panic built in the context of the hashtag #DenekDegilBebek, which was initially
emerged perhaps as a parental reaction, after a while, more than being parents’ reactions
to Covid-19 vaccines, it gained a feature that includes anti-vaccine and conspiracy
theories about the Covid-19 pandemic.

Considering the fact that issues concerning public health, such as vaccine hesitancy in
Turkey, are often used for the motivation of groups who want to gain status, economic
and political power and political circles instrumentalized anti-vaccine narratives in order
to expand their electorate (Arabaci, 2022), it can be said that it is important to question
and reveal the main components, actors and main motivations of the discussion to
understand the relationship between Twitter and anti-vaccine, based on this example.

Notlar

Dr. Andrew Wakefield’s article published in the medical journal the Lancet in 1998 claimed that live virus in MMR (measles,
rubella, mumps) mixed vaccine passes into the blood and then to the brain by increasing the permeability of the intestinal
mucosa and causes autism. However, the study received criticism from scientific circles due to the reasons such as serious
methodological problems, insufficient sample and no control group in the study and was withdrawn by the journal. Despite
this, the findings of the article were widely covered in the media; because of the increasing concern among parents MMR
vaccination rates in the UK declined from 92% to 80% between 1998 and 2003 and Wakefield has become one of the
symbols of global anti-vaccination (Uren, 2021).

2For example, in the information note titled “COVID-19 and Vaccination in Children” published in mid-2021, Turkish Medical
Association in Turkey (TMA) emphasizes the necessity of vaccination by stating that “Contrary to common belief, the
information that Covid-19 is mild in children and does not cause death have lost its validity today. Like the infection itself,
post-COVID conditions may confront the children with a wide range of health problems ranging from lowering the quality of
life in children to death” (TMA, 2021).

% Regarding this, an example can be the statement that “the disease is rare and mild in children” and “no deaths have
been observed in children so far”, appeared in the Covid-19 Information Platform of the Ministry of Health under “What is
COVID-19?” and made to answer the question “Are Children at Risk?” (Saglik Bakanligi, 2022). In addition to this, it is also
stated that the clinical manifestations of Covid-19 in children is milder and deaths are rare in the report titled “Covid-19
(Sars-Cov-2 Infection) Pediatric Patient Management and Treatment” published at the beginning of 2022 by the Scientific
Advisory Board of the Ministry of Health (Saglik Bakanhidi Halk Saghgi Genel Mudiirliigli, 2022). TMA also stated in its
various statements and publications that Covid-19 is less severe in children, that children may need protection because
they get sick even though they are not serious (Tanir, 2020), and that children seem to be less affected by Covid-19 in
terms of both frequency and severity compared to other respiratory tract infections (Karaturan, 2020). Although there is
no research regarding how these discourses are covered and developed in the media, in a general search made in the
archives of the Hiirriyet newspaper, news that children are more resistant to Covid-19, made especially at the beginning of
the epidemic appears. The news titled “Parents are wondering: How can | protect my child from the coronavirus?” reporting
that “As a result of the existing evidence, it is understood that the risk of Covid-19 infection in children is less than in
adults” can be given as an example (Hrriyet, 2020).
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“ For example, the owner of the first tweet examined in the context of this hashtag expresses as: “Followers know, |
deactivated my account last month. My conscience did not allow me to stay as a spectator. | activated it back. If you can’t
say wrong to wrong, don’t say you are human. If not today, when are you going to speak?” Examples of tweets showing
concern about vaccines and implying the use of babies as experimental subjects are as follows: “Even testing on animals
requires approval, but Turkish babies are not as valuable as rat. A dead silence [ Everyone is blind, deaf, dumb. | am
experiencing the biggest fear now. | realized that these people will never wake up [”. “First, you’d have to be an idiot
to accidentally mix these vaccines up! They made all the people test subjects. Now they treat them as suckers. Vaccine

representative terrorists with white coat EI21”.

% The following tweets can be given as examples of the us and them dichotomy created in the context of this element: “Your
babies can be experimental subjects then. Do not touch ours”; as an example of response to prof. Dr. Zafer Kurugal, “Is Dr.
Frankenstein still on duty ??”, “Protect yourself from doctors and entrust yourself to doctors (hekim), a DOCTOR (HEKiM)
wrote yesterday. Here, you see a doctor to whom you must protect yourself! @”; as an example of hostility towards doctors,
“Teachership was the most respected profession in my childhood. Then they got into a mood, they currently have no
fans, no supporters. Doctorship was a profession that was considered blessed, in this pandemic, they had such disgusting
behaviours, people hated...”.

¢ The following tweet can be given as an example: “0212 478 00 88 --> Kanal D complaint line. You can call and complain
about the series by saying that the series is leading the public to hatred, provoking separatism and fascism. It only takes 2
minutes”.
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Twitter’da Cocuklara Covid-19 Agilarinin Uygulanmasina Yonelik
Ahlaki Panigin Insa Edilmesi: “#DenekDegilBebek” Ornegi
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Nermin ALKAN (Lect. Ph.D.)

Genigletilmis Ozet

Diinyada ailelerin ¢ocuklarina as1 yaptirmaktan ¢ekinmesinin (vaccine hesitency) ya da
as1 yaptirmay1 reddetmesinin (vaccine refuse) tarihi 19. ytlizyila uzanmakla birlikte, son
yillarda tiim diinyada artan bir egilim olarak karsimiza ¢cikmaktadir. Diinyada 1990’lardan
itibaren etkili olan as1 karsithginin Turkiye’de de son on yilda arttigr goriilmektedir.
Ozellikle 1990’lardan itibaren ebeveynlerin ¢ocuklarina asi yaptirmaktan ¢ekinmesinin
nedenlerini inceleyen arastirmacilar, ebeveynlerin asilar ile ilgili endiselerinin nedenlerini
ortaya koymaya calismislardir. Ailelerin korku ve endiselerinin son yillarda artmasinda
internette ve sosyal medyada artan as1 karsiti topluluklarin mesajlarinin ve yanlhs bilgi
paylasiminin etkisinden s6z edilmektedir (Argtt vd., 2016; Suran, 2021).

Diinyada kisa zamanda yayilan ve DSO tarafindan bir pandemi olarak ilan edilen Covid-19
salginindan korunmanin en etkili yolunun bagisiklama olacaginin anlasilmasi ile birlikte,
hastaliktan korunmaya yonelik as1 gelistirme ¢alismalari da hizlanmistir. Calarco (2021),
salginin baslarinda ABD Hastalik Korunma ve Kontrol Merkezi [CDC] ve Diinya Saglik
Orgiitii [DSO] gibi kuruluslarca ve saglik uzmanlarinca yapilan ¢ocuklarin hastaliktan
etkilenmedigi ve dolayisiyla asilanmalarina gerek olmadigina yonelik agiklamalarin
ardindan, ¢ocuklarin asilanmasinin gerekliligine yonelik sonraki agiklamalarin toplumda
ve ailelerde asilar hakkindaki korku ve endiseleri arttirdigina vurgu yapmaktadir. Bu
sureci “ahlaki panik” o6ncesi “ahlaki sakinlik” (moral calm) olarak tanimlayan yazar,
saglik uzmanlar1 ve medya tarafindan beslenen bu sakinligin ¢ocuklarini Covid-19
karsisinda “dogal olarak saglikli” olarak algilayan annelerin asilar1 gereksiz gérmesine
neden oldugunu ve asilama siirecine iliskin endiselerini arttirarak, asilara yonelik ahlaki
panikler icin temel olusturdugunu sdylemektedir (2021, ss. 16-21). Asilarin gelistirilmesi
ve uygulamanin baslamasi kamuoyunda asilarin igerigi ve niteligine yonelik tartismalari
da arttirmistir. Covid-19 salginin ailelerin asilara yonelik korku ve endiselerini daha
da arttirdig, as1 gelistirme ¢alismalarinin yakindan takip edildigi, medyada ¢ok sayida
farkl gortisiin yer buldugu, o6zellikle dijital platformlarda asilarin niteligi ve olasi yan
etkilerine dair ¢ok sayida komplo teorisi iceren, gercek disi icerigin dolasima girdigi
gorilmiistiir (Giil Unlii & Kesgin, 2021, s. 165). Oyle ki aileler arasinda Covid-19 asilarinin
cocuklara yonelik risklerine iliskin korkularin bir tiir ahlaki panik diizeyine ytikseldigi
soylenebilmektedir (Calarco, 2021).

Guntimiizde ahlaki panik kavrami iizerine akademik ilgi devam etmekle olup, bu kavram
bir¢ok yeni sosyolojik olguyu anlamada yol gosterici olmaktadir. Bu ¢alismada Twitter’da
ailelerin asilara dair korkularini ve endiselerini iceren bir tartisma ahlaki panige
yonelik literatiirden de yararlanarak aciklanmistir. Incelenen tartisma 22 Eyliil 2021
tarihinde Ege Universitesi Tip Fakiiltesi Ogretim Uyesi Prof. Dr. Zafer Kurugél'iin NTV'de
yayinlanan haber bilteninde yaptig), “Bebeklere ‘yanlislikla’ Covid-19 asisi yapildigi’na
yonelik aciklamasinin ardindan, 23 Eyliil 2021 tarihinde Twitter giindeminde kisa stirede
trend topics (TT) olan “#DenekDegilBebek” etiketi ile baslamis ve kisa siirede ailelerin
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asilara dair korkularini ve hassasiyetlerini arttiran ve bir tiir ahlaki panik halini almistir.
Calismada 23 Eyliil 2021 tarihinde ailelerin asilara dair korkularini ve hassasiyetlerini
arttiran ve bir tiir ahlaki panik ile baslayan ve 4 Ekim 2021 tarihinde tekrar alevlenen ve
kisa stirede as1 karsiti argiimanlarin da bulustugu bu tartismanin ortak temalar, diger
etiketlerle/kullanicilarla etkilesimi ve bu siirecin bir “ahlaki panik” olarak nitelenip
nitelenemeyecegi sorularina yanit aranmistir.

Buamagla calismada #DenekDegilBebek hashtaginde yer alan ve Twitter arama motorunda
popiiler gonderiler siralamasinda yer alan #DenekDegilBebek etiketi ve bu etikete yer
veren 150 tweet igerik analizi ile incelenmis ve Covid-19 asilarina yonelik ahlaki panigin
toplumda nasil gelistigi, hangi kaynaklardan beslendigi ve Twitter baglaminda medyanin
rolii ortaya konulmustur. ilgili hashtag izlenerek gerceklestirilen icerik analizi ile sadece
icerigi betimlemeyi degil, tweetlerin baglamina (Covid-19 salginina ve asiya bakislari;
cocuklara asi uygulanmasina yonelen tepkileri), dis diinya ile etkilesimi (geleneksel
medya ve toplumsal olaylar ile etkilesimi), birbiri ile etkilesimlerini (mention ve @reply)
dikkate alinarak derinlemesine incelenmistir. Veriler SPSS 22 programi kullanilarak analiz
edilmistir. Iceriklerin degerlendirilmesinde tweetlerin icerikleri, kullanilan gorseller,
tweet sahiplerinin profil bilgileri ve ge¢mis tweet paylasimlarindan da yararlanilmistir.

Twitter glindeminde trend topics olan #DenekDegilBebek hashtagi baslangicta
ebeveynlerin bir tepkisi olarak dogmus olmakla birlikte; as1 karsiti ¢evrelerce kisa
sirede ebeveynlerin Covid-19 asilarina yonelik endiselerini ve korkularini harekete
geciren bir “ahlaki panik” haline gelmistir. Ahlaki panik ilizerine olan arastirmalar,
daha cok aktivistlerin ve medyanin panigi tesvik etmedeki roliine odaklanirken, bu
calismanin da gosterdigi gibi, saglik otoritelerinden gelen celiskili mesajlar ile birlikte
sosyal medyadaki yanlis bilgilendirme ve dezenformasyon kampanyalarinin da Covid-19
asilanyla ilgili yaygin endiseleri kériikledigi goriilmiistiir. Ozet olarak #DenekDegilBebek
hashtagi baglaminda insa edilen ahlaki panik bir siire sonra Covid-19 asilarina yonelik
ebeveynlerin tepkilerinden ¢ok as1 karsithgir ve Covid-19 salginina yonelik komplo
teorilerini icinde barindiran bir 6zellik kazanmistir.

Anahtar Kelimeler: Covid-19 Salgini, Covid-19 Asisi, Ahlaki Panik, Twitter,
#DenekDegilBebek.
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Abstract

The use of technology disrupts interpersonal communication and interaction and interferes with the
communication process. One of the social areas where this is visible is communication between couples.
For this reason, it is important to learn the positive or negative characteristics of the use of technological
tools in the communication processes, relationship satisfaction and conflict situations of married couples
with different age groups and different demographic characteristics, and the effects of technology use
on their relationships. In this sense, to determine these effects, the research was carried out with the
participation of 264 married people of different ages and demographic characteristics in the province of
Istanbul. Technoference scale, relationship satisfaction scale, and romantic patrner conflict scale were used
as data collection tools in the research. As a result of the analysis of the research data, it is observed that,
in general, as people’s use of technology and the effect of technoference in the relationship increase, there
is a decrease in people’s relationship satisfaction, and accordingly, indirect married couple conflicts in
technology use also increase. In addition, married couples’ use of technology, relationship satisfaction, and
attitudes towards conflict differ according to gender, age, education, and income level.

Keywords: Technoference, Married Couples, Relationship Satisfaction, Conflict, Digitalization.

0z

Teknoloji kullanimi kisiler arasi iletisim ve etkilesimi bozmakta ve iletisim siirecine miidahale etmektedir.
Bunun goériintir oldugu toplumsal alanlardan biri de ciftler arasi iletisimdir. Bu nedenle teknolojik ara¢larin
kullaniminin farkl yas gruplarinda ve farkli demografik 6zelliklere sahip evli ciftlerin, iletisim siire¢lerinde,
iliski doyumunda ve ¢atisma durumlarinda olumlu ya da olumsuz ne gibi 6zellikler gosterdigi ve kisilerin
teknoloji kullaniminin iligkilerine olan etkilerini 6grenme noktasinda 6énemli olmaktadir. Bu anlamda
bu etkileri belirlemek amaciyla arastirma, Istanbul ilinde bulunan farkli yas ve demografik 6zelliklere
sahip 264 evli kisinin katilmiyla gerceklestirilmistir. Arastirmada veri toplama araci olarak teknoferans
Olgegi, iliski doyum 0lgegi ve romantik partner catisma dlgegi kullanilmistir. Arastirma verilerinin analizi
sonucunda, genel olarak, kisilerin teknoloji kullanimi ve iliskideki teknoferans etkisi arttikea, kisilerin iliski
memnuniyetinde bir azalma oldugu ve buna bagl olarak teknoloji kullanimi dolayl evli ¢ift catismalarinin

da arttig1 gozlenmektedir. Ayrica evli ciftlerin teknoloji kullanimy, iliski memnuniyeti ve ¢atismaya yonelik
tutumlary, cinsiyet, yas, egitim ve gelir diizeyine gore farklilik géstermektedir.

Anahtar Kelimeler: Teknoferans, Evli Ciftler, iliski Doyumu, Catisma, Dijitallesme.
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Introduction

In recent years, the use of technology-based tools has increased. Individuals use these
tools for different purposes (Sundqvist, Heimann, & Koch, 2020, p. 371). These tools
become a part of the practices of individuals in their daily lives. At this point, it is seen
that technology tools take on a facilitating and functionalist role in the lives of individuals
in the new lifestyle that has emerged (Bauer, 2018, p. 157). However, the continuity
of the use of technological tools reveals negative effects such as loneliness, depressive
personality, addiction, and socialization. In this context, the continuity of technological use
negatively affects personal well-being, family, and interpersonal communication (Dudkina
& Maslinovska, 2017, p. 504). This hegemony of technological tools in everyday life has
also negatively affected face-to-face communication forms and revealed instrumental
communication. Thus, one of the technology-based negative forms of communication that
emerge in interpersonal communication is technoference (Akbag & Sayiner, 2021, p. 754).

While the proportional growth in the use of technological tools is not worrisome
on its own, this rapid growth has led to the potential to interfere with face-to-face
communication and time spent together. (McDaniel, Galovan, & Drouin, 2021, p. 637).
The technological intervention of a large number of technological devices, which are
frequently found in individuals’ lives, towards relationships and interaction is defined as
technoference (Krogh, et al., 2021, p. 1016). Technoference, which is a complex function
of technology (Bauer, 2018, p. 157), directs the attention and participation of individuals
from other individuals to technological devices (Elias, Lemish, Dalyot, & Floegel, 2021,
p. 377). Therefore, technoference is expressed as an individual”’s subjective perception
of the number of times his married couple’s technology use (such as smartphone, TV,
computer, and tablet) interferes with the productive time they spend together (Hipp &
Carlson, 2021, p. 509). In this sense, individuals are exposed to an interruption in social
interactions with their behaviors such as checking their e-mails, surfing social media at
mealtimes, or taking care of their phones while playing games with children, and show
technoferential behavior (Stockdale, et al., 2020, p. 572).

Such interventions caused by technology, also called technology intervention or
technoferencing, are a threat to all kinds of relationships such as family, parent, child,
and friend relationships (Qiao & Liu, 2020, p. 2). In such interactions, individuals tend to
turn to technological devices more due to the effect of technoferencing, as the attention of
individuals is distracted by technological devices. This situation causes the relationship
satisfaction and sincerity between individuals to be questioned (Qiao & Liu, 2020, p.
2). Through technoference, the quality of relationships in daily life decreases, couple
conflicts occur more frequently, the perceived quality of face-to-face interactions in daily
life decreases, and the symptoms of negative mood appear more (McDaniel & Drouin,
2019, p. 3). Thus, individuals who experience the effects of technoference are more prone
to conflicts related to technology use and have lower relationship satisfaction, depressive
symptoms, reduced attention control ability, and lower welfare levels (Dudkina &
Maslinovska, 2017, p. 504).

Technoferential effects experienced by individuals based on their use of technology cause
tensions in children and parents, the destruction of family routines, and disruption of
social roles (Radesky, etal., 2016, p. 699). There may be situations where the socialization
processes of children in daily life do not occur in a healthy way due to the parents’
relationship with techno-ferance. In some cases, this can negatively affect children’s
healthy communication. This can lead to a lack of self-confidence in children (Elias,
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Lemish, Dalyot, & Floegel, 2021, p. 379). For this reason, the increase in socialization in
children increases the tension in the parents and parents tend to more techno-differential
behaviors in order to suppress the mental tension (McDaniel & Radesky, 2018a, pp.
100-101). This situation, namely the use of technology, does not always lead to negative
relationships between parents and children. It can be in cases where it affects this
relationship positively. For example, given that families involve technology in educating
children through the use of technology at the point of children’s study, it is important
for parents to recognize the benefits of technology at the point of capturing children’s
attention and studying it and how it can offer different exciting ways for children to learn
about the world (Elias, Lemish, Dalyot, & Floegel, 2021, p. 379).

In the technoference, which is more likely to be seen in romantic relationships, since one
of the married couples ignores his married couple and uses technology more, it is seen
that the other married couple has feelings of sadness, boredom, anger, and even jealousy
(McDaniel, O’Connor, & Drouin, 2021, p. 529). On the other hand, it has been determined
that individuals exposed to technology find the time they use technology more meaningful
and happier than the time they spend with their spouses (McDaniel, O’Connor, & Drouin,
2021, p. 529). Thus, while technoference causes more conflict with the married couples
in couples relationships, it also leads to lower relationship satisfaction (McDaniels &
Radesky, 2018b, p. 212).

Technology Use, Relationship Satisfaction, and Conflict

Considering the development of technological tools (such as smartphones, TV, computer,
tablet), it is critical that technology use focuses on relationship satisfaction (Chesley, 2005,
p. 1237) Studies show that the use of communication technology blurs the traditional
boundaries separating married couple relationships (Vaterlaus, Stinson, & McEwen,
2020, p. 396).

Marriage satisfaction is defined as the degree to which spouses perceive their own
needs and wishes. Insufficient satisfaction between spouses in marriage causes stress,
anxiety, and even the disintegration of the family unit (Burpee & Langer, 2005, p. 43). In
particular, perceptions of their spouses ability to show interest and respond supportively
are central to a couple’s intimacy (Zacchilli, Hendrick, & Hendrick, 2009, p. 1075). Others
have defined marital satisfaction as an emotional satisfaction related to interactions
and experiences in married life (Ward, Lundberg, Zabriskie, & Berrett, 2009, p. 415).
In addition, there are studies claiming that marital satisfaction is the central point of
individual and family well-being. In addition, the quality of interpersonal interactions, the
presence of children, life stresses, economic factors, and the perceived presence of spouse
are also defined as important determinants of marital satisfaction (Bradburry, Fincham,
& Beach, 2000, p. 964).

Providing relationship satisfaction is related to the fact that each of the couples is with
the other. However, being with him here means understanding his needs and desires and
communicating with him in real terms, apart from being physically next to each other.
Today, although married couples appear physically together through technological
devices, they cannot fully exist for each other (Turkle, 2011, p. 169). In the last 20 years,
the spread of technology in relationships has increased research on the possible negative
effects of technology integration on the lives of couples (Coyne, et al.,, 2012, p. 388). The
displacement hypothesis has an important place in these studies to explain the negative
effects of technology use on relationship satisfaction. The displacement hypothesis
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proposes that online communication steals time from face-to-face communication,
weakens relationships, and promotes weak relationships at the expense of strong
relationships (Kraut, Kiesler, & Scherlis, 1998, p. 1029). Accordingly, the use of media
technology can be seen as a factor in family life. Married couples put the use of technology
before communicating with each other in family life, even if they are side by side, and
in this way, the media itself can replace meaningful interactions in couple relationships
(Valkenburg & Peter, 2007, p. 1170).

In addition to providing accessibility to other people, technology can create problems if
it violates the home boundary of the couple (Duran, Kelly, & Rotaru, 2011, p. 21). Nie
and Erbring concluded that the more time people spend using media technologies,
the more they lose contact with their social environment (2002, p. 278). In addition,
Schiffrin et al., discuss the negative effects of using technological communication tools.
They suggested that people generally perceive technology-mediated communication
as less beneficial than face-to-face communication and that replacing face-to-face
communication with online communication can harm relationships and well-being. In
parallel, they found a relationship between technology use and decreased satisfaction
(2010, p. 300). In addition, negative relationships were found between certain types of
technology-mediated communication, well-being, and relationship satisfaction (Kross,
et al, 2013, p. 2). Similarly, Morgan et al., categorized individuals’ narratives of their
spouse’s frustrations about their media use into four main themes: married couple
distraction with technology use, amount of technology use, appropriateness of media
use, and negative effects of technology use on the relationship. In this sense, the problem
with technology use in couples is not just about how much technology is used, but more
about how much one spouse is caught up in this technology at the expense of the other’s
interactions (2016, p. 621). Dew & Tulane underlines that as technology becomes more
interactive, it often forces family members to choose between interacting with each
other or with the media (2015, p. 621). In addition, current studies show that individuals
generally feel forgotten about their spouse’s cell phone use, and as a result, they indicate
lower relational satisfaction levels (Roberts & David, 2016, p. 134).

In addition, McDaniel et al., found that shared daily technology use in couples’ spare time
was a positive indicator of leisure and relationship satisfaction, but separate technology
uses On the contrary when couples use technology together while interacting with each
other, it leads to positive perceptions about their relationship. This is especially true
during TV use. In this sense, it is concluded that technology can improve or hinder couple
relationships depending on the ability to manage, monitor, and reflect the use of the couple
(Leggett & Rossouw, 2014, p. 44). In addition, McDaniel et al.,, found that shared daily
technology use in couples’ spare time was a positive indicator of leisure and relationship
satisfaction, but separate technology use when in the presence of one’s spouse was an
indicator of conflict and decreased satisfaction. Therefore, although technology use serves
to increase couple interaction and intimacy, it can also lead to couple dissatisfaction when
people engage in technology use alone (2021, p. 637). Likewise, concerning satisfaction,
couples who agree on how technology is used in the relationship express higher degrees
of satisfaction, while couples who report that they are somewhat discordant in terms of
technology use state that this incompatibility often leads to conflicts in their relationships
(Hertlein & Chan, 2020, p. 740) when in the presence of one’s spouse was an indicator of
conflict and decreased satisfaction. Therefore, although technology use serves to increase
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couple interaction and intimacy, it can also lead to couple dissatisfaction when people
engage in technology use alone (2020, p. 739).

Excessive use of popular media technologies has detrimental effects on couples’
relationships. Studies have found that 12% of the participants think that their smartphones
are an obstacle to their relationships and disrupt their mutual communication and
interaction in their relationships (Salmela, Colley, & Hakkila, 2019, pp. 2-3). While 42%
of young adult couples (18-29 years old) report that at least one spouses cell phone
use interferes with quality time spent together, this rate drops to 10% in people over 65
(Lenhart & Duggan, 2014, p. 2). In addition, there are debates among married couples
about who uses technology more. The general idea is that new technologies are designed
by and for men. Empirically, gender has been identified as an important factor shaping
the use of information and communication technologies. For example, research on phone
use has documented higher levels of phone users by women than by men. In addition to
this, empirical findings show that the differences in technology use may be due to gender
as well as occupational differences, income, and education differences (Chesley, 2006, pp.
591-592). In line with what has been said, this study focuses on the effects of technology
use on people’s relationships with their spouses, their relationship satisfaction, and the
conflicts created by technology use. In this sense, the study basically tries to find answers
to the following questions:

e Does the interruption of communication between married couples by technological
intervention cause low relationship satisfaction and high conflict?

¢ Is there arelationship between the amount of time the person spends on technology
individually and jointly with his spouse, and relationship satisfaction and conflicts?

e To what extent do the use of technology and related relationship satisfaction and
conflicts affect people’s demographic characteristics such as age, gender, education,
and income status?

Method

This study;, it is aimed to examine the use of technology by married couples from different
age groups and the related relationship satisfaction levels, as well as the conflict situations
they experience in their romantic relationships. In the study, married couples’ use of
technology, relationship satisfaction, married couple conflicts were measured according
to certain demographic variables.

Ethics Committee Permission
Within the framework of the decision taken during the meeting by Mus Alparslan

University Scientific Research And Publication Ethics Committee dated 01/04 /2022 and
numbered 44; the study does not contain any ethical issues.

Study Group

Married couples living in Istanbul are the target group of this study. The Snowball
sampling method was preferred to reach all the people in the target audience more easily.
Accordingly, 264 people from the said target group voluntarily participated in the study.
Demographic variables and the distribution of participants according to these variables
are shown in Table 1.

Frciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Sayl/Issue 2, 609-626 613



Technoference as Technology Interference in The Communication Process Cihan Gakir, Mihrali Késeliéren

Table 1. Distribution of Participants by Descriptive Characteristics

F e
Gender
Female 132 50,0
Male 132 50,0
Age
18-45 86 32,6
46-64 96 36,4
65 + 82 31,1
Income
Less than 4000 TL 32 12,1
4001-6000 TL 53 20,1
6001-8000 TL 69 26,1
8001-10000 TL 69 26,1
10001 + 41 15,5
Education Status
llliterate 18 6,8
literate 20 7,6
Primary School 29 11,0
Secondary School 30 11,4
High School 63 23,9
College 44 16,7
Universty 49 18,6
Postgraduate 11 42
Marriage Period
Less than 5 Years 23 8,7
5-10 Years 44 16,7
11-15 Years 37 14,0
16-20 Years 49 18,6
21-25 Years 55 20,8
26 Years + 56 21,2
Shared Time with Technology'
2 Hours and Under 27 10,2
3-4 Hours 78 29,5
5-6 Hours 87 33,0
7 Hours + 72 27,3

Data Collection Tools

Technoference scale was used to collect research data. The scale was developed to
measure whether technological devices prevent communication in interpersonal
communication and whether they interrupt communication. While developing the
scale, reliability and validity analysis was performed by Mcdaniel & Coyne (2014, p. 15).
The scale consists of four items. In the analysis performed on the sample of this study,
it was seen that the reliability coefficient of the scale was between .785. On the other
hand, the adaptation of the scale developed by Rusbullt et al., (1998, p. 370) to measure
the relationship satisfaction of married couples was used in the study. The validity and
reliability of the scale were tested in this study. The scale in the Likert form consists of
a total of 10 items. As a result of the Cronbach Alpha reliability analyses performed on
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the same sample, the coefficient of .804 was reached. In addition, the married couple
conflict scale developed by Zacchilli et al., (2009, p. 1081) was adopted for the study to
measure the conflicts of married couples due to the use of technology during intercourse.
The validity and reliability of the scale were tested in this study. The scale in the Likert
form consists of 6 items in total. As a result of the Cronbach Alpha reliability analyses
performed on the same sample, the coefficient of .824 was reached. In this respect, it has
high reliability and validity in terms of applying both the technoference scale and the
relationship satisfaction and married couple conflict scales to married couples.

Analysis of Data

The data in the research were evaluated with the SPSS 22.0 program. Frequency and
percentage analyzes were used to determine the descriptive characteristics of the
participants, and mean and standard deviation statistics were used to analyze the scale.
The relationships between the scale levels of the participants were examined through
correlation and regression analyses. T-test, one-way analysis of variance (ANOVA), and
post-hoc (Tukey) analyzes were used to examine the differences in scale levels according
to the descriptive characteristics of the participants.

Findings
Table 2. Correlation Analysis Between Scale Scores
Technoference Relationship Satisfaction Married couple Conflict
r 1,000
Technoference
p 0,000
. . . i r -0,595 1,000
Relationship Satisfaction
p 0,000 0,000
. . r 0,297 -0,358 1,000
Married Couple Conflict
p 0,000 0,000 0,000

When the correlation analyzes between technoference, relationship satisfaction, married
couple conflict scores were examined; r=-0.595 negative high (p=0.000<0.05) between
relationship satisfaction and technoference, r=0.297 positive weak (p=0.000<0.05)
between married couple conflict and technoference, r=-0.358 negative between married
couple conflict and relationship satisfaction a weak (p=0.000<0.05) level of correlation
were founded. Accordingly, as the effect of technoference increases, relationship
satisfaction decreases, while married couple conflict also increases. In addition, it was
found that as relationship satisfaction decreases, married couple conflict increases.
However, as mentioned above, the correlations of these relations are weak. As a result, he
evaluates the result of the mentioned relationships as weak.

Table 3. The Effect of Technoference on Relationship Satisfaction and Married Couple Conflict Level

Dependent Variable Independent Variable B t p F Model (p) R?
) ) ] ) Fixed 5,382 25,890 | 0,000
Relationship Satisfaction 143,934 0,000 0,355
Technoference -0,857 | -11,997 | 0,000
Fixed 1,656 6,279 0,000
Married Couple Conflict 25,415 0,000 0,088
Technoference 0,391 5,041 0,000

Regression analysis to determine the cause and effect relationship between technoference
and relationship satisfaction was found to be significant (F=143,934; p=0.000<0.05).
The 35.5% rate of the total change in the level of relationship satisfaction is explained
by technoference (R2=0.355). In this sense, technoference reduces the level of
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relationship satisfaction ({3=-0.857). Regression analysis performed to determine the
cause-effect relationship between technoference and married couple conflict was found
to be significant (F=25.415; p=0.000<0.05). 8.8% of the total change in married couple
conflict level is explained by technoference (R2=0.088). In this case, technoference
increases the level of married couple conflict (£3=0,391). In addition, it should be noted
that while the use of technology significantly affects relationship satisfaction, it cannot
fully explain it. In this sense, it is a natural result that there are other factors that affect
relationship satisfaction.

Table 4. Variation of Scale Scores by Gender

Demographic Features n Technoference Relationship Satisfaction Married Couple Conflict
Gender Mean + SD Mean + SD Mean + SD
Female 132 3,085+0,891 2,941+0,668 3,217 +0,735
Male 132 2,823+1,017 2,722+0,655 3,430 +0,719

t= 2,219 2,687 -2,384

p= 0,027 0,008 0,018

F= 1,594 0,495 0,800

Technoference values of the participants differ significantly according to gender
(F=1.594; p=0<0.05). The reason for the difference is that women'’s technoference scores
are higher than men’s. Likewise, the relationship satisfaction values of the participants
differed significantly by gender (F=0.495; p=0.0.05). The reason for the difference is that
women'’s relationship satisfaction scores are higher than male participants. In addition,
the married couple conflict values of the participants also differ significantly by gender.
The reason for the difference is that male participants have higher married couple conflict
scores than females.

Table 5. Variation of Scale Scores by Age2

Demographic Features n Technoference Relationship Satisfaction Married Couple Conflict
Age Mean + SD Mean + SD Mean + SD
18-45 86 3,845+0,665 2,443+0,591 3,548+0,728
46-64 96 2,835+0,624 2,894+0,558 3,300+0,739

65 + 82 2,158+0,769 3,167+0,666 3,115+0,672

F= 129,386 30,924 7,553

p= 0,000 0,000 0,001
PostHoc= 1>2, 1>8, 2>3 (p<0.05) | 2>1, 3>1, 3>2 (p<0.05) 1>3 (p<0.05)

Technoference values of the participants differ significantly according to age (F=129,386;
p=0<0.05). The reason for the difference is that the technoference scores of those aged
18-45 years are higher than those of 46-64 and those over 65 years of age (p<0.05). In
addition, the fact that the technoference scores of those aged 46-64 were higher than
those aged over 65 also affected the result (p<0.05). The relationship satisfaction scores
of the participants differ significantly according to age (F=30,924; p=0<0.05). The reason
for the difference is that the relationship satisfaction scores of the 46-64 age group are
higher than the relationship satisfaction scores of the 18-45 age group (p<0.05). In
addition, it was determined that the relationship satisfaction scores of those over the age
of 65 were higher than those between the ages of 18-45 and 46-64 (p<0.05). The married
couple conflict scores of the participants differed significantly according to age (F=7.553;
p=0<0.05). The reason for the difference is that the married couple conflict scores of
those aged 18-45 are higher than those over the age of 65 (p<0.05).
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Table 6. Variation of Scale Scores by Monthly Income

Demographic Features n Technoference Relationship Satisfaction Married Couple Conflict
Income Meanz+ SD Mean + SD Mean + SD
Less then 4000 TL 32 2,382+0,948 3,212 0749 3,286 +0,629
4001-6000 53 2,179 +0,726 3,083+0,638 3,059+0,724
6001-8000 69 2,880+0,808 2,807 +0,614 3,422 +0,737
8001-10000 69 3,398+0,789 2,710 £0,760 3,384+0,728
10001 + 41 3,780 +0,668 2,458+0,662 3,426+0,771

F= 34,090 9,260 2,420

p= 0,000 0,000 0,049
PostHoc= gZ; jZ; SZ; 1>3,1>4, 2>4, 1>5, (p<0.05)

4>3, 5>3 (p<0.05)

2>5, 3>5 (p<0.05)

Technoference scores of the participants differ significantly according to monthly income
(F=34,090; p=0<0.05). The reason for the difference is that the technoference scores of
the group with an income between 6001-8000 TL are higher than those with an income
of less than 4000 TL and 4001-6000 TL (p<0.05). In addition, people with an income
level of 8001-10000 TL less than 4000 TL, and those with an income level of 4001-6000
TL and 6001-8000 TL have higher technoference scores. On the other hand, the fact
that the technoference scores of those with an income level of 10001 and above are less
than 4000 TL, and those with an income level of 4001-6000 TL and 6001-8000 TL were
also effective. The relationship satisfaction scores of the participants differ significantly
according to monthly income (F=9,260; p=0<0.05). The reason for the difference is
that the relationship satisfaction scores of those with an income of less than 4000 TL
are higher than those in the 6001-8000 TL, 8001-10000 TL, 10001, and higher-income
groups (p<0.05). In addition, the relationship satisfaction scores of those in the 4001-
6000 income group are 8001-10000 TL higher than those in the 10001 and higher income
group. In addition, it is seen that the relationship satisfaction scores of the people in the
6001-8000 TL income group are higher than the 10001 and higher income group.

Table 7. Differentiation of Scale Scores by Education

Demographic Features n Technoference Relationship Satisfaction Married Couple Conflict
Educational Status Mean + SD Mean + SD Mean + SD
lliterate 18 1,694+0,424 3,705+0,672 2,916+0,549
literate 20 1,687+0,549 3,415+0,560 2.991 +0,652
Primary School 29 2,232+0,661 3,272+0,496 2,982+0,655
Secondary School 30 2,633+0,655 2,843+0,391 3,316 +0,715
High School 63 2,952+0,634 2,847+0,436 3,362 +0,623
College 44 3,397+0,548 2,804+0,435 3,409 0,724
Universty 49 3,903+0,670 2,173+0,585 3,636 +0,837
Postgraduate 11 4,113+0,701 2,109+0,578 3,560 0,779
F= 54,671 30,054 4,133
p= 0,000 0,000 0,000
4>1, 4->2, 5>1,
5->2, 5>3, 6>1, 1-4,1-5, 1-6, 1-7, 1-8,
6>2, 6>3, 6>4, 6>5, 2-4,2-5,2-6, 2-7, 2-8,
PostHoc= 7>1,7>-2, 7>3, 3-4, 3-5, 3-6, 3-7, 3-8, 7>1, 7>2, 7>3 (p<0.05)
7>4,7>5, 7>6, 8>1, 4-7,4-8,5-7,5-8

8>2, 8>3, 8>4, 8>-
5, 8>6 (p<0.05)
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Technoference scores of the participants differ significantly according to their educational
status (F=54,671; p=0<0.05). The reason for the difference is that the technoference
scores of those who are secondary school graduates are higher than those who are
illiterate and literate. In addition, the technoference scores of high school graduates were
higher than those of illiterate, literate, and primary school graduates. On the other hand,
the technoference scores of those who graduated from college were higher than those
who are illiterate, literate, and primary, secondary, and high school graduates. Apart from
these, the technoference scores of university graduates are higher than those who are
illiterate, literate, primary, secondary, high school, and college graduates. In addition,
the technoference scores of graduates are higher than those who are illiterate, literate,
primary, secondary, high school, and college graduates. The relationship satisfaction
scores of the participants differ significantly according to their education level
(F=30.054; p=0<0.05). The reason for the difference is that the relationship satisfaction
scores of the illiterate are higher than those of secondary, high school, university, and
graduate graduates (p<0.05). On the other hand, the relationship satisfaction scores of
those who are literate are higher than those of secondary school, high school, university,
and graduate graduates (p<0.05). In addition, primary school students have higher
relationship satisfaction scores than secondary school, high school, university, and
graduate graduates (p<0.05). Apart from these, the relationship satisfaction scores of
secondary school graduates are higher than university and graduate graduates (p<0.05).
On the other hand, the relationship satisfaction scores of high school graduates are higher
than university and graduate graduates (p<0.05). In addition, the relationship satisfaction
scores of college graduates are higher than university and graduate graduates (p<0.05).
The married couple conflict scores of the participants differ significantly according to
their educational status (F=4.133; p=0.05; n2=0.125). The reason for the difference is
that the married couple conflict rates of the university graduates were higher than the
illiterate, literate, and primary school graduates (p<0.05).

Table 8. Differentiation of Scale Scores by Marriage Period

Demographic Features n Technoference Relationship Satisfaction Married Couple Conflict
Marriage Period Mean + SD Mean + SD Mean + SD
Less than 5 Years 23 3,391+0,652 2,817+0,399 3,362+0,706
5-10 Years 44 3,835+0,721 2,245 +0,590 3,594+0,809
11-15 Years 37 3,466+0, 893 2,700 0,657 3,455+0,802
16-20 Years 49 2,913+0,736 2,912 +0,581 3,340 +0,667
21-25 Years 55 2,618+0,743 2,885+0,535 3,309 +0,700
26 Years + 56 2,111+0,781 3,264+0,680 3,008+0,629
F= 32,431 15,115 3,702
p= 0,000 0,000 0,003

2>4, 3>4, 1>5, 2>5, 6>1, 1>2, 3>2, 4>2,
PostHoc= 3>5, 1>6, 2>6, 3>6, 552, 6>2, 6>3, 6>4, 2>6, 3>6 (p<0.05)

4>6, 5>6 (p<0.05) 6>5 (p<0.05)

The technoference scores of the participants differ significantly according to the duration
of being with their spouses (F=32,431; p=0<0.05). The reason for the difference is that
married couples with less than 5 years have higher technoference scores than those
between 21-25 years and over 26 years (p<0.05). In addition, the technoference scores of
5-10 years married couples are higher than those between 16-10 years, 21-25 years, and
over 26 years (p<0.05). On the other hand, technoference scores of couples married for
11-15 years are higher than those between 16-10 years, 21-25 years, and over 26 years
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(p<0.05). Apart from these, technoference scores of couples married for 16-20 years are
higher than those over 26 years (p<0.05). In addition, the technoference scores of couples
married for 21-25 years are higher than those over 26 years (p<0.05). The relationship
satisfaction scores of the participants differed significantly according to the duration of
their married coupleship (F=15,115; p=0<0.05). The reason for the difference is that those
with less than 5 years of marriage have higher relationship satisfaction scores than those
who have been married for 5-10 years (p<0.05). In addition, the relationship satisfaction
scores of those who have been married for 11-15 years are higher than those who have
been married for 5-10 years (p<0.05). On the other hand, the relationship satisfaction
scores of those who were married between 16-20 and 21-25 years were higher than
those who were married for 5-10 years (p<0.05). Apart from these, the relationship
satisfaction scores of those who have been married for 26 years or more are higher than
those who have been married for less than 5 years, 5-10 years, 11-15 years, 16-20 years,
and 21-25 years (p<0.05). The married couple conflict scores of the participants differed
significantly according to the duration of their married coupleship (F=3,702; p=0<0.05).
The reason for the difference is that the married couple conflict scores of married couples
between 5-10 years are higher than those married for 26 years or more (p<0.05). In
addition, the married couple conflict scores of married couples between 11-15 years are
higher than those married for 26 years or more (p<0.05).

Table 9. Differentiation of Scale Scores by Couples’ Common Technology Use

Demographic Features n Technoference Relationship Satisfaction Married Couple Conflict
Shared Time with Technology Mean = SD Mean + SD Mean + SD

2 Hours and Under 27 3,756 + 0,690 2,396+0,551 4,108 +0,390

3-4 Hours 78 2,926+1,030 2,0-846+0,654 3,532+0,567

5-6 Hours 87 2,956 +0,840 2,831+0,598 3,182 0,712

7 Hours + 72 2,718 £1,011 2,955+0,765 2,990+0,755

F= 5,378 3, 096 16,174

p= 0,000 0,016 0,000
PostHoc= 1>?£>:5%5; >4 4>1 (p<0.05) 1>2é:?§55%5; >4,

Technological device communication interruption scores of the participants differ
significantly according to the time spent by the couples with technology (F=5.378;
p=0<0.05). The reason for the difference is that the technoference scores of the couples
who spend 2 hours or less with technology daily are higher than those who spend 3-4
hours, 5-6 hours, 7 hours or more with technology (p<0.05). The relationship satisfaction
scores of the participants differ significantly according to the time spent by the couples
with technology (F=3.096; p=0.004<0.05). The reason for the difference is that those
who spend 7 hours or more with technology have higher relationship satisfaction scores
than those who spend less than 1 hour with technology (p<0.05). The married couple
conflict scores of the participants differed significantly according to the time spent by the
couples with technology (F=16.174; p=0<0.05). The reason for the difference is that the
married couple conflict scores of those who spend less than 1 hour a day with technology
are higher than those who spend 3-4 hours a day, 5-6 hours, and 7 hours or more with
technology (p<0.05). On the other hand, the married couple conflict scores of those who
spend 3-4 hours together with technology are higher than those who spend 5-6 hours a
day with technology for 7 hours or more (p<0.05).
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Discussion and Recommendations

As a result of this study, which examines Technoference’s communication barrier in
married-couple relationships and how this affects relationship satisfaction and spouses
conflicts, significant results were obtained in terms of focus variables of the research. As
the technology use of married couples and the effect of technoferance on the relationship
increase, there is a small decrease in the relationship satisfaction of married couples. The
main difference is that the use of technology increases married couple conflicts.

Another finding of the study is that technoference, relationship satisfaction, and married
couple conflict differ significantly according to different age groups. Accordingly, while the
technoference effect is seen more in young couples, relationship satisfaction decreases,
and conflict between spouses increases. It is observed that as the age of the couples
increases, technoference and conflict decrease, and relationship satisfaction increases.
When compared according to different income levels, technoference and relationship
satisfaction show significant differences. Accordingly, as the income level decreases,
the technoference effect in the relationship decreases and the relationship satisfaction
increases, while as the income level increases, the technoference effect increases and the
relationship satisfaction decreases.

In addition, technoference, relationship satisfaction, and married couple conflict differ
significantly according to different education levels. Accordingly, as the education level
decreases, the technoference effect in the relationship decreases, and the relationship
satisfaction increases, the married couple conflict decreases, as the income level
increases, the technoference effect increases, the relationship satisfaction decreases,
and the married couple conflict increases. Apart from these, technoference, relationship
satisfaction, and married couple conflict show significant differences when compared to
the duration of being together. Accordingly, as the duration of the married coupleship
increases, the technoference effect in the relationship decreases, and the relationship
satisfaction increases, the married couple conflict decreases, as the duration of the
married coupleship decreases, the technoference effect increases, the relationship
satisfaction decreases, and the married couple conflict increases.

Finally, technoference, relationship satisfaction, and married couple conflict show
significant differences when compared to the time couples spend with technological tools
during the day. Accordingly, as the time spent by the couples together with technological
tools increases, the effect of technoference in the relationship decreases and relationship
satisfaction increases, and married couple conflict decreases. As the joint time spent with
technological tools decreases, the effect of technoference in the relationship increases
and relationship satisfaction decreases, while married coupleing conflict increases.

As aresult, the use of technological media interrupts the communication between couples
in general and reduces the quality of communication in married couples. The level of
satisfaction in the relationships of couples who experience communication interruption
decreases and conflict arises between couples based on the use of technological tools.
In addition, it is seen that there are significant differences between certain demographic
characteristics, the effect of technoference in the relationship, relationship satisfaction,
and conflict. The fact that the study was conducted only on married couples limits it. It
is recommended that future studies expand the field by making these effects based on
different social relations such as friendship relations or parent-child relations.

620 Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 609-626



Cihan Gakir, Mihrali Késeliéren Technoference as Technology Interference in The Communication Process

Notlar

' In Turkey, the time people spend with technological tools that can connect to the internet is 8 hours a day. In addition,
watching TV is about 3 hours, using social media is about 3 hours, listening to the radio is about 40 minutes, listening to
podcasts is about 40 minutes, listening to music over the internet, therefore through technological tools, is about 1 hour and
30 minutes, and playing games through technological tools is approximately 3 hours. is about 1 hour (https://datareportal.
com/reports/digital-2021-turkey)

2 The age ranges considered within the scope of the study are divided according to the age ranges determined by the World
Health Organization. (https://globaljournals.org/GJHSS_Volume17/6-The-Main-Periods.pdf).
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Genigletilmis Ozet

Teknoloji temelli araglarin son yillarda artmasiyla birlikte bireylerin gerceklestirdigi
iletisim siirecleri oyun oynama, e-postalarini kontrol etme ve sosyal medyada gezinme
gibi aktivitelerle b6liinmektedir. Teknoferans olarak adlandirilan bu teknolojik miidahale
bireyleri toplumsal yasantiya olumsuz etkiler vererek iliski doyumunun ve samimiyetin
sorgulanmasina neden olmaktadir. Boylelikle giindelik hayattaki iliski kalitesi diismekte,
daha sik cift catismalar1 yasanmakta, giindelik hayattaki yiiz yiize etkilesimlerin algilanan
kalitesi diismekte ve olumsuz ruh halinin belirtileri daha fazla gériinmektedir

Teknoferans’in toplumsal yasama olan genel etkisinin yani sira iliski doyumu tizerinde
de kritik etkileri bulunmaktadir. Ciinkii yapilan arastirmalar teknolojik miidahaleler
sonucunda ciftler arasinda gerceklesen geleneksel sinirlar bulanik hale gelmektedir. Bu
durum evlilik doyumu, eslerin kendiihtiyag¢ ve isteklerini algilamalarindabirtakim sorunlar
yaratmaktadir. Boylelikle giinimiizde evli ciftler teknolojik cihazlar araciligiyla fiziksel
olarak birlikte goziikmelerine ragmen birbirleri icin tam anlamda var olamamaktadirlar.
Bu durumda ortaya cikan ciftler arasindaki iliski memnuniyet derecelerini ve romantik
iliskilerde yasadiklar1 ¢atisma durumlarinin farkli yas gruplarindaki etkilerini ortaya
koymak bu ¢alismanin amacini olusturmaktadir. Bu baglamda arastirmada evli ciftlerin
teknoloji kullanimy, iligki tatminleri, evli ¢ift catismalar, belirli demografik degiskenlere
gore 6lciilmiistiir. Bu calismanin hedef Kitlesi olarak Istanbul’da yasayan evli ¢iftlerden
yararlanilmistir. Hedef kitledeki tiim Kkisilere daha rahat ulasmak adina kartopu
ornekleme yontemi tercih edilmistir. Buna gore, soz konusu hedef kitleden 264 kisinin
calismaya goniilli olarak katilmasi saglanmistir.

Bu c¢alisma, teknoloji kullaniminin Kisilerin esleriyle olan iliskilerine, iliski doyumlarina
ve teknoloji kullaniminin yarattigl catismalara etkilerine odaklanmaktadir. Bu anlamda
calisma asagidaki sorulara yanit bulmaya ¢alismaktadir:

 Evli ciftler arasindaki iletisimin teknolojik miidahalelerle kesintiye ugramasi, diisiik
iliski doyumuna ve yiiksek catismaya neden olur mu?

« Kisinin esiyle birlikte ve bireysel olarak teknolojiye harcadigi siire ile iliski doyumu ve
catismalari arasinda bir iliski var midir?

o Insanlarin yas, cinsiyet, egitim ve gelir durumu gibi demografik 6zellikleri, teknoloji
kullanimi ve buna bagh olarak iliski doyumu ve ¢atismalari ne 6l¢tide etkiler?

Arastirma verilerinin toplanmasinda teknoferans 6lgegi kullanilmistir. Olgek kisilerarasi
iletisimde teknolojik cihazlarin iletisimin 6niine gecip ge¢medigini, iletisimi kesintiye
ugratip ugratmadigimi 6lgmek icin gelistirilmistir. Olgek gelistirilirken giivenilirlik
ve gecerlik analizi Mcdaniel ve Coyne (2014, p.15) tarafindan yapilmistir. Olcek dért
maddeden olusmaktadir. Bu ¢alismanin 6rneklemi iizerinde yapilan analizde 6lgegin
giivenirlik katsayisinin .785 arasinda oldugu goriilmiistiir. Ote yandan evli ciftlerin iligki
memnuniyetini 6l¢gmek icin Rusbullt vd., (1998, p.370) tarafindan gelistirilen 6lgegin
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uyarlamasi calismada kullanilmistir. Olgegin bu calisma 6zelinde gegerliligi ve giivenirligi
test edilmistir. Likert formundaki olgcek toplam 10 maddeden olusmaktadir. Ayni
orneklemde yapilan Cronbach Alpha gilivenirlik analizleri sonucunda .804 katsayisina
ulasilmistir. Bunlarin yaninda, evli ¢iftlerin iliski sirasindaki teknoloji kullanimi kaynakh
catismalarim1 6lgmek amaciyla Zacchilli vd., (2009, p.1081) tarafindan gelistirilen
romantik partner catisma 6lgegi calismanin amacina uygun olarak uyarlanmistir. Olcegin
bu calisma o6zelinde gecerliligi ve giivenirligi test edilmistir. Likert formundaki 6lgek
toplam 6 maddeden olusmaktadir. Ayn1 6rneklemde yapilan Cronbach Alpha giivenirlik
analizleri sonucunda .824 katsayisina ulasilmistir. Bu acidan hem teknoferans 6lgegi hem
de iliski memnuniyeti ve romantik partner ¢atisma 6l¢eklerinin evli ciftlere uygulanmasi
acisindan yiiksek giivenirlik ve gecerlilige sahiptir.

Arastirmada elde edilen veriler bilgisayar ortaminda SPSS 22.0 istatistik programi
araciligiyla degerlendirilmistir. Arastirmaya katilanlarin tanimlayici 6zelliklerinin
belirlenmesinde frekans ve ylizde analizlerinden, 6lcegin incelenmesinde ortalama
ve standart sapma istatistiklerinden faydalanmilmistir. Katilanlarin o6lgek diizeylerini
belirleyen boyutlar arasindaki iliskiler korelasyon ve regresyon analizleri araciligiyla
incelenmistir. Katilanlarin tanimlayic1  6zelliklerine gore olgek duzeylerindeki
farklilasmalarin incelenmesinde t-testi, tek yonlii varyans analizi (Anova) ve post hoc
(Tukey) analizlerinden faydalanilmistir.

Teknoferans'in evli ¢ift iliskilerindeki iletisim engellemesinde ve bu durumun iliski
memnuniyeti ve evli cift catismalarini ne yonde etkiledigini inceleyen bu calisma
sonucunda, arastirmanin odak degiskenleri acisindan anlaml sonuglar elde edilmistir.
Genel olarak, kisilerin teknoloji kullanimi ve iliskideki teknoferans etkisi arttik¢a, kisilerin
iliski memnuniyetinde bir azalma oldugu ve buna bagl olarak teknoloji kullanimi dolayh
evli cift catismalarinin da arttig1 gozlenmektedir.

Arastirmanin bir diger bulgusu da cinsiyete gore teknoferans, iliski memnuniyeti ve
evli ¢ift catismasinin anlamh farklhlik gostermesidir. Buna gore, kadinlar esleriyle
olan iletisimlerinin teknolojik araglar yoluyla kesildigini ve iliskilerinden memnun
olmadiklarini belirtirken, erkekler ise esleriyle teknolojik ara¢ kullanimi nedenli ¢ok fazla
catisma yasadiklarini belirtmektedirler.

Bunun yaninda, farkli yas gruplarina gore teknoferans, iliski memnuniyeti ve evli cift
catismasinin anlamli farklilik gostermektedir. Buna gore, gencg ciftlerde teknoferans
etkisi daha fazla goriiliirken, iliski memnuniyeti azalmakta ve evli ciftler arasi catisma
artmaktadir. Ciftlerin yaslarn ilerledikce teknoferans ve c¢atismanin azaldigr iliski
memnuniyetinin arttig1 gozlenmektedir. Farkl gelir diizeylerine gore karsilastirildiginda
teknoferans ve iliski memnuniyeti anlamli farklilik géstermektedir. Buna gore, gelir diizeyi
diistiikee, iliskideki teknoferans etkisi azalmakta ve iliski memnuniyeti artmaktayken,
gelir dlizeyi yiikseldikce teknoferans etkisi artmakta ve iliski memnuniyeti diismektedir.
Ayrica, farkl egitim seviyelerine gore karsilastirildiginda teknoferans, iliski memnuniyeti
ve evli c¢ift catismasi anlaml farklilik géstermektedir. Buna gore, egitim seviyesi diistiikce,
iliskideki teknoferans etkisi azalmakta ve iliski memnuniyeti artmakta, evli ¢ift catismasi
ise azalmaktadir, gelir diizeyi yiikseldikce teknoferans etkisi artmakta, iliski memnuniyeti
diismekte ve evli cift catismasi ylikselmektedir. Bunlarin disinda, eslerin birlikte olma
siiresiyle karsilastirildiginda teknoferans, iliski memnuniyeti ve evli cift catismasi1 anlamh
farklilik gostermektedir. Buna gore, birliktelik siiresi arttikga, iliskideki teknoferans etkisi
azalmakta ve iliski memnuniyeti artmakta, evli cift catismasi ise azalmaktadir, birliktelik
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suresi diistiikce teknoferans etkisi artmakta, iliski memnuniyeti diismekte ve evli cift
catismasi yikselmektedir.

Son olarak, ciftlerin giin icerisinde teknolojik araglarla gegirdikleri zamanla
karsilastirildiginda teknoferans, iliski memnuniyeti ve evli cift catismasi anlamli farklilik
gostermektedir. Buna gore, ciftlerin birlikte, ortak bir sekilde, teknolojik araglarla
gecirdikleri zaman arttikga iliskideki teknoferans etkisi azalmakta ve iliski memnuniyeti
artmakta, evli ¢ift catismasi ise azalmaktadir. Teknolojik araglarla gegirilen ortak stire
azaldikga, iliskideki teknoferans etkisi artmakta ve iliski memnuniyeti azalmakta, evli ¢ift
catismasi ise artmaktadir.

Sonug olarak, teknolojik medyalarin kullanimi, evli ciftlerde genel olarak ciftler arasi
iletisimi kesintiye ugratmakta ve iletisimin kalitesini disiirmektedir. Bunun sonucu
olarak, iletisim kesintisi yasayan ciftlerin iliskilerindeki memnuniyet dereceleri diismekte
ve ciftler arasi1 teknolojik ara¢ kullanimi temelli ¢atisma ortaya ¢ikmaktadir. Bunun
yaninda belirli demografik o6zelliklerle, iliskide ki teknoferans etkisi, iliski memnuniyeti
ve catisma arasinda anlamh farkhiliklar oldugu gorilmektedir. Calismanin sadece evli
ciftler lizerinde yapilmasi onu sinirlandirmaktadir. Gelecekteki ¢alismalara, bu etkileri,
arkadaslik iliskileri ya da ebeveyn cocuk iliskileri gibi farkl toplumsal iligkiler temelinde
yaparak alani genisletmeleri onerilmektedir.

Anahtar Kelimeler: Teknoferans, Evli Ciftler, iliski Doyumu, Catisma, Dijitallesme.
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Abstract

Citizens of the digital age have become more visible during the Covid-19 process on digital platforms where
they carry out their everday life activities. With the increase in the time we spend at home, we have become
able to continue our digitalized daily life activities with mobile technology. We maintain our online presence
as “digitalized individuals”. While education continues online, we work home-office or flexible working. In
addition to shopping, banking transactions, and health services, we have also transferred our television,
series or movie watching practices to digital platforms in this process. During the days we spend at home,
digital technologies and digital entertainment, TV series and movie platforms offer the opportunity to find
content according to the taste, age and lifestyle of each individual. During the time we spend in isolation
during the pandemic, these platforms offer the opportunity to add an innovation to the routines of daily life
and create an interaction space. In this study, which focuses on our digitalized streaming practices during
the quarantine days, it is aimed to stay at home during the epidemic and to shed light on how our daily lives
have been digitalized in terms of streaming practices, and what this digitalization brings in a social crisis
such as the Covid-19 pandemic.

Keywords: Communication, Covid-19, Watching, Staying Home, Digital Video Streaming Platforms, Digital
Audiences.

0z

Dijital cagin vatandaslari giin icinde egitimden aligverise, eglenceden, bilgi edinmeye, meslek alanlarindan
mali islere kadar pek c¢ok alanda faaliyetlerini siirdiirdiigi dijital platformlarda Covid-19 siirecinde daha
sik gorlinlir olmustur. Pandemide evde gecirdigimiz zamanin artmasi ile internette mobil teknoloji ile
dijitallesmis giindelik yasam aktivitelerimizi siirdiiriir hale geldik. Pandemide dijital yasamda “dijitallesmis
bireyler” olarak ¢evrimici varligimiz siirdiiriiyoruz. Egitim hayati ¢evrimici stirerken, biz ebeveynler esnek
calisma ya da home-ofis olarak devam eden is yasamlarimizdaki bu déniistimlere adapte oluyoruz. Eve
kapanma déneminde online olarak yaptigimiz, alisveris, bankacilik islemleri, aldigimiz saglik hizmetlerinin
yani sira giin icinde gecirdigimiz vaktin epey biiyiik bir kismini kaplayan televizyon, dizi ya da film izleme
pratiklerimiz de bu siirecte dijital platformlara tasidik. Pandemide evde gecirdigimiz giinlerde elimizin
altinda kullanimimiza hazir dijital teknolojiler ve dijital eglence, dizi ve film platformlari her bireyin
zevkine, yasina, yasam tarzina gore icerik bulma olanagi sunmaktadir. Pandemi siiresince izolasyonda
gecirdigimiz sitirede bu platformlar glindelik yasamin rutinlerine bir yenilik katma ve bir etkilesim alani
yaratma olanagl sunmaktadir. Karantina gilinlerinde dijitallesen izleme pratiklerimize odaklanan bu
calismada salgin siiresince evde olmay1 ve giindelik hayatimizin izleme pratikleri 6zelinde nasil dijitallestigi,
yasadigimiz Covid-19 pandemisi gibi bir toplumsal krizde bu dijitallesmenin getirdiklerine 151k tutmak
amaglanmaktadir.

Anahtar Kelimeler: iletisim, Covid-19, izleme, Evde Kalma, Dijital Izleme Platformlari, Dijital izleyiciler.
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Introduction

In the information society of the 21st century, the period we live in is called the digital
age. Today, when traditional media has been replaced by new media, most of what we
do in daily life has become realized through these digital technologies with the rapid
progress of mobile technologies and digital applications. With the transformation of our
daily life practices into digital, we gain new practices that can be done on the internet
every day, and we transform our routines by transferring a new one to digital. As our
activities that we can perform in online environments increase, our daily life continues to
transform (Oniir & Kalaman, 2016, p. 270). Our daily life routines are becoming digital,
and online applications, mobile technologies and technological innovations continue to
serve in this direction. We are able to carry out most of our daily life routines with mobile
devices in our hands, without leaving our homes. Compared to past ages, it is possible to
observe that the digital age we live in differs in many areas from economy to politics, from
science to philosophy. These transformations, which can be observed in many areas of life
in our age, are taking place in a new dimension with the digitalization of administration,
public services, citizenship, education, health, culture and many other fields (Isikl,
2018, p. 143). The change of digital culture in our daily use of media in the new media
environment has become visible with the replacement of computer media and written
culture consumption. In this way, radios, televisions, newspapers, movies, etc. have been
taken to the virtual space within the network. Digital environments, which take place as a
life space in the daily life practices of individuals, change and transform institutionalized
relationships by developing new areas of belonging and relationships. Individuals,
as digitalized people in their daily life activities, maintain their relations in a different
position from the previous period’s tendencies. As having no difficulties while using all
kinds of mobile technologies, we, adults call the younger generations, that is to say our
children, as “digital native” (Kanoglu Eringmen, 2020). With the conceptualization of
the “digital native” by Marc Prensky (2001, p. 366) in 2001, generations, including those
born in 1980 and later, will not only use these technologies in part of their daily lives,
but will also need these technologies for this generation to exist. It is apparent that these
young people, referred to as digital natives, have more information and communication
technology skills. Our ties with mobile technologies and digital environments, have
strengthened in the days during our COVID-19 lockdown experience, which has become a
global crisis in the first months of 2020 as well.

We see that digitalized individuals can experience many of their daily life activities without
any change comparing to their routines before the pandemic, in digital environments
during the period when they experience the pandemic crisis most deeply and when they
are locked in their homes. In fact, it is noteworthy that while they perform their daily
activities, which have become ordinary and invisible for them as part of their daily life
routines before the pandemic, during the lockdown period, they also present these in
social media environments where they are actively visible. Digital individuals, who are
stuck somewhere between virtual and real life in digital environments, are alienated from
the society and themselves, and to escape from this, they try to get rid of their cognitive
contradictions by turning to the search for social belonging and consumption.

Digital spaces provide services according to the needs, interests and curiosities of users.
and Digital services should make the streaming processes of digital persons user-oriented
and quality-oriented In the scope of this study these digital spaces are called digital
viewing platforms, originally they are known as “digital streaming video platforms” and
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they offer alternative channels for individuals’ viewing practices in their daily lives that
fit at home in pandemic days.

For us digital individuals who stay at home in the pandemic restrictions, the televisions
that are available to us and consist of our old viewing habits have become pure screens,
and besides the structure of smart televisions that enable mobile applications, our
televisions, cell phones, tablets, and computers that have become smart with simple
devices are convenient for our digital viewing habits and they prepare the environment.

Among the possibilities offered by these digital viewing platforms to us as digital
individuals, are personalization, different viewer profiles, special preferences for children
and adults, the ability to continue watching as often as we want and for as long as we
want, and the most important of these is the ease of access to what we want to watch
regardless of time and environment restrictions in our daily life that we are fit into our
home in lockdown.

During the time we spent at home during the pandemic, we never took our eyes off
our mobile devices, and the social media platforms where we are online with our
mobile devices are perfect for us digital people who prefer to continue our surveillance
practices in digital environments. These platforms both facilitated access to the pages of
the watched content and offered us new viewing options with the shares of users who
accessed these contents before us.

It is possible to find dozens of answers to the question “what to watch” both on the pages
we follow and also through our social media contents. While we ensure the continuity
of our digital viewing experiences thanks to the tagging we make in the posts we share
on the social media about the content we watch, We continue to exist in a kind of
digital streaming cycle thanks to the comments made on the relevant posts, the content
recommendations of our followers and the announcements about the content on the
social media pages of the content we watch.

Aim of the Study

During the time we spend in domestic isolation during the pandemic, digital surveillance
platforms offer us the opportunity to enrich our daily routines and create a space of
interaction where we can share and talk about what we see. Focusing on our digitized
surveillance practices during the quarantine days, this study is about staying at home
during the epidemic and shedding light on how our daily lives have been digitized in
terms of surveillance practices and what this digitization does in a social crisis like the
Covid 19 pandemic. The study will examine our surveillance practices during the time
we spend at home due to the restrictions put in place during the Covid 19 pandemic, and
will attempt to explain the shift in our surveillance practices by moving them into digital
environments like many of our daily routines.

1. Being an Audience in Digital Age and Our Digital Everyday Life

According to Lefebvre, the activities of daily life are accomplished through the dialectic
of time and space. He argues that every space and spatial relationship is a production
with the technologies of production of the time and that social values/meanings produce
different perceptions of space (Schmid, 2008, p. 25-46). Today’s technologies based on
microelectronics give new properties to spaces and existing social organizations through
hardware in the context of digital production possibilities. With the development of
digital technologies and their entry into daily life, changes and transformations that
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increase at an unpredictable pace have been incorporated into the flow of social life.
To the extent that societies today integrate the digital technologies required for their
production processes into their daily lives, they themselves become digitized and
virtualized. All kinds of everyday actions are performed either directly or indirectly with
digital applications. Therefore, every practice of daily life is transferred to the virtual
environment, and sharing the virtual environment also affects daily practices.

Considering the many opportunities provided by new communication technologies, it
would not be wrong to say that the century we live in is the age of mobile technologies
(Sunal, 2020, p. 188). In the 21st century, which is dominated by new communication
technologies, new media have become an alternative for traditional media.. Today, the
use of new communication technologies is increasing day by day, the expression of new
media is now expanding to include digital environments and social media platforms (Saki
Aydin, 2019, p. 1168).

The “convergence” feature of the new media, is known as technological convergence and
the term is used to explain media technologies and platforms that are previously distinct
merged through computer networking with digitization process. Media convergence
allows digital production and viewing of content such as TV series, movies or videos, as
in many activities in daily life in the digital age we live in, and mobile applications and
platforms offer the contents to their users. “With its portability, reproducibility, and
broadcastability in new media, the image leaves its homeland and builds its own form
of experience, and even forces its audience to be a part of this form of experience even in
everyday spaces” (Oguzhan, 2015, p. 210).

Individuals who take advantage of the new media’s time and place limitations in their daily
life practices and use it have added digital streaming practices to their online activities.
Netflix fills out the notion of digital platforms in this study, and although 2010 is assumed
to be the start of Netflix in Turkey, the company has been providing services around the
world since 1997. Subscription-based digital platforms such as YouTube, Netflix, Puhutv,
BluTV, Amazon prime and other digital platforms have become the preferred media for
online viewing practices of individuals.

It has been reported that 10 percent of the viewers of the programs watched a full
season in the first twenty-four hours after Netflix offered the program called Arrested
Development in the summer season of 2013, which is one of these platforms that allows
the audience to access all the seasons and episodes of the programs they love to watch
(Matrix, 2017, p. 119). This initiative of Netflix was not limited to a single program, but
platform members were able to access all seasons and episodes of House of Cards and
Orange Is the New Black in the same period. These events have also been interpreted as
a nationwide confluence of video surveillance. The Matrix also draws attention to the fact
that Netflix’s subscribers, who are in the younger demographic (ages 18-34 according to
the study), share mostly positive content about the programs they watch on social media.

2. Our Digitialized Daily Life and Streaming Practices in the Pandemic

In the study titled “The Effect of Covid-19 Virus on Digital Media and Mobile” conducted
by MMA Turkey (MMA Tirkiye, 2020), they examined the effect of lockdown processes
on mobile usage during the pandemic period. In the research, they focused on the
increase in the use of mobile applications that serve in areas such as education, work,
social relations, shopping, health services, entertainment, with the assumption that the
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Covid-19 epidemic affects my daily life practices in many areas. Especially in the first
and second quarters of 2020, when we saw the effects of the epidemic to a large extent,
mobile applications in the field of work and education were used at increasing rates first
in China and then in Italy. In South Korea, on the other hand, it has been determined that
the tendency to mobile games has increased. In the same research, it is stated that the
interest in digital viewing platforms in the entertainment part of daily life at home has
increased especially in Japan, the USA and South Korea, platforms such as Youtube and
Netflix lead the video watching order, as well as social media shares related to the epidemic
have increased rapidly. In the study, it is stated that the tendency to online shopping has
increased in the Asian region, especially in Turkey, and that individuals around the world
are using health-related applications during the global health crisis. It also predicts that
the rate of downloading and using mobile applications will increase more globally and
locally as the process in which daily activities become more and more digital during the
pandemic process.

Sunal, in her study investigating the film watching practices of university students during
the pandemic, stated that the flow of daily life has changed with the implementation
of the measures to stay at home during the epidemic, and that the activities carried
out with friends in social areas during the day before the pandemic were continued in
digital environments and moved home, especially in online education and quarantine
of university students. He mentioned that they spent more time watching movies
during the pandemic, and that digital viewing platforms gave a different direction
to their viewing habits with the closure of movie theaters during the pandemic
(Sunal, 2020, pp. 198-199).

In the study investigating KPMG the effects of the pandemic on digital broadcasting
platforms in Turkey (KPMG, 2020), the success factors in this sector, which has rapidly
increased the number of subscribers in Turkey, were tried to be understood and two
different consumer studies were conducted to understand how consumers’ viewing
habits changed during the pandemic. In the study, which draws attention to the potential
of indirect and direct users in digital broadcasting platforms, it is stated that individuals
who cannot be included in more than one platform by paying a membership fee, easily use
more than one platform as an indirect user using a friend or family subscription through
someone else’s account. The reason for the preference of digital platforms is given in the
study as content variety, lack of time limit and ad-free environment.

With the increasing importance of the Internet and mobile devices in our lives, television
viewing habits have also changed. Many viewers now watch TV series and movies from
entertainment platforms broadcast over the Internet as an alternative to traditional TV
channels. These platforms, which can be viewed over the Internet, are characterized by
the fact that they can be watched anywhere on mobile devices such as phones, tablets and
computers, and they produce their own productions.

Characteristics of Film and TV Series Platforms Used over the Internet

We can say that TV series and movie platforms that serve new audience needs and habits
have completely changed our understanding of TV. Platforms such as Netflix, Amazon
Prime, BIuTV, PuhuTV, Filmbox Live make it possible to watch many old and new movies,
TV series, documentaries and entertainment programs over the Internet, wherever you
want, using mobile devices.
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Most of these platforms offer paid access through monthly subscriptions, but some can
be used for free. While in the free platforms we have to see advertisements, as we are
used to from TV, in the paid platforms we can watch uninterruptedly without ads.

We can actually see digital movie and TV series platforms as large movie and TV series
archives. Features such as keyword searching, categorization by genre, personal list
creation, viewing history, and the ability to pick up where you left off make it easy for
users to access the content they are looking for. Age restriction, content restriction,
etc. Special profiles for children are also an important innovation when it comes to
viewing safe content.

In summary, TV series, movies and entertainment platforms, which we can also generalize
as digital streaming video platforms, are designed according to new user needs and
compete with each other in terms of practicality, quality content and personalization.

Characteristics of Internet series, movies and entertainment platforms:

e Ease of access

Streaming on different devices

Compatibility with mobile devices
Personalization

Restrictable profiles for security and children
No time limit

3. Digitalized Streaming Practices in the Pandemic and Their Appearance in the Media

During the quarantine practices and measures where we stayed at home and could not
go out during the Covid-19 epidemic, the situation of our daily routines, our work from
home, our education, shopping, as well as the digital streaming platforms we are involved
in for entertainment and socialization have occupied the media agenda. The interruption
of television series and film production during the pandemic period, the closure of movie
theaters have been the factors that feed the process of transferring our watching habits to
digital environments.

In the news published in Evrensel, it was written that although we consider the decrease
in the number of viewers watching the vision films in movie theaters and the increase
in interest in digital platforms as a pre-pandemic situation, this situation increased the
interest of young people in online viewing platforms due to the pandemic restrictions
and the closure of movie theaters. In the news, which included the opening of new
platforms as our viewing habits changed in 2020, when the pandemic was experienced,
it was mentioned that Youtube, Netflix, Blu TV, Mubi, as well as Exxen and Gain were
among the digital platforms (Hannarici, 2021). It is also shown in the news that, as a
transformation in viewing activities, individual viewings are made from mobile devices
instead of collectively appearing in front of the cinema screen or television.

In the news published in Independent Turkish, it is written that during the pandemic days,
the number of Netflix members increased by more than ten million, and the revenues of
the platform reached 6.15 billion dollars. In the news titled “Even though the pandemic
brought 10 million members to Netflix, the company’s shares fell”, Covid-19 measures
caused individuals to stay at home, postpone live cultural events such as concerts,
cinemas, exhibitions, theaters, and close movie theaters, while individuals who closed
their homes spent their free time in live events. Instead, they evaluate the series, movies
and programs of digital platforms such as Netflix (Independent Turkish, 2020).
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The news also included data from The Guardian newspaper, and it was reported that
Netflix has 453.5 million users worldwide as of 2020. It is stated that close to 10 percent
of this number of subscribers reached by Netflix are the subscribers gained during the
pandemic period in 2020. Eric Haggstrom, an analyst at eMarketer, a subscription-based
market research company that provides trends in digital marketing, media and commerce
at The Guardian, predicts that Netflix will continue to be the first choice among its digital
streaming platforms. According to figures from eMarketer, 72 percent of Netflix viewers
are members of Netflix, 60 percent are members of Amazon Prime and 38.9 percent are
members of Hulu platforms.

According to the news of Mesut Akbulut in Kocaeli Newspaper, the repetition of TV series
and programs, programs on thematic channels and increasingly digital broadcasts are
followed. According to the news, the time spent at home increased during the quarantine
measures in the pandemic, and digital content consumption increased in Turkey as well
as in the whole world (Akbulut, 2020).

Methodology of Study and Findings

This study investigates our digital watching (streaming) practices during the time we
spend at home due to the restrictions imposed during the Covid-19 pandemic process
that we are under the influence of. This research, which aims to understand this process
in which our watching practices are transferred to digital environments like many
of our daily routines, aims to shed light on our state of being a digital viewer with our
transforming viewing practices. In the research, digital viewing platforms are Netflix, Blu
Tv, Exxen, Amazon Prime etc. It is used to express digital streaming environments.

The focus of the study is the transformation of our streaming practices in our digitalized
daily life during the pandemic.

In the scope of the study the reseach questions are;

e How does the complete or partial shutdown during the pandemic affect the
digitization process of our daily lives?

e Do digital technologies and digital entertainment services, TV series and movie
platforms, available to us during the days we spend at home during the pandemic,
provide the opportunity to find content that suits each individual’s tastes, age and
lifestyle?

e During the time we spend in isolation during the pandemic, do digital streaming
platforms provide the opportunity to bring an innovation to the routine of daily life
and create a space for interaction? If so, how has this been done?

e In today’s world, where the use of mobile technologies is increasing, how are the
surveillance practices that we shift to digital platforms, like most of our daily activities,
becoming digital, especially in the context of the Covid 19 pandemic?

In order to reveal this trend, an online survey was conducted.. The study sample
consists of adults over the age of 25 who have a job and are converting to home office
or flexible working by staying at home as part of closure measures during the pandemic.
An online questionnaire consisting of 10 questions and designed in the form of a
Google form was administered to participants identified using the snowball method
with these characteristics. The questionaire was prepared and conducted in Turkish.
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The study reached 143 participants with the questionnaire, which was available online
for one month.

The demographic information of the participants was first asked in the research, which
aims to draw an enlightening way about the transformation in the daily lives of the
participants in the periods of curfews and closures in Turkey.

W 25-35
m36-45
m46-55

56 and over

Graphic 1. Age

m Woman

= Man

Graphic 2. Gender

The age range of the participants was determined as over 25, and it was seen that 50% of
the participants were professionals between the ages of 26-35. Approximately 79,7 % of
the participants are female and 20,3 % are male.

M Increased
m Decreased

m No change

Graphic 3. Evaluation of the practices of watching TV series-films-programs
in the daytime during the lockdown period in the pandemic process
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m Less than 1-2 hours 2

w1-2 hours a day

Graphic 4. Frequency of watching TV-film etc. in the lockdown process

Itis found that 63.1% of participants in the measures who stay home during the pandemic
engage in more streaming practices than in the pre-pandemic period, which is at least 1-2
hours a day.

monly TV
m TV- movie sites on the internet
m digital platforms

 all of them

Graphic 5. Platforms where your monitoring practices are maintained

m Paid

m Free

m Mixed

© All of them

Graphic 6. Platforms you choose for watching serials or movies on the in the internet

In the research, while digital platforms outperformed the participants with a ratio of
34,5 %, a mixed trend was observed in which 45,1 % of the participants continued to

Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 627-644 635



Our Digital Watching (Streaming) Case In The Pandemic Canan Dural Tasouji

watch both TV series and movies on the internet or digital platforms. The demand of
the participants for free content on the internet also lagged behind the digital platform
preferences with paid membership systems, and 51,8 % of the participants chose both
options in this regard.

m | can watch whenever | want on
digital platforms

m All of them

w | can watch the episodes
consecutively without wasting time
on advertisements etc. on the digital
platform.

Graphic 7. The difference between watching TV series, movies or programs in digital environments

The biggest reason for those who prefer to watch TV series or movies on digital platforms
instead of watching television is that they choose their own time to watch. In addition,
not wasting time during commercial breaks and being able to watch the desired number
of episodes in a row together constitute the reasons for the participants to prefer
digital platforms.

m | can decide for myself what time of
day to watch it.

m | can find TV series and movies
according to my interest and
curiosity.m

m | can reach not only domestic
productions but also foreign
productions.

All of them

Graphic 8. What are your reasons for choosing digital monitoring platforms
when you have to spend time at home during the pandemic?

The fact that the participants who use digital streaming platforms among their daily life
activities during the pandemic process can make their own time planning and are guided
according to their interests and curiosity in streaming practices are valid reasons on their
own factors selected together.
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m According to comments on social media
I can change my viewing preference

m | follow the comments and shares on social
media, but this does not affect your decision.

m | especially follow the series-film comments
made on social media and make a choice
accordingly.

None

Graphic 9. To what extent are the audience comments and shares on
social media effective in your viewings on digital platforms?

When the participants were asked about their opinions on the social media posts on the
content they watched on digital platforms, 46% of the participants followed the social
media posts about what they watched, but these did not affect their viewing preferences,
13,7 % chose content according to their social media shares, and 28,8 % said that they
did. It was observed that they were affected enough to change their preferences by
sharing or comments.

mYES

mNO

Graphic 10. Do you post anything on your social media accounts
about what you watch on digital platforms?

Finally, it was seen that 33% of the audience answered YES to the question of whether
the participants themselves shared social media about the content they watched or not.
This shows that in digitalized pandemic days, our watching practices create new reasons
for individuals to be online on social media, and that the criticisms we made in public
spaces about what we watched on television or in the cinema before the pandemic were
transformed and continued in our social media accounts, which are our new socialization
environments, in our homes that we closed during the pandemic process.
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Ethics Committee Permission

Within the framework of the decision taken during the meeting by Mersin University
Social and Human Sciences Ethics Committee dated 28/12/2021 and numbered 269; the
study does not contain any ethical issues.

Discussion and Conclusion

As citizens of the digital age, the Covid 19 process has made us more visible on digital
platforms where we engage in our activities in many areas, from education to shopping,
from entertainment to information, from professions to financial matters. With the
increase of time spent at home in the pandemic, we are able to continue our digitized
daily activities with mobile technology on the Internet. We maintain our online presence
as “digitized individuals” in digital life during the pandemic. While our educational lives
continue online, we parents adapt to these changes in our work lives, which continue as
flexible working or home offices. In addition to the shopping, banking, and healthcare
services we receive online during the blackout period, we have also transferred our
television, series, or movie watching practices that take up a large portion of our daytime
to digital platforms in this process. During the days we spend at home during the
pandemic, digital technologies and digital entertainment, TV series and movie platforms
available for our use, provide the opportunity to find content according to the tastes, age
and lifestyle of each individual. During the time we spend in isolation during the pandemic,
these platforms provide the opportunity to bring an innovation to the routine of daily
life and create a space for interaction. The problem of this study is how the surveillance
practices that we transfer to digital platforms, like most of our daily life activities, are
changing, especially through the pandemic process of Covid-19, and how this digitization
process takes place in applications that are completely or partially lock down.

Streaming facilities during the time we spend at home due to the restrictions
imposed on us during the Covid 19 pandemic is under the influence of this study.
It explores our practices. With the goal of understanding this process in which our
observational practices, like many of our daily routines,are transferred to digital
environments, this research aims to illuminate our changing viewing practices and our
condition as digital audiences.

While digital platforms were a choice for audiences before the pandemic, today these
platforms have become the only option besides online screenings by a few movie theaters
and cultural and arts foundations. Netflix, BluTV, Mubi, Exxen, etc. Platforms like these
have implemented various campaigns and pricing strategies to attract audiences,
especially on days when curfews are in place. We as digital audiences see that audiences
generally choose and become members of a platform based on their interests, the content
produced, and the variety of content.

When we look at the above-mentioned studies, reports and media texts, it is seen that
the common discourse that emerges is that we are experiencing transformations in the
daily life that fits at home with the progress of the worldwide pandemic process. Social
isolation and quarantines have become a part of daily life around the world with the
declaration of the corona virus, which emerged in the Wuhan region of China in the last
days of 2019 and spread rapidly to the world, as a pandemic by WHO in March 2020. While
one day continue to take strict day, curfews have been implemented to prevent the spread
of the virus to the planet with the increase in the number of cases. While governments
continue to take strict measures day by day, curfews have been implemented to prevent

638 Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 627-644



Canan Dural Tasouji Our Digital Watching (Streaming) Case In The Pandemic
the spread of the virus to the planet with the increase in the number of cases. With
applying the measures like “stay at home” many facilities like work, education and health
activities taking up big space of our daily life, were carried out in public spaces before the
pandemic and started to be experienced at home during the epidemic process With many
applications such as online education, online health services, non-prescription access to
drugs (for prescription drugs), online shopping, turning homes into home-offices, moving
workplaces to homes, our daily life practices have been digitialized and daily life has been
mobilized at home.

The issue on the focus of the study has been the digital transformation in streaming
activities, as one of our daily life practices that we fit into the home during stay-at-
home days in pandemic and through curfews. According to the answers given in the
questionnaire, it was seen that the interest in digital streaming platforms increased during
the period we spent at home, and these platforms were preferred especially because,
members can place the streaming practices in their daily life whenever and wherever they
want, as well as the fact that the content suitable for their interests and curiosity can be
watched consecutively for as long as they want. It turns out that the feedback messages
sent to the participants from the platform they prefer, makes them become aware of the
uploaded content, and at the same time, the posts and comments about the preferred
content in the social media are also effective on this. Individuals who become more and
more digitialized every day by performing their education, work, health, consumption-
shopping, social relations, gaming, watching and other entertainment activities in their
daily life that they fit at home in the pandemic, on mobile applications or online platforms,
and through their mobile phones, tablets, computers, TV screens. As the pandemic
process gets longer, it can be predicted that we will continue to carry out these and many
other activities by staying at home, and with more activities we have carried out during
this process we will continue to exist in social media by staying online.

As the pandemic has unfolded, our surveillance practices have become individualized,
as has most of the day. As digital viewers of the digital world, even when we are not
physically together in a movie theater or in front of a screen, we can share what we watch
on digital platforms on our social media accounts, add the accounts of the TV series we
watch to the accounts we follow on our social media accounts, and follow the TV series
movie recommendations shared on social media, all under pandemic conditions. We
acted together and became aware of each other. It has been observed that digital viewing
platforms have shown great interest in the series, movies and programs that individuals
followed on television before the pandemic, and the movies that were released in movie
theaters were interrupted during the epidemic process.

Today, with the rapid progress of digital technologies, the new media environment, which
can also be referred to as Internet technologies, has begun to impact every aspect of daily
life. Mobile communication technologies, digital objects in virtual environments and new
combinations of these objects created for different purposes, different electronic media
and sharing in these environments have radically changed daily life in this period. During
the pandemic-induced lockdown, our habits of observing many activities of daily life have
also shifted to digital platforms. Considering the results of this study, conducted with 143
participants who used digital streaming platforms during the pandemic COVID -19, and
in which we experienced the benefit of digitalization in terms of a significant change in
the activities of daily life, the following can be said;

Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 627-644 639



Our Digital Watching (Streaming) Case In The Pandemic Canan Dural Tasouii

During the pandemic, people watched more content through video streaming platforms
than before, i.e., digitization can be seen in streaming facilities. Participants experienced
watching TV series and movies through both the Internet and digital streaming platforms.
Those who prefer the Internet to digital platforms give as a reason that it is free. The most
important reason for those who prefer to watch TV series or movies on digital platforms
instead of TVisthattheycanchoosetheirowntimetowatch. Othermainreasonsarethatthey
do not waste time with commercial breaks and can watch the desired number of episodes.
The fact that participants who use digital streaming platforms as part of their daily
activities during the pandemic can schedule their own time and watch according to
their interests and curiosity. Half of the participants followed social media posts about
what they were watching, but these did not influence their viewing habits. On the other
hand, there are still participants who selected content according to their shares on social
media and shared what they saw. Also, our streaming practices create new reasons for
individuals to be online in social media. This shows that in the days of the digitized
pandemic, the critiques we share in the public space about what we saw on TV or in
the movies before the pandemic were transformed and continued in our social media
accounts, which are our new socialization environments. That is, as in the example of
digital streaming activities that can be followed from social media, digitization, especially
in foreclosure, leads people to continue their everyday activities online.
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Pandemide Dijitallesen Izleme Hallerimiz:
Evde Kalma ve Dijital I1zleyici Olma Deneyimi

Canan Dural TASOUJI (Res. Asst. Ph.D.)

Genigletilmis Ozet

21. yuzyihin bilgi toplumunda yasadigimiz doneme dijital ¢ag denilmektedir.
Glintimiizde dijital teknolojilerin hizla ilerlemesiyle birlikte mobil teknolojiler olarak
da adlandirlabilecek yeni medya ortami giinlik hayatin tim alanlarin1 etkilemeye
baslamistir. Mobil iletisim teknolojileri, sanal ortamlarin dijital nesneleri ve bu nesnelerin
cesitli amaclarla olusturulan yeni kombinasyonlar, cesitli e-medyalar ve bu ortamlarda
paylasimlar bu déonemin giinliik yasaminda kokli degisiklikler yapmistir. Yeni medya
ortamlarinin i¢ ice gectigi bu karmasik yapi, giinliik yasam aktivitelerinde énemli bir
doniisiim saglamaktadir. Modern hayatin dijitallestigi bu donemde iletisim teknolojileri
giindelik hayatin her alanina niifuz etmistir. Elimizdeki mobil cihazlarla guinlik
yasam rutinlerimizin ¢ogunu evlerimizden ¢ikmadan gerceklestirebiliyoruz. Ge¢cmisle
kiyaslandiginda, yasadigimiz dijital ¢agin ekonomiden siyasete, bilimden felsefeye
bircok alanda farklilik gosterdigini gézlemlemek miimkiin. Cagimizda hayatin bircok
alaninda gozlemlenebilen bu dontistimler, yonetim, kamu hizmetleri, vatandaslik, egitim,
saglik, kiltir ve daha bircok alanin dijitallesmesi ile yeni bir boyutta yer almaktadir.
Internette gecirilen siire boyunca bu kadar aktif olmamiz, geleneksel olarak yiiz yiize
yuruttiiglimiiz insan iliskilerimize yeni boyutlar katiyor. Dolayisiyla bu, modern toplumun
kurumsallasmis toplumsal siirecleri icinde ge¢misten gelen kimlikleri de degistirir. Yeni
medya ortaminda giinlilk medya kullanimimizda dijital kiltliriin déntisiimii, bilgisayar
medyasinin ve yazil kiltir tiiketiminin yerini almasiyla goriiniir hale geldi. Bu sayede
radyolar, televizyonlar, gazeteler, filmler vb. ag icindeki sanal alana alinmistir. Bireylerin
glinliik yasam pratiklerinde bir yasam alani olarak yer alan dijital ortamlar, yeni aidiyet ve
iliski alanlar1 gelistirerek kurumsallasmis iliskileri degistirmekte ve dontlistiirmektedir.
Bireyler gilinlilk yasam aktivitelerinde dijitallesen bireyler olarak iliskilerini 6nceki
donem trendlerinden farkli bir konumda stirdiirmektedir.

Bilgi ¢aginin dijital vatandaslar1 olarak dijital platformlarda yasananlari anlama ve
anlatma telasindayiz. Ozellikle bu platformlarda aktif oldugumuzda ve ger¢ek hayatimiz
dijital olanlardan ayirmaya c¢alistigimizda dijital vatandashik giderek daha 6nemli
hale geliyor. Yetiskinlerin, cep telefonlari, tabletler ile diger mobil cihazlar ve her yeni
teknolojiyi rahatlikla kullanabilmeleri agisindan “dijital yerli” olarak adlandirdiklari
geng neslin elinden diisiirmedigi mobil teknolojiler ve dijital ortamlar ile baglarimiz,
2020'nin ilk aylar itibari ile kiiresel bir krize déniisen Covid-19 pandemisi nedeniyle
eve kapandigimiz giinlerde daha da giiclendi. Pandemi 6ncesinde gerceklestirdigimiz
pek cok aktiviteyi eskiye oranla hi¢bir degisiklige ugramadan pandemi krizini derinden
yasarken ve daha da fazla dijitallesen bireyler olarak dijital ortamlarda g¢evrimigi
diinyamizda devam ettirebildigimizi gormekteyiz. Ilgi cekici olan biz dijital bireylerin
pandemi 6ncesinde siradan ve goriinmez hale gelen giindelik yasam rutinlerini pandemi
sirecinde dijital platformlar ve mobil uygulamalar ile gerceklestirmeye devam ederken
ayni zamanda sosyal medyada hesaplarimizda bu yaptiklarimiza dair paylasim yapmamiz
olmustur. Dijital yasamak bu siirecte yasadiklarimizi daha ¢ok paylasmamiza sebep olmus
ve rutinlerimizi gerceklestirmek i¢in yer aldigimiz sosyal dijital platformlarda yaptigimiz
faaliyetler bize daha fazla sosyal medyada ¢evrimici olma ve gonderi paylasma firsati
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yaratmistir. Dijital ortamlarda sanal ve gercek yasam arasinda bir yerde sikisip kalan
dijital bireyler, icinde bulunduklar1 topluma ve kendilerine yabancilasmakta ve bundan
kacmak icin toplumsal aidiyet ve tiiketim arayisina yonelerek bilissel celiskilerinden
kurtulmaya c¢alismaktadirlar. yasadigimiz Bu yeni dijital diinyanin vatandaslar1 olarak,
ozellikle asmaya calistigimiz bu zorlu pandemi siirecinde, dijital ortamlarin sundugu
firsatlarla giinliik hayatimizi siirdiirmeye calisiyoruz.

Evlere kapandigimiz pandemi siirecinde dijital ortamlara tasidigimiz aktivitelerimizin
arasinda izleme pratikleri de yer almistir. Ozetle dijital akish video platformlar: olarak
da genellenebilecek dizi, film ve eglence platformlar1 yeni kullanic1 ihtiyaglarina gore
tasarlanirken, pratiklik, kaliteli igerik ve kisisellestirme agisindan dijital bireylere farkl
secenekler sunmakta ve izleme aktivitelerimizi evlerimizde bulunan televizyonlar ve
ulusal yayinlarin 6tesine tasimak isteyen biz dijital vatandaslar i¢in ilgi ¢ekici alternatifler
sunmaktadir. Bu dijital platformlarin sundugu firsatlar farkli cihazlarda izleme, mobil
cihazlara uygunluk, kisisellestirme, igerik cesitliligi, giivenlik, ¢ocuklar i¢in kisith profiller
ve zaman-mekan bagimsizligl, seklinde ¢esitlenebilmektedir.

Gelelim bu platformlardaki iceriklere nasil ulastigimiza; Pandemi siirecinde mobil
cihazlarimiz1 elinden birakmadigimiz, siirekli cevrimi¢i oldugumuz sosyal medya
platformlari, erisime acik medya icerik sayfalari, bizden 6nce bu iceriklere erisen
kullanicilarin izlenmeleri ve paylasimlarina erisim olanagi ve sundugu pek cok
kisisellestirilebilen olanak ile izleme pratiklerini dijital ortamlarda siirdiirmeyi tercih
eden biz dijital bireyler icin dijital izleme platformlar1 bicilmis kaftan niteligindedir.
Dijital izleme platformlarin sosyal medya hesaplarinda da, platformda takip ettigimiz
iceriklere, dizilerin yeni sezonlarina dair haberlere, yeni yiiklenen iceriklerle ilgili
paylasimlara ulasmamiz miimkiin. Bunun yaninda sosyal medya hesaplarimizda
yaptigimiz paylasimlarda gonderi ve hikayelerin pek cogunda izledigimiz, begendigimiz
ya da begenmedigimiz iceriklere dair bilgilere yer vermekteyiz. Boylelikle “ne izliyoruz”
sorusuna onlarca cevap bulmak da mimkiin hale gelmekte. Sosyal medyada izledigimiz
iceriklerle ilgili paylastigimiz gonderilerde yaptigimiz etiketlemeler sayesinde dijital
goruntilleme deneyimlerimizin siirekliligini saglarken, ilgili gonderilere yapilan yorumlar
sayesinde bir nevi dijital izleme dongiisii icinde var olmaya devam ediyoruz.

Bu ¢alisma, gerek bilgi ¢caginin dijital bireyleri gerekse kiiresel krizin tanig ve Covid-19
pandemisine taniklik etmis bireyler olarak karantina giinlerinde dijitallesen izleme
pratiklerimize odaklanmakta ve dijitallesen giindelik rutinlerimizin icinde salgin ve eve
kapanma stirecinde giindelik hayatimizin izleme pratikleri 6zelinde nasil dijitallestigine
151k tutmay1 amaglanmaktadir.

Anahtar Kelimeler: iletisim, Covid-19, izleme, Evde Kalma, Dijital Izleme Platformlari,
Dijital Izleyiciler.
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Abstract

Instagram, is used for different purposes such as promoting oneself, establishing an identity, getting likes,
increasing the number of followers, being accepted in the society, displaying what is consumed through
images such as photos and videos. In such channels, information about daily life related to family life is
shared by many users. Private life is disclosed in the posts by will and the posts go beyond their purpose
and cause privacy violations. In this study, family accounts that share information about their daily lives
have been examined. In the study, family accounts with the highest number of followers were determined,
they were selected within the framework of purposeful sampling, and the sample was limited to those who
did not state a profession in their profile information. In this respect, four accounts constituted the subject
of the study, and their shares were examined with qualitative content analysis. It has been concluded that
privacy is violated in the posts, the content for conspicuous consumption and pretentious religiosity is
included, and the consumption practices of women wearing hijab are related to fashion in the analyzed

accounts.

Keywords: Privacy, Social Media, Family, Conspicuous Consumption, Pretentious Religiosity.

0z

Instagram, fotograf, video gibi gérseller aracilifiyla bireylerin kendini tanitmak, kimlik insa etmek, begeni
almak, takipgi sayisini artirmak, toplumda kabul gérmek, sosyallesmek, tiikettigini sergileyebilmek, reklam
veya farkl ticari eylemler icin isbirligi yapmak gibi farkli amaglar icin kullanilmaktadir. Bu tiir mecralarda
aile, ev, cocuk, diigiin, nisan, dogum, ¢esitli 6zel giinlerin kutlanmasi gibi giindelik yasama dair bilgiler bir¢ok
kullanic1 tarafindan paylasilmaktadir. Paylasimlarda 6zel hayat goniillii olarak ifsa edilmekte paylasimlar
amacinin 6tesine gecerek mahremiyet ihlallerini ortaya cikarmaktadir. Bu calismada giindelik yasamlarina
dair bilgilerini paylasan aile hesaplari incelenmistir. Calismaya uygun olarak amagh 6rneklem ¢ercevesinde
secilen so6zii edilen paylasimlari yapan, en ¢ok takipgisi olan aile hesaplari belirlenmis, 6rneklem profil
bilgilerinde meslek belirtmeyenlerle sinirlandirilmistir. Bu dogrultuda dort hesap ¢alismaya konu edilmis,
bu hesaplardan yapilan paylasimlar niteliksel icerik analizi ile irdelenerek cesitli sonuclara ulasilmistir.
Paylasimlarda mahremiyetin ihlal edildigi, gosterisci tiiketime yonelik iceriklere yer verildigi ve incelenen
hesaplarda tesettiirlii kadinlarin tiiketim pratiklerinin moda ile iligkili oldugu yoniinde sonuglara
ulasilmistir.

Anahtar Kelimeler: Mahremiyet, Sosyal Medya, Aile, Gosterisci Tliketim, Gosterisci Dindarlik.
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Family Accounts on Instagram in the Context of Privacy and Conspicuous Consumption Ayse Bilginer Kucur

Introduction

Privacy is one of the important particulars being discussed in different contexts all over
the world. Almost every country has texts to protect privacy in laws, constitutionally
defined rights and judicial decisions, and privacy is considered as a basic right. The
concept of privacy has emerged as a controversial concept from past to present in many
areas such as law, economy, literature, journalism, sociology, and philosophy. Because
while the areas of privacy as a right expand on the one hand, privacy violations are
frequently experienced on the other hand, and the boundaries of the public and private
are blurred. Due to this reason, efforts to define privacy are getting harder and harder.

Social media applications, which are increasing their effectiveness in each passing
day, have changed the perception of privacy in a radical way and made the definition
of the concept become even more difficult. Social media has gained the quality of a
representation tool besides its use as a means of presenting the individual and the details
of his life in a basic way. These environments, that were selected due to the need for
socialization, have turned into identity representation in time. In social media, where
spatial barriers are overcome, it has become commonplace for the individual to present
parts from various periods and actions of his life to people he may never meet in his life.
Unlimited sharing is made in social media applications as if a mutual agreement was
signed, and the individual ignores the fact that he has disclosed his private life. Because
as a result of these shares and interactions, it is one of the most likely situations that
someone who lives an ordinary life becomes a phenomenon and gains his life with these
shares suddenly. The fact that ordinary users are branded, recognized and cared for with
strong identity representations also gives rise to higher presentation standards. Sharing
that starts with a simple food photo, turns into unlimited sharing of the house, a newborn
baby, wedding and engagement events in time. Family, which is accepted as one of the
basic and sacred institutions of the society, turns into an advertising tool and identity
representation as a result of the unlimited sharing. Social media platforms are used as
a presentation tool in terms of contributing to the identity and the image desired to be
created, and personal information is provided to the public. A conspicuous consumption is
shown by including the places visited, the food eaten, the clothes worn, the houses owned
and even the children included in the social platforms in the context of the presentation
of this information. These voluntary disclosures, which cause the inability to make a clear
distinction between the private and the intimate and the controversial concept of privacy,
are sometimes carried to dimensions that cannot be associated with privacy.

This study aims to examine the posts of young couples who became famous by sharing
their families, homes, children, and ordinary actions of daily life, increasing the number
of followers day by day, and getting more prosperous due to this situation, and evaluating
these posts on the axis of privacy, conspicuous consumption and pretentious religiosity,
and to examine the aestheticized understanding of life reflected by these families. Even
though many studies were conducted in this area, the study is unique as no research was
conducted on family accounts that do not have any professional background or experience
and share their ordinary activities in their daily lives.

Concept of Privacy

Privacy is considered as one of the most fundamental human rights in modern
societies. The boundaries of privacy, that were affected by different social perspectives
and sociological conditions in the historical process, are aimed to be clarified again
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today. The concept of privacy needs to be defined on the axis of the concepts of public
space and private space, because the main problem with the concept arises from the
ambiguity between the private space and the public space. As it is common among
social psychologists, “private” is defined as expressing events in relation to a person
that cannot be naturally observed by another person, while the concept of “public” is
defined as public behavior being open to everyone’s observations (Tedeschi, 1986, s.
2). The public and private spheres were explained in different ways by many thinkers
in historical processes. For example, according to (Habermas, 2015, s. 95), “the public
sphere is a space of conversation and discussion where citizens can come together and
communicate. The private space is the family space, the family is outside the public space”.
Mass media such as newspapers, magazines, television and radio are the communication
tools of the public sphere. Because of this bond, the relationship between the media and
the public sphere is inevitable. The public sphere aims to reach to all segments of society.
Individuals form a part of the public sphere by declaring their opinion on every issue
that concerns the public (ispir, 2014, s. 12). Arendth, on the other hand, adds the social
sphere to the distinction between public and private spheres. Arendth, who defines the
private space as an intimate space, expresses the public space as the one that is seen and
heard by others. According to him, people should not be trapped between the private and
public spaces, but should be visible in the social space (Arendth, 2012, s. 104). Sennett
(1996, s. 31), in parallel with other definitions, separates the private space, which he
defines as the secret living space, which is limited to one’s family and friends, from the
public space. With modernization, the understanding of individualism has come to the
fore, and the individual is separated from the traditional and innate structure. Because a
secular world has introduced different values and norms from pre-modernism, and has
given the individual the right to choose a lifestyle and to determine a lifestyle (Ytksel,
2003, s. 192). Taylor states that there was no need for identity and recognition before
modernism and expresses the relationship of these concepts with social position at that
time. Taylor points to the state of being monologic and dialogic in identity formation and
states that identity is formed with these two concepts. While the monologic side is about
self-actualization, the dialogic side comes to life in our relationship with other people
to define ourselves. Meaning that identity is shaped on the axis of dialogic relationship
(Taylor, 2018, s. 54-55). Identity in its dialogic aspect is the part of the individual that is
open to the public sphere. Based on these distinctions, it is understood that the right to
privacy is related to the decision whether or not to participate in the public sphere or to
the extent of participation (Ytksel, 2003, s. 182).

The concept of privacy varies in relation to the meaning attributed to the concept in
different cultures in various sources. In some definitions, family life is considered private,
while in some definitions privacy is expressed as the moments when the individual is
alone with himself or not sharing his private space (Goregenli, 2018, s. 61). This situation
differs between societies in terms of approach to privacy. There are social and cultural
differences as to which actions are attacks on the private sphere and which are public
(Tedeschi, 1986, s. 2). In general, public behavior requires more attention than private
behavior. Because public behavior is almost impossible to reverse and individuals have to
build reputation in the public sphere (Schlenker, 1986, s. 27). The right to privacy is tried
to be protected by written or unwritten rules such as the laws, social norms, customs and
traditions of many countries, and of course, the need for legal regulations is increasing in
line with technological developments. Nowadays, the form of communication mediated
by technology brings the public sphere, the private sphere, the social sphere, identities
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formed by dialogic relations into discussion again and again, and what should be evaluated
within the scope of the private sphere and what should be evaluated in the social or public
sphere forms the basis of the discussions. Especially social media platforms, where these
discussions flared up, are now at the center of many people’s lives. In fact, according to
Ispir, these channels standardized the individual’s ways of expressing himself, brought
personal experiences to the showcase, the practical side of identity was confined to being
online and sharing, and the criterion of social acceptance became equivalent to visibility.
The paradox of individualization experienced in the modernization process has been
reinforced by the capitalist system. Thus, the media not only created fictional identities
but also legitimated them (Ispir, 2018, s. 766-767).

Privacy on Social Media, Conspicuous Consumption and Pretentious Religiosity

Kevin Robins defines social media as a world of exhibition and states that social media is
far from constructive and productive use (Uyanik, 2013, s. 369). Instead of this purpose,
factors such as prominence in social networks, increasing the number of followers,
being a phenomenon, being noticed, receiving advertisements, not falling behind others,
branding oneself, gaining social approval by gaining likes are some of the reasons for the
use of social media platforms. In these environments, identities that can be changed and
rebuilt at any time (Utma, 2018, s. 1196), private areas belonging to the person, events,
squares from life turn into consumption objects. Journalist Vance Packard (1964, s. 42)
in his book “The Naked Society” states that empires have risen in the business world to
sell information about people’s private lives, and draws attention to the fact that “the idea
that privacy is a right to be cherished” has rapidly evaporated from societies. Although
everyone states that they care about privacy, individuals routinely disclose their personal
information and private details about their lives via the internet. In fact, Gotlieb states
that some people do not value privacy and do not care about it when it comes to other
interests (Solove, 2008, s. 5). Bauman and Lyon (2013, s. 22), on the other hand, state
that social media has become public by being consumed with “friends and random users”
and that people voluntarily eliminate their right to privacy with the internet, and that
they consent to the loss of privacy in the face of the wonders offered to them.

Social media tends to encompass all the life limits of the individual with the features it
contains (Yurdigiil & Elitas , 2017, s. 139). The use of communication technologies in
almost every aspect of life has caused a change in lifestyles, and this change has increased
the visibility of concepts such as self, identity, body, perception, thought, culture and
family. Bauman and Lyon (2013, s. 129) adapted Descartes’ statement “I think therefore
[ exit” as “I am seen, watched, noticed, recorded, therefore I exist” in line with Hegel’s
definition of freedom as a “learned and recognized necessity”, revealing the main purpose
of social media shares. In social media, where sharing is the basic principle, there are
actions involving the display, disclosure and revealing of everything that is valuable or
worthless. Positive approaches obtained in return for sharing make the sharer happy. The
assumption that sharing is directly related to being cared for popularizes and creates a
pragmatist and secular culture. Based on this reality, the form of culture and morality
produced by social media is flowing on the screens and more than one emotional state
takes place in a postmodern flow. Exhibitionism is made with posts resembling the
filming of lives in standard frames, and social media, which is accepted as a part of daily
life, creates a relatively free space (Can & Ulutas, 2018, s. 158-165).

Social media consists of abbreviated snapshots of what users post, share, like, and how
they want to be seen, a curated form of identity construction. The main difference from
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personal archives is that convergent technologies provide a global, interactive and
commercial platform (Good, 2012, s. 569). Social media brings ordinary users together
around different stories and content, it increases their visibility, and provides popularity
and approval to the participants.

“This approval is an important motivation that enables the individual to realize herself,
gain respect and feel valuable (Bilginer Erdogan, 2020, s. 70).” Ispir attributes the
fact that the content belongs to an account, that is, to a digital identity, not to a bodily
identity, to gaining virtual visibility with the identity that is desired or believed to be,
and that being active on social media platforms is equated with being accepted by the
society. ‘The individual thinks that by getting rid of social norms and sanctions’ he has
made the transition to unlimited freedom (2018, s. 767-768). As individuals present their
private life experiences for the sake of being permanent, popular and different on social
networks, the exhibition process reinforces its position with its numerous volunteers.
Niedzviecki criticizes that the perception of being unique and valuable is associated with
the sense of existence in this display process, and that this perception is provided by
peeking. Meeting the desire to attract attention and to be noticed, injected by popular
culture, causes individuals to feel powerful (Niedzviecki, 2010, s. 38-42). The tendency
to present oneself to others is accepted as a process of forming an identity through
appearance. Accordingly, people are busy presenting sometimes intentionally, sometimes
unintentionally, sometimes honest and sometimes deceptive appearances, and in parallel
with this situation, they display presentational behaviors (Arkin & Baumgardner, 1986,
s. 75). In line with presentational behaviors, ideal standards are formed in social media,
and individuals who exhibit their lives and themselves have to hide their actions that
contradict with the standards.

Social media platforms have started to function as surveillance and control mechanisms.
The omnipticon process, which is a form of surveillance in which everyone can monitor,
spy on and control everyone, dominates social media. Thanks to the surveillance within
the framework of the concepts of “volunteering” and “pleasure”, everyone becomes
subject and object (Bitirim Okmeydan, 2017, p. 64); (Dedeoglu, 2016, p. 40). Thus, the
identities acquired by the individual through socialization are reconstructed through
social media in the omnipticon process (Dogan, 2021, p. 98). Goffman (2014, s. 57),
considers highlighting certain facts and hiding some of them as an idealized impression
in accordance with the spirit of the presentation. According to him, for a performance to
be successful, those who witness it must be able to believe in the sincerity of the actors.
As we learn to stage our real-life roles, we inevitably become familiar with the routines of
the people to whom we will present our performance. And when we are able to properly
manage a real routine, the reason we can do so is partly “expectatory socialization”
(Goffman, 2014, s. 71-78). So the performance in the showcase should be in line with
social expectations. The social expectation of social media is to push privacy into the
background, to present sections from the magnificent life lived, to transform all kinds of
stories that start happily and continue happily into presentation performances and create
identities that exist or do not exist. Material and spiritual elements such as spouse, lover,
child, parent, family, friend, home, car, love, passion, body and culture accompanying the
creation process are disclosed voluntarily. The showcase is the visible side of the human
being; in the words of Debord (2006, p. 39), “what is appears is good, what is good appears.
“The need to be visible, stay on the agenda, exhibit and show is the basis of conspicuous
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consumption. This method, which is applied with the concern of status, makes the flow
of information about the social segment and identity of the showcase owner continuous.

Capitalist economy proposes to exhibit everything (Han, 2017, s. 28). Commodities
are more important than the existence of the individual in societies where the way of
expressing social status is based on showing off. Veblen (2005) in his work titled
“The Theory of the Idle Class”, associates commodities such as clothing, goods, forms
of entertainment, decorative objects, and housemaids with the purchase of respect.
While describing this class, which tries to distinguish itself from other people through
consumption, as the perpetrators of conspicuous consumption, he emphasizes that the
focus of such an act of consumption is comparison. Especially in social media posts,
presentations aimed at comparing oneself with the lifestyles of others or the elite class
reveal the consumption power of the sharer. To consume is to invest in one’s social
belonging, the point is not to turn into a commodity, but to make oneself a commodity
(Bauman & Lyon, 2013, s. 39-40). Digital mass media and social media platforms, which
have undeniable effects on consumption actions, change the images of products and lead
users to be producers and consumers. As digital mass media lead products to consume
symbolic value rather than use-value, lifestyles displayed on social media platforms
have come to the fore (Sadakoglu & Geng, 2022, p. 296). With the expectation that they
will be accepted as they consume, the individual turns to digital shopping platforms, so
consumption turns into the action of an unconscious process. (Yaniklar, 2006, p. 104).

Whatever the purpose in one’s mind, there is an effort to control other people’s reactions
to him, especially how they will treat him (Goffman, 2014, s. 17-45). In fact, the perfect
showcase display, which is reflected by the lifestyle, image and words, then brings the
tendency to achieve perfection in the physical image of the body. Concerns such as
looking perfect, being beautiful all the time, maintaining the interest and increasing the
appreciation make us be confronted with the faces and bodies that become uniform.
According to Kose (2011, s. 78), the perfect body and aesthetic perception stems from
the orientation of the spiritual emptiness experienced with modernism to the body. This
way of thinking, which takes the risk of erasing subjectivities and individual differences,
directs individuals to aesthetic operations, and thus, the perfect bodies achieved turn
into commodities. Aesthetic applications for the body have gained momentum in recent
years, and the body has become a commodity that shows difference and attraction. In
other words, the body is now a consumption object packaged to arouse desire and have
an impact on the public (Rojek, 2003, s. 112). Social taboos, neighborhood pressure,
economic or religious concerns and the distance shown to aesthetic operations have left
their place to investing in the perfect body with the effect of mainstream media and social
media (Tirk & Bayrakci, 2020).

The fashion, which does not leave any area untouched, has transformed the body into
an object of pleasure by taking advantage of the spiritual gaps. In this transformation,
religious concerns were left aside and aesthetic operations were also adopted by women
wearing hijab. Not only the aesthetic applied to the face, but also the body, which should
be covered according to the religion of Islam, has increased its visibility and appeal to the
eye with the effect of fashion. Especially, consumption-oriented lifestyles have moved the
hijab away from its purpose, and with the influence of fashion, the hijab has turned into an
accessory or a style of clothing. According to Gole (2012), this change presented a ‘Muslim
and modern’ appearance and gave birth to ‘new public faces of Islam’. Hijab means to cover,
put on, or dress in Arabic, and it is used as a term to cover certain parts of the body for a
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natural, customary, or religious reason (Apaydin, 2001, p. 538). But Barbarosoglu (1996,
p. 117) draws attention to the fact that the hijab moves away from its meaning and creates
a new fashion trend with “conformity to social taste”. On the other hand, religiosity means
that a person who adopts a religion reflects the requirements of the religion; he believes
in his beliefs, deeds, moral principles, feelings, thoughts, and behaviors. However, since
it is difficult to fully define the concept of religiosity and draw definite boundaries for
it, the concept is evaluated through its reflections on life (Cetin, 2021, p. 84). Okumus
(2006) defined the new formation formed in the axis of veiling, fashion, and religiosity
in the concept of pretentious religiosity and stated that pretentious religious people turn
everything they own into a means of showing off.

Method

In accordance with the purpose of the research, the content analysis method, which
is used as an observation technique in social or sociological research, was used in this
study (Aziz, 2015, s. 131). Content analysis is a frequently preferred method for analyzing
written and visual data (Ozdemir, 2010, s. 335). According to Yildirnm and Simsek
(Yildirim & Simsek, 2018, s. 242), “the main purpose in content analysis is to reach the
concepts and relationships that can explain the collected data, to conceptualize the
data and to identify the themes that explain the data.” Purposive sampling was used
in accordance with the purpose and method of the study. “In purposeful sampling, it is
important to select individuals or objects that can respond appropriately to the purposes
of the research” (Aziz, 2008, s. 55). Within the scope of the study, family accounts that
share their daily life (self, wife, house, children, vacation, girl request, contract, wedding,
engagement, birth) on Instagram from Turkey were examined. The accounts subject to
the review are limited to those who do not specify any profession. Among these accounts,
a ranking was made starting from those with the most followers, and in this direction,
the first four accounts were included in the study. From the posts made between January
1, 2022 and February 28, 2022, the first photo post of each month that does not contain
advertisements was selected and the method was applied to these posts. Although the
accounts are positioned as public the faces in the photos are blurred in the study and
account names are not explicitly given, only the first letters are given. In the context of the
study, answers were sought to the following questions:

[s there a privacy violation in the posts made from family accounts on Instagram?

e Are posts about conspicuous consumption and pretentious religiosity included in
these accounts?

e Is it possible to obtain information about the family’s lifestyle from the posts?
e In Table 1, the accounts belonging to the Instagram families and the number of
followers are given.

Table 1. Instagram Family Profile Accounts and Number of Followers

Instagram Families Number of followers
o*********** 2,3 mlllOnS
to*********** 2,3 ml”lOnS
y*********** 2,2 mi”iOnS
e 1,2 millions
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Findings

No profession is specified in the profile of the account named “o***********” Beginning
with their acquaintance, they frequently include images of their children, as well as
sharing photos and videos of all events such as promises, engagements, weddings,
holidays, celebrations. The way the couples reflect themselves in the photographs is in
accordance with the structure of Instagram, which is an important exhibition space that
makes it possible to be visible. Exhibitionism and voyeurism have become commonplace
as a daily life practice (Can & Ulutas, 2018, s. 164). According to Niedzviecki (2010, s.
8-18), “those who realize the way they exist in social media and their followers create a
culture of peeping. Moreover, the culture of peeping exists with the sharing of people we
do not know instead of those we know.” The fact that 2.3 million accounts follow people
they do not know and give thousands of likes and comments to the shared photos reveals
that there is a consent-based interaction between the sharer and the followers. In other
words, while followers watch those who voluntarily reveal their lives as they expect and
want, those who share do not see any harm in making their privacy public. The privacy
concerns felt in real life do not appear with the same intensity in social media.

Image 1. January sharing of “o*******#¥&¥” qccount
Source: (Instagram, 2022a)

The photograph in the image was taken on a historical bridge in Diyarbakir, and the post
received 90.9 thousand likes and 750 comments. When the photograph is examined, we
come across more than the ordinary husband-wife photograph. Especially clothes and
accessories are prominent brands. Already in other posts and in this post, followers ask
questions about where the clothes and shoes are bought. Another noteworthy detail in
the sharing is that although the woman is wearing a headscarf, her hair is visible and
her dressing is not close to the hijab. The concept of hijab has emerged in recent years,
with the effect of consumption culture, a hijab fashion that has been disconnected from
its real context, and hijab clothing has begun to be considered together with fashion as
a different reflection of self-actualization and self-presentation. Okumus (2006) states
that “conspicuous religiosity occurs due to reasons such as image, spectacle, fashion,
condemnation, fear, exclusion, social strata and status, and states that this situation
manifests itself through various forms of worship and behavior. The pretentious needs
the presence of other people in order to show off. This action is manifested by signs such
as persistence in pretentious behavior, love of praise, expectation of respect and privilege,
and piety based on image and form. These signs also give birth to pretentious social
relations.” The fact that the couple, which is the subject of the study, needs the presence
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of other people in accordance with the natural structure of social media, suggests that
things such as image, form, love of praise are related to pretentious religiosity.

Image 2. February sharing of “o********” gccount
Source: (Instagram, 2022b)

In Image 2, a frame from the party organized for the woman’s birthday is seen in the
February sharing of the couple “o*****¥*#**<” A bunch of roses, seen in the woman'’s hand
in the photograph, which received 86.3 thousand likes and 377 comments, is usually
presented to women by men on Valentine’s Day, mother’s day or birthday. The expression
of the man’s feelings of love, affection and loyalty towards the woman is identified with
the rose. In consumer societies, commodities are at the forefront with their symbolic
values, that is, the sign value of commodities is important. Demonstration images are the
main object of use of ostentatious individuals in consumption, which social classes tend
towards as a form of expression. Consumption of commodities in acts of giving or receiving
gifts gains importance in the definition of social class and this act is accepted as one of the
motives of consumption culture. In this post, a pretentious birthday celebration is held,
and the followers are expected to support this celebration with their likes and comments.
The birthday, which can also be celebrated at home, was reflected on social media with
a pretentious approach, and the ideal family image presented created integrity with the
general posts of this account. Good (2012, s. 569)’s expression of “shortened snapshots
for the construction of a kind of identity that has been compiled” for his social media posts
finds its counterpart in this post of the above-mentioned account. Again, Veblen (2005)
stated that conspicuous consumption actions are important in terms of comparison.
The desire to be compared with other women, other men or other phenomena and to
hear from the followers that they are the best in sharing the above or similar posts is the
driving force in making such shares.

Another account subject to the study is “ to*******¥*#**" which has 2.3 million followers.
The profile of this account does not contain information about the professions of the
spouses. However, there is a link in the profile stating that they are open to advertising
and cooperation. As in the other account, photos and videos taken inside and outside
the home are published on this account, starting from the couple’s meeting, including
promises, engagements, weddings, pregnancy, and children.

Frciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Sayl/lssue 2, 645-665 653



Family Accounts on Instagram in the Context of Privacy and Conspicuous Consumption Ayse Bilginer Kucur

Image 3. January sharing of “to*******¥*¥*” qccount
Source: (Instagram, 2022c)

The photograph of the young couple seen in Image 3 received 57.7 thousand likes and
2127 comments. The sentence “I feel peaceful and safe when I am with him” was attached
to the photo and a domestic post was made. The home environment, which is considered
private in this post and other posts, is offered to 2.3 million people, and the family
voluntarily violates their privacy. Habermas (2015, s. 131) defines the family area, which
is the core of the private area, as the privacy area. According to Habermas’s definition,
when the above sharing is evaluated, the house, which is the family space, has been moved
out of the area of privacy. The monologic side, which is related to the self-realization of
the individual in identity formation, is the dialogic side of the individual to define himself
with other people (Taylor, 2018, s. 54-55) and is made public by social media. In other
words, the data on the marriage identity of the husband and wife, which could be seen
as monological before modernism, was made public and presented on the axis of dialogic
relationship. In the words of the journalist Packard (1964, s. 42)“the cherished right of
privacy is rapidly evaporating from societies”.

In the traditional sense, privacy is not only scarce but in danger of extinction. Privacy
has been the right to stay out of the picture. Nietzsche’s statement that “no one has
the courage to appear as they are, everyone wears a good mask” (Colomina, 2011, s. 9)
defines pretentious posts made on social media. Ordinary users present appearances
for the sake of increasing their popularity, gaining approval for their lifestyles, sharing
their homes, cars, vacations and adding difference to their ordinary visibility, making
their private areas suitable for peeping. Family albums, which once consisted of a limited
number of photos, have been replaced by photo and video sharing, some of which are
professional or filtered shots, and social media archives created without regard for
privacy. The sentences of Roland Barthes (2014, s. 98) stating that “the photographic age
coincides with the invasion of the private into the public and the creation of the public of
the private,” offers a perspective on the ambivalence between the private and the public
sphere in social media.
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Image 4. February sharing of “to********#¥” qccount
Source: (Instagram, 2022d)

This photo, shared on February 14, Valentine’s Day, received 74.8 thousand likes and 314
comments. The phrase “every day, not one day” was attached to the photo, and a happy
husband and wife profile was presented to their followers with a bouquet of roses. “The
spread of special days in society and their transformation into a cultural practice creates
an artificial reality. Social behaviors are becoming uniform, especially with social media
platforms. Valentine’s Day, which includes emotional reciprocity, is one of the days when
gift giving is intense. This behavioral expectation makes Valentine’s Day a worldwide
occasion for gift giving. Proving love with products such as gifts and flowers turns love
and affection into a commercial tool” (Bakir & Bazarci, 2020). This post, which gives the
impression of a very good couple to its followers, is one of the must-have posts for this
family, which makes its life suitable for peeping. Because in order to reflect the harmony
between the spouses and the perfect family profile, the actions taken on the days of
holiness such as birthdays, Valentine’s Day, wedding anniversary are important for the
followers. Followers view this post and all posts from the “ to*****#***4** 3ccount as a
“perfect, caring family living in their dream marriage”.

The account named “y*******%""which is the subject of the study, has 2.2 million
followers. While there is no information about the professions of men and women,
the link that can be contacted for advertising and cooperation is in the profile. Shares
about meeting, promise, engagement, honeymoon, vacation and similar situations are
concentrated in the general shares of the account.

Image 5. January sharing of “y*****#¥*+¥£” gccount
Source: (Instagram, 2022e)
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This photo taken in Mardin received 109 thousand likes and 1088 comments. In the
shared photo, the couple’s sneakers, tracksuits, the woman’s headscarf and bag brand
were frequently asked in the comments. Some commentators even stated that the
brand of headscarves and bags is Gucci. It is possible to say that the act of conspicuous
consumption and pretentious religiosity are also seen in this account. Like the head-
covering model of the woman in the “ g**#*¥*¥*#**4" gccount, the hair of the woman in
this account is also visible. “The veil, which has become a consumption object of the
[slamic commercial and economic market as well as a cultural and political symbol of
[slamic identity, is now perceived as an urban and modern commodity” (Mese, 2015).
According to Haenni (2014, s. 53-56), the infiltration of mass culture into the Islamic field
secularizes some religious symbols, highlights the symbol rather than religiosity, and this
causes the weak religiosity to turn into an Islamic extension in the public sphere.

Since the first photo in the February posts of the “y***##**##x*" 3 ccount is an advertisement
post, the other posts are in video format, so they were not included in the study.

The last account subject to the study is “ tu*********” which has 1.2 million followers.
This account, which is stated to be a personal blog in its profile, has similar shares with
the previous three accounts.

Source: (Instagram, 2022f)

This post, which received 55 thousand likes and 217 comments, was shot in the village of
Cumalikizik, which has become a popular place with a series. In the comments made on
the photo, the brand of the tracksuits was asked, affirmations were written that they were
a good couple, and social approval was given to the couple with applause and emojis.
Women’s Adidas brand shoes stand out as a symbol of conspicuous consumption. In the
sharing made to fill the showcase with quality and image, such images, which are the
proof of the places visited and the holidays in luxury hotels, were encountered in all the
accounts examined. Ordinary users are trying to become a brand with frequent posts in
order to meet the need to exhibit and show. In this form of consumption, which Bauman
and Lyon (2013, s. 39-40) interpret as investing in social belonging, individuals transform
themselves into commodities. These posts, which are applied with the concern of status,
provide information flow to the followers about the social segment and identity of the
showcase owner.
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Image 7. February sharing of “tu*********” qccount
Source: (Instagram, 2022g)

The couple, who agreed with a brand name to open a beauty center, received 49.9
thousand likes and 252 comments for this post. The person standing between the husband
and wife is Nez Demir, a social media phenomenon. Nez Demir opens the branches of her
beauty center in different cities of Turkey. Using the “ tu*********” gccount, the family
made an agreement to open a different branch of the center, and announced this on their
social media account with the photo above. Trying to express that they are a harmonious
couple and a harmonious team in business life, the family documents this situation with a
photograph. Not only this family, but also the owners of the two accounts “ g**# ek
and “ y*krrsil” except for the couple seen in the “ to****#**##**” gccount, also operate
a beauty center with the Dilan Polat brand. All three of the women in the accounts named
“guieiieiioick | gicioaieiolociolor | yreeiiesliel” which are the subject of the study, are wearing
headscarves and all three of them run beauty centers. When the accounts are carefully
examined, it is understood that the women in the three different accounts mentioned had
plastic surgery, botox or different procedures on their faces. Apart from these processes,
most of their posts also include professional make-up photos.

The modern consumption society has caused changes in various lifestyles and has
associated the concept of veiling with fashion in accordance with its own spirit. While
covering the body, wearing clothes that do not show the body lines, are the main purpose
of hijab in order not to be the target of the gaze of the opposite sex, in recent years, with
the influence of consumption culture and fashion, the veil has begun to aim at the gaze.
It is understood that the women who are the subject of the study dress in line with the
hijab fashion, have make-up and aesthetic operations, that is, they adapt to the hijab
fashion. Moreover, these women not only adapt to fashion, but also earn their living as
the operators of such centers and take place in social media as the image of a veiled
woman. Beauty and aesthetic center businesses can be considered as a reflection of the
Islamic life, which has taken a new shape in the axis of consumption culture and fashion.
According to Bauman and Lyon, people do their best to increase the market value of the
goods they sell. They become the promoters of the goods they encourage to promote
and sell, and they even turn into the goods/products they promote (2013, s. 39). The
fact that women in the accounts named “ tu**ietxieit - gioieisoicioiek | yiolisioresx” who
opened a beauty center, have undergone procedures for the sake of beauty reminds us of
the promise of Bauman and Lyon (2013) that the product they introduce is themselves.
The goods/products in these posts are the images and lifestyles that are tried to be
presented and reflected to the followers. It is possible to associate the reality revealed
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by sharing with Baudrillard’s discourse that the body comes to life in fashion as a means
of pleasure and a means of displaying prestige. Discourses such as perfect beauty,
youthful appearance, feminine appearance, delicacy, glamorous and full hair, body care
make the body an object of salvation and transform it into a cult item. Paying attention
to the body, not the soul, is one of the basic duties of those living in a consumer society
(Baudrillard, 2012, s. 149-153).

The four Instagram accounts that are the subject of the research also follow each other.
The photos and videos shared by these accounts are derivatives of each other. In the
examined photographs, the efforts of men and women who try to draw an ideal family
image, who are well-groomed, young, who live luxurious lives and who follow fashion,
show that uniform individuals emerge in terms of both appearance and lifestyle.

Social media, which promises ordinary users fame and subsequent wealth, encourages
micro celebrity applications. In addition to the promises of self-branding and awards in
the political culture of neoliberal individualism, Social Media Influencers are attracted by
the fact that their success is creating their own brands and depending on micro celebrity
applications (Khamis, Ang, & Welling, 2017, s. 4)

CGonclusion

Social media platforms are used for various purposes such as socializing, communicating,
conveying people’s thoughts to each other, sharing their experiences, and presenting
their lifestyles. This study was carried out to examine the shares of families who provide
various information about their private lives on Instagram. In this direction, four family
accounts were examined, and the first posts of January and February were evaluated with
the qualitative content analysis method.

According to the data obtained from the research, it was concluded that these families
care about sharing and use their profiles as a showcase. In this age where there are
almost no technological barriers, the internet, especially social media applications, is an
excellent platform for personal branding. It has been determined that the accounts subject
to the study provide the most important information about their lives to many people
they do not know, even if they do not share periodically. Personal data such as vacation,
honeymoon, wedding, engagement, wedding anniversary, birthday have been moved out
of the private domain without any privacy concerns. It is known that personal data is not
deleted on the internet, it is always recorded somewhere, and that there are even new
companies working in this field in the business world. Despite this information, unlimited
sharing of families shows that they do not have any concerns about the protection of
personal data of family members. Making everything visible in the information that can be
made public and making private life public causes the real value of privacy to be lost. The
result of Karsli and Aycan’s (2020) study, “Instagram and Privacy: An Example of Sharing
by Religious Conservative Women” is similar to this research, with the conclusion that the
relations between men and women, which are considered intimate, and the social rituals
that symbolize the concept of the family turn into an act based on showing off. Again,
(Koktener & Akgiin, 2020) reached conclusions that private life was opened to the public
as a result of their study on Instagram mothers.

In the global information society, individual privacy is seriously compromised. An
increasingamountofpersonal dataistransferred around the world, and the communication
data of users can be easily tracked by using new information infrastructures. “In this
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age, where all the actions of the individual are perceived as commodities, data is stored,
processed and transformed into data. Keeping this fact in mind, the decision to share
personal information, in other words, to determine the humanitarian need for which the
disclosure is made, should be made first” (ispir, 2014,s.767).

In the shares of the accounts that are the subject of the study, which are selected for
research, and in other posts that are not included in the study, the contents that bear
traces of the consumption culture in general attract attention. It is noticed that especially
women follow fashion in clothing, use clothes and accessories of famous brands, and
highlight this situation in their posts. The study of Karsli and Aycan (2020), in which they
determined that women share their religious identities from their profiles, body, and selfie
sharing are remarkable, and they are a phenomenon by increasing the number of likes and
comments, reveals similar results with this research. Again, the presence of posts about
touristic trips and vacations in luxury hotels in these accounts leads to the conclusion
that families use Instagram as a presentation tool. The women and men in the accounts,
which are examined as the subject of a conspicuous consumption act, also express that
they are open to brand collaborations in addition to the purpose of promoting themselves
in the social arena. Dogan (2021), in his research on the use of Instagram in the context of
gender, has reached conclusions that women both earn economic income and legitimize
their consumption culture. In this respect, two studies reached similar findings. By
enabling ordinary users to create strong identities, its self-branding makes it accessible.
They emphasize self-branding due to their goals of being considered, recognized and
maximizing loyalty (Khamis, Ang, & Welling, 2017, s. 4). Dogan’s (2021) study titled
“Gender in Social Media in the Omnipticon Process: The Example of Instagram” revealed
that social media, which creates an environment for omnipticon, makes women visible,
and they share their private lives, interests, and likes from this environment. In another
study conducted on the shares of Instagram phenomena, it was concluded that clothes,
make-up materials and food were presented to followers with conspicuous consumption
(Birol & Bakir, 2019).

In three of the four family accounts examined in the study, women wear headscarves,
and three women who made this choice opened branches of famous beauty centers. In
the words of Good (2012, s. 569), social media, which is an interactive and commercial
platform, builds identity with visibility and conspicuous consumption. In three of these
accounts, conspicuous consumption shows a parallel appearance with pretentious
religiosity, and it is estimated that women wearing hijabs in the analyzed accounts had
various aesthetic procedures.

The number of studies on Instagram, which continues to be popular among social
media platforms, is increasing day by day. It is understood that with digitalization, the
consumption culture, the understanding of privacy, and the concept of religiosity have
changed shape and taken on different appearances. It is clear that these concepts will
continue to be discussed on similar platforms in the coming years. It is hoped that this
study will contribute to scientific research to be conducted for the purposes of social
media use.
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Mahremiyet ve GoOsterisci Tuketim Baglaminda
Instagram’da Aile Hesaplari

Ayse BILGINER KUCUR (Asst. Prof. Dr.)

Genigletilmis Ozet

Internetin Web 2.0’la birlikte interaktif 6zellik kazanmasindan sonra sosyal medya
platformlar1 kendini tanitmak, kimlik insa etmek, begeni almak, takipgi sayisini artirmak,
toplumda kabul gérmek, sosyallesmek, tiikettigini sergileyebilmek, reklam veya farkli ticari
eylemlerde isbirligi yapmak gibi ¢esitli amaclar i¢in genis katihima kitleleri tarafindan
kullanilmaya baslanmistir. Instagram bu amaclar dogrultusunda en ¢ok tercih edilen
platformlardan biridir. Bu platformlardan paylasim yapilirken kullanicilar bilingsizce
veya bilingli bir sekilde ev, aile, cocuk, kisisel veriler vs. paylasarak kendilerinin ve aile
bireylerinin mahremiyetini ihlal etmektedir. Sosyal ortamlardan bu tir paylasimlarin
yapilmas1 mahremiyet algisini degisime ugratmakta, toplumun kutsallar1 arasinda kabul
edilen aile, bu paylasimlar neticesinde bir reklam aracina doniismektedir. Ozellikle kimlik
tesis etme, imaj olusturma gibi amaclar dogrultusunda gezilen mekanlar, kiyafetler, evler,
arabalar, cocuklar vs. gosterisci bir sekilde sergilenerek mahremiyet goz ardi edilmekte ve
korunmasi gereken kisisel veriler kamuya ifsa edilmektedir. Bir teshir diinyasina déniisen
Instagram’da 6ne c¢ikmaya calisma, takipg¢i sayisini artirma, kendini markalastirma,
sosyal onay alma gibi etkenler siradan kullanicilar: tinli kullanicilara déntstiirmektedir.
Fenomen olarak bilinen bu kullanicilar yakaladiklar1 s6hretin devamhligini saglamak icin
0zel hayatlarini bir tiiketim nesnesi olarak kullanmaktan ¢ekinmemektedirler (Bauman &
Lyon, 2013, s. 22). Can ve Ulutas (2018, s. 158-165) ise paylasim karsiliginda elde edilen
olumlu yaklasimlarin, paylasimciyr mutlu ettigini bu durumun pragmatist ve sekiler
kiltira yayginlastirdigini ve yerlestirdigini dile getirmektedir. Boylece sosyal medyanin
urettigi kultiir ve ahlak bicimi, ekranlarda akip gitmekte birden fazla duygu durumu
postmodern bir akista yer almaktadir. Standart karelerde hayatlarin filme alinmasin
andiran paylasimlarla teshircilik yapilmakta, giindelik hayatin bir parcasi olarak kabul
goren sosyal medya gorece 6zgiir bir alan yaratmaktadir. Teshir siirecinde essiz, degerli,
en iyi olmak var olmakla es anlamh bicimde algilanmakta, béylece kendini giiclii hisseden
birey, sunumsal davranislar sergilemenin dozunu artirmaktadir. Gosterisci tiiketimin
temelini olusturan bu tiir davranislar, vitrin sahibinin toplumsal kesimi ve kimligi
hakkinda takipgilere bilgi akis1 saglamaktadir.

Bu ¢alismada Instagram’da giinliik hayatina dair paylasim (kendi, esi, evi, cocuklari, tatil,
kiz isteme, s6zlenme, diiglin, nisan, dogum gibi ritiiller) yapan Tirkiye'den aile hesaplari
irdelenmigtir. incelemeye konu olan hesaplar herhangi bir meslek belirtmeyenlerle
sinirlandirilmistir. Bu hesaplar arasindan en ¢ok takipgisi olanlardan baslanarak siralama
yapimis, bu dogrultuda ilk dort hesap ¢alismaya dahil edilmistir. Arastirmanin amacina
uygun olarak icerik ¢oziimleme yontem ve teknigi kullanilmistir. 1 Ocak 2022- 28 Subat
2022 tarihleri araliginda yapilan paylasimlardan her ayin reklam icermeyen ilk fotograf
paylasimi sec¢ilmis ve yontem bu paylasimlara uygulanmistir. Calisma baglaminda
Instagram’da aile hesaplarindan yapilan paylasimlarda mahremiyet ihlali olup olmadigi,
gosterisci tliiketime yonelik paylasimlara yer verilip verilmedigi, ailenin yasam tarzina
dair bilgi olup olmadig1 sorularina yanit aranmistir.

664 Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 645-665



Ayse Bilginer Kucur Family Accounts on Instagram in the Context of Privacy and Conspicuous Consumption

Cah$ma kapsamlnda incelenen “O***********, to***********, y*********** ve tu*********"
adl1 dort hesabin paylasimlarinda s6z, nisan, diigln, tatil, balayi, kutlama, dogum gibi
tim etkinliklere ait fotograf ve video paylasimlarina siklikla yer verilmistir. Yapilan
arastirma sonucunda eslerin ve ¢cocuklarin mahremiyetlerinin ihlal edildigi tespit edilmis,
teshirciligin bir giindelik yasam pratigi olarak siradanlastigi goriilmiistiin. Kamuya agik
olan hesaplarda, her seyin goriiniir hale getirilmesi ve 6zel hayatin alenilestirilmesi,
mahremiyetin gercek degerinin kaybolmasina neden olmaktadir. Calismaya konu olan
hesaplardan “g##xieiicis - yploicoeiciorr ve  tueiee  adli hesaplardaki kadinlar
tesettiirlidir ve tuci de giizellik merkezi isletmektedir. Hesaplardaki paylasimlar
ve calismada yer verilen fotograflar incelendiginde tli¢ kadinin da yuzlerine estetik
operasyon, botoks veya farkli islemler yaptirdiklar1 anlasilmaktadir. Ayrica, tesettiir
modas1 dogrultusunda giyinip kusandiklari, makyaj ve estetik operasyon yaptirdiklar:
yani tesettiir modasina uyum sagladiklar1 gozlerden kagmamaktadir. Ayn1 kullanicilar,
glzellik merkezlerin isletmecisi olarak hayatlarim1 kazanmakta ve sosyal medyada
tesettiirlii kadin imgesi olarak yer almaktadirlar. Glizellik ve estetik merkezi isletmeleri,
titkketim kiiltiirii ve moda ekseninde yeni bir sekil alan islami yasantinin yansimasi olarak
degerlendirilebilir. Modern tiiketim toplumu cesitli yasam tarzlarinda degisime neden
oldugu gibi tesettiir kavramini da kendi ruhuna uygun olarak moda ile iliskilendirmistir.

Arastirmaya konu olan dort Instagram hesab1 ayni zamanda birbirlerini takip etmektedir.
Bu hesaplarin paylasimlarinin genelinde fotograf ve videolar birbirlerinin tiirevi
niteligindedir. Calismada incelenen paylasimlarda genel olarak tiiketim kultiirtinden
izler tasiyan icerikler dikkat g¢ekmektedir. Tiketim kiiltiirtiyle iliskilendirilebilecek
sevgililer glinii, dogum giinli gibi 6zel gilinler kutlanmakta ve bunlar1 ispatlayan
fotograflar paylasilmaktadir. Siklikla turistik gezilere, lilks otellerde yapilan tatillere
yonelik yapilan paylasimlar, ailelerin Instagram’t bir sunum araci olarak kullandiklari
sonucuna vardirmaktadir. Aileler paylasim yapmayir onemsemekte profillerini bir
vitrin gibi kullanmaktadir.

Gosterisci bir tiikketme eyleminin 6znesi olan, hesaplar1 ortak kullanan esler, kendilerini
sosyal alanda tanitmak amacina ilaveten marka isbirliklerine agik olduklarin1 da
belirtmektedirler. Ticari bir platform olma 6zelligini barindiran Instagram boylece bir¢ok
kisiye gelir kaynag1 olmaktadir.

Anahtar Kelimeler: Mahremiyet, Sosyal Medya, Aile, Tiiketim Kiiltiirii, Gosterisgi
Tiiketim.
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Abstract

With the innovations brought by the developing technology in the 21th century, there have been changes in the fields of
culture, entertainment and communication. Thanks to these innovations, the media has gained the opportunity to reach
individuals. As a result of the restrictions during the Covid 19 pandemic, social media applications come first among the
environments where individuals have fun and make use of their free time at home. TikTok differs from other social media
applications in terms of its content. Audiences who cannot take part in traditional media not only have the opportunity to
have fun in their natural state through TikTok videos, but also have the opportunity to become a phenomenon with the short
videos they shoot. Today, users with millions of followers gain experience and earn income thanks to this application. It is
possible for any individual to be known for 15 seconds with a video they share in the TikTok application in this way. For
the sake of this possibility of being liked, individuals strive to prove themselves with all their creativity in the videos they
produce. In the current study, 1000 content randomly coming to the TikTok home screen and 10 TikTok accounts with the
most followers were selected as the universe with the purposeful sampling method. The data obtained were evaluated in
the context of uses and gratifications approach in terms of entertainment culture and user experience with the qualitative
content analysis method. The TikTok application has also been structurally examined in terms of user experience. The aim
of the study is to reveal the relationship between the contents of the TikTok application, which surpassed even the most
popular domain name “google” in 2021, in terms of entertainment culture and user experiences. As a result of the research, it
was determined that the TikTok application intensely contains negative content such as violence, sexuality and humiliation.
In addition, it has been determined that users produce entertainment content in the contents of the TikTok application,
which bears the traces of digital culture.

Keywords: Uses, Gratifications, Social Media, User Experience, TikTok, Entertainment Culture.

0z

21.ytizyilda gelisen teknolojinin getirdigi yeniliklerle birlikte kiiltiir, eglence ve iletisim alanlarinda da degisimler yasanmistir.
Bu yenilikler sayesinde medya bireylere ulagsma imkanina kavusmustur. Covid 19 pandemisi sirasindaki kisitlamalar
sonucunda bireylerin evde eglendigi ve bos zamanlarini degerlendirdigi ortamlarin basinda sosyal medya uygulamalari
gelmektedir. TikTok, icerigi bakimindan diger sosyal medya uygulamalarindan farklilik gostermektedir. Geleneksel medyada
yer alamayan izleyiciler, TikTok videolar1 araciligiyla sadece dogal hallerinde eglenme firsati bulmakla kalmiyor, ayni zamanda
cektikleri kisa videolarla fenomen olma firsatina da sahip oluyorlar. Giintimiizde milyonlarca takipgisi olan kullanicilar bu
uygulama sayesinde deneyim kazanmakta ve gelir elde etmektedir. Herhangi bir bireyin bu sekilde TikTok uygulamasinda
paylastig1 bir video ile 15 saniye boyunca taninmasi miimkiin olmaktadir. Bu begenilebilme ihtimali adina bireyler iirettikleri
videolarda tiim yaraticiliklariyla kendilerini kanitlamaya ¢alismaktadirlar. Mevcut ¢alismada, amagh érnekleme yontemiyle
evren olarak TikTok ana ekranina rastgele gelen 1000 igerik ve en fazla takipgisi olan 10 TikTok hesabi secilmistir. Elde edilen
veriler, nitel icerik analizi yontemiyle eglence kiiltiirii ve kullanici deneyimi agisindan kullanimlar ve doyumlar yaklagimi
baglaminda degerlendirilmistir. TikTok uygulamasi, kullanici deneyimi acgisindan da yapisal olarak incelendi. Calismanin
amaci, 2021 yilinda en popiiler alan ad1 “google”l1 dahi geride birakan TikTok uygulamasinin iceriklerinin eglence kiiltiiri
ve kullanici deneyimleri agisindan iligkisini ortaya ¢ikarmaktir. Arastirma sonucunda TikTok uygulamasinin yogun olarak
siddet, cinsellik ve asagilama gibi olumsuz igerikleri barindirdigi belirlendi. Ayrica dijital kiiltlirtin izlerini tasiyan TikTok
uygulamasinin igeriklerinde kullanicilarin eglence igerigi tirettigi tespit edildi.

Anahtar Kelimeler: Kullanimlar Doyumlar, Sosyal Medya, Kullanici1 Deneyimi, TikTok, Eglence Kiiltiirii.
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Introduction

The “human”, who engages in numerous activities such as being in constant interaction
with others, being sad, being happy, and having fun, is at the center of communication
in the social sphere. Basic activities such as working, resting, eating, and sleeping are
included in the daily life of people. The time outside of these basic activities is considered
leisure time. With the advancement of technology and the changing world, the production,
sharing, and transmission of information have also entered into a great transformation.
In this respect, people are living in a period where they can be in touch quickly and easily
through technological applications rather than face-to-face communication. With the turn
of the century, the concept of socialization moved away from one-to-one human relations
in physical environments and evolved into virtual relationships in virtual environments.
The internet world, which was a static environment in the first place, and the information
is only received by the users and the user is passive, has become more proactive with
new developments. With the development of Web 2.0 and then Web 3.0, the internet has
had a significant/powerful/dramatic impact on our daily lives. The Internet has made
users more active by removing them from the passive and stagnant state. Users can now
convey their feelings and thoughts both through text and images and communicate with
other users. The cheapness of mass media, simplified user experience and design, mail
and banking systems, road traffic information, social networking platforms, applications
such as education, health, e-government, and integration of applications to mobile
devices have made people dependent on mobile devices. It is no longer possible to
carry out daily practices without an internet connection or a mobile device. Information
and communication technologies, which are also the locomotive of globalization, have
provided economic, political, and cultural integration in the world. With the developments
in communication technologies, individuals’ perceptions of time and reality in their
communication activities have changed. In addition, as a result of developments in
communication technologies, individuality has come to the fore and the perception of
common values and privacy has also changed. Motivations such as spying, being noticed
by others, being visible, being admired, and being appreciated have become the reason
for people’s happiness in daily life. Not connecting to the internet or sharing content in
applications on the internet creates a feeling of being forgotten in people. In this respect,
social media and/or new communication technologies offer individuals the opportunity
to be known and visible. In particular, the examples of luxurious life and glittering lives
in the social media shares of the multi-follower phenomenon accounts further increase
the interest of ordinary individuals. Social media brings ordinary individuals closer to
famous people, making it easier for ordinary individuals to witness, emulate, and imitate
their lives. New communication technologies offer people the opportunity to be known
easily and quickly. Social media also has hundreds of thousands of applications and usage
opportunities where people can spend their free time having fun. It is possible to list
these opportunities under many features such as being constantly updated, multi-user
features, and sharing content. In this sense, one of the main features of social media is
that it is user-centered. In this channel, the user can proactively produce and manage
their content and consume other produced content. This medium, where the user is
both a producer and a consumer, serves as a transformation center from entertainment
culture to consumer culture, under the concept of the culture industry. The usage and
desire satisfaction needs of the users also experience change and transformation in this
process (Kocgak G., 2012: 7-8). Social media applications include entertainment contents
shared by the young age group. TikTok, which is an important application in this field,
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is a large channel with short videos with both video and audio content. This medium,
where visual effects are used as the basis of their content and all content can be accessed
without identity requirements, is widely used by young audiences around the world.
The application, which has the potential to significantly change the understanding of
entertainment, offers many different categories of content together. TikTok, as a social
networking platform that aims to reach a large number of individuals, makes it easy
for individuals to download these applications and upload content with its structure
that gives importance to user experience, plain content, and simplicity. Simplicity in the
TikTok application is central to the user experience. Users upload or watch content for
various reasons such as having fun, creating commercial value, and being recognized. In
this study, various topics such as Entertainment Culture and New Media Relationship,
Social Media-User-Centered Changes and Uses and Satisfaction Approach, TikTok’s
Establishment Process and Features, Entertainment Culture in Social Media, and TikTok
Application are discussed. In addition, in the study, User Experience, TikTok application
structural features, entertainment culture elements in the content, and entertainment
culture subtitles in the content of phenomenal accounts were evaluated in the context
of the uses and gratifications approach. An important aspect of the study is that it was
carried out specifically for TikTok, which has approximately 700 million users all over the
world and is the social media application that was mentioned for the first time in Google
company’s most searched domain name list since the widespread use of the internet until
2021. In this context, it is aimed to understand the structure of TikTok in terms of the
formation process of social media applications and its relationship with the entertainment
culture and user experiences in terms of the use and gratifications approach. The study
population consists of 1000 content selected from the application main screen and 10
TikTok accounts with the most followers in Turkey using the purposive sampling method.
The data obtained were evaluated using the qualitative content analysis method.

1. Entertainment Culture and New Media Relationship

Postmodernist thought and developments such as widespread use of mass media,
urban life, industrialization, understanding of entertainment, cultural approaches,
individualization, speed, convenience, pleasure, and secularization have led people
away from traditional life, cultural interpretations, and communication processes.
Technology has changed the traditional real-life practices in time and space and enabled
a substitute identity process to begin. In this aspect, there are differentiations in the
fields of entertainment and usage experiences in daily practices (S6giit, 2019: 137-140).
Individuation and the desire to be visible have had an increasing effect on people’s daily
lives and have become one of the culturally decisive elements of modern times. When we
evaluate the communication technologies and globalization process with the turn of the
century, it is seen that there has been a social, economic, and cultural change in the field
of entertainment, which was provided by newspapers/magazines and traditional cultural
means in the past, with the effect of globalization and the mass media. Especially after
the 1990s, it is possible to see this change, which will be summarized within the concept
of “culture industry”, much more widely and rapidly with technological advances. In this
respect, entertainment culture bears the traces of differentiation and transformation
experienced in cultural change. Considering the concept of entertainment as one of the
basic elements in the concept of culture will enable the definition of entertainment culture
to be made more clear. The concept of culture is a phenomenon that directly affects
the structure of society and the understanding of entertainment. As a result of cultural
differences, the entertainment preferences of individuals also differ (Fincham, 2018, 43).
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When individuals are in entertainment venues, they create similarity in the understanding
of entertainment by acting in common behavior with other individuals in that area
beyond their identity structures (Podilchak, 1991,145). The change and transformation
that societies experience in these areas also manifest themselves in many different areas
such as daily practices, values , and beliefs. Since these changes are a manifestation of
the reflections of individuals in the field of entertainment, observing the change will
facilitate obtaining information about the difference experienced (Coruk, 2010:491). The
definition of the concept of entertainment also helps to explain how and what the social
structure is. Entertainment is one of the basic elements that make up the form of social
relations and the relationship process itself (Podilchak, 1991: 135). In this respect, there
are many definitions of the concept of entertainment. It is possible to briefly describe
entertainment as being remarkable, competing, and focusing (Bates and Ferri, 2010:
2). In addition, it is another definition that it is necessary to spend money and time to
have fun and that individuals can enter the sphere of influence of this environment (Kase
and Oelkers, 2008:20). An entertainment environment is an experience that increases
the individual’s feelings of happiness, pleasure, and satisfaction as a result of physical
or non-physical activities (Vogel,2014:15). Entertainment is one of the opportunities
for individuals to escape from a crowded and chaotic city environment. Individuals who
want to escape from a stressful life for a certain period spend time in entertainment
venues in isolation from their social problems (Tellan, 2016: 148). Industrialization and
the provision of production mechanisms with machines brought the shortening of the
work done or the acceleration of the process, bringing the redefinition of the relationship
between the concepts of leisure and work. Individuals who always work at the same pace
in the business process see their spare time as a need for fun (Blythe and Hassenzahl,
2004:92). At this point, according to Adorno, the concept of entertainment is a concept
that should be considered in late capitalism. Individuals tend to entertainment content
and processes to escape from the environment in which they work and to get away
from the monotony of business life (Adorno, 2007, p.68). Especially in crowded city life,
individuals who work in a chaotic order want to relax, listen to their minds and have fun
with content that they may like (Argan, 2007, p.7). Although entertainment venues and
the environments where individuals have fun differ according to age, class, and other
factors, the main idea of entertainment is common.

Itisasetofinteractive social activities for entertainment, socialization,and communication
(Fincham, 2018, pp. 83-120). However, entertainment environments have experienced
processes of change according to the state of the era, region, and technological progress.
Entertainments containing collective spatial rituals were brought to the screens with new
technologies and the sense of entertainment was placed in environments that trigger
visual effects. These developments are internet-based advances completely dependent
on technological developments. Unlike real physical environments, in the interactive
environment created by the nature of the Internet, there are virtual environments with
entertainment content in an infinite number of different places and forms (Argan, 2007,
p. 91). Entertainment has now turned into a structure in which common societies and
individuals living in a global village act with a universal understanding. The fact that
entertainment venues contain many different options thanks to virtual environments also
contributes to the shaping of daily life practices in this direction (Kaser, Oelkers, 2005,
p. 16). It would be correct to summarize the concept of interaction as the passive user
becoming an active user, the subject, from the viewer’s position. For example, physical
associations have been replaced by a wide variety of activities such as virtual meetings,
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concerts, and games in the virtual environment, and individuals have started to meet
their entertainment needs in these environments (Kirik and Altun, 2018, p.117). Screens
and applications have become time and space converters. Ease of use and sense of
pleasure trigger great changes in individuals’ lifestyles. In this respect, social media plays
a very important role in cultural change and transformation. While entertainment culture
was produced through certain symbols and contents in the past, this production is now
provided in the field of social media through the representations created by the media
itself (Arik, 2013:98). There is no more. At this point, many cultural theories and media
approaches make suggestions for the process of building societies in the modern and
post-modern era. (Ozdemir, 2012: 285). The cultural activity of the new media continues
very strongly in the field of entertainment of individuals. Especially ordinary people have
the opportunity to be known and visible in a very short time through social media. Large
masses, who see the effectiveness of this power in a few famous people, are struggling to
find a place for themselves in these media, which have turned into centers of attraction.
Individuals continue to produce their content and satisfy their sense of pleasure in these
virtual environments, whether they have a purpose or not, just for fun and to be known.
In the 21st century, as a result of the technological transformation of traditional media,
an approach based on ease of use and satisfaction has come to the fore in the new media
structuring. This process of change is still actively manifesting itself in social media.

2. Social Media-User-Centered Changes and Uses and Gratifications Approach

With Web 3.0, interactions in social media have accelerated the change process of daily
practices in society. As a result of features such as proactivity, speed, and convenience
in the field of social media, the preference of the masses for these areas has increased.
Media is one of the preferred communication channels. In the context of the development
of new communication technologies, new media has caused social, economic, and
cultural changes as well as the innovations it has brought in terms of the use of social
media applications (Aydin, 2019:223). At this point, control in the use of new information
technologies has changed in favor of users (Kalay, 2016). While users were in a passive
position in the traditional period, they have now become the subject of an active process
(Atesalp and Basglar, 2015). In this case, the user has become a producer as well as a mere
consumer (Ozutku et al., 2014: 59). In this respect, it would be correct to examine this
emerging interactive situation within the scope of the uses and gratifications approach
literature. The original use of the concept is “Uses and Gratification Theory” and it was
produced by Psychologist Elihu Katz. In this approach, Katz focused on the answer to the
question of what individuals do in the applications they use in the media, rather than
focusing on how the media affects people (Yaylagiil 2019: 71). Those who do not adopt
this way of thinking consider the audience/individual in a passive position and think
that the media is the primary and only effective guiding force. However, this approach
suggests that individuals use the media for their satisfaction (Kii¢iikkurt et al. 2009:38).
Individuals can use the media for different purposes and seek applications for their
satisfaction (Erdogan and Alemdar 2002: 187-197). After the 1970s, approaches such
as linguistics and semiotics that focus on understanding the message that the audience
wants to give and see the audience in an active position have developed (Tekinalp and
Uzun, 2013:120). Audiences, who are thought to be active in this approach, use the media
for different purposes as a result of various factors such as the educational or cultural
background of the society or environment they live in (Tokgoz, 2015: 287). Viewers/
individuals produce different meanings from media contents and make interpretations
based on their thinking in addition to the message given by the media (Yaylagiil, 2019:
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72). In this regard, in addition to the activities of the mass media, it has been possible
for individuals to become active in this field according to the uses and gratifications
approach. At this point, it is seen that the media still has a function of meeting the
cognitive and emotional needs of individuals (Katz, Gurevitch, Haas, 1973 as cited in
Tokgoz, 2015: 286). These factors, provided by the functionality of the media, evolve into
an interactive and rapid satisfaction interaction process with the development of new
media technologies and individuals becoming proactive within the media with different
purposefulness. In this context, it is important what the content and information in the
media content that individuals are exposed to and what kind of content they consume.
Regarding the use and gratifications approach of the media, the most up-to-date content
offered to individuals is located in social media environments, where there are fast and
many contents. In this respect, social media applications are spreading rapidly in the
world. According to the 2022 report of the We Are Social platform, currently, 4 billion
620 million of the world’s total population, which has reached 7 billion 910 million, are
actively using social media applications. In other words, approximately one out of every
two people actively uses social media applications. In addition, there is arise of 420 million
users between the 2021 data of the same report and the data for 2022 (We Are Social,
2022).! Social media sharing environments redefine the concept of communication and
reinterpret communication in its field through words, images, and sounds. Individuals
from all age groups can communicate with other users on social networks and share
various data contents (Kirik, 2017, p. 241). Access to other applications on social media
has also increased. Users can access these applications with internet access and their
mobile phones anytime, place, and place. Social media offers people the opportunity to
share their knowledge and experience in a global environment. Even traditional media
has started to benefit from this increasing content (Narin, 2017, p. 22). The new media
has influenced the traditional media, and a hybrid situation has emerged (Aktas, 2016,
p. 16-31). Social sharing platforms such as Facebook, Twitter, Youtube, and TikTok do
not only allow people to socialize. The information, music tracks, and images shared
in these applications generally give information about people’s personal preferences.
Personal pleasure and entertainment are at the forefront. In addition, users can create
a “new identity” with their consent through social sharing platforms. In these channels,
individuals create virtual identities that do not belong to them but define themselves as
they wish. (Yildiz, 2017, p. 19). People present their lives as if they are perfect in social
media applications. The awards received by individuals, the celebrations they made with
their friends, the travels they participated in, the meals they ate in luxury restaurants, and
the pleasant times they spent were shared in general. Individuals strive to satisfy their
desire to be appreciated, visible, and attract attention (Yildiz, 2017, p. 17). Therefore, this
impulse of the person, depending on his desire, is seen as an open area of exploitation
and use (Arik, 2013, p. 110). Facebook, Instagram, and TikTok, which have recently come
to the fore among social media applications, are positioned to have a global impact in this
field. Especially in terms of the content of the TikTok application and the younger age
range of the user group, creating trends with the video content in the world also leads to
cultural changes reflected in daily practices in large masses.

3. TikTok App Features and Entertainment Culture on Social Media

TikTok, which determines the entertainment and video titles with time constraints in
social media applications, hosts exciting streams. The application, a short video-sharing
platform with music, was launched in China in 2016 by China-based internet technologies
company ByteDance under Douyin. It reached many people in China quickly and became
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very popular. The company, which made a big profit with the Douyin application, bought
Musical.ly, a social media platform in California, USA, which focuses on sharing short
videos with music, in 2017 for 1 billion dollars (Herrman, 2019). Choosing young users
in the USA as its target audience, the Chinese company decided to combine TikTok and
Musical.ly applications and user databases under a single application roof in 2018 (Mhalla
et al.,, 2020; Serrano et al., 2020; Kaye et al., 2020; Omar and Dequan, 2020). TikTok is
heavily used by children and young people between the ages of 4-30 (Bresnick, 2019;
Yu, 2019; Kennedy, 2020). In 2021, the number of users of the TikTok social networking
platform approached 700 million. This increase in downloads and usage figures of the
TikTok application worldwide has also increased revenues (Stassen, 2020). TikTok app
is the leader among social sharing platforms focused on vertical reading (Playstore,
2021). The TikTok application is based on a user-centered structure. The application
aims to optimize the user experience and meet the users’ needs. Thanks to its interactive
interface and a large amount of content, users can quickly become familiar with the
program. TikTok’s content production technology is based on “Big Data.” Thanks to the
constantly renewed and updated content, users stay in the application. They do not stop
following (Yu, 2019, p. 28). In the new media era, the relationship between the media and
the audience has transformed from an audience center to a user center.

The Most Popular Social Media Areas in the World

e TikTok.com

e Facebook.com

e Youtube.com

e Twitter.com

e Instagram.com

Source: (Joao Tome, 2021)

The audience is no longer passive but has become active by conveying their feelings and
thoughts. For this reason, some researchers have found it more appropriate to use the
word “user” instead of “audience” in the new media age. Those who use the new media
have moved from the viewer position to the user position (Yu, 2019, p. 29). Thanks to the
software developed to meet the information interaction and expression needs of the user,
it offers personalized services by combining different scenarios. It enables users to use
the application by actively collecting resources and creating value. In addition, limiting the
video duration to a maximum of 15 seconds saves time for both the content producer and
the content consumer. Contents are presented vertically in the application. This provides
the storytelling of the content. In addition, vertical use is more straightforward and
faster than horizontal use. Users prefer vertical use instead of horizontal use. The micro-
narrative method improves the presentation of short video content (cut, crop, simple
montage) methods and optimizes the user experience (Bresnick, 2019). In addition, the
application uses an artificial intelligence algorithm that provides customized services to
the user. The application stores the videos created by many users thanks to “Big Data”
(Yu, 2019, p. 28). Users can reach many people by advertising their work on TikTok. User
experience design includes user interface and interactive designs that appeal to different
aspects of youth, such as innovation and fashion. Users sometimes interact by tagging
# videos and inviting other users to a duet (Bresnick, 2019, p. 6; Serrano et al., 2020).
Interaction design makes the human-computer interaction process more aligned with
people’s expectations. In this interaction process, instead of continuing the interaction
between the product and the user selected as the subject, reducing the handicap in the
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user’s product experience will enable users to adapt to the product in a shorter time and
interact with the product (Serin, 2016, p. 61). The fact that the Internet has become a daily
practice of life has increased media and individual interaction more than ever before. It
is possible to define this interaction process as new media, a new world (Akyazi, 2015,
p. 157-169). With Web 2.0, new concepts such as virtual networks, virtual audiences,
and virtual communities have emerged. At the beginning of these concepts and channels,
social media applications, in which millions of people interact, have gained an important
place in people’s daily lives. Since social media content spreads quickly and effectively, it
has become easier for an idea, person, brand, or company to gain fame and reputation.
At this point, the recreational practices of the individual have also entered a process of
significant change. In particular, the rapid spread of social media worldwide and its use
by millions of people have contributed to reaching a practical point in entertainment
culture. To become a famous vocalist in the 1960s-80s, it was necessary to go to Unkapani
and make records that cost money. However, today, thanks to social media, people can
become known by shooting free clips and then presenting their content to the masses on
social media as a phenomenon. Many factors cause ordinary people’s desire to be famous,
such as being visible, the fear of thinking that it will disappear if it is not seen, the feeling
of being admired and appreciated, the daily life of famous people, and the desire to be
known. Ordinary people can quickly become famous with a single piece of content they
quickly share on social media. It is possible to see these features effectively in the Tik
Tok application. The attractive aspects of this application are that it is straightforward
in terms of user experience, it is free, there is no obligation to add a friend list, people
often share videos for entertainment purposes, and most importantly, it does not require
any friend list, invitation, and identification. In addition, the fact that individuals escape
the difficulties of their daily lives and cheaply seek entertainment can be counted among
the reasons for preferring this application because individuals see poverty as a defect
(Ergil, Gokalp, & Cangoz, 2012, p. 43-44). Therefore, individuals do not accept poverty
and do not want to appear poor. Such individuals like Instagram, Twitter, Snapchat, etc.
They cannot share rich content like famous people in applications such as Instagram,
Twitter, and Snapchat; people generally approach the individuals in their friend lists with
the feeling of looking beautiful, being perfect, being appreciated and liked, and sharing
content according to these approaches. In this respect, as soon as we download the Tik
Tok application, we encounter a community of people we do not know and are constantly
having fun. Thus, ordinary individuals can watch, like, and share the content on this
channel. In this respect, social media applications have a firm place in the new media as
a new medium for understanding entertainment. TikTok is ahead of other applications
regarding user experience advantage and preferability.

4. Methodology of the Research
4.1. Importance and Purpose of the Research

The new communication platforms, which are formed as a result of the advances in new
communication technologies, cause radical changes in individuals’ daily life practices
(thoughts, attitudes, and behaviors) and also cause differences in the understanding of
entertainment culture. This study aims to evaluate the use of Tiktok, the social media
application, which is the current channel of new communication technologies, in terms
of user experience, as well as to evaluate the relationship of the content produced in this
application in the context of entertainment culture and uses and gratifications approach.
The research also reveals what kind of content is produced by any individual we may
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encounter in our daily lives in TikTok, which is the most popular domain name in the
world in 2021. There is also an essential aspect of the study to understand what an
individual can do to be liked and visible.

4.2. Research Methods and Questions

This study was carried out using the qualitative content analysis method. The content
analysis method has preferred the necessity of examining and determining the structural
conveniences provided by TikTok, which is an extremely comprehensive and wide
application in terms of number, amount, and subject. Qualitative content analysis,
psychology, journalism, sociology, mathematics, etc. It is a method that facilitates research
in different disciplines. Sensory experience mostly refers to the experience of the sense
organs such as sight and hearing. The interface design, function presentation, and
interaction design of the TikTok app optimize the user’s visual and auditory experience
(Yu, 2019, p. 32). In this respect, evaluating the contents with a qualitative approach and
making a contextual analysis will be more beneficial for an effective evaluation at the
point of cultural-emotional experience. In this context, 1000 content in TikTok application
and 10 TikTok accounts with the most followers as of 2022 (@cznburak / 59.3 Million,
@nnursema / 19.2 Million, @yesimresmil / 16.5 Million, @nusr_et / 14.6 Million, @
aydas / 12.5 Million, @cilgindondurmaci_ / 17.9 Million, @cerenyaldz/ 9.3 Million,
@cemresolmaz/ 10.3 Million, @cellat36/ 8.5 Million, @sera/ 7.5 Million followers)
purposeful sampling method. The findings were evaluated in terms of user experience
and entertainment culture with the qualitative content analysis method. The results of
the following research questions were evaluated within the scope of the study.

Q1. What structural features does the TikTok application have in terms of user experience?
Q2. What is user-oriented content included in Tiktok application content?

Q3. Is there a relationship between Tiktok application contents in the context of
entertainment culture?

5. Findings and Discussion

This study aims to make a structural evaluation of the TikTok application in terms of user
experience. Additionally, it will discuss the categories of shares in the application content
in terms of their relations with the uses and gratifications approach. With TikTok, faces not
currently seen in everyday life have become visible. Individuals become visible in these
channels, spend more time, and get exposed to intense content at every moment of daily
life. Considering the class category of the social structure, TikTok is an invaluable medium
for large masses with low income. From this point of view, large masses and social classes
should use this application in an understandable and easily analyzable visual structure.
Users should be faced with a simple structure in emotional experience design to provide
more comfortable use because people’s interests/usage areas are limited. Simple
structures that large audiences can quickly understand will provide an advantage for the
application. At this point, the application that has all these structural features is TikTok.
TikTok’s interface is quite plain and distraction-free. It is straightforward for users to get
used to the application quickly. As soon as users download the application, they directly
encounter the content. The interface and submenus are pretty simple and plain. There
are few creator-created notes about who shared the visual and displayed the content. At
the bottom of the note title, the music used can be seen. Again, the profile picture of the
content producer is displayed on the right side of the screen. By tapping on the profile
picture, the creator can also see other content posted. There is a heart-shaped image to
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express your appreciation under the profile picture. By tapping this icon, you can like the
content or see how many people like the content. Under the Like icon, there is an icon
where users can comment on the content. By touching the comment icon from this area,
comments can be written, or comments made can be viewed. Under the comment icon, an
icon allows sharing this comment. By tapping the Share icon, it is straightforward to share
the content on various social media applications such as Facebook, Twitter, Whatsapp, and
e-mail. It is also possible to save the videos presented in the contents, convert them to a
gif or add them to favorites. The sounds of the content published by the content producer
can be accessed in the icon that appears as a plate under the shared image. Other content
offered by the application to the user is easily accessed by the “vertical reading method”
by scrolling the displayed content up and down. In addition to being extremely simple and
effective in terms of use, the vertical reading method has a structure that creates a time
flow effect on users and creates a basis for the easy consumption of content, as it is time-
limited. This flow and consumption feature forms the basis of an adequate consumption
systematic in digital culture. In the vertical flow, the profile of the content producer can
be viewed, and its contents can be accessed by swiping the image that attracts the user’s
attention to the left. At the bottom of the Tiktok app’s home screen is a home page with
options for discovery, content creation, notifications, and profile pictures. It is possible
to see hashtags focused on specific topics among the contents by tapping “Explore” in
this page structure. Using these hashtags, the user can find a topic he/she wants or is
looking for or reach the current topics within the application. In this respect, the users of
the application contents are exposed to the agenda and contents they create interactively.
Millions of people consume short videos prepared on these subjects in a short time. The
hashtag feature is vital in this respect and is a simple but critical topic regarding user
experience and determining user satisfaction. The user can view the profile of the other
user sharing the content under these titles, watch what he/she has shared, and see the
new notifications shared by the user by checking the “notifications” icon. With all this, it
is understood that, in the TikTok application, great importance has been given to design
in terms of user experience. All options that interest the user are located on the home
screen. All these options do not spoil the quality of the image, do not take up much space,
and do not bother the eyes. This main structure is a high level of functionality in terms
of user experience and the main factors that ensure that the user does not experience
confusion in the application. According to data by Sensor Tower in 2020, 60% of TikTok
users are male, and 40% are female users (Tower, 2020). Regarding age distribution,
users are usually in the 14-29 age range. Effects, video transitions, stickers and emojis
on the application can be counted among the reasons for the high number of young
audience. Because the TikTok application is easy to use and popular, it is also used by
children under the age of 14. However, this is a dangerous situation for children in terms
of socio-cultural and moral development. Because this application contains all kinds of
content (violence, sexuality, etc.), in terms of privacy, parents should either keep their
children away from this application or make them use it within a controlled limit. An
important example would be the removal of the application from the Play Store and
Apple Store in India, as it spreads sexuality and negatively affects young people. As of the
end of 2021, TikTok has “689 million active” monthly users, while Douyin (the Chinese
version of TikTok), serving as its twin, has “600 million active” daily users. While TikTok/
Douyin applications are located in 141 countries in total, they have reached “more than
1.29 billion active” monthly in terms of the number of users (Affde, 2022).
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Image 1. TikTok Home Screen Examples (Source: TikTok)

The number of people using the TikTok application is approaching 700 million, and the
majority of users are young, bringing the issue of content control and security measures
to the agenda. In addition, the TikTok application has decided to intensify updates and
content control to provide users with safe areas by avoiding fines and shutdowns. Lots of
Sexuality, violence, harassment, murder, etc. Application management employs over 40
thousand content inspectors to prevent content from being shared. People who work for
TikTok and watch TikTok videos check the content before it reaches users and allow it to
be published according to its availability. Although the number of employees exceeding
40 thousand seems to be relatively high for a social media application, the number of
employees who control the content will inevitably be even more due to the number of
users approaching 700 million. With the rapid increase in the number of users of the
application, much content is shared in a short time (Tower, 2020). The fact that these
contents include images such as violence, sexuality, harassment, murder and raise doubts
about the confidentiality of personal information causes demands for punishment and
closure to be on the agenda in many countries.

Since the Internet is easily accessible, children are at high risk of being exposed to
inappropriate media sources. It is possible to block specific applications and filter
application content with parental control. Using this feature makes it easier to both
maintain control and keep kids away from this harmful content. If you like the content
you watch in the TikTok application, you can also download videos. As a parent, there
is an option to “Allow/Disable Downloads” by going to the Privacy and Security settings
against the problems of downloading and malicious use of the content published by your
child. Hashtag (#) titles have an important place in determining the TikTok agenda and
trends. Hashtag means number sign. Its task within the TikTok application is to gather
people under a title on the same subject. More broadly, it allows interaction by drawing
attention to a focal issue for all users at any time. Thus, it allows countless people to be
drawn to a single topic and this issue to become a topic that is discussed and expressed
in the world. Content shared on social media apps like Twitter, Instagram, and Facebook
is usually limited to a friend list. However, the messages transmitted with hashtags
started to be made/performed by Twitter are not limited to the general public. Users
set the agenda thanks to hashtags opened around a particular topic. While the hashtags
opened on Twitter are generally political, this situation is quite different in the TikTok
application. The hashtags set on TikTok are mainly for entertainment purposes. Some
people perform certain trends, others follow those trends, and eventually, a TikTok
agenda emerges—especially the special effects and video transitions in the TikTok
application help to create and spread these streams. Hashtags can be accessed by tapping
the explore icon at the bottom of the TikTok app’s screen. Trends such as “#stairs”,
“#tilsimligozler”, “#10yearchallenge”, “#gosterkendini”, “#Kklipcek”, which have been
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trend in recent years through hashtags, are for entertainment purposes only. In addition,
it is frequently included in the content of the movements made for the challenge, such as
“#chiliwechallenge,” “#practisavas,” and “#roll,” which develop within the entertainment
agenda. With many challenges, users compete with different users, and in this way, they
show strength among themselves. While the challenge is usually a challenge, the hashtags
on TikTok are clustered around entertainment and commerce purposes. As a result of all
this structural evaluation and analysis, the TikTok application stands out with its easy,

fast, and simple structure in the sample population determined in the research.
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Image 2. TikTok Entertainment and E-commerce Sample Contents (Source: TikTok)

The two titles evaluated after the evaluations made on the axis of the structural
features of the application and user experience are the results of the research made
in the context of the entertainment culture of the contents shared in the application.
1000 TikTok content selected within the scope of purposeful sampling was evaluated.
The common title frequently preferred by the accounts (@cznburak, @nnursema, @
yesimresmil, @nusr_et, @aydas, @cilgindondurmaci_, @cerenyaldz, @cemresolmaz, @
cellat36, @sera), which are in the top 10 in terms of the number of followers as of 2022,
are “entertainment” content. Entertainment title; sexuality, e-commerce, violence and
politics. The common sub-titles that stand out in the content offered to users by 8 of the
10 Phenomenal accounts are; food, clothing, cosmetics, and music. In particular, the user
@cznburak, with over 59 million followers, has reached billions of views on food, music
and religious topics. Another point that draws attention in TikTok content is that cultural
content is predominantly shared. In the study, it was understood that the contents did
not have any centralization or belonging. It has been understood that the contents, in
which a cultural confusion reaches the point of lack of culture, are used intensively. In this
respect, it is inevitable that the concepts that form the basis of the social structure such
as value, ethics and morality will be disinformation with these contents. It is also clear
that as this situation is repeated, the normalization process will occur. Another finding
is that there are very few moral and social propositions such as religious values, family,
respect, etiquette, rules and decency, and that the content is purely entertainment-laden.
The main categories of the contents presented on the TikTok main screen on the Table 1
below were carried out through the analysis of 1000 data.

Table 1. TikTok Table of Contents

Content Types
Fun Sexuality E-commerce Violence Politics Total
503 258 190 41 8 one thousand

503 content evaluated under the title of “Entertainment” as the central theme in the
content evaluated on the TikTok home screen constitutes more than 50% of the current
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sample. The sub-themes evaluated within the understanding of entertainment in TikTok
are titles such as clothing, fashion, music, food, dance, nature shots, voice-overs, karaoke
works, and artworks. At the point of evaluating the application contents, several of these
sub-categories are seen in the contents at the same time. In the evaluation made under the
main category of e-commerce, 240 contents constitute 19% of the total. Under this central
theme, subheadings evaluated all product-based content, cars, home appliances, etc. The
number of content examined under the main heading of Sexuality in content type was
258, constituting 25.8% of the total content. Here, videos based on sexual content used
by men and women are included in the same category. One remarkable data is that the
content under Sexuality is found in the shares of many videos that tend to homosexuality.
As essential data, it is determined that there are 41 videos under violent content. Violent
content constitutes 4.1% of the available content. In the study, under the main title of
politics, current political issues were referred to, or videos with explicit political party
content were grouped. This title only makes up 0.8% of all content. Considering that the
TikTok application appeals to young audiences and that young people create this content
intensively, it is seen that the contents of the TikTok application are in an apolitical
approach, away from politics. The contents that do not fit these categories are given
under the other heading. In Table 2, the content data of the phenomenon accounts, which
are in the top 10 regarding the number of followers, are given in total.

Table 2. TikTok Phenomenon Turkish Accounts Table of Contents

Number Number Number of Number of Entertammen-lt Content
Account name N . Sub-Production
of Likes of Views Contents Followers .
Categories
@cznburak 1.1 billion 18.7 Billion | 1967 59.3 Million | 0% Religious,
Humanitarian Aid
@nnursema 413.6 Milion | 8.9 Bilion | 1236 19.2 Millon | Painting, Music,
Cosmetics, Care
@cilgindondurmaci 176.8 Million 1.1 billion 753 17.9 million Food, Dance, Sex
@nusr_et 113.4 million 1.3 billion 192 14.6 Million Food
Cosmetics,
@aydas 194.8 Million 2.6 billion 815 12.5 Million Clothing, Sexuality,
Dance, Music
Cosmetics,
__ @yesimofficiall 287.5 Million 7.2 billion 688 16.5 million Care, Clothing;
Dance music
Sexuality, Music,
@cemresolmaz 765 Million 12.2 billion 2614 10.3 Million Dance, Cosmetics,
Clothing
Sexuality, Music,
@cerenyaldz 719.6 Million 9.8 Billion 3485 9.3 Million Dance, Clothes,
Cosmetics
@ hangman36 397.5 Million | 4.1 billion | 987 8.5 Million | Sexuality, Music,
Dance, Dress
@greenhouse 176.8 Million | 1.9 billion | 1093 75milion | Sexuality, Dance,
Cosmetics, Clothing

In Table 2, the ten accounts with the highest number of followers within the TikTok
application in Turkey are analyzed under the categories of liking, watching, content
and number of followers, and sub-production of entertainment content. In the table,
the accounts are listed according to the number of followers, and @cznburak (59.3
Million), which has the highest number of followers, took first place. Then, the ranking
is given in the form of a table. The table’s main feature is that under the sub-production
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categories of entertainment content, the most produced titles in Tiktok content are
found. In this area, it is seen that all accounts jointly produce content under the main
heading of entertainment. However, unlike other works in this newly developing
medium, these contents produced under the main title of entertainment present several
topics together. Especially the subheadings of Sexuality, Cosmetics, Clothing, and food
are among the common production areas of these accounts. The research showed that
@cerenyaldz and @cemresolmaz accounts produced a very high amount of content.
These contents were combined under the subheadings of “Sexuality, Clothing, Music,
Cosmetics, Clothing, and Dance.” @cznburak, who has the highest number of followers,
views, and likes of the TikTok account in Turkey, produces content on the sub-headings
of “Food, Religious, Humanitarian Aid.” @nusret stands out among the accounts that
produce content in thematic areas within TikTok. The account, which produced very little
content in the “Food” sub-title compared to other phenomena, nevertheless achieved
a significant number of views. From a usage perspective, six of the 15 best apps have
announced that they are either trying out live streaming shopping events or are planning
to test live streaming shopping shortly. All of the best Social Networking and shopping
apps are using Livestream shopping integration as a potentially massive boost to mobile
retail. TikTok has been the most efficient application in this area that prioritizes the user
experience, as the social media channel where live shopping content takes place the most
in e-commerce.

Nearly Half of the Top Apps Are Testing Livestream Shopping

Top 15 apps by U.S. downloads for Q1 to Q3 2021
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Image 3. (Tower, The Mobile App Market Outlook 2022 Report, 2022)

The application, which doubled all other social media applications as of 2022, has
increased its momentum after the Asian Pacific effect and the Covid-19 epidemic in
2019 and has become the only social media application that has become the first social
media application to rise above Google for the first time on the Internet as the most
searched domain name. In this respect, we see its reflection in a changing world, from
entrepreneurs selling products to crowds at bus stations and extensive squares, which
used to be considered the first step of product awareness and sales and marketing
strategies, to entrepreneurs who have become famous in channels such as TikTok
application and engage in live marketing. The data of 1000 content analyzed within the
scope of the study resulted similarly to “Sensor Tower The Mobile App Market Outlook
2022 Report”.
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5.1. Contextual Analysis of TikTok and Entertainment Culture

New communication technologies bring individuals closer to famous people. Beyond
being familiar, they are perceived as places where the idea of “you can be a phenomenon”
takes place. Social media shares of celebrities, which offer a luxurious, bright and
high-income life, affect ordinary people significantly. Social media causes people to
imitate the lives of others. Many factors such as being visible, the fear of disappearing
if not seen on social media, the feeling of being liked and appreciated, the daily lives of
celebrities, and the financial income of celebrities trigger the impulses of ordinary people
to use these channels. Before Web 3.0, the phenomena steps were very difficult and
only valid for a limited number of people. In the 21st century, although entertainment
changes in form and physically, becoming a phenomenon and gaining fame has become
fast and easily accessible thanks to social networking platforms. TikTok is one of the
most important applications with mass effectiveness that provides this situation. The
sense of fun is dominant in Tiktok content. When the TikTok user content evaluated
in the study is examined, it is understood that the users utilize this application as a
means of entertainment and self-disclosure. The fact that the contents examined in the
study universe include the use of irrelevant and contradictory emotions, mocking the
concepts, swearing, insulting is an indication that this feature of the application is used
effectively by the users. For this reason, poor large audiences are not seen very often in
applications such as Instagram, Twitter, Snapchat. In these apps, people share content
to look beautiful and perfect to their followers (or people on their friend list) and to be
liked by them. It is not necessary to create a friend list first in the TikTok application. For
this reason, users do not have to first see the content shared by their acquaintances. As
soon as you download TikTok, you come across a community of people you don’t know
who are constantly having fun. In this way, users share the content as they wish, since
they are less observed in their immediate environment. These structural features of
the TikTok application enable poor and middle-class individuals, who make up a large
part of the population, to prefer this application. It is seen that local elements come
to the fore more in the content of TikTok application, which is not global and far from
popular culture hegemony.
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Videolar & youtu.berasoqCzk-49g
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#avocado #saltbae #sal...  Enjoyyy #saltbae #salt...  Dry aged Tomahawk #s... oo

Czn Burak iftar Sofrasi @

Image 4. Sample Contents from TikTok Famous Accounts (Source: TikTok)

En Guzel Bad Sevaidir®

Thanks to social media applications, it is possible to see many phenomenal people.
For example, Ece Ronay, who became famous with the song “Watermelon,” Irem, who
gained fame with the song “Ghost Lover” in previous years, and Grup 84, which has a
large fan base on Youtube. Other important exemplary names for recent years, “Nusret”
and “Murat Oviig,” are among those who have become famous on social media with their
different personalities and voices. In the review made in the context of fame on TikTok,
many videos shared for commercial and advertising purposes have come to the fore.

Frciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Sayl/Issue 2, 667-690 681



Examination of TikTok Application in the Axis of Uses and Gratifications Approach ... Yasin S6git, Alpaslan Ongel

Ads in the app are usually posted by privately-owned companies and businesses rather
than by large corporations. It has been understood that restaurant managers are actively
using TikTok. It has been seen that a restaurant located abroad (in Dubai) delivered its
meals to thousands of people in this way. Significantly Nusret’s fame on social media and
the fact that Nusret’s shows are more effective than the taste of food has also changed
the perception of advertising on social media. Similar content with this situation was
frequently encountered in the research conducted. Restaurant owners and employees
have shared videos of the food they make in the TikTok application. Significantly, many
videos are recorded and shared on TikTok by several restaurants in Antalya and the
Aegean region, while serving food accompanied by various shows. Examples of famous
accounts from the food industry on TikTok are @cznburak and @antepliyiyor. In this
application, it was understood that the food sector and other sectors such as textile
and cosmetics were advertised. It has been determined that ordinary people make viral
advertisements thanks to TikTok instead of direct advertisements of large companies.

However, the application’s number of users is approaching 700 million, causing large
companies to evaluate this application as an advertising medium. In addition, known
people who have become famous in the traditional way are on this platform to increase
their reputation and create an agenda. One of the critical examples of this is Ezgi G.
Akdogan, who is a known face in Turkey and has more than 1.5 million followers. She
dances with famous names and shares them on her account. Akdogan, said in the details
of her contents that “Being a star on TikTok is hard. [ have to create new videos, different
trends constantly. Sometimes, even something that seems normal to you can become a
trend” (Antalya Korfez Newspaper, 2018). In this respect, TikTok offers incomparable
opportunities to earn financial income beyond being just an area of video upload.
Especially in the contents, there are many suggestions from ordinary people for the field
of e-commerce. There is unlimited content from watch band making, home cooking,
and car repair tips to solving machine problems. In addition, small products offered by
ordinary users are sold in live broadcasts through e-commerce. It has been determined
that the TikTok application presents a diversity different from all other social media
applications.

Conclusion

The development process in information and communication technologies, starting
with Web 1.0, brought about great transformations in our daily life practices with the
introduction of Web 2.0 and Web 3.0 into our lives. In a world where Web 4.0 is spoken,
artificial intelligence is strengthened, and algorithms recognize human structure and offer
personalized content, digital technologies and communication processes are experiencing
another strong change. The process of change experienced by the media in this area also
manifests itself in practices. In particular, the fields of communication and information
acquisition are changing and social media applications are used effectively. Recently,
social media has become an important part of daily life, especially for individuals who are
closed at home during the Covid-19 pandemic. The process of cultural transformation,
which started with the 19th century, has accelerated through mass media, and in the
21st century, it has turned into an area where individuals are constantly present online
with the further advancement of technology. In this area, the continuous exposure of
individuals to content such as advertisements, videos, photographs and films has led to
the emergence of the consumption society. At this point, the masses who consume faster,
adapt themselves to a pleasure-oriented lifestyle, and most importantly, live in disposable
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behavior, become insatiable and present the problematic of a consumption society. In
the century of consumption, a culture industry was formed and people’s spare time was
surrounded by the products and places of this culture industry. With the developments
in communication technologies, individuality has come to the fore, and the structure
of many factors that make up the society and family structure such as shared values,
boundaries in individual relations, moral understanding, concepts and the perception
of privacy have changed or disappeared. Individuals also use an entertainment-centered
cultural understanding in the time they spend in their relationships, in their behavior
and comparisons in their lives. Now, the individuals seek happiness in traits such as
knowing what other people are doing, being watched by others, being visible, being
admired and appreciated. At this point, within the framework of all these evaluations,
social media is one of the most important places where all this change is experienced.
Social media is considered as a center for entertainment and leisure beyond being a
medium where you can watch videos or get information only by communicating. It is very
important to be visible and known in this medium. New communication technologies
have gathered individuals in a medium without dividing them into social classes and have
made it possible to send messages to known people without introducing their identity, to
communicate with them, and to see how and where they have fun and how they spend
their day. Especially in social media shares of famous individuals, luxurious and bright life
contents are watched, liked and followed billions of times by ordinary society segments.
For this reason, individuals seek different ways to be known, to be visible, to attract
attention and to have fun.

New communication technologies offer people the opportunity to have fun easily and
quickly. In this aspect, the technology of the 21st century presents many social media
applications in social media. Among these applications, TikTok is the application which
draws most of the attention especially after the 2020 Covid-19 period. TikTok application
precedes other applications in many areas such as having a simple design in terms of user
experience, making the user’s visual and auditory experience very high quality, offering
opportunities that can enrich the content with simple fictional methods and bringing the
sense of fun to the fore, not requiring the identification and account information to be
reported, and providing the opportunity to access content without opening an account. It
has been observed that users mainly publish content for entertainment purposes in the
TikTok application. However, when we look at these contents, it is seen that the values that
will keep the social relations and society alive such as decency, shame, respect are turned
upside down and a macho attitude dominates the contents in the name of entertainment
and being different from others. It can be concluded that young individual’s resort to
reasons such as being a phenomenon in these areas, gaining followers and being watched.
It can be said that the TikTok application does not require an identity that distinguishes
itself from other applications, does not have a friend list, and is far from being known
by its immediate real environment, which are important factors in the sharing of these
contents. Among the 1000 content on the TikTok homepage, which are evaluated without
opening an account, entertainment content is the mainly shared, as well as e-commerce
products, sexuality, promotion of technological products and music content. In particular,
although the use of absurd concepts or people in the name of entertainment in video
content and sharing them with music will increase the effectiveness of visuality, it may
cause some social, intellectual and structural problems conceptually. At this point, it has
been seen that young people are exposed to very destructive content in terms of moral
and traditional cultural values. There are also dozens of content applications, such as the
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old aunt insulting or cursing a young person who helps her to in order to be absurd and
have fun. In addition, considering that this application is used intensively by individuals at
a very young age, it is important to consider what the content presented to young people
as entertainment will cause. Because it should not be forgotten that these users, mainly
between the ages of 14-24, who share content by entering these areas, will be the adults of
the society tomorrow. Another noteworthy issue in the study is that e-commerce content
takes the second place. As a result of the study, it has been seen that the ways of making
money through e-commerce have developed and the content shares reached the quality
of advertisements published from mass media. In this respect, the inclusion of methods to
reach the target audience and to be noticed by a large number of users gives clues about
the changes in the sectoral approach to be experienced in the future in this field. It is one
of the remarkable outputs that sexual content takes place in the study at a significant rate.
In this regard, it is clear that sexual content primarily includes women. However, one of
the remarkable results in the content is that besides the fact that the sexual content is
predominantly female-centered, there are also content on topics such as homosexuality
or gender change. In this regard, it is possible to count these contents as one of the main
differences encountered in the contents of the Tiktok application on the home screen.
In addition, the fact that technology products are included in the content shows that the
application has an algorithm for the target audience and is used as one of the sales and
marketing methods in this field. The fact that the contents of the phenomenon accounts
are similar to the contents encountered on the home screen, has made the content area of
the Tiktok application clear. Looking at the outputs of the study, it is seen that there is a
relationship between entertainment and TikTok in accordance with research question 3.
In addition, it is understood that TikTok content offers an area of use that will entertain
individuals, fill their spare time, and satisfy the user’s sense of pleasure. In addition to this
point, it is necessary to evaluate the emotions of users with a “self-centered” approach and
not to overlook the effect of hedonism. For this purpose, users present content in various
forms in order to be different from one another. However, at this point, the individual can
easily take on different identities in order to produce “something new” by separating from
his own identity. The underlying approach has to do with a simple but disruptive concept
provided by technology: convenience. This concept shows that the ease or convenience
of any work done does not give parallel outputs with the positive aspect of the concept
in terms of the working process and the long-term results. Supporting this issue, users
encounter entertainment-based content offered in the application, which has no limits
and encourages easy earning. At this point, users are exposed to the idea of getting rich
the easy way, as well as encountering a lot of content in such channels. Therefore, Tik Tok
becomes a major tool that builds a cultural space where being an individual producing
entertainment with a simple video content and the possibility of reaching the masses and
making a lot of money with this video content are marketed. Another problem in this
regard is that this understanding of entertainment has the potential to turn into a cultural
accumulation over time. This structure is moving towards a dangerous process in which
all moral, religious and cultural elements are recklessly replaced with entertainment and
pleasure. In addition, this situation presents the large masses who seek this pleasure
in their entire lifestyle as a social output. Therefore, TikTok is becoming a tool used in
this regard. This instrumentality is supported by today’s technology and countless
applications and content, then the entertainment culture turns into the example of the
“rabbit carrot” that large masses of the society pursue. As a result of all these, TikTok
application is just one of the phenomena produced by new communication technologies.
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The determinism aspect of technology has both positive and negative effects. In this
respect, it would not be possible to exclude or ignore technology completely, and it would
be a wrong approach to accept and internalize it in all aspects. As a result of the study;, it
has been understood that the contents of the TikTok application have many examples,
mainly in terms of entertainment, e-commerce and sexuality.

As a result, it is clear that individuals will have an advantage as a new entertainment
medium in terms of commerce and spatial experience. However, the intense presence
of negative examples such as violence, sexuality and immorality in the same application
content should be examined as a great social threat. In addition, it will be a great
contribution to create a media consumption education model within the literacy and
education systematics in communication channels against clear threats in terms of the
age and development of the users. The measures to be taken against this issue and the
protection of the future social structure will be vital. It is recommended to conduct an
interdisciplinary study on the structure of society, the cultural elements in the contents
and the results of these. In addition to presenting an interactive situation regarding the
user experience and application contents, the current study has given important outputs
in order to clarify the producer and consumer role of the user. In addition, it is hoped that
the study will contribute to other researches in this field.

Notlar
1 https://wearesocial.com/digital-2022, Date of Access: 06.05.2022
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TikTok Uygulamasinin Kullanimlar ve Doyumlar Ya_kla§|m|,
Kullanici Deneyimi ve Eglence Kiiltiirli Ekseninde Incelenmesi

Yasin SOGUT (Asst. Prof. Dr.)
Alpaslan ONGEL (Lect.)

Genigletilmis Ozet

Teknolojinin ilerlemesi ve degisen diinya icinde bilgi liretimi, paylasami ve iletimi de
biiytik bir doniisim icerisindedir. Bu ydnden insanlar yiizylize iletisim siirecinden
teknolojik uygulamalarla hizli, kolay ve her an baglanti halinde olabilecekleri bir
donem icerisindedirler. XXI. yilizyilla sosyallesme kavrami fiziki ortamlarda birebir
insan iliskilerinden uzaklasarak sanal ortamlarda sanal iliskilere evrilmistir. ilk etapta
statik bir ortam olan ve bilginin kullanicilar tarafindan sadece alindig1 ve kullanicinin
pasif halde oldugu internet diinyasi sonrasinda yeni gelismelerle daha pro aktif bir
hale dontsmistir. Web 2.0 ve ardinda Web 3.0’in gelismesiyle birlikte internetin
glinlik hayatimizda 6nemli/gii¢clii/dramatik bir etkisi olmustur. Kiiresellesmenin de
lokomotifi olan bilgi ve iletisim teknolojileri diinyada ekonomik, siyasi ve kiiltiirel bir
biitiinlestirme saglamistir. Iletisim teknolojilerinde yasanan gelisimlerle bireylerin
iletisim etkinliklerinde zaman ve gergeklik algilayislart degismistir. Ayrica iletisim
teknolojilerindeki gelismeler neticesinde bireysellik 6n plana ¢cikmis, ortak degerler ve
mahremiyet algis1 da degismistir. Gozetlemek, baskalar: tarafindan farkedilmek, gortiniir
olmak, begenilmek, takdir edilmek vb. duygular insanlarin giinliik hayattaki mutluluk
sebebi haline gelmistir. Internete baglanmadan veya internette uygulamalarda insanlar
icerik paylasimi yapmadigi siirece unutulma hissine sahiptir. Bu yoniiyle sosyal medya
ve/veya yeni iletisim teknolojileri bireyleri bilinir ve goriniir olma imkani sunmaktadir.
Ozellikle ¢ok takipcili fenomen olan hesaplarin sosyal medya paylasimlarinda liiks
yasanti Ornekleri, maddi kazanglari, 1siltilh hayatlar1 siradan bireylerin ilgisini daha
da arttirmaktadir. Sosyal medya siradan bireyleri tnlii insanlara yaklastirarak onlarin
hayatlarina sahit olmalarini, 6zenmelerini ve taklit etmelerini kolaylastirmaktadir. Yeni
iletisim teknolojileri insanlara kolay ve hizli bir sekilde bilinir olma yolunda firsatlar
sunmaktadir. Sosyal medya temelde ayni zamanda insanlara bos zamanlarini eglenerek
gecirebilecekleri yiizbinlerce binlerce uygulama ve kullanim firsatlarina sahiptir.
Eglence anlayisini 6nemli bicimde degisime sokma potansiyine sahip uygulama da
icerikler cok sayida faktor ve kategoriyi birlikte sunmaktadir. TikTok ¢cok sayida bireye
ulasmay1 hedefleyen sosyal paylasim mecrasi olarak treticileri kullanici deneyimine,
sade icerige, basitlige cok 6nem veren bireylerin bu uygulamalar: indirmesini ve igerik
yuklemesini kolaylastiran bir temeldedir. TikTok uygulamasinda sadelik ve basitlik
kullanici deneyimi agisindan merkeze alinan bir durumdadir. Kullancilar eglenmek, ticari
deger olusturmak, taninir olma gibi cesitli sebeplerden dolay1 da icerikler ytiklemekte
ya da icerikleri izlemektedir. Bu ¢alismada Eglence Kiiltiirii ve Yeni Medya Iliskisi, Sosyal
Medya-Kullanici Merkezli Degisimler ve Kullanimlar ve Doyumlar Yaklasimi, TikTok'un
Kurulus Siireci ve Ozellikleri, Sosyal Medyada Eglence Kiiltiirii ve TikTok Uygulamasi
gibi ¢esitli konu/konular ele alinmistir. Ayrica ¢alismada Kullanici Deneyimi, TikTok
uygulamasi yapisal 6zellikleri, iceriklerde bulunan eglence kiiltiirti 6geleri, fenomen olan
hesaplarin iceriklerinde barindirdiklari eglence kiltiri alt bashik konular1 kullanimlar
ve doyumlar yaklasimi baglaminda degerlendirilmistir. Calismanin 6énemli bir yoniide,
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internetin yaygin kullanimindan 2021 yilina kadar google sirketini en ¢ok aranan alan adi
siralamasinda ilk kez gecen sosyal medya uygulamasi olan ve tiim diinyada yaklasik 700
milyon kullanicis1 bulunan TikTok tizerinde gerceklestirilmis olmasidir. Bu cercevede,
sosyal medya uygulamalarinin olusum siireci agisindan TikTok’un yapis1 ve uygulamanin
kullanim ve doyumlar yaklasimi ekseninde eglence kultiri ve kullanici deneyimleri
arasindaki iliskiyi anlamay1 amac¢lamaktadir. Calisma evrenini amagsal 6rneklem yontemi
cercevesinde uygulama ana ekranindan 1000 icerik ve Tiirkiye’de en ¢ok takipgisi
olan 10 TikTok hesab1 olusturmaktadir. Elde edilen veriler nitel icerik analizi yontemi
kullanilarak degerlendirilmistir. Yeni iletisim teknolojilerinde gerceklesen ilerlemelerin
neticesinde olusan yeni iletisim platformlari, bireylerde giindelik yasam pratiklerinde
(distince, tutum ve davranislar) kokli degisimleri getirmekle beraber eglence kultiiri
anlayisinda da farkliliklara sebep olmaktadir. Bu c¢alismanin amaci yeni iletisim
teknolojilerinin giincel mecrasi olan sosyal medya uygulamasi Tiktok’in kullaniminin
kullanic1 deneyimi acisindan degerlendirilmesinin yaninda bu uygulamada tretilen
iceriklerin eglence kiltiri ve kullanilar ve doyumlar yaklasimi baglaminda iliskisini
degerlendirmektir. Arastirma 2021 yilinda diinyada en popiiler alan adi olan TikTok’ta
giindelik yasamimizda karsimiza cikabilecek herhangi bir bireyin ne tiir igeriklerin
tretildigini de ortaya koymaktadir. Ayrica calismanin bireyin begenilme ve goriniir olma
ugrunda neler yapabildigini anlamak adina 6nemli bir yonii de bulunmaktadir. Calisma
kapsaminda asagida belirtilen arastirma sorularinin sonuglari degerlendirilmistir.

Q1. TikTok wuygulamasi kullanici deneyimi agisindan hangi yapisal 6zellikleri
barindirmaktadir?

Q2. Tiktok uygulama igeriklerinde kullanicilara yonelik hangi icerikler yer almaktadir?
Q3. Tiktok uygulama igeriklerinin eglence kiltiirii baglaminda iliskisi var midir?

TikTok uygulamasinda yer alan igeriklerde agirlikli olarak kullanicilarin eglence amacgh
icerikler yayinladig1 gorilmistir. Ancak bu igeriklere baktigimizda siddet, ahlak disi,
cinsellik, edep, utanma, saygi vb. toplumsal iliskileri ve toplumu ayakta tutacak degerlerin
alt tst edildigi bir mago tavrin eglence ve farklilhik adina igeriklere hakim oldugu
gorilmiistiir. Iceriklerde siddet, ahlak disilik, dalgaya alma, kiiciimseme, kiifiir gibi toplum
yapisina zarar verici videolarin siklikla yer almasi geng nesillerin bu alanlarda fenomen
olma, takipg¢i kazanma ve ¢ok izlenme gibi nedenlere tevessul ettikleri sonucu ¢ikarilabilir.
TikTok ana sayfasinda yer alan ve herhangi bir hesap a¢ilmadan degerlendirilen 1000
icerik arasinda eglence igerikleri agirlikli paylasilmasin yaninda e- ticaret lriinleri
hakkinda, cinsellik igeren, teknolojik tiriinlerin tanitimi ve miizik icerikleri bashklari
da uygulama icgerisinde yer alan konulardir. Bu noktada ahlaki bir degerlendirme ve
genclerin geleneksel kiiltiirel degerler noktasinda ¢ok yikici icerilere maruz kaldigi
gorilmiustiir. Calisma neticesinde TikTok uygulamasi iceriklerinin agirlikh olarak eglence
e-ticaret ve cinsellik agisidan ¢ok sayida ornege sahip oldugu anlasilmistir. Bunun
neticesinde bireylerin ticaret acisindan ve mekansal deneyim alaninda bir yeni eglence
mecrasl olarak avataja sahip olacaklar1 sonucu agiktir. Ancak ayni uygulama igeriklerinde
siddet, cinsellik, ahlaksizlik vb. negatif 6rneklerinde yogun bigimde yer almasi biiyiik
bir toplumsal tehdit olarak irdelenmesi gereken ve kullanicilarin yaslar1 ve gelisimleri
icin acik tehditlere karsi iletisim mecralarinda okuryazarlik ve egitim sistemetagi icinde
bir medya tiiketimi egitim modeli olusturulmasi biyiik bir katki olacaktir. Bu hususa
karsi alinacak onlemler ve ileriye doniik toplumsal yapinin korunmasi adina hayati
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nitelikte olacaktir. Toplum yapisy, iceriklerde bulunan kiiltiirel 6geler ve bunlarin ortaya
cikardigl sonuclar tizerine interdisipliner olarak genis kapsamli bir ¢alisma yapilmasi
onerilmektedir.

Anahtar Kelimeler: Kullanimlar Doyumlar, Sosyal Medya, Kullanici Deneyimi, TikTok,
Eglence Kulturt.
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Abstract

Television series carry the structural traces of the society in which they are produced. The social, cultural
and ideological values of the society are revealed to the audience through the characters portrayed on the
screen. The TV series discussed in the study are examined as an indicator of social life. The sitcom named
“Jet Sosyete”, written by Gililse Birsel, is an important production based on utilitarian characters. This
sitcom, which reflects the utilitarian attitude in social relations and the utilitarian character that emerges
as a result of it, to the screen with an important degree of reality, constitutes an important example of
utilitarianism critique. In this direction, the analysis of the TV series, which is considered as the research
object, from a sociological perspective was made within the framework of John Stuart Mill’s “utilitarianism”
theory and Alain Caillé’s “criticism of the utilitarian mind”. Discourse analysis method was used in the
study. The study, which aims to investigate and reveal the utilitarian relations and functioning in the social
structure through the discourses in the series, also emphasizes the sad end by emphasizing the fate of
utilitarianism.

Keywords: Utilitarianism, John Stuart Mill, Critique De La Raison Utilitaire, Alain Caillé, Jet Sosyete Sitcom.
0z

Televizyon dizileri, iretildikleri toplumun yapisal izlerini tasimaktadir. Ekranda canlandirilan karakterler
araciligl ile toplumun sosyal, kiiltlirel ve ideolojik degerleri izleyicinin gozleri 6niine serilmektedir.
Calismada ele alinan dizi film, toplumsal yasamin bir gostergesi olarak incelenmektedir. Giilse Birsel'in
senaristligini yaptig1 “Jet Sosyete” isimli durum komedisi, faydaci karakterler iizerine kurgulanmis énemli
bir yapimdir. Toplumsal iligkilerdeki faydaci tutumu ve bunun neticesinde ortaya c¢ikan faydaci karakteri
onemli bir gerceklik 6l¢ilisiinde ekranlara yansitan bu durum komedisi, faydacilik elestirisinin 6nemli bir
ornegini teskil etmektedir. Dizideki insani iliskiler, olaylar ve sdylemler agirlikli olarak menfi beklentiler
lizerine insa edilmistir. Faydaci sdylemler ile sosyolojik mesajlar komiklik algis1 lizerinden birbirine
eklemlenerek iiretilmistir Bu dogrultuda arastirma nesnesi olarak ele alinan dizi filmin sosyolojik
perspektiften analizi John Stuart Mill'in “faydacilik” teorisi ve Alain Caillé’in “faydaci aklin elestirisi”
cercevesinde yapilmistir. Calismada s6ylem analizi yontemi kullanilmistir. Dizideki sdylemler araciligl ile
toplumsal yapidaki faydaci iliskileri ve isleyisi arastirip ortaya koymay:1 amaglayan calisma, ayni zamanda
faydaciligin akibeti lizerinde durarak hazin sonuna vurgu yapmaktadir.

Anahtar Kelimeler: Faydacilik, John Stuart Mill, Faydac1 Aklin Elestirisi, Alain Caillé, Jet Sosyete Durum
Komedisi.
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Introduction

According to the positivist understanding adopted by traditional theories, scientific
knowledge is only knowledge that is reasonable. The enlightenment revolution, which
promised to be enlightened only through reason, by putting the mind at the center, got
stuck in a deadlock that it could not get out of with this error. It is inevitable that the mind
alone will not be able to make sense of human, life, nature and objects, and happiness
and peace cannot be found in a world understanding where emotions and feelings
are considered unreal. In new times, the idea that happiness and pleasure can only be
obtained with benefit resembles a dark whirlpool. Thinkers such as John Stuart Mill and
Alain Caillé have critiqued utilitarianism with a critical perspective by investigating the
ways of individual and social happiness.

After Mill, who explained the utilitarian doctrine with the principle of happiness, Alain
Caillé, a French sociologist, examined the concept of “utilitarianism”, which was put
forward by the thinkers before him, based on his critical assumptions. He especially
focused on the damage caused by utilitarian attitudes and thus developed the concept of
“criticism of the utilitarian mind”. In this study, it is aimed to touch on the appearance of
the utilitarianism, which is largely fed by empiricism and positivism, in visual media tools.
In this regard, the sitcom “Jet Society”, which was broadcast on television screens and in
digital media, was chosen as the research object, and the traces of the utilitarian mind in
this series were investigated. TV series constitute an important part of the broadcasts
that the audience follows on television screens or internet platforms. These serials are
important in terms of reflecting social reality.

Discourse analysis method was preferred in the analysis of Jet Society sitcom. With this
method, it is aimed to analyze the behaviors and attitudes of individuals. First of all, the
social positions of the characters in the series corresponding to the real-life personalities
were taken into account, then the utilitarian attitudes and life philosophies of these
people against the events they experienced were discussed. The life practices and
utilitarian personalities of these characters, who make up the leading actors of the series,
have enabled the utilitarian mental patterns and the quality of utility to be analyzed in
a concrete way. The events in the series, the discourses produced and the behavioral
attitudes were analyzed in detail and analyzed on the basis of utilitarian rational criticism
with the discourse analysis method.

Critical Theory and Utilitarianism

Contrary to critical theory, traditional theory ignores the concepts of goodness and virtue
by thinkers such as Aristotle, who is considered one of the founders of social science.
He claims that the propositions of these thinkers remained in that age, and does not
relate them to today’s world. It does not deal with what should be in society, such as
morality, ethics, virtue, but only what exists. This is an understanding of life isolated from
thought and contemplation. Thinking people have always been perceived as a danger
by totalitarian regimes that have adopted the positivist tradition. Thought is the biggest
enemy of this order. Everything is fine as long as societies do not think and produce.
Therefore, they do not allow contemplative thinking. This is also the case according
to the Frankfurt School’s critique of the culture industry. Audiences have no choice.
Others decide for them. It is their duty to take these decisions as they are and not to
question them.
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The mind, which is not allowed to contemplate and is separated from emotion, spiritual
feelings, morality and virtue, has thus turned into an instrumental mind directed
by others. This mind is a form of mind that moves away from tradition, gets rid of
emotionality, and puts calculation and control before everything else. Horkheimer
and Adorno, in their Dialectic of Enlightenment, define it as “the mind that defeats
superstitions with its intelligence and dominates the disenchanted nature (2014, p. 19).
According to Habermas, this mind is the instrumental mind that destroys the critical mind
(Ozbek, 2004, p. 70).

The positivist understanding, on which utilitarianism is based, sees all kinds of injustice
and inequality as legitimate under the guise of being scientific. According to the positivist
tradition, scientific knowledge is knowledge that is reasonable. Knowledge, which is
power, knows no bounds neither in enslaving people nor in gentle submission to the
masters of the world. It even gives room to enthusiasm only in accordance with reason
(Horkheimer & Adorno, 2014, pp. 126-127). For example, the bond of affection between
the mother and the child, the feeling of sincerity between friends, are the phenomena
that the positivist tradition cannot explain, and thus accepts as unreal. As Horkheimer
says, if actions determined by reason are human, existing social practices that determine
existence in detail are inhuman (2005, p. 358). This understanding separates the
scientific from the metaphysical. Comte explains this as the superiority of the scientific
over the metaphysical. In terms of positivism scientific knowledge refers to the mental
comprehension of the object by the subject (Koker, 1998). In other words, if information
is not based on reason and cannot be experienced concretely, that information does not
have a scientific value and does not have any value.

Critical theory considers that it uses scientific knowledge accepted by traditional theory
to justify its desire to dominate the field of objective reality. As Raymond Geuss points
out, natural sciences based on positivism are objectifying in this respect (2002, p. 10).
At this point, the formalization of the mind will only be an intellectual expression of the
mechanized mode of production (Therborn, 2006, pp. 21-22). For this reason, critical
theory develops an approach based on immanent critique (Swingewood, 1998, p. 333). The
prominent understanding in the critical theory (Jay, 2005, pp. 366-368), which developed
as a reinterpretation of Marxism, is the critique of the instrumental domination of the
Western rationalist tradition, which causes the injury of the individual (Dubiel, 1985,
p. 104). The reason why positivism is a poor philosophy is that it does not think about
itself and cannot comprehend its consequences in both moral and epistemological fields
(Horkheimer, 1990, p. 113). The aim of the critical tendency is to transcend the existing
social praxis (Therborn, 2006, pp. 19-20). Critical thinking has something in common
with imagination. But in this imagination there is not arbitrariness, but stubbornness.
The person who should show this stubbornness is a critical theorist (Horkheimer, 2005,
p. 367). In this, the content of critical theory is not limited. There are no general criteria
(Therborn, 2006, pp. 20-21). “Frankfurt School Thinkers” have been identified with
the concept of “Critical Theory” and are often referred to as “Critical Theorists”. Critical
theory has become the general name of Frankfurt school thinkers (Kizilgelik, 2000, p. 3).
One of the most important contributions of the school’s thinkers to critical thinking has
been the criticism of reason. Horkheimer, one of the leading critical theorists, in his book
‘The Eclipse of Reason’, while criticizing positivism, he argues that the concept of reason
firstly struggles against superstition and myth, and then turns into superstition itself.
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Adorno, Horkheimer, and Marcuse develop their critique of instrumental reason with
Weber’s views on “rationalization in the West” and “disenchantment.” While they agree
with Weber’s idea that the rationalization process destroys itself, they also insist on the
possibility of non-instrumental reason (Benhabib, 2005, p. 196). Because it is possible for
the mind to be fully rational with the discovery that it may not be rational (Caillé, 2007,
p. 117). The form of reason that Adorno and Horkheimer criticize as instrumental reason
is the mind that becomes instrumental for the development of capitalism. The goal is
achieved by means; the mind is used as a tool to reach the goal.

The members of the school think that by putting the mind in the center of criticism, this
mind minimizes critical activity (Merleau-Ponty, 1973, p. 95). In fact, even the word
rationality itself is vague and open to question. Therefore, it is possible to approach
the usefulness of this mind with suspicion (Caillé, 2007, p. 101). The mind without its
autonomy becomes a tool. The value of reason becomes the only criterion in establishing
dominance over nature and man. Not limited to these, thoughts also become automatic
and are seen as objects and machines (Horkheimer, 1990, p. 68). In this case, the necessary
criticism can only be possible with a perspective that questions the components of the
dominant mind concept (Benhabib, 2005, p. 222). Caillé is one of the thinkers who made
this criticism in his book “The Critique of the Utilitarian Mind” just like the theorists
of the Frankfurt School. He questions the factors that contributed to the emergence of
Eurocentric utilitarianism as a theory, such as the promise of enlightenment, the eclipse of
reason, and the critique of instrumental reason. According to him: the first factor in order
of importance is Reform. The Reformation took the first step by making the individual
subject an adequate source of ultimate legitimacy before the representatives of Church
authority. God has been made in such a way that what people do does not concern him,
and there is no need to earn paradise in this world. Worldly life is valued. Contemporary
hedonism is based on hoarding. After all, theoretical utilitarianism is radically godless.
Still, the Reformation alone could not lead to theoretical utilitarianism. One more step
had to be taken to get rid of God once and for all. The secular substitute for God would
be reason deprived of the otherworldly. And his favorite child would be science that was
measurable and free of metaphysics. The factors after the reform and the emergence of
modern science are the rise of the market system and the triumph of the middle classes.
Accordingly, economic interest is established in relation to things (2007, pp. 71-76).

As a result, the desire to dominate nature brought along domination over humans
(Camuroglu, 1992, p. 33). The greatest negative effect of the Enlightenment, the
domination of man over man, also upset the social relations between people, causing
human relations to be perceived and experienced only within the same instrumental
manipulation and shaping process (Jay, 2005, p. 377). Lowenthal lists the effects of
enlightenment in modern society as the rupture of the bond between individuals and the
fragmentation of group life (1987, p. 25). The promises of the Enlightenment remained
only a utopia, leaving behind destructive effects such as the eclipse of reason. In the works
of Adorno and Horkheimer, the work relied on for human salvation turned into work for
work’s sake and profit into the profit for the sake of profit. By developing close ties with
scientism and technocracy, utilitarianism, which resembles the Enlightenment, saw only
the economic dimension in society and only the interest dimension in individuals (Caillé,
2007, p. 78). Thus, the whole world ended up being nothing more than matter.
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Utilitarianism and The Critique of The Utilitarian Mind

The history of utilitarianism begins in many ways with the history of modern thought.
Modernity began in an early period, and the utilitarian perspective has already been
firmly established in Europe since the 13th century. The utilitarian doctrine simply refers
to all types of doctines that assert “people act with selfish logic that calculates pleasure
and pain, or with pure interests, and that this is what it should be; because ethical norms
cannot have any basis other than the happiness of individuals or a group of individuals”
(Caillé, 2007, pp. 23-24) appears as.

Utilitarianism is the doctrine advocated by Jeremy Bentham and his students, especially
John Stuart Mill. This doctrine is based on two ideas: people are concerned only with
their own happiness in a rational and calculable way and the rational criterion of
the just is the objective production of the greatest happiness of the greatest number
of people. All philosophical approaches of the period, such as socialist and Marxist
movements in the 19th century, developed attitudes related to this doctrine. We can
define utilitarianism as a whole that combines with the instrumental view about human
and worldly subjects (Insel, 2007). Utilitarianism, which was systematized by Jeremy
Bentham in the 18th century, is a theory that has a great influence in many fields such
as economy, politics, ethics and law today. John Stuart Mill reinterpreted Bentham’s
understanding of utilitarianism on the axis of his own thoughts (Aydin, 2013). John Stuart
Mill, who lived between 1806 and 1873, is an English philosopher who made important
contributions to the nineteenth century in the fields of metaphysics, epistemology,
ethics, social and political philosophy, philosophy of religion and philosophy of education
(Capaldi, 2004, p. ix).

His father, James Mill (1773-1836), is one of the most important people who influenced
Mill’s intellectual development (Aydin, 2013). After James Mill (Capaldi, 2004, p. 1), who
was the leader of a group of thinkers known as philosophical radicals, who took part in
a broad social reform campaign, the most influential person on Mill’s thoughts is Jeremy
Bentham, the founder of utilitarianism. In the history of thought (Intellectual History),
utilitarianism is known as the philosophy of Jeremy Bentham (Caillé, 2007, p. 24). One
of the people who had an important influence on Bentham’s thoughts is the famous
French philosopher Auguste Comte (Outhwaite, 2015, p. 3), who used the term positivism
for the first time. Comte expanded Mill’s positive understanding of the world and was
influential on his utilitarian thoughts (Capaldi, 2004, p. xii). Mill defines utility as “true
when actions tend to contribute to happiness, and false when they tend to create the
opposite of happiness” (2019, p. 28). Continuing the utilitarian tradition after Bentham'’s
thoughts, Mill thus defined happiness as the ‘highest good’; He explains it by “the presence
of pleasure and the absence of pain”. Unhappiness is the absence of pleasure and the
presence of pain.

With this approach, utilitarian ethics, which separates good and bad, makes qualitative
and quantitative measurements of pleasure and happiness, and tries to regulate human
nature and behaviors by defining the highest good as happiness, deals with the issues
empirically (Cevizci, 2002, pp. 190-192). Mill provided a clearer understanding of
utilitarianism by expressing utilitarianism as a life free from pain and rich in pleasures
for the highest number of people according to the principle of highest happiness (2019, p.
34). In the utilitarian tradition, it is essential that people turn away from pain and turn to
pleasure. Pleasure and pain are guiding factors regarding the moral dimension of action.
Happiness is a phenomenon that occurs in the form of the presence of pleasure or the
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absence of pain. As a result, things that give pleasure are positioned as good, and those
that do not, as bad (Cevizci, 2002, p. 196). As a result of this, the understanding of value
and life that people has been reduced to only pleasures.

This approach of Mill, who determines the concept of happiness as an objective criterion
that will enable choosing between actions, shifts him from the Benthamian line to an
Aristotelian line. Contrary to Bentham, Mill argues that pleasures differ from each other
not only in terms of quantity but also in terms of quality (Aydin, 2013, pp. 165-166). In
this case, Mill divides pleasures into “higher pleasures” and “lower pleasures”. One might
also criticize that even if the higher pleasures are superior to the lower ones, many
who are capable of higher pleasures sometimes, in a moment of seduction, postpone
them for the sake of the lower ones. However, this is quite a harmonious state when the
essential superiority of the higher faculties is fully realized. Because of the weakness
of their character, people make their choices in the direction of the nearest good, even
though they know it is less valuable. For example, people prefer their sensual passion
to the deterioration of their health, even though they know that health is much more
important (2019, p. 32). In the utilitarian approach, happiness can only be achieved
through pleasure. In summary, in Mill’s approach, the highest good is only possible with
the phenomenon of happiness, and happiness is possible by taking pleasure.

In order to better understand the utilitarian tradition, it is necessary to look at Caillé’s
views on this subject as well as Mill. The arguments put forward by Caillé actually
complete the deficiencies of utilitarianism and provide a better understanding of the
extensions of utilitarianism today. After Mill's understanding of utilitarianism, which he
deciphered with the concept of happiness, the views of Caillé, who criticize the utilitarian
mind, clearly stand out against the utilitarian movement. Underlining that the most
important obstacle to the development of modern thought is economism, Caillé (2007),
focused on material values as never before in the utilitarian tradition. In the utilitarian
doctrine that Caillé is against, the main cause of today’s problems lies in economism.

In an interview with Sari Hanafi, President of the International Sociological Association
(ISA), Caillé made the following determinations by associating utilitarianism and
neoliberal ideology from a philosophical point of view: Ideally-typically, neoliberal
ideology is organized around six propositions: 1) There is no society, there is an
individual. 2) Greed is a good thing. 3) The richer a society is, the better it will be, because
everyone will benefit from it. 4) The only desired form of coordination among human
subjects is the free market. 5) There is no limit. More necessarily means better. 6) There
is no alternative (Hanafi, 2020). Because utilitarianism constitutes the normative basis
comprising every thought that defines the norms of justice which opposes the coercion of
the powerful and the authority of tradition (Caillé, 2007, p. 27).

Caillé, who draws attention to utilitarianism, explains how the dominance of utilitarianism
in philosophy or sociology reveals itself with these words; “After the 1960s-70s,
economists, especially those who followed in the footsteps of Hayek and Gary Becker,
began to think that it was necessary and possible not to confine the homo economicus
(economic man) model to the market domain alone. This economic man hypothesis is the
most perfect expression of the utilitarian man hypothesis. They claimed that this model
could be applied to all areas of social actions such as murder, love, religion, morality,
etc. and they attempted to do so. Strangely, sociologists have so widely accepted this
imperialist enterprise of economics. They did this either by a massive acceptance of
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methodological individualism or, as Bourdieu did, by defining sociology as the ‘general
economy of practice’. Similarly, all American political philosophy, from Rawls to Dworkin
and Nozick, began to be written in the language of Rational Action Theory. This theory
has become a kind of universal language of social sciences originating from generalized
economics” (Insel, 2007). Caillé, in another interview, put the concept of utilitarianism in
the simplest terms as the process of reading and analyzing all human and social actions
in terms of how useful they are, assuming that the actions of individuals are governed by
some kind of permanent interest calculation. He stated that the sum of these individual
calculations contributes to increasing happiness for the maximum number of people, and
that over the past three decades, everything in the social sciences (including relationships,
commitments, even emotions) has become about “economics” (Eve Le Blog, 2015).
Basing utilitarianism on the utilitarian principles of Jeremy Bentham and John Stuart Mill
with his expression “maximum happiness for the greatest number of people”, Caillé also
wanted to underline that economic interests transform everything into utilitarianism,
including human relations and emotions.

According to Caillé, the aspect of utilitarianism that will shape political economy has been
put forward by different social contract theories. Individuals freely choose to join a society
for their safety and survival, and they obey the common law so long as their interests are
satisfied. Thus, it is clear that the only source of legitimacy is individual benefit (2007, p.
29). As an answer to the question “Can you explain the relationship between economism
and utilitarianism?”, Caillé replied “Political economics, economics are disciplines that
have carried the assumption that people seek only their own happiness to its most
extreme analytical results St. Augustine said too early to criticize this approach that this
meant assuming that everyone was ignited solely by the fire of ‘buy the cheapest and sell
for the most’. Economism reduces everything to a cost/benefit calculation and in this
sense represents the most perfect and purest expression of the utilitarian worldview”
(Insel, 2007).

In the critique of utilitarianism, everything in the world is built on utilitarian interests.
In the end, pursuits that are of no personal use are futile. When an event is encountered,
seeking a utilitarian benefit has become routine in the daily life of the utilitarian mind.
In doing so, the utilitarian mind may be unaware that it is in an effort to mature this
prerequisite. According to Caillé, the basis of relationships such as friendship, kinship,
neighborliness, companionship and love should not be reduced to giving-receiving and
returning. Otherwise, these relations should not dissolve and disappear. As Caillé states,
it is futile to expect anyone to make a sacrifice for anything in a world where everyone
treats each other for their own self-interest (2007, pp. 124-125). In utilitarianism, the
rich contents offered by the spirit do not appeal to people and do not arouse enthusiasm.
The pleasures of the mind have become sufficient reasons for man to be happy. In fact,
this happiness is far from real happiness. It makes people dull, numb and unaware of the
pleasures of the heart and soul.

Caillé, who suggested giving gifts as a solution to the destruction created by utilitarianism
in society, stated in the book La Révolution Du Don (The Gift Revolution), which he wrote
with Jean Edouard Grésy that nothing can be done without good intentions, and that
giving gifts is equally important for human relations, just as breathing is important for
survival (2014) wanted to tell. In the gift revolution, it is also necessary to know how to
give wholeheartedly, to know how to give thanks, and to accept that the other is a donor,
which is already a way of giving. Not knowing how to give back is losing. Known as an
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advocate of anti-utilitarianism, Caillé’s claim thereby retuns the logic of the gift to where
it belongs (Linhart, 2017). The following sentence in the book summarizes all of Caillé’s
efforts: In all our actions, besides the instrumental interest, the interest for others is
just as real and irreducible as our own interest (Caillé & Grésy, La Révolution du don.
Le management repensé a la lumiere de 'anthropologie: Le management repensé a la
lumiere de I'anthropologie., 2014, p. 59).

Sitcom

Turkish society watches television series intensively, and these productions have even
become the “flagship” of broadcasting channels (Tanriéver, 2011, p. 135). Among these,
the target audience of sitcoms, which is one of the TV series most preferred by the
audience, is wider than other genres. Describing the life of the family where the events
are unfolded makes it easier for different groups to find characters with whom they can
identify. In sitcoms, people’s characteristics are reflected such as goodwill, frankness,
life expectations, greed, jealousy, etc. (Kars, 2003, p. 552). Situation comedies, which are
produced to meet the entertainment needs of the audience, are a genre that is widely
seen both on television screens and on internet channels. In the Marketing Turkey
2022 research, the most watched Turkish TV series were drama with 47.8 percent,
comedy with 45.6 percent and family with 41.2 percent (Yildiz, 2022). These comedies
are an important part of entertainment culture. Conveying a social message becomes
more enjoyable through comedy and the message is successfully delivered to the
target audience.

As a representation style, comedy reality, which is especially suitable for the tastes
of contemporary audiences, seems to enliven sitcoms (Thompson, 2007). Situation
comedies, which can appeal to a wide audience from 7 to 70, make them laugh and can be
prepared at low cost, are television theater productions based on continuous characters
and their ridiculousness. The attractiveness of the characters and the processing of
the ridiculous situations that ordinary people can find in daily life can turn these
productions into an advantage for television broadcasters (Kars, 2003, p. 548). Although
the relationship that sitcoms establish with the audience is fed by the phenomenon of
“escaping from daily life”, the originality of the way they use daily life is one of the most
attractive aspects of this genre (Celenk, 2010, p. 86). For example, according to Marketing
Turkey 2022 “Most Favorite TV Series Research”, drama is watched, but the heart is in
favor of comedy. Some of the reasons are that watching real life stories is enjoyable and
distracting from everyday worries (Yildiz, 2022). Characters determine the structure
of sitcoms. The most dominant element in these productions is the characters. Often
events unfold around a real or virtual family. The sitcom starts with the normal lives of
the characters and continues with the problem/situation that creates the conflict. Humor
and story are developed over a problem or confusion that the character involuntarily gets
involved in (Kars, 2003, p. 552).

Jet Sosyete Sitcom

The Jet Society series examined within the scope of the study is a sitcom. The script was
written by Giilse Birsel, directed by Hakan Algtil, and produced by Besiktas Cultural Center.
The first season of the series was broadcast on Star TV, the second season on TV8 and the
last season on Puhutv. The series made its finale with its 59th episode in 2020. Topic of
series: [t starts with the appointment of a low-level employee to the general directorate of
a corporate company. The Yiiksel family, living in the shantytown of Ayazaga, moves into
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the general manager’s villa in Jetset Mansions after their father is the general manager
and begins to become neighbors with the owner of the company. The fact that the father
of the house, Yasar Yiiksel, unexpectedly becomes the general manager of the company
and his family enters the world of high society quickly creates a great conflict between
the characters of the series, and the main theme of the series is built on this contrast.

flayda Alara Gikrikgiogiu
Cikrikcioglu Ecem Uzun Erre Tastekin

Figure 1. Jet Society Series Casting (www.posta.com.tr, 2018)

The series has been the most watched series with 40% rating in the “Most Favorite TV
Series Research of the Year” survey conducted by Xsights Research in 2019 (www.ntv.
com.tr, 2020).

Methodology

The aim of the study is to investigate and reveal the elements with which the utilitarian
content presented on the screens is created, in the example of a sitcom, Jet Society. The
study, which aims to analyze the building blocks of the utilitarian mind with the analysis
of utilitarian discourses, is important at this point. The reason why Jet Society was
chosen as the research object among the comedy series is that most of the characters in
the series are utilitarian personalities and utilitarian dialogues occur in almost all parts
of the series. The argument of the study is that the Jet Sosyete series, which is reflected
on the screens, carries sociological messages from a critical perspective. For this purpose,
samples directly related to the subject were taken from the episodes published on the
digital platform and analyzed with the discourse analysis method, which is frequently
used in social sciences. The main element that provides the analysis of utilitarianism is
the discourses in the series.

Discourse analysis, which is the study of language with its simplest expression, requires
going beyond the syntactic and semantic limits of expressions/spoken words and
examining the content that lies there (Celik & Eksi, 2008, p. 105). Discourse analysis,
which is different from other research techniques, has its own method. It does not
accept the research phenomenon as given and starts by questioning it. At the same time,
discourse analysis is examined in the literature as social analysis, sociolinguistic study,
text analysis and critical analysis that includes all these types of analysis (0Oguz, 2008, p.
54). In discourse analysis, which is related to the social and cultural dimensions of society
(Van Dijk, 2003, p. 107), the analysis is based on careful reading by dealing with as much
detail as possible. The analyst is more concerned with the details of the discourse than
what is general. He pays attention to the structure and functional dimensions of discourse.
He concludes that the functions that people perform in their speech have various effects,
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and this indicates the theoretical correctness of the discourse (Oguz, 2008, p. 56). In this
study, as stated above, discourse analysis was mostly used to solve social phenomena. In
the dialogues examined in detail, the data obtained by considering the social and cultural
values of the society were analyzed by associating them with the theoretical foundations
of the concept of utilitarianism.

When the literature is scanned, Giilcan Yumurtacr’s “Situation Comedy on Television
and Digital Platform: The Case of Jet Society” and “Vocabulary Teaching with TV Series
the example of Giilse Birsel’s Jet Society Series “ by Sahin Simsek stand out. While the
first study investigated the ways in which the content presented on television and digital
platforms differed, the second study investigated the words encountered in the TV series
but not frequently encountered in daily conversations. This study, on the other hand,
differs from other studies in order to investigate the social messages intended to be given
in the series by examining the Jet Society series within the framework of utilitarianism
theory and critique of utilitarianism. Because this series has potential to be explored in
utilitarianism.

Discussion of Analysis/Findings

During the research, many utilitarian characters were identified in the series. Based
on the utilitarian critique, these were called utilitarian characters. These characters
were examined under 7 themes, inspired by the important units in Mill and Caillé’s

» “

determinations. These themes are: “expectation of interests”, “desire to earn more”,
“sexuality”, “use of language”, “arrogance (seeing oneself above others)”, “indulgence”
and “desire to live luxuriously”. Dialogues are important for the characters to reflect the
utilitarian mind in the series. Analyzing the discourses between people makes it possible
to understand the utilitarian stance underlying character motivations. The utilitarian
characters were created entirely based on the sense of humor. In order to reflect the
reality of social life, besides utilitarian characters, characters with strong emotional and
empathic abilities are also included. Although they are presented in funny elements, these

characters are important in terms of reflecting the realities of life.

Expectation of interest

In character-based sitcoms, the emotions of the characters are provided by creating
conflict within the framework of their communication with other people and society
(Kars, 2003, p. 551). Each utilitarian character in the series carries out his rational
construction with a bland person next to him. For example, Yildiz does this with Talip,
Cengiz with Gizem, and office workers Pelin and Tongu¢ with Yasar. Behaviors based on
benefits and personal interests bring contradictions. It is seen that the two utilitarian
characters are not side by side and cannot get along. For example, Sennur and Yildiz never
get along. As long as they are together they always have conflict because the attitude that
manifests on both sides is utilitarianism.

The relations of the characters are knitted with alliances or quarrels. Their relationships
flows are uniform, they either argue or they get along. Both relationships are based
on humor (Kars, 2003, p. 553). In this sitcom that reflects utilitarianism, expectations
of interest are presented with humor elements. Talip’s mother, Sennur, is a stingy and
greedy character. Due to these attitudes of his mother, Talip cannot get married. Yildiz,
whom she wants to marry, is a utilitarian character looking for a rich husband.
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The characters in the series do nothing without expecting in return. For example, Safiye,
who is preparing for her sister Melike’s party, asks Talip for help about the treats to be
offered to the guests. In the meantime, Talip’s mother, who witnessed the conversation,
says “ Now that we cook the meals which neither can be for free nor it wouldn’t be
appropriate to charge, let your socialite neighbor shoot a video from our restaurant, it’'s
like an advertisement, it’s like your gesture against our gesture, these things always go on
Instagram.” In these speeches, which can be shown as examples of utilitarianism, it is not
possible to do a favor or help without expecting anything in return. Everything is based
on matter. Human relations are maintained only with the expectation of mutual benefit.
Virtues such as cooperation, solidarity and gift giving are ignored with this movement,
which will indirectly benefit even if there is no reciprocity in quantitative terms. In fact,
these mutual aids, which can be made as gifts, are transformed into a benefit expectation
with utilitarian attitudes. Criticizing this situation, Caillé mentioned that utilitarianism
dominates the minds of people in the modern world. According to him, only mutual
movements such as gift giving can restore social relations in order to resist this
situation (Caillé & Grésy, La Révolution du don. Le management repensé a la lumiere de
I'anthropologie: Le management repensé a la lumiere de I'anthropologie., 2014). Similarly,
Gizem, who shoots an amateur herbal tea ad to share on the social media application,
asks her mother-in-law, Zahide, to hold the phone. Gizem asks Zahide, who wants 25%
of the advertising revenue in exchange for video recording by holding the phone, “Do you
think it’s fair that you get twenty-five percent just because you hit the record button?”
While she was grumbling, Zahide’s answer was “Life is not fair, my daughter, besides, I am
a merchant’s mother; if it works for you”.

Desire to Earn More

Pelin and Tongug, who reflect the utilitarian characters in the series, resort to all kinds
of tricks in order to get a higher salary and to win the favor of the owner of the company.
They constantly act against Yasar in the hope of being promoted. Yasar, who wants a raise
from his boss Cengiz, relates life to the economy by saying, “Tony is already alive, he lives
like a flower, he lives like a flower with his salary with four zeros”, despite being told “he
will live” about an office worker who is sick. In these dialogues, in which the economy is
reflected as the most decisive factor in human life, it is conveyed that the more people earn
quantitatively, the happier they will be. These discourses coincide with the arguments
that constitute the theoretical foundations of utilitarianism.

As in all sitcoms, in this sitcom, which criticizes utilitarianism, the central characters
encounter conflict, confusion, problems or dangerous situations and try to overcome them
with their own methods (Kars, 2003, p. 554). The events in the series are usually knitted
with livelihood anxiety, money making and more earning motives. All of the personnel
to be fired are trying to get rid of it by lying. For example, one office worker says that he
has a cyst in his body, while another is plotting all kinds of intrigues, claiming that he
cannot pay his debts. Pelin, on the other hand, organized a surprise birthday party for the
general manager Mr. Yasar and brought up the issue of dismissal at the party, saying that
she had “four children and could not get by”. When Mr. Yasar said that he did not have a
birthday on that day, and that his birthday was not even in that month, Pelin changed the
subject by saying “we celebrate according to the Chinese zodiac”. In utilitarianism, where
lying and deceiving people are seen as normal behaviors, the number of honest people
decrease and people’s trust towards each other is extremely weakened. The image these
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characters show to the audience is lack of motivation and failure. The targets set by these
characters, who develop a utilitarian attitude, always encounter some setbacks.

A part of the conversation between Gizem and Safiye, who went to visit her friends, is as
follows:

Gizem: “I will show my bomb shoes, this new season’s hit, at Cisem’s.”
Safiye: “So Cengiz Bey wakes up in the morning to see how much the dollar is?”

While Gizem leaves her home to show her friends her economic welfare status through
the shoes she just bought and thus raise awareness, her husband Cengiz follows the stock
market news every morning as soon as he wakes up and he is almost locked into these
news. In the following scenes, Gizem stepped in a dog mess with her new shoes while
walking in the site, and returned home sadly without being able to show her friends
because she could not clean her shoes and they smelled so bad. With these scenes, the
sad fate of utilitarianism is shown to the audience. A small glitch unforeseen has turned
the plans upside down. In another scene of the series, after the death of Uncle Mithat, who
lived in the neighborhood, halva was distributed to the neighbors. Sennur, a utilitarian
character, tells the following to Uncle Mithat’s daughter at the meeting place: “I think the
deceased had a 2+1 penthouse with a renovated kitchen and with gas. You three siblings
had better agree and sell it. If you delay, both the real estate prices will fall and the siblings
will fall out with each other. Result? Both financial and emotional loss. How much do you
have in mind? I think if you find anyone giving 120, sell it immediately”. With this speech,
the spiritual senses of the deceased’s relatives dissipated in an instant, and the spiritual
atmosphere of the environment turned into worldly concerns. Although only a few hours
have passed, financial calculations have begun to be made after the deceased person,
and their memories have not been respected. Mill says that people can have wants and
desires, such as the love of money, power or fame. But according to him, will as an active
phenomenon are something different from desire, which is a passive state of sensitivity.
Although it actually sprouted from it, it broke itself from the main stem and rooted in
time. In fact, in a customary state of intention, something is often desired because it is
the subject of the will, instead of being willing because it is desired (2019, pp. 67-69). In
each of these scenes, it is emphasized that in order to be happy, it is necessary to earn
more. Every event that takes place is handled on a material level, and the only source of
happiness is associated with more winning. The desire to earn more is desired as the only
bringer of happiness.

Sexuality

Situation comedy characters generally do not have spiritual depth. Their defining
characteristics (stinginess, laziness, bewilderment, obsessive personality, etc.) and their
relationships with others are highlighted (Kars, 2003, p. 553). Ozan, who is a lazy and
utilitarian character who does not take responsibility for his work in the series, tries to
get closer to Melike, who lives in the next villa, despite being engaged to ilayda. Expressing
that he loves Melike at every opportunity and wants to spend time together, Ozan is a
young person who acts completely with her pleasures and sexual impulses and seeks
entertainment. Ozan, who tries to have an affair despite being engaged, is thus a utilitarian
character who ignores the moral values of the society. Mill says that in utilitarianism,
happiness is the sole purpose of human behavior and its improvement is the criterion
that will judge all human behavior, and that it is physically and metaphysically impossible
for something to be desired except to the extent of the idea that it is pleasurable (2019,
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p. 68). Accordingly, human beings, by their nature, tend to engage in pleasurable actions,
while avoiding painful actions. They will not want anything except those that give them
pleasure. In another scene, ilayda, who is arguing with Nazli, says “we are not lovers
with Ozan” about her fiancé Ozan, who does not behave as he should between engaged
couples, while another girlfriend of Ozan, Nazl says “we are not lovers either, we are just
hanging out, we are having fun, having a good time, more like physical than emotional,
that's the way it is, you get it?” Here, male-female relations are maintained with physical
contacts rather than a solid and loving foundation. These attitudes, which are away from
responsibility, aiming only to have a good and pleasant time, are evaluated within the
utilitarian approaches.

Language Use

The basic features of the sitcom characters are the expectations and goals of the character,
the communication of the character with others, how he gets involved in problems, how
he copes with problems, his past life, his way of speaking and his sense of humor (Kars,
2003, p. 553). The utilitarian characters in the series do not have a healthy communication
with other people. For example, Giindiiz, who is unpopular, uses a harsh style and
appears as a liar, is not wanted by Yasar, the father of the house. Giindiiz, who lives in the
same house with his brother-in-law at the insistence of his older sister, is a utilitarian
character who does not work and always lives on other people’s backs. Trying all kinds of
tricks to discourage future tenants from renting the house, Giindiz finally says to those
around him, “Try my story, this house was built on a cemetery”. Gunduz, who makes it a
habit to lie frequently and not to keep his promises, shakes people’s confidence with this
approach. According to Mill, the morality of an action depends on the intention, that is,
what the agent intends to do. Therefore, the rightness or wrongness of an action depends
on why it is done. But cause, that is, the feeling that gives him the intention to do it, does
not make any difference in morality if it does not make a difference in action: however,
it greatly influences the moral evaluation of the agent. The utilitarian character is better
understood, especially when it indicates a trait that has become a habit in a good or bad
sense, a character tendency that is likely to produce beneficial or harmful actions (2019,
pp- 42-43). In another example, Tongug, who got angry with the owner of the workplace
who did not allow him for the summer vacation, expresses his reaction with the following
words: “I have finished all my annual leave, the irritable scrub calculated it day by day,
where I was, the off days I took “. Tongug, who derides that his boss is a short person, is
both gossiping and making fun of people’s appearances. In this and similar situations,
when the expected benefit cannot be achieved, people are criticized and become the
focus of anger. Expressions that cannot be used face-to-face are easily used in the absence
of people. In addition, in the series, dismissal is described as “kick out”, prominent people
of a place as “tycoon”, speaking without thinking about everything that comes to mind,
“having mouth diarrhea”, and the person with whom there is no compromise is described

»” « ” o«

as “the nasty shrimp”. In addition to these, “shorty”, “who are you ghetto”, “your soul is an

ox”, “what a maniac”, “don’t laugh like a horse”, “Is this Dingo’s barn?” These are the lines
that can be found in different parts of the series.

Arrogance (Seeing Oneself Superior to Others)

Pelin and Tongug, who have a utilitarian attitude in the series, constantly humiliate
Yasar, who works in the managerial position, and ridicule with their words and gestures.
Similarly, Cengiz’s mother Zahide constantly hurts her daughter-in-law Gizem with
sarcastic words. The mother, who initially did not approve of this marriage, drive a wedge
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between the married couple with the excuses of cultural class difference and economic
incompatibility. In addition, when she sees her poor neighbors, who live in the next villa
due to their job, having a picnic in the garden, she says, “This place smells like dung and
village cheese, my dear” With these words, she classifies and humiliates people based
on their economic status. In these dialogues, phenomena such as being poor, smelling
bad, being a peasant are described as indicators of class difference between people.
Ilayda describes herself as “a person who has an intense glow in the community life”. But
like every ego owner, Ilayda could not get everything she wanted. She was abandoned
at the wedding table by the person she was going to marry. The flamboyant wedding of
Ilayda, which shows that it is not possible to do everything she wants in the world, has
come to an end.

Mill says that in the utilitarian doctrine, no one will accept to be in an inferior position.
For example, people do not want to be poor or sick. According to him, it is better to be an
unhappy Socrates than a happy fool (2019, p. 32). These determinations, which reveal the
desire to see oneself as superior with utilitarian attitudes, show that happiness can only
be obtained by being superior to others. This superiority will be possible by being at a
higher level economically than other people in the analyzed discourses. This brings with
it the feeling of seeing oneself superior and despising others.

Indulgence

In all epochs of theoretical thinking, the criterion of right and wrong has been utility and
happiness. Therefore, on the basis of utility theory, the only desirable thing is utility and
happiness (Mill, 2019, p. 71). Here, pleasure is the harbinger of utility and happiness. But
these pleasures are nothing but temporary feelings foundations of which are not solid. In
the series, Ilayda, the daughter of a family that owns a textile factory, lives in a dazzling
mansion. She is extremely fond of her home furnishings and clothing. For Ilayda, the most
pleasurable things in life are clothing and material possessions. According to Mill, in the
understanding of utilitarianism in which the concept of happiness plays a keystone role,
people can only reach happiness with high pleasures. The character of Tongug, who is
planning to go on a vacation but faced a problem in another scene, says, “I can’t wear
yellow tones without tanning, my skin is light wheat, can it be done without taking a
vacation for three weeks”. It is not possible to compromise on pleasures in the pleasure
principle, where attention is paid to even the smallest details as much as the most
important issues. For example, as in the dialogue above, catching the combination of skin
color and fashion is a necessity for a life based on pleasure. In a utilitarian understanding
of life, there are no important or unimportant concepts, everything is valuable to the
extent that it can be taken pleasure in.

Desire to Live Luxuriously

The desire to live in luxury, which is one of the destructions brought by utilitarianism, is
staged through many facts in the series. For example, Yildiz is a character who constantly
makes herself unhappy in order to live the life she dreams of. The inaccessible lives of
people who are richer than her hurt her. The house she lives in, her family and the values
she has are meaningless to her. Yildiz’s only wish is to dress like others, have fun and
have an elite family like others. Yildiz, whose wishes didn’t not come true throughout the
series, made both herself and her family unhappy for these reasons. Yildiz, who started
her dance class, introduced Gizem, a rich and beautiful woman, as her mother. When the
truth comes out, she is ostracized by her friends and described as “a loser and a liar”. In
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this case, the honor of her real mother, who was disliked, was hurt. Trying to look different
than she is, Yildiz has worn out both herself and her family with her lies that eventually
come out. Similarly, Melike was harshly criticized by her relatives when she said that she
refused to wear the promise ring of a wealthy family’s son. Considering not accepting a
marriage proposal from a rich person as rejecting a prosperous life, the family described
Melike as an “idiot”. In the reactions given, the word “idiot” was often emphasized, and a
great opportunity that would eventually bring benefits was missed.

Mill, taking into account previous considerations in proving the utility principle,
concluded that in reality there is nothing desired but happiness. If something is not
desired as a means to some ends beyond itself and ultimately to happiness, it will only
be desired as a part of happiness (2019, p. 67). Luxurious life, which is accepted as one
of the indicators of happiness, is a life style that everyone desires. The poverty portrayed
in the series is a way of life to be ashamed of. All people whose economic level is not high
are unhappy. There are no people who are content with themselves, who know how to
make do with what they have, or who can be happy with little things.

Conclusion

In this study, a sociological analysis of the sitcom “Jet Society”, which represents an example
of utilitarian attitudes and utilitarian mind, has been made with a critical approach. The
roles that reflect the real characters in the society, the dialogues that try to maintain the
utilitarian order with these roles, and the attitudes and behaviors that will harm human
relations are discussed within the framework of the utilitarian approach corresponding
to the assumptions of Mill and Caillé. From this point of view, many utilitarian characters
have been identified in the series, and the personality traits of these characters have been
examined and evaluated by taking into account utilitarian values. As a result, the qualities
of utilitarian characters were described and the common points that were manifested in
almost all of them were pointed out.

In the examinations, it has been seen that the characters’ worlds full of ambition and
passion form the basis of their utilitarian attitude. The utilitarian characters have
not been able to find happiness throughout their lives in the series, which reveals the
characters who are free of emotions and based only on the mind. These characters, who
do not hesitate to harm those around them and do not have any sensitivity to hurt people,
act only with their minds, pushing their emotions into the background. These characters,
who calculate everything, can lie easily, and have weak consciences, only think about the
moment they are in. It is essential for them to live based on pleasure, their endeavor and
efforts are only for their selfishness, every action must end with a tangible benefit, they
are matter-oriented, their metaphysical feelings are extremely weak.

The events in the series and the negative effects caused by these situations come about on
the basis of utilitarianism. The prominent themes obtained as a result of the examination

»” «u » «

have been “expectation of interests”, “desire to earn more”, “sexuality”, “use of language”,
“arrogance (seeing oneself above others)”, “indulgence” and “desire to live luxuriously”.
Although the determined themes are seen in every character, the analyzes are mostly made
on the most prominent characters within the theme. Even though their appearances are
different, these characters, each of whom reflects utilitarianism, have disturbed the peace
of people with their utilitarian attitudes and dragged both themselves and others into
unhappiness. These characters are chosen from real life. The lives of each one of them are

going through adversity. They approach even those who play an important role in their
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lives on the axis of benefit. Interest expectations, profit-loss calculations are some of the
only factors that determine happiness. Happiness; pleasure, enjoyment, entertainment
and comfort are in equal proportion. The way to happiness passes through a luxurious life
and being able to do whatever you want. According to them, there should be no obstacles,
everything should go well in life. These characters do not have the endurance to deal with
pain and difficulties. They have very little tolerance for the setbacks they encounter. Their
lives are based on the pleasure principle. These people see pleasure as a criterion tool for
choosing between alternative actions. What is useless is meaningless and unnecessary.
Their minds think like a math processor. There is almost no room for sentimentality.
Happiness can only be achieved with the gains from other people. The people around
are only tools to reach the desired goal. According to the utilitarian mind, the value of a
person or an object is determined by its contribution to happiness.

In this case, in a world dominated by utilitarianism, virtues such as unity, togetherness,
solidarity and love seem distant. A utilitarian lifestyle does not bring happiness and peace
to anyone. The findings of the study through this sitcom are consistent with the findings
of Mill and Caillé. The only way to overcome this social unrest is to give gifts, to give
free of charge, to help, to have positive feelings in human relations, to capture sincerity
and warmth, to prefer the other person over himself even when he is in need, to atone,
to strengthen the ability of empathy, to make people feel human just because they are
human without expecting any benefit, to love and, moreover, to be able to make sacrifices.
Sacrifice, which is perhaps the most important virtue among them, will bring human
relations to a very high level and establish unbreakable friendships and inexhaustible
bonds of love.

These recommendations, which are similar to Caillé’s (insel, 2007) suggestions in
the utilitarian mind critique, who state that our intellectual world is surrounded by
economism and utilitarianism, and that it is necessary to revive a political thought against
utilitarianism, seem to be the only way to overcome individual and social unhappiness.
Mill, on the other hand, argues that the two golden rules he put forward by citing Jesus of
Nazareth as an example express the whole spirit of his utilitarian moral understanding:
What you want done to you, do to someone else; in other words, do not do to others what
you do not want others to do to you and love your neighbor as yourself (2019, p. 41).
If every individual in the society applies these recommendations, he will think of the
benefit of other individuals in the society as much as he thinks of his individual benefit.
Thus, utilitarianism; the expectation of benefit, superiority, a life based only on pleasure,
will get rid of dangers such as greed and selfishness.

As aresult, it is possible to say that the Jet Society sitcom points out to a social reality and
conveys social messages. The argument of the study that the Jet Society sitcom, which
is reflected on the screens, carries messages from a sociological point of view, has thus
been confirmed. In the criticism of utilitarianism, the opinions put forward implicitly and
imaginary characters are presented by being animated with visual elements in the series.
One of the most important implications of the study is that people turn to utilitarianism
in order to be happy and experience pleasure. In the series, which reveals this situation,
the importance of social values, the necessity of righteousness and virtue, the sad fate of
utilitarianism, which is devoid of moral qualities, are reminded through comedy.
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Faydaciligin Dizi Karakterleri Uzerinden Okunmasi
Mahmut KUTLU (Ph.D.)

Genigletilmis Ozet

Geleneksel kuramlarin benimsedigi pozitivist anlayisa gore bilimsel bilgi sadece akla
uygun olan bilgidir. Akli merkeze alarak, sadece akil yoluyla aydinlanmayi vadeden
aydinlanma devrimi de bu yanilgi ile icinden ¢ikamadigl bir kordiiglime saplanmistir.
Aklin tek basina insani, yasami, dogay1 ve nesneleri anlamlandirmada yetersiz kalacag,
duygu ve hislerin gercek dis1 kabul edildigi bir diinya anlayisinda mutluluk ve huzurun
bulunamayacagi kacinilmazdir. Yeni zamanlarda mutlulugun ve hazzin sadece fayda ile
elde edilebilir diisiincesi de karanlik bir girdab1 andirmaktadir. John Stuart Mill ve Alain
Caillé gibi disiintrler bireysel ve toplumsal mutlulugun yollarini arastirarak elestirel bir
perspektif ile faydaciligin elestirisini yapmislardir.

Faydaci1 0gretiyi mutluluk ilkesi ile a¢iklayan Mill’den sonra bir Fransiz sosyolog olan
Alain Caillé, kendinden onceki disiiniirlerin ortaya koydugu “faydacilik” kavramini
elestirel varsayimlarindan yola ¢ikarak incelemistir. Ozellikle faydaci tutumlarin
meydana getirdigi tahribatlar lizerinde durmus ve bdylelikle “faydaci aklin elestirisi”
kavramini gelistirmistir. Bu ¢calismada biiytik 6l¢iide ampirizm ve pozitivizmden beslenen
faydacilik anlayisinin gorsel medya araglarindaki goriintimlerine deginilmek istenmistir.
Bu dogrultuda televizyon ekranlarinda ve dijital ortamda yayinlanan “Jet Sosyete” durum
komedisi arastirma nesnesi olarak secilmis, bu dizideki faydaci aklin izleri arastirilmistir.
Izleyicinin televizyon ekranlarinda veya internet platformlarinda takip ettigi yayimnlarin
onemli bir boliimiini diziler olusturmaktadir. Bu diziler toplumsal gergekligi yansitmasi
bakimindan 6nem arz etmektedir.

Jet Sosyete durum komedisinin ¢é6ziimlenmesinde soylem analizi yontemi tercih edilmistir.
Bu yontem ile bireylerin davranis ve tutumlarini ¢éziimlemek amaclanmistir. Oncelikle
dizi karakterlerinin gercek hayattaki kisiliklere karsilik gelen toplumsal konumlari
dikkate alinmis, daha sonra bu kisilerin yasadiklar: olaylar karsisindaki faydaci tutumlari
ve hayat felsefeleri ele alinmistir. Dizinin basrol oyuncularini olusturan bu karakterlerin
yasam pratikleri ve faydac kisilikleri, faydaci akil ortinttleri ile fayda niteliginin somut
bir sekilde ¢6ziimlenmesine olanak saglamistir. Dizide yasanan olaylar, tiretilen sdylemler
ve davranis tutumlar1 detayl bir sekilde incelenerek séylem analizi yontemi ile faydaci
akil elestirisi temelinde analiz edilmistir. Calismanin amaci, ekranlarda sunulan faydaci
iceriklerin hangi 6gelerle olusturuldugunu, bir durum komedisi olan Jet Sosyete dizisi
orneginde arastirip ortaya koymaktir. Faydaci sdylemlerin analizi ile faydaci aklin yap1
taslarini ¢6ziimlemeyi hedefleyen ¢alisma bu noktada 6nem arz etmektedir.

Komedi dizileri arasindan Jet Sosyete dizisinin arastirma nesnesi olarak secilme nedeni
dizi blnyesindeki karakterlerin ¢ogunun faydaci Kkisiliklerden olusmasi ve dizinin
neredeyse tim boliimlerinde faydaci diyaloglarin geg¢mesidir. Calismanin argiimani
ekranlara yansiyan Jet Sosyete dizisinin elestirel perspektiften sosyolojik mesajlar tasidigi
yoniindedir. Bu amagla dizinin dijital platformda yayinlanmis béliimlerinden 6rnekler
alinarak sosyal bilimlerde siklikla kullanilan séylem analizi yontemi ile ¢6ztimlenmistir.
Faydaciligin ¢6zlimlenmesini saglayan esas unsur dizide gecen sdylemlerdir.
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Arastirma esnasinda dizide bircok faydaci karakter tespit edilmistir. Faydacilik
elestirisinden yola c¢ikarak bunlara faydaci karakterler denmistir. Bu karakterler
Mill ve Caillé’in tespitlerindeki 6nemli birimlerden esinlenerek olusturulan 7 tema
bashigl altinda incelenmistir. Diyaloglar, dizide karakterlerin faydaci akli yansitmasi
adina 6nem tasimaktadir. Kisiler arasinda gecen sdylemlerin ¢ozliimlenmesi, karakter
motivasyonlarinin altinda yatan faydaci durusun anlasilmasini olanaklh kilmaktadir.
Faydaci karakterler tamamen komiklik algis1 iizerinden olusturulmustur.

Sosyal hayatin gergekligini yansitmasi acisindan faydaci karakterlerin yaninda duygusal
ve empati yetenegi kuvvetli karakterlere de yer verilmistir. Her ne kadar komik 6geler
icinde sunulsa da hayatin gergeklerini yansitmasi bakimindan bu karakterler 6nem arz
etmektedir. Dizide yasanan olaylar ve bu durumlarin yol actif1 negatif etkiler faydacilik
temelinde gerceklesmistir. Inceleme sonucunda elde edilen belirgin temalar; “menfaat
beklentisi”, “daha ¢ok kazanma istegi”, “cinsellik”, “dil kullanim1”, “kibir (kendini
baskalarindan iistiin gérme)”, “hazza diiskiinliik” ve “liiks yasama arzusu” olmustur.

Belirlenen temalar her karakterde goriilmekle birlikte, analizler daha ¢ok tema i¢inde en
cok sivrilen karakterler iizerinden yapilmistir. Gortintimleri farkh olsa bile temelde her
biri faydacilig1 yansitan bu karakterler, faydaci tutumlari ile insanlarin huzuru bozmus,
hem kendilerini hem de baskalarini mutsuzluga siiriiklemislerdir. Bu karakterler
gercek hayatin icinden secilmistir. Her birinin hayati olumsuzluklar icinde ge¢mektedir.
Hayatlarinda 6nemli rol oynayan Kkisilere bile fayda ekseninde yaklasmaktadirlar. Menfaat
beklentileri, kdr-zarar hesaplamalari mutlulugu belirleyen yegane etkenlerden bazilaridir.
Mutluluk; haz, keyif, eglence ve rahatlikla esit orantilidir. Mutluluga giden yol, liiks bir
yasamdan, her istedigini yapabilmekten gegcmektedir.

Onlara gore engeller olmamali, hayatta her sey yolunda gitmelidir. Bu karakterlerin
acilarla ve zorluklarla basa c¢ikacak dirayetleri yoktur. Karsilastiklar1 aksakliklara
tahammuilleri son derece azdir. Hayatlar1 haz ilkesi lizerine kuruludur. Bu kisiler hazzi
alternatif eylemler arasinda secim yapan bir 6lciit arac1 olarak géormektedirler. Fayda
saglamayan sey, anlamsiz ve gereksiz seydir. Zihinleri bir matematik islemcisi gibi
diistinmektedir. Duygusallia neredeyse yer yoktur. Mutluluga ancak diger insanlardan
elde edilen getirilerle ulasilabilecektir. Cevredeki insanlar arzulanan hedefe ulasmak icin
birer aractan ibarettir.

Faydaci akla gore bir insanin veya bir nesnenin degeri mutluluga gotiirdigii katki oraniyla
belirlenmektedir. Bu durumda faydaciligin hakim oldugu bir diinyada birlik, beraberlik,
dayanisma ve sevgi gibi erdemler uzak goriinmektedir. Faydaci bir hayat tarzi kimseye
mutluluk ve huzur getirmemektedir. Calismanin bu durum komedisi tizerinden ulastig
bulgular Mill ve Caillé’in tespitleriyle ortiismektedir. Yasanan bu toplumsal huzursuzlugu
asmanin tek yolu hediyelesmek, karsiliksiz verebilmek, yardimlasmak, insani iliskilerde
pozitif duygulara sahip olmak, samimiyeti ve sicakligi yakalayabilmek, kendisi ihtiyag
halinde olsa bile karsidakini kendine tercih edebilmek, goniil almak, empati yetenegini
gliclendirmek, insanlar1 menfaat beklemeden sirf insan olduklari i¢cin sevmek ve dahasi
fedakarlik yapabilmektir.

Anahtar Kelimeler: Faydacilik, John Stuart Mill, Faydaci Aklin Elestirisi, Alain Caillé, Jet
Sosyete Durum Komedisi.
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Abstract

The purpose of this research is to find an answer to one of the fundamental questions about the copyright
of news content published on the internet and the future of online news content production. Hereof, “Is
access to online news content on the internet a free right for users, or is it viewed as a commercial value
that can be accessed for a fee?” According to the findings obtained from the study with 385 users; it has
been observed that users who follow daily news have a low proclivity to pay digital platforms to access
their news content. On the other hand, the target audience with the highest proclivity to pay for online news
content has been identified as male users between the ages of 20 and 29 who have a habit of purchasing
services from other digital platforms and following daily news. According to the data, online news content
is not seen as having a commercial value like other digital platforms where services are purchased, and the
proclivity for free access is higher among users who follow daily news.

Keywords: Online News, Digital Transformation, User Proclivity, Copyright.

0z

Bu ¢alismada; internette yayinlanan haber iceriklerinin telif haklar1 ve ¢evrimici haber icerik iiretiminin
gelecegi ile ilgili temel sorulardan birinin cevabi aranmaktadir. Buna gore; “Kullanicilar nezdinde
internetteki haber iceriklerine erisim kendilerine sunulmus {icretsiz bir hak midir, yoksa ticret karsiliginda
erisilebilen ticari bir deger olarak mi goriilmektedir?” sorusunun yanitina veri saglayacak bulgulara
ulasilmaya calisiimistir. 385 kullanici ile yapilan ¢alismadan elde edilen bulgulara gore; giinliik haber takip
eden kullanicilarin haber iceriklerine erismek icin dijital platformlara 6édeme yapma egiliminin disiik
oldugu gériilmiistiir. Ote yandan ¢evrimici haber icerikleri icin 6deme yapma egilimi en yiiksek olan hedef
kitlenin; diger dijital platformlardan hizmet satin alma aliskanlig1 bulunan, giinliik haber takip eden, 20-29
yas arasi erkek kullanicilar oldugu gortlmiistiir. Ayrica ¢evrimici haberlerin iletilmesinde agirlikli olarak;
uctan uca sifrelenmis anlik mesajlasma uygulamalarinin, yani karanlik sosyal medyanin benimsenmesinin
cevrimici haber igeriklerinin okunma metriklerinin olusturulmasi ve iicretlendirilmesi agisindan sorun
teskil ettigi goriilmiistiir. Elde edilen veriler dogrultusunda; ¢evrimici haber iceriklerinin hizmet satin
alinan diger dijital platformlar gibi ticari bir deger olarak goriilmedigi, giinliik haber takip eden kullanicilar
nezdinde licretsiz erisim hakki egiliminin daha fazla oldugu ortaya konulmustur.

Anahtar Kelimeler: Cevrimici Haber, Dijital Dontisiim, Kullanici Egilimi, Telif Hakki.
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A Study of Users’ Proclivity to Access News on the Axis of Digital Transformation Yesim Esgin, ihsan Eken

Introduction

“Will digital media replace traditional media?” Over the years, the subject has been
debated from a variety of perspectives. One of the focuses of the debate until recent
years was whether users would prefer digital media. The general opinion is that while
younger users would prefer digital platforms to get news, the elderly population would
prefer traditional media to get news. However, according to a study, especially during the
COVID-19 pandemic, the elderly population in Australia is increasingly turning to social
media platforms to get news. The percentage of the population over 75-years old who
use social media as their primary news source has increased more than threefold in two
years, from 3% to 10%. The transfer to social media as the dominant news source among
this age group has been seen as part of a gradual shift away from traditional news media,
such as television, radio, and print media (Park, et al., 2020).In other words, an increase in
the rate of access to online news by users of all ages has been observed. However, digital
transformation in the media and news sector does not only refer to the digitalization
of platforms or devices utilized by individuals seeking news information. As the sector
systematically restructures its business and revenue models to align with digital, it
will be possible to discuss digital transformation. In today’s terms, in the age of digital
communication, when the rules of the game change rather than the game changing, the
stakeholders of the media sector and the expectations that must be handled have also
changed. Indeed, recent copyright and revenue model discussions about news content
between the world’s leading technology companies and governments have shown the
need to restructure in order to protect the copyrights of publishers generating news
content. It has attempted to defend content producers’ rights by making agreements with
businesses such as Google and Facebook, particularly in France and Australia (Rosemain,
2021). The issue of news content and distribution, which has not been a concern since the
birth of the Web 1.0, has now emerged as a topic on which governments and technology
companies must reach an agreement. Because, as can be seen, the agenda, particularly
in European Union countries and Australia, is how the industry will reform itself, how
revenue will be distributed, and how parties’ rights will be protected.

Users’ news reading habits, on the other hand, change as a result of this process. On
the one hand, while interest in online news via smart phones is growing, it is clear that
users are only at the beginning of the digital transformation and will retain parts of
their traditional media habits. As with traditional media, users’ habit of accessing news
content for free via media such as television and radio creates additional issues in the
context of copyright and the sustainability of content production for all content produced,
particularly online news content.

As a result, in addition to discussing the economic models of press organizations or
technology platforms, we believe it is critical to investigate whether users perceive online
access to news information as a commercial value and their payment habits in this regard.
It is also critical to understand the tendency of users who pay for digital platforms with a
lot of content, such as music, movies, and series, to pay for daily news follow-up on online
news platforms. In fact, the research aimed to examine the online news reading habits of
users on digital platforms, and the willingness of users to pay for this content in Turkey
on the axis of digital transformation.
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Digital Transformation as A Driver of Users’ Proclivity to Access News

Digitization is defined as “converting anything into a form that computers can store and
read” and “beginning to use digital technology such as computers and the internet to
accomplish something” (Cambridge Dictionary, 2021). Another meaning of digitalization
is “the electronic display of data on a screen” (TDK, 2021). As the definition of the term
suggests, when we use the term “digitalization,” we are attempting to express the usage
of computers as gadgets. On the other hand, the phrase “digital transformation” has a
distinct connotation than the word “digitalize,” and this idea appears to be susceptible to
misinterpretation or meaning shift. Furthermore, it has been observed that this misuse of
the term has an impact, not only on the linguistic level, but also on the strategic ways of
doing business of digital transformation leaders in the business world.

Digital transformation, as a term, implies not only technological changes, but also changes
in business models and social changes in places where the internet has entered (Popp,
Rost-Hein, & Klewes, 2017). Companies like Uber and Airbnb, for example, rent cars and
homes all over the world through the internet despite not owning their own vehicles or
properties. According to traditional view, a company cannot rent a product that it does
not own or manufacture, or that it has never seen. However, new business models have
emerged as a result of the technological opportunities provided by digitalization. These
companies’ business models are strategic examples of digital transformation. On the other
hand, this transformation has been felt not only in terms of the business model, but also
in terms of users. Every day, millions of individuals have the option of renting a house in
a country they are unfamiliar with through companies such as Airbnb and Uber or calling
them to the location they desire from their smartphones when they need a car. The rapid
growth of the “solo traveler” trend can be viewed as one of the societal consequences of
digital transformation, notably as mobility has gotten simpler around the world in recent
years. As fact, Peterka gave the following example of the impact of this development
on the social dimension: “We now recognize that our communication psychology has
shifted dramatically. We recognize that without smartphones and global video calls, we
cannot and do not want to communicate.” (Peterka, 2017). However, the essential point
to emphasize within the context of this study is that strategy, not technology, is the
driving force behind digital transformation. According to Deloitte research conducted in
2015 with 4,800 professionals from 27 industries in 129 countries, leading companies
do not only focus on implementing technologies such as social, mobile, analytics, and
cloud, but also integrate these technologies into their processes to help transform the
way they do business. Another noteworthy finding from the study is that the main
distinction between “digital leaders” and other leaders is that they have the culture
and leadership competencies to drive transformation, as well as a clear digital strategy
(MIT Sloan Management Review and Deloitte University Press, 2015). As a result, it is
critical for executives to comprehend the distinction between digitalization and digital
transformation. In other words, to modify various business processes in a world where
the game, not the rules, change.

As in all businesses, it is critical for media executives to proactively prioritize digital
transformation. However, unlike in other industries, media organizations that create
online content compete with tech companies. As a result, there has been confrontation in
recent years between media companies, governments, and digital platforms. Copyright is
one of the most serious issues raised by digital transformation in the media business. As
the world of online news reading has expanded, tech companies have faced international
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pressure to pay more to content providers on their platforms. Because broadcasting
organizations’ content was also published on Google indexes or Facebook, technology
companies profited from the ads displayed on these pages (Khalil, 2021). However, with
the new agreements reached in Australia and France, the parties have begun to seek new
solutions as of 2020, and therefore the media sector has taken an important step in the
scope of its own digital transformation (The Times of India, 2021).

After extensive discussion, the European Union (EU) enacted the final regulation,
considering both the benefits and disadvantages of digitalization, particularly for content
producers/authors. Despite the fact that implementation began later, the European
Union enacted new laws in 2019 because the laws suitable for the new business models
brought about by digital transformation were insufficient and outdated. As a result of “the
needs arising from new consumer behaviors and digital technologies changing the way of
producing, distributing, and accessing creative content”, European Union (EU) updated
their copyright laws. According to their statements, a modern copyright law suitable for
the digital age will achieve three main goals: “more cross-border access to online content;
expanded opportunities to use copyrighted materials in the fields of education, research,
and cultural heritage, and a better functioning copyright market” (Europe Commission,
2019). This regulation prohibits the uploading of content protected by copyright rules on
digital platforms such as Facebook, YouTube, Instagram, and Twitter. Platforms such as
“Google News,” on the other hand, need publishers to enter into a license agreement with
each of them for their content to be published (Aktan, 2019). This rule is particularly
crucial for broadcasting firms that generate news content to protect their copyrights on
digital platforms.

On the other hand, as previously stated, it is critical that not only the industry, but also
users, adapt to digital transformation. In fact, since the rise of the Internet, people have had
unlimited access to information and entertainment content. Many concerts, stage shows,
and movie screenings has been available for free on the internet. This habit appears to
be a continuation of the traditional media habit that allows easy access to news content,
such as radio and television. In other words, for a long time, many users appear to have
considered accessing news content to be a “free” practice. It is now possible for users to
quickly access news from social media, instant messaging applications, and news sites. Is
it conceivable, in this context, to attribute a commercial value to news in the perspective
of today’s users?

In order to provide a response to such a question, it is also necessary to examine users’
daily habits and mindsets in attempt to get insight about their proclivity to access news.
Customers have evolved to be more digital and ecologically sensitive, according to recent
global research. According to the report, 59 percent are more price-conscious, while 50
percent are more environmentally conscious (PwC, 2021). In other words, while people
are likely to use more digital platforms than ever before, it seems that paying for news
content may be more difficult than ever all across the world as well.

According to another research that has been conducted by Reuters Institute it is found
that; although payment for internet news has increased significantly in a few wealthy
Western nations, the general percentage of individuals who pay for online news is still
low. In the previous year, 17 percent of people in 20 countries where publishers have
asked for greater online payments purchased any online news, a two-point increase
(Newman, et al,, 2021, p. 10). In other words, it is observed that users’ proclivity to pay
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for online news content has evolved over the years. In fact, as the study indicates, there
is a link between the tendencies in paid access to news and a country’s degree of welfare.
And that kind of thinking may also refer to a basic understanding in society that news
content is protected by copyright and has a commercial value. In this scope, there may
be a link between higher wealth and a high degree of education, thus understanding of
copyrights. However, because such information was not included in the study, we believe
it is a question that requires additional research. In addition, according to a recent
study in Turkey in 2021, 44 percent of internet users share their news content via social
media, instant messaging programs, or e-mail. YouTube has the largest percentage of
shares (40%) followed by Twitter (34%), Instagram (34%) and WhatsApp (30%). In this
context, it's unsurprising that 81 percent of respondents consider online media to be
their primary news source, whereas just 30% cite print media as a source (Newman, et
al,, 2021, p. 109).

In the research, it was tried to reach findings that would contribute to online news-
oriented digital platforms in Turkey on the axis of digital transformation while aiming to
reveal if users perceive online news as a commercial value.

Research Method

Survey research, which is one of the quantitative research methods, was used in the
study. The survey method is used as a data collection method in survey studies. The
online survey method was preferred in this research, because it is the fastest way to reach
the participants through the internet and can reach larger masses. The SurveyMonkey
application was preferred for the online surveys. Within the scope of the research, the
scale of the study conducted with 89.850 people under the title of “Digital News Report
2020, Digital News Report 2020” at the University of Canberra News & Media Research
Center in Australia was taken as the basis (Park, et al., 2020). Since the scale used in the
study was translated into Turkish, a pilot study was conducted to correct the conceptual
differences and make them understandable. However, the answers of the users who
participated in the preliminary study were not included in the sample.

Ethics Committee Permission

Within the framework of the decision taken during the meeting by Istanbul Medipol
University Social Sciences Scientific Research Ethics Committee dated 13/07/2021 and
numbered 83; the study does not contain any ethical issues.

Aim and Scope

With the entry into force of the European Union Copyright Law in 2019, which protects
digital news content producers (especially in France and Australia), the protection of
copyright on the internet has started to be discussed more. It has been seen that there
are different studies in the literature on users’ internet habits, access to news, copyrights,
and digital transformation by the literature research. However, no similar study has
been found in Turkey on the axis of digital transformation and copyright of online news
content. The purpose of the research is to seek an answer to a fundamental question
about the copyright of news content published on the Internet and the future of online
content production since the findings will provide data for the answer to the question
“Is access to news content on the internet a free right given to users, or is it seen as a
commercial value that can be accessed for a fee?”. In a similar way, it aims to understand
the target audience trends for content producers in Turkey and to provide an output for
cooperation. Hence, it has been tried to examine the online news reading habits of users
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on digital platforms and the tendency of users to pay for news content in research. The
scope of the study is limited to these findings and the discussions of the possible business
models and research in the triangle of the media industry, digital platforms, and users are
excluded.

Population and Sample

[t is aimed to include the user in the research population with the minimum sample size
according to the 95% (.05) reliability level representing the population, since the exact
number of the research population is unknown and not all users can be reached. For
this purpose, the research population consists of 385 people. The purposive sampling
method was used within the scope of the study. In the “Digital News Report: Australia
2020” survey, it was found that the minimum acceptable sample size level (n: 2.034) used
for the universe (N: 26M) was fulfilled. In the research, the minimum sample size is 384,
according to the 95% reliability level, representing the population of 10 million. Hence,
the study was conducted with 385 people to reach the minimum sample level.

Findings

In the study, it was tried to create a homogeneous group in terms of age and gender. The
research was conducted with a total of 385 participants, 221 females and 164 males.
When the users are examined over the gender variable, it can be mentioned that a
homogeneous group was organized. The percentage of male participants was 47.6%, and
the rate of female participants was 57.4% in the study. It was observed that 205 users
were in the 20-29 age range in terms of the age variable. The percentage of users aged
20-29 is 53.2%. 28 of the users in the study are in the age group of 30-39. The percentage
of users in this age group is 7.27%. It was determined that 37 of the participants in the
study were between the ages of 40-49. The percentage of users between the 40-49 age
is 9.61%. It was observed that 43 of the participants in the study were between the ages
of 50-59. The percentage of users aged 50-59 is 11.17%. It was observed that 72 of the
participants in the study were 60 years of age or older. The percentage of users aged 60
and over is 18.70%.

When examining how often the participants in the study accessed the news, it was
observed that the users mostly read the news “more than 3 times a day” via radio,
television, newspaper, online news, and social media. 111 users stated that they access
the news more than 3 times a day and the percentage of users in this category is 28.3%.
104 of the participants in the study stated that they access the news at least 3 times a
day, the percentage of users in this category is 27.01%. 99 of the participants in the study
stated that they accessed news once a day or less, the percentage rate of this group is
25.71%. The total number of users stating that they access the news only a few times a
week is 55 and their percentage is 14.29%.

The participants in the study are examined how much they are interested in the news
in their daily lives, it is observed that they are mostly “moderately interested”. 18
participants stated that they were excessively interested in the news in their daily lives.
The percentage rate of this group is 4.68%. 135 of the participants in the study stated
that they are very interested in the news in their daily lives. The percentage rate of this
group is 35.6%. 154 users who participated in the study stated that they are moderately
interested in news in their daily lives. The percentage rate of this group is 40%. 55 of the
participants in the study stated that they are less interested in news in their daily lives.
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The percentage rate of this group is 14.29%. The total number of users who stated that
they are not interested in the news is 23, and their percentage is 5%.

When the participants in the study were asked, which devices did they use to access online
news in the previous week, it was seen that their smartphones were used the most. In the
frequency analysis, it was seen that 341 users used their smartphones to access online
news in the previous week. The percentage rate of this group is 88.57%. 175 participants
stated that they accessed the news with a computer/laptop. The percentage rate of this
group is 45.45%. Among the users participating in the study, 123 users stated that they
accessed the news via smart television. The percentage rate of this group is 31.95%. 40
participants stated that they accessed the news with tablets/e-books. The percentage rate
of this group is 10.39%. It was observed that 8 users participating in the study accessed
online news with wearable/voice-activated devices in the previous week. The percentage
rate of this group is 2.08%. According to the findings smartphone (88.57%), computer /
laptop (45.45%) and smart television (31.95%) were used the most as devices to access
online news, respectively.

When the participants are asked which of the following ways they share news in a
week, it was proven that they mostly use instant messaging applications. 302 users who
participated in the study stated that they shared news with others via instant messaging
applications (WhatsApp, Facebook Messenger, BiP, etc.). The percentage rate of this group
is 78.44%. 192 participants stated that they shared news with others on social media.
The percentage rate of this group is 49.87%. 55 participants stated that they shared
news with others via e-mail. The percentage rate of this group is 14.29%. 43 participants
stated that they did not share news. The percentage rate of this group is 11.17%. 22
users of participants in the study stated that they shared news with others through other
channels. The percentage rate of this group is 5.71%.

When the participants in the study were asked that some web content providers on the
Internet began to ask for payment to access certain news content and that they were
likely to pay for a news source they liked when faced with such a demand, the answer
was, “I would never pay” at most. 227 users who participated in the study answered that
“I would definitely not pay”. The percentage rate of this group is 58.96%. 40 participants
stated that they could partially pay. The percentage rate of this group is 10.39%. 72
participants stated that they were hesitant. The percentage rate of this group is 18.70%.
36 participants stated that they could make payments. The percentage rate of this group
is 9.35%. 10 participants stated that they would definitely pay. The percentage of this
group is 2%.

When the participants were asked if they would not be able to access news from social
media or online platforms without paying a fee due to company policies, would they
agree to pay to these platforms, 162 users stated that they would not pay. The percentage
rate of this group is 42.08. 64 users in the study stated that they could pay partially. The
percentage rate of this group is 16.62%. 88 users who participated in the study stated
that they were hesitant. The percentage rate of this group is 22.86%. 55 users stated that
they can make payments. The percentage rate of this group is 14.29%. 16 participants
stated that they would definitely pay. The percentage rate of this group is 4.16%.

When the participants were asked whether they paid monthly to any digital platform
(e.g.: Netflix, Spotify, Fizy, Dergilik, etc.) that provided content during the study, it was
observed that 268 users paid at least one digital platform. The percentage rate of this

Frciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/lssue 2, 713-728 719



A Study of Users’ Proclivity to Access News on the Axis of Digital Transformation Yesim Esgin, ihsan Eken

group is 69.61%. 117 participants stated that they did not pay for the content of any
digital platform. The percentage rate of this group is 30.39%.

[t was examined as a result of the data collected from 385 people whether the users’ use
of news sources shows a significant difference according to their following daily news in
this research. HO and H1 hypotheses for the research were formulated as follows:

1H: Users’ use of news sources does not differ significantly according to their daily news.
1H,: Users’ use of news sources differs significantly according to their daily news.

According to the result of the 1H hypothesis, the users’ use of news sources shows a
significant difference according to their following daily news (F (17546) = 5.056; p <.05).
According to this result, the H, hypothesis is accepted. According to the results of the
Tukey test, which was carried out to determine between which variables the differences
were; The average usage trends of radio (M. = 3.50; S.D. = 0.84), printed newspapers and
magazines (M. = 3.66; S.D. = 0.82) and television (M. = 3.67; S.D. = 0.82) were close to
each other. On the other hand, it was observed that the average usage trends of online
news (M. = 3.36; S.S. = 0.76) and social media (M. = 3.17; S.D. = 0.72) differed. In other
words, it is seen that users who follow daily news prefer social media and online news as

news sources more than traditional media.

It was examined whether there is a significant relationship between the use of
smartphones and age among those who follow the daily news. The hypotheses are
formulated as follows:

2H: There is no relationship between age and smartphone usage among daily news
followers.

2H: There is a relationship between age and smartphone usage among those who follow
daily news.

Among those who follow daily news, there is a statistically significant relationship
between smartphone use and age (X*(20) = 59.330; p <.05). The frequency observed in
the study and the expected frequency values were found to be quite different from each
other. As a result of the hypothesis, the H, hypothesis is accepted. In other words, there is
a difference between the use of smartphones and age among those who follow the daily
news. Especially for users in the 20-29 age group, the use of smartphones is crucial to
follow the daily news.

It was examined whether there is a significant relationship between users who have the
habit of reading news online and users who tend to pay for online news content. The
hypotheses are formulated as follows:

3H,: There is no relationship between users who have a habit of reading news online and
users who tend to pay for online news content.

3H,: There is a relationship between users who have a habit of reading news online and
users who tend to pay for online news content.

There is no statistically significant relationship between users who have the habit of
reading news online and users who tend to pay for online news (X?(6) = .884; p> 0.05).
The frequency observed in the study and the expected frequency values were found to be
quite close to each other. As a result of the hypothesis, the H hypothesis is accepted.
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It was examined as a result of the data obtained from 385 people whether the habits of
paying for the news content of the users show a significant difference according to their
education level. H and H, hypotheses are formulated as follows:

4H: The news reading habits of users 3 times a day or more do not differ significantly
according to their tendency to pay for news content.

4H,: The news reading habits of users 3 times a day or more show a significant difference
according to their tendency to pay for news content.

According to the result of the 4H hypothesis used in the study, the news reading habits
of users 3 times a day or more do not show a significant difference according to their
tendency to pay for news content. (t (385) = .705; p > 0.05). According to this result, the 4H
hypothesis is accepted.

Whether users’ buying habits on digital platforms show a significant difference according
to their payment for online news content was examined through 385 people. H and H,
hypotheses for this study are formulated as follows:

5H,: Users’ purchasing habits on digital platforms do not differ according to their payment
for online news content.

S5H,: Users’ purchasing habits on digital platforms differ according to their payment for
online news content.

According to the result of the 5H hypothesis used in the study, the buying habits of users
on digital platforms differ according to their payment for online news content. (t (385) =
4.367; p < 0.05). According to this result, the H, hypothesis is accepted. The average of
users who do not have service buying habits on digital platforms (M. = 4.36; S.D.=0.97) is
higher than the average of users who have service buying habits on digital platforms (M. =
3.52; S.D. = 1.26). This result shows that the habit of buying services on digital platforms
have a higher intensity than the habit of not paying for news content among users who
have a habit of buying services on digital platforms. According to the independent
t-test results made in the hypothesis, the 5H, hypothesis is accepted. Thereby, there is a
significant difference between users who do not have the habit of purchasing services on
digital platforms, and users who do not have the habit of purchasing services on digital
platforms, according to their payment status for online news content.

It was examined through 385 people whether the payment habits of users for news
content show a significant difference according to gender. H and H, hypotheses for this
study are formulated as follows:

6H : Users’ payment habits for online news content do not differ by gender.
6H: Users’ payment habits for online news content differ by gender.

According to the result of the 6H hypothesis used in the study, users’ paying habits for
news content differ according to gender. (t (85 = 3972, p < 0.05). According to this result,
the 6H, hypothesis is accepted. The average of men’s paying habits for news content
(M. = 3.97; S.D. = 1.16) is higher than the average of women’s paying for news content
(M. = 3.95; S.D. = 1.01). This result shows that men tend to pay more for news content
than women. According to the independent t-test results made in the hypothesis, the H,
hypothesis is accepted. Hence, there is a significant difference between male and female
users’ paying habits for news content.
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It was examined as a result of the data collected from 385 people whether the habits
of paying for news content show a significant difference according to age. H, and H,
hypotheses were formulated as follows:

7H,: Users’ payment habits for online news content do not differ significantly by age.
7H: Users’ paying habits for online news content differ significantly by age.

According to the result of the 7H hypothesis used in the study, users’ paying habits for
news content show a significant difference according to age (F (12.243) = 2.659; p <.05).
According to this result, the H, hypothesis is accepted. According to the results of the
Tukey test, which is carried out to determine which variables the differences were; It is
observed that the age range of 20-29 (M. = 3.79; SD = 1.08) differed from other groups.
40-49 years old (M. = 4.06; S.D. = 1.14), 30-39 years old (M. = 4.12; SD = 1.06), 50-59
years old (M. = 4.17; S.D. = 0.93) to 60 and the averages of the older age group (M. =
4.18; S.D. = 1.06) is close to each other. Hence, users’ paying habits for news content differ
significantly by age. It has been determined that users in the 20-29 age group more tend

to pay for news content than other age groups.

[t was examined as a result of the data collected from 385 participants whether the habits
of paying for the news content of the users show a significant difference according to
their education level. H  and H, hypotheses were formulated as follows:

8H: Users’ payment habits for online news content do not differ significantly according
to education level.

8H,: Users’ paying habits for online news content differ significantly according to
education level.

According to the result of the 8H hypothesis used in the study, the habits of users to pay
for news content do not differ significantly according to their educational (F , . = 1.068;
p> .05). Thereby, the H, hypothesis is accepted. In other words, there are no difference
between the primary, secondary, undergraduate, and graduate education levels of the
users and their payment habits.

CGonclusion

According to the findings of a study performed with 385 users on the proclivity of users
to get news on the axis of digital transformation, 11.95 % of users are willing to pay for
online news content (46 users). Users in this group indicate that they will “certainly
pay” and that they will “pay.” When the proclivity of users to pay for these platforms is
analyzed, it is shown that 18.45 % (71 users) have a tendency to pay if they will not be
able to get the news from social media or online platforms without paying a charge due
to company policies. In this context, it was found that restricting access to news made
a 7% difference, but users’ willingness to pay digital platforms to obtain news content
remained low. Furthermore, 78.44 % of users indicated they shared news with others
via instant messaging apps (WhatsApp, Facebook Messenger, BiP, etc.). Dark social media
instant messaging programs are classified as end-to-end encrypted private channels that
cannot be monitored by internet services (Southern, 2016). According to the study’s
findings, the use of mostly dark social media in the distribution of online news appears
as a significant issue when it comes to setting reading metrics and pricing for online
news content. According to the study’s findings, users who follow daily news choose
online news platforms and social media channels as news sources over traditional media
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instruments like radio, newspapers, and television. With the rise of digitalization, it has
become clear that digital platforms are chosen as a news source over traditional media
tools (1H). In other words, it is clear that digital platforms play an essential role in
people’s news habits. On the other hand, among those who follow daily news, there is a
difference in smartphone usage and age. When compared to other age groups, the 20-29
age group uses smart phones more for daily news follow-up (H2). In terms of online news
access user behaviors, the group aged 60 and up has been shown to trail the age range of
20-29. In this context, this data demonstrates that demand for digital access to news has
begun to emerge in groups aged 60 and up in Turkey. It is considered as a noteworthy
finding in this regard.

Another key finding in the study is that there is no statistically significant correlation
between those who read the news online and those who pay for online news content
(H3). In other words, it is thought that there is no correlation between users’ online news
reading and their perception of content’s commercial value, namely, their willingness
to pay for it. This highlights the difficulty of positioning online news content as having
commercial value. In fact, when the proclivity of consumers to read the news three
times a day or more is compared to their proclivity to pay for news information, there
is no significant difference (H4). This confirms the H3 theory; it has been observed that
there is no positive correlation between the user’s frequency of online news access and
their proclivity to pay. Users who do not have the habit of purchasing services on digital
platforms, on the other hand, are more likely to not pay for news content than users
who do have the habit of purchasing services on digital platforms (H5). In this regard,
it is considered that there is a correlation between the proclivity to pay for online news
content and the purchase of services on digital platforms. While commercially positioned
online news content, it is understood that the primary target audience should be users
who have a habit of purchasing services from other digital sources. Moreover, it has been
found that there is a substantial variation in the habits of male and female consumers
when it comes to paying for news content (H6). Male users appear to pay more for
internet news content than female ones. In fact, there was a significant difference in
users’ paying habits for news content based on age. It has been revealed that users aged
20-29 are more likely than other age groups to pay for news content (H7). According to
the study’s findings, given that there is no difference between users’ primary, secondary,
undergraduate, and graduate education levels and their payment habits (H8), the target
audience with the highest proclivity to pay for online news content is men aged 20-29
who have a habit of purchasing services from other digital platforms.

In a survey titled “To what extent have digital technologies affected your industry?” 41 %
of participants said “very much,” while 35 % said “a great deal.” On the other hand, 76 % of
the managers interviewed stated that digital transformation had begun to impact the way
businesses operate (MIT Sloan Management Review and Deloitte University Press, 2015).
In other words, while managers understand that the way they do business must change,
it seems like the adaptability required for transformation cannot be achieved yet at the
same rate in terms of culture, user habits, and workflow processes. In our research it is
seen that, in the context of online copyrights, the proclivity of users to access news and
the revenue sharing model between content providers and technology corporations have
taken center stage in the axis of digital transformation. As of 2020, the industry has begun
to take the required steps to protect author rights, both within the framework of European
Union regulations and Australia’s agreements with Google and Facebook. Because it has
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been understood that generating content for free is not viable for authors and does not
allow for the development of an ecosystem suitable to the generation of creative content.
In this context, we conclude that users’ categorization of online news content as “free” is
an issue that requires critical sectoral consideration. In fact, our research has revealed
that users’ proclivity to perceive online news content as having commercial value is quite
low. However, to ensure cultural continuity, as in traditional media, it appears fair that
the works of content producers, publishers, photographers, graphic artists, and authors
are subject to copyright and are protected in the digital transformation process. In this
context, we consider that discussing the issue of copyright on digital platforms and its
implications for cultural continuity will be in the parties’ societal interests.
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Dijital Donuisim Ekseninde Kullanicilarin Haberlere
Erisim Egilimleri Uzerine Bir Inceleme

Yesim ESGIN (Asst. Prof. Dr)
Ihsan EKEN (Assoc. Prof. Dr.)

Genigletilmis Ozet

Dijital haber igerik tireticilerini koruyan Avrupa Birligi Telif Hakki Yasasi'nin 2019 yilinda
yururlige girmesiyle birlikte internette telif haklarinin korunmasi tartisilan bir konu
haline gelmistir. Ote yandan, cevrimici haberlere ilgi artarken, dijital platformlarda giinliik
haberleri takip eden tiiketicilerin geleneksel medya aliskanliklarini gesitli sekillerde
sturdiurdiikleri gorilmektedir. Bu calismada, ¢evrimi¢i haber iceriklerinin telif haklar
ve c¢evrimici icerik Uretiminin gelecegi ile ilgili temel bir soruya yanit aranmaktadir.
“Kullanicilar nezdinde internetteki haber igeriklerine erisim kendilerine sunulmus
Ucretsiz bir hak midir, yoksa licret karsiliginda erisilebilen ticari bir deger olarak mi
gorilmektedir?” Calismanin amaci, Turkiye>de bu sorunun yanitina kanit olusturacak
sonuclar tiretmektir.

Dijital liderler, net bir dijital stratejinin yani sira doniisiimii yonlendirmeye hazir bir
kiltiire ve liderlik yetkinliklerine sahiptir (MIT Sloan Management Review ve Deloitte
University Press, 2015). Diger bir deyisle, ozellikle liderlerin dijitallesme ile dijital
dontisim arasindaki farki anlamalari, yani cesitli is siireclerini dontistiirmeleri kritik
onem tasimaktadir. “Dijital doniisim” terimi, “dijitallesme” kelimesinden farkli bir
anlama sahiptir. “Dijitallesme anlam olarak; sayisallastirma ve/veya “bir sey yapmak
icin bilgisayar ve internet gibi dijital teknolojileri kullanmaya baslamak” anlamina
gelmektedir (Cambridge Dictionary, 2021). Ote yandan dijital déniisiim, sadece
teknolojik degisimleri degil, is modellerindeki degisiklikleri ve internetin niifuz ettigi
alanlardaki sosyal degisimleri de ifade etmektedir (Popp, Rost-Hein ve Klewes, 2017).
Bu nedenle medya yoneticilerinin diger sektorlerde oldugu gibi dijital doéniisiimii
stratejik olarak onceliklendirmesi 6nem tasimaktadir. Dijital medyanin ytikselisiyle artik
cevrimici haber igerigi olusturan kuruluslar teknoloji sirketleriyle rekabet etmektedir.
Bu sebeple son yillarda medya kuruluslari, hiikiimetler ve dijital platformlar arasinda
sikca sorunlar yasanmaktadir. Kullanicilar arasinda c¢evrimi¢i haber okuma egilimi
arttikca, teknoloji sirketleri platformlarinda ¢evrimici icerik yayincilarina daha fazla
o0deme yapma konusunda uluslararasi baskiyla karsi karsiya kalmaktadir (Khalil, 2021).
Ancak Avustralya ve Fransa’'da varilan yeni anlagmalar ile taraflar 2020 yih itibari ile
yeni telif hakki ¢6zlimleri aramaya baslamis ve boylelikle medya sektort dijital dontisim
yolunda 6nemli bir adim atmistir (The Times of India, 2021). Ayrica 2019 yilinda
dijital donlistimiin getirdigi yeni is modellerine uygun kanunlarin yetersiz kalmasi ve
giincelligini yitirmesi nedeniyle Avrupa Birligi yeni kanunlar ¢ikarmis ve telif kanunlarini
glincellemistir (Avrupa Komisyonu, 2019). Bu baglamda; kullanicilarin oldugu kadar
sektoriin de dijital doniisiime uyum saglamasi olduk¢a 6nemlidir. Nitekim uzun bir siiredir
kullanicilarin icerige erisiminin “licretsiz” bir hizmet oldugu gézlemlenmistir. Bu sebeple,
medya kuruluslarinin veya teknoloji platformlarinin is modellerinin tartisiimasinin
yani sira, kullanicilarin g¢evrimi¢i haber icerigine erisim i¢in 6deme egilimlerinin ve
aliskanliklarinin da incelenmesinin 6nemli oldugunu diisiinmekteyiz.
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Calismada kullanilan nicel arastirma yontemlerinden biri tarama arastirmasidir.
Calismada veri toplamak icin anket yontemi kullanilmistir. Calisma icin ¢evrimici anket
yontemi, internet tizerinden katiimcilara hizh bir sekilde ulasilmasi ve Turkiye’de daha
genis bir kitleye ulasabilmesi nedeniyle tercih edilmistir. Arastirmaya temel olarak
Avustralya’daki Canberra Universitesi Haber ve Medya Arastirma Merkezi'nde “Digital
News Report 2020-Digital News Report 2020” bashgi altinda 89.850 kisi tlzerinde
gerceklestirilen calismanin 6l¢egi kullanilmistir (Park, etal.,, 2020). Calisma evreninin tam
buytikligi bilinmedigi ve tim kullanicilara ulasilamadigi icin kullanici evrenini temsil
eden %95 (.05) giiven diizeyine dayali, mimkiin olan minimum o6rneklem buyuklugi
calisma evrenine dahil edilmistir. Bu sebeple calisma evreni 385 kisiden olusmaktadir.
Arastirma kapsaminda amacgli 6rnekleme yontemi kullanilmistir. Evren (N:26M) igin
kullanilan kabul edilebilir minimum 6rneklem biytikligi diizeyi (n:2.034) “Digital News
Report: Australia 2020” anketinde karsilanmistir. %95 giiven diizeyine gore, calismamiz
icin minimum orneklem biytkligi 384 olup, Tirkiye’de 10 milyonluk ntfusu temsil
etmektedir. Bu sebeple arastirma, minimum o6rneklem biiytikliigiini karsilamak icin 385
kisi ile gerceklestirilmistir.

Arastirmadan elde edilen bulgulara gore; giinliik haber okuyan bireylerin haberlere
erismek icin dijital platformlara 6deme yapma egilimleri diisiiktiir. Ote yandan, ¢evrimigi
haber icerigi icin 6deme yapma egilimi en yliksek olan hedef kitlenin 20-29 yas arasi
erkekler oldugu ve diger dijital platformlardan hizmet almanin yani sira giinliik haberleri
takip etme egiliminde olduklar1 goriilmiistiir. Ayrica, ugtan uca sifreli anlik mesajlasma
uygulamalarinin, yani karanlik sosyal medya (dark social) kullaniminin ¢evrimigi
haber igerigi i¢in olciimler ve fiyatlandirma agisindan bir engel olarak ortaya ¢iktig
gorilmektedir.

Elde edilen bulgulara gore, ¢evrimici haber icerigi, hizmetlerin tucretli oldugu diger
dijital platformlar gibi ticari bir degere sahip olarak algilanmamaktadir. Ote yandan
glinliik haber okuyanlar arasinda ticretsiz erisim egilimi daha da gii¢liidiir. Bu baglamda,
teknoloji platformlarinin icerikten gelir elde ettigi bir senaryoda, 6zglin calismalarin
olusturulmasina olanak saglayacak bir ekosistem olusturmanin kolay olmayacag:
gorilmektedir. Kullanicilarin ¢evrimici haber igeriklerini bu baglamda “licretsiz” olarak
konumlandirmalart 6nemli bir sektérel sorundur. Nitekim arastirma, kullanicilarin
cevrimici haber icerigi icin 6deme yapma egilimlerinin olduk¢a diisiik oldugunu ortaya
koymustur. Bu sebeple, sektorel olarak tartisilmasi gereken 6nemli konulardan birinin de
dijital cagda kultiirel surekliligin saglanmasi icin ¢evrimici haber igeriklerinin ticari bir
deger olarak konumlandirilmasi oldugu diisiiniilmektedir.

Anahtar Kelimeler: Cevrimici Haber, Dijital Doniistim, Telif Hakki.
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Abstract

The concept of mass society is generally considered as an emphasis on the loss of the individual in society.
Gustave Le Bon defines mass society as mindless, motivated masses. Today, it is assumed that the individual
in the society can think independently, be rational and question. The network society approach is based
on the idea of an independent and organized individual. According to Jan Van Dijk and Manuel Castells,
with the help of technology and globalization, the way of production and communication has taken the
form of a more organized and complex network. The network approach in public diplomacy (Metzl, 2001;
Hocking, 2005; Zaharna R., 2007; 2010) is accepted as an effective approach of public diplomacy. The
approach, which is planned around volunteerism, synergy and team belonging, is based on the production
of messages and the continuous circulation of the message within the system. In this study, the activities
regarding the network society approach in public diplomacy is discussed through a critical perspective.
The concepts of ‘volunteering, ‘synergy’, ‘team belonging’, ‘flexibility” and ‘horizontal participation’, which
constitute the basic principles of the network approach, were analyzed on the basis of the mass society
approach. Purpose of the study: To critically consider the network-based public diplomacy approach and to
analyze the concept of network society according to the principles of the mass society approach.

Keywords: Network Approach, Public Diplomacy, Mass Society, Synergy, Group Belonging.

0z

Kitle toplumu kavrami genel olarak bireyin toplum icindeki yitimine bir vurgudur. Gustave Le Bon'un
olumsuz yaklasimi kitle toplumunu siirii psikolojisi ile hareket eden, gidiilenmis topluluklar olarak
tanimlamaktadir. Giiniimiizde ise bireyin c¢esitli acilardan evirilerek, aydinlanma ve demokrasiyle birlikte
sorgulamayan ve diisinmeyen Kkitle insanindan, elestiren ve karsi ¢ikan bireye evirildigi varsayilmaktadir.
Jan Van Dijk ve Manuel Castells’e gore; teknoloji ve kiiresellesme ile birlikte iiretim ve iletisim bigcimi
organize ve karmasik bir ag bicimine biiriinmiistiir. Ag toplumu yaklasiminin kamu diplomasi faaliyetlerine
uyarlanmis hali olan kamu diplomasisinde ag yaklasimi (Metzl, 2001; Hocking, 2005; Zaharna R., 2007;
2010) etkili bir kamu diplomasi yaklasimi olarak 6n plana ¢ikmaktadir. Goniilliik, sinerji, tamik aidiyeti,

esneklik ve yatay katilim temeline dayanan bu yaklasim mesaj liretimini ve mesajin sistem i¢inde stirekli
dolasimini esas almaktadir.

Bu calismada kamu diplomasisi faaliyetlerinde ag yaklasimi elestirel bir baglamda ele alinarak, ag
yaklasiminin temel esaslari olan ‘goniilliik’, ‘sinerji’, ‘takim aidiyeti, ‘esneklik’ ve ‘yatay katihm’ gibi
kavramlar kitle toplumu yaklagiminin temelleri tizerinden karsilastirilmali olarak elestirel bir analize tabi
tutulmaktadir. Arastirmada ag temelli kamu diplomasinin onciilleri kabul edilen (Metzl, 2001; Hocking,
2005; Zaharna R., 2007; 2010) ¢calismalar1 temel alinmistir.

Anahtar Kelimeler: Ag Yaklasimi, Kamu Diplomasisi, Kitle Toplumu, Sinerji, Grup Aidiyeti.
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Network Approach in Public Diplomacy Abdulsamet Glinek

Introduction

The concept of mass society is used to understand the movements and spheres of
influence of the new social classes that emerged after the industrial revolution. Gustave
Le Bon (2001) and Ortega Y Gasset (1957) important representatives of the mass society
approach, emphasize the unconscious behavior of the masses as a new social actor. The
new class, driven more by emotion than reason, owns no elitist approach, they have
no concerns to seek reason and law. In this context, the movement pattern of the mass
society can be interpreted as a reflection of an irrational and reactive attitude. According
to sociologists, network society theorists such as Van Dijk (2018) and Manuel Castells
(2013) technological developments and globalization have transformed the forms of
production and communication into organized and multi-dimensional networks.

Today, the network approach is extensively discussed in different contexts by different
branches of social sciences, one of which is public diplomacy. The concept of public
diplomacy found itself a place in the literature of social sciences for the first time in the
1960s. In its most general definition, public diplomacy is the attempts of a country to
influence the public opinion of another country in line with its own interests by using
various tools (Giinek, 2021, p. 770).

The essence of the public diplomacy approach is based on persuasion and informing.
Being a dynamic field, public diplomacy is constantly updated depending on technological
and global advances. The institutions, tools as well as the methods of public diplomacy
are diverse. The network society approach includes a different reflection of the new
public diplomacy approach. The basic principle of the approach is based on conducting
an active and less costly public diplomacy activity that allows two-way communication
through new communication technologies.

The main purpose of this study is to analyze the network-based public diplomacy
approach through the perspective of mass society approach, as well as the contexts in
which concepts such as motivation, suggestion, irrationality, emotionality, belonging, and
propaganda are observed in network-based public diplomacy actions. The study rests
on the approaches of Metzl (2001) Hocking (2005) and Zaharna (2007) considered to
be the predecessors of network-based public diplomacy. The mass society approach
is framed based on the approaches of Gustave Le Bon Gustave Le Bon (2001) Ortega Y
Gasset (1957) and Sigmund Freud (2019).

The study has been subjected to a critical content analysis of network-based public
diplomacy in a comparative way. In the context of the study, the following hypotheses
were formed.

H.1. In network public diplomacy, the technical features of the network allow network
wide participation and mutual communication. However, despite this democratic
structure, the source that constructs the system and determines the grand narrative is yet
uncertain.

H.2. The network synergy aims to generate more energy than the sum of the energies
of each of the participants through synergy by building relationships and cooperation
between different participants of the communication process. This leads to the formation
of a homogeneous structure. In this structure, it can cause loss of the individual within
the group. This feature is compatible with the mass society approach.
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H.3. Network-based public diplomacy claims to allow for horizontal and democratic
participation. However, network-based public diplomacy has the characteristics of mass
society rather than individualistic characteristics of network society.

Mass Society: Group Dynamics, Suggestion And Contagion

The concept of mass society can mainly be defined as the result of intellectual efforts to
understand the impact of the great mass movements that took place in the late 18th and
early 19th centuries on social and political conditions. The concept of mass society is an
emphasis on the unconscious movement of the masses. In this context, it usually contains
negativity according to Tasenkov A. (2019), scientific research on masses is dominated
by two contingent theoretical schools regarding the nature and effects of masses.

“The first school regards the individual member of a crowd as an anthropological construct
derived from the very human nature. It is based on the belief that the crowd, as a social
phenomenon, is rooted in psychological factors arising from instincts, impulses, and unconscious
mental processes. Therefore, this school is known as psychological or anthropological. Its most
prominent proponents are Gustave Le Bon, Gabriel Tarde, Sigmund Freud, Erich Fromm, and
Elias Canetti. The second school regards the crowd as a social phenomenon which owns the
characteristics of a certain epoch and occurs under specific circumstances as a historical result
and cultural phenomenon. Among the scholars who support this interpretation are Jose Ortega-y-
Gasset, Hannah Arendt, Herbert Marcuse, and Theodor Adorno. This interpretation of the crowd
can be defined as value-based or axiological” (Tesnkov, 2019, p. 237).

This study will include the opinions of scientists from both views. According to Le
Bon, “The substitution of the unconscious action of crowds for the conscious activity of
individuals is one of the principal characteristics of the present age” (Bon, 2001, p. 4).
Gustave Le Bon describes the crowd, in its simplest term, as a gathering. For Le Bon, the
crowd is a ‘random community of individuals’ “in its ordinary sense the word “crowd”
means a gathering of individuals of whatever nationality, profession, or sex, and whatever
be the chances that have brought them together” (Bon, 2001, p. 13). Le Bon’s approach to
mass society is quite pessimistic. According to Le Bon, the crows is essentially a pack that

unconsciously, instinctively acts upon emotions that dominate their minds.

This group, (the crowd) formed almost randomly, has a destructive power and constitutes
the core of the new social dynamic. The collective consciousness formed by the crowd
sometimes leads the crowd to take on positive attitudes and goals. However, the actions
of mass society often have devastating consequences (Bon, 2001). According to Le Bon,
the collective mind of the mass is less than a normal person in total and does not act on
logical motives. “The substitution of the unconscious action of crowds for the conscious
activity of individuals is one of the principal characteristics of the present age” (Bon, 2001,
p. 4). The main factor that mobilizes and motivates the mass is not reason, or reasoning,
but “suggestion and contagion.” (Bon, 2001). In one context, the mass is an unconscious
category that is open to propaganda and incapable of independent thought and action.
Sigmund Freud (2019) analyzes Le Bon’s work on mass psychology, opposing the author’s
wholesale approach from several perspectives. Freud substitutes the libidinal element
for suggestion, playing the main factor that activates the masses. According to Freud,
the essence of mass spirit lies beneath emotional attachments (Frued, 2019). In this
context, there are two factors that keep the mass alive. The first of these is Eros, which
endows all objects with vitality. The second is the need for compromise and the drive to
love others. One’s giving up his/her freedom in the crowd and succumbing to suggestions
of others can be explained as ‘the need to compromise with others’ and ‘loving them’
(Frued, 2019, p. 39). Unlike Le Bon, Freud emphasizes that masses do not act completely
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irrationally. On the contrary the act voluntarily and consciously. As in Le Bon's analysis,
Freud also states that masses have a heterogeneous structure. The heterogeneity is due
to the differences of the individuals who make up the mass. However, when masses come
together and start to rebel, they become groups that turn into a homogeneous structure
(Ozmen, 2015, p. 190).

Ortega Y Gasset (1957) has studied the social and political behavior of the rapidly
developing masses of people in Spain and other European countries that make up
the contemporary society. According to Gasset, the people of the mass society (the
crowd) are mediocre (Gasset, 1957, p. 42). It does not have distinctive features like an
individual. However, Gasset emphasizes the mass not only as a quantitative majority, but
also as a qualitative and psychological state. “In the presence of one individual we can
decide whether he is ‘mass’ or not. The mass is all that which sets no value on itself—
good or ill—based on specific grounds, but which feels itself ‘just like everybody’, and
nevertheless is not concerned about it; is, in fact, quite happy to feel itself as one with
everybody else (Gasset, 1957, p. 42). Gasset, like his contemporary Le Bon, thinks that
mass people are far from rational consciousness. According to Gasett, although the mass
has many devices used through history by civilization, he is fundamentally unaware of the
principles of civilization due to his nature (Gasset, 1957, p. 91). In the context of emotion
and consciousness, as opposed to the underdeveloped mass-man, he positions the noble
man, who, referring to Goethe, ‘aspired to the search for order and law’ (Gasset, 1957).

It is possible to say that the critique of mass society has turned into a critique
of mass culture and culture industry within the framework of Frankfurt School
thinkers. Horkhemier and Adorno, representatives of the Frankfurt School, who
approach the concept of mass society in terms of production relations and ideological
consciousness, emphasize that modernity transforms culture and art into an industry
by synchronizing it.

Horkhemier and Adorno (2002) explain the concept of mass society within the
conceptualization of ‘mass culture’ in their dialectic of enlightenment. In his later works,
Adorno (2007) discusses the debate on the axis of mass society and modernity around the
concept of ‘culture industry’. According to Adorno, “the culture industry is the deliberate
and top-down integration of customers” (Adorno, 2007, p. 111).

The essence of the mass society approach is based on the assumption that people act
irrationally in their actions and place the element of emotion at the core of their actions,
which may be considered as a reflection of the intensification of mass movements after
the industrial revolution, the change in politics and political conditions and the struggle
between classes.

Thinkers and psychologists such as Gustave Le Bon, Ortage Y Gasset and Sigmund Freud,
who analyze mass movements from a negative perspective, emphasize the mental and
cultural backwardness of the homogenized mass. They also complain about the loss of
the distinguished person, the individual. In this context, it is possible to list the basic
characteristics of the mass society irrational action, suggestion, contagion, motivation
due to group dynamics, libidinal drive (Frued, 2019), a form of movement brought about
by extraordinary conditions, and not realizing their cultural development (Bon, 2001;
Gasset, 1957).
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Network Society: A New Way of Interaction

Different social conditions create new forms of relationships and communication
practices. Depending on the developments in art and technique, the types of organization
and relations in the social structure have been transformed. Today, definitions such as
globalization, information society, and society 2.0 are carried out through the concept of
network society.

The network society approach is basically a search for an explanation for the multi-
dimensional effect of developing technologies on human life. According to the network
society theorists Jan Van Dijk (2018) and Manuel Castells (2013), the way of production
and communication has taken the form of a more organized and complex network
together with technology and globalization.

This new communication and relationship system that transforms social dynamism takes
place in a non-hierarchical, multi-dimensional and flexible structure. The new form of
social structure has led to the emergence of different research methods that deal with
human relations at the level of social action. In this context, analyses of human social
networks have a long history in both the sociological and anthropological literature
(Hill & Dunbar, 2005, p. 54). Another pioneer of the network society debate is Mark
Granovvertter. According to Granovvetter (1973) ), weak ties based on secondary
social relations produce more effective results due to the width and structure of the
network. Granovvertter mentioned that social network analysis reveals important data
in terms of making sense of micro and macro level relations. “The analysis of processes
in interpersonal networks provides the most fruitful micro-macro bridge in one way or
another, 1t is through these networks that small-scale interaction becames translated into
lagre-scale patterns, and that these, in turn, feed back into small groups” (Granovverter,
1973, p. 1360).

(bl A

—Local bridges. @, Degree 3; b, Degree 13.
weak tie.

= strong tie; ——— =

Figure 1. Strength of Weak Networks
Source: (Granovverter, 1973, p. 1365)
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According to the figure 1, only weak ties are local bridges that allow too much interaction
and communication. Granovveter explains it as follows: the tie A-B is not strictly a bridge,
since one can construct the path A-E-I-B (and others). Yet, A-B is the shortest route to B for
E D, and C. This function is clearer in figure 2b. Here, A-B is, for C, D, and others, not only a
local bridge to B, but, in most real instances of diffusion, a much more likely and efficient
path (Granovverter, 1973, p. 1364).

The social network analysis approach is shaped around globalization debates and is also
discussed in different contexts and fields. Discussions on globalization, which are based
on the movement and access of goods and services on a global scale, have turned into
an emphasis on deeper and different areas of togetherness. Handling the globalization
debate in a broad context, Held and McGrew (2008) state that globalization, which
creates a kind of dependency, also emphasizes the transformation of the established
political order. According to Held and McGrew, “Today’s processes of globalization and
regionalization create networks of power that cross and sometimes cross territorial
boundaries. This gives way to a world order designed according to the Westphalian notion,
based on absolute sovereignty over a piece of land, to be oppressed and disturbed” (Held
& McGrew , 2008, p. 54). In this context, network society describes an alternative and
brand-new structure apart from traditional organizational forms. All these definitions
show that the transformation in technology and economy has necessarily brought about
a new form of communication and action.

Network Perspective in Public Diplomacy: Multi-Dimensional Interaction And Communication

Network diplomacy is commonly theorized as a set of non-hierarchical and interdependent
relationships implying a wide range of stakeholders who share common interests and
exchange information and resources. The network model presupposes the presence of
various international bodies and non-state actors in the international arena (Morozov &
Shebalina, 2020).

Diplomatic networks have features such as flexibility, effectiveness, acting outside of
traditional boundaries, and lower cost of common activities (Morozov & Shebalina,
2020). Three types of basic approaches based on the network model in diplomacy in
general and public diplomacy in particular have been developed by (Metzl, 2001; Hocking,
2005; Zaharna R., 2007). Relevant approaches are based on the compatibility of public
diplomacy actions with the network approach. The analysis of public diplomacy by Brian
Hocking and R. S. Zaharna draw influence from the concepts of “boundary spanners” and
“network weavers” developed by network analysts including Valdis Krebs, Everett Rogers,
and Thomas Valente (Fisher, 2013, p. 1). Key within these concepts is in the meaning of
the term “periphery” Contrary to colloquial use, when applied to a network infers the
potential of great influence and importance (Fisher, 2013, p. 1).

The network public diplomacy is the reflection of the network society approach in public
diplomacy. Network perspective, unlike linear and one-way communication, includes
non-hierarchical multi-directional communication and interaction practices. The network
approach in public diplomacy aims to increase the effectiveness of the action by making
use of the flexible, horizontal, and strategic structure of the network. Thanks to the
structural and strategic features of the network, team spirit is formed among the group
members. Likewise, the structure of the network reduces costs and enables strategic
communication (Metzl, 2001; Hocking, 2005; Zaharna R., 2007; Zaharna R. , Battles
to Bridges: U.S. Strategic Communication and Public After 9/11, 2010). The network
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approach has been present in research on foreign policy (Corbetta & Grant, 2012; Flemes
& Ebert, 2017; Maoz, 2012) and diplomacy (Hocking et al., 2012; Zaharna, 2014) for some
time (Ociepka & Arendarska, 2021, p. 2).

Current studies on network public diplomacy generally analyze the effectiveness of the
activities of public diplomacy institutions or non-governmental organizations. These
studies examine the grand narratives/ grand strategy of political organizations, leaders,
countries, or non-governmental organizations. They discuss how the grand narrative
was circulated, its implications, and its context. Some of these researches make network
analysis in public diplomacy actions (Sarvestani, Ameli, & Izadi, 2019; Sejung, Dahoon ,
& Park, 2019; Huang & Wang, 2019; Park & Lim, 2014; Weidong, 2020), and some make
structural analyzes (Flew & Hartig, 2014; Shi, 2015; Fisher, 2013).

Jemie F. Metzl (2001) states that a new global ecology has emerged, different from
traditional structures and forms of action, generally in state institutions and political
construction processes. This also applies to public diplomacy institutions and foreign
policy-making processes. Countries that act with traditional methods are forced to
adapt to the new order. Network-based communication and interaction system creates
competition due to the flexible structure of the network and facilitates adaptation to
new processes. This structure, which transcends traditional and physical borders, is a
necessity for governments. According to Metzl (2001), who defines network participation
as a two-way process, the classical intelligence structure has turned into a network-
centered system. Similarly, the new political ecology has changed the functions and duties
of public diplomats. Open dialogue, impartial and multi-faceted sharing of ideas should
be supported for the solution of global problems. Metzl focuses on four key points for
adaptation and transition to network-based diplomacy. First, because network diplomacy
is by definition broader based than traditional diplomacy, efforts must be made to identify
and reach out to a broader constituency than ever before. Second, conscious efforts must
be made to shift government institutional culture from a focus on secrecy, information
hoarding, and hierarchy to a system of openness, innovation, and information sharing.
Third, knowledge management should become a central focus of government operation.
Fourth, leaders of government institutions must be recognized and rewarded not only for
responding to short-term crises but also for their contributions to the long term health
and effectiveness of their organizations (Metzl, 2001, pp. 85-87).

Referring to the impact and necessity of the network-based approach in public diplomacy,
Brain Hocking (2005) believes that network public diplomacy is now a necessity, which
is the result of a series of innovations brought about by the global, economic, and
technological transformation. According to Hocking (2005) classical diplomatic tools
are insufficient to answer complex problems. Public diplomacy and foreign policy have
taken on a competitive structure. In this context, the problems of the global age can be
answered with a multilateral and multi-partner interaction and structuring. According
to Hocking (2005) the internal and external public opinion of the countries have become
integrated, and the difference has vanished. As an actor in foreign policy, the Ministry
of Foreign Affairs is insufficient to respond to problems of different dimensions and
structures. This situation requires a new approach. This new approach is a network
structuring system that increases communication, dialogue and trust, and requires
non-hierarchical communication and cooperation with stakeholders. The foundations
of network diplomacy in diplomacy and public diplomacy actions consist of increasing
political capacity, cooperation with stakeholders, competition, network assignment, roles,
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and norms. R. S Zaharna (2007; 2014; 2010) put the network approach in a different
context, which (Hocking, 2005) and (Metzl, 2001) discussed in a general framework.
[t constructs it as an effective model for story/narrative creation, message sharing and
circulation in public diplomacy actions.

Zaharna (2005; 2007; 2014) grounds the Network-based public diplomacy approach as
a form of communication and a process of relationship building. It takes place in a non-
hierarchical structure through communication practices. Participation in communication
processes between members is democratic. In the network public diplomacy approach,
the system consists of three dimensions: the structure of the network, the strategy of the
network, and the synergy of the network, and they all influence one another (Zaharna
R., 2007, p. 220). The current study adds the next dimension, called “issue network”
to Zaharna's taxonomy (Ociepka & Arendarska, 2021, p. 2). We see that Zaharna's
network model has been studied in different contexts and applications. It demonstrates
an approach that integrates public diplomacy with strategic communication and tries to
theorize the network approach (Zaharna R., The Network Paradigm of Strategic Public
Diplomacy, 2005; Zaharna R., 2014). The structure of the network is based on the multi-
dimensional, real-time, and equal communication approach, making the basic approach
of the network public diplomacy.

Communication between members takes place mutually and information flow is carried
out in a non-hierarchical system. There are three types of networks: chain, star, and
all channel, which symbolize communication and information flow (Zaharna R., 2007;
2010). The second dimension of the approach is based on the synergy of the network.
Network synergy aims to generate more energy than the sum of the energies of each
of the participants, thanks to the synergy, by building relationships and cooperation
between different participants of the communication process (Zaharna R., 2007; 2010).

For synergy to occur, it is necessary for the participants in network communication to
work towards a common goal and to establish a bridge between networks and ensure
that communication and synergy are transferred to other groups (Zaharna R., 2007).
According to Ociepka and Arendaska network synergy is created by building internal and
external relations while including internal, external and various collaborative relations
(Ociepka & Arendarska, 2021, p. 2).

The synergy components in the network model include essential factors for any network
of cultural diplomacy activities. However, these network components may have national
and geopolitical boundaries (Ociepka & Arendarska, 2021). Network strategy focuses on
how to use and circulate information in a way that aligns with and feeds into the story
or identity. In classical communication, stories and discourses are determined by the
source, independent of the target audience, in order to attract and protect the attention
of network members. However, in network-based communication, stories and discourses
are formed with the cooperation and participation of group members (Zaharna R., 2014).
The important thing in network strategy is to keep the message in circulation. According
to this approach, the most circulated message is the one with the highest reliability
(Zaharna R., 2014).

In communication activities carried out through mass media, information production
and circulation are carried out by the source. In network communication models, the
production, circulation and reproduction of the message is done by the members of the
network (Zaharna R., 2014). For the circulated narrative to be sustainable and effective
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for the group members, the narrative must be based on task-based, social-based, or
identity-based narratives (Glinek, 2017, p. 37).

Practical models that deal with the distribution and control of information and
information based on the network approach are implemented by the foreign ministries
of various countries. There are several practical models that distribute information and
information based on the network approach. One of these is the Network Gatekeepers
Model used by the Israeli Ministry of Foreign Affairs. The model is used by the Israeli
Ministry of Foreign Affairs to block content related to hate speech and anti-Semitism.
This model is designed to prevent and control the transmission of content and discourse
to other networks through key structures and actors that provide network connections.
The basic logic of the model is designed to control and distribute information through
centralized networks. Network Gatekeepers are individuals that sit at the intersection
between several networks. It is through these individuals that content passes from one
network to another. For instance, in the illustration below, node number 5 is a Network
Gatekeeper (Ilan Manor, 2018).

The mentality of countries’ digital network organizations may vary. Some countries prefer
participatory, transparent, and horizontal network models, while others adopt more
hierarchical models. For example, South Korean public diplomacy organizations’ network
was more hierarchically structured, while the Japanese network was more symmetrical,
and this leads to the result that Japan was more successful in forming an information
network infrastructure in a diplomatic community ( Jia & Li, 2020, p. 3). While analyzing
the network public diplomacy approach Jia and Li (2020), focus on the structural features
of Chinese public diplomacy using a combination of holistic, relational, and network-
based approach, social network analysis and content analysis. The study reveals key
participants’ networking models, communication strategies, issue network, and the
attitude homophily effect of participants with positive or negative attitudes towards
China.

Jia and Li (2020) discuss the structure of the network in the context of network patterns,
communication strategies, issue participation and attitude homophily.

In network public diplomacy approaches, Metzl (2001) and Hocking (2005) model
is suitable for use in the field of international relations and diplomacy, and Zaharna’s
(2007; 2010) model is suitable for use in the field of non-governmental organizations
and cultural diplomacy. The theory and practice on which the network approach is based
are open to discussion and development. A basic evaluation will be made below without
going into too much detail.

Evaluation of Network Public Diplomacy in The Context of
Mass Society Practices: A Critical Analysis

The basic assumption of the network approach in public diplomacy is based on the
reality that the traditional world order has undergone radical changes. Traditional
public diplomacy institutions have difficulty in adapting to the new world order, which is
affected by information and communication technologies and is surrounded by political
uncertainties. In this context, flexible, technology-based, broad-based network public
diplomacy that allows two-way communication is recommended as an effective model.
This approach, which is glorified in terms of putting the individual at the core, being low in
cost and enabling democratic participation (Metzl, 2001; Hocking, 2005; Zaharna R., The
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Network Paradigm of Strategic Public Diplomacy, 2005; Zaharna R., 2007; Zaharna R.,
2014) has various problems, which can be listed as singularization of the target audience,
the control of information and the uncertainty of the source, and the anonymization of
the individual within the group.

Structure of Network

In network public diplomacy, the technical features of the network allow network wide
participation and mutual communication. However, despite this democratic structure, the
source that constructs the system and determines the grand narrative is yet uncertain. In
the model developed by Zaharna (2007; 2010) the message is produced and circulated
by the members of the network. However, it is unclear who formed the grand narrative
(Grand Strategy, who brought the members together and the structure of the network). In
the Zaharna (2007; 2010) model, the principle of ‘volunteering’, centered on participation
in the network, is based on the consent of the group member. The source of the main
motivation in the production and distribution of messages is the sense of belonging. It
is assumed that the individual who owns a sense of belonging to the group will be more
motivated in the production and distribution of messages. The relevant approach can
be applied in the activities of non-governmental bodies that have come together around
a common goal. however, in state-sponsored activities, it may fail for actions aimed at
foreign public opinions, for it is not possible for the citizens of foreign countries to come
together around another country’s story and feel a sense of belonging to a foreign country.
[t is seen that concepts such as volunteerism, belonging, motivation, empathy, and group
dynamics are also used to explain and understand the reasons for individual actions in
mass society. In Le Bon’s approach, the equivalent of the above concepts is contagion.
Freud, on the other hand, explains these concepts in the context of libidonal effect. In
terms of production relations, ‘consent’ includes a kind of domination and ‘motivation’
indirectly encourages non-labor production. Freud (2019) states that the way a person
acts in mass society is not entirely involuntary. “A person may renounce his freedom in the
crowd and fall prey to the suggestions of others, because he needs to live in a compromise
rather than reconciling with others, perhaps because he really “cares for them” (Frued,
2019, p. 39).

This approach shows that socialization, belonging, seeking reconciliation, advocacy and
love are important factors in one’s actions. In this context, we can say that participation
in the network in public diplomacy actions carried out by social organizations is based
on consent. Therefore, we can say that the network approach is knitted in line with the
consent of the individual, especially in civil society-centered public diplomacy actions.
However, as in many public diplomacy activities carried out by China and the United
States, the desired success cannot be achieved in state-supported activities.

Strategy and Sinergy of Network

In Zaharna's approach (2007; 2014; 2010) network synergy aims to generate more energy
than the sum of the energies of each of the participants through synergy by building
relationships and cooperation between different participants of the communication
process. In Zaharna’s approach it is claimed that the communication process builds
cooperation and interaction between different participants. Thanks to this interactive
process, the energy created by each member turns into a total synergy. Structurally,
the creation of synergy arises from unity. This may indirectly lead to the loss of group
members within the group and their alienation from individuality.
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The homogenization of the individual within the group is also seen in the mass society. As
in Le Bon’s analysis, Freud also states that masses have a heterogeneous structure, and
this heterogeneity arises from the differences of individuals who make up the masses.
However, when the masses come together and start to revolt, they become groups turning
into a homogeneous structure (Ozmen, 2015, p. 190).

Similarly, the foundation of the network strategy is based on the joint production of
information and story. The target audience of the produced information and story is not
clear. The target audience is actually composed of each of the group members included
in the system on a non-hierarchical level (in an all-channel network system). In a way,
there is a group that markets the product it produces to itself. It coincides with the new
dimension of production relations. Although it is an innovative approach in terms of
production and participation relations, it refers to the anonymity in the mass society
in terms of the uncertainty of the target audience and source. In the network-based
approach, synergy is based on teamwork and the understanding that strength comes from
multiplicity. However, the reproduction and continuous transformation of the message
anonymize users and transform them into immaterial labor, which is the new dimension
of the labor and production relationship. The main goal is to continuously circulate the
message in the network without being interrogated. There is an understanding that
the message that is kept more in circulation is more reliable. The most reliable and
acceptable message is the one that circulates the most (Zaharna R., 2014, p. 22). Keeping
the message in circulation without questioning, anonymization of the source, repetition
and circulation coincide with propaganda, being the main motive of mass society. We can
interpret the related approach as the convergence of the unconscious behavior in the
mass society (involuntary, based on suggestion and contagion) in the network society.

Democratic Participation and Flexibility in the Network

The most important advantage of the network model is the flexible structure of the
network. Unlike traditional structures, it has the capacity to provide instant response
to crises. It also allows for broad participation. Formal bureaucracy and diplomacy are
not flexible by nature. Network communication based on the infrastructure of new
communication technologies is flexible and fast. It has a suitable structure for a fast
and strategic action. However, this flexibility may not always lead to positive results. In
particular, foreign policy messages and actions are actor centered. The design of messages
and actions is determined by the actors. Participants and the target audience are always
subjects. For example, Chinese public diplomacy guided by the central government has
adopted the network model. However, China has not been able to obtain sufficient and
effective returns in its public diplomacy actions. We can see this in the Confucius Institute
actions (Zaharna R., 2014).

Network public diplomacy does not always allow democratic and horizontal
communication. It is seen that message production and circulation is controlled through
central networks. unfavourable messages can be prevented in this way (Ilan Manor, 2018),
it is possible to say that the foreign policy network approach is actor-centered (Ociepka
& Arendarska, 2021, p. 3). For instance, the ‘Network gatekeepers Model’ used by the
Israeli Ministry of Foreign Affairs is “designed to prevent and control the transmission
of content and discourse to other networks through key structures and actors that
provide network connections” (Ilan Manor, 2018). This structure is incompatible with
the libertarian, equal participant structure of the network model and includes the control
of information. In addition, it is not possible to ignore the existence of national and
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geopolitical borders in the processes of building internal and external relations (Ociepka &
Arendarska, 2021, p. 2).

The flexibility of the network positions the mass as a quantitative majority and unites
the masses. Target-oriented public diplomacy actions are carried out through various
technological algorithms. This approach, which forms the basis of computational public
diplomacy, positions the person as a target. The approach is also in line with the mass
approach in general. Because Gasset emphasizes the mass not only as a quantitative
majority, but also as a qualitative and psychological state” (Gasset, 1957, p. 43).

Conclusion

Network approach in public diplomacy, which is the adaptation of the network society
approach to public diplomacy activities (Metzl, 2001; Hocking, 2005; Zaharna R., 2007;
2010) stands out as an effective public diplomacy approach. The main advantages of the
network can be listed as flexible structure, wide participation, low cost, competition,
and adaptation to the new world order. Potential weaknesses are the ambiguity of the
target audience, the homogeneity of group members, the lack of clarity of the founder
and designer of the network, and problems in adopting the grand narrative.

In particular, R.S Zaharna’s (2007; 2010; 2014) network model approach bases its
strategy on the structural and technical characteristics of the network and makes use of
the network’s flexible, participatory, and non-hierarchical communication plane. Issues
such as volunteerism, synergy and team belonging, centered on story and message
production, are based on a democratic and participatory structure. However, it resembles
the features such as suggestion, contagion, group dynamics, and irrational (without
questioning) action, constituting principles of mass society.

Although the impact and competence of network-based public diplomacy are questioned,
it is predicted that the approach in public diplomacy actions will have the opportunity
to be applied more intensively in the future processes, considering the course of
technological processes and global policies. The impact of the network model is open to
question. However, technological developments and global policies lead public diplomacy
to a network-based field.

In network-based public diplomacy approaches, we can say that Metzl (2001) and Hocking
(2005) model is suitable for use in the field of international relations and diplomacy,
and Zaharna's (2007; 2010) model is suitable for use in the field of non-governmental
organizations and cultural diplomacy. In this context, for the network approach in public
diplomacy to be effective and efficient, it should be evaluated in different contexts of
practice.

In the context of research, the following are suggested for the effectiveness of network-
based public diplomacy:

e Network approach represents an inevitable process in public diplomacy actions.
It should have a multi-dimensional network structure rather than a central and one-
dimensional network system.

¢ Human interaction should be allowed together with the technology-based network
approach in public diplomacy actions. In this context, a hybrid system that predicts
human and machine interaction is suggested.

740 Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 729-746



Abdulsamet Glinek Network Approach in Public Diplomacy

e Network-based approach should be applied especially in civil society-based public
diplomacy in order to produce effective results.

References

Jia, R, & Li, W. (2020). Public diplomacy networks: China’s public diplomacy
communication practices in twitter during Two Sessions. Public Relations Review,
1(46).

Adorno, T. W. (2007). Kiiltiir Endiistrisi Kiiltiir Yonetimi. istanbul: iletisim Yayinlari.
Bon, G. L. (2001). The Crowd: A Study of the Populer Mind. Botoche Books, Ticher.

Castells, M. (2013). Isyan ve Umut Aglari: Internet Caginda Toplumsal Hareketler. (E. Kilig,
Trans.) Istanbul: Kog Universitesi Yayinlar.

Dijk, V. (2018). Ag Toplumu. (0. Sakin, Trans.) istanbul: Kafka Kitap.

Fisher, A. (2013). A Network Perspective on Public Diplomacy in Europe: EUNIC. ].
Melissen icinde, European Public Diplomacy: Palgrave Macmillan Series in Global
Public Diplomacy. New York: Palgrave Macmillan.

Fisher, A. (2013). Collaborative Public Diplomacy: How Transnational Networks. New
york: PALGRAVE MACMILLAN.

Flew, T,, & Hartig, F. (2014). Confucius Institutes and the Network Communication
Approach to Public Diplomacy. The IAFOR Journal of Asian Studies, 1(1).

Frued, S. (2019). Kitle Psikolojisi. (K. Sipal, Trans.) Izmir: Cem Yayinlari.

Gasset, O.]. (1957). The Revolt of The Masses . (N. G. Isik, Trans.) New York : WW. Norton
Company INC.

Granovverter, M. (1973). The Strenght of Weak Ties. American Journal of Sociology(78),
1360-1380.

Giinek, A. (2017). Tiirk Kamu Diplomasisinin Stratejik Iletisim Baglaminda
Yapilandirilmas: Bir Model Onerisi. Atatiirk Universitesi Sosyal Bilimler Enstitiisii.

Gilinek, A. (2021). Ethical and Impact Issue in Machine-Centered Public Diplomacy. TRT
Akademi, 6(13), 768-787.

Gilinek, A. (2021). Makine Merkezli Kamu Diplomasisinde Etik ve Etki Sorunsali. TRT
AKADEMI, 6(13), 768-787.

Held, D., & McGrew, A. (2008). Kiiresel Doniistimler Biiytiik Kiiresellesme Tartismasi. In
D. Held, & A. McGrew, Kiiresel Dontistimler (pp. 7-71). Ankara: Phonix Yayinevi.

Hill, R. A., & Dunbar, M. (2005). Social Network Size in Humans. Human Nature, 1(14),
53-72.

Hocking, B. (2005). Reconfiguring Public Diplomacy: From Competition To Collabration. 4
15, 2022 tarihinde clingendael.org. . adresinden alindi

Horkheimer, M., & Adorno, T. W. (2002). Dialectic of Enlightenment. (E. Jephcott, Trans.)
Standford California: Standford University Press.

Frciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Sayl/lssue 2, 729-746 41



Network Approach in Public Diplomacy Abdulsamet Glinek

Huang, Z. A., & Wang, R. (2019). Building a Network to “Tell China Stories Well”:
Chinese Diplomatic Communication Strategies on Twitter. International Journal
of Communication, University of Southern California, Annenberg School for
Communication & Journalism , 2984 - 3007.

[lan Manor. (2018). Using the Logic of Networks in Public Diplomacy. (U. C. Diplomacy,
Ed.) Retrieved 4 10, 2022, from https://uscpublicdiplomacy.org/blog/using-logic-
networks-public-diplomacy

Metzl, ]. f. (2001). Network Diplomacy. Georgetown Journal of International Affairs, 1(2),
77-87.

Morozov, V., & Shebalina, E. (2020). Network Diplomacy: Theory. SSRN. Retrieved 4 5,
2022, from https://papers.ssrn.com/sol3 /papers.cfm?abstract_id=3516590

Ociepka, B., & Arendarska, J. (2021). Cultural Diplomacy as a Network and Networking
in International Relations: The Case of Cultural Diplomacy in Russia. SAGE Open,
1-12.

Ozmen, A. F. (2015). Gustave Le Bon ve Sigmund Frued»iin Isiginda Kitle Psikolojisi ve
Gezi Hareketi>nin Psikolojisi. Alternatif Politika, 1(7), 182-205.

Park,].S., & Lim, Y. S. (2014). Information networks and social media use in public
diplomacy: a comparative analysis of South Korea and Japan, Asian Journal of
Communication. 24(1), 79-98.

Sarvestani, S. F,, Amelj, S. R, & [zadji, F. (2019). Israeli public diplomacy toward the
United States: a network and narrative approach. Asian Journal of Communication,,
29(2), 181-200.

Sejung, P, Dahoon, C., & Park, H. W. (2019). Analytical framework for evaluating digital
diplomacy using network analysis and topic modeling: Comparing South Korea
and Japan. Faculty Bibliography.

Shi, L. (2015). Analysis of the Network Communication Approach to Public Diplomacy:
Case Study of the Confucius Institute at Carleton University . tial Fulfilment of
Requirements, For the Degree Master of Arts Department of Communacation.

Tesnkov, A. N. (2019). Psychology of Masses In Sigmund Frued’s Interpretation.
International e-Conference on Studies in Humanities and Social Sciences, (pp- 237-
278). Serbia- Belgrade.

Weidong, ]. R. (2020). Public diplomacy networks: China’s public diplomacy
communication practices in twitter during Two Sessions. Public Relations Review,
1(46).

Zaharna, R. (2005). The Network Paradigm of Strategic Public Diplomacy. (F. F. In, Ed.)
Retrieved 2 3, 2022, from https://universityofleeds.github.io/philtaylorpapers/
pmt/exhibits /2272 /v10n01pubdip.pdf

Zaharna, R. (2007). The Soft Power Differential: Network Communication and Mass
Communication In Public Diplomacy. The Huge Journal of Public Diplomacy, 2(3),
213-228.

742 Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 729-746



Abdulsamet Glinek Network Approach in Public Diplomacy

Zaharna, R. (2010). Battles to Bridges: U.S. Strategic Communication and Public After
9/11. New York: Palgrave Macmillan.

Zaharna, R. (2014). China’s Confucius Institutes: Understanding the Relational Structure
& Relational Dynamics of Network Collaboration. In ]J. Wang, Confucius Institutes
and the Globalization of China’s Soft Power. (pp. 9-31). Los Angeles: Figueroa
Press.

Frciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Sayl/lssue 2, 729-746 743



Network Approach in Public Diplomacy Abdulsamet Glinek

Kamu Diplomasisinde Ag Yaklasimi: Kitle Toplumu
Pratikleri Baglaminda Elestirel Bir Analiz

Abdulsamet GUNEK (Asst. Prof. Dr.)

Genigletilmis Ozet

Kitle toplumu kavrami genel olarak bireyin toplum icindeki yitimine bir vurgudur.
Gustave Le Bon'un olumsuz yaklasimi kitle toplumunu siirti psikolojisi ile hareket eden,
glidilenmis topluluklar olarak tanimlamaktadir. Giintimiizde ise bireyin ¢esitli acilardan
evirilerek, aydinlanma ve demokrasiyle birlikte sorgulamayan ve diisiinmeyen kitle
insanindan, elestiren ve karsi ¢ikan bireye evirildigi varsayilmaktadir. Jan Van Dijk ve
Manuel Castells’e gore; teknoloji ve kiiresellesme ile birlikte liretim ve iletisim bicimi
organize ve karmasik bir ag bicimine biiriinmistiir. Ag toplumu yaklasiminin kamu
diplomasi faaliyetlerine uyarlanmis hali olan kamu diplomasisinde ag yaklasimi (Metzl,
2001; Hocking, 2005; Zaharna R., 2007; 2010) etkili bir kamu diplomasi yaklasimi olarak
on plana ¢ikmaktadir. Gontlliik, sinerji, tamik aidiyeti, esneklik ve yatay katilim temeline
dayanan bu yaklasim mesaj tiretimini ve mesajin sistem icinde strekli dolasimini esas
almaktadir. Bu ¢alismada kamu diplomasisi faaliyetlerinde ag yaklasimi elestirel bir
baglamda ele alinarak, ag yaklasiminin temel esaslar1 olan ‘gonillik, ‘sinerji, ‘takim
aidiyeti’, ‘esneklik’ ve ‘yatay katilim’ gibi kavramlar kitle toplumu yaklasiminin temelleri
tizerinden karsilastirilmali bir sekilde elestirel bir analize tabi tutulmaktadir. Arastirmada
ag temelli kamu diplomasinin 6nciilleri olarak kabul edilen Metzl (2001), Hocking (2005)
ve Zaharna,/nin (2007; 2010) c¢alismalar1 temel alinmistir. Arastirma asagidaki hipotezler
lizerine bina edilmistir.

H.1: Ag temelli kamu diplomasisi yaklasiminda agin yapisi yeni iletisim teknolojilerinin
sundugu katilim ve karsilikl iletisim ve etkilesime imkan tanimasina ragmen sistemi
kurgulayan ve biiytik anlatiy1 belirleyen kaynak belirsizdir.

H.2: Ag temelli yaklasimda ag sinerjisi, iletisim siirecinin farkli katilimcilar arasinda
iliski ve isbirligi insa ederek, sinerji sayesinde katilimcilarin her birinin enerjilerinin
toplamindan daha fazla enerji elde etmeyi amacglamaktadir. Bu durum homojen bir
yapinin olusmasina neden olarak bireyin grup i¢inde yitimine neden olabilir. Bu 6zellik
bireyci ag toplumu yaklasimindan daha ¢ok kitle toplumu yaklasiminin 6zellikleriyle
daha uyumludur.

H.3: Ag temelli kamu diplomasisi yatay ve demokratik katiima imkan verdigi
iddiasindadir. Ancak ag temelli kamu diplomasi ag toplumunun bireyci 6zelliklerinden
cok Kitle toplumu 6zelliklerini tasimaktadir.

Calismada kamu diplomasinin temel yaklasimlarindan biri olan ag yaklasimi
karsilagtirmali bir yaklasimla ele alinarak dayandigi temel esaslar kitle toplumu
yaklasimina gore analiz edilmistir Bu yaklasimin temel amaci sosyal bilimler
literatliriinde gorece ge¢ bir donemde girmis kamu diplomasi kavraminin literatiirde
biitiin yonleriyle degerlendirilmesine katki sunmaktir. Zira ilgili alana yonelik ¢alismalar
genellikle olumlu bir yaklasimi esas almakta ve oOzellikle de teknoloji ve yeni iletisim
araclariyla yiiriitiilen kamu diplomasi faaliyetlerinin basarili olacagini var saymaktadir.
Bu calisma ise toplumsal dinamizmin sonuclarini ve ona etki eden nedenleri farkh
baglamlarda ele alan ve yorumlayan kitle toplumu ve ag toplumu yaklasimlarin1 kamu
diplomasi nezdinde karsilastirmakta ve ag temelli kamu diplomasi agisindan elestirel bir
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analize tabi tutmaktadir. Calisma ag temelli kamu diplomasisi yaklasimi agin yapisi, agin
stratejisi ve anlatis;, agin demokratik yapisi ve demokratik katilim, bilgi ve hikayelerin
kontrol ve denetimi baglaminda karsilastirmali bir elestirel analize tabi tutmustur.

Ag toplumu yaklasiminin kamu diplomasi faaliyetlerine uyarlanmis hali olan kamu
diplomasisinde ag yaklasimi (Metzl, 2001; Hocking, 2005; Zaharna R., 2007; 2010) etkili
bir kamu diplomasi yaklasimi olarak 6n plana ¢ikmaktadir. Sistem agin esnek yapisi, genis
erisim ve katilima imkan tanimasi, eylemlerin yirttilmesi agisindan maliyetin diisiik
olmasi, rekabete acik olmasi agisindan yenidiinya diizenine ve teknolojik ekosisteme
uyumludur. Kamu diplomasisinde ag yaklasiminin dezavantajlar1 ve tartismaya acik
yonleri ise hedef kitlenin belirsizligi, grup tliyelerinin homojenlesmesi, agin kurucusu ve
tasarimcisinin net olmamasi, hikaye ve biiytik anlatiy1 belirleyen ve sistemi insa eden kisi
yada kurucularin yeterince net olmamasidir.

Ozellikle de R.S Zaharna’min (2007; 2014; 2010) ag modeli yaklasimi stratejisini agin
yapisal ve teknik 6zelliklerine dayandirmakta agin esnek, katilimci ve hiyerarsik olmayan
iletisim diizleminden faydalanilmasini esas almaktadir. Hikaye ve mesaj liretiminde esas
alinan gontllik, sinerji ve takim aidiyeti gibi hususlar demokratik ve katilimc bir yapiy1
esas almakla birlikte kitle toplumunun esaslari olan telkin, sirayet, grup dinamigi ve akla
uygun olmayan (sorgulamadan) eylem gibi 6zellikleriyle uyumludur.

Zaharna'nin yaklasiminda (2007; 2010; 2014) ag sinerjisi, iletisim siirecinin farkl
katilmcilar arasinda iligki ve isbirligi insa ederek, sinerji sayesinde katilimcilarin her
birinin enerjilerinin toplamindan daha fazla enerji elde etmeyi amaglamaktadir. Bu durum
homojen bir yapinin olusmasina neden olarak bireyin grup i¢inde yitimine neden olabilir.
Le Bon>un analizinde oldugu gibi Freud da, kitlelerin heterojen bir yapiya sahip olduklarini,
bu heterojenligin kitleleri olusturan bireylerin farklhliklarindan kaynaklandigini ifade
etmektedir. Ancak, kitleler bir araya gelip ayaklanmaya basladiklarinda, homojen bir
yapiya déniisen gruplar haline gelmektedirler. (Ozmen, 2015, p. 190) Benzer sekilde ag
stratejisinin temeli de enformasyon ve hikdyenin ortak iiretimine dayanmaktadir. Uretilen
bilgi ve hikayenin hedef kitlesi ise belli degildir. Hedef kitle ger¢ekte hiyerarsik olamayan
diizlemde (¢ok kanalli ag sisteminde) sisteme dahil olan grup tiyelerinin her biridir. Bir
nevi kendi tUrettigi Uriini yine kendine pazarlayan bir grup vardir. Bu durum tretim
iliskilerinin yeni boyutuyla értiismektedir. Uretim ve katilm iliskileri acisindan yenilikgi
bir yaklasim olmasina ragmen hedef kitlenin ve kaynagin belirsizlesmesi agisindan kitle
toplumundaki anonimlesmeye gonderme yapmaktadir.

Ag temelli kamu diplomasinin etki ve yetkinligi sorgulanmakla birlikte teknolojik
sureglerin seyri ve Kkiiresel politikalar g6z online alindiginda kamu diplomasisi
eylemlerinde yaklasimin gelecek silireclerde daha yogun bir sekilde uygulama imkani
bulacagi 6ngoérilmektedir.

Ag temelli kamu diplomasi yaklasimlarinda islevsellik ve kullanim alani olarak Metzl
(2001) ve Hocking (2005) modelinin uluslararasi iliskiler ve diplomasi alaninda
Zaharna'nin (2007) modelinin ise sivil toplum orgiitleri ve kiiltiir diplomasisi alaninda
kullanima uygun oldugunu sdyleyebiliriz. Bu baglamda kamu diplomasisinde ag
yaklasiminin etkili ve verimli olabilmesi icin farkli uygulama baglamlar1 icinde
degerlendirilmesi gerekmektedir.

Anahtar Kelimeler: Ag Yaklasimi, Kamu Diplomasisi, Kitle Toplumu, Sinerji, Grup
Aidiyeti.
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0z

Dijital platformlarin yayin hayatina baslamasi ile birlikte eglence endiistrilerinde biiyiik yapisal degisiklikler
gerceklesmis ve buna paralel olarak video anlatilarinin tiiketilme sekilleri de farklilasmis, yeni izleme
bicimleri ortaya ¢cikmistir. Seri izleme bu koklii yapisal degisikliklerin bir sonucudur. Her ne kadar iizerinde
uzlasilmis bir tanimi olmasa da bir dizinin en az li¢ boliimiinii tek oturusta ve oldukea kisa bir siirede
izleme bicimine seri izleme ad1 verilmektedir. Hatta Netflix 2013 gibi erken bir dénemde seri izlemeyi yeni
normal olarak ilan etmistir ve 2013 yilindan giintimiize diinyanin farkli cografyalarinda seri izleme, bircok
izleyicinin deneyimledigi bir izleme bicimi haline gelmeye baglamistir. Ozellikle Y ve Z kusagina mensup
izleyiciler seri izleme tercihleri ile dikkat cekmektedir. Ancak seri izlemeyi gerceklestiren 6znelerin bu
tercihlerinin altinda yatan gerekgeler ve seri izleme motivasyonlari iizerine sinirli sayida arastirmaya sahip,
bilgi bosluklarinin oldugu bir alandir. Dolayisiyla bu ¢alisma bireylerin seri izleme tercihlerini kesfetmek
amaciyla gerceklestirilen Kullanimlar Doyumlar yaklasimi iizerine temellendirilmis nitel bir arastirmadir.

Anahtar Kelimeler: Dijital Platformlar, Yeni Normal izleme Bicimi, Seri izleme, Nitel Arastirma.

Abstract

With the introduction of digital platforms, major structural changes have occurred in the entertainment
industries, and in parallel with this, the way video narratives are consumed has also changed, and new
forms of watching have emerged. Binge-watching is the result of these radical structural changes. In the
most general sense, binge-watching is called as watching at least three episodes of a serial in one sitting and
in a very short time. In fact, Netflix declared binge-watching as “the new normal” in such an early period
as 2013; and binge-watching has become the choice of many audiences in different geographies of the
world since 2013. In particular, the audience belonging to the Y and Z generations draw attention with their
binge-watching preferences. However; it is an area with some information gaps having a limited number
of researches on the reasons lying behind these preferences of the subjects who perform binge-watching
and their motivation for binge-watching. Therefore, this study is a qualitative research based on the Uses
and Gratifications Approach which is conducted in order to discover the binge-watching preferences of the
individuals.

Keywords: Digital Platforms, New Normal Watching, Binge Watching.
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Yeni Normal izleme Bigimi Olarak Seri izleme Uzerine Nitel Bir Aragtirma Ozlem Ozgiir

Girig

Tirkiye’de televizyon yayinciligl sinirh bir kapasite ile 1968 yilinda baslamis olup,
1970’li yillarla birlikte yayin saatlerini artiran TRT iilke genelinde bilyiik ilgi ile
karsilanmistir. Tirk izleyicisi ilk kez televizyon dizileri ile bu donemde tanismis; Bedava
Diinya Gezisi, Kacak, Kokler, Dallas, Kéle Isaura gibi yabanci diziler sayesinde bu program
tirini kisa siirede benimsemistir. Yabanci dizilerin gordigi ilgi yerli dizi yapiminin
tetikleyicisi olmus Ask-1 Memnu, Kaynanalar, Bir Ceza Avukatinin Anilart gibi diziler Tirk
izleyicisinden tam not almistir. 1980’li yillarla birlikte renkli televizyon yayinlarinin
baslamasi ile birlikte yayinlarin igerigi zenginlesirken sinirlar1 da genislemis, yayinlar
daha fazla izleyiciye ulasmaya baslamistir. 1990’1 yillarla birlikte 6zel televizyon kanallari
kurulmus ardindan uydu ve kablo yayinciligina gecis yapilmistir (Senttirk, 2018, s. 12-
14; Celenk, 2010, s. 20). Bu durum bir yandan dizi sayilarinin patlamasina neden olurken
bir yandan da es zamanl olarak yitizlerce dizinin ayni seyirci havuzunda ytizemeyecegi
anlamina geldigi icin televizyoncular: reyting yarisinda kendilerine yeni alanlar agma
yolunda c¢esitli adimlar atmaya zorlamistir. Giderek boéllinen ve dizilerinin etrafinda
kiiciik adaciklar olusturan seyirci kitlelerine ulagsmak ve daha énemlisi seyircinin ilgisini
canli ve devamli kilmak icin yapimcilar da dizileri interaktif 6gelerle beslemeye gayret
etmislerdir. Ozellikle 2000’li yillardan itibaren, sosyal medyanin yayginlik kazanmasi ile
dizi izleyicisi yalmz televizyon degil, bilgisayar ekraninin basina da toplanarak internet
lizerinden dizi izleyip yorum yapmaya baslamistir (Saktanber, 2010, s. 69-71). Boylece
televizyon ve izleyici iliskisinde 6nemli bir kirllma yasanmustir. Izledigi icerige. Facebook,
Twitter, Youtube gibi sosyal aglarda kisa siirede yorum yapan, topluluklar kurup senaryo
yazarlarini1 yonlendiren aktif bir izleyicinin varligindan s6z edilir noktaya gelinmistir
(Sar1 & Tirker, 2021, s. 61). Yeni iletisim teknolojilerinin miimkiin kildig1 bu déntistim
yerli dizilerde anlatisal geleneklerin degisimi noktasinda itici bir gilic olustururken
(Saktanber, 2010, s. 71), dizilerin ve filmlerin izlendigi mecralar1 da degisime ugratmus,
dijital platformlarin ¢ikis noktasini meydana getiren sayisal yayincilia geg¢ilmistir.
Digitiirk’tin kurulmasinin ardindan, 2008 yilinda internet tabanl televizyon yayinciliginin
bir tiirti olan IPTV, Tivibu lisansi ile 3 sehirde hizmet sunmus ve hizla abone sayisini
artirmistir (Tanriéver, 2011, s. 20-26; Kandemir, 2013, s. 19-20). Bu siirecte Netflix,
Hulu TV, Amazon Prime Video gibi ¢evrim ici platformlar alternatif dizi ve film gosterim
alani olarak hizmet vermeye baslamistir. Bu platformlar iginde Netflix hem sahip oldugu
icerik cesitliligi hem de Turkiye’deki dijital film ve dizi gosterimi yapan Blu Tv, Puhu Tv
gibi platformlara kisayla abone sayisinin fazla olmasi bakimindan izleme pratiklerinde
koklii bir degisimin yasanmasina neden olmustur. izleyiciler Netflix dizilerini; istedikleri
zamanda, istedikleri kadar boliim{j, istedikleri mecradan izleyebilir hale gelmisler, boylece
yeni bir izleyicilik tiirti ortaya ¢ikmistir. Bir dizinin birkag¢ boliimiini tek seferde izleme
bicimi binge watching olarak tanimlanmis, literatiirde tikinircasina izleme, maraton
izleme asir1 izleme ve seri izleme olarak farkl isimlerle adlandirilmistir. Tiirk izleyicisi
de ge¢cmisten bugiine ilgiyle takip ettigi bir anlati formu olan dizileri Netflix tizerinden
seriler halinde izleyerek, bu yeni izleme bi¢cimini hizla deneyimlemeye baslamistir.
Boylece eglence endiistrisinde video anlatilarinin tiiketilme, yazilma ve dagitilma yollari
farklilasmis, biiytik yapisal degisiklikler gerceklesmis ve karmasik bir hal almistir. Ancak
eglence endistrisindeki bu biyiik yapisal degisikliklere yol acan seri izleme, halen
karmasik bulunsa da izleyici aragstirmalar1 yapan akademisyenler i¢in olduke¢a zengin bir
veri kaynagini icinde barindirmaktadir. Dolayisiyla bu ¢alisma, izleyicilerin seri izleme
motivasyonlarinin altinda yatan gerekgeleri bulgulamayr amaglayan ve Kullanimlar
Doyumlar Yaklasimi iizerine temellendirilmis nitel bir ¢alismadir. Bu ¢alismanin seri
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izleme ile ilgili olarak alandaki bilgi bosluklarini kapatmasi beklenmektedir. Arastirmanin
bulgularina gegmeden dnce seri izleme ile ilgili literattir taramasina yer verilmis ardindan
Kullanimlar Doyumlar Yaklasimi agiklanmistir.

1. Yeni Normal izleme Tercihi Olarak “Seri izleme”

Netflix, Arrested Development'in 2013 yaz doneminde yeni sezonun 13 bolimiinin
tamamini yayinladiginda, abonelerin %10’unun 24 saat icinde sezonun tiim béliimlerini
izledikleri rapor edilmistir. Bu durum ilk degildir. House of Cards ve New Black dizilerinin
de sezonun tiim boliimleri ytiklenir yiiklenmez Netflix abonelerinin biiyiik bir cogunlugu,
tiim sezonu birkacg giin icerisinde izleyip bitirmistir. S6z konusu dizilerin tiim béliimlerinin
yayinlanmasi seri izlemeye ilham vermistir. Ozellikle 18-34 yasindaki gencler bu yayinlar:
tikinircasina izlemis ve sosyal medyalarinda bu deneyimleri ile ilgili olarak yorumlar
yapmaya baslamistir. Bu durum yeni bir izleme bicimini ortaya ¢ikarmistir (Matrix, 2014,
s. 119-120). Bu izleme bicimi binge watching olarak adlandirilmaktadir. Binge (tikinmak)
kelimesi tipik olarak, asir1 yemek yemek veya belki de asir1 alkol tiiketmek gibi bir tiir
asirilik durumuyla iliskilendirilmektedir. Medya iceriklerine maruz kalma baglaminda
ise, binge kelimesi onlarca yil 6nce, cogunlukla bir programin en sadik hayranlariyla
iliskilendirilen seriler halinde TV izleme eylemi olarak ortaya ¢ikmistir (Jenner, 2017, s.
306). Budodnemde seri izleme, bir gosterinin ¢cok sayidaki boliimiinti bir solukta, genellikle
baskalariyla birlikte, videokasetlerden izlemekten 6teye gecmemistir ve asir1 diiskiinliik
anlaminda kullanilmistir (Stelter; 2013). Bu nedenle baz1 arastirmacilar binge (asirilik/
tikinmak) kelimesiyle iliskili akla gelen olumsuz ¢agrisim nedeniyle seri izleme ifadesine
kars1 ¢ikarak maraton izleme ifadesi tercih edilebiliyorken (Silverman & Ryalls, 2016),
bazilar ise etkinligi belirli bir VOD (talebe bagh video) platformuyla iliskilendirmekte
ve Netflix Etkisi olarak seri izleme ifadesine atifta bulunmaktadir (Matrix, 2014).
Akademik literatiirde seri izleme yapmanin standart bir kavramsallastirmasi yoktur
(Anghelecev, Sar, Mattin, & Moultrie, 2021, s. 132). McNamara (2012), seri izlemeyi ilk
kavramsallastiran isimler arasindadir. Mcnamara seri izlemenin hem minimum bolim
sayist hem de izleme oturumu basina minimum uzunluk ile tanimlanmasi gerektigini
onermistir. Ancak siireler goz 6niinde bulundurularak yapilan tanimdaki en 6nemli sorun
dizilerin stirelerinin birbirinden olduk¢a farkli oldugudur. Baz1 diziler 20 dakika iken
baz1 diziler 40 dakika veya daha fazladir. Dolayisiyla McNamara’'nin (2012) bu 6nerisi
arastirmacilar tarafindan cok da kullanish bulunmamistir (Anghelecev, Sar, Mattin,
& Moultrie, 2021, s. 132). Arastirmacilar, seri izleme ile ilgili yaptiklari arastirmalarda
farkli tanimlar kullanmislardir. Seri izleme ile ilgili olarak; Silverman ve Ryalls (2016,
s. 522) tek bir televizyon dizisinin iki veya daha fazla boliimiinii bir oturusta izlemek
seklinde bir tamim gelistirirken; Anghelcev, Sar, Martin, Moultrie (2021, s. 133) bir
dizinin birden ¢ok boéliimiintin stirekli olarak, hizlandirilmis bir sekilde ve ¢ok kisa bir
siire icinde tiiketilmesi olarak tanimlamistir. Benzer sekilde Conlin (2015, s. 17) de
seri izleme davranisinin boliim bazinda degerlendirilmesi gerektigini belirtirken, seri
izlemeyi “birka¢ bolimi arka arkaya ¢ok kisa siirede izlenmesi” seklinde tanimlamistir.
Schwedel ve Moe (2016, s. 16) de seri izlemeyi “izleme oturumuna devam etmek”
seklinde aciklamaktadir. Walton-Pattison, Dombroski Presseau (2016, s. 3) ise “tek
bir oturusta ayni dizinin iki veya daha fazla boliimiini izlemek veya ayni dizinin bir
veya daha fazla boliimiinii birkag¢ giin boyunca arka arkaya izlemek” seklinde bir tanim
gelistirmistir. Dolayisiyla seri izlemenin tanimlanmasindaki yaygin kabuliin “minimum
bolim sayisi (Pittman & Kim, 2015; Schweidel & Moe, 2016)” gorusiidiir. Zaten Netflix
de 2013 gibi erken bir donemde seri izlemenin ¢cagdas bir eglence bi¢imi olarak randevu
usulii izlemenin yerine gecen tek seferde bir dizinin tiim bélimlerinin seriler halinde
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izlenmesini iceren “yeni normal” izleme bicimi oldugunu ilan etmistir (Netflix, 2013).
2014 yilinda yapilan arastirmalarin sonuclari da bu gorisu destekler niteliktedir. 2014
itibariyle, ABD’deki hane halkinin %44’iniin bir dizinin ti¢ veya daha fazla bolimiini
bir giinde izledikleri tespit edilmistir. Bu oran 2017 yilinda %73’e ¢ikmistir. Arastirmaya
katilan izleyiciler, seri izlemeyi gerceklestirerek keyif aldiklarini, bu izleme bigiminden
hoslandiklarini dile getirmislerdir (Warren, 2020). Yine 2017 yi1linda Ericsson Consumer
Labrotary tarafindan gergeklestirilen arastirmaya katilan uluslararas: izleyicilerin
%42’si, 5 yil oncesine gore daha fazla seri izleme yaptiklarini1 belirtmislerdir. Benzer
sekilde Bat1 ve Dogu Asya lilkesinde 4.500 tiiketici lizerinde yapilan arastirmada, seri
izleme bigiminin 2019 yilinda 6nceki yillara oranla %18 oraninda arttig1 belirlenmistir.
Yapilan arastirmalar seri izlemenin, Orta Dogu ve Kuzey Afrika tilkelerinde de popiiler
hale geldigini destekler niteliktedir (Anghelecev, Sar, Mattin, & Moultrie, 2021).

Steiner ve Xu (2020, s. 82-101) yaptiklar1 arastirmada seri izlemenin kiiresel 6lcekte
giderek yayginlastigini ve seri izleme yapan izleyicilerin karisik duygulara sahip
olduklarini ¢linkii seri izlemeyi olusturan ve yonlendiren hizla gelisen teknoloji ve
kultiirtin, izleyicilerin televizyona dair sahip olduklar1 anlayislarini degistirmelerini
zorunlu kildigin1 belirtmektedirler. Bu durumun bir ¢eligki yarattigini, dolayisiyla
seri izlemenin olumlu ya da olumsuz, kiiltiirel ya da yapisal olamayacagini, bu geliski
tarafindan yonlendirilen ve dinamiklestirilen gelisen bir insan deneyimi oldugunun
altin1 ¢izmislerdir. Pittman ve Kim (2015) ise izleyicilerin katihm ve sosyal faydayi
goz oniinde bulundurarak seri izleme yapabildiklerini belirtirken; hedonik nedenlerin
ve rahatlamanin da seri izleme igin belirleyici oldugunu vurgulamislardir. Ayrica
arastirmacilar seri izleyicilerin, izlemeye daha fazla vakit ayirmalarinin yaninda karmasik
olay orgiisii ve karakter gelisimini takip edebildiklerini bu nedenle s6z konusu yeni
izleme bi¢iminin daha fazla dikkat talep ettiginin altini ¢izmistir.

Shim ve Kim (2018) ise seri izlemenin, izleyicilere izleme uzunlugunu karar vermeleri
noktasinda bir kontroliin kendilerinde oldugu duygusunu kazandirdigini vurgulamislardir.
Ayrica Shim ve Kim (2018) bireylerin, baskalar1 tarafindan 6neriler dogrultusunda da
seri izlemeye cekildiklerini de tespit etmislerdir.

2. Netflix Tiirkiye Ve Seri izleme

Tirkiye, yeni nesil olarak adlandirilabilecek dijital platformlar alaninda son yillarda
onemli adimlarin atildig1 bir tilke olarak 6ne ¢ikmaktadir. Puhutv ve BIuTV gibi yerel
markalarin faaliyet gosteriyor olmasinin yani sira bu ¢alismaya konu olan uluslararasi
dijital platform Netflix, lilkemizde Netflix Tirkiye adiyla faaliyet gostermekte ve 3.5
milyon aboneye hizmet sunmaktadir (Sar1 & Turker, 2021, s. 66) Turk izleyicisi tarafindan
ilgiyle takip edilen Netflix, Tiirkiye'ye yonelik icerik calismalariyla da dikkat cekmektedir.
Tirkiye’ye 6zel irettigi ilk icerik olan Hakan: Muhafiz adl1 yapimi 14 Aralik 2018 tarihinde
abonelerine sunmustur. Ardindan Ask 101, Atiye, Kuliip, Bir Baskadir ve Fatma gibi
icerikler Hakan Muhafiz1 takip etmistir. Tiirkiye'yi 6nemsediklerini her firsatta belirten
sirket, Tiirkce yapim ¢alismalarini siirdiirmektedir (Sar1 & Tiirker, 2021, s. 66).

Dijital platformlarin yayin hayatina baglamasindan énce VHS kasetler daha sonra CD, DVD
lizerinden film izlemenin Tiirkiye’de yaygin olmasi, dizilerin ¢esitli programlar araciligi
ile indirilmesi ve yasal olmayan ¢evrim ici dizi izleme platformlarinin ortaya ¢ikmasiyla
endiistrinin aslinda ¢ok da onaylamadig1 bir yontemle seri izleme hayat bulmustur
(Atesalp & Baslar, 2020, s. 132). Basta Netflix olmak tzere, farkli dijital platformlarin
yayin hayatina baslamasiyla birlikte seri izleme giderek Tiirk izleyiciler arasinda

750 Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 747-762



Ozlem Ozgiir Yeni Normal izleme Bigimi Olarak Seri izleme Uzerine Nitel Bir Arastirma

yayginlasmaya baslamistir. Tlrkiye’de seri izleme ile ilgili olarak yapilan sinirh sayidaki
arastirma, izleyicilerin seri izlemeyi gerceklestirme gerekceleri ve seri izlemenin olumlu
ve olumsuz sonuglari tizerinde durmaktadir.

Atesalp ve Baslar'in (2020, s. 110), seri izleme ile ilgili odak grup goriismesine dayali
nitel calismasinda katilimcilar seri izleme deneyimine dair goriislerini aktarirken, seri
izlemenin vakit kaybina, yorulmaya, sersemlige neden oldugunu, bagimlilik yarattigini
ifade etmislerdir. Fakat bu izleme deneyimine dair olumsuz gorislerine ragmen
katilimcilarin odaklanarak izlemek, spoiler almamak, diziler hakkindaki konusmalara
katilarak sosyallesebilmek, bos vakitlerini degerlendirmek, giindemden kag¢mak gibi
nedenlerle seri izleme yapmay tercih ettikleri gortilmistiir. Benzer sekilde Giimiis’iin
(2021, s. 147-169) de seri izlemeyi bulgulamak amaciyla 50 katilimci ile derinlemesine
milakatlar gerceklestirdigi nitel ¢calismanin sonuglarina gore izleyiciler icin seri izleme
artik izleme rutinlerinin bir pargasidir. Ayrica platformun sundugu firsatlar, kullanicilarin
kendi ritimlerini ve zamanlamalarini olusturmasina olanak tanimaktadir.

Ozel ve Durmaz’in (2021, s. 363-388) 245 Kkisi ile gerceklestirdikleri nicel ¢calismanin
bulgularina gore ise seri izleme eylemini katilimcilarin diizenli bir periyod icinde
gerceklestirmedikleri, cogunlukla bos zaman aktivitesi olarak yaklastiklari, ancak bunu
haftada en az bir defa gerceklestirdikleri goriilmektedir. Aym1 zamanda katilimcilar
bu eylem icin dnceden bir planlama yapmamaktadir. Arastirmanin bulgularina gore
seri izleme baskin bir sekilde tek basina yapilan bir eylem olarak dikkat ¢ekmektedir.
Katilimcilar seri izlemeyi eglenme ve rahatlama motivasyonlar ile gerceklestirdiklerini
ifade ederken, seri izleme sonucunda mutluluk ve rahatlamishk hissi duyduklarini
belirtmislerdir. Dolayisiyla seri izleme katilimcilar tarafindan pozitif duygulara doniik
olarak gerceklesmektedir. Benzer sonuclara Erdem ve Aytekin (2021, s. 302-325)’in karma
yontemi kullanarak gerceklestirdikleri arastirmanin sonuglarinda da rastlanmaktadir.
Calismanin sonuclarina gore katilimcilarin buyiik bir cogunlugu Netflix'te seri izleme
yapmaktadir ve bu seyir deneyimine asinadir. izleyiciler platformla bu sekilde
etkilesim kurmaktan da memnundur. Ancak pandemi sartlar1 seri izleme pratigini
mekansal ve zamansal anlamda dontstiirmiistiir. Mekansal olarak zorunlu karantinada
bulunan izleyiciler, dijital platformlara tutunarak, siklikla ve yogun bir sekilde icerik
tiiketmeye yonelmistir.

Mezkilr sinirll sayidaki arastirmalarin sonuglarina gore seri izleme Tirk izleyicisi
tarafindan kisa siire icinde benimsenmis yeni bir izleme bi¢imi olarak, olumlu oldugu
kadar olumsuz sonuglari da iginde barindirmaktadir. Dolayisiyla yeni izleme bigimi olan
seri izleme ile ilgili yapilacak ayrintili arastirmalarin sonuglarina ihtiya¢ duyulmaktadir.

3. Aragtirmanin Teorik Gercevesi: Kullanimlar Doyumlar Yaklagimi

Televizyon tlzerine yaklasik bir asirdir incelemeler yapilmistir, ancak bu siirenin
cogunda arastirmacilar televizyonu tek yonlii ve neden-sonu¢ mantigiyla incelemistir.
Frankfurt Okulu kuramcilarinin elestirileri ve sosyal bilimcilerin medyanin davranis ve
alg1 uizerindeki etkisine iliskin tahminlerine kadar, televizyon izleyicileri genel olarak
pasif alicilar olarak ele alinmistir (Adorno, 2001). Kiilttir kuramcilari, 1960>larda ve
1970slerde izleyicinin pasifligi kavramina meydan okumaya baslamis (Morley, 2003),
aktif ve sosyal olarak yapilanmis izleyiciler de géz 6niinde bulundurulmustur (Fiske,
2001). Bu stiregte Paul Lazarsfeld’in arastirmalarinin izinde Jay Blumler, Herta Herzog,
Elihu Katz ve Daniel McQuail gibi arastirmacilar, medyanin insanlara ne yaptig1 degil
insanlarin medyayla ne yaptiklarini incelemeyi onermislerdir. Bu yaklasim medyanin
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iceriginden ¢ok, insanlarin medyay: kullanma bi¢imleri tizerinde durur ve bir medyanin
kullanicilarinin, bu medyay1 secip kullanirken etkin bir rol oynadiklarini vurgular.
(Bourse & Yicel, 2017, s. 213-214). Boylece medya kullanicilan pasif alici olmaktan
cok aktif bir kullanic1 olduklarindan, rekabet halindeki medya secenekleri arasindan
ihtiyaclarini en iyi karsilayan bir araci secebilmektedir. Bu yaklasim ayrica; tliketicilerin
bilingli olmalar1 nedeniyle, kendilerini medya tiiketimi yoluyla karsilanan ihtiyaclar
tzerinde dogru bir sekilde yansitabildiklerini varsaymaktadir ve bu noktadan hareket
eden gecmisteki izleyici arastirmalari, geleneksel televizyon yayinlarinin kullanimlarini
ve doyumlarini tanimlamistir. Ancak 21. ytizyilda gelisen teknoloji ve degisen toplumun
bir sonucu olarak ortaya cikan dijital platformlar: tercih eden izleyicilerin, seriizlemeye
yonelik kullanimlarin ve doyumlarin anlasilabilmesi noktasinda ¢ok da yeterli olmadigini
soylemek yanlis olmayacaktir. Dolayisiyla yeni normal olarak seri izlemeyi tercih eden
izleyicilerin kullanim ve doyumlari ile ilgili glincel arastirmalara ihtiya¢ duyulmaktadir.

3. Yontem

Bu calisma, 6érneklem dahilindeki katiimcilarin seri izlemeyi nasil gerceklestirdiklerini,
bu izleme bicimini tercih etmelerinin altinda yatan motivasyonlarina dair 6nemli
yapilar1 bulgulamak ve bu yapilar1 Kullanimlar Doyumlar yaklasimi araciligiyla
konumlandirabilmek amaciyla gergeklestirilmis nitel bir arastirmadir. Nitel arastirmalar
pozitivist paradigmanin neden sonuc iliskisi icerisindeki genellemelerinin aksine
toplumsal olanin bilgisine ulasmaya c¢alisir. Bu nedenle, insanlarin gerceklige yiikledikleri
anlamlari, kavrayis ve anlayislarini yorumlayarak iliskileri agiklar (Merriam, 2009, s. 13).

Etik Kurul izni

Selcuk Universitesi Iletisim Fakiiltesi Bilimsel Etik Degerlendirme Kurulu'nun
03/03/2022 tarih ve E.247295 sayil karari ¢ercevesinde ¢alisma etik agidan bir sakinca
icermemektedir.

4. Orneklem

Deloitte (2017) arastirmasinda, Amerikalilarin %75'nin seri izleme yaptigini saptamistir.
En yliksek oranlar geng izleyiciler arasinda goriilmekte; Z kusagi katilimcilar1 (1997
ile 2003 arasinda doganlar) i¢in %91 iken, Y kusagi (1983 ile 1997 arasinda doganlar)
icin %86’dir. Benzer sekilde Global Web Indeksi'nin (2017) arastirmasina gore, cevrim
ici televizyon izleyicilerinin %70’inin 16-34 yas araliginda oldugu saptanmistir. Yapilan
arastirmalar Tiirkiye’de de seri izlemenin giderek yayginlastigini bulgulamaktadir.
Seri izleme o6zellikle 18-24 yas arasinda daha sik yapilan bir eylemdir. Bilhassa Y ve Z
kusaklarinda seriizlemenin resmen yaygin izleme aliskanligi halini geldigi tespit edilmistir
(Ozel & Durmaz, 2021, s. 382). Yukaridaki aciklamalar dogrultusunda arastirmanin
orneklemini seri izleyici olan lisans ve lisanstistii diizeyde egitimlerine devam eden Y
ve Z kusagina mensup; 4 doktora, 4 yiiksek lisans ve 3 lisans 6grencisi olmak tizere, 5
erkek ve 5 kadin tiniversite 6grencileri olusturmaktadir. Arastirmaya katilhimcilar amach
ve kartopu ornekleme yontemi ile dahil edilmistir. Boylece dncelikle inceleme kriterine
uygun bir katilimci arastirmaci tarafindan secilmis ardindan bu katilimcidan elde edilen
bilgiler ve katilimcilarin tavsiyeleri ile diger katilimcilara ulasilmistir (Erdogan, 2012, s.
213).

5. Veri Toplama Siireci

Orneklem dahilindeki katihmcilarla yar1 yapilandirilmis tek turlu gériismeler
gerceklestirilmistir. Veri toplama sturecinde yar1 yapilandirilmis gortiismelerin tercih
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edilmesindeki temel gerekce, bu goériisme biciminin “katilimcilart ¢ok sinirlamadan
konusmalarini saglayarak, diinyay1 anlamlandirdiklari haliyle anlatma 6zgurligii tanimasi
(Noaks & Wincup, 2004, s. 80)”", arastirmaciya konu hakkinda detayl bilgiye ulasmasi icin
ilave soru sorma imkani sunmasi (Giiler, Hacioglu, & Tasgin, 2013, s. 113; Erdogan, 2012,
s. 221) ve gorisme sirasinda sorular ve “goriisiilecek konular arasinda arastirmaciya
siralamanin degisimi (Robson, 2017, s. 331)” noktasinda 6zgtrliik tanimasidir.

Yukaridaki acgiklamalar dogrultusunda arastirmaci asagidaki sorular1 katilimcilara
yonlendirerek yar1 yapilandirilmis goriismeleri gerceklestirmistir. Ayrica arastirma
sorular1 hazirlanirken seri izleme ile ilgili olarak gergeklestirilmis nitel arastirmalar
(Cayci, 2021; Atesalp & Baslar, 2020; Giimtis, 2021) g6z 6éntlinde bulundurulmustur.

e Netflix’e ne zaman abone oldunuz?

Netflix’e abone olmanizdaki gerekce nedir?

Netflix'i hangi aracglardan izlemeyi tercih ediyorsunuz (bilgisayar, tablet, televizyon)

Netflix’te icerik secerken neye dikkat ediyorsunuz?

Netflix iceriklerini tiiketirken yalniz olmay1 m1 yoksa aile ya da arkadaslarla birlikte
olmayi tercih edersiniz? Neden?

e Seri izleme kavramsallastirmasi sizin i¢in ne ifade ediyor?

Neden seri izleme yapiyorsunuz?

Seri izlemeyi ne siklikta ve ne kadar siire ile yapiyorsunuz?

Seri izleme yaptiktan sonra ne hissediyorsunuz?

Seri izleme sosyal hayatinizi olumlu ya da olumsuz yonde etkiledi mi?

Geleneksel televizyon yayinlarini da takip ediyor musunuz?

Akisin uzunlugunu denetliyor olmaniz seri izleme deneyiminizi nasil etkiliyor?

Yar1 yapilandirilmis goriismelerin tamami arastirmaci tarafindan gerceklestirilmis olup,
goriismelerin buyiik bir cogunlugu yiliz yiize ve pandemi sartlar1 nedeniyle bir araya
gelemeyen katilimcilar icin Zoom Programi iizerinden gercgeklestirilmistir. Veri toplama
siireci, ortaya ¢ikan yeni 6zellikler veya kategoriler olmadan benzer cevaplarin alinmaya
baslandiginda yani “veriler doygunluga ulastiginda (Charmaz, 2014)” tamamlanmistir.
Boylece analize baslamak i¢in yeterli 6rneklem biiyiikliigiine sahip olundugu saptanmistir.

Yiz ylize ve online gerceklestirilen goriismelerin tamaminin kaydi alinmis olup
arastirmaci tarafindan yaziya dokiilerek dokiiman haline getirilmis, boylece veriler
elde edilmistir. Elde edilen veriler Hesse-Biber ve Leavy’nin (2010) oOnerdigi veri
hazirlama, veri kesfi, veri azaltma ve yorumlama seklindeki veri analiz stratejisine gore
kodlanmistir. Arastirmaci kodlar1 tlimevarimsal bir bicimde organize ederek kategorilere,
kategorilerden de temalara ulasmistir. Bu siirecin sonunda ritiielleri, sonuglari, ¢ikarimlari
ve sinirlamalari ifade etmek amaciyla kategorileri ve tekrarlayan temalar1 siniflandirmak
icin tanimlayici veriler arastirmaci tarafindan analitik olarak yeniden kodlanmistir.

6. Bulgular
6.1. Katihmcilarin Abonelik Siireleri ve Gerekceleri

Arastirmanin o6rneklemi dahilindeki 1 katillmci 2015 yilinda icerik zenginligine
ulasmak icin abone oldugunu soéylerken, farkli 2 katilimci da 2019 yilindan beri abone
oldugunu belirtmistir. 2019 yilinda abone olan 2 katihmcidan K8 Organize Isler Sazan
Sarmal! filmini arkadaslariyla birlikte izlemek istediklerini ancak fiyatlar1 ¢cok yiiksek
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bulduklarini o arada da filmin Netflix'te gosterime girdigini ve Netflix abonelik fiyatinin
da uygun olmasi nedeniyle abone oldugunu, daha sonrasinda da dizilerin igerikleri
ile cok daha fazla ilgilenmeye basladigini icerik zenginliginin onu aboneligi devam
ettirmesinde 6nemli gerekceyi olusturdugunu belirtmistir. Arastirma dahilindeki diger 7
katilimci ise pandemi doneminde Netflix'teki icerik zenginligine ulasabilmek icin abone
olduklarini belirtmislerdir.

6.2. Katihmcilarin Seri izleme Yapmay Tercih Ettikleri Ortamlar

Y kusagina mensup 5 katilima televizyonu rahatlik ve genis ekran olanagi sundugu igin
izleme ortami olarak tercih ettiklerini belirtmislerdir. Ancak Z kusagina mensup 5 katilimci
telefon ve bilgisayar: tercih ettiklerini belirtmislerdir. Boyle bir tercih yapilmasindaki
temel gerekcelerini ise daha rahat olma ve istedikleri her yerde yolcuklarinda ya da bos
vakit bulduklar her yerde dizilerini izleyebilmek olarak aciklamislardir.

6.3. Seri izleme Tercihindeki Belirleyici Noktalar

Orneklem dahilindeki tiim katihmcilar i¢in belirleyici tiirler belgesel dizileri, tarihi diziler,
psikolojik gerilim, su¢ ve macera dizileridir. Clinkli katilimcilar bu dizilerin siirtikleyici
oldugunu ve bir sonraki boliimiin izlenmesi i¢cin merak uyandirdigini, kendilerini ding
tuttugunu belirtmektedir. K3 Netflix'te icerik tercihini belirtirken tiirlere deginmenin
yani sira slirenin de dnemine de vurgu yapmaktadir: “kisa olmalarina dikkat ediyorum
bazi diziler ¢ok uzun baslayinca bitirmek istiyorum uzun olunca bitirmek zaman aliyor”
seklinde bir aciklama getirirken, K6 ve K7 de benzer bir noktaya dikkat ¢ekmektedir.
K6 “4 sezondan fazla ise bir diisiiniiyorum ¢linkii bir an dnce izleyip bitirmek 6nceligim
merak duygumu gidermek zaman aliyor” derken, K7 de “eger bir dizi 5 ya da 6 sezonu
geciyorsa baslarken bir diisiiniiyorum, o kadar uzun bir silire boyunca bir diziyi izlemeyi
tercih etmiyorum bir an dnce bitirmek sonuca gérmek istiyorum” diyerek dizinin bélim
uzunlugu ve sezon sayisinin kendisi icin seri izleme noktasinda belirleyici oldugunun
altin1 ¢izmektedir.

6.4. Bireyi Yalnizlagtiran Bir Deneyim Olarak Seri izleme

Z kusagina mensup katihimcilar seri izlemeyi kesinlikle tek baslarina yapmak istediklerini
aile bireyleri ile bir izlemeyi kesinlikle yapmak istemediklerini belirtirken, arkadaslari ile
de cok dikkat gerektirmeyen komedi dizileri gibi igerikleri izleyebileceklerini ancak bunun
da ¢ok sik olmasini tercih etmediklerini dile getirmislerdir. K1 “Birileriyle asla izleme
yapmak istemem. Ailemle ya da bir baskasi varken izlemek istemem. Dikkatimi veremem”
derken, K3 “dikkatimi veremem, dikkatimi dagitacak hi¢ kimseyi istemem ¢iinkii hi¢cbir
repligi kacirmak istemiyorum” diyerek yalniz kalma tercihinin altindaki gerekceyi
aciklamaktadir. K2 ise “dizi ile kurdugum bagin disaridan birinin bozmasini istemiyorum”
diyerek baskalari ile birlikte izlemenin izleme siirecini sekteye ugratabilecegine vurgu
yapmaktadir. Benzer sekilde katilimcilardan K4, K5 ve K8 yalniz seri izleme yaptiklarin
cunkii onlara izleme siirecinde soru sorulmasini ve yorum yapilmasini istemediklerini,
bu tiir dis uyaricilarin dikkatlerini dagittiklarinin altini ¢gizmislerdir.

6.5. Seri izlerken Eski Aliskanliklarim Devam Ettiren Y Kusag

Arastirmanin Y kusagina mensup katilimcilan seri izleme yaparken esleri ve cocuklar:
ile birlikte yaptiklarini, esleriyle birlikte dizi sectiklerini eger ¢ocuklar da katilacaksa bu
stirece onlara uygun bir icerik belirlediklerini belirtmektedir. K6, K7, K9 ve K10 yalniz
izleme yapmanin 6zellikle de seri izleme siirecinde ¢ok sikici olabilecegini dile getirmekte
ve aile ile yapilan bu tiirden bir izlemenin onlar i¢in rahatsiz edici bir durum olmadigini
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cunkd ailece izlemeyi gecmiste hep yaptiklarinin da altini ¢cizmektedirler. Bu agiklamalar
dogrultusunda Y kusagi icin baskalariyla birlikte seri izleme yapmak ge¢cmiste oldugu gibi
birlikte yapilabilecek bir izleme bicimidir.

6.6. Gecmiste Bir Deneyim Giiniimiizde Bir Tercih Olarak Seri izleme

Orneklem dahilindeki katihmcilardan K6, K7 ve K10 icin aslinda seri izleme ¢ok da yeni
bir izleme bicimi degildir. Dijital platformlarin yayginlasmasi ile kabuk degistirmistir. K6
“2005°li yillardi, yeni mezun olmustum ve yapacak cok bir sey de yoktu. Yabanci diziler
bu donemde internette yeni yeni popiiler olmaya baslamisti. Lost dizisinin tiim sezonunu
bulup birka¢ giin icerisinde izlemistim CD kayitlarindan” derken K7 de benzer sekilde
o dénem 06grenci oldugunu ve kiz arkadasina yine Lost dizisinin tiim boéliimlerini bulup
CD’ye kaydedip kargo ile gonderdigini, kiz arkadasinin da sabahlara kadar izledigini
belirtmistir. K10 ise 2008 yilinda is i¢in sehir degistirdigi donemde ¢ok fazla tanimadigi
sehirde vakit gecirmek icin Prison Break dizisinin béltimlerini internet tizerinden bulup
geceler boyu izledigini dile getirmistir. Hatta K6 seri izlemeyi daha da eskiye goriirmiis,
1980°li 1990’1 yillarda VHS kasetlerin ¢ok yaygin oldugunu o dénemde babasinin
eve getirdigi filmleri bir iki giin icinde annesi ve ablasi ile birlikte izlediklerini boylece
seri izlemeyi deneyimlediklerini ancak adinin dijital platformlarin yayginlasmas ile
konuldugunu vurgulamistir.

6.7. Bir Diziyi Cok Sevmemek de Seri izleme icin Gecerli Bir Sebep

Arastirmanin Orneklemini olusturan Z kusagina mensup katilimcilarin tamami bir
diziyi cok sevmeseler bile izlemeye devam ettiklerini onu izlemeyi birakmay1 tercih
etmediklerini dile getirmislerdir. Dolayisiyla basladiklar: diziyi sevmeseler bile bitirmek
katilimcilar i¢in 6nemli bir motivasyondur.

6.8. Sosyal Dislanmadan Kaginma Amaci ile Gerceklestirilen Seri izleme

Arastirmanin 6érneklemini olusturan katilimcilardan sadece K8 “bazen basliyorum herkes
cok giizel oldugunu soyliiyor ancak ben sevmiyorum ama lin¢ yememek icin izliyorum
sadece sorduklarinda izledim diyebilmek i¢in” seklinde bir yanit vermistir. Bu durumu
katilimcinin sosyal dislanmadan kaginmak icin seri izlemeyi gerceklestirdigi seklinde
yorumlamak yanlis olmayacaktir.

6.9. Sosyal Hayata Katilmada itici Bir Giic Olarak Seri izleme

Orneklem dahilindeki 4 katthmci seri izlemenin sosyal hayatlarinda olumlu bir
etkiye sahip oldugunu, bir dizi ile ilgili olarak herhangi bir sosyal ortamda sohbete
katilabildiklerini ve bu siirecte yeni arkadaslar edinebildiklerini belirtirmislerdir. Bu
arkadasliklarin devami her zaman gelmese de, bu sayede tanisip iletisimlerinin devam
ettigi arkadasliklarinin da olduguna dikkat cekmislerdir. Dolayisiyla seri izleme onu
gerceklestirenler icin sosyalizasyon stirecinin tetikleyicisi olabilmektedir.

6.10. Pandemi Donemi Yalnizigi ve Kaygilarina Bir Panzehir Olarak Seri izleme

Orneklem dahilindeki katilimcilarin yarisindan fazlasi pandemi déneminde Netflix
abonesi olmus ve seri izlemeyi de sokaga c¢ikma yasaklari déneminde olduk¢a yogun
bir bicimde gerceklestirmislerdir. K10'nun ifadesi diger katilimcilarin diisiincelerini
ozetler niteliktedir: “Pandemi déneminde Netflix abonesi oldum. Daha 6nce de seri
izleme yapiyordum ancak 6zellikle yasaklar doneminde evde yalniz kaldigim i¢in izledim.
Kaygilarimi da biraz olsun unutmak i¢in de seri izleme yaptim” seklinde aciklamistir.
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6.11. Akisin Kontroliinii Elinde Bulunduran Seri izleyici

Katilimcilarin tamami seri izleme yaparken akisin kontroliiniin ellerinde oldugunu
belirtmislerdir. Icerigin diline, oynatma hizina, izleyecekleri boliim sayisina ve bir
bolimii ka¢ kez izleyeceklerine karar verme yetkisinin kendilerinde olmasinin onlari
daha aktif bir kullanic1 haline getirdigi diisiincesine sahiptirler. Hatta katilimcilardan
K4 “Netflix benim ne kadar izleme yapacagima karar veremez. Ben karar veririm hatta
bir boliim bittikten sonra sonraki béltime gecisi saglayan butonu pasif hale getirdim.
Ben istersem sonraki boliime gecerim, istedigim kadar izlerim” diyerek seri izleyicilerin
kontrolii elinde bulundurmanin 6nemini vurgulamistir. K4 ise “ben bazen sindirerek
izlemek istiyorum, ayrintilar1 kagirmak istemiyorum bu nedenle de bir b6liimii birkag kez
izleyebiliyorum” diyerek bir dizinin bir boliimiiniin tekrar tekrar izlenilmesi kararinin
da izleyici tarafindan verilebildigine dikkat ceker. Benzer sekilde K3, K6, K7, K9 ve K10
da istedikleri zaman igerigi durduklarini ve sonrasinda devam edebildikleri i¢in giicii
ellerinde bulundurduklarini bu nedenle de kontrolii saglayabildiklerini belirtmislerdir.

6.12. Geligkileri Olan Bir izleyici Deneyimi Olarak Seri izleme

Arastirmaya katilan 8 katilimc seri izlemeyi bir bagimlilik olarak gormemektedir.
Cinki Seri izleme siireci icinde izleyicinin hangi diziye ne kadar vakit ayiracagini
belirleyebildigini bu noktada kontroliin izleyicide oldugunu savunmaktadirlar. Dolayisiyla
katilimcilar i¢in seri izleme bir asirilik, bir bagimlhilik degil aktif izleyicinin se¢cimidir. Diger
yandan sadece 2 katilimci bu izleme biciminin bir tir bagimlilik olugunu diisiinmekle
beraber bu bagimlihg1 farkl bir yere konumlandirmaktadirlar. Ozellikle K4 “ evet bir
bagimlilik ama alkol, sigara ya da madde bagimlilig1 gibi degil, giinliik hayatimiz sekteye
ugramiyor, her seri izlemede yeni diinyalara dahil olup yeni bir seyler 6greniyoruz. Bu
nedenle seri izlemeye daha az zarari olan bir bagimlilik diyebiliriz” seklinde bir aciklama
getirerek seri izlemeyi bir tir bagimlilik olarak kabul etmekle beraber daha az zararh
oldugu gerekcesi ile diger bagimliliklardan da ayirmaktadir. Bu yonityle seri izleme
celiskileri icinde barindiran bir izleyici deneyimidir.

6.13. Seri izlemenin Altinda Yatan Temel Motivasyon: “Merak”

Katilimcilarin tamami seri izleme yapmalarindaki en 6nemli motivasyonun merak
duygusu oldugunu belirtmislerdir. Bir dizinin bir sonraki b6liimiinde ve sezonun sonunda
ne olacagini merak eden izleyici seri izlemeyi tercih etmektedir. Hatta K7 izledigi dizinin
son sezonu Netflix’e yiiklenmeyince, dizinin yiiklenmesini beklemek yerine merakini
bir an o6nce gidermek adina internetten farkli bir platformdan son sezonu izleyip
rahatladigini belirtmistir. K1 ise ilerleyen boliimde ne olacagini o kadar merak ediyorum
ki boltimleri pesi sira izliyorum derken K2 bir sonraki sezonu beklemenin kendisi i¢in
oldukc¢a zor oldugunu ciinkii 0 merak duygusunun tatmin olmadiginin altin1 ¢izmistir.
Katilimcilar merak duygusu ile diziyi seri bir bicimde izledikten sonra zaman zaman
bosluga diistiiklerini belirtirken bu boslugu doldurmak icin yeni bir dizi arayisina
girdiklerini de eklemislerdir.

6.14. Anlatisal Diinyaya Cekilen Seri izleyici

Katilimcilarin tamami seri izleme yaptiklar1 siire boyunca anlatisal diinyanin igine
cekildiklerini belirtmislerdir. K1 “bir ara tiim giin ve gece seri bicimde dizileri izlerdim, o
kadar Ingilizce diyaloga maruz kaldim ki ailemle de Ingilizce konusmak istedim ama bu
miimkiin olmadi tabii” derken, K3 “seri bicimde izledigim dizilerden birinde bir arkadas
grubunun ettigi sohbeti bir ara dedim biz mi ettik acaba arkadaslarla diye diisiindiim
sonra hayir o izledigim dizideydi deyip kendi gercekligime dondiim” seklinde bir agiklama
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getirmistir. K2 ise bazi karakterleri o kadar igsellestirmektedir ki izledigi dizideki seri
katili gercek hayatta aramakta hatta benim esimin seri katil olma olasilig1 var mi1 diye de
disiinmektedir. Ancak bu diisiincelerden kendini ¢abuk kurtardigini da eklemektedir.
Dolayisiyla izleyiciler uzun ve arka arkaya izledikleri dizilerdeki anlatisal diinyanin icine
cekilmekte, belli bir oranda etkilenmekte ancak bu diinyadan ¢abuk bir sekilde ¢ikmanin
yollarin1 da bulmaktadir.

6.15. Geleneksel Yayin Bicimlerini Yapi Bozumuna Ugratan Seri izleme

Katilimcilardan sadece K8, K9 ve K10, geleneksel televizyon kanallarinda yayinlanan
dizileri de biriktirip seri bir bicimde izlediklerini belirtmektedirler. Boylece hem
reklamdan kagmakta hem de kontrolii yine ellerinde bulundurma isteginin devami olarak
degerlendirilebilecek bir davranis igerisine girmektedirler. Ancak her tli¢c katilimci da
Tiirk dizilerinin olduk¢a uzun oldugunu, seri izlemenin ¢ok vakit aldigin1 bu nedenle de
cok sik bicimde bunu devam ettiremediklerini de eklemektedirler. Dolayisiyla geleneksel
televizyon kanallarinin igeriklerini yeni bir izleme bicimi ile tiiketen izleyici aktif olmanin
yani sira geleneksel yayincilik bicimlerinin de yapisinin bozulmasina neden olmaktadir.

Sonug

21. yiizyillda televizyonun kimligi ve izleyicilerin tercihleri, dijital platformlarin yayin
hayatina baslamasi ile birlikte olduk¢a karmasik bir hale gelmis; mevcut uygulamalarin
ve arastirmalarin bulgulari ¢ok da yeterli olmamaya baslamistir. Dolayisiyla bu arastirma,
gelisen teknoloji ve degisen toplumun bir sonucu olarak ortaya ¢ikan dijital platformlar:
tercih eden izleyicilerin, bir dizinin en az ti¢ béliimiinii tek oturusta ve ¢ok kisa bir siirede
izleme olarak adlandirilabilecek olan seri izlemeye yonelik davranislarinin altinda
yatan temel motivasyonlarini bulgulamak ve seri izleme ile ilgili olarak alandaki bilgi
bosluklarini doldurmak amaci ile gercgeklestirilen nitel bir calismadir.

Arastirmanin bulgularina gore katilimcilarin yarisindan fazlasi pandemi déneminde
Netflix'e abone olmustur. Netflix’teki icerik zenginligine ulasabilme ve ev ici 6zel alana
hapsolduklar1 yasaklar doneminde kaygilarindan ve belirsizlikten uzaklasarak pandemi
donemi yalnmizligindan kurtulma istekleri abonelik kararlarindaki ana gerekceleri
olusturmustur. Y kusagina mensup katilimcilar icin televizyon seri izleme yaparken
tercih edilen bir ortam olup, Z kusagindakiler icin telefon ve bilgisayar hareket imkani
tanidigindan tercih edilmektedir. Dolayisiyla Y kusagi icin konfor ve 6zel alan halen 6nemli
iken Z kusagi icin mobilite 6n plandadir. Katilimcilarin seri izleme tercihlerindeki temel
motivasyon merak duygusu iken, seri izleme tercihlerindeki temel belirleyici program
tirleridir. Belgesel dizileri, tarihi diziler, psikolojik gerilim, su¢ ve macera dizileri
katilimcilarin merak duygusunu tetikleyen ve seri izleme yapmalarini saglayan tiirlerdir.
Ancak dizilerin uzunlugu ve sezon sayisinin fazlalig1 seri izleme lizerinde olumsuz bir
etkiye sahiptir. Z kusagina mensup katilimcilar seri izleme siirecinin dikkat gerektirdigi
disiincesi ile yalniz izleme yapmaktadir. Her ne kadar bu katilimcilar seri izleme yaptiklari
streler boyunca yalnizlastiklarini belirtseler de seri izleme yaptiklar1 diziler hakkinda
konusabilmek onlar1 sosyal ortamlarda daha giiclii kilmaktadir. Hem sosyal bir aktiviteyi
gerceklestirememis olmanin hissettirdigi eksiklik duygusunun ontine gecebilmek hem de
basladiklar: diziyi ¢cok da sevmemelerine ragmen bitirmek adina seriler halinde izlemeyi
tercih edebilmektedirler. Diger yandan Y kusagina mensup katilimcilar ise aileleri ile seri
izlemeler yapmakta ve gecmisteki aliskanliklarin1 devam ettirmektedir. Y kusaginin seri
izleme deneyimlerinin daha eskiye dayanmasi bu arastirmanin dikkat ¢ekici bulgular:
arasinda yer almaktadir. Katilimcilar 1980°li 1990’1l yillarda VHS kasetler, 2000°li yillarin
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basindan itibaren de CD’ler araciligiyla seri izlemeler gerceklestirmisler ancak bu izleme
biciminin adinin dijital platformlarin ortaya ¢ikmasi ile konuldugunun altini ¢izmislerdir.
Dolayisiyla seri izlemenin deneyimlenmesi yillar 6ncesine dayanmaktadir. Ancak her ne
kadar izleyiciler seri izlemeyi yillar 6ncesinden deneyimlemis olsalar da izleyicilerin aktif
bir bicimde akis iizerinde tam anlamiyla kontroli ellerinde bulundurarak seri izleme
yapmalar1 giiniimiizde dijital platformlarin yayin hayatina baslamalarn gerceklesmistir.
Izleyicilerin akis iizerinde kontrolii ellerinde bulundurmalar1 onlarin seri izlemeyi
bir bagimhlik olarak gérmemeleri noktasinda da 6nemlidir. Katihmcilarin biyiik bir
cogunlugu ellerinde bulundurduklar1 bu avantaj sayesinde kendilerini bagiml olarak
gormemekte, seri izlemeyi aktif izleyicinin tercihi olarak nitelendirmektedir. Az sayidaki
katilimci ise seri izlemeye iliskin bagimlilig: sigara, alkol ve madde bagimliligindan keskin
bir bicimde ayirmaktadir. Bu noktada seri izleme onu gerceklestirenler acisindan icinde
celiskileri barindiran bir izleme bi¢cimine déniismektedir. Diger yandan seri izlemenin
icinde barindirdig celiskiler, onu gerceklestirenlerin dizilerdeki anlatisal diinyalara ¢ok
fazla cekilmeleri ile de iliskilidir. Seri izlemenin gerceklestigi stire boyunca izleyiciler
anlatisal dinyanin icine kagmakta ve bu diinyada yolculuk etmektedir. Ancak kendi
diinyalarina kisa siire icerisinde biraz da degismis olarak geri donmeyi basarabildikleri
icin katihmcilar seri izlemeyi bir bagimlilik olarak gérmemektedir. Son olarak bu
arastirmanin 6rneklemini olusturan katihimcilar i¢cin seri izleme bilingli ve aktif bir
bicimde tercih ettikleri dizileri seriler halinde izleyerek doyuma ulastiklar1 bir izleme
bicimi ayni zamanda bir izleme deneyimidir.
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A Qualitative Research on Serial Watching as
the New Normal Type of Watching

0zlem 0ZGUR (Asst. Prof. Dr))

Extended Abstract

With the introduction of digital platforms, major structural changes have occurred
in the entertainment industries, and in parallel with this, the way video narratives are
consumed has also changed, and new forms of watching have emerged. Binge-watching
is the result of tense radical structural changes. The word “binge” is typically associated
with some form of excess, such as an overindulgence of food (binge eating) or perhaps
an over-consumption of alcohol (binge drinking). In the context of exposure to media,
bingeing emerged decades ago as a TV viewing practice mostly associated with a show’s
most devoted fans. In the most general sense, binge-watching is called as watching at least
three episodes of a serial in one sitting and in a very short time. In fact, Netflix declared
binge-watching as “the new normal” in such an early period as 2013; and binge-watching
has become the choice of many audiences in different geographies of the world since
2013. In particular, the audience belonging to the Y and Z generations draw attention
with their binge-watching preferences. However; it is an area with some information gaps
having a limited number of researches on the reasons lying behind these preferences
of the subjects who perform binge-watching and their motivation for binge-watching.
Therefore, this study is a qualitative research based on the Uses and Gratifications
Approach which is conducted in order to discover the binge-watching preferences of the
individuals. The sample of the study consists of university students belonging to the Y and
Z generations who continue their education at the undergraduate and graduate levels and
who are binge-watchers. Participants have been included in the study through purposive
and snowball sampling method. Thus; a participant who meets the revizen criteria has
firstly been selected by the researcher, and then other participants have been reached
through the information obtained from this participant as well as the recommendations
of the participants. Semi-structured single-round interviews have been conducted with
the participants within the sample. All of the face-to-face and zoom interviews have been
recorded, transcribed and documented by the researcher, thus data have been obtained.
The data obtained have been coded in accordance with the data analysis strategy in the
form of data discovery, data reduction and interpretation. The researcher has accessed the
categories and the themes from those categories by organizing the codes in an inductive
way. At the end of this process, descriptive data have been analytically recoded by the
researcher to classify the categories and recurring themes in order to express rituals,
results, inferences and limitations. Among the remarkable findings of the research, it is
seen that traditional forms of watching are now a nostalgic element for a large part of the
participants. They have stated that they can watch something as a family or with friends
from time to time, but they do not intend to go back in their daily watching routines in
any way. In addition, binge-watching on digital platforms is the cheapest and easiest way
to spend time during the pandemic period for all the participants. They have expressed
that the duration of their binge-watching performance has been prolonged because there
is not much to do in the private area at home during the pandemic period, especially
during the period when the prohibitions continue strictly, and they have performed
binge-watching in order to get rid of stress for a while. Moreover; only two participants
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have stated that they have a guilty conscience after performing binge-watching and they
think it would be more beneficial to do their daily housework or to read a book instead
although this is not the case for the majority of the participants. Participants regard binge-
watching as a part of their watching habits and they do not feel uncomfortable about this
situation. In addition, it is an important power for the participants to have the control
while performing binge-watching, and the majority of the participants perform binge-
watching with the comfort of having this power. It is also among the remarkable findings
of the research that the most important motivation behind binge-watching is curiosity.
Finally, it is among the important findings of the research that the vast majority of the
participants are drawn into the narrative world and they escape to the fictional world
through binge-watching.

Keywords: Digital Platforms, New Normal Watching, Binge Watching, Qualitative
Research.
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Diinyada soguk savas sonrasi devletlerin bolgesel hakimiyet miicadeleleri ve ¢ikan i¢ savaslar ¢cogu zaman
etnik temizlige evrilmekteydi. Afrika'nin tarihsel stire¢ icerisinde pek c¢ok farkli somiirgeci devletin
egemenligi altinda bulunan Ruanda, 1990 sonrasinda i¢ savas ve sonrasinda soykirim siireci itibariyle
soguk savas sonrasi uluslararasi hegemonyanin yeni bir el degistirme siirecine taniklik etti. Yonetmenler,
Ruanda’da yasanan katliamlar sonrasinda tilkeyi hem tematik hem de mekan olarak dev bir film platosuna
doniistiirdi. Ruandali yonetmenlerin olmadigi bu evrende tilkedeki soykirim girisimlerine iliskin taniklik
Batili yonetmenler iizerinden gerceklestirilmektedir. Ruanda’da yasananlar Hutu ve Tutsilere destek
veren ve vermeyenler olarak ayrimlanirken soykirim girisimi uluslararasi giiclerin birbirini sucladiklar1 ve
kendilerini akladiklar: bir kefaret zemininde anlatilmaktadir. Hotel Rwanda (Terry George, 2004), Shooting
Dogs (Michael Caton-Jones, 2005), Sometimes in April (Raoul Peck, 2005), A Sunday in Kigali (Robert
Favreau, 2006) ve Shake Hands with the Devil (Peter Raymont, 2007) filmlerini yapisalci bir yaklasimla
¢oziimlemeyi amagclayan bu ¢alismada, filmlerin tistlendigi protez hafiza kavramiyla iliskili olarak kefaret,
beyaz fail, arinma gibi kavramlar tartisilacaktir. Ruanda filmlerinde kefaretin anlatida merkezde oldugu,
Batili kathartik bir unsur olarak isledigi gortilmektedir.

Anahtar Kelimeler: Hafiza (Bellek), Protez Hafiza, Kefaret, Modernite, Soykirim, Afrika Sinemasi, Ruanda
Sinemasi.

Abstract

The regional dominance struggles of the states after the cold war and the civil wars that broke out in
the world often evolved into ethnic cleansing. Rwanda, which has been under the domination of many
different colonial Powers in the historical process of Africa, is witnessing a new process of changing hands
of international hegemony after the cold war as a result of the civil war and the genocide process after
1990. After the massacres in Rwanda, the directors transformed the country into a huge film plateau, both
thematically and spatially. In this universe where there are no Rwandan directors, the testimony of the
genocide attempts in the country is carried out through Western film directors. While the events in Rwanda
are divided into those who support Hutu and Tutsi and those who do not, the genocide attempt is told
on the basis of redemption where international powers accuse each other and acquit themselves. Hotel
Rwanda (Terry George, 2004), Shooting Dogs (Michael Caton-Jones, 2005), Sometimes in April (Raoul Peck
,2005), Un dimanche a Kigali/A Sunday in Kigali (Robert Favreau, 2006) and Shake Hands with the Devil
(Peter Raymont, 2007) films with a structuralist approach, concepts such as redemption, white agent, and
purification in relation to the concept of prosthetic memory undertaken by the films will also be discussed.
It is seen that redemption is at the center of the narrative in Rwandan films, and it functions as a cathartic
element of the Western perpetrator.

Keywords: Memory, Prosthetic Memory, Redemption, Modernity, Genocide, African Cinema, Rwandan
Cinema.
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Girig

Sinema, diinyay1 géorme, onu bir imgeye doniistiirme ve bir olay1 hatirlama bi¢imini
degistirme glicline sahiptir. Modernitenin 20.yy’da en 6nemli bilesenlerinden sinema,
simdi ve ge¢mis arasinda hizl bir iliski kurmakta, bunu kaydetmekte ve kaydettigi her
ani farkli zamanlarda gosterebilen bir ara¢ olma niteligiyle saglamaktadir. Ayrica farkl
zaman ve mekanlar1 bir araya getirmekte, imgeleri ¢ogaltmakta ve onlara akigskanlik
saglayarak kiiresel bir goriiniim ve algilanma imkan1 vermektedir. izleyicinin olayla
mesafesi perdeyle hem kapanmakta hem de artmaktadir. Sinematografi izleyiciye cogu
zaman tanik olarak konumlandirmasina imkan tanimakta, bi¢im olarak (klasik anlati)
kendi disinda gecen bir olay1 baska bir varlikla 6zdeslesmesini saglamaktadir. Boylelikle
izleyici yasamadigi tarihe eklemlenmekte, ikame anilarla deneyimini ¢ogaltmakta ve
farklilastirmaktadir. Izleyici boylelikle filmin anlatisindaki temel amaca yani perdede
cereyan eden olaya katilmaktadir. Bu katilim 6z olarak izleyiciyi filmin olusturdugu
hafizaya dahil etme siirecidir. izleyici kisisel ve giiclii bir hissedisle yasamadig1 olayin
ve tarihin bir parcasi olmaktadir. Woody Allen’in The Purple Rose of Cairo (1985)’sunun
Cecilia (Mia Farrow) karakteri 6rneginde oldugu gibi filmin igerisi ve disarisi arasindaki
ayriminin siliklestirmesi bu duruma iliskin radikal bir 6rneklik olusturmaktadir. Bu
noktada 6znel deneyim filmle ortaya ¢ikan baska bir deneyimle karigsmakta, ayirt
edilememektedir. Eklenen hafiza olmasi nedeniyle bellek protez niteligi tasimakta ancak
bu protez niteligi 6znel deneyimle i¢ ice girerek organiklesmeye calismaktadir. Protez
bellek / hafiza kavrami ayrica “6znel deneyimi” baska deneyimlerle ortaklastirmaktadir.

Hafiza/bellek en temelde “ge¢misimizi kaydeden, gerektiginde basvurabilecegimiz ve
bu sebeple simdiki animiz1 etkileyen sistemin adidir” (Karaarslan, 2019, s. 47). Bellege
organik bir bicimde tutundurulmaya calisilan protez bellek, kiiresel imge akiskanligi
icerisinde olaya ve olguya iliskin hatirlanilanin veyahut bilinenin mekani olmaktadir.
Gercek zaman ve mekanla bir hafizanin yerine bir arag¢ araciligiyla kaydedilen imgeyle
gecen protez bellek, dncelikle inorganik bir bicimde olusmaktadir. Ciinkii protez bellek,
filmin var ettigi bir hatirlama ve unutma bi¢imidir. Bu ikircikli durum ontolojik olarak
sinemada bulunmaktadir. Sinemaya klasik anlatinin bigcimsel 6zelliklerine egildigimizde
merkezi 15181n varligl filmde 15181n disinda kalan diger meseleleri “karanlikta” birakmakta,
off-screen olarak gostermektedir. Karanlikta kalan g6z ardi edilmekte olay 15181n var ettigi
bir bicimde goriinmekte, cereyan etmekte ve hatirlanmaktadir. Ayni sekilde kadrajin ilgili
nesneleri merkeze alarak bir anlati kurmasi da “ilgisiz” goériinen nesneleri non-diegetik
(ortamin var etmedigi, yapay eklentiler) olarak iiretmektedir. Gosterim stratejisi,
hatirlama ve unutma pratigi tizerine kuruludur.

Film, yapim dagitim ve gosterimle birlikte diistiniildiigtinde biiyiik bir agin parcasidir. Cok
izlenen filmleri diisiindligiimiizde agin 6lciileri ve etki alani daha ¢ok genislemektedir.
Lenin tarafindan “kitlesel bir sanat” (Petri¢, 1995) olarak 6viilen sinema, bu nitelemeyi
yapanlarca gii¢lii bir politik erkin kontroliinde iiretilen icerikle ikna edilmesi gereken
kitleler icin bir ara¢ olarak gorevlendirilmektedir. Siyasal giiciin bellek politikasi geregince
sinema bir ara¢ olarak protezlesmekte ve protez bellek insasinda kullanilmaktadir.
Sinema, Sovyetler Birligi'nin ve 1947 6ncesi somiirgeci devletlerin genisleme prensibini
giiclendiren bir ara¢ olmanin yani sira art alan kildiklar yerleri metropole baglayan bir
uzam islevi gormektedir. Film, somiirgecilikle birlikte kiiresellesmekte, tiretilen bellek
de yazili arsivi somiirgecinin elinde olan yerler i¢in protezlesmektedir. Bellek, tarihle
es anlaml kullanilmakla birlikte bellegin tarihten temel farki “yasanmishgl” ve “insani”
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olmasidir (Traverso, 2020).Yasanmislik, tarihe kaynaklik eden verilerin yoklugu ya da
madunun kendini anlatamadig1 bir durumlarda kendisine basvurulan bir veri olmaktadir.

Bellek, tarihi 6znenin lehine bicimlendirmeye calisir. Ozneye ait bakisin ¢ogalmasi ve
genellesmesi ise filmlerle olmakta, protez bellek de ayni yolla izleyiciye bir aparat olarak
yerlestirilmektedir. Zira film, tarihi anlasilir bir kodla, asina olunan bir bigimde ¢ekilip
kurgulanmaktadir. Protez bellek, filmsel hatirlamanin ve unutmanin bir diger adidir.
Gegmis, duygularla anlasilarak tecriibe edilmekte; izleyen, ge¢misi duygularla anlasilir
kilmaktadir. Izleyici filmle belirlenen bir gegmise tasinmakta, filmin konu edindigi dykiiyii
bir pargasi olarak kabul etmektedir. Kamusal gériiniim kazanan ve serbest bir dolasim
izni verilen imgeler, yasantilanarak herkesin bir sekilde (kabul ya da reddederek) bir
tarihsel anlatiya dahil olmaktadir (Landsberg, 2004) . Protez anilar, hakim bir gérme
bicimin etkisi altinda, izleyiciler tarafindan miizakereci bir bi¢cimde okunmasina
izin vermeyen parcalara ve kapali bir anlatiya dénlismektedir. Protez bellek, filmin
temsilini gercege“cevirebilme” iddias1 geregince gercegin yerini alabilmekte ya da onu
ortebilmektedir. Protez anilarin kisinin hafizasiyla ortiisme ¢abasi medyalar araciliyla
olusmaktadir (Landsberg, 2004, s. 18). Protez hafizayi, farkl tecriibelerden ayiran en
onemli unsur- 20. Yizyilin etkisiyle- metalagsma siirecidir. Meta, herkesin kullanimina
kolaylikla agilmaktadir (Landsberg, 2004, s. 19).

Meta, bir lretimi ve tiiketimi, dolayisiyla bir piyasay1 gerektirmektedir. Ayn1 zamanda
meta-anlati, s6ylemin icerisinde gizli bir sekilde bulunan ideolojik, etik ve hiyerarsik
ogeler (Childers & Hentzi, 1995, s. 196) lreten filmler, toplumsal olaylar1 hatirlatmakta,
temsil etmekte, yeniden insa etmekte, dramatik 0Ogelerle ideolojik yoruma tabi
tutmaktadir. Filmin bir ara¢ olarak dogasi, imgeleri kaydetmek, kurulan atmosferi inanilir
kilmak, ilerletmek ve akiskan bir davet olusturmaktadir. Gii¢ miicadeleleri, soykirimla
sonuc¢lanan egemenlik savaslari, galip gelen tarafin tahakkiimi tizerinden film, bir bellegi
olusturmak bazen de “icat etmek”te hafizay1 zedelemekte ve tek boyutlu kilmaktadir.
Ancak hafiza, tarih degil, tarih de hafiza degildir (Poole, 2008, s. 151). Tarih bir 6l¢ide
nesnellik vurgusu ve butinltikli bir anlatiy1 kurma eregi tasimakta, hafiza ise kisisel
tecriibeyle karismaktadir. (Ancak) Protez bellekle birlikte, kisinin hatirladig1 bir seyi
yasamis olmasina gerek yoktur (Landsberg, 2004, s. 8). Film, ortak koken olusturmakta
ve (izleyen) herkesin bu anilara dahil olmasinin 6ntni agmaktadir (Landsberg, 2004, s.
9). Ancak, imgelerin sahibi olmak, bu noktada 6nem kazanmaktadir. Film, olaya iliskin
bir imge tUretimi yapmakta, ayn1 zamanda imgeyi siirekli icinde bulunduracak bir
sandik olmaktadir.

Neyin anis1 vardir, hafiza kimindir? (Ricoeur, 2012, s. 12) Bu soru sinema, hafiza ve
protez hafiza kavramlarinin ortak sorusudur. Hafizanin kime ait oldugu sorusu filmlerin
yapimlarina ait tilkelerin hangi cografyada kiimelendigi sorusuna gotiirmektedir. Film
yapimlarinda ise Ruanda soykirimini konu edinen filmlerinin tamamina yakininin Bati
yapimi oldugu goriilmektedir. Filmlerin yapimlarinda imzalar: olan tilkelerin bakis agisi
ise calismada Bati-merkezci bir yaklasimi sorunsallastirmaktadir. Ulke yapimlar estetik
ve politik agisindan Ruanda soykirim filmlerinde belirleyicidir. Bir olaya iliskin (olayin
secimi, karakterlerin yaratimi vb.) imgesel akista gli¢lii yapim sirketleri (Hollywood
bilesenleri), estetik diizeyde belirleyici (Cannes, Venedik ve Berlin vb.) festivaller etkili
olmaktadir. Kiiresel 6l¢cekte bir hafiza insasini olanakl kilan, ona biiytik 6l¢iide sinirlarini
veren, film dolayimiyla hafizay: tlireten ve izleyenlerin (kisisel) tecriibesini bu hafizaya
eklemleyen de bu tiir kurum ve festivallerdir. Ricoeur’'nun sorusu, Ruanda soykiriminin
diinya kamuoyu tarafindan nasil algillandigini ve neler iizerinden hatirlandiginin
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kesfedilmesi acisindan daha 6nemli hale gelmektedir. Bu yiizden Ruanda soykirimini
olgular tzerinden degerlendirmek, bunun icinde somiirgecilik anlatisi igerisinde bir
kronolojiye uygun bir bicimde dizimlemek ve olayla ilgili cekilen filmlerde ideolojik
gizliligi ytizeye cikarmak gerekmektedir. Film, hafizaya yeni bir olay1 ikame ederken
en temelde yonetmenin/yapimcinin perspektifi 6nem kazanmakta, bakistaki ideolojik
yonelim protez hafiza insasinda biyiik rol oynamaktadir.

1994 Bahari’nda Ruanda’da Ne Oldu?

1994 yilinda Ruanda’da yaklasik ytiz giin siiren katliamda ¢ok sayida Tutsi ve Hutu'nun
hayatini kaybetmistir. Resmi rakamlara goére 800.000 kisi hayatini kaybetmis, milyonlarca
insan yerlerinden edilmistir. Hutu agirlikli hiikiimet ve onlarin paramiliter giicii
Interahamwe ile simdiki Ruanda devlet bagskani Paul Kagame’nin 6nctliigiindeki Rwandan
Patriotic Front (Ruanda Vatansever Cephesi) arasindaki savas Tutsilerin tilkeye hakim
olmasiyla son bulmustur. Ayrica Hutularin tahliyesiyle birlikte ¢catismalar devam etmis,
cok sayida Hutu, komsu tlkeler olan Kongo ve Burundi’ye iltica etmistir (Prunier, 1997).
Bu konu lizerine yazilan kitaplarda Hutularin isledigi iddia edilen Ruanda’daki soykirim
girisimi yukaridaki kronolojiyle anlatilmaktadir (Hatzfeld, 2006) (Barnett, 2002), (Berry
& Berry, 1999) Ana akim filmlerde de takip edilen kronoloji boyle olusmaktadir.

Ruanda soykirimiyla ilgili yapilan ana akim okuma, savasin galipleri tarafindan
yapilmaktadir. Bu okuma, Hutu ve Tutsiler tarafindan degil bu iki biiyiik unsurla hamilik
iliskisiicinde bulunanlar, eski ve yeni somiirgeciler, lizerinden ger¢eklesmektedir. Soykirim
anlatilarinda milat, genellikle savasin katliama doniistiigli an olarak secilmektedir.
Ancak tarihsel boyut, kokensel olarak daha biiyiik bir unsurla iliskilendirmeden devam
edilmektedir. Ruanda soykirimiyla ilgili géz ardi edilen temel nokta 1884 yilindaki Berlin
Konferans1 ve 1890’daki Briiksel Konferansi'dir (Scholz, 2015, s. 25). Konferanslar,
somirgecilik tarihinde kritik anlagsmalardir (Adebajo, 2014, s. 10). Genelde s6miirge
cografyasini, Galeano'nun Kiiresel Giiney’in (Galeano, 2014) bir pargasi olan Afrika kitasini
ilgilendiren konferanslar somiirge taksimati i¢in diizenlenmistir. 1884 ve 1890 yilindaki
konferanslarin sonuglar1 Ruanda Soykirimi’'na iliskin filmlerde géz ardi edilmektedir.
S6z konusu anlasmalar; gii¢ catismalarini, soykirima gotiiren tektonik parcalanmaysi,
biiylik niifus degisimlerini, gocleri, kiiltlirel herclimerci, irksal hiyerarsileri belirlemesi
acisindan 6nemlidir. Soguk savasin olusturdugu yeni atmosfer, yeni bir Berlin Konferansi
sonrasl olusturacak bir nitelige sahipti. Diinyada 1990’lar Bosna gibi Avrupa’da yer alan
bir lilkede veyahut Somali gibi Afrika’da bulunan tlkelerde sivil savasin gorildigi bir
doénemdir. Soguk Savas bitimi tek kutuplu tartismalarinin yapildigi bir diizlemde (Brands,
2016, s. 3) Ruanda soykirimini Soguk Savas sonrasi siirecten en biiyiik kiiresel gii¢ olarak
cikan ABD’nin 6zellikle Dogu Afrika’daki emperyal politikalar neticesinde sekillenen
miidahaleleri tizerinden de degerlendirmek miimkiindiir (Melvern, 2000, s. 20).

Soykirim siirecini baslatan olay olarak 1994 yilinda uc¢aginin diisiirilmesidir. Ugagin
diismesi sonucu Burundi devlet bagkani Cyprien Ntaryamira ve ordu komutani Déogratias
Nsabimana ile Ruanda Devlet Baskani Juvénal Habyarimana hayatin1 kaybetmistir
(Harelimana, 1997, s. 19). Ancak Habyarimana'ya yonelik suikastin Hutul ara nasil bir
soykirim gerekcesi ve motivasyonu verdigi konusunda stipheler devam etmektedir. Zira
Esitsiz bir sosyal gercekligin soykirim gibi bir yok etme siirecine doniismesinin temel
nedeni toplumsal dinamiklerdir (Prunier, 1997, s. 18). Ancak Ruanda Soykirimi ile ilgili
filmlerde, nedeni belli ve tek olan bir olayla ya da ¢ogu zaman gercek neden/ler/inin
gizlendigi bir olay orgiistiyle iliskilendirilmektedir. Soykirima iliskin filmlerdeki bakista
tarihsel somiirge aginin ve onun getirdigi bir 6teki okumasinin agirligi hakimdir.
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Caliban’in Golgesinde Hutu, Hac Parantezinde Tutsi

Soykirim gibi kitlesel olarak gerceklestirilen (hem faillerin hem de maktullerin ¢esitliligi
ve ¢oklugu acisindan) filmlerde soykirim motivasyonu olusturulan 6gelere ayricalikli
bir alan agilmamakta William Shakespeare’in Firtinasr'ndaki Propespero ve Caliban
arasindaki iliskiye (Shakespeare, 2019) benzemektedir. Caliban, Prospero’nun kizinin
irzina tasallut eden ve giiclii bir bigcimde 6ldiirme diirtiiselligine sahip bir siyah olarak
insa edilmektedir. Hutular ile Tutsiler arasinda kategorik olarak kurulan bu ayrim
nihayetinde iki tarafi da anlasilmaktan uzak kilmaktadir. ilki kan dokiicii ikincisi de her
kosulda kendini koruma hissinin baskin oldugu gruplar olarak 6ne ¢ikmaktadir.

20. yuizyildaki cogu soykirim savasin ortasinda meydana gelmistir. Ciinkii soykirimlar
savasin nedeni ya da sonucuydu. Savas hukukun {istlinliigiinii askiya almasindan
dolay1 oliimi sistemli hale getirir, vahsiligi normallestirir, korku ve sanrilar1 yeniden
uyandirir. Soykirimin gelecekteki tiim failleri, tilkelerindeki otoriter rejimini sanik
haline getirmektedir. Soykirim, giindelik kilinan ve tutulan siddet iliskisinin de bir
sonucuydu. Ojeni rkin 1slah olacagina duyulan inancin ve mevcut irklar arasindaki
hiyerarsinin getirisiydi (Hatzfeld, 2006, s. 54-58). Irk 6jenisi, irkin zararli unsurlardan
temizlenmesi ve 1slah1 kolonyal donemde ortaya cikarilan, Belgika'nin ortaya koydugu
radikal ve zalimce bir modernite hamlesiydi (Brakel & Van Kerckhoven, 2016, s. 172).
Frenolojiyle (kafatascilik) ile baslatilan irklarin belirlenmesi ve ayrimi... Belcikalilar
tarafindan somiirgelerinde uygulanmaya erken zamanlarda (André, 2018, s. 278) 20.
yy'1n ilk ceyreginde uygulanmaya baslamisti. Esitsiz iliski, irk diizleminden baslayarak
basta ekonomi olmak iizere pek ¢ok alanda kendini gosterecekti. Ruanda’da yasanan
soykirimi, kolonyal dénemin getirdigi esitsiz iliskinin bir parcasi olarak yorumlamak
mumkiindiir. Soykirim uzun stiren kolonyal ve (emperyalizmin) kurumsal siddettin
getirdigi anomi ve engellenmislik, elitlerin hiikiimranliginda gerceklesen ekonomik,
siyasal siire¢ ve toplumdaki irke¢i degerlerin hiikiim ferma oldugu toplumsal psikolojinin
varligindan kaynaklaniyordu (Uvin, 1998, s. 223) Soykirim, giindelikten devsirdigi gliciin
yanina kendini megsru bir zemin lizerinde yilikselmesini saglayan teolojik bir yargiya
ihtiyac duyuyordu.

Soykirimin Teolojik Boyutu: Soylular ve ilkeller

Ruanda’daki Tutsilerin basina gelenlerin arkasinda tarima dayali bir iilkede son derece
kisith olan ve Tutsilerin elinde bulunan topraklarin pesindeki Fransa’'da egitim géormis
bir grup aydinin yonlendirdigi Hutularin egemenligi bulunmaktaydi. Ayrica elindeki esas
glicle Hutu ¢cogunlugu ytizyillardir baski altinda tutmakta olan Tutsi'nin olusturdugu bir
azinlik etnik grup bulunmaktaydi. Burada pragmatik amaglarin harekete gecirdigi bir
soykirim géormekteyiz (Bauer, 2002, s. 62) Ruanda’da tarima dayali is sahalari ve tliretim
bigimleri itibariyle adi konmamis bir sekilde ilkeller ve soylular olarak bir ayrismasini
olusturuyordu. Bunun yani sira ilkeller ve soylu ayrismasinin en énemli boyutu mitik
ve buna bagh olarak insa edilen teolojik yéniidiir. Oncelikle ayrimin teolojik kanonu
irk ¢alismalarindan sonra eklenmistir. Kolonyal egemenligin getirdigi bu teolojik
siniflandirma gruplar arasi ustiinliilk kurma iligkisinin de kalkis noktasidir. “Bir viicut
tipi normuna sahip, bu kalitsal yonetici sinifi “Hami” diye adlandirdilar: Uzun ince bir
iskelet, yliksek alin, dar uzun el ve ayaklar, uzun ince burun. Bu niteliklerin tiimt, “Bantu”
soyundan gelen diiz, genis burunlu ve kisa, tiknaz yapili Hutu kéyli sinifindakilerin
karakteristik o6zelliklerinin zittiydl. Yonetici grup mensuplari yabanci uzmanlarin
kendilerine dair yaptiklari tasvirleri memnuniyetle kabul ettiler” (Hoetink, 1967). Incil’de
Nuh’un oglu olarak gecen Ham’dan gelenler (siyahlarin atasi olarak kabul edilmektedir. ilk
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grup olan Twa’lar (Avci ve toplayicilik donemlerinden beri bélgede bulunanlar) Hutular
ise Bantu milletinden gelen tarim toplulugudur, Tutsiler ise Misir ya da Sina bdlgesinden
gelen bir topluluktur. Ham'in seceresi Ingiliz kasif John Hanning Speke (1827-1864)
tarafindan gelistirilmistir (White, 2009, s. 473). Tutsiler, medeniyetin oldugu yerden
gelerek bolgenin medenilesmesini saglayan 6nemli bir niifus unsuru olarak sayilmistir. Bu
mite gore Ham'in ogullar1 sayilan Tutsiler, daha agik tenli ve Hutulara nisbeten Avrupaly,
entelektiiel ve toplumsal yeterlilige sahip goriinmektedir. Bu bakis, Ruanda soykirim
filmlerinde Tutsiler ele alinirken yalnizca mazlum olduklari i¢cin 6ne ¢ikarilmamakta degil
medeni gostergeleri fazla oldugu icin tercih edilmektedir.

Alman antropologlar, Biiytik Goller bolgesindeki (Uganda, Ruanda ve Burundi) kralliklarin
yerli halklarinin “Bantu” ya da “Zenci” kokenli, Tutsilerin ise “Hami” ya da “Sami”
soyundan gelen “Etiyopya’ya 6zgii” ya da “Nil yoresine ait” olduklar iliskin iddialarda
bulundu (Prunier, 1997, s. 3-5). Kuzeyden gelenlerle giineyden gelenler arasindaki
catisma da zimnen Bati'ya yakinlik oraninca bir hiyerarsi olusmakta, gocle gelenler
ile ikamet edenler arasindaki ¢atisma da ateslenmis olmaktadir. “Rakip kolonicilerin
tiimii -Belgikalilar, Almanlar ve Ingilizler-Afrika'nin her yerinde orgiitlii bir devletin var
olduguna dair kanitlarin bulunduguna ve egemen gruplarin kesinlikle bagka' bir yerden
gelmis olmalar gerektigine dair ortak bir fikir icindeydiler. Bu hareket halindeki gruplara
“Hamiler” denmisti ve her bir medeniyet parcasinin arkasinda gizlenen bir el olduklar:
fikri “Hami hipotezi” olarak bilinmisti (Mamdani, 2002, s. 23). “Hamiler” ve ona tabi
olanlar arasinda ¢ikan ¢gatisma 6nce soykirima sonrasinda ise onun kaydini tutan filmlere
dontsti.

Olay Yeri inceleme: Yontem/Literatiir/Varsayimlar

Olay yeri inceleme, olaya iliskin delilleri bulmak, failleri tespit etmeye calismaya yonelik
kriminal inceleme faaliyetidir. Calismadaki temel iddia ise filmler iizerinden protez
hafizay1 olustururken delillerin kolonyal devletlerin faillerinin izlerinin yok edilmesiyle
sonu¢lanmasidir. Ruanda’da soykirima varan Kkatliamlar silsilesine sahit olmak pek
¢ok yapimcinin ilgisini ¢ekti. Iclerinde en ¢ok Hotel Rwanda (2004) bilinse de Ruanda
soykirimina iliskin pek cok belgesel ve kurmaca film c¢ekildi. Filmlerin 6zellikle 2000
yilindan sonra arttig1 gozlemlenmektedir? Cok sayida filmin, belgeselin ¢ekildigi iilkede
farkl iilkelerden yonetmenler bu katliama ne diizeyde tanik olmaktadir, bu taniklik
icine dogduklar1 toplumsal ve siyasal kodlardan ne kadar bagimsiz olabilir sorusu
metnin ana sorusudur. Calismamizin konusu yapisalcilik cercevesinde incelendiginde
“ylizeysel farkliliklarin disinda kalan degismezlerin belirlenmesi” (Levi-Strauss,
1986, s. 21) ile “olusun altindaki sistematik yapiyla” ilgilenen (Moran, 1981, s. 176)
yapisalci bir ¢oziimleme gerektirmektedir. Ruanda soykirim filmlerinin, bir meta-anlati
olarak, somiirge savasimin bir uzantisi ya da Batili failin kefaretle gériinmez kilinmasi
stratejisinin bir parc¢asi kilinmasi da metnin icerisine gomilii bir anlam olusturmakta, bu
anlamin kesfi ise yapisalciligin yordamiyla olmaktadir. “Anlamli birimlerin baglasimlari
icinde olusturuldugu” (Barthes, 2009, s. 108) insada filmsel imgelerin dayanagi tarihsel ve
politik zeminle miimkiindiir. Yapisal ¢6ziimlemede 6ncelikli amag, filmlerin asal iskeletini
ortaya ¢ikarmak sonrasinda asal iskeletle birlikte goriinen film 6gelerini kesfedebilmektir.
Filmin anlatisi, yapisal bakimindan anlambirimsel kesitlere ayrilarak ¢o6ziimlendiginde,
zaman, mekan, Kisiler ve boliimler baglaminda seyirciye sunulan ortiik anlami (séylemi)
bulmak miimkiindiir (S6zen, 2013, s. 622). Ruanda Soykirim filmleriyle ilgili yapilan
calismalarda hafiza ve soykirim arasinda filmin iistlendigi araci rolii tartismaya agmakta,
madun olanin sézcliltigiiniin filmlerle gerceklesip gerceklesmedigini tartismakta,
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soykirimi anlatan filmlerde bir izleyen olmanin ahlaki konumunu sorunsallastirmaktadir
(Wilson & Crowder-Taraborrelli, 2012), (Eltringham, 2013), (Chaudhuri, 2014), (Cieplak,
2017), (Edwards, 2018). Ancak literatiirde Ruanda Soykirim filmlerinde ABD ve Avrupa
yapimlarinin niteligi, izleyici konumlandirmalar: kefaret kavrami ve temizlenen, eklenti
olarak sunulan protez hafiza kavramlarinin ele alindigi tartisma bulunmamaktadir.
Anlat1 bi¢imi, klasik anlati, 6ncelikle filmin sonu itibariyle bir katharsisi hedeflemekte,
izleyicideki duygu sagaltimini desteklemek, ahlaki olarak giiclendirmek icin kefaret gibi
dinsel bir kavramdan destek almaktadir. Kavram, soykirima iliskin Ruandali tanikliklar
yerine Batili faillerin sehadetini 6ncelemekte ve yerli tecriibeyi 6rten onun yerine filmsel
alanda ortaya ¢ikmis bir hafizay1 yerine ikame etmektedir. Ruanda soykirim filmleriyle
ilgili calisma, bir deneme niteligi tasimaktadir.

Kayda Alinmamis Gerceklik, Kayit Altina Alinan Hafiza

Ruanda soykirimi belirli kavramlarla yeniden insa edilen, dolayisiyla eklenti hafiza mekani
olarak kaydedilen bir yer olma hiiviyeti tasimaktadir. Ciinkii kurmaca filmlerin hi¢birinde
yapim ekibine bakildiginda, senaryosuna destek verenler i¢inde, oyuncular arasinda,
teknik siirecte yer alan, tarih danismanligin1 yapan hi¢bir Ruandali bulunmamaktadir.
Ayrica bu filmleri Ruanda’da gosterecek bir salon bulmak zorken (Bloomfield, 2007) bu
filmlerin 6nemli kisminin Batili izleyiciler icin yapildig1 anlasilmaktadir. Filmlerin izleyici
stratejisi ise sahne/kayit dis1 (off-screen) unsurlarla belirlenmektedir. Oncelikle soykirima
iliskin taniklik dis ses (voice over)le verilmektedir. Bilgilendirici notlarin okundugu
filmin tarihsel epilog’'unda katliamlarin baglamini, filmdeki karakterlerin iiretilen
baglam icerisinde kurmaca olma niteliklerini 6rtecek bir gercekgilik kazandirmaktadir.
Tarihsel olarak otantik oldugu soOylenen vaatlerin ortak 06zelligi, filmlerinin
“gercek bir hikayeye” dayanmasidir3.

Filmler, siyasal alanin hafiza iginde aklanmasi islevini iistlenmekte, kurmaca alan
elestirisi yapilmadan gergeklerin insasina yoneldikce gercege iliskin tutarlilik da
zayiflamaktadir. Sometimes in April'in (2005) ABD’li izleyicileri ortaklasa bir arinmaya
davet ettigi atmosferi Un dimanche a Kigali (2006) ve Shaking Hands with the Devil(2007)
filmleri de Kanadali izleyiciler icin kurmaktadir. Robert Favreau’'nun Un dimanche a Kigali
filminde Tutsi bir kadina asik gazeteci, Roger Spottiswoode’nun Shake Hands with the
Devil filminde ise BM’de bir subay roliiyle izleyiciyle iletisim kurmaktadir. Michael Caton-
Jones'nun Shooting Dogs filminde ise BBC muhabiri izleyiciyle kurulan bagdir. Filmlerin
ortak elestiri noktasi ise Ruanda soykiriminda Fransa'nin aldig1 tutumdur. Fransa, bir
yonliyle Ruanda’daki katliamdan sorumlu tutulmaktadir. Fransa’'nin Canal+ , France
2 ve Fransiz Ulusal Sinema Merkezi'nin destegiyle, yonetmen Alain Tasma’'nin c¢ektigi
Opération Turquoise’da (2007) ise Fransa'ya yonelik elestiriler cevaplanmaktadir. Hafiza
insaasinda piiriizsiiz bir zemin tiretilmektedir.

Soykirim filmlerinde siklikla gordigimiiz “gercek hikdyeye dayanma” ifadesiyle
gercegin yerini alma iddiasi, ¢ogu zaman kurmaca filmdeki “gercege bagh kalmak
zorunda” olmamak ilkesiyle celismektedir. Bu celisme ger¢cek ve kurmaca iliskisinin
bulaniklasmasina neden olmaktadir. Gergek 6zel efektlerle cogaltilmakta, filme iliskin
imajlar, soykirim olgusunu gercek ile simtlasyon, olay ile kurmaca arasinda bir yerde
konumlandirmaktadir. Filmler, kurmaca evreninin varligi pahasina gercekgi evreni simiile
etmektedir. Film, bu yoniiyle soykirimin gerceklerini belgelendirmek icin degil gercegi
mekansal baglamiyla yeniden tliretebilecek doku arayisi i¢cin bulunmaktadir.
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Protez Hafiza’nin ihtiya¢ Duydugu Gerceklik

Filmlerde soykirinmin failiyle ilgili bir kafa karisikhigi vardir. Fail, anonim bir Hutu
kimligiyle o0zdeslestirilirken onlara destek verenler bulaniklastirilmakta, gercek
cogu zaman filmi izlemeden once seyircinin anlatilanlara ikna olmasini saglayacak
bildirim gibidir. Filmler, Ruanda’daki soykirim girisimini gercegi bir detay olarak ele
almakta, hatirlamak yerine yasananlar1 unutturmakta ya da onun stiinii 6rtmektedir.
Katliam sirasinda yasananlari kabul etmeme, toplumlarin bir aradaligina zarar verme
ihtimali diistiniilerek islenen katliamlar1 hatirlamay1 bastirmayla gerceklesen unutma
stratejisinin ad1 olan Vichy Sendromu* (Rousso, 2002) filmlerle devam ettirilmektedir.
Vichy Sendromu ile zarara ugrayan tarafin haksizliginin telafisinin ve zararinin tazmin
talebinin 6nii kapatilmaktadir. Ruanda soykirim filmlerinde goriilen bu strateji failin
teke diisiiriilmesiyle sonuclanmaktadir. Fail Hutulardir ancak Hutulara destek verenler
ya da Tutsiler oldiriliirken engel olmayanlar goz ardi edilmektedir. Shooting Dogs
filminde “bu film gercek olaylara dayanmakta ve olaylarin gectigi yere yakin yerde
cekilmistir” (2005) ifadesi izleyiciyle, daha ¢ok Batili izleyiciyle, gerceklik baglaml bir
seyir s0zlesmesi yapilmaktadir. Film, kurmaca olarak olussa da gerceklik izlenimi veren
gostergeler olusturulmaktadir. Protez hafizanin kendini insa ederken dayandirdigi temel
0ge gercekligin biitiinlikli bir sekilde kavranmasi degil gercege iliskin fragmanlar
olmaktadir.  Soykirim-sonrasi  (Post-genocide) filmlerinde hakikat-sonrast (post-
truth) kavramsallasmasiyla iliskilendirilebilecek “hakikat insa”s1 gercgeklik sdylemiyle
olusmaktadir. Post-truth filmlerde, gercekligin nesnelliginin yerine gercekligi diisiiniis,
duyus, beklentilere vb. gore bulaniklastirmak, siliklestirmek olgunun yerine kanilari
yerlestirmek olarak goriilmektedir. Ruanda’da yasananlarin filme uyarlanmasi tarihsel bir
vaka hiiviyeti yerine soykirim, filmlerle protez hafizada egemenin lehine bigimlendirilmis
bir hakikat-sonrasi durumu olusturmaktadir.

“Gercege dayandirilan oykiu” nihayetinde oykiyii yaratan kisinin perspektifini de
gerektirmektedir. Filmlerde perspektif, soykirnmda kendi disinda gelisen vandalligin
roliint buytitmekte, kendi roliinii ise “keske olmasaydi” ile “keske katliamin daha fazla
biiylimemesi i¢cin miidahil olsaydim” pismanlig1 etkisindedir. Bu baglamda, Sometimes in
April (Raoul Peck, 2005) filmi haricindeki Ruanda soykirim filmler, bir olayi, izlenilmesi
gereken bir hikayeye doniistiirme ¢abalari, sucluluk duygusundan kathartik bir kurtulma
icindedir®. En ¢ok suglanandan (Hutu) az suglu olana (Batil figiir) geciste aksamalar
olmaktadir. Kadrajda pismanlik duygusundan kurtulmadigini, pismanlikla iliskilendirilen
vicdanli Batil figiirlerden hi¢ pisman olmamisc¢asina kurulu bir otomat gibi insan
katleden Hutulara filmlerin taraflara ayirdig: siire orantisiz olmaktadir. Hutu temsilinin
azligi klasik anlatida antagoniste (kotiiciil) tiplere ayrilsan siire gibidir. Hutu temsili az ve
carpik olmaktadir. Gergeklik, Tutsi'nin ugradigi soykirimla sinirlandirilmaktadir.

Gergeklik, soykirimin mahiyetini 6ne ¢ikartan bir boyut degil filmin hikayesinin basindan
sonuna kadar sahtelik barindirmayan, izleyiciye gerilimi, heyecani, korkuyu ve umudu
vaat eden efsuna doniismektedir. Shooting Dogs filmi de bu baglama verilebilecek iyi
orneklerdendir. Filmin temel aksiyon noktalarinda bulunan iki gercege iliskin 6nemli
hatalar bulunmaktadir. Ilk hata tilkedeki tiim yabana televizyonlar / ajanslar Ruanda’da
katliam basladiginda cekildigini belirttikten sonra olusmaktadir. Burada tek kalan
muhabir ise kanal merkezinin “oray1 derhal terk et!” talimatina karsin orada olmayi
secmektedir. Ikinci hata ise olayda muhabirin haberini yapmaya ¢alistigi, BM askerlerinin
cekilerek katliama acik hale getirdigi okulun, ETO (Ecole Technique Officielle), icinde
Tutsilerle birlikte kalan beyaz bir rahip lizerinden yapilmaktadir. Zira bu iki olay tilkedeki
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soykirim gerc¢egini yansitmamaktadir. Clinkt soykirim basladiginda tilkede BBC'nin hicbir
muhabiri yoktu ve La Mission des Nations unies pour l'assistance au Rwanda (MINUAR),
BM’'nin Ruanda’daki misyonunun adidir, askerlerinin okulu terk etmesinden sonra
okulda kalan beyaz bir rahip de bulunmamaktadir (O’Keeffe, 2006). Filmde ise, beyaz
rahip, tarihsel gerceklerin uzaginda yaratilan bir Hristiyan arketipinin golgesi olarak
konumlandirilmaktadir. Tarihsel olgular, tilkedeki Batili ikamet edenlerin, ana karadaki
devletlerin cagrilarina uyarak tilkeyi terk ettikleri anda beyaz rahip toplamda Bati
kategorisine ait suclarin, teolojik olarak gtinahlarin, kefaret noktalarini olusturmaktaydu.
Kefaret, islenilen suga karsilik 6denen diyettir. Hristiyanlikta, pek cok farkli yorumu da
bulunsa, “Tanri tarafindan oglunu kurban etmekle biitiin insan toplulugunun giinahlarina
kefaret oldugunu inan¢ esas1 kabul edilme..’ktedir. (Kavlak, 2019, s. 244). Shooting
Dogs’'ta kefaret Tutsilerle birlikte katledilen beyaz rahiple olusmaktadir. Kurmaca
filmlerde karakterlerin konumlandirmasinda iki ama¢ bulunmaktadir. [Iki, karakterin
anlati1 ekonomisinin en kiiciik birimi olmasi, gortinen (diegetik) evrenin somutlasmasini,
bedenlesmesini saglamasidir; ikinci amac ise karakterin ideolojik olarak izleyiciyi bir fikre,
duyguya ikna etmek, izleyiciye bildigi bir erdemi kesfetmesinin, duyguyu hatirlatmasinin
onlini agmasidir. Buna gore rahip, katliam evreninde hem bir kefaret hem de katliamin
dehsetini somutlastiran bir goz olarak olay yerinde kalmaktadir. Ayrica rahip ve muhabir,
Bati'nin durumdan haberdar olmasini saglayabilecek ve onlarla onur duyabilecekleri bir
kurumsallik temsiliyle bulunmaktadir. 100 Days, Hotel Rwanda, ve Sometimes in April
filmlerinde ana karakterler Ruandalilar1 temsil etmektedir. Ancak Sometimes in April
disinda karakterlerin araciligy, rengi, konusmas1 mzungu (Bantu kokenli dillerde somiirge
sonrasl beyaz insanlar isaret etmek icin kullanilmaktadir) perspektifine uygun bir
soykirim miitercimi olarak konumlanmaktadir.

Filmlere yerlestirilen, Shooting Dogsile Un Dimanche a Kigali, Batil bir failin yerlestirilmesi
ile birlikte klasik anlatinin temel catisma figlirleri antagonist ve protogonist hat
olusmaktadir. Catismay1 olusturan figilirler; olay1 biikmek, degistirmek, tarihi okuma
bicimini yine egemen bir sdylemin bir par¢asi kilmaktadir. Filmlerdeki beyazlar, soykirim
faili olan Hutular ve ona gizil destek veren Hutu destekgisi eski kolonyalist devletleri
catismanin antagonist tarafi kilarken soykirim nesnesi olan Tutsiler ve onlara destek
veren eski kolonyalist tilkeleri protogonist tarafini olusturmaktadir. Protogonistler de bir
taraf daha olusmaktadir: Ruanda’da soykirima dur diyemeyen ancak kendilerini temsilen
birakilan vicdan adaciklari. Eski kolonyalist gilic merhametini bu tiir temsiller lizerinden
gostermektedir: Un Dimanche a Kigali’'de Tutsi bir kadinla evlenen Kanadali muhabir;
Shooting Dogs’ta ise BBC muhabiri ve Ingiliz rahip.

Klasik Anlati ile Birlikte Bati Kanonu’na Dahil Edilme: Afrikali Schindler

Klasik anlatida yer alan filmde siddet goriinmeden once Kkarakterler izleyiciyi
hazirlamaktadir. izleyici, siddetin nesnesiyle ilgilidir. Siddet, énemi bilyiik oyuncudan,
basrolden 6nemi diisiik oyuncuya figlirana gore izleyici etkisini degistirmektedir.
Basrol kontrollii siddete maruz kalirken figiiranda siddete tasarruf uygulanmamaktadir.
Ornegin Hotel Rwanda’da Tutsileri temsilen hedef kitlesi diisiiniilerek (afro) Amerikal
aktorler oynatilmaktadir. Hotel Rwanda’da izleyicinin beklentileri géz ontline alinarak,
asina oldugu ylzler ve karakterler diisiiniilerek, metonimik bag kurar, bag kurdugu
film ise Steven Spielberg’in Schindler’s List (1993)’idir. Bu hamle, Hotel Rwanda'nin asil
hikdyesini anlattig1 kisi Paul Rusesabagina’dan Afrikali bir Schindler yaratma amaci
tasimaktadir. Klasik anlati tekrar ilkesiyle izleyicinin bir an evvel eksenden ¢ikmamasini
saglamaktadir. Gergek olay ve onun yerini almaya ¢alisan, temsiller, ikame olaylar, protez
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hafiza evrenini olusturmaktadir. Soykirimin pek ¢cok s6zlii anlatiyla fragmanter bir yapiya
biirtinen anlatisy, klasik anlatiyla birlikte bilinen bir hikayeye dontismektedir. “Kimligimizi
anlamamizi ve yasamimizi tasavvur etmemizi” (Randall, 2014, s. 15) bu hikayeler
saglamaktadir. Hikaye, protez hafizaya eklemlenirken modern bir hikaye bicimlerinden
filme, filme doniistirken en bilinen holokost filminden referansla tretilmektedir. Film
dili, bicimsel olarak yakin planla karakterlerle 6zdeslik yaratmakta, film ise bilinen
baska bir filmle, Schindler’s List, iliskilenmektedir. Film, bu haliyle Batili izleyicinin asina
oldugu bir bicime doniismekte ve izledigi 6nemli filmin yeniden yapimi (remake) payesi
tasimaktadir. Klasik anlatida, istisnalar olsa da, filmin sonuna kadar karakterin hayatta
kalmasi1 gerekmektedir. Soykirim ve katliam filmlerinde ise istisna olarak hayatta kalan
karakter ayricaliklandirilarak kagma sansi olmayanlar ise géormezden gelinmektedir.
Gugclu, yakisikl, glizel karakterler, onurlu bir bicimde katliamdan kurtulanlar (kacanlar
degil) anlat1 ekseninde aslinda konusmamakta, filmde hikdyenin kusursuzlugunun zari
altinda kalmaktadir. Hayatta kalmanin psisik ve fiziksel maliyeti ise goriinmemektedir.

Sinemada modern anlatiy1 getiren, belirginlestiren olaylar daha ¢ok yikimlar,
soykirimlar, atom bombalarinin getirdigi endiseler olmaktadir. Ozellikle II. Diinya
Savasi’nin olusturdugu, insani1 yok etmenin kolaylasmasi, hizla birlikte artan Kkitlesel
imhalar, y6netmenlere zamani, kozmosu yeniden diisiinme ya da travmatik bir
bicimde onu hatirlatacak bir temsile dontistiirmeye zorlamaktadir. Modern sinemay1
olusturan soykirim, acityi, ona tanik olmayir zaman baskilayip genlestirerek izleyiciye
vermektedir. Ruanda soykirim filmlerinde aci1 ve gerginlik bir bicimde karakterlerin
caliy1 dolasmadan gecgebilecekleri unsurlar olmaktadir. Modern sinemanin, Deleuze’un
ifadesiyle, zaman-imge biciminde tezahiir etmesi, II. Diinya Savasi, soykirimlar, biiytik
katliamlar sebebiyledir® (Sutton & Jones, 2014). Sehir savaslar1 ve biiylik Olciide
hedef gozetilmeksizin atilan toplar insanin zaman ve mekanla irtibatinin dogalligini
bozan inorganik midahaleler olmaktadir. Ruanda’daki katliam modern sinema
biciminin goriilmemesi, zaman ve mekan irtibatinin algisal diizeyde degismemesi ve
parcalanmamasi da Avrupa ve 6teki mekani arasindaki farki gostermektedir. Mekan ve
zaman yerinden edilmemektedir ve Adorno’nun serhine ragmen (Adorno, 2007, s. 188)
“soykirim sonrasi siir yazilma”ya devam etmektedir.

Ruanda Soykinm Filmlerinde Hafizanin Kefaretle Varolmasi:
Passion of Christya da Rwandan Christ?

Dini hikayelerde, 6zellikle Roma sonrasi Hristiyanlikta, 6zelde ise Ronesans siirecinde
dini figiirler somut, diinyada gorebilecegimiz siradanlikla aynilastirilmistir. Fresklerde,
matbaanin icadiyla kitaplarda, bu silire¢ daha da uzamistir. Ruanda soykirimi sonrasinda
yapilan bu filmlerde siyasal varliklar glindelik bir temsile doniismektedir. Ayn1 zamanda
Ruanda soykirim temali filmler, Ruanda’nin yakin tarihine iliskin bir protez hafiz
olusturmakta ve Bati'nin Ruanda’nin hafizasi olarak konumlandirmaktadir. Filmlerin
bir kismindaki yaklasima gore Ruanda’nin gercekte yasadigi kriz inang¢ krizidir. Zira
Hristiyan olan bir iilkeye sirt ceviren Hristiyan otekiler, soykirim girisimini baslatan da
Hristiyan antagonisttir. Hutular da Tutsiler de hristiyandir. Ancak filmlerde Hutularin
Hristiyan olduguna dair bir emareye rastlanmamaktadir. Bu inanc krizi en azindan beyaz
fail lehine ¢6zlimlemesini saglayan ise Hristiyan menkibelerinde goriinen ve akidesinin
de temelini olusturan Isa'min cilesidir. Hristiyanlik teolojisinde birakip gitmeyen ve
kamusal alanda acisina sahit olunan Isa yerine olay mahallini terk eden (terk etmek
zorunda kalan)in sonrasinda olay1 yine kendi vechesi lizerinden degerlendirmeye
calisan bir film mekani olarak bulunmaktadir. Ruanda’da Shake Hands with the Devil
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filminde general Ruanda soykirimi sonrasi yasananlari anlatirken kolunda derin
kesikler bulunmakta, yasanan aciya karsi yabanci kalamayan, onunla empatiyi bedensel
olarak da kuran bir kisi olarak gosterilmektedir. Filmlerin ortak temas:1 katliami
kendilerince durdurmaya kendi alanlarinda Batili faillerin hamiligini devam ettirmeye,
iptidai Hutulara karsi medeniyeti simgelestiren bir beyaz durusuna evrilmektedir. Bu
noktada siradanin “Isalasmasi”, kahraman tiplerinden “aziz” arketipine yaslandiklar
goriilmektedir. Iz birakan maddi olarak gerceklesen kaybin manevi bir diisiis / irtifa
kayb1 ile kapanmasini saglanmasidir. Irtifa, filmlerde kemal/olgun/yiiksek bulunan
kisi tarafindan gerceklestirmektedir. BM'nin miidahalesiz izledigi catismalarda iilke
acik bir mezbahaneye doniisiirken general ge¢ kalinan miidahaleden kendisini sorumlu
tutmaktadir. Shooting Dogs’ta ise kacan beyazlarin kendi yerlerine biraktig1 bir vicdan
numunesi olarak kesis Cristopher bulunmaktadir. Christopher, digerleri gibi can havliyle
beyazlar i¢in ayrilan araca binmeyerek 6liimii Tutsilerle beklemektedir. Beyaz fail/ler
burada iki niteligiyle/ karakterle bulunmaktadir. Batili gii¢clerin miidahale etmemesi
sonucu Olen yiz binler ve bunlara karsilik onlarla 6limi bekleyen kesis, beyaz failin
bedelidir. Diger karakter ise onu gotiirmek isteyen BM askerlerine direnmesine ragmen
tilkeden zorla kacirilan 6gretmen ise beyaz failin pismanlik alametidir. Gen¢ 68retmen
derin tuziintiiyle Ruanda’dan, kendisinin 6grencisi olan Ruandali kizi beklemektedir.
Gorevine devam etmektedir. Zira aktarimin, beyaz failin giinah ¢ikarma miistemilati
olarak, devam etmesini saglayacak bir sorumlunun bulunmasi gerekmektedir. Katliamdan
kurtulan kiz Ingiltere’ye gelir, 6gretmenle yiizlesir, 6gretmenin pismanliga ikna olur,
bdylelikle giinah ¢ikarmanin basarili bir bicimde sonug¢landig ima edilir. Film izleyicisine
cevabi verilmeyen ise soykirim gercek faillerinin kim oldugu sorusudur. Kefaret ve giinah
cikarmanin protez hafizadaki temel islevi, belirli faillerin muglaklastirilmasi ve affinin
saglanmasi yontindedir.

Raoul Peck, Sometimes in April (2005) filmini, tinli siyahi lider Martin Luther King'in
“Sonunda, diismanlarin sozlerini degil, dostlarimizin sessizligini hatirlayacagiz” soziiyle
baslatmakta, gériintiiye baslamadan 6nce kiiresel egemenlik miicadelesinde, katliama izin
verilmis bir alanda, Tutsilere yonelik siddet eylemlerini Batili izleyicilerle bulusturmay:
hedeflemektedir. Sessizlik, filmlerde Hutulara birakilmis alan olmakta ayni zamanda
kefaretin gerekeesi olarak isaret edilmektedir. Ruanda’ya soykirim sonrasi diplomatik
ziyaret gerceklestiren Bill Clinton da metinde kullandigimiz sekilde “kefaret” ifadesini
siyasal diizlemde temsil etmektedir. Filmde Clinton'un Ruanda’'nin baskenti Kigali'de
yaptig1 aciklama verilmektedir. Clinton gorintiilerde diinyanin bu zulme karsi kayitsiz
kaldigini, Ruanda’nin yalniz birakildigini vurgulamaktadir.

Ruanda hafizada bir yeryiizii cehennemi, Hutular ise bu cehennemin yaraticilar
Tutsiler ise cehenneme itilenlerdir. Hutular, Tutsileri korkung¢ bir bicimde 6ldiirmekte,
hatta bu katliam stirek avina dontistirilmektedir. Stirek avi ve cangil imgesi, Afrika’ya
iliskin imgelerin ki bu imgeler biiyiik 6l¢ciide kolonyal bir imge olarak insa edilmektedir,
birbirini ¢ogaltmaktadir. Butiin bu katliam ve imgelerin 6tesinde Bati'nin biitiiniiyle
miidahaleden uzak olmasi sert bir tonda olmasa da su¢clanma gerekcesi olarak verilmekte
ancak tersinden filmlerde Bati, Hutu ve Tutsi anlagsmazliginin yaninda ust bir referans
alani olmaktadir. Referans alinmasi gereken haklilik zemini gti¢liliik ile birlesmedigi i¢in
Tutsiler ¢oziimu kendi baslarina gelistirememekte Hutular ise gii¢clii olmanin mesruiyet
icin tek basina yeterli olduguyla adil bir sonucu getiremeyecek bir antagonizma
uretmektedir. Batililar ise geride biraktig1 kefaret noktalari, heniiz kullanmadiklar: gii¢ ve
tarihsel olarak yonetme mesruiyeti aldiklarini diisiindiikleri kolonyal miras nedeniyle bir
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st alan olusturmaktadir. Filmler, kolonyal imgeyi, Bat’'y1 modern zamanlarda da oyunun
kontroliinii yeniden ele alacak bir sekilde diizenlemektedir.

Yasaniimig Simdi, Yagsanilacak Ge¢cmis

Filmlerin ortak bileseni anlati zamanidir Geg¢gmis; oOykiinlin aksiyon ¢izgisinin
baslamadigi, yaziyla, diyalogla aktarildigi, daha didaktik bir zaman dilimidir. Olgular
kronolojik bir bicimde aktarilmaktadir. Ge¢mis karakterden uzak degildir ve simdinin
kurtulamadigi bir bunalim halidir. Simdi, ge¢misi kurmakta, boylece gecmis “yasanilmis
simdi”ye donlismektedir. Filmlerde, aksiyonun goriildiigii ve izleyicinin olaylar izlerken
sonrasinl ongoéremedigi, karakterlerdeki acinin getirdigi travma ile “yasanilan simdiye”
gidilmektedir. “Yasanilan Simdi” ise klasik anlatida climax (doruk noktasi) olarak goriilen
aksiyonlarin bir sonuca baglandig1 zaman diliminden sonraki af, magfiret, utanma gibi
duygu ve eylemlerin ortaya ¢iktig1 zamandir. Korku tiinelinden sonra hissedilen “Ge¢mis
gecti, simdi yasiyoruz” diizeniyle anlatilacak duygu durumlar1 goriilmektedir. Son
travmadan zarar gormiis kisinin terapisi, ona umut verilme yeri, onun acisina en azindan
simdilerde bir ortak buldugunu gdésterme anidir. Zira bu gosteri soykirim yasanirken
Tutsilerin yaninda olamayan, giivenli alanlarina ¢ekilen beyazin, oyuna yeniden dahil
olma esigidir. Ornegin Shooting Dogs filminde misyoner okulundaki gen¢ égretmen Joe
Connor, katliamdan kurtulan Ruandali kiz 68rencinin kendisine yonelik sert olmayan
suclamalarim sakince dinlemistir. Ruandali kizin Ingiltere’deki okulu ziyarete gelmesi,
orada bulunmasi milyonlarca Ruandali igcinden hem bir sansi hem de ortiik bigimde
Ingiltere’nin hamiligini gosterme niyeti tasimaktadir. Ruanda filmlerinde beyazlar Tutsiler
karsisinda, 6rnegin Michael Haneke'nin Caché (2005) filminde gordiigiimiiz Fransa’da
Cezayir katliamina iliskin protestoda ailesini kaybeden Cezayirli Majid, ¢cocukken kendi
yaramazliklarini Majid’in lizerine atan Fransiz Georges’un karsisinda intihar etmesi gibi,
bir eylemle zor durumda birakilmamaktadir. “Bastirilmis olanin geri dontisi” (Freud,
2016) ya da “esitlenme cabas1” (Fanon, 2015) Ruanda filmlerinde goriilmemektedir.
Kolonyal dénemde ve sonrasinda baskilanmis bir kimligin 6fke ile belirgenlesen kimligi
yerine ufalanan bir Ruanda kimligi ortaya ¢ikmaktadir.

Ruanda Soykirnmr’nda Birikim: Beyaz Failin Hatirladigi Kadar

Filmin bellegi yeniden insa edici 6zelligini unutmadan film finalleriyle birlikte olayin
magdurlarini, faillerini tedavi edici bir diizen kurmaktadir. Filmin finaliyle kottler
yenilmekte, iyiler kazanmaktadir. Kathartik finallerin en o6nemli sagaltimi acinin
suregenligi yerine zaferin gelip geciciligidir. Soykirimin travmatik tarafi detaylica ele
alinmazken ise yarar bir islevsellikle donatili kazanmaya giden stire¢ 6ne ¢ikartilmaktadir.
Zira travma merkezli anlatilarda gercek parcali olarak yer almakta, biitiinliigli saglamada
miimkiin gériinmemektedir. Ornegin Filistinli yonetmen Elia Suleiman, isgal edilen bir
lilkede dogam tiim vatandaslara iilestirdigi travma iizerinden filmlerini kurmaktadir.
Karakterler ve film bigimleri isgalin dogurdugu travmatik etkiyle filmin tamamina
gercekligin yalnizca siddetli tarafiyla muhatap olduklari i¢in klasik anlat1 ¢ercevesinden
disar1 tasmaktadir. Ruanda soykirim filmlerinde ise gercek siyah fail {izerine egilmeden
anlatildig icin travmatik yaralar goriinmemekte, gerceklik travmanin parca olusturucu
yapisi yerine kolaylikla lehimlenen ve lehim izlerinin goriilmedigi bir evren sunmaktadir.

Filmin ¢agirdigina bigane kalamayan izleyici ilk elden tecriibe edemedigi vakay1 protez
hafiza iizerinden tanimakta, kendi ge¢misini anistiracak bagla olaya iliskin ikame bir kani
olusturacaktir. Filmlerin sonlar1 dikkate alindiginda, Hotel Rwanda, genel itibariyle film
tirleri klasik anlati oldugu i¢in kameranin odaklandig1 karakterler kazanmaktadirlar.
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Klasik anlati genel itibariyle off-screen (ekran disi) prensibini, kadraj dis1 ve igi
arasindaki net ayrim, korumakta, ana karakterler disinda kimseyi dahil etmemektedir. F.
Jameson'un ¢okca tartismaya olanak taniyan “ulusal alegori” (Jameson, 1986) kavramina
baktigimizda benzer bir tartismaya Ruanda soykirim filmlerini de Ruandalilarin ekran-
disiig1 nedeniyle tartisabiliriz. Jameson, ulusal alegoride Bat1 dis1 edebiyatin nihayetinde
ulusal olani i¢inde barindiran, ona géonderme yapan ve panaromik olani verme gibi
gorevleri oldugunu soéylemektedir. Aijaz Ahmadise bunun siirh sayida Bati dis1 eseri
kapsayan bir yargi oldugunu bunu yanlislayan pek cok eser oldugunu séyleyerek
elestirmektedir (Ahmad, 1992). Ruanda soykirim filmlerinde ise filmlerin 6nemli kismi
ulusal olanin nedenselligini kaybederek emperyal olani da sahnenin disina atmaktadir.
Emperyal bir savasin gorildigi soguk savas yillar1 Dogu Afrika paylasiminin ikinci bir
Berlin konferansi oldugu varsayimini giiclendiren pek c¢ok delilin bulundugu soykirim
da emperyal bir oriintiiye dahil olmaktadir. Filmlerle gosterilenden degil gosterilmeyen
tzerinden (ekran-disilik) emperyal bir alegorik okuma gerceklesmektedir.

Sonug

Soykirimin faili kim yerine kim olmali sorusu protez hafiza stratejisinde énemlidir. Zira
ilgili filmlerde, Opération Turquoise harig, Ruanda’ya iliskin soykirim failleri sirasiyla
Hutular, bunlara destek verdikleri diisiiniilen Belcika ve Fransa’'dir. Aslinda krizin
derinlesmesine neden olan yon ise Ruanda’'nin Frankofon sémiirgesiyken yeni bir kiilttirel
iklime, Anglo-Amerikan, giriyor olmasidir. Kiiresel gii¢c aktorlerin etkisinin detaya itildigi
filmlerde Batiya yonelik elestiriler, tilkenin yapim destegine gore degismektedir. Filmler
geriye doniik hatirlama, gelinen noktanin, gecmisi hatirlamayi ve simdinin anlasilmasini
arttirmak gibi 6nemli islevleri yerine getirmektedir. Geri doniis oyuncunun bellegi,
oyuncu dolayimiyla filmin bellegidir. Bu minvalde hafiza, filmde ortaya ¢ikan anlamdir.
Anlam eylemle gecmisle hesaplasma yoniinde ortaya ¢ikmaktadir. Gegmis, kayip ve kaybin
anlasilmasi icin gerceklige ihtiyac duymaktadir. Ruanda soykirimiyla ilgili filmlerde,
bellek ayni zamanda daha biiytik kayiplar ve bu kayiplarla basa ¢ikma tizerine kuruludur.
Tecriibe edilen travma, kabul edilemeyen gergeklik, olgunun hatirlanma bigiminde etkili
olmaktadir. Filmler “based on true story” (gercege dayanan hikaye) jenerigiyle acilmakta,
burada filmin belgesel ruhu hatirlatilmaktadir. Film, bu ifadeyle dékii-drama 6zelligi
kazanmakta, gercegin kurmaca elbiselerle goriinecegi ima edilmektedir. Beyaz fail,
Shooting Dogs da, Shake hands with the devil, A Sunday in Kigali filmlerinde belirgindir.
Shooting Dogs’da kampi beyazlarla terk etmeyen beyaz kesis Christopher, Shake hands
with devil'de soykirima engel olmayan BM yetkililerine tavir alan general, A Sunday in
Kigali de Ruandali sevgilisi icin lilkeyi terk etmeyen gazeteci bulunmaktadir. Beyaz fail
meselenin “nesnellik” ruhudur. Zira icerden bakisin tarafli olacagi zanni zimnen vardir.
Ikincisi beyaz fail gercek¢i bir 6znedir. Siyah failin olamayacagi hiikmiiniin iizerine
kuruludur. Siyah fail filmsel cebir geregi ya magdur ya da mazlum olabilir. Magdur ve
mazlumu asabilen tek kahraman kriteri beyaz faildir.

Soykiirma yonelik elestiri glidiimlii olmakta, sémiirge kendi erdemliligini film tizerinden
pekistirmektedir. BM ordusunun tstlendigi duyarsizliga iliskin betimlemeler, ordunun
icerisindeki Belcika ve Fransiz ordusu lizerinden bir glinah kecisi bulmanin kolaylig1
lizerinden saglamaktadir. Burada aslinda Ikinci Diinya Savasi sonrasi bir benzerine
rastladi@imiz bir hafiza stratejisini gormekteyizdir. Almanya’nin soykirimdaki rold,
maglubiyete ugramis olan bir devlet olma olgusundan hareketle ilerlemektedir. Bunun
disinda soykirim diislincesinin pozitivist paradigmanin ari irk meselesinin bilimsel
boyutu ise yogun olarak desteklenmektedir.
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Belgika hiikiimetinin Ruanda’daki etnik aidiyetin niifus ctlizdanlarina yazdirmasi gibi
somut ornekler, genel olarak ise kolonyal donemde uygulanan bazi etnisitelere verilen
imtiyaz odakl politikalar filmlerde kor nokta olarak kalmaktadir. Oliimiine kavgaya ve kan
dokmeye alismis, 6ldiirmeden birakmayan, slasher filmlerinde oldugu gibi, bir karakter
ve onlardan aman dileyenlerin yakalandiklar1 zaman o6ldirtilecek, tecaviiz edilecek bir
kitlenin caresizligi gosterilmektedir. Bu iki durum bir tiir savunma refleksine doniismiis
ve icgluidiisel olarak insan tabiatinda i¢kin olan 6ldiirme ve korunma ¢arpismasi tizerine
kurulmustur. Bu otomatiklestirilmis bir insan tabiati hentiz kiiltiirel olan1 gérmemistir.
Kiiltiirel olan, onlara yeni bir yasami tesis edecek olan da gerektigi zaman kacan, kactigi
zaman da yerine kefaret gosterecek bir fail birakan Bati’dir. Savas toplumsal imhada
basvurulan tekerriir eden metafordur.

Savas, sadece Kkitlesel cinayeti kolaylastirmakla kalmaz, ayni zamanda onlarin
mesrulastirilmalarina yardimci olur. Fiili bir savas olmadig1 zamanlarda bile, tek basina
savas metaforu diismanin ortadan kaldirilmasini hakli ¢ikarmaya yarar; biitiin neden
nefsi miidafaa, iilkenin savunulmasi ya da buna eslik eden aziz simgelerin savunulmasidir
(Swaan, 2015, s. 143). Filmler, olayin hatirlanmasina yonelik miidahalelerle ikame
edilmeye calisan tarih parcalariyla birlikte inandiriciik 6zelligini arttirmaktadir.
Inandincalik ve 6zdeslik cogunlukla beyaz iizerinden saglanmaktadir. Film kurmaca-
gercek savasiminda “beyaz failin” hatirlamasina dayanmaktadir. Beyaz kahraman,
Un Dimanche a Kigali filminde oldugu gibi, 6lmeyen ve o6lenin ardinda agit tutmasi
icin birakilan bir rolii listlenmektedir. Landsberg, sinemanin izleyenleri empatik ve
dayanismaci kildigini iddia etmektedir. Kamera, izleyicinin kendisini hikaye tizerinden
kollektif hafiza icine dahil edebildigini, bununla birlikte kameranin cerceveledigi alan
icinde kahramanin perspektifiyle olayr deneyimledigini ifade etmektedir (Landsberg,
2004, s. 8) Ancak “deneyimlenmeyen deneyim”, Ruanda meselesinde hakim gortisiin etkisi
altinda alimlanmakta, tecriibe egemen paradigmalarin etkisi altinda ¢ekilen filmlerle bir
protez bellek olusmaktadir. Ruanda, filmlerle tarihsel anlatinin disinda gelismemekte,
bellegin 6znel deneyimi ise beyaz fail bakisinin etkisiyle belirlenmektedir.

Film dolayimiyla okur / izleyenile (bilinmeyen) bir cografyanin yasadigi deneyim arasinda
ortak bir bag kurmaktadir. Bu siire¢ izleyeni olayin yakinina davet eder, asinaliga zorlar.
Film, boylelikle yeryiiziinde yasanabilecek en kétii fiillere, 6liime ve zulme yonelik “orada”
olan bitene yonelik bir karsilastirma tecriibesi sunmaktadir. Soykirim filmlerimdeki
genel hava “bir daha asla” (never again) temennisi ile 6zetlenirken bir yoniiyle gecmisin
travmatik halini anarken pekistirmektedir. Ancak “orada yasandi”, “ama simdi bitti”
telkinleriyle cercevelenmektedir. Son zamanlarda siklikla vurgulanan hafiza, gegmisin
agir yukiniin sorumlulugu ve simdinin zorluklarindan ka¢cinma arasinda olusmaktadir.
“Geg¢misin tasmasi, hem bir sonugtur hem de hafizanin ideolojik olarak tasarlanmasinin
nedenidir. Bu ikisi ge¢gmisin inkarina neden olacak kaygi verici bir imaji1 olusturmaktadir.
Bugiinle ylizlesmek ve gelecegi hayal etmek, ayni fenomenin iki yuiziini olusturmaktadir.”
(Rousso,2002: 30). Ge¢mis, tahayyulden tasmakta, protez hafiza ge¢misi siiregen ve
vakaya iliskin kiiresel bir boyut kazandirmaktadir.

Filmler mistereken bir katliamin gergeklestigi ana odaklanmistir. Filmi kurarken
yonetmen ve yapimcl kendi tasarruflarinca olayin anini ve dramatik catiyr katliam
lizerinden anlatmalari en makul yol gibi goriinmektedir. Oncesi ve sonrasinin degerli
olmadig1 ya da hissettirilmedigi, anlatilmadig1 bir éncesiz ve sonrasiz film ani, protez
hafizanin gelisimi agisindan kritik bir yerde durmaktadir. Oncesiz ve sonrasizlik yani
katliam anina odaklanmis bir durum, katliami/soykirimi neden-sonug iliskisinden
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cikarmaktadir. Nedensiz o6limler, yok olan milyona yakin insan, klasik anlati kodunun
disindadir. Hollywood’un Timbuktu (2014) filmine ya da diger filmlerine bakildiginda
oncesiz ve sonrasizligin yarattigi avantajli durum gortiinmektedir.

Notlar

' Hami, Tiirkceye Arapca’dan gecen bir kelime olup “himaye etmek, korumak” manasindaki hamy (himaye) kokiinden
tireyen bir sifat olup “koruyan” anlamina gelir (Bennett, 1911, s. 868). Burada kavramlasan bir mit ile kavram arasindaki
sesteglikten faydalaniimistir.

22000 sonrasi ¢ekilen bilyiik bitceli yedi kurmaca film cekilirken bu filmlerin hicbiri Ruandali yonetmenler tarafindan
cekilmedi. Nick Hughes (100 Days, 2001), Terry George (Hotel Rwanda, 2004), Raoul Peck (Sometimes in April, 2004),
Robert Favreau (Un Dimanche a Kigali, 2006) Michael Caton-Jones (Shooting Dogs, 2005), Alain Tasma (Opération
Turquoise, 2007), Roger Spottiswoode (Shake Hands with the Devil, 2007). Kurmaca film ¢ekenler arasinda Raoul Peck
diginda sémirii, soykirim, siyah bilinci gibi tema ve yaklagimlari diger filmlerinde de siirdiiren yonetmen bulunmamaktadir.
Kurmaca filmler disinda ¢ok sayida belgesel cekilmistir. Bu belgesellerden bazilari ise Robert Genoud’un Rwanda: How
History can lead to Genocide (1995), Daniéle Lacourse ve Yvan Patry’nin Chronicle of a Genocide Foretold (1996), Fergal
Keane'nin Valentina’s Nightmare: A Journey into the Rwandan Genocide (1997), Anne Lainé’nin Rwanda, un cri d’un silence
inoui. Témoignages de rescapés du génocide (2003), Anne Aghion’un In Rwanda We Say. . . The Family That Does Not
Speak Dies (2004), Greg Barker’s Ghosts of Rwanda (2004), Raphaél Glucksmann, David Hazan and Pierre Mezerette’'nin
“Tuez-les tous!” Rwanda: Histoire d’un génocide “sans importance” (2004), Peter Raymont’nun Shake Hands with the Devil:
The Journey of Roméo Dallaire (2004), Eric Kabera'nin Keepers of Memory (2005), Jean-Christophe Klotz'nun Kigali. Des
images contre un massacre (2005), Laura Waters Hinson’nun As We Forgive (2008), Gilbert Ndahayo’nun Rwanda: Beyond
the Deadly Pit (2008), ve Anne Aghion’nun My Neighbor My Killer (2009). Bu filmlerin énemli kismi ingilizce ve Fransizca
olarak cekildi.

% Hotel Rwanda (2004) filminde oykiiniin “gercek bir hikayeye dayandudi”, Shake Hands with the Devil (2007) filminde
General Roméo Dallaire’nin ¢ok satanlar listesinde yer alan otobiyografisine dayandidi, Shooting Dogs (2005) filminde ise
“hikayenin gergek olaylara dayandigi ve olaylarin yagandigi yere benzeyen mekanlarda gekildigi” yazilar yer almaktadir.

* Rousso, “Vichy Sendromu”nu Fransa’nin siyaset tarihinde Nazi kurbanlarini ve Fransa’nin magdur ettigi baska uyruklarinin
yasadigi acilar kademeli olarak unutturma girisimi olarak aciklamaktadir.

S Kathartik sucluluk ifadesiyle empati yoluyla temas ettirilen ancak yiizeysel gerceklik iizerinden sorumlulugu ortadan
kaldinlan sucluluk kastedilmektedir.

®Deleuze savagin Avrupa izerindeki etkisinin, zaman imgenin karakterlerinin kendi durumlarini olumlu yonde etkilemedeki
basarisizliklarinda yansidigini gérmiistii. Bunun aksine, artik muzaffer siiper gii¢ haline gelen ABD’nin sinema sektoriiniin
boyle bir derdi olmamigtir; dolayisiyla Hollywood hareket-imgesi iginde bulunduklari kogullara tepki vermekte hig
zorlanmayan bireysel karakterlerle doluydu. Ancak ¢ogu Avrupa (lkesi savasta sadece ekonomik ve fiziksel olarak dedgil
psikolojik olarak da tahrip olmustu (Sutton & Jones, 2014, s. 115)
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As White Perpetrator Remembers: Prosthetic Memory
Construction with Redemption in Rwandan Genocide Films

Yusuf Ziya GOKCEK (Asst. Prof. Dr.)

Extended Abstract

The regional dominance struggles of the states after the cold war and the civil wars that
broke out in the world often evolved into ethnic cleansing. Rwanda, which has been under
the domination of many different colonial Powers in the historical process of Africa, is
witnessing a new process of changing hands of international hegemony after the cold war
as a result of the civil war and the genocide process after 1990. After the massacres in
Rwanda, the directors transformed the country into a huge film plateau, both thematically
and spatially. In this universe where there are no Rwandan directors, the testimony of the
genocide attempts in the country is carried out through Western film directors. While the
events in Rwanda are divided into those who support Hutu and Tutsi and those who do
not, the genocide attempt is told on the basis of redemption where international powers
accuse each other and acquit themselves. Hotel Rwanda (Terry George, 2004), Shooting
Dogs (Michael Caton-Jones, 2005), Sometimes in April (Raoul Peck, 2005), Un dimanche a
Kigali/ A Sunday in Kigali (Robert Favreau, 2006) and Shake Hands with the Devil (Peter
Raymont, 2007) films with a structuralist approach, concepts such as redemption, white
agent, and purification in relation to the concept of prosthetic memory undertaken by the
films will also be discussed. It is seen that redemption is at the center of the narrative in
Rwandan films, and it functions as a cathartic element of the Western perpetrator.

Memory tries to fom history in favor of the subject. The proliferation and generalization
of the subject’s gaze is with the film, and the prosthetic memory is placed in the viewer as
an apparatus in the same way. Because the film constructs history with an understandable
code, in a familiar form, both shooting and editing. Prosthetic memory is another name
for filmic memory. The past is experienced by understanding with emotions; The viewer
makes the past understandable with his emotions, moves to a past determined by the
film, and accepts it as a part of his being. Images that have gained a public appearance
and are allowed to roam freely are included in a historical narrative in which everyone is
involved in some way (accepting or rejecting) by being experienced (Landsberg, 2004).
Prosthetic memories, under the influence of a dominant way of seeing, turn into fragments
and a closed narrative that does not allow the audience to read them in a deliberative
way. Prosthetic memory can replace or cover up the truth in accordance with its claim
to “translate” the representation of the film into truth. The effort to match the prosthetic
memories with the memory of the person occurs through the media (Landsberg, 2004,
s. 18). The most important factor that distinguishes prosthetic memory from different
experiences - with the effect of the 20th century - is the process of commodification. Meta
is easily accessible to everyone (Landsberg, 2004, s. 19).

The meta requires a production, consumption and market. At the same time, films that
produce meta-narratives, ideological, ethical and hierarchical elements hidden in the
discourse (Childers & Hentzi, 1995, s. 186), alludes to, represents, reconstructs social
events, and subjects them to ideological interpretation with dramatic elements. The
nature of the film as a medium is to record images, to make the established atmosphere
believable, to advance and to create a fluid invitation. Through the power struggles, the
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wars of sovereignty that resulted in genocide, and the domination of the victorious side,
the film damages and renders one-dimensional memory by creating and sometimes
“inventing” a memory. However, memory is not history, and history is not memory
(Poole, 2008, s. 151). History to some extent emphasizes objectivity and aims to
establish a coherent narrative, while memory clings to personal experience. (However)
With prosthetic memory, the person does not need to have experienced something he
remembers (Landsberg, 2004, s. 8). The film creates a common origin and paves the way
for everyone (who watches) to be included in these memories (Landsberg, 2004, s. 9).
However, owning images becomes important at this point. The film produces an image of
the event, and at the same time becomes a box that will keep the image in it.

The question of who should be the perpetrator instead of who is the perpetrator in
genocide films is important in prosthetic memory strategy. Because, in the related films,
with the exception of the Opération Turquoise, the first perpetrators of genocide in
Rwanda are Hutus, respectively, Belgium and France, which are thought to support them.
In fact, the aspect that caused the deepening of the crisis is that Rwanda was entering
a new cultural climate, Anglo-American, while it was a Francophone colony. Criticisms
of the West in films in which the influence of global power actors are pushed into detail
varies according to the country’s production support. Films perform important functions
such as retrospective recall, remembering the past, and increasing the understanding of
the present. The memory of the returning actor is the memory of the film through the
actor. In this sense, memory is the meaning that emerges in the film. Meaning emerges
through action in the direction of coming to terms with the past. The past needs reality to
understand loss and loss. In movies about the Rwandan genocide, memory is also built on
greater losses and coping with those losses. The trauma experienced, the unacceptable
reality, are effective in the way the phenomenon is remembered. The films open with the
“based on true story” credits, reminding the documentary spirit of the film. With this
expression, the film gains a cast-drama feature, implying that the reality will appear in
fictional dresses. The white perpetrator is evident in the films Shooting Dogs, Shake hands
with the Devil, A Sunday in Kigali. There are white monk Christopher, who does not leave
the camp with the whites in Shooting Dogs, the general who takes a stand against the UN
officials in Shake hands with devil, who does not prevent genocide, and the journalist
who does not leave the country for his Rwandan lover in A Sunday in Kigali. The white
agent is the spirit of “objectivity” of the matter. Because there is an tacit assumption that
the view from the inside will be biased. Second, the white agent is a realistic subject. It is
based on the premise that there can be no black perpetrator. The black perpetrator can
be either the victim or the oppressed, due to filmic coercion. The only hero criterion that
can overcome the victim and the oppressed is the white perpetrator.

Keywords: Memory (Memory), Prosthetic Memory, Redemption, Modernity, Genocide,
African Cinema, Rwandan Cinema.
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Ikinci Diinya Savasi 1945 yilinda sonlanmis olsa da siyasi, ekonomik, sosyolojik ve hatta biyolojik
etkileri halen devam etmektedir. Savasin ¢esitli alanlarda insanlik tarihine etkileri de akademisyenler
ve arastirmacilar tarafindan incelenmistir. Ancak bu savas ve etkileri hakkinda incelenmeyi bekleyen
daha pek ¢ok farkli konu oldugu da séylenebilir. Ikinci Diinya Savasi sirasinda farkl amaglarla yiizlerce
¢izgi film Uretilmistir. Bu ¢alismada da savas yillarinda iiretilen ¢izgi filmler arastirmanin ¢ikis noktasini
olusturmustur. Savas sirasinda iiretilen ve savasin her iki tarafinin diisiincelerini yansitir sekilde, Der
Storenfried, What Hitler Wants, The Ducktators, Reason and Emotion ¢izgi filmleri ele alinmistir. Calismada
gostergeler lizerinden analiz yapabilme imkani saglayan gostergebilimsel analiz yontemi kullanilarak
bu dért farkl ¢izgi filmden hareketle ideolojik propagandanin nasil kullanildigy, kitleleri etkilemek i¢in
gostergelerin ne sekilde ¢izgi filmlerde yer aldigy, Slavoj Zizek ve Cemil Meri¢'in ideoloji tanimlari ile Ikinci
Diinya Savasi ¢izgi filmlerinde ideolojik propagandanin bu tanimlara gore nasil sekillendigi hususlari
incelenmistir. Neticede ¢izgi filmlerin tamaminda gostergeler araciligiyla ¢izgi filmi hazirlayan iilkenin
doénemin hakim ideolojisi cercevesinde Kkitleleri etkilemek adina ideolojik propaganda yapildig1 ve ¢izgi
filmlerin birer ideolojik propaganda araci olarak kullanildiklar: sonucuna varilmistir.

Anahtar Kelimeler: ideoloji, Propaganda, Gostergebilim, ikinci Diinya Savasi, Cizgi Film.

Abstract

Although the Second World War ended in 1945, political, economic, sociological and even biological effects
still continue. Effects of war on human history in various fields have also been studied by academics,
researchers. However, can said there are many different issues waiting examined about war and effects.
During the WW2, hundreds of cartoons produced for different purposes. The cartoons produced during the
war years constituted the starting point. Der Storenfried, What Hitler Wants, The Ducktators, Reason and
Emotion produced during the war and reflecting thoughts of both sides of the war are discussed. Using the
semiotic analysis, how ideological propaganda is used based on these four cartoons, how indicators are used
in cartoons to influence the masses, definitions of ideology by Slavoj Zizek and Cemil Meri¢ and the use of
ideological propaganda in WW?2 cartoons. The issues of how its shaped according to definitions examined.
Consequently, it was concluded that ideological propaganda made in order to influence the masses within
framework of the dominant ideology of period, and cartoons used as an ideological propaganda tool in all
of cartoons.

Keywords: Ideology, Propaganda, Semiotics, Second World War, Cartoons.

* Bu makale, “ideolojik Propaganda Araci Olarak ikinci Diinya Savagi Dénemindeki Gizgi Filmlerin Gostergebilimsel Analizi” baglikl yiiksek
lisans tezinden faydalanilarak tretilmigtir.

**This article was written by using the master’s thesis titled “Semiological Analysis of Cartoons During the Second World War as a Tool of
Ideological Propaganda”.
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Giris

Ikinci Diinya Savagi’'nin savas tarihi acisindan miistesna bir yere sahip olmasi sadece savas
sirasinda yasanan c¢arpismalardan kaynaklanmamaktadir. Savasin 21.yy. siyasi tarihine
etkileri, uluslararasi iligkileri diizenleyen kurum ve kuruluslarin olusmasi ve sekillenmesi
tizerindeki etkileri, savasin resmi olarak sona ermesine neden olan atom bombasinin
kullanilmasindan kaynakli biyolojik etkileri, savas sirasinda kullanilan silah teknolojisi,
savunma sanayisinde yasanan teknolojik etkiler, savas 6ncesi var olan ideolojilerle savas
sonrasi ortaya ¢ikan ve gelecek ytizyil etkileyecek farkli ideolojilerin ortaya ¢ikmasi gibi
daha sayilabilecek pek cok maddi ve manevi etkileri devam etmektedir.

Ikinci Diinya Savasr’mi ilgi cekici ve arastirilabilir kilan konulardan birisi de ideolojik
propaganda ve ideolojik propagandanin savasta nasil kullanildigidir. Savas sirasinda
tretilen c¢izgi filmlerin ideolojik propaganda araci olarak nasil kullanildiklar1 da bu
makalenin konusunu olusturmaktadir. Siiphesiz bu savasta da ge¢miste oldugu gibi
ideolojik propaganda ayr ve etkili bir yere sahip olmustur. Genel olarak siyasi tarih
ve savas tarihi incelendiginde ideolojilerin ve ideolojik propagandanin 6nemi acikca
gorilmektedir. Toplumlarin gerek kendi iilkelerinde gerekse diger tlkelerde yasanan
olaylara, kitlesel hareketlere bakis a¢isini sekillendiren birtakim gostergeler ve bu
gostergelerden hareketle siyasi, ekonomik ve mali goriislerini belirleyen ideolojilerden
hareket ettikleri bir gercektir. ikinci Diinya Savasi’'nda propaganda unsurlar1 hakkinda
yapilan arastirmalar incelendiginde ise genellikle iletisim bilimleri kapsaminda
arastirmalar yapildig1 ve bu arastirmalarda ¢izgi filmler, sinema filmleri, afisler, posterler
gibi gostergelerin yogun oldugu eserlerin incelendigi goériilmektedir. Bu c¢alismalar
icerisinde Ikinci Diinya Savaspnda Sovyet Partizanlara Yonelik Hazirlanan Propaganda
Posterleri Uzerine Inceleme (Giilada & Caki, 2019) ile posterlerin propaganda dilinin
coziimlendigi; Toplumsal Gergekligin Ideolojik insasinda Bir Kitle iletisim Araci Olarak
Sinemanin Rolii: Potemkin Zirhlis1 Filmi Ornegi (Satir & Cetin, 2019) ile sinemanin
egemen ideoloji soylemin gercegi dezenformasyona ugratarak propaganda araci olarak
kullanildigy; I1. Diinya Savasi'nda Kadinlara Yonelik Hazirlanan Afislerin Gostergebilimsel
Coéziimlemesi: “Women’s Land Army” Ornegi 1 (Kavoglu, 2018) ile afislerin
gostergebilimsel analizinin yapildig; ikinci Diinya Savasi’ndaki Propaganda Savaslarinda
Cizgi Filmin Rolii: Nazi Almanyas: ve Amerika Birlesik Devletleri Uzerine Inceleme (Caki,
2018) gibi ¢izgi filmlerin gostergebilimsel analizinin yapildig1 ¢alismalar éne ¢ikmistir.
Bu calismada ise Ideolojik Propaganda Araci Olarak ikinci Diinya Savasi Dénemindeki
Cizgi Filmlerin Gostergebilimsel Analizi bashikli yiliksek lisans tezinde de farkh
acilardan incelenen, savasin seyrini sekillendiren, degistiren ideolojik propagandanin
hangi araclarla yuritildiugi, cizgi filmler dahil donemin ruhunu yansitacak ideolojik
propaganda iceriklerinin hangi gostergeler kullanilarak tiretildigi incelenecektir.

Amac, Temel Onermeler, Yontem ve Orneklem

Calismanin ¢ikis noktasi, diinya tarihini derinden etkileyen siyasi, sosyal, ekonomik ve tiim
sonuglar1 halen etkisini stirdiiren ikinci Diinya Savasi sirasinda tiretilen, savasin ideolojik
propaganda boyutunu dogrudan yansitan c¢izgi filmlerdir. Bu cizgi filmler iiretilip servis
edilen, mittefiklik duygusunun gelistirilmesine yardimci olan, savasin kars: tarafinin
glilling duruma distriilmesine calisan, propagandaya bizzat cephede ¢arpisan askerlerin
maruz kalabilmesi i¢cin ordu karargahlarinda izletilen ve insanlarin orduya katilmalarini
ozendiren filmlerdir (Caki, 2018, s. 55). Calismani ana sorularindan birisi ¢izgi filmlerin
nasil ideolojik propaganda araci olarak kullanildigidir. Buradan hareketle arastirmanin
temel onermesi de ikinci Diinya Savasi sirasinda tamamen hedefe yonelik iiretilen cizgi
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filmlerin sadece iletisim bilimi kapsaminda degil ayn1 zamanda siyaset bilimine gore
siyasi, ideolojik propaganda araci olarak Mihver Devletler ve Miittefik Devletler tarafindan
kullanildiklaridir. Calismanin ikinci 6énermesi de Slavoj Zizek'in ve Cemil Meri¢’in
ideoloji hakkindaki goriisleri kapsaminda hakim bir ideoloji propagandasinin cizgi
filmler araciligiyla hedef kitleye aktarildigidir. Calismada analiz sonuglarinin 6nermeleri
cevaplandirabilmesi icin gostergebilimsel analiz yontemi kullanilmistir. Gostergebilim
yontemlerinden de Roland Barthes’in yapisal ¢6ziimleme yontemindeki diiz anlam ve yan
anlam metodu kullanilmistir.

Arastirma evreni 1939-1945 yillar arasinda tretilen ideolojik propaganda amach ¢izgi
filmlerdir. Arastirma 6rneklemi ise net goriintiilerine ulasilabilen, gostergebilimsel analiz
yontemi kullanarak incelenebilen, savasin iki tarafi hem Mihver Devletlerden hem de
Miittefik Devletlerden 6rnekler olmasina da dikkat ederek arastirmaya konu edinilen;
Der Storenfried (1940), What Hitler Wants (1941), The Ducktators (1942), Reason and
Emotion (1943) ¢izgi filmleridir. Konu kapsaminda bugtine kadar yapilan ¢alismalarin
genellikle iletisim bilimleri alaninda yapilmis olmasi ve siyaset bilimi ve kamu yonetimi
ana bilim dalinda ¢ok fazla ¢alisma olmamasi konunun arastirilmasi agisindan tesvik edici
olmustur. Daha 6nce benzer ¢alismalar yapilmis olsa da bu calismalarin temel 6nermeleri
cizgi filmlerin ideolojik propaganda araci olarak kullanildiklarina yogunlagsmakta ve
ideolojinin unsurlary, islevi agisindan baska bir 6nerme sunmaksizin yapilan ¢alismalar
olduklar: goriilmektedir. Bu ¢calismada ise arastirma érnekleminde yer alan ¢izgi filmlerin
birer ideolojik propaganda araci olarak kullanildiklarinin yani sira Slavoj Zizek ile Cemil
Meri¢’'in ideoloji hakkindaki goriislerinden hareketle hakim bir ideoloji anlayisinin ve bu
anlayisin propagandasinin bu ¢izgi filmler araciligiyla hedef kitleye aktarildigi 6nermesi
de sinanmis ve var oldugu diisiiniilen bu bosluga bir katki sunulmak istenmistir.

Gostergebilim

Latince kokeninden hareketle Ingiliz dilindeki karsilig1 olan “semiotics”in giincel sozliikteki
karsiligina bakildiginda “isaret ve sembollerin, bunlarin anlamlarinin ve kullanimlarinin
incelenmesi” anlamina karsilik gelmektedir (Oxford University Press, 2019). Bir baska
tanimda “semiotic” dil ve dilin gelisimi, belirtgeler ve diizgiileri de inceleyen bir bilim
dali olarak da tanimlanmaktadir (Guiraud, 2016, s. 18). Gostergebilimin “semiology” ve
“semiotic” gibi Latince kavramlarindan hareketle gelistirilen ve Tiirkceye kazandirilan
anlami ise, gostergeleri inceleyip analiz eden bir bilim dali oldugudur (Erkman, 1987, s.
6). Gostergeler ilk olarak, milattan 6nce li¢lincii yiizyillda incelenmis, Stoacilar gosteren
ve gosterilen kavramlarinin karsit kavramlar olmalarindan hareketle gostergeleri
aciklamaya calisarak bir anlam kurmaya baslamislardir (Rifat, 2009, s. 27). John Locke’un
ise gostergebilim agisindan farkli bir yeri vardir. O gostergebilim olarak dilimize gevrilen,
bu anlama gelen ilk kelimeye, “semiotics”e ismini veren diisiiniirdiir. Ondan sonra kavram
Charles Sanders Peirce tarafindan “isaretler doktrini” olarak nitelendirilip gelistirilmistir
(Oxford University Press, 2019). Cagdas anlamdaki gostergebilimin iki 6n savunucusu ve
teorisyeni Amerika kitasinda Charles Sanders Peirce ve Avrupa kitasinda ise Ferdinand
de Saussure’dir (Rifat, 2009, s. 30). Peirce géstergebilimin bir bilim dalina dénlismesini,
alanin bagimsizligin1 kazanmasini saglamistir. Peirce dilsel ve dil dis1 gostergelerle ilgili
bir kuram tasarladi ve buna da ‘semiotic’ ismini verdi (Rifat, 2009, s. 30). O'na gore
gostergebilim, -calisma kapsaminda da bu anlamiyla kullanilan- gostergenin hedef
kitlelerin zihinlerinde olusturduklari nesneler sonucunda onlari etkileyen bir bilim
dalidir (Rifat, 2009, s. 30). Saussure ise Peirce’dan farkl olarak, gostergeyi dis diinyadan
soyutlayarak onu kavram ve sozciikten miitesekkil iki diizlemli zihinsel bir zaman dilimi
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olarak degerlendirmistir. O'na gore her sey 6nce zihnimizde olusan kavramla baglar.
Zihnimizde kavramin haritas1 olusmadan sozciik de olusamaz. Kavram ve soézciik bu
acidan baktigimizda bir elin eti ve kemiklerinden farksizdir. Ikisi olmadan bir arada
durup biitiinliik ifade edebilmesi mimkiin degildir. Saussure gostergebilimi gostergelerin
toplum icindeki yasamini inceleyen bilim dali olarak tasarlamistir (Saussure, 1988, s. 36).

Bir baska diisiiniir Roland Barthes ise gostergebilimde diiz anlam ve yan anlam
kavramlarinin onciistidiir (Karaman, 2017, s. 31). Barthes gelistirdigi yapisal ¢6ztimleme
yontemi ile anlam tasiyan cesitli olgulari inceler. Barthes yapisal ¢oziimleme yonteminde
signification, anlamlama kavramini kullanir. Barthes anlamlama ile inceledigi seyleri
gostergebilime baglar. Gostergeler (diiz anlamlar) ile ikincil gosterilenler (yan anlamlar)
arasindaki baglantiy1 aciklar (Karaman, 2017, s. 31). Barthes’a gore diiz, birincil anlam
gostergenin neyi temsil ettigini izah ederken yan, ikincil anlam ise gostergenin nasil
temsil edildigini izah eder (Karaman, 2017, s. 31). Barthes burada gostergeyi bir érnekle
aciklar. O'na gore giil sadece bir ¢igektir. Ama bir geng o giilii kiz arkadasina verirse bu
artik bir gostergedir. Burada geng, gl araciligl ile romantizme ve kiza karsi duydugu
romantik tutkuya gonderme yapmaktadir ve giilii kabul ederek kiz arkadasi da giiliin bu
anlama geldigini kabul etmektedir (Mutlu, 2004, s. 113).

ideolojik Propaganda

Ideolojik propaganda muhteviyatina goére propaganda tiirlerinin tamamindan
miitesekkildir denilebilir. Ideolojik propagandanin biinyesinde siyasi, ekonomik, kiiltiirel,
sinematik, sosyolojik, psikolojik ve benzeri muhteviyatina gore olusturulabilecek biitiin
propaganda tiirleri bulunmaktadir. Bu 6zelligiyle de ideolojik propaganda muhteviyatina-
konusuna gore propaganda tiirlerinin bir iist ¢catisidir denilebilir.

Ideolojik propaganda icin pek ¢ok kaynakta net bir tanim bulunmamaktadir. Bununla
birlikte tanimlarin yapildig1 kaynaklarda ise daha ¢ok politik, siyasi propaganda ile
iligkili tutulmaktadir. Bu ideolojik propagandanin muhteviyati agisindan dogru kabul
edilebilecek bir durumdur ancak ideolojik propaganda daha genis bir anlama sahip
oldugu icin de siirh bir yaklasim olarak degerlendirilebilir. ideolojik propaganda
daha ¢ok propagandacinin ideolojisini hedef kitleye empoze edebilmesi, hedef kitlenin
politik, siyasi, ekonomik, demokratik tutum ve davranislarinda o zamana kadar edindigi
degerlerinde tutum degisikligine gidebilmesinin amacglandig1 bir propaganda tiirtidiir
(Yilmaz, 2018, s. 62).

Slavoj Zizek ve Cemil Meri¢’in Diisiince Diinyasinda ideoloji

21.yy. dusuntrlerinden Slavoj Zizek de genel olarak eserlerinde Marx'in ideoloji
hakkindaki diisiincelerine yakin olarak ideoloji kavramini agiklamis, sinema ve
benzeri gorsel eserlerin birer ideolojik nesne haline dontstiiglint belirtmistir. Zizek’in
1988 yapimi “They Live” (IMDb, 2020) isimli sinema filminden hareketle ideoloji ve
gostergeler hakkindaki gortsleri ¢alismanin ¢ikis noktasina 151k tutmustur. Zizek bu
filmin sahnelerine atif yaparak bir gostergebilimsel analiz ortaya koymaktadir. Filmde
yer alan sahnelerden yola ¢ikarak Zizek, ideolojinin bir ¢op tenekesi oldugunu, ideolojinin
kullandig1 malzemelerin bir ¢op tenekesinde yer aldigi i¢in insanlarin gérmedigini
belirtir (Fiennes, 2012). Bu nedenle insanlara dayatilan, gérmedikleri bir ideoloji var
oldugunu ve dolayisiyla insanlarin bu ideoloji ¢opliigiinde yasadigini ifade eder (Fiennes,
2012). Bu ideoloji insan1 ve yasam alanini o denli ¢evrelemistir ki insan hayallerine
sigindigin1 diisiindigl anda bile gercekte birebir o kagmaya ¢alistigl, bir an siyrilip uzak
durmaya calistif1 ideolojinin icindedir ve bunun farkinda degildir. Ciinkii Zizek’e goére
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insan ideolojinin kurguladig: bir toplum icinde yasamaktadir (Fiennes, 2012). Zizek bu
filmden hareketle ideoloji gozliigiiniin aslinda, var olan ve toplumu gevreleyen ideolojinin
demokrasi icindeki diktatorlugi gozler ontline serdigini, diger bir ifadeyle demokrasinin
icine saklanan diktatorligi bir ideoloji gozliigli olmaksizin fark etmenin ¢ok zor oldugunu
ifade eder (Fiennes, 2012). Bu ideoloji kafa karistiran, insanin gercek bakis a¢isini
bulandiran bir seydir. Bu nedenle insanlar ideolojiden -farkinda olmasalar da- zevk alirlar
(Fiennes, 2012). Ideolojinin siirlarinin disina ¢ikmak bu yiizden insanlari iizer ve bu
sinirda kalmak isterler. Zizek’e gore bu yiizden insanlar ideoloji gozliigiinii kullanip onu
gormekten imtina ederler (Fiennes, 2012).

Cemil Meri¢’e gore ise toplum zivanadan ¢ikmistir (Merig, 1981, s. 6). insanlar sloganlar
tarafindan yoénetilmektedir. Ideolojiler insanlara yol gésteren birer harita olmasi
gerekirken, bir anlamda insanligin yolunu bulabilmesi ve 151k tutabilmesi i¢in ideolojilere
muhta¢ olsa da ideolojiler bu islevinden tamamen kopmus, insanlarin idraklerine
giydirilen birer deli gomleklerine biirinmistiir (Merig, 1981, s. 6). O'na gore “izm”lerle
miicadele edilmeli, “izm”lerden kurtulunmalidir (Merig, 1981, s. 6). O'na gore “izm”ler,
menseini Avrupa’dan alirlar ve itibarlarinin kaynagi da buradan gelmektedir. O'na gore
kaynag1 nedeniyle “izm”ler Tiirk toplumuna yabancidir. O’'na gore “irfan” kavrami Tiirk
toplumunun diinyasindan ¢iktig1 icin “izm”lere yenik diisiilmiistiir. Konuyu isledigi “Bu
Ulke” isimli eserinde Meri¢ su sozleriyle ideoloji ve “izm”ler hakkindaki gériislerini
ozetlemektedir: “Izmler idrakimize giydirilen deli gémlekleri. Itibarlari menge’lerinden
geliyor. Hepsi de Avrupall.” (Merig, 2005, s. 50)

ikinci Diinya Savas Gizgi Filmlerinde ideolojik Propaganda Araci Olarak Gizgi Filmler
Der Storenfried Cizgi Filmi Analizi

Cizgi film Turkce “Bas Belasi” anlamina gelen, 1940 yilinda orijinal dili Almanca
olarak tretilmis, incelenen kopyasi 2 dakika 44 saniyeden olusan Nazi Almanyasi ¢izgi
filmlerinden birisidir (Held, 1940). Cizgi filmin hikayesi hayvanlarin ve ¢ogunlukla
tavsanlarin yasadigi bir bolgede baslar. Burada hayvanlar mutlu mesut bir yasam
suirerken birdenbire bir giin bir leylek gelip tilkinin yaklasmakta oldugunu haber verir ve
yasanan kargasa tizerine durum kirpi polislere aktarilir.

i . ) g

Sekil 1. (Held, 1940) Sekil 2. (Held, 1940) Sekil 3. (Held, 1940)

Polis tegkilat1 hava kuvvetlerinden yardim istemeye karar verir. Yardim ¢agrisi sirasinda
duvardan yer alan afiste Sekil 4’'te de gorildigli lizere “Feind hoért mit” (Diisman
duyuyor) yazmaktadir. Devaminda kirpi teskilatinin hava kuvvetlerinden yardim istemesi
neticesinde siiratle hava kuvveti olan arilar harekete gecerler. Kara kuvveti olan kirpilerde
yildirim hizinda harekete gecerek tilkinin pesine diismiislerdir. Burada vurgulanmak
istenen acikca Nazilerin uyguladiklari savas stratejisi olan yildirim savasi “Blitzkrieg”dir.!
Cizgi filmde kirpilerden olusan kara kuvvetleri o donemde Nazi Almanyasi’'nin kara
kuvvetleri olan Wehrmacht'a benzedigi gibi arilardan olusan hava kuvvetleri de tipki
savastaki ismiyle Nazi Almanyasi1 Hava Kuvvetleri Luftwaffe’ye benzer. Arilar birer Stuka
(Junkers Ju 87 tipi) bombardiman ug¢agi gibi simgelenmislerdir. Arilarin ¢izgi filmde
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gokytiziinde ucak gibi siiziiliirken ¢ikardiklar ses de dogrudan Stuka ile 6zdeslesen sesin
aynisidir. Hava kuvvetleri diismani bozguna ugratir ve kutlama gorintiileri esliginde
film sona erer.

Sekil 4. (Held, 1940) Sekil 5. (Held, 1940) Sekil 6. (Held, 1940)

Tablo 1. Der Storenfried Cizgi Filminde Somut (Diiz Anlam) ve Soyut (Yan Anlam) Kavramlar

Somut Kavramlar-Diiz Anlamlar
Hayvanlar Alemi (Bitiin insanlik) Tilki (Tek Bir Disman)
Nazizm Komiinizm
Teknoloji ve Donanim ilkel Saldirl Yontemleri
Soyut Kavramlar-Yan Anlamlar
Medeniyet Barbarlik
Uyum ve Barig Kurnazlik ve Savas
Hiz ve Kararlihk Acizlik

Cizgi filmde Tablo 1’de de goriildiigi lizere baz1 somut (diiz) ve soyut (yan) anlamlar
iceren kavramlar ve gostergeler mevcuttur. Burada en dikkat c¢ekici unsur belirli bir
ideolojinin semsiyesi altinda biitiin hayvanlar, ayirt etmeksizin birlikte, bir arada
yasarlarken birden c¢ikip geliveren bir yabancinin, tilkinin toplumun huzurunu,
mutlulugunu bozmaya tesebbiis etmesi ve yine toplumda var olan ideolojik giiciin askeri
yontemlerle bu belay1 defetmesidir. Filmin bashig1 da bu nedenle son derece 6nemlidir.
Ozellikle filmin biraz daha renkli versiyonlarinda tilki karakterinin kizil ve kahveye yakin
tonlarda resmedilmis olmasi tilkinin agik bir sekilde kizil orduyu, komiinizmi ve Sovyetler
Birligi'ni simgelestirdigi, kirpilerin ve arilarin da dogrudan Wehrmacht ve Luftwaffe’yi
dolayisiyla Nazi ordusunu temsil ettigi kiyafetleri, yildirim harekati yontemiyle saldiriya
gecmeleri ve 6zellikle arillarin Stuka bombardiman ugaginin ¢ikardig1 ses ile ugmalari
gibi gostergelerden anlasilmaktadir. Filmin gostergelerinden hareketle soyut kavramlar
lizerinden olusan yan anlaminda Nazizm yonetimi altinda huzur ve baris igerisinde
yasayan toplumun komiinizm gibi topluma diisman, toplumla barisik olmayan ve topluma
saldiran, tirli kurnazliklar pesinde olan bir yonetimi benimsemeyecegi sdylenebilir.
Dolayisiyla filmin ideolojik propaganda araci olarak kullanildigini ve 6zellikle Slavoj
ZizeK'in hakim ideoloji goriisiinii de destekler nitelikte oldugu gortilmektedir zira tek
bir diismana karsi birlesen hayvanlarin filmde bir Volksgemeinschaft, Ulusal Topluluk
olusturduklarini, onlar1 bir arada tutan unsurun Nasyonal Sosyalizm, onun koruyucusu
olarak da tiim unsurlariyla Nazi ordusu oldugunu séylemek miimkiindiir.

What Hitler Wants Gizgi Filmi Analizi

What Hitler Wants (Hitler Ne Ister) cizgi filmi 1941 yilinda Sovyetler Birligi'nde
Soyuzmultfilm isimli sirket tarafindan hazirlanmistir. Soyuzmultfilm bir yapim sirketi,
film tureticisi olarak 1936 yilindan itibaren cizgi filmler liretmeye baslamis ve halen de
calismalarina devam etmektedir (Soyuzmultfilm, 2020). Film orijinal dilinde Rusgadir
(Soyuzmultfilm, 1941). Bu ¢izgi filmin ana temasi Sovyet halkinin topraklarin1 dénemin
Nazi Almanyasi’nin Devlet Baskan1 Adolf Hitler'in istila edip komiinizmin getirilerinin
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kapitalistlere sunulacagi ve Sovyet halkinin buna karsi koymasi gerektigidir. Bu yapilirken
de gorseller ve sloganlar etkili bir sekilde kullanilmaya calisiilmistir.

5 2. - .
Sekil 7. (Soyuzmultfilm, 1941)  Sekil 8. (Soyuzmultfilm, 1941) $ekil 9. (Soyuzmultfilm, 1941)

Filmin girisinde lizerinde gamali hach bir Nazi lniformasi olan ve biyig1 dahil dis
goruntisi ile dogrudan Hitler oldugu anlasilan karakter, Sekil 7’de gorildigu tzere
korku duyulacak bir sekilde resmedilerek ylriimektedir. Bu sirada elinde bir sloganin
yazili oldugu levha gériilmekte, bu levhada “toprak sahiplerine arazi”, “toprak efendilerine
arazi” slogani yer almaktadir. Bu gosterge ile Sovyet halkina olas1 bir Alman isgali
karsisinda komiinizmin onlara verdigi topraklarin ellerinden c¢ikarak toprak agalarina,
toprak efendilerine verilecegi mesaji verilerek “komiinizmin onlara verdigi kazanimlarin
ellerinden alinacagl” vurgulanmis ve halkin Almanlara karsi koymas1 gerektigi ifade

edilmeye calisilmistir.

Filmin devaminda yer alan Sekil 8'de ise Hitler'in komiinist sistemi yikarcasina elde
ettigi kazanimlar1 “asil sahibi olan Sovyet halkindan alip, kapitalist fabrikatorlere
sundugu” goriilmektedir. Burada da Sovyet halkina kapitalist fabrikator gostergesi
ile “komiinizm sayesinde elde ettikleri kazanimlarinin yok olma tehlikesinde oldugu”
vurgulanmaktadir. Sekil 9’da bu vurgu pekistirilmekte, olas1 boyle bir durumda daha
once Sovyet rejiminde “6zgiir birer birey olan vatandaslarin Hitler'in ve onun hizmet
ettiginin gosterildigi kapitalistlerin birer koélesi haline getirilmek istendigi” diisiincesi
hedef kitle lizerinde olusturulmak istenmistir. Buradaki amacin yine Sovyet halkini hem
olas1 Nazi propagandasina karsi bilinglendirmek hem de olas1 Nazi isgali karsisinda neler
yasayabileceklerine dair bir 6rnek vermek oldugu séylenebilir.

Tablo 2. What Hitler Wants (Cizgi Filminde Somut (Dliz Anlam) ve Soyut (Yan Anlam) Kavramlar

Somut Kavramlar-Diiz Anlamlar
Nazi Almanyasi Sovyet Rusya
Ordu Halk
Hitler Kominist Ciftciler
Soyut Kavramlar-Yan Anlamlar
Savas ve Barbarlk Komdinist Barig
istila Direnig
Kélelik ve Kaynagi Fasizm Ozgiirlik ve Kaynagi Komiinizm

Tablo 2’'de yer aldig1 uizere c¢izgi filmde yer alan somut nitelikli diiz anlaml kavramlar ve
soyut nitelikteki yan anlaml kavramlar gostergebilimsel analiz i¢cin 6nemlidir. Cizgi filmin
gostergeleri kullanarak ideolojik bir propaganda araci oldugu bu anlamlar lzerinden
kavranabilir. Cinki filmin gostergebilimsel analizi yapildiginda, ilgili sahnelerle,
canavarca denilebilecek bir goriintiide resmedilen Hitler'in savas ve barbarliktan yana,
istilacy, isgal ettigi yerlerdeki halki kolelestiren bir tavir sergiledigi, buna karsilik aslinda
“komiinist olmas1 sebebiyle” buna en iyi sekilde direndigi gosterilen Sovyet halkinin
da komiinist bir baris1 direnerek kazanabilecegi, sonunda 6zgiirliiglin elde edilecegi ve
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komiinizmin kazanacag1 vurgusu yapilmakta ve biitiin diinyada esas savasin fasizme
kars1 komiinistler tarafindan verildigi duygusu olusturulmaya ¢alisiimaktadir denilebilir.

The Ducktators Gizgi Filmi Analizi

The Ducktators cizgi filmi Looney Tones tarafindan hazirlanan, Warner Bros tarafindan
sunulan, 1942 yapimi bir Amerikan c¢izgi filmidir (IMDb.com, 2020). Film 7 dakika 47
saniyeden olusmakta olup orijinal dili Ingilizcedir. ikinci Diinya Savasi sirasinda iiretilen
cizgi filmlerden en kaliteli ve en net goriintiilerin gliiniimiize dek ulasabildigi nadir
filmlerden birisidir. Ayrica giincel halinde ¢izgi filmi yapilan iyilestirmeler neticesinde
yliksek goriintii kalitesinde izlemek miimkiindiir (McCabe, 1942). Film o6rdeklerin
yasadig1 bir bolgede Mr. Duck ve Mrs. Duck ailesinin heyecanla bekledikleri ¢ocuklarinin
dogumu ile baslar. Ancak bu ¢ocuklarinin yumurtasi normal olmayan bir sekilde siyahtir.
Bir silire sonra dogum gerceklesir ve bir Nazi Duck diinyaya gelir. Burada Nazi Duck
gostergesi ile simgelenen durusu, saci, biyigl, kolundaki Nazi bandindan da anlasilacagi
lizere Hitler'dir. Zamanla bu bebek biiyiir ve bir siire sonra sehrin bazi yerlerine kendi
diistincelerini yaymak amaciyla afisler asmaya baslar. Ardindan etkili, atesli ve coskulu
konusmalar yaparak kendisine destekciler bulmaya calisir Bu sahnelerde kullanilan
gostergeler ise tamamen Nazizm'’e ait gamali haglardan olusur.

e

Sekil 11. (McCabe, 1942) Sekil 12. (McCabe, 1942)

Sekil 10. (McCabe, 1942)

Bu calismalari sayesinde Nazi Duck Hitler kendisine bir¢ok destekci bulmaya baslar ve
bunlardan bir tanesi de savasta Italya'nin basinda bulunan Ulusal Fasist Partisi’nin Ducesi
(Lideri), Diktator Benito Mussolini'dir.

Sekil 13. (McCabe, 1942) Sekil 14. (McCabe, 1942) Sekil 15. (McCabe, 1942)

Filmde yasadiklari yerin gidisatindan, baris ortaminin bozulacagindan endise eden
bir “Dove Of Peace”, baris giivercini belirir. Ardindan bir baris konferansi diizenlenir.
Burada dikkat ¢eken konferans icin yapilan hazirliklarin tamaminin Naziler tarafindan,
Nazilerin gortsleri ve himayeleri dogrultusunda yapildiginin gostergeler ile islenmesidir.
Gercekte savas sirasinda giivercin politikalari, baris 1srarlarini dile getiren tilke 6ncelikle
Ingiltere ve o sirada Basbakan olan Neville Chamberlain’di. Goriismeler sirasinda metin
imzalandiktan sonra Nazi Duck Hitler'in dogrudan masadakilere karsi saldiriya gegmesi
ile baris masasinin dagildig1 gosterilmektedir. Burada gergek hayatta da baris goriismeleri
sonucunda Hitler'in baris metnine sadik kalmayarak miittefikleri aldatmasina yonelik bir
mesajin bulundugu agikca goriilmektedir.
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o
Sekil 17. (McCabe, 1942) Sekil 18. (McCabe, 1942)

Sekil 16. (McCabe, 1942)

Baris masasi dagildiktan sonra Japonya'nin da savasa katilmak icin Nazi ve Duce
Duck’larin yasadiklari yere geldigi ve bu ti¢liinlin birlikte hareket ettigi gosterilmektedir.
Japonya adina gelen kisinin ise Japon Imparatoru Hirohito’'yu temsil ettigi acikca
goriilmektedir. Iste ¢izgi filmde ismini buradan almakta, Amerikan sinemasi goziinden ve
Amerikan ideolojisi gozlinden diisman olarak ti¢ biiytik diktatoriin isimlerinden ve Duck
isminden karma bir The Ducktators filmi ortaya ¢cikmaktadir. Buradaki Ducktators olarak
secilen kisiler de Alman Fiihrer Hitler, italyan Duce Benito Mussolini, Japon imparatoru
Hirohito’dur. Ug diktatér bir araya geldiklerinde baris giivercini artik bir seyler yapmasi
gerektigini diisiinerek diktatorlere karsi ayaklanir ve Hirohito, Mussolini ve son
olarak da Hitler'i maglup eder. Bu sirada onlarin sehirdeki destekcileriyle de miicadele
sirmektedir. Amerikan askeri diisman unsurlarina ates ederken arkadaki duvarda bir
afis asilidir. Afiste filmin en 6nemli amaglarindan birisine yonelik Sekil 19°da gorildugi
lizere su s0z yazilidir; “For Victory Buy United States Victory Bonds (Zafer icin Birlesik
Devletler zafer tahvilleri al”. Filmin hikayesi bu sekilde biterken filmin en 6nemli amaci
olan Amerika Birlesik Devletleri'ne finansal destek saglanmasi amaci tekrar vurgulanarak
vatandaslarin devlet tahvili ve bonolar1 almasinin zafer i¢in son derece 6nemli oldugu
Sekil 21’deki gorinti ile tekrar vurgulanarak film sona ermektedir.

VICTORY
BUY

UNITED STATES
SAVINGS BONDS

I(' ynll‘(l like to make this true,
THideall o have to do.

Sekil 19. (McCabe, 1942) Sekil 20. (McCabe, 1942) Sekil 21. (McCabe, 1942)
Tablo 3. The Ducktators Cizgi Filminde Somut (Diiz Anlam) ve Soyut (Yan Anlam) Kavramlar
Somut Kavramlar-Diiz Anlamlar
Amerika Birlegik Devletleri Japonya, italya ve Almanya
Mutlu ve Huzurlu Bir Yasam Isgal Altinda Sémiiri
lyi Bir Finansal Yapi, Bagimsizlik, Ozgurlik Koétu Finansal Yapi, Isgal, Yok Olus
Soyut Kavramlar-Yan Anlamlar
Mutlu Bir Yasam igin Baris Kétiliik icin Savas
Baris Igin Hosgdru ve Kabul Edilebilirlik Toleranstan Dogan Koétulik
Beyaz Olanin lyiligi ve Ustlinlugu Siyah Olanin Kotulugu

Tablo 3’teki kavramlari gostergebilimsel analiz ¢ercevesinde ele alinip incelendiginde The
Ducktators ¢izgi filminin gostergebilimsel analiz i¢in ¢ok fazla gorselin, simge ve semboliin
yer aldig bir film oldugu goériilmektedir. Filmde 6zellikle Nazizm'in yiikselis donemindeki
ideolojik sdylemlerine dikkate etmeyip yayilmaci politikalar giidebilecegi endisesini
onemsemedikleri algisindan hareketle Ingiltere ve Fransa'nin basta baris gériismelerinde
oldugu gibi Naziler tarafindan aldatildiklarn iizerinde siklikla durulmaktadir. Buradan
hareketle cizgi filmde aslinda Amerikan bakis agisindan Nazi Almanyasi ile Ingiltere ve
Fransa’'nin iligkileri de baris goriismelerindeki tutumlari nedeniyle elestirilmektedir.
Yine filmde Nazilerin yayilmaci, saldirgan, etkili, taraftar bulmaya yonelik politikalarina
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baktigimizda ise kendi ideolojilerinin Slavoj Zizek’in savundugu sekilde hakim ideoloji
olarak diger toplumlarda da etkili olma isteginin yansitildigi da soOylenebilir. Buna
gliiniimiizde uluslararas: iliskilerde rejim ihraci da denilmektedir. En tipik 6rnegi
Amerika Birlesik Devletleri tarafindan uygulanan liberal kapitalist toplum diizeninin
yayginlastirilmas1 olsa da Iran islam Cumhuriyeti dahi 1979’da gerceklesen rejim
degisikligi sonrasi kendi islami rejimini ézellikle komsu iilkelerine ihrag¢ etmek istemistir
(Kibaroglu, 1999, s. 271).

Reason and Emotion Gizgi Filmi Analizi

Reason and Emotion ¢izgi filmi 1943 yilinda, orijinal dili Ingilizce ve 8 dakika olarak,
dénemin tinlii film tireticisi Walt Disney tarafindan ikinci Diinya Savasi icin bir propaganda
filmi olarak hazirlanmistir (Roberts, 1943). Cizgi film ayn1 zamanda The Oscars olarak da
bilinen Academy Awards 6dillerine de aday gosterilmistir (IMDb.com, 2020).

Cizgi film bir dis sesin konusmasiyla baslar ve bu dis ses insan beyninde ve bilingaltinda
yer alan mantik ve duygunun nasil ¢alistigini, ne tir bir savas icinde olduklarini
paylasir. Cizgi filme gore bebekken insanlar daha ¢ok duygulariyla hareket ederler.
Mantikli diisiinme yetisi heniliz insanlarda bebeklik donemlerinde olusmamistir. Cizgi
filmin bu kisminda duygularla hareket etmenin tamamen zararli sonuglar doguracagi
vurgulanmaktadir. Devaminda bebegin biiyltimesiyle birlikte mantik dogmaya baslar.
Zamanla bu ¢atismalar mantik lehine sonuglanir ve artik yetiskin bir birey haline gelince
mantik beyindeki kontrolii ele gegirir. Ardindan film mantik ve duygu iliskisine kadinlarin
diinyasindan bakmak ister. Yetiskin kadin karakterde mantik her seyi kontrol ederken
bir siire sonra yemek seciminden dolay1 duygu ile aralarinda bir tartisma baslar. Bunun
sonucunda kisa siireligine de olsa kontrolii ele geciren duygu yemek se¢imleriyle mantigi
cilgina cevirir. Mantik, kesinlikle bir kadinin ¢ene altinin sarkik olmamasi gerektigini,
profil olarak goriiniisiiniin kilolu olmamasi gerektigini, bir kadinin viicudunda gobek,
kalca ve benzeri bolgelerinde fazlaliklarinin olmamasi gerektigini, viicudunun seklinin
asla degismemesi ve bozulmamasi gerektigini diisiinmektedir (Sekil 22, 23, 24).

il

Sekil 22. (Roberts, 1943) Sekil 23. (Roberts, 1943) Sekil 24. (Roberts, 1943)

Cizgi filmin bu boliimi duygularin kontroliinde gegen siirenin c¢esitli problemlere yol
acacagi soylemi ile sona erer. Cizgi filmin buraya kadar olan 4 dakika 10 saniyelik bélimii
filmin ideolojik propaganda araci olarak kullanilabilmesi i¢in olusturulan bir alt yap,
giris bolliimiidir. Buradan sonra film icinde bu girisin iizerine insa edilen, dogrudan
ideolojik propaganda araci olarak c¢izgi filmin kullanilmasina yonelik yeni bir bélim
baslamaktadir. Bu b6liim ¢esitli gazetelerin mansetleriyle baslar ve gazete mansetlerinde
savas siiresince glinbegiin degisen farkli sdylemlerdeki basliklar goriilmektedir. Aslinda
burada gostergeler araciligiyla savas sirasinda yiiriitillen ve siirekli degisen metin
propagandalarina bir gondermede bulunulmaktadir. Ozellikle “Fifth Column..” bashg
dikkat cekicidir. Ciinkii bu calismanin birinci bélimiinde de deginildigi lizere besinci kol
faaliyeti, Ikinci Diinya Savasi sirasinda yiiriitiilen en etkili propaganda yéntemlerinden
birisini olusturmaktadir.
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Ardindan koltugunda oturup gazetesini okuyup radyo basinda bekleyen yetiskin bir erkek
karakter goruliir. Karakter birden fazla gazete okumustur. Bu gazetelerde Nazi ve Japon
kelimelerinin gectigi cesitli basliklar vardir ve bu basliklarin cizgi filmin propaganda
amacina hizmet eder sekilde sahneye yerlestirildigi goriilmektedir. Karakter Mr. John
Doakes, radyoyu ac¢tiginda radyoda savasin kaybedilmekte olduguna dair haberler
vardir. Ardindan bir hayalet belirir ve savasin kaybedildigini, kendince tedbirler almasi
gerektigini soylemektedir.

Sekil 27. (Roberts, 1943)

Tim bunlarin neticesinde John, artik duygusal olarak savasin kaybedilecegi ve bir an
once bir seyler yapilmasi gerektigini diisiinen, tedirgin, dehsete diismis bir ruh haline
birinir. Filmin ilk bélimindeki duygu ve mantik burada tekrar sahnelenir. Duygu
savasin kaybedilmekte oldugunu, derhal bir sey yapmasi gerektigini diisiintirken mantik
da onu dizginlemeye calisir ama bu dis etmenler nedeniyle bu tartismadan duygu galip
cikar.

Sekil 28. (Roberts, 1943)

Cizgi filmin giris kisminda konusmaya baslayan dis ses burada devreye girmektedir. Dis
ses Hitler ve ekibinden ayak takimi olarak bahseder ve dis sese gore propaganda ustasi
bu ayak takimi sempati, korku, nefret ve gururla duygularin zayifligindan beslenip onu
avlayarak akli ve mantig1 yok eder.

Sekil 29. (Roberts, 1943) Sekil 30. (Roberts, 1943)

Dokilen g6z yaslarinin ardindan dinleyicilerde bir sempati olusturuldugu ve her zaman
baris yanlisi olduklarn ifade edilmektedir. Bununla birlikte diismanlarin kendilerini
savasmaya zorladig1 diisiincesi kitleye inandirilmak istenmektedir.
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Sekil 31. (Roberts, 1943)

Hitler, korku ve sempati ile etkiledigi kitlesine son olarak sihirli sloganlarindan birisi
olan “Deutschland tiber alles”i sdyleyerek dis sese gore sahte Aryan irki teorileriyle
kendilerinden gurur duymalarin1 saglamaktadir. Duygulariyla hareket eden insanlarin
mantiklar1 da zorla bu duygularin istikametinde yonlendirilmektedir. Bu durum filmde
Sekil 32’de oldugu gibi sahnelenmektedir:

>

-
Ve

Sekil 32. (Roberts, 1943)

Artik kitleler tamamen ayarlari degistirilmis, etki altinda birakilmis, duygulariyla hareket
ederek mantik, akil ve sagduyularini yitirmislerdir. Bunun iizerine gercek érnekleri Ikinci
Diinya Savasi sirasinda toplama kamplarina insanlarin kapatilarak soykirima maruz
kalmalar1 gibi Naziler tarafindan kendilerinden olmayanlara yaptiklar1 uygulamalar:
hatirlatmaktadir. Cizgi filmde Sekil 34’de goriildiigii gibi bu durum tasvir edilmektedir.

Sekil 33. (Roberts, 1943) Sekil 34. (Roberts, 1943)

Filmde vurgulanan en 6nemli mesajlardan birisi de artik nefretin egemenligi ile duygunun
silahlandig1 ve “demokrasileri yok et” mesajiyla harekete gecilmesidir. Artik duygu
harekete gecer ve es zamanli olarak Nazi istilas1 da baslar. Ardindan dis ses birbirleriyle
kavga eden mantik ve duyguya seslenerek eger bu sekilde devam ederlerse mantigin
kolelestirilerek ¢ilgin bir duygunun her seyi mahvedecegini belirtir ve onlara nasihatler
vermeye baslar. Mantigin diisliniip plan yaparak dogru olani ayirt etmesi gerektigini,
duygunun ise iyi ve gliclii bir duygu olabilecegini, bir duygunun tlkesini, 6zglrligiing,
yasamini sevecegini ve ikisinin birlikte kararh bir sekilde tiim ihtimallere, acimasiz tim
diismanlara karsi birlikte savasabileceklerini sdyler. Ardindan film mantik ve duygu
iliskisine kadinlarin diinyasindan bakmak ister. Mantigin kontroliinde hareket etmeleri,
duygunun da onun yaninda yer almasiyla dogru bir sekilde savasa hazir olduklarini
gostererek savas ucaklarinin ¢izgi goriintiileri arasinda film sona ermektedir.

Sekil 35. (Roberts, 1943)
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Tablo 4. Reason and Emotion (izgi Filminde Somut (Diiz Anlam) ve Soyut (Yan Anlam) Kavramlar
Somut Kavramlar-Diiz Anlamlar

Mantik Duygu
ABD Nazi Almanyasi
Demokrasi Diktatorluk
Sivil Yasam Militarist Yagsam
Liberalizm Fasizm

Soyut Kavramlar-Yan Anlamlar

Barig Savas
Kontrol Kaos
Ozgirlik Kélelik
Guzellik Cirkinlik
Birlik Tekillik, Yalnizlik

Reason and Emotion ¢izgi filmi, gostergebilimsel analizi sonucunda Tablo 4’te yer
alan karsit kavramlar ve anlamlar ile Amerika Birlesik Devletleri tarafindan Nazi
Almanyasi’'na kars1 6zellikle kendi i¢ kamuoyunda yer alan goriis ayriliklarini1 azaltmak
ve olas1 Nazi propagandasina karsi kamuoyunun biling seviyesini yliksek tutmak, mantik
ve duygularin nasil yonlendirilmesi gerektigi konusunda halki bilinglendirmek igin
hazirlanan psikoloji temelli bir ideolojik propaganda araci ¢izgi filmidir. Film icerisinde
aciklanan mantik ve duygu kavramlari birer karsit kavramlar olarak gosterilmis, filmin
sonunda baris saglanarak bu kavramlarin birlikte hareket etmesi gerektigi sdylenerek
tilke icerisindeki tiim kesimlerin i¢ barisina gondermede bulunulmustur. Cizgi filmin
gostergebilimsel analizi detaylandirildiginda baskaca ayrintilar da dikkat ¢ekmektedir.
Ornegin, film boyunca mantiga, duyguya ait gostergeler, insan siluetindeki tasavvurlar
dikkat cekicidir. Duygu hem erkek hem kadin karakterde daha agresif, daha ¢ok istekleri
olan, daha hareketli, keyfi davranislar sergileyen ve tipki eski devirlerdeki insanlar gibi
giyinirken, mantik daha sakin, akli basinda, ¢aliskan, hedefe odaklanmis, daha ¢ok belirli
kaliplar icinde hareket eden ve giinlimiiz insaninin giyinmesini animsatarak takim elbise
giyen, dlizgiin trasli, sa¢1 toplu bir goriintiidedir. Bu kaliplar aslinda hakim ideolojinin
insanlardan beklentisini yansitmaktadir.

Cizgi filmin bir bolimu de kadinlarin bilincinde mantik ve duygu arasinda gecer. Burada
dikkat ceken unsur hakim ideolojide kadinin giizel giyinmek, viicut hatlariyla etkileyici
bir yapida olmak gibi kaliplarin dayatildig1 simgelestirilir. Ornegin, yemek sahnesinde
mantik hafif bir seyler yenilebilecegini soylerken, duygu daha fazla ve daha kalorili
yiyecekler istedigini ifade eder ve mantik hemen devreye girerek o sekilde beslenilirse
viicudunda olabilecek degisikliklerden bahsederek bu kadin kalibinin disina ¢ikmamasi
gerektigini 6gutler. Diger yandan cizgi film mantik ve duygunun sertiivenini dogumdan
yetiskinlige kadar ele alirken aslinda hakim ideolojinin dogumdan yetiskinlige nasil bir
insan tasarimi oldugunu da ortaya koymaktadir denilebilir. Filme gore ¢cocuklarin gelisim
stirecinden bir yetiskin olana kadar mantik ve duygu catismalar1 olur. Mantik bir stire
duygunun kontrolii altinda olur ama sonra kontrolii ele alir. Hakim ideoloji “ortalama
normal insan1” -bu terim cizgi filmde giinliik hayatta yasayan insan i¢in kullanilmakta-
duygularindan arinmis, mantigiyla hareket eden, kapitalist calisma diizenini bozucu
hareketlerden kac¢inan birisi olarak tasarlamistir. Hakim ideolojik propaganda burada
cizgi filmi bir ara¢ olarak kullanarak kendi tasarimindaki ortalama normal insanin
mantigin kontroliinde duygularinin da onu destekler sekilde yaninda yer aldigi bir
diistince yapisini, zihin diinyasini destekledigini belirtir. Filmin dikkat ¢eken bir séylemi
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de giris bolimi olarak ifade edilen boliimde gecen diktatorliik vurgusudur. Duygular
diktatoérdiirler. Buradan hareketle Ikinci Diinya Savasi’nda Hitler'in yapmis oldugu
propaganda konusmalarinda duygulari hedef almasi meselesine atif yapilmaktadir. Diger
taraftan hakim ideolojik propaganda bu meselede de ¢izgi filmi bir ara¢ olarak kullanarak
demokrasilerin ¢ok iyi yonetim bicimleri oldugunu, diktatorliiklerin yasanilmaz sistemler
oldugunu ve diktatorliiklerin demokrasileri yok etmek istediklerini vurgulamaktadir.
Cizgi film Slavoj Zizek’in ¢alismalarinda siklikla degindigi psikanalizin kurucusu Jacques
Lacan'in distlncelerine benzer sekilde bilin¢ disina, biling altina yonelik saldirilar
yaparak ideolojik bir propaganda araci olarak kullanildigin1 da yansitmaktadir. Cizgi
filmde yer alan mantik ve duygu aslinda insanin birer duyusu gibi hareket ederek
dogrudan davranislari etkilemektedir. Hitler insanin davranis kaliplarin1 nasil kendi
istekleri dogrultusunda yonlendirebilmekte, dogrudan duygulara hitap ederek ikna
edici propaganda konusmalar: sayesinde mantig1 yok etmeye calismaktadir. Mantik bir
kenara biraktirilarak tamamen duygular iizerinde oynanan yipratici bir oyun ile akil disi,
kisilerin kendilerine ve icinde yasadiklar1 topluma zarar verebilecek kararlar alabilmesi
amaclanmaktadir. Film hedef kitlesine bundan uzak durmalar1 gerektigini iletir. Bu
gostergeler ve sdylemler kullanilarak da bilin¢ altina yapilan géndermelerle hakim
ideolojinin hiikiim siirmesinin saglandigi acik¢a vurgulanmaktadir.

Sonug

ikinci Diinya Savasi’nda farkli araglar kullanilarak toplumlar ideolojik propagandaya
maruz birakilmislardir. Cizgi filmler de bu araglardan bir tanesidir. Yapilan incelemede
1939-1945 yillar arasinda ideolojik propagandanin ¢izgi filmler 6zelinde ¢ok etkili, yogun
ve sistematik bir sekilde kullanildig1 gorilmistir. Bu ¢alismada her c¢izgi film 6zelinde
yapilan gostergebilimsel analizlerde ¢alismanin temel iki 6nermesi; ¢izgi filmlerin bu
donemde birer ideolojik propaganda araci olarak kullanildiklari ve Slavoj Zizek’in ideoloji
gozligi ile Cemil Meri¢’'in izmlerin idraklerimize giydirilen birer deli gomlekleri oldugu
metaforlariyla agiklanan, hakim bir ideoloji anlayisinin ve bu anlayisin propagandasinin
bu c¢izgi filmler aracihigiyla hedef kitleye aktarildig1 énermeleri ssnanmistir. ilk olarak Der
Storenfried ¢izgi filminde bolgeyi savunan hayvanlardan olusan giiclerin Nazi ordusunun
kurumlarini temsil etmesi, Blitzkrieg taktigi ile diisman unsura saldirmalari, Nazizm
altinda huzur ve baris igerisinde yasayan toplumun kaos olarak film icerisinde betimlenen
yabanci ideolojileri benimsemeyeceginin belirtilmesi nedeniyle cizgi film c¢alismanin
her iki temel 6nermesini de dogrulamaktadir. Cizgi film, Naziler tarafindan bir ideolojik
propaganda araci olarak kullanilmis ve Zizek’in hakim ideoloji hakkindaki diisiinceleri
Volksgemeinschaft (Ulusal Topluluk) adiyla bolgede yasayan hayvanlara benimsetilmistir.

What Hitler Wants c¢izgi filminde Sovyet halkinin var olma savasi verdigi, savasi
komiinizm ile kazanabilecegi, komiinizmin onlarin hayatlarindaki mutluluk ve refahin
kaynag1 oldugu, Nazizmin ise onlar1 kolelestirmek istedigi hususlari tizerinde durularak
Nazizmin karsisinda hakim ideoloji olarak komiinizm propagandasi yapilmistir. Cizgi
film bu yonilyle ¢alismanin ilk énermesini dogrulamaktadir. Cizgi film bu yonleriyle
calismanin her iki temel 6nermesini de dogrulamaktadir. The Ducktators ¢izgi filmi ise bir
yandan Mihver Devletlerin fasist ideolojilerine karsi elestiriler getirirken bir yandan da
Avrupali Miittefik Devletlerin esnek tutumlarina karsi bir protesto niteligi tasimaktadir.
Bu o6zelligiyle tek carenin ve tek kurtaricinin Amerika Birlesik Devletleri oldugu
propagandasi yapilarak ¢alismanin ilk 6nermesini dogrulamakta ve Amerika’'nin ideolojik
propagandasi yapilmaktadir. Film bununla da kalmayip ¢alismanin ikinci 6nermesindeki
hakim ideolojinin diktatér diismanlardan kurtulmak adina etki alaninin genisletip
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yerlesebilmesi icin de insanlardan Amerikan devlet tahvil ve bonolarini satin almalarini
istemektedir. Ayn1 zamanda filmde, sadece Amerika Birlesik Devletleri'nin degil, Nazilerin
de yayilmaci politikalariyla kendi ideolojilerinin Slavoj Zizek’in savundugu sekilde hakim
ideoloji olarak diger toplumlarda etkili olma istegi de yansitilmaktadir.

Reason and Emotion ¢izgi filminde dogrudan duygulariyla hareket eden insanlar diktatér
olarak nitelendirilmistir. Hitler’'in kiilt kisiligi de burada 6ne cikartilmis ve duygulari
kullanarak insan aklin1 golgeledigi icin elestirilmis, diktatorliiklerin bu sekilde basarili
olduklar1 vurgulanmistir. Akil ve duyguyu dengeli bir sekilde kullanan insanlarin da
demokratik bir yonetim tarzina sahip olacaklar ifade edilmistir. Dogrudan duygulara
hitap eden nasyonal sosyalist sistemin karsisinda yer alan liberal kapitalist Amerikan
ideolojisinin akil ve duyguyu dengeli bir sekilde kullandig1 savunulmaktadir. Bu yoniiyle
cizgi film ¢alismanin ilk 6nermesini dogrulamaktadir. Ayrica ¢izgi filmdeki psikolojik
mesajlar Zizek'in c¢alismalarinda siklikla degindigi psikanalizin kurucusu Jacques
Marie Emile Lacan’in diisiincelerine benzer sekilde biling altina yoneliktir. Biling altina
saldirilar yaparak film, ideolojik bir propaganda aracina déniismekte ve bu yonde
kullanilmaktadir. Bunun yani sira hakim ideolojinin istiin egemenlik vasfi da c¢izgi
filmde yer almaktadir. Ornegin, cizgi filmde dogrudan kadin erkek iliskilerinin hangi
diizeyde ve nasil olmasi gerektigi, kadinlarin nasil bir viicuda sahip olmasi gerektigi,
neleri yiyip neleri yememeleri gerektigi vurgulanmaktadir. Zizekyen bir bakisla ¢izgi
filmde ideolojinin her yerde, her gostergede ve her sahnede oldugu goriilmektedir. Cizgi
filmin hakim ideolojinin egemenligi konusunda ¢alismanin ikinci 6nermesini dogrular
nitelikte bir diger 6zelligi de filmin mantik ve duyguyu dogumdan yetiskinlige kadar ele
alirken nasil bir insan tasariminin oldugunu gostermesidir. Filme gore hakim ideolojinin
ortalama insani duygularini baskilamis, mantigiyla hareket etmeyi 6n plana ¢ikarmis,
kapitalist calisma diizenini bozucu hareketlerden kaginan insandir. Neticede ise arastirma
orneklemindeki ¢izgi filmlerinin tamaminda 6nermelerin dogrulandigl, incelenen ¢izgi
filmlerin tamaminin ideolojik birer propaganda araci olarak kullanildiklari, ¢izgi filmlerin
de yardimiyla savas sirasinda ideolojinin biling alt1 ve psikolojik etmenler sayesinde
kendisini topluma kabul ettirdigi ve hakim ideolojinin bir gézliik misali gercek olgulari
gormemizi engelledigi sonucuna varilmistir.

Ayrica ikinci Diinya Savasi cizgi filmleri hakkinda sessiz filmler de dogrudan gostergeler
lizerinden analiz yapmaya imkan vermesi agisindan gelecek calismalara konu edinilebilir.
Yine savasin gidisatin1 belirleyici miicadelelere sahne olan Asya kitasindaki durumu
sahneleyen Japon cizgi filmleri, animeleri, mangalar1 da zengin gorsel icerikleri goz
ontinde bulunduruldugunda gostergebilimsel bir analize tabi tutularak farkh ¢alismalar
ortaya cikarilabilecektir.

Notlar

1 Blitzkrieg (Yildinm Harekatr) cok hizli bir sekilde, eldeki tiim kuvvetlerle ani bir sekilde saldirarak diisman unsurlar

iizerinde psikolojik sok etkisi yaratmak ve kaos olusturmak amaciyla yapilan bir savas taktigidir (Encyclopeedia Britannica,

Inc., 2020).
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Ideological Propaganda in the Second World War
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Extended Abstract

The main purpose of the study; during the Second World War, how ideological propaganda
was effective on societies and masses during the war by using different techniques and
psychological methods through various means, especially cartoons, and how cartoons
were used to protect and increase both the will of the armies to fight and the support of
the citizens for the war is to reveal. As the research universe within the scope of the study
is the cartoons produced between 1939-1945 for ideological propaganda purposes. The
research sample is, both sides of the war are examples from both the Axis Powers and the
Allied Powers, Der Storenfried (1940), What Hitler Wants (1941), The Ducktators (1942),
Reason and Emotion (1943) are cartoons. In order for the study to reach its purpose and
to answer the propositions of the desired analysis results, the semiotic analysis method
was used. The study has two main propositions. The first of these is that the cartoons
produced during the Second World War in the form of a short film to realize the fully
targeted activity were used not only within the scope of communication science, but also
by both the Axis Powers and Allied Powers as a political and ideological propaganda
tool according to political science. Secondly, within the scope of Slavoj Zizek’s and Cemil
Meri¢’s views on ideology, a dominant understanding of ideology and the propaganda
of this understanding are conveyed to the target audience through these cartoons. Both
propositions were tested and evaluated together with the findings in the cartoons.

In the cartoon Der Storenfried, the forces consisting of animals defending the region
represent the institutions of the Nazi army, attacking the enemy element with the
Blitzkrieg tactic used by the Nazis, giving the impression that the society living in peace
and tranquility under the Nazism rule will not adopt a government that is hostile to the
society and attacking the society, such as communism, to a single enemy. The cartoon was
used as an ideological propaganda tool by the Nazis, as the animals uniting against them
form a Volksgemeinschaft in the movie, and because the element that holds them together
is National Socialism, and the Nazi army as its protector is conveyed through visuals. In
the cartoon What Hitler Wants, an ideological propaganda of communism was made by
emphasizing that the Soviet Russian people are fighting for existence, that they can win
this war with communism, that communism is the source of convenience, happiness and
prosperity in their lives, and that Nazism, on the contrary, wants to enslave them. At the
same time, it is propagated that the communist ideology is adopted by the public with
all its elements and that in cases where this can be corrupted, the people may become
slaves of other societies and political wills. According to the cartoon, there is only one
ideal management; communism.

The Ducktators cartoon, while criticizing the fascist ideologies of the Axis Powers, is
also a protest against the flexible attitudes of the European Allied Powers. With this
feature, it is propagated that the United States of America is the only remedy and the
only savior, confirming the first proposition of the study and ideological propaganda of
the United States. The cartoon Reason and Emotion has a very different place in terms of
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showing how ideological propaganda is made directly by psychological means through
very important indicators through reason and emotion. With its psychological effect,
the film enables to look at both ideology and propaganda from different perspectives.
In the movie, people who act directly with their emotions are described as dictators. It
has been stated that people who use reason and emotion in a balanced way will have
a democratic management style. Consequently, it was concluded that these propositions
were confirmed in all of the cartoons included in the research sample, that all of the
examined cartoons were used as an ideological propaganda tool, that ideology made itself
accepted by the society thanks to subconscious and psychological factors during the war
with cartoons, and that ideology prevented us from seeing the real facts.

Keywords: Ideology, Propaganda, Semiotics, Second World War, Cartoons.
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Calismanin temel amaci; Suriye i¢ savasi 6rneginde cocuklarin savasa yonelik haberlerde yer alan
gorseller araciligiyla nasil temsil edildiklerini, cocuk odakli habercilik baglaminda incelemektir. Bu amag
dogrultusunda; “Savas konulu haberlerde kullanilan fotograflarda ¢ocuklar nasil temsil edilmektedir?”
sorusunun cevabi aranmistir. Calismanin érneklemi, Sabah gazetesinin sitesinde Suriye i¢ savasina yonelik
yayinlanan haberlerde kullanilan alt1 farkli fotografile sinirlandirilmistir. Sabah gazetesinin 6rneklem olarak
belirlenmesinde calismanin tasarlandig1 déneme denk gelen 01-07 Kasim 2021 haftasi tiraj raporunda tiraj
orani en yiiksek olan gazete olmasidir. Haberlerde kullanilan fotograflar, amagh 6rnekleme uygun olarak
secilmigtir. Secgilen fotograflar, Fransiz Dil Bilimci Roland Barthes’in diiz anlam ve yan anlam kavramlari
esas alinarak gostergebilimsel analiz yontemiyle incelenmistir. Incelemeler sonucunda, ¢ocuklarin
genellikle sefil ve izleyenlerde acitma duygusu uyandiracak sekilde konumlandirildiklar tespit edilmistir.
Kullanilan fotograflarda ¢ocuklar, verilmek istenen mesajin 6znesi olmaktan ¢ok savastan dnemli oranda
etkilenen bireyler olarak gosterilmislerdir. Ayrica fotograflarda ¢ocuklara yonelik beslenme, barinma gibi
temel sorunlar disinda 6zel bir duyarhlik gelistirilmedigi gorilmistiir. Ozetle kullamlan fotograflarda
cocuga yonelik yararin tam manasiyla gozetilmedigini sdyleyebiliriz.

Anahtar Kelimeler: Cocuk Odakli Habercilik, Savas Konulu Haberler, Savas Konulu Fotograflar,
Gostergebilim, Suriye i¢ Savasi.

Abstract

The main purpose of the study is to examine how children are represented through the images in the
news about the war, in the context of child-oriented journalism, in the example of the Syrian civil war. In
accordance with this purpose; the question of “How are children represented in the photographs used in
the news about war?” is examined. The sample of the study is limited to six different photographs used
in the news about the Syrian civil war on the website of Sabah newspaper. These photographs have been
chosen in accordance with purposive sampling. Selected photographs are analyzed using the semiotic
analysis method, based on the French linguist Roland Barthes’s concepts of denotation and connotation. As
aresult of the examinations, it has been determined that the children are generally positioned as miserable
and in a way that arouses pity in the audience. In the photographs used, children were shown as individuals
who were significantly affected by the war rather than being the subject of the message to be conveyed.

Keywords: Child-Oriented Journalism, War News, War Photos, Semiotics, Syrian Civil War.
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Giris

Savas; insanlikla birlikte anilan, tarihsel anlamda yontem ve uygulamalar bakimindan
bir¢ok degisiklik gosteren, dolayisiyla farklilasan kapsamli ve dinamik bir olgu olarak ifade
edilmektedir. Bu olgu, ilk ¢aglarda imparatorluklarin, ulus-devletlerin yasadigi koktenci
bir gerceklik olarak degerlendirilebilir. Savas, kimi zaman toplumlarin bir digerine
tistiinliik saglamasinda, kimi zamansa zenginlik ve sohreti kendinde toplamada etkili bir
gii¢ olarak kullanilmistir (Eker, 2015, s. 33). Bu gli¢ yarisinda taraflardan biri digerine
tstlinlik saglayamadiginda iginden ¢ikilmasi zor durumlara neden olabilmektedir.
Nitekim Tunus’ta 2010 yilinda baslayan “Arap Bahar1” siireci, tiim Ortadogu haklarinin
¢6zimi zor durumlarla yiizlesmesine neden olmustur. Bu siirecin belki de en goriliniir
olani Suriye i¢ savasidir. 15 Mart 2011 senesinde baslayan bu savas, tam bir insanlik
dramina donlismistiir. Genelde tiim insanlig1 tehdit eden Suriye i¢ savasi, ¢ocuklar
acisindan da son derece biiylik sorunlara yol agmistir. Bu durum Birlesmis Milletlerin
(BM), her sene 4 Haziran'da ¢ocuk haklarina dikkat ¢ekmek ve baghligini animsatmak
amaciyla diizenledigi “Uluslararasi Catisma Kurbani Masum Cocuklar Gilinii"nde de
vurgulanmaktadir. i¢ savasin bedelinin cocuklar tarafindan édendigi, i¢c savas nedeniyle
2,5 milyonu ¢ocuk olmak tizere toplam 6,7 milyon insanin iilkesini terk etmek zorunda
kaldig1 BM tarafindan aktarilmaktadir. Birlesmis Milletler Cocuklara Yardim Fonunun
(UNICEF) raporuna gore; Suriye’de bircok cocuk gerekli saglik hizmetlerinden mahrum
sekilde hayatina devam etmekte ve her ii¢ ¢cocuktan biri egitim gérememektedir. Ayrica
ilgili rapora gore; Suriye’de i¢ savasin baslangicindan bu yana en az 29 bin 296 ¢ocuk
catisma halindeki taraflarca 6ldiirtildii, bir¢cogu yaralandi veya sakat kald1 (Kako, 2020).
Bu veriler, Suriye i¢ savasinin ¢ocuklar iizerinde ¢ok biiytik yikici etkileri oldugunu
gostermesi acisindan onemlidir. Cocuklar tlzerindeki bu etkilerin kamuoyunun sesi
olarak adlandirilan medya tarafindan aktarilmasi biiyiik 6nem tasimaktadir. Medya, hak
odakli habercilik baglaminda i¢ savasin ¢ocuklar lizerindeki etkilerini haberlestirirken
onlarin da bir birey oldugunu goz 6niinde bulundurmalidir. Cocuklarin, haberlerde hak
anlaminda goriiniir olmalari, nesnelestirilmeden 6zne olarak temsil edilmeleri, duygu,
diisiince ve sorunlarina yer verilmesi, kimliklerinin desifre edilmemesi, kisilik haklarinin
korunmasi, rencide edilmemesi beklenmektedir. Calisma, bahsi edilen durumun bdyle
olmadig1 6n kabullinden hareketle ¢cocuklarin savasa yonelik haberlerde yer alan gorseller
araciligiyla nasil temsil edildigine odaklanmistir.

Calismanin temel amaci, Suriye i¢ savasi 6rneginde ¢cocuklarin savasa yonelik haberlerde
yer alan gorseller araciligiyla nasil temsil edildiklerini ¢ocuk odakli habercilik baglaminda
incelemektir. Degirmencioglu’'nun (2012, s. 171) da belirttigi gibi glinlimiizde medyanin
gittikce cesitlenmesi ve giinliik hayatin bir parcasi haline gelmesi dikkate alindiginda,
medyanin cocuklara/genclere nasil etkide bulundugu, nasil temsil ettigi ve ¢ocuklarin
yararinl dikkate alip almadig1 6nemsenmesi ve lizerinde g¢alisilmasi gereken sorulardir.
Medyanin temsiller yoluyla anlamlar iirettigi bilinen bir gercekliktir. Medyada temsiller
yoluyla kurgulanan hikaye, gercegin yerini alarak én plana ¢ikar. Ozellikle insan ve ¢ocuk
haklari gibi tartismaya acik konularda medyanin temsiller yoluyla kurguladigi anlamlar,
cok daha kalic1 ve telafi edilmesi zor 6n yargilari, sorumluluk duygusundan uzak bir
sekilde kiltiirel dolasima sokabilmektedir (Tosun, 2012, s. 175-176). Bu 6n kabuller
ve belirlenen amaclar dogrultusunda ¢alismada “Savas konulu haberlerde kullanilan
fotograflarda cocuklar nasil temsil edilmektedir?” seklindeki sorunun cevabi aranmistir.

Calismada Sabah gazetesi haber sitesinde yer alan Suriye i¢ savasina yonelik haberlerde
kullanilan alt1 farkl fotograf amagh 6rnekleme yapilarak ¢alisma kapsamina alinmistir.
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Sabah gazetesinin belirlenmesindeki temek etken tiraj oraninin yiiksek olmasidir.
Calismada belirlenen alt1 fotograf, Fransiz Dil Bilimci Roland Barthes’in diiz anlam ve yan
anlam kavramlari esas alinarak gostergebilimsel analiz yontemiyle incelenmistir.

Yapilan literatiir taramasinda ¢ocuk odakli habercilik konusunda bir¢ok ¢alismanin
oldugu gorilmiistiir (Ozmen, 2012; Arslan, 2014; Cobaner, 2015; Akdag, 2016; Ulusoy,
2019; Arslan & Topal, 2021). Bu ¢alismalarda ¢ocuk odakli habercilik esasinda gesitli
baglamlarda medyada ¢ocuklarin nasil temsil edildigine yonelik kuramsal bilgiler
sunulmakta, yontem olarak ise biiyiik oranda igerik analizi yontemi kullanilmaktadir.
Savas haberlerinde kullanilan ¢ocuklarla ilgili fotograflarin gostergebilimsel analizine
yonelik ise herhangi bir calismaya rastlanmamistir. Bu bakimdan c¢alismanin literatiire
onemli bir katk: saglayacagi diistiniilmektedir.

Cocuk Odakl Habercilik

Cocuklarin medyada temsili, bu temsilin nasil ve ne sekilde olmasi gerektigi sorusu 6zenli
ve titiz bir ¢alismay1 zorunlu kilmaktadir. Cocuklarin medyada kimi zaman sorunlu bir
haber dili ekseninde temsil edilmektedir. Cocugun medya araciligiyla bu temsili toplumda
cocuga bakis agisinin bir nevi yansimasi niteligindedir. Cocuk bireylere yonelik yapilan
haberlerde yer alabilecek olumsuzluklar, etik ihlaller cocuklarin hayatlarina, gelecegine
dair birtakim etkilere neden olabilir. Bu etkiler ¢cocuklar ve medya agisindan olumsuz
sonuglar dogurabilmektedir (Arslan & Topal, 2021, s. 137).

Cocuk odakli haberciligin tanimin1 yapmadan 6nce ¢ocuk kavramini agiklamak yerinde
olacaktir. Birlesmis Milletler Cocuk Haklarina Dair Sozlesme’de ¢ocuk hakkinda “daha
erken yasta resit olma durumu harig, 18 yasina kadar her insan ¢ocuk sayilir’ (UNICEFE,
2003, s. 96) seklinde bir tanim verilmistir. Tanim1 verilen ¢ocuk, belli yaslarda bazi
sorumluluklar olan bireylerdir. Her ¢cocugun oldugu yasinin gerektirdigi yiikiimlultikler
oraninda birey olduklar1 unutulmamalidir (Arslan & Topal, 2021, s. 135). Bu arada
belirtmek gerekir ki ilgili s6zlesmede ¢ocukluk donemi i¢in belirtilen yas sinir gesitli
lilkelerde farkhliklar gostermektedir. Ornegin Afrika’da yirmili yaslarinda olan genc
yetiskinler dahi hala ¢ocuk olarak kabul edilmektedir (Dyikuk, 2018, s. 28).

Postman (1995) Cocuklugun Yokolusu adli kitabinda bebekligin aksine ¢ocuklugun,
biyolojik bir olgu olmadigini, toplumsal bir kurgu oldugunu belirtmektedir. Ona gore
insanin genleri ¢ocugun ne oldugu veya olmadigina dair net talimatlar tasimamakta
ve var olmanin yasalari, bir ¢ocuk ile yetiskinin diinyalar1 arasinda ayrim yapilmasini
zorunlu kilmamaktadir. Postman’in bu agiklamalar1 dikkate alindiginda ¢ocugun da
yetiskin gibi birey oldugu, cocuk ve yetiskin arasindaki ayrimlarin kurgusal bir temele
dayandig1 soylenebilir. Zira haberciligin ¢ocuk odakli olmasi gerektigi yoniindeki ¢alisma
ve tartismalarin temelini de ¢ocuk ve ¢cocukluga toplumsal ve kiiltiirel olarak bicimlenmis
kurgusal anlayislarin s6z konusu olmasidir.

Cocuk odakli habercilik ise, “iliskin yasalarda, uluslararasi sézlesmelerde belirtilen
haklarinin haber yazim ve sunum siirecinde g6z oniinde bulundurulmast anlamina
gelmektedir” (Firat, 2016, s. 824). Diger bir ifadeyle, “cocuk odakli habercilik, cocuk
haklarini gézeten, cocugun yararini 6ne ¢itkaran bir habercilik anlayisidir.” (Ulusoy, 2019, s.
279). Cocuk odakl habercilikte esas olan hak ve 6zgiirliik sahibi bir birey olarak ¢cocugun
haberlerde 6zne olarak temsil edilmesidir. Bunun disinda ¢ocuk odakl haberciligin
birtakim temel 6zellikleri vardir. Cocuk odakli habercilikte ¢ocuklarin yasadigi olaylar
devletlerin ¢ocuk haklar1 sorumluluklar1 baglaminda ele alinir. Cocuk odakli habercilikte

Frciyes lletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say//Issue 2, 803-823 805



Gocuk Odakli Habercilik Baglaminda Savas Konulu Haberlerde Kullanilan ... Aydin Kaymak, Aziz Cogkun

cocuklarin hak ve 6zgiirliikleriyle ilgili farkindalik yaratmaya yonelik haberler 6nemlidir.
Ayrica ¢ocuklara yonelik hak ihlalleri haberler araciigiyla goriintir kilinir ve bu ihlallere
kars1 politika tretilmesinde aktif rol oynar. Cocuk odakli haber yazimi, ¢cocuklar hak ihlali
nedeniyle haber oldugu zaman, cocugu daha da magdur etmeyecek sekilde haber yazimini
gerekli kilar. Cocuk odakli habercilikte cocugun kendi ve gevresiyle ilgili sorunlarinin
haberlerde yer verilmesi 6nemlidir. Ayrica ¢ocuk olumlu haberlerde de 6zne olabilmelidir.
Ve ¢ocukla ilgili haber yapilirken cocugun nasil etkilenecegi sorgulanmaly, haberler ¢ocuk
odakl bir anlayisla kurulmalidir (Salman, 2019, s. 16).

Medya ve ¢ocuk haklar1 arasindaki problemli iligkinin temel olarak iki énemli boyutu
vardir. Bunlardan biri ¢ocuk haklarinin medya tarafindan ¢ok fazla bilinmemesi veya
onemsenmemesi, digeri ise medyanin yapisal 6zellikleriyle ilgili isleyis boyutudur. Cocuk
haklar1 konusunda egitim almamis, bu haklar hakkinda herhangi bir bilgisi olmayan bir
gazetecinin ¢ocuk haklarini korumasi da olanakli degildir. Bu nedenle gazetecilerin ¢ocuk
haklarina yonelik egitim almasi son derece 6nemlidir. Sorunun ikinci boyutunu olusturan
medyanin yapisal ozellikleri ve isleyis pratigi baglaminda ise ekonomik, siyasal ¢ikarlar,
iktidar ile i¢ ice gecmis iliskiler, tekellesme gibi olgulardan bahsedilebilir. Medyada
haber siirecleriyle ilgili egilim, haberlerin arkasinda, siyasal, ekonomik cikarlari gizleme,
haberlerde tecimsel kaygi, gazetecilikle eglence arasindaki ¢izginin giderek siliklesmesi
seklindedir (Tosun, 2012, s. 181-183). Boyle bir isleyis icinde yer alan haberlerin ¢ocuk
odakli olmasi, baska bir deyisle cocuklarin haklarini gézetmesi beklenemez. Buna karsin;
cocuklar ¢ocukluk algisiin kiiltiirel kurulma sekline ve siyasi rejimin niteligine bagh
olarak hak ihlaline ugramaktadirlar. Medya ise, 6rgiitlenme yapisi ve icinde sekillenen
editoryal siiregler ile medyanin yayin ideolojisi ¢ercevesinde hak ihlallerinin yeniden
tretildigi, insa edildigi bir alan saglyor. Ayrica bu hak ihlalleri gergeklik iddias1 ve
gerceklige etki etme potansiyeli olan haberin barindirdigi hegemonik rol ekseninde
gerceklestirilmektedir (Alankus, 2012, s. 28).

Medya cocuk odakli habercilik ekseninde c¢ocuklara yonelik icerik olusturdugu
takdirde ¢ocuklarin toplumsal yasama katiliminda 6nemli rol oynayacagi gibi ¢ocuk
haklar1 konusunda kamuoyunda bir duyarllik yaratmak agisindan da ¢ok énemli roller
oynamaktadir (Onat & Akgo, 2012, s. 81). Fakat medya bu konuya yeterli hassasiyet
gostermemektedir. Medyanin yoksullar, kadinlar gibi ¢ocuklara da hassasiyet gostermesi
gerekirken bu bireyleri oOtekilestirerek gormezden ve gostermezden gelmektedir.
Haber olduklarinda ise genellikle onlara yonelik suclu/fail veya kurban/nesne seklinde
bir temsil sunuyor (Alankus, 2012, s. 23). Daha acik sekliyle ¢ocuklar trajik, koti bir
olaya konu oldugunda, siddete, tecaviize, istismara ugradiginda, oldiruldigiinde,
kacirildiginda veya kaza sonucu hayatini kaybettiginde, suca itildiginde haberlere konu
olabilmektedirler. Ayrica genellikle kurban, suclu, caresiz, pasif, tehlikeli varlik, kurban
seklinde yer alabilmektedirler (Salman, 2019, s. 18-19). Cocuklara yonelik haberler,
cercevelenme sekillerine gore farkli bicimde sdylemler sunar. Genel olarak haberlerde
cocuklar 6zel deneyimler cercevesinde ve okuyucularin dogrudan 6zdeslesmeleri esas
alinarak hata yapma potansiyeli yliksek ya da risk altindakiler seklinde lanse eden,
tartismalara, catismalara ve kazalara odakli bir boyutta ele alinir (Ponte, 2005, s. 40). Bu
durum ¢ocuklarin birey olma kimliklerini gélgede birakarak onlarin masum, zayif, sorunlu
varliklar olarak goriilmesine neden olan toplumsal anlamlandirmalar pekistirmektedir.
Bu sebeplerle cocuklar olumlu haberlerde de birey olarak yer alabilmelidir. Zira
Alankus’un da (2012, s. 38) belirttigi gibi, “cocuklarin medyada temsil edilmemeleri
kadar, olumlu haberlerin konusu olamamalart da bir hak ihlali”dir. Bu baglamda olumlu

806 Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 803-823



Aydin Kaymak, Aziz Coskun Cocuk Odakli Habercilik Baglaminda Savas Konulu Haberlerde Kullanilan ...

haberden ne anlasilmasi gerekliligi ortaya ¢cikmaktadir. Olumlu haber, “olumlu herhangi
bir olayin éznesi olan ¢cocugun/gencin, diger ¢ocuklar icin bir rol modeli olusturacak, temsil
edilen olumlulugu yayginlastiracak bicimde haberlestirilmesini; ya da olumsuz bir olayin
oznesi olan ¢ocuk/genc icin ya da ona benzer durumda olanlar i¢in sz konusu sorunlari
ortadan kaldiracak olumlu ayrimci politikalarin, ¢oziimlerin tretilmesine katki koyan,
miidahale eden bir habercilik anlayisi”dir (Alankus, 2012, s. 39).

Cocuklarin toplum nezdinde masum, kolay incinebilir, acinasi, zayif varliklar olarak
algilanmasi, onlarin bir haberin daha c¢ok ilgi ¢ekmesi, daha ¢ok duygusal yogunluga
sahip olmasi adina haberin nesnesi olarak konumlandirilmasina neden olmaktadir. Bu
sekilde ¢ocuklarin haberi yapilan olayin lizerlerinde yaratacag: etkiler, hissedecekleri,
diisiinceleri, habere konu olayla ilgili gercek iliskileri degersizlesmektedir (Koman
& Ozkan, 2018, s. 5). Boylelikle bu sekilde cocuklara yénelik cesitli kalip yargilar
pekistirilerek dolasima sokulmaktadir.

Bircok haber tiriinde cocuklarla ilgili haberler hep belli kaliplar cergevesinden
sunulmaktadir. Yapilan arastirma sonuglarina gore, diinyada ve Turkiye’de cocuklarla
ilgili yaygin kalip yargilar su sekilde siralanabilir:

1. “Cocuklarin ciddi bir sekilde ifade ettikleri gortslerin yetiskinleri gildirmek i¢in
kullanilmas;,

2. Habere cazibe katmak i¢in sirin ¢ocuklarin kullanilmasi,

3. Cocugun 06zsaygisl veya yetiskinin ¢ocuga olan saygisi adina hicbir katkisi olmadigi
halde, duygu somiiriisii yapmak icin ¢ocuklarin sefil durumlardaki fotograflarinin ve
tasvirlerinin kullanilmasi,

4. Cocuklara biiytikliik taslanmasi ve tepeden bakilmasi,

5. Cocuklar konuyu daha iyi bildikleri halde yetiskinlerin ¢ocuklar adina konusmasi,
6. Cocuklara sirk hayvanlari gibi gosteri yaptirilmasi,

7. Yetiskinlerin cocuklarin bilgisizligini ortaya sermesi,

8. Yetiskinlerin cocuklar: kendi agizlarinda konusturmalari veya s6zlerini kesmeleri,
9. Cocuklar pasif olmadiklar1 halde dyleymis gibi gosterilmeleri,

10. Geng¢ insanlarin, “genclik” adi1 verilen sorunlu bir grupta toplanarak
adlandirilmalari,

11. Kanunla ihtilaf, madde bagimliligi, sokakta yasama gibi durumlarda ise toplumun
huzurunu “tehdit edenler” olarak géstermek” (UNICEF, 2007, s. 37-38).

Medyanin, bir birey olarak ¢ocuklarin kendisinden ne bekledigini bilmesi ve iceriklerini
buna gore olusturmasi hak odakli habercilik acisindan biiyiik 6nem tasimaktadir. “Cocuklar
medyadan ne bekler?” seklindeki soruya Onat ve Ak¢o su sekilde yanit vermektedirler:
“Bagsarisinin kamuoyuna yansitilmasinit ve ciddiye alinmayi bekler. Duygu, diisiince ve
sorunlarinin basin yolu ile paylasilmasini ve kisilik haklarina saygi gosterilmesini bekler.
Yetenegi ile tirettiklerinin duyurulmasint olumlu haberlerin 6znesi olmayr bekler. Kendi
gelisimine uygun ve anlayabilecegi egitim, kiilttir ve eglence igceren yayinlarin yapilmasini
bekler. Haberin konusu oldugunda érselenmemeyi, desifre edilmemeyi bunun karsiliginda
onemsenmeyi bekler.” (Onat & Akco, 2012, s. 84).

Cocuklarin haberlerde nasil temsil edilecegini yonelik ulusal ve uluslararasi g¢apta
cesitli etik ilke ve kurallar bulunmaktadir. Uluslararasi Gazeteciler Federasyonu'nun
cocuk haberciligiyle ilgili rehber ilkeleri, BBC rehber ilkeleri, Cocuk Haklar1 Bilgi Ag1
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(CRIN): Cocuklarla ilgili Haber Yaparken Basvurulacak Etik Ilkeler, Tiirkiye Gazeteciler
Cemiyetinin belirledigi ilkeler bunlarin baslicalaridir (UNICEF, 2007). Bu ilkelerin ana
amaci, “habercilik pratiklerinde insan haklarina/¢ocuk haklarina dayali bir yaklasimi
hakim kilmaya calismaktir” (Tosun, 2012, s. 180). S6z konusu ilkelerle temel olarak su
ortak noktalara vurgu yapilmaktadir:

1. Haberlerde dogruluk ve hassasiyete 6zen gosterilmeli,

2. Cocuklar haberlerde kalip yargilar cercevesinde haber yapilmamali, sansasyon ve
magazinel boyutta sunulmamali,

3. Cocugun iistiin yarar1 olmadigi siirece haberlerde kimligi ifsa edilmemeli,

4. Cocuklarin kendi gorislerini de medyada a¢iklama hakki verilmeli,

5. Cocugu veya yakinlarini riske atabilecek goriintii kullanilmamals,

6. Haberlerde ¢ocuklara yonelik 1rk, din, cinsiyet, yas, egitim gecmisi, statii gibi
konularda ayrim yapilmamaly,

7. Cocugun maddi ve manevi biitiinliigline zarar verecek, ¢ocuga yonelik siddeti
ozendirebilecek goriintii ve icerige yer verilmemeli,

8. Cocuklar olumlu haberlerde de yer almaly,
9. Cocuklar suclu olarak gosterilmemeli.

Ulusal ve uluslararasi diizenlemelere ragmen yazili, gorsel, isitsel medya ve sosyal
medyada ¢ocuklara yonelik hak ihlalleri igeren iceriklerin yayimlanmaya devam ettigi
goriilmektedir. Ozellikle dijitallesmenin etkisiyle beraber bircok haberin hiz kaygis
nedeniyle kontrolsiiz olarak dolasima sokulabilmesi, internette yayilabilmesi, defalarca
tretilebilmesi ¢cocuklara yonelik haberlerde etik sorunlar sebebiyle cesitli hak ihlallerini
artirmaktadir (Ozel, Deniz, & Pakkan, 2021, s. 135).

Habercilik etik ilkelerini konu alan cesitli belgelerde tasavvur edilen insan haklarn
algis1 ile habercilik pratikleri sonucu ortaya konulan haber metinlerindeki insan/¢ocuk
haklar algis1 arasinda biiyiik farkhiliklar oldugu séylenebilir. Ote yandan insan ve ¢ocuk
haklarinin algilanmasina yonelik sosyal ve kiiltiirel anlayislar da insan ve ¢ocuk haklariyla
ilgili haberlerin yapim siireclerini etkileyebilme potansiyeline sahiptir. Giindemine aldig1
haberler yoluyla medya kamuoyuna bir ¢ocuk imgesi sunar. Medyanin sundugu ¢ocuk
imgesi ¢ocuklara yonelik tutum, diisiince ve davranislar1 hem yansitir hem de pekistirir
(Tosun, 2012, s. 180-181). Bu nedenle medya c¢alisanlarinin ¢ocuk odakli habercilik
konusunda egitim alarak bilinclenmesi ve bunun habercilik pratiklerine uygulanmasi
son derece 6nemlidir. Sirin’in de (2014, s. 182) ifade ettigi gibi, “Artik diinyada ¢ocuk
ve medya sarmali vardir ve her gecen giin genisleyen bu sarmalin ¢ézimu tlkelerin
sinirlarini ¢oktan asmis ve Kkiiresel bir soruna doniismiistiir. Medyadan etkilenen taraf
cocuk ve etkileyen tiim taraflarin katilimi ve paydaslig1 saglanmadik¢a ¢ocuk ve medya
sarmalinin ¢ozlilmesi de giderek imkansiz hale gelmektedir”

Savas Konulu Haberlerde Gocuk Fotografi Kullamimi

Yaziya oranla, fotografin duyarhilik yaratan etkisinin daha giiclii oldugu séylenebilir.
Ozellikle de savas ve catisma bélgelerinde cekilen fotograflarin tarihi belge olma niteligi
ve manipiile edilebilir 6zelligi nedeniyle (Insan ve Hayat, 2016) fotografa konu bireyler
tizerinde daha fazla etkisi ve kaliciigl olma ihtimali ytksektir. Bu noktada 6nemli olan
bir eylem, durum, olay veya olguya yonelik kullanilacak fotografin se¢ciminde 6zenli
davranilmasi gerekliligidir. Fakat savas, deprem, sel gibi felaketler, cinayetler, kazalar s6z
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konusu oldugunda, meslegin gerektirdigi etik ilkeler cercevesinde fotografin se¢imi ve
yayimlanmasi daha biiytik bir 6nem arz etmektedir (Gezgin, 2002, s. 203).

Cocuklar medyada fotograf ve goriintii kullanimi yoluyla da hak ihlaline maruz
kalabilmektedirler. Bu ihlaller kii¢iik dusiiriicii veya suglayic1 gorsel kullanimi, ihlale
maruz kalan ¢ocuk/¢ocuklarin kimligini ifsa edecek gorsel kullanimi seklinde olmaktadir
(Salman, 2019). Medyada yer alan haberler yoluyla cocuk imgesi olusturulan imgeler, 6n
yargilar gibi olumsuzluklar iceriyorsa haberin magdur veya faili olmasi fark etmeksizin
cocuklara verecegi zarar da daimfi olacaktir (Tosun, 2012, s. 191). Haberler biiyiik oranda
uygun fotograflar esliginde aktarildigi icin haberde yaratilan ¢ocuk imgesi iyice pekisecek
ve kuvvetle muhtemeldir ki kalic1 olacaktir.

Savas ve catisma bolgeleriyle ilgili haberlerde ¢ocuklarin icinde yer aldig1 sartlar veya
iliskiler cocuklarin risk veya tehlike altinda olduklarini vurgulayan iletilerle birlikte
haklarinda haber tretilmektedir (Koman & Ozkan, 2018, s. 6). Uretilen bu haberlerde
catismaya yonelik goriintillerde cocuklarin kullanilmasi, medya tarafindan sunulan
en guclu trajedilerden biridir. Bu durumun analizini kullanilan goriintiilerin gii¢li bir
trajedi barindirmasi, savas ya da afet fotograflarinda ¢ogunlukla ¢ocuklarin kullanilmasi
ve bunun neticesinde de fotograflarin yogun duygular icermesi seklinde ifade edebiliriz
(UNICEE, 2007, s. 92-93).

Medyada yer alan ¢ocuk fotograflarinda duygusal yogunlugun vurgulanmasi, baska
bir ifadeyle duygu somiiriisii yapmak amaciyla ¢ocuklarin en duygusal, acikli halleri
yer alabilmektedir (Koman & Ozkan, 2018, s. 6). Bu durum bir savasla ilgili bilgilerin
aktarildigr haberlerde daha fazla dikkat ¢ekmektedir. Bugiin medyada bir savasin
etkileri ¢ocuk goriintiilerinin 6n planda yer aldig1 fotograflar araciligiyla aktarilmaktadir.
Duygusal yogunlugun iist diizeyde oldugu bu tiir fotograflarda ¢cocuklar savasin etkilerini
aktaran araci unsur rolii oynamaktadirlar.

Savas veya catisma bolgelerinde yasayan c¢ocuklarla ilgili fotograflarin seciminde,
yayimlanmasinda ¢ok dikkatli olunmalidir. Oncelikle belirtmek gerekir ki savaslar,
felaketler ve dogal afetlerle ilgili haberlerde cocuk gorsellerinin kullanilip kullanilmayacagi
yoninde mutlak kabul gormis, tartismasiz ve net bir kural yoktur. Fakat bu konunun
etik, psikolojik ve sosyolojik yonlerden tartisilmasi ya da haberin degerinin mi yoksa
cocugun Ustlin yararinin mi s6z konusu olmasinin tartisilmasi, baska bir deyisle konunun
kendisi 6nem tasimaktadir. Bu baglamda “Hangi durumlarda haberin degeri ¢cocugun
yuksek yararindan tstindir?” sorusu giindeme gelmektedir. Eger haber degeri ¢cocugun
Ustiin yararinin oniinde ise, ¢ocuklarla ilgili gorsellerin haberlerde kullanilmas: etik
olarak kabul edilebilir. Bir olayin haberlestirilmesinde, haber degerinin ¢ocugun iistiin
yararindan Ustiin olup olmamasina karar verme yukimluligl, esas olarak habercinin
kendisindedir. Bu sebeple, haberi toplayan gazetecinin, yayina koyan editoriin egitimi,
etik ilkelere bagliligi, birikimi, ge¢cmisi, kisiligi, hak odakl bir anlayisa sahip olup olmadigi
onemli bir rol oynamaktadir (Bilgig, 2020).

Savas konulu haberlerde ¢ocuk fotografinin kullanimi konusunda ¢ocugun iistlin yararinin
gozetilmesi yaninda biitiin haber tiirlerinde gecerli olan bir takim temel sinirlhiliklar ve
ilkelere de riayet edilmesi gerekmektedir. Haberlerde cocuklarin duygu sémiiriisii nesnesi
haline getirecek, cocuklara yonelik kalip yargilar1 pekistiren, yeniden tlireten bir durum
yaratilmamalidir. UNICEF (2007) tarafindan Cocuk Haklar1 ve Gazetecilik Uygulamalar:
Hak Temelli Perspektif kitap¢iginda Tiirkiye ve diinyada yapilan arastirma sonuclarina
gore cocuklarla ilgili kalip yargilar siralanirken, bu kalip yargilardan birisi de “Cocugun
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0zsaygisl veya yetiskinin cocuga olan saygisi adina hicbir katkisi olmadig halde, duygu
somuriisi yapmak i¢in cocuklarin sefil durumlardaki fotograflarinin ve tasvirlerinin
kullanilmas1” seklinde ifade edilmektedir.

Savas haberlerinde ¢ocuk fotograflarinin kullanimina yonelik ¢ocuk haberciligiyle ilgili
cesitli ulusal ya da uluslararasi kuruluslar tarafindan yayinlanan etik ilkelerde haberlerde
cocuk fotografi kullanimina yonelik genel ilke ve uyarilar da dikkate alinmalidir. Bu
baglamda Uluslararasi Gazetecilik Federasyonu'nun “Cocuk Haberciligiyle ilgili Rehber
llkeleri” ad1 altinda yayinladigi kriterlerde “cocuklarin fotograflarini ¢ekmek icin adil,
acik ve diirtist yontemler kullanilmali ve miimkiin oldugunda bu fotograflar1 ¢ocugun
veya ondan sorumlu bir yetiskinin, velinin veya vasinin rizasini alarak elde etmelidir”
seklinde ilke yer almaktadir. Cocuk fotograflarin1 ¢gekmek icin izin alinmasi gerekliligi
hemen biitiin ulusal ya da uluslararasi ilkelerle belirtilmektedir. Cocuk Haklar1 Bilgi Ag1
(CRIN) tarafindan “Cocuklarla ilgili Haber Yaparken Basvurulacak Etik Ilkeler” de “Her
tirli milakat, video ¢ekimi ve miimkiin oldugunda belgesel fotograf icin ¢ocuktan ve
velisinden izin alin.” seklinde ifade edilmektedir. Ayrica yine CRIN tarafindan “Cocuklarin
oykusiinlin veya gorlntlisiiniin yer aldigi daima konuya uygun bir baglam sunun.”
seklinde konumuz agisindan 6nemli olan bir ilke belirtilmektedir. Cekilen fotografin
konuya uygun bir baglam i¢inde sunulmasi énemlidir. Aksi halde fotografin aktaracagi
mesaj baglamindan kopuk olacaktir. Tiirkiye Gazeteciler Cemiyeti'nin de ¢ocuklarla ilgili
diizenlemesi bulunmaktadir. Tiirkiye Gazetecileri Hak ve Sorumluluk Bildirgesi'nde
“Gazetecinin Dogru Davranis Kurallar1” bashgi altinda ¢ocuklara yonelik “Cocuklarla
ilgili suclarda ve cinsel saldirilarda sanik, tanik ya da magdur (maktul) olsun, 18
yasindan kii¢tiklerin agik isimleri ve fotograflar1 yayinlanmamalidir. Cocugun Kkisiligini
ve davraniglarini etkileyebilecek durumlarda, gazeteci, bir aile biiyiigliniin veya ¢ocuktan
sorumlu bir baskasinin izni olmaksizin ¢ocukla réportaj yapmamali veya goriintisiinii
almaya calismamalidir” seklinde bir diizenleme bulunmaktadir (UNICEF, 2007, s. 62-65).

MedaWise Trust tarafindan “Savas ve Afet Zamanlarinda Cocuklarla Miilakat Yapan
Mubhabirler icin Rehber ilkeler” konumuz ag¢isindan biiyiik 6nem tasimaktadir. Bu ilkeler
soyle siralanmaktadir (BIANET, 2010):

1. Cocugun yliksek yararini her seyden iistiin tutun,

2. Mumkiin oldugundan izin alin,

3. Tam kimlik vermenin iyi ve kotii yanlarin diisiiniin,
4. Daima ag¢iklama yapin,

5. Cocuklara zaman taniyin,

6. Mimkiin olan her yerde iki kez kontrol edin,

7. Yanlis beklentilere yol agmayin,

8. Temaslar kurun,

9. Olumlu olana odaklanin,

10. Hareket yerine konusmak i¢in alan ayirin.

Savas ve ¢atisma bolgelerinde ¢ocuklara yonelik haber yapilirken savas veya ¢atismanin
cocuklar tizerinde yarattigl psikolojik etkiler de gz 6niine alinmalidir. Savasin yikic
etkisi yalnizca fiziki degil ayn1 zamanda psikolojiktir de. Bu baglamda savas ve catisma
bolgelerinde haber yaparken, goriintii toplarken bu hususun da dikkate alinmasi son
derece 6nemlidir.
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Yontem

Calismanin amaci; Suriye i¢ savasi 6rneginde ¢ocuklarin savasa yonelik haberlerde yer
alan fotograflar araciligiyla nasil temsil edildiklerini cocuk odakli habercilik baglaminda
incelemek, elde edilen verilerden hareketle ¢ocuklarin bu tiir haberlerde daha nitelikli
ve hak odakli yer almasini 6zendirmektir. Bu amaglar dogrultusunda “Savas konulu
haberlerde kullanilan fotograflarda cocuklar nasil temsil edilmektedir?” seklindeki
sorunun cevabi aranmistir. Calismada Sabah gazetesi haber sitesinde yer alan Suriye i¢
savasina yonelik haberlerde kullanilan alt1 farkli fotograf amagh 6rnekleme yapilarak
calisma kapsamina alinmistir. Calismada Sabah gazetesinin belirlenmesinde tiraj orani
dikkate alinmistir. Bu baglamda ¢alismanin tasarlandigi doneme denk gelen 01-07 Kasim
2021 haftas! tiraj raporunda tiraj orani en yiiksek olan Sabah gazetesi secilmistir. ilgili
tiraj raporuna (medyaajans, 2021)adl internet sitesinden ulasilmistir.

Calismada belirlenen alt1 fotograf Fransiz Dil Bilimci Roland Barthes’in diiz anlam ve yan
anlam kavramlari esas alinarak gostergebilimsel analiz yontemiyle incelenmistir. Barthes
gostergebilimi “Bir sertvendir, yani basima gelen seydir (Gosterenden bana gelen
seydir)” seklinde tanimlamistir (1995, s. 13). Sahin’e (2014, s. 14) gore gostergebilim
“biitlin bilimleri kapsayan ve bilimlerin sistemlerini dilsel gostergeler araciligiyla
gerceklestirme olanagi yaratan bir bilim dalidir” Gostergebilim, “cevremizde anlam ytikli
gosterge dizgelerinin iletisim boyutunda vermek istedikleri mesajlarin en dogru sekilde
ifade edilmesi icin calisir” (Caki, 2018, s. 66). Baska bir ifadeyle gostergebilim insanlarin,
icinde yer aldig1 diinyay1 anlamasini temin edecek bir model sunar (Rifat, 2014, s. 23).

Cagdas anlamda gostergebilimin iki 6nemli Onciisii vardir. Birisi Amerikali mantikei,
felsefeci, matematik¢i Ch. S. Peirce (1839-1914), digeri ise ¢agdas gostergebilimin
Avrupa’daki énciisii Isvigreli dilbilimci F. De Saussure’diir (1857-1913). Peirce dilsel ve
dil dis1 gostergelerle ilgili bir kuram tasarlayarak bunu “semiotic” olarak adlandirmistir.
Peirce’e gore gostergebilim gostergelerin bicimsel 6gretisidir ve ayni zamanda mantigin
bir baska adidir. Saussure, 68rencilerin derledigi ders notlarindan olusan ve 6liimiinden
sonra yayimlanan Genel Dilbilim Dersleri adli eserinde dil disindaki gostergelerin
isleyisini arastirmak amaciyla bir bilim dalinin kurulmasini ifade eder. Saussure bu bilim
dalin1 Fransizca “semiologie” olarak isimlendirir (Rifat, 2014, s. 30-32). Dilin gostergeler
sistemi oldugunu belirten Saussure’e gore gosterge gosteren ve gosterilenden meydana
gelen bir biitiindiir (Sahin, 2014, s. 30). “Gosteren, herkes tarafindan kabul géren anlami,
gosterilen ise mesaj1 gonderen Kkisi tarafindan kodlanan ve asil iletilmek istenen bilgiyi
kapsamaktadir” (Caki, 2018, s. 67).

Gostergebilim zamanla Barthes tarafindan gelistirilmistir. Barthes'in gostergebilim
anlayisinda dil her yerdedir. Barthes yazinin salt bir metin olmadigini, metnin toplumsal
bir tarafinin da oldugunu belirtir. Metin agisindan yazar ve okur esit 6neme sahiptir.
Anlam toplamsal olarak yazar ve okurun kiiltiirel diinyasinda olusur. Barthes’e gore okur
metni anlamlandirmalar yoluyla yeniden yaratir. Bu nedenle Barthes, metnin basinda
okurun bulundugunu, yazarin ise 61diigiinti ifade etmistir (Bircan, 2015, s. 39).

Barthes, kendi gostergebilim anlayisin1 kurgularken temel olarak doért ayrim tizerinde
durmustur. Bunlar dil ve soz, gosterilen ve gosteren, dizim ve dizge, diiz anlam ve yan
anlam ayrimlaridir. Bu ayrimlarin ilk ti¢li Saussure’iin Genel Dilbilim Dersleri kitabindan
alinmistir.  Doérdiinciisii olan diiz anlam ve yan anlam ayrimi ise yazarin kendisinin
ekledigi ayrimdir. Diiz anlam anlamin birinci diizeyi olup bu diizeyde gosteren ile
gosterilen bir araya gelerek gostergeyi olusturur. Yan anlam ise anlamin ikinci diizeyini
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olusturur. Burada diiz anlam1 meydana getiren gosterge bir baska gostergenin gostereni
durumuna gelir, yeniden bir gosterilenle birlesir ve boylece farkl bir gosterge olustur
(Cam, 2015, s. 291-297).

Cam‘a (2015, s. 297-298) gore, Barthes’in anlamin birinci diizeyi olarak nitelendirdigi
diiz anlam kavrami gostergenin ilk akla gelen, sozliikte ilk olarak yer bulabilecek anlam
olarak diisiiniilebilir Bu duruma ornek vermek gerekirse, “G-i-l gostereni ile ‘gul’
gosterileninin birlesiminden olusan dilsel gostergenin diiz anlami bitki ve cicek olarak
giili ifade etmektedir. Barthes’in anlamin ikinci diizeyi dedigi yan anlam diizeyinde ise
‘glil’ gostergesi, bir baska gosterilenin gostereni haline gelerek, bu sefer zihninde baska
bir tasarimla birlestigi zaman olusan ‘giil’ géstergesi, bu ikinci anlam diizeyinde artik aski
ifade eder hale gelmistir”

Diiz anlam, “géstergenin neyi temsil ettigini yan anlam ise gostergenin nasil temsil
edildigini” ifade etmektedir. Dliz anlamlar genel anlamda evrensel nitelige sahiptir bu
nedenle de yanlis anlasilma durumu so6z konusu degildir. Fakat yan anlamlar farkh kiiltiir
ve toplumlarda bireylerin zihinlerinde farkl anlamlar ifade edebilmektedirler (Karaman,
2017, s. 29). Bu durum yan anlamlarin yapisal 6zelliginden kaynaklanir. Yan anlamlar
oznel nitelige sahiptir, ayrica ideolojik diisiinceler de tasiyabilir. Ote yandan yan anlamlar
cagrisim ve mit boyutlarini da barindirir. Yan anlamlar sosyo-kiltiirel degerler, duygular,
fikirler, 6znel yorumlari icerir (Yengin, 2012, s. 15-16).

Bulgular

StOp

We Want To Haue =i

Sekil 1. “Ucaklart Durdurun Bayramlasacagiz’, (www.sabah.com.tr, 07.07.2016)

Tablo 1. Sekil 1’in C6ziimlenmesi
Gdsteren Kiz gocugu, slogan

Gosterilen Savas karsithdi, cocuklarin magdur ve masum oldugu

Gullimseyen kiz gocugu, lizerinde “Stop Warplane We Pant To Have Eid

Daz Anlam “(Ugaklari durdurun bayramlasacagiz)” yazili bir kagit pargasi tutmaktadir.

Bayramda ugaklar araciligiyla saldir olmamalidir. Savasta bayram gibi degerler

Yan Anlam g6z ardi edilmektedir. Savasta masum ¢ocuklar, magdur olmaktadir.

Haber fotografi diiz anlam bakimindan degerlendirildiginde tebessiim eder seklinde
goriilen kiz cocugu elinde “Stop Warplane We Pant To Have Eid“(Ugaklar1 durdurun
bayramlasacagiz) yazili bir kagit parcasi tutmaktadir.

Fotograf yan anlam boyutunda degerlendirildiginde edilgen bir 6zne olarak “yardim
bekleyen” konumunda olan kiz cocugu savasin bir kurbani olarak konumlandirilmaktadir.

812 Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 803-823



Aydin Kaymak, Aziz Cogkun Cocuk Odakli Habercilik Baglaminda Savas Konulu Haberlerde Kullanilan ...

Kiz ¢ocugu bayramda savas olmamasi gerektigi iletisini aktarmaktadir. Savas karsithigi
burada savaslardan en ¢ok etkilenen kitlenin ¢cocuklar oldugu ve onlarin savunmasiz
olduklar1 seklindeki kiltiirel kodlar diisiintldiiglinde fotografta kiz ¢ocugunun
kullanilmas1 masumiyet ve magduriyet ekseninde savas karsitligi mesajinin verilmesi
seklinde okunabilir. Cocugun tebessiim etmesi masumiyetin pekistirilmesinin yaninda
verilen mesaja ictenlik katmaktadir. Ayrica kagit parcasinin beyaz olmasi bu rengin
muhteva ettigi saflik, masumiyet, baris kavramlarina yapilan vurguyu pekistirmektedir.
“Stop Warplane We Pant To Have Eid“(Ugaklar1 durdurun bayramlasacagiz) slogani en
azindan bayramlarda u¢aklarin bomba atmamasi gerekliligine isaret etmektedir. Bu slogan
savasin bayram dahi dinlemedigini, savasta bayram gibi degerlere saygi gosterilmedigini
imleyerek savasin acimasizligina da vurgu yapmaktadir. Kagitta yazili “Warplanes” (Savas
ucaklari) kelimesinin kirmizi renkle belirtilmesi 6zellikle dikkat cekmektedir. Savas ucagi
kavrami saldiri, 6liim, yikim kavramlarina vurgu yapmaktadir. Bu kavramlarin kirmizi
renkte “Warplanes” kelimesiyle aktarilmasi ¢ocuk gorseliyle imlenen savas karsithginin
ayni zamanda okunmaya sunularak pekistirilmesi anlamini ihtiva etmektedir.

Sekil 2. “Suriye’de i¢ savasin 8. Yili: En az 450 bin insan hayatini
kaybetti’, (www.sabah.com.tr, 16.03.2018)

Tablo 2. Sekil 2’nin Coziimlenmesi

Gdsteren Cocuklar, koli, Gzeri 6rtull yigin, battaniye

Gosterilen Sefalet, barinma sorunu, masumiyet, magduriyet

Disarida oldugu anlasilan, bir battaniye tizerinde ¢ oglan ¢ocugu bir
Diiz Anlam kiz gocugu gorulmektedir. Cocuklardan biri uyumaktadir. Fotografta
bir koli ve Uzeri drtull bir yigin oldugu anlasiimaktadir.

Yan Anlam Savasta ¢ocuklar barinma gibi temel ihtiyaclar yéniinden magdur olmaktadir.

Haber fotografi diiz anlamiyla degerlendirildiginde disarida oldugu anlasilan, bir
battaniye iizerinde ii¢ oglan bir kiz cocugu goriilmektedir. Cocuklardan birisi uyumaktadir.
Cocuklarin yaninda agz1 acik bir koli ve iizeri bezle ortiilii bir y1gin goriilmektedir. Bezle
ortili yiginin kuvvetle muhtemel ev esyalari oldugu, 6rtiiniin s6z konusu ev esyalarini
korumaya yonelik kullanildig1 degerlendirilmektedir.

Fotograf yan anlam baglaminda degerlendirildiginde barinma sorununun 6n planda
oldugu goriilmektedir. Fotograf savasta ¢ocuklarin barinma gibi temel ihtiyaclar yontinden
magdur oldugu mesaj1 icermektedir. Fotografta ¢ocuklarin konumlanis sekli, duruslari,
bakislari, yiiz ifadeleri masumiyet kavrami ekseninde duygusal bir yogunluk icermektedir.
Bu durum c¢ocuklarin savasin bir tarafi olmamasina ragmen savastan en ¢ok etkilenen
kesim olduklarini ifade etmektedir. Cocuklar: sefil durumda gosteren fotograf ilk bakista
gorenlerde bir acima duygusu uyandiracak sekilde konumlandirilmistir. Fotograf, barinma
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gibi temel ihtiyaclar baglaminda savas karsithg iletisini de icermektedir. Fotograftaki
cocuklarin pasif konumlandirilis1 dikkat ¢eken bir baska noktadir. Pasif konumlandirilis
iletilerin, ¢ocuklarin iradelerinden mahrum olarak fotografi ¢ceken kisinin aktarmak
istedikleri baglaminda bigcimlendirildigini gostermektedir.

Sekil 3. “24 Bin Cocuk Hayatini Kaybetti’, (www.sabah.com.tr, 16.03.2018)

Tablo 3. Sekil 3’lin Coziimlenmesi

Gosteren Hareket halindeki kadin, erkek, yasli, gen¢ ve ¢ocuklar, ¢esitli esyalar, torba, ¢cantalar
Gosterilen Magduriyet, masumiyet, sefalet, go¢
Diiz Anlam Ellerinde torba, ¢anta, hali, battaniye gibi ¢esitli esyalar olan yasli,

geng, ¢ocuklardan olusan bir grup insan go¢ etmektedir.

Savas insanlari gdége mecbur kilmakta ve savasta aileler,

Yan Anlam yaglilar, kadinlar ve gocuklar magdur olmaktadir.

Fotografin diiz anlami ellerinde torba, ¢anta, hali, battaniye gibi c¢esitli esyalar olan
kadin, erkek, yasl, gen¢ ve ¢ocuklardan olusan bir grup insanin gé¢ etmekte oldugunu
gostermektedir.

Fotograf yan anlam boyutunda degerlendirildiginde savasin insanlar1 goce mecbur kildig:
ve savasta ailelerin magdur oldugu mesaj1 tasimaktadir. insanlarin ellerinde canta, torba
ve cesitli esyalarla birlikte hareket halinde goriilmesi goc ettiklerini gostermektedir.
Cogunlugunun kadin, ¢ocuk ve yashlarin olusturdugu insanlarin yer aldig1 fotografta
ailelerin i¢ savas nedeniyle yurtlarini terk etmek zorunda kaldigi mesaji hakimdir.
Gociin beklenmedik bir zamanda ve zorunlu olmasi nedeniyle bireylerin tasiyabilecegi
az miktarda esyay1 yanina alabildikleri goriilmektedir. Fotografta bu bireylerin nereye
gittikleri konusunda da bir belirsizlik hakimdir. Fotograf, yiiz ifadelerinden zorunlu
gocun psikolojik etkileri okunan bireylerin ve onlarla goriilen ¢ocuklarin geleceginin
belirsiz oldugu yan anlamini tagimaktadir. Zira gociin beklenmedik ve zorunlu olmasi
sistemli bir goce imkan vermemekte bu da bireylerin nereye ve ne sekilde gidecegini
belirsiz kilmaktadir.

Cocuklar bu fotografta da savastan en ¢ok etkilenen pasif 6zneler olarak 6n plandadir.
Bir parcasi olmadiklar i¢ savastan 6nemli oranda etkilenmeleri savasin acimasizligini
vurgulamaktadir.
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Sekil 4. “2. Diinya Savasi’ndan Sonraki En Biiytik Miilteci Gogti’, (www.sabah.com.tr, 16.03.2018)

Tablo 4. Sekil 4’tin Coziimlenmesi
Gosteren Kadinlar, ¢cocuklar, yikinti yapilar, harap olmus sokak, Filistin bayrag.

Gosterilen Savasg, 6lUm, masumiyet, magduriyet, caresizlik

Fotografta iki tarafi yikintilarla kapli, Filistin bayragi asil bir sokak, sokagin sonuna

Duz Anlam dogru birkag insan ve sokagin basinda t¢ kadin ile iki gocuk gérilmektedir.

Yan Anlam Savasin blyUk yikici etkileri vardir ve savasta en ¢ok kadin ve gocuklar magdur olmaktadir.

Fotograf diiz anlam baglaminda degerlendirildiginde Filistin bayragi asili ve her iki
tarafinda yikint1 yapilar olan bir sokakta birka¢ insan goriilmekte. U¢ kadin ve iki ¢ocuk
fotografta 6n planda. Kadinlardan birisi ayakta kucaginda ¢ocukla karsiya bakar sekilde
durmakta. Bir diger kadin kucaginda ¢ocukla oturmakta. Diger kadin ise agaca yaslanmis
sekilde oturan kadinin kucagindaki ¢cocuga bakmakta.

Fotografta savasin etkileri yikint1 yapilardan ag¢ik sekilde goriilmektedir. Fotografta kadin
ve cocuklarin 6n planda olmasi savasin yikici etkilerinden en ¢ok kadin ve ¢ocuklarin
magdur olduklar1 mesaji tasimaktadir. Bir savasta kadin ve ¢ocuklarin kiiltiirel kodlar,
askeri anlayislar cercevesinde savasin bir parcasi olmamasi gerektigi dikkate alindiginda
bu fotografta kadin ve ¢cocuklarin 6n planda olmasi devam eden savasin kadin ve ¢ocuklari
da etkiledigi, savastan en ¢ok kadin ve ¢ocuklarin zarar gordiigii seklinde okunabilir.

Ote yandan kadinlarin énlerinde duran birkag¢ parca ¢anta ayn1 aileye mensup oldugu
disiintilen bu bireylerin yikintilar arasinda barinak sorunu yasadig1 seklinde okunabilir.
Kadinlarin yanlarinda yetiskin erkek bireylerin olmamasi erkek aile bireylerinin savasta
kaybedilmis olabilecegini gostermektedir. Bu baglamda, yikinti1 yapilarla kapl sokak
da dikkate alindiginda, gorsel 6lim vurgusu da igcermektedir. Kadin ve c¢ocuklarin
yuzlerindeki donuk ifade caresizlik belirtmektedir. Kadin ve ¢ocuklarin yikik yapilar
arasinda caresizlik ifade eder sekilde 6n planda olmasi ilk bakista gérenlerde acima
duygusunun uyandirilmasina sebep olmaktadir.

Fotografta kadinlarin baslarinin kapali olmasi, basortistiniin dini a¢idan simgesel
bir degerinin olmasi goz online alindiginda fotografta verilen mesajlarin Miisliiman
kamuoyunda daha fazla ses getirecegi ve daha fazla dikkat ¢ekecegi soylenebilir. Bu
sekilde ¢cocuk ve kadinlar tizerinden verilen duygusal mesajlar dini icerik de kazanarak
daha fazla duygusal yogunluga yol agmaktadir.
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Yikintilarla kaph sokakta asili Filistin bayragi bu sokak o6zelinde Filistin'de savasin
etkilerinin genel olarak ne diizeyde oldugunu gostermektedir. Bir tilkenin bagimsizligini
simgeleyen bayrak milli duygulara vurgu yapmaktadir. Bu vurgu kadin ve ¢ocuklarin
devam eden savastan biiyiik oranda etkilendigi mesajiyla aktarilmaktadir.

— ——

Sekil 5. “Siviller Bircok Tehlikeli Durumla Karsi Karsiya’, (www.sabah.com.tr, 16.03.2018)
Tablo 5. Sekil 5’in Coziimlenmesi

Gosteren Kadinlar, gocuklar, cadirlar.
Gosterilen Masumiyet, magduriyet, caresizlik, barinma sorunu, sefalet.

Arkalarinda ¢ok sayida ¢adir olan, iki kadin ve ikisi oglan olmak Uzere g gocuk yurir
Diiz Anlam sekilde gorilmektedir. Kadinlarin birinin elinde iginde bir seyler olan poset ve diger
bir kadinin elinde ihtiyag maddesi oldugu disunilen bir nesne gorilmektedir.

Savas kadinlar ve gocuklar agisindan barinma sorununa neden olmaktadir. Savas, kadin

Yan Anlam ve gocuklarin magdur olmasina neden olmakta ve geleceklerini belirsiz kilmaktadir.

Fotograf diiz anlamiyla degerlendirildiginde yerel kiyafetli oldugu anlasilan iki kadin
ve ikisi oglan olmak tlizere li¢ cocuk ylrur vaziyette goriilmektedir. Kadin ve ¢ocuklarin
arkasinda Birlesmis Milletlere (BM) ait oldugu anlasilan ¢ok sayida cadir dikkat
cekmektedir.

Fotograf yan anlam baglaminda ele alindiginda fotografta anlam, kadin ve c¢ocuklar
acisindan barinma sorunu miti kullanilarak savasin etkisi tizerinden aktarilmaktadir.
Incelenen fotografta barinma sorunundan hareketle, savasin ¢ocuk ve kadinlar1 magdur
ettigine vurgu yapilmaktadir. Fotografta kadin ve ¢ocuklarin Birlesmis Milletlere (BM)
ait oldugu goriilen cadirlarda kaldig1 anlasilmaktadir. Kadinlarin yiiz ifadelerinden
caresiz ve uziintili bir ruh hali icinde olduklar1 goriilmektedir. Savasin ve onun getirdigi
evsizlik durumunun psikolojileri tizerinde 6nemli bir rol oynadigl yansitilmaktadir.
Kadinlarin caresiz ve uziintili ruh halleri bakima muhtag, pasif 6zne durumundaki
cocuklarin gelecekteki durumlarini da belirsiz kilmaktadir. Zira ilgi ve bakima muhtag
cocuklarin saglikli bir cevreye ve saglikli ebeveynlere ihtiyaci vardir. Bu durumlarin
yoksunlugu c¢ocuklarin gelecekteki durumlarini belirsiz kilmaktadir. Bu fotografta da
kadinlarin baslarinin kapali oldugu goriilmektedir. Bagortuisiiniin dini agidan simgesel
degeri fotograftaki duygusal mesajlarin yogunlugunu artirmakta ve fotografa daha fazla
duygusallik katmaktadir.
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Sekil 6. “Suriye’de Savas Silah Tiiccarlarinin Kazancini Katliyor!”, (www.sabah.com.tr, 12.04.2018)

Tablo 6. Sekil 6'nin Coziimlenmesi

Gosteren Cocuklar, baba, yetigkinler, yikik yapilar, moloz yiginlari
Gosterilen Savasg, 6lim, masumiyet, magduriyet, caresizlik, babanin yasadigi aci, dram
Diiz Anlam Fotografta yikik yapilar, moloz yiginlan arasinda yetiskinler ve
kucaginda iki oglan cocuk bulunan bir kisi gérilmektedir.
Yan Anlam Yikici etkilere sahip savasta gocuklar magdur olmaktadir. Savas

¢ocuklarla birlikte onlarin ebeveynlerini ¢aresiz birakmaktadir.

Fotografta yikik yapilar ve moloz yiginlar1 arasinda insanlar goriilmektedir. Fotografta
bir kucaginda iki oglan cocuk olan ve muhtemelen ¢ocuklarin babasi olan, bir Kkisi
gorilmektedir.

Fotograf yananlam baglaminda degerlendirildigi fotografta yer alan yikinti binalar ve
moloz yiginlar1 savasin yikicl etkisini gostermektedir. Ayrica fotograf bu etkinin baba
ve iki cocugu 6zelinde aileler ve ¢ocuklar tizerindeki etkisini de goz ontline sermektedir.
Fotografta ¢ocuklarin magdur oldugu mesaji hakimdir. Fotografta babanin yiiz ifadesinden
tzinti, caresizlik duygular1 belirgin sekilde goriilmektedir. Bu durum kucaginda iki
cocuguyla gortlen babanin ¢ocuklar agisindan tasidigl endise ve ¢aresizligin bir yansimasi
seklinde okunabilir. Babalarinin kucagindaki ¢ocuklar pasif birer 6zne olarak, ilk bakista
insanlarda acima hissi uyandiracak sekilde masumiyet, magduriyet ve savasin kurbanlari
olarak konumlandirilmaktadir.

Sonug

Suriye i¢ savasi orneginde cocuklarin savasa yonelik haberlerde yer alan fotograflar
araciligiyla nasil temsil edildiklerini, ¢ocuk odakli habercilik baglaminda incelemek
amaciyla yapilan bu ¢alisma sonucunda genellikle ¢ocuklarin masum ve savasta magdur
olduklar1 yoniinde mesajlar iletildigi goriilmiistiir. Cocuklarin savaslarda magdur oldugu
bir gercektir. Fakat incelenen haberlerde kullanilan fotograflarda bu gercek, yalnizca
savasin durdurulmasina ve bu yondeki politik amacglara yonelik bir deger tasimaktadir.
Cocuklarin savasta magdur olduklar1 yoniindeki salt gergeklik cocuklarin acinasi,
zavalli varliklar oldugu yoniindeki kurgusal gerceklikle paralel bir anlayisla standardize
edilmektedir. Incelenen haberlerde ¢ocuklarla ilgili kullanilan fotograflarin savasin yikici
etkilerinin ¢ocuklar 6zelinde gosterilmesi anlamini tasidigl anlasilmaktadir. Bu durum
cocuklari pasifize ederek bir ara¢ haline getirmektedir.

Fotograflarda genel olarak ¢ocuklarin vermek istedigi mesajlar degil, savastan 6nemli
oranda etkilendikleri tizerinde durulmaktadir. Cocuk odakli habercilik acisindan
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fotograflarda ¢ocuklarin istek, beklenti ve diisiincelerini yansitan iletilerin aktarilmasi
beklenmektedir. Bu baglamda fotograflarda ¢ocuklar pasif durumda ve verilen mesajlar
yetiskinlerin bakis acisiyla yansitilmaktadir. Bu durum c¢ocuklarin birey olarak yok
sayllmas1 anlamina gelmektedir. Zira birey kendi 6zgiir iradesi, tercihleri, arzulari olan
insanlar ifade etmektedir. Cocuklarin yetiskin bakis acisiyla, yetiskinlerin arzu, istek ve
beklentileri dogrultusunda haberlerde yer almasi birey kimliklerinin siliklestirilmesi
anlamina gelir  Ayrica bu durum c¢ocuk gorsellerini yetiskinlerin arzu, istek ve
beklentilerini aktarma araci haline getirmektedir.

Incelenen fotograflar, cocuk odakli habercilik ekseninde ele alindiginda bu fotograflarda
cocugun Ustlin yararinin tam anlamiyla gozetilmedigi soOylenebilir. Fotografta
cocuklar genellikle sefil ve ilk bakista izleyenlerde acima duygusu uyandiracak
sekilde konumlandirilmaktadir. Bu durum c¢ocuklar1 acima duygusunun bir nesnesi
haline getirmektedir. Ote yandan incelenen fotograflarin tamaminda ¢ocuklarin agik
goruntiilerinin yer aldig1 goriilmektedir. Bu durum ¢ocugun istiin yarari1 baglaminda
tartismaya ac¢ik bir konudur. Zira cocuklar fotograflarda sefil, acinasi, zavalli olarak
goriilmekte dolayisiyla da duygu somiiriisiine acik konumda olmaktadirlar. Cocuklarin
duygu somirii araci haline getirilmemesi, sefil goriintiilerine yer verilmemesi, lstiin
yararl olmadigl stirece kimliklerinin ortaya konulmamasi cesitli ilke ve kurallarla
belirtiimektedir. ilgili fotograflarda bu kurallara riayet edilmedigi anlagilmaktadr.
S6z konusu bu durumlar da ¢ocuklarin birey olma gergegini siliklestirmektedir. Ayrica
fotograflarda cizilen genel profil mevcut toplumsal ve kiiltiirel anlayisla ortiismektedir.
Egemen ideoloji ve diisiincelerden yana bir profil ¢izen medyanin ¢ocuklar1 olumsuz
duygularla yansitmasi ¢ocuklara yonelik gelecek algilarin da bu yonde sekillenmesine
neden olacaktir.

Fotograflarda savas magduru ¢ocuklara yonelik beslenme, barinma gibi temel sorunlar
disinda o6zel bir duyarhlik gelistirilmedigi, ¢ocuklarin yasadigl sorunlarin yalnizca
beslenme ve barinma ekseninde sinirlandirildigl gorilmustir. Cocuklarin barinma,
beslenme gibi agilardan zor durumlarda olduklarinin aktarilmasina ragmen, ¢ocuklara
yonelik neler yapilabilecegi, ¢ocugun yararinin savasi durdurmak disinda neleri
gerektirdigi ele alinmamaktadir. Savas ve catisma bolgesindeki cocuklarin egitim, saghk,
psikolojik destek gibi pek ¢ok sorun yasadiklar1 goz oniine alindiginda bu unsurlarin
fotograflarda yer almamasi ¢cocuk odakl habercilik agisindan elestiriye a¢ik bir durumdur.
Cocuklarn fotograflarda yalnizca belli yonleriyle ele almak diger bircok yonden yok
saymak anlamina gelmektedir. Ayrica bu durum hak odakl bir anlayistan da uzaktir.

Cocuk odakli habercilik konusunda akademik anlamda ¢esitli ¢calismalar yapilmaktadir.
Fakat savasla ilgili haberlerde yer alan cocuk fotograflarinin ¢ocuk odakli habercilik
esasinda ele alan herhangi bir ¢alismaya rastlanmamistir. Cocuk odakli habercilige
dayanan bir gazetecilik anlayis1 medya araciligiyla yaratilan ¢ocuk imgesinin olumlu
algilanmasinda biiyiik 6neme sahiptir. Cocuk odakli habercilige duyarli olmayan bir
bakis acisinin medyada etkin olmasi ¢ocuklarin haklar anlaminda olumsuz temsil
edilmesine neden olacaktir. Bu nedenle medyada ¢ocuk konulu igeriklerin, savas ve
catisma bolgelerinde cekilen ¢ocuklarla ilgili fotograflar da dahil olmak tizere bilimsel
anlamda incelenmeli, haber ve fotograflardaki mevcut hak ihlalleri tespit edilmeli,
bu ihlallere yonelik kamuoyunu bilgilendirilmeli ve konuya yonelik toplumsal bir
hassasiyet olusturulmalidir. Yapilan akademik ¢alismalarda haber ve fotograflarda cocuk
haklarinin ihlaline neden olan bireysel, toplumsal ve 6rgiitsel yapilar biitiin boyutlariyla
degerlendirilmelidir.
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Genis Kkitlelere ulasma ve onlar etkileyebilme gilicline sahip medyanin “Gazetecilerin
cocuk haklariyla ilgili kendi kurumsal ve kisisel etik kodlarini gelistirmesi (Tosun, 2012,
s. 194), cocuk odakl habercilik anlayisiyla iceriklerinde ¢ocuk haklarin1 gozetmesi
gerekmektedir. Bu baglamda medya ¢alisanlarina ¢ocuk haklari, ¢cocuk odakli habercilik
gibi konularda egitim verilmesi, bu egitimin haber Uretim pratiklerine yansitilmasi
saglanmalidir. Zira ¢ocuk haklar1 ve ¢ocuk odakl habercilik ilke ve kurallarindan haberi
olmayan medya c¢alisanlarinin medya iceriklerinde cocuk odakli anlayisla hareket
etmesi beklenemez. Ayrica haber tlretim slirecinde ¢ocugun yararinin her seyden tustiin
oldugu bilincinden hareketle ¢cocuk haklarinin hi¢cbir ekonomik, siyasi ¢ikar tarafindan
golgelenmesine izin verilmemelidir. Ozellikle savas ve catisma bélgelerinde cekilen
fotograflarin maniptile edilebilir 6zellikte olmasi ve tarihi belge niteligine sahip olmasi gibi
nedenlerle bireyler lizerindeki etkisi ve kalicilig1 dikkate alinarak cekilen fotograflarda
cocuk odakli habercilik geregi belirtilen ilke ve kurallara azami 6nem gosterilmesi biiytik
onem tasimaktadir.
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Semiotic Analysis of Photographs of Children Used in
War-Themed News in the Context of Child-Focused
Journalism: The Case of the Syrian Civil War
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Extended Abstract

War is expressed as a comprehensive and dynamic phenomenon that is associated with
humanity and that has changed many times in terms of methods and practices in the
historical sense, and therefore has differentiated. This phenomenon can be considered
as a radical reality in which empires and nation-states experienced in the early ages. War
has sometimes been used as an effective force for societies to gain superiority over one
another, and sometimes to gather wealth and fame(Eker, 2015, s. 33). In this power race,
when one of the parties cannot gain superiority over the other, it can lead to difficult
situations. As a matter of fact, the “Arab Spring” period that started in Tunisia in 2010
caused all Middle Easterns to face difficult situations. Perhaps the most visible of this
period is the Syrian civil war. This war, which started on March 15, 2011, has turned
into a human drama. The Syrian civil war, which threatens all humanity in general, has
also caused enormous problems for children. This situation is also emphasized in the
“International Day of Innocent Children Victims of Aggression” organized by the United
Nations (UN) every year on 4 June to draw attention to children’s rights and to remind
of their commitment. It is reported by the UN that the children has paid the price for
civil war and that a total of 6.7 million people, 2.5 million of whom were children, had
to leave their country due to the civil war. According to the report of the United Nations
Children’s Fund (UNICEF); Many children in Syria continue their lives without the
necessary health services and one out of every three children cannot get education. In
addition, according to the related report; Since the beginning of the civil war in Syria, at
least 29,296 children have been killed by the conflicting parties, many injured or maimed
(Kako, Suriye’deki i¢ savasin bedelini ¢ocuklar 6dtiyor, 2020). These data are important
as they show that the Syrian civil war has had devastating effects on children. It is of
great importance that these effects on children are conveyed by the media, also known
as the voice of the public. While reporting the effects of the civil war on children in the
context of rights-based reporting, the media should consider that these children are also
individuals. It is expected that children should be visible in the news in the sense of right,
be represented as a subject without being objectified, express their feelings, thoughts and
problems, not be offended, and media should not reveal their identities and protect their
personal rights. Based on the assumption that this is not the case, the study focuses on
how children are represented through the visuals in the news about the war.

The aim of the study is to examine how children are represented through the photographs
in the news about the war in the example of the Syrian civil war, in the context of child-
focused journalism, and to encourage children to be more qualified and rights-oriented
in such news based on the data obtained. For these purposes, the question of “How are
children represented in the photographs used in the news about war?” is examined. In the
study, six different photographs used in the news about the Syrian civil war in the news
site of Sabah newspaper are included in the study by purposive sampling. In the study,
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the circulation rate is taken into account in the determination of Sabah newspaper. In this
context, Sabah newspaper having the highest circulation rate in the circulation report for
the week of 01-07 November 2021, which coincides with the period when the study was
designed, is selected. The relevant circulation report has been accessed from the website
(mediaajans, 2021). The six photographs determined in the study are analyzed using
the semiotic analysis method based on the denotation and connotation concepts of the
French Linguist Roland Barthes. Barthes defined semiotics as “It is an adventure, that is,
what happens to me (What comes to me from the signifier)” (1995, p. 13). As a result
of the examinations, it has been determined that the children are generally positioned
as miserable and in a way that arouses pity in the audience. In the photographs used,
children were shown as individuals who were significantly affected by the war rather
than being the subject of the message to be conveyed. In addition, it has been observed
that no special sensitivity has been developed for children other than basic problems
such as nutrition and shelter in the photographs. In summary, we can say that the benefit
for the child is not fully taken into account in the photographs used.

Keywords: Child-Oriented Journalism, War News, War Photos, Semiotics, Syrian Civil
War.
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Insan Haklar1 Bildirgesi uyarinca, diinya genelinde iskence, insan haklari ihlali olarak degerlendirilmektedir.
Pek cok tilke, iskenceyi su¢ olarak kabul etmekte ve cesitli cezai yaptirimlarla iskencenin 6niine gegmeyi
amaglamaktadir. Bunun yaninda Uluslararasi Af Orgiitii (Amnesty International, Al) gerceklestirdigi
kampanyalardaki kamu spotlariizerinden iskenceye karsi ¢esitli mesajlar vererek, uluslararasi kamuoyunda
iskenceye kargi farkindalik olusturmaya ¢alismaktadir. Calismada Al'nin cesitli tilkelerde gerceklestirdigi
iskence karsiti kampanyalarda iskencenin engellenmesine yonelik vermek istedigi mesajlar1 incelenmistir.
Bu amacla calismada Al'nin iskence karsiti kampanyalarda kullandigi kamu spotlari, ingiliz dilbilimci
Geoffrey Leech’in Anlamlandirmanin Yedi Tiirti (kavramsal, yan, toplumsal, duygusal, yansitici, esdizimsel
ve konusal anlam) tlizerinden gostergebilimsel agidan analiz edilmistir. Calisma kapsaminda elde edilen
bulgular 1s181nda iskence karsiti kampanyalardaki kamu spotlarinda yer alan goérsel ve yazil gostergeler
tizerinden insanlarin aktif olarak iskence karsiti miicadeleye dahil olmasiyla iskencenin énlenebilecegine
yonelik mesajlarin verildigi ortaya ¢ikarilmistir. Bu sekilde Al'nin gerceklestirdigi kampanyalar tizerinden
uluslararasi kamuoyunda iskence karsiti aktivistlerin sayisinin arttirilmaya ¢alisildigi sonucuna ulasilmistir.

Anahtar Kelimeler: iskence, Kampanya, Kamu Spotu, insan Haklari, Aktivizm.

Abstract

Torture is considered a violation of human rights worldwide according to the Declaration of Human Rights.
Many countries accept torture as a crime and aim to prevent torture with various penal sanctions. In
addition, Amnesty International (AI) tries to raise awareness against torture in the international public
opinion by giving various messages against torture through public service announcements in its campaigns.
In the study, the messages that Al wanted to give for the prevention of torture in the anti-torture campaigns
carried out in various countries. For this purpose, the public service announcements used by Al in anti-
torture campaigns were analyzed semiotically through British linguist Geoffrey Leech’s Seven Types of
Meaning (conceptual, connotative, social, affective, reflected, collocative, thematic meaning) in this study.
In the light of the findings obtained within the scope of the study, it was revealed that messages that torture
can be prevented by actively participating in the anti-torture struggle through the visual and written
indicators in the public service announcements in the anti-torture campaigns. In this way, it was concluded
that the number of anti-torture activists in the international community is sought to be increased through
the campaigns carried out by AL

Keywords: Torture, Campaign, Public Service Announcement, Human Rights, Activism.
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Girig

Iskence, insan haklar1 ihlallerinden biri oldugu icin uluslararasi anlagmalarla
yasaklanmistir. Iskence yasagi da uluslararasi hukukta ve insan haklarinda yerlesik, mutlak
bir hakki ifade etmektedir (Mooney, 2018, s. 143). Bu nedenle diinyadaki pek ¢ok iilke
de iskencenin 6niline gegmeye yonelik 6nemli girisimlerde bulunmakta, iskenceye karsi
uygulanan cesitli cezai yaptirimlarla iskenceye yonelik caydiricilar olusturulmaktadir.
Buna karsilik giinlimiizde diinyanin bazi bolgelerinden cesitli iskence haberleri gelmeye
devam etmektedir. Bu tiir iskence haberleri, pek ¢ok sivil toplum kurulusunun diinya
genelinde iskencenin engellenmesine yonelik faaliyetlerde bulunmasina yol agmaktadir.
Ozellikle insan haklar1 iizerine ¢alismalar yiiriiten sivil toplum kuruluslarindan biri
olan Uluslararas1 Af Orgiitii (Amnesty International, Al), gerceklestirdigi kampanyalarla
iskencenin ortadan kaldirilmasina yonelik 6nemli girisimlerde bulunmaktadir. Al,
bu girisimlerle iskence karsithig1 konusunda insanlarda duyarlilik olusturarak diinya
genelinde iskence karsiti kamuoyunun gliclenmesi icin ¢alismaktadir.

Al'nin iskence karsiti kampanyalari, uluslararasi alanda sivil toplum kuruluslarinin
iskence karsiti ¢alismalarina 1sik tutulmasi bakimindan énem tasimaktadir. Bu agidan
calismada Al'nin iskence karsiti kampanyalari 6zelinde yapilan incelemeyle uluslararasi
alanda iskencenin ortadan kaldirilmasina yonelik gerceklestirilen kampanyalarda
anlamsal olarak hangi mesajlarin verildiginin gosterilmesi ama¢lanmistir. Bu amacla
Al'nin c¢esitli tilkelerdeki subelerinin iskence karsiti kampanyalar1 gostergebilimsel
acidan analiz edilerek kampanyalarda iskencenin ne sekilde sunuldugu aciklanmaya
calisiimistir. Elde edilen bulgular lizerinden “Al'nin iskence karsiti kampanyalarindaki
kamu spotlarinda yer alan gorsel ve yazili gostergeler tizerinden iskencenin 6nlenmesine
yonelik hangi mesajlara yer verilmistir?” seklindeki sorunun yanitlanmasi hedeflenmistir.

Calisma, uluslararas1 alanda iskence karsiti aktivistlerin kampanyalarini yansitmasi
bakimindan 6nem tasimaktadir. Bu agidan ¢alismanin, iskence, aktivizm, uluslararasi
kampanyalar ve Al tlzerine incelemelerde bulunan iletisim alanindaki arastirmacilarin
yararlanabilecegi bir kaynak olmasi amag¢lanmistir.

1. Literatiir incelemesi

Al lizerine alanda cesitli akademik ¢alismalar yapilmistir (Baehr, 1994; Macintyre, 2020;
Russell, 2002; Vestergaard, 2008). Bu calismalar igerisinde:

Scoble & Wiseberg (1974), Murphy & Ruane (2003), Al ve insan haklariny;
Thakur (1994), Martens (2006), Al ve Birlesmis Milletler’i;

Waston (1997), Al ve kadinlarin insan haklarini;

N. Gallagher (2005), Al ve Miisliiman kadinlarin insan haklari fikrini;
Fleay (2012), Al Cin’de ulusotesi aktivizm ve insan haklarini;

Sithole (2016), Al, Avrupa Konseyi ve 6liim cezasinin kaldirilmasini;

e Ulltveit-Moe (2006), Al ve yerli haklari ele almistir.

Al Uzerine cesitli akademik ¢alismalarin yapilmis olmasina karsilik Al ve iskence iizerine
sinirli ¢alismaya ulasiimistir.

Iskenceyi farkli konu ve iceriklerde inceleyen pek ¢ok akademik ¢alisma mevcuttur.
Bu ¢alismalarin énemli bir boliimiinde iskencenin yol ac¢tig1 saglik sorunlari tlizerinde
odaklanilmistir. Bunun disindaki ¢alismalarda ise: Spjut (1979), Avrupa insan haklari
sozlesmesi uyarinca iskenceyi; Allodi & Stiasny (1990), iskence magduru olarak kadinlari;

826 Erciyes iletisim Dergisi | Temmuz/July 2022 Cilt/Volume 9, Say/Issue 2, 825-841



Tugba Baytimur Geoffrey Leech’in Anlamlandirmanin Yedi Tuirii Isiginda Uluslararas Af Orgiitii'nin ...

Chester (1992), kadinlar ve siyasi iskenceyi; Montgomery, Krogh, Jacobsen, & Lukman
(1992), iskence magdurlarinin ¢ocuklarini; Gagarin (1996), Atina hukukunda kolelere
iskenceyi; Sironi & Branche (2002), iskence ve insanligin sinirlarini; Allhoff (2003),
teror ve iskenceyi; Cohen & Corrado (2005), cagdas diinyada devlet iskencesini; Pfiffner
(2005), iskence ve kamu politikasini; Bellamy (2006), terorle miicadelede iskence
ve etigi; Goodliffe & Hawkins (2006), devletler ve iskenceye karsi sozlesmeyi; Einolf
(2007), iskencenin diisiisti ve ylkselisini; Linklater (2007), iskence ve uygarligi; Gronke
vd. (2010), 2001-2009 yillar1 arasinda ABD kamuoyunda iskenceyi; Wallace (2013),
uluslararasi hukuk ve halkin iskenceye karsi tutumunu; Knox vd. (2014), cocuk istismari
bicimi olarak ¢ocuk iskencesini; Kutz (2014), Amerikan giivenlik politikasinda iskence
ve suikasti; Chilton & Versteeg (2015), anayasal iskence yasaklarinin basarisizligini;
Benjamin (2016), otoriterlik ve iskenceye karsi tutumlari ve Conrad, Hill, & Moore (2018),
iskence ve demokratik kurumlarin sinirlarini incelemistir. Kalin (1998) ve Kelly (2019)
ise iskenceye karsi miicadeleyi konu alan ¢alismalar yapmistir. Buna karsilik ¢alisma
kapsaminda iskenceyi konu alan akademik calismalara yonelik yapilan incelemede,
iskenceye karsi hazirlanan kampanyalar konusunda akademik literatiirde 6nemli bir
boslugun oldugu ortaya ¢ikmistir.

Calismadan elde edilecek bulgular tizerinden iskence karsiti kampanyalarla ilgili alandaki
boslugun bir 6lciide giderilmesine ¢alisiimistir.

2. Yontem

Calismada Al'nin kampanyalarina iliskin 438 igcerige ulasilmis, bu iceriklerde Al'nin
Arjantin, Birlesik Krallik, Fransa, Norve¢ ve Sili subelerinde bir ve Belcika subesinde
ise iki olmak tlizere dogrudan iskenceyi konu alan toplam yedi kampanya bulunmustur
(ADS, 2022). Bu kampanyalarda Arjantin’de iki, Belgika’da (her iki kampanyada da) iig,
Birlesik Krallik’'ta li¢, Fransa’da ii¢, Norvec'te ii¢ ve Sili'"de dort benzer icerikte kamu
spotu yayinlanmistir. Calismada Al'nin subelerinin kampanyalarinda yayinlanan kamu
spotlarinin benzer iceriklere sahip olmasindan dolay1 her subenin yalnizca bir kamu
spotu ¢alisma kapsaminda analiz edilmistir.

Calismada Al'nin toplam yedi kamu spotundaki gorsel ve yazili gostergeler, ingiliz
dilbilimci Geoffrey Leech’in Anlamlandirmanin Yedi Tirti (kavramsal, yan, toplumsal,
duygusal, yansitici, esdizimsel ve konusal anlami) tizerinden incelenmistir. Kavramsal
anlam, gostergenin ilk ortaya konulan temel anlamini ac¢iklamaktadir Bu ac¢idan
kavramsal anlamda gostergenin ortaya koydugu anlam tzerinde insanlar arasinda bir
uzlasi s6z konusudur. Yan anlam ise kullanildig1 baglama gore sekillenen ve 6znellik
iceren bir anlamdir. Bu a¢idan yan anlamda anlamlar farklhlasabilmektedir. Toplumsal
anlam, mesaj1 olusturan tarafin hangi Uslup icerisinde mesaji olusturdugu, diger bir
ifadeyle neyi, nasil dedigi tizerinde durmaktadir. Duygusal anlam, mesaji olusturan kisinin
duygularina odaklanmakta, mesaji alan kisiye yonelik tavrini aciklamaktadir. Yansitic
anlam, mesajda kullanilan gostergelerin kullanildig1 yere gore anlam kazanmasini ifade
etmektedir. Esdizimsel anlam, bir gosterge iizerinden farkl gostergelere yonelik cagrisim
yapilmasini agiklamaktadir. Konusal anlam, gostergeler tizerinden odaklanilan konuyu,
verilmek istenen mesaj1 ifade etmektedir (Leech, 1985, s. 9-20).

Calismada kamu spotlarindaki gostergelerin en kapsaml sekilde incelenmesine olanak
taniyacagl diisiindiigii icin kamu spotlarinin goéstergebilimsel analizinde Leech’in
modelinin kullanilmasi tercih edilmistir. Bu agidan ¢alisma kapsaminda kamu spotlari
siraslyla Leech’in gostergebilim kavramlar: lizerinden analiz edilmis ve elde edilen
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bulgular i1s181nda Al'nin kamu spotlar1 yoluyla iskence karsitligina yonelik vermek istedigi
mesajlar kapsamli olarak ortaya konulmaya ¢alisiimistir.

3. insanlik Sucu Olarak iskenceye Genel Bakis

Glinlimiizde diinyanin cesitli bolgelerinde ayrimcilik, irkeilik, yargisiz infaz, orantisiz gii¢
kullanimi ve siddet gibi insan haklari ihlalleri meydana gelmektedir. iskence de ge¢misten
glinlimiize insan haklar ihlalinin yasandigr énemli konulardan birini olusturmaktadir.
Iskenceler, fiziksel ve zihinsel saghig1 olumsuz etkiledigi gibi kimi zaman da insanlarin
hayatlarini kaybetmesine yol acabilmektedir.

Iskence insanligin acimasiz bir yoniinii olusturmakta, baska bir insana kasith olarak
ac1 ve 1stirap cektirmeyi temsil etmektedir. Iskence uygulamasi herhangi bir etnik,
ulusal veya cografi grupla sinirli olmamakta daha ziyade, diinya ¢apinda yaygin olarak
uygulanmaktadir. Iskence, fiziksel, psikolojik ve cinsel olmak iizere bircok bicim
alabilmektedir. Uygulanan iskence tiirtinden bagimsiz olarak, magdurlar genellikle ilk
olaydan sonra uzun yillar devam edebilen ve ¢ogu zaman yasamin bir¢ok alaninda ciddi
sorunlara yol acabilen zayiflatic1 fiziksel, psikolojik ve agriyla ilgili komplikasyonlara
maruz kalabilmektedir (Carinci vd., 2010, s. 77). Bu nedenle iskenceye maruz kalan
kisinin yasami, yalnizca iskenceye maruz kaldig1 siirecte degil iskence sonrasindaki
siirecte de olumsuz yonde etkilenebilmektedir.

Iskence yontemleri normalde fiziksel veya psikolojik olarak smiflandiriimaktadir.
Fiziksel iskencenin birincil amaci, darbe, tekme, elektrik iskencesi, su iskencesi ve/veya
diger bircok fiziksel siddet bicimini kullanarak kurbana degisen derecelerde fiziksel aci
vermektir. Psikolojik iskencenin amaci, ruhsal aciya neden olarak magdurun psikolojik
savunma mekanizmasini zarara ugratmaktir. Burada kullanilan yontemler genellikle uzun
stireli izolasyon, kapsamli ve yorucu sorgulama, duyu ve uyku yoksunlugu, tehditler, sahte
infazlar, baskalarinin iskencesine tanik olma, ¢iplaklik ve cinsel iskence gibi diger kii¢iik
diistiriici muamele bicimleridir (Agger, 1989, s. 306). Iskence, bireyin kendisiyle olan
iliskisini olumsuz etkileyebilmektedir. Insan haklar ihlallerinin en yogun bicimlerinden
biridir, ¢ciinki kasithdir ve magdur ile fail arasindaki iliski baglaminda gerceklesmektedir
(Gray, 2001, s. 29-30). Bu nedenle insan haklar érgiitleri, iskenceye karsi cikmaktadir.

20. yuzyildaki iskence uygulamasinin 6nceki donemlerdeki iskence uygulamasindan
onemli 6lciide farkli oldugu goriilmektedir. Daha dnceki donemlerde iskence, yargiglar
tarafindan emredilen, diizenlemeye tabi ve a¢ik alanda yiiriitiillen resmi bir yasal
prosediirii icermistir. 20. yiizyill boyunca iskence, resmi yasal uygulamanin disinda,
hiiktimetin glivenlik gli¢leri tarafindan, diizenleme olmaksizin gizlice ger¢eklestirilmistir.
Bununla birlikte, 6nceki c¢aglarda iskenceyi yoneten ayni genel kaliplar (vatandas
olmayanlara, agir suglardan siiphelenilen vatandaslara ve siddetli tehdit kosullarinda
iskence) 20. yiizyilda da énceki yiizyillarda oldugu gibi ortaya ¢ikabilmistir. Insan haklar
normlarinin yiikselisinin iskencenin yayginligi iizerinde 6nemli bir etkisi olmus, ancak bu
normlar oncelikle liberal demokrasilerde yer almistir. Liberal demokrasilerde bile, asiri
tehdit kosullarinda vatandas olmayanlara yonelik iskence vakalarinda iskenceye karsi
normlar ihlal edilebilmektedir. Liberal demokrasilerde iskencenin azalmasina ragmen,
iskence diinyanin baska yerlerinde yaygin olarak varligimi siirdiirmiistiir. iskenceye en
yaygin olarak koleler, yabancilar, savas esirleri ve irksal, etnik ve dini yabanci gruplarin
tiyeleri gibi bir toplumun tam iiyesi olmayan kisiler maruz kalabilmektedir. Iskence, bir
toplumun iiyelerine veya vatandaslarina karsi daha nadiren yapilabilmekte ve yalnizca
son derece ciddi suglarda, 6zellikle de vatana ihanet vakalarinda ortaya ¢ikabilmektedir
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(Einolf, 2007, s. 112-113). Diger yandan kimi zaman gerceklesen i¢ savaslarda da cesitli
iskence haberleri medyanin giindeminde yer alabilmektedir.

4. Uluslararasi Af Orgiitii’niin Faaliyetleri ve iskence Karsiti Kampanyalari

Uluslararasi Af Orgiitii, insan haklari ihlallerine kamuoyunun dikkatini cekmek misyonuyla
1961 yilinda Londra’da kurulmustur. insan Haklar1 Evrensel Beyannamesi’nin herkes icin
gecerli oldugu bir diinya vizyonuna gore eylem kapsamini, siyasi mahkiimlarin serbest
birakilmasindan olim cezasinin kaldirilmasi, cinsel ve treme haklarinin korunmasi,
ayrimcilikla miicadele, miilteci ve gocmenlerin savunulmasi gibi giincel ve acil konulara
yonelik genisletmistir. Ayrica organizasyon, ¢esitli konulara daha iyi yanit vermeyi
amagclayan diinya ¢apinda iisler kurmus ve énemli 6diiller (1977’de Nobel Baris Odiilii ve
1978'de Birlesmis Milletler insan Haklar1 Alam Odiilii gibi) almistir (Loureiro vd., 2018,
s. 2). Nitekim 1970’li yillarin sonlarinda Al, ulusoétesi bir insan haklar1 agina déniismiis
ve calismalari uluslararasi izleyicilerden biiytik ilgi géormiistir (Fleay, 2012, s. 919).
Glintimiizde Al'nin Turkiye de dahil olmak tizere pek cok iilkede subesi bulunmaktadir.

Al, insan haklarina iliskin pek ¢ok konuda oldugu gibi iskenceye yonelik de ¢alismalar
ylriitmektedir. Bu stirecte Al, uluslararasi alanda iskencenin énlenmesine yonelik gesitli
kampanyalar gerceklestirmektedir. Al, iskenceyi yasaklayan Insan Haklar1 Evrensel
Beyannamesi'nin 5. Maddesini uygulamaya koymalari icin hiikiimetlere baski yaparak
Aralik 1972'de iskenceyi tamamen yasaklayan diinya capindaki ilk kampanyasini
baslatmistir. Sekreterligi diinyanin tiim bdlgelerinde iskence uygulamasi hakkinda
kapsamli bir rapor hazirlamis ve diinyanin doért bir yanindaki Al boéliimleri BM’ye
iskenceyi yasaklayan bir s6zlesme hazirlamasi i¢in ¢agrida bulunmustur (Martens,
2006, s. 379). Bu sekilde Al, uluslararasi alanda iskence karsiti giiclii bir kamuoyu
olusturmaya calismistir.

Al, 50 y1li askin stiredir iskenceyi belgelemekte, failleri ortaya ¢ikarmakta ve magdurlarin
adalete ulasmasina yardimci olmaktadir. insanlar1 haklar1 konusunda bilinglendirmekte
ve iskence yapan hiikiimetlere karsi hareket etmektedir. Insanlar iskenceden korumaya
ve failleri adalete teslim etmeye yonelik tedbirlerin alinmasi ve uygulanmasi igin
kampanyalar gerceklestirmektedir. Bu kampanyalar, gozalti merkezlerinde bagimsiz
kontroller, sorgulamalarin izlenmesi, avukatlara ve mahkemelere hizli erisim, aile
tyeleriyle ziyaretler ve iskence iddialarina iliskin kapsamli ve etkili sorusturmalar:
icermektedir. Iskence magdurlarina yonelik adalet i¢in miicadele etmektedir. Hiikiim
giydikten sonra Nijeryada 10 yilini idam hiicresinde geciren ve iskenceye maruz
kaldig1 belirtilen Moses Akatugba buna &rnek verilebilmektedir. Al'nin iskenceyi
Durdur Kampanyasi’'nin bir pargasi olarak, diinya capinda 800.000’den fazla kisi Delta
Eyalet Valisi Emmanuel Uduaghan’a mektup yazarak Akatugba’'nin serbest birakmasini
istemistir (Amnesty, 2022). Al, iskence karsiti kampanyalarinda uluslararasi alanda
insanlar1 iskenceye karsi harekete gecirmeyi amag¢lamaktadir.

Al diinya genelinde iskence karsiti ¢esitli kampanyalar diizenlemenin disinda iskenceye
yonelik cesitli arastirmalarda da bulunmaktadir. Ornegin Al'e gére hiikiimet onayh
iskence, diinyadaki iilkelerin ti¢cte birinde dogrulanmistir (Thomsen, Eriksen, & Smidt-
Nielsen, 2000, s. 155). Ayrica Al, iskencenin doksan sekiz iilkede gercgeklestigini iddia
etmekte ve 1980°li yillarda iskencelerin lg¢te birinden fazlasinin mahkmlara iskence
yapmaktan kaynakli oldugunu tahmin etmektedir (S. V. Z. Gallagher & Coetzee, 1988, s.
277). Bunun yaninda Al, insan haklar1 egitimi konusunda da ¢alismalar ytritmektedir.
Al gelecek nesillerin kendi haklari1 ve vatandaslarinin haklari i¢cin miicadele edebilmesine
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yonelik tim ¢ocuklarin insan haklar1 konusunda egitilmesi gerektigine inanmaktadir. Bu
amacla Al, insan haklar egitimini her cocugun egitiminin bir pargasi haline getirmeleri
icin hiikiimetlere baski yapmaktadir. Diger yandan 6gretmenler icin kurslar saglamis ve
ayrica kitaplar ve diger okul materyallerini vermistir (Murphy & Ruane, 2003, s. 302).
Al, iskencenin disinda silahli ¢atisma, silahlarin kontroli, ¢ocuk haklari, iklim degisimi,
idam cezasi, ayrimcilik, ifade 6zgurliugi, polis siddeti, yerliler ve uluslararasi adalet gibi
konularda da ¢alismalarda bulunmaktadir.

5. Bulgular ve Analiz

Calismanin bu kismimda sirasiyla Al'nin Arjantin, Belcika, Birlesik Krallik, Fransa,
Norvec ve Sili subelerindeki iskence karsiti kamu spotlari gostergebilimsel agidan analiz
edilmistir.

5.1. AP’nin Arjantin Subesi’nin iskence Karsiti Kampanyasi

Al'nin Arjantin Subesi’'nin Iskence Karsiti Kampanyasi, Young & Rubicam reklam ajansi
tarafindan hazirlanmis ve 2013 yilinda kampanya kapsaminda benzer igerikte iki kamu
spotu yayinlanmistir. Kamu spotunda Ne zaman iskence olsa 200 y1l geriye gidiyoruz yazisi
yer almaktadir.

Kaynak: ADS, 2013a

Kavramsal anlam ac¢isindan kamu spotunda bir graviir tizerinden bir polis aracy, iki polis ve
bir sivilin gorseline yer verilmistir. Kamu spotunda iki polis memurunun, polis aracindaki
akiiniin elektrigiyle bir kisiye iskence yaptig1 aktarilmistir. Bu nedenle kamu spotunda
yer alan polisler, iskence yapan polislerin, iskenceye maruz kalan kisi ise iskenceye maruz
kalan kisilerin metonimi olarak kullanilmistir. Yan anlam boyutunda kamu spotunda
polis memurlarinin uyguladig: iskencenin graviir tizerinden yansitilmasiyla gegmise atif
yapilmis ve iskencenin ge¢mis donemlerde kalma bir uygulama olduguna vurgu yapilmaya
calisilmistir. Toplumsal anlam agisindan polisler, iskenceye maruz birakan Kkisiler olarak
aktarilmistir. Duygusal anlam boyutunda korku ve hiiziin 6n plana ¢ikarilmistir. Yansitici
anlam ag¢isindan akii tizerinden iskenceyle bag kurulmustur. Esdizimsel anlam boyutunda
gravur uzerinden iskence kavramiyla gecmis cagristirilmistir. Konusal anlam acisindan
da iskencenin ge¢miste kalan ve giinimiizde yasanmamasi gereken bir uygulama oldugu
aktarilmistir. Boylece kamu spotu tizerinden iskencenin giiniimiiz toplumunda dislanmasi
gereken bir uygulama olduguna yonelik mesaj verilmistir.

5.2. Al’nin Belcika Subesi’nin iskence Karsiti Kampanyalari

Calismanin bu kisminda Al'nin Belgika Subesi'nin iskence karsiti iki kampanyasi
gostergebilimsel olarak incelenmistir.
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5.2.1. AP’nin Belcika Subesi’nin iskence Karsiti Birinci Kampanyasi

Al'nin Belcika Subesi'nin Iskence Karsiti Birinci Kampanyasi, ESA Saint Luc Tournai
tarafindan hazirlanmis ve 2015 yilinda kampanya kapsaminda benzer igerikte li¢ kamu
spotu yayimlanmisti. Kamu spotunda Imzalariniz iskenceyi zararsiz hale getiriyor yazisi
yer almaktadir.

) 4 N 7%

Gérsel 2. Al'nin Belgika Subesi’nin Iskence Karsit1 Birinci Kampanyast
Kaynak: ADS, 2015a

Kavramsal anlam boyutunda bir kisinin bir eliyle bir bigag: tuttugu, diger eliyle de yaral
bulunan diger bir kisinin bogazin1 kavradig1 aktarilmistir. Kamu spotunda elinde bigak
olan Kkisinin Ustiine smokin, basina silindir sapka, elindeki bicagin tstiine de bir ¢icek
demeti ¢izildigi yansitilmistir. Elinde bicak olan kisi, iskence yapan, bogazi kavranan kisi
ise iskenceye maruz kalan kisilerin metonimi olarak kullanilmistir. Yan anlam acisindan
kamu spotundaki gorselin tuistiindeki ¢izgilerle insanlarin miidahalesiyle iskencelerin
son bulabilecegine yonelik mesaj verilmistir. Toplumsal anlam boyutunda iskenceye
maruz kalan bir kisinin yasadig1 siire¢ aktarilmistir. Duygusal anlam ag¢isindan korku
ve yardim on plana ¢ikarilmistir. Yansitict anlam boyutunda bigak iizerinden iskenceyle
bag kurulmustur. Esdizimsel anlam ac¢isindan kamu spotundaki cizgilerle iskence karsi
miicadele cagristirilmistir Konusal anlam boyutunda iskenceye karsi miicadeleye
odaklanilmis ve insanlarin iskenceye karsi miicadeleleriyle iskencenin 6nlenebilecegi
mesaj1 verilmistir. Boylece kamu spotu lizerinden insanlar, iskenceye karsi miicadeleye
tesvik edilmistir.

5.2.2. Alnin Belcika Subesi’nin iskence Karsiti ikinci Kampanyasi

Al'nin Belgika Subesi'nin Iskence Karsiti ikinci Kampanyasi da ESA Saint Luc Tournai
tarafindan hazirlanmis ve 2015 yilinda kampanya kapsaminda benzer igerikte lic kamu
spotu yayinlanmistir. Kamu spotunda iskenceyi gormezden gelmek, onunla ayni fikirde
olmaktir yazis1 yer almaktadir.
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Gorsel 3. Al'nin Belgika Subesi’nin Iskence Karsit1 Ikinci Kampanyasi
Kaynak: ADS, 2015b

Kavramsal anlam a¢isindan bir masada bir kiz ve iki erkege yer verilmistir. Masadaki
erkeklerden biri elleri baglh ve viicudunun ¢esitli yerlerinde yaralar icinde bulunmaktadir.
Diger erkek ve kizin birbirlerine baktiklar1 aktarilmistir. Kamu spotunda yarali erkek,
iskenceye maruz kalanlarin, birbirlerine bakan erkek ve kiz ise iskenceye maruz
kalanlara kayitsiz kalanlarin metonimi olarak kullanilmistir. Yan anlam boyutunda kamu
spotunda insanlarin iskencelere karsi duyarsizlagsmalarinin iskencelerin engellenmesini
onleyecegi mesaji verilmistir. Toplumsal anlam acisindan iskenceye maruz kalan
bir kisinin ¢evresindeki iki kisiden destek alamadigi aktarilmistir Duygusal anlam
boyutunda duyarliliga vurgu yapilmistir. Yansitici anlam ag¢isindan iskenceye maruz kalan
bir kisinin, birbirlerine bakmakta olan bir kiz ve bir erkegin masasinda sunulmasiyla
iskenceye karsi duyarsizlik aktarilmaya calisiimistir. Esdizimsel anlam boyutunda yarah
kisinin ellerinin bagh olmasiyla iskence cagristirilmistir. Konusal anlam a¢isindan kamu
spotunda iskenceye maruz kalan bir kisiye yardim edilmemesine odaklanilarak, iskenceye
kars1 duyarsizlik elestirilmis ve bu sekilde insanlarin iskenceye karsi aktif rol almasi
hedeflenmistir.

5.3. Al’nin Birlesik Krallik Subesi iskence Karsiti Kampanyasi

Al'nin Birlesik Krallik Subesi iskence Karsiti Kampanyasi, Ogilvy & Mather reklam ajansi
tarafindan hazirlanmis ve 2013 yilinda kampanya kapsaminda benzer igerikte lic kamu
spotu yayinlanmistir. Kamu spotunda Atesi kortikleyin yazisi yer almaktadir.

Gorsel 4. Al'nin Birlesik Krallik Subesi Iskence Karsiti Kampanyasi
Kaynak: ADS, 2013b

Kavramsal anlam boyutunda kagittan yapilmis egik bir masanin tistiinde yatan, elleri ve
ayaklar1 baglh ve yliziinde bir bez ortii olan bir kisi aktarilmistir. Masada yatan kisinin
yaninda da yine kagittan yapilmis iki erkek temsili bulunmakta, erkeklerden biri masada
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yatan kisiyi tutarken, digeri de elindeki bidonla masada yatan kisinin basinda durmaktadir.
Diger yandan kamu spotunda elinde bidon olan kisinin ayaginin yandig1 aktarilmistir.
Bu siirecte kamu spotunda masada yatan Kkisi tizerinden iskenceye maruz kalanlara,
masada yatan Kisinin yaninda bulunan iki erkek tizerinden de iskence yapanlara atifta
bulunulmustur. Yan anlam a¢isindan kamu spotunda iskencenin énlenmesinin miimkiin
olabilecegi aktarilmistir. Kamu spotunda metalepsis bir anlatim kullanilarak, iskence
sahnesi kagittan sekillere benzetilmis ve bir alevle kolaylikla yok edilebilecegi algisi
meydana getirilmeye calisiimistir. Toplumsal anlam boyutunda iskenceye maruz kalan
bir kisi aktarilmistir. Duygusal anlam agisindan korku ve yardim vurgulanmistir. Yansitici
anlam boyutunda bidon, bez ve ipler lizerinden iskenceyle bag kurulmustur. Esdizimsel
anlam acisindan iskence yapanlardan birinin kagittan temsilinin yakilmasiyla iskenceye
kars1 miicadelenin basaris1 ¢agristirilmistir. Konusal anlam boyutunda iskence yapan
kisiye mudahalenin basarisina odaklanilarak, insanlarin iskenceye karsi miicadelesi
tesvik edilmeye calisiimistir.

5.4. Al'nin Fransa Subesi’nin igkence Karsiti Kampanyasi

Al'nin Fransa Subesi'nin Iskence Karsiti Kampanyasi, TBWA\Paris reklam ajansi
tarafindan hazirlanmis ve 2008 yilinda kampanya kapsaminda benzer igerikte tic kamu
spotu yaymlanmistir. Kamu spotunda Olimpiyat Oyunlarindan sonra insan haklari
miticadelesi devam etmelidir yazisi yer almaktadir

Gorsel 5. Al'nin Fransa Subesi’nin Iskence Karsiti Kampanyasi
Kaynak: ADS, 2008a

Kavramsal anlam acisindan kapali bir ylizme havuzunda ikisi resmi, biri sivil ii¢ kisiye yer
verilmistir. Kamu spotunda resmi kiyafetli erkeklerden biri, havuzun basinda sivil kisinin
sacindan tutmus, diger resmi kiyafetli erkek ise sivil kisinin yaninda bulunmustur. Sivil
kisinin ellerinin arkadan kelepceli oldugu ve basinin havuza sokuldugu aktarilmistir. Bu
siirecte kamu spotunda yer alan resmi kiyafetli kisilerin, iskence yapan yetkililerin, sivil
kisinin ise iskenceye maruz kalan sivillerin metonimi olarak kullanildigi anlasilmaktadir.
Yan anlam boyutunda kamu spotundaki gorsel ve yazili gostergeler bir arada okundugunda
muhtemel bir iskence olayina karsi iskence karsiti miicadelenin stirmesi gerektigi mesaji
verilmistir. Toplumsal anlam agisindan iskenceye maruz kalan bir kisi aktarilmistir.
Duygusal anlam boyutunda korku ve yardim vurgulanmistir. Yansitici anlam agisindan
kelepceyle iskence arasinda bag kurulmustur. Esdizimsel anlam boyutunda resmi kiyafetli
kisiler iizerinden resmi yetkilerin de iskenceye yonelebilecegi aktarilmistir. Konusal
anlam ac¢isindan iskenceye maruz kalan kisiye odaklanilarak, iskenceye maruz kalan
kisilerin yasadigi olumsuz durum vurgulanmistir. Bu sekilde dogrudan hiiziin duygusuna
hitap edilerek, insanlarin iskenceye karsi harekete gecmeleri tesvik edilmeye ¢alisilmistir.
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5.5. Al’nin Norvec Subesi’nin iskence Karsiti Kampanyasi

Al'nin Norveg¢ Subesi'nin Iskence Karsih Kampanyasi, KIKKUT/BKRMN reklam ajansi
tarafindan hazirlanmis ve 2015 yilinda kampanya kapsaminda benzer igerikte lic kamu
spotu yayinlanmistir. Kamu spotunda iskenceyi durdurun. Araya gir! SMS aktivisti olun
yazis1 yer almaktadir.

Gérsel 6. Al'nin Norvec Subesi’nin Iskence Karsiti Kampanyast
Kaynak: ADS, 2015c

Kavramsal anlam boyutunda bir hiicrede resmi kiyafetli bir insan temsilinin, basini eliyle
tutan diger bir insan temsiline ayagiyla yoneldigi aktarilmistir. Buna karsilik her ikisinin
arasinda cesitli kisilerin fotograflarina ve isimlerine yer verilerek, resmi kiyafetli kisinin
diger kisiye saldirmasi engellenmistir. Bu agidan kamu spotunda eliyle basini tutan temsil,
iskenceye maruz kalanlara, resmi kiyafetli temsil ise iskence yapan resmi gorevlilere atifta
bulunmustur. Kamu spotunda insan temsillerinin arasinda yer alan Kkisiler ise iskenceye
kars1 harekete gecen insanlarin metonimi olarak kullanilmistir. Yan anlam acisindan
kamu spotunda iskencenin insanlarin miidahalesiyle 6nlenebilecek bir durum oldugu
mesaj1 verilmistir. Toplumsal anlam boyutunda iskenceye karsi insanlarin miidahalesi
aktarilmistir Duygusal anlam acisindan korku ve yardim duygusu vurgulanmistir.
Yansitict anlam boyutunda resmi kiyafetli temsilin ayagini kaldirmasi ve diger temsilin ise
elini basina koymasiyla iskence arasinda bag kurulmustur. Esdizimsel anlam a¢isindan
iskenceye maruz kalan ve iskence uygulayan temsillerin arasindaki fotograf ve isimler
lizerinden insanlarin iskenceye karsi micadelesinin basarisi ¢agristirillmistir. Konusal
anlam boyutunda iskenceyi 6nleyen kisil