ISTANBUL TICARET UNIVERSITESI
DIS TICARET DERGISI  &ssn:2980-2199

/!
/
77997
sr%f
/ / /,,/;”,'IIII’- o
’,,,,:53,& Fooo000
qrerves

ie

ISTANBUL TICARET
UNIVERSITESI



ISTANBUL TICARET
UNIVERSITESI

ISTANBUL TICARET UNIVERSITESI

DIS TICARET DERGISI
E-ISSN: 2980-2199

ISTANBUL TICARET UNIVERSITY
JOURNAL OF FOREIGN TRADE

Yil: 2023, Cilt: 1, Sayr: 3
Year: 2023, Volume: 1, Issue: 3



Istanbul Ticaret Universitesi Dis Ticaret Dergisi Y1l 2023, Cilt 1, Say: 3

ISTANBUL TiCARET UNiVERSITESI DIS TICARET DERGISi

ISTANBUL TICARET UNIVERSITY JOURNAL OF FOREIGN TRADE
Yil: 2023, Cilt:1, Say::3

Sahibi
Istanbul Ticaret Universitesi

Yayin Kurulu

Prof. Dr. ilker KIYMETLI SEN, ilksen@ticaret.edu.tr, istanbul Ticaret Universitesi

Prof. Dr. Murat YALCINTAS, myalcintas@ticaret.edu.tr, Istanbul Ticaret Universitesi

Prof. Dr. Serdar PIRTINI, serdar.pirtini@marmara.edu.tr, Marmara Universitesi

Prof. Dr. Figen YILDIRIM, figen@ticaret.edu.tr, Istanbul Ticaret Universitesi

Prof. Dr. Ozgiir CENGEL, ozgur.cengel @galata.edu.tr, Istanbul Galata Universitesi

Dog. Dr. Giilberk Giiltekin SALMAN, gulberk.salman@eas.bau.edu.tr, Bahgesehir Universitesi

Editér: Dog. Dr. Yunus OZCAN
Editor Yardimcisi: Ars. Gor. Siiheda BARAN
Sorumlu Yaz fsleri Miidiirii: Dog. Dr. Gencay KARAKAYA

Mizanpaj ve Teknik Sorumlu: Ars. Gor. Sitheda BARAN

Istanbul Ticaret Universitesi Dig Ticaret Dergisi, Istanbul Ticaret Universitesi Dis Ticaret Enstitiisii’niin
koordinasyonunda faaliyet gosteren hakemli bir dergidir, yilda 4 kez yayimlanir.

Bu dergide yayimlanan makalelerin telif haklar1 Istanbul Ticaret Universitesi’ne aittir. Bu yayinla ilgili olarak
Fikir ve Sanat Eserleri Kanunu’ndan dogan her tiirlii hak saklidir. Tanmitim i¢in yapilacak alintilar diginda
Universitenin yazili izni olmadan gogaltilamaz. Bu dergide yayinlanan makalelerdeki goriisler yazarlarina aittir.
Universite bu goriisler nedeniyle herhangi bir sorumluluk kabul etmez.

E-ISSN: 2980-2199
Elektronik ortamda erigim:
https://dergipark.org.tr/tr/publ/iticudisticaretdergisi

Istanbul Ticaret Universitesi Dis Ticaret Dergisi

Ornektepe Mah. Imrahor Cad. No: 88/2 Beyoglu/ 34445, Istanbul
Tel: 444 0413

E-posta: disticaretdergisi@ticaret.edu.tr



mailto:ilksen@ticaret.edu.tr
mailto:myalcintas@ticaret.edu.tr
mailto:serdar.pirtini@marmara.edu.tr
mailto:figen@ticaret.edu.tr
mailto:ozgur.cengel@galata.edu.tr
mailto:gulberk.salman@eas.bau.edu.tr
mailto:disticaretdergisi@ticaret.edu.tr

Istanbul Ticaret Universitesi Dis Ticaret Dergisi Y1l 2023, Cilt 1, Say: 3

ICINDEKILER / CONTENTS

MAKALELER / ARTICLES

ARASTIRMA MAKALELERI | RESEARCH ARTICLES

1. Zekeriva AKCAM

TEK-KUTUPLULUK ALTINDA MUTTEFIKLIK POLITIKASI: MUTTEFIKLIK
GUVENLIK IKILEMI UZERINE TEORIK BiR YAKLASIM

ALLIANCE POLITICS UNDER UNIPOLARITY: A THEROTICAL APPROACH TO ALLAIANCE
SECURITY DILEMMA

2. Yunus KARAOMER

TURKIYE’DE DOVIiZ KURU PIYASASINDA ETKIN PIYASA HIPOTEZININ UZUN HAFIZA
MODELLERI ILE ANALIiZi

ANALYSIS OF THE EFFICIENT MARKET HYPOTHESIS IN THE EXCHANGE RATE MARKET IN
TURKEY WITH LONG MEMORY MODEL ... ... cov ot e et et et et et et e e e 13221

3. Makhmud ALKARABLIYA

GOLD TRADE IN INTERNATIONAL TRADE: WORLD AND TURKIYE
ULUSLARARASI ALTIN TICARETI: DUNYA VE TURKIYE ... «ooceeoieeeeeeeeeeeeeeeeeeeeeeeeeeeren e 22-53

4. ibrahim CEVIKOGLU / Mehmet MELEMEN

DIS TICARETTE TICARI ISTIHBARATIN KULLANIM ALANLARI VE UYGULAMA
ORNEGI

AREAS OF USAGE OF COMMERCIAL INTELLIGENCE IN INTERNATIONAL AND A

MODEL IMPLEMENTATION ..ottt eeeeeeee ettt eseseeteaeas oen e e e et e eee s s e e e e 54-68

5. Okan GULBAK

SEARCHING FOR ONTOLOGICAL SECURITY: BIOGRAPHICAL NARRATIVE OF “NEW
TURKEY” IN THE EARLY TURKISH REPUBLIC PERIOD

ONTOLOJIK GUVENLIK ARAYISI: ERKEN CUMHURIYET DONEMINDE YENI TURKIYE 'NIN
BIYOGRAFTK ANLATISL.. coovvvoeeveoeeveeeeeeees e s eseeeseseses s aessssess e s sssesseseesseees s esseseessen 69-79

6. Editon SHALA / Evrim ildem DEVELI

KOSOVA PAZARINDA ICERIK PAZARLAMASININ REKABETIN ARTISI

UZERINDEKI ETKISI
THE IMPACT OF CONTENT MARKETING ON INCREASING COMPETITION IN KOSOVO MARKET
................................................................................................................................................... .80-104
7. Abdurrahman KAPTAN / Mubhittin ADIGUZEL
TURKIYEDE DOGAL TAS SEKTORU VE REKABET GUCU
A NATURAL STONE INDUSTRY AND COMPETITIVENESS IN TURKEY ....... ................105-114

8. M. Burak TUFENK

KURESEL TICARETTE PARADIGMA DEGISIMi: KRIPTO PARALARIN ETKISINi
KESFETMEK

PARADIGM CHANGE IN GLOBAL TRADE: EXPLORING THE IMPACT OF
CRYPTOCURRENCIES ......oovveoeeeeeeeeeeeeeeeeeeeeeeeeseeseeeeeeeeseeess oeeeeseeeeeseeeeee e eee e eee e ees oo 115-121




Istanbul Ticaret Universitesi Dis Ticaret Dergisi Y1l 2023, Cilt 1, Say: 3

9. Nazanin KARIMIMAKHSOUS

IRAN’S ROLE IN CHINA’S ENERGY SUPPLY
CIN'IN ENERJI TEMININDE IRAN'IN ROLU... ........ccooveereeeeeeeeeeeeeeeee e 122-131



istanbul Ticaret Universitesi Dis Ticaret Dergisi, 2023, Cilt 1, Say: 3 sf:1-12

Arastirma Makalesi Doi: 10.5281/zen0d0.8376796

TEK-KUTUPLULUK ALTINDA MI"JTT]gFiKLiK POLITIKASI:
MUTTEFIKLIK GUVENLIK iKiLEMIi UZERINE TEORIK BIiR

YAKLASIM !
1. Zekeriya Ak¢am? ORCID No 0009-0001-9470-5559
Bagvuru Tarihi: 30.05.2023 Kabul Tarihi: 13.06.2023 Yayin Tarihi: 26.09.2023
OZET

Bu makalede, uluslararasi iliskiler disiplini alaninda sistemler teorisini gelistiren Neorealist Kenneth N.
Waltz’in kavramlarindan yola ¢ikarak, tek-kutuplulugun miittefik davraniglari lizerine etkisi iizerine
teorik bir yaklagim gelistirilmesi hedeflenmistir. Glenn Snyder’in literatiire kazandirmis oldugu
miittefiklik giivenlik ikilemi anahtar bir kavram olarak kullanilmistir. Soguk Savag’in sona ermesiyle
birlikte uluslararasi politik sistem ¢ok-kutupluluga degil, tek-kutupluluga dogru hizla evrilmistir. Bu
ylizden tek-kutuplulugun miittefik davranislar tizerindeki etkisini incelemek 6nemli hale gelmistir. Bu
cergevede, a) hakim gii¢ geleneksel miittefikleriyle arasinda daha fazla kriz ve anlagmazlik ¢ikmasina
ragmen, varligini nigin devam ettirmektedir? b) tek-kutuplu sistem, diger iki sisteme gore, (cok-kutuplu
ve iki-kutuplu) daha esnek bir miittefiklik iliskisi kurmasina ragmen miittefikler hakim-devletle iliskisini
nigin siirdiirmeye gayret etmektedir. Bu sorulari cevaplandirmada miittefiklik giivenlik ikilemi anahtar
bir rol oynamaktadir.

Anahtar Kelimeler: Tek Kutupluluk, Askeri ittifaklar, Miittefiklik Giivenlik Ikilemi, Gegici
Koalisyonlar.

ALLIANCE POLITICS UNDER UNIPOLARITY: A THEROTICAL APPROACH TO
ALLAIANCE SECURITY DILEMMA

ABSTRACT

This article aims at developing a theoretical approach on the impacts of unipolarity on alliance behavior
by using the concepts introduced by Neorealist Kenneth N. Waltz. Alliance security dilemma as a key
concept introduced by Glenn Snyder is used fort he analysis. It is accepted that international political
system did not evolve into multi-polarity, but to uni-polarity after the Cold War. Thus, it has become
important how unipolarity has impacts on alliance behavior. In this framework, a) why the unipolar
power still keeps its traditional alliances albeit constant crises and conflicts with them? b) why
traditional alliances still maintains their close relationship with the unipolar power despite the fact that
unipolarity as comparing to other two systems (multipolarity and bipolarity) provides them much
flexibility for freedom of action. Alliance security dilemma plays a key role for the analysis.

Keywords: Unipolarity, Military Alliances, Alliance Security Dilemma, Ad Hoc Coalitions.

1 Bu makale doktora tezinden tiiretilmistir.
2 Zekeriya Ak¢am, Ankara Universitesi, zakcam@yahoo.com
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Tek-Kutupluluk Altinda Miittefiklik Politikasi: Miittefiklik Giivenlik Ikilemi Uzerine Teorik Bir Yaklasim

1. GIRIS

Egemen devletlerarasinda kurulan askeri ittifaklar, tarih boyunca diinya politikasinda temel ve degismez
unsurlardan birisi olmasina ragmen savas ve ¢atismalar kadar akademik ve entelektiiel gevreler nezdinde
hakettigi ilgiyi gormemistir. Uluslararasi siyasi sistemin yapis1 geregi -iki-kutuplu ister tek-kutuplu ister
cok-kutuplu- her devlet beka ve giivenlik endiselerinden dolayi ittifak kurmaya veya mevcut bir ittifaka
girmeye meyillidir. Ittifaklarin ana unsurlar1 devletler oldugu igin ayni zamanda pargasi olduklar1
uluslararas1 politik sistemin yapisiyla karsilikli etkilesim halindedir. Akademik diinyada ittifaklar
iizerine yapilan calismalar daha ¢ok ittifaklarin tarihi olusum siireclerini ve miittefiklerin rollerini
anlatan agirlikli olarak siyasi tarih kategorisinde degerlendirilmesi gereken eserlerdir. Uluslararasi
politik sistemin miittefik davraniglar1 {izerine etkisini ele alan ¢ok nadir ¢alismalar da sistemin genel
egilimi olan ¢ok-kutupluluk, kismen de istisna olsa da tarihsel olarak yasandigi is¢in iki-kutupluluk
altinda incelemislerdir. Ancak, ilk on yilinda adi konulmasa da 1990’11 yillardan itibaren iginde
bulundugumuz tek-kutuplulugun miittefik davranislarini iizerine etkisini ¢alisma konusu yapan ¢ok daha
az ¢alisma bulunmaktadir.

Bu makale tek-kutupluluk altinda askeri miittefik davraniglarin1 belirleyen temel dinamikler tizerine
teorik bir yaklasim getirmeyi amaglamaktadir. Uluslararas: Iliskiler disiplininde Waltz’¢1 yaklasin
benimseyerek, 1990’lardan itibaren uluslararasi politik sistemin tek-kutuplu bir karaktere biirtindiigiinii
varsayimiyla, donemin ilk on yilinda hakim giic (ABD) ile miittefikleri (Avrupali NATO iiyeleri)
arasinda ortaya ¢ikan krizler analiz edilerek bir bakis agis1 gelistirilmis ve sonuglar. Makale, daha ¢gok
konuyla ilgili temel kavramlarin i¢inde bulunduklari sartlarla saglam bir sekilde iliskilendirilmelerini ve
bir iist diizey analizde teorik ¢ergeve iginde azami islevsellik kazanmalarin1 amaglamaktadir. O yiizden
metot-merkezli bir yaklagim yerine problem-merkezli bir yaklasim benimsenmistir. Tek-kutupluluk,
hakim devlet, ittifak ve miittefiklik giivenlik ikilemi kavramlar1 sinirlari ¢izilmis bir sekilde agik segik
tanimlamalara kavusturulduktan sonra, bu kavramlarin olgusal gergekligin daha agik olarak
anlagilmasinda ne 6l¢iide elverisli olduklari konusu tartigmaya agik birakilmigtir.

2. TEK KUTUPLULUK VE HAKIM GUC

Yakin donemde ittifak politikasi {izerine en kapsamli eserlerden birisini veren Glenn Snyder, devletler
arasindaki iligkilerin siirekli bir catisma ve isbirligi seklinde bir davranis modeli izledigini ancak bu iki
boyut incelenirken en 6nemli olgulardan birisi olan askeri ittifaklarin incelenmesi ve arastirilmasinin
son derece sinirli olarak ele alindigini ifade etmektedir (Snyder 1997:1-2). Snyder, devletlerarasi
ittifaklar konusuna ilk ve en onemli katkiy1 yapan George Liska’min, “ittifaklara atif yapmadan
uluslararasi iligkiler alaninda herhangi bir yaklasim gelistirmenin imkansiz olduguna ve her ikisinin de
her zaman ayni yerde ayn1 olguyla fakat ayri terimlerle bulunma zorunlulugu” seklindeki goriisiine de
hatirlatmaktadir. Liska, Ittifaklara bir referans olarak basvurmadan uluslararas: iliskilerin
konusulamayacagini, her ikisinin de ayr1 kavramlarla ancak ayni anlamda birlestigine isaret eder
(1968:3) Aymi sekilde, “ittifaklar, zaman ve mekandan bagimsiz olarak, siyasi {initeler arasindaki
iliskilerin ayrilmaz bir pargasidir (Holsti, Hopmann &Sullivan 1973:2). Bu yiizden ittifaklar agik bir
sekilde uluslararasi politika alaninda bir isbirligi cabasidir ve buna girisen iiyeler ortak bir amaca
ulasmak i¢in imkanlarin birlikte seferber ederler. Bir araya gelmelerinin sebebi, onlarla birlikte olmayan
disarida ¢atisma halinde olduklar1 bir hasim devlete veya devletler topluluguna karsi ortak bir amaci
gerceklestirmektir. Bu yilizden askeri ittifaklar, anarsik bir ortamda isbirligi ve ¢atismay1 ayni anda ve
ayn1 aktorlerle icra etmek zorunda kalmalarindan dolay1 miittefikler arasinda krizler kagimlmazdir.
Kisacasi askeri ittifaklar yapilar geregi her zaman krizlere gebedir (Snyder 1997:3).

Bu ¢alismanin amaci, bu noktadan hareketle krizlere dogas1 geregi meyilli olan ittifaklarin tek-kutuplu
uluslararasi politik sistemin cari oldugu bir ortamda miittefik davramislarimi biiyiik oranda belirleyen
miittefiklik giivenlik ikilemi kavraminin s6z konusu krizlerin agiklanmasinda ne Olgiide islevsel
oldugunu ortaya koymaktir. 1990-2003 yillar1 arasinda transatlantik giivenlik iliskilerinde ABD ile
Avrupali NATO miittefikleri arasinda ¢ikan sik, derin ve sert krizlere ragmen beklentilerin aksine
ittifakin dagilmamasi bilakis genisleyip giiclenmesi olgusundan hareketle bu benzeri durumlari bir
kuramsal ¢erceve iginde agiklamayi hedeflemektedir. Tek-kutuplulugun karakteristik 6zellikleri ve
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miittefik davranislari lizerine dogrudan ve dolayli etkileri ya da etkilesimleri, transatlantik ittifakin bahse
konu dénem i¢indeki krizleri baglaminda degerlendirilmistir.

Soguk Savag’in sona ermesiyle birlikte Realist ve Neo-realist’lerin beklentilerinin aksine ¢ok
kutupluluga dogru degil, tek kutupluluga dogru hizla evrildigi fikri daha ¢ok agirlik kazanmistir.
Baslangicta bu donemin karakteristik 6zelligine iligkin ortak bir goriis ortaya ¢ikmamis; bazi yazarlar
bu doénemi, daha ¢ok bir ara donem (interregnum), yeni dénemi bekleyen bir ara belirsizlik donemi
olarak tanimlamislardir. Bu tanimlamay1 destekleyen diisiince ise bir dnceki donemin acik bir sekilde
iki kutuplu olarak tanimlanabilir olmasidir (Cox, Booth & Tim, 1999:3-19). Bazi yazarlar bu donemi
“Soguk Savas Sonrast Dénem” (Post-Cold War) olarak adlandirmis ancak bu tanim da bir onceki
donemle baglantili olarak o donemin devami gibi bir anlam cagristirdigindan eksik bulunmus ve
benimsenmemistir. Soguk Savag Sonras1 Donemi 1990-2001 aras1 donem olarak tanimlayip, 11 Eyliil’i
miiteakip donemi ise “terorle savas” (war on terror) veya “terérle kiiresel savag (Global War on Terror-
GWOoT) donemi olarak isimlendirenler de olmustur (Lundestad, 2013:6). Bu tanimlamalara ek olarak
yine bu donemi, Berlin Duvar’nin yikilis tarihi olan 9 Kasim 1989-11 Eyliil 2001 arasi tarihlerle
sinirlandirarak “savas-arasi on yil” (interwar decade) adlandiran da olmustur (Gray, 2012:250). Biitiin
bu ¢abalara ragmen kusatma-gevreleme (containment) gibi Soguk Savas donemini kapsamli bir sekilde
tanimlayan bir terim iizerinde o siralarda heniiz anlagilamamuistir.

Soguk Savas sonrast donemi izleyen yillarda uluslararasi siyasi sistemin yapisindaki degisim ve bu
degisimin egemen devletler lizerine olan etkileri lizerine yapilan caligmalar neticesinde, 1990’1
yillardan itibaren bu dénemi tek-kutuplu uluslararasi siyasi sistemin baslangici olarak tanimlamanin
daha uygun diisecegi goriisii benimsenmistir. Yukarida kismen deginildigi {izere, pek ¢ok yazar ve
diisiiniir, ABD’nin istlinliigiiniin gegici olacagini, ¢linkii bu tek-kutupluluga doniismiis gibi goriinen
sistemin kalic1 olamayacagini, mutlaka onu dengeleyecek bir kars1 gii¢ veya giicler grubunun ¢ikacagini
savunmuslardi (Layne, 1993:250, Mearsheimer, 1990). Hatta yeni sistemin tek-kutuplu bir sistem
olacagini iddiasim ilk dile getirenlerden Charles Krauthammer bile, bu siirenin ¢ok kisa olacaginin
ipucunu makalesinin bagliginda vermistir: The Unipolar Moment. Bununla birlikte, William Wohlforth
tarafindan yaymlanan “The Stability of a Unipolar World” baslikli makalede 6zetle, makalenin
yayimlandigi yil olan 1999’dan itibaren uzun on yillar boyunca herhangi bir devletin ABD’nin yerini
alabilecek seviyeye gelmesinin pek miimkiin goériilmedigini vurgulamistir (Wohlforth, 1999:5-41).
1990’11 yillardan itibaren baglayan tek- kutuplu sistemin biiyiik gii¢ler arasinda herhangi bir biiyiik
savasa meydan vermemesi bakimindan goreceli olarak bariscil ve kalici, tezin arastirma konusu olan
1990-2003 donemiyle sinirli tutmak sartiyla sistemik agidan tek-kutuplu donem olarak adlandirmak
yukaridaki tartigmalar 1s181nda dogru olacaktir.

Iki-kutuplu sistemin sona ermesinden sonra baslayan ddénemin tanimlanmasi konusunda zorlugun
nedenlerinin baginda, Realist ve Neorealist diisliince okullarinin sistemik yaklagimlarinin uluslararasi
iliskiler disiplininde baskin diislince grubu olmasidir. Neorealizm’in kurucusu Kenneth Waltz’in da
uluslararasi politik sistemi analizinde tek-kutupluluga neredeyse hi¢ yer vermemesi, diger yazarlar i¢cin
de cesaret kirict olmustur. Gegici ve ¢ok kisa olacagina dair dngdriilerin agir bastigi tek-kutuplu sistemin
yasadig1 krizlerine ragmen bir siiredir ayakta kalmasi, bu sisteme teorik bir yaklasim gelistirme
ihtiyacin1 ortaya koymustur.

Tek kutuplu sistem hakkinda kapsamli teorik ¢aligmalardan en 6nemlileri, Nuno P. Monteiro Theory of
Unipolar Politics (2014) ve Birthe Hansen Unipolarity and World Politics: A Theory and Its
Implications (2011) adli eserleridir. Bu ¢alismalara ek olarak, editorliigiinii G. John Ikenberry, Michael
Mastanduno, and William C. Wohlforth’'un yaptigi International Relations Theory and the
Consequences of Unipolarity (2009) bu alanda yapilmis en 6nemli ¢aligmalardandir. Tek-kutupluluk,
en kisa tanimiyla, tek bir devletin bir siiper gii¢ (preponderance) olarak uluslararasi politik sisteme
hakim olmast durumu olarak tanimlanmustir. Tek-kutuplulugun tarihte ilk kez yasanan bir istisna
olmasindan dolayi, daha ¢ok iki ve ¢ok-kutuplu sistemlerle karsilastirmak suretiyle tanimlanabilir.

Uluslararasi politik sistemin anarsik yapisi, bahse konu tek devlet bir siiper giic de olsa diger biitiin
egemen devletleri kontrol ve denetimi altinda tutabilecek hiyerarsik bir mekanizmay1 kurmasina higbir
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zaman izin vermez. Bu yiizden sistemde yer alan farkli giic ve kapasitedeki devletlerin tehdit
hissettiginde tek basina veya bir araya gelerek hakim giice karsi bir gii¢ olusturmalar1 her zaman
miimkiindiir. Sonug olarak anarsik ortamin getirdigi bir giivenlik agmaziyla da kars1 karstya kalan hakim
devlet, ne yaparsa yapsin uygulamis oldugu politikalarin sonuglarini 6nceden kestiremez ve ylizde yiiz
belirleyemez. Hakim devlet diger devletlerin niyetlerinden hi¢bir zaman emin olamayacagi gibi bir
saldir karsisinda diger devletlerin ona yardim edip etmeyeceginden de emin olamaz. Sistemin yapisinin
dayattig1 ancak kendi-kendine yardim gercegi, ne kadar giiclii olursa olsun onu da askeri ittifak veya
koalisyonlara mecbur eder.

Tek-kutupluluga da adin1 da vermis olan devlet, literatiirde Ingilizce “preponderance, unipolar power,
unipolar state, super-power, hyper-power, hegemonic power vd.” gibi birbirini yerine kullanilabilen
alternatif terimlerle yer almistir. Makalede bu terimlerin dogrudan Tiirk¢e karsiliklarindan biri yerine,
“hakim gii¢c veya hakim devlet” terimi benimsenmis ve alternatif baska bir terim kullanmilmamustir. iki-
kutuplulugun sona ermesiyle ABD, askeri, politik ve ekonomik tek siiper -iistiinlerin iistlinii- gii¢ olarak
ayakta kalmistir (Wohlforth 1999:5-41; Posen, 2003:5-46). Tarihte bir istisna olan bu dénemde
ABD’nin kiiresel diizeydeki iistiinliigline karsi bir dengeleyici giiclin veya giiclerin yakin zamanda
¢ikma ihtimalinin olmamasi, Vasington’u birdenbire uluslararasi diizeyde “giivenligi yOnetme”
giindemiyle bas basa birakmustir (Haftendorn, Keohane & Wallander, 1999:21-47). iki-kutuplu
uluslararasi politik sistemde kutuplardan birisinin (SSCB) ¢okmesiyle, digerinin (ABD) lehine biiyiik
bir giic dagilimi1 dengesizligi ortaya ¢cikmistir (Walt, 2002:121). Boylelikle hizl bir sekilde tek kutuplu
hale gelen uluslararasi siyasi sistemin tiretmis oldugu sonuglar, hakim devlet ABD ile askeri miittefikleri
olan Avrupali NATO iiyeleri arasindaki mevcut geleneksel iliskiyi dogrudan ve dolayli olarak
etkilemistir.

Tek-kutuplulugu ve hakim devleti, diger benzerlerinden ayirt edebilmek i¢in dncelikle ¢ogu zaman onun
literatiirde onun yerine kullanilan hegemonya veya hegemonik giic kavrami ile arasindaki farkin
belirtilmesi kavramin sinirlarimin ¢izilmesi bakimindan 6nemlidir. Hegemonik giic hegemonik bir
sistemde varolan basat devlettir. Hegemonik sistemde devletler arasinda anarsi degil, giic dagiliminin
yarattig1 bir hiyerarsi vardir. Tek-kutuplulugun bir hegemonya sistemi olan imparatorluk dénemlerinden
farki, hakim devlet varligini ve {istiinliiglinii, sistemdeki kendisi gibi diger hukuki, mesru ve esit egemen
devletlere karsi aynmi sartlar altinda siirdiirmek zorundadir. Tek-kutuplu yapida uluslararasi politik
sisteme askeri ve siyasi olarak hakim olan tek bir siiper gii¢ vardir. Bu gii¢ en basta askeri olmak tizere,
mali, niifusu, toprak biiyiikl{igii ve teknoloji olarak en tistiin giigtiir. Birthe Hansen’e gore (2011:6) diger
devletlerin tek tek veya birleserek ortaya koyacaklari giig, ancak hakim devleti altedebilecek biiyiiklige
erisirse anlamli hale gelebilir.

Monteiro, sistemde irili ufakli farkli ekonomik ve askeri giicli olan devletler bulunabilecegini, bu
devletlerden bazilarinin hakim giicli kendisine tehdit olarak gérebilecegini ve buna karsi pazarlik giiclinii
artirmak i¢in daha biiyiik bir glic haline gelmek isteyebilecegini belirtir. Bu devletler siiper giicii
dengelemeye calisiyor gibi davranabilirler ancak aradaki askeri ve siyasi gii¢ farkindan dolayi, bu durum
ona sadece hakim devletle daha iyi bir statiide yeni bir pazarliga oturma imkan1 saglayabilir (Monteiro,
2014:46-7).

Tek-kutuplu sistemde devletlerarasinda giiciin dagilimi sonucunda giiclin orantisiz bir sekilde tek bir
devletin elinde toplanmasina ragmen ona karsi bir denge kurma (balancing) girisimi olmamasini
Stephen M. Walt’in gelistirmis oldugu tehdit dengesi yaklagimu, -gii¢ dengesi yaklagiminin aksine- daha
iyi agiklamaktadir. Bu yaklasima gore devletler, yiikselen bir giice kars1 degil; muhtemel bir tehdide
kars1 denge kurmaya ¢aligirlar. Tehdit ise, giiciin, cografi yakinligin, saldir1 kapasitesinin ve saldirma
egilimlerinin toplamidir. Diger sartlar ayn1 kalmak kaydiyla, bu degerlerin herhangi birindeki artis,
ozellikle sistemdeki bilyiik giicler icin kendilerine karsi tehdit algisini yiikselteceginden, bu tehdidi
bertaraf etmek igin bir dengeleme girisiminde bulunabileceklerinden bahsedilebilir. Bu durumda,
sistemde yer alan diger giiclere kars1 zayiflamadig: siirece ABD’ye karst onu dengelemek {izere karst
bir gii¢ veya gii¢ grubunun ¢ikmayacagi sonucu gikarilabilir. Sonug olarak bu durum, ABD’yi her zaman
“Gistiinlerin stini (command of commons)” bir gii¢ olarak ayakta kalmaya adeta mecbur kilmaktadir
(Walt, 2002:122).
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Soguk Savag’in sona ermesi ve Sovyetler Birligi’nin dagilmasi iki kutuplulugun sona erdigini ve tek
kutuplu sisteme gegisin hizlandigini sdylemek miimkiindiir. ABD yeni donemde ortaya ¢ikan belirsizligi
kendi lehine ¢evirmek ve Sovyetlerin ¢ekilmesiyle ortaya ¢ikan giic boslugunu siyasi, mali ve askeri
imkanlarmi seferber ederek doldurma yoluna gitmistir. ABD’nin askeri kapasite ve yetenek olarak
essizliginin yani1 sira mali, teknolojik, kiiltiirel ve diplomatik tistiinliigii onu kisa siirede kiiresel dlgekte
hakim bir devlet konumuna getirmistir. Soguk Savag sonrasi déonemde ABD’nin askeri giiciiniin
ozellikle hava ve deniz giicli olarak iistiinliigii ve askeri-endiistriyel teknoloji seviyesi hi¢bir devletle
karsilagtirilamayacak kadar ileri diizeyde oldugu bilinmektedir.

3. ITTIFAKLAR

Uluslararasi iliskiler disiplininde ¢alisan akademisyenler, ne tiir devletlerarasi birlikteliklerin bir ittifak
sayilabilecegi konusunda minimum nitelikleri tespit etmislerdir. Ornegin, Stephen Walt, “Miittefiklerin
karsilikli olarak belli diizeyde taahhiitler i¢erdiginin ve taraflar arasinda karsilikli menfaat paylasimi
yaratilan ve iliskilerin gerginlesmesi veya yerine getirilmemesi durumunda, baska sekil ve yollardan
karsilaniyor olsa da bir maliyetin ortaya ¢ikarilmasini farzedildigi bir durum ve iliski bi¢imi” olarak
tamimlar. Karsilikli  yikamliliklerin  resmi bir anlagmayla kayit altina alimp alinmamasina
bakilmaksizin, karsilikli taahhiitler icermesi, karsilanmamasi halinde ise, ilgili muttefike bir tazmin
yukumliligi getirilmesi nerdeyse bu alanda ¢alisan biitiin akademisyenlerce paylasilan ortak gorustir.

Osgood’a gore ittifak, ‘devletleri, hasim bir devlet veya devletler grubuna karsi askeri gii¢ kaynaklarini
kullanmalari i¢in bir ylikiimliiliik altina sokan ve siklikla bir veya birden fazla imzac1 devleti tek basina
veya miittefiklerle istisare ederek nihai olarak belli sartlar altinda gii¢ kullanma taahhiidii altina sokan
resmi bir anlagsmadir (Osgood 1968:17). Dayanisma olarak terciime edebilecegimiz “alignment”
teriminden farkini en sade sekilde Snyder, ‘baska devletler tarafindan desteklensin veya hasim olunsun,
devletlerin gelecekteki karsilikli iligkileri i¢in bir beklenti i¢inde olmast durumu’ olarak ifade etmistir
(1997:6). ittifak bu durumda dayanismanin resmi bir bi¢im almas1 halidir. Dayanisma, ittifakin da i¢inde
oldugu genis bir isbirligi anlamimi tasir ve ittifak dayanismanin alt kategorilerinden birisidir.
Morgenthau ise ittifaki, karsilikli taahhiitlerin, kesin ve hukuki anlamda sinirlar1 ¢izilmis bir
kodifikasyonu olarak tanimlar (Morgenthau, 2005:194).

Thomas S. Wilkins ise, Snyder ve Morgenthau’ya benzer sekilde bir ittifak olgusu i¢inde miittefikler
arasindaki dayanisma teriminin ayni zamanda karsilikli olarak bir yardim beklentisi yarattigindan
bahseder. Ozellikle uluslararasi giivenlik calismalari alaninda ittifak (alliance) ve dayanisma
(alignment) kavramlarmin dogru siniflandirilmasi, tanimlarinin agik ve kesin olarak yapilmasi bu
kavramlarin rastgele ve ¢cogu zaman da birbirinin yerine kullanilmasinin 6niine ge¢ilmesi bakimindan
onemlidir. Wilkins makalesinde, ‘koalisyonlar’, ‘giivenlik topluluklar1’, ‘stratejik ortakliklar’ gibi yeni
ortaya ¢ikan ve giivenlik alaninda yapilan ¢aligmalarda sik¢a kullanilan kavramlarin geleneksel ittifak
tipinden farklarini ortaya koymustur. Michael D. Ward, bir ittifak icinde miittefikler arasindaki
dayanigsmanin siyasi, ekonomik, kiiltiirel ve askeri alanlarda farkli boyutlarda milli ve milletler {istii bir
goriinimde de olabilecegini belirtir (Ward, 1982:7).

Stefan Bergsman, (2001:24-5) ittifaki diger benzer veya es anlamli olarak kullanilan kavramlardan
ayirarak bu konudaki karisiklig1 nispeten ortadan kaldirmistir. Bergsman, Tiirkge ittifak olarak ifade
ettigimiz terimin Ingilizce’si (alliance) iizerinden hareketle, énce kisaca tarihi siirec icinde gelisimini
ele almis ve zaman i¢inde anlamindaki degisimi incelemistir. Fransizca’da ‘baglant’, ‘pakt’ veya
“devletler arasinda dayanigma” anlamina gelen alliance terimi, daha sonra 17. Yiizyllda Almanca’da
‘allianz’ olarak ortaya ¢ikmustir. Fransizca alliance teriminin kdkeninin de eski Fransizca’daki ‘aleier’
oldugunu; bu terimin anlaminin da baglanmak, birlestirmek ve istirak etmek anlamina gelen Latince
kokenli alligare teriminde geldigini, o terimin anlaminin da olan ve baglamak ve birlestirmek
anlamlarina geldigini belirtir (Bergsman, 2001:24).

Bergsman’a gore, ittifak terimini kullanan yazarlar da bu terimi olduk¢a farkli anlamlarda ve
baglamlarda kullanmiglardir. Bazilari, devletlerin ortak bir amaci gerceklestirmek {iizere bir araya
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gelmeleri anlaminda, bazilari milli giivenlik alaniyla siirli olarak kullanmakla birlikte diger bazilar
belirli bir amag i¢in mesela birlikte savasa girmek gibi bir baglamda kullanmustir (Bergsman, 2001:26).
Bergsman terim konusundaki anlam karmagasini ve daginikligi gidermek tizere oncelikle, George Liska
(Liska, 1962), Melvin Small ve David Singer (Small & Singer, 1966), Ole Holsti, Terrence Hopman and
John D. Sullivan (Holsti, Hopman & Sullivan, 1973) gibi ittifak konusunda literatiirde onde gelen
caligmalart karsilagtirmali olarak tahlil ettikten sonra, ittifak terimini daha somut ve daha anlagilir ve
sinirlt belli olan bir kavram olarak tanimlamaistir.

Bergsman, dncelikle bu terimi uluslararasi iliskiler disiplini i¢inde benzer veya onun yerine kullanilan
alternatif terimlerle karsilastirmak suretiyle kesin bir tarif yapmstir. Ittifaki, benzerleri olan diger
isbirligi ve paktlardan ayiran belli baslh 6zellikleri siralayarak 8 kriter ortaya koymustur. ittifaklarin
Oznesinin resmi olarak taninmig egemen devletler olmasi, s6z konusu devletlerarasinda yapilan ittifak
anlagmasinda her bir {iyenin hak ve yiikiimliiliiklerini kesin ve acik bir sekilde belirtilmis olmasi,
gelecekteki belli bir duruma karsi belli bir tutumun sergilenmesi konusunda mutabik kalinmasi, s6z
konusu olasi durumun ittifak kuruldugu sirada heniiz 6ngoriillmemis olmasi, ittifakin bir taahhiidii
icermesi, icerilen taahhiidiin konusunun askeri yardim olmasi, taahhiidiin ayn1 zamanda bir karsiliklilik
icermesi ve son olarak anlasmanin konu olarak milli giivenlik alaninda yer almasidir. Kisacasi ittifak
Bergsman’m ifadeleriyle soyle tarif edilebilir. Ittifak, “Egemen devletlerarasinda, milli giivenligi
ilgilendiren bir konuda hak ve yiikiimliiliikklerin agik¢a belirtildigi bir anlasma ile taraflarin gelecekte
olmasi muhtemel bir durumu 6ngdrmek suretiyle, karsilikli olarak 6nemli 6l¢iideki kaynaklarini seferber
etme konusunda bir taahhiide girmeleri durumunu ifade eder.” (Bergsman, 2001:28).

Ittifak konusunda en kapsamli ¢alismalardan birini yapmis olan Glenn Snyder’e gore askeri ittifaklar
kurulusu ve idaresi bakimindan iki ana sathadan gecerler. Kurulus asamasinda muhtemel miittefikler,
ittifakin sartlari, taahhiitlerinin odag1 ve sinirinin ne olacagi, hangi durumlarda ne oranda bir askeri
kuvvet saglayacaklar1 gibi hususlari olabildigince 6ngoriilebilir bir sekilde ortaya koyarlar. Ittifaklarm
idaresiyle kastedilen, miittefiklerin ittifaki ayakta tutmak ve bu ittifak icerisinde kendi menfaatlerini
azami sekilde korumak ve kollamak i¢in, tek baglarina veya diger miittefiklerle birlikte yaptiklar1 eylem
ve iglemlerdir. Bir askeri ittifakin hem kurulus hem sonrasindaki yonetimi asamasinda ortak teorik tema,
Ingilizce ‘bargain’, Tiirkge’de ise “pazarlik” terimi ile ifade edebilecegimiz bir uzlasma, anlasma ve
dengedir (Snyder, 1997:4).

Glenn Snyder’e gore askeri ittifaklar, ittifak disindaki devletlere karsi belli sartlarda askeri gii¢
kullanilmasini temin etmek maksadiyla olusturulmus resmi askeri birlikteliklerdir. Miittefikler hangi
sartlar altinda taahhiitlerini ne Glgiide yerine getirecekleri konusunda kesin olarak yiikiimliiliikk altina
girerler. Bu durum, askeri ittifaklar1 diger igbirligi iceren dayanisma modellerinden ayirmaktadir. Diger
yandan ittifaklar, sadece askeri veya giivenlik amaci tagimalari sebebiyle ekonomik ve kiiltiirel amaglar
giiden diger uluslararasi birlik veya rejimlerden ayrilirlar. Ayni zamanda ittifaklar sadece ve sadece
egemen ulus devletlerce kurulurlar ve karsi tarafta da yine bir egemen devleti veya devletler toplulugunu
hedef alirlar (Snyder, 1997:5).

Snyder, askeri ittifaklarin bir kere kurulduktan sonra ikinci kademesi olan yiiriitiilmesi agamasina
gecilmek durumunda oldugunu, bu asamada teorik olarak olasi bir saldir1 halinde hazir olma diizeyleri,
savas planlar1 veya rakiple herhangi bir kriz aninda/siirtlisme durumunda, ne 6l¢iide ittifaka katki
saglayacaklar1 gibi hususlarin daha ¢ok dnem kazandigini belirtir. Diger yandan bu asamada, miittefikler
arasinda yeniden bir pazarlik yapma ihtiyaci ortaya c¢ikabilir ve sdzlesme hiikiimleri {izerinde yeniden
miizakereye baglamak durumunda da kalinabilir (Snyder, 1997:6).

Ittifaklar1 diger uluslararasi kurulus ve rejimlerden ayiran temel fark, ikincisinde kars: tarafta rakip
olarak hasim bir devlet ya da devletler toplulugunu almak yerine, kendi {iyeleri arasinda ortak bir amag
yaratip onu gergeklestirmek iizere hareket etmeleridir. ilk hedefi iiyeleri arasinda muhtemel catismalar
azaltarak onlar1 ortak bir amaca yoneltmektir. Uluslararasi sistemin anarsik yapisini kismen de olsa en
azindan ortak bir iyi lizerinde anlasip kurallar koymak suretiyle agsmaya caligirlar. Bu sekilde anarsik
ortami iyilestirmeye, bu ortamin {iyelerine verecegi muhtemel catigma riskine karsi kendi aralarinda
uzlagmaya zorlayarak azaltmaya calisirlar.
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Ittifaklar ise anarsik sistemde ¢atismay1 dnlemek yerine bu catismay1 bizzat sevk ve idare zorundadir.
Ittifaklar, igeride aralarinda degil, disaridaki bir rakibe karsi ya da rakiplere karsi, bir anarsi ortaninda
tek tek ve kendi baslarina kaldiklarinda bas edemeyecekleri bir tehlikeyi, riski veya tehdidi bir araya
gelmek suretiyle bertaraf etmeye calisirlar. Buradaki temel amag igeride {iyeler arasindaki ¢atigma ve
uzlagsmazliklar1 gidermekten ziyade disaridaki hasim giice karsi bir cephe olusturmak, onun yaratmis ve
yoneltmis oldugu tehdidi bertaraf etmektir. ittifakin amaci ¢atismay: 6nlemek ya da ondan kaginmak
degildir. Bilakis bu catigmay1 miittefikleri lehine yonetmektir. Diger yandan ittifaklarin kendi iiyeleri
arasindaki catismalar1 azalttig1, {iyelerini birbirine rakip ve tehdit olmaktan c¢ikarttig1 hususu inkar
edilemez ancak bu durum daha ¢ok tali ve ikincil nemdedir (Snyder 1997:6).

4. ULUSLARARASI SiYASI SISTEM VE ASKERI ITTIFAKLAR

Askeri ittifaklarin kurulusu ve idaresi, i¢inde dogup gelistikleri ve siirekli karsilikli olarak etkilesimi
icinde olduklart dinamik bir yap1 olan uluslararas1 siyasi sistemin unsurlarindaki degisikliklerden
dogrudan etkilenmektedir. ittifak iiyeleri arasinda zaman zaman ortaya cikan siyasi ve askeri krizler de
aslinda, uluslararasi sistemin unsurlarinin yani tinitelerde devletlerin kapasitesine bagli olarak degisen
unsurlardan meydana gelir. Sistem igindeki degisiklikler, hi¢bir zaman sistemin yapisinda meydana
gelen degisiklikle ayni anlama gelmez (Waltz, 2000:5). Hiiviyetleri itibariyle sistemin temel oyuncular
olan devletlerin, sistemin ortaya koymus oldugu zemin ve sartlarda tek bir amaci vardir; 0 da anarsi
ortaminda varligim devam ettirmektir.

Snyder’e gore, askeri ittifaklarin kurulmasi ve sonrasinda idaresi, ittifakin dogdugu ve yasadigi
uluslararasi sistemin yapisiyla dogrudan iligkilidir. Uluslararasi sistem yapisi geregi, miittefiklerin hem
birbirine, hem dig diinyaya karsi davraniglarina tesir eder. Bu yiizden her askeri ittifakin ayn1 zamanda
bir sistemik tutumu oldugundan, ittifaklar uluslararasi siyasi sistemin yapisindan bagimsiz olarak
kurulup gelisemezler. Sistem ittifaklarin olusmasina, yapisina ve davranislarina tesir eder ciinkii
ittifaklarin olusumu ve hayatta kalmalar1 bash basina birer sistemik siirectir. Sistemin anarsik yapisi
geregi, egemen devletler hicbir zaman bagka bir egemen devletin kendilerine tehdit teskil
etmeyeceklerinden ve saldirmayacaklarindan emin olamazlar. Anarsinin sebep oldugu ilk sonug, biitiin
egemenlere yasatmig oldugu giivensizliktir. Bu yilizden devletler kendi varliklarini korumak i¢in 6nleyici
mabhiyette tedbire basvurarak ittifak kurar veya mevcut bir ittifaka dahil olurlar. Bir yandan kendi
aralarinda birbirlerine kars1 giivenliklerini artirmaya calisirken ayni zamanda karsi devletlerde veya
ittifakta da korku, endise ve giivensizlik yaratirlar.

Uluslararasi sistemde egemen devletlerin kendi giivenliklerini artirmaya ¢alisirken diger kars tarafta bir
giivensizlik yaratmasi, giivenlik ikilemi kavramm ile agiklanmistir. Ortamun anarsik yapis1 geregi
herhangi bir miittefigin ittifak antlagmasinda girdigi taahhiidii yerine getirmediginde, onu bu taahhiidiinii
yerine getirmeye zorlayacak herhangi bir egemen iist otorite yoktur. Miittefik devletin menfaatine uygun
olursa ya da iradi olarak isterse ancak taahhiidiinii yerine getirir. Sistemin anarsik yapis1 geregi ittifak
antlagsmalarinin zorlayici bir yoniiniin olmamasi miittefikleri stirekli bir glivensizlik ortaminda yasatir.
Diger yandan ittifaklar1 bir 6l¢iide mecbur kilan giivenlik agmazi ve anarsik yapi, ayni zamanda
ittifaklarin en zayif tarafi olan herhangi bir egemen devletin ittifaka taahhiitlerini yerine getirmeye
zorlanamamalar1 durumunu olusgturmaktadir (Snyder, 1997:17).

Snyder’a gore uluslararas siyasi sistem yapisi geregi tarih boyunca her zaman ¢ok kutupluluga meyilli
olup, iki kutupluluk veya tek kutupluluk istisna birer halidir. Snyder, sistemin dinamik unsurlar1 6ziinde
ayni oldugundan esas olarak ¢ok kutupluluk anlasildiginda diger iki sistemin kiyas suretiyle daha kolay
anlagilabilecegini belirtmistir. Snyder’e gore ¢ok kutuplu uluslararas: sistemde askeri ittifaklar higbir
zaman kalic1 ve istikrarli olamazlar. Herhangi bir askeri ittifak antlagsmasinin metninde ne yazarsa
yazsin, herhangi bir sart altinda ittifak ya da diger miittefiklerince terkedilme beklentisi ya da endisesi
her miittefikte kaginilmaz olarak vardir. ittifak hasimla yeni bir uzlasmaya gidebilir ya da hasimla farkl1
bir anlagmaya giderek miittefiklerin beklentisi disinda hareket edebilir. Bu yiizden ¢ok kutuplulukta
uzun vadeli askeri ittifaklar kurmak ve yasatmak pek miimkiin degildir.
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Uluslararasi siyasi sistemin anarsik yapisinin bir bagka sonucu ise, herhangi bir devletin goreceli olarak
digerleri aleyhine kazanmis oldugu giic ve agirligi durduracak herhangi bir diizenleyici aktoriin
bulunmamasidir. Bu yiizden de egemen devletler giivenlik endisesi biiyiidiikge diger rakiplere karsi
savunma kapasite ve kabiliyetini daha ¢ok artirmak isteyecektir. Bu noktada her bir devlet i¢in temel
giidii, hem rakiplerine kars1 bir gézdagi vermek ve caydiricilik olusturmak hem kendisine kars1 bir
kuvvet kullanilmasi durumunda kendi varligini tehdit altinda birakmamaktir (Snyder, 1997:18).

Cok kutuplu bir uluslararas1 sistemde miittefiklerin cari bir ittifak icerisinde yasamis olduklar
“miittefiklik giivenlik agmaz1” daha keskin olarak hissedilir. Tek-kutuplu sistemde miittefikleri, zaman
icerisinde karsilasacaklari tehditlere ve belirsizliklere karsi ortak bir amag etrafinda birlestirmek ve ayni
hedefe kars1 bir arada tutmak, iki kutuplu sisteme gore daha zordur. Cok kutuplu uluslararasi sistemde,
hasim giiciin olusturdugu tehdit algisi, her bir miittefik tarafindan farkli algilanacak ve her bir miittefikin
hasim giigle ayr ikili iligkisinden dolay1 her bir miittefik nezdinde yansimalar1 da ittifakin kurumsal
olarak mutabik kalacagi ortalama anlayistan farkli olacaktir. Cok kutuplu sistemde miittefiklerin ortak
bir cephe halinde durabilmesi ve karsida yer alan hasim giice karsi ortak bir tutum belirlemesi son derece
zorlagacaktir. Bu yilizden bilinen siyasi tarihin ¢ok kutupluluga dogal bir yatkinliginin bulunmasi ve tarih
boyunca askeri ittifaklarin omriiniin 21. Yizyildan onceki 19. ve 20. Yiizyillardan daha erken
doénemlerde oldugu gibi ¢ok uzun siirmemesinin temel sebebi budur (Snyder, 1997:371).

Press-Barnathan, iki-kutuplu sistemde biitiin miittefikler arasinda tehdit algilamalarinda belli diizeyde
bir farklilasma olurken, tek-kutuplulukta bu tehdit algisi farkinin hakim giicle digerleri arasinda ciddi
sekilde farklilagtigini1 belirtir. Hakim gii¢ olan basat miittefikin kendisine yonelik bolgesel ve kiiresel
Olgekteki bazi tehditleri 6nemli ve hayati olarak goriip, ittifaki bu yonde hareket etmeye zorlarken, ayni
zamanda daha zayif olan miittefikler bolgesel ya da ikili diizeyde baska bir tehdidi daha 6nemli ve hayati
gorerek, bu yonde ittifakin diplomatik siyasi veya askeri olarak bir tutum belirlemesini isteyebilir.
Sonugta bu ayrigma, bir askeri ittifakin bu alanda nasil bir uygulamay1 hayata gecirecegine varincaya
kadar etki eder (Press-Barnathan, 2006:276). Miittefiklik giivenlik ikilemi bu noktada miittefik
davranislarinin anlasilmasinda kilit rol oynamaktadir.

5. TEK-KUTUPLULUK VE MUTTEFIKLIiK GUVENLIK iKiLEMi

Hakim devlet, sistemin en giiclii devleti olmasina ragmen, hiyerarsik degil, anarsik bir diizende varligini
devam ettirmeye mecbur olmasindan dolayr higbir zaman kendisine karsi muhtemel bir tehdidin
¢ikmayacagindan emin olamaz. Goreceli gii¢ farkina ragmen, sistemdeki diger devletler de egemen, esit,
Ozgiir ve mesru hukuki tinitelerdir. Karsisinda onu dengeleyecek giiciin dogma ihtimali bulunmamasi,
hakim devletin giiciinii kullanma konusunda elini serbestlestirir. Ayrica kendi giicii karsisinda zayif
kalan tehditleri savma konusunda da saglam ve giiglii miittefiklere ihtiyac1 yoktur. Iki-kutuplulugun
aksine, ittifak sadakati zayiftir ¢iinkii yukarida bahsetmis oldugumuz “miittefiklik glivenlik agmaz1”
olgusuyla kars1 karsiya kalma durumlar1 zayiftir. Resmi bir antlagmaya dayanan ve karsilikli taahhiitler
iceren askeri ittifaklardan ziyade goniilliiler koalisyonu (coalition of willing) veya gegici koalisyonlarla
(ad hoc coalitions) ¢ikarlarina yonelen tehditleri bertaraf edebilir. Sonug olarak, tek-kutuplu sistemde
ittifaka sadakat, iki ve ¢cok-kutuplu sistemlere gore daha gevsek ve miittefiklik iliskisi daha esnektir.
James d. Morrow’a gore (1991:904-933) tarihte ittifaklarin en istikrarli olani, gii¢lii bir devletin etrafinda
toplanmus kiigtik devletlerden olusan ittifak bigimidir. Ancak tek-kutuplulukta hakim devletin giivenlik
ihtiyact olmadig1 halde kiiciik devletlerle bir ittifak iligkisi kurmaya neden ihtiya¢ duyar? Mowle &
Sacko’ya (2007:87-8) gore, biiylik devletler giivenlik ihtiyacinin yanisira daha kiigiik olan devletlerle,
ticareti artirmak ve silah transferlerini saglamak gibi baska cikarlarindan dolayir da ittifak veya
dayanisma i¢inde olmaya ihtiyac duyabilirler.

Uluslararasi politik sistemin anarsik yapisi degismediginden dolayi, her devlet varligina yonelik tehdide
kars1 kendisini yalniz ve garesiz hisseder. Yapisal olarak ortamin herkes i¢in giivensiz bir ortam olmasi,
olasi tehditleri 6nlemek ve muhtemel kars1 gili¢ olusumlarini caydirmak igin ittifaklara ve gerektiginde
koalisyonlara ihtiya¢ duyulmasina yol agar. Tek-kutuplu sistemde hakim devletin ve goreceli olarak
daha zayif miittefiklerinin mevcut bir ittifaki ayakta tutmay1 ve onu islevsel hale getirmeleri rasyonel
bir politika tercihi gibi goriilecektir. Bu tutum belirsizligi azaltacagi ve muhtemel tehlikelere kars1 bir
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caydiricilik ortaya koyacagi i¢in iki taraf i¢in de kazangli bir netice doguracaktir. Sonug olarak, hakim
devlet, ittifakin ve miittefiklerin glivenlige iliskin biitiin sorumlulugunu iizerine alacagi varsayimindan
hareketle, olasi her tiirlii risk ve tehditlere karst mevcut miittefiklerini korumak ve kollamak ya da
onlarin bu ihtiyaglarina istenildiginde tatmin etmek durumunda oldugundan kiiciik miittefikler de bu
pazarliktan memnun olacaklardir.

Ikinci adimda ittifak baginin gevsek olmasmin hakim devlet ve miittefiklerce tercih edilen bir tutum
oldugunu, bu durumun ise tek-kutupluluga ayakta kalma ve istikrar saglama imkani tanidigini belirtmek
gerekir. Bu durum Glenn Snyder’in ortaya attigi “miittefiklik giivenlik ikilemi -alliance security
dilemma-" yaklagimi yardimiyla daha iyi agiklanabilir. Bu yaklagima gére herhangi bir askeri ittifakta
yer alan her miittefik devlet, iki tezat zorlukla kars1 karsiyadir. Bir yandan, ittifaka vermis olduklar1
taahhiitlerden dolay1, hakim devletin baskisina karst koyamayarak, onun politikalarini kendileri i¢in bir
deger ifade etmemesine hatta ¢ikarina aykiri olmasina ragmen desteklemek zorunda kalmalaridir. Bu
durumu Glenn Snyder, Ingilizce entrapment tuzaklanma olarak terciime edebilecegimiz bir kavramla
ifade etmektedir. ikincisi durum ise, diger miittefiklerin ittifaka ya da hakim devlete ihtiyac1 oldugunda
hakim giiciin onlar1 kendi baslarina birakmasi ve yardim etmemesi abandonment terkedilme endisesini
tasidiklart durumdur.

Yukaridaki ikilem, diger kii¢iik miittefiklerin hakim gili¢ veya onun kontrol ettigi ittifaka taahhiitlerini
yerine getirme konusunda asiri hassas ve comert davrandiklarinda kendi milli menfaatlerini
koruyamamalari ile hakim giiciin istedigi politikalar1 desteklemeleri halinde kendilerinin de bir giivenlik
sorunuyla karsi karsiya kalmig olmalart tehlikesidir. Kisacasi, tuzaklanmanin riskinden kacarken
terkedilme ile kars1 karsiya kalmalari ya da ¢ok fazla sadik davrandiklarinda hakim giiciin tuzagina
¢ekilmeleri durumudur (Snyder 1997:180-2). Bu ikilem, tek kutuplu sistemde iki kutuplu sisteme gore
daha esnek ve gevsek bir sekilde islemektedir. Ayrica tuzaklanma veya terkedilme kavraminin askeri
bir terim olmakla birlikte mali veya herhangi bir dis politika konusunda da benzeri sinirlayici bir etki
dogurmasi her zaman goz 6niinde tutulmasi gereken bir husustur (Press-Barnathan, 2006:282).

Tek-kutuplu sistemde miittefiklik giivenlik agmazi ittifak {iyelerini oldugu kadar hakim devleti de
ittifaki bir arada tutma ve idaresi konusunda bazi zorluklarla kars1 karsiya birakmaktadir. Hakim giiclin
yeni risk ve tehdit algilamalari, i¢ politika, giivenlik, stratejik ve bolgesel oncelikler ve rakiplerin
niyetleri bakimindan miittefiklerden farklilagsmasi kaginilmazdir. Bu durum, daha zayif miittefiklerin
hakim gii¢ tarafindan tuzaklanma veya terkedilme kaygilarini yiikseltebilir ¢iinkii hakim giiciin tistiinde
miittefiklerini kollayacak ve ittifakin menfaatlerini onceleyecek yapisal bir baski bulunmamaktadir
(Liberman, 2000-1: 98-138). Boyle bir baski olmadiginda da hakim gii¢ disindaki miittefiklerin, ittifakin
her politikasina karsi, tuzaklanma veya terkedilme (Leeds, 2003:801-27; Leeds & Savun, 2007:1118-
32) endisesini siirekli olarak yasamalart muhtemeldir.

Hakim giiciin disindaki miittefikler uzun dénemde milli menfaatlerini azami derecede korumak igin iki
stratejiyi ayni anda benimsemek durumunda kalabilirler. Bir yandan ittifak i¢inde kalarak hakim giiciin
ittifaki, kendi oncelikleri i¢in kullanmasini dizginlemeye calisirlar veya hakim gii¢le kendi aralarinda
bir igbo6liimii yaratarak kendi 6zerk politika alanini olusturmaya ya da ikisini ayni anda bagarmaya
calisabilirler (Liberman, 2000-2001).

Tongfi Kim, bir ittifak i¢inde miittefiklerin kendi istemedikleri bir savasa siiriiklenmeleri olgusu olan
tuzaklanmanin ¢ok nadiren goriilecegini ancak bunun yerine daha c¢ok dolasiklik (entanglement)
durumuyla daha sik kargilagma ihtimalinin oldugunu belirtir. Gorece daha zay1f miittefigin hakim giiciin
iradesine direnemeyerek tuzaklanmasini 6nleyen mekanizmanin ittifak antlasmasinin metninde yer
alacagimi ve ilgili miittefigin hareket tarzinin anlagsma hiikiimleri ¢ergevesinde sekillenecegini ifade eder.
Bu konuda yapilan niceliksel ¢aligmalara atif yaparak, tuzaklanma durumunun bir risk olarak ortaya
¢ikmamasi igin ittifak anlagmasi i¢inde bu durumun bastan diizenlenmis olacagini vurgular. Tek-kutuplu
sistemde hakim devlet, geleneksel miittefikleriyle daha esnek ve gevsek bir bag kurdugundan dolayi,
miittefiklerini bir tuzaklanmayla karsi karsiya birakmak ve muhtemel kayiplarinin telafi riskinin
sorumlulugunu tstlenmek yerine, ittifak disindan bulacagi gegici miittefiklerle kurdugu ad hoc
koalisyonlarla hedeflerini gergeklestirebilecek duruma gelmektedir.
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Kisacasi, ¢cok kutupluluga benzer sekilde hatta ondan daha esnek ve gevsek bir miittefiklik sadakat bagi
bulunan tek-kutuplulukta hakim devlete ve miittefiklerine ittifak ¢er¢evesinde genis bir manevra alani
bulunmaktadir. Boylelikle, dogas1 geregi her zaman ¢ikmasi muhtemel krizlere ragmen, sistemin
saglamis oldugu avantajlar1 kullanmak suretiyle ittifak ayakta kalabilmektedir. Miittefiklik giivenlik
acmazi, goreceli olarak daha zayif miittefiklerle, hakim devletin ittifak adina almis bir kararin
uygulanma asamasinda terkedilme korkusundan ziyade tuzaklanma endisesi soz konusu oldugunda
ortaya ¢ikmaktadr. Ittifak icinde hakim devletin tek tarafli olarak almis bir karar1 uygulama asamasinda
miittefiklerinden destek istediginde ortaya ¢ikan bu krizler, hi¢bir zaman ittifakin dagilmasini sonucunu
dogurmadig1 gibi, hdkim devletin bu kararmi desteklemeyen zayif miittefik ya da miittefiklerinin
cezalandirilmasina kadar varmamaktadir. Tek-kutuplulukta bir ‘dolasiklik’ durumu yasansa da bu
durum sistemin saglamis oldugu esneklikten dolay1 hi¢bir zaman ittifaka zarar verecek 6l¢iiye varmasi
olasilig1 yoktur (Kim, 2011:350-77).

6. MUTTEFIKLIK GUVENLIK iKiLEMi

Glenn Synder her ittifaki, kurulusu ve kurulduktan sonra idare edilmesi olmak iizere iki ayr1 safthada
analiz etmektedir. Her iki asamada da her bir miittefigin lyesi bulundugu ittifakla girmis oldugu
karsilikli pazarlik (bargain) ve miizakere, iliskinin karakterini belirler. Askeri ittifaklar kurulduktan
sonra artik her bir miittefik icin giivenlik agmazinin da ikinci sathasina gecilmis demektir. Bu safthada
artik miittefik devletin ittifaka ne derece bagli olacag, ittifak i¢in ne kadar taahhiit altina girecegi,
hasimla muhtemel bir miicadelede ne kadar askeri yardimda bulunacagi gibi sorulara odaklanilir. Buna
paralel olarak, rakiple girilecek miicadele sirasinda ittifaka ne dl¢iide yardim edecek ve karsiliginda
kendisine ne kadar bir glivenlik temin edilecektir (Snyder, 1997:3).

Bir ittifaka {iye olan her devlet ayn1 zamanda bir giivenlik ikilemiyle karsilasir. ittifak, hasim ilan edilen
giice kars1 alacag1 kararda ittifaka vadetmis oldugu yiikiimliigli yerine getirmesi durumunda kendi
cikarlarini tehlikeye atmus olabilir. Ote yandan ittifaka mesafeli davrandiginda da ittifak disina itilme
riskiyle kars1 karsiya kalabilir. Snyder’in belirttigi gibi, miittefiklik glivenlik ikileminde isbirligi ve
catigma ayn1 anda ayni1 aktorlerle anarsik bir ortamda yonetilmeye mecburdur. Her bir miittefik rasyonel
bir aktor ve beka davasinin en 6nemli davasi oldugunun farkinda olan bir 6zne olarak, bu durumda
terkedilme veya tuzaklanma riskini en aza indirmeyi hesaplamak durumundadir (Snyder, 1984:466).

Her askeri ittifakin liyelerinin kendi aralarinda ve ittifaka kars siirekli olarak bir giivenlik ikilemi i¢inde
olmalari, rakip veya hasim giigle girilecek herhangi bir askeri miicadelede, onlarin kendini giivende
tutma hesabin1 yaparken, ittifak tarafindan terkedilme veya ittifakin amaglarina hizmet ederken,
egemenligini ya da milli menfaatlerini koruyamayacak kadar ileri giderek zarara ugrayacagi bir duruma
siriiklenmeyle karsi karsiya kalmalart anlamima gelir. Bu durumda her bir miittefik terkedilme
(abandonment) ya da menfaatine aykir1 bir sekilde ittifakin ya da giiglii olan miittefigin yararina
siiriklenme (entrapment) arasinda kalir. Herhangi bir miittefikin gilivenlik agmazinin keskinligi ve
siddeti, bu iki durum karsisinda ortaya ¢ikar: terkedilme veya tuzaklanma (Snyder 1984:467).

Tuzaklanma olarak terciime edebilecegimiz entrapment, herhangi bir miittefikin ittifakin karariyla kendi
iradesi disinda ve zararina olacak bir ¢atismaya siiriiklenmesidir. Her ne kadar askeri bir ittifakin ortak
amag¢ ve hedefleri olsa da iiye devletlerle birlikte kararlastirilan politikalar her bir miittefikin milli
¢ikarlarinin korunmasini tam olarak igermeyebilir. Bu amaglar ortak amag¢ ve hedefmis gibi sunulsa da
her bir miittefik i¢in anlami farklidir. Diger yandan terkedilme veya tuzaklanma birbiriyle de iligkilidir.
Her bir miittefikin ittifaka olan taahhiidii ne kadar giiglityse terkedilme korkusu o kadar azdir. Eger bir
miittefik belli bir ¢atisma aninda yalniz birakilir ya da daha zayif bir taahhiit altina girerse, bu durumda
tuzaklanma ihtimali diigiik ancak terkedilme ihtimali daha yiiksek bir olasilik haline gelir (Snyder,
1984:467).

7. SONUC

1990’11 yillardan itibaren baslayan donem -en azindan ilk 10 yili i¢in- ¢ok-kutuplu degil, tek-kutuplu
uluslararasi politik sistemin 6zelliklerini géstermektedir. Tek-kutuplulukta, hakim devleti dengeleyecek
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kars1 tarafta hasim bir gii¢ ¢ikmadigindan dolayi ittifaka sadakati azalmaktadir. Bunun sonucu olarak
miittefiklerle hakim devlet arasinda ¢ok-kutupluluktan daha esnek ve daha gevsek bir miittefiklik iliskisi
ortaya ¢ikmistir. Hakim devlet ve daha zayif miittefikleriyle mevcut geleneksel kurumsal yapilar
terketmek yerine onlar1 yeni sistemle uyumlu hale getirmek suretiyle etkin bir sekilde kullanmaktadir.
Bu doniisiim sirasinda kendiliginden bir isboliimii de gelismektedir. Ayrica, iki-kutuplu ve ¢ok-kutuplu
sistemlerle  karsilagtinlldiginda  tek-kutuplulukta  altinda  miittefiklik ~ glivenlik  ikilemi
keskinlesmemektedir. Ikilemin iki ucu olan, terkedilme ve tuzaklanma durumu sistemin sagladigi
esneklikten dolay1 miittefikler iizerinde ciddi bir baski olusturamamakta, daha ¢ok hakim devletin gegici
koalisyonlari tercih etmesine Oniinii agmaktadir.

Son olarak, tek-kutuplu sistemin ittifaklar agisindan ¢ok-kutuplu sistemden daha esnek oldugu; hakim
giiclin de bu esnekligi kullanarak tek-taraflilik politikalarini ¢ok-taraflilikmis gibi sunabilmekte, kisacasi
cok-taraflilik elbisesiyle tek-kutuplugu yiiriitebilmektedir. Makale, NATO’nun yasadig1 bunca sik ve
sert krizlere ragmen hala varligimi dontigserek ve giiclenerek nasil devam ettirdigi, diger yandan AB
mimarisi i¢inde nigin bir giivenlik ve savunma politikasinin gelistirilemedigi gibi sorulara basit cevaplar
verilmesini sagladig1 gibi, esas olarak hakim giic ABD’nin kiiresel dlgekte uluslararast giivenligi nasil
yonettigi hakkinda daha genis bir goriis acis1 kazandirmig olacaktir.
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OZET

Bu ¢alismanin amaci, Tiirk liras1 karsisinda Amerikan dolar1, Euro, ingiliz sterlini ve Cin yuani
gibi ddviz birimlerinin degerlerini igeren doviz kuru piyasasinda etkin piyasa hipotezinin
gecerliligini arastirmaktir. inceleme donemi, giinliik frekansta 03.01.2013 ile 01.02.2023
tarihleri arasindaki siireci kapsayacak sekilde belirlenmistir. Bu calismada, déviz kuru
piyasasinda uzun hafizay:1 tespit etmek i¢in Geweke ve Porter-Hudak (GPH) (1983) ve
Gaussian Yar1 Parametrik (GSP) (1999) olmak {izere iki farkli yontem kullanilmistir. Yapilan
analiz sonucunda, doviz kuru getirilerinin uzun hafiza 6zelligi sergiledigi tespit edilmistir ve
etkin piyasa hipotezinin mutlak dogrulugunu sorgulamistir. Bu bulgu, déviz kuru piyasasinda
geemis fiyat hareketlerinin gelecekteki fiyatlar1 tahmin etmede kullanilabilecegini ve
dolayisiyla uzun hafizanin varligini gosterdigini desteklemektedir.

Anahtar Kelimeler: Do6viz Kuru, Etkin Piyasa Hipotezi, Uzun Hafiza.

ANALYSIS OF THE EFFICIENT MARKET HYPOTHESIS IN THE EXCHANGE
RATE MARKET IN TURKEY WITH LONG MEMORY MODELS

ABSTRACT

The aim of this study is to investigate the validity of the efficient market hypothesis in the
exchange rate market, which includes the values of currency units such as the US dollar, euro,
British pound, and Chinese yuan against the Turkish lira. The review period has been
determined to cover the period between 03.01.2013 and 01.02.2023 at daily frequency. In this
study, two different methods, Geweke and Porter-Hudak (GPH) (1983) and Gaussian Semi-
Parametric (GSP) (1999), are used to detect long memory in the exchange rate market. As a
result of the analysis, it was determined that the exchange rate returns exhibit long memory
characteristics and questioned the absolute accuracy of the efficient market hypothesis. This
finding supports that past price movements in the exchange rate market can be used to predict
future prices, thus indicating the existence of long memory.

Keywords: Exchange Rate, Efficient Market Hypothesis, Long Memory.
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Tiirkiye tle Doviz Kuru Piyasas:nda Etkin Piyasa Hipotezinin Uzun Hafiza Modelleri /le Analizi

1. GIRiS

Etkin piyasa hipotezi, finansal piyasalarda varlik fiyatlarinin her zaman dogru ve tam bilgiye dayali
olarak belirlendigini varsaymaktadir (Fama, 1970). Bu hipoteze gore, ge¢mis fiyat hareketleri ya da
diger bilgilere dayanarak gelecekteki fiyat hareketlerini tahmin etmek miimkiin degildir. Uzun hafiza,
geemis fiyat hareketlerinin gelecekteki fiyatlari etkileyebilecegi ve dolayisiyla piyasalarda tahmin
edilebilirligin olabilecegi anlamina gelmektedir (Granger ve Joyeux, 1980). Uzun hafiza, fiyat
serilerindeki korelasyonun uzun siire devam ettigi ve gee¢mis verilere dayali tahminlerin basarili
olabilecegi bir durumu ifade etmektedir.

Bununla birlikte, son yillarda yapilan arastirmalar, uzun hafizanin finansal piyasalarda var oldugunu ve
etkin piyasa hipoteziyle celistigini gostermistir. Ozellikle dviz kurlari, hisse senetleri ve emtia fiyatlari
gibi finansal varliklarin fiyat hareketlerinde uzun hafiza 6zelligi sikga gozlemlenmistir (Granger ve
Ding, 1995; Bollerslev, 1986). Akademik literatiirde etkin piyasa hipotezi ve uzun hafiza arasindaki
iligski genis ¢apta arastirilmistir. Boubaker ve Sghaier (2015) hisse senetleri piyasasinda uzun hafizanin
varligini incelemis ve fiyat hareketlerinin ge¢mis performansla iliskili oldugunu bulmuslardir. Yine,
Caporale vd. (2020) caligmalarinda hisse senetleri piyasalarinda uzun hafizanin etkilerini ele almis ve
fiyatlarin gegmis verilere dayanarak tahmin edilebilecegini gostermiglerdir. Degerli metaller
piyasasinda yapilan bir ¢alismada, Arouri vd. (2012), uzun hafizanin varligini tespit etmislerdir. Cheah
vd. (2018), bitcoin piyasasinda uzun hafizanin varligini arastirmis ve sonug olarak bitcoin piyasasinda
uzun hafizanin var oldugunu tespit etmislerdir. Bu calismalar, finansal piyasalarda etkin piyasa
hipotezine meydan okuyan ve uzun hafizanin varligmmi destekleyen bulgular sunmaktadir. Bu
arastirmalar, uzun hafizanin finansal piyasalarda 6nemli bir rol oynadigini ve ge¢mis fiyat hareketlerinin
gelecekteki fiyatlar1 tahmin etmede kullanilabilecegini gostermektedir. Etkin piyasa hipotezine karst
¢ikan bu bulgular, yatirimcilarin gegmis verileri analiz ederek stratejilerini sekillendirebilecekleri ve
piyasa iistii getiriler elde edebilecekleri konusunda 6nemli bir perspektif sunmaktadir.

Bu calismada, etkin piyasa hipoteziyle uzun hafiza arasindaki iligki iizerinde durulacaktir. Ayrica,
finansal piyasalarda uzun hafizanin varligini gosteren ornek calismalara da yer verilecektir. Bu
caligmanin amaci, doviz kuru piyasasinin gergekten etkin olup olmadigi konusundaki tartigmayi
giiclendirmek ve uzun hafiza 6zelliginin fiyat belirlemesindeki 6nemini vurgulamaktir. Déviz kuru
piyasasinda uzun hafizanin etkisi iizerine yapilan analizler ve sonuglar, etkin piyasa hipoteziyle ¢elisen
ve gecmis fiyat hareketlerinin fiyat belirlemede 6nemli bir rol oynayabilecegini gosteren bulgular
icermektedir. Bu g¢aligsma, literatiirdeki 6rnek caligmalari inceleyerek doviz kuru piyasasinda uzun
hafizanin varligin1 destekleyen bulgulara odaklanacaktir. Bu c¢alismanin sonucunda, déviz kuru
piyasasiin etkinligiyle ilgili daha fazla anlayisa sahip olmay1 ve uzun hafizanin fiyat belirlemedeki
etkisini vurgulamay1 hedeflenmektedir. Calismanin sonuglar1, yatirnmeilarin déviz kuru piyasasinda
daha bilingli kararlar almalarina yardimei olabilir. Uzun hafizanin varliginin ve etkisinin farkinda olan
yatirimcilar, gecmis fiyat hareketlerini daha iyi anlayabilir ve gelecekteki fiyatlar1 tahmin etme
potansiyelini degerlendirebilir. Ayrica ¢alismanin sonuglari, gegmis fiyat hareketlerinin desenleri ve
iligkileri tizerindeki analizler, piyasadaki fiyat hareketlerini daha iyi tahmin etme potansiyelini ortaya
koyabilir. Bu ¢alisma, genel olarak finansal piyasalardaki etkinlik ve fiyat belirleme mekanizmalari
konusundaki anlayisimizi gelistirmeye yonelik bir katki saglayabilir. Uzun hafizanin varligina dair
bulgular, finansal piyasalarda karmasiklig1 ve dinamizmi anlamamiza yardimci olabilir. Bu ¢aligma,
finansal piyasalardaki etkinlik ve fiyat belirleme mekanizmalar1 konusunda daha derinlemesine bir
anlayis saglayarak, yatirimcilarin daha bilingli kararlar almalarma ve piyasalar1 daha iyi anlamalarina
yardimci1 olabilir.

Bu calisma bes boliimden olusmaktadir. Ikinci béliim, calisma ile ilgili literatiiriin incelendigi bir
derleme boliimiidiir. Ugiincii boliimde, ¢alismanin ydntemi agiklanacaktir. Dérdiincii boliimde, veri seti
ve ampirik uygulama boliimii bulunmaktadir. Bu béliimde, ¢aligmada kullanilan veri setinin 6zellikleri
ve kaynaklar1 detayli bir sekilde aciklanacaktir. Ayrica, veri setinin analiz i¢in nasil hazirlandig1 ve
kullanilan yontemlerin uygulandigi adimlar da burada anlatilacaktir. Ampirik bulgular ve istatistiksel
sonuclar da bu bdliimde sunulacaktir. Son olarak, ¢calismanin sonuglarina yer verilecegi besinci boliim
yer alacaktir.
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2. LITERATUR

Erlat (2003) tarafindan yapilan bir ¢alismada, Tiirkiye icin 1984 yil1 Ocak ay1 ile 2000 yili Eyliil ayim
kapsayan donemlerde reel Alman Marki ve reel Dolar kuru serileri incelenmistir. Bu ¢alismada, aylik
veriler kullanilarak serilerdeki uzun hafiza 6zelligi ARFIMA modelleriyle test edilmis ve yapilan analiz
sonucunda serilerde uzun hafizanin varlig: tespit edilmistir.

Alptekin (2007) tarafindan yapilan bir ¢aligmada, Amerikan Dolari/Tiirk Lirast doviz kuru igin
03.01.2005-28.12.2006 tarihleri arasinda bir saatlik giinliik veriler kullanilarak incelenmistir. Bu
calismada, uzun hafiza 6zelligi iizerindeki etkisini belirlemek amaciyla Modifiye edilmis doniistiirtilmiis
genislik (R/S) ve Modifiye edilmis doniistiiriilmiis variance (V/S) istatistikleri kullanilmigtir. Yapilan
analizler sonucunda, Amerikan Dolar1/Tiirk Liras1 déviz kuru serisinin tiim testlerde uzun hafiza 6zelligi
sergiledigi ortaya ¢ikmustir.

Floros (2008) tarafindan gergeklestirilen bir ¢alismada, Amerikan dolar1 karsisinda 34 farkli doviz
kurunun Nisan 1991 ile Nisan 2006 tarihleri arasindaki degerleri incelenmistir. Bu ¢aligmada, getiri
verileri lizerinde uzun hafiza 6zelligini belirlemek amaciyla ARFIMA modeli kullanilmigtir. Yapilan
analizler sonucunda, 17 farkli doviz kurunda gii¢lii bir uzun hafiza 6zelliginin varligimin tespit edildigi
ortaya ¢ikmustir.

Vats (2011) tarafindan gergeklestirilen bir calismada, Amerikan dolari cinsinden Endonezya rupisi, Cin
yuani ve Tayvan dolar1 gibi doviz kurlarinin 1997-2010 tarihleri araligindaki degerleri incelenmistir. Bu
calismada, uzun hafiza 6zelligini belirlemek amaciyla ARFIMA modeli kullanilmigtir. Elde edilen
sonuclara gore, Cin yuani ve Endonezya rupisi déviz kurlarinin getiri iizerinde uzun hafiza sergiledigi
belirlenmistir.

Kutlu ve Yurttagiiler (2014) tarafindan gergeklestirilen bir calismada, Amerikan dolar1 ve Euro déviz
kurlarmin Ocak 2003 ile Temmuz 2013 tarihleri arasindaki aylik reel getirileri incelenmistir. Bu
caligmada, doviz kurlarinin uzun hafiza 6zelligini belirlemek amaciyla ARFIMA modeli kullanilmistir.
Yapilan analizler sonucunda, doviz kurlarinin uzun hafizanin varliginu tespit etmislerdir.

Ozdemir vd. (2018) tarafindan gerceklestirilen bir calismada, Euro/Tiirk lirast ve Amerikan dolar1/Tiirk
liras1 doviz kurlarinin 02.01.2006 ile 30.05.2018 tarihleri arasindaki giinliik degerleri incelenmistir. Bu
caligmada, her iki doviz kuru i¢in de ikili uzun hafiza 6zelligini belirlemek amaciyla ARFIMA-
FIGARCH modeli kullamlmistir. Yapilan analizler sonucunda, getiri {lizerinde uzun hafizanin
bulunmadig tespit etmislerdir.

Yasar (2019) tarafindan yapilan bir ¢aligmada, 02.01.1990-23.09.2019 tarihleri arasinda Dolar kuru
kullanilarak doviz kuru piyasasinda uzun hafizayi test etmistir. Bu ¢alismada, uzun hafizay: testpit
etmek i¢in GARCH, IGARCH ve FIGARCH modellleri kullanilmistir. Elde edilen bulgulara gére doviz
kuru piyasasinda uzun hafiza 6zelligi tespit edilmistir.

Giines (2022) tarafindan gerceklestirilen bir calismada, Amerikan dolari, Euro, Cin yuani, ingiliz
poundu ve Rus rublesi gibi birimlerin Tiirk liras1 karsisindaki degerleri, 20.03.2012 ile 09.04.2021
tarihleri arasindaki donemi kapsayacak sekilde incelenmistir. Bu calismada, déviz kuru piyasasinda
uzun hafiza olup olmadigim belirlemek igin ARFIMA-FIGARCH modelleri kullanilmustir. Yapilan
analizler sonucunda, doviz kuru piyasasinda uzun hafizanin varliginin tespit edildigi ortaya ¢ikmustir.

Sonug olarak, akademik literatiirde yapilan bir¢ok c¢alisma, doviz kuru piyasalarda uzun hafizanin
varligii gostermis ve etkin piyasa hipotezini sorgulamistir. Déviz kurlari iizerinde yapilan analizler,
geemis fiyat hareketlerinin gelecekteki fiyatlari tahmin etmede kullanilabilecegini ve bu durumun uzun
hafizanin varligim destekledigini gostermektedir.

3. YONTEM

Bu ¢alismada, doviz kuru piyasasinda uzun hafizay: tespit etmek icin GPH ve GSP iki farkli yontem
kullanilmigtir. Bu yontemler, déviz kuru piyasasinda gegmis fiyat hareketlerinin gelecekteki fiyatlari
tahmin etmede kullanilabilecegi ve boylece uzun hafizanin varligin1 gosterebilecegi varsayimina
dayanmaktadir. GPH ve GSP yontemleri, doviz kuru piyasasindaki fiyat hareketlerini analiz etmek ve
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uzun hafizanin varligin1 belirlemek i¢in yaygin olarak kullanilan yontemlerdir. Bu yontemler,
parametrik olmayan etkileri ele alabilme yetenegine sahiptirler. Bu yontemler parametrik yontemlerden
farkli olarak dogrusal olmayan iliskileri ve etkileri modellemek igin kullanilabilmektedir. Ozellikle
ekonomik ve finansal veriler gibi karmasik ve dinamik yapilara sahip veri setlerinde parametrik olmayan
bilesenlerin modelde yer almas1 daha gercekei sonuglar elde etmeye yardimcet olabilmektedir. Ayrica,
GPH ve GSP yontemleri, gegmis fiyat hareketlerindeki desenleri ve iliskileri tespit ederek gelecekteki
fiyatlar1 tahmin etme potansiyeline sahip oldugunu ileri siirmektedir. Bu g¢alismada, bu yontemler
kullanilarak doviz kuru piyasasindaki uzun hafizanin varligi arastirilacak ve elde edilen sonuglar etkin
piyasa hipotezi agisindan degerlendirilecektir.

3.1. Geweke and Porter-Hudak (GPH) Yontemi

Geweke ve Porter-Hudak (1983), uzun hafizayi test etmek i¢in yari-parametrik bir yaklasim sunarak
kesirli biitiinlesik siirecleri inceledi. Ayrica, Fourier doniisiimiinii ve spektral yogunlugu kullanarak
getiri serisi Iy i¢in d parametresini tahmin etmek i¢in agagidaki formiilii 6nerdiler. GPH tahmincisi, r;
getiri serisi i¢in uzun hafiza parametresi olan d’yi belirlemek icin asagidaki periodogram
kullanilmaktadir:

log[I(y;)] = wo + w; log [4sin2 (%)] + & (1)

Burada, yi = 27 i/T, i=1,2,,,,,,,n; & hata terimi ve y; n = /T Fourier frekanslarini temsil etmektedir. I(yi),
su sekilde tanimlanan 6rnek periodogrami temsil etmektedir:

1G7) = — |27, re it 2

Burada r¢nin bir kovaryans duragan zaman serisi oldugu varsayilmaktadir. Kesirli fark parametresi d'nin
tahminidir. Sifir hipotezi i¢in GPH testi “uzun bellek yoktur (d = 0)” seklindedir.

1
2nT

3.2. Gaussian Yar1 Parametrik (GSP) Yontemi

Robinson ve Henry (1999) tarafindan gelistirilen Gaussian Yar1 Parametrik tahmin modeli, zaman
serilerinin spektral yogunlugunun seklinin belirlenmesine dayanmaktadir. Bu model, belirli varsayimlar
altinda tutarli ve asimptotik olarak normal olan bir kovaryans duragan serisi i¢in uzun hafiza
parametresini tahmin etmek i¢in kullanilmaktadir. Robinson ve Henry (1999) tarafindan 6nerilen GSP
tahmincisi asagidaki sekilde ifade edilir:

fy) =Gy*—2# 3)

Burada, 0,5 < H <1, 0<G< « ve f(y) r'nin spektral yogunlugudur. r, , t =1, ..., T gbzlemlerine gore
periodogram asagidaki gibidir:

100 = oo |Shoy e’ @)
Buna gore Hurst iis parametresi H, R(H) fonksiyonunun minimize edilmesiyle elde edilir.
H = bagimsiz degisken R(H), AI<H<A2
Burada,
0 <A <A<
REH) =108 G ) — (2t - 1) 151, log (1) ©)

ne (0, [%D I(y;) = 2mi/T
4. VERI SETIi VE AMPIRiK UYGULAMA

Bu ¢alismanin amaci, Tiirk liras1 karsisinda Amerikan dolar1, Euro, Ingiliz sterlini ve Cin yuan1 gibi
d6viz birimlerinin degerlerini igeren doviz kuru piyasasinda etkin piyasa hipotezinin gegerliligini
aragtirmaktir. Inceleme donemi, giinliik frekansta 03.01.2013 ile 01.02.2023 tarihleri arasindaki stireci
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kapsayacak sekilde belirlenmistir. D6viz kuru verileri Tiirkiye Cumhuriyet Merkez Bankas1 elektronik
veri dagitim sistemi araciligiyla elde edilmistir.

Bu ¢alisgmada, her bir doviz kurunun getiri serisi rr = 100 X In(p; / pr1) formiilii kullanilarak

hesaplanmistir. “r¢” t zamanda ddviz kuru getirisini, “py” t zamanda ddviz kurunun satis fiyatini ve “py.
1" ise t-1 zamandaki doviz kurunun satig fiyatini ifade etmektedir.

Sekil 1’de, doviz kuru fiyat ve getiri serilerine ait grafikler sunulmaktadir. Doviz kuru fiyat grafigi
incelendiginde, incelenen donemde artan bir trend oldugu goériinmektedir. Doviz kuru degerlerindeki
artisin stirekli bir egilim halinde oldugu soylenebilir. Ayrica, doviz kuru getiri grafigi incelendiginde,
2018 yilinin ilk ¢eyregi ve 2021 yilmin dordiincii c¢eyregi gibi belirli donemlerde volatilite
kiimelenmeleri oldugu gézlemlenmektedir. Bu donemlerde doviz kuru getirilerinde dalgalanmalarin
yogunlastig1 ifade edilebilir. Sonug olarak, déviz kuru fiyat grafigi, incelenen dénem boyunca siirekli
bir artig egilimi sergilerken, doviz kuru getiri grafigi ise bazi donemlerde volatilite kiimelenmeleriyle
dalgalanmalar gostermektedir.
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Sekil 1: Doviz Kuru Fiyat ve Getiri Serisi

Sekil 2°de, doviz kuru fiyat, getiri ve kareli getiri serilerine ait otokorelasyon grafikleri sunulmaktadir.
Otokorelasyon fonksiyon grafikleri incelendiginde, fonksiyonlarin zaman iginde yavas yavas azaldigi
gozlemlenmektedir. Bu, gecmis donemlerin serilerin gelecekteki degerlerini etkiledigini ve seriler
arasinda bir iliski oldugunu gosterebilir. Bu nedenle, getiri serilerinin analizinde uzun donemli
bagimliliklarin g6z 6niinde bulundurulmasi énemlidir. Bu gorsel degerlendirme, getiri serilerinin dnceki
degerlerine dayanarak gelecekteki davranislarini tahmin etme ve modeller olusturma siirecinde faydali
olabilir. Uzun hafiza ozellikleri, seriler arasindaki iliskilerin anlasilmasimma ve gelecekteki fiyat
hareketlerinin tahmin edilmesine yardimeci olabilir.
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Sekil 2: Doviz Kuru Serilerine Ait Otokorelasyon Graifileri

Tablo 1°de, doviz kuru getiri serilerine ait tanimlayici istatistikler sunulmaktadir. Tablodaki carpiklik
degerlerine bakildiginda, doviz kuru getiri serilerinin negatif ¢carpiklik degerlerine sahip oldugu ve sola
carpik bir dagilima sahip oldugu gézlemlenmistir. Ayrica, basiklik degerleri incelendiginde, doviz kuru
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getiri serilerinin basiklik degerlerinin 3’ten biiyiilk oldugu ve normale gore daha sivri bir dagilim
sergiledigi goriilmektedir. Bu, serilerin kalin kuyruk 6zelligi tasidigini ve normal dagilimdan sapma
egiliminde oldugunu goéstermektedir. Getiri serilerinin normal dagilim sergilemedigi, Jarque Bera (JB)
test istatistigiyle de anlagilmaktadir. Ljung-Box Q test istatistikleri, doviz kuru getiri serilerinin ge¢cmis
degerleriyle iligkili oldugunu ve ARCH testleri, hata karelerinin degisken varyansa sahip oldugunu
gostermektedir. Bu da serilerin zaman igindeki otokorelasyon ve degisken varyans 6zelliklerine sahip
oldugunu gostermektedir.

Tablo 1: Déviz Kuru Getiri Serilerinin Tanimlayic istatistikleri

Dolar Euro Ingiliz Sterlini Cin Yuam
Ortalama 0,097 0,092 0,092 0,091
Standart sapma 1,151 1,146 1,175 1,149
Carpikhik -3,849 -4,004 -3,651 -3,958
Basikhik 149.496 144,744 132,691 147,299
Olasilik degeri 0,000 0,000 0,000™" 0,000
(JB)
ARCH (1-2) 27,699 27,676 22,953 28,994
ARCH (1-5) 11,520 11,514 9,877 12,046™
ARCH (1-10) 6,086 6,140 5,339 6,342
Q(5) 69,885 69,843™" 60,320 73,536
Q(10) 74,883 75,952 66,402 78,716
Q(20) 103,224 103,717 92,068™" 107,234
Q(50) 104,271 104,502 92,640 108,200

7" isaretleri sirayla %1, %5, %10 anlamlilik diizeyini ifade etmektedir.

Yar1 parametrik uzun hafiza testleri, Tablo 2’de sunulan sonuglara gore incelenmistir. GPH ve GSP
testlerinin her ikisinde de doviz kuru getiri ve doviz kuru kareli getiri serileri igin bos hipotez olan d=0
(seri uzun hafizal degildir) reddedilmistir. Bu bulgulara dayanarak, doviz kuru getiri ve doviz kuru
kareli getiri serilerinin uzun hafizaya sahip oldugu sonucuna varilmistir. Bu bulgu, déviz kuru getirileri
ve doviz kuru kareli getirilerinin gegmis degerlerinin gelecekteki degerleri lizerindeki etkilerinin siirekli
ve uzun vadeli oldugunu gostermektedir. Uzun hafiza, ge¢mis verilerin mevcut ve gelecekteki verilere
olan etkisinin istatistiksel olarak anlamli oldugunu ifade etmektedir. Bu sonuglar, doviz kuru getiri ve
kareli getiri serilerinin gelecekteki fiyat hareketlerini tahmin etmek ve risk analizini yapmak i¢in uzun
vadeli modelleme ve analiz yontemlerinin kullanilmas1 gerektigini gostermektedir.

Tablo 2: GPH ve GSP Uzun Hafiza Test Sonuglari

GPH GSP

depH Olasihk dasp Olasihk
Dolar Getiri Serisi 0,1342 0,0131* 0,1346 0,0293*
Euro Getiri Serisi 0,1287 0,0206™ 0,1344 0,0302*
Cin Yuam Getiri Serisi 0,1220 0,0333™ 0,1323 0,0419™
1ngiliz Sterlini Getiri Serisi 0,1139 0,0540™ 0,1325 0,0406™
Dolar Kareli Getiri Serisi 0,2198 0,0000™ 0,2080 0,0000™"
Euro Kareli Getiri Serisi 0,2138 0,0000" 0,2066 0,0000"
Cin Yuam Kareli Getiri Serisi 0,2200 0,0000™" 0,2101 0,0000™"
1ngiliz Sterlini Kareli Getiri 0,2058 0,0000™ 0,2990 0,0000™"

Serisi

., isaretleri sirayla %1, %5, %10 anlamlilik diizeyini ifade etmektedir.

Bu ¢alismada, etkin olmayan piyasalarda siirekli alim-satim veya al-tut stratejisi kullanarak piyasa tistii
getiri elde etmenin miimkiin hale geldigi, etkin piyasalarda ise piyasa iistii getiri elde etmenin zor oldugu
bilgisi gbz onlinde bulundurulmustur. GPH ve GSP yontemleri kullanilarak doviz kuru getirilerinde
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uzun hafiza 6zelligi test edilmistir. Yapilan analiz sonucunda, déviz kuru serilerinin uzun hafiza 6zelligi
sergiledigi tespit edilmistir.

Bu bulgu, doviz kuru piyasasinda gecmis fiyat hareketlerinin gelecekteki fiyatlart tahmin etmede
kullanilabilecegini ve dolayisiyla uzun hafizanin varligimi gosterdigini desteklemektedir. GPH ve GSP
yontemleri, gecmis doviz kuru verilerine dayanarak gelecekteki fiyat degisimlerini tahmin etme
potansiyeline sahip oldugunu ortaya koymaktadir. Bu durum, piyasa katilimcilarina déviz kuru
hareketlerini daha iyi anlama ve bu bilgiyi yatirim stratejilerine uygulama imkan1 sunmaktadir.

Ayrica, bu calismada elde edilen bulgular, 6nceden yapilan arastirmalarin sonuglariyla paralellik
gostermektedir. Erlat (2003), Alptekin (2007), Vats (2011), Kutlu ve Yurttagiiler (2014), Ozdemir vd.
(2018) ve Giines (2022) gibi ¢alismalar, doviz kuru piyasasinda uzun hafizanin varligin1 gostermis ve
fiyat hareketlerinin ge¢cmis performansla iliskili oldugunu ortaya koymustur. Bu paralellik, doviz kuru
piyasasinda uzun hafizanin varhigim ve etkin piyasa hipotezine meydan okuyan bir durumu
desteklemektedir. Bulgularimiz, literatiirde yapilan 6nceki ¢aligmalarla tutarlilik gostererek, doviz kuru
piyasasinda uzun hafizanin 6nemli bir rol oynadigini ve fiyat belirlemede etkili oldugunu
gostermektedir.

5. SONUC

Etkin piyasa hipotezine meydan okuyan uzun hafiza kavramimin roliinii anlamak ig¢in literatiirde
parametrik ve parametrik olmayan gesitli yontemler kullanilmistir. Bu ¢alisma, d6viz kuru piyasasinda
uzun hafizanin varligint GPH ve GSP yontemini kullanarak arastirmayi amaclamistir. Verilerin analizi
ve istatistiksel yontemlerle yapilan testler, doviz kuru piyasasinda uzun hafizanin var oldugunu ve fiyat
hareketlerini etkileyebilecegini gostermistir.

Sonuglar, doviz kuru piyasasinda gecmis fiyat hareketlerinin gelecekteki fiyatlari tahmin etmede bir
gosterge olarak kullanilabilecegini ortaya koymustur. Bu da etkin piyasa hipotezinin mutlak
dogrulugunu sorgulamaktadir. Uzun hafiza, déviz kuru piyasasinda 6nemli bir faktor olarak kabul
edilmeli ve fiyat hareketlerinin analizinde dikkate alinmalidir.

Bu caligmanin sonuglari, doviz kuru piyasasinda islem yapan yatirimeilar, finans kurumlar ve diger
ilgili paydaslar i¢in 6nemli bir katki saglamaktadir. Uzun hafiza, piyasadaki fiyat dalgalanmalarini daha
iyl anlamak ve gelecekteki fiyat hareketlerini tahmin etmek i¢in kullanilabilecek bir ara¢ olarak
degerlendirilebilir.

Ancak, bu sonuglar dikkate alinirken bazi Onemli noktalarin da g6z oniinde bulundurulmasi
gerekmektedir. Oncelikle, uzun hafizanin déviz kuru piyasasindaki etkisi istatistiksel olarak kanitlanmus
olsa da, piyasada diger faktorlerin ve degiskenlerin etkisi de goz ardi edilmemelidir. Bunlar, ekonomik
veriler, haberler, siyasi gelismeler gibi ¢esitli faktorler olabilir. Ayrica, uzun hafizanin tam olarak nasil
calistigl, hangi donemlerde daha etkili oldugu ve hangi doviz ciftlerinde daha belirgin oldugu gibi
konular daha fazla arastirma gerektirmektedir. Bu ¢alismanin sonuglari, gelecekteki arastirmalara 151k
tutacak ve daha kapsaml1 bir anlayis saglamak i¢in diger ¢calismalarla birlikte degerlendirilmelidir.

Sonug olarak, bu ¢alisma doviz kuru piyasasinda uzun hafizanin varligini tespit etmis ve etkin piyasa
hipotezinin mutlak dogrulugunu sorgulamistir. Uzun hafiza, doviz kuru piyasasinda fiyat hareketlerinin
analizinde dikkate alinmasi gereken 6nemli bir faktor olarak kabul edilmelidir. Gelecekteki ¢aligmalar,
bu alanda daha fazla bilgi saglayarak yatirimcilarin ve piyasa katilimeilarinin karar verme siireglerini
iyilestirmeye yardimei olabilir.
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ABSTRACT

The international trade of gold holds significant importance in the global economy, shaping
financial systems and influencing various industries. This research delves into the multifaceted
dimensions of gold trade, exploring its historical developments, production processes, and
diverse applications across sectors. The study investigates the demand for gold in different
world markets, including key hubs like the London Market, the US Futures Market, the
Chinese Market, and secondary market centres. The first part of the study examines the
historical progression of gold, examining its significance and development across time. It
illustrates how gold interacts with monetary systems and emphasizes how valuable and useful
it is as a medium of trade. The research also delves into international trade dynamics
surrounding gold, exploring the impact of significant events such as the Russia-Ukraine
conflict and the BRICS agreement on gold mining and pricing. Focusing specifically on the
gold trade in Tiirkiye, this thesis examines the Istanbul Precious Metals Market, the standard
and non-standard gold traded within it, and the dynamics of supply and demand in the Turkish
market. Additionally, the research evaluates the trade and production aspects in Tiirkiye,
shedding light on the market's performance and its significance in the broader context of
international gold trade.

Keywords: Precious Metals, Gold Trade, International Trade.

ULUSLARARASI ALTIN TiCARETI: DUNYA VE TURKIYE

OZET

Altin ticaretinin uluslararasi ticarette biiyiik 6nemi vardir ve finansal sistemleri sekillendirerek
¢esitli endiistrileri etkiler. Bu arastirma, altin ticaretinin ¢ok yonlii boyutlarina derinlemesine
bir bakis sunarak, tarihi gelismelerini, liretim siireclerini ve sektorler arasindaki cesitli
uygulamalarmi kesfeder. Calisma, Londra Piyasasi, ABD Vadeli Islemler Piyasasi, Cin
Piyasasi ve ikincil piyasa merkezleri gibi 6nemli merkezler de dahil olmak {izere farkli diinya
pazarlarindaki altin talebini arastirir. Arastirma ayrica Rusya-Ukrayna c¢atismasi ve BRICS
anlagmasi gibi Onemli olaylarin altin madenciligi ve fiyatlandirma tizerindeki etkilerini
inceleyerek altin ticaretinin uluslararast dinamiklerine derinlemesine bir bakis sunar.
Tiirkiye'deki altin ticaretine 6zel olarak odaklanan bu tez, Istanbul Kiymetli Madenler Borsasi
icinde standart ve standart olmayan altin ticaretini ve Tiirk pazarindaki arz-talep dinamiklerini
arastirir. Ek olarak, aragtirma Tiirkiye'deki ticaret ve {iretim yonlerini degerlendirerek, pazarin
performansini ve uluslararasi altin ticareti genelindeki Onemini agiga ¢ikarir. Bu c¢alisma,
altinin uluslararas: ticaretin 6nemli bir bileseni olarak karmasik dinamiklerini ve kiiresel
ekonomik peyzajla olan baglantisim1 daha iyi anlamak i¢in kapsamli bir analiz sunmay1
amaglamaktadir. Bulgular, altin piyasasinin karmasikliklarini ve kiiresel ekonomik manzarayla
olan baglantisin1 daha derinlemesine anlamaya katki saglayacaktir.

Anahtar Kelimeler: Kiymetli Madenler, Altin Ticareti, Uluslararasi Ticaret.

! Bu makale galigmas yiiksek lisans tezinden tiiretilmistir.
2 Makhmud Alkarablia, Istanbul Ticaret Universitesi, mahmoud.alkarablia@istanbulticaret.edu.tr.
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1. INTRODUCTION

Gold has been highly valued by people for a very long time due to its glow and its ability to be
shaped in many different ways. Traders today see gold (XAU) as the best safe-haven asset
because it can withstand the volatility of the market and keep its value when things are
uncertain. Trading experts usually put gold in their portfolios to diversify and protect against
inflation. This is because gold reacts to market shocks differently than most other assets. Even
though there may be a lot of competition for products and services in the U.S., still there is less
competition in other countries (McDougall, 2007). Gold and crude oil are two of the most
traded natural resources around the world. Given this fact, it is important to both the economy
and culture, it is also the most-used valuable metal. In the United Kingdom, investing in gold
is one of the most common ways to trade money. Any precious metal that is part of the
commodities market can be traded if the owner has an account with CMC Markets. This means
buying and selling gold, silver, and platinum. Gold can be bought in many different ways, such
as in the form of bullion, coins, and shares of stock on the stock market (Gold, 1975).

Buying and selling gold is one of the oldest kinds of financial transactions that have been
recorded. The precious metal's price can have a big effect on economies all over the world.
Gold has been a sign of wealth and success in all cultures for a long time, and it has always
been sold in some way or another. Due to how rare it is and how hard it is to find gold mines,
gold is much more valuable than what it is used for in the industry. The process of getting
metal out of ore takes a long time, requires a lot of work, and costs a lot of money. This means
that the price of gold could go up if mining stopped or if the number of people wanting it went
up a lot. There are many important reasons to invest in or trade precious metals outside of one's
home country. These include its value as a hedge against inflation and a haven in times of
political or economic uncertainty. Additionally, the study investigates the behavior of precious
metals in the stock market and demonstrates how gold impacts the systematic skewness and
kurtosis of a portfolio. It has been found that gold has a favorable coskewness with the portfolio
when it is skewed to the left and a low level of cokurtosis with market returns when the market
is unstable (Finlay, 2020).

The effectiveness of gold as a hedge against inflation and currency fluctuations in international
trade is dependent on the strength of the relationship between gold prices and the USD parity.
This study will investigate the relationship between gold prices, USD parity, and Federal
Reserve interest rates. The findings of this study will provide insights into the effectiveness of
gold as a hedge against inflation and currency fluctuations, and help investors make informed
decisions regarding their portfolio diversification strategies. As a result, this research indicates
that gold is an excellent option for investors looking to limit their risk exposure, as it can lower
the likelihood of negative outcomes and reduce losses if they do occur. This investigation will
look into the role that the gold trade plays in the larger context of the global economy to better
understand its significance (Marton, 2016).

1.1. Historical Developments

Since the beginning of time, people have used the precious metal Au (which comes from the
Latin word aurum, which means "shining dawn") to make jewelry, coins, sculptures, and
containers, and to decorate statues, buildings, and other objects. Because it does not rust, gold
became a sign of power and immortality in many ancient cultures. Because it was so rare and
had so many nice qualities, the ruling elites could use it to show off their power and position.
At first, gold was found on the surface near rivers in Asia Minor, like the Pactolus in Lydia.
Around 2000 BCE, the Egyptians and then the Romans started digging for gold underground
in Africa, Portugal, and Spain. Histories show that the Romans were able to get gold flakes out
of many different ores, including iron pyrites. Gold was used for many things because it was
easy to shape and could be mixed with other metals like silver and copper to make it stronger
and change its color. Gold was used a lot in jewelry and art by most ancient societies because
it was valuable, beautiful, flexible, and easy to work with. Since 5000 BCE, the Egyptians
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made jewelry out of electrum, which is a mix of pure gold and silver. Men and women in
Sumerian society wore gold jewelry around 3000 BCE. Ur was the first place where gold
chains were made. Early in the second millennium BCE, when the Minoans lived on the island
of Crete, they made the first cable chain jewelry. The Minoans made a wide range of jewelry
using many different methods. Necklaces, bracelets, earrings, rings, diadems, pendants, pins,
and brooches were all made of gold. One of the best-known gold coins from the past is the
Roman bezant. During the time of Emperor Constantine, it was used as money. It could weigh
up to 70 Troy grains. It was used from the 4th century to the 12th century CE (Fujiki, 2003).

Filigree, battered thin shapes, granulation, embossing, chasing, inlaying, molding, and
engraving were some of the techniques and designs that were used. This method was known
to the Egyptians as early as 2500 BCE. Around 1200 BCE, the Chavin people of Peru started
to treat gold similarly. Around 500 BCE, the Nazca people were the first to make gold castings.
During the Byzantine era, pearls, jewels, and enamels were added to the Roman practice of
setting precious and semi-precious stones in gold (Li & Li, 2002). Asia Minor at the end of the
ninth century BCE was the first place where gold coins were used. The coins were made of
electrum and had strange shapes. Most of the time, they were only stamped on one side. During
his reign from 561 to 546 BCE, King Croesus of Lydia made the first pure gold coins with
designs pressed into them. Academics say that the country's capital, Sardis, was also once a
place where gold was refined. Nonetheless, the Lydians were able to clean their gold with salt
and temperatures between 600 and 800 °C in their furnaces. Even gold that came from the
ground could have up to 5% silver in it. After the salt and silver mixed, there was still pure
gold left over. This gold could be used to make standard coins with a known amount of gold.
Even though silver coins were used more often overall, gold coins were often used by the
Mycenaeans, the Greeks, and the Romans who came after them.

Because of its value and beauty, solid gold was the right material for important political and
religious things like crowns, scepters, symbolic sculptures, libation vessels, and votive
offerings. Since gold artifacts were sometimes buried with the dead as a sign of status, it is
clear that the extravagant use of such an expensive and valuable material was done to impress.
The best-known example is the "Agamemnon mask" that was found in Mycenae. People in
Peru thought that gold was the sweat of the sun god Inti, so they used it to make a lot of
religious items. During this time, gold was often used for religious purposes to make things
like masks and sun discs. Gold was seen as very important and holy in pre-Columbian
Colombia because it was shiny and linked to the sun. During the elaborate coronation
ceremony that started the story of EI Dorado, the gold powder was used to cover the body of
the future king (Lavigne & Rowland, 1978). Gold leaf and plate have been used to decorate
shrines, temples, tombs, sarcophagi, sculptures, ornamental weapons, armor, ceramics, and
jewelry since the time of ancient Egypt. The death mask of King Tutankhamun is without a
doubt the most well-known old piece of gold leaf. Gold has been used in dentistry since more
than 3,000 BC because it can be shaped and does not break down. Around 700 BCE, the
Etruscans used gold wire to hold fake animal teeth together. Gold thread was also used to make
the outfit. Pliny says that in the first century BCE, people put gold on wounds to keep away
"magic potions."

1.1.1. Gold and Monetary Systems

In a system called the "gold standard,"” the value of paper money or coins is tied to the value
of gold. Under the gold standard, countries had to agree to trade their paper money for a certain
amount of gold. If a country uses the gold standard, the price of gold stays the same, and the
country buys and sells gold at that price. In a system called the "gold standard,” the value of
paper money or coins is tied to the value of gold. Under the gold standard, countries had to
agree to trade their paper money for a certain amount of gold. If a country uses the gold
standard, the price of gold stays the same, and the country buys and sells gold at that price.
The value of the currency is set by this price, which has already been set. If the US set the price
of gold at $500 per ounce, for example, one dollar would buy one-fiftieth of an ounce of gold
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(Lavigne & Rowland, 1978). Right now, no government is using the gold standard. Britain
stopped using the gold standard in 1931, and the US did the same in 1933. In 1973, the United
States gave up the last parts of the system. The gold standard was completely replaced by fiat
money, which is used because the government says, or "fiats,"” that it must be accepted as a
way to pay. Since the beginning of time, the gold standard had been in place. For example, the
dollar is the fiat currency in the United States, while the naira is the fiat currency in Nigeria.
The first country to switch to a gold standard was England (Burger, 1974).

In 1821, this took place. All over the world, trade and production grew a lot during this century,
which led to a lot of gold being found. This made sure that the gold standard would be used
for a long time, even into the next century. All trade imbalances between countries were settled
with gold, so governments had a strong reason to build up gold reserves to use in hard times.
At the moment, the stockpiles in question are still there. The first country to switch to the gold
standard was Germany in 1871. This led to the creation of a gold standard for the whole world.
By 1900, the gold standard was the main way that most developed countries around the world
managed their money. It's interesting to know that the US was one of the countries that joined
the club very late in the game. In the United States in the 1800s, there was a strong group of
people who only wanted silver to be used as money. This group tried to stop gold from being
the only currency standard. The goal of this group was to keep silver from replacing gold as
the main way to measure value. From 1871 to 1914, when the gold standard was at its strongest,
this period was called the "golden age." During this time, the governments of most countries
that used the gold standard, like Australia, Canada, New Zealand, and India, were very close
to being perfect. On the other hand, when the Great War started in 1914, it changed a lot about
how things were going (Rodoplu & Elitas, 2018).

When the value of money was tied to the price of gold, gold was an important part of the
world's financial system. The value of gold was used to figure out how different currencies
related to each other. When fixed exchange rates ended in 1973, gold's importance in the
economy of the whole world started to go down (Sahinler et al., 2022). Gold is still seen as an
important reserve asset, and the International Monetary Fund (IMF) is one of the largest official
holders of gold in the world. The IMF takes care of about 90,5 million ounces of gold in places
called "designated depositories." This amount is the same as having 2,814.1 tonnes of gold.
Before the start of the 1970s, there were four main ways for the IMF to get gold. They could
use these ways to talk. When the IMF was first set up in 1944, each country that wanted to join
had to pay 25 percent of its initial quota in gold. Even after the quotas were raised, they kept
doing this for the next thirty years. These are the countries where most of the gold reserves of
the IMF come from. When making interest payments on loans from the IMF, gold was almost
always used as the medium of exchange (Rodoplu & Elitas, 2018).

There is a chance that gold could be used to pay back loans from the IMF. The money from
selling gold to the International Monetary Fund could be used by members to buy each other's
currencies’ IMF. Between 1970 and 1971, this thing happened in South Africa. After countries
stopped using the gold standard, the IMF made some changes to reflect the new state of affairs.
The Second Amendment to the Articles of Agreement was passed in April 1978. This means
that the IMF cannot buy gold or use it as collateral for a loan, lease, or swap. Also, the IMF is
not allowed to use gold as a way to trade currencies. The IMF can sell gold outright at the
current market price, and it can also buy gold from member nations that are paying back loans
at a price that is set based on the current market price. Both of these abilities depend on the
price of the market at the moment. Before these plans can be put into place, 85 percent of the
voting power on the IMF Executive Board must agree with them for them to be considered
acceptable.

The IMF has sold or given back some of the gold it kept in its reserves on a few occasions.
Many things can be blamed for this result. For example, between 1957 and 1971, IMF sold
gold several times so that it could buy more currencies. Between the years 1957 and 1971, this
happened. Between 1956 and 1960, the IMF had to make up for operating losses by selling
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gold to the United States and putting the money from that sale into US government bonds. This
was done to keep the IMF from going out of business. In 1999, the IMF's Executive Board said
that gold could be sold outside of the market to help pay for the IMF's share of the HIPC
Initiative. This was said so that the IMF's part of the initiative could be paid for Heavily
Indebted Poor Countries. In the end, the International Monetary Fund was able to sell 12.94
million ounces of gold to Brazil and Mexico through sales agreements. In 2009, the IMF
Executive Board gave the green light to sell 12.97 million ounces of gold. This amount was
equal to one-eighth of all the gold the IMF owned at the time, so it was a big deal for the
organization. The sale was part of a new way for the IMF to make money so that its finances
would be safe in the long run and so that the Poverty Reduction and Growth Trust could lend
more money to poor countries at low or no interest. This was done so that the IMF's finances
would be safe in the long run and so that the Poverty Reduction and Growth Trust could give
more money to poor countries. This was done so that the Poverty Reduction and Growth Trust
would be able to help poor countries reduce their overall levels of poverty.

The sale started officially in October 2009, and that's when central banks and other official
holders started buying and selling at market rates. In February 2010, the IMF said it would sell
money on the market over the course of a few months to calm it down and keep it from getting
upset. The IMF stopped selling things in December 2010. When it decided to sell the gold, the
IMF thought it would make a certain amount of money. However, it made more money than it
expected, which was more than 6.85 billion SDR than the book value of the gold. Because of
these unexpected earnings, the IMF executive board decided in February 2012 to give each
member a first payment of 700 million SDR. This payment was made only once. This payment
was made for the first time in October 2012 (Rodoplu & Elitas, 2018).

1.2. Gold Production Process

Even though the jewelry industry has a glossy reputation, it takes a significant financial
commitment to run a successful jewelry firm. Researching a product, figuring out who the
ideal customer is, and analyzing who else is in the industry are all essential steps to do before
getting started. A strong understanding of the production process is required if an individual is
just starting as a jewelry designer and wishes to break into the industry. The production process
will go more quickly and easily if fruitful conversations are held with individuals working in
different fields. Working with only one company during vacation will make logistics a lot less
complicated. They can direct individuals in the process of building connections, aid them in
making connections with specialists, streamline and simplify the entire process, and decide
what is ideal for the organization at each level. If an individual desire to work independently,
they need to be an expert in a few different subjects (Grossman, 2014).

1.2.1. Designing A 3D Jewelry Model

As soon as the preliminary concept and/or sketch has been established, it is time to begin
working on the digital model. A piece of software known as CAD will be utilized by the 3D
designer to create a digital representation of the jewelry that was ordered. This is a piece of
design software that is referred to as CAD, which is an abbreviation that stands for computer -
aided design. This could take anywhere from one day to one week, depending on how difficult
the task is and how busy the artist's studio or the artist themselves are. This could take
anywhere from one day to one week. The amount of time required could be as little as one day
or as much as one week. Keep in mind that the 3D model was created with usefulness rather
than aesthetics, and keep in mind that it was developed with functionality. As a direct result of
this, there is a danger that the model will not look to be as appealing as the product that is
ultimately produced, and this risk increases the longer the production process takes. On the
other hand, this process is quite beneficial because it enables individuals to view their jewelry
before committing to full manufacturing. This gives individuals the opportunity to make any
necessary adjustments before committing to full manufacturing. In the process of making a
decision, this phase often proves to be very beneficial. Having said that, an individual can
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request at any time a more detailed rendering of the scene (Grossman, 2014).
1.2.2. 3D Wax Printing Jewelry

The purpose of the 3D model that was developed in the stage before this one was not only to
provide individuals with a preview of the final result but also to lay the groundwork for the
creation of the wax model that will take place in the stage that comes after this one. This is
because the creation of the wax model will take place in the stage that comes after this one.
This will be done in the phase that follows this one, which is the one that comes after this one
in the process. When making modern jewelry, it is almost always necessary to make use of a
3d printing machine to print a wax model that is constructed out of resin. This is done to
facilitate the manufacturing process. This is done in order to prepare the model for the
subsequent step of having resin cast over it. It is standard practice to carry out this procedure,
the duration of which, in the overwhelming majority of cases, must not exceed forty-eight
hours.

1.2.3. Casting the Wax Model into Metal

The casting procedure will now be applied to the jewelry as the following phase in the process.
At this point, pieces start to take on the appearance of jewelry that could be purchased in a
store. After the wax has been eliminated, the molten metal of choice—typically gold, silver,
or platinum—is poured into the cavity left by the wax. When the metal has completely dried,
the piece of jewelry assumes its finished form. The process of casting with this technique is
known as "lost wax."

1.2.4. Basic Jewelry Assembly

After going through the steps of design and casting, the final production of jewelry can take
anywhere from three days to three weeks to complete depending on the complexity of the
piece. The refinement of the primary structure of the ring, necklace, or other pieces of jewelry
that have been ordered from the jeweler is the task at hand at this stage. To get to the metal
that lies beneath the casting's surface, the jeweler carefully scrapes away the surface of the
casting. Even though the casting process transformed the jewelry into fine metal, the jeweler
still needs to make any necessary aesthetic adjustments and guarantee that the item can
adequately hold gemstones to finish the piece. After the mounting has been completed on the
piece of jewelry, the item is then prepared for the following step, which is the stone placement.
Any enameling work that needs to be done on the piece, in addition to any further design work
that needs to be done, will be undertaken before the piece is set.

1.2.5. The Stone Setting Process

During this stage of the process, the diamond setter will finish the job by securing diamonds
and other jewels for the jewelry that has been purchased. The diamond setter approaches the
placement of the major stone atop the mount with extreme care. The stone setter is required to
first do hand drilling for any side stones that will be used before beginning the procedure of
setting the stone. After that, a microscope was used to precisely position each stone (Grossman,
2014).

1.2.6. Polishing, Finishing and Quality Assurance

During the final stage of the process, a polisher will make every effort to ensure that the metal
has been polished to absolute perfection so that it is as shiny as is physically possible. This will
be done so that the metal will be as reflective as is physically possible. Any other touches of
finishing, such as engravings, are added at this point in the process as well. After the
manufacturing process has been completed, the jewelry is subjected to a thorough inspection
to ascertain whether or not the process was a success. This happens right before the product is
packaged and shipped out to customers (Hannah, 2018).
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1.3.Uses of Gold

Gold is of far too high value for it to ever be wasted. It is instead only used on purpose and
only in circumstances where there are no alternatives that are accessible at a lower cost. As a
consequence of this, once a use for gold has been discovered, there is a very low chance that it
will be replaced by another metal. This illustrates that there has been a rise in the number of
applications for gold over time. The vast majority of gold's current applications have just been
around for the past two or three decades. It is anticipated that this pattern will continue. As a
result of our society's pursuit of increasingly complicated and dependable resources, our
reliance on gold will increase. Gold's value and significance will steadily increase over time as
a result of increased demand, a scarcity of alternatives, and limited supply. These factors will
all contribute to this rise. It is incontestably a metal that will be used in the future.

1.3.1. Electronics

The most important way that gold is used in industry is to make electrical parts. Solid-state
electronic systems use very low voltages and currents, so corrosion or tarnish on contact points
can easily mess with them. Voltages and currents can be changed easily. For these very small
currents, gold is the best conductor because it does not rust. Electrical parts that are gold-plated
are especially reliable. Gold is used to make connections, contacts for switches and relays,
soldered joints, wire connectors, and connection strips. Gold traces are in almost every piece
of high-tech electrical equipment. Cell phones, calculators, personal digital assistants (PDAS),
GPS systems, and any other connected technology are all covered. Most big electrical
appliances, like TVs, have gold in them. Gold is used in such small amounts and in such small
ways that it raises a lot of questions, one of which is whether or not the metal will ever be used
again. About a billion cell phones are made every year, and most of them only have about fifty
cents worth of gold in them. Their average life span is less than two years, and very few of
them are recycled. Even though each device only has a small amount of gold, there is a lot of
gold that cannot be recycled because there are so many of these devices (Redmond, 1988).
Mark love boys

Gold plating can be found on a variety of components within a conventional desktop or laptop
computer. The swift and accurate transmission of digital information across the computer and
from one component to another requires a conductor that is both efficient and reliable. Gold is
the metal that most effectively satisfies these conditions, even more so than any other metal.
The superb quality and steady performance are well worth the additional cost because their
benefits outweigh it. Gold is utilized in the plug-and-socket connections, which are used to
link cables, as well as in the edge connectors, which are utilized to connect memory and CPU
chips to the motherboard. Gold is frequently electroplated onto other metals and alloyed with
trace amounts of nickel or cobalt to lengthen the lifespan of these components. This process is
done to make the gold more corrosion-resistant (Marton, 2016).

1.3.2. Medical Usages

Dentists would require blacksmithing equipment, a filling would cause the smile to become
tarnished for a few days, and the patient would need to become accustomed to the taste of iron.
Gold is used in dentistry because it is far more useful and has an appealing appearance, even
though it is significantly more expensive. Gold alloys are used in the construction of a variety
of dental restorations, including fillings, crowns, and bridges. Gold is utilized in dentistry
because it is simple to work with for dentists, it is chemically inert, and it does not produce
allergic reactions (Marton, 2016).

There is evidence that dental procedures with gold were performed as early as 700 B.C. The
so-called "dentists™ of Etruscan times would use wire made of gold to secure their patients'
fake teeth. There is evidence that the metal was once employed in this capacity, even though
gold wasn't used for filling cavities until a little more than a thousand years ago. Up until the
late 1970s, gold was utilized in dentistry on an exceptionally regular basis. The significant
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increase in the price of gold at the time prompted the exploration and development of other
materials. However, there has been a recent trend toward increased utilization of gold in dental
procedures. One factor that plays a role in this is the worry that metals with a lower degree of
inertia might hurt health over the long term. Gold has been processed into a drug that has
shown some promise in treating a limited range of medical conditions. Injections of
aurothioglucose or sodium aurothiomalate, both of which are dilute solutions of the chemicals
that they contain, are sometimes given to patients diagnosed with rheumatoid arthritis. To treat
certain kinds of tumors with radiation therapy, particles of a radioactive gold isotope are
implanted into the patient's tissues. This allows for the procedure to be performed.
Lagophthalmos is a medical disorder in which a person is unable to completely close their
eyes, as the condition prevents them from doing so. The condition known as lagophthalmos
can be treated with very minute doses of gold. The application of a very small quantity of gold
to the upper eyelid has been suggested as a therapy for this condition. Because the eyelid is
"weighted" with the gold, it will close more completely when it is subjected to the gravitational
force that comes from the earth's mass (Li & Li, 2002).

During the process of determining what the issue is, radioactive gold is utilized. It is
administered in the form of an injection in a colloidal solution, and its progress through the
body may be monitored to see how effectively it functions as a beta emitter. A broad variety
of medical and technical instruments, including some that are responsible for keeping people
alive, require minute amounts of gold as an ingredient. Because gold does not degrade when it
is worked into instruments, it is an extremely dependable material for use in electronics and
other technologies that are essential to maintaining life (Lavigne & Rowland, 1978).

1.3.3. Aerospace

Spending billions of dollars on a vehicle once it is launched, will travel on a voyage with no
possibility for lubrication, maintenance, or repair. Therefore, very reliable materials are
needed. This is the rationale behind the myriad of methods in which gold can be discovered on
board every mission operated by NASA. Because of its consistent and reliable performance,
gold is frequently used in the electronic industry both as a conductor and a connection. In
addition, each spaceship carries a considerable quantity of film made of polyester with a gold
coating. Because it reflects infrared radiation, this material helps keep the spaceship at a more
comfortable temperature. Without this covering, the black components of the spacecraft would
quickly become hot to the touch. Gold is also used in the capacity of a lubricant between the
various mechanical components. In the absence of the atmosphere surrounding the Earth,
organic lubricants would vaporize and be destroyed by high levels of radiation. Gold molecules
can slide past one another when there is friction between them; this allows a very thin film of
gold to function as a lubricant when it is placed between large moving parts. Gold has an
extremely low shear strength (Lavigne & Rowland 1978).

1.3.4. Awards and Status Symbols

What kind of precious metal was utilized in the production of the king's crown? Gold! The
decision was made to choose gold specifically since it is frequently thought of as THE most
valuable metal. Even though steel has the highest tensile strength of all metals, a king's crown
shouldn't be fashioned of the stuff. Gold is the metal that is most frequently chosen to be used
in the design of a king's crown since it is the metal that is most typically linked with the greatest
levels of regard and rank. Numerous admirable attributes have been associated with gold. The
great degree of purity of gold is another attribute related to it. Because of this, gold is the metal
that is most usually used to create objects that are seen as having religious significance. Gold
is therefore widely used in the production of religious artifacts like crosses, communion cups,
and other symbols (Fujiki, 2003). The victor of practically every type of competition is
awarded a gold trophy or medal. Regardless of the type of competition, this is true. First-place
finishers in the Olympics have the chance to compete for a gold medal in their respective
events. During the Academy Awards, sometimes referred to as the Academy Honors, gold
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awards are presented. Nothing in the music industry comes close to the caliber of the Grammy
Awards. Awards made of gold-plated metal have been given in recognition of each of these
notable accomplishments (Lavigne & Rowland, 1978).

1.3.5. Glassmaking

Gold is utilized in the production of glass in a variety of different ways. Utilizing a pigment as
part of the production process for glass is the way that is considered to be the most fundamental.
When the glass is annealed, a rich crimson hue can be achieved by adding a very small amount
of gold to the mixture and suspending it in it (Fujiki, 2003). Additionally, gold is utilized in
the production of specialized glass for use in museums and other climate-controlled structures.
When a little amount of gold is spread within the glass or coated onto the glass surface, the
buildings will remain cooler in the summer and warmer in the winter because the gold will
reflect heat from the interior back inward into the building. A very thin layer of gold plating is
applied to the surface of the visor of the astronaut's helmet, which is a component of the space
suit. The astronauts' eyes and skin are shielded by this extremely thin coating, which can deflect
the vast majority of the highly powerful solar radiation that is present in space.

1.3.6. Gold Gilding and Gold Leaf

Gold, even more than silver and copper, is the most malleable metal. As a result, gold can be
pounded into sheets only a few millionths of an inch thick. These extremely thin sheets of gold
leaf can be placed on the uneven surfaces of picture frames, moldings, or furniture. Gold leaf
is another aesthetic option that may be used on both the interior and exterior of constructions.
This results in a long-lasting, corrosion-resistant coating. The domes of religious buildings and
other significant structures are one of the most eye-catching applications of gold leaf. The cost
of this "roofing material” per square foot is relatively high; yet, the cost of gold accounts for
only a small portion of the overall project cost. The labor of extraordinarily talented artisans
in charge of applying the gold leaf accounts for the majority of the expense. (Dippel et al.,
2022).

2. GOLD DEMAND AND TRADE

Jewelry manufactured out of gold is the sector that contributes the most significant to the
overall annual demand for gold across all industries. In recent decades, there has been a
discernible decline in this, even though it still accounts for approximately half of the total
demand for gold. conventional jewelry is still the primary use for gold. The marketplaces for
jewelry in India and China together account for more than fifty percent of the entire market
value, making them by far the largest in the world (Hannah, 2018).

The demand for gold that is of a greater purity and larger carat dominates the markets in Asia
and the Middle East. The demand for gold jewelry during the second quarter was somewhat
greater than it was during the same period of the previous year, but it is still modest in
comparison to the norms that prevailed before the epidemic. Although the global consumption
of jewelry has recovered from the worst of the COVID-induced decrease experienced in 2020,
it has not yet achieved the regular quarterly averages — of roughly 550t — that were
characteristic of the few years before the pandemic (Keys, 2012). Figure 1 shows the gold
demand in the Jewelry sector.
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Figure 1. Gold Demand in the Jewelry Sector.
Source: World Gold Council 1978. Accessed at 10/05/2023

During the second quarter, demand was hampered by several factors, including China's
economic constraints and rising prices around the world, both of which contributed to an
increase in overall inflation. However, support came from robust spending at weddings and
festivals in India, and rising oil prices boosted sentiment in the Middle East. Both of these
factors contributed to an improvement in the overall economy. The strong economic growth
can be attributed in part to both of these factors. The increase in the volume of output continued
to surpass the increase in consumption, as was the case throughout the first three months of the
year. As a direct consequence of this, there was a 31-ton increase in the inventory of jewelry
during the second quarter. This was because the supply chain in some regions continued to
rebuild stockpiles after the impact of the epidemic, and it also responded to healthy demand
from customers (Keys, 2012).

2.1. Gold Demand Across World Markets

In China, the demand for gold jewelry had a 29% year-over-year decline during the second
guarter, reaching a total of 103 tonnes. As a result of this increase, the total for the first half of
the year amounted to 281t, which was 17% lower than the total for the previous year and 19%
lower than its average for the previous 10 years. Because millions of people were subjected to
controls as part of an effort to reduce the risk of contagion during the months of April and May,
the closure of major urban areas harmed the consumption of gold. This was because the
closures were part of an effort to reduce the risk of contagion.

The inability of consumers to spend money, in conjunction with a slowdown in the
development of their incomes (the year-over-year rise of 1.5% in Q2 was the lowest on record
excluding 2020), were the primary factors that contributed to the decline in the demand for
gold jewelry in China during the second quarter. This decline occurred during the period of
March, April, May, and June. There was a five percent increase in the price of gold on the local
market as a direct result of the decline in the value of the RMB. This may have resulted in a
decrease in the demand for gold jewelry during the first half of the year. Alterations in the
conduct of customers are another factor that, in our opinion, contributed to the issue. The fact
that the second quarter is frequently considered to be the off-season for the consumption of
gold jewelry contributed even more to the decline. This perception also contributed to the fact
that the demand for gold jewelry decreased. This conception was an additional factor that
contributed to the fall. As a result of the uncertainty and the decline in confidence that COVID
has produced, households have started taking preventative measures, such as increasing the
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amount of money that they set aside in their savings accounts. The analysis is illustrated in
Figure 2 (Households’ Saving Behaviour).
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Figure 2. Households’ Saving Behaviour.
Sources: National Bureau of Statistics, PBoC, World Gold Council.

Even though the market as a whole was experiencing difficulties, heritage gold jewelry was
able to keep its position as the industry leader. This was accomplished even though the market
had reached a certain level of saturation, which caused momentum to come to a standstill.
Nevertheless, this objective was completed. Because 24K pure hard gold was present, further
market share was taken away from the competition. Due to the increasing need for price
transparency, the jewelry business is undergoing a move away from pricing "per piece" toward
pricing "per gram,"” which has made this sector more difficult to navigate. This transition has
been going on for a considerable amount of time at this point. The revival of COVID in 2022
did not slow down the rapid expansion that was being pursued by leading brands at that time.
It accelerated it. For example, Chow Tai Fook will have 5,931 points of sale across mainland
China by the end of the second quarter of 2022, which is an increase from 5,646 points of sale
by the end of 2021. This increase was more prominent in cities that are ranked on a lower tier
than those being discussed. Based on what is still to come, it is believed that the weakness that
was displayed in the first half of the year will carry over into the second half of the year. This
is because of what is still to come. It is quite likely that the policy of having a COVID rate that
is set at zero, having weak domestic demand, and having upheavals in the real estate business
would continue to weigh down on local economic growth, which would hurt the market for
gold jewelry. If the steps taken to manage the pandemic are effective, there may be some respite
from the efforts that have been done to stimulate the economy for consumers (Tokic, 2020).
Additionally, the pent-up demand for weddings, in addition to the expanding product ranges
of 24k Hard Gold and Heritage Gold jewelry, may provide additional assistance. This demand
has been building up for some time (Hannah, 2018). According to the results of a survey that
is carried out by the People's Bank of China every quarter, the percentage of local households
that have the intention to save money hit its highest point on record in the second quarter of
this year. This was ascribed to the challenging weather conditions, which prompted families to
put money away for emergency preparedness (Keys, 2012).

In India, Strong sales during weddings and festivals were a contributing factor in the large
increase in demand for jewelry that occurred during the second quarter of the year. The
relatively dismal performance of the second quarter of 2021 contributed significantly to the
year-over-year increase in demand for the second quarter of 2018. This is even though demand
in the most recent quarter was robust from a more long-term viewpoint and was 6% higher
than the average quarterly volume over the previous five years, which was 132t. In addition,
the fact that the second quarter of 2018 was the most recent quarter contributed to the year-
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over-year increase in demand for that period. Even though demand was lower in the first
quarter of the year compared to the second quarter, total demand for the first half of the year
reached 234t, which was 6% higher than the same period last year. Even though the second
quarter was the most successful of the four, this was the outcome. Demand was driven higher
as a result of multiple factors, including increased sales during Akshaya Tritiya in May and
wedding purchases made during the traditional wedding season, which occurs throughout the
second quarter. As a consequence of the interaction of these factors, there was an increase in
demand. The timely decline in the price of gold from its peak in April, when it was at its lowest
point, also provided a positive contribution to the bigger picture as a whole.

This decline occurred when the price of gold was at its lowest point. Even though demand
remained robust throughout the entirety of the second quarter, there were roadblocks presented
by the macroeconomic environment. These roadblocks consisted of a weakened currency,
rising inflation, and higher interest rates. The rise in demand has occurred at the same time that
there has been a general recovery of economic activity in these regions to the levels that were
witnessed before the pandemic (Tokic, 2020). Urban dwellers of India have been the primary
factor behind the growth in demand that has been observed. There has not yet been a complete
reversal of the effects that COVID had on demand during this quarter, and demand has not yet
fully recovered from those effects. On the other hand, rural consumers have seen a major
decrease in their purchasing power as a direct result of growing inflation as well as higher
interest rates attached to agricultural loans. (Grossman, 2014). Even though jewelry made of
cheaper 18-karat and 14-karat gold gained market share, particularly among younger buyers,
jewelry made of plain 22-karat gold continued to dominate the market. This was especially
true in the case of the plain gold category. This was especially true regarding jewelry made of
plain gold. The prediction for the remaining months of this year is surrounded by a certain
amount of ambiguity at the moment. Even though demand for weddings and festivals ought to
be a positive factor in the fourth quarter, demand will face obstacles due to the depreciation of
the rupee, greater inflation, and an increase in the import duty on gold. These three factors are
likely to have an adverse effect. When taken together, these factors will increase the cost of
purchasing gold.

In contrast to Turkey, where it continued to be subdued, the demand for jewelry in the Middle
East strengthened its comeback to the levels that were typical before COVID. The amount of
gold jewelry purchased by Turks fell by 9% compared to the previous year, reaching 7 metric
tonnes. Even though it has been relatively stable over the course of the last three quarters,
demand is still at an all-time low. The decline in the value of the local currency has led to
volatility in the price of gold while growing inflation has led to a reduction in consumers'
discretionary income. In contrast to assets that are considered safe havens, the demand for 22k
gold, which has relatively low production costs, has remained relatively stable. During the
second quarter, the Middle Eastern markets generally increased year over year. Growing oil
prices in the region contributed to a rise in demand by contributing to an increase in consumer
confidence as well as rising income levels. The United Arab Emirates (UAE) continued to
profit from an increase in tourists that was practically on par with the average (Chen, 2022).
Despite having a low base from the second quarter of 21, Iran was able to increase its demand
from the previous year to the current year during the second quarter. Egypt stood out as an
anomaly because local gold prices increased at a quick pace while at the same time, the value
of the country's currency declined, and demand decreased by 3% year over year. (Grossman,
2014).

The demand for gold jewelry among customers in the United States shows no sign of slowing
down, although there is a chance that consumer interest may be beginning to wane. In the
second quarter, demand climbed by 2% to a total of 38 metric tonnes, which is much more
than the 33 metric tonnes that have been the quarterly average over the previous five years.
There are early indications that the end of federal income support may have taken the wind out
of the sails of the more affordable, lower-carat end of the market. Although demand has
continued to be supported by the return to a more normal year for weddings, there are early
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indications that this may have occurred. It is possible that this transpired as a result of the
increasing level of rivalry in this particular sector of the industry. The demand for jewelry in
Europe hit 15 tonnes during the second quarter, which was the highest level observed since
2016 and the highest level recorded since 2016. The demand rose by a corresponding 15%,
which brought the total to 26t and indicated a recovery to levels seen before the pandemic. The
year-over-year increase of 14% was a contributor to the corresponding increase in demand,
which rose by 15%. When compared to the second quarter of the previous year, the majority
of the growth may be attributed to an increase in the number of weddings, as well as a healthier
economic condition, particularly about lockdowns. Nonetheless, there was a reported softening
in demand towards the end of the quarter, which suggests that momentum could begin to slow
down. This suggests that the momentum could begin to slow down. This transpired at the same
time that the cost-of-living crisis started to take hold (Hannah, 2018).

Indonesia's use of jewelry went down in the first quarter, but in the second quarter, it went up
by 18% year over year to reach 5t. As consumer confidence grew, the economy got better, and
the rupiah's value went up, demand went up (some bought gold due to concerns about a further
and heavier drop in the currency). For the sixth straight quarter, the amount of jewelry bought
in Thailand went up by 10%, to 2t. Even though demand has been slowly rising since the start
of 2021, it is still much lower than it was before the epidemic. The end of COVID, the economy
getting better, and more tourists have all helped jewelry sales. Fears about inflation and the
baht's currency have also made people more interested in gold as a way to save money. As
gold stores started to restock in response to the continuing rise in demand, more jewelry was
made than was bought.

The amount of jewelry Vietnam bought in the second quarter was 4t, which was 28% more
than the same time last year. The local economy was growing, the price of gold was going
down, and wages were going up because many businesses ended short-term wage cuts. The
$15 billion government stimulus program has boosted the economy and made people feel better
about spending. It is important to remember that the slow sales of jewelry in the second quarter
are often caused by the effects of the Vietnamese New Year (Hannah, 2018). Over the last
year, the demand for jewelry in Singapore went up by 43%, to 2t. Because the economy is
getting better and many COVID restrictions were lifted at the last minute, demand has gone
up. The amount of jewelry that Malaysians buy each year went up by 35%, to 3t. Jewelry sales
went up a lot because all of the pandemic control measures were taken off, international travel
began in April, and last year's sales were lower because of Malaysia's Moving Control Orders.
Festival shopping was also good for the second quarter (Hannah, 2018).

For the second quarter in a row, Japan's demand for gold jewelry went up by 5% compared to
the same time last year. Demand is still low at 4t, but Q2 growth was clear because the price
of gold in the country is going up. But the rest of the year could be hard because of rising
inflation. South Korea bought 8% less jewelry in the second quarter of this year compared to
the same time last year. This is the same as 4t. When the economy was bad and gold prices
were high, people were more careful about what they bought (Keys, 2012).

The amount of jewelry that was purchased in Australia increased by 8% year on year to reach
3t. The increased cost of living is having a depressing effect on consumer demand. Even though
more people are making purchases, the increase of demand for jewelry is rising at a slower rate
(Grossman, 2014).

The environment of the wholesale gold trade is exceedingly complicated and constantly
changing. The Shanghai Gold Exchange, the US futures market, and the London OTC market
are the three most significant gold trading hubs. More than 90% of all trading volume occurs
on these markets, which are further backed by several smaller secondary market hubs (both
OTC and exchange-traded) (Rodoplu & Elitas, 2018). The results in Figure 3 show the daily
nominal gold price in dollars and millions.
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Figure 3. Daily notional gold volumes in US-dollar billions
Source: Bloomberg 2022.
2.1.1. The London Market

According to the data the researcher has, the London Over-the-Counter (OTC) market, which
has been the center of the global gold trade for a long time, is now responsible for about 70%
of the total notional trading volume. The London market, which is known for bringing in
traders from all over the world, is where the LBMA Gold Price is set. This price is used as the
global standard for gold twice a day. Only the London market trades 400-ounce "Good
Delivery" bars, which are kept in the vaults of the Bank of England and other London Precious
Metals Clearing Limited members. These bars can only be sold on the London market. London
is often called the "terminal market" because of its vaulting system, which is one of a kind and
includes a chain of custody that is carefully kept and holds a lot of gold. This is because there
is so much gold in London. The London stock exchange benefits from being in a time zone
that lets it trade during both Asian and American trading hours. It is also a major center for
financial services around the world. Even though the London market is the most important, it
has been losing business to other markets around the world. In 2015, banks that actively traded
on the market stopped reporting forward offering rates, which were used to build the market's
forward curve. This is one sign that the market is getting more and more divided. In response
to these worries, a group of powerful businesspeople, the London Metal Exchange, and the
World Gold Council got together to make LME precious. The main goal of this group of
exchange-traded contracts is to make the gold trading market more modern and help it work
better (Rodoplu & Elitas, 2018).

2.1.2. The US Futures Market (COMEX)

Despite London's preeminent position in the physical market, the COMEX derivatives
exchange has emerged as an increasingly significant venue in the process of driving price
discovery. This is because the CME Group controls a large majority of the global derivatives
market. This is a result of the fact that CME Group is in charge of managing COMEX. The so-
called "active month," which refers to the contract with the earliest feasible expiration date, is
the focal point of the vast bulk of the trading activity that takes place on the COMEX exchange.
This "active month™ serves as a substitute for the current spot price. The market is inextricably
linked to physical markets using a very active Exchange for Physical (EFP) market. Even
though only a small percentage of contracts ever settle into the delivery of bars into COMEX
vaults, the market is linked inextricably to physical markets. This market is also referred to as
an over-the-counter market, or OTC for short. It is essential to take into account the fact that
the share of COMEX volume that takes place during Asian market hours has been consistently
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increasing over the past few years. This is a direct consequence of the exchange's previous
success in capitalizing on the growing market in Asia (Rodoplu & Elitas, 2018).

2.1.3. The Chinese Market (SGE & SHFE)

The Shanghai Gold Market is the largest spot exchange in the world that focuses solely on the
trading of physical commodities. The Shanghai Gold Exchange (SGE), a company that was
founded in 2002 and is closely regulated by the People's Bank of China, has quickly become
well-known in line with China's rapidly growing significance in the gold market (Liu et al.,
2023). The People's Bank of China is the organization that oversees The Shanghai Gold
Exchange. The People's Bank of China is the principal regulatory body that oversees the
corporation. The Shanghai Gold Exchange initiated the Shanghai Gold Price benchmark in
2016, with the objectives of strengthening China's position as a price-setter, advancing the
internationalization of the RMB, and increasing foreign investment in the Chinese market (Lu,
2022). All of these objectives were accomplished. It should be emphasized that even though
the two exchanges are not physically connected, the extremely active futures trading on
Shanghai Futures Market complements the spot and delayed contracts on SGE. This is
something that needs to be emphasized. Because of its significance, this point needs to be
driven home repeatedly.

2.1.4. Secondary Market Centers

Many people consider Dubai, India, Japan, Singapore, and Hong Kong to be some of the most
important financial centers and markets in the world. This is because these countries are home
to large economies with developed financial sectors. Although there are exchanges in each of
these markets that offer a diverse selection of spot trading facilities or listed contracts, these
exchanges have not been able to attract the same amount of liquidity that can be found on the
market's primary venues. This is because these exchanges do not offer the same level of
accessibility. Despite this, these markets serve a vital purpose since they either serve as centers
for regional trade or they satisfy the requirements of local demand to varied degrees. For a
good number of years, Hong Kong has served as a port of entry into the Chinese market. On
the other hand, Singapore is rapidly emerging as one of the most significant focal points for
commercial activity within the ASEAN region.

3. INTERNATIONAL TRADE IN GOLD

The London Bullion Market Association (LBMA) and its member bullion banks have chosen
not to release trading data for the London Gold Market. The London Gold Market operates
exclusively through private, off-the-record deals. Only a survey of the London market
conducted in 2011 by the London Bullion Market Association (LBMA) may be considered
current statistics on trade. That poll was conducted to show the Basel Committee on Banking
Supervision that gold is a liquid asset.

Trading data for spot, forwards, and other transactions were collected during the first quarter
of 2011 for this survey (which was only open to LBMA members and only replied to by a
subset of members) (such as options and commodity-related swaps). However, no information
about gold holdings or lending was gathered in the poll. Three-sixths of the LBMA's active
gold traders (all spot and forward market makers) responded to the survey, and the information
they supplied included not just transactions with fellow LBMA members but also those with
non-members. Although taking part in the poll was entirely voluntary, 36 of 56 members who
were actively involved in gold trading did so. The survey revealed that during the first three
months of 2011, there were 385,000 trades involving 10.9 billion ounces of gold. In dollar
terms, that is equal to $15.1 trillion. Nearly 90% of all market activity involved spot gold
trades, with the remaining 10% split between forwards and other transactions. This amounts to
an average daily trading volume of 6,100 trades, with a value of 241 billion dollars and 173
million ounces.
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Even while the London Bullion Market Association (LBMA) publishes the monthly clearing
volumes, the LBMA does not publicize the amounts of London traded. Transaction quantities
that have been cleared are referred to as clearing volumes. In the first three months of 2011,
1.18 billion ounces of gold were cleared, which means that trade turnover was ten times as
high as clearing turnover. As a result, the London Gold Market's trading volumes can be
roughly estimated using the LBMA liquidity survey's 2011 data and the reverse engineering
method for the LBMA clearing volumes (Hannah, 2018).

3.1. New Price Record Due To The Russia-Ukraine Conflict

Since February, the crisis that is currently taking place between Russia and Ukraine has been
going on, but the financial markets have paid very little attention to it. Even though the markets
have become more volatile since the Russian military entered Ukraine, the rise in US stocks in
the early days of the war was more due to US monetary policy than Russian military policy.
This is true even though the Russian military has entered Ukraine. It has been demonstrated
throughout history that geopolitical crises do not often have any long-term ramifications for
investors, and the first reaction of the markets to the war is consistent with this historical
finding. Recent evidence, on the other hand, suggests that the war and the sanctions that it
prompted are having increasingly disastrous effects on the economy (Grossman, 2014).

The United States is less sensitive to the repercussions of the conflict in Ukraine than Europe
because it has a robust domestic economy and the ability to meet its energy demands
independently of imports. Even if the United States can avoid recession while Europe is not,
investors in the United States may experience additional volatility in the months ahead due to
the global nature of financial markets. This may be the case even if Europe remains in
recession. Because the economy of the European Union is larger than that of the United States,
a significant number of publicly traded American companies derive a significant portion of
their revenue from customers in the European Union. If customers restrict their spending owing
to fears of job loss during a recession, investors in the United States may observe a decline in
the profits of businesses as well as a decline in the prices of stocks. According to David
Bridges, a geopolitical risk analyst at Fidelity, investors should not dismiss the possibility that
the conflict will lead to further volatility in the months ahead. Bridges suggest that investors
not dismiss the possibility.

This is the beginning of a new ice age. This debate has several different possible outcomes and
will not be resolved anytime soon. He cautions that as time goes on, information on the
situation in Ukraine will become scarcer, adding to the growing sense that things are becoming
increasingly unpredictable. It is not just the military situation that is unclear; the effects of
Western sanctions on Russia are also unclear, and there is always the possibility that U.S.
politicians will drag the country into a fight that it would be better off avoiding. The military
situation is not the only unclear thing; the effects of Western sanctions on Russia are also
unclear (Estrella, 2020).

3.2.  Brics Agreement On Gold Mining And Pricing

During the BRICS meeting that took place in Johannesburg, China National Gold and Sun
Gold of India announced that they would be starting a joint gold mining venture in the Siberian
region of Russia. China National Gold, a major player in the global gold market, and Sun Gold
came to an agreement in 2016 that stipulated the former would sell the latter a 70% stake in
the Kluchevskoye gold deposit project. In exchange, the Chinese gold business would
contribute its experience in the field of development. The transaction, however, was held up
by several circumstances, including the difficulties Russia experiences with its bureaucracy
(Keys, 2012).

The partners indicated in their statement that China National Gold is anticipated to be the
project's primary stakeholder following the Duma, the lower house of parliament in Russia,
providing its final permission, and that an investment in pre-production of up to $500 million
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is envisioned. China National Gold is a state-owned gold mining company in China. Thursday
was the day that, according to the public records kept by the Duma, the decision to adopt the
initiative was made. Open-pit mining of the Kluchevskoye deposit is anticipated to yield 6.5
tonnes of gold per year, as stated by the partners. It was not specified when the first gold was
expected to be produced but it was anticipated shortly (Hannah, 2018).

As a direct result of the sanctions imposed on it after the invasion of Crimea in 2014, Russia
has increased the amount of work it puts into expanding its gold reserves over time. At the
moment, the Russian central bank has almost 150,000 gold bars, which have a combined value
of approximately USD 140 billion. The quantity of gold that Russia possesses presently places
it sixth among all countries in the globe. A significant portion of Russia's rising stockpile can
be attributed to the country's high domestic production. It produces 330 tonnes of gold per
year, which has a worth of over USD 20 billion, making it the third-largest gold producer in
the world. After going through the refining process, the gold is subsequently presented to
commercial banks before being routinely exchanged on the international market. In 2021,
Russia exported gold to a value of USD 15,2 billion, while Switzerland and Turkey were
supplemental importers of this commodity. In addition, there are allegations that Russia
engages in the unethical importation of gold from countries such as Sudan. The argument that
Russia is complicit in the gold trade in Africa, which contributes to unrest on the continent, is
getting more and more plausible as time goes on (Hannah, 2018).

3.3.  Moving the Stock Base From London to Russia

Trading in 27 companies with ties to Russia has been halted by the London Stock Exchange.
These companies include Sberbank, which is Russia's largest financial institution, and
Gazprom, which is a massive energy company. Lukoil, Polyus, and EN+ are just a few of the
businesses that are prohibited from operating legally within the city limits of London. Trading
was halted at the VTB subsidiary, which is the nation's second-largest bank, on Friday of last
week. According to David Schwimmer, the Chief Executive Officer of the London Stock
Exchange, the FTSE Russell index company has removed Russian listings from its indexes,
and the London Stock Exchange has restricted trading in twenty-seven different equities that
are listed in Russia (Rush, 1985).

Individuals are currently engaged in productive collaboration with various regulatory bodies
across the board to bring about the aforementioned effects. Rush (1985) states that the
company, World-Check, is constantly and diligently updating the database with new
information as newly sanctioned individuals are added to it. Since the invasion of Ukraine and
the subsequent catastrophic economic sanctions imposed on the country's businesses,
institutions, and inhabitants by the United States and its Western allies, the share prices of
Russian companies that are listed on the London Stock Exchange have dropped significantly.
When the suspension was finally announced on Thursday, the previous day, the value of
Russia's stocks that were traded on the London Stock Exchange had nearly all disappeared. As
of the trading on Wednesday, Sberbank had a year-to-date loss of 99.72%, while Gazprom,
Lukoil, Polyus, Rosneft, and EN+ each had losses of 93.71%, 99.2%, 95.58%, and 99.2%,
respectively. Over the course of the past week, Russia has increased the intensity of its attacks
on Ukraine, laying siege to several key cities while meeting fierce opposition from the
Ukrainian side (Hwang, 2019).

On Thursday, there were explosions reported in the city of Kyiv, which serves as the capital
of Ukraine, as the current conflict entered its second week. In addition, Russian forces went
into the key city of Kherson, which is located on a port. On Wednesday, the cities of Kharkiv
and Maripol were also subjected to heavy shelling. The growing collection of measures that
virtually forbid Western investors from conducting business with the Central Bank of Russia
has had the effect of effectively freezing several assets, including the sizeable foreign exchange
reserves held by the Central Bank of Russia. These reserves have been utilized by the CBR to
compensate for decreases in the value of local assets. Despite the London Stock Exchange's
(LSE) claim in its results report on Thursday that its operations in Russia and Ukraine only

38



Gold Trade in International Trade: World and Tirkiye

account for less than 1% of its total revenues, London has long been the preferred offshore
trading hub for Russian oligarchs and businesses. This is the case even though the LSE stated
that its operations in Russia and Ukraine only account for less than 1% of its total revenues.
As a result of the decision made by the national central bank to prohibit trading in both futures
and stocks, the majority of the nation's stock market remained closed on Thursday. Domestic
markets in Russia have been negatively affected as well.

The London Stock Exchange announced in response to the MSCI's decision to exclude Russian
companies from its carefully watched global indices. This decision was made by MSCI as part
of an effort by Western financial institutions to further restrict capital flows to Moscow (Rush,
1985). The company that does benchmark moved the MSCI Russia indexes out of the
"Emerging Markets" category and into the "Standalone Markets™ category. According to the
organization that does the benchmarking, this decision will have the effect of removing
Russian assets from MSCI's indices beginning the following Wednesday at a cost "that is
effectively nothing”. The vast majority of institutional investors] admitted that the Russian
equity market is currently uninvestable," said a statement that was released by MSCI late on
Wednesday. According to the MSCI Market Classification Framework, the accessibility of the
Russian equity market to foreign institutional investors has recently deteriorated to the point
where it is no longer in compliance with the market accessibility requirements for emerging
markets classification. This is the case because the Russian equity market no longer meets
these requirements. Before the market opens on Monday, the FTSE Russell, which is owned
by the LSE, will remove companies that are based in Russia from its indices (Estrella, 2020).

3.4. World Gold Trade

An internet resource called TradeMap offers insightful data about international trade.
TradeMap gives customers access to trade statistics, export and import patterns, and market
analysis for a variety of items by exploiting the large amount of trade data available. TradeMap
offers thorough data on the percentage of nations in both world exports and imports for this
specific commodity. Users of TradeMap are able to investigate the complex nuances of
international trade thanks to its extensive data and research. TradeMap aids informed decision-
making and offers a better knowledge of global trade patterns by offering insights into the
percentage of countries in both world exports and imports for goods. Accessing the TradeMap
platform and making use of its capabilities can be quite advantageous for people and
organizations trying to understand the complexities of the global trade environment.

The TradeMap database search on the state of global gold commerce for both imports and
exports produced some insightful results. A very valuable commodity with a big role in
international trade is gold. The TradeMap database offers comprehensive statistics on the
contribution of various nations to global gold imports and exports. The statistics highlighted
the top players in the international market for gold exports. Leading gold-producing nations
including China, Australia, Russia, and the US started to become important exporters. These
nations have built mining operations to harvest and export this precious metal, and they also
have sizable gold deposits. Due to their proficiency in gold artistry, nations with robust jewelry
industries, such as India and Switzerland, also played a significant role in gold exports, see
figure 4 and figure 5. The statistics revealed nations with a high demand for gold when looking
at gold imports. Major importers include countries like India, China, the United States, and
Switzerland. These nations have thriving jewelry markets, and both traditional and modern
designs frequently feature gold. Additionally, as a part of their plan to diversify their reserve
holdings, central banks from different nations actively import gold, which adds to the demand
for this precious metal on a global scale. The data illustrated the interaction between nations
that produce gold and those who have a strong demand for this precious metal. For companies
operating in the gold sector, for decision-makers creating trade regulations, and for analysts
researching global economic trends, understanding the dynamics of gold trading might be
essential. The TradeMap database is a useful tool for examining and evaluating these trading
patterns and provides insightful data on the world gold market. Table 1 shows the share
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percentages of both the imports and exports for the highest 15 ranked countries regarding the

gold trade map in 2022.
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Figure 4. List of importers
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Figure 5. List of exporters for the selected product in 2022.

Source: Trademap. Product : 711319 Articles of jewellery and parts thereof, of precious metal

other than silver.
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Table 1. Value imported and exported in 2022 by country.

Importers Value imported in 2022 Exporters Value exported in 2022
(%) (%)
Hong Kong, China 18.85694101 China 14.71015446
USA 13.18133069 Switzerland 12.51976655
Switzerland 10.65784833 USA 9.049542728
UAE 8.587112668 Italy 8.661368584
Singapore 5.448134894 Hong Kong, 8.503108916
China
China 4.882074552 Tiirkiye 8.043716869
France 452582736 India 5.964763382
Japan 2.744065393 France 5.897877476
United Kingdom 2.726166652 Indonesia 3.706759049
Qatar 2.107482613 Singapore 3.431032431
Irag 2.06072342 United 3.257359754
Kingdom
Italy 1.659235943 UAE 3.179136303
Macao, China 1.612633587 Thailand 2.342843524
Australia 1.593003605 Malaysia 1.3502281
Germany 1.497852905 Japan 1.046960285

Source: Trademap

4. GOLD TRADE IN TURKIYE

The significance of gold in Turkish culture is vast. In ancient Lydia, gold coins were first used
by traders. They are still significant and developing for Turkey's economy today. The country's
rich cultural legacy, which places a strong emphasis on the use of gold in weddings and other
religious ceremonies, contributes to Turkey's yearning for the metal. In the jewelry industry,
gold is utilized as a unit of account and a medium of trade. Rents are typically offered in gold
in the Grand Bazaar, which is the center of the Turkish gold market. Owning gold is also
strongly advantageous economically. For many years, Turkish savers have used gold as a
reliable hedge against the effects of inflation and weakening currencies (Hwang, 2019). The
organized gold trading platforms that are part of Turkey's multi-market financial exchange
venue, Borsa Istanbul (2023), are the center of the country's gold market. While gold futures
are traded on the Precious Metal Futures Market, physical spot gold is traded on the Precious
Metals Market (PMM) of Borsa Istanbul (PMFM).

Following a series of legislative changes that started in 1989, the Turkish gold market had its
first liberalization in 1993 (Rush, 1985). Only the Central Bank of the Republic of Turkey
(Tiirkiye Cumhuriyet Merkez Bankasi) was permitted to import gold before liberalization. One
of the main goals of the liberalization of the gold market was to open up the global gold trade
by enabling institutions other than the central bank to start importing gold. The Istanbul Gold
Exchange, which opened its doors in July 1995 and offered spot and futures trading in gold,
served as the PMM's forerunner. Beginning in 1995, the Turkish government permitted
members of the Istanbul Gold Exchange to import gold. In 2011, palladium and silver trading
started, and in 1999, trading in platinum and silver was added (Pesigan & Soriano, 2020).

Turkish Futures and Options Exchange (VOB), Istanbul Stock Exchange, and Istanbul Gold
Exchange combined to become Borsa Istanbul AS (BIST). Following the merger, PMM
members could import gold from Borsa Istanbul. Transferring the gold to the Borsa Istanbul
vault within three days of arrival in Turkey is one of the conditions for PMM members who
import gold into Turkey. This includes gold refineries recognized by the Dubai Multi
Commodity Center, the Indian Bullion Market Association, and the London Bullion Market
Association. After that, any domestic refineries that meet the PMM's requirements for
accreditation are added to the list of approved refineries that is kept by the PMM (Estrella,
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2020). Figure 6 (World Gold Council 1978) illustrates gold prices and consumption.
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Figure 6. World Gold Council 1978. Updated at 8/22/2022.

4.1. Supply And Demand In Tiirkiye

The economic theory of supply and demand is valid if there is an excess of both supplies and
needs in competitive markets, and if individual suppliers cannot manipulate pricing. In light of
this, the curve that is presented below serves both to illustrate the notion and to provide
evidence in support of it. When there is a high degree of demand for a product or service but
there is a limited supply of that product or service, the price that is established for that product
or service will be at its greatest level. On the other hand, when there is a low degree of demand
but a large supply available, the price that is set for the product or service will be at its lowest
point. If the price of a good or service falls exactly within the average optimal range when the
equation of supply and demand is balanced at the midpoint, then the price of the good or service
is optimal (Hwang, 2019). This assertion is backed up by the abundance of investors and
developers operating in the Istanbul real estate market (although it is essential to keep in mind
that the proportion of international investors to local investors operating in the Turkish real
estate market as a whole is less than 2%). As a consequence of this, it has been demonstrated
that the theory of supply and demand is accurate and that an increase in the number of
properties listed for sale is a sign of a high supply as well as the opposite being true (that is, an
increase in the number of properties listed for sale is a sign of high demand) (Rush, 1985).

The investors also stand for the demand side of the equation, which is the second pole of the
binary. According to official statistics released by the Turkish government, the demand has
been on the rise since the second half of 2021. This is in comparison to the same period in
2020. This shows that there has been an increase in demand of at least 55% between the
preceding year and the one before it, which will lead to an increase in real estate prices in 2022
as a direct result of the application of the theory of supply and demand to the market.
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Moreover, the following question must be taken into account, is there a problem with getting
supplies? Researchers can assert unequivocally that, in light of recent occurrences such as the
end of the Corona pandemic, issues with supply chains, inflation, and outrageous prices for
building materials globally, a significant increase in demand invariably leads to a shortage of
supply. This assertion can be supported by citing recent events such as the conclusion of the
pandemic caused by the Coronavirus. All of these factors, in addition to others, contribute to a
decreased propensity on the part of real estate developers to extend the scope of their ongoing
projects. As aresult, the supply of available properties is unable to keep up with demand, which
pushes up the price of real estate (Rush, 1985).

Turkey is probably the best example there is of how extensively gold may be employed in
modern culture. Turkey is the fourth largest consumer of gold in the world, providing on
average during the past 10 years somewhere around 6% of the total demand for gold among
consumers all over the world. According to our best estimates, Turkish households have
secreted away at least 3,500 metric tonnes of gold "under the pillow." The purpose of our study,
entitled Turkey: Gold in Action, is to investigate how gold functions down the value chain and
examine the consequences that it has on Turkey's economy (Kaufman, 1965).

Researchers anticipate that Turkey will maintain its long-standing demand for gold in the
foreseeable future. Gold links from Turkey have a long and illustrious cultural history to back
them up. The rent at the Grand Bazaar, which is the center of the gold market in Turkey, is
denominated in gold, which means that gold is used in the jewelry sector as both a medium of
exchange and a unit of account. Gold ownership also has significant financial benefits to offer.
For many decades, Turkish savers have looked to gold as a reliable hedge against the negative
effects that inflation and falling currencies might have on their investments. Despite the
country's size, the gold mining industry is experiencing rapid expansion. The mining business
in Turkey is booming, and there is a great deal of unrealized potential in the sector. Since 2001,
the amount of gold produced has climbed practically annually, going from 2 tonnes to 33.5
tonnes in 2013. And this may be the beginning of only the beginning: The Turkish Ministry of
Energy and Natural Resources is where the 840 metric tonne estimate for gold reserves
originated from.

The gold industry's contribution to Turkey's economy is significant and beneficial in many
respects. At least $3.8 billion US dollars was provided to the economy of Turkey through gold-
related activities in 2012, including production, consumption, and recycling. The value chain
is responsible for supporting around 250,000 workers in addition to 35,000 retail locations and
5,000 gold fabricators. Gold constitutes a very minor yet significant component of Turkey's
monetary system. At the end of 2013, commercial banks had held around 250 lira, which is
equivalent to $10.4 billion in US dollars, which was used to support the economy of Turkey.
Investors moving Turkish Lira and other currencies into gold accounts was the primary driver
of this trend. In addition to that, it consists of 40 tonnes of Turkey's "under-the-pillow" stock,
which has been in operation since the middle of 2012 and is estimated to be worth
approximately $1.7 billion (Scientific, 2005).

Gold prices are determined by various factors, including supply and demand dynamics,
economic conditions, geopolitical events, inflation rates, currency fluctuations, and investor
sentiment. As a globally traded commodity, gold serves as a store of value and a safe haven
asset during times of economic uncertainty. Monitoring average gold prices and end-of-period
prices in major consumer countries can provide insights into trends, volatility, and market
behavior. Changes in gold prices can impact various stakeholders, including consumers,
investors, jewelry manufacturers, and central banks. For consumer countries like Turkey,
fluctuations in gold prices can have implications for domestic consumption, inflation rates, and
the overall economic environment. Diversification of products (711319) imported and
exported by Turkey are clarified in Figure 7 (Trade Map, 2023).
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Figure 7. List of products exported and imported by Turkiye.

Source: Trademap. Product : 711319 Articles of jewellery and parts thereof, of precious
metal other than silver.

In 2022, Turkey imported gold products with HS code 711319 from a range of supplying
markets. The list of exporters and their respective value imported highlights the significant
contributors to Turkey's gold imports, see Figure 8. Italy emerged as the largest supplier,
accounting for 44.34% of the total value imported. The United Arab Emirates (UAE) followed
closely behind, with a share of 22.95%. India also played a substantial role, supplying 19.73%
of the imported gold products. Switzerland, known for its expertise in the gold industry,
contributed 2.95% to the total imports. China, France, and Thailand constituted smaller yet
notable sources, with shares of 1.84%, 1.57%, and 1.30%, respectively. The remaining
exporting countries, including Germany, the USA, Iran, Montenegro, Cyprus, Bulgaria, the
United Kingdom, and Libya, State of, each contributed below 1% to Turkey's gold imports in
2022. These diverse supplying markets indicate Turkey's reliance on a global network of
sources to fulfill its gold import demand. The distribution of imports among these countries
reflects not only their own gold production capacities but also factors such as trade agreements,
market competitiveness, and historical trade relationships. Understanding the origins of
imported gold products can provide valuable insights into Turkey's trade patterns and its
position within the global gold market, see Table 2.
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Figure 8. Trade Statistics For International Business Development - Imports.
Source: Trade Map, 2023

In 2022, Turkey exported gold products with HS code 711319 to various supplying markets.
The list of importers and their respective value exported demonstrates the significant
destinations for Turkey's gold exports, see Figure 9. The United Arab Emirates (UAE) stood
out as the largest importer, receiving 22.96% of the total value exported. Iraq followed closely
behind, with a share of 21.04%, highlighting its substantial demand for Turkish gold products.
The United States accounted for 9.83% of the exports, while Hong Kong, China, and Libya,
State of, constituted significant importers with shares of 6.44% and 4.69%, respectively. Other
notable importers of Turkish gold products included Israel, Kyrgyzstan, and the Czech
Republic, with shares of 3.40%, 3.35%, and 2.76% respectively. Egypt, Mexico, Lebanon,
Germany, the Netherlands, and Romania also contributed to Turkey's gold exports, each
representing a share below 2% but still adding to the overall distribution. The diversification
of supplying markets reflects Turkey's ability to meet the gold demand of various countries
worldwide. It showcases the country's position as a reliable exporter in the global gold market.
The distribution of exports among these importers is influenced by factors such as economic
relationships, market demand, and Turkey's competitiveness in the gold industry.
Understanding the destinations for Turkish gold products provides insights into the country's
export patterns and its role as a significant player in the international gold trade, see Table 2.
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Figure 9. Trade Statistics For International Business Development - Exports
Source: Trade Map, 2023

Table 2. VValue imported to Turkiye and exported from Turkiye in 2022 by country.

Exporters Value imported in Importers Value exported in 2022
2022 (%) (%)
Italy 44.3438914 UAE 22.96223999
UAE 22.95015846 Iraq 21.03505302
India 19.72986256 USA 9.834039153
Switzerland 2.953802091 Hong Kong, 6.438726164
China
China 1.844526921 Libya, State of 4.690255337
France 1.566339587 Israel 3.403109864
Thailand 1.301794702 Kyrgyzstan 3.347466854
Germany 1.113003542 Czech 2.759225008
Republic

USA 1.060552138 Egypt 2.15447141
Iran 0.564594031 Mexico 1.98677126
Montenegro 0.318775738 Lebanon 1.707736129
Cyprus 0.283017269 Germany 1.417183164
Bulgaria 0.264544885 Netherlands 1.234782781
United 0.187859068 Romania 1.112737806
Kingdom

Libya, State of 0.185655939 Austria 0.891573364

Source: Trade Map, 2023

The map provided, Turkiye exports 2021, offers insights into the share of partner countries in
Turkey's gold exports for the year 2021. The selected product, identified by the Harmonized
System (HS) code 711319, represents gold. This information provides a valuable perspective
on the global distribution of Turkey's gold exports and the countries that play a significant role
in this trade. Examining the map, it becomes evident that Turkey's gold exports have a diverse
range of destination countries. The data visualized on the map highlights the varying levels of
export shares among different partner countries. Some countries may have a higher share,
indicating a stronger trade relationship, while others may have a lower share, suggesting a
relatively smaller presence in Turkey's gold export market. By analyzing the map, researchers
and policymakers can gain insights into Turkey's export patterns in the gold sector and identify
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key partner countries that contribute significantly to its export market. This information can be
valuable for understanding trade dynamics, identifying potential growth opportunities, and
formulating targeted trade policies to enhance bilateral trade relationships in the gold sector. It
is important to note that for a more detailed and comprehensive analysis, it is recommended to
refer directly to the map provided, as it contains specific data visualizations and interactive
features that allow for a more in-depth exploration of Turkey's gold export shares among
partner countries in 2021.

Total reserves typically refer to a country's holdings of foreign currencies, such as the US
dollar, euro, or yen, and other liquid assets that can be used to support the national currency
and meet international payment obligations. These reserves play a crucial role in maintaining
economic stability, supporting foreign trade, and managing financial crises. The exclusion of
gold from total reserves provides insights into a country's holdings of foreign currencies and
other liquid assets, excluding the value of gold reserves. This allows for a more focused
analysis of a country's reserve position and its ability to address external payment
requirements. Changes in total reserves minus gold can indicate fluctuations in a country's
overall reserve position, reflecting factors such as international trade, capital flows, central
bank interventions, and economic conditions. Figure 10 shows Turkiye total reserves minus
gold in USD according to the world bank.
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Figure 10. Total Reserves Minus Gold (Current US$)
Source: The World Bank

The data provided by trademap for the list of supplying markets for gold imported by Turkey
from the top-ranked 15 countries in 2022 include the percentage changes in imported values
from 2019 to 2022, offering insights into the evolving trends and dynamics in Turkey's gold
imports from these key trading partners, see Figure 11. Italy, a prominent supplying market,
experienced a 5.56% increase in imported value from 2019 to 2020. However, it witnessed a
significant decline of 32.95% in 2020. The trend swiftly reversed, resulting in a remarkable
96.16% increase in 2021 and a further 46.28% rise in 2022. These fluctuations indicate Italy's
dynamic role as a significant supplier of gold to Turkey. The United Arab Emirates (UAE)
displayed substantial fluctuations in imported value. From 2019 to 2020, there was a notable
decline of 40.21%. However, the trend reversed in subsequent years, with an impressive
89.93% increase in 2021 and a further 22.62% rise in 2022. These percentages signify the
evolving nature of the UAE's contribution to Turkey's gold imports.
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Figure 11. Imports by Country
Source: Turkish Statistical Institute. Released: 28-02-2022

India exhibited significant fluctuations in imported value. After an astonishing surge of
289.63% from 2019 to 2020, there was a substantial decline of 67.96% in 2020. The trend
continued in 2021, with a significant decrease of 58.33%. However, the trend reversed again
in 2022, with a remarkable increase of 86.33%. These fluctuations demonstrate the dynamic
nature of India's gold exports to Turkey. Switzerland demonstrated consistent growth in
imported value. From 2019 to 2020, there was a slight decline of 1.24%. However, the trend
swiftly reversed, resulting in an impressive 87.71% increase in 2021 and a further remarkable
rise of 183.91% in 2022. This showcases Switzerland's enduring role as a significant supplier
of gold to Turkey, characterized by notable surges in recent years. The analysis of the top 15
supplying markets for gold imported by Turkey reveals diverse patterns of growth, decline,
and recovery in imported values over the years. The change percentages exemplify the
dynamic nature of Turkey's gold imports and the evolving relationships with its trading
partners, see Table 3.
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Table 3. Imports by country and year, change on the previous year (%)

Change (%)
Imported Imported Imported Imported
value in 2019  value in 2020  value in 2021  value in 2022
Italy 5.56 -32.95 96.16 46.28
Unite_d Arab 33.94 -40.21 89.93 22.62
Emirates
India 289.63 -67.96 -58.33 86.33
Switzerland 65.65 -1.24 87.71 183.91
France 25.19 -15.73 59.14 57.67
Germany 105.07 -26.65 48.61 118.88
United States of 5.51 -58.23 73.24 47.57
America
Iran, Islamic 4167.16 271.32 -96.40 480.40
Republic of
China 74.77 -74.16 -23.85 61.15
Montenegro 54.22 -90.02 471.73
Cyprus 5.15 1749.65 26.28
Bulgaria 119.75 11.52 111.78 47.37
Libya, State of  669.23 -40.93 -24.79 252.25
United Kingdom -56.49 -51.86 110.00 180.27
Lebanon 494.55 -55.88 150.58 -44.05

Source: Trade Map. Released: 28-02-2022

4.2 . The Evaluation Of Trade And Production

In December 2019, Turkey produced 38,000,000 kilograms of gold, according to a report. This
represents an increase when compared to the previous figure for December 2018, which was
27,100,000 kg. Turkey's Gold Production figures are updated annually, and between December
1990 and 2019, a total of 30 observations with a mean weight of 5,750.000 kg were made. A
record high of 38,000,000 kg was recorded in 2019 and a record low of 500,000 kg was
recorded in 2000 for this data. The U.S. Geological Survey states that CEIC is still actively
collecting data on Turkey's Gold Production. Details can be found in the parts of World Trend
Plus' Association following WB Table. USGS: The Metal and Mining Sector of the Economy
Gold is a precious metal. Gold Production on a National or Regional Scale According to claims
made to Demiroren News Agency on October 23, the freshly discovered mine in the northwest
Turkish province of Bilecik would provide Turkey with about 7 tonnes of gold when
production capacity reaches its peak in 2024. Despite the epidemic, Turkey's 18 operational
mines produced 42 tonnes of gold in 2017. An estimated $2.4 billion was added to Turkey's
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GDP in the preceding year as a result of its gold production. According to government data,
Turkey imported goods worth a total of around $219.4 billion in 2020. Out of this total, the
country recovered $26.6 billion in gold, more than double its performance from the previous
year.

According to the Ministry of Energy and Natural Resources, approximately $6 billion has been
invested in Turkey's gold mining sector overall. Within the next five years, Turkey wants to
expand its domestic gold production from the current level to 100 tonnes yearly. The
government claims that Turkey has enough gold in its reserves to cut its annual gold purchases
in half (Scientific, 2005). The country's gold mining industry began in 2001 with the
production of a meager 1.4 tonnes of gold. Since then, mining operations in Turkey have
generated 382 tonnes of gold. The eastern region of Agri in Turkey possesses a sizeable 20-
ton gold resource that is worth an estimated $1.2 billion, the nation's minister of industry and
technology declared on June 10. Mustafa Varank said that a 3.5-ton silver reserve expected to
be worth $2.8 million was also discovered in the same location during a ceremony for the new
facility that the Turkish gold mining business

Koza Altin will be constructing in Ar. The facility, in Varank's opinion, is crucial to the
economies of Turkey and the entire region. It will cost 160 million dollars, create 2,000 jobs,
and work 500 people both directly and indirectly. He added that the company planned to begin
gold casting operations by the fourth quarter of 2022. He asserted that a significant quantity
more gold is being discovered because the mine is continuously being studied and investigated.
He mentioned that the mining industry in Turkey presently employs 13,000 people and has
received $6 billion in investments in response to a question about it (Li & Li, 2002). Varank
emphasized the accomplishments made by Turkey's mining sector since the AKP took office
in 2001. Turkey, which couldn't generate a single gram of gold until the early 2000s, produced
42 tonnes of gold in 18 operating mines last year despite the pandemic, according to Varank.
According to Varank, Turkey was unable to produce even a single gram of gold in the early
2000s.

The nation's 18 operating mines were nevertheless able to produce 42 tonnes of gold in 2017,
despite the pandemic. According to Varank, there is still active exploration taking place at the
mine, which is anticipated to have another six years of life left in it (Estrella, 2020). On June
10, 2021, the laying of the cornerstone ceremony took place for the Mollakara gold mining
complex in Ar, which is located in eastern Turkey. (Image courtesy of AA) He stated that given
the fact that further reserves might be identified, they anticipate the usable life of the operation
to last anywhere between 15 and 20 years. Sustainability and the protection of the surrounding
environment were important factors in the operation of the mines in the area, in addition to
being major considerations for this project. Regular measurements of the levels of dust, noise,
blasting, and gas in the air will be collected by using sensors that are expected to be installed
as part of the project and that are equipped with cutting-edge technology (Hwang, 2019).

The minister emphasized that the environmental impact of the mine will be kept to a minimal
since state-of-the-art procedures that are going to be utilized there to produce gold will keep
the mine's influence on the environment to a minimum." After the productive life of the facility
has ended, he noted, the site would undergo the necessary restoration work for it to be returned
to its original state. Donmez, who is the Minister of Energy, was also there and gave a speech.
He discussed a variety of subjects, one of which was the fact that gold mining is one of the
subsectors of the mining industry that has the highest added value. "There are approximately
1,175 tonnes of gold stored up in Turkey's reserves at the moment. The previous year, 42 tonnes
of gold were produced, which allowed us to surpass the previous record for production in this
sector that had been held by the Republic of Turkey (Kaufman, 1965).

Donmez, who echoed the allegations made by Varank in this regard, stated that the country's
annual production was barely 1.4 tonnes when they first began extracting gold in 2001.
Varank's comments were based on the fact that the country's annual production was barely 1.4
tonnes. "During the past two decades, our business has been responsible for the mining of a
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total of 382 metric tonnes of gold. The amount of tax money obtained by the state as a result
of this output was comparable to 76 tonnes of gold. Donmez asserts that the company's
objectives are to produce more than 45 tonnes of gold this year and to increase that amount to
an annual output of 100 tonnes during the next five years. According to the findings of the
minister's investigation, a total of 197 drillings have been carried out at the Mollakara gold and
silver property up until this point. In a statement that was made public in the past by the
Ministry of Industry and Technology, it was said that "It is anticipated that the mine will
produce its first gold casting sometime around the fourth quarter of the year 2022.
Additionally, there will be a processing facility at the mine (Kaufman, 1965).

5. CONCLUSION

The buying and selling of gold ought to be an everyday element of conducting business on a
global scale. Gold is more likely to give amazing prospects for trading more regularly than
currency pairs from other countries. Forex and CFD brokerages that enable gold trading are
among the most cost-effective options for investors who have a limited trading budget of a few
hundred or a thousand dollars. Gold has a long history of use as a form of investment, as a
medium of commerce, in the production of exquisite jewelry, and in the creation of various
artifacts. It has been agreed that gold has been and will continue to be valuable; nevertheless,
the value of gold is ultimately something that is constructed by society.

Gold has a long and reliable history as a reliable hedge against inflation. The greatest risk that
investors face is that of inflation. In turbulent times, when the stock market is struggling and
cash is losing value due to low-interest rates, investors may desire to purchase gold as a hedge
against potential losses. Despite the recent return of protectionism, international commerce
continues to be the backbone of the contemporary global economy because it contributes to
the wealth of individual countries. But what exactly is the relationship between gold and
international business? To begin, this is an international market where investors from all over
the world come to trade gold with one another. Because of this, trading in gold is an essential
component of international commerce. The concept of using gold as a standard of value was
made possible by the fact that, for over five thousand years, gold was the only commodity that
was universally recognized and valued by all people, societies, and civilizations (Estrella,
2020).

Second, investors may be protected from even the most severe restrictions on global trade if
they hold gold because it is considered a safe-haven asset. Gold, in particular, can be an asset
that protects from commercial problems. The following chart shows the month of August 2019
as arguably the greatest example, when gold prices soared in reaction to concerns that the Sino-
American trade war had escalated (and declined later when the U.S. eased its stance toward
China ). Third, despite all of the positive effects that international trade can have, there is a
possibility that it will have some adverse effects on the current monetary system. The
unrestricted movement of both goods and money is inextricably linked. In a system
characterized by fiat currencies and credit booms, the mobility of capital can result in the
circulation of speculative or "hot" money, which is a source of financial instability and may
even precipitate a financial crisis. In circumstances like these, gold usually shines brightly. To
disguise the results of the research, the researcher has held conversations about the
international trade in gold in Turkey, China, and London.

The analysis of Turkiye imported and exported gold products with HS code 711319 for the
top importing markets for a product exported by Turkey in 2022 provides valuable insights
into the evolving trends and dynamics of Turkey's exports. The data reveals that Turkey's
export performance varied across different countries, with notable fluctuations in exported
values and change percentages. These findings underscore the importance of adaptability and
responsiveness to changing market dynamics for Turkish exporters. The results highlight the
significance of diversifying export destinations and strengthening trade relationships with key
markets. The fluctuations in exported values demonstrate the need for exporters to closely
monitor market trends, economic conditions, and regulatory environments in target countries.
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By staying informed and agile, Turkish exporters can better navigate market challenges and
seize emerging opportunities. Furthermore, the analysis underscores the importance of
continuous efforts to enhance competitiveness and promote product quality and innovation.
Turkey's exporters can leverage the insights gained from the data to identify areas for
improvement and align their offerings with the evolving demands of different markets. This
adaptability will contribute to sustainable growth and resilience in Turkey's export sector.
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Uluslararas1 ticaretin alt basligi olan ihracatta 6zellikle ihracata yeni baslayacak veya ihracatini
gelistirmek isteyen firmalarin dogru hedef pazarlari bulmasi ve miisterilerine en kisa yoldan ulagmasi,
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Dus Ticarette Ticari Istihbarat:n Kullan:m Alanlar: ve Uygulama Ornegi

1. GIRIS

Ihracat yapan firmalarin pazarlama yaparken en can alic1 noktalari; dogru hedef pazarlarm belirlenmesi,
bu hedef pazarlardan dogru potansiyel firmalara ulasabilmek ve iletisim kurulmasi konular1 gelmektedir.
Diger taraftan ithalat yapan firmalar iginse aradig: iiriinler i¢in giivenilir, hizli ve uygun maliyetli
tedarikgilere ulagmak en kritik noktadir. Tam da bu ihtiyaglara cevap verecek ¢oziim ise nitelikli veridir.
Yiiksek nitelikli ticari veriye ulasabilmek i¢in ise ticari istihbarat sistemleri karsimiza ¢ikmaktadir. Bu
sistemlerin bize saglamig oldugu ticari bilginin dig ticarette kullanimiyla hem ihracatta dogru hedef
pazar ve miigteri bulmak hem de ithalatta uygun alternatif tedarik¢iler bulmak oldukg¢a kolaydir.

“Pazar arastirmasi yapilmis, talebi olan mallar1 satmak, {iretimi yapilan mallar1 satmaktan daha kolaydir”
anlayistyla ihracata baglamak isteyen bir firma oncelikle iiriinlerinin pazar arastirmasini yapmali ve
pazarin talebine gore Uriin lizerinde degisiklikler yapmalidir. Pazar arastirmasi yapilmadan segilen bir
sektorde {iretime baslanmasi “yanligt diizeltmek, yeniden insa etmekten zordur” prensibiyle
ortiismektedir. Eger iiretime baslandiktan sonra ihracata yonelme olmussa “iiretilen her malin bir alicist
vardir” diisiincesiyle hareket etmek pazarlamanin temel prensiplerinden biri olacaktir. Onemli olan
tiretilen mala kimin ihtiyaci olacaginin tespit edilmesidir. Bu durum ihracatta pazarlamanin énemini
gostermektedir. Uretilen bir mala kimin ihtiyac1 olacagi sorusu pazarlamanin faaliyet ve konusu
icerisindedir. Yani pazar arastirmasi yapilmadan iiretimi yapilacak tiriinlerin belkide hi¢ ihracat sansi
olmayabilir ya da ihracata uygun hale getirilmesi olduk¢a uzun zaman ve yiiksek maliyet gerektirebilir
(Melemen, 2023 :151).

2. KAVRAMSAL CERCEVE
2.1. Uluslararasi Ticaret

Uluslararasi Ticaret, iilkelerarasi mal ticareti, para ve finans alanlarini icermektedir. Uluslararas ticaret,
tilkelerin birbiri arasinda gergeklestirdigi ticaret anlamina gelmekte olup makro ve mikro iktisadin
uygulama alanidir. Uluslararasi iktisat ise, iilkelerarasi her tiirlii mal, sermaye, yatirim, hibe ve kredi
gibi iliskileri icerirken uluslararasi ticaret daha 6zel olarak mal, hizmet ve finans hareketlerini
icermektedir. Uluslararasi ticaret, uluslararasi iktisada gore daha fazla uygulama igermektedir
(Melemen, 2019: 2)

Uluslararasi Ticaret, tilkelerin birbiri arasinda iiriin, hizmet ve fikir alanlarinda yapmakta olduklari
degisimlerin ticari amagh olarak gerceklesmesidir. Uluslararas1 ticaret faaliyetleri birbiri ile
baglantilidir. Uluslararasi ticaretin en temel kurali “ucuza alip pahaliya satmak™ prensibidir. Bu
cercevede Uriinler ve hizmetler ucuz olan alanlardan pahali olan alanlara dogru akar (Kefalas, 2008).

Uluslararasi Ticaret teorisine gore yapilan analizlerde iki iilkeli iki malli ve faktdrlii modeller kullanilir;
hiikkiimet kesiminin varolmadigi, dolayisiyla glimriik tarifelerinin ve ticaret {izerindeki oteki
kisitlamalarin bulunmadigi; mal ve faktdr piyasalarinda tam rekabet kosullarinin gecerli oldugu;
uluslararasi tasima giderlerinin bulunmadigi, vs. bigimdeki varsayimlardan hareket edilir (Seyidoglu,
2007: 18).

2.2. Ds Ticaret

Ekonomik sistemi disariya agik bir iilkenin bagka tilkelerle yapmis oldugu iiriin ve hizmet alim satim
islemine dis ticaret denir (Melemen, 2019: 15).

Ulkelerin tek baslarina kendilerine yetmeleri ve verimli olmalar1 miimkiin degildir. Her iilkenin iyi
durumda oldugu iiriin ve hizmetler oldugu gibi ihtiyaci olan iiriin ve hizmetler de vardir. Ihtiyag ve
iiretim fazlasi tirlinlerin yurtdigina satigina ihracat, ihtiya¢ duyulan iiriinlerin tedarigine ise ithalat denilir.
Dis ticaretin temelinde ise bu arz-talep dengesinin saglanmasi gelmektedir. Bazi iilkeler iiriin ve
hizmetleri {iretme konusunda sahip oldugu kaynaklar, teknolojik alt yapi, maliyet, verimlilik gibi
noktalarda diger iilkelere gére daha avantajli olabilir (Tung, 2004: 3).

Uluslararasi ticaretin bir alt konusu olan dis ticaret, lilkelerin birbirleri arasinda gergeklestirmekte
oldugu mal hareketlerini iceren ihracat ve ithalat isemlerinden olusmaktadir. Dis ticaret kavrami yerine
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son yillarda uluslararasi ticaret kavrami da kullanilabilmektedir. Ulkelerin dis ticaret yapmadan
ihtiyaglarini siirdiiriilebilir olarak karsilamalari miimkiin degildir. Oranlar1 degismekle birlikte her iilke
dis ticaret agisindan birbirine bagimli durumdadir. Higbir iilke baska iilkelerden {iriin, hizmet veya
hammadde ithalat1 yapmadan kendi bagina her seyi tireterek tiim ihtiyaglarini karsilayamaz. Bunun igin
tilkeler; sahip olmadigi yer alti kaynaklarini, teknolojiyi, hammaddeyi, enerjiyi, emegi iiretimini vb.
ithal etmek durumundadir (Melemen, 2019: 2).

Ulkeleri birbiri ile ticaret yapmaya iten en énemli unsur fiyattir. Tiirkiye’de Japonya otomobillerinin
Alman ve diger otomobillere gore daha ¢ok tercih edilmesinin en 6nemli sebebi, Japon otomobillerin
alternatiflerine gore ucuz olmasidir. Japon otomobillerinin diger otomobillere gore daha uygun
olmasinin sebepleri ise su sekilde siralanabilir; iiretim maliyetleri, emege 6denen iicret, finansmana
ulagma maliyeti, topragin degerin, hammaddelerin fiyatin ve uygulanan etkili teknolojiler noktasindaki
uygunluk (Karluk, 1998:3).

2.3. ihracat

ihracat, esya veya trinlerin tilkenin ekonomik sinirlarinin disindaki yerlere déviz karsiligi olarak yapilan
satis cesididir. ihracat cesitli asamalara ve ¢ok yénla bir nitelige sahiptir. Urinlerin ihracata yénelik
olarak uluslararasi standart ve piyasa sartlarina uygun sekilde dretilmesinden, yurt disinda
pazarlanmasina, reklam ve tanmitiminin yapilmasindan, yurtdisina satiminin gerceklestirilmesine, uygun
ambalaj ve nakliye bigiminin secilmesinden, ihracatginin Glkesindeki dis ticaret mevzuatina uygun
sekilde gerekli islemleri tamamlamasi ve Grana istenilen yere zamaninda teslim etmesine kadar uzanan
cesitli asamalardan gegmesi gerekmektedir (Melemen, 2019: 81).

Ihracat, bir maln, yiiriirliikteki ihracat mevzuat ile giimriik mevzuatina uygun sekilde Tiirkiye giimriik
bolgesi disina veya serbest bolgelere ¢ikarilmasini veyahut bakanlikea ihracat olarak kabul edilecek sair
cikis ve iglemlerini ifade eder (Ihracat Yonetmeligi, 2006).

ihracat, tlkelerin mevzuatlarina gore yasak olmayan mal ve hizmetlerin uygun sartlar altinda hedef
pazarlara ulastinlmasi faaliyetidir. ihracat yapmayan bir dlkenin veya sadece disaridan ihtiyaclarini
karsilayan bir tlkenin de ekonomik olarak varhgini devam ettirmesi séz konusu degildir. ihracat
vesilesiyle ulkeler ihtiya¢ duyduklari dévizleri saglamis olurlar. Aksi takdirde ithalat yapamaz, kamu
harcamalarini finanse edemez veya déviz dalgalanmalarini 6nleyemezler (Melemen, 2019: 82).

Uluslararasi ticaret faaliyetleri igerisinde en eski yollardan birisi olan ihracat, mal ve hizmetlerin ulusal
siirlarin disina sevk edilmesi anlamini tasir (Keegan, 1989: 294).

Ihracat, yurtdisindaki potansiyel miisterilerin tespit edilmesi, mal satisinin yapilmasi ve mallarin
miisterilere ulagtirilmasidir. Diger bir deyisle ihracat; kazang elde etmek amaciyla miisterilerin talep ve
tercihlerini tatmin etmek igin firma imkanlarinin degerlendirilmesi, planlanmasi, kullanilmasi ve
denetlenmesi eylemlerinin uluslararasi arenada yiiriitiilmesi olarak tanimlanabilir (Beseli, 1997: 3).

2.4. Uluslararasi Pazarlama

Uluslararasi pazarlama, Grin ve hizmetlerini farkl pazarlarda satis yapabilmek amaciyla pazarlama
faaliyetleri yaraten firmalarin, yurtdisindaki firma ve kamu kuruluglan ile isletmecilik etkinliklerini
iceren ticari faaliyetler gerceklestirmesidir. Uluslararasi pazarlama, firmalarin, mal, hizmet veya ticari
nitelikteki bilgi ve fikirlerin gelistirilmesi, fiyatlandirilmasi, tutundurulmasi ve dagitilmasi amaciyla
birden fazla tilkede yirittagi planlama ve uygulamaya dair tiim siirecleri ifade eder (ihracat ithalat Bilgi
Platformu, 2018).

Uretimi yapilan bir Grind farkli pazarlama araglarini kullanarak yurtdisindaki hedef miisterilere ulastiran
her tirli faaliyet uluslararasi pazarlama kavrami icinde yer almaktadir. Uriintin trendlere ve degisen alici
tuketim aliskanhklarina dizayn edilmesi, markanin alici ulke orf ve adetlerine gére belirlenmesi, sanal
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ortamda tanitim faaliyetleri, fuarlara katilim ve bir masteri aday: ile yz yize goérusurken uygulanacak
yontemler ve kullanilacak araglar uluslararasi pazarlama faaliyeti icinde yer alir.

Uluslararas1 pazarlamanin esas kismi ayrintilarda gizlidir. Ulusal pazarlama ayni iilke igerisinde
gerceklesirken, uluslararas: pazarlama, ilgili tilkenin sinirlar diginda gergeklesen operasyon siireglerini
icerir. Ornek vermek gerekirse, sdz konusu uluslararas1 hedef Kitle ile temas edebilmenin detaylarina
odaklanmak ve markaniza asina olmayan kiiltiiri, dili ve gelenekleri anlamak gerekir. Isimizi
Uluslararas1 pazarlara agmak agisindan, marka diizeyinde daha fazla temas, iiriin bilinirligi, pazar
cesitlendirme, kaynak cesitlendirme agilarindan bir firsattir. Diger taraftan, uluslararasi pazarlama,
global pazardaki sayisiz firsatlari yakalamak, kiiresellesmek ve bir isletmenin yurt i¢inde is yapmasi
durumunda erigebileceginden daha genis bir kitleye erismesini saglayan bir 6zellige sahiptir (Amazon
Ads, 2018).

2.5. ihracat Pazarlamasi

Uluslararasi pazarlama faaliyeti yurtdisina sadece tirlin satist i¢in degil hizmet ve benzer faaliyetlerin
pazarlamasinda da kullanilabilir. Ulkelerin tanitim1 ve marka degerini artirici faaliyetler de bu kapsamda
degerlendirilebilir. Sadece iiriin satis1 yapilan satis faaliyetleri ise ihracat pazarlamasi baslig1 altinda ele
almabilir.

Uluslararas1 pazarlamada yaklasimmin dayandigi temel genellikle “hedef miisteri grubunun” son
tilketiciler olmasidir; oysaki ihracat pazarlamasinda hedef “miisteri gruplar1” firmalarin tiizel
kisilikleridir. Bu anlamda uluslararas1 pazarlamada genellikle iiriin konumlandirilirken, ihracat
pazarlamasinda firmalari daha hassas sekilde konumlandirmak ve bunun sonuglarina gére revizeler
yapmak daha dogru bir yaklasimdir (Kog, 2016: 88).

2000’1l yillarda cagdas isletmecilik anlayisinin kazandigi yeni kimlikle beraber, tiiketici tatmini
pazarlama anlayiginin en onemli yoniinii olusturmaktadir. Bu sebeple pazarlama faaliyetlerinin esas
amaci, tiiketici ihtiyaglar1 ve istekleri acisindan uygun mallarin gelistirilmesi, gelistirilen bu mallarin
tiketici  beklentileri  dogrultusunda  fiyatlandirilmasi,  tutundurulmasi  ve  dagitiminin
gerceklestirilmesidir (Pirtini & Melemen, 2017: 47).

2.6. istihbarat
istihbarat, etimolojik olarak Arapca kékenli bir kelime olup “yeni égrenilen bilgiler, haberler, duyumlar

ile bilgi toplama, haber alma” anlamlarina gelmektedir (Tark Dil Kurumu, 2006).

2.6.1. Ticari istihbarat

Ticari Istihbarat, ticarette gerekli olan yiiksek nitelikli ticari bilginin edinilmesi olarak tanimlanabilir.
Genellikle agik kaynaklardan edinilen iicretsiz ve kamuya acik verilerdeki giincellik ve kalite
problemine karsin, giincel ve ihtiyaca odakli nokta atig1 verilerin temin edilmesi ticari istihbaratin ana
konusunu teskil eder. Istihbarat kavrami duyuldugu zaman genellikle giivenlik istihbarati kavrami hatira
gelmektedir. Bir savasta ordunun operasyon yapacagi koordinatlari belirleyen giivenlik istihbarati
kavramina benzer olarak; sirketlerin pazarlama veya satin alma gibi operasyonlarda verilecek stratejik
kararlarda kullanmak tizere ticari istihbarata ihtiyaci vardir.

Ticareti bir anlamda bir savas oyununa benzetmek miimkiindiir. Savas ile ticaretin temel ayrildigi nokta
ise savasin kaybedilmesi durumunda biiyiik bir felaketle karsilasilacagi gergegidir. Deneme yanilma
yontemiyle birseyler 6grenmek ¢ok tavsiye edilmese bile baz1 durumlarda etkili bir arag olarak olabilir.
Ozellikle bir pazarla ilgili ticari dngdriiniin net olmadigi durumlarda, hedef pazara yapilacak seyahat
oncesinde yapilacak goriismelerle bilgi toplama faaliyeti stirdiiriilebilir bir operasyonun i¢in 6nem arz
etmektedir. Operasyon oncesinde elimizde varsayilan bir model ve tanimlanmis hedefler, agirlikl
noktalar ve taktiklerin olmalidir. Ayrica oazara ve sartlara gore bu unsurlar degistirilebilmelidir
(Clausewitz, 1999 : 203).
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2.6.2. Rekabet Istihbarati

Rekabet istihbaratinin temel tanimlarindan birini Badri Madden & Wright 2006 da yazdiklar1 bir
makalede yaptilar. Bu yaklagima goére rekabet istihbarati; “rakipler” ve “rekabet ortamindan” bilgi
toplanmasi ve bu bilginin “karar verme” ve “planlamada” is gelistirme amacli olarak kullanilmas siireci
olarak tanimlamak miimkiindiir (Aktaran, 2009).

Birgok liberal ekonominin ulusal ve ticari ¢ikarlarini biitiinlestiremedigi bir donemde, Japonya, ulusal
bir rekabet istihbarati sistemi gelistirebilen yegane fiilkedir. Bu rekabet istihbarati sistemi, Japon
ekonomisiyle birlikte gelismistir. Japon rekabet istihbarati sistemi, tilkedeki isletmelere 6nemli bir
destek olacak sekilde, gerekli bilgileri hizmetlerine sunan gelismis ve etkili bir sistemdir. 1868’den
sonra, her alanda Imparatorluga baglilik yemini, diinyanin geri kalanindan bilgi toplayarak yerine
getirilmistir. (Fleisher ve Wright, 2009: 256-257).

Yapilan rekabet istihbarati calismalariyla rakiplerden daha 6nde olmak, dogru hedef pazar ve
miisterilere, pazar stratejilerine kisa yoldan ulagmak en biiyiik avantajlardandir. Hatta bunun i¢in global
rekabette One gecebilmek adina markalar 6zel ticari istihbarat ekipleri olusturmaktadir. Elde edilen
verilerle yeni iiriin dizaynindan mevcut miisterileri daha fazla iiriin satmaya miisterileri korumaktan
rakiplerin verecegi zararlardan korunmak miimkiin hale gelmektedir.

2.6.3. Dis Ticaret Istihbarati

Dis Ticaret Istihbarati, dis ticarette ihtiyac duyulan yiiksek nitelikli ticari bilgilerin edinilmesidir.
Yiiksek nitelikli ticari bilgi, ihtiyaca ve duruma gore degisiklik gosterebilir. Bu bazen ilgili iiriin igin
dogru hedef iilkenin tespit edilecegi istatistik verilerine ulagmaktir, bazen segilen iilkenin dagitim
kanallar1 ve i¢ pazar analizlerine vakif olmaktir, bazen bir dis ticaret sevkiyatinin beyanname belgesine
ulagsmaktir, bazen yurtdisinda tespit edilen firmalarin finansal verilerine erigmektir bazen ise tespit
edilen firmanin yonetici isim ve iletisim bilgilerine ulagabilmektir. Bu veriler yeri geldiginde pazar
secebilmek, yeri geldiginde miisteri veya tedarikci bulmak, yeri geldiginde ihale ve proje detaylarina
ulagabilmek, yeri geldiginde ise kurulacak iletisimler i¢in gerekli olabilir.

D1s ticarette istihbaratin kullanimi hem vakitten hem nakitten hem de ekipten tasarrufun sifresidir. Zira
dis ticaret istihbaratinin saglamis oldugu yiiksek nitelikli ticari bilgi ile dogru iilke, dogru potansiyel
alici, dogru iletisim kanal1 nokta atis1 olarak tespit edilebildigi igin yiiksek seyahat ve fuar biit¢elerine,
uzun siiren arastirma mesailerine veya genis bir ekip ¢aligmasina gerek kalmamaktadir.

Nokta atis1 basarilara ulasmak igin hedefe odaklanmak &nemlidir. ihracat yaklasiminda diinyada
bulunan 229 iilkeye ayni anda ihracat yapmaya c¢alismak dogru degildir. Tavsiye edilen yontem
oncelikle dogru hedef filkelerin ve hatta ilgili hedef iilke igerisindeki hedef cografi bolgelerin
secilmesidir. Biitiin diinyaya, lilke secmeden ihracat yapmaya calismak gerceklikten uzak olmaktir
(Kog, 2016 : 22).

Dis ticaret istihbarati, sirketlerin rekabet ortamlarini, firsatlari ve zorluklar1 anlamalarina yardimci olur.
Rakipler, miisteriler, iiriinler ve diger pazar faktorleri ile ilgili rekabet avantaji saglayan bilgilerin
toplanmasi, toplanan bilgilerin analiz ve yorumlanmasi ve stratejik kararlarda kullanilmasi siireglerini
icermektedir. Konsolide edilen bilgiler hedef odakli olup, yorumlanarak istihbarat haline evrildikten
sonra karara ve uygulamaya doniistiiriilebilir (TradeAtlas, 2021).

Dis ticaret istihbarati, pazarlar ve rakipler ile ilgili elde edilen yiiksek nitelikli ticari bilgi verilerinin
analiz edilmesi ve bu bilginin rekabet istiinligli kazandiracak stratejiler olusturulmasi amaciyla
degerlendirildigi bir siirectir.

3. DIS TICARETTE iSTIHBARAT SEKILLERI / KULLANMA YONTEMLERI / AMACLARI

Dis Ticarette istihbarat yapilma sekilleri firmalarm is modelleri, ihtiyaglar1 veya {iriin yapilaria gore
degisebilir. Di1s Ticaret istihbarati agik kaynaklardan veri analiziyle baslayip nihai olarak firmalarin
tirettigi triinleri satin alan firma bilgileriyle derinlesebilir. Dogru alicilarin bulunmasi i¢in oncelikle
iiretilen ve ihracati diisiiniilen iiriinlerin hedef pazarlar belirlenerek kapsam daraltilmalidir. Her iiriiniin
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her pazara satilmasi, ihra¢ edilmesi veya her firmanin her pazardan ihale veya is almasi miimkiin
olmayabilir.

Bir pazarin hedef olarak segilebilmesi i¢in en temel yaklagim “rekabet giicii” olmalidir. Rekabet giicii,
bir iiriin i¢in muhtemel hedef olabilecek iilkelerdeki fiili ithalat rakamlarinin degisimleri ve muadil
tiretici tlkelerin ilgili hedef iilkelere yaptigi fiili ihracat rakamlarimin degisimleri analiz edilerek
olgiilebilir. Pazar biiyiikliigii, hedef pazar segerken esas belirleyici unsur degildir, 6nemli olan pazardaki
ithalat degisimlerinin yani biiyiimenin tespit edilmesidir. Bu ¢ok basit gibi goriinen ancak pazara giris
stirecini kolaylastiran temel bir ilkedir (Kog, 2018: 7).

Neden ticari istihbarat bilgisine ihtiya¢ duyulur?

Eskiye gore karlarin oldukca diismesi ve diismeye de devam etmesi

Pazarlarin her gecen giin daralmasi

Kiiresel krizlerden Gtiirii piyasalarda olan durgunluk

Yerel kalarak siirdiiriilebilir olma imkaninin kalmamasi

Global tedarik zincirlerindeki degisim firsatlarinin yakalanabilmesi

Ticari bilgi tanim ve igeriginde yasanan devrim

Adeta hiper tansiyona gereken ilag misali hiper rekabetin ilaci da ticari istihbarattir
o Ticaretin adeta bir savasa donlismesiyle beraber bir savasta lazim olan taktik, strateji, istihbarat,
hassas hedef tespiti gibi kavramlarin 6nem kazanmasi

e Ti{im bu problemlerin ¢6ziimii i¢in yeni nesil ticari bilgiye ve bu bilginin ticari operasyonlarda

kullanilmasi ihtiyac1 dogmaktadir

Ticari istihbarat, yiiksek nitelikli ticari bilgilerin edinilmesi anlamini1 tagimaktadir. Bu kapsamda dis
ticarette ihtiya¢ duyulan yiiksek nitelikli ticari bilgi tiirleri asagida belirtildigi gibidir.

e [lgili {irlin igin pazarm ticari istatistik e Yetkili kurumlarin kim olduguna erigim
Verisi e Uriin teknik detaylarina, marka patent
e [lgili pazarda aranilan profile uygun durumlarina erigim

firma bulmak e Uriiniin bir pazardaki birim fiyat ve
e Firmalara ait finansal bilgilere erigim fiyatlarina erigim

e Mahkeme durumlarina erigim e Fuarlara katilan ve ziyaret eden kisilere
e Yonetici bilgilerine erisim erisim

e Firma iletigim bilgilerine erigim e fhale & proje detaylarma ve
e Gilimrikk verisine erisim(konsimento, kazananlarina erigim

beyanname) e Hazir pazar bilgisine, egilimine,
o Ortaklik yapilarina erigim risklerine erisim

e Faaliyet alan1 ve firma tiiriine erigim e Firmalarin miisteri veya tedarikgilerini
o Vergiler, kotalar, ¢evre kisitlamalari, bulmak

tarife dis1 engeller, istenilen belgeler vb. e Pazarm bu iirliindeki gidisati

erigim o Tiiketici tercihleri (etiketleme-
e Pazarin ekonomik, siyasi, demografik paketleme, garanti siiresi)

durumu

Bu tiir yiiksek nitelikli ticari bilgileri edinmek i¢in asagidaki ticari istihbarat yontemleri kullanilabilir.

Ticari istihbaratta veri kaynaklarini birincil ve ikincil kaynaklar olarak ikiye baslikta ele almak
miimkiindiir (TradeAtlas, 2021);

1.Birincil Veri Kaynaklari: Elde edilmek istenilen ticari verilerin bizzat arastirmaci tarafindan belirli
bir aragtirma amaci1 dogrultusunda toplandig1 kaynaklardir Bunlar;

o Devlet gorevlileri, e Sunumlar,
o Rakipler, o Tedarikgiler,
o Miisteriler, e Endiistri uzmanlaridir

o Konusmalar,
2.1kincil Veri Kaynaklar : Birincil veri kaynaklar1 kullanilarak ¢esitli amaglar i¢in 6nceden konsolide
edilmis kaynaklardir. Bunlar;
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e Dernekler, e Rakiplerin web siteleri,
o Gazete ve dergiler, e Hazir raporlar,
e Ticari veri tabanlar, e Teknik ve patent dokiimanlarsi,
¢ Finansal raporlar, e Fuarlar,
e Arama motorlart, e Danigsman raporlaridir

o Ticari miisavirlikler,

Pazarlama profesyonelleri giiniimiizde ¢esitli uygulamalar: kullanarak tiiketici tercihleri hakkinda bilgi
edinebilmektir. Internetin yayginlasmas: ile birlikte rekabet istihbarati uzmanlari, genis bilgi
zenginliginden rekabet iistiinligii elde etmek igin istifade edebilmektedir(Graef, 1997 : 41).

Firmalar, internetteki agik bilgi kaynaklari marifetiyle, rakiplerinin durumlar, driinleri ve fiyatlar: gibi
istinbarat bilgilerine kolayca ulasabilmektedir. Ote yandan, kamu kurumlarina, derneklere ve mesleki
orgitlere, tniversitelere ve arastirma merkezlerine ait veri tabanlarint kullanarak pazari daha iyi
coziimleyebilmektedirler (Cronin ve McKim,1996 :163).

Das ticarette varolan yogun rekabet, stratejik kararlar verirken ticari istihbarat kaynaklarindan istifade
etmeyi adeta mecburi bir hale getirmektedir. Ticari istihbarat verilerin uluslararasi ticaretteki tiim karar
alma asamalarinda kullanilmasi firmalarin da tlkelerin de rekabet giiciinii arttirabilecegi bir yere
sahiptir. Thracatta ticari istihbarat kaynaklarindan istifade ederek hedef pazar arastirmasi, hedef miisteri
ve rakip analizleri yapilmasi neticesinde eldeki imkanlarin hedef odakli kullanilmasi nokta atig1 sonuglar
alinmasinda faydali olmaktadir. Diger taraftan hiz, kalite ve fiyat agisindan siirdiiriilebilir ithalat
operasyonlar1 icin ise, diinyadaki ithalat¢i ve ihracat¢i iilkelerin tespiti, potansiyel tedarikgilerin
belirlenmesi ve fiyat arastirmalarinin yapilmasi yine ticari istihbarat verileri sayesinde oldukc¢a kolaydir.
Uluslararasi ticaretteki rekabet giiciinli artirmak i¢in dogru hedef pazar tespitleri yaparak zaman ve para
tasarrufu saglamak, rakipleri ve pazari iyi taniyarak adim atmak 6nemlidir (TradeAtlas, 2021).

Dis ticarette istihbarat yontemlerini agsagidaki sekilde siralamak miimkiindiir;
3.1. Hedef Pazar Secimi ve Trade Map Sistemi Kullanim

Uluslararasi pazar arastirmalari, dogru pazarlarda dogru alicilarla galigmanin vadettigi kar potansiyelini
gerkecklestirmek isteyen her firmanin yiirlitmesi gereken faaliyetlerden biridir. Bu faaliyeti diizenli ve
titizlikle yiriitmeyen firmalarin, yanlis pazarlara girmenin getirecegi maliyetler yaninda, dogru
pazarlara girmemenin getirecegi firsat maliyetine katlanacagi da agiktir (Papadopoulos ve Martin, 2011:
136).

Yurtdisindaki pazarlara giriste iki temel yaklasim vardir: hedef pazara zamana yayarak giris yapmak
(selale metodu) ve eszamanli olarak birden fazla pazara aym anda girme (fiskiye metodu). Isletmeler,
tiriin 6zellikleri, kaynaklar1, hedefleri ve rekabet ortamina gére uygun olan stratejiyi secerler. Yogun
rekabetin oldugu, tiriiniin standart ve hizli kopyalanabilir oldugu, hedef pazara ilk giris yapanlarin daha
avantajli olacagi durumlarda, fiskiye yaklasimi daha uygun bir strateji olmaktadir. General Electric,
BMW, The Body gibi pek ¢ok biiyiik global sirket biiyiimesini bu yaklasimla ger¢eklestirmistir. Bununla
birlikte kaynaklarin kisith ve riskin yiiksek oldugu, iiriiniin pazara girig i¢in adaptasyon gerektirdigi
durumlarda temkinli ilerlemek, se¢ilen pazarlara sirasiyla giris yapmak yani selale yaklasimi daha dogru
bir tercih olacaktir. Kiiresellesmenin dogal bir sonucu olarak tiim tiiketicilerin ve bolgelerin birbirine
benzemeye basladig1 disiiniilse de, her pazarin kendine has &zellikleri, farklilasan ve adaptasyon
gerektiren 6zellikleri olabilecegi unutulmamali ve her bir pazar ayr1 ayri analiz edilmelidir (Kozlu, 2019:
87-88).

Bir iriin ile ilgili hedef iilke aragtirmasi yapmak i¢in Oncelikle diinyadaki tiim iilkelerin giimriik
istatistiklerine erisebilmek gereklidir. Bu anlamda iilkelerin ithalat ve ihracat rakamlarmi GTiP
numarasi bazli olarak sunan Trademap isimli platformdan faydalanmak miimkiindiir. Ulkelerin ithalat
ve ihracat iglemlerinin istatistikleri, iilkelerin ilgili makamlarinin beyanlariyla Birlesmis Milletler’in
UN Comtrade alt yapisinda biiyiik veri olarak toplanmaktadir. Diinya Ticaret Merkezi (ITC), UN
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Comtrade, Avrupa Istatistik Ofisi (Eurostat) ve iilkelerin kendi istatistik makamlarindan beslenerek
Trademap ismindeki platformu olusturmustur.

Trademap platformuna ait bazi kritik noktalara asagida yer verilmistir;

o Platformda genellikle iiriinlere ait dis ticaret rakamlar1 mevcuttur. Hizmet sektorii olarak sadece
dis ticarete konu olan tagimacilik, lojistik ve sigorta hizmetlerine ait istatistikler bulunmaktadir.

e [thalat ve ihracat rakamlar1 1000 USD birimindedir.

e [hracat rakamlari, FOB (navlun ve sigorta haric) teslim fiyatlardir.

e ithalat rakamlari, CIF (navlun ve sigorta dahil) teslim fiyatlardir.

e Rakamlar, iilke giimriiklerine beyan edilen resmi ticaretlerin istatistigini icermektedir.
Dolayisiyla kayit dis1 ticaret rakamlar1 bu verilere dahil degildir. Veya resmi ticaret olsa bile diisiik
fatura ihtimali s6z konusu olabilir.

e Uriinlerin, farkli GTIP kodu iizerinden ticaret yapilmis olma ihtimali vardir.

e Kota veya yiiksek vergilerden dolayi {igilincii lilkeler lizerinden yapilan ticaretlerin olusturdugu
yiiksek rakamlar olabilir.

e Fason fliretim odakli {ilkelerin ihracat rakamlar yiiksek goziikse dahi siirekli olarak sabit
tilkelerle ¢alistiklar1 unutulmamalidir.

o Baz iilkeler ithalat yapsa da iiriinii ihracat yapmak {izere ithal etmis olabilir.

TradeMap platformu iizerinden, arastirilmak istenilen iiriiniin GTIP numaras: ile iilkelerin ithalat ve
ihracat rakamlari, bu rakamlarin alt gdstergeleri gibi detaylar incelenmektedir. Ozellikle ilgili iiriinde
ithalati artan iilkelerin aragtirmasi, rakip iilkelerin tespit edilmesi, Tiirkiye nin satis yaptig1 pazarlar gibi
detaylar 6nem arz etmektedir.

3.2. Giimriik Belgeleri Marifetiyle Potansiyel Firmalara Ulasilmasi

Uriin giimriik tarife istatistik poziyon numarasina gore tiim diinyadaki dis ticaret rakamlarina
erigsebilmek, ithalat ve ihracati artan pazarlar1 tespit etmek, diinyada ve Tirkiye’de ilgili iiriine ait
uluslararasi ticaret verilerine ulagsmak ve bunlari analiz etmek miimkiindiir. Cesitli tlkeler, farkli
oranlarda giimriik kayitlarini diinya ile paylagsmaktadir. Diger taraftan firmalarin finansal istihbaratinin
yapilabilecegi, iflas eden firmalarin goriilebilecegi kaynaklar mevcuttur. Son dénemde ticari bilgilere
ulasabilecegimiz firma bilgi kaynagi siteleri ve nitelikli pazar aragtirmalar1 artis gostermistir.

Glmriik kayitlarindan kasit, iilkelerin ihracat ve ithalat islemlerine ait kongimento ve beyanname
belgelerinin agiklaniyor olmasidir. Diinyada bu belgeleri legal olarak paylasan bazi kaynaklar asagidaki
gibidir;

e Panjiva

¢ Tendata

e Sinoimex

e Tradeatlas

e Importgenius

o Tradesparq

3.3 Kiiltiir istihbarati

Yeni ihracat pazarlarina pazar ziyareti gergeklestirmeden once hedef iilkenin uluslararasi ticaret
kiiltiiriniin istihbaratin1 yapmak ihracatta basarili olmak agisindan ¢ok onemlidir. Kiiltiir istihbarati
kavraminn igerisinde Kkartvizit takdim sekillerinden, fiyatlandirma politikalarina, renklerin
anlamlarindan hediye geleneklerine ve is yemeklerine kadar dikkat edilmesi gereken pek cok farkli
nokta vardir. Ornegin Japonya’da yerlesik ticari kiiltiire gore teklif verildikten sonra fiyat iizerinde
indirim yapilmasi olumsuz bir etki birakmakta ve {iriiniin kalitesiz oldugunun diigiiniilmesine sebep
olabilmektedir. Buna karsin, Orta Asya ve Ortadogu iilkeleri ise uzun siiren pazarliklar yapma
egilimindedirler.
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4. DIS :l‘iCAR]ZT ISTIHBARATININ KULLANIM ALANLARI UZERINE 1§iR UYGULAMA
ORNEGI: MUSIAD EXPO 2022 KATILIMCILARINA URUN BAZLI OZEL MUSTERI
ARASTIRMA VE ALIM HEYETI CALISMASI

4.1. Arastirmanin Modeli

Miistakil Sanayici ve isadamlar1 Dernegi (MUSIAD); 9 May1s 1990 tarihinde Istanbul’da kurulmus olan
on ii¢ bin den fazla {iyesi bulunan, altmis bin den fazla isletmeyi temsin eden, iki milyondan fazla kisiye
istihdam saglayan Tiirkiye’de 84 yurtdisinda 81 olmak {izere 165 farkli yerde irtibat noktasi bulunan bir
is insanlart sivil toplum kurulusudur.

MUSIAD’m iki yilda bir diizenlemis oldugu ve 2022°de 19.cusu gerceklestirilen Tiirkiye’nin en biiyiik
karma ticaret fuar1 olan MUSIAD Expo 2022 katilimeilarina &zel olarak ticari istihbarat alt yapilart
kullanilarak her bir fuar katilimcist firmanin iriinlerine 6zel olarak yurtdisinda miisteri arastirmasi
yapilmis ve tespit edilen miisteriler fuara davet edilerek nitelikli alim heyeti ¢alismas1 yiiriitiilmiistiir.

Fuar esnasinda, fuarin verimini lgmek amaciyla hem fuarin organizatér firmast TUYAP hem AGS
Global arastirma sirketi tarafindan MUSIAD Expo 2022 icin anket calismasi yiirtiilmiistiir. Bu
anketlerin igerigine ise ticari istihbarat alt yapilar1 kullanilarak yiiriitiilen bu 6zel alim heyeti ¢aligmasina
ait sorular eklenmistir. Anketlerin bu makalenin konusunu ilgilendiren bazi sonuglarina, MUSIAD’dan
resmi izin almarak makale igerisinde yer verilmistir. Ilgili sonuglar, ticari istihbaratin dis ticarette
kullanimi yani dis ticaret istihbaratina dair 6lgiilebilir bir uygulama 6rnegi olarak bu makalede yerini
almustir.

Fuarlarin en 6nemli noktasi dogru potansiyel alici firmalarin fuara gelip gelmeyecegidir. Bunun
gergeklesmesi ise fuar katilimcisi firmalarin gergek potansiyel miisteri kitlesine 6zel aragtirma yapilmasi
ve tespit edilen potansiyel alici firmalarin dogru bir kurguyla fuara getirilmesi ile miimkiindiir. Bu
cercevede MUSIAD Expo 2022 fuarinda Tiirkiye’de fuarcilik sektoriinde ilk olacak bir 6zel alim heyeti
caligmasma imza atilarak; fuar katilimcisi firmalarin driinlerine 6zel olarak kendi potansiyel
miisterileriyle bulusabilmesi bir ticari istihbarat ¢aligmasi gerceklestirilmistir. Caligmanin prosesi
asagidaki gibidir;

1. Fuar Kathmcist Firmadan Uriin Bilgisinin Alinmast: Oncelikle fuar katilimcisi firmalarin
icerisinden hizmet sektériinde bulunmayan ve iirlinii olan firmalardan iriinlerine ait giimriik tarife
istatistik pozisyon numaralar ve tiriin agiklamalari talep edilmistir.

2. Fuar Katiimcist Firmanmin Uriine Ozel Hedef Pazar ve Potansiyel Alicilarin Tespit Edilmesi: Fuar
katilimcisi firmalarin iletmis oldugu iiriin bilgileri tizerine, her firma igin bir ticari istihbarat arastirma
randevusu olusturulmustur. Bu goriisme icerisinde fuar katilimeisi firmanin {iriinlerinin niteliklerinden
yola ¢ikilarak dogru hedef tilkeye karar verilmistir. Goriismenin akabinde ilgili {irtinlere 6zel belirlenen
hedef iilke icerisinden nokta atig1 potansiyel miisteri arastirmasi yapilmistir. Bu arastirmalarda, fuar
katilimcis1 firmalarin kendi imkanlartyla faydalanma sansinin diisiik oldugu yiiksek maliyetli ticari
istihbarat sistemlerinden faydalanilmistir. Bahsi gegen istihbarat alt yapilarinda nokta atis1 sekilde hedef
tilkelerin giimriik verileri analiz edilerek ilgili {iriinii ithal eden firmalarin istihbarati gergeklestirilmis
veya ilgili iilkelerin ticaret sicil kayitlari {izerinden aragtirmalar yapilmistir. Arastirmalarin sonucunda
ilgili hedef pazarda tespit edilen potansiyel miisteri firmalarin listesi fuar katilimcisi firmaya iletilmistir.

3. Fuara Davet Edilecek Potansiyel Alict Firmalarin Tespiti: Secilen hedef pazarda lriiniine 6zel
potansiyel alici listesini edinen fuar katilimeisi firma, ilgili listedeki sirketleri kendi konjonktiiriine gore
analiz ederek fuara davet edilmesini dogru buldugu maksimum 30 adet firmayr MUSIAD Cagr
Merkezine bildirmistir. Cagri merkezi ile birlikte bu se¢ilen potansiyel firmalara kendi ekipleriyle ulagan
firmalar da soz konusu olmustur.

4. Potansiyel Alict Firmalarin Fuara Daveti: Bizzat fuar katilimcisi firma tarafindan tespit edilen bu
iiriine 6zel hedef potansiyel miisterilerin fuara davet edilmesi igin {i¢ adimli bir asama izlenilmistir;

e MUSIAD biinyesindeki fuara o6zel ¢agri merkezi aracihigiyla ilgili firmalara iletisim
kurulmustur.
e {lgili hedef iilkelerde bulunan T.C. Ticaret miisavirliklerinden iletisim destegi saglanmustir.
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e Hedef pazarda yerlesik bulunan MUSIAD 1n yerel teskilat: ve iliskilerinden faydalanilmustir.

5. Fuar Ziyaret Plani: Bu galismada agirlik verilen kritik nokta, hedef {ilke ve miisteri kitlesi bizzat fuar
katilimcisi1 firmaya segtirilmis olmasidir. Bir firmalarin iiriinlerini ve potansiyel miisteri kitlesinin
kendisinden daha iyi bilebilecek kimse yoktur. Bu anlamda, makro boyuttaki sektorel arastirmalardan
daha hassas ve ¢ok daha iiriin odakl bir ¢alisma gergeklestirilmistir.

Esasinda fuar katilimcisi firmalara bu ¢alisma kapsaminda demo bir ihracat danismanligi verilmis, dogru
hedef pazar belirleme, diinyadaki tedarik zinciri degisimleri yakalama ve nokta atis1 miisteri bulma
hizmeti sunulmustur. Dolayisiyla bu 6zel ¢alisma kapsaminda tespit edilen potansiyel alic1 firmalarin
fuara gelememe durumlari olsa bile, fuar katilimcisi firma ilgili hedef firmalarla kendisi bizzat iletisim
kurarak rlinlini tamtma firsatt bulmugtur. Bu ¢ergevede ihracatin arttirilmasi adina heniiz fuar
gelmeden dahi bu amaca katki sunulmustur.

Gergeklestirilen bu 6zel ¢alismayla birlikte bir¢ok fuar katilimcisi firma heniiz fuar gergeklesmeden
once yeni ihracatlar yapmistir. Globalde ithalat¢r firmalarin yeni alternatif arayisinda, ihracatgt
firmalarinsa satis derdinde oldugu giiniimiiz kiiresel tedarik zinciri fotografinda MUSIAD Expo 2022°de
uygulanan ve yapilan anket sonucunda yiiksek memnuniyet orani ortaya ¢ikan bu modelin tiim Tiirkiye
ve fuarcilik sektorii i¢in 6rnek olmasi ongoriilebilir.

Fuar katilimcilar1 yurt ici fuar devlet desteginden ve MUSIAD, alim heyeti tarafinda devlet desteginden
faydalanmigtir. Faydalanilan desteklerin detaylarina asagida yer verilmistir(Ticaret.gov.tr, 11.07.2023).

4.1.1. Sektorel Ticaret Heyeti ve Alim Heyeti Destegi

Ticaret bakanhigmin saglamis oldugu sektorel ticaret ve alim heyeti destegi ydnergesi kapsaminda;
Isbirligi kuruluslarinca diizenlenen alim heyeti faaliyetlerine iliskin ulasim, konaklama, tanitim ve
organizasyon giderleri %50 oraninda ve faaliyet bagina 2.262.000 TL’ye kadar desteklenir.

4.1.2. Yurti¢i Fuar Destegi

MUSIAD Expo 2022 fuar katilimcis1 firmalar, iizerinden yurt ici fuar destegi saglamislardir. MUSIAD
Expo 2022 fuar katilmcisi firmalar yukarida bahsi gecen desteklerden ve ayrica KOSGEB
desteklerinden faydalanabilmistir. Bununla birlikte Ticaret Bakanlig1 destegi ile; gelen alim heyetlerinin
konaklama ve Tirkiye ici transfer bedelleri licretsiz olarak kargilanmisg, geldikleri lilke gidis ve gelis
ucak biletleri i¢in ise %70 indirim ile satin alinmistir. Bu destek kapsaminda gelen alim heyeti kisi say1s1
yaklagik 500 kisi civarindadir.

4.2. Calisma Grubu

Fuar katilimeis1 400 firmadan 175 adedi ankete katilmis ve cevap vermistir. Fuar boyunca yapilan saha
caligmasinda {iriin bazli calismadan haberi olmayan firmalarin bilgilendirmesi yapilmis, katilamayanlara
sonuglar tizerinde bilgi verilmistir.

4.3. Veri Toplama Araci ve Analizi

Fuar igerisinde yapilan anketlerde, veri toplama araci olarak fuar katilimcisi firmalarla fuar esnasinda
birebir goriisme yapilarak ¢esitli sorular yoneltilmek suretiyle anket yapilmistir.

Fuar sonunda yapilan anketin igerisinde, makale ¢alismamizi ilgilendiren bazi sonuglar asagidaki
sekillerde mevcuttur.
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Sekil 1. MUSIAD Expo 2022 Yabanci Ziyaretgi Ulke Dagilimi
Kaynak: MUSIAD Expo 2022 Fuar Sonug Raporu, 2022
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Sekil 2. MUSIAD Expo 2022 Ziyaretgilerin Sektor Dagilimi
Kaynak: MUSIAD Expo 2022 Fuar Sonug Raporu, 2022
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MUSIND

Is Baglantisi

Yerli firmalar 14,5%

Yabanci firmalar 32,9%

Her ikisi de 52,6%

Sekil 3. MUSIAD Expo 2022 Gergeklesen Is Baglantis1 Grafigi
Kaynak: MUSIAD Expo 2022 Fuar Sonug Raporu, 2022
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Sekil 4. MUSIAD Expo 2022 Ozel Alim Heyeti Memnuniyeti
Kaynak: MUSIAD Expo 2022 Fuar Sonug Raporu, 2022

65



Ibrahim Cevikoglu & Mehmet Melemen

5.1. Alt Amaca Yoénelik Bulgularin Yorumlanmasi
Fuarda yapilan anketlerde elde edilen bulgulari asagidaki gibi maddelemek miimkiindiir ;

Fuar katilimcr alan1 20.266 metrekare

Toplam ziyaretci sayis1 74.806; Yerli ziyaretci sayisi: 66.544, Yabanci ziyaretgi sayist: 8.262
Bir sonraki fuara katilmayi diisiinen katilime1 orani: %94

Katilimer genel memnuniyet orani: %93;

Fuar 6ncesi yapilan firmaya 6zel alim heyeti aragtirmasindan memnuniyet orani: %91

Fuara katilan toplam 688 zirayetci iizerinde yapilan arastirmaya gore; 484 yerli, 204 1 ise
yabanci

e Yerli ziyaret¢i oran1 %70,3, yabanci ziyaregi orani1 %29,7 dir

e Yerli ziyaretci memnuniyeti: %94,5 Yabanci ziyaret¢i memnuniyeti: %88,3

Alim heyeti programina katilip GTIP bazli iriin calismasindan faydalanan fuar katilimeist firmalarm
AGS Global’in anketine gore %2,3’ii bu ¢alismadan ¢ok memnun kalirken, %21,1’i memnun kaldigini
belirtmis, %58,6’s1 kararsiz, %12,5’1 ise ¢aligmadan memnun kalmadigini belirtmistir. TUYAP’1n
anketine gore ise Ozel alim heyeti programindan memnuniyet %91 olarak tespit edilmistir.

Anket kapsaminda alim heyeti programina dahil olan firmalarin orani %32,2 olurken programa
ulasamayan veya haberi olmadig i¢in katilamayanlarin orani ise %67,8 olmustur. Ik defa detayl bir
irtin ¢aligmasiyla firmalara ulagmaya ¢alismak zamanin kisa olmasindan dolay1 %32,2 de kalmistir. Bu
oranin ¢alismanin teorik kisminin analizi i¢in yeterli bir oran oldugu diisiiniilmektedir.

Davet edilen potansiyel miisteri firmalarin fuara katilim oranlari, ¢aligmanin neticesindeki kararsizlar
acisindan etkili oldugu goriilmiistiir.

Uriine 6zel potansiyel miisteri arastirma calismasi sonucunda fuar katilmcisi firmalara verilen hedef
alicilara ulagmak i¢in firma biinyesinde yazigma yapmayi bilen, iletisimi kuvvetli  personel
bulundurmalar1 sonu¢ almalar1 agisindan belirleyici olmustur.

5.2. Fuarin Yabana Ziyaretci Acisindan Degerlendirilmesi

Fuarda yabanci ziyaretgi yogunlugu da ozellikle dikkat gekici bir faktér olmustur. Fuara gelen yabanci
ziyaretgilerin fuardan memnuniyet oran1 %88 olup, fuarda gegirdikleri ortalama siirenin 16,3 saat oldugu
tespit edilmistir. Fuara gelen yabanci ziyaretcilerin yaklasik %30 unun makine sektorii igin fuara gelmis
olmasi ise Tirkiye’nin katma degerli ihracati agisindan dikkat ¢ekicidir. Diger taraftan fuara gelen
yabanc1 ziyaretcilerin yaklasik %50’sinin somut baglanti yaptigini ifade etmesi ise hem fuarin hedefe
ulastiginin hem de ziyaretgilerin gergek is baglantilari yapmak niyetiyle fuara gelmis olduklarinin bir
diger isaretidir.

Yabanci ziyaretcilerin niteligini arttirmaya yonelik olarak yapilan 6zel alim heyeti ¢alismasinda heniiz
fuar gerceklesmeden, paylasilan potansiyel alict firmalarla MUSIAD ¢agr1 merkezinin yani sira bizzat
kendi ekipleriyle temas ederek ihracat gerceklestiren firmalar mevcuttur. Fuara davet edilen firmalarin
tamaminin fuara gelmesinden bagimsiz olarak, fuar katilimcisi firmalarla paylasilan kendi tiriinlerine
0zel nokta atig1 pazar ve alici firma verisi fuarm gercek amaci olan ihracati arttirmaya yonelik dogrudan
bir fayda olarak ortaya ¢ikmustir. Diger bir deyisle, tespit edilen potansiyel alici firmalar fuara
gelemedigi durumda dahi, fuar katilimcist firmalara kendi imkanlariyla elde edemeyecekleri kaliteli ve
yiikksek maliyetli veri tabanlarindan elde edilmis nokta atisi miisteri listeleri paylagildigi i¢in fuar
katilimcisi firmalar bu potansiyel miisteri firmalar ile temas ederek muhtelif hacimlerde ihracat satiglari
hayata gegirmistir.

6. SONUC VE ONERILER

Vakitten, nakitten ve ekipten tasarruf saglayarak dis ticaret yapmanin yolu nokta atis1 verilerle
calismaktan ge¢mektedir. Bu noktada, dogru hedef pazar bulmaktan, miisteri arastirmasina, potansiyel
alic1 firmanin finansal durumlarina erisimden, sirket yoneticilerinin iletisim bilgilerine ulagsmaya kadar
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dis ticarette yapilacak pazarlama veya satinalma siireglerinde ticari istihbaratin kullanimi glinimiiz
global rekabetinde firmalari bir adim 6ne gegiren 6nemli bir faktordiir. Dolayisiyla ticari istihbaratin dig
ticarette kullanilmasi, sirketlerin siirdiirtilebilir karlilig1 agisindan kritik 6neme sahiptir.

Dis Ticaret Istihbaratinin daha iyi anlasilabilmesi ancak uygulamadaki basarili 6rneklerle miimkiindiir.
Bir firmanin kendi dogru pazarin1 bulurken faydalandigi istihbarat kaynaklari, tespit ettigi pazarda
bulmak istedigi nokta atig1 miisteri, potansiyel miisterilere ulagsmak i¢in kullanilacak iletisim bilgileri
gibi 6nemli ticari bilgilerin bir biitiin olarak toplam 115 firma iizerinde uygulandigit MUSIAD Expo
2022 fuar 6zel alim heyeti programi bu makale icin bir uygulama 6rnegi olarak ele alinmistir.

Ticari istihbarat verilerinin saglamis oldugu avantajlar1 kullanarak MUSIAD Expo 2022’de ilk defa
gerceklestirilen {iriine 6zel alim heyeti calismasi neticesinde MUSIAD iiyesi fuar katilimcis1 firmalarla
TUYAP’1n yapmis oldugu ankete gore, fuarin genel memnuniyet oran1 %93, fuara tekrar katilma istegi
%94, 6zel alim heyeti memnuniyeti ise %91 olarak gerceklesmistir. Bu yiiksek memnuniyet oranlari,
veriyle desteklenmis dis ticaretin basari oranini gostermektedir. Ticari istihbaratin dis ticarette
kullanimina uygulama 6rnegi olarak 6l¢iilebilir bir numune olan bu ¢alisma, konunun 6nemini verilerle
birlikte ortaya koymustur.

Tiirkiye’de ilk kez bir fuarda uygulanan fuar katilimcilarina 6zel alim heyeti galismasi, 6niimiizdeki
yillarda birgok fuarlarda kullanilma potansiyeli barindiran kritik bir modeldir. Bununla birlikte
hatirlamak gerekir ki, potansiyel alic1 firmalari tespit etmek kadar, ilgili firmalarin karar alicilarmin
fuara getirilmesi konusunun da ugtan uca biitiinsel olarak organize edilmesi de bir o0 kadar 6nemli bir
noktadir. Zira 6zellikle biiyiik hacimlerde ithalat yapan firmalarin fuara getirilmesi tek basina bir telefon
davetiyle gergeklesecek bir durum olmayip, ilgili hedef iilkede bulunan yerel dinamik ve iligkilerin de
isin i¢ine katilarak organize edilmesiyle ancak miimkiin olabilecek bir gercekliktir.
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ABSTRACT

This article presents a conceptual account of the narrative of New Turkey in the early Turkish Republic
period (1920s and 1930s). It adopts the biographical narrative concept from ontological security theory
to understand the main functions and intentions in the narrative of New Turkey. Employing a descriptive
method, this conceptual study emphasizes that the concepts of ontological security and biographical
narrative should not be separated from the establishment of the Republic as a new state identity and the
New Turkey narrative that forms the basis of this identity. It relates this biographical narrative to the
way in which it provided the basis for the process of establishing a stable identity for the Republic on
the international arena and suggests that it also provides a useful framework for understanding the
dynamics of state-formation that constituted the process of self-identity on the domestic stage. The paper
will argue that the dominant political actors of the period, Atatiirk and Indnii, through the narrative of
New Turkey, were not only concerned with the physical security needs of the Republican state, but also
sought ontological security by attempting to create a coherent identity and self-identity for the state
between yesterday, today and tomorrow.

Keywords: Biographical Narrative, Early Republican Period, New Turkey, Ontological Security, State
Identity

ONTOLOJIK GUVENLIK ARAYISI: ERKEN CUMHURIYET DONEMINDE YENi
TURKIYE’NIN BIYOGRAFiK ANLATISI

OZ

Bu makale, erken Cumhuriyet doneminde (1920'ler ve 1930'lar) s6ylenegelmis Yeni Tiirkiye anlatisinin
kavramsal bir agiklamasini sunmaktadir. Yeni Tiirkiye'nin temel islevlerini ve kullanim amaglarini
anlamak i¢in ontolojik giivenlik ve biyografik anlati kavramlarindan faydalanmaktadir. Betimleyici
metod kullanan bu ¢aligsma, ontolojik giivenlik ve biyografik anlati kavramlarinin yeni bir devlet kimligi
olarak Cumhuriyetin  kurulusunu, bu kimlige zemin teskil eden Yeni Tirkiye anlatisindan ayri
diistiniilmemesi gerektigini vurgulamaktadir. Bu biyografik anlatinin, Cumhuriyete uluslararasi sahada
istikrarli bir kimlik olusturma stirecine zemin teskil etmesiyle iliskilendirmekte; ayn1 zamanda, ulusal
alanda da 6z-kimlik siirecini olusturan devlet-olus dinamiklerini anlamak igin faydali bir ¢erceve
sundugunu onermektedir. Caligma, donemin basat siyasal aktorleri olan Atatiirk ve Inonii’niin Yeni
Tiirkiye anlatisiyla yalnizca Cumhuriyet devletinin fiziksel giivenlik gereksinimleri diistinmediklerini,
ayn1 zamanda bu devlete diin, bugiin ve yarin arasinda tutarli bir kimlik ve 6z-kimlik olusturmaya
calisarak ontolojik giivenlik arayisinda olduklarimi da one siirecektir.

Anahtar Kelimeler: Biyografik Anlati, Devlet Kimligi, Erken Cumhuriyet Dénemi, Ontolojik
Giivenlik, Yeni Tiirkiye
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1. INTRODUCTION

Security is a widely used concept in International Relations (IR) literature with its attribution to the other
concepts as identity, foreign policy, and survival. Though the concept of security gained momentum
and it is widely used, there is not a clear and simple definition for it (Buzan, 1991). Based on the realist
and liberal IR scholars’ approach to security as prime motivator for the state behaviors and focusing on
essential of a war, Buzan suggests redefinition of security with approaching its value-laden definition
benefiting from social constructivism (Giilbak, 2018). Accordingly, the security concept is related with
the core values of states and the notion of value does not possess a universal sense; rather each state has
their own values that can be performed, each can have their own understanding of security that can also
be performed. Like the concept of security, the concept of identity is changing and evolving in time, and
it has also relation with its performative sense. As identities can tell you and others who you are and
who others are (Hopf, 2002); for the sake of the states, identities can also give us which values make
your state-being. and which other values make others are. In this light, the stories that make state-being
are important to understand the gap between the identity and security of the states and narratives of each
state has a meaning power to fill this gap.

It is important to know how states narrated their biographical narratives for the understanding the nexus
on the identity and security of states (Rumelili & Adisonmez, 2020). Though there are relevant studies
to analyze why and how states search for their ontological security (Mitzen, 2006; Subotic, 2015)
(Steele, 2008), the research on the function and the use of narratives and the concept of biographical
narrative are rarely studied for understanding state-being and state formation at the same time
(Berenskoetter, 2014). With the help of ontological security theory, the biographical narratives of the
states can be a useful tool not only for understanding the state identity as a social construction of
personhood of a state to the international (Rumelili, 2015); but also evaluating the logic of state self-
identity as identification of established or desired feelings of a state (Krickel-Choi, 2022).

Under this light, with a particular focus on the relation between state behavior and states” biographical
narratives, the present study aims to understand Turkey’s search for ontological security in the early
Turkish Republic period through a descriptive method. Although there are important studies that analyze
main tenets of Turkey’s foreign and security Policy (Aydin, 2010; Hale, 2013; Karaosmanoglu, 2000),
and the identity crisis of Turkish Republic (Ahmad, 2006; Al, 2016), there is not many studies on
combination of both identity and security with an emphasis on biographical narrative. That is why early
Turkish Republican period is chosen as a case study for appliying ontological security and biographical
narrative. The study examines international behavior and internal organization of the state with a specific
focus on change and continuities of the state over the fears and threats. Moreover, this study argues the
narrative of New Turkey is used as a shield to overcome the fears and threats and to eliminate
uncertainities, it is also used a mechanism to establish a desired self. In other words, the narrative of
New Turkey is used for searching for ontological security, it is proved by observing the established
feelings from geopolitical experience and by understanding a desired self with confrontation of fears. In
line with this aim, particularly, the causal inferences based on Turkey’s search for ontological security
are presented under two categories: international behavior and internal organization of the state.

2. CONCEPTUAL FRAMEWORK AND HISTORICAL BACKGROUND

A narrative is told by and with others to us; moreover, a narrative functions as political act that tell
stories about us in a chosen or desired form (Subotic & Steele, 2021). Nation state is a bounded entity
of political community with sovereignty and territoriality which has found a centered place in conceptual
studies in IR literature. While the realist IR studies have put power and autonomy of the nation state at
the center, liberal IR has more concentrated on institutional linkages for existence of states. As a matter
of fact, both theories give nation state to narrate identities in static terms and promotion of national
interest is the natural strategy for the nation states’ identity preservation in international arena. On the
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other hand, constructivism gives much more attention to the cultural and historical factors when defining
nation states’ identities, since nation states do not have fixed or natural identities. Thus, constructivism
narrates state identities dynamically with their external and internal dimensions (Berenskoetter, 2014).
Accordingly, like the individuals, nation states have identities that makes their existence meaningful
with their actions which meant nation states consolidate their identities by their actions and
performances. Moreover, they present themselves in everyday practices with their performances, which
can be observed through biographical narrative resulting from historical and cultural evolutions. For
both dimensions, it is important to understand how biographies are formed and narrated, indicating how
nation states constitute their past and reinterpret it in changing circumstances.

Biographical narrative is defined as “experiencing of what matters” and “highlighting emotional and
moral components of identity” (Berenskoetter, 2014, p. 269). Referencing Martin Heidegger’s ontology,
scholars in psychology, sociology and international relations define biographical narrative in terms of
representation of identities and its change over time. As Giddens argued, biographical narratives give
us reflexive revisions of identity (Giddens, 1991). In other words, it can be a piece that shows “where
we come from, where we are and going” (Berenskoetter, 2014, p. 269). In line with this, it is necessary
to understand change and continuities in defining biographical narrative which bases state identity in
constructivist terms.

The Turkish Republic has descended from the Ottoman Empire. Like any other newly founded nation
states after the World War |, which caused fall of multinational empires and kingdoms; the Turkish
Republic experienced similar changes and continuities in terms of its imperial past in its biography.
However, as a nation state, it gained a new identity and saw a new state formation. Despite there were
some continuities in the international behavior of state related to geopolitics and security for survival,
there were also changes in the identification of a new nation state for the recognition in the international
arena and its reaffirmation in the domestic context.

According to the recognition theory “states are not exclusively concerned with survival, but also care
about how they are recognized by others” (Gustafsson, 2016, p. 255). Especially, states are highly akin
to focusing on recognition by others in the early formation periods and the case of Turkey is a good
example; because the new state had to recognize by others to prove its being. Starting from overcoming
ontological security crisis after the defeat of the Ottoman Empire, the Turkish Republic defined itself as
a new state which have different identity that should have been recognized by others. Since the old one
had not realized a sense of agency and had been unable to solve its identity crisis, founding itself in
unpredictability and uncertainty; the new state had to deal with the changes by showing that it had
confident expectations and was able to formulate sustainable means to ends related to govern its social
life (Mitzen, 2006). For the sake of these aims, the new state constituted itself with a new biographical
narrative that deserved a different state identity for its recognition.

The time and space new states have been experiencing have fundamentally changed in the first decades
of the 20" century and change made newly formed nation states” ontological ‘being’ questionable in an
uncertain world. As Mitzen (2006) argued, states’ fundamental motivation in tragedy of world politics
is uncertainty, that is why states are identified as security-seekers. For this reason, to overcome
uncertainties, states do not only seek physical security, but also look for ontological security. At the
basic level, ontological security requires having a consistent self that should be affirmed and recognized
by others. For the sake of ontological security, states need a sense of agency with relations that they
construct. They look for stable cognitive environment, and they are in search of stable social relations
with the world. With their relations, they overcome uncertainty and fulfill their identities.

In the first decade of its founding, Turkey was busy to search for ontological security. It had to adapt
itself in changing times and was fully occupied by defining and formulating its identity. In constructivist
terms, state identities cannot be constructed in isolation, rather intersubjectively (Zarakol, 2010). Thus,
recognition of a state identity by other states is a necessity for elimination of uncertainty. It also directly
enables the approval of existence and its being into a world which brings the notion of ontological
security. To be recognized, Turkey sought a new status which not only differentiated itself from the
predecessor for the international position but also helped processing state formation in the domestic
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context. Moreover, every step taken in early Turkish Republic can be considered for prevailing state
identity and state formation. In line with this aim, the founders of the Republic formulated the new
state’s biographical narrative as “New Turkey”. Consequently, the biographical narrative served the
reaffirmation of national community in Turkey’s domestic context whereas it also served the search for
status and recognition of Turkey’s national standing to the international arena.

3. INTERNATIONAL BEHAVIOR OF THE STATE

From the old Empire to the new Republic, the identity of Turkish state had changed especially in the
state-being while sharing some continuities. While the changes were on the side of ontological side such
as the status and recognition of the new state; the continuities were mostly on physical side based on the
geopolitical legacies coming from the old state. Therefore, the new state had to adjust its identity with
precaution in an uncertain world after being among the losers of the World War |. Moreover, the
founders of the new state had to prove to the world that the Republic was a new state entity whose
identity could not be treated with the same way as the old one. They concentrated on recognition of the
new state’s being as a sovereign entity with Lausanne Peace treaty (Malkog, 2023). By doing that, they
did not only give a birth of a new state in de jure sense, but they also aimed to consolidate its identity in
de facto. Moreover, the new state was also recognized as an independent state that peaceful and status-
guo character in international behavior disposing of a dependent state status so called as sick man of
Europe (Aribogan & Odabasi, 2023).

Despite these changes, New Turkey had to deal with some structural continuities on its identity
adjustment in international arena and the geopolitical consciousness coming from the Ottoman past were
at the top of the continuities’ list. Firstly, it dealt with the definition of geopolitical fears and threats
which have been based on identity formulation and international behavior of the state and Russia had
always been a significant other for both state identities. While it did not mean the new state had been
sharing anti-Russian identity in international arena, the decision makers of New Turkey to be consider
Russia’s steps in precaution for the new state’s stabile geopolitical continuation. Following that, the
defensive character of the geopolitical orientation was also another contribution to the new state from
the old one, though in a different sense. While the old one’s pro-defensive character used to be
geopolitical necessity losing its material power, the new one’s defensive character were contributed to
its peaceful and status character in international behavior.

Continuities from the old state to the new one

Turkish national anthem starts with a direction: “No fear!”. Although this statement is moving, it is
ambiguous how to know to fear from what. Though, it contributes to fears of existence and continuity
of Turkish society and Turkish state in the world; there is no precision in the aim of the national anthem
in terms of whether the sources of fear are internal or external. One way or another, figuring out the
sources of fear is important for defining Turkish state’s personhood, because fear is tightly related to
identity. As Campbell (1992, s. 85) argued ““A notion of what 'we' are is intrinsic to an understanding of
what 'we' fear”. According to this, the definition of fear clarifies the ontological question of who Turkey
is. Furthermore, Giddens (1991, p.43) defines fear in modern societies as “a response to a specific threat
and therefore has definite object”. Adopting this view to the international behavior of the state, it requires
defining Turkey’s fears by observing long-term specific threats. Thus, observation of geography and
history gives long traditions of what specific threats are. As Aydin (2003) posed, Turkey inherited its
heartland from the Ottoman Empire, which means Turkey had to deal with inherited geopolitical fears
from the Empire. As a matter of fact, sharing geopolitical fears with its predecessor played a major role
on security enhancement of New Turkey, whereas dealing with anxieties in an uncertain world was a
new exam for the new state.

First, Turkey had to deal with physical security requirements coming from long-term geopolitical fears

in the first decade of its existence. Russia had been a specific threat with an object of expansionism into
the territory and sovereignty of Turkey. Tzarist Russia and Ottoman Empire faced many times in the
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past causing Ottoman loses. Thereby, Ottomans’ geopolitical experience with Russians left a legacy to
the new state. The threat of Russia was in the forefront of survival issues transmitted from the old state
to the new one. Moreover, as an entity searching for its continual identity in uncertain international
arena; the new state was certain what it fears. Geopolitical experience with Russia made Turkish state
identity pursuing intimate relations towards specific fears in its international behavior. To overcome the
fears, it pursued sustainable relations with Russians not to face similar experiences. Due to the heritage
from the old state, Russia was significant other for improving relations of the new state’s survival and
existence. That is why Soviet Russia was the first state for the New Turkey to deal with not only policy
considerations but also eliminating fears for its continuity. That also explains why New Turkey was
highly defensive and precautious for constructing close relations and signing non-aggression treaties
with Russia. Under the light of this, Mustafa Kemal Atatiirk posed that “we were developing intimate
and progressive relations with our old friend Soviet Russian Republic each passing day”, at Turkish
Grand National Assembly 2™ term opening in November 1924 (Giiriin, 1983). Though, Atatiirk had
known Russians as friend for Turks, his declaration aimed to find sustainable relations with them starting
from that time to the future, without any reference to the past. Also, this declaration reflected that the
new state is different from the old one; hesitate any conflictual scenario with Russians rather akin to
consolidating peaceful relations with them. Following this, Turkey and Russia signed non-aggression
pact in December 1925. Russia was one of the most important sources of fear that shaped international
behavior of the new state. Yet, there was also another continuing element from the old state to the new
one: awareness of being powerless in international arena geopolitically.

Secondly, the defensive character of the Turkish Republic’s foreign policy in the 1920s had roots going
back before the Republic period. As mentioned before, it is not wrong to argue that international
behavior of the state regarding geopolitical fears was inherited from the Ottoman Empire. Turkey had a
defensive realpolitik culture in its security and foreign policy comprehension, and this could be traced
back to the late 17" century, the period in which the Ottoman Empire started to diminish
(Karaosmanoglu, 2003). This necessitated orienting the old state’s geopolitics towards a defensive sense
from the offensive one. The defensive character of new state in international arena during the early
republican period followed the same pattern. Turkey did not seek any geopolitical revisionism or
indicate any sign of offensive foreign policy rather than saving its own territories. The determinants of
Atatiirk’s foreign policy consolidation could be summed up as “prioritization of peace” and “sovereignty
over expansionist-revisionism” (Aydin, 2010), moreover nothing more was deserved or imagined. Non-
expansionism can be seen as one of the continuities of the old state, which started with the Treaty of
Karlowitz (1699) and continued in the Turkish Republic’s early 1920s. Being defensive, as a state
identity, was one of the leading characteristics shared by the old and new states to understand the
continuing international behavior of the state.

On the other hand, time was changing for the new state. To adapt itself to changing environments,
Turkey looked to define its ontological security for the sake of its struggle for existence. In other words,
it had to prove its ‘being’ in the world and receive approval from international society.

Changes of the new state

Together with the continuities, there were also requirements for change in New Turkey’s geography due
to the uncertain internal and external dimensions. In a basic sense, the sources of threats were not clear
from time to time, and this made the new state being anxious uncommon. That is why new state had to
overcome difficult critical conjunctures in the early 1920s. Dealing with each conjuncture brought new
state some maturity, created a self-consciousness mechanism for its stable identity and helped the
consolidation of its status in the international arena.

To begin with, at first glance, time and space that the new state had to live changed. The new state had
to define and consolidate its ontological security after the ruined conditions of the Ottoman Empire. In
other words, as a new state, the Turkish Republic had to construct its new identity besides necessities of
state formation. The purpose of the narrative of New Turkey, used by state elites, targeted internal
organization of the state and international behavior of the state at the same time.

73



-I-
Searching for Ontological Security: Biographical Narrative of New Turkey “in the Early Turkish Republic
Period

First, New Turkey overcame a critical conjuncture of recognition starting from 1920. New state
announced its territorial borders in the National Pact (Misak-: Milli) on January 28, 1920, in reference
to the Wilson Principles, and denounced Sevres Treaty which the old state had signed. By doing this,
New Turkey was indicating that it was different from the old one meaning that it should not have been
treated like the old one (Ertan, 2023).

After defining its territory, the new state sought to make its status recognized internationally. Signing
Treaty of Lausanne (1923) assured some degree of sovereignty and security in the international arena
(Soysal, 2000). Attributed to Atatiirk’s popular phrase “Peace at home and peace in the world” indicated
that Turkey had no geopolitical orientation rather than protection of its own territories which had been
declared in the National Pact. Consequently, changes of the state were mainly made according to criteria
of a nation state: sovereignty and territoriality; and in the first decade, it completed its being into the
world by differentiating itself from the old one, by presenting itself as the new one.

When the process is tracked for the international behavior, it is clearly observable that New Turkey
started to evolve from the 1920s to the 1930s with some nuances. In the first decade of the Republic, the
state elites were fully occupied with defining and reaffirming Turkey’s state identity and completing
state formation. seeking independent status (Millman, 1995) Moreover, the decision makers of New
Turkey sight ontological security by international law and had run from signing pact to the treaties of
friendships, since defensive foreign policy was the only viable option for avoiding physical and
ontological security entanglements. However, with the beginning of the second decade, defensive
character of the state evolved.

Different from the Ottoman Empire’s entrance in the World War |, early Turkish Republic was not
dragged into the events by any superior power, and a concrete example was the pre-World War Il period.
Starting from 1934, Turkey presumed that the international context was transforming like the prewar
era and the new state had to prove that it would not share the same fate as the old one did. It had an
independent status that could not be oppressed and even damaged. Observing the international context
and acting reciprocally were crucial tools to preserve its new status and fulfilling self-consciousness.

From Turkey’s perspective, Mussolini’s speech in the fascism congress on promoting geopolitical
expansionism in Asia, Africa and the Mediterranean Sea was initial sign of pre-war period (T.C. Disisleri
Bakanligi, 1973). After this statement, Atatiirk showed Turkey’s assurance on promoting its status of
self-consciousness by upholding its nuanced defensive international behavior. Making a tour at the
Turkey’s Mediterranean coast on a destroyer escorted with a military torpedo boat was a crucial example
of Turkey’s self-consciousness (Millman, 1995). Following this, Atatiirk also welcomed Mussolini’s
ambassador by wearing a military uniform and stated: “Now you can continue talking about Italy’s
claims on Mediterranean ambassador!” (Millman, 1995, p. 487). Those examples indicated that the
particular state identity of New Turkey was changing, and the fascist Italy should not have confused it
with the memories of the past. In other words, unless New Turkey should have been recognized with
the same way of the European states, it would have kept all reserves to protect its status.

Consequently, starting from the 1930s, Turkey’s position in the international arena started to change.
State’s international behavior of was still defensive but it evolved to be more self-confident and self-
conscious. As Giiriin (1983) proposed, foreign-policy makers must make the most rational decisions
based on the given situations, but they are expected to presume the results of their decisions in the future
and beware of being dragged into. The decision makers of Turkish Republic differentiated new state
from the old one, since they concentrated more on seeking respected status in the international arena
and promoted sovereignty by observing the circumstances with prudency and precaution which reflected
as self-consciousness character of being a Turkish state.

4. INTERNAL ORGANIZATION OF THE STATE

Starting from 1920s, the international behavior of the state evolved to be more self-confident and self-
conscious, because there were a lot of successful developments in the internal organization of the state.
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Although there are many principles taught in Turkish high schools and universities to understand early
Republican period, the most prominent figures have become patriotism and economic factors in Inonii’s
official speeches (Ilhan, 2003). The reason behind the frequent use of these two figures can be suggested
as Indnii’s own intentional preference for the representation of Turkish self-identity. Firstly, self-identity
of the state was consolidated with patriotism. People living on the boundaries of the National Pact started
to become citizens of New Turkey and they began to have a sense of belonging to the territory. In short,
people started to be proud of being a member of New Turkey. Following this, the state was also enabled
to strengthen its economy which paved the way towards the financial independence of the state.

Patriotism

There is another important statement in the national anthem related to the need for continuity of being:
“I have lived free since eternity, I live free”. Although it is unclear whether the Turks have lived in
freedom throughout history, this statement presumes that self-conscious component of being a Turk is
having an identity to be proud of. In line with this, the clear thing is that this statement has directly been
related to the establishment and continuation of the new Turkish identity. Until the end of the 19%
century, peoples of the Empire had not been known with their freedom. On the other hand, New Turkey
desired incorporation of free and independent people within itself. In the old state, Ottomanism had been
forefront biographical narrative that formed political entity of the multinational empire (Al, 2016).
However, losing territories not only enforced change in the identity of the state but also led people to
consider and embrace Turkish identity.

The identity of New Turkey fundamentally based on ‘being independent’ narrative as clearly stated in
the national anthem. This was formed during the struggle for national independence after the World War
I. There were losses of territories in Africa, Balkans and the Middle East, and people of the empire
guestioned and criticized their belonging to the old state. All those losses were followed by the 1919
War of Independence and resulted as emergence of Turkish self-identity, which was later consolidated
during 1920s and 1930s. This identity was directly related to commitment to the territory. As a result,
like Bentham’s definition of character of nation state, stating that territories gained national character
with wars; the Turkish people gained their identity by defending their territories. If there was one word
to summarize Turkish identity, it would have been ‘adopted patriotism’, nothing more.

As Ahmad (2006) argued in reference to Atatiirk’s words, Turkish identity was based on the people who
gained their independence by defending the homeland and encompassed the people who came from
different nationalities. Two factors are important for this assumption. The first one is, as mentioned,
encompassing of Turkish identity to the different nationalities. Another factor can be noticed as
‘gaining’. It refers that the lands were not taken for granted but they were gained thanks to defending
people. In other words, Turkish identity was constructed as umbrella attributing to the people’s
experience of national defense. As a result, no matter where they came or originated, people who
defended their lands and their independence were accepted as Turkish citizens and different nationalities
were transfused into Turkish identity.

Atatiirk was not alone in the reaffirmation of Turkish patriotism narrative in his official speeches during
ceremonies. Starting from the 1930s, Prime Minister Ismet inénii had often promoted this narrative in
his speeches. According to Indnii, patriotism was the fundamental characteristic of a nation state that
clarified its boundaries, and Turkish people should not have overlooked the idea that Turkish patriotism
was the most powerful notion to protect the Turkish territories (Ilhan, 2003). In addition, Inonii also
mentioned Turkish patriotism referring to the War of Independence in terms of ‘Turkish Revolutions’.
By doing that, he aimed to differentiate the new state from the old one: “Turkish Revolution found its
existence against the Ottoman order which attempted the submission of the country to the foreigners”
(Ilhan, 2003, s. 64). This statement explains there was a conscious preference of defense of the new
state, while the old state had not. In other words, New Turkey had not ever chosen the submission of the
country in contrast to the old state, thus the Ottoman order did not indicate such motivation, and it chose
not to defend and being doomed.
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In the domestic context, New Turkey tried to consolidate Turkey’s identity with narratives of Turkish
patriotism. Turkish patriotism gained its meaning as being free and independent and it was followed by
the defense of territories which old state could not achieve. In this context, Turkish patriotism was
important for approval of its existence and recognition of Turkish people and continuation of Turkish
identity for the future. As it is stated before, New Turkey had a defensive character in her international
behavior but making people ready for national defense in any possible confrontation was an
indispensable notion of internal organization of the Turkish state.

Economic factors

Declaration of financial independence was important cornerstone of New Turkey. It was necessary for
new state’s persistent and stable identity. As a new state, having continual fiscal policies was
indispensable for recognition and promotion of its status in the international arena. To reach these aims,
gaining economic independence was a necessity at the international level, thus New Turkey constructed
its economic base with appropriate tools consciously.

New Turkey had sought consolidation of independent mechanisms since the Lausanne Treaty. As
Deringil (1994) argued, Inénii declared “I can never accept economic serfdom for my country!” in
Lausanne. With this declaration, he intended to construct independent Turkish identity for every aspect
of political organization of the state and economic factors were at the top of the list on the state identity
agenda.

In the opening ceremony of Izmir Economic Congress, New Turkey was defined as ‘economic state’
(iktisat devleti), rather than using the adjective of world conqueror (cihangir). This identification was
not any coincidence, the founders of New Turkey was precautious on material and non-material
capabilities of the state and was suspicious about the financial interaction in foreign affairs.

As a first step of economic factors, the new state aimed differentiation of itself from the old one not only
on the articulation of financial independence but also its implementation. Nationalization of economic
means was at the top of the agenda on economic policy. Due to the legacies of Ottoman past, the new
state had to abide by the old state’s regulations of tariffs for almost two decades. Privileges given to the
foreign traders were in force during the first decade of the Turkish Republic, such that independence
from them was gained years later after the foundation. For instance, the coastal trade was nationalized
in 1926 whereas the last privileges on railroad transportation ended in 1947. According to Deringil
(1994), Turkish policy makers were always suspicious of the intentions of the foreigners due to
experiences of plots and outrages in the Ottoman past. Therefore, having suspicions about the foreigners
was another heritage from the old state. To eliminate the old suspicions and to prevent new state from
possible experiences like the old state had endured, the new state sought to strengthen the economy
through nationalization of economic means.

Secondly, having a stable economy was thought to be complementary to financial independence, and
that should have been adopted by the Turkish people. As inénii posed, stability in the economy was one
of the prominent figures among us that proved New Turkey’s existence in the international arena.
Therefore, for the policy makers of New Turkey, strengthening the economy would also bring
consolidation and continuation of Turkish state identity, and this should have been understood by each
Turkish citizen. Under the light of this, Turkish citizens were frequently informed about the adoption of
financial independence and the protection of national money. For the protection of the value of national
money, hesitation from becoming indebted was the first tool. Inénii highlighted this statement in almost
every speech of his opening ceremonies for the new factories. For instance, at the opening of the Ergani
copper factory, Inonii said that the focal point of our economy was self-sufficiency, and we had to talk
about it with each of our citizens. Our new state had one and only option for having a sustainable
financial order, which was the adoption of conscious and self-sufficient economic policy by all our
citizen. Consequently, giving importance to financial independence was important not only for Turkish
state identity at the international level, but also for Turkish identity at the domestic level.
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For the sake of financial independence, the final factor was the protection of the value of national money.
If national money was protected and conserved, it would also lead to the existence of Turkish state
identity by improving Turkish state legitimacy in the international arena. On the one hand, New
Turkey’s policy makers thought that there was a direct relation between the people’s trust in the state
and the protection of national money; if the trust mechanism between the state and society was
formulated, the value of national money would be protected and Turkey would become self-sufficient
towards foreigners, which would directly increase Turkish national security. On the other hand, there
were tremendous attempts to industrialize the country to achieve financial independence. Railroad
stations, iron-steel factories and nationalization of coalfields were important economic sectors for
creating Turkish industry, followed by cotton and sugar beet industries. As a matter of fact, the
establishment and nationalization of industrial factories were important means of becoming a self-
sufficient state. Moreover, industrialization also contributed to the notion of an established civilization.
Accordingly, Inonii articulated that a modern nation cannot exist without industry; thus, industry was
the main hope for civilization, and this took place thanks to the Republic regime and her financial
independence policies.

5. CONCLUSION

Given that knowing the relationship between a state's identity and security depends on knowing how
states have told their biographical stories, the current study adopted a descriptive method to examine
Turkey's deliberate pursuit of ontological security throughout the early Turkish Republic period, with a
special emphasis on the relationship between state behavior and states' biographical narratives. With a
focus on state change and continuity, it covered domestic policy as well as the state's external
interactions with the world, and causal inferences based on Turkey's quest for ontological security are
provided under foreign policy and domestic political structure.

Turkish Republic was a new state that sought recognition in international arena with differentiation of
itself from the old state and presentation of its new identity. Despite there were some historical
continuities for state identity coming from geography and history; new state gave many efforts to adopt
the changes and dealing with the uncertainties. Moreover, the decision makers focused the changes for
the consolidation of state's identity along with the state formation, and the biographical narrative of the
New Turkey has been a potent instrument to illuminate those processes. Analyzing its use defined
Turkey's pursuit of ontological security as well as the state's existence in the following ways: it explained
the concerns that underlie international action and establishes the economy and patriotism that support
the state's internal structure.

In summary, the present study argues that the decision makers of early Turkish Republic period not only
sought physical continuity of Turkish state but also psychological continuity of Turkish identity and
Turkish self-identity, which can be understood by adopting ontological security. While the Turkish
identity can be observed in international behavior of the state, the Turkish self-identity can be observed
thorough internal organization of the state. Given continuities with its predecessor, New Turkey has
struggled to differentiate itself from the past with its Turkish identity through the effort to prove its
sovereignty by receiving approval from international society and with its Turkish self-identity by
forming a desired Turkish self with patriotism and financial independence.
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OZET

Bu ¢alismada, igerik pazarlamasinin tiiketicilere cesitli bilgiler sunarak onlarin {iriin ya da marka ile
bag kurmasii amaglayan bir pazarlama stratejisi oldugu bilgisi iizerinde durulmus ve bu amaca
yonelik olarak Kosova pazarinda, igerik pazarlamasmin rekabeti artirmasi iizerindeki etkisi
incelenmistir. Kosova, Balkanlar'in en geng ve en dinamik tilkelerinden biridir ve niifusunun yaklasik
yiizde 70" 35 yasin altindadir. Bu niifus yapisi, Kosova'nin dijitallesmeye ve yeniliklere agik bir iilke
oldugunu gostermektedir. Isletmeler icerik pazarlamasi sayesinde tiiketicilerin ihtiyaclarim ve
beklentilerini daha iyi anlayabilmekte, onlara faydali bilgiler sunabilmekte ve marka ile duygusal bir
bag kurabilmektedir. Boylece isletmeler, tiiketicilerin gilivenini kazanma hedefiyle sadik miisteriler
yaratabilir ve satislarin1 artirabilmektedir. Bu calismada Kosova, pazarindaki icerik pazarlamasinin
tiikketici tizerindeki etkisini anlayabilmek amaciyla bir arastirma yapilmis ve 301 kisiye anket caligmasi
uygulanmstir.

Anahtar Kelimeler: icerik Pazarlamasi, Rekabet Kavrami, Kosova Pazarinda Igerik Pazarlamasi.

THE IMPACT OF CONTENT MARKETING ON INCREASING
COMPETITION IN KOSOVO MARKET

ABSTRACT

This article examines the impact of content marketing on increasing competition in the local market in
Kosovo and states that content marketing is a marketing strategy that aims to provide consumers with
valuable and interesting information to establish a connection with the brand and influence their
purchasing decisions. Kosovo is one of the youngest and most dynamic countries in the Balkans, with
approximately 70% of its population under the age of 35. This demographic structure shows that
Kosovo is an open country to digitalization and innovation. Through content marketing, businesses
can better understand consumers with their needs and expectations to provide them with useful
information and establish an emotional connection with the brand. Thus, they can gain consumers’
trust, create loyal customers, and increase sales. To test the effect of content marketing on the
consumers of Kosovo a survey analysis is implemented to 301 people.

Keywords: Content Marketing, Competitiveness, Content Marketing in Kosovo Market.
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1. GIRIS

Icerik pazarlamasi, markalarm hedef kitlelerine degerli ve ilgi cekici icerikler sunarak marka
bilinirligini artirma, miisteri sadakati olusturma ve satiglari artirma amacini tasiyan bir stratejidir.
Geleneksel reklamcilik yontemlerinden farkli olarak, igerik pazarlamasi, miisterilerin ilgisini ¢ekmek
ve markalarla etkilesimde bulunmalarin1 saglamak i¢in kaliteli igerikler sunmaya odaklanmaktadr.
Kosova'da icerik pazarlamasinin yiikselisi, dijital doniisiimiin etkisiyle birleserek biiyiik bir ivme
kazanmaktadir (Wilson, 2017). Bu yiikselis, iilkenin ekonomik biiyiimesi ve dijitallesme siireciyle
yakindan iliskilidir. Internetin yayginlasmasi, mobil cihazlarin kullaniminin artmasi ve sosyal
medyanin etkin kullanimi, isletmelerin hedef kitlelerine daha etkili bir sekilde ulasma imkam
sunmustur. Bu nedenle, Kosova'daki isletmeler, geleneksel pazarlama yontemlerinin sinirlamalarini
asmak ve dijital kanallarda daha etkili bir sekilde varlik gostermek i¢in igerik pazarlamasina
yonelmislerdir. Igerik pazarlamasmin Kosova'daki pazar iizerindeki etkisi giderek artmaktadir (Brown
& Davis, 2018).

Artan rekabet ortaminda isletmeler, markalarin1 6ne ¢ikarmak ve tiiketici davranislarin1 yonlendirmek
icin igerik pazarlamasinin sundugu firsatlar1 degerlendirmektedirler. Degerli ve ilgi ¢ekici icerikler
sunarak marka bilinirligini artirma, miisteri sadakati olusturma ve satiglart artirma potansiyeli
saglamaktadirlar (Smith, 2019).

Bu makalenin amaci, Kosova'da igerik pazarlamasinin pazar iizerindeki etkisini incelemek ve
isletmeler icin rekabet avantaji saglayan bu stratejiyi vurgulamaktir. Icerik pazarlamasi, Kosova'daki
isletmelere hedef kitleleriyle daha etkili bir sekilde etkilesim kurma ve markalarin1 6n plana ¢ikarma
firsati sunmaktadir. Ayrica, igerik pazarlamasi isletmelere sektdrdeki diger rakiplerinden ayrisma
imkani tanirken, miisteri sadakati ve satiglar artirma potansiyeli sunmaktadir.

2. ICERIK PAZARLAMASI VE REKABET

2.1. i¢erik Pazarlamasi

Icerik pazarlamasi, markalarin dijital cagin gereksinimlerine uyum saglamak ve hedef kitleleriyle daha
derin bir etkilesim kurmak i¢in kullandiklar1 stratejik bir yaklagimdir. Bu pazarlama yontemi,
markalarin degerli, ilgi cekici ve hedef kitlelerinin ihtiyaglarina yonelik icerikler {iretmelerini ve
bunlar1 dogru kanallarda yayimlamalarini icermektedir (Hanninen, 2015). Dijital teknolojilerin ortaya
¢ikigl, internetin yayginlagmasi, sirketlerin paydaslarinin beklenti ve ¢ikarlarina yanit verme
bigimlerinde ve ayni zamanda kurumsal iletisimde koklii degisikliklere yol agmustir. Icerik
pazarlamasi, son yillarda giderek daha popiiler hale gelen bir pazarlama yontemidir.

Icerik pazarlamasimn igerigi Internet kullanicilarim giiglendirmek, eglendirmek ve egitmek icin
kullanan bir pazarlama yontemine doniigsmiistiir, ¢iinkii geleneksel pazarlama bigimleri etkinligini
yitirmeye baslamistir. Igerik pazarlamasi, esasen anlamli, zamaninda ve gegerli igerik olusturmak ve
dagitmakla ilgilidir. (Gedik, 2020)

Icerik pazarlamasinin temel amaci, tiiketici davramislarimi etkilemek, marka sadakati olusturmak ve
nihayetinde satiglart artirmaktir. Geleneksel reklamciligin aksine, igerik pazarlamasi, tiiketicilere
dogrudan satis teklifleri sunmak yerine, onlara degerli igerikler sunarak marka bilinirligini artirmakta
ve giiven iliskileri olusturmaktadir. Icerik pazarlamasi c¢esitli formatlarda ve kanallarda
uygulanabilmektedir (Plessis, 2017).

Bir icerik pazarlama stratejisinin basarisi, hedef kitleyi anlama, hedeflenen mesajlar belirleme, kaliteli
icerik tretme, dogru kanallarda yayimlama ve etkilesimi yOnetme yetenegine dayanmaktadir.
Isletmeler, igerik pazarlamasiyla marka bilinirligini artirabilir, otorite kazanabilir, hedef kitlelerini
egitebilir ve ilgilerini ¢ekebilmektedir.

Icerik pazarlamasmin 6nemi, dijital pazarlama stratejilerinin ayrilmaz bir pargasi haline gelmis
olmasidir. Tiiketiciler, iiriin veya hizmetler hakkinda arastirma yaparken ¢esitli kaynaklara bagvururlar
ve kararlarin1 verirken yararlandiklari bilgi verilen mesajin icerigine dayanmaktadir (Du Plessis,
2015). Icerik olusturma sdz konusu oldugunda, uzun vadeli planlama, miisteri degeri olusturma, iyi

81



Kosova Pazar:nda /cerik Pazarlamas:n:n Rekabetin Artzs: Uzerindeki Etkisi

diistiniilmiis mesajlagsma ve igerik dagitimi igin dogru kanallar1 se¢gme, her zaman dikkate alinmasi
gereken ortak ozellikler arasinda yer alir.

Icerik pazarlamasi, isletmelerin hedef kitleleriyle etkilesim kurmak icin degerli, ilgi cekici ve dzgiin
icerikler sunan bir pazarlama stratejisi oldugundan dolay1 markalarin {iriin ve hizmetlerini dogrudan
satmaya caligmak yerine, potansiyel misterilerin sorunlarini ¢ézmelerine ve daha bilingli kararlar
vermelerine yardimec1 olmaktadir (Melkadze, 2020). Icerik pazarlamasi, giiniimiizde rekabetci bir
pazarlama araci haline gelmesi nedeni, tiiketiciler artik geleneksel reklamlara karsi duyarsizlagsmis ve
kendi aragtirmalarini yapmayi tercih etmenisindir. Bu nedenle, isletmelerin hedef kitlelerinin ilgisini
cekecek ve onlara fayda saglayacak kaliteli icerikler iiretmesi gerekmektedir. Ayrica, igerik
pazarlamasi, arama motoru optimizasyonu (SEO) i¢in de 6nemlidir. Ciinkii arama motorlari, sektorle
ilgili ayrmtili ve giincel igerikler sunan web sitelerini daha yiiksek siralarda goéstermektedir (Loesche,
2020).

Icerik pazarlamasi yaparken dikkat edilmesi gereken bazi noktalar vardir. Oncelikle, hedef kitleyi iyi
tanimak ve onlarin ihtiyaclarini, sorunlarim1 ve beklentilerini belirlemek gerekmektedir. Ardindan,
hedef kitleye uygun icerik formatlar1 segmek ve igerikleri diizenli olarak yaymlamak gerekmektedir.
Son olarak, igeriklerin etkisini 6lgmek ve iyilestirmek i¢in analiz yapmak gerekmektedir (Patel, 2020).

2.2. icerik Pazarlamasi ve Rekabet

Icerik pazarlamasi, hedef kitleye degerli ve ilgi ¢ekici bilgiler sunarak markalarin rekabet avantaji elde
etmelerine yardimei olan bir pazarlama stratejisidir. Icerik pazarlamasi sayesinde markalar, hedef
kitlelerinin sorunlarini ¢6zebilir, marka bilinirligini ve sadakatini artirabilir, otorite ve uzmanlik
konumunu giiclendirebilir ve satiglari artirabilmektedir. Kosova'da igerik pazarlamasinin giderek
yayginlasmasiyla birlikte rekabet de artmaktadir. Isletmeler, benzer iiriin ve hizmetleri sunan diger
isletmelerle rekabet etmek i¢in daha yaratici ve etkili igerikler iiretmeye ¢alismaktadirlar. Bu nedenle,
icerik pazarlamasi stratejisi olustururken dikkat edilmesi gereken bazi noktalar vardir (Morina, 2017,
s. 20-50):

e cerik takvimi olusturmak: Icerik pazarlamasinda diizenlilik ve tutarhlik &nemlidir. Bu
nedenle, icerik takvimi olusturmak gerekmektedir. Igerik takvimi, hangi icerigin ne zaman,
nerede ve nasil yaymlanacagimi gosteren bir planlama aracidir. Igerik takvimi sayesinde igerik
tiretim siireci daha verimli ve organize hale gelmektedir.

o lgerigi optimize etmek: Igerigin hedef kitleye ulasmasi igin arama motoru optimizasyonu
(SEO) yapmak gerekmektedir. SEO, igerigi arama motorlarinin algoritmalarina uygun hale
getirmek i¢in yapilan bir dizi tekniktir. SEO sayesinde igerigin arama sonuglarinda daha {ist
siralarda yer almasi ve daha fazla trafik ¢cekmesi saglanmaktadir.

o cerigi olemek ve degerlendirmek: Igerik pazarlamasinin etkinligini dlgmek ve
degerlendirmek igin belirli metrikler kullanmak gerekmektedir. Bu metrikler, igerigin hedef
kitle iizerindeki etkisini gostermektedir. Ornegin; ziyaretci sayisi, begeni sayis1, yorum sayist,
paylasim sayisi, doniisiim orani gibi metrikler kullanilabilir. Bu metrikler sayesinde igerigin
giiclii ve zayif yonleri belirlenir ve gerekli iyilestirmeler yapilir.

2.2.1. Rekabet

Pazarlama stratejisinin analizi farkli yontemlerle gerceklestirilmektedir. Uriin stratejisi, iiriin
farklilagtirmasi, pazar segmentasyonu, rekabetin karakteri, olaganiistli kosullar, iiriin eksikligi,
enflasyon, ekonomik durgunluk gibi faktorler analiz edilmektedir. Modern strateji analizi olarak Porter
tarafindan gelistirilen yontem bilinirligi en yaygin yontemler arasindadir (Pira, 2020).

Porter'a gore strateji, bir isletmenin gelecekte nereye ulagmasi gerektigini belirlemesi ve bu hedefe
ulagmak i¢in yapmasi gerekenleri belirleme siirecidir. Bu stratejiler dogru bir sekilde gelistirildiginde
ve uygulandiginda, isletmelere pazarda rekabet avantaji saglama ve bu avantaji siirdirme konusunda
yardimc1 olunmaktadir. Dogru stratejilerin gelistirilmesi, kar amaci giiden isletmelerin yani sira kar
amac1 giitmeyen isletmelerde de rekabet avantaji elde edilmesine ve kurumsal basarinin
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stirdiiriilmesine yardimei olunmaktadir. Porter'a gore, isletmelerin rekabet avantaji elde etmelerine ve
rekabet stratejilerinin belirlenmesine yardimei olan bazi unsurlar Sekil 1'de gosterilmistir (Peker &
Kerse, 2016).

I:letme

Fakipler Arasindaki
Eekabetin Siddeti

Tkame Mal
Tehdidi

Sekil 1.Porter’in Rekabeti Etkileyen Bes Gili¢ Modeli
Kaynak: (Peker & Kerse, 20186, s. 2)

Porter'a gore, stratejinin formiilasyonunun 6zii rekabetle yiizlesmektir. Rekabet stratejisinin se¢imini
belirleyen iki temel soru vardir. Birincisi, sektoriin uzun vadeli bir karlilik igin faaliyet gostermesi ve
bunu belirleyen faktorlerdir. Ikincisi, sektordeki goreli rekabet¢i konumlanmanin belirleyicileridir
(Pira, 2020, s. 19).

Porter'n bes gii¢ analizi, bircok endiistride strateji gelistirmek i¢in yaygin olarak kullanilan kapsamli
bir yaklasimdir. Porter'a gore, bir endiistrinin rekabet dogasi, bes giiciin bir bilesimi olarak
goriilebilmektedir:

1. Rakip isletmeler arasindaki rekabet: Rekabet, mevcut rakip isletmeler arasindaki miicadeleyi
ve bu rekabetin yogunlugunu ifade etmektedir.

2. Potansiyel yeni girisler: Yeni rekabetgilerin endiistriye girmesi potansiyeli, mevcut oyuncular
i¢in bir tehdit olabilir ve rekabeti artirabilmektedir.

3. Yerine gecebilecek iirlinlerin potansiyel gelisimi: Alternatif {iriinlerin gelisimi, bir
endiistrideki rekabeti etkileyebilir ve mevcut iiriinlerin yerini alabilir.

4. Tedarik¢ilerin satin alma giicii: Tedarik¢ilerin giliglii pazarlik giicii, endiistrideki isletmeler i¢in
maliyetlerin artmasina ve rekabet avantajinin azalmasina neden olmaktadir.

5. Tiiketici satin alma giicii: Tiketicilerin gili¢lii pazarlik giicii, bir endistrideki isletmelerin
fiyatlarin1 ve hizmet kalitesini dikkate almalarin1 gerektirebilir.

Rekabet {istiinliigli, bir isletmenin rakiplerinden daha iyi bir sey yapma yetenegidir. Rekabet
iistiinltigii, potansiyel tiiketicileri belirli bir isletmeden iiriinlerini satin almaya veya hizmetlerini talep
etmeye ikna eden faktordiir; bu, onlara rakiplerine gore avantaj saglayan o6zel bir seydir. Ayrica,
tiikketicilere deger sunmali ve genisletilmelidir; aksi takdirde rekabet iistiinliigii elde edilmemektedir
(Gashi, 2016).

Rekabetci stratejiler ve rekabet taktikleri, sirket performansi {izerinde giiclii bir etkiye sahiptir. Porter,
rekabet stratejilerini maliyet liderligi, farklilagma ve odaklanma olmak iizere ii¢ boyutta ele almstir.
Isletme performansini maksimize etmek igin ya diisiik maliyetli iiriinler iiretmeli ya da iiriin
yelpazesinde veya hizmet sunumunda farklilasma saglamalidir. Porter'a gore, bu ii¢ farkli strateji
tamamen farkli yontemlerle siirdiiriilebilir ve rekabet avantaji saglamaya yardimei olur. Bu baglamda,
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bir isletmenin basarili olabilmesi i¢in maliyet liderligi ile farklilagma arasinda bir tercih yapmasi
gerekmektedir. Eger igletmeler {i¢ stratejiyi ayn1 anda kullanmaya calisirlarsa basarili olamazlar ve
"orta noktada kalan isletmeler" olarak adlandiracaktir (Peker & Kerse, 20186, s. 4).

Porter'in Jenerik Stratejileri Tablo 1 de gosterilmistir.

Tablo 1. Porter'in Jenerik Stratejileri

FARKLILASTIRMA MALIYET LiDERLIGI

ODAKLANMA

Kaynak: (Stolb, 2017, s. 53)

e Maliyet liderligi stratejisi, isletmelerin faaliyet gosterdikleri endiistrideki iiriinleri en diisiik
maliyetle iireterek rekabet avantaji elde etmeyi amaglayan bir yaklagimdir. Bu stratejiyi
uygulayan isletmeler, tiim alanlarda siki maliyet kontrolleri ve verimlilik odakli faaliyetler
gergeklestirmektedir (Bayri, 2020). Genellikle sabit makineler ve standart tiretim sistemleri
kullanarak tiretim akis semalarini olustururlar ve bu sayede atik miktarini minimum seviyeye
indirerek verimliligi artirmaktadirlar. Maliyet liderligi stratejisini basariyla uygulayabilmek
icin igletmelerin 6lcek ekonomilerinden yararlanarak iiriin girdilerinin maliyetlerini minimize
etmeleri ve Uriin gelistirme, servis, dagitim, reklam gibi faaliyetlerde de maliyetleri asgariye
indirmeleri gerekmektedir. Isletmelerin sektdrlerinde onemli bir pazar pay1 avantajina veya
hammadde ve is¢ilik gibi 6nemli girdilere ayricalikli erisime sahip olmalari da maliyet
liderligi stratejisinde basarili olmalar1 i¢in 6nemlidir (Peker & Kerse, 2016, s. 5)

e Farklilastirma stratejisi, isletmenin sattigi {irlin veya verdigi hizmeti degistirerek sektorde
farklilik yaratmayi hedefleyen bir yaklagimdir. Bu strateji, tasarim, marka ismi, teknoloji,
Ozellikler, miisteri hizmetleri, satis kanallar1 ve diger farkli boyutlar gibi alanlarda
uygulanabilmektedir (Aygiin T, 2010). Farklilagtirma stratejisi, isletmenin maliyetleri goz ardi
etmesine izin vermez; ancak maliyet liderligi stratejisinden farkli bir yaklasim
benimsemektedir. Farklilagtirma stratejisi, rakiplerden farkli ve genellikle daha yiiksek
fiyatlarla mal ve hizmet sunarak, ortalamanin iizerinde kar elde etmeyi amagclar. Bu strateji,
Porter'in bes rekabet giiciiyle basa c¢ikabilmek icin maliyet liderligi stratejisinden farklidir.
Ancak farklilagtirma stratejisi de bazi riskler tagimaktadir. Farklilastirma yapan bir isletme,
diisiik maliyetli rakiplerine karst zorluklarla karsilagabilir. Rakiplerinin maliyet avantajinin
artmas1 durumunda, miisterilerin markaya olan bagimliligin1 siirdiirmek zorlasabilir. Sektorler
buyiidiikge, taklitlerin ortaya ¢ikmasi da algilanan farklilagtirmay: azaltabilmektedir (Zehra
Tan & Oztiirk, 2018).

e (QOdaklanma stratejisi, bir igletmenin belirli bir hedefe odaklanarak mevcut stratejilerini bu
hedef dogrultusunda sekillendirmesidir. Zuckerman'a (2002) gore, odaklanma stratejisi, bir
isletmenin dar bir pazar segmentini segerek iiriin veya hizmetlerini gelistirmesini ve bu
segmentin ihtiyaglarini karsilamak icin satig ve pazarlama faaliyetlerini sekillendirmesini ifade
eder. Odaklanma stratejisi diger stratejilere kiyasla farklilik gosterilmektedir (Eren, 2014).
Odaklanma stratejisini uygulayan igletmeler, belirli bir grup secerek kaynaklarmi bu dar
alanda rakiplerinden daha iyi hizmet sunmak i¢in kullanir. Odaklanma stratejisi uygulayan
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organizasyonlar, kaynaklarin1 ve uzmanliklarin1 6zel bir miigteri grubuna, cografi bir alana
veya belirli bir {iriin/hizmet hattina odaklanmaktadir (Akin, 2020)

Glinlimiizde farklilagsma stratejileri uygulayan isletmeler, markalarini rakiplerinden ayristirmak igin
cesitli igerik formatlarimi kullanmaktadir. Bu icerik formatlari arasinda gorseller, videolar, haber
biiltenleri, sesler, web seminerleri ve sanal gerceklikle kolaylastirilan marka deneyimleri
bulunmaktadir. Dijital iletisim platformlari, miisterilerin ilgisini ¢ekebilecek yeni ve kaliteli icerik
diizeyini saglamaktadir ( Cokal & Biiyiikkuru, 2018). icerik pazarlamasi uygulamalari, yiiksek ve
diisiik katilimhi iiriinler i¢in miisteri 6grenimini kolaylagtirarak, markali igerigin deger kazanimini
saglar ve algilanan marka sadakatini etkiler. Ornegin, prestijli bir otomobil markasi olan Bentley,
Instagram'da yaklasik 11 milyon takipgiye sahiptir ve bu platform {izerinden markasini tanitmak igin
cesitli igerikler paylagsmaktadir (Tastepe & Soba, 2022).

Isletmeler, teknik incelemeler, sosyal medya gonderileri, videolar, resimler, web siteleri, mikro siteler
ve web seminerleri gibi cesitli igerikler iireterek miisterilerine deger katmaktadir. Bu igerikler,
tiiketicilerin ilgisini ¢ekecek sekilde tasarlanmis ve degerlerine uygun olarak olusturulmustur.
Olusturulan igerikler, isletmelerin marka bilinirligini artirmak ve miisteri tabaniyla giivenilir iligkiler
kurmak i¢in gesitli platformlar aracilifiyla dagitilmaktadir (Cakirkaya, 2019). Miisterilerle siirekli bir
iletisim iginde olmak, marka sadakatini artirabilir ve mal veya hizmet satin alma olasiligim
yiikseltmekledir. Firmalar, icerik olusturma siireglerini optimize etmek ve rekabetci bir avantaj elde
etmek i¢in igerik yoOnetimi stratejilerini gelistirmeye Onem vermektedir. Bu baglamda, igerik
olugturmanin rakiplerden farklilagmada, miisterilerle uzun vadeli iliskiler kurmada ve miisterilerin
satin alma kararimi etkilemede 6nemli bir rol oynadig: ifade edilebilir. Miisterilere degerli ve ilgi
cekici igerik sunmak, isletmelerin hedef kitleleriyle etkilesim kurmasini saglar ve marka imajini
gliclendirmektedir. Miisteriler, icerigi begenerck ve degerli bularak marka ile daha yakin bir iligki
kurar ve markanin iirlin veya hizmetini tercih etme olasilig1 artmaktadir (St6lb, 2017).

3. Kosova Pazarinda icerik Pazarlamasinin Rekabetin Artis1i Uzerindeki Etkisi

Bu boliimde oncelikle Kosova pazarmin 6zellikleri ele alinmaktadir. Bunlar arasinda demografik,
ekonomik biiyiikliik, tiiketici davraniglar1 ve tercihleri yer almaktadir. Ardindan, Kosova’'nin pazar
dinamiklerinin nasil siirekli degisen ve gelisen bir yapiya sahip oldugu anlatmistir. Bu, yeni
isletmelerin kurulmasi ve mevcut isletmelerin biiylime c¢abalariyla sekillenir. Bolimiin diger
kisimlarinda ise, Kosova igerik pazarlamasinda neler yaptigimi ve sirketlerin dijital platformlari
kullanarak etkilesim saglamak ve marka bilinirligini artirmak i¢in hangi igerik stratejilerini
gelistirdigini anlatmistir. Kosova'nin pazarindaki igerik pazarlamasinin artan rekabet {izerindeki
etkileri ise giderek daha &nemli bir yere gelmektedir. Isletmeler arasindaki rekabetin artmasiyla
birlikte icerik kalitesi ve yenilik¢ilik ne kadar 6nemli hale gelmis detayli bilgiler ele alinmstir.

3.1. Kosova Pazarmin Ozellikleri

Kosova, Orta Balkanlar'da 2008 yilinda bagimsizligini ilan eden bir iilkedir. Kosova pazari, iilkenin
tarihi, cografi, kiiltiirel ve ekonomik 6zelliklerini yansitan gesitli sektorlerden olusmaktadir. Kosova
pazarimin en onemli sektdrlerinden biri turizmdir. Kosova, Osmanli Imparatorlugu'nun uzun siire
egemenligi altinda kaldig1 i¢in iilkede Miisliiman niifus yogundur ve UNESCO Diinya Miras1 Koruma
Listesinde yer alan Sirp Ortodoks Kilisesi gibi tarihi ve kiiltiirel zenginliklere sahiptir. Ayrica tilke,
daglik ve yesil bir araziye sahip olup doga turizmi i¢in de cazip bir destinasyondur. Kosova pazarinin
bir diger 6nemli sektorii ise el sanatlaridir. Kosova'da metal is¢iligi, tas evler, hali dokumaciligi, ahsap
oymaciligr gibi geleneksel el sanatlar1 yaygindir ve iilkeye gelen turistler ig¢in aliabilecek hediyelik
esyalar arasindadir (Ministry of Industry, Entrepreneurship and Trade, 2023).

Kosova pazarmin son olarak belirtilebilecek bir dzelligi ise geng niifusudur. Ulkenin neredeyse yiizde
70" 35 yasm altindadir ve bu da Kosova pazarmmin dinamik, yenilik¢i ve girisimci bir yapiya sahip
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oldugunu gostermektedir. Geng niifus, egitim, teknoloji, spor, kiiltiir gibi alanlarda {ilkenin gelisimine
katki saglamaktadir (Tuic Akademi 2021).

Kosova'da endiistriyel marka ve korunmasindan, sorumlu kurulus Industrial Property Agency (Sanayi
Miilkiyeti Ajansi) olarak bilinmektedir. Kosova’da bulunan isletmeler, yenilik¢i {irlinlerini ve
markalarin1 korumak ve tescil ettirmek i¢in Industrial Property Agency ile isbirligi yapabilirler. Bu
kurulus, patent ve marka basvurularini kabul eder, incelemeler yapar ve ilgili koruma belgelerini
saglanmaktadir. Kosova'da sirket kurulumu konusunda yerli ve yabanci ayrimi yapilmamakta ve
yurtdisina kar transferinde herhangi bir kisitlama bulunmamaktadir. Kosova Sirket Kayit Ajansi'nin
kayitlarina gore, Kosova'da 1.687 Tiirk firmas: faaliyet gostermektedir ve bunlardan 737'si aktiftir. Bu
veriler, Tiirk firmalarinin Kosova'da kurulus yapmak i¢in uygun bir ortam oldugunu ve basarili bir
sekilde faaliyet gosterebileceklerini gostermektedir. Yerli veya yabanci olsun, sirketlerin Kosova'da is
kurma ve biiylime potansiyeli yiiksektir. Tiiketim ve tiiketim mallar ithalati Kosova'da yildan yila
artmaktadir ve tiiketicilerin iiriin tercihinde sadece fiyat degil, ayn1 zamanda kalite de 6nemli bir
faktordiir. Kosova'da da diger iilkelerde oldugu gibi fiyat, {irline duyulan giiven, marka, kalite,
paketleme, reklam ve interaktif pazarlama gibi faktorler satisi etkilemektedir (Ticaret Bakanligi,
2023).

Kosova'daki isletmeler, igerik pazarlamanin yardimiyla rekabet avantaji elde edebilir ve marka
imajlari giiglendirebilmektedirler (Dijital, 2021). Kosova bu potansiyeli degerlendirmek igin icerik
pazarlamasi stratejileri gelistirmeye baslamuslardir. Icerik pazarlamasi stratejileri, isletmelerin amag
kitlelerinin ilgi alanlarini, ihtiyaglarmi ve beklentilerini analiz etmelerini ve onlara uygun icerikleri
sunmalarini gerektirmektedir (Aslan ve Erdogan Tarake¢1 2022).

Kosova pazari, Balkanlar'da yer alan Kosova Cumhuriyeti'nde faaliyet gosteren ekonomik bir pazardir.
Bu pazarda, ¢esitli sektorlerde faaliyet gosteren yerel ve uluslararasi sirketler bulunmaktadir. Kosova,
Balkanlar'm ekonomik olarak hizla biiyiiyen iilkelerinden biridir. Ulkenin merkezi konumu, dogal
kaynaklara sahip olmasi ve serbest piyasa ekonomisine geg¢is yapmasi, Kosova pazarini cazip hale
getirmektedir. Ayn1 zamanda, uluslararasi yatirimcilar igin bir¢ok firsat sunmaktadir. Kosova
pazarinda birgok sektdr faaliyet gostermektedir. Insaat, enerji, gida ve igecek, turizm,
telekomiinikasyon, bilisim teknolojileri ve tekstil gibi sektorler one c¢ikmaktadir. Kosova dogal
kaynaklara ve tarim arazisine sahiptir. Tarim, gida ve agag isleme, tekstil, bilgi teknolojileri, otomobil
pargalar1, enerji ve madencilik yabanci yatirimcilara en fazla firsat sunan sektérlerdir (Morina 2017).

Kosova'nin yaklasik 1,6 milyonluk bir niifusu bulunmaktadir (Rks, 2022). Bu da potansiyel bir
tiikketici pazari1 olusturmaktadir. Kosova'nin gen¢ ve dinamik bir niifusa sahip olmasi, tiiketim
egilimlerini ve taleplerini sekillendirmektedir. Gengler arasinda bilisim teknolojilerine olan ilgi ve
kullanimin artmasi, bilgi teknolojileri sektoriintin hizla gelismesine yol agmaktadir (Datareportal,
2023, s. 2)

Kosova, serbest ticaret anlagsmalar1 ve diger ekonomik entegrasyon girisimleri araciligtyla uluslararasi
pazarlara erigim imkan1 sunmaktadir. Avrupa Birligi, Tiirkiye, Amerika Birlesik Devletleri ve diger
iilkelerle yapilan anlagmalar, Kosova sirketlerinin ihracat potansiyelini artirmaktadir. Kosova'nin avro
para birimini kullanmasi, uluslararas: ticareti kolaylastirmaktadir. Kosova pazarinin bazi zorluklar1 da
vardir. Altyapr eksiklikleri, yatinm ortaminin iyilestirilmesi gerekliligi, hukukun {istiinliigiine ve
seffafliga olan ihtiya¢ gibi konular 6nemli sorunlar olarak ortaya c¢ikmaktadir. Bununla birlikte,
Kosova hiikiimeti ve ilgili kurumlar, bu zorluklar1 ele almak ve is ortamim iyilestirmek i¢in gesitli
reformlar yapmaktadir. Kosova pazari, Balkanlar'da ekonomik biiyiime potansiyeli olan bir pazardir.
Yerel ve uluslararasi sirketler icin gesitli sektorlerde firsatlar sunmaktadir. Kosova'nin geng ve
dinamik niifusu, uluslararas ticaret anlagmalar1 ve avro para birimi gibi faktorler, pazarin ¢ekiciligini
artirmaktadir. Ancak, bazi zorluklar da mevcuttur ve bu zorluklarin iistesinden gelmek icin hiikiimet
ve diger paydaslar siirekli ¢aba gostermektedir (Ekonomisi, 2020, s. 1-10).
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3.2. Kosova'min Pazar Dinamigi

Isgiicii piyasasimn dinamiklerinde ve Kosova'daki istihdam gdstergelerinin iyilestirilmesinde énemli
bir rol, siirdiiriilebilir bir yasal ¢er¢evenin olusturulmasi, iggiicliniin piyasa trendlerine gore egitilmesi
ve istihdam hizmetlerinin tanitilmasidir. Is giicii piyasasinin dinamiklerinde aktif bir rol oynayan is
giicli piyasast politikalari, genel olarak is yaratmaya, isttihdami tesvik etmeye, ise yerlestirmeye ve
istihdami siirdiirmeye katkida bulunan her tiirli isgilicli piyasast miidahalesi olarak tanimlanabilir.
Aktif iggiicii piyasas1 politikalari, iggiicli piyasasimin isleyisini iyilestirmeyi hedefleyen ve issiz ve
niteliksiz bireylere yonelik aktif isgiicii Onlemlerini ve programlarimi igerir. Is giicii piyasasi
politikalarinin genel amaci, bireylere ise girmelerine ve islerini siirdiirmelerine yardimci olmaktir
(Bellaga & Memaj, 2023).

Pazarda rekabet artarken, isletmelerin farklilasma konusundaki zorluklar1 da artmaktadir. Kosova’'nin
pazarinin dinamigi, kiiresellesme siirecinin etkileriyle sekillenmektedir. Kiiresellesme hem
evrensellesme hem de yerellesme yoniinde iki dinamigi bir arada barindirmaktadir. Bu nedenle,
Kosova'da hem kiiresel firmalarin rekabetine karsi durmak hem de ulusal kimligini korumak gibi bir
ikilem yasanmaktadir. Kosova'nin aligveris mekanlari, bu ikilemi yansitmaktadir. Kosova'da hem
modern aligveris merkezleri hem de geleneksel c¢arsilar bulunmaktadir. Alisveris merkezleri, kiiresel
markalar1 ve triinleri sunarken, carsilar yerel iireticilerin ve esnafin mallarim sergilemektedir (Kaya
2009).

Kosova pazarinin kiiltiirel ¢esitliligi ve tarihi miras1 6nemli bir detaydir. Kosova'da farkli etnik ve dini
gruplar yasamaktadir. Bu gruplar arasinda ticari iliskiler kurulmasi, pazarin gelismesine katki
saglayabilmektedir. Ayrica, Kosova'nin tarihi ve kiiltiirel zenginlikleri, turizm sektoriinii canlandirarak
pazarin potansiyelini artirabilmektedir. Kosova'nin pazarinin dinamigi, ¢esitli faktorlerden etkilenen
bir dizi 6zellik igermektedir. Asagida bazi anahtar noktalara yer verilmektedir (Erdogan, 2022):

o FEkonomi: Kosova, gelismekte olan bir ekonomiye sahiptir. Ana sektorler arasinda hizmetler,
tarim ve sanayi yer almaktadir. Kosova'nin pazarinin dinamigi, ekonomik biiyiime, istihdam
seviyeleri, enflasyon orani ve tiiketici harcamalar1 gibi faktorlerden etkilenebilmektedir.

e Ticaret: Kosova'nin ticaret yapisi, pazarm dinamigini etkileyen énemli bir faktdrdiir. Thracat
ve ithalat faaliyetleri, ticaret ortaklariyla olan iliskiler, giimriik politikalari, ticaret anlasmalari
ve dis ticaret politikalar1 gibi unsurlar pazar sekillendirmektedir.

e Tiiketici Davranisi: Kosova'da tiiketici davranisi, pazarin dinamiklerini etkileyen 6nemli bir
faktordiir. Tiiketici tercihleri, satin alma giicli, aligveris aligkanliklari, marka sadakati ve
tiikketici trendleri gibi unsurlar, yerel isletmelerin satis stratejilerini ve pazarlama
yaklagimlarim etkilemektedir.

o Rekabet: Kosova'daki pazarda rekabet diizeyi, isletmelerin faaliyetlerini etkiler. Rekabet,
pazar payi, fiyatlandirma politikalari, iiriin farklilagtirmasi ve pazarlama stratejileri lizerinde
etkili olabilmektedir. Yerel igletmelerin rekabet avantaji elde etmek ve miisteri tabanini
genisletmek i¢in yenilik¢i yaklagimlar benimsemeleri onemlidir.

Kosova'nin ekonomik yapisi, tarima dayali olmasina ragmen, cesitli sektorlerde faaliyet gdsteren
isletmelere ev sahipligi yapmaktadir. Cografi konumu, Kosova'y1l ticaretin merkezi konumuna
getirerek pazarin biyiikliigiinii ve cesitliligini artirmaktadir. Demografik yapisi, geng niifusun tiiketim
aliskanliklarint ve taleplerini sekillendirirken, tiiketici davraniglari ve tercihleri de pazarin
dinamiklerini etkilemektedir. Hiikiimet politikalar1 ve diizenlemeleri, ekonomik biiyiimeyi tesvik
etmek ve yerel isletmeleri desteklemek i¢in 6nemli bir role sahiptir. Kosova’nin pazarinin dinamikleri,
isletmelere bir¢ok firsat sunmaktadir. Yerel isletmeler, tiiketici taleplerini ve degisen trendleri takip
ederek rekabet avantaji elde edebilirler. Isletmeler, pazar arastirmalar yaparak, tiiketici beklentilerine
uygun lriin ve hizmetler sunmali ve yenilikg¢i ¢oziimler gelistirmelidir ( Pristine Biiyiikel¢iligi Ticaret
Miisavirligi, 2022).

Hiikiimetin, isletmeleri desteklemek ve pazarin biiylimesini tesvik etmek icin politika ve
diizenlemelerde strekli iyilestirmeler yapmasi gerekmektedir. Vergi politikalari, tesvikler, ticaret
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diizenlemeleri ve isletme kurallar1 gibi faktorler, isletmelerin biiyiime potansiyelini etkileyen dnemli
unsurlardir (Tiirkiye Cumhuryeti Disisleri Bakanligi 2020).

Kosova'nin pazari, gesitli faktorlerin etkilesimiyle sekillenen dinamik bir yaprya sahiptir. Isletmelerin
bu dinamikleri anlamasi ve uyum saglamasi, rekabet avantaji elde etmeleri agisindan 6nemlidir. Ayni
zamanda, hiikiimetin isletmeleri desteklemek ve pazarin biiylimesini tesvik etmek i¢in uygun politika
ve diizenlemeleri benimsemesi gerekmektedir. Kosova'nin pazarimin dinamiklerini anlamak ve bu
dinamiklere uyum saglamak, isletmelerin basarili olmalar1 ve siirdiiriilebilir biiylimeyi saglamalar1 i¢in
onemli bir adimdir (Egitim Ekonomisi 2023).

3.3. Kosova’da icerik Pazarlamasinin Gelisimi

Kosova'da igerik pazarlamasimin gelisimi, son yillarda hizla ilerlemistir (Seotactica, 2022). 2019
yilinda Kosova'daki pazarlamacilarin %81'i igerik pazarlamasini pazarlama stratejilerinin bir pargasi
olarak kullanmistir. Bu oran 2018 yilinda %72 idi ve bu da igerik pazarlamanin Kosova'da artan bir
trend oldugunu ve isletmelerin etkinligini takdir ettigini gostermektedir (Gashi & Ahmeti, Impact of
Social Media on the Development of New Products, Marketing and Customer Relationship
Management in Kosovo, 2021). Kosova'da online medya sayis1 2012 yilinda 28'den 2019 yilinda 97'ye
yiikselmistir. Sosyal medya kullanicilarinin sayisi, Ocak 2021'e kiyasla %8.6 artmustir. Ocak 2022'de
Kosova'da 1.04 milyon sosyal medya kullanicist bulunmaktaydi. 2022'nin baginda Kosova'daki sosyal
medya kullanicilarinin sayisi toplam niifusun %58.5'ine denk gelmektedir. Kosova'daki internet
kullanicilarinin sayist 2016 yilinda %76.6'dan 2019 yilinda %84.3'e kadar artmustir (Bank, 2019).
Ocak 2022'de Kosova'da 1.72 milyon internet kullanicist bulunmaktadir. Kosova'nin internet
penetrasyon orani, 2022'nin basinda toplam niifusun %97.0'ine denk gelmektedir (DataReportal,
2022). Isletmelerin marka bilinirligini artirmak icin kullandiklar1 bir igerik pazarlama yontemi, amag
kitlelerine degerli ve ilgi c¢ekici igerikler sunarak miisteri iliskilerini giliclendirir ve satislari
artirmaktadir. Bu alandaki gelismeler agsagidaki gibi 6zetlenebilir (Ahmeti, 2015):

1. Artan Farkindalik: Kosova'da isletmeler, igerik pazarlamasinin Onemini ve etkisini fark
etmeye baglamistir. Geleneksel reklam ydntemlerinin etkinligi azaldikga, icerik pazarlamasi
stratejilerine olan ilgi artmisgtir.

2. Sosyal Medya Kullanimi: Sosyal medya platformlari, Kosova'daki isletmeler icin igerik
pazarlamasi oldukc¢a 6nemli adimlar atmustir. Facebook, Instagram, Twitter gibi platformlar,
isletmelerin iceriklerini yayinlamak ve paylagsmak icin siklikla kullanilmaktadir.

3. Is birlikleri ve Etkileyiciler: Isletmeler, Kosova'da igerik pazarlamasi stratejilerini desteklemek
i¢in etkileyicilerle ortaklik yapmaktadir. influencer’ler genis bir takipci kitlesine sahip
olduklart igin isletmelerin marka bilinirligini olusturmasi ve tiriinlerini tanitmasi igin giiglii bir
aragtir.

4. Veri Analitigi: icerik pazarlamasi stratejilerinin basarisim dlgmek ve iyilestirmek igin veri
analitigi dnemli bir rol vardir. Kosova'daki isletmeler, web analitigi ve sosyal medya analitigi
gibi araglarn1 kullanarak igeriklerinin performansin1 degerlendirmekte ve gelecekteki
yontemleri buna gore sekillendirmektedir.

5. E-ticaret Entegrasyonu: Kosova'daki e-ticaret platformlar1 ile entegredir. Isletmeler
iceriklerini potansiyel miisterileri ¢ekmek ve satislar1 artirmak icin kullanilmaktadir. Icerik
pazarlama stratejileri Kosova'da giderek daha fazla uygulanmaktadir. Sirketler, degerli
icerikler sunarak marka bilinirligini artirmak ve miisteri iliskilerini giiclendirmek igin
firsatlardan yararlanmaktadir.

Icerik pazarlamasi, Kosova'daki isletmelerin ama¢ pazarlarma deger giiclendirmek igin
kullanabilecekleri gesitli araglar ve yontemler sunmaktadir. Kosova isletmelerinin uzmanlik alanlari
hakkinda bilgi ve fikirlerin paylasilmasiyla icerik pazarlamasi, giiven insa eden ve marka baglilik
olusturan potansiyel miisterileri cekmede biiyiik etkiye sahiptir (Istanbul, 2020). Ayrica Kosova'da
icerik pazarlamasinin gelecekte gelistirilmesi beklenmektedir. Artan internet kullanimiyla sirketler,
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dijital varliklarin1 gii¢lendirmeli, icerik pazarlamasina daha fazla kaynak ayirmali ve yenilikg¢i icerik
stratejileri uygulamalidir (Denic, 2018). Icerik pazarlamasi, geleneksel pazarlama yontemlerinden
daha etkili ve Olgiilebilir sonuglar sundugu icin Kosova'daki isletmeler icin oldukga biiyiik bir
baslangigtir (Shala & Hysen, 2018).

Kosova, ABD'nin gelismekte olan {ilkelere uyguladigi Genellestirilmis Tercihler Sistemi (GSP)
listesinde yer almaktadir. GSP uygulamasi, bir serbest ticaret anlasmasi (STA) statiisiine sahip
olmamakla birlikte belirli {iriinlerde GSP listesinde yer alan iilkeler i¢in giimriik vergisi indirimleri
saglamaktadir. GSP listesinde yer almayan ftriinlerde ise tiim iilkeler i¢in aymi giimriik vergileri
uygulanmaktadir. Bu nedenle, ABD'nin Tiirkiye'ye kiyasla Kosova'ya daha yiiksek giimriik vergileri
uyguladig1 baz1 sektdrlerde, Tiirk firmalariin Kosova'ya yatirim yaparak ABD pazarina daha kolay
giris imkanlar1 bulunmaktadir ( Pristine Ticaret Miisavirligi, 2023).

Sirketlerin dijital doniisiim siirecindeki basarisi, Kosova'daki igerik pazarlamasma baghdir. Icerik
pazarlamasi stratejileri dogru bir sekilde uygulandiginda, Kosovali isletmeler marka bilinirliklerini
artirabilir, hedef kitlelerine degerli igerikler sunabilir ve misteri iliskilerini giiclendirebilmektedir. Bu
da uzun vadede sirketlerin rekabet avantajini artirirken, Kosova'nin genel pazarlama ekosisteminin de
biiyiimesine katkida bulunacaktir. Kosova'daki isletmelerin icerik pazarlamasina yonelik firsatlar
degerlendirmeleri ve bu stratejiyi etkili bir sekilde kullanmalari, basarili bir dijital varlik olusturmak
ve stirdiiriilebilir bitylimeyi desteklemek i¢in 6nemlidir (DataReportal, 2022, s. 3-5).

Kosova'nin icerik pazarlamasi, kiiresel rekabet ortaminda sirketlerin 6n plana ¢ikmasina yardimci olan
etkili bir pazarlamadir. Yaratict ve 6zgiin icerikler, Kosova sirketlerinin tiiketici ihtiyaglarina
odaklanmasini saglar ve boylece rekabetci bir iistiinliik elde etmelerine yardimci olmaktadir. Bu,
uluslararas1 pazarda rekabet eden Kosova sirketlerinin, uluslararasi rakiplerine kiyasla daha etkili bir
pazarlama iletisimi kurmalarim saglanmaktadir. Kosova sirketleri, igerik stratejileri araciligiyla yeni
fikirler, trendler ve miisteri geri bildirimleriyle uyumlu igerikler iiretebilmektedir (Fejza & Bajrami,
2020, s. 39-60).

Icerik pazarlamas1 Kosova sirketlerine uluslararasi is birligi ve ihracat olanaklar1 saglamaktadir. Bu
durum, Kosova ekonomisinin biiyiimesine ve ihracat potansiyelinin artmasina katki saglanmaktadir.
Tim bu faktorler goz oniine alindiginda, Kosova'nin igerik pazarlamasi, kiiresel rekabet ortaminda
basarili bir sekilde rekabet etme sansi sunan giicli bir stratejidir. Kosova sirketlerinin igerik
pazarlamasina yatirim yapmasi, marka bilinirligini artirmasi, hedef kitleyle daha iyi etkilesim kurmasi
ve uluslararasi pazarda rekabet avantaji elde etmesi igin 6nemlidir (Sunar, 2020, s. 39-48).

3.4.Kosova Pazarindaki Icerik Pazarlamasmin Artan Rekabet Uzerindeki Etkileri

Kosova, Balkanlar'da yer alan ve hizla gelisen bir ekonomiye sahip olan bir iilkedir. Kosova Istatistik
Ajanst (ASK), 2023"ln ilk ¢eyregine iliskin Gayri Safi Yurti¢ci Hasila verilerini ekonomik faaliyetlere
ve harcamalar yaklasimina gore, cari fiyatlarla ve dnceki y1l fiyatlariyla yayinlamaktadir. 2023"in ilk
ceyreginde YGYH, Onceki yilin ayni geyregiyle karsilastirildiginda %3.91 reel biiylime kaydetmistir.
Bu ekonomik biiylime, yerel isletmelerin rekabetci bir pazar ortaminda miisteri tabanin1 genisletme ve
bliyiime firsatlarindan yararlanma ihtiyacini beraberinde getirmistir (Agjensia Statestikore e Kosoves,
2023).

Kosova’da igerik pazarlamasi faaliyetlerinin artan rekabet ilizerindeki etkileri incelendiginde, bu
alanda hizla bilyliyen bir ortamda isletmelerin nasil ayakta kalabilecegi ve rekabet avantaji elde
edebilecegi onem kazanmaktadir. Igerik pazarlamas: stratejilerindeki rekabet, markalarin daha yaratici
igerikler tiretmelerini gerekmektedir. Bununla birlikte, igerik pazarlamasinin etkin bir sekilde
uygulanabilmesi i¢in markalarin pazarda farklilasma ve benzersiz deger sunma yeteneklerini
gelistirmeleri gerekmektedir. Artan rekabet, Kosova'daki igletmelerin igerik pazarlamasi stratejilerini
cesitlendirmelerini ve farkli kanallarda varlik géstermelerini gerekmektedir. Bu ¢esitlilik, markalarin
hedef kitleleriyle daha fazla etkilesim kurma ve farkindalik yaratma potansiyelini artirmaktadir (Sunar,
2020). Sirket rakiplerinden farkli iirlinler sunmak igin farklilagtirma stratejileri kullaniyor mu?' sorusu
icin yazilmig bir makalede (Pira,2020), 13 firma pazarda daha farkli iiriinler i¢in pazarlama stratejileri
kullandigina tamamen katiliyor, 12 firma katiliyor, 3 firma katilmiyorum ve 12 firma hig

89



Kosova Pazar:nda /cerik Pazarlamas:n:n Rekabetin Artzs: Uzerindeki Etkisi

katilmiyorum seklinde yanitlar almistir (Pira, Roli i Marketingut ne Ndermarrjet e Kosoves - Sektori
Ushgimor, 2020, p. 6).

Rekabetin artmasi, isletmeleri {iriin kalitesinin gelistirilmesine daha fazla 6nem vermeye zorlamis,
boylece o zamanin rekabetiyle daha g¢esitli ve kabul edilebilir hale gelmeleri igin kosullar
olusturulmusgtur. Tiim bunlar, {irlin degerlerinin gii¢lendirilme siireclerine baslandigim vurguluyor,
kalite 6n plana ¢ikariliyor, degeri vurgulaniyor olup ve tiretimin siirekliligi saglanmaktadir (Pira, Roli i
Marketingut ne Ndermarrjet e Kosoves - Sektori Ushgimor, 2020).

Miisteri arastirmalari, veri analizi ve sosyal medya dinlemesi gibi yontemlerle, icerik pazarlamasinin
etkinligini artirmada biiyiik bir rol oynamaktadir. Ocak 2023'te Kosova'da 932.0 bin sosyal medya
kullanicist bulunmaktadir. Gergekten de GWI ve data.ai gibi giivenilir ii¢lincii taraflardan elde ettigi
cesitli verilere gore, genel olarak sosyal medya kullamiminda belirgin bir diislis gézlenmemis ve
neredeyse tiim iilkelerde sosyal medya kullanimi artmaya devam etmektedir. Kosova'da 2023 yili
basinda sosyal medya kullanicilarinin sayisi, toplam niifusun %56.1'ine esittir. Sosyal medya
platformlari, 2023 yili basinda Kosova'da 18 yas ve iizeri 896.5 bin kullanicinin sosyal medya
kullandigim gostermektedir ve bu, o donemdeki toplam 18 yas ve iizeri niifusun %73.1'ine denk
gelmektedir. Daha genel olarak, Kosova'nin toplam internet kullanici tabaninin %58.1'1 (yasa bagl
olmaksizin) Ocak 2023'te en az bir sosyal medya platformunu kullanmistir (Datareportal, 2023, s. 5).

Kosova’da igerik pazarlamasinin rekabetci bir ortamda etkili olabilmesi icin yeterli yatirnm ve
biitceleme gerekmektedir. Icerik pazarlama stratejilerinin basarili bir sekilde uygulanabilmesi igin
markalarin yeterli kaynaklari ayirmalari, kaliteli icerik iiretimi ve etkili dagitim i¢in Onemlidir.
Rekabetin artmasiyla birlikte, markalarin icerik pazarlamasina daha fazla yatirim yapmalar ve
biitcelerini bu stratejiye yonlendirmeleri gerekmektedir (Bajrami, 2020). Tiim bu faktorler gz 6niine
alindiginda, Kosova'da igerik pazarlamasinin artan rekabet tizerindeki etkileri 6nemli bir konu haline
gelmistir. Icerik pazarlamasi, markalarin hedef kitleleriyle baglant: kurma ve rekabet avantaji elde
etme potansiyelini artiran giiclii bir aragtir. Ancak, artan rekabet ortaminda basarili olabilmek igin
markalarin stratejik bir yaklagim benimsemeleri, hedef kitleye odakli igerikler tretmeleri, gesitli
kanallar1 kullanmalar1 ve yeterli kaynaklar1 ayirmalar1 6nemlidir. Bu sekilde, Kosova'daki isletmeler
icerik pazarlamasinda rekabet¢i bir stiinliik elde edebilir ve pazarda siirdiiriilebilir biiylime
saglayabilmektedir (Bajrami, 2020, s. 25-39).

e Miisteri Odakhlik: icerik pazarlamasi igin miisteri ihtiyaclarina odaklanan bir yaklasim
gereklidir. Kosova'da igerik pazarlamasi, isletmelerin kalabaligin arasindan siyrilmasina
yardimci olabilir. Isletmeler, miisterilerin ilgi duydugu konularda ulasabilirler. (Blueberry,
2020) gore tiiketiciler bugiin ¢esitli lirin ve hizmetler i¢in internet arama yapmaktadir. Sanal
diinya, potansiyel miisterilerin bir iiriin veya hizmet hakkinda goézlem yapmasina, fikir
aligverisi yapmasina ve nihayetinde ihtiyaglarini karsilamak igin nereye gideceklerine karar
vermelerine olanak saglayan bir pazar haline gelmistir. Dolayisiyla, bir isletme cevrimigi
ortamda goriiniir degilse, potansiyel miisterilerin 6nemli bir kismin1 kaybetme riskiyle karsi
karsiyadir. Bu nedenle, ¢evrimici pazarlama sadece énemli degil, ayn1 zamanda gereklidir.

Miisteri Sayisint

o\ f — | Daha Fazla Gelir
rtirma

Cevrimigi Varlik —)

Sekil 2. Cevrimigi pazarlama 6nemi
Kaynak: (Blueberry, 2020, s. 2)

Pira’ya gore tiiketicilerin davraniglari, kiiltiirel, sosyal, kisisel ve psikolojik faktorlerin bir
sonucudur. Bu faktorleri anlayan sirketler, iiriinlerine ilgi duyan hedeflenen tiiketicileri
belirleyebilirler. Onlarin satin alma siirecini anlamak ve bu siirece dahil olmak, kazang elde
etmek anlamina gelir. Bir isletme, 6nceden pazar ve tiiketici aragtirmalarini yapmazsa, kendi
isinde basarili olamayacaktir. Isletmenin basarili olmasi igin her zaman tiiketici ihtiyaglarini
yerine getirme ve tatmin etme konusunda bilgi sahibi olmasi gerekmektedir. Ne, ne zaman,
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nerede, nasil ve neyi satin almak istediklerini bilmek dnemlidir. Bu nedenle, tiiketici hakkinda
bilgi sahibi olmak ve onlar1 tatmin edecek hizmetler sunmak her zaman 6nemlidir. Bu sekilde,
onlari siirekli ve bize sadik bir miisteri haline getirebiliriz.

Marka Farkindahg:: Kosova'da icerik pazarlamasiyla ilgilenen isletmeler, marka
farkindaligin1 artirma potansiyeline sahiptir. Nitelikli icerikler olusturarak ve paylasarak,
markalar kendilerini diger rakiplerinden ayirabilmektedir. Essiz ve ilgi ¢ekici icerikler, hedef
kitlelerin zihinlerinde kalici bir iz birakabilir ve markalarin tercih edilme olasiligim
artirmaktadir. Markalasma ve marka farkindaligi, iiriin satin almalariyla dogrudan iliskilidir,
yani satiglarda artisa neden olur. Sarwar (2014) tarafindan yiiriitillen bir arastirma gore,
tiikketicilerin davranislarinin marka farkindaligindan 6nemli 6lgiide etkilendigini gostermistir.
Miisterinin sahip oldugu marka farkindaligi ne kadar fazlaysa, o kadar sadik olacak ve bu
nedenle siirekli olarak ayni markali iiriinii satin alacaktir (Uka & Demukaj, 2020). Motiv
Strategies ve Design Management Institute (2022), tasarimin ve markalagmanin getirilere nasil
katki sagladigini daha iyi anlamak i¢in bir ara¢ olan Design Value Index'i olusturmak i¢in
isbirligi yapmuslardir. Design Value Index, tasarim odakli sirketlerin sonuglarmi tasarim
odakli olmayan sirketlerin sonuglarina karsi 6lgmektedir. Sonuglar, tasarim odakli sirketlerin
on yillik bir siire boyunca, tasarim odakli olmayan sirketlere gore getirilerini %228 oraninda
astigin1 goOstermistir. Bu aracin kurucularindan olan Rae, tasarimdan stratejik olarak
yararlanan sirketlerin daha yiiksek marjlara ve daha hizli biiylime oranlarina sahip olduklarini
belirtmektedir, bu da onlar1 "hisse sahipleri igin ¢ok ¢ekici kilar ve sahiplik i¢in rekabeti
artirmaktadir”

Sosyal Medya Etkilesimi: Kosova'daki isletmeler i¢in igerik pazarlamasi, sosyal medya
platformlar1 {izerinde etkilesimi artirmanin bir yolu haline gelmistir. (Haziraj, 2020) gore,
2020 yilinda sosyal medya pazarlamasi her sirket icin bir oncelik haline gelmistir. Bu
dogrultuda sirketler ve isletmeler, sosyal medya pazarlamasi i¢in finansmanlarin
artirmaktadir. Tiiccarlarin %73'i sosyal medya pazarlamasinin igletmeleri i¢in "etkili" veya
"cok etkili" olduguna inanmaktadir. Bu nedenle sirketler, sosyal medyay1 pazarlama
stratejilerine dahil etmeye ve bunu dogru sebeplerle yapmaya devam etmektedir. Iyi bir igerik
pazarlama taktigi, isletmelerin hedef kitleleriyle dogrudan etkilesime gegmelerini
saglanmaktadir. Sosyal medya kullanicilar, kaliteli ve 1ilgi ¢ekici igerikleri paylasma
egilimindedirler. Bu da icerik pazarlamasi yapan isletmelerin organik olarak daha genis bir
Kitleye ulasmasini saglanmaktadir.

SEO ve Arama Motoru Siralamalari: Kosova'da icerik pazarlamasi, arama motoru
optimizasyonu (SEO) stratejileriyle birlestirildiginde, isletmelerin arama motoru siralamalarini
iyilestirme potansiyeline sahiptir. igerik pazarlamasi, anahtar kelime arastirmasi ve optimize
edilmis igeriklerin olusturulmasiyla igletmelerin organik arama sonuglarinda daha iist siralarda
yer almasim saglanmaktadir. (Marketing, 2022) gére Isletmelerin yaklasik %75'i Arama
Motoru Optimizasyonuna (SEO) yatirim yapmaktadir. Gelismis SEO tekniklerimizle,
sirketiniz Google, Bing ve diger arama motorlarinda arama sonuglarinda rekabet avantaji elde
edebilmektedir. Bu da rekabet avantaji saglar ve daha fazla trafik ve potansiyel miisteri gekme
olasiligini artirmaktadir.

Kosova'da icerik pazarlamasi faaliyetlerindeki artan rekabet, sirketlerin basarili olabilmek i¢in daha
stratejik bir yaklasim benimsemelerini gerektirmektedir. Igerik pazarlamasi, markalarin hedef
kitleleriyle etkilesim kurarak marka bilinirligini artirma, sadik miisteri tabanmi olusturma ve rekabet
avantaji elde etme amaciyla kullanilan giiclii bir aragtir. Ancak, yogun rekabet ortaminda basarili
olmak i¢in bazi 6nemli faktorlerin g6z Ontinde bulundurulmasi gerekmektedir (Fejza & Bajrami,

2020).
1.

Birinci olarak, rekabetin yogunlasmasi, markalarin igerik tiiretiminde daha yaratici ve
etkileyici olmalarin1 gerektirir. Sirketlerin benzersiz ve ilgi ¢ekici igerikler sunarak
digerlerinden ayrigmasi Onemlidir. Yiksek kaliteli igerikler, hedef kitleleri etkileme ve
markalarin kendilerini 6ne ¢ikarma firsati sunmaktadir.
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2. Ikinci olarak, icerik cesitliligi artikca markalarin farkli kanallarda ve formatlarda icerikler
iiretmeleri gerekmektedir. icerik cesitliligi, markalarin farkli platformlarda varlik gostererek
rekabet avantaji1 elde etmelerini saglanmaktadir.

Rekabetin artmasiyla birlikte markalarin igerik pazarlamasina daha fazla yatirim yapmasi ve biitce
ayirmast gerekmektedir. Iyi bir igerik pazarlama stratejisi igin yeterli kaynaklarm saglanmasi
onemlidir. Rekabet¢i bir ortamda basarili olmak i¢in markalarm kaliteli igerik iiretimine ve etkili
dagitim stratejilerine odaklanmalar1 gerekmektedir. Markalarin kendilerini digerlerinden ayirt
etmeleri, gesitli igerik tiirleri ve kanallari kullanmalari, hedef kitlelerini iyi anlamalar1 ve yeterli
kaynaklar1 ayirmalar1 6nemlidir. Basarili bir igerik pazarlama stratejisi, markalarin rekabet avantaji
elde etmelerine ve pazarda siirdiiriilebilir bir biiylime saglamalarina yardime1 olacaktir (Ejupi, 2017).

4. ARASTIRMA YONTEMI

Bu calisma, katilimcilarin demografik ozelliklerini ve medya kullanim aligkanliklarini incelemeyi
amaclamaktadir. Arastirmanin temel amaci, hedeflenen demografik gruplar1 temsil eden bir 6rnekleme
yontemi kullanarak gilivenilir sonuglar elde etmektir. Bu makalede, her katilimcinin esit bir sekilde
secildigi ve aragtirma popiilasyonunu temsil etmek i¢in rastgele drneklem yontemi kullanilmistir ve
arastirmanin tasarimi, katilimei seg¢imi, veri toplama siireci ve analiz yontemleri detayli bir sekilde
acgiklanmugtir.

Arastirmanin Tasarimi:

Aragtirma, Eylil 2022-Ocak 2023 donemini kapsayan bir siire i¢inde katilimcilarin demografik
ozelliklerini ve medya kullanim aligkanliklarini degerlendirmeyi amaglamaktadir. Veriler, anket formu
araciligryla toplanmustir.

Orneklem:

Calismada rastgele drnekleme yontemi kullanilarak gergeklestirilmistir. Ornekleme siirecinde, yas,
cinsiyet, egitim diizeyi, meslek gibi demografik degiskenler géz 6ntinde bulundurulmustur. Caligmada
301 katilimer yer almstir.

Ornekleme yontemi, her katilimcinin arastirma hedeflerini ve popiilasyonu en iyi sekilde yansitmasi
icin dikkatli bir sekilde tasarlanmaktadir. Rastgele o6rneklem yontemi kullanilarak, her bireyin
arastirma katilimina esit bir sans verilmektedir. Bu yontem, her bir demografik gruptan uygun sayida
katilimeinin secilmesini saglayarak, sonuclarin genel popiilasyona genellemesine olanak tanimaktadir.
Ornekleme yonteminin giivenilirligi, hedeflenen demografik gruplarin temsilini saglamak igin biiyiik
onem tasinmaktadir. Ornekleme siirecinde 6zenle segilen katilimeilar, arastirmanin sonuglarinin daha
genel gecerli olmasin1 ve genel popiilasyonu dogru bir sekilde yansitmasini saglanmaktadir. Bu
sayede, arastirma sonuglari daha giivenilir bir temele dayanir ve elde edilen bulgularin genelleme
yapilabilirligi artirmaktadir (Tezcan S 2017).

Veri Toplama Siireci:

Veri toplama siireci, katilimcilara anket formu dagitilarak gergeklestirilmistir. Anket formunda,
demografik ozelliklere yonelik sorular ve medya kullanim aligkanliklarini degerlendiren sorular
bulunmaktadir. Katilimeilar, sorular1 yanitlayarak ilgili verileri saglanmustir.

Arastirmanin Kisitlari:

Bu arastirma igin 301 kisinin katilimiyla ger¢eklestirilmistir. Bu arastirma, 6rneklem sayisi olarak 301
kisiyi kapsamaktadir. Calismada icerik pazarlamasiyla ilgili uygun bilgileri toplamak tam 4 ay
stirmiistiir. Ankete baslama tarihi Eyliil 2022'de olup Ocak 2023'te sona ermistir. Zaman sinirt da bir
baska kisitt1 olusturmaktadir.

Veri Analizi:

Toplanan veriler istatistiksel analizlere tutulmustur. Demografik degiskenlerin frekans dagilimlari,
merkezi egilim Ol¢iileri ve dagilim 6lgiitleri hesaplanmaktadir. Medya kullanim aligkanliklariyla ilgili

92



Editon Shala & Evrim /ldem Develi

verilerin analizi, ¢apraz tablolar, korelasyon analizi, uygun istatistiksel yontemler kullanilarak
gergeklestirilmistir.

Calismada, 301 katilimcr yer almigtir. Bu katilimeilarin %20,9'u veya 63 kisi, geleneksel medyay1
takip ettigini ifade etmistir. Bununla birlikte, katilimcilarin %79,1'i modern medya platformlarini
tercih ettigini belirtmistir.

Sosyal medya kullanimiyla ilgili olarak, katilimeilarin tam olarak 113" (%37,5) Facebook'u tercih
ettigini belirtmistir. Instagram't kullanan katilimer sayis1 151 (%50,2) olarak kaydedilmistir. Ayrica,
11 kisi (%3,7) TikTok'u kullanirken, 21 kisi (%7) YouTube'u tercih ettigini ifade etmistir. Diger
medya platformlarim kullandigin belirten 5 kisi ise (%1,7) tespit edilmistir.

Yas araliklarina gore, katilimcilarin %7,6's1 veya 23 kisi 0-20 yas araligindadir. 21-40 yas araligindaki
katilimeilarin sayisi ise 173 (%57,5) olarak kaydedilmistir. 41-55 yas araligindaki katilimeilarin sayisi
94 (%31,2) iken, 56-73 yas araligindaki katilimcilarin sayis1 11 (%3,7) olarak belirlenmistir.

Kadin katilimei sayis1 152 (%50,5) iken, toplam 149 katilimer (%49.5) erkektir. Evli katilimci sayisi
241 (%80.1) iken, bekar olanlarin sayis1 60 (%19.9) olarak tespit edilmistir.

flkokul diizeyinde egitimi olan katilimci bulunmamaktadir. Ortaokul mezunu katilimcr sayist 26
(%8.6) iken, lise mezunu olanlarin sayisi 30 (%10) olarak kaydedilmistir. Universite mezunu katilimci
sayist 111 (%36.9) iken, yiksek lisans veya doktora gibi {iniversite sonrasi egitim almis olanlarin
sayist 132 (%43.9) olarak belirlenmistir. Ayrica, 2 katilime1 (%0.7) bu soruya yanit vermemistir.

Bir kisi (%0.3) tarafindan bir is sahibi olunmustur. 40 kisi (%13.3) ise ¢alisiimamaktadir. 37 kisi
Ogrenci veya Ogrenim gormekte olan kisilerdir. Devlet kurumlarinda calisan kisi sayist 152 (%50.5)
iken, 6zel sektorde calisanlarin sayis1 71 (%23.6) olarak kaydedilmistir.

Tablo 2. Pazarlamanin Icerigi (Anket Calismasi)

Hangi medyalar1 daha fazla takip edersiniz? N %
Eski medya araglar 63 20.9
Yeni medya araglar 238 79.1
Hangi sosyal medya uygulanmasimi digerlerinden daha sik kullamyorsunuz? N %
Facebook 113 375
Instagram 151 50.2
Diger 5 1.7
TiK Tok 11 3.7
YouTube 21 7.0
Yas arahi@imz se¢iniz? N %
0- 20 yas 23 7.6
21-40 yas 173 57.5
41-55 yas 94 31.2
56-73 yas 11 3.7
Cinsiyetiniz N %
Kadin 152 50.5
Erkek 149 49.5
Medeni Durumunuzu se¢iniz? N %
Bekar 60 19.9
Evli 241 80.1
Egitim Durumunuzu seciniz (Mezuniyete gore) N %
Ilkokul 0 0
Lise 26 8.6
On Lisans 30 10.0
Lisans 111 36.9
Lisansiistii 132 43.9
N/A 2 0.7
Mesleginizi seciniz? N %
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Serbest Meslek
Caligmiyor
Ogrenci
Devlet Kurumu Calisan
Ozel Sektor Calisan

1
40
37

152

71

3
13.3
12.3
50.5
23.6

Giivenirlik Testi:Giivenirlik Testi sonuglara gore, Alpha Cronbach testi .8§76 veya %87.6 giivenilirlik

diizeyine sahiptir. Bu, verilerin giivenilir oldugunu ve arastirma hipotezlerinin dogrulanmasi ve

sonuglarin yorumlanmasi igin devam edebilecegimizi dogrulamaktadir.

Alpha Cronbach's giivenirlik testi, verilerin giivenilir olup olmadigini dogrulamak i¢in kullanilan bir
testtir. Minimum katsay1 veya deger 0.60 olmalidir (statistics, 2022) ve bizim durumumuzda 0.876

(ylizde 87.6) oldugundan, giivenilirlik diizeyi yiiksek olarak kabul edilmektedir.

Asagida, calismanin her degiskeni icin ortalama deger ve standart sapma goriilmektedir, bu da

verilerin glivenilir oldugunu dogrulamaktadir.

Tablo 3. Istatistikler

Std.

Ortalama Sapma N

3.96 .969 301
Medyalarda icerik pazarlama aktiviteleri iiriin bilgisi bakimindan uygun bir
kaynaktir.

4.03 912 301
Medyalarda igerik pazarlama aktiviteleri, beni en son ¢ikan ve hali hazirda
pazarda yer alan iiriinler hakkinda bilgilendirir.

405 935 301

Medyalarda igerik pazarlama aktiviteleri giincel turiin bilgisi igin iyi bir
kaynaktir.

4.05 913 301
Medyalarda igerik pazarlama aktiviteleri iriinlerle ilgili 6zel fiyat
uygulamalarin1 6grenmem de bana yardimei olur.

4.10 .852 301
Medyalarda icerik pazarlama aktiviteleri iiriin bilgilerini aninda erisilebilir
kilmaktadir.

4.07 .888 301
Medyalarda icerik pazarlama aktivitelerinde kullanilan araglar diger yayin
organlarindaki igeriklerden daha ilgi ¢ekicidir.

4.21 791 301
Satin almak istedigim iiriinlerin reklamini gérdiigiim de ilgimi ¢eker.
. 4.14 .855 301
Igerik pazarlama beni iiriin ve hizmetleri tercih etmemi tesvik eder.
. 4.08 .909 301
Igerik pazarlama gorsel unsurlarimin kalitesinin yiiksek olmasi ilgimi ¢eker
(renk, 151k, sekil vs.)
_ 416 875 301
Igerik pazarlamada kullanilan gérsel tasarimlar, tirline ve hizmete olan ilgimi
arttirir.

4.07 .969 301
Medyalarda igerik pazarlamasi faaliyetleri, satin alma davranisimi olumlu
etkiler.

4.05 .954 301

Medyalarda igerik pazarlamasi yapilan iiriinlerden ihtiyacim olani gordiigiim de
satin alirim
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. 3.88 1.039 301
Medyalarda rakip firma triinlerinden, pazarlamasindan etkilendigimi satin
alirim.

3.94 1.062 301
Medyalarda icerik pazarlamasi yapilan triinler, beni satin almaya tesvik eder.

Tabloda yer alan degerlendirmelere gore, katilimcilar medyalarda icerik pazarlamasi hakkinda olumlu
bir goriis sergilemistir. Katilimeilarin, medyalarda igerik pazarlama aktivitelerini iiriin bilgisi
bakimindan uygun bir kaynak olarak degerlendirdikleri goriilmektedir (ortalama: 3.96). Ayn1 sekilde,
icerik pazarlama aktivitelerinin katilimcilart en son ¢ikan ve pazarda yer alan iirlinler hakkinda
bilgilendirme konusunda etkili bulundugu ortaya ¢ikmustir (ortalama: 4.03).

Katilimcilar, igerik pazarlama faaliyetlerini giincel {irlin bilgisi i¢in iyi bir kaynak olarak
degerlendirmislerdir (ortalama: 4.05). Ayrica, igerik pazarlama aktivitelerinin katilimeilara 6zel fiyat
uygulamalarmm 6grenme konusunda da yardimer oldugu gozlemlenmistir (ortalama: 4.05). Icerik
pazarlama, katilimcilarin {irtin bilgilerine aninda erisim saglamada etkili bir ara¢ olarak
degerlendirilmistir (ortalama: 4.10).

Katilmcilar, medyalarda igerik pazarlama aktivitelerinde kullanilan araglarin diger yayin
organlarindaki iceriklerden daha ilgi ¢ekici oldugunu diiginmektedir (ortalama: 4.07). Ayrica, satin
almak istedikleri tiriinlerin reklamlarimi gordiiklerinde ilgilerinin daha ¢ok ¢ekildigi ifade edilmistir
(ortalama: 4.21). Igerik pazarlamanin, katilimeilari iiriin ve hizmetleri tercih etmelerini tesvik ettigi
de gozlenmistir (ortalama: 4.14).

Katilimcilarin, igerik pazarlamada kullanilan gorsel unsurlarinin (renk, 1sik, sekil vb.) kalitesinin
yiiksek olmasinin ilgilerini ¢ektigi belirtilmistir (ortalama: 4.08). Ayrica, igerik pazarlamada kullanilan
gorsel tasarimlarin, tiriine ve hizmete olan ilgiyi arttirdigi gériilmiistiir (ortalama: 4.16).

Diger yandan, medyalarda icerik pazarlamasinin, katilimeilarin satin alma davranislarini olumlu yénde
etkiledigi ifade edilmistir (ortalama: 4.07). Aym sekilde, medyalarda igerik pazarlamasi yapilan
iriinlerden ihtiyaclar1 olam gordiiklerinde satin alma egiliminde olduklar1 belirtilmistir (ortalama:
4.05).

Ancak, katilimecilar medyalarda igerik pazarlamasi yapilan iiriinlerin rakip firmalarin iiriinlerine goére
pazarlamasindan etkilenme konusunda daha diisiik bir goriis sergilemislerdir (ortalama: 3.88). Ayni
sekilde, medyalarda igerik pazarlamasi yapilan iriinlerin, katilimcilar1 satin almaya tesvik etme
konusundaki etkisi de ortalama diizeyde (ortalama: 3.94).

4.1. Arastirmamn Hipotezleri

Bu c¢alisma, geleneksel medya ile modern medya platformlar: arasindaki rekabetin ve sosyal medya
kullaniminin, katilimeilarin tercihlerini nasil etkiledigini anlamak amaciyla yapilan bir arastirmayi
sunmaktadir ve birkac¢ hipotezler ortaya ¢ikmaktadir.

HO1, klasik medya kullanicilari ile modern/yeni medya kullanicilar1 arasinda pazarlama faaliyetleri
konusunda anlamli bir fark yoktur.

Yukaridaki hipotezi dogrulamak igin, Bagimsiz Orneklem T-testi uygulandi. Bagimsiz Orneklem t-
testi, belirli gruplar arasinda karsilastirmalar yapmak i¢in kullanilmaktadir (Arslan, 2018). Birinci
hipotezde erkekler ve kadinlar arasinda pazarlama faaliyetleriyle ilgili goriislerini karsilagtirmaktadir.
Bagimsiz degisken, medya takibi (klasik-modern) iken, bagimli degiskenler, pazarlama faaliyetlerinin
alt gruplar veya alt kategorileri (pazarlama faaliyetleri, satin alma karar1 ve gorsel modeller) olarak
belirlenmistir.
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Tablo 4. Grup Istatistikleri

Hangi medyalar1 daha

fazla takip edersiniz? N Mean Std. Deviation  Std. Error Mean
PAZARLAMA Eski medya araglai 63 3.9714 .57233 .07211
AKTIVITELERI

Yeni medya araglart 238 4.0487 .62276 .04037
SATIN ALMA KARARI Eski medya araglai 63 4.0159 77104 .09714

Yeni medya araglar1 238 3.9790 .83759 .05429
GORSEL MODELLERI Eski medya aragla1 63 4.0556 .59981 .07557

Yeni medya araglari 238 4.1670 .66893 .04336

Bu tablo, katilimcilarin farkli pazarlama aktiviteleri, satin alma kararlar1 ve gorsel modelleriyle ilgili
olarak eski ve yeni medya araglarmi daha fazla takip edip etmediklerini degerlendirmelerini
yansitmaktadir. Her bir durum igin iki farkl1 medya araci (eski medya araglar1 ve yeni medya araglari)
karsilastirilmastir.

Katilimcilar arasinda, yeni medya araglarini pazarlama aktivitelerini daha fazla takip etme egiliminde
olduklar gozlenmistir (Yeni medya araglar1 ortalama: 4.0487), ancak eski medya araglar1 da orta
diizeyde bir takipgi kitlesine sahiptir (Eski medya araglari ortalama: 3.9714).

Katilimcilar, eski ve yeni medya araglar1 arasinda neredeyse esit bir sekilde satin alma kararlar
konusunda takip yapmaktadir (Eski medya araglar1 ortalama: 4.0159, Yeni medya araglar1 ortalama:
3.9790).

Katilmcilar, gorsel modellerle ilgili olarak yeni medya araglarimi daha fazla takip etme
egilimindedirler (Yeni medya araglari ortalama: 4.1670), ancak eski medya araglar1 da yliksek bir
takipei kitlesine sahiptir (Eski medya araglari ortalama: 4.0556).

Asagidaki sonuclara dayanarak, klasik medya ve modern medya kullanicilar arasinda anlamli bir fark
bulunmadig goriilmiistiir. Yani, katilimcilarin goriigleri aynidir ve bu hipotezi destekleyerek, klasik ve
modern/yeni medya kullanicilart arasinda pazarlama faaliyetleri agisindan anlamli bir fark olmadigini
kabul edilmektedir, p-degeri> 0.05.
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Tablo 5. Bagimsiz Orneklem Testi

Levene's Test for

Equality of
Variances t-test for Equality of Means
95% Confidence
Interval of the
) Difference
Sig. (2- Mean Std. Error
F Sig. T Df tailed) Difference Difference Lower Upper
PAZARLAMA  Equal 310 578 -.891 299 374 -.07731 .08680 -.24813 .09351
AKTIVITELERI variances
assumed
Equal -.936 104.273 .352 -.07731 .08264 -.24118 .08656
variances not
assumed
SATIN  ALMA Equal 1.296 .256 316 299 752 .03688 11678 -.19294 .26670
KARARI variances
assumed
Equal 331 104.126 .741 .03688 11128 -.18380 .25756
variances not
assumed
GORESEL Equal 2263 134 -1.201 299 231 -.11146 .09283 -.29415 .07122
MODELLERI variances
assumed
Equal -1.279 106.524 .204 -.11146 .08712 -.28418 .06126

variances not

assumed

Pazarlama aktiviteleri kapsaminda, katilimcilarin eski medya araglar1 ve yeni medya araglarmi takip
etme davranislart degerlendirilmistir. Levene's Testi sonucuna gore, esit varyans varsayimi altinda (F
=0.310, p = 0.578) ve esit varyans varsayimi olmadiginda (F = -0.936, p = 0.352) her iki durumda da
p-degerleri anlamli degildir. Yani, katilimeilarin eski ve yeni medya araglarini takip etme davraniglar
arasinda varyans acisindan anlaml bir fark yoktur. Ancak t-testi sonucuna gore, esit varyans varsayimi
altinda (t = -0.891, df = 299, p = 0.374) ve esit varyans varsayimi olmadiginda (t = -0.936, df =
104.273, p = 0.352) her iki durumda da p-degerleri anlamli degildir. Bu sonuglar, katilimcilarin eski ve
yeni medya araglarini takip etme davraniglari arasinda anlamli bir fark olmadigin1 géstermektedir.

Satin alma karart {izerinde yapilan degerlendirmelerde de benzer bir sekilde Levene's Testi sonuglarina
gore, esit varyans varsayimi altinda (F = 1.296, p = 0.256) ve esit varyans varsayimi olmadiginda (F =
0.331, p = 0.741) her iki durumda da p-degerleri anlamli degildir. Yani, katilimcilarin eski ve yeni
medya araglarina gore satin alma karar1 verme davraniglar1 arasinda varyans agisindan anlaml bir fark
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yoktur. Ancak t-testi sonuglarina gore, esit varyans varsayimi altinda (t = 0.316, df = 299, p = 0.752)
ve esit varyans varsayimi olmadiginda (t = 0.331, df = 104.126, p = 0.741) her iki durumda da p-
degerleri anlaml1 degildir. Bu sonuglar, katilimcilarin eski ve yeni medya araglarina gore satin alma
karar1 verme davranislari arasinda anlamli bir fark olmadiginmi gostermektedir.

Gorsel modellerin degerlendirilmesinde de Levene's Testi sonuclara gore, esit varyans varsayimi
altinda (F = 2.263, p = 0.134) ve esit varyans varsayimi olmadiginda (F = -1.279, p = 0.204) her iki
durumda da p-degerleri anlamli degildir. Yani, katilimeilarin eski ve yeni medya araglarina gore gorsel
modelleri takip etme davranislari arasinda varyans agisindan anlamli bir fark yoktur. Ancak t-testi
sonuglarina gore, esit varyans varsayimm altinda (t = -1.201, df = 299, p = 0.231) ve esit varyans
varsayimi olmadiginda (t = -1.279, df = 106.524, p = 0.204) her iki durumda da p-degerleri anlamli
degildir. Bu sonuglar, katilimeilarin eski ve yeni medya araglarina gore gorsel modelleri takip etme
davranislar1 arasinda anlamli bir fark olmadigini1 géstermektedir.

HO1, yukarida verilen sonuglara gére kabul edildi.
HO02, pazarlama faaliyetlerinin kalitesinin, igerik ve genel pazarlama faaliyetlerine baglidir.

Pazarlama kalitesinin 6l¢iimii ve pazarlama faaliyetlerine bagimliliginin belirlenmesi amaciyla faktor
analizi testini uygulanmistir. Bu, pazarlama faaliyetleri iizerine beyanlar uygulanarak farkliliklarin
belirlenmesini ve pazarlama kalitesi iizerine etkili faktorlerin olusturulmasini saglamaktadir.

Tablo 6. KMO ve Bartlestt’s Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .895
Bartlett's Test of Sphericity Approx. Chi-Square 1669.137
Df 91
Sig. .000

Tabloda verilen sonuglara gore, Bartlett's Test of Sphericity sonucu yaklasik olarak 1669.137 Chi-

Square degeri elde edilmistir ve serbestlik derecesi (df) 91'dir. Ayrica, p-degeri 0.000 olarak
hesaplanmigtir. Bu durumda, p-degeri anlamlilik diizeyi ile karsilastirildiginda (p<0.05), Bartlett's Test
of Sphericity sonucunun anlamli oldugu ve verilerin faktor analizine uygun oldugu anlagilmaktadir.

HO02, yukarida verilen sonuglara gére kabul edildi.

HO3; pazarlama faaliyetleri ile miisterilerin iiriin satin alma arasinda anlamli bir korelasyon iliski
vardir.

Yukarida belirtilen hipotezi dogrulamak igin Pearson korelasyon testini uygulandi ve pazarlama
faaliyetleri arasindaki korelasyonlari analiz edildi. Korelasyon testi, bir degisken ile diger degisken
arasindaki iligskiyi 6l¢mek i¢in kullanilmaktadir. Pozitif, negatif ve sifir olmak {izere ii¢ farkli tiirii
vardir. Korelasyonun anlamli olmasi i¢in p degerinin 0.000 ile 0.05 arasinda olmasi gerekmektedir
(Karakiilah, 2020).
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Table 7. Pearson Korelasyon

PAZARLAMA SATIN ALMA  GORESEL
AKTIVITELERI KARARI MODELLERI
PAZARLAMA AKTIVITELERI Pearson Correlation 1 559" .534™
Sig. (2-tailed) .000 .000
N 301 301
SATIN ALMA KARARI Pearson Correlation 1 .610™
Sig. (2-tailed) .000
N 301
GORESEL MODELLERI Pearson Correlation 1
Sig. (2-tailed)
N

**_Korelasyon 0.01 seviyesinde anlamlidir (2-tailed).

Yukaridaki sonuglara gore, pazarlama faaliyetleri ile satin alma karar1 arasinda pozitif bir korelasyon
(r=.559**, p-value=0.000) ve pazarlama faaliyetleri ile gérsel modeller arasinda pozitif bir korelasyon
(r=0.534**, p-value=0.000) oldugunu goriiyoruz. Ayrica, satin alma kararmnin gorsel modellerle
pozitif bir iliskisi oldugunu (r=0.610**, p-value=0.000) gézlemliyoruz. Bu, pazarlama faaliyetleri ile
miisterilerin {irlin satin alma arasinda anlamli bir korelasyon oldugunu ve p-value <0.01 oldugunu
gostermektedir.

HO3, yukarida verilen sonuglara gore kabul edildi.

Icerik pazarlamas1 giiniimiizde rekabetin belirleyici bir faktordiir. Medya platformlarinda rakip
firmalarin iriinleri ve etkileyici pazarlama stratejileri, tiliketicilerin satin alma davranislarim
etkileyebilmektedir. Icerik pazarlamasi, hedef kitleye degerli ve ilgi ¢ekici icerik sunarak markalarin
fark edilmesini ve rekabet ortaminda 6ne g¢gikmasini saglamaktadir. Dogru bir sekilde tasarlanmis
icerikler, potansiyel miisterileri cezbetmekte, giiven olusturmakta ve markalarin iiriinlerini tercih
etmelerine yonlendirmektedir. Rakip firmalarin basarili igerik pazarlama stratejileri, tiikketicilerin satin
alma kararlarini etkileyerek markalar arasindaki rekabeti artirmaktadir. Bu nedenle, bir marka veya
isletme icin etkileyici icerikler olusturmak ve hedef kitleye ulasmak, rekabet avantaji elde etmek
acisindan bilylik 6nem tagimaktadir. Arastirmada da goriildiigli gibi icerik pazarlamasi dogru yapildigi
taktirde rakip isletmelerin miisterilerinin ilgini gekmektedir.

5. SONUC VE ONERILER

Kosova, igerik pazarlamasi igin pazarlama stratejileri gelistirmektedir. Icerik pazarlamasi, yerel
isletmeler tarafindan geleneksel pazarlama yontemlerinin sinirlamalarimin tstesinden gelmek igin
kullanilmaktadir. Strateji, markalarin etkilesim kurmasimi saglamaktadir. Kosova’daki pazar, igerik
pazarlamasindan etkilenmektedir. Isletmeler, hedefe ulasmak igin igerik pazarlamasmi kullanir.
Degerli ve ilgi ¢ekici icerik, markalar1 potansiyel miisterilerle bulusturabilmektedir.

Isletmelerin gelecekteki basarilarina ve siirdiiriilebilir biiyiimelerine ulasmalar1 i¢in igerik pazarlamasi
Kosova'da stratejik bir oOncelik haline gelmelidir. Bu sekilde Kosova'daki sirketler kendilerini
rekabette farklilastirabilir ve basarili olabilmektedir. Icerik pazarlamasinin Kosova’daki pazar rekabeti
iizerindeki etkisi bu caligmada incelenmistir. Sonuclar ayrica igerik pazarlama stratejilerinin
Kosova'daki isletmeler arasinda yaygin olarak kullanildigimi ve rekabet ortaminin Snemli 6lgiide
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iyilestigini gostermektedir. Igerik pazarlamasi, sirketlerin hedef kitleleriyle etkilesim kurmasina,
marka bilinirligini artirmasina ve rekabet avantaji elde etmesine olanak tanimaktadir.

Kosova'da icerik pazarlamasiin giderek 6nem kazandigin1 ve yerel isletmeler tarafindan tercih
edildigini ortaya koymaktadir. Geleneksel pazarlama ydntemlerinin sinirlamalarin1 agmak ve dijital
donisgiimiin sundugu firsatlar1 degerlendirmek isteyen isletmeler, igerik pazarlamasinin giliciinden
yararlanmaktadir. Isletmeler, degerli igerikler araciligiyla hedef kitlelerine daha etkili bir sekilde
ulagsmay1 hedeflemektedir. Bu strateji, markalarin rekabet ortaminda 6ne ¢ikmasini ve miisterilerle
daha gii¢lii baglar kurmasini saglanmaktadir.

Kosova'da igerik pazarlamasimin yerel isletmeler arasinda yaygin olarak kullanildigimi ve rekabet
ortammin &nemli Slciide arttigim gostermektedir. Icerik pazarlamasi, isletmelerin biiyiime ve
stirdiirtilebilir basar1 elde etmelerine yardime1 olmaktadir. Bu nedenle, Kosova'daki isletmelerin igerik
pazarlamasimi stratejik bir Oncelik olarak gormeleri ve potansiyelini tam anlamiyla kullanmalar
onemlidir.

Calismanin sonuclarina gore, icerik pazarlamasi stratejileri Kosova'daki isletmeler arasinda yaygin
olarak kullanilmaktadir. Ayrica, Kosova'da igerik pazarlamasinin pazar {tzerindeki etkisini
incelemekte ve igerik pazarlamasinin igletmeler i¢in 6nemli bir rekabet avantaji oldugunu ortaya
koymaktadir. Yerel isletmeler, geleneksel pazarlama yontemlerinin sinirlamalarin1 asmak ve dijital
doniisiimiin getirdigi firsatlar1 degerlendirmek icin igerik pazarlamasina yonelmektedirler.

Kosova'da rekabetin artmasiyla birlikte icerik pazarlamasi, markalar icin hayati bir rekabet avantaji
olarak tanitmustir. igerik pazarlamas, isletmelerin diger rakiplerinden ayrigsmasina ve marka otoritesini
giiclendirmesine yardimci olmaktadir. Miisteriler, degerli igerik sunan markalara daha olumlu tepki
verirken markaya giiven duyabilirler. Bu strateji, Kosova'da rekabetin artmasiyla birlikte markalar i¢in
kritik bir rekabet avantaji sunmaktadir. Icerik pazarlamasinin etkili bir sekilde uygulanmasi,
isletmelerin biiylimelerini siirdiiriilebilir bir sekilde saglamalarini daha derinlemesine baglantilar
kurmalarini miimkiin kilmaktadir.

Bu makalenin sonucuna gore, arastirmacilara ve akademik is diinyasiyla ilgilenenlere gelecekte neyi
arastirmalari gerektigi konusunda bazi 6nerilerde bulunabiliriz.

Icerik pazarlamasi stratejilerinin etkinligi elde edilmesi: Isletmeler arasinda igerik pazarlamasi
stratejilerinin ne Olgiide etkili oldugunu inceleyen calismalar yapilabilir. Bu calismalar, igerik
pazarlamasinin rekabetgilik {izerindeki etkisini belirlemeye yonelik nicel ve nitel arastirmalar
icerebilmektedir. Icerik pazarlamasi trendleri ve inovasyon arastirilmasi, igerik pazarlamasinda ortaya
cikan yeni trendler ve yeni uygulamalarin igletmeler tizerindeki etkilerini incelemek icin arastirmalar
yapilabilir. Isletmeler, bu calismalar sayesinde icerik pazarlama alanindaki en son gelismeleri takip
edebilir ve rekabetgi bir avantaj elde edebilmektedir. Igerik pazarlamasi ve sosyal medya’nin iligki
daha detayli incelenmesi, Kosova'daki isletmelerin sosyal medya kullanimini igerik pazarlama
stratejileriyle nasil iliskilendirdigini inceleyen arastirmalar yapilabilir. Bu aragtirma, isletmelerin igerik
pazarlamasinda sosyal medyay1 nasil kullanabilecegini ve miisteri etkilesimini nasil artirabilecegini
incelenmektedir.

Kapsamli bir igerik stratejisi olusturulmasi: Basarilt bir igerik pazarlamasi i¢in 6ncelikle kapsamli bir
icerik stratejisi olusturmaniz gerekir. Hangi tiir igerik lireteceginizi, hangi kanallarda yayinlayacaginizi
ve Olglimleme stratejinizi belirlemelisiniz. Sosyal medyay:1 etkin bir sekilde kullanilmali, Kosova’daki
isletmeler, igerik pazarlamasinin 6nemli bir pargasi olarak sosyal medyayr kullanmalidir. Sosyal
medya platformlarinda aktif olmak, icerigi paylasmak, etkilesimleri yanitlamak ve markanizin
goriiniirliigiine katkida bulunmak i¢in hayati 6nem tasmmaktadir.

Icerik pazarlama stratejilerinin uzun vadeli olmasi ¢ok onemlidir. Kosova sirketleri, yeni ve cekici
igerik iiretmeye devam etmelidir. Bu, markalarinin giincel kalmasini saglanmaktadir. Rakipleri ve
sektor trendlerini takip edilmesi: Kosova'da igerik pazarlamasi alaninda rekabetin artmasiyla birlikte,
sirketler rakiplerini ve sektordeki trendleri yakindan takip etmelidir. Rekabet analizi diizenli olarak
yapilmalidir, yeni fikirler bulmak, rakiplerini incelemek ve sektordeki gelismelere uyum saglamak
icin.
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Veri toplama yontemi, aragtirmanin odak noktasi anket yontemidir. Bununla birlikte, icerik
pazarlamasinin rekabet iizerindeki etkisini daha kapsamli bir sekilde degerlendirmek icin farkli veri
toplama tekniklerinin kullanilmasi faydali olabilir. Ornegin, derinlemesine miilakatlar veya odak
gruplar1 daha ayrintili ve kapsamli bilgi saglanmaktadir. Zaman Sinirlamasi, bu arastirmanin inceleme
stiresi dort aydir. Bununla birlikte, icerik pazarlamasiin rekabet iizerindeki etkilerini daha uzun siire
izlemek, zaman icindeki degisiklikleri ve sonuglar1 daha iyi anlayabiliriz.

KAYNAKCA

Agjensia Statestikore e Kosoves. (2023). Statistikat e Llogarive Kombétare Bruto Produkti Vendor.
Pristin: Agjensia Statestikore E Kosoves.

Ahmeti, B. (2015). Digital Marketing Insights And Opportunities In Kosovo. Digital Marketing
Insights And Opportunities In Kosovo, 20-27.

Akin, M. S. (2020). Odaklama: Steve Jobs Yo6netmi. Dergi Park, 4-8.

Arslan, D. (2018, 11 12). SPSS'de Bagimsiz Orneklem T-Testi (Independent Sample T-Test). Galloglu:
Https://Www.Galloglu.Com/Blog/Bagimsiz-Orneklem-T-Test-SPSS-Independent-Sample-T-Test
Adresinden Alindi

Asama. (2021). Asama: 2022’de icerik Pazarlamasi: Goz Ardi Edemeyeceginiz 11 Igerik Stratejisi.
Https://Sonrakiasama.Com/2022de-Icerik-Pazarlamasi-Goz-Ardi-Edemeyeceginiz-11-lcerik-Stratejisi/
Adresinden Alindi

Aslan , R., & Erdogan Tarakci, 1. (2022). Dijital Pazarlama Caginda Yiikselen Bir Trend: icerik
Pazarlamasinin Incelenmesi. Journal Of Business Research - Turk 14(1):1010-1022, 1010-1022.

Aygiin T, E. (2010). Letmenin Uugulandig1 Farklilastirma Stratejisinin Pazarin Kurumsal Degisimi
Uzerindeki Etkisi: Tiirkiye Kupon Pazar1 Ornegi. Dergi Park, 3-5.

Bajrami, H. (2020). Content Marketing Report: Insights Into The Kosovar Market. Pristina, Kosova:
Nstitute Of Marketing Research Kosovo.

Bank, T. W. (2019). Documents And Reports. The World Bank:
Https://Documents.Worldbank.Org/En/Publication/Documents-
Reports/Documentlist?Query=&Count_Key=474038&Majdocty Key=906674"658101  Adresinden
Alind1

Bayri, Y. D. (2020). Maliyet Liderligi Stratejisi A¢isindan Maliyet-Hacim Analizleri. Dergi Park-
Adnan Menderes Universitesi , 3.

Bellaga, M., & Memaj, P. (2023). Dinamika E Tregut Te Punes Ne Republiken e Kosoves. Fakulteti I
Ekonomise Departamenti “Matematike, Statistike, Informatik E Zbatuar ”, 67-75.

Blueberry. (2020, 2 3). Cevrimgi Pazarlamanin Onemi. Blueberry:
Https://Www.Blueberryproducts.Co.Uk/ Adresinden Alindi

BRENNER, M. (2020, 09 17). 5 Metrics To Measure Content Marketing Performanc. 5 Metrics To
Measure Content Marketing Performanc: Https://Marketinginsidergroup.Com/Content-
Marketing/Metrics-To-Measure-Content-Performance/ Adresinden Alindi

Brown, S., & Davis, C. (2018). The Role Of Content Marketing In Enhancing Competitive Advantage:
Evidence From The Kosovo Market. Journal Of Strategic Marketing, 10-30.

Cakirkaya, M. (2019). Icerik Pazarlama’simin Miisteri Sadakat: Uzerindeki Roli. Istanbul: Egitim
Yaymevi, 2019.

Cokal, Z., & Biiyiikkuru, M. (2018). Giincel Pazarlama Yontemlerinin Turizm Sektoriinde
Uygulanabilirligine Y6nelik Bir Degerlendirme. Dergi Park, 3-7.

101



Kosova Pazar:nda /cerik Pazarlamas:n:n Rekabetin Artzs: Uzerindeki Etkisi

D, C. (2019). Most Important Factors In Successful Campaigns Of Content Marketing In Italy In
2018. Most Important Factors In Successful Campaigns Of Content Marketing In Italy In 2018, 32.

Datareportal. (2022, 2 16). Digital 2022: Kosovo. Datareportal:
Https://Datareportal.Com/Reports/Digital-2022-Kosovo Adresinden Alindi
Datareportal. (2023, 2 14). Digital 2023: KOSOVO. Datareportal:

Https://Datareportal.Com/Reports/Digital-2023-Kosovo Adresinden Alindi

Denic, N. (2018). The Role Of Digital Marketing In Promotion Of Wine Fromap Kosovo And
Metohija. The Role Of Digital Marketing In Promotion Of Wine Fromap Kosovo And Metohija, 39-47.

Dijital, K. (2021). Kaf Dijital. igerik Danismanhig:: Https://Www.Kafdijital. Com/Icerik-Danismanligi/
Adresinden Alindi

Du Plessis, C. (2015). Academic Guidelines For Content Marketing: Research-Based
Recommendations For Better Practice. Lupcon Centre For Business Research, 12.

Egitim Ekonomisi. (2023, 5 21). Kosova Ile Egitim: Https://Egitimekonomisi.Org/Kosova-lle-Egitim-
Alanindaki-Is-Birligimizi-Guclendiriyoruz/ Adresinden Alindi

Ejupi, R. (2017). The Use Of Social Media As A Marketing Tool In Kosovo: Current Trends And
Opportunities. Academia. Edu Sayfasindan Alinmigtir, 20-50.

Ekonomik, B. (2020). Bulentini Ekonomik. Bulentini Ekonomik:
Https://Buletiniekonomik.Com/2021/06/Cilat-Jane-Tri-Kompanite-Lidere-Per-Internet-Ne-Kosove/
Adresinden Alindi

Ekonomisi, K. (2020). Anadolu. Kosova Ekonomisi: Https://Www.Ayed.Com.Tr/Kosova-Ekonomisi
Adresinden Alind1

Eren, M. (2014). Jenerik Rekabet Stratejilerin Firmalarin fhracat Performansina Etkisi. Journal Of
Yasar University, 6-8.

Fejza, E., & Bajrami, H. (2020). Market Analyses Of Marketing Strategies Of Industrial Producers
And Processors In Kosovo. International Journal Of Finance & Banking Studies (2147-4486) 8(4):49-
58, 49-58.

Gashi, R. (2016). Ndikimi | Menaxhimit Strategjik Ne rezultatet E Biznesit-Tregu I Kosoves(Rast
Studimi Kompanit E Medha). Universitetit Europian 7¢ Tiranés, 126-127.

Gashi, R., & Ahmeti, H. (2021). Impact Of Social Media On The Development Of New Products,
Marketing And Customer Relationship Management In Kosovo. Emerging Science Journal, 5(2):125-
138.

Gedik, Y. (2020). icerik Pazarlamasi: Teorik Bir Cerceve. Icerik Pazarlamasi: Teorik Bir Cerceve, 21.

Hanninen, H. (2015). Perceptions Of Content Marketing: Case Study On Finnish Companies.
University Of Jyvaskyla School Of Business And Economics, Master’s Thesis , 105.

Haziraj, L. (2020). Ndikimi I Marketingut Pérmes Mediave Sociale Tek Kompanité Prodhuese N&
Kosové". University For Business And Technology - UBT, 29.

Istanbul, K. (2020, 9 22). Kosova Dijital Pazarlama. Koperatiff istanbul:
Https://Www.Koperatiff. Com/Kosova-Dijital-Pazarlama/ Adresinden Alindi

Karakiilah, D. O. (2020). Biyoistatistik Korelasyon Analizi. Ege Universite Dernegi, 1-30.

Koperatiff. (2018, 4 6). Kosova Dijital Pazarlama. Koperatiff: Https://Www.Koperatiff. Com/Kosova-
Dijital-Pazarlama/ Adresinden Alindi

Kosova'da Universite. (2020). Www.Kosovadauniversite.Com:
Https://Www.Kosovadauniversite.Net/Kosova-Ekonomisi/ Adresinden Alindi

102



Editon Shala & Evrim /ldem Develi

Loesche, D. (2020, 9 16). What's The Best Indicator For Successful Content? What's The Best
Indicator For Successful Content?: Https://Www.Statista.Com/Chart/8380/Best-Indicators-For-
Successful-Content Adresinden Alindi

Marketing, D. (2022, 3 2). Njé Qasje E Re Ndaj Shérbimeve Té Marketingut Né Internet. Digital
Marketing: Https://Grow.Al/Marketingu-Dixhital/ Adresinden Alindi

Melkadze, A. (2020, 09 25). Annual Net Revenue From Content Marketing In Russia From 2013 To
2018. Annual Net Revenue From Content Marketing In Russia From 2013 To 2018:
Https://Www.Statista. Com/Statistics/1025220/Russia-Content-Marketing-Net-Revenue/  Adresinden
Alind1

Ministry Of Industry, Entrepreneurship And Trade. (2023, 2 8). Agjensia Per Pronesi Industirale.
Repubilka E  Kosoves  Ministria E  Tregtis Dhe  Industris:  Https://Kipa.Rks-
Gov.Net/Page.Aspx?Id=1,48 Adresinden Alindi

Morina, V. (2017). Yeni Pazara Girmek Igin Yéneticilerin Karar Verme Siireci: Kosova Pazarmna
Giren Tiirk Isletmeleri Ornegi. Docplayer , 31.

Patel, N. (2020, 09 16). 5 Obvious Content Marketing Strategies Most Companies Overlook. 5
Obvious Content Marketing Strategies Most Companies Overlook:
Https://Contentmarketinginstitute. Com/2015/07/Content-Marketing-Strategies-Overlook  Adresinden
Alind1

Peker, A., & Kerse, G. (2016). Porter’in Jenerik Rekabet Stratejileri Ve Performans iliskisi; Aksaray
ili Organize Sanayi Bolgesi Ornegi. Manas Sosyal Arastirmalar Dergisi, 2-5.

Pira, J. (2020). Roli I Marketingut Ne Ndermarrjet e Kosoves — Sektori Ushgimor. Universiteti |
Prishtines, 26-30.

Plessis, D. (2017). The Role Of Content Marketing In Social Media Content Communities. South
African Journal Of Information Management, 19(1), 1-7., 19.

Pristine Biyiikel¢iligi Ticaret Misavirligi. (2022). Kosova Ekonomik Ve Ticari Degerlendirme
Raporu. T.C. Pristine Biiyiikel¢iligi Ticaret Miisavirligi, 6-7.

Pristine Ticaret Miisavirligi. (2023, Ocak-Mart). Kosova Ekonomik Ve Ticari Degerlendirme Raporu.
Kosovanin Ticaret Bakanlig: Https://Ticaret.Gov.Tr/Y urtdisi-
Teskilati/Avrupa/Kosova/Raporlar/Musavirlik-Raporlari Adresinden Alindi

Rks, A. (2022, September 1). Vierésimi | Popullsisé. Ask.Rks: Https://Ask.Rks-Gov.Net/Sg/Agjencia-
E-Statistikave-Te-Kosoves/Sociale/Vleresimi-1-Popullsise Adresinden Alindi

Seotactica. (2022). Agjencia E Marketingut Dixhital - TACTICA. Tactica: Https://Seotactica.Com/Sg/
Adresinden Alindi

Shala, G., & Hysen, P. (2018). Kosovo Country Diagnostic: Private Investment Challenges And
Opportunities. Kosovo Country Diagnostic: Private Investment Challenges And Opportunities, 19-30.

Smith, J. (2019). The Impact Of Content Marketing On Competitiveness In The Local Market: A Case
Study Of Kosovo. Journal Of Marketing Research. The Impact Of Content Marketing On
Competitiveness In The Local Market: A Case Study Of Kosovo. Journal Of Marketing Research, 13-
27.

Solutionz B2B. (2021). Solutionz Marketing: Https://Solutionz.Marketing/B2b-Icerik-Pazarlamasi-
Nedir-Ne-Fayda-Saglar-B2b-Icerik-Stratejileri-Nelerdir/? Adresinden Alind1

Statistics, S. (2022). Complete Dissertation By Statistics Solutions. Complete Dissertation By
Statistics Solutions: Https://Www.Statisticssolutions.Com/Cronbachs-Alpha/ Adresinden Alindi

Stélb, G. S. (2017). Michael Porter’in Rekabet Stratejileri Ve Modelleri ile Rekabet Analizi:
Diisseldorf Konaklama Sektoriinde Bir Alan Arastirmasi . Sosyal Bilimler Enstitiisii , 20-45.

103



Kosova Pazar:nda /cerik Pazarlamas:n:n Rekabetin Artzs: Uzerindeki Etkisi

Sunar, H. (2020). Is Yapma Rehberi 5 Kosova. Dis Ekonomik Iliskiler Kurulu -Arastirma Ve Is
Gelistirme Koordinatérii Hakkr Sunar Tarafindan, 10-40.

Tastepe, O., & Soba, D. (2022). Teorik Cergevede Icerik Pazarlamasi Ve Orneklerine Iliskin Bir
Inceleme. Uluslararasi Akademik Fikir Arastirma Dergisi, 4-5.

Tezcan S, G. (2017). Temel Epidemiyoloji. Tirkiye: Hipokrat Kitabevi.

Ticaret Bakanligi. (2023). Kosova Pazar Bilgileri. Pristine: T.C. Ticaret Bakanligi Uluslararasi
Anlagmalar Ve Avrupa Birligi Genel Miidiirligii.

Tuic Akademi. (2021, 9 8). NATO nun Kosova Miidahelesi: Birlesmis Milletler Sarti1 Ve Koruma
Sorumlulugu lle Bir Bakig: Https://Www.Tuicakademi.Org/Natonun-Kosova-Mudahelesi-Birlesmis-
Milletler-Sarti-Ve-Koruma-Sorumlulugu-lle-Bir-Bakis/ Adresinden Alind1

Tiirkiye Cumhuryeti Dugsisleri Bakanlig. (2020, 8 1). Www.Mfa.Gov.Tr:
Https://Www.Mfa.Gov.Tr/Sub.Tr.Mfa?B4fad171-653d-4da2-960a-5b0d956781a0 Web Adresinden
Alind1

Uka, M., & Demukaj, P. (2020). Start-Ups Through The Lens Of Marketing: The Importance Of
Branding For Start-Ups And Brand Awareness. Thesis. Rochester Institute Of Technology. , 17-57.

Wilson, L. (2017). The Effect Of Content Marketing On Customer Engagement: A Study Of Small
And Medium Enterprises In Kosovo. Journal Of Business And Entrepreneurship, 12-20.

Zehra Tan, D., & Oztiirk, M. (2018). Porter’in Rekabet Stratejileri: Safranbolu Turizm Isletmelerinde
Bir Uygulama. ACU Uluslararas: Sosyal Bilimler Dergisi, 4-5.

104



Istanbul Ticaret Universitesi Dus Ticaret Dergisi, 2023, Cilt 1, Say: 3 sf:105-114

Arastirma Makalesi Doi: 10.5281/zen0d0.8378025

TURKIYEDE DOGAL TAS SEKTORU VE REKABET GUCU?

1. Abdurrahman Kaptan? ORCID No 0009-0001-0021-1321
2. Mubhittin Adigiizel® ORCID No 0000-0002-4747-6511
Basvuru Tarihi: 31.07.2023 Kabul Tarihi: 01.08.2023 Yayin Tarihi: 26.09.2023
OZET

Diinya ticaret hacminin artmasi, mevcut iletisim kanallarin etkin bir sekilde kullanilmasi, lojistik
hizmetlerinde kalitenin artmasi iilkeler arasinda var olan rekabeti daha da arttirmistir. Kronik cari agik
sorunu yasayan Tiirkiye i¢in dogal tag sektoriindeki rekabetgiligin irdelenmesi 6nem tagimaktadir. Bu
amacla arastirmada Tiirkiye dogal tas sektoriiniin rekabet giicii 2012-2022 yillar1 arasindaki donem
icin incelenmigtir. Rekabet giiciiniin oOl¢iilmesi i¢in hesaplamalart Aciklanmis Karsilagtirmali
Ustiinliikler (AKU) yéntemi kullanilmistir. Calismada irdelenen 15 cesit dogal tastan; 12 cesidinde
Tiirkiye’nin rekabet giicii yiliksek olmakla birlikte 3 c¢esidinde rekabet giicliiniin olmadig1 tespit
edilmistir. Dogal tag sektoriinde iilkemizin rekabet giiciinii artirmak i¢in rezerv bakimindan zengin
dogal taslarmn iglenerek ihrag edilmesi 6nem arz etmektedir.

Anahtar Kelimeler: Dogal Tas, Mermer, Rekabet Giicii, Madenler, Rekabet Giiciiniin Olgiilmesi.

NATURAL STONE INDUSTRY AND COMPETITIVENESS IN TURKEY
ABSTRACT

The increase in the volume of world trade, the effective use of existing communication channels, the
increase in the quality of logistics services have further increased the competition existing between
countries. It is important to examine the competitiveness in the natural stone sector for Turkey, which
has a chronic current account deficit problem. For this purpose, the competitiveness of the Turkish
natural stone sector has been examined in our research for the period between 2012-2022 Dec. In
order to measure the competitive power, the Comparative Advantages (BATTERY) method, the
calculations of which were explained by us, was used. Of the 15 types of natural stones examined in
our study, it was found that Turkey's competitive power is high in 12 types, but there is no competitive
power in 3 types. In order to increase the competitiveness of our country in the natural stone sector, it
is important to process and export natural stones rich in reserves.

Keywords: Natural Stone, Marble, Competitiveness, Mines, Measuring Competitiveness.
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Turkiyede Dogal Tag Sektorii ve Rekabet Giicii

1. GIRIS
Insanoglunun yaratildig1r andan itibaren iki ihtiyaci &n plana ¢ikmustir. Bunlardan ilki beslenmek
ikincisi ise barinmaktir. Beslenmek ihtiyacim1 karsiladiktan sonra kendilerine barinacak yerler

bulmuslar ve bulduklar1 yeleri dogal tas ya da seramik gibi malzemeler kullanarak siislemislerdir.
Gilintimiize gelindiginde ise dogal taslarin gdsterisin en 6nemli gostergesi haline geldigi goriilmektedir.

Dogal taglara ilginin bu kadar artmasi rezervleri olan iilkelerin ekonomik anlamda gelismesine olumlu
yonde etki etmektedir. Dogal taslar tiim diger mallar gibi dis ticarete konu olmakta ve diinya
ticaretinde iilkeler arasinda rekabet yasanmaktadir. Rezervi ve gesitliligi yiiksek olan iilkelerin diger
tilkelere gore rekabet istiinliigiinii elinde bulduracagi sdylenebilir. Ancak rezervin ve ¢esidin fazla
olmasi rekabet {istliiglinii tek basina saglamamakta, mevcut rezervleri isleyebilecek teknolojik yapinin
olmas1 ve basarili sekilde pazarlayabilmek rekabet iistiinliigi icin gerekli olmaktadir. Tiirkiye’'nin
dogal taslarin birgok ¢esidinde dnemli miktarda rezerve sahip oldugu bilinmektedir. Kronik cari agik
sorunu yasayan iilkemiz i¢in dogal tas sektoriindeki rekabetciligimizin irdelenmesi 6nem tagimaktadir.
Bu amagla arastirmamizda Tiirkiye dogal tas sektdriiniin rekabet giici 2012-2022 yillart arasindaki
donem i¢in incelenmistir. Calismada rekabet giicii dl¢iimiinde A¢iklannus Karsilastirmali Ustiinliikler-
AKU (Reveald Comparative Advantage- RCA) yontemi kullanilarak lgiilmiistiir. 2012-2022 dogal
tag ithalat ve ihracat rakamlari Maden Tetkik ve Arama Kurumunun ilgili yillara ait maden dis ticareti
raporlarindan alinmistir (MTA, 2012-2022).

Bu ¢aligmanin ilk béliimiinde dogal tas sektdrii tanimlanmaktadir. ikinci boliimde Tiirkiye’nin dogal
taslardaki ekonomik ve rezerv durumu incelenmektedir. Ugiincii boliimde rekabet giicii kavrami 6zetle
irdelenmistir. Dordiincii boliimde ise Tirkiye’nin dogal tas sektoriindeki rekabet giicli hesaplamalari
cer¢evesinde farkli {iriin ¢esitlerindeki rekabet giicii ortaya konulmustur. Son boélimde sonug ve
degerlendirme yer almaktadir.

2. KAVRAMSAL CERCEVE

2.1. Dogal Tas ve Dogal Taslarin Siniflandirilmasi

Dogal tas, olusunda dogal yollarin etkili oldugu olustugu yerden ¢ikarilarak g¢esitli islemlerden gerecek
yapi islemlerinde kullanima hazir hale getirilin ya da kullanilacagi amag¢ dogrultusunda sekil verilen
taglar seklinde tanimlanabilir. Dogal yas kavrami cok genis alami kapsadigi i¢in farkli farkli
tanimlarmin olmas1 muhtemeldir(Giingdr ve Aydogan, 2016:26).

Dogal taglar genel olarak ii¢ sekilde smiflandirilir. Bunlar Magmatik Kayaclar (Pliitonik (derinlik
kayalar1), Volkanik kayaglar (ylizey kayalari), Sedimanter kayaclar (tortul-cokel) ve metaformik
kayaclar seklinde ayrilmaktadir (Karahan, 2018:4).

2.1.1. Magmatik Kayaclar

Yeryiiziine ¢ikan veya soguma imlani olusan magma ile mineraller tepkimeye girerek yeni bir kayag
olusturmaktadir. Magmatik kayagclar iki sekilde olusmaktadir. Bunlardan ilki yeryliziine ulasamayan
magmanin yer kabugunun altinda sogumasi ile olusmaktadir bu sekilde olusan kayaglara sokulum
kayaclar1 denilmektedir. ikinci olarak yeryiiziine ulasan magmanin sogumasi sonucunda piiskiiriik
kayaclar olugsmaktadir. Sokulum kayaglarina yer altinda olustuklar igin derinlik kayaclar1 da
denilmektedir. Yer kabugunun disina olusan kayaglara ise yilizey kayaglari da denilmektedir
(Geng,2015:5).

2.1.2. Sedimanter (Tortul) Kayaclar

Tortullasma sonucunda olusan kayaglar genellikle tabakali bir yapidan olusurlar ve biinyesinde
fosilleri barindirmaktadir. Bu tip kayaglarin olugmasi igin iki etmenin bir araya gelmesi gerekmektedir.
Bunlar tasima ve depolama etmenleridir (Giircan, 2006:6) Tortul kayaglarin olusmasi dort kademeden
olusmaktadir. Bu kademler, erozyon, tasima birikme ve sikismadir. Tortul kayaglarin genellikle dis
kuvvetlerin agindirmasi ya da biriktirmesi sonucunda olusmaktadir. Meydana gelen bu birikimler
gevsek bir yapiya sahiptirler daha sonraki asamada ¢evreden uygulanan basing sonucunda aralarindaki
bosluklar ortadan kalkar ve tortul kayaglar meydana gelir (Kaya, 2009:6).
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2.1.3. Metamorfik Kayaclar

Metamorfik kayaclar, yer kabugunda yiiksek sicaklik, yliksek basing ve/veya kimyasal degisimlerin
etkisi altinda, baslangicta bagka bir kaya tilirlinden (sedimanter veya magmatik kayaclar) doniiserck
olusan kayaclardir. "Metamorfik" terimi, Yunanca "meta" (degisme) ve "morphos" (sekil)
kelimelerinden gelir ve bu kayaglarin mevcut kosullar altinda baska bir kaya tiirinden doniiserek
olustugunu ifade eder (Hozatlioglu, 2018:12).

2.2. Tiirkiye Dogal Tas Rezervleri

Tiirkiye, zengin dogal tas rezervleriyle taninan bir iilkedir. Bu dogal taslar, mimari yapilar, i¢
mekanlar, doseme, heykeller, anitlar ve ¢esitli endiistriyel amagclar i¢in kullanilmaktadir. Tiirkiye'nin
cesitli bolgelerinde farkli tiirlerde dogal taslar bulunmaktadir. Tiirkiye’nin ulasim aginin gelismis
olmast var olan rezervin diinyanin birgok iilkesine kolayca ulagsmasina olanak tanimaktadir. (Bilim,
v.d, 2018:117). Ulkemizde 2021 yilinda 18,25 milyon ton II (b) grubu dogal tas iiretilmis olup bunun
%71,58’si mermer, %19,52’si traverten, %2,91°1 granit, %2,88’i mozaik kayrak vb. dekoratif tas,
%1,36°s1 bazalt, %0,98’1 andezit, %0,10’u serpantin, %0,37’si ignimbirit, %0,20’si oniks, %0,06’s1
diyabaz ve %0,04’1 ise yapitaglarindan olugsmaktadir.

2.2.1. Tiirkiye Dogal Tas Sektoriiniin Ekonomik Boyutu

Ulkemizin bulundugu cografi konum nedeniyle dogal tas rezervi agisindan zengin bir konumda oldugu
goriilmektedir. Ulkemiz, Maden Tetkik ve Arama (MTA) Genel Miidiirliigii tarafindan yapilan
arastirmalara gore tilkemizde 5,1 milyar m3 diger bir ifade ile 13,9 milyar ton muhtemel dogal tas
rezervine sahip oldugu diisiiniilmektedir. Ulkemizde bulunan bu rezervi mermer, kiregtast ve
travertenlerden olustugu goriilmektedir. Tespit edilen ve tahin edilen rezervler disiintildiigiinde diinya
rezervlerinin yaklasik %33 liik bir kismimin Tiirkiye’de oldugu gériilmektedir (Ozoguz, 2019:88).

2.2.2. Tiirkiye Dogal Tas Sektoriiniin Genel Durumu

Ulkemizde dogal taslar sektoriiniin gelisimi ¢ok uzun yillar yavas bir sekilde ilerlemistir. 1980°li
yillarla birlikte ingaat sektorii canlanmaya baglamistir. Bu sektoriin canlanmaya baglamasi ile birlikte
dogal tas sektorii de hareketlenmeye baslamistir. Rezervlerin bolgelere gore dagilimi, Ege Bolgesi
%32, Marmara %26, I¢ Anadolu % 11, Dogu Anadolu, Giineydogu Anadolu, Karadeniz ve Akdeniz
Bolge’si %31 seklinde oldugu goriilmektedir. Dogal tas sektdriinde yaklasik olarak 1.500 adet tas
Ocagi, 2.000 civar isletme, orta ve kiigiik 6l¢ekli 9.000 atdlye faaliyet vermektedir. Ttiim bu tesislerde
yaklagik olarak 300.000 kisin istihdam edildigi goriilmektedir. Ulkemizde iiretim genel olarak bes
bolgeye yayilistir bu bolgelerde gerceklestirilen iiretim toplam tiretimin % 65‘ini olusturmaktadir
(Ticaret Bakanhigi, 2021: 1).

2.3. Rekabet Giicii Kavrami

Rekabet, Tiirkce dilinde "rakipler arasindaki yaris" veya "karsilastirmali miicadele" anlamina
gelmektedir. Rekabet, ¢ogu zaman daha iyi sonuglar elde etmek, pazar payimi artirmak, istiinliik
saglamak, basariya ulasmak veya birincilik elde etmek amaciyla gergeklesir. Rekabet, katilimcilarin
yeteneklerini, stratejilerini ve kaynaklarini kullanarak digerlerini geride birakmaya ¢aligtig1 bir siiregtir
(Cop, 2020:135). Rekabet kavrami, Tiirk Dil Kurumu tarafindan ayni amaci giden kimseler arasindaki
cekisme, yarisma ve yaris’ tanimlanmustir. iktisadi olarak ise ‘herhangi bir etkinlik alaninda ayr1 ayri
kisi ya da gruplar arasinda siirdiiriilen iistlin olma miicadelesi’ olarak ifade edilmistir
(https://sozluk.gov.tr/, 2023).

Rekabet giicii, bir sirketin veya bir iiriiniin, pazar kosullarinda diger rakiplere kiyasla basariyla rekabet
edebilme yetenegidir. Bir bagka deyisle, rekabet giicii, bir igletmenin veya bir {irliniin digerlerine gore
avantajli bir konuma sahip olma kabiliyetidir. Rekabet giicii, 6zellikle is diinyasinda, basar1 ve
siirdiiriilebilirlik i¢in kritik bir éneme sahiptir (Inan, 2019:76).

Rekabet giicii dl¢limii firma, endiistri/sektor ve iilke diizeyinde Ol¢iilebilmektedir (Adigiizel, 2011).
Caligmamizda Tiirkiye’nin dogal tas iiriinlerindeki rekabet gilicii sektor diizeyinde Aciklanmig
Karsilastirmali  Ustiinliikler-AKU (Reveald Comparative Advantage- RCA) ydntemi kullamlarak
Olciilmiistiir.
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2.3.1 Rekabet Giicii Olciimii Yontemi

Balassa (1965) tarafindan literatiire kazandirilmis AKU (RCA) yonteminin, Vollrath (1987 ve 1991)
tarafindan ortaya atilan goreli ithalat avantaji {izerine katkilari ile son halini alan AKU endeksine gore,
Tiirkiye’nin 2012-2022 dogal tas sektoriiniin rekabet giicli incelenmistir. Vollrath’in AKU hesaplama
yontemi asagidaki gibidir. i iilkesinin j malinda

AKU = [In (Xij / Xit) - In [(Mij / Mit)

AKU = In ((Xij / Xit) /(Mij / Mit))

Xij =j malinin toplam ihracati

Xit = Ulke toplam ihracati

Mij = Ulkenin j malmin toplam ithalati

Mit = Ulkenin toplam ithalat1

Calismamizda Tiirkiye'nin sanayi sektoriiniin diinyaya ihracat1 ile, Tiirkiye'nin sanayi sektoriiniin
diinyadan ithalati dikkate alinacagindan, formiildeki iilke indisi olan (i), her bir sektor (j) icin sabittir
ve ihmal edilebilir. Bu durumda formiiliin yeni hali,

AKU = 1n [(Xj / Xt) / (Mj / Mt)] olacaktir.

AKU degerinin daha da hassas oleimii ve bir endeks olarak ifade edebilmek i¢in esitligin sag tarafi
100 ile carpilirsa, formiiliimiiz, AKU = (In [(X] / Xt) / (Mj / M1)])*100 halini alacaktur. AKU > 50 ise
bu fasilda rekabet giicti oldugu veya yiiksek oldugu, AKU degeri; -50 < AKU< 50 arasinda ise rekabet
giiciiniin sinirda oldugu, AKU < -50 durumunda ise rekabet giiciiniin olmadig1 veya diisiik oldugu
kabul edilmektedir (Adigiizel ve Sengiiler, 2019:1540).

3. TURKIYE’NIiN DOGAL TAS SEKTORUNDEKI REKABET GUCU BULGULARI

Caligma kapsaminda dogal taslar katagorisinde; tuz, kiikiirt, ham mermer, islenmis mermer, ham
granit, islenmis granit, kumlar, kuvars, kuvartis, ¢akil taslar, kire¢ ve kireg taslari, tag komiirdi, alg1
ve al¢1 taglar, ham kayagan tasi, islenmis kayagan tasi i¢in rekabet giicli hesaplanmustir.

3.1. Tuz

Dogal taglar katagorisinde bulununa tuz i¢in, Tiirkiye’nin rekabet giicli Tablo 1°de goriildiigii gibi
degiskenlik arz etmekle birlikte Tiirkiye’nin tuzda rekabet giicii oldugu goriilmektedir.

Tablo 1. Tuz 2012 — 2022 Yillar1 Aras1t AKU Degerleri

Dogal 2012 | 2013 2014 2015 | 2016 2017 2018 2019 2020 2021 2022
Tas

Tuz 55,23 | 246,94 | 257,33 | 36,51 | 261,43 | 117,84 | 121,77 | 189,71 | 24555 | 244,44 | 289,85

Dogal taslar katagorisinde bulununa tuz igin, Tiirkiye’nin 2012 yilinda AKU degeri +55,23 olarak
gerceklesmistir. 2012 yili i¢in diisiik rekabet giiciiniin oldugu goriilmektedir. 2013 ve 2014 yillarinda
rekabet giicii yiikselmistir. 2015 yilinda AKU degeri +36,51 olarak simir degerler arasinda yer almustir.
2015 yilindan sonra AKU degeri giderek artmis ve 2022 yilinda +289,85 olarak hesaplanmustir. Tuz
i¢in Turkiye’nin rekabet gilicii yiiksektir.
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Tablo 2. Kiikiirt 2012 — 2022 Yillar1 Aras1t AKU Degerleri

Dogal Tas 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Kiikiirt -56,45 | -43,37 | -36,18 | -9,36 -59,70 | -21,72 | -52,42 | -56,74 | -26,04 | -21,61 | 30,77

Tablo 2°de yer alan kiikiirt igin AKU degerlerine bakildiginda, 2012, 2016 ve 2019 yillarinda rekabat
giicliniin sinir degerlerin hemen altinda diger yillarda sinir degerler igerisinde oldugu goriilmektedir.
Kiikiirt i¢in Tiirkiye’nin rekabet giiciiniin sinir degerler arasinda olmakla birlikte genel olarak AKU
degerlerinin negatif degerli oldugu hesaplanmistir.

Tablo 3. Ham Mermer 2012 — 2022 Yillar1 Arast AKU Degerleri

Dogal Tas 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Ham 728,06 | 680,23 | 614,25 | 628,35 | 636,29 | 637,07 | 605,97 | 543,13 | 526,07 | 527,55 | 472,19
Mermer

Dogal taslar katagorisinde bulununa ham mermer i¢in, 2012 - 2022 yillar1 arasinda Tiirkiye’nin diinya
pazarinda yiiksek rekabet giiciine sahip oldugunu belirlenmistir. 2012 yilinda +728,06 . ile donemin en
yiiksek AKU degerini almistir. daha sonraki yillarda rekabet giiciiniin giderek gerileyerek 2022 yilinda
+ 472,19 oldugu goriilmektedir. Ham mermer i¢in Tiirkiye’nin yiiksek rekabet giicii olmakla birlikte
son 11 yildir hemen her yil gerilemektedir.

Tablo 4. islenmis Mermer 2012 — 2022 Yillar1 Arast AKU Degerleri

Dogal Tas 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Islenmis 389,31 | 355,37 | 370,91 | 379,97 | 372,79 | 382,25 | 360,86 | 422,15 | 378,88 | 389,35 | 395,94
Mermer

Islenmis mermer katagorisinde yillar bazinda AKU degerlerine bakildiginda, Tiirkiye’nin 2012-2022
doneminde yiiksek rekabet giiciine sahip oldugu goriilmektedir. Dénem boyunca AKU degerlerinin +
355,37 ile +422,15 arasinda yer aldig1 hesaglanmistir. Tiirkiye islenmis mermer kategorisinde yiiksek
rekabet giiciine sahiptir.

Tablo 5. Ham Granit 2012 — 2022 Yillar1 Arast AKU Degerleri

Dogal Tas | 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Ham 101,99 | 9,17 46,03 84,34 | 147,83 | 121,69 | 316,30 | 338,18 | 390,58 | 392,02 | 568,78
Granit

Tablo 5° de goriildiigii gibi ham granit katagorisinde 2012 yilinda AKU degeri +101,99 2013 yilinda
+9,17 olarak gerceklesmistir. 2014’ten itibaren 2022 yilina kadar AKU degerleri giderek yiikselmistir.
2022 yilinda AKU degeri +568,78 olarak gerceklesmis ve son 11 yilin en yiiksek seviyesine
ulagmistir. Ham granit katagorisinde Tiirkiye’ nin yiiksek rekabet giicline sahip oldugu tespit edilmistir.
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Tablo 6. Islenmis Granit 2012— 2022 Yillar1 Arast AKU Degerleri

Dogal Tas 2012 2013 2014 2015 2016 2017 2018 2019 2020 | 2021 | 2022

Islenmis - - - - - -

Granit 186,38 | 214,03 | 249,71 | 269,23 | 309,67 | 282,53 | 183,61 | 133,93 | 87,07 | 61,42 | 11,28

Tablo 6’ da yer alan islenmis granitin AKU degerleri baglaminda Tiirkiye’nin bu iiriinde rekabet
giicliiniin olmadig goriilmektedir. 2012-2021 yillar1 arasinda rekabet giiciiniin -50 degerinin altinda
oldugu ve bu donemde rekabet giiciiniin olmadig1 degerlendirilmistir. 2022 yilinda ise AKU degeri -
11,28 olarak sinir degerler arasinda yer almistir.

Tablo 7. Kumlar 2012 — 2022 Yillar1 Aras1t AKU Degerleri

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 202 2
Dogal
Tas

Kumlan -48,96 | -68,40 | -104,46 | -123,32 | -144,64 | -169,06 | -161,00 | -161,43 | -145,56 | -154,97 | -169,37

Dogal taslar katagorisinde bulununa kumlar icin, Tablo 7’deki son 11 yiln AKU degerleri
irdelendiginde Tiirkiye’nin kumlar kategorisinde rekabet giiciiniin olmadig1 goriilmektedir. 2012-2022
déneminde AKU degerleri — 48,96 ile — 169,37 degerleri arasinda olmustur.

Tablo 8. Kuvars 2012 — 2022 Yillar1 Arast AKU Degerleri

Dogal Tas 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Kuvars 411,22 | 412,99 | 436,55 | 484,85 | 491,10 | 510,74 | 418,02 | 396,90 | 459,76 | 593,61 | 645,24

Tablo 8°de yer alan kuvars igin 2012-2022 dénemi AKU degerleri yorumlandiginda Tiirkiye’nin
yiiksek rekabet giiciine sahip oldugu goriilmektedir. 2012 yilinda AKU degeri +411,22 olurken 2022
yilinda +654,24 olarak gergeklesmis ve son 11 yilin en yiiksek degeri olmustur.

Tablo 9. Kuvartis 2012 — 2022 Yillar1 Arast AKU Degerleri

Dogal Tas 2012 | 2013 2014 2015 2016 2017 | 2018 2019 | 2020 | 2021 | 2022

Kuvartis 533,10 (67,34 321,97 | 361,09 | 398,27 29,26 | 501,13 | 1,80 [18,12 29,49 | 398,79

Tablo 9’ da yer alan kuvartis’in AKU degerleri 2012 yilinda +533,10 olarak gerceklesmistir. 2013
yilinda AKU degeri +167,34 olmus, 2014 yilindaki 321,97 den 2016 yilinda 398,27 ‘ye yiikselmistir.
2017 yilinda AKU degeri -29,26 olarak smir degerler arasinda gergeklesmistir. 2018 yilinda ise AKU
degeri +501,13 olmustur. 2019 - 2021 arasi sinir degerler arasinda iken 2022 yilinda AKU degeri
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+398,79 olarak gergeklesmistir. Kuvartis dogal tasi i¢in Tiirkiye’nin rekabet giicii bazi1 yillar sinir
degerler arasinda olsada genelde yiiksek rakabet giicli hesaplanmustir.

Tablo 10. Cakil Taglar 2012 — 2022 Yillar1 Arast AKU Degerleri

Dogal Tas | 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Cakil 279,15 | 315,73 | 274,15 | 253,01 | 335,46 | 316,89 | 362,08 | 409,05 | 363,21 | 343,61 | 352,96
Taslan

Cakil taslar i¢in 2012-2022 doneminde Tiirkiye’nin rekabet giicii giderek yilikselmis 2019 yilinda
AKU degeri +409,05 olmus ve 2022 yilinda 352,96 olarak gerceklesmistir. Cakil taslar1 igin
Tiirkiye’nin rekabet giicii yliksektir.

Tablo 11. Kirec ve Kirec Taslar1 2012 — 2022 Yillar1 Aras1t AKU Degerleri

Dogal Tas | 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Kire¢ ve | 369,87 | 321,86 | 335,42 | 332,77 | 301,42 | 266,91 | 280,59 | 311,04 | 365,66 | 289,88 | 320,77
Taslan

Dogal taglar katagorisinde bulununa kire¢ ve kireg taslart igin, 2012-2022 doéneminde Tiirkiye’nin
rekabet giicii AKU degerleri + 266,91 ile +369,87 arasinda degismistir. Tiirkiye nin kire¢ ve kireg
taglar1 icin rekabet giiciiniin yiiksek oldugu goriilmektedir.

Tablo 12. Tag Kémiirii 2012 — 2022 Yillar1 Arast AKU Degerleri

Dogal Tas 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Tas - - - - -
Komiirii 904,47 | 758,59 | 591,52 | 508,08 | 605,18 | 547,47 | 578,86 | 624,37 | 517,66 | 451,60 | 372,28

Tablo 12°de yer alan AKU degerlerine gore Tiirkiye nin rekabet giicii tas kémiiriinde 2012-2022
doneminde — 372.28 ile +904,47 arasinda degismistir. Tas kOmiiriinde donemin tamaminda
Tiirkiye’nin rekabet giiciiniin olmadig goriilmektedir.

Tablo 13. Alg1 ve Alg1 Taslar1 2012 — 2022 Yillar1 Aras1t AKU Degerleri

Dogal 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Tas

Alc1  ve | 28801 | 289,82 | 271,26 | 248,70 | 219,87 | 238,35 | 234,78 | 302,24 | 353,68 | 359,11 | 351,86

Taslan

Alg1 ve alg1 taglar igin, 2012-2022 doneminde Tiirkiye nin rekabet giicii AKU degerleri + 219,87 ile
+359,11 arasinda degismistir. Tiirkiye’nin al¢1 ve algi taslan icin rekabet giicliniin yiiksek oldugu
goriilmektedir.
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Tablo 14. Ham Kayagan Tas1 2020 — 2022 Yillar1 Aras1t AKU Degerleri

Dogal Tas 2012 2013 2014 2015 2016 2017 2018 2019 | 2020 | 2021 2022

Kayagan 93,08 136,84 251,27 188,79 | 152,84 | 146,18 | 145,03 | 52,49 | 48,77 | 218,91 | 279,54
Tas1

Tablo 14°te yer alan degerlere gére ham kayagan tasi i¢in, 2012-2022 déneminde Tiirkiye’nin rekabet
giicii AKU degerleri 2019 ve 2020 yillar1 disinda siirekli artnustir. 2012 yilinda + 93,08 olan AKU
degeri 2022 yilinda 279,54 olmustur. Tiirkiye’nin ham kayagan tasi icin rekabet giiciiniin yiiksek
oldugu goriilmektedir.

Tablo 15. islenmis Kayagan Tas1 2020 — 2022 Yillar1 Aras1t AKU Degerleri

Dogal Tas 2012 2013 2014 2015 2016 2017 | 2018 | 2019 2020 2021 2022

islenmis -48,24 | 77,38 | 22,85 | -68,29 | -70,17 Pp8,75 (102,09 | 141,05 | 127,62 | 109,26 | 110,68
Kayagan

Tas1

Islenmis kayagan tagmin Tablo 15°te yer alan AKU degerlerine gore 2012 yilinda -48,24 olan AKU
degeri 2012 ve 2017 yillan arasinda sinir degerlere yakin olarak pozitif ve negatif degerler almustir.
AKU degerleri 2018 — 2022 yillar1 arasinda + 102,09 ile +141,05 arasinda . gerceklesmis olup
Tiirkiye’nin yliksek olmamakla birlikte rekabet giiciiniin oldugu goriilmektedir.

SONUC VE DEGERLENDIiRME

Tiirkiye’nin birgok alanda oldugu gibi dogal taslar agisindan da onemli bir potansiyeli vardir. Bu
potansiyelin oldugu dogal tas iirlinlerinde rekabet giicliniin arttirilmasi cari agik sorununu olumlu
etkileyecegi gibi basta istihdam olmak iizere bir ¢ok alanda ekonomiye katkida bulunacaktir.

Bu calismada 2012-2022 doénemi igin; tuz, ham mermer, islenmis mermer, ham granit, ¢akil taslari,
kuvars, kire¢ ve kire¢ taslari, al¢1 ve alg1 taslari, ham kayagan taglari, islenmis kayagan taslarinda
Tirkiye’nin rekabet giicii yiliksektir. Ham mermer icin Tiirkiye’nin yiiksek rekabet giicii olmakla
birlikte son 11 yildir hemen her yil gerilemektedir. Kuvartis dogal tas1 igin Tiirkiye’nin rekabet giicii
bazi yillar sinir degerler arasinda olsada genelde yiiksek rakabet giicli hesaplanmustir.

Kiikiirt i¢in Tiirkiye’nin rekabet giiciiniin sinir degerler arasinda olmakla birlikte genel olarak AKU
degerlerinin negatif degerli oldugu hesaplanmistir. Tas komiirinde, kumlar kategorisinde rekabet
giicliniin olmadig1 goriilmektedir.

Calismamizda irdelenen 15 ¢esit dogal tastan; 12 ¢esidinde Tiirkiye’nin rekabet giicii yliksek olmakla
birlikte 3 gesidinde rekabet giliciiniin olmadigi tespit edilmistir.

Islenmis granitin AKU degerleri baglaminda Tiirkiye’nin bu iiriinde rekabet giiciiniin olmadig1
goriilmektedir. Islenmis kayagan taginda Tirkiye’nin yiiksek olmamakla birlikte rekabet giiciiniin
oldugu goriilmektedir.

Tiirkiye’de dogal taslarin biiyiik oranda islenmeden ham ihrag edildigi bilinmektedir. Islenmeden ihrag
edilen dogal taslarin iilke igin yarattig1 katma deger ve ekonomik getirisi daha diisiik olmaktadir. Bu
baglamda rezerv bakimindan zengin dogal taslarin islenerek ihra¢ edilmesi igin gerekli desteklerin
saglanmas1 Onem arz etmektedir. Tirkiye’de islenmis dogal taslar agisinda iki Onemli sorun
bulunmakta olup bunlardan ilki yeterli teknolojik ekipmanin bulunmamasidir. ikinci sorun ise iilkenin
yliksek bir arazi yapisina sahip olmasidir. Daglik alanlarda bulunan dogal taslarin g¢ikarilmasi ve
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islenmesi hem daha maliyetli olmakta hem de uzun siire igerisinde gerceklesmektedir. Bu iki sorun
uluslararasi alanda rekabet giiciiniin olusmasini olumsuz yonde etkilemektedir.

Bunun i¢in 6zel sektoriin ve devletin ortak politika ve uygulamalar gelistirmesi 6nerilmektedir. Dogal
taglarin ya da madenlerin c¢ikarilmast ve islenmesi uzun isglemler gerektiren siirectir. Yapilan
analizlerin sonucuna bakildiginda dogal tas endiistrisinde iilkemiz dogal kaynaklarinin bol oldugu
gruplarda rekabet {istiinliigiinii elde ettigi sonucuna ulagilmigtir. Mermer, Tuz, Al¢1 ve algi taslarin
icinde bulundugu dogal taslarda rekabet giiciiniin oldugu sdylenebilir.
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OZET

Giiniimiizde teknolojinin hizla ilerlemesiyle birlikte finans sektdriinde de koklii degisiklikler
yasanmaktadir. 21. ylizyilin baslarinda kripto paralarin ortaya ¢ikisi, kiiresel finansal sistemlerin
yeniden sekillenmesinin 6niinii agmstir. Bu degisimle birlikte kripto paralar, geleneksel para birimlerine
alternatif olarak ortaya ¢ikmis ve kiiresel ticaretin temel dinamiklerini doniistiirmiistiir. Bu aragtirmanin
amact, kripto paralarin kiiresel ticarete etkisinin giiclii ve zayif yonlerini kesfetmektir. Caligmada nitel
arastirma yontemlerinden biri olan ikincil veri analizi kullanilmigtir. Bulgular, kripto paralarin kiiresel
ticarete etkisinin daha derinden anlagilmasini gostermektedir. Caligmanin simirliligi, kripto paralarin ve
kiiresel ticaret sistemlerinin hizla gelisen dogasi1 nedeniyle bulgularin siirekli izlenmesi ve gilincellemesi
gerekmektedir. Bu makale, kripto paralarin kiiresel ticaret tizerindeki etkisinin giiglii ve zayif yonlerini
kapsamli bir sekilde inceleyerek, gelecekteki aragtirmalar i¢in degerli iggoriiler ve yonlendirmeler
saglamay1 hedeflemektedir.

Anahtar Kelimeler: Kiiresel Ticaret, Uluslararasi Finans, Kripto Para

PARADIGM CHANGE IN GLOBAL TRADE: EXPLORING THE IMPACT OF
CRYPTOCURRENCIES

ABSTRACT

Today, with the rapid advancement of technology, fundamental changes are taking place in the financial
sector. In the early 21st century, the emergence of cryptocurrencies paved the way for the reshaping of
global financial systems. With this change, cryptocurrencies emerged as an alternative to traditional
currencies and transformed the fundamental dynamics of global trade. The aim of this study is to explore
the strengths and weaknesses of the impact of cryptocurrencies on global trade. Secondary data analysis,
one of the qualitative research methods, was used in the study. The findings suggest a deeper
understanding of the impact of cryptocurrencies on global trade. Due to the limitations of the study and
the rapidly evolving nature of cryptocurrencies and global trading systems, the findings need to be
continuously monitored and updated. By comprehensively examining the strengths and weaknesses of
cryptocurrencies' impact on global trade, this paper aims to provide valuable insights and directions for
future research.

Keywords: Global Trade, International Finance, Cryptocurrency
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1. GIRIS

Son yillarda, basta Bitcoin olmak {izere kripto para birimleri 6nemli 6l¢iide popiilerlik kazanmis ve yeni
dijital para birimlerinin ortaya ¢ikmasina yol agmustir. Dijital para birimlerinin yiikselisi, kiiresel
ticaretin ylriitiilme seklini degistirme potansiyeline sahip olan geleneksel finansal sisteme onemli
degisiklikler getirmistir. icinde bulundugumuz ¢agda teknolojilerin siirekli gelismesiyle birlikte kripto
paralar, finans diinyasinda devrim yaratan yeni bir dijital varlik birimi olarak ortaya ¢ikmustir.

Kripto para birimleri daha hizli, daha ucuz ve daha etkili islemler sunarak kiiresel ticaret finansmani i¢in
umut verici bir teknoloji haline gelmistir Bununla birlikte, kripto para birimlerinin ana akim finans
kurumlari tarafindan benimsenmesi sinirli kalmis, bu da diizenleyici belirsizlik ve piyasa oynakligi gibi
onemli zorluklar1 beraberinde getirmistir. Kripto paralar, aracilara ihtiya¢ duymadan hizli, giivenli ve
diisiik maliyetli islemler saglayarak kiiresel ticaret finansmanini doniistiirme potansiyeline sahiptir. Bu
potansiyel faydalara ragmen, kripto para birimleri kiiresel ticaret finansmani baglaminda da gesitli
zorluklarla kars1 karstyadir. Ornegin, kripto para degerinin oynakligi, alicilar ve saticilar igin belirsizlik
ve risk yaratabilir Ek olarak, kripto para birimlerini ¢evreleyen diizenleyici ve denetleyici otoriterin
olmamasi, yasal ve uyum sorunlarina ve kara para aklama ve dolandiricilik gibi yasa dis1 faaliyetlere
yol agabilir. Burada verilen bilgiler 1s18inda, kripto paralarin kiiresel ticaret iizerindeki etkisinin giiglii
ve zayif yonlerini kapsamli ve sistematik bir sekilde incelenmesi son derece 6nemli hale gelmistir.

Bu arastirma, kripto paralarin kiiresel ticarete etkisinin giiglii ve zayif yonlerini kesfetmeyi
amaglamaktadir. Caligma, nitel bir arastirma yontemi olan ikincil veri analizi kullanilarak incelenmistir.
Bulgular, bu sektdrde meydana gelen 6nemli degisikliklere isaret ederek, bu teknolojinin kullanimiyla
ilgili hem zay1f yonleri hem de ¢ok sayida gii¢lii yonii vurgulamaktadir. Bu ¢aligma, ikincil aragtirmalara
ve mevcut literatiiriin analizine dayanarak bulgularin genisligi ve derinligi iizerinde sinirlamalara yol
acabilmektedir. Bu makalede saglanan i¢goriilerin arastirmacilara, finansal kurumlara ve isletmelere yol
gostermesi beklenmektedir.

Bu calismanin birinci bolimiinde kripto para bashigi altinda kripto para kavrami, kripto para
mekanizmasi ve kripto paralarin geleneksel para sistemi ile karsilagtirmasi {izerine bir inceleme
yapilmustir. Ardindan ikinci ve ii¢ilincii boliimde, kripto paralarin kiiresel etkileri ve degisimleri ile dijital
para birimlerinin kiiresel ticaret {izerindeki doniistiiriicii etkileri incelenmistir. Daha sonra doérdiincii
boliimde ise, kripto paralarin kiiresel ticaret {izerindeki etkisinin gii¢lii ve zayif yonleri ele alinmistir.

2. KRiPTO PARA TEKNOLOJISi
2.1. Kripto Para Kavram

Kripto para terimi ilk kez 1982 yilinda David Chaum tarafindan ifade edilmistir. Daha sonra Wei Dai
1998'de kriptografi kullanan bir kripto para birimi fikrini ortaya atmis ancak herhangi bir merkezi
otoriteye ihtiyag¢ duymadan ¢alisgan ilk merkezi olmayan Odeme sisteminin gelistirilmesi ve
ilerlemesinde Satoshi Nakamoto 6nemli bir rol oynamustir (Metin ve Yakut, 2018: 68).

Kripto para terimi, uluslararasi ¢esitli yazarlar tarafindan tanimlanmustir: Kripto para birimi, yazilim ve
finansal hizmetlerin entegrasyonunu ifade eder (Brito & Dourado, 2014: 2). Esler arasi temelde ¢aligan
kripto para birimi, merkezi bir araciya veya depoya ihtiyag duymadan, kullanicilar arasinda dogrudan
fon transferini saglayan ve islemleri dogrulamak ve giivenceye almak icin blockchain teknolojisinden
yararlanan bir elektronik nakit sistemidir (Hughes & Middlebrooke, 2014: 816). islemleri giivence altina
almak ve dogrulamak icin kriptografik teknikler kullanan kripto para birimi, merkezi olmayan bir
platformda calisan ve kullanicilara islemlerinde daha fazla giivenlik ve anonimlik saglayan dijital bir
para birimi bi¢imidir (Mulyanto, 2015: 19). Finansal kurumlar veya devlet kurumlar1 gibi aracilara
ihtiyag duymadan, bu tiir islemleri kolaylastiran bir ag iginde c¢alisan, kullanicilarin birbirleriyle
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dogrudan islem yapmalarini saglayan merkezi olmayan bir para birimi sistemini temsil eder (Nuraliati
& Azwari, 2019: 131).
2.2. Kripto Para Mekanizmasi

Bitcoin’in yaygin olarak kullanilmasina ragmen, kimligi belirsiz bir kisi veya bir grup insan tarafindan
olusturulup olusturulmadigr heniiz kesin olarak bilinmemektedir. Bilinen tek bilgi Satoshi Nakamoto
adin1 kullanarak Bitcoin’in gergeklestirilmis oldugudur (Milutinovi¢, 2018: 107).

Bir kripto para birimi, farkli sahipler arasinda bir dizi islem olarak calisir ve her sahip, bir takma ad
islevi goren bir genel anahtar veya adres tarafindan tanimlanir; bu kullanicilarin birden ¢ok adres
kullanmasina olanak tanir ve bir adres kiimesiyle yaptiklar1 etkinliklerin, digerini kullanan
etkinlikleriyle veya fiziksel diinyadaki ger¢cek kimlikleriyle zorunlu olarak baglantili olmamasini
saglamaktadir (Meiklejon vd., 2016: 130). Dolayisiyla kripto paralar, islemleri giivence altina almak,
dogrulamak ve yeni birimlerin olusturulmasini kontrol etmek i¢in kriptografi kullanan dijital varliklar
oldugundan tipik olarak merkezsizdirler, yani herhangi bir hiikiimet veya finans kurumu tarafindan
kontrol edilmezler ve esler arasi bir ag tizerinde caligmaktadir.

Diger taraftan, gizlilik ve sifre sistemi kripto para birimi ekosisteminde biiyliik 6neme sahiptir. Bu
sistemde katilimcilar tamamen anonim olmayip, kimliklerini takma adlarla gizlemektedir. Adresler
arasindaki iglemler herkese acik olsa da baslangicta rasgele sayilar olarak goriiniirler ve ayrintilari
saklamaktadir. Bu numaralar i¢indeki her cilizdan, benzersiz bir parola ile iliskilendirilir ve bu da
clizdanlara erismeyi ve gercek kimlikleri ortaya ¢ikarmayi zorlastirmaktadir. Bu nedenle, ugtan uca
sifreleme ile ¢alisan katilimcilar, kendi 6zel sifreleriyle bagimsiz olarak etkilesime girmektedir. Bununla
birlikte, bitcoin saticilar1 ve yaraticilari, kisisel sifrelerini kullanarak madeni paralarinin miilkiyetini
devreder ve boylelikle sanal para biriminin yeni sahibi kendi sifresini olusturarak miilkiyeti giivence
altina almaktadir (Alpago, 2018: 422). Kisacasi, kripto para birimi ekosistemindeki gizlilik ve parola
sistemi, hassas bilgilerin korunmasina, anonimligin saglanmasina ve dijital varliklarin giivenli sahiplik
aktariminin saglanmasina yardime1 olmaktadir.

2.3. Kripto Paralarin Fiat Para Birimi ile Karsilastirmasi

Kripto paralarin ortaya ¢ikisi uzun yillardir yiirtirlikte olan fiat para birimlerine karsi kiiresel finans
ortaminda koklii bir degisime zemin hazirlamistir. Kripto paralarin kiiresel finansal manzara iizerindeki
etkisinin tam kapsami heniiz fark edilmese de doniistiiriicii varliklari siiphesiz daha merkezi olmayan ve
dijital olarak yonlendirilen bir finans gelecegine dogru bir kaymaya yol agtig1 goriillmektedir. Kripto
paralarin fiat para birimlerinden ayiran temel farklar Tablo 1°de verilmistir.

Tablo 1. Fiyat Para Birimi ile Kripto Para Arasindaki Farklar

Fiat Para Birimi

Kripto Para

Fiziksel degisim arac1

Dijital degisim aract

Madeni para ve banknotlarla temsil edilir

Kodlarla temsil edilir, bir genel kod ve bir 6zel kod

Devlet tarafindan iiretilen

Sinirh arz, her bir kripto para tiiriiniin maksimum bir
seti vardir

Hiikiimet ve merkez bankalar1 tarafindan ihrag edilen

Bilgisayarlar tarafindan tretilir

Merkezilestirilmis, merkez bankalar
tarafindan kontrol edilen

ve yasalar

Merkezi olmayan, herhangi bir hiikiimet tarafindan
kontrol edilmeyen

Piyasa diizenlemeleri tarafindan belirlenen deger

Arz ve talebe gore belirlenen deger

Kaynak: (Setiawan vd., 2021: 20)
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3. KRiPTO PARALARIN KURESEL ETKIiLERi VE DEGiSIMLERI

Glintimiiziin hizla gelisen ve giderek kiiresellesen diinyasinda, kiiresel 6deme aglarinin kullanimu,
uluslararasi ticareti tesvik etmede, sinir 6tesi islemlerin sorunsuz bir sekilde tamamlanmasini saglamada
ve ulusal smirlar otesinde finansal baglantilarin kurulmasini tesvik etmede ¢ok onemli bir rol
oynamaktadir (Emmanuella Tracy Eyram, 2023: 28). Kripto paralarin kiiresel etkileri i¢erisinde basta
finansal, ticari, ekonomik, politik ve vergi etkileri dahil olmak iizere c¢esitli alanlarda etkisi
bulunmaktadir ve bunlar asagida kisaca ele alinmigtir (Agan ve Aydin, 2018: 6-10).

o Finansal etkileri: Kripto paralar, geleneksel bankacilik sistemlerinden bagimsiz olarak ¢aligan
alternatif dijital para birimleri olarak ortaya ¢cikmistir. Bankalar ve 6deme islemcileri gibi geleneksel
finansal aracilar1 potansiyel olarak kesintiye ugratarak, daha diisiik iicretler ve daha hizli 6deme siireleri
ile esler aras1 iglemlere olanak tanimisgtir.

e Ticari etkiler: Kripto para birimleri, is yapmak ve sinir 6tesi islemleri kolaylastirmak i¢in yeni
yollar getirmistir. Bankalar gibi aracilara olan ihtiyaci azaltarak daha hizli ve daha ucuz uluslararasi
transferler saglamaktadir. Cogu kripto para biriminin temelini olusturan Blockchain teknolojisi, seffaf
ve degismez kayitlar sunarak ticari islemlerde giiven ve gilivenligi artirmaktadir.

e Ekonomik etkiler: Kripto para birimlerinin ekonomik etkileri ¢ok yonliidiir. Bir yandan, blok
zincirindeki teknolojik gelismeleri tesvik ederek, is firsatlar yaratarak ve kripto endiistrisine yatirim
cekerek inovasyonu ve ekonomik biiyiimeyi tesvik edebilmektedir. Ote yandan, kripto para birimlerinin
spekiilatif dogast ve oynaklig1 pazar istikrarsizligina yol acabilmektedir. Ayni1 zamanda, hiikiimetler
inovasyonu tiiketici korumasi ve finansal istikrar ile dengelemeye calisirken diizenleyici zorluklar ile
kars1 karsiya kalabilmektedir.

o Politik etkiler: Kripto para birimlerinin merkezi olmayan dogasi, merkez bankalarinin ve
hiikiimetlerin para politikalar1 iizerindeki denetimine meydan okumustur. Kripto para birimleri,
bireylere fonlar1 {izerinde daha fazla kontrol sagladigindan sermaye kontrollerini veya ekonomik
yaptirimlar atlatmak igin kullanilabilmektedir. Bu diizenleyici gergeveler, tiiketicinin korunmasi, kara
para aklama ve yasa dis1 faaliyetler hakkinda tartismalara yol acgarken, hiikiimetler ve diizenleyici
kurumlar yenilik ve kontrol arasinda bir denge kurmaya ¢aligsmaktadir.

e Vergi iizerine etkiler: Kripto para birimlerinin ortaya ¢ikisi, diinya ¢apinda vergi makamlari
icin zorluklar1 beraberinde getirmistir. Merkezi olmayan yapilar1 ve sdzde anonimlikleri nedeniyle,
kripto para birimi iglemlerini izlemek ve diizenlemek zor olabilmektedir. Hiikiimetler, kripto para
birimiyle ilgili faaliyetlerin uygun sekilde raporlanmasini ve vergilendirilmesini saglamak i¢in vergi
yonergeleri diizenlenmektedir. Dolayisiyla, bu diizenlemeler ile vergi kagakgiligini 6nlemeyi ve vergi
sisteminde adaleti saglamay1 amaglamaktadir.

Kripto para ortaminin dinamik oldugunu, hizla gelistigini ve yukarida belirtilen etkilerin farkli iilke ve
bolgelere gore degisebilecegini unutmamak oOnemlidir. Teknoloji gelismeye devam ettikce ve
diizenleyici cergeveler olgunlastikca, bu etkiler muhtemelen kiiresel manzaray1 cesitli sekillerde
sekillendirmeye devam edecektir.

4. DIJITAL PARA BIRIMLERININ KURESEL TIiCARET UZERINDEKI
DONUSTURUCU ETKILERI

Giderek birbirine bagl ve dijitallesen bir diinyada dijital para birimleri, kiiresel ticarette doniistiirtiicii bir
gii¢ olarak ortaya ¢ikmigtir. Devam eden dijital devrime tanik olurken, bu para birimleri artik kiiresel
ticaret lizerinde yenilik¢i bir etkiye sahip olmaya hazirlanmaktadir. Bu baglamda, dijital para
birimlerinin kiiresel ticareti degistirmesinin ii¢ potansiyel yolu vardir (Diinya Ekonomik Forumu, 2022):
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¢ Dijital para birimleri sinir 6tesi 6demelerde verimlilik artisina neden olabilir: Kripto para
birimleri veya merkez bankasi gibi dijital para birimleri, sinir 6tesi 6demelerin verimliligini
artirabilmektedir. Geleneksel uluslararas1 6deme yontemleri genellikle birden fazla araci icermektedir
ve bu da gecikmelere, yiiksek iicretlere ve karmasikliga neden olmaktadir. Dijital para birimleriyle,
islemler dogrudan taraflar arasinda gergeklesebilir, bu da aracilara olan ihtiyaci ortadan kaldirarak
maliyetleri ve islem siirelerini azaltmaktadir. Ek olarak, bircok dijital para biriminin temelini olusturan
blockchain teknolojisinin kullanimi, giivenli ve neredeyse aninda sinir 6tesi islemler saglayarak daha
hizli yerlesim ve gelismis seffaflik saglayabilmektedir.

o Dijital para birimleri ticaret finansmani icin alternatif kredi bilgileri saglayabilir: Krediye
erisim, uluslararasi ticaretle ugrasan isletmeler icin, Ozellikle de geleneksel finansman saglamada
zorluklarla karsilasabilecek kiiciik ve orta dlgekli isletmeler (KOBI'ler) igin ¢ok énemlidir. Dijital para
birimleri, geleneksel kredi puanlama sistemlerinin Gtesine gecen alternatif bir kredi bilgisi kaynagi
saglayabilmektedir. Blockchain teknolojisinden yararlanan dijital para birimleri, isletmeler igin
giivenilir bir kredi gegmisi olusturmak i¢in kullanilabilecek seffaf ve degismez islem kayitlari
Olusturabilmektedir. Bu da bor¢ verenler dogrulanabilir islem verilerine dayali olarak kredi
degerliliklerini degerlendirebildikleri icin KOBI'lerin ve gelismekte olan piyasa isletmelerinin ticaret
finansmanina daha kolay erigsmelerini saglayabilmektedir.

o Dijital para birimleri, risk azaltma sorunlarimi hafifletebilir: Uluslararasi ticaret, doviz kuru
oynaklig1, kars1 taraf riskleri ve diizenleyici belirsizlikler gibi cesitli riskleri icermektedir. Dijital para
birimleri potansiyel olarak bu risklerin bazilarin1 azaltabilmektedir. Ornegin, fiat para birimi veya emtia
gibi istikrarl bir varliga sabitlenmis kripto para birimleri olan sabit para birimleri, sinir 6tesi islemlerde
doviz kuru risklerini azaltarak sabit bir degerin dijital temsilini saglayabilmektedir. Ek olarak,
blockchain aglarinda programlanabilir, kendi kendini yiiriiten anlagsmalar olan akilli sézlesmelerin
kullanilmasi, ticaret siireclerinin otomatiklestirilmesine, taraflar arasinda giivenin saglanmasina ve
anlagmazlik olasiliginin azaltilmasina yardimci olabilmektedir. Dijital para birimlerinin bu 6zellikleri,
kiiresel ticaretteki risk yonetimi uygulamalarini gelistirerek islemleri daha giivenli ve giivenilir hale
getirebilmektedir.

5. KRiPTO PARALARIN KURESEL TiCARET UZERINDEKI ETKIiSi
5.1. Kripto Paralarin Kiiresel Ticaret Uzerindeki Etkisinin Giiclii Yonleri

e Daha hizh ve daha verimli islemler: Kripto para birimleri, geleneksel bankacilik sistemlerine
kiyasla daha hizli ve daha diizenli islemleri kolaylastirabilir. Aracilara olan ihtiyaci ortadan kaldirirlar
ve esler arasi transferleri miimkiin kilarak sinir 6tesi ticaretle ilgili islem gecikmelerini ve maliyetleri
azaltirlar.

o Gelismis erisilebilirlik: Kripto para birimleri, 6zellikle geleneksel bankacilik hizmetlerine
sinirlt erigimin oldugu boélgelerde finansal katilimi iyilestirebilir. Bireylerin ve isletmelerin, bir banka
hesab1 olmadan bile kiiresel ticarete katilmalarini saglayarak ekonomik firsatlar tesvik eder ve giris
engellerini azaltir.

e Azaltilmis iicretler ve para birimi doniistiirme maliyetleri: Kripto para birimleri, bankalar
ve O0deme islemcileri gibi aracilara olan ihtiyaci ortadan kaldirarak islem {icretlerini ve para birimi
doniistiirme maliyetlerini azaltabilir. Bu, maliyetli bankacilik hizmetlerinden tasarruf etmelerini
sagladigindan uluslararasi ticaretle ugrasan kiigiik isletmeler icin 6zellikle avantajl olabilir.

e Artan giivenlik ve giiven: Kripto para birimleri, islemleri giivence altina almak i¢in gelismis
kriptografik teknikler kullanir ve bu da onlar1 dolandiricilik ve kalpazanliga karsi direngli hale getirir.
Birgok kripto para biriminin temelini olusturan Blockchain teknolojisi, seffaf ve kurcalamaya karsi
dayanikli islem kayitlar1 sunarak kiiresel ticarette giiveni artirir ve ihtilaf riskini azaltir.
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5.2. Kripto Paralarin Kiiresel Ticaret Uzerindeki Etkisinin Zayif Yonleri

¢ Oynaklik ve fiyat dalgalanmalari: Kripto para birimleri, fiyat oynakliklar ile bilinir. Kripto
para birimlerinin degeri kisa stireler iginde dnemli 6l¢iide dalgalanabilir, bu da kiiresel ticaretle ugrasan
isletmeler igin belirsizlik ve risk getirir. Bu oynaklik fiyat istikrarsizligina yol agabilir ve islemlerin
karliligim etkileyerek isletmelerin etkili bir sekilde planlama ve biitceleme yapmasini zorlastirabilir.

e Diizenleyici zorluklar: Kripto para birimlerini ¢evreleyen diizenleyici ortam, bir¢ok tilkede
hala gelismektedir. Agik ve tutarli diizenlemelerin olmamasi, kiiresel ticaretle ugrasan isletmeler igin
belirsizlik yaratarak kripto para birimlerini bir 6deme sekli olarak kabul etme veya bunlari faaliyetlerine
entegre etme isteklerini engelleyebilir.

e Olceklenebilirlik ve teknik simrlamalar: Bazi kripto para birimleri olgeklenebilirlik
sorunlartyla karsi karstyadir, bu da biiyiik hacimli islemleri hizli ve verimli bir sekilde halletmek igin
miicadele edebilecekleri anlamina gelir. Diislik islem hizlar1 ve yiiksek ag ticretleri, yiiksek islem
hacimlerinin yaygin oldugu kiiresel ticaret baglaminda zorluklar yaratabilir.

e Yaygin benimseme eksikligi: Kripto para birimlerinin popiilaritesi ve kabulii son yillarda
artmis olsa da isletmeler ve hiikiimetler tarafindan hala evrensel olarak taninmamakta veya
benimsenmemektedir. Kiiresel ticarette bir miibadele araci olarak smirli kabul, bunlarin sir otesi
islemleri kolaylastirmadaki etkisini ve yararliligini sinirlayabilir.

6. SONUC

Kripto paralarin kiiresel ticaret iizerindeki etkisine iliskin bu kapsamli ¢aligmada yapilan analiz, dijital
varliklarin uluslararasi ticaret alanindaki dontistiiriicii potansiyeline 151k tutmustur. Mevcut literatiir ile
uluslararasi/kiiresel ticaret alaninda yapilan arastirmalarin incelenmesiyle, kripto paralarin kiiresel
ticaret ortamina entegrasyonuyla ilgili hem firsatlari hem de zorluklar1 vurgulayan 6nemli bulgulari
ortaya ¢ikarmustir. Bu ¢aligmanin sonuglari, kripto paralarin islem verimliligini artirma, maliyetleri
diisiirme, finansal katilimi iyilestirme ve kiiresel ticarette seffafligi tesvik etme kapasitesine sahip
oldugunu gostermektedir. Blockchain teknolojisinden yararlanan kripto paralarin, siir 6tesi islemler
yapmak, geleneksel aracilar1 atlamak ve daha hizli 6deme siirelerini kolaylastirmak i¢in merkezi
olmayan bir platform sunmaktadir. Potansiyel faydalar, isletmelere, bireylere ve hatta yetersiz hizmet
alan niifusa kadar uzanir ve onlarin kiiresel ticarete daha kolay katilmalarin1 ve finansal hizmetlere
erismelerini saglamaktadir. Bununla birlikte, bu firsatlarin ortasinda, kiiresel ticarette kripto paralarin
benimsenmesine eslik eden zorluklar1 kabul etmek ¢ok onemlidir. Diizenleyici belirsizlikler, fiyat
oynakligi, giivenlik agiklar1 ve dlgeklenebilir ¢oziimlere duyulan ihtiyag ele alinmasi gereken 6nemli
engeller olugturmaktadir.

Kiiresel ticarette kripto para birimleri igin gelecek goriinlimii umut vericidir, ancak siirekli adaptasyon
ve is birligi gerektirmektedir. Gelisen ortamu izlemek, en iyi uygulamalar belirlemek ve basarili
entegrasyon i¢in stratejileri gelistirmek i¢in daha fazla arastirma, ampirik ¢aligsmalar ve gercek diinya
vaka calismalar1 gereklidir. Dolayisiyla, teknoloji ve diizenleyici ortam olgunlastikga, Kripto para
birimleri daha fazla verimlilik, kapsayicilik ve gilivenlik saglayarak kiiresel ticareti yeniden
sekillendirme potansiyeline sahiptir. Ote yandan, kripto paralarin diizenleyici otoritelere tabi olmamasi
gerektigi yoniinde iddialarda bulunmaktadir. Béyle bir durumda hiikiimet miidahalesinin inovasyonu
engelleyebilecegini ve bu dijital varliklarin kiiresel ekonomiye getirebilecegi potansiyel faydalar
siirlayabilecegini savunulmaktadir. Diizenleyici engelleri kaldirarak, kripto para birimlerinin daha
Ozgiirce calisabilecegine, daha hizli islemlere olanak saglayabilecegine, maliyetleri azaltabilecegine ve
daha fazla finansal katilimi tegvik edebilecegine inanilmaktadir. Ancak diizenleyici otoriterin olmadigi
durumlarda kripto para birimi alanindaki dolandiricilik, kara para aklama ve diger yasa dis1 faaliyetler
riskinin artmasina yol agabilecegi her zaman muhtemel dahilindedir. Burada belirtilen hususlardan da
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anlagilacagi iizere, kripto para birimlerinin diizenleyici otoritelere tabi olup olmamasi1 konusundaki
tartismalarin devam edecegi hig siiphesizdir.

Sonug olarak, her ne kadar kripto paralar konusunda bir belirsizlik s6z konusu olsa da kripto paralarin
kiiresel ticarete entegrasyonu, diinya capinda bireyler, isletmeler ve ekonomiler icin heyecan verici
olanaklar sunan bir paradigma degisimini temsil etmektedir. Bu baglamda, kripto paralarin kiiresel
ticaretin ¢esitli yonleri lizerindeki gercek etkisini, risklerini ve faydalarini degerlendirmek igin gelecekte
ampirik caligmalar yapilmasi 6nerilmektedir.
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ABSTRACT

China's influence in the Middle East has drawn increased attention recently. The Persian Gulf's
strategic importance is mostly due to the region's massive oil and gas resources. As the second
largest economy in the world, China is actively pursuing its economic, political, and
geopolitical interests in the area. Iran has huge oil and gas reserves but cannot sell them because
of severe international sanctions. However, despite additional restrictions, China continues to
be Iran's main oil customer and commercial partner. The purpose of this article is to examine
the importance of Iran's energy resources in providing China's energy security. This article
analyses this position by examining the relations between the two countries after China's
industrial revolution.

Keywords: Energy, Energy Security, Iran, Oil, China

CIN'IN ENERJI TEMININDE IRAN'IN ROLU

OZET

Cin'in Orta Dogu'daki etkisi son donemde dikkatleri {izerine ¢ekmeye baglamistir. Basra
Korfezi'nin stratejik onemi, ¢ogunlukla bélgenin muazzam petrol ve gaz kaynaklarindan
kaynaklanmaktadir. Diinyanin en biiyiik ikinci ekonomisi olan Cin, bdlgedeki ekonomik,
siyasi ve jeopolitik cikarlarin1 aktif olarak savunmaktadir. Iran zengin petrol ve gaz
rezervlerine sahiptir fakat agir uluslararasi yaptirimlar nedeniyle bunlarin uluslararasi
pazarlara erisimi engellenmektedir. Ancak ek kisitlamalara ragmen Cin, iran'in ana petrol
ithalatgis1 ve ticari ortagi olmaya devam etmektedir. Bu makale, Cin'in enerji giivenliginin
saglanmasinda Iran'in enerji kaynaklarmin 6nemini incelemeyi amaglamaktadir. Makale,
sanayi devriminden sonra iki iilke arasindaki iliskileri inceleyerek Cin'in Iran enerji
kaynaklarina yonelik politikalarini irdelemektedir.

Anahtar Kelimeler: Enerji, Enerji Giivenligi, iran, Petrol, Cin

! Bu makale galigmasi yiiksek lisans tezinden tiiretilmistir.
2 Nazanin Karimimakhsous, Istanbul Ticaret Universitesi, nazanin.karimimm@gmail.com
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Iran’s Role in China’s Energy Supply

1. INTRODUCTION

After the economic reforms in 1987 under the leadership of Deng Xiaoping, China gradually moved
towards economic development and industrialization. As a result of this development and economic
growth, energy found an important place in China's economic policies. Therefore, China became one of
the largest importers of energy, especially oil, in less than ten years (Troush, 1999).

China's foreign policy is primarily motivated by the necessity for safe, stable access to an adequate
supply of oil and gas resources in order to sustain the nation's rapid economic growth and lack of local
resources. In order to provide enough energy to support its expanding population and economy, the
nation has developed diplomatic, economic, and security links throughout the Middle-East in recent
decades (Yetiv, Chunlong, 2007) which, in terms of energy supply, has been the majority of this
country's most significant direct interaction. A fairer characterization would be that since 1993, more
than 50% of China's oil imports have come from the Middle East. Between 2013 and 2014 alone, China's
oil imports rose by 9%, and this rise in Chinese oil demand was responsible for 43% of the overall
growth in global demand (Alterman, 2017).

Iran has become a more significant player in this region as a result of China's growing need for fossil
fuels, particularly in the Persian Gulf to ensure energy security. Moreover, The New Silk Road program
could be endangered by any conflict in the Persian Gulf, as Chinese policymakers have understood. As
a result, they have worked to improve regional political stability and maintain cordial ties with Iran in
recent years. (Garver, 2011).

The New Silk Road program was promoted by Xi Jinping, the President of the People's Republic of
China, during his visit to Kazakhstan in September 2013. Xi Jinping gave the "Silk Road Economic
Belt" presentation at Nazarbayev University for the first time. In his speech, he made reference to the 3
billion people who reside in the New Silk Road region, the region's local market, which is unmatched
in size and potential. Xi emphasized the creation of a network of contact with neighbors based on shared
interests and expressed optimism that China can forge solid ties with its neighbors (Reisinejad, 2021).
China's "Belt Road" initiative can be viewed as an attempt to create a comprehensive cultural, economic,
and political network with the goal of enhancing collaboration and communication between nations,
regions, and cities that are situated along the Silk Road (Goodheart, 2019).

Iran is compelled to deepen its ties with China, the sole significant buyer of Iranian oil, due to the
difficulties brought on by international sanctions and the inability to export its oil. China has so been
able to purchase Iranian oil in recent years for less money than the market price. However, closer ties
between China and Iran may put China at risk of American secondary sanctions. This article aims to
parametrize in what extent are Iran's energy resources significant to China, despite the risks of secondary
US sanctions against Iran as a result of deals with Iran. And how much does China risk an exchange
with this country in exchange for Iran's oil resources?

2. CONCEPTUAL FRAMEWORK

The theory and methodology of structural realism serve as the paradigm that directs this research's
course in understanding the subject under investigation. The experimental and pragmatic structural
realism approach in international political economy places emphasis on how nations should use their
authority to advance their own national interests (Harries, 2005). The interpretation of structural realism
that resulted in the international political economy focuses on the nation-state structure and the part
played by politics in how the global economy is set up. This approach is based on the premise that all
governments are acting in accordance with their national interests and that the only thing influencing
international politics is the strength and capacity of governments. As a result, the primary characteristic
of the international political economy is the distribution of power in the global system (Cox, 1995).

The capabilities, authority, and influence of a hegemonic government over other governments are
highlighted by theorists of the structural realism school of thought. Mearsheimer, for instance, contends
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that great powers are compelled to seek hegemony in their particular regions in his book "The Tragedy
of Great Power Politics". He argues that once a state attains regional hegemony, it would seek to
increase its power and influence because it sees these developments as essential to maintaining its
security (Mearsheimer, 2001).

Even though Kenneth N. Waltz does not emphasize the idea of a single hegemonic authority, he accepts
the stabilizing influence a dominant state can have on the global order. A strong state that achieves
hegemony can contribute to stability by assuring free markets, delivering public benefits, and handling
conflicts with other governments (Waltz, 1979). Mearsheimer and Waltz, both acknowledge the role
that a hegemonic government can play in shaping the behavior of other governments and maintaining
stability in the international system.

The economic functions and elements of foreign policy, or a strategy that may make commercial
interests and policies one of the foundations of its considerations, are among the neorealists views of the
most crucial components of foreign policy (Gilpin, 2001). All nations are currently seeking ways to
better their economic situation, and foreign policy is largely focused on the advantages of the new global
economic structure. Realist foreign policy is an interest-based approach with a focus on securing and
advancing national interests, which are determined by national power. In this regard, the competitiveness
of the economy and the coherence and purposefulness of the diplomatic-economic system raise national
confidence and security. In other words, diplomacy today has shifted from a solely political and security
mode to an economic-political mode. (Harries, 2005).

As Luttwak point out in 1990, according to the neorealists, control over four categories of resources are
required for the supremacy and dominance of the hegemonic government over the international system:

» World's raw resources, including energy

» World's capital resources

»  World markets

 Production of goods with high added values

Energy is considered one of the key components that make up hegemony from this perspective. In this
regard, energy can be an important diplomatic tool to achieve and advance the economic, political, and
cultural goals of the countries as well as strengthen joint cooperation while luring foreign investment
and offering a suitable framework for the development of regional cooperation, strengthening economic
infrastructures. It can also increasing the influence and political role of countries in regional power
equations discover the system that permits countries to participate in international trade (Sovacool,
2009).

In the 1980s, scholars such as Gilpin, citing the “hegemonic stability theory” pointed out that, as a result
of these developments, the roots of international conflicts in the post Cold War era have fundamentally
changed from ideology to the control of energy sources, lines, and routes. The control of these resources
together with wealth are some of the primary indicators of the hegemon's power.

This article uses a case study of China to try to explain how, in the modern world's major economic and
industrial hubs, energy has evolved into both an instrument and a goal of power in the international
political economy. To preserve its economic might and industry, China is in dire need of oil supplies.
Easy access to the necessary oil resources can significantly contribute to the expansion of the New Silk
Road project and raise China's influence in international and political relations in addition to ensuring
energy security.

3. CHINA'S ENERGY POLICY

The most significant factor contributing to China's rising energy consumption is thought to be its
industrialization. As Jian argued in 2011, the development of transportation and the rise in private
automobile ownership, urbanization, government infrastructure spending, and price reductions brought
on by China's WTO membership all have a significant impact on the country's energy demand. In order
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to meet its consumption needs, the Chinese government tried to diversify its energy purchasing markets
by sourcing supplies from nations and regions like Indonesia, Malaysia, Australia, Central Asia, the
Persian Gulf, the Middle East, Russia, Africa, and Latin America (Cornelius & Story, 2007).

The Chinese government and oil companies prioritized the development of political and economic ties
with all major energy-producing nations because they are aware of how important it is to increase
international cooperation in the energy market. This is done in order to increase the security of imported
energy.

However, a significant portion of the oil in these regions travels through crucial straits like the Straits of
Malacca and the Straits of Hormuz. Therefore, all nations, especially China, now feel less confident in
the energy sector as a result of the following problems:

First, The 1958 Territorial Sea Convention stipulates that foreign ships only have the right of innocent
passage across strait waters if those waters are considered to be a part of the territorial sea of one or
more states, like in the case of Hormuz Strait. Naturally, the coastal state has the authority to temporarily
suspend this privilege in the territorial sea in order to safeguard its security. For China, as a main buyer
of oil from the Middle East, the safety of oil tanker routes is crucial (Shadivand, 2010).

Second, because the majority of the nations that produce oil are close allies of the United States, China
is seeking a trustworthy strategic partner in the energy industry. The Chinese government chooses to
work with nations that pose the fewest security risks to China, despite the fact that it views oil imports
as a strategic weakness that might be exploited by foreign countries (Hasanzadeh, 2008).

Iran is one of the few oil-producing nations in the Middle East that is still affected by Trump’s
administration pressures after 2018. The country has a large amount of untapped oil reserves that may
be supplied to China. Iran can lessen China's worries about the safe passage of oil tankers due to its
control over the strategically important Strait of Hormuz, even though a partnership with Iran may
subject China to secondary US sanctions in addition to providing China with the oil resources it needs.
Iran is also able to connect energy supplies to Asian consumers through pipelines as a result of its
advantageous geographic location near Central Asia, the Caspian Sea, and the Persian Gulf.

4. IRAN'S STRATEGIC POSITION IN THE MIDDLE EAST AND CHINA'S
INTEREST

In the equations of international power, the country of Iran has special geopolitical, geoeconomic, and
geostrategic traits. Iran has a unique position in transporting goods and energy to China due to its
strategic location between the countries of Central Asia and the Caucasus region in the north and the
countries of the Persian Gulf in the south.According to U.S. Energy Information Administration, Iran
also posses 12% of the world oil reserves, 17% natural gas and energy (U.S. Energy Information
Administration, 2022, pp. 1, 7).

In accordance with the information provided by US Energy Information Administration Iran was the
fifth-largest producer of crude oil in The Organisation of the Petroleum Exporting Countries (OPEC) in
2021 and the third-largest producer of natural gas in the world in 2020. The country contains some of
the world's greatest oil and natural gas reserves, which in 2021 rated third in the global oil industry and
the second largest holder of natural gas reserves. At the end of 2021, Iran held 24% of the oil reserves
in the Middle East and 12% in the globe ((Iran’s Oil and Its Biggest Consumers - the Warsaw Institute
Review, 2023)
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What’s more, Iran is the only oil exporter in the Middle East that is also a member of OPEC, which
shares a common border with Central Asian countries and the Persian Gulf. This geopolitical,
geoeconomic and geostrategic position has given Iran a privilege position. Without exaggeration, should
be acknowledged the fact that Iran has the potential to be the most powerful and stable country in the
political geography of the Middle East, Central Asia, Caspian Sea, and its surrounding regarding its
geopolitical conditions.

Regarding the strategic and geo-economic situation, when considering the global geographical
distribution of energy, in the Middle East, Persian Gulf, and Eurasia, Iran plays a strategic role in the
interactions of the world's energy and political economy due to its proximity to the Strait of Hormuz,
the world's largest energy transmission route. (Klare, 2004).

Iran is also located in the geographical center of the Silk Road economic corridor. Although not listed
in the project plan, China has explicitly said that Iran will be a vital partner in this project. The Chinese
president claimed that Iran and China are "natural partners" in the Belt Road Initiative (BRI), while a
Chinese state newspaper termed Iran an "important fulcrum" for the initiative (Conduit, Akbarzadeh,
2019). Garlick and Havlova have a point to argue that China has several reasons to collaborate with this
embargoed country.

On the other hand, Iran's economy and infrastructure are relatively underdeveloped, which gives a
favorable chance for Chinese investment in this country. In addition, China and Iran, at least to some
extent, have a common history of standing up to US pressure and fighting American hegemony in the
region. In other words, China intends to enhance its influence in the Middle East and reinforce Iran as a
bulwark against Western dominance in the region. At the same time, Iran has no alternative but to
communicate with China due to the heavy Western sanctions (Garlick, Havlova, 2020)

Based on this, Iran and China have always strived to create political and economic links with each other.
Although these agreements and cooperations have been somewhat marginalized due to Iran's current
situation and the severe international sanctions that have been imposed against this country; However,
due to the policy of non-interference in the internal affairs of countries that Beijing has taken, this co-
operation continue, even if on the sidelines.

5. ALOOK INTO IRAN-CHINA TIES

China has been purchasing oil from Iran since 1974. But since 1997, this country's relationship with Iran
has often concentrated on oil and gas projects. So that by 2010, China became the largest foreign investor
in Iran's energy sector, greatly exceeding any other country (Garver, 2011).

National Iranian Oil Company and China National Petroleum Corporation (CNPC) agreed to dig 19
additional oil wells in southern Iran under an 85M$ contract that was inked in 2000 (Dorraj, Currier,
n.d., ?). China has frequently held high-level official discussions with Iran in spite of American efforts
to isolate Tehran. Despite the then US President George W. Bush designated Iran as a member of the
"Axis of Evil" in January of 2000, Chinese President Jiang Zemin made a five-day state visit to Iran in
April of that year. In addition to emphasizing the value of China-Iran relations during this visit, Jiang
also signed six agreements, one of which was in the area of oil and gas cooperation, with the then Iranian
President Mohammad Khatami (Wu, 2015).

A deal was made in 2004 allowing China to purchase 270 million tons of natural gas from the South
Pars fields, the richest natural gas field in the world and worth 70 billion dollars, over a 30-year period.
(Sotoudefar, 2015). This agreement represented the world's largest natural gas purchase at the time
(‘Yacoubian, 2023).
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Following this arrangement, Sinopec Group purchased a 50 percent stake in the Yadavaran oil reserves
for exploration in 2006 for $100 billion (Sotoudefar, 2015). Nonetheless, Sinopec canceled the project's
second phase in 2019.

China and Iran announced a deal in September 2009 to buy 70% of the Azadegan oil field after Inpex,
the biggest oil company in Japan, sold its stake in the field under US pressure (Wu, 2015). The same
year, a 12-year deal for $1.76 billion was inked by the National Iranian Oil Company and CNPC to
develop the North Azadegan oil field in western Iran. According to the terms of the agreement, CNPC
would develop the field before handing over management to the National Iranian Oil Company, which
would then be paid production fees for oil and gas until the contract was fully paid (Yacoubian, 2023).
However, because of delays, this project was never finished. As a result, in April 2013, CNPC cancelled
its agreement with the National Iranian Oil Company and withdrew from the project. A 16M$ agreement
between China National Offshore Oil Corporation (CNOOC) and Iran to develop the North Pars gas
field was also inked, however due to financial constraints, this project was never finished. Therefore, in
2011, the Iranian government compelled CNOOC to discontinue its work on this project (Wu, 2015)

Iran has substantial energy reserves, but between 2012 and 2016, as a result of international sanctions
related to nuclear activities targeting Iran's oil exports, crude oil production stalled and even decreased
in Iran (U.S. Energy information Administration, 2018).

In order to stop the Iranian government's efforts from continuing to develop a nuclear weapons program,
the US and the European Union (EU) have imposed harsh economic sanctions on Iran since 2011 (Hu,
He, Cui, 2021). Iran's capacity to sell oil was hampered by these sanctions, which were aimed at the
country's energy industry. As a result, the amount of oil produced in 2012 fell by around 1.0 million
barrels compared to 2011(U.S. Energy information Administration, 2018). Iran became more dependent
on Chinese imports as a result of the tightening of sanctions as Western corporations withdrew from
Iran's oil and gas sector. Beijing became the biggest consumer of Iranian oil as a result, surpassing the
EU (Yacoubian, 2023). In 2010, China overtook Russia as Iran's top commercial partner. Despite Iran's
heavy reliance on China as its principal commercial partner, oil exports kept the country's trade balance
in its favor (Conduit, Akbarzade, 2019).

Iran supplied 25% of its oil to China in 2011, compared to only 5% of Iran's total oil exports to China
in 2000. Since international sanctions made it difficult for Iran to access foreign capital and technology
needed to grow its energy sector, China also became a significant investor in Iran's oil and gas sector
(Yacoubian, 2023). China expanded its oil purchases, eventually purchasing 54% of Iran's oil exports
by 2012. A non-sanctioned product like Iranian iron ore was one of the items it continued to buy, and
by 2014, Iran was China's fifth-largest iron ore supplier (Conduit, Akbarzade, 2019). As a result, the
United States placed sanctions on Zhouhai Zengrong, a state-owned oil corporation in China that was
the country's top consumer of Iranian oil and petroleum products (Resent Trends in QOil, 2012). Given
that CNPC, Sinopec, and CNOOC had made much larger investments in the US energy market than
Zhuhai Zhenrong had, it was widely believed that the boycott of Zhuhai Zhenrong was a specific signal
for these three national oil corporations. Due to Kunlun Bank, a division of CNPC, engaging in large
transactions with Iranian institutions, the United States placed sanctions on the company in August 2012.
The three national oil corporations of China became more circumspect about their operations in Iran as
a result of the US sanctions (Wu, 2015).

Iran was once the third-largest crude oil exporter, but since 2012, the tightening of US and EU sanctions
that targeted the country's oil exports has forced Iran to reduce its exports to 1.5 million barrels per day,
according to a report by the International Energy Agency (IEA) (Sotoudefar, 2015).
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Sanctions could put China's security of supply at risk. In other words, the friction between the US and
Iran could make Iran less able to supply oil while also driving up the price of oil globally. Energy supply
shortages and price swings might seriously impair the operations of Chinese businesses, which would
then result in lower employment and labor income, which would lower the level of the general public's
disposable income and lower consumption. Additionally, changes in energy prices and an unreliable
energy supply could undermine investor confidence and cause investment to decline even further. The
production of downstream industries in the energy supply chain, like construction and heavy
manufacturing, could be indirectly affected by the absence of oil supplies. Rising energy costs would
make China's terms of trade worse, lower its ability to compete on the world market, and decrease
China's overall exports. Therefore, wars abroad may eventually hinder China's economic development
by compromising its energy security.

As a result, Beijing advised Tehran to make the necessary concessions in order to secure a diplomatic
resolution to the nuclear issue, and Tehran accepted its counsel, clearing the way for further Chinese
support of Iran's development ambitions (Garver, 2011). The result of these negotiations was the
finalization of the Joint Comprehensive Plan of Action agreement and the removal of economic
sanctions against Iran.

After international sanctions were formally eased, President Xi visited Iran for the first time in January
2016. China and Iran signed 17 commercial agreements during the visit, and they agreed to raise their
bilateral commerce to $600 billion by 2026. A few months later, Sinopec completed a pre-sanction
agreement to develop the Yadavarvan oil field, and China and Iran announced a $550 million agreement
to establish a significant oil terminal on Qeshm Island in the Persian Gulf.

But this contract did not last long. The Trump administration left the JCPOA in May 2018. Iran was
selling 2.7 million barrels per day, from which 775.000 were going to China at the time, accounting for
29% of all shipments. The status of Iran's oil sales was immediately impacted by both the new sanctions
and the US pullout. In just four months, Iran's overall oil exports have decreased by half. The Islamic
Republic's daily total exports decreased to 1.3 million barrels as of September 2018. China only made
333,300 bpd of purchases, which is less than half of what it made in May. The United States formally
reinstated sanctions against Iran in November 2018 and threatened to sanction any foreign nation or firm
that did business with Iran. 76% of Iran's total oil exports in March 2019 went to Asia. China, South
Korea, India, Turkey, and Japan received the most. A temporary reprieve of six months was granted to
China, enabling it to purchase 360,000 barrels per day of Iranian oil without incurring any costs. The
US's exclusions ended in May 2019. The sanctions had an impact on bilateral trade even though China
kept importing crude oil from Iran. Due to the threat of financial penalties, Chinese businesses were
increasingly apprehensive about doing business with Iran (Yacoubian, 2023). For instance, two years
after Total exited the South Pars gas field development project, CNPC also withdrew (Belal, 2020).

China has been importing less oil from Iran since 2018, and this trend persisted in 2020 (Belal, 2020).
Although Iran lowered the price of light crude oil for Asian consumers in January 2019 to $1 per barrel,
which was almost 30 cents per barrel less expensive than Saudi Arabia's light crude oil, China only
imported 210,000 barrels of crude oil per day from Iran in June 2019, the lowest amount in ten years
and 60% less than the import from Iran in June 2018 (YYacoubian, 2023).

Reports state that Iran's oil production in 2020 fell to its lowest level in the previous 30 years, which is
thought to be the cause of the escalation of new sanctions and the Covid-19 illness pandemic (Dawi,
2023). Iran's annual crude oil production fell below 2 million barrels per day in 2020 as a result of the
economic effects of the Covid-19 pandemic, including quarantines and limitations (U.S. Energy
information Administration, 2022).
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Throughout the recent years of the sanctions regime, China has been a significant buyer of Iranian oil.
Following the February 2022 invasion of Ukraine by Russia, Moscow also attempted to sell cheap oil
to China and other significant energy-consuming nations, which made it more challenging to sell Iranian
oil to China. Tehran, therefore, raised the discount for supplying oil to China to avoid a drop in its
foreign exchange earnings . Henry Rome, an expert on Iran sanctions, claims that because Iran now has
a new rival, this country is providing steep discounts on its oil to persuade Chinese refineries to take the
chance of doing business with Iran's sanctioned companies (Dawi, 2023). Iran's crude oil production
therefore marginally rose to surpass 2.5 million barrels per day in the first half of 2022 (U.S. Energy
Information Administration, 2022).

The Chinese government purchased more than 700,000 barrels of oil per day in January 2022, as per the
trackers' findings; this number was larger than what China had brought in in 2017 before Donald
Trump's renewed sanctions against Iran (Aizhu, Lawler, 2022). Up to the end of 2022, Iran's oil exports
climbed rapidly, and this pattern persisted in the first quarter of 2023 (Devonshire-Ellis, 2023).

6. CONCLUSION

In recent years, the significance of energy security has drawn a lot of attention. Politicians are
continuously concerned about the rising need for oil on a worldwide scale, the safety issue, the cost of
energy supply and transmission, and the ability to supply energy from risky and unreliable regions of
the world. For developing economies like China, this issue is crucial.

Energy security and its future for China have become a significant and at the same time concerning issue
due to the country's recent economic growth, an accelerating increase in the country's energy demand,
and the limited and insufficient domestic energy resources. Because any disruption in the energy flow
might seriously impede China's economic progress and undermine the continuation of political and
economic dominance.

Energy is also seen as one of the key material components of controlling the global economy from the
perspective of the new realists; in other words, China may use energy as a tool to increase its wealth and
expand its influence. Therefore, in order to meet its energy needs, the Chinese government has
developed tight ties with nations that are abundant in energy.

Iran is crucial in this regard as the world's second-largest owner of gas resources and third-largest owner
of oil resources. China may benefit from the country's dominance over the Strait of Hormuz and unique
geographic location in ensuring energy security. Additionally, the long-term international sanctions have
practically eliminated the possibility of the presence of Western oil companies in the country's oil
industry, while China's participation has been given more room to operate. Iran actually depends on
China for the sale of its resources, and China sees Iran as an unmissable chance to assure its energy
security.

Although seems that China has a dual policy towards Iran based on an examination of the connections
between them. In order to meet the need for energy, it seeks access to Iran's oil and gas reserves.
However, China doesn’t wish to directly challenge the U.S. and its allies. The US can jeopardize China's
security of supply of energy through its military outposts in the South China Sea and the Persian Gulf.
Moreover, China may be subject to US secondary sanctions as a result of its interactions with Iran.
Therefore, any action towards Iran can be dangerous for China energy supplies.
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