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Examining the Antecedents of the Persuasiveness of Social Media Posts by
Celebrity Muslim Preachers in Malaysia

Tengku Siti Aisha Tengku Mohd Azzman Shariffadeen’
Aini Maznina A. Manaf™

Abstract

As communication technology continues to evolve, this has also revolutionized how religious messages are presented on
social media, particularly for celebrity Muslim preachers. They can easily connect with their followers and create da’wah
messages using various social media tools, such as reels, stories, and live streams. In Malaysia, some preachers have
become instant celebrities, with millions of followers who are willing to like, reshare and repost their messages. What
factors though contribute to the persuasiveness of religious messages posted on social media by celebrity Muslim
preachers? Elaboration likelihood model (ELM) examines the persuasiveness of messages based on how they are
processed by the recipient. Accordingly, hypotheses were tested based on ELM. This quantitative study employed a cross-
sectional survey design with 423 university students in Malaysia. The research instrument was constructed using Google
Form and distributed online among the survey respondents. They must follow at least one celebrity Muslim preacher on
social media to participate in the study. Mediation and moderated mediation models (model 4 and 7) were tested using
the PROCESS macro. Overall, this study provided some support for ELM; argument quality predicted both belief in da’wah
messages and sharing intent. Belief mediated the relationship between argument quality and sharing intent. However,
personal involvement did not moderate the relationship between argument quality and sharing intent, through belief.
Implications of these findings on ELM and the persuasiveness of religious messages on social media will be deliberated.

Keywords: Celebrity Muslim Preachers, Da’wah, Elaboration Likelihood Model, Persuasion, Social Media

Malezya'daki Unlii Misliiman Vaizlerin Sosyal Medya Paylasimlarinda lkna
Ediciligin Onciillerinin Incelenmesi

0z

iletisim teknolojisinin stirekli olarak gelismesi, dini mesajlarin sosyal medyada sunulma bigimini de déniistiirmistir. Ozellikle
Unlt Misliman vaizler, cesitli sosyal medya araglarini (reels, hikayeler ve canli yayinlar gibi) kullanarak takipgileriyle kolayca
etkilesim kurabilir ve davet (teblig) icerikleri Gretebilir hale gelmistir. Malezya’da bazi vaizler, milyonlarca takipgisi bulunan ve
mesajlarinin begenildigi, paylasildigi ve yeniden génderildigi tGnli kisiler haline gelmistir. Ancak, Gnli Misliman vaizlerin
sosyal medyada paylastiklari dini mesajlarin ikna ediciligine katkida bulunan faktérler nelerdir? Elaboration Likelihood Modeli
(ELM), mesajlarin ikna ediciligini alici tarafindan nasil islendigine bagl olarak incelemektedir. Bu dogrultuda, ELM’ye dayali
hipotezler test edilmistir. Bu nicel ¢alisma, Malezya’da 423 Universite 6grencisiyle yapilan kesitsel bir anket tasarimi
kullanmistir. Arastirma araci Google Form ile olusturulmus ve gevrimigi olarak katiimcilara dagitilmistir. Ankete katilabilmek
icin katiimcilarin en az bir Gnli Misliman vaizi sosyal medyada takip etmesi gerekmektedir. Aracilama ve diizenlenmis
aracilama modelleri (model 4 ve 7), PROCESS makrosu kullanilarak test edilmistir. Bu calisma genel olarak ELMyi destekleyen

bazi bulgular sunmustur; argiiman kalitesi hem davet mesajlarina inanmayr hem de paylagim niyetini ngérmiistiir. inanma,
argliman kalitesi ile paylagim niyeti arasindaki iliskiyi araci bir degisken olarak etkilemistir. Ancak, kisisel katilim, argiiman

* Assoc. Prof., International Islamic University Malaysia, e-mail: taisha@iium.edu.my, orcid.org/0000-0003-1345-3001, Kuala
Lumpur, Malaysia

** Assoc. Prof., International Islamic University Malaysia, e-mail: maznina@iium.edu.my, orcid.org/0000-0002-7303-7792,
Kuala Lumpur, Malaysia
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Examining the Antecedents of the Persuasiveness of Social Media Posts by
Celebrity Muslim Preachers in Malaysia

kalitesi ile inanma araciliglyla paylasim niyeti arasindaki iliskiyi diizenleyici bir faktor olarak etkilememistir. Bu bulgularin ELM
ve sosyal medyada dini mesajlarin ikna ediciligi Gizerindeki etkileri tartisiimistir.

Anahtar Kelimeler: Unlii Miisliiman Vaizler, Davet, Detaylandirma Olasilik Modeli, ikna, Sosyal Medya

ATIF: Tengku Mohd Azzman Shariffadeen, T.S.A. & Manaf, A. M. A. (2024). Examining the antecedents of the
persuasiveness of social media posts by celebrity Muslim preachers in Malaysia, Medya ve Din Arastirmalari Dergisi
(MEDIAD), Special Issue 1, p. 1-16.

Introduction

Social media is widely used for many reasons, including for entertainment and to seek
information. Kemp (2024) highlights that TikTok has 28.7 million users in Malaysia, and
comparatively, 24.1 million YouTube users. Additionally, Instagram boasts up to 15.67 million users
in August 2024 (NapoleanCat, 2024). Due to its immense popularity, social media platforms can
reach a wide range of audience. Celebrity Muslim preachers or dai’ can use social media platforms
to disseminate da’wah messages, particularly to attract younger users (Abdullah et al., 2018). In
Malaysia, some preachers have become instant celebrities, with millions of followers who are
willing to like, share and repost their content. Their views on religion are even more popular than
those given by religious authority figures. For instance, according to Saat and Mohd Taufeq (2021),
the emergence of popular preachers in Malaysia has led to a declining interest in Malaysian Muftis.

As celebrity Muslim preachers have a large following, their messages may have persuasive
appeal and caninfluence their follower’s attitudes and perception on religious issues. Tools such as
reels, stories and live streaming allows for celebrity Muslim preachers to have direct interaction
with their followers, inviting more discussions on religious issues. However, instead of presenting
accurate information on Islam, some celebrity preachers in Malaysia may comment on religious
issues using controversial or unsubstantiated comments, rendering their messages as less credible
(e.g., Jefri, 2020). Furthermore, although preachers are attractive to the younger audience due to
their savvy use of social media platforms, their depth of religious training may not be as extensive
or in-depth as a traditional mufti or religious officer (Saat & Mohd Taufeq, 2021).

However, since they are highly influential and popular, their followers may not stop to
consider the authenticity of their messages and may simply disseminate their social media posts by
liking, sharing, or reposting these messages without considering the consequences. For example,
PU Azman, a Malaysian celebrity preacher who boasts 2.5 million followers on Instagram has not
been granted a license to preach about religion but is highly influential and is deemed as an
authoritative figure by netizens to speak on religious issues (Saat & Mohd Taufeq, 2021). With
influential celebrity preachers, this may likely lead to a barrage of inaccurate, inauthentic, or
misleading religious messages that become viral simply because it was posted by a celebrity Muslim
preachers and shared by their loyal followers. Thus, although social media offers many advantages
for those who wish to share their thoughts on religious issues, it can also create negative
consequences when these messages are not filtered or presented properly. Authority figures, such
as the Minister in the Prime Minister’s Department (Religious Affairs) in Malaysia, has been quoted
as saying that when giving views on Islamic laws, Muslim preachers should be honest, and admit
what they do not know as they are not as knowledgeable as authoritative scholars (BERNAMA,
2024).

To what extent though, are da’wah on social media persuasive, and how do followers of
celebrity Muslim preachers process religious messages on social media? For instance, are they more
persuaded by message content, such as argument quality, or characteristics of the source, such as
physical attractiveness? Communication scholars have often used the elaboration likelihood model
(ELM) to understand the persuasiveness of traditional media messages, and most recently on social
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media (Li & Suh, 2015; Teng et al., 2014; Zha et al., 2018). According to ELM, persuasive messages
can be processed via central or peripheral route, which are at two opposite ends of a continuum
(Dillard & Lijiang, 2013; Petty & Cacioppo, 1986; Petty & Cacioppo, 1986; Schumann et al., 2011). In
the central route, message recipients will scrutinize the message by examining argument quality,
and message processing depends on personal involvement. Due to its high elaboration likelihood,
messages processed by the central route tend to result in attitude change and are persistent over
time due to the scrutinization of the message arguments (Haugtvedt & Petty, 1989). On the other
hand, the peripheral route is also important and maybe considered in examining persuasive
messages. It occurs when elaboration likelihood is low, and processing of message requires
minimal cognitive effort and therefore, recipient relies on peripheral cues such as source
attractiveness (Kitchen et al., 2014).

Previous studies that have employed the use of ELM has mostly focused on advertising,
marketing or consumer behavior (e. g., Gao & Syed Muhammad, 2021; Homer & Kahle, 2013; Teng
et al., 2014), and health care (Angst & Agarwal, 2009; Chua & Banerjee, 2018). There are fewer
studies though that have examined the use of ELM to understand the persuasiveness of religious
messages, although it can be argued that religious messages can be considered as a powerful form
of persuasive communication. Therefore, in this study, we will attempt to fill the research gap by
applying ELM in the social media context, where ELM variables are assumed to influence the
processing of religious messages posted by celebrity Muslim preachers on social media. In this
study context, those who find religious messages personally relevant, are likelier to share these
messages if it contains high argument quality, and if they believe in the truthfulness of the message.
The source characteristics, such as source attractiveness, may also be given due consideration.

Specifically, the main research objectives of the study are as follows:

e To identify the antecedents of sharing intent of social media posts by celebrity Muslim
preachers

e To analyze the mediating role of belief in the relationship between argument quality and
sharing intent of social media posts by celebrity Muslim preachers

e To identify if the relationship between argument quality and sharing intent of social
media posts by celebrity Muslim preachers, through belief in truthfulness of social media
posts by celebrity Muslim preachers, is moderated by personal involvement of da’wah
messages (moderated mediation)

By extending the study context in examining religious messages, this study is expected to
enhance understanding of the ELM framework in highlighting how social media users in Malaysia
process religious messages using both the central and peripheral routes. Further, the study findings
are also expected to have practical significance to religious authorities, institutions and agencies in
Malaysia; where it will illuminate how religious messages can be designed to attract social media
users to disseminate and spread religious messages.

Literature Review
Celebrity Muslim Preachers and Da’wah on Social Media

Da’wah or preaching can be defined as the process of conveying information about Islam by
a Muslim to reach the aim of complying with Al-Quran and Al-Sunnah (Alimuddin, 2007). Da’wah
refers to a call for individuals to return to the correct path to build a morally good community
(Alimuddin, 2007). Conveying da’wah or religious messages to others are a duty and responsibility
of every Muslim. This is emphasized numerous times in the Holy Quran such as in Surah An-Nahl,
verse 125. Celebrity Muslim preachers, however, have the persuasive powers and the necessary
platform to convey religious messages to millions of followers, through their social media accounts.
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Due to the development of information and technology, various social media tools are
available to craft, design and share religious messages, such as reels, videos, live streams, hashtags
and stories. According to Tatar and Abdul Rohman (2019), this will provide opportunities for anyone
in expressing their da'wah activities, by spreading religious teachings and for celebrity Muslim
preachers to demonstrate their competence in preaching through social media. Younger audiences
may also gravitate towards da’'wah content featured on social media as it can be more
contemporary, interesting and expressive. Accordingly, many Muslim preachers are transformed
into instant celebrities due to their use of social media. Thus, in this digital era, social media is
becoming a new channel for expressing da'wah activities for celebrity Muslim preachers, and they
have their own niche audience. In Malaysia, some celebrity Muslim preachers such as Imam Muda
Ashraf (@imammudaasyraf) became popular with the masses after winning Islamic reality
televisions shows, such as Imam Muda, and continued their efforts to spread da’wah through their
personal social media accounts on TikTok, Facebook, YouTube or Instagram (Abdullah et al., 2018;
Abdul Karim, 2013; Tengku Mohd Azzman & A. Manaf, 2018; Tengku Mohd Azzman & A. Manaf,
2017).

Further, these celebrity Muslim preachers or da’i on social media are especially well-known
among the younger generation, such as young adults and university students (Tengku Mohd
Azzman & A. Manaf, 2018; Tengku Mohd Azzman & A. Manaf, 2017). They have many following and
their posts/tweets/videos are often liked, commented on, shared, or reposted by their followers.
For instance, a popular celebrity Muslim preacher, Ustaz Wadi Anuar (@Ustazwadianuar) has
811,000 followers on Instagram and 1.2 billion viewers on his TikTok account. Furthermore, all these
preachers or da’i are actively creating da’wah content that easily attracts the younger audience.
Hence, preaching through social media platforms such as Tik Tok, Instagram, YouTube or Facebook
provides some advantages, including high interactivity, easy accessibility, increased ability to
attract a broader range of audience, and easy dissemination, notwithstanding the barrier of time
and space (Abdullah et al., 2018; Rustan et al., 2020; Tatar & Abdul Rohman, 2019).

However, not all celebrity Muslim preachers rely on using wisdom, good words and
conveying truthful and credible information on social media, as befitting the recommended Islamic
preaching style practiced by the Holy Prophet (Shehu, 2017). The Holy Prophet uses a
communication style that is direct and succinct, but still respectful (Kasmani, Yusoff & Kanaker,
2019). On the other hand, celebrity Muslim preachers may rely on commenting on controversial
issues to become viral or use emotionally laden responses to preach to their audience, to win
arguments and increase followers. In one incident, a celebrity Muslim preacher openly rebuked and
shamed a Malaysian celebrity for uploading a video that contained allegedly defamatory images
(Jefri, 2020). Thus, when celebrity Muslim preachers are too critical, sarcastic, harsh, or
argumentative, this may turn people off in da’wah content, and lead to a reluctance to share these
messages, no matter how beneficial they are. Messages that are more emotionally laden, rather
than fact-based, may also be perceived as less credible and in turn, be perceived as less persuasive.
The next section will examine possible factors that may influence the persuasiveness of social
media posts by celebrity Muslim preachers based on the elaboration likelihood model (ELM)
perspective, specifically through the message content and source characteristics.

Elaboration Likelihood Model (ELM) and Religious Posts on Social Media

The elaboration likelihood model (ELM) was developed by Petty and Cacioppo (1986) and it
provides a framework for understanding how individuals process and respond to persuasive
messages based on their motivation and ability to engage in critical thinking. The theory focuses on
communication related factors that can lead to attitude change. It stresses the importance of both
the content of the message and context in which it is received in determining the effectiveness of
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persuasive messages (Petty & Cacioppo, 1986). Motivation to process messages involve personal
involvement or importance of the message to the individual and ability to process involves factors
such as cognitive resources, knowledge, and distraction. When motivation and ability is factored
into information processing, individuals will then decide on the modes of information processing.
Further, ELM assumes that individuals engage in two different modes of information processing
when evaluating persuasive messages (Petty & Cacioppo, 1984).

First is the central route, where it involves deep, systematic thinking about the message
content and occurs when individuals are motivated and able to process information critically and
carefully (Dillard & Lijiang, 2013; McNeill & Stoltenberg, 1989; Petty & Cacioppo, 1984; Petty &
Cacioppo, 1986). Central route involves high elaboration of the issue, where arguments are critically
evaluated and considered in terms of implications. The second route, which is the peripheral route,
requires a more superficial-heuristic based processing and happens when individuals lack the
motivation or ability to examine message deeply, and would therefore resort to peripheral cues
such as perceived attractiveness of the source, or message length (Petty & Cacioppo, 1984; Petty
& Cacioppo, 1986). Low elaboration occurs on the peripheral route, where individuals focus more
on simple cues rather than message content. ELM also posits that attitude change is more likely
when messages are processed via central route, where it requires deeper consideration and
understanding of the arguments presented.

ELM has been applied in various context to understand information processing, including in
advertising, marketing and political campaigns, or tourism, and most recently in examining the
persuasiveness of messages in social media platforms such as Facebook etc. (Li & Suh, 2015; Teng
et al., 2014; Zha et al., 2018). Some have found that both central and peripheral route can influence
perceived persuasiveness of marketing messages presented via social media features, such as live
streaming commerce (Gao et. al., 2021). Other studies found that the persuasiveness of social
influencers in word of mouth (WOM) marketing, can lead to purchase decision of food products
among consumers (Erkli, 2022). Thus, in this study context, celebrity Muslim preachers can be
regarded as religious influencers who are largely followed due to their thoughts on religious issues,
and their messages have the power to influence the attitude and perception of their followers on
religious issues.

Specifically, we will examine how religious messages by celebrity Muslim preachers are
perceived and processed based on the ELM model. ELM has predicted that in using the central
route, higher argument quality can influence attitude towards messages and lead to behavioral
change (i.e., Angst & Agarwal, 2009). Specifically, when followers of celebrity Muslim preachers are
motivated to process religious messages by celebrity Muslim preachers, argument quality can
influence their perception of religious messages. For those with high motivation, they will consider
the argument quality when processing message using the central route and are likelier to share
social media posts by celebrity Muslim preachers as they are convinced by the persuasiveness of
these messages. As predicted in previous research (i.e., Bhattacherjee & Sandford, 2006) heuristic
cues such as source attractiveness, will also influence the processing of messages in the online
context. Thus, in this study, perceived attractiveness of the celebrity Muslim preacher is entered as
a co-variate. Thus, the following hypothesis are posed:

H1: Argument quality is positively related to sharing intent of social media posts by celebrity
Muslim preachers

In using the central route to process messages, those who are convinced with the argument
quality of the message are motivated to process the message and will take the time to consider
other aspects of the message content (i.e. believability in the truthfulness of these messages),
before deciding to share these messages with others (Chen et al., 2021). It is predicted thus, there
is a positive relationship between high argument quality and intention to share, and it is mediated
by belief in the truthfulness of the message presented by celebrity Muslim preachers. Therefore,
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the following two hypotheses are suggested:

H2: Argument quality is positively related to belief in social media posts by celebrity Muslim
preachers

H3: Belief in social media posts by celebrity Muslim preachers will mediate the relationship
between argument quality and sharing intent of social media posts by celebrity Muslim preachers

Further, if messages presented on social media are interactive (i.e., features such as
comments, discussions threads, or polls), it can promote deeper understanding of the message,
particularly if users are motivated. In this study context, celebrity Muslim preachers often
personalize the religious messages they share on social media and encourage discussions on the
posts that they initiate. Thus, followers may find these messages highly relevant to them and would
use high elaboration to process these messages via the central route when processing these
messages, as predicted by ELM (Chen et al., 2021; Kitchen et al., 2014). If arguments quality and
belief in the truthfulness of the message is high, the central route is chosen to process these
messages and may lead to them having a deeper understanding of religious messages. Thus,
persuasion is salient with higher intention to share these messages with others so they can also
benefit from it. On the other hand, for those with low motivation (i.e., have low personal
involvement with the message), they may rely on source characteristics, such as source
attractiveness, to process these messages, instead of critically evaluating social media posts on
religious issues. Thus, those who do not find these messages highly relevant, will not engage in the
central route to process these messages. In sum, the following hypothesis is presented:

H4: When personal involvement is high, the indirect effect of argument quality on sharing
intent of social media posts by celebrity Muslim preachers, mediated by belief in social media posts
by celebrity Muslim preachers, will be stronger.

Overall, based on the discussion of the literature and the theoretical framework, a
conceptual framework of ELM from the context of da’wah messages on social media by celebrity
Muslim preachers is depicted in Figure 1. This conceptual framework depicts the variables and
constructs of ELM in the social media and da’wah context. Antecedents of persuasive religious
message are displayed in the framework. Sharing intent of social media posts by celebrity Muslim
preachers is integrated into the conceptual framework.

Personal
involvement Belief
(P
Sharing intent
Argument (SI)
quality (AQ) >

Figure 1. Conceptual framework of the study

Methodology
Participants and Data Collection Procedures

This study used a cross-sectional online survey design, and a Google form to construct the
survey questionnaire. The data was collected from October to December 2022. The target
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respondents consisted of undergraduate students in an international Islamic university in Selangor,
Malaysia. Informed consent was obtained from the respondents prior to completing the survey
questionnaire. All respondents must follow at least one celebrity Muslim preacher on YouTube,
TikTok or Instagram, to participate in the study. The final sample size totaled to 423. To ensure that
the sample size is suitable for data analysis, the minimum sample size calculated by G*power
software based on the number of predictor variables was 193, and this criterion was met in this
study. The research instrument was in the English language as all participants were fluent in English,
and there was no need to translate the instrument into the local language.

Descriptive analysis was carried out to examine the background of the respondents. Based
on the analyses, the respondents in this study were relatively young (M = 22.93, SD = 7.11) and mostly
female (73%). They were active social media users (M = 4.18, SD = .73). Interest in religious content
on social media was high; based on the search for da’wah content (M = 3.14, SD = .80). A little more
than half of the survey respondents had formal religious educational background (52%). Preachers
followed on social media were popular celebrity Muslim preachers, both locally and globally such
as Ustazah Asma Harun, Ustaz Firdaus Wong, Zakir Naik, Omer Sulaiman, and Mufti Menk. The
survey respondents reported that these celebrity Muslim preachers almost always posted on
religious content on their social media accounts (89%).

Measurements

The scale for argument quality, sharing intent, and belief was adapted from a previous study
by Chen, Kearney and Chang (2021). A sample item for argument quality is: “The information
presented by the Muslim celebrity preacher [ follow on social media, is informative”. An example of
the item for sharing intent is " I will share Islamic da’wah content presented by a celebrity Muslim
preacher on social media” while a sample item for belief is ““I believe the information presented by
the celebrity Muslim preacher | follow on social media, is truthful”’. Personal involvement is the
individual’s perceived relevance to the religious content posted by the celebrity Muslim preacher.
The items for personal involvement were adapted also from a previous study by Chua and Banerjee
(2018), and a sample item reads: “The Islamic da'wah content posted by the celebrity Muslim
preachers | follow on social media is important to me”. The items for source attractiveness were
adapted from a previous study by Ohanion (1990), and a sample item is as follows: “The celebrity
Muslim preacher I follow on social media, are attractive”.

Finally, to measure belief in the truthfulness of social media posts by celebrity Muslim
preachers, 1item from Chen, Kearney and Chang (2021) and the item reads: | believe the information
presented by the celebrity Muslim preacher | follow on social media, is truthful. All items were
measured on a 5-point Likert scale, with response items that ranged from 1 (Strongly Disagree) to 5
(Strongly Agree). Table 1 displays specific details related to the scale employed in the study.

Table 1. Scales used in the study

No Scale T otal M SD Source
items

. Chua &
1 Personal involvement (PI) 2 4.17 .84 Banerjee, 2018
2 | Argument quality (AQ) 4 4.44 .69 Chen, Kearney
& Chang, 2021
) Belief in the truthfulness of social media posts by ] 4.26 ) Chen, Kearney
celebrity Muslim preachers (Belief) ) & Chang, 2021
4 | Source Attractiveness (SA) 5 4.09 .78 | Ohanion, 1990

H ’ Self-
5 | Frequency of searching for da’wah content (FS) 1 3.14 - constructed

6 Sharing intent of social media posts by celebrity , 3.76 92 Chen, Kearney
Muslim preachers (SI) ) ) & Chang, 2021
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Before conducting data analysis, the value of the dependent variable was examined, and it
was within the range of -2 and +2 (Siddiqi, 2014). Thus, this shows that the data was normally
distributed, and the multiple regression as well as the moderated mediation analysis can be
conducted.

Findings
Model Fit, Reliability and Validity

All scales used in this study achieved good internal consistency ranging from .84 to .97, which
was above the cut-off value of .70 (Hair et al., 2013). This indicates that all scales demonstrate
acceptable reliability scores. Further, to establish the measurement model, the JAMOVI software
was used run the confirmatory factor analysis (CFA). To establish convergent validity, several fit
indices was examined. The model fit indices suggest an acceptable fit. The chi-square value for the
default model was significant, X*> (59) = 454, p < .001. The Comparative Fit Index (CFI) and The
Tucker-Lewis Index (TLI) was 0.903 and 0.892 respectively, both indicating an acceptable model fit.
Additionally, the Root Mean Square Error of Approximation (RMSEA) was .084 suggesting that the
model fit quite well in terms of error approximation. Overall, these indices support the convergent
validity of the factors in explaining the underlying factors that influence sharing intent of social
media posts by celebrity Muslim preachers.

In evaluating the measurement model, as suggested by the literature (i.e., Hair et al., 2011;
Gefen & Staub, 2005), items with low factor loadings (i.e., values should be at least above .50)
should be removed. All items loaded based on their respective construct and were above the cut-
off values. The composite reliability should also be above .70 according to Hair et al. (2011) and all
values were above the cut off value. Finally, the average variance extracted (AVE) should be above
the cut-off value of .50 (Hair et al., 2011), and this was also met in this study. Table 2 displays the
factor loadings, reliability and validity of each of the construct

Table 2. Factor loadings, reliability and validity

Items Loadings CA CR AVE
Frequency of searching for
da’wah content (FS) NA NA NA
Belief NA NA NA
Source Attractiveness (SA) 0.884 0.933 0.614
SA1 0.866
SA2 0.800
SA3 0.831
SA4 0.717
SA5 0.691
Personal involvement (PI) 0.840 0.908 0.727
Pl1 0.862
Pl2 0.843
Argument Quality (AQ) 0.897 0.946 0.711
AQ1 0.836
AQ2 0.906
AQ3 0.899
AQ4 0.717
Sharing Intent (SI) 0.887 0.937 0.799
Sh 0.932
S12 0.855

Note: CA = Cronbach Alpha, CR = Composite Reliability, AVE = Average Variance Extracted.

To examine discriminant validity, the value of the square root of AVE is compared with the



Tengku Siti Aisha Tengku M. A. Shariffadeen, Aini Maznina A. Manaf

correlation coefficient with each construct, where the value of the square root of AVE should be
higher than the correlation coefficient value between the constructs (Hair et al., 2011). This criterion
was met in this study, and thus good discriminant validity was established. Table 3 displays the
discriminant validity in this study.

Table 3. Discriminant validity

Factor SA PR AQ SI
SA 0.781
Pl 0.673 0.853
AQ 0.639 0.812 0.843
SI 0.497 0.644 0.514 0.894

Note: SA = source attractiveness, PR = personal involvement, AQ = argument quality and S| =
sharing intent. Bolded values in the diagonal are the square root of the AVE

Hypotheses testing

The next step is to establish the structural model and to test the hypotheses of the study.
Prior to all other analysis, the zero-order correlations analysis established significant relationships
between the co-variates, the independent variables, the mediator, the moderator and the
dependent variable in the study. Correlational values for all variables ranged from .22 to .74.
PROCESS macro by Hayes was used to test the hypotheses of the study (model 4 and model 7).
According to Hayes (2018), PROCESS models are suitable to examine mediation and moderating
relationships.

The mediation analysis (model 4) was performed to test main association analyses (H1-H3).
In this model, frequency of searching for da’wah content and source attractiveness was entered as
co-variates. Both co-variates were significant predictors to SlI, where frequency of searching for
da’wah content on social media had a significant relationship with SI (b = .260, SE =.047, t = 5.429,
p <.001). Similarly, source attractiveness of celebrity Muslim preachers has a significant relationship
with SI (b = .228, SE = .063, t = 3.621, p < .001). Further, H1 predicts that AQ will be positively
associated with SI; results exhibit a significant relationship between AQ and SI (b = .262, SE = .084,
t =3.08, p < .05, 95% Cl = [.095/.429]), where approximately 31.8% of the variance explained for SI
were accounted for by all predictors. Next, H2 posits that AQ is positively associated with belief;
results indicate a significant link between AQ and belief (b =.746, SE =.053, t =13.942, p <.001, 95%
Cl =[.641/.852]). Therefore, both H1 and H2 is supported.

Further, the study examined the mediating role of belief on the relationship between AQ and
SI. The results revealed a significant indirect effect of the impact of AQ on SI (b = .198, t = 2.896),
supporting H3 and indicating a significant indirect effect. Further, the direct effect of AQ on Sl in
the presence of the mediator is also significant (b = 0.430, t = 5.21). Therefore, H3 is also supported.
Table 4 displays a summary of the mediation analysis results.

Table 4. Mediation analysis summary

Relationship Total Direct Indirect Confidence Interval t-statistics
Effect Effect Effect
Lower Upper
bound bound
AQ -> Belief-> | .628 .430 (-198) -.052 .321 2.896
Sl (.000) | (.002)
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Finally, the moderated mediation analysis was performed (model 7) to test the moderated
mediation, where it is predicted that when personal involvement is high, the indirect effect of
argument quality on sharing intent of social media posts by celebrity Muslim preachers, mediated
by belief in social media posts by celebrity Muslim preachers, will be stronger (H4). In examining
the results, the initial interaction between AQ and Pl on belief is not significant (b =.000, SE =.0346,
t =.003, p =.997, 95% Cl = [-.0679/.068]). The analysis also indicates that the index for moderated
mediation (index =.001, 95% CI = [-.013/.017]) is not significant since the 95% Cl does include a ‘zero’.
Simple slopes show insignificant indirect effect when the moderator is low, moderate, or high
(refer to Figure 2). Generally, the finding implies that Pl do not moderate the relationship between
AQ and SI, through belief. Therefore, H4 is not supported.

Belief
N
in

PR

2 -84
00
15 83

-0.8 -0.6 -0.4 -0.2 0 0.2 0.4 0.6 0.8
Argument Quality

Figure 2. Interaction between argument quality and belief, on sharing intent.
Table 5 Displays a summary of the moderated mediation analysis.

Table 5. Moderated mediation summary

Direct relationship Unstandardized T statistics
Coefficient
AQ - > Belief .707 10.185
Belief - > SI .215 3.292
AQ-> Sl .430 5.219
AQ * PI - > Belief .000 .003
Indirect Relationship Direct Indirect Confidence T
effect Effect Interval statistics
Low/High
AQ - > Belief -> SI .430 .152 (.050) .046/.246 3.031
Probing moderated indirect Effect SE Confidence T
relationships Interval statistics
Low/High
Low level of PI 152 .049 .046/.246 3.102
High level of PI 152 .051 .046/.250 2.984
Index of Moderated Mediation .001 .007 -.013/.017 142

Note: AQ = argument quality, belief = belief in truthfulness of social media posts by celebrity

Muslim preachers, Sl = sharing intent, Pl = personal involvement
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Discussion

The main objective of this research was to identify antecedents of sharing intent of social
media posts by celebrity Muslim preachers. Four hypotheses were proposed to examine predictors
to sharing intent of social media posts by celebrity Muslim preachers, including the relationship
between argument quality and sharing intent (H1), the relationship between argument quality and
belief (H2) and the mediating role of belief in the truthfulness of social media posts by celebrity
Muslim preachers, in the relationship between argument quality and intention to share (H3).
Finally, we examined the moderating role of personal involvement, in the relationship between
argument quality and sharing intent, through belief in the truthfulness of social media posts by
celebrity Muslim preachers (H4). Out of the four hypotheses, three was supported (H1-H3). The
following paragraphs will analyze in detail the results of the study based on the hypotheses that
was proposed, and in relation to the theoretical contributions, practical implications, research
limitations, and suggestions for future research.

Theoretical Contributions

First, consistent with the predictions by ELM in previous studies (i.e., Angst & Agarwal, 2009;
Chen et al., 2021), for those who are highly motivated, they will use central cues such as argument
quality to process messages by scrutinizing them more closely. They are also likelier to share these
messages as they are persuaded by the high argument quality. H1 posits that AQ would be
significantly related to SI, and it was supported. Thus, for social media users who are motivated to
process religious messages by celebrity Muslim preachers, high argument quality in creating
religious content is important in persuading others to share it, after discounting for the effect of
peripheral cues such as source attractiveness. For celebrity Muslim preachers disseminating
religious messages, this has important implications. For example, when designing religious content
on social media, it is important that celebrity Muslim preachers support the content with evidence
from Quranic verse and verified Hadith. Additionally, argument quality can also be increased by
being unbiased and presenting informative and helpful messages that consider the context and
arguments from all sides in the issue being presented. On the other hand, celebrity Muslim
preachers should avoid flimsy, inflammatory, divisive or inaccurate content not reflecting Islamic
principles, such as arguments based on emotions, or arguments that lack evidence or proper
justification from the Quran or Hadith, which may lead to information that mislead the public.

Further, consistent with previous research (i.e.., Angst & Agarwal, 2009; Chen, et al., 2021;
Meng & Choi, 2019) H2 is also supported; highlighting a positive relationship between AQ and belief;
when users are highly motivated to process religious message via central route, they will take the
time to consider other aspects of the message besides argument quality, which is truthfulness of
the message. Therefore, especially for those who are predisposed and inclined to search for
religious posts on social media, celebrity Muslim preachers can reach a wider social media audience
who will reshare and disseminate their message with others, but they must consider how the tone
in which the message is being designed and presented on social media. For example, celebrity
Muslim preachers should present their opinions based on honesty and truth, and avoid
exaggeration, even when it may veer from public opinion.

The significance of heuristic cues (via the significance of source attractiveness as a coo-
variate) in this study cannot be discounted; although message that are of importance to social
media users may be examined critically in terms of message content (argument quality and
believability), social media users may be overwhelmed by information overload that may occur
judging by the sheer number of messages posted by social media users. When that occurs, heuristic
cues available on social media platforms can be utilized to grab their attention and to persuade
them to further analyze the message content via the central route.
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For example, celebrity Muslim preachers should ensure that they are professionally dressed
and presentable when appearing on videos, stories, or reels and use the interactivity function on
social media (i.e. votes or polls, quizzes, asking for comments on feedback on posts, encouraging
users to use share button on stories) that can encourage further discussion on religious posts, to
enhance the persuasiveness of their messages. Appropriate music background or playing Quranic
verse can also be considered as part of their social media strategy to attract attention using
heuristic cues. This is reiterated in a study by Abdullah et al. (2018); Islamic celebrity preachers are
expected to be good looking and presentable online, as this is an especially important criteria in
attracting the younger Muslim audience. The initial attraction to watch their content may invite
further scrutiny of their message content and encourage the audience to carefully consider their
arguments instead of mindlessly sharing unsubstantiated or unverified posts.

Next, H3 posited that belief will mediate the relationship between AG and INT, which was in
line with ELM’s predictions on the pathway of central route when processing persuasive messages
(Chen, et al., 2021; Petty & Cacioppo, 1986) The results demonstrate the mediating role of belief;
messages with high argument quality will lead to stronger belief in the message truthfulness,
leading to higher likelihood of sharing intent. ELM has predicted attitude change (i.e., intention to
share the message) is likelier to occur for those who have critically examined a message, and find
the message to be believable and credible, and this attitude change may persist over time. Thus,
for social media users who are not aware of certain religious issues, when the message is presented
in a believable and trustworthy manner, this may lead to stronger sharing intent. As social media
has the capability of making a message ‘viral’ and reaching the masses, it is important that
consideration is given to the message content as well as the argument presented, to ensure that
the message will be shared by social media users who are convinced of its truthfulness and
authenticity.

Finally, H4 examined the moderated mediation role of personal involvement; where it is
predicted that users who are more personally involved with religious content, are more motivated
and will critically examine religious messages via the central route. Consequently, when personal
involvement is high, the indirect effect of argument quality on sharing intent of social media posts
by celebrity Muslim preachers, mediated by belief in social media posts by celebrity Muslim
preachers, will be stronger. Although ELM has predicted that personal involvement matters in the
central route (i.e. Chen et al., 2021; Petty & Cacioppo, 1986), in this study, it was not significant, and
results did not indicate a moderated mediation model. This can perhaps be attributed to the nature
of religious posts by celebrity Muslim preachers; most religious posts made popular by them are
arguably perhaps everyday issues that are relevant to most Muslim Malaysians, such as issue
concerning marital relationships, halal food, and parenting issues. Further, respondents in this
study were dominantly Muslim students studying in an Islamic environment. The homogeneity of
the respondent’s background in terms of religion has perhaps led to similar attitudes when it comes
to evaluating the personal relevance of religion or religious issues. Consequently, personal
involvement is not dictating how respondents in this study process religious messages. Overall,
from this study, there is no doubt that religious posts that are credible, informative and supported
by facts, have the potential to be a highly persuasive form of communication on social media.

Practical Implications

For Malaysian religious institutions, agencies and the governmental department over-seeing
religious affairs, this study has several practical implications. It is very important for them to
monitor religious messages that are spread through social media, particularly ones that are shared
by celebrity Muslim preachers, considering their mass appeal and their influence over the public.
Religious authorities such as Muftis, should also utilize the interactive features on social media
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platforms, such as discussion threads, or quizzes and polls, to increase their persuasive appeal. To
increase argument quality and belief in religious content, any fatwas or decrees by religious
authorities should also be clear, supported by facts, and neutral, to avoid misleading their audience.
Consequently, this may also lead to higher likelihood of sharing, posting and dissemination of these
messages by the public.

Limitations and Future Research

Generally, there is some support for ELM and the usage of the central route to process
da’wah messages on social media. However, in this study context, a major finding is that personal
involvement to social media posts by celebrity Muslim preachers did not matter too much to the
recipient in processing religious messages. As the respondents in this study came from an Islamic
university, interest in religious is perhaps already built in due to the environment they are in. Future
studies could employ a different sample in comparing those studying in a different type of higher
educational system that do not highlight or emphasis on Islamic values in the environment, and this
could perhaps yield a different result on the role of personal involvement in processing religious
messages on social media, and how it affects the relationship between belief, argument quality and
sharing intent.

As cross-sectional studies only provide information on specific variables but does not
establish causal relationships or analyze behavior over time, future studies could utilize the
experimental method, to isolate cues that influence the central processing route, and examine its
effect on the persuasiveness of da’wah messages or use the longitudinal approach to understand
how social media audience process religious message over time. Also, using qualitative methods
such as in-depth interviews can lead to a deeper and in-depth understanding of the meaning of
personal involvement in the religious context, and to examine diverse motivations to process
religious messages on social media. Finally, other peripheral cues, such as source credibility or
expertise, could also yield additional information in terms of how social media audience process
religious messages. It could be interesting for example, to compare the role of formal religious
training of the source, in examining the persuasive appeal of religious messages among social
media audiences.

Conclusion

In sum, based on this study findings, celebrity Muslim preachers who are active on social
media platforms and intend to use it to spread the messages of Islam must consider both the
message content and the source characteristics in designing religious messages that are both
credible and persuasive. To attract the younger audience using social media, interactive tools can
be used to invite further discussion on religious issues, but celebrity Muslim preachers should be
cognizant of the credibility of such messages and employ social media platforms carefully to avoid
from misleading the public and sharing information that is false, inflammatory or inaccurate. They
should also emulate the Prophetic da’wah style to ensure that the message of Islam receives
positive response from the Muslim ummabh, that could potentially lead to the adoption and
incorporation of Islamic values in their everyday life.
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Abstract

Social media, including YouTube, has emerged as a significant aspect of contemporary lifestyles in society. Youtubers
need to be able to present interesting content ideas in order to attract more viewers and advertisers. Zavilda TV YouTube
Channel turns Islam into a content idea and commodifies it to attract more viewers. Religion and spirituality are no longer
something exclusive, but have become a commodity and a public broadcast, used as an object and capital in the political
economy of the media. Thus, this study aims to uncover realities that reflect the practice of commodification of religion
in the Islamic social experiment targeting women. This research uses a qualitative approach with a literature review.
Dialogue manuscripts, titles, video descriptions and thumbnails for Zavilda TV are research objects that are studied using
observation and documentation methods. The study of the political economy of media and critical discourse analysis are
used to uncover and explain commodification in a more critical and in-depth way. The results found in this study are forms
of religious commodification in the form of religious symbols and Islamic songs, as well as religious reflections that are
given to the target to make them willing to wear the headscarf. The issue of religious tolerance is also included in the
content by targeting women of religions other than Islam to try wearing the headscarf. There is a relationship that is
lamely built through the clothing of talent and targets like preachers and mad'u. Zavilda TV attempts to disseminate its
understanding of religion. The channel asserts that its interpretation of religious doctrine is accurate and obligatory for
all Muslim women, even if some of the remarks given tend to discriminate.

Keywords: Commodification of Religion, YouTube, Islamic Social Experiments

Zavilda TV YouTube Kanalindaki Sosyal Deneylerde
Dinin Metalastirilmasi

Oz
Sosyal medya, YouTube da dahil olmak {izere, giiniimiiz yasam tarzlarinin dnemli bir unsuru olarak ortaya ¢ikmustir.
YouTuber'larin, daha fazla izleyici ve reklam veren gekebilmek igin ilgi gekici igerik fikirleri sunmalar gerekmektedir.

Zavilda TV adh YouTube kanal, islam’t bir icerik fikri olarak ele alarak daha fazla izleyici cekmek amaciyla
metalastirmaktadir. Din ve maneviyat, artik yalnizca bireylere 6zgii bir olgu olmaktan cikarak medyanin politik
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ekonomisinin bir nesnesi ve sermayesi haline gelmis, kamuya acik bir yayin ve ticari bir metaya dénlsmistir. Bu
baglamda, bu calisma, dzellikle kadinlara yénelik islami sosyal deneylerde dinin metalastirlmasini yansitan gerceklikleri
ortaya ¢ikarmayi amaglamaktadir. Arastirma, nitel bir yaklasim benimseyerek bir literatiir taramasi ile ytrittlmistir.
Arastirmanin nesnesi olarak Zavilda TV’nin diyalog metinleri, basliklari, video agiklamalari ve kiiglik resimleri, gézlem ve
dokiimantasyon ydntemleri kullanilarak incelenmistir. Medyanin politik ekonomisi ve elestirel sdylem analizi,
metalastirma pratiklerini daha elestirel ve derinlemesine ortaya ¢ikarmak ve agiklamak i¢in kullanilmistir. Arastirma
sonuglari, dini metalastirmanin; dinf semboller ve islami ilahiler, hedef kitleye basértiisii takmayi kabul ettirme cabasi ile
iletilen din yansimalar gibi bicimlerde ortaya ciktigini gdstermektedir. iceriklerde, basértiisii takma denemesine
katilmalari icin islam digindaki dinlere mensup kadinlar hedef alinarak dini hosgérii meselesine de yer verilmektedir.
Ancak, hedef kitle ile icerik reticisi arasindaki iligki, vaiz ve muhatap arasindaki geleneksel iliskiyi zayif bir sekilde
yansitmaktadir. Zavilda TV, ortaya koydugu dini anlayisini yayma girisiminde bulunarak, bu anlayigsin dogru ve tiim
Miisliman kadinlar i¢in baglayici oldugunu 6ne siirmektedir. Bununla birlikte, bu yorumlarin bazi durumlarda ayrimciliga
yol agtigl gbzlemlenmistir.

Anahtar Kelimeler: Dinin Metalastiriimasi, YouTube, islami Sosyal Deneyler

ATIF: Nurfudiniyah, Hakim, L., & Fonny, J. S. (2024). Commodification of religion in social experiment Zavilda TV’s
content YouTube channel. Medya ve Din Arastirmalari Dergisi (MEDIAD), Special Issue 1, p. 17-33.

Introduction

Social media, including YouTube, has emerged as a significant aspect of contemporary
lifestyles in society. The changes in the way people communicate are also driven by social media,
which is available thanks to the Internet. This social media is a means of interacting with each other
by sharing and exchanging information and ideas, words, pictures and videos in a virtual space
(Setiadi, 2020).

Social mediais also a means of self-expression; even now, social media has become a lifestyle
for the community. According to a survey conducted by We Are Social, the number of active social
media users in Indonesia reached 167 million in January 2023, or 60.4% of the Indonesian population
(Meltwater, 2023).The average use of social media is 3 hours and 18 minutes per day (Widi, 2023).
Along with many social media users, YouTube is one of the social networks used by Indonesia, after
Facebook, which has reached 2.29 billion active users (Saputra, 2019).

Meanwhile, Indonesia is ranked as the fourth-highest YouTube user in the world after India,
the United States, and Brazil, with 139 million users (Sadya, 2023). Digital creators, especially
YouTubers, are beginning to emerge along with many social media users, not only because they
want to work in cyberspace, but also because they want to make a living from content creation.

YouTubers need to be highly creative and able to present content with exciting ideas to keep
viewers interested. Youtubers are busy competing to create content with creativity in a way that
attracts the public's attention; creative Youtubers will get more responses from viewers and have
a high probability of increasing AdSense on their channels, so Youtubers will benefit in the form of
salaries from YouTube Adsense. This is why more and more people are turning YouTube into a
career. Youtubers use YouTube to earn income, either directly from YouTube or from other parties
(Habibi, 2021).

A variety of techniques are available for YouTubers to earn income, namely by joining the
YouTube Partner Program, which will later give them Adsense, provided they already have 10,000
views, by promoting other people's services or products (endorsements), by promoting their own
services or products, and a combination of several of these things. (Helianthusonfri, 2018). There
are several ways to make money on YouTube, and many Youtubers are now competing to make
their content as attractive as possible to attract viewers. One way is to include elements of the
Islamic religion in their content. In the era of YouTuber competition, the phenomenon of business
using religion is currently emerging, especially in Indonesia, a country with the highest Muslim
majority population in the world. Of course, it is interesting for YouTubers to identify their target




MEDIAD

Journal of Media and Religion Studies

Nurfudiniyah, Lukman Hakim, Jangki Dausat Fonny

market. Business actors are commodifying Islam as an object of content and goods with a saleable
value, so the delivery is changing (Firasikha, 2019).

Commodification seeks to provide goods or services with material and commercial value.
Thus, commodification is a way of transforming a relationship that was initially free of commercial
elements into one that is commercial in nature (Kitiarsa, 2008). In its development, objects of
consumption have also penetrated areas considered sacred, such as religious practices (Rizqa
Ahmadi, Lilik Rofiqoh, 2022). Currently, Youtubers in Indonesia have also commodified religion in
their content. This commodification aims to make religious content in the content so that it is
watched a lot and gets clicks on ads or likes so that Youtubers can make a profit. Meanwhile, the
purpose of commodifying religion is to bring religious elements into the marketplace and turn
something sacred into something tradable (Saiful Hakam, Cahyo Pamungkas, 2017). Not all
commodification of religion in content has a harmful purpose that violates the Shari'a. Still, the
commodification of religion will make the sacred Islamic religion as a way of life into a commodity
that has a sale or commercial value.

One of the YouTube channels that includes religion as content and commodifies it is the
Zavilda TV channel. This channel has 211 thousand subscribers with the slogan "Islamic Social
Experiment." this channel has received 13,118,132 views from June 2020 to October 2022
(https://youtube.com/@zavildatv?si=5zD27zs70dTgdBZG). Zavilda TV specifically creates content
about Islamic social-religious experiments. Zavilda TV conducted a social experiment by visiting
openly dressed women on the side of the road and talking about religion. Zavilda asked about
several things related to the target's worship activities and her clothes. Apart from that, the most
important thing is to invite the target to try using the hijab, veil, and closed clothing. Instead of
preaching, Zavilda TV is considered to have commodified Islam because they exploit women.

In all of their content, the target of the social experiment is women by giving "bombastic"
titles such as Viral! Dua Cewe S3xy Tatoan Insyaf Karena Takut Mati & Memilih Hijrah!
(https://youtu.be/ 2jNUotoyDA) and all of the video titles contain elements of sexist language even
though many use the words "Hijrah," "Insyaf," "Taubat," "Hijab" and words that are synonymous
with other Islamic religions. Zavilda TV made the title, included elements of the Islamic faith, and
made the idea of social experiment content considered a way to increase viewers, which would
also increase their profits as a Youtuber.

Figure 1. Footage of religious symbols in Zavilda TV content (Zavilda TV, 2022¢, 2022d, 2022f,
2022g)
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The commodification of religion in the media can occur in any media, both mass media and
social media (new media), because according to communication studies, all communication
products can become commodification media (Jerry Indrawan, Efriza, 2020). Desika Fiorentina
previously researched the commodification of religion on YouTube social media under the title
Commodification of Religion in Ukhti Mega Official YouTube Content, the findings of
commodification in Ukhty Mega's vlog content are religious elements that are used as content in
the form of ta'aruf, young marriage, veils, etc (Fiorentina, 2022).

The commodification of religion in other social media was also raised by Farhan and Faisul
Islamiyah, who reveal the commodification of religion with the headscarf on social media seen from
the point of view of netizens and the role of netizens in it (Farhan, 2019). Meanwhile, Muhamad
Fahrudin Yusuf presented research on the commodification of religion in the mass media under the
title Commodification: Mirrors of Fractured Religion on Television: Perspectives on the Political
Economy of the Media. This research led to the conclusion that almost all content in TV
programmes is transformed into 'religion'. The entire process of television broadcasting cannot be
separated from commodification at the levels of production, distribution, exhibition and
consumption (Yusuf, 2017).

However, from the research on commodification in different media and perspectives. As in
the mainstream media with a political economy perspective or on social media platforms such as
Instagram with a virtual ethnographic perspective, and so on. The commodification of religion in
YouTube social media from the perspective of media political economy and gender paradigm has
not been raised. Therefore, this study seeks to see how the commodification of religion exists in
the social experiment content of Zavilda TV's YouTube channel from the perspective of media
political economy and gender paradigm.

Methodology

This study used a qualitative method with a literature review or literature study approach.
This study focuses on the hidden reality in the form of the commodification of religion in social
experiments on YouTube content. So, the objects of this research are all Zavilda Tv's visual objects
in the form of manuscripts, titles, descriptions, thumbnails of video content in August, and some
other viral content on other social media. These videos are collected as primary research data using
observation and documentation techniques, while clarification Zavilda TV targets YouTube
channels and other social media as supporting data (secondary research data).

The data analysis used in this study is based on the leading theory of the study of Media
Political Economy by Vincent Mosco and content analysis in the form of Critical Discourse Analysis
(AWK) by Norman Fairclough as a supporting theory to uncover hidden realities that reflect the
practice of commodification of religion in the content of Zavilda TV's Islamic Social Experiment. The
use of these two theories to expose and explain commodification in a more critical and in-depth
manner is because the paradigm used is a gender perspective. Thus, the commodification of
religion will be exposed through the study of Vincent Mosco's Media Political Economy in the
Commodification of Content, the Commodification of Audiences and the Commodification of
Labour. The use of these two theories to expose and explain commodification in a more critical and
in-depth manner because the paradigm used is a gender perspective. Thus, the commodification of
religion will be revealed through the study of Vincent Mosco's Media Political Economy in
Commodification of Content, Audiences, and Labour (Mosco, 2009). These commodification
findings will be criticized in more depth using AWK Norman Fairclough in the form of text analysis,
Discours Practice Analysis, and socio-cultural analysis (Haryatmoko, 2019).
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Results and Discussions

Commodification is converting any use value initially without selling value into a commodity
or traded. Everything can become a commodity as long as it brings profit, including religion, which
is used as a commodity in content and changed to advertisers to bring in profits, as Zavilda TV did
(Santi, 2004). The Islamic religion has been commodified through social media, a product of the
contemporary capitalist era where media has evolved from a mass industry into a profit-driven
enterprise. Content creators exploit public engagement and user-generated content to generate
revenue. In the end, not much different from mainstream media, social media became a for-profit
corporation. Content creators take advantage of public participation, content creation, and various
kinds of photos and videos to become media content commodities (Yoetadi, 2020). According to
Vincent Mosco, several things are used as commodities in communication. They are often the target
of commodification, including the commodification of content, the commodification of audiences,
and the commodification of labor (Mosco, 2009).

A. Commodification of Content

Content commodification transforms the content of the message, from the construction of
the message to the design of the message's meaning system, until the message is ready to be
marketed. The media's message is designed to be liked by the public, even though it is unnecessary.
The focus of this commodification is the commodity and its meaning (Haryono, 2020). The
commodification of news is a form of media management exploitation of issues that are liked,
desired or attract public attention. Alternative media with social media platforms such as YouTube
allow audiences to become content producers (publishers). In social media, YouTube allows
audiences to produce, develop and distribute their content (Yoetadi, 2020).

Zavilda TV makes Islam the content of its messages because most Indonesians are Muslim.
All the programmes on the social experiment Zavilda TV contain content about the Islamic religion
and are spiked with sensationalism to attract attention as indicated by the title “Cewe S3xy Bertato
Tidak Percaya Adanya Tuhan, Menangis Ingin Insyaf!”, “Cewe S3xy Malu Pakai Hijab Seketika
Dikasih Renungan Ingin Hijrah Malah Nangis”, “Cewe S3xy Nangis, Renungan Dosa Buka Aurat Bikin
Dia Ingin Hijrah”, etc. The commodification of faith in the YouTube content of Zavilda TV The
relationship between the commodification of religious symbols and the differences in the
escalation of spiritual life from earlier times in Indonesia is powerful (Fealy, 2008). This content
makes the commodification of Islam the commercialization of Islam or the exploitation of piety and
its symbols as commodities (Zulfa Makiah, Noorhaidi Hasan, Ali Sodiqin, 2022).

Zavilda TV uses religious symbols in highlights in the form of Islamic sentences and songs,
which become background music to support their Islamic social experiment content. Apart from
that, another spiritual element that Zavilda TV includes in its content is death. In all its videos,
Zavilda TV always contains a message to remember death as presented in Table 1. However, 3 of
the statements about the end labeled the target. This message is a form of religious
commodification carried out by Zavilda TV.

Table 1. Zavilda TV’s Reflection Message to Remember Death

Message Contents Content Title

Kakak selama 20 tahun telah ingkar sama kewajiban kakak,
seandainya Allah bukan Maha Penyayang, seandainya Allah
itu jahat sudah dari dulu Allah murka sudah ambil nyawa | Cewe S3xy Nangis, Renungan Dosa Buka
kakak, sudah ambil kesehatan kakak. Aurat Bikin Dia Ingin Hijrah

(Sis, you’ve been denying your responsibilities for two

decades. if God wasn'’t so loving, if God was cruel, He
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would have punished you a long time a go, taken away
your life and health.)

Kita merasa satu tahun lagi kita masih hidup, satu minggu
lagi saya masih bisa hidup, padahal kan yang namanya
kematian nggak ada yang tahu sedangkan kakak sudah
sekian lama ingkar sama Allah, meninggalkan kewajiban
gitu kan.

Must be assigned to the main title of the
article. Tutupin Aurat Artis S3xy Adeknya

Celine Evangelista, Seketika Nangis Ingin
(We think we’ll still be alive a year from now or even a Hijrah

week from now. But the truth is, none of us known when
death will come. And far so long, you’ve been denying
God and negleting your religiious duties)

Nggak pernah punya rasa takut? Kalau gimana seandainya

tiba-tiba Allah panggil kita>. Viral! Dua Cewe S3xy Tatoan Insyaf Karena

Takut Mati & Memilih Hijrah!

(Have you ever felt afraid? What if Allah calls us sudenly?)

Source: Author’s analysis

1. Text Analysis

In this analysis, we will see how the vocabulary and use of terms in Zavilda TV's social
experiment content footage commodifies religion, as well as the text construction of statements
made by Vilda when persuading her targets to wear the hijab by providing religious messages and
reflections on death. Religious symbols in words with Islamic nuances are inserted in the content
outside of the dialogue being delivered. Some of the words inserted are "Alhamdulillah," "Masha
Allah," "Hijrah," etc.

Figure 2. Footage of religious symbols in Zavilda TV content (Zavilda TV, 2022¢, 2022d, 2022f,
2022g)

Cewe'ini merasa nsnh saat ukhti ini menawarkan)
tutup aurat pakai huabA ) ﬂ

by,

~ Q"' )
e m

Svildo_semon Zavilda TV

dan ajak dia hijrah, gimana reaksi dia ?

2 Ma<.y1 Aliah dnasedlh sob"* ) :
Jadi kita akan lebih kasih penjelasan tujuan kita : i 'I
I ll

@wilda_smon

"Alhamdulillah" was the most frequently mentioned word in its content in August by 10x
(total of all content). Tahmid, or "Alhamdulillah," means All Praise to Allah. Tahmid expresses a
servant's gratitude to Allah SWT (Maesyaroh, 2021). According to the data obtained in this way,
they also added a sentence of praise, namely "Masya Allah," which is in two of Zavilda TV's Islamic
social experiment content, the word "Hijrah" to invite the target to change like a Muslim woman,
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the word "Menutup aurat" (covering the awrah or practicing Islamic dress codes) which is
mentioned up to 13x in the content is used as a substitute word for "Menggunakan Hijab" (wearing
hijab) even though the word "Hijab" is still inserted in other content.

The use of religious symbols in Arabic terms and Islamic nuances supports the content of
Zavilda TV's social experiment called the Islamic Social Experiment and strengthens its
representation. Vilda is also referred to as "Ukhty." "Ukhty" itself has experienced a narrowing of
its meaning from what was originally just a greeting and had the essence of my sister. She is now
seen as a woman who wears Islamic clothing or covers her private parts completely (Irawati, 2014).

Islamic nuanced songs were also included to support Zavilda TV's Islamic social experiment,
such as "Rasulallah ya Habiballah" and "Betapa Indahnya" sung by Ustadz. Jefri, as well as
Syaikhona's song, is precisely the same as the YouTube video entitled "Sholawat Tersedih-Sholla
Alaikallohu Robbi Daiman (Syaikhona)." The choice of this song implies that Zavilda TV wants to
explore the emotions of its audience by including Islamic songs with lilting rhythms and deep lyrics.

Table 2. Zavilda TV’s Reflection

Message Contents Content Title

Kakak selama 20 tahun telah ingkar sama
kewajiban kakak, seandainya Allah bukan Maha
Penyayang, seandainya Allah itu jahat sudah dari dulu

Allah murka sudah ambil nyawa kakak, sudah ambil
kesehatan kakak. Cewe S3xy Nangis, Renungan Dosa

Buka Aurat Bikin Dia Ingin Hijrah
(Sis, you’ve been denying your responsibilities

for two decades. if God wasn’t so loving, if God was
cruel, He would have punished you a long time a go,
taken away your life and health.)

Kita merasa satu tahun lagi kita masih hidup, satu
minggu lagi saya masih bisa hidup, padahal kan yang
namanya kematian nggak ada yang tahu sedangkan

kakak sudah sekian lama ingkar sama Allah,

meninggalkan kewajiban gitu kan.

Must be assigned to the main title
of the article. Tutupin Aurat Artis S3xy
Adeknya Celine Evangelista, Seketika

(We think we’ll still be alive a year from now or Nangis Ingin Hijrah

even a week from now. But the truth is, none of us
known when death will come. And far so long, you’ve
been denying God and negleting your religiious duties)

Nggak pernah punya rasa takut? Kalau gimana

seandainya tiba-tiba Allah panggil kita>. Viral! Dua Cewe S3xy Tatoan Insyaf
(Have you ever felt afraid? What if Allah calls us Karena Takut Mati & Memilih Hijrah!
sudenly?)

Inits dialogue, Zavilda TV tends to label its targets even though Vilda intends to reflect. It can
be seen from the use of the word "ingkar" (denying) which is mentioned in the two contents, the
term "ingkar” (denying) is used in the sentence “Kakak selama 20 tahun telah ingkar sama
kewajiban kakak,...” and “... padahal kan yang namanya kematian nggak ada yang tahu sedangkan
kakak sudah sekian lama ingkar sama Allah,....” Meanwhile, the meaning of the word "ingkar"
(denying) in Indonesian is not to acknowledge, reject, and not accept either verbally or in the heart,
both physically and mentally. The word "ingkar" can support Vilda's appearance and image, which
is described as someone who understands religion. The word "ingkar" has Arabic roots: Ankara,
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yunkiru, and inkaran, synonymous with the Islamic faith. Arabic cannot be separated from Islam
because the source of the religion of Muslims is the Al-Quran and Hadith, which are in Arabic
(Junaid, 2018). Vilda's other labeling can be seen in the sentence, “Nggak pernah punya rasa takut?
Kalau gimana seandainya tiba-tiba Allah panggil kita2.” Vilda seemed to label that her target was
not afraid of God.

The use of the terms "ambil nyawa" (taken away your life) and "ambil kesehatan" (taken
away your health) in the sentence “Seandainya Allah itu jahat sudah dari dulu Allah murka sudah
ambil nyawa kakak, sudah ambil kesehatan kakak.” It is a metaphor to imply a specific picture of
the meaning of death (Nugraha, 2021)

Dialog 1

Vilda : ”Kalau kewajiban-kewajiban lain meskipun jarang-jarang masih nggak, kak?. Kaya sholat
gitu masih nggak, sih?. Atau memang sudah nggak pernah sama sekali?.” (even the less frequent
obligation, like praying, have you been neglecting those too? Or have you completely stopped
doing them?)

Target : ”Nggak pernah sama sekali.” (completely stopped)

Vilda : ”Terakhir kapan nih?. Nggakpapa, kak. Kita sharing-sharing saja.” (when was the last
time? Its okay, we can talk about it)

Target : "Waktu sekolah gja.” (when | was still in school)
Dialog 2:

Vilda : ”Menjalankan perintah agama tuh terakhir kali kapan, kak?.” (when was the last time
you obeyed a religious command?

Target : ”Nggak tahu, satu tahun yang lalu mungkin.” (1 don’t know, maybe a year ago)
Vilda : ”Udah lama banget, ya?” (that was a long time ago, wasn’t it?)
Target : ”"Udah lama banget.” (yeah, really long time)

The dialogue between Vilda and the target implies that Vilda wants to know the intensity of
the target's worship, as can be seen from the choice of the words “jarang-jarang” (less frequent
obligation) and “nggak pernah” (completely stopped) as well as the question with the sentence
“Terakhir kali kapan?” (when was the last time?) that Vilda mentioned. Besides that, In several other
videos about tolerance as indicated in Figur 3, almost all the titles contain the word "NONIS," which
refers to the term non-Islamic. Non-Islamic is the term for someone who is not or is not Muslim.
Unfortunately, this term is still being debated in society because it is considered to have a negative
connotation and refers to the meaning of "Kafir” (non-believer) (Rakhmatulloh, 2019).

The representation of worship can also be seen from the different terms used by Vilda. In the
first content, Vilda uses the time ‘“kewajiban-kewajiban lain” which refers to Muslim worship,
namely prayer, which is confirmed by the following question sentence, namely, “Kaya sholat gitu
masih nggak, sih?” (like praying, have you been neglecting those too?). Meanwhile, in the second
content, Vilda uses the term “perintah agama” (religious command), This term represents religion
in general, not just Islam because the target in the second content is someone who does not believe
in the existence of God even though he claims to be Muslim.
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Figure 3. Thumbnail of Zavilda TV content with target "Nonis" (2045 TV, 2022; Zavida TV, 2022;
Zavilda TV, 2022a)

CEWE SEXYNONIS LINDUNGI UKHT! "AR}“QEMAN
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The video thumbnail about "Nonis" also implies the existence of a binary mindset or Binary
Thinking, which is a way of thinking based on binary logic and just seeing things in this world as two
categories without any gradations or deep thinking (Admin, 2022). Zavilda TV only looks at Islamic
and non-Islamic religions without caring about non-Islamic faiths, namely Christianity, Catholicism,
Confucianism, Hinduism, or Buddhism. Zavilda TV's social experiment also implies a bias in the
meaning of tolerance in its videos. This dialog can be seen in the last video clip dialogue:

Vilda: ”Sebelumnya boleh nanya nggak, kak? Agamanya apa, ya?.” (may | ask you something?
What religion do you follow?)

Target: ”Aku Nonmuslim” (I’'m not Muslim)

Vilda: ”Nah gini, kak. Saya mau ngajakin, ini kalau mau sih, tanpa ada paksaan, kalau mau aja
sebagai rasa toleransi aja seandainya kakak memang nonmuslim cobain coba pakai hijab. It’s okay,
nanti dilepas lagi nggakpapa, kak. Gimana? (Okay, so here’s what a want to suggest. If you’re willing,
and there’s no pressure at all, I’d like you try wearing hijab. It’s okay, you can take it off later. What
do you think?)

Target: ”Nyoba doang?” (just try it?)

Vilda: ”lya nyoba doang, saya nggak paksa kakaknya yang 24 jam enggak, hanya sebagai rasa
toleransi mungkin sesama agama lain gitu” (yes, just try it. I’'m not forcing you to wear it 24/7, just a
sign of tolerance betweet different religions)

Tolerance is an attitude that is manifested in a willingness to accept various views and
opinions (Bahari, 2010). In this sense, tolerance describes the absence of discrimination and
coercion against followers of other faiths. Meanwhile, the 6th verse of the Qur'an, Surah Al-Kafirun,
also explains how to have an attitude of tolerance, especially as a guideline for Muslims to behave
and not to impose their religious attributes on other people.

RIECICAGY)
Sahih International Meaning: For you is your religion, and for me is my religion

Vilda's sudden arrival, asking for the target's time and asking about his religion implies that
the construction of the relationship is unequal. This behaviour is because Vilda dresses in sharia and
conveys religious messages as if she is someone who has the right to ask about other people's
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worship and makes her target not shy away when she is asked to wear the hijab, even when she is
given words that tend to label her target. Religion (all actions related to religion) is one of the
sensitive personal data related to individual freedom and self-respect (Nasional, 2011).

Eza and Vilda are a married couple who own the Zavilda TV channel, Vilda as the talent and
Eza as the editor. Eza has also strengthened Vilda's character by adding the term "ukhty" to the
content. Zavilda TV describes itself as someone who understands religion, questions the worship
activities of its targets and discusses religion and tolerance. The target in this content seemed to
be someone who was far from faith, often dressed openly, and did not even believe in the existence
of God, the visualisation of which looked very different between the two. Women of other
nationalities (Caucasian) were also targeted by Zavilda TV by adding the words "Nonis" to the title,
which further clarified the identity of the target.

Zavilda TV exploits the religiosity of its target audience by asking questions about the
continuity of worship. In addition, Zavilda TV also uses women from religions other than Islam. This
does not show religious tolerance, but is seen as a form of imposing spiritual attributes on people
of different faiths. Below are questions about worship and thumbnail images that illustrate the
issue of tolerance.

2. Discourse Practice Analysis

A content analysis will be conducted on Zavilda TV, a prominent YouTube channel specializing
in Islamic social experiments, which boasts the highest number of subscribers and views that
appear on YouTube searches when compared to similar content on other channel, such as Rohis
Online, Jamal Palopo, Prawira Dijaya, Kelas Sarjana, and Aswad Atta. In August, Zavilda TV uploaded
eight social experiment content. Of these eight contents, the last upload was with the title “Viral!
Dua Cewe S3xy Tatoan Insyaf Karena Takut Mati & Memilih Hijrah!” received the highest number
of views, namely 356 thousand views, 1.6 thousand likes, up to 12 thousand comments which also
contained messages about death..

The channel further explores the theme of repentance and religious conversion through two
additional videos titled 'Cewe S3xy Nangis, Renungan Dosa Buka Aurat Bikin Dia Ingin Hijrah' and
'"Tutupin Aurat Artis S3xy Adeknya Celine Evangelista, Seketika Nangis Ingin Hijrah'. To increase
viewership, the channel employs sensationalized titles and relevant hashtags such as #islam, #viral,
and #trending. The use of hashtags also influences the number of viewers and insights gained
because of the ease of searching (Mustofa, 2019). Some hashtags included are #tranding #islam
and #viral, which are most often added to their uploads. Meanwhile, the content entitled “Cewe
S3xy Bertato Tidak Percaya Adanya Tuhan, Menangis Ingin Insyaf!” uploaded on August 22, 2022,
with 520 likes and 70,160 views, did not add any hashtags, so the number of likes and views
obtained was not as high as content with hashtags.

The production of the discourse on religious symbols by inserting phrases and songs with
Islamic overtones into the content was done by Eza as the editor. The choice of terms and phrases
added to the content were all decisions made by Eza, who also played arole in creating the concept,
negotiating with targets, tapping and the video uploading process (Wawan, 2022).

The Zavilda TV social experiment does not use hidden cameras like other social experiments.
However, the target was openly recorded and had previously received a briefing, as stated by Vilda
in her clarification “Kita udah ada izin upload, kita briefing, masih kita izin dulu mau buat konten,
enggak?" (VR, 2022).

Zavilda TV's content is indeed inseparable from the audience's response. Many comments
from netizens filled in the comments column, and even the last video reached 12 thousand
comments, both pros and con. One of the contents became public discussion because the
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understanding of tolerance was considered wrong. There were additional clickbait articles such as
“Gimana reaksi cewe sexy nonis mirip bulan sutena saat ditawarin coba pakai hijab!”’ ("How does a
sexy non-nis girl who looks like Bulan Sutena react when she is offered to try wearing a hijab!")

Figure 4. Zavilda TV Social Experiment Footage (2045 TV, 2022)

Unfortunately, this video is no longer available on the Zavilda TV channel. However, it has
been re-uploaded by the YouTube channel or discussed in other media. Of all the videos, Zavilda TV
viewers have given mixed reactions. Whether for or against the shows in it, the reactions come in
different forms, one of which is through comments. However, the majority of comments
highlighted the way Vilda asked her targets to wear the hijab, such as the comment from the
account of bigoreseller wat: "BUKAN BEGINI CARANYA DONG... masih banyak cara menyampaikan
dengan baik tanpa harus melukai perasaan seseorang... pentingnya rasa menghargai dan
menghormati seseorang... pentingnya berakhlak dan berakal.

3. Sociocultural Analysis

This dimension looks at how factors outside of Zavilda TV's YouTube account influence the
discourse of the content being analysed, in terms of the form of religious commodification included
in the content. Eza created religious symbols by inserting phrases with Islamic overtones as a
response from the target and to emphasise the purpose of her social experiment. The sacred
symbols inserted were based on the current state of the target, such as being confused, refusing
or agreeing to wear the hijab. Songs with Islamic overtones are also included when the target is
seen to be sad, crying or seemingly repentant. At such times it also helps Vilda to reflect on death.
Contemplating death is certainly not lost on Zavilda TV, which commodifies it as reinforcement
when it asks its targets to wear the hijab.

The life story of her target, which lies behind the decision not to wear the hijab and to dress
openly, further supports the discourse in the form of questions about religious activities that are
openly communicated. Dark personal life stories, her story of the loss of parental love that caused
the target to lose faith in God, are explored more deeply by Vilda as support and appeal for the
content of her social experiments. The dialogue between the two further reinforces the situation
they wish to portray in their content.

Eza is a graduate of Mataram Tourism College, majoring in hospitality. This institution
certainly influences the way Eza treats his targets. The discourse in the form of phrases with Islamic
overtones that he inserted as a distraction to Zavilda TV's social experiment is also inseparable from
his experience as a content creator who was a member of the Lombok influencer community.

Vilda's Instagram highlights @vilda_emon shows screenshots from her personal WhatsApp
social media home page, showing some of her WhatsApp groups. Vilda has also joined the Lombok
Youth/l Da'wah group, Majlis Ta'lim Akhwat MPR, Mahabbatul Iman and the Story of the Prophet
and the Companions. Of course, this also influences Vilda's way of conveying religious messages
and her reflections on death. Indirectly, the institution that once housed Vilda has influenced the
use of terms and the way religion is presented to its audiences.
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Zavilda TV's social experiment content was created in Malioboro Yogyakarta, which is one of
the urban areas in Indonesia and is visited by many residents from other areas either to study or
travel (Sektiadi, 2021). Zavilda TV's targets are immigrants from different regions, such as the capital
city of Jakarta, where urban life is free due to secondary supervision (control). Control in urban
communities tends to ignore the personal behavior of each other, social control is non-personal
(only applies to things that are not detrimental to the public), and control in urban society does not
care about personal behavior such as religion (Novita, 2022).

It is unsurprising to find many people with diverse cultures from other regions, including
those targeted by Zavilda TV, who are not native people from Yogyakarta. The clothes worn and
the habits of the Zavilda targets differ from those of the people of Yogyakarta, who adhere to
Javanese ethics and show more spirituality than materiality (Novita, 2022).

However, the secularisation of people in the capital is inversely proportional to the system
of Indonesian society, which considers religion as a higher norm than the norms of everyday social
life in general (Mulyadi, 2016). Thus, people use religion as a source of values that can regulate
behavioural patterns, such as the content of Zavilda TV's Islamic Social Experiment, which includes
religious symbols in its content. They also use religion as a source of values for their target
behaviours. Religion also has a social control and transformative function, and religion can
transform the personality of an individual or group into a new life through the teachings of their
religion.

According to the 2022 Tolerance Year Notes survey, it was found that 72.6% of respondents
considered that Indonesian society still upholds the value of tolerance. However, religious patience
and political tolerance risk eroding national cohesion; almost half of the respondents, namely
47.6%, think religious tolerance needs to be increased further (Kontributor, 2022).

Indonesia is a pluralistic country with various beliefs such as Hinduism, Buddhism,
Confucianism, Christianity, Catholicism, and Islam, with the most significant religious population
being Muslims, reaching 229 million, equivalent to 13% of the Muslim population in the world
(Itsram, 2021). Tolerance, considered good, and Islam as the majority religion indirectly influence
the content creators of Zavilda TV to create social experiments with women of other faiths and
offer the hijab.

B. The Commodification of Audience

The commodification of audiences is the attempt to turn a media's audience into a
commodity to be sold to advertisers in order to generate profits for content producers. Social
media audiences are different because the characteristics of each social media platform are
different. YouTube's social media audiences are called viewers for viewers and subscribers for
followers.

Zavilda TV attracts viewers and subscribers through Islamic social experiment content they
create and sell to advertisers through the Youtube Partner Program. They will get ads and profits
from these ads when they reach 10,000 views (Helianthusonfri, 2018:135). So, in commodifying this
audience, thereis a "Symbiosis of Mutualism' or mutually beneficial collaboration between content
creators and advertisers.
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Figures 4. Ads on Zavilda TV YouTube content (Zavilda TV, 2022h, 2022e, 2022b)
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The image above is an advertisement that appears in Zavilda TV content. Not just one ad, but
up to two ads simultaneously in one content, and all the ads cannot be skipped (skipped). From
these advertisements, Zavilda TV benefits; the more viewers who see the advertisements, the more
profits they get (Pusat Bantuan Google, no date). Zavilda TV uses its audience to attract advertisers,
so commodification occurs in this case.

The content of the audience also plays a role in controlling the content of the content,
especially when the content is no longer in line with the norms or habits of the society, such as the
number of subscribers of the Zavilda TV YouTube channel, which previously had 212,000
subscribers, dropped to 211,000 after the content went viral and received negative comments from
netizens because of the perceived forcing of women to wear the hijab and intolerance towards
women who are not Muslim. This case shows that the audience also plays a role in controlling the
content. If the audience (viewers and subscribers) on the YouTube account decreases, the
advertisements that the content creator receives will also decrease due to fewer views. (AdSense,
no date).

Figure 5. Zavilda TV’s Subscribers Before Receiving Negative Comments (Zavilda TV, 2022i)
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Figure 6. Zavilda TV’s Subscribers After Receiving Negative Comments (TV, 2023)
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Religious Commodification in Social Experiments on Zavilda TV's
YouTube Channel

The two pictures were taken at different times. The first picture was taken on December 23,
2022, while the second was taken on January 31, 2023. You can see the difference in the number of
subscribers from Zavilda TV's YouTube channel after they went viral, received negative comments,
and switched to another YouTube channel.

C. The Commodification of Labor

The commodification of labour does not only see workers as a team. Workers are also assets
that can be used to drive and increase profits for content creators. Workers are not only a team
that drives content production, but also a driving force for distribution. There are two processes in
the commodification of labour (Haryono, 2020). First, the commodification of labour through the
use of existing communication systems and technologies to increase the mastery of workers and
commodify all processes performed by workers. Second, from an economic-political perspective, it
explains the process of commodification, that is, when workers commodify something, they are
simultaneously commodified.

This commodification also occurs in Zavilda TV. Vilda, who owns the YouTube channel Zavilda
TV, is not only a content creator or designer. He is also a talent and a presenter who appears in the
video. Vilda not only commodifies religion in her content, but in fact becomes a commodity and
determines the course of the Islamic social experiment that is being carried out.

Vincent Mosco mentioned the commodification of labor. Vincent Mosco highlights the
commodification of labor, characterized by exploitation and the intensification of work processes,
demanding workers to possess multitasking abilities (Mosco, 2009). This is evident in the case of
Vilda and Eza, who juggle multiple roles within their content creation process. They expressed this
multiple roles in a clarification on the IWS Project's YouTube channel entitled "Eksklusif Klarifikasi
Zavilda TV Paksa Orang Tak Dikenal Pakai Hijab?! HTI anti-Pancasila?" at 30:05 minutes Eza said
"Disini saya akui saya sebagai videografer juga iya, saya jadi editor juga iya, pembuat thumbnail juga
ya saya" (in addition to my other responsibilities, I also function as the videographer, editor, and
thumbnail creator) (Wawan, 2022).

Conclusion

Zavilda TV's social experiment shows three primary forms of commodification: audience,
labour and content. First, the audience is commodified as a 'product' to be sold to advertisers.
Viewers' active participation in Zavilda TV's content, such as commenting and sharing, increases
engagement, which directly benefits advertisers. This highlights how the digital media industry
treats viewers as data points to be monetised. Second, labour is commodified through the
multitasking nature of the work. The requirement for individuals to simultaneously be
videographers, editors and thumbnail creators illustrates the digital media industry's demand for
multi-skilled workers in order to maximise profits. Third, content is commodified through the
exploitation of religious symbols, particularly the Islamic phrase "kalimah tayyibah". Religious
symbols are used not just as ornaments, but as tools to attract and engage audiences. The content
is strategically designed to evoke emotional responses and increase engagement, often simplifying
complex religious doctrines for commercial purposes.

The content also commodifies discussions of death and religious practices, often presenting
them in ways that discriminate against certain groups. These commodification strategies are
evident in every aspect of the content, from dialogue and titles to thumbnails and descriptions. The
use of hashtags such as #viral and #trending is aimed at maximising viewership and engagement.
In conclusion, Zavilda TV commercialises religion, turning it into a marketable commodity. Viewers
are treated as consumers and religious symbols are exploited for commercial gain. This practice is
consistent with the concept of 'abuse of faith', where religious beliefs are manipulated for personal
gain, often at the expense of the core values of the religion.
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Abstract

The digital technology that governs this historical process is a partner in the creation of an ambiguous world with its
image attached to everyday life forms. This picture the world is trapped in is becoming clearer in journalism practices. As
the sector becomes acquainted with new forms of journalism, the responsibility of the news reader to be a truth reader
increases. Al is visible in news production, from access to the source to the production. This study emerged from the
necessity of considering the news-power-technology relationship and the memory distortion dynamics of global power
structures together. In this study, which aims to point out the risks of Al news in the context of memory distortion, the
‘religious wave’ terrorist attacks are taken into consideration. Critical discourse analysis was used in this research
conducted on a sample of the ChatGPT’s news regarding 9/11, 7/7, 2015 Paris and Christchurch attacks. The findings show
that the discourse of global power is repeated in artificial intelligence news on religion-based terrorist attacks and that
technology targeting social memory reproduces the ideology of power. Accordingly, an intensive reading practice can be
recommended to the interlocutors of the news against the news emerging from Al algorithms.

Keywords: Artificial Intelligence Journalism, Collective Memory, ChatGPT, Algorithmic Power, Al Bias

Habercilikte Yapay Zeka: ‘Dini Dalga’ Terér Saldirilari Ornekleminde

Algoritmik iktidarin Bellekteki Catlagi Hedeflemesi

Oz

Deneyimledigimiz tarihsel siirecin seklini tayin eden dijital teknoloji, giindelik hayat formlarina ilisik goriintiisdyle hig
olmadigi kadar muglak bir diinya yaratimina ortaklik etmektedir. Diinyanin hizla hapsoldugu bu miiphem tablo habercilik
pratiklerinde belirginlesmekte; sektor yeni birtakim gazetecilik bi¢imleriyle tanisirken haber okuyucusunun omzundaki
hakikat okuryazari olma sorumlulugu biraz daha artmaktadir. Nitekim bugtin artik kaynaga erisimden metnin tretimine
haber yapim siirecinde yapay zeka faktéri goriinirlik kazanmistir. Bu calisma haber-iktidar-teknoloji iliskisi ile kiiresel
iktidar yapilarinin bellegi carpitma dinamiklerini birlikte diisiinme gerekliliginden ortaya ¢ikmistir. Yapay zeka Griini
haberlerin bellegin ¢arpitilmasi baglamindaki olasi risklerini isaret etme amacindaki ¢alismada, s6z konusu baglantililig
net bicimde gésterme potansiyeline sahip oldugu diisiiniilen ‘dini dalga’ terér saldirilan dikkate alinmistir. Orneklemini
ChatGPT yapay zeka algoritmasinin 9/11, 7/7, 2015 Paris ve Christchurch saldirilari konusunda trettigi haber metinlerinin
olusturdugu arastirmada elestirel s6ylem analizinden yararlaniimistir. Bulgular din tabanl teror saldirilarinin yapay zeka
tarafindan haberlestiriime pratiginde kiresel iktidar sdyleminin tekrar edildigi, toplumsal bellegi hedefleyen modern
teknolojinin iktidar ideolojisini yeniden tireten bir arag konumuna yerlestigi sonucuna ulastirmistir. Bu sonugtan hareketle
hem (retim hem tiiketim konumunda bulunan haberin muhataplarina, yapay zeka algoritmalarindan cikan haber
metinlerine karsi dikkat yogun bir okuma pratigi gelistirme énerisinde bulunulabilir.
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Artificial Intelligence on Journalism: Algorithmic Power Targeting the
Crack in Memory in the Example of ‘Religious Wave’ Terrorist Attacks

Introduction

Artificial intelligence algorithms, which have developed as technology has taken a position in
relation to human life, have rapidly become visible in all forms of daily life. Artificial intelligence
algorithms, which have forced many sectors from health to economy to adapt to advanced
technology, have also taken a prominent position in journalism. Undoubtedly, this rapid transition
process observed in journalism has also brought ethical issues to the agenda. As a matter of fact,
algorithms, which are seen to have gained functionality within the framework of access to
information, which is the first stage of the news production process, and the practice of writing
texts in the last stage, have become the control mechanism of the content that constitutes the
subject of the news. Thus, in the process where both research and writing are carried out by
machines, gatekeeping, one of the most critical operations of the news production process, has
been handed over to machine intelligence instead of human intelligence. This situation makes the
selective elements that come to the fore in the gatekeeping process, especially ideological,
economic and political preferences, more important. This is because the necessity of evaluating
artificial intelligence algorithms within an economic and political framework becomes evident here.
Just as the ownership structure in traditional news media has a sanctioning role on the news, the
power structures that are the creators of the algorithms have an influence on the news produced
by artificial intelligence. In this case, it should be mentioned that we are faced with news content
that serves the interests of the global power structure in the practice of new journalism.

Undoubtedly, this reality is not unique to the news production process. More generally, the
hierarchy of information on the internet points to a global gatekeeping. Algorithms that select the
information to be presented to people create the public agenda (Musiani, 2013, p. 4). Depending
on this fact, the fact that algorithm-generated news reports raise ethical issues stems from access
to information, which is known to be the first stage of the news-making process. This is the stage
where the content is determined and the scope and boundaries are drawn. It is at this stage that
the debate on the accuracy of the information used in the news emerges. It is known that
information whose accuracy is not certain, especially on issues of collective interest, has the
potential to distort the truth. This situation raises the concern that the collective memory, which
already functions in a problematic area, can be easily and quickly manipulated by artificial
intelligence algorithms. This is because it is a known fact that the data used by algorithms are
vulnerable to manipulation. Undoubtedly, the fact that algorithms utilize data from the internet
environment to be used in news requires taking into account the global identity of the internet
network. As a matter of fact, there is nothing more natural than the widespread or dominant
information on the internet, which is dominated by the global economy, serving the interests of
global power. This situation points to algorithmic power. This sign reminds us of the truth of Lash’s
(2007) idea that “power has become more sinister in a post-hegemonic age” (p. 59). For now, both
power has become unlimited and the techniques of power are equipped with the ability to
transform everything.

The claims that algorithm design, which is seen as a socio-technical artifact, is actually an
authority or a technique of power rather than just an algorithm production are getting stronger
day by day. This is because algorithms based on calculations lead to an automated process while
fulfilling the functions of finding, recording and storing information that exceed the limits of human
memory. This process necessitates the automatization of decision-making mechanisms. This
situation points to the fact that we are faced with a new problem of power and control. Likewise,
it is now a matter of debate who the managers of algorithms are (Barocas vd., 2013, p. 5). There are
also researchs that evaluate these systems in the center of “algorithmic war stories” (Gorwa, 2019,
p. 2). In addition, it should be said that the way of seeing algorithms based on power-centered
evaluation constructs this context around accountability relations. This perspective is based on the
claim that the power relations that bring algorithms to the fore remain invisible and free from
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responsibility by keeping themselves in the background (Woolgar & Neyland, 2013). In the current
form of the relationship between knowledge and power, the more invisible power is, the more the
knowledge of algorithms is unknowable, even secret. Undoubtedly, this fact is important to show
that the world is faced with a perfectly functioning global power technique.

Another important issue is that algorithms represent micro-scale thoughts or expressions as
a holistic portrait. In other words, it should be said that algorithms have the potential to create a
big new reality. The presentation of the data collected by the system as “absolute universal
consensus” undoubtedly contains the traces of global power (Geiger, 2009, pp. 24-26).
Accordingly, first and foremost, the algorithms that regulate and centralize the circulation on the
network, that measure what is important and relevant, work as a technique of power. However,
the local dimension of public opinion is often more important than the global one. As it is known,
the public interest is closely linked to culture and society and to the specific regulatory framework
(Kutchel, 2023).

This study discusses the new forms that digital technology, which has become the
determinant of the historical process we experience by being attached to everyday life forms, has
caused in journalistic practices within the framework of the relationship between power and
technology. It is thought that the most accurate way to see the transformation caused by new
technologies in journalism in the context of power is to conduct the research on a few news texts.
In this context, this research focuses on terrorist attacks, which have the potential to strikingly
show the traces of power in news texts produced by artificial intelligence, the last stage of
technology. The global nature of the algorithms in question and the fact that the reviewed
literature points to algorithmic power showed that the research should focus on global terrorist
attacks. In this context, four religious wave terrorist texts, namely 9/11, 7/7, 2015 Paris and
Christchurch attacks, were considered in the study. Four news articles produced by the ChatGPT
artificial intelligence algorithm about these attacks were determined as the sample and critical
discourse analysis was applied to them. The determination of both the sample and the research
technique was influenced by the fact that the whole fiction, especially the words that the reader
encounters in the news on terrorism, is a product of choice in a very distinct way, unlike other news
content.

The Age of Algorithms in the Relationality of Knowledge and Power

Algorithmic power is essentially the updated form of power networks as a result of historical
and periodic conditions. The tradition of power structures throughout history of directing social
dynamics through the production of information is still being realized today in accordance with
periodic changes. There is no doubt that today's means of knowledge production are artificial
intelligence systems. Accordingly, these systems are not objective tools that develop
spontaneously or contribute to the emancipation of society. On the contrary, thanks to their global
outlook, they bear the traces of a larger power structure than before. This is not a fact that can be
understood at first glance. Because it has an unmanned form, it is claimed that artificial intelligence
algorithms have an objective decision-making mechanism. However, when approached carefully, it
is understood that we are faced with a mechanism that operates with the data it learns just like a
human being.

Of course, it is not surprising that a fact such as “Al bias” is revealed here. Al bias refers to an
Al system’s production of biased content about a particular topic, situation or group (Chang vd.,
2024, p. 14; Ferrara, 2023, pp. 2-5, 2024C, pp. 2-3, 20243, p. 2, 2024b, p. 550; Liu vd., 2023, pp. 16-18).
This is due to biases in the data sets on which algorithms are trained or biased choices in the design
of algorithms. In other words, there is a problem of selection bias based on data (Hovy &
Prabhumoye, 2021, p. 5). Undoubtedly, this plays a major role in the creation of a 'black box society'
(Fioriglio, 2015, p. 404). Artificial intelligence bias mostly encompasses social patterns and themes
of discrimination. On the one hand, this bias leads to social and ethical problems, and on the other
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hand, it causes the field of use to be realized in an unjust environment. This situation points to
problems such as access to data, bias in data collection, ownership and power in Al systems.

When we look at artificial intelligence algorithms from these frameworks, Foucault's (1977)
claim that the relationship between power and knowledge reveals an intertwined image becomes
meaningful. According to him, knowledge, which is shaped by historical, cultural and social
conditions, is a tool that reflects hegemonic class interests and perspectives and is used as a
technique of power. In this context, the Foucauldian approach offers a perspective that is
significantly useful in denying the objectivity of Al-generated knowledge. When the knowledge
produced by artificial intelligence is evaluated from this framework, it is seen that the traces of the
relations of production, ownership structure and the paradigm and value judgments of the creators
of the system that enable the emergence of this knowledge are clearly evident. Because
throughout history, knowledge has been the most functional tool that protects power and enables
it to reproduce itself in the attempts to explain, categorize or justify the power asserted by the
dominant environments. Thus, while the relationship between knowledge and power has allowed
the dominant discourse to be immanent in society, it has led to the marginalization of other or
minority knowledge, values and perspectives.

When we look at today in the light of Foucault's suggestions, it is more difficult than in the
past to illuminate the reality of knowledge that passes through the filter of power in this age under
the control of artificial intelligence. This is because this time it is not a human being who undertakes
the production of knowledge, but a machine that is free from emotion. Therefore, it is not easy to
think and prove that machines, which claim to produce concrete data free of all subjectivity,
actually produce knowledge based on social power inequalities. It is certainly not possible to detect
information that is not based on any accurate data or that is fed by distortions and prejudices.
However, it is natural to think that the prejudices that shape knowledge are based on historical,
social and cultural stereotypes. As a matter of fact, for example, when artificial intelligence
algorithms are trained with data that is more reflective of a certain ideology, prejudices appropriate
to that data will be revealed directly and effortlessly. As a natural consequence, the Al system will
produce wrong content based on manipulated data.

The issue where these directed or distorted or faulty productions are most clearly revealed
is undoubtedly terrorism. This is because terrorism is a subject where the artificial intelligence
system is much more easily constructed, especially due to its global nature. Artificial intelligence,
which is known to be a system based on human instruction, is a partner in the process of deliberate
distortion of knowledge. Because the selection, labeling and editing of the data used in the training
of these models is done by real humans. Thus, the ideology of global power, which reproduces itself
through human beings in particular, keeps the data collection process under control and processes
ideological data into the system. The result is deliberate machine bias.

Based on the framework proposed by Foucault (1977), the belief that artificial intelligence,
which is seen as a new form of resistance against power, has the potential to create is not
independent of power under any circumstances. This gives rise to a new concept such as
“algorithmic power” that deserves to be discussed. Beer (2009) explains this with the concept of
'power through the algorithm'. In this new form, where it is possible to talk about a power model
that depends on the size of the data, we encounter a reality such as “algorithm dictatorship”. In
this form of dictatorship, automated procedures work as decision-makers, uncontrollable abstract
power comes to the fore instead of controllable human beings, and human beings are objectified
(Rodota, 2014, pp. 37-38; cited in Fioriglio, 2015, p. 407). Here, data collected by digital devices and
obtained directly from primary sources about people and society are programmed and
manipulated in favor of power. This means that a secret dictatorship gains functionality with the
help of human beings. Indeed, algorithmic power owes its existence to human data. This digital
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datais invisibly installed on various media that lead to rapid circulation and distribution, presenting
a growing appearance in today's world (Musiani, 2013, p. 2).

In this dictatorship based on human cooperation, while a new culture is created, economic
and political power controls the body on the one hand and memory on the other. Likewise, as is
known, both individual memory and collective memory exist in various construction processes. The
fact that it is a structure composed of cracks makes memory open to intervention. Due to this
quality, it is an area where power struggles are constantly ongoing, especially over collective
memory. In this age of artificial intelligence, the power provided by algorithms offers economic and
political power environments the opportunity to distort, manipulate or reconstruct collective
memory. Undoubtedly, this means recreating the reality of developments or events within history.
From this point of view, arguments that see algorithms as a kind of artifact of power arrangements
and new faces of politics make sense (Latour, 1993). Because today, the shaping of the organization
that involves the production and distribution of knowledge reveals a completely algorithmic image.
The political nature of these algorithms is an outcome of the organization of knowledge as well as
the culture that gave rise to this system (Anderson, 2011, pp. 541-543). In other words, these tools,
which are used as a kind of power technique, serve collective efforts to know and be known
(Gillespie, 2014, p. 3).

Based on all these explanations, we have no choice but to see that the transformation in
surveillance with modern technology reproduces itself through the techniques and technologies
available today. The high capability of algorithms in surveillance, coding and archiving has
revolutionized surveillance. This is due to the fact that algorithms have become the main tool that
shapes the daily life knowledge of society. In this case, both the regulation of algorithms by power
and the design of society by algorithms are possible (Musiani, 2013, pp. 1-2). Thus, it is not difficult
to say that the panoptic culture based on disciplining and controlling has gained a new dimension
with the phenomenon of algorithm dictatorship. The idea that power is established from
everywhere at any time, which reveals the panopticon, has paved the way for reproducing the
surveillance culture in question with new techniques by updating it depending on the periodic
processes while allowing the ruler to observe without being seen mechanically. Thus, the
panopticon, which transcends spatial and temporal walls, has now reached its current appearance
in the form of fluid surveillance. At this point, the importance of the consent factor, which both
Foucault (1977) and Deleuze (1992) draw attention to in the cooperation of discipline and control
societies, is understood. Because, as is known, the biggest trump card of algorithmic power is the
data taken from people with their consent. This trump card reminds us of what Lash (2007) explains
through the concept of 'post-hegemonic power' (p. 55). With the help of this concept, Lash is
actually trying to explain that an ontological regime of power has begun. According to him, power
has replaced 'knowledge', which has always been its target, with 'truth'. Lash (2007) thinks that
knowing the 'truth' is no longer a cognitive process, but a purely emotional process: “In the age of
hegemony, power only appropriated your predicates: in the post-hegemonic present it penetrates
your very being. Power, previously extensive and operating from without, becomes intensive and
now works from within” (pp. 58-59).

Undoubtedly, deciding which of the digital footprints left by humans in the environment that
represents the new world will be included in the database implies a selection process. The
algorithms that carry out this selection specifically produce calculated public opinion. There is a
process of transforming public opinion into an algorithmic commodity, putting this commodity
back in front of the public and inviting the public to meet it, so to speak. Maps made up of
preferences and new cultures created based on maps are part of this process. The fact that
algorithms, which are coded procedures, work as a technique of power due to their calculative
nature, makes it invalid to doubt the existence of an antidemocratic system. Accordingly, it should
not be surprising to find warm human beings, ideological choices and economic and political
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justifications behind these cold mechanisms that are abstract and technical achievements
(Gillespie, 2014, pp. 1-3).
Research Methodology

Purpose and Importance of the Research

The primary aim of this study is to point out the possible risks of artificial intelligence news in
the context of memory distortion. For this purpose, it was thought that it would be appropriate to
prove this fact through ‘religious wave’ terrorist attacks, which have the potential to clearly
demonstrate this reality. David C. Rapoport’s (2002, 2013) Wave Theory was taken into
consideration in determining the sample. According to him, terrorism has been an important factor
in the reorganization of the international world. Stating that modern terrorism consists of four
waves, Rapoport mentions that each wave was created by political events. The first wave, which
emerged in the 1880s and lasted for forty years, was the 'anarchist wave', while the second wave,
the 'anti-colonial wave', started in the 1920s and lost its importance in the 1960s. Because in the
late 1960s the world was introduced to the third wave, the 'new left wave', which would dissipate
by the 1990s. The fourth wave, defined as the last wave and called the 'religious wave', started in
1979. Today, the world still seems to be facing a religious wave. The adherence to this theory was
influenced by the fact that terrorism, which is a violence-intensive discourse, is carried to the
concrete sphere through action practices and that the motivational sources that facilitate the
transition from discourse to action are updated depending on social dynamics. Based on this fact,
within the framework of the Wave Theory, which characterizes today's wave of terrorism as a
“religious wave”, four cases have been selected among the most mediatic religious wave terrorist
attacks of the last 30 years.

The research is important because on the one hand, it deals with a current issue such as
artificial intelligence, on the other hand, it deals with the appearance of artificial intelligence in
journalism with a nuanced literature review that reveals a perspective centered on power and
collective memory, and on the other hand, it proves the relationship between news-power-
technology through sample texts.

Method

In this study, critical discourse analysis was applied to the news articles under scrutiny with
the idea that it will help to understand whether the news produced with artificial intelligence
algorithms are fed by the discourse of power inherent in the global media. For this purpose, the
study focuses on four religious wave terrorist acts in the form of 9/11, 7/7, 2015 Paris and
Christchurch attacks that took place in the last thirty years and had a global impact, which are
considered to have the potential to clearly show the reality in question. In determining the sample,
the events that caused reactions and turned into dramatic political turning points, which are
accepted as an important threshold in the reshaping of the international world, and which provided
the necessary conditions for religion-centered discrimination were taken into consideration. The
fact that the events that constitute the subject of the sample of the research are of a nature that
internationalizes terrorism was also an important factor in the selection of these events.

The main questions for reporting these events were asked to the ChatGPT artificial
intelligence algorithm. The four different news obtained as a result of the questions that enable
the algorithm to access the information needed in news production became the sample of the
study. ChatGPT generated news were evaluated in terms of prominent theme, language structure,
use of sources and accuracy of information. With the data obtained, artificial intelligence-produced
news on the religious wave terrorist attack were considered around 5W1H answers and global
media ideology, and evaluated in the context of the relationship between algorithmic power and
news. The limitation of the study is the selection of ChatGPT among language models. In this study,
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in which critical discourse analysis was applied, the macro and micro structures of the texts were
analyzed. In macro-structural analysis, thematic and schematic analysis was conducted, while in
micro-structural analysis, word choice was analyzed. Another important limitation of the study is
that microstructural analysis was limited to word choice and syntactic analysis, regional cohesion
and rhetorical analysis were not applied to the texts.

Critical discourse analysis aims to make discourse, which is an object of production,
transparent and visible. This is because the way discourse is represented, retold or rewritten sheds
light on the emergence of new discourse orders, struggles for normativity, attempts at control and
resistance against power regimes. As is well known, discourse is an implicit instrument of power.
According to Fairclough, a discourse text is a discursive practice produced, circulated, distributed
and consumed in society and is the product of an ideological and hegemonic process. According to
him, hegemonies are changing, and accordingly, the instrumentalization of discourse takes place
through this change. As a matter of fact, it is possible to witness the discursive change that
develops in line with renewed hegemonies, especially in the context of intertextuality (Blommaert
& Bulcaen, 2000, p. 449). From this perspective, van Dijk, who focuses all his attention on the text,
also approaches Fairclough. According to van Dijk (1988), who sees the text as an indicator of
ideology due to the signs it carries, news is also a discourse and is not independent from the social
structure it emerges from. Accordingly, van Dijk's claim that power relations are the most
important determinant of the news production process is strong.

Findings

It should be noted that the most important practice to reach accurate findings regarding the
news texts produced by ChatGPT about the four different religious wave terrorist attacks that
constitute the subject of the study sample is to ask the same questions to the algorithm in each
production. In this context, in the prompt we entered into the interface of the artificial intelligence,
the question pattern remained the same, only the events were renewed. Thus, with the help of the
prompt “write a news text about the attack that occurred on ....... at .. ”, ChatGPT was enabled
to produce news text about the 9/11, 7/7, 2015 Paris and Christchurch attacks selected as case
studies. Each news item was analyzed under separate headings.

1. 7/7 News by ChatGPT

Promt: Write a news text about the attack in London on July 7, 2005.
1. 1. Macro Structural Analysis

1. 1. 1. Thematic Analysis

In the macro-structural analysis of the news report on the 7/7 attacks, firstly a thematic
analysis was conducted. For this purpose, the title, introduction and body of the news text were
evaluated from a general framework.

1.1. 1. 1. Title

ChatGPT produced a news report about the terrorist attack in London on July 7, 2005 with
the headline “City in Mourning in London Attacks: July 7 Tragedy” (OpenAl, 2024).

1. 1. 1. 2. News Entry and Body of the Text

In the analyzed news, it was observed that the artificial intelligence algorithm preferred a
comment-oriented language. Throughout the entire text, we see a practice of conveying
information that directly targets emotion and is far from providing answers to the 5W1Hs that
constitute the essence of the event.

ChatGPT saw the incident as a terrorist attack targeting tube stations and buses in London
(OpenAl, 2024). It isimportant that there is no data to answer the question “when”, which is known
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to be one of the most important questions of the news. Except for the date information given in
the prompt that enables the algorithm to generate news, there is no information about the time of
the attack in the text. In general, it is seen that the news flash was not constructed correctly. As a
matter of fact, the first paragraph of the news should have an introduction with a conclusion. It is
also seen that there is no source in the news produced by ChatGPT. This situation indicates that the
accuracy of the information obtained by the artificial intelligence algorithm during the news
production process is questionable.

1. 1. 2. Schematic Analysis
1.1. 2. 1. Background and Context

Background and context information is extremely important in terms of revealing the way
the news reflects the event. As a matter of fact, the context in which the news is constructed can
often be more remarkable than the event itself. Because the event gains meaning in the context in
which it is placed. In other words, the event is either presented as it is or goes through a new
creation process as it is intended to be. Sometimes, the background information that highlights the
social, cultural, economic and political aspects of the event that is the subject of the news is
important enough to be analyzed.

The attacks of July 7, 2005 were reported by ChatGPT in the context of terrorism (OpenAl,
2024). In the entire text, a language of condemnation, unity and solidarity messages against
terrorism is used, while the necessity of security measures to facilitate the fight against terrorism
is mentioned.

1. 2. Micro Structural Analysis

Analyzing the words and sentences that make up the news at the local level and explaining
them through concrete examples makes it easier to reach the meaning of the text. In this context,
microstructural analysis was used in the study as it is a technique that enables inferences to be
made about the meaning of word choices and sentence structures that significantly build the basis
of the news text. Within the scope of microstructural analysis, only the word choice of the analyzed
texts was examined.

First of all, it is seen that the characterization 'terror' stands out in the news text in question.
This is an important data. As a matter of fact, the choice made in characterizing the event reflects
the widespread way of seeing in the internet network that is the source of ChatGPT, which reveals
a motor skill. In this case, it is possible to say that the attacks that took place in London on July 7,
2005 were included in the global network as a terrorist attack.

2. 2015 Paris Attacks News by ChatGPT

Promt: Write a news text about the attack in Paris on November 13, 2015.
2. 1. Macro Structural Analysis

2. 1. 1. Thematic Analysis

In the first stage of the 2015 Paris attacks news report's macrostructure analysis, a thematic
analysis was conducted. Within the scope of this analysis, the title, introduction and body of the
news text were analyzed.

2.1. 1. 1. Title

ChatGPT did not use a headline in the news text it produced about the terrorist attack in Paris
on November 13, 2015. It started the text directly with the introduction “Let us remind you of a sad
event” (OpenAl, 2024).
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2.1.1. 2. News Entry and Body of the Text

In the analyzed algorithm-produced news text, a comment-oriented news language is
encountered. When we look at the editing of the text, the act of emotion rather than the practice
of informing comes to the fore. ChatGPT defines the event in question as a terrorist attack against
innocent people in Paris (OpenAl, 2024). When the text is analyzed, it is seen that temporality,
which is among the 5W1H and one of the basic elements of news, is not taken into account. Except
for the date information given in the prompt that enables the algorithm to generate news, the time
of the attack was not shared with the reader. There is also no source information in the news
produced by ChatGPT. This data is noteworthy in terms of illuminating the fact that the information
utilized by the artificial intelligence algorithm in news production is in need of confirmation.

Another important finding in the body of the text is the prominence of vague information
instead of clear statements. The information that “more than 130 people” were killed and
“hundreds of people” were injured as a result of the attacks is an example of this (OpenAl, 2024).
In fact, these and other similar findings, while pointing out the faulty practices of artificial
intelligence in news production, also provide information about the dominant news language in
the internet network used by the algorithm and the common wrong practices in traditional
journalism. In this respect, the data obtained is also valuable.

2. 1. 2. Schematic Analysis
2. 1. 2. 1. Background and Context

Since the reader does not read the event itself but the way it is processed in the news text,
background and contextual information that illuminates the point of view here is extremely
important. The context in which the news is constructed is mostly in a position to recreate the
event. Along with the context, the background information that highlights the social, cultural,
economic and political aspects of the event is also critical enough to be analyzed.

The news text produced by ChatGPT about the attacks that took place in Paris on November
13, 2015 was constructed in the context of terrorism (OpenAl, 2024). In the text, in which the use of
a language inviting the international community to fight against terrorism is prominent, the name
of the terrorist group to have organized the attack is also mentioned. It is known that the terrorist
group in question introduces itself to the international community through Islam. The data pointing
to the fact that the artificial intelligence algorithm is a tool that repeats the discourse of global
power is certainly not limited to this. For example, striking statements such as “the Paris attacks
have led to increased concern and a review of security measures in the fight against terrorism
around the world. This tragic event has also brought about an ongoing debate and effort on how
people will cope with the effects of terrorism” seem to be a product of securitization policies that
serve to reproduce the global power discourse. Accordingly, the emphasis on Islam in the name of
the terrorist group in question and the construction of the news text in the context of terrorism-
religion-global security ensure that the securitization policies that expand their space in the global
world are prioritized and justified within the framework of terrorist acts.

2. 2. Micro Structural Analysis

Microstructural analysis is a nuanced analysis of the news text centered on words and
sentences. The idea that the strongest message of the text can only be reached by analyzing the
words in detail makes microstructural analysis valuable. In this context, it is understood that the
word choices in this news text are remarkable.

As a result of the analysis, it was understood that the word 'terror' is the most important
data that establishes the context of the news. There is no doubt that this finding is noteworthy in
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terms of pointing out the theme on which the news is built. This is because the word choice in
question does not only have the meaning of a word but also characterizes the event. This means
that the prominent visual tendency about the event under scrutiny on the internet network used
as a source by the ChatGPT artificial intelligence algorithm, which is known to have motor skills, is
in the context of terrorism. Accordingly, it is possible to say that the attacks that took place in Paris
on November 13, 2015 were characterized as an act of terrorism by the global power that shapes
the global network.

3. Christchurch Attacks News by ChatGPT

Promt: Write a news text about the attack in New Zealand on March 15, 2019.
3. 1. Macro Structural Analysis

3. 1. 1. Thematic Analysis

The third ChatGPT-produced text analyzed in the study is the news text on Christchurch
attacks dated March 15, 2019. The title, introduction and body were evaluated within the
framework of the thematic analysis of the text, which was analyzed macro-structurally.

3.1.1. 1. Title

ChatGPT’s news about the terrorist attack in New Zealand on March 15, 2019 was titled
“Terrifying attack in New Zealand: Dozens dead and wounded” (OpenAl, 2024). Based on the title,
it is not possible to understand that the event in question is a terrorist attack. As a matter of fact,
there is no clue about the nature of the attack or the target. The headline is important in this
respect. As the most important element of the news, the headline serves a framing logic that aims
to leave behind as much as to bring forward. Undoubtedly, the framing in this news text points to
the aim of preventing the event from being seen as a terrorist attack.

3. 1. 1. 2. News Entry and Body of the Text

This news text, like the other texts in the sample, has created an emotion-intensive discourse.
When the discourse used in the text is analyzed, an interpretation-centered narration is
encountered, from the horrifying nature of the attacks to the shock effect in the country.

ChatGPT did not see the attack in question as a terrorist attack. The fact that the answers to
the “who” and “what” questions, which are undoubtedly the two most important questions of the
5W1H that enable a complete understanding of the incident, are not found in the text indicates the
practice of distortion. This is because the true nature of an event is hidden in the answers to the
questions of who and what. In the analyzed news text, the perpetrator of the crime is shown as
“armed assailants”. However, the perpetrator is only one person. Similarly, the news article states
that the factors motivating the attack have not yet been clarified. However, the attack is a terrorist
attack from beginning to end, as can be understood from the content served to the world by the
terrorist himself with the help of new media. It is a highly significant finding that the terrorist nature
of the attack is mentioned as a kind of possibility in the text. The fact that the artificial intelligence
algorithm that produces news on the global internet network leads to this finding shows the media
ecosystem of algorithmic power. There is no doubt that this data constitutes a concrete example
of the global actors that the technology-centered transformation in journalism draws attention to
and the renewed news format as an ideological tool.

Another important finding in the news article is the use of unclear expressions in the
transmission of numerical data, as in the other analyzed texts. The statement “tens of people lost
their lives and many people were injured” confirms this idea (OpenAl, 2024). This output produced
by the algorithm is contrary to the principle of objectivity and accuracy, which are the primary
values of news.
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3. 1. 2. Schematic Analysis
3. 1. 2. 1. Background and Context

As it known, since an event that is the subject of a news story gains meaning within the
context and background information, this information is the most important determinants of the
news editing process. For this reason, the news on the Christchurch attacks produced by ChatGPT
was analyzed especially within the context in which it was placed.

As a result of the analysis, it was seen that the event in question was not reported in the
context of terrorism. This finding is quite remarkable as it has the potential to question the
reliability of data sources, how and for what purpose the data is produced, and the way in which
the data selection process, in which a kind of threshold-keeping is operated, takes place. The fact
that the attack on two Muslim places of worship in Christchurch was an act of terrorism is beyond
doubt. Likewise, the terrorist who organized the attack shared in detail when and how he would
carry out the terrorist attack. Moreover, the terrorist recorded the moment of the attack with the
help of an overhead camera and broadcast it live to the world. Thus, a concrete case of terrorism
has emerged both in action and discourse. Despite this fact, which is obvious with all the evidence,
it is not difficult to talk about the existence of distortion in both the background and context of the
news article under scrutiny. As a matter of fact, there is no accurate background information in the
text about the action of the terrorist who declared that he had a far-right racist ideology through
both linguistic and actional practices.

When the information that the incident under review was not covered in the context of
terrorism is considered together with the fact that news-producing algorithms work based on
structured data and that data is easily manipulated, the idea that editorial independence, which is
claimed to be operating in an already problematic area, is facing complete destruction gains weight.
There is no doubt that the ageless tradition in the field of these new actors is to reproduce the
discourse of global power.

2. 2. Micro Structural Analysis

It is known that the words used in the news text are not random, they are used as a result of
certain preferences. In this context, when the microstructural analysis of the analyzed news text is
made, it is seen that the incident is not clearly associated with terrorism. The term terrorism is only
mentioned in the sentence as a possibility. In addition, it is emphasized that the factors motivating
the attacks are not yet clear. Undoubtedly, these findings are extremely striking. Because the
terrorist clearly emphasized the terrorist nature of the act in all the content he prepared before the
attack. At the same time, the terrorist broadcasted the attack live to the world on his social media
accounts. Despite all this, ChatGPT refrained from making terrorist associations in its coverage.

4. 9/11 Attacks News by ChatGPT
Promt: Write a news text about the attack in the United States on September 11, 2001.

ChatGPT did not produce news about this event. The algorithm responded to the prompt by
saying “due to current policy, | am unable to generate content on sensitive topics” (OpenAl, 2024).
Only in the text it was stated that the attacks on September 11, 2001 were animportant event in the
history of the United States and had a great impact. The text mentions that the attacks on the twin
towers of the World Trade Center and the Pentagon, which killed thousands of people, caused
major changes in global security policies. Undoubtedly, it is a striking finding that the algorithm,
which practiced creating emotionally intense and detailed text about other terrorist attacks, did
not produce news about 9/11. Even when evaluated from this aspect alone, the biased, manipulative
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and directly targeting collective memory characteristic of artificial intelligence algorithms comes to
the fore.

Conclusion

Understanding the current view of the relationship between knowledge and power, which
has been reproducing itself throughout history, paves the way for a correct reading of the way
artificial intelligence systems work today. This fact is extremely important in terms of pointing out
the ethical dilemmas of algorithms, which represent the last stage that technology has reached for
now. Likewise, it is only possible for artificial intelligence, which is a data-centered system, to be
part of a properly functioning process through transparency. However, the entire process, from
the collection of data to its editing, takes place far from transparency. Accordingly, it can be said
that the information produced by the artificial intelligence system, which is the product of the
ideology of global power, does not contain objectivity and is a partner in the creation of an
ideological discourse. Because the dominant power structures that direct the data collection phase
and the choices based on prejudices fed by the ideology of the productive forces determine the
algorithmic process.

Considering that we are dealing with a mechanism that operates with the data it learns just
like a human being, Al bias is not surprising. Biases in the data sets on which algorithms are trained
or biased choices in the design of algorithms have a share in the 'black box society'. This bias points
to the problems of data access, ownership and power relations in artificial intelligence systems.
Undoubtedly used as a kind of power technique, these algorithms serve the collective effort to
know and be known. This effort stems from the fractured nature of collective memory, which is
reproduced again and again. Because since time immemorial, collective memory, which tells society
what and how it should know, has always been a field on which techniques of power have been
practiced. When artificial intelligence algorithms, which are the determinants of the historical
process we are experiencing, are considered around these ideas, the fact that the news production
process, which has a collective power of influence, is surrounded by algorithmic power becomes
meaningful. This research has reached findings that confirm this reality.

The four news samples produced by the ChatGPT artificial intelligence algorithm about 9/11,
717, 2015 Paris and Christchurch attacks analyzed in the study showed that the texts constructed on
the global internet network lacked values such as accuracy, objectivity and neutrality. The findings
led to the conclusion that the news texts with basically the same theme by covering the religious
wave terrorist attack revealed a different discourse structure from each other. This result shows
that the news texts constructed by algorithms have a structure that repeats the dominant
discourse structure in the global media. In the analyzed texts, extremely important differences
were found in the answers given to 5W1H, which contains the most important questions of the
event.

In fact, while all of the findings point to the faulty practice of artificial intelligence in news
production, they also provide information about the dominant news language in the internet
network used by the algorithm and the common wrong practices in traditional journalism. In this
respect, the data obtained is also valuable. As a matter of fact, the fact that it is not possible to
construct an alternative news-making practice to traditional journalism that develops in line with
the dominant global discourse of power, but on the contrary, the fact that the space for the
reproduction of the dominant discourse in a new and more widespread way is included in the
process is illuminated. Accordingly, handing over the gatekeeping, one of the most critical
operations of the news production process, to machine intelligence means that editorial
independence has become even more fragile.
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In addition to news text production, the research sought to reach a few more supporting
findings in order to prove the existence of algorithmic power with the help of concrete data. For
this purpose, another prompt was directed to ChatGPT. In the prompt, ChatGPT was asked to
explain the nature of each attack separately. The algorithm's response to this prompt is very
important in supporting the findings of this study. Because it was seen that the algorithm
emphasizing that the perpetrators of the attack on July 7, 2005 were members of an Islamist
terrorist group, and that these people were suicide bombers, described this event as the deadliest
terrorist attack in the history of the UK. Similarly, ChatGPT stated that the nature of the Paris
attacks on November 13, 2015 was radical Islamist ideology. In contrast, the Christchurch attack was
only associated with terrorism by the algorithm, but no reference was made to any ideology or
religion motivating the attack. This data alone should be considered significant in terms of proving
the existence of global algorithmic power.

As a result, the claim that a robot that explicitly signals a potential threat can be easily
manipulated (Milosavljevi¢ & Vobi¢, 2019) has found a provable concrete plane in this study. As a
matter of fact, the findings of the research show that structured data-dependent language models
and algorithms that are vulnerable to manipulative operations are faced with a risk picture that
requires attention in the process of acquiring and selecting data. The result of the study is in line
with similar studies in the literature (Chang vd., 2024; Ferrara, 2023, 2024c, 20243, 2024b; Liu vd.,
2023) and is a small but important contribution to the claim that artificial intelligence algorithms
reveal unethical practices such as bias, prejudice and alienation. In addition to the conclusion
reached, the proposed solution is to enable transparency, ensure data security and increase
accountability. It should be pointed out that artificial intelligence should undergo ethical
questioning as the first step in all areas where it gains functionality, especially news.
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Habercilikte Yapay Zeka: ‘Dini Dalga’ Terér Saldirilari Ornekleminde
Algoritmik iktidarin Bellekteki Catlagi Hedeflemesi

Fikriye CELIK"
Genisletilmis Ozet

Arastirmanin Konusu ve Kapsami

Bugiiniin diinyasina yon veren yapay zeka sistemlerinin ¢alisma bicimini anlamak igin tarih
boyu kendini yeniden {reten bilgi - iktidar iliskisinin glincel gorinimini dogru okumak
gerekmektedir. Nitekim her seferinde yeniden kurulan bu iliski teknolojinin simdilik ulastigi son
asamay! temsil eden algoritmalarin etik ¢ikmazlarini géstermek bakimindan son derece 6nemlidir.
Keza veri merkezli bir sistem olarak yapay zekanin seffaf bir siirecin parcasi olmasi beklenirken
verinin toplanmasindan kurgulanmasina biitiin isleyis seffafliktan uzak, algoritmik iktidart korumaya
yonelik bir cercevede gerceklesmektedir. Buna gére kiresel iktidar yapilarinin Grini olan
algoritmalarca dretilen bilginin nesnellik icermedigi, aksine ideolojik sdylem yaratimina ortaklik
ettigi sdylenebilir. Zira lretici gli¢leri kontrol eden iktidar ideolojisinden beslenen 6nyargilara dayali
secimler veri toplama asamasina yon vererek algoritmik stirecin belirleyeni olmaktadir.

Esasinda tipki bir insan gibi 6grendigi verilere bagl bir mekanizmayla karsi karsiya oldugumuz
disindldiginde yapay zeka yanhhgr sasirtict degildir. Bu yanllik yapay zeka sistemlerinde ortaya
¢ikan veriye ulasma, miilkiyet ve iktidar iliskisi sorunlarini isaret etmektedir. Bir tiir iktidar teknigi
olarak kullanilan algoritmalarin kolektif bilme ve bilinme ¢abalarina hizmet ettigine ise stiphe
yoktur. Bu c¢aba kolektif bellegin tekrar ve tekrar uretilen ¢atlakli dogasindan ileri gelmektedir.
Bilindigi gibi ge¢cmis zamanlardan bu yana topluma neyi nasil bilmesi gerektigini s6yleyen kolektif
bellek daima iktidar tekniklerinin Gizerinde ¢alistinldigi bir alan olmustur. Deneyimledigimiz tarihsel
surecin belirleyicisi yapay zeka algoritmalari bu disiinceler etrafinda degerlendirildiginde, kolektif
bir etki glictii bulunan haber yapim siirecinin de algoritmik iktidar tarafindan kusatildig| gercegi
anlam kazanmaktadir.

Bu calisma, giindelik hayat formlarina ilisik bir gériintiiye kavusan ileri teknolojinin habercilik
pratiklerinde yol actig! yeni bicimi bilgi - iktidar - teknoloji cercevesinde tartismayr denemektedir.
Bu baglamda habercilikte yasanan dénisimu iktidar merkezli gérme bi¢imi tizerinden aciklamaya
yardimci en dogru yolun arastirmayi haber metni 6rnekleminde gergeklestirmek oldugu fikri anlamli
bulunmus; iktidar izlerini yogun bicimde gésterme potansiyeline sahip terdr saldirilarini konu edinen
yapay zeka urind haberler merkeze alinmistir. S6z konusu algoritmalarin kiresel niteligi ve
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incelenen literatlriin algoritmik iktidar vurgusu arastirmanin yoniina kiiresel terdr saldirilarina
cevirmede pay sahibi olmustur.

Arastirmanin Amaci ve Onemi

Calismanin oncelikli amaci yapay zeka irlni haberlerin algoritmik iktidar tarafindan
aragsallastirilarak bellek carprtma pratiginde olasi riske doniisme potansiyelini ortaya koymaktir. Bu
amaca uygun olarak s6z konusu gercegi 6rnekleme giicli bulunan ‘dini dalga’ terér saldirilart dikkate
alinmistir. Hem yapay zeka gibi giincel bir konuya ydnelmek hem de incelikli bir alanyazin
taramasindan hareketle habercilikte yapay zeka goriinimuind iktidar ve kolektif bellek merkezli bir
bakis agisindan ele almak arastirmayr 6énemli kilmaktadir. Calisma ayrica haber-iktidar-teknoloji
iliskisini drnek metinler Gzerinden kanitlamayi basardigi i¢in de dnemli bulunmayi hak etmektedir.

Arastirmanin Yéntemi

Calismada yapay zeka algoritmalar tarafindan tretilen haberlerin kiresel iktidar séylemine
goémiili ideolojiden beslenip beslenmedigini anlamaya yardimci olacagi disiincesiyle son otuz yilda
yasanip global 6lcekte etki yaratan 9/11, 7/7, 2015 Paris ve Christchurch saldirilar dikkate alinmistir.
Dért dini dalga terdr saldirisinin belirlenmesinin ardindan ChatGPT yapay zeka algoritmasinin bu
olaylar hakkinda haber uretiminde bulunmasi saglanmistir. Elde edilen dort haber arastirmanin
orneklemini olusturmus; bunlara elestirel sdéylem analizi uygulanmistir. Elestirel séylem analizi
kapsaminda yiritiilen makro yapisal ¢6ziimlemede tematik ve sematik analizde bulunulmus, mikro
yapisal ¢c6ziimlemede ise s6zciik secimine bakilmistir. Mikro yapisal analizin s6zciik secimiyle sinirli
tutulup metinlere sentaktik ¢6ziimleme, boélgesel uyum ve retorik ¢6ziimleme uygulanmamasi
arastirmanin kisithligini olusturmaktadir. Bunun yani sira dil modelleri arasindan ChatGPT’nin
secilmesi arastirmanin bir diger 6nemli kisithihigidir.

Arastirmanin Bulgular

9/11, 7/7, 2015 Paris ve Christchurch saldirilari hakkinda ChatGPT yapay zeka algoritmasi
tarafindan (retilen doért haber o6rnekleminde gerceklesen calisma, kiiresel internet agi
kaynakliginda kurgulanan metinlerin dogruluk, nesnellik ve yansizlik gibi degerlerden yoksun
oldugunu goéstermek bakimindan son derece énemli bulgulara ulasmay! basarmistir. S6z konusu
haberler 6ne ¢ikan tema, dil yapisi, kaynak kullanimi ve bilgilerin dogrulugu cercevesinde
incelenmis; elde edilen veriler algoritmik iktidar - haber iliskisi baglaminda degerlendirilmistir.
Bulgular dini dalga terdr saldirisint konu edinerek temelde ayni temaya sahip haberlerin birbirinden
farkli séylem yapisi ortaya koydugu sonucuna ulastirmistir. Bu sonug algoritmalar tarafindan
kurgulanan haber metinlerinin ayni zamanda kiiresel medyaya da hakim iktidar séylemini tekrar
eden bir yapiya sahip oldugunu géstermistir. incelenen metinlerde olaya iliskin énemli sorulari
cevaplayan 5N1K’nin farklilik gosterdigi tespit edilmistir. Ozellikle failin kimligini aydinlatan “kim” ve
olayin niteligini ortaya koyan “ne” sorularina verilen cevaplarda carpitma pratigine rastlandigl
belirtilmelidir.

Sonug

Bulgularin tamami bir yandan yapay zeka sisteminin haber tretiminde yurittigi hatal pratigi
isaret ederken diger taraftan algoritmanin yararlandigl internet agina hakim sdylem yapisi ve
yerlesik haber dili hakkinda bilgi vermektedir. Bu bakimdan elde edilen veriler ayrica degerlidir.
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Nitekim kiresel iktidardan beslenen medyaya ickin haber yapma pratigine alternatif bir habercilik
insa etmenin imkanlar dahilinde olmadigl, aksine egemen sdylemi yeniden ve daha yaygin bicimde
Uretme potansiyeli bulunan yeni mekanin da siirece dahil edildigi gercegi aydinlanmaktadir. Buna
gore haber yapim siirecinin en kritik islemlerinden biri olan esikbekgiliginin makine zekasina teslim
edilmesi editoryal bagimsizigin daha da kirilganlastigr anlamina gelmektedir.

Arastirmada haber metni Giretiminin yaninda algoritmik iktidarin varligini somut verilere dayali
bicimde kanitlamak amaciyla birkag destekleyici bulguya daha ulagsmanin yolu aranmistir. Buamagla
ChatGPT’ye bir prompt daha yoneltilmistir. Promptta algoritmadan her saldirinin niteligini ayri ayri
agiklamasi istenmistir. Algoritmanin bu prompta verdigi cevap calismanin ulastigi bulgular
desteklemek bakimindan son derece 6nemlidir. Zira algoritma 7 Temmuz 2005’te Londra’da
meydana gelen saldiry1 gerceklestirenlerin islamai bir terdr hiicresi tiyesi oldugunun altini gizerek
intihar bombacilari tarafindan diizenlendigini belirttigi eylemi ingiltere tarihindeki en 6limciil terér
saldirisi olarak nitelemistir. Benzer sekilde 13 Kasim 2015'teki Paris saldirilarinin da niteligi radikal
islamai ideolojiyle iliskilendirilmistir. Buna karsilik Christchurch saldirisi algoritma tarafindan sadece
terdrizmle iliskilendirilmis, saldiryr motive eden herhangi bir ideoloji ya da din géndermesinde
bulunulmamustir.

Sonuc olarak bu ¢alisma, olasi tehdidi acik bicimde ifade eden “bir robotun kolayca manipiile
edilebilecegi” iddiasini somut drnekler tizerinden kanitlanabilir bir diizleme tasimistir. Nitekim elde
edilen bulgularda, yapilandirilmis veriye bagimli dil modellerinin ve manipiilatif islemler karsisinda
kirilgan algoritmalarin verileri edinme ve bunlari se¢me siirecinde dikkat gerektiren risk tablosuyla
karsilasilmistir. Ulasilan sonug itibariyla arastirma, literatiirdeki benzer ¢alismalarla 6rtiiserek yapay
zeka algortirmalarinin yanllik ortaya koyan etik disi pratiklerde bulundugu iddiasina ufak ancak
kayda deger bir katki olmustur. Kuskusuz ¢6ziim yolu sunmak da en az sonuca varmak kadar
kiymetlidir. Buna goére bahsi edilen sorunun ¢6zimi icin seffafigi mimkin kilmak, veri
givenliginden emin olmak ve hesap verilebilirligin artirilmasini saglamak énerisinde bulunulabilir.
Basta haber olmak (izere yapay zeka sisteminin islevsellik elde ettigi alanlarda algoritma Uretimi
iceriklerin odncelikli olarak etik sorgudan geg¢mesi gerektigi unutulmamali ya da bu gereklilik
atlanmamalidir.
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Religious Communication in Digital Culture:
A Study on Islamic Memes on Reddit

ismail KAPLAN®

Abstract

Internet memes, a form of expression that has come along with digital culture, define content that is usually spread
through social media platforms and often contains humour. Memes, which online communities use to express their
opinions, thoughts, positive or negative approaches, are a unique communication method of internet culture. Memes,
especially those containing humor, spread to large masses in a short time and can explain complex issues with a single
image. Internet memes offer religious communities a new tool to express their personal and social views on social media.
This study analyses memes on religious channels on the Reddit platform. The study examines 166 memes shared in
selected communities between 1 January and 15 April 2024 through content analysis and discusses how memes are
designed in relation to which topics and how they shape their discourse and religious communication. The findings of the
study show that religious memes on social media focus on perspectives, politics, cultural differences, and the
transmission of religious knowledge. The study also discusses how memes contribute to the formation of online religious
communities. According to this, people’s similar religious experiences are effective in creating a bond between them that
transcends distances. The fact that the language of religion has started to include more humor is also among the findings
of the study.

Keywords: Digital Culture, Internet Culture, Religious Communication, Memes

Dijital Kiiltiirde Dini lletisim:
Reddit’teki Islami Memler Uzerine Bir Arastirma

0z

Dijital kiltiirle birlikte gelen bir ifade bigimi olan internet memleri, genellikle sosyal medya platformlari araciligiyla yayilan
ve ¢ogu zaman mizah igeren igerikleri tanimlamaktadir. Cevrimici topluluklarin gérislerini, diisiincelerini, olumlu ya da
olumsuz yaklasimlarini ifade etmek igin kullandiklari memler, internet kdiltiiriiniin kendine 6zgii bir iletisim yéntemidir.
Ozellikle mizah unsuru iceren memler kisa zamanda genis kitlelere yayilmakta ve karmasik konulari tek gérsel ile
aciklayabilmektedir. internet memleri sosyal medyada dini topluluklara da kisisel ve toplumsal gériislerini ifade edebilmek
icin yeni bir ara¢ sunmaktadir. Bu ¢alisma, Reddit platformundaki dini kanallarda yer alan memleri analiz etmektedir.
Galisma, 1 Ocak - 15 Nisan 2024 tarihleri arasinda segilmis topluluklarda paylasilan 166 memi icerik analizi yoluyla
incelemekte ve memlerin hangi konularla iligkili olarak nasil tasarlandigini, séylemlerini ve dini iletisimi nasil
sekillendirdigini tartismaktadir. Calismada ulasilan bulgular, sosyal medyadaki dini memlerin bakis agilarina, politikaya,
kiiltiirel farkliliklara ve dini bilginin aktarimina odaklandigini géstermektedir. Calismada ayrica memlerin gevrimigi dini
topluluklarin olusumuna nasil katkida bulundugu da tartisilmaktadir. Buna goére, insanlarin benzer din deneyimleri,

aralarinda mesafeleri asan bir bag kurulmasinda etkili olmaktadir. Din dilinin daha fazla mizah icermeye baslamasi da
calismanin bulgulari arasinda yer almaktadir.

Anahtar Kelimeler: Dijital kiiltir, internet kiiltiirs, Dini iletisim, Memler

ATIF: Kaplan, I. (2024). Religious communication in digital culture: A Study on Islamic memes on Reddit. Medya ve Din
Arastirmalari Dergisi (MEDIAD), Special Issue 1, p. 53-68.
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Religious Communication in Digital Culture: A Study on Islamic
Memes on Reddit

Introduction

The development and spread of digital communication technologies has led to the
emergence of different types and means of communication. Just as the invention of the printing
press led to the rise of written culture, and just as the widespread use of television led to the
emergence of a television culture, digital communication technologies have also created their own
language and style. Internet memes are an important part of this new internet culture and are a
practical and useful tool for people communicating over the internet.

Modern internet memes are defined as units of popular culture that are circulated, imitated
and transformed by internet users to create shared cultural experiences. Internet memes, which
were initially seen as insignificant, have been recognized as an important element of online
communication that reflects and shapes cultural and social norms, thanks to the spread of internet
culture and the adaptation of young people to the language of this culture (Miltner, 2018).

This study aims to show the role of memes in religious communication. For this purpose, the
study has two research questions:

1) Which topics do internet memes produced and shared within the scope of religious
communication address?
2) What is the place of memes in religious communication in the context of Islam?

In this study, based on the above research questions above, firstly, internet memes and their
characteristics will be explained. Then, the role of internet memes in religious communication will
be discussed. After mentioning the studies in the literature on internet memes, the method of the
research will be explained. In the last section, how memes with religious content are designed, their
discourses and their place in religious communication will be discussed.

1. Internet Memes

The concept of ‘memes’, defined by Richard Dawkins (1976) as small units of culture
transmitted from person to person through copying and imitation, was initially exemplified by
abstract ideas, texts or practices, and their dissemination was based on repetition and diversity.
According to Dawkins, just as genes transmit biological information, memes transmit cultural
information in a similar way. The ease of recreating memes was seen as the most important reason
for their rapid spread. The first examples of memes consisted of concepts such as melodies, slogans
and fashion.

A meme is a phenomenon that enables thoughts, behaviors and ideas to be transmitted from
person to person in various ways. Memes spread through different methods such as gestures,
writings, photographs, animations and speeches, and spread like a ‘virus’ among people. However,
in this process of transmission, they usually do not remain in their original form and undergo
‘mutation’. The user spreads a meme by modifying it with new information. While the Oxford
English Dictionary defines memes as cultural units, the Merriam Webster Dictionary defines them
as styles, thoughts and usages that are transmitted from person to person in a culture. In this way,
memes reflect the dynamic and variable structure of cultural knowledge (Kirik & Saltik, 2017).

The concept of memes has gained more importance with the digital age because it has
become easier to copy, diversify and spread cultural elements with the internet. The more frequent
use of the concept of memes in daily life also occurred after the increase in these contents created
and disseminated online. In the sense used today, memes consist of texts and images created and
distributed by many users on the internet. Memes are communication elements that are often used
to convey humor, criticism and political commentary. They also encompass the experiences,
ideologies and habits of the communities that create them (Smith et al., 2024). The unique
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characteristics of internet memes are their rapid diffusion and formal forms. Internet memes are
part of the internet subculture and play a critical role in generating new meanings and functions in
the networked environment.

Memes are important for internet culture because they provide valuable insights into how
culture is produced and transmitted in new media contexts. Jenkins (2006) describes the process
of cultural production and consumption in new media environments as ‘participatory culture’,
according to which individuals create not only mass media but also digital cultural artefacts that
are shared and circulated over the internet. Instead of a passive audience, new media are full of
prosumers (producer-consumers), where online individuals function as producers and consumers
of both images and texts. The practices of meme production and interpretation reflect this
‘participatory culture’. The power of digital culture comes from the opportunity it offers people to
interact, co-produce and collaborate. For example, meme creators create new texts by drawing
images, texts and ideas from multiple sources, and these texts become independent of the author’s
intentions and agenda by remixing the original meanings. This demonstrates the importance of
participatory production in digital culture.

Internet memes have been developed to describe items such as jokes, videos, gossip that
spread rapidly online. The common characteristic of these memes is that each one inspires another
user to create new parodies and remixes. This form of communication, in which content is
constantly reinterpreted, is closely related to the participatory nature of digital culture. From this
perspective, memes are a kind of postmodern folklore. Memes, which contribute to the creation
and transmission of cultural and political identities, are content units created, transmitted and
disseminated on the internet by groups that share common characteristics (Shifman, 2014). The
network environment increases the feeling of being a group or community with its participatory
structure, and meme culture supports this feeling. People can easily share their thoughts, images
and events in the digital environment, and these shares spread rapidly on the internet and evolve
with the contributions of users (Kirik & Saltik, 2017).

If the memes designed and shared on the internet are closely related to the agenda and
contain a strong sense of humor, they can spread virally and reach millions of people in a short time
on the internet. In order for memes to reach this popularity, it is important that they are also
suitable for popular culture and internet jargon. A meme that is popular enough is soon imitated
by writing different texts on the same image and continues to spread virally (Eskicioglu, 2022).

2. Characteristics of Internet Memes

The origin of internet memes can be traced back to 1982, when emoticons were first used in
internet forum discussions to reveal obscure humor and irony. Following the recommended “-)’
sign at the end of humorous messages, countless emoticons became widespread for different
purposes. Emoticons are also seen as a kind of meme because they are easy to create and
distribute. They can also have a different meaning for each person, or be used for different
purposes by the people who use them. This means the possibility of a new meaning in each use
(Davison, 2020). The first examples of memes that we know today appear on the website called
Bert is Evil in the late 1990s. This website was creating funny and remarkable images by adding the
face or body of the Sesame Street character Bert to various historical photographs or posters with
visual editing programs, showing one of the first examples of meme culture. This method formed
the basis of the visual and text combination memes that are widely used today. Bert is Evil has an
important place in internet culture as it is considered to be the first examples of classic memes
(Eskicioglu, 2022).

Internet memes are a digital storytelling method that is often inspired by popular culture and
can quickly spread to all social media channels. It is a flexible and useful tool as it can be easily
interpreted and imitated (Campbell & Sheldon, 2021). Memes spread virally on the internet, but the
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difference between memes and viral content is that memes transform and continue to spread.
Therefore, content that spreads rapidly without changing in the network environment is not
accepted as memes by some researchers. Knobel and Lankshear state that there are two types of
memes: fixed and remixed. While fixed memes are not changed by other users after they are
created, remixed memes evolve with the touches of users. In the remix creation process, the
original form of the image changes and creates new meanings. These new meanings spread in the
social media environment and are imitated by different users. This process is essentially the editing
of content that does not offer anything new by different users and sharing it through a different
channel. This is also called ‘imitation’. For example, trends such as ‘Mannequin Challenge’,
‘Gangnam Style dances’ and ‘Harlem Shake’ are good examples of such memes. In the ‘Mannequin
Challenge’, everyone freezes in position when the music starts and these images are shared on
social media, which is a popular internet meme all over the world (Kirik & Saltik, 2017).

3. Religious Communication and Internet Memes

Social media in general has a significant impact on the internalization, transmission,
dissemination and transformation of religious messages. Accounts on different social media
platforms design and share religious messages in a way that can attract large audiences (Rustandi,
2022). Recent research has also shown a growing interest in the intersection of online memes and
religion. Memes have become an important tool for the expression and dissemination of religious
beliefs and practices in the digital age.

The study of religious memes is an important area for understanding not only memetics in
popular culture, but also everyday religious life and the increasing integration of religion in digital
environments. Religious memes should be considered in their context and may differ markedly
from popular culture memes. Religious memes convey specific meanings and messages specific to
religious institutions and beliefs. Religious memes, unlike popular culture memes, can carry deeper
and more spiritual content and therefore have a special place in the digital representation of
religious beliefs and practices. Nevertheless, this does not mean that religious memes do not
interact with popular culture (Burroughs & Feller, 2015).

Rozi et al.’s (2021) research emphasizes that access to Islamic information through social
media is widespread, especially among millennial Muslims. According to them, social media has an
important role in shaping religious identity. Memes, like other content on social media platforms,
are an important tool for enriching users’ religious understanding and motivating them for a
spiritual journey. In addition, memes also contribute to identity formation in social media. In their
study, Nurdin and Godal (2023) examined how memes are used in religious sermons, especially by
young ulema in Indonesia. In the study, the importance of memes in the transmission of religious
worship and teachings was emphasized. In addition, memes containing various prayers that
Muslims can recite in their daily lives are also shared. The use of memes has supported the
geographical spread of Islamic teachings to a wider area.

Memes do not only convey humor to their viewers. They also convey ideas and thoughts on
various topics. This feature also makes memes important for conveying religious messages. Memes
sometimes help to create religious motivation for various practices. Internet memes facilitate a
unique form of cultural and political critique by offering a creative visual-textual language that
allows individuals to publicly express their beliefs. This flexibility allows users to speak more freely
about social norms, political agendas and religious practices, often embedding deeper messages
and views within humor. Campbell and Sheldon (2021) explain how users’ religious responses to
global challenges are expressed through memes in the context of the COVID-19 pandemic.

The messages offered by internet memes on religious issues are analyzed in five different
frameworks according to their types and approaches:
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¢ The encouragement frame, which positively addresses religious beliefs and worship,

e Entertaining framework that does not harm religious ideas and approaches and only cares
about humor,

¢ Questioning framework that emphasizes skepticism about religious issues and concepts
e Sarcastic framework criticizing religious subjects and characters through satire

¢ A metaphorical framework that presents common religious understandings and sayings in
a humorous way (Aguilar et al., 2017).

4. Research Method

This study aims to present a thematic analysis of religious-themed internet memes. The study
analyses Islamic-themed memes posted on the r/lzlam and r/IslamicHistoryMeme channels on
Reddit between 1 January 2024 and 15 April 2024. This date range provided a sufficient time frame
to understand how different memes addressed religious issues and how users reacted to them.

Reddit is an important social media platform where users share and discuss content on
various topics. The r/lzlam and r/IslamicHistoryMeme channels are also places where Islamic-
themed memes are mostly shared and discussed. This research aims to analyze the memes shared
on these two channels within the specified date range. A total of 166 memes were shared on these
channels between 1 January - 15 April 2024, 141 on rflzlam channel and 25 on r/IslamicHistoryMeme
channel. All of these memes were selected as a sample in the study.

The thematic analysis method was used to analyses the data obtained in the study. This
method is a qualitative research method that allows the data to be analyzed systematically to reveal
certain themes. Thematic analysis is a process of discovering recurring patterns and meanings in
the data. In our study, the thematic analysis method was used to identify the prominent themes
related to religion in the memes of Islamic content shared on Reddit. The first step of thematic
analysis is to define and code the data. In this study, firstly, 166 memes selected as a sample were
analyzed and the ideas and messages in each meme were identified. The texts in the memes were
also analyzed and the first codes were determined. To ensure the reliability of coding and
categorisation, 25 memes were selected from the sample and the memes were recoded by a
different coder. The similarity between the coding of the researcher and the coder was found to
be 88%. After that, the problems found in the coding frame were eliminated and the data were
recoded.

On the next step, similar codes were grouped and themes were formed. The revised themes
were finally defined in detail and what this theme identified was explained. Thus, interpretation
and understanding of the research findings became easier.

The themes created based on the findings are as follows:

1. POV (Point of View): This theme includes memes that show a particular perspective or
point of view on any subject.

2. Politics: This theme includes memes that reveal the relationships between Islamic religion
and political events.

3. Cultural Differences: This theme includes memes that present and interpret various
cultural elements in the Islamic world.

4. Transmission of Religious Knowledge: This theme includes memes that aim to convey
religious knowledge on different topics.
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After determining the themes, the data analysis phase started. At this stage, each theme was
analyzed in detail and explanations of the themes were made through specific examples in the
memes.

5. Findings

In this study in which 166 different memes were analyzed, all memes were grouped under
four different themes in terms of their content. It is possible to explain these themes as follows:

POV (Point of View): This theme consists of memes that show prominent perspectives on a
particular subject. In the memes, personal experiences, observations and interpretations about
Islam come to the fore. This theme is important for understanding how memes reflect individual
and social perspectives on religion.

Politics: The memes under this theme deal with the relationship between Islam and political
events. Religious references and criticisms about political leaders, events and ideologies are
frequently included in the memes.

Cultural Differences: The theme of cultural differences examines how memes present and
interpret various cultural elements in the Islamic world. This theme is important for understanding
cultural diversity, traditions and social norms in memes. The memes reflect different cultural
practices and how they are interpreted in a religious context.

Transmission of Religious Knowledge: This theme examines how memes convey religious
knowledge and teachings. Qur’anic verses, hadiths and information about Islamic history are
frequently used in memes. This theme shows how memes are used as an educational tool and how
they play a role in the dissemination of religious knowledge.

5.1. POV (Point of View)

As seen in Image 1 (mhabarneh, 2024) and Image 2 (sameer2285, 2024), some of the memes
shared on Islamic humor channels on Reddit encompass a variety of humorous approaches to
common experiences and challenges faced by Muslims, with a particular focus on social and
religious contexts. These memes reflect the intersection of religious practices, cultural nuances and
the everyday life of Muslims in a humorous and relatable way. These memes aim to humorously
reflect the difficulties experienced during prayers, the time spent in mosques and masjids by
religiously educated children, the reflections of discipline in religious education, and similar
situations experienced by Muslims in their daily lives. This form of interpretation provides a
shortcut to the intersection of cultural identity and religious affiliation, and the common
experiences of people who share the same faith on a global scale. In general, the memes discussed
under this theme function as a cultural reflection, using humor to bring to light the everyday
experiences, challenges and nuances of Muslim life.

The increasing integration of daily religious life with digital media is an issue that has been
addressed in previous studies. The fact that memes include topics related to daily religious life
reveals a similar result to previous studies.
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Image 1. Stars were made, and Imams were made angry

the most memorable
football games were held
in these 4 places

the Local Masjid

Image 2. What is my name (sameer2285, 2024)

Me at suhoor trying to remember my
name

5.2. Politics

The memes covered under the theme of politics encompass a mix of humor, political
commentary and historical reflection from a Muslim perspective. They offer insights into how
specific historical events, political dynamics and cultural contexts are perceived and criticized
within the Muslim community. This theme includes memes that sometimes show the different
interpretations of a historical event among Muslims, and sometimes the reflections of current
political events of interest to Muslims.

These memes reflect a critical stance towards how Muslim history is portrayed, especially by
Western sources. Emphasis is placed on the need for an accurate acknowledgement of the
contributions and struggles of Muslim civilizations. This critique highlights the importance of
decolonizing history and including different perspectives. The memes also contain important
political commentary criticizing both historical and contemporary actions against Muslim
communities, as in Image 3 (LocalSpawn, 2024). This includes criticism of extremist groups, military
actions of states and colonial powers. Reflecting concerns about both state and non-state actors
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perpetrating injustice against Muslim communities, as seen in Image 4, this critique is relevant to
debates in security studies and human rights about the ethics and impact of military action
(blitzkreiging, 2024). Another feature of the memes considered under this theme is the
juxtaposition of important historical or political events with personal experiences, emphasizing the
deep emotional ties that many Muslims feel towards these issues.

The humor in the memes considered under this theme reflects a sense of resilience and the
ability to find humor in discussing serious and often painful historical and political realities, and
highlights how communities use humor and other coping mechanisms to overcome adversity.

Memes have become an accessible means of social and political critique because they are
easy for users to produce and distribute. As previous studies have shown, memes allow users to
talk more freely about social norms, political agendas and religious practices. In this study, it was
observed that users utilized memes to express their political criticisms or opinions.

Image 3. Who even says this?

“; A \; !
Russian Emglrl;e was

Nice tolMuslims
-_—

Ban'on Islamic

[
Caucasusi&
B centralSian
‘Conquests

rcassian
Genocide’

5.3. Cultural Differences

The memes discussed under the theme of cultural differences illustrate cultural differences
between Muslims and non-Muslims, especially in the context of religious practices and daily
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routines. By using humor to highlight these differences, these memes provide insights into how
humor is used to bridge cultural gaps and dispel misunderstandings.

These memes use humor to address the cultural shock or misunderstanding that is likely to
occur between different cultures. Thus, people with different beliefs and approaches can more
easily understand and empathize with each other. Humor also serves to normalize Islamic practices,
making them less foreign and more understandable to non-Muslims. This in turn helps to reduce
cultural barriers and helps Muslims’ daily practices to be understood by people from different
cultures. For example, in Image 5 there is a meme about how the Muslim practice of fasting might
be viewed by a non-Muslim (Many_Rip6642, 2024). This is because it is unusual for non-Muslims to
go without eating or drinking for a whole day. Image 6 shows the reaction of Muslims to a video of
a person waking up early for a month (bhattfaizaan, 2024). This is because Muslims already wake
up early in the day to perform morning prayers. Such memes also serve an educational purpose,
informing non-Muslims about the realities of Islamic practices in an upbeat and engaging way.

The memes in this theme are also examples of how humor can be a powerful tool in
intercultural communication. They address common misconceptions and curiosities in a non-
confrontational and inclusive way. Areas of curiosity and potential friction are softened through
humor.

Image 5. They are like that though

"_\‘_ | woke up at Sam for 30 days
-

Muslims:e
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5.4. Transmission of Religious Knowledge

Memes are sometimes used to convey Islamic rules, religious practices and knowledge to a
wider audience. These memes are particularly effective in making religious concepts more
accessible and relatable to younger audiences who are more familiar with internet culture. Such
memes often relate verses or hadiths to everyday events or phenomena. Islamic teachings can thus
be more memorable.

A humorous approach to religious teachings can enhance learning and retention, especially
among younger audiences who are accustomed to consuming information through entertaining
formats. Humor also makes religious rules more acceptable to a wider audience when addressing
sensitive issues.

These memes also demonstrate the potential of digital media as a tool for religious
education. Combining humor and scenarios relatable to everyday life can make religious teachings
more engaging, especially for young people. Image 7 (milkywomen, 2024) is a humorous
interpretation of the hadith that the sunnah of the morning prayer is more valuable than anything
else in the world (Nevevi, 2014, p. 293). Image 8 (mukulaal_, 2024) dramatises the hadith about
locking up the devil during Ramadan (Nevevi, 2014, p. 484) using a popular meme.

Such memes often emphasize common religious practices and community identity. For
example, communal worship and celebrations at special times such as Ramadan and festivals are
among the topics frequently covered in memes. Another issue addressed is the conflict between
religious identity and social norms.

The findings of the study support the view in the literature about the advantages of using
religious memes in religious education, especially for young social media users.

Image 7. Lol

Jeff Bezos Is the richest
man in the world right now

Muslims after praying 2 Rakat sunnah before Fajr

Image 8. Eid Mubarak!

ITS EID!!

SHAYDAAN
IS COMING BACK
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6. Conclusion

This study examines the topics that religious memes shared on social media focus on and the
purposes for which memes are used in religious communication. For this purpose, the memes
shared on the r/Izlam and r/IslamicHistoryMeme channels on Reddit between 1January 2024 and 15
April 2024 were examined by thematic analysis method. As a result of the analysis, it was
determined that the memes were concentrated under four themes: POV (Point of View), Politics,
Cultural Differences and Transfer of Religious Knowledge. Each of these themes encompasses the
multifaceted nature of Islamic internet memes and their role in contemporary digital discourse.

The theme of perspective emphasizes how memes reflect personal and communal
perspectives on religious practices and everyday challenges faced by Muslims. These memes serve
as a cultural mirror reflecting the intersection of cultural identity and religious commitment. By
depicting everyday experiences in a humorous way, these memes provide insight into the realities
Muslims live with and foster a sense of shared identity and community. The theme of politics
reveals the critical and often satirical nature of memes in addressing historical and current political
events affecting Muslim communities. These memes criticize the portrayal of Muslim history by
Western sources and stress the importance of acknowledging the contributions and struggles of
Muslim civilizations. They also reflect wider debates about military actions against Muslim
communities. The Cultural Differences theme illustrates how memes use humor to bridge cultural
gaps and dispel misconceptions about Islamic practices. By relating Islamic practices to everyday
life, these memes promote greater understanding and empathy between different cultural groups.
The theme of Transmission of Religious Knowledge underlines the role of memes in the
dissemination of religious teachings and practices. By incorporating Qur’anic verses, hadiths and
Islamic history into humorous contexts, these memes increase the accessibility and memorability
of religious knowledge, especially among younger audiences. This is in line with the existing
literature on the use of digital media in religious education and emphasizes the potential of memes
as effective educational tools.

The findings of the study support the view that internet memes are powerful tools for
cultural and religious expression. They facilitate the dissemination of religious knowledge,
strengthen community identity, and provide a platform for social and political commentary. The
study also emphasizes the importance of digital media in shaping contemporary religious practices
and identities, especially among younger generations.

Internet memes serve as a unique and dynamic form of digital narrative that reflects the
complex interplay between religion, culture and politics in the digital age. Their ability to convey
deep and subtle messages through humor underlines the importance of memes in today’s digital
culture. Future research could further investigate the impact of internet memes on religious
education and social cohesion by examining how different demographic groups interact with and
interpret these digital artefacts. In addition, the potential of memes to create dialogue between
different cultures is another topic that needs to be explored.
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Genisletilmis Ozet

Mem, diisiince, davranis ve fikirlerin gesitli yollarla kisiden kisiye aktarilmasini saglayan bir
olgudur. Jestler, yazilar, fotograflar, animasyonlar ve konusmalar gibi farkli yéntemlerle yayilan
memler, insanlar arasinda "viriis" gibi dagilir. Ancak, bu aktarim siirecinde genellikle ilk halleriyle
kalmazlar ve "mutasyon" gecirirler. Yani, bir kisi aldig1 bir memi 6grendigi bilgilerle degistirerek

yayar.

Mem kavramu dijital ¢ag ile birlikte daha fazla 6nem kazanmistir ¢iinkl kiiltiirel 6geleri
kopyalamak, cesitlendirmek ve yaymak internet ile birlikte daha kolay hale gelmistir. Mem
kavraminin giinliik hayatta daha sik kullanilmasi da ¢evrimigi olarak yaratilan ve yayilan bu iceriklerin
artmasi sonrasinda gergeklesmistir. Bugiin kullanilan anlamiyla memler, internet ortamindaki bir¢ok
kullanici tarafindan yaratilan ve dagitilan metinlerden ve goériintiilerden olusmaktadir. Memler
genellikle mizah, elestiri ve siyasi yorumlarin iletilmesi amaciyla kullanilan iletisim &geleridir.
internet memlerinin benzersiz 6zellikleri, hizli yayilmalari ve sekilsel formlaridir. Dijital kiiltiiri
anlamak icin biiylik 6Gnem tasiyan internet memleri, internet alt klttrindn bir parcasi olmanin yani
sira, ag ortaminda yeni anlamlar ve islevler tiretmeleri agisindan da kritik bir rol oynar.

internet memlerinin kékeni ilk defa 1982 yilinda internet forumlarindaki tartismalarda, zor
anlasilan esprileri ve ironileri agiga ¢ikarmasi amaciyla kullanilan emoticonlara dayandirilir. Mizah
iceren iletilerin sonuna konulmasi tavsiye edilen “:-)”” isaretinin ardindan sayisiz emoticon farkli
amaglarla yaygmlagmistir. Emoticonlar da bir ¢esit mem olarak gériiliir zira onlari olusturmak ve
dagitmak kolaydir. Ayrica her kiside farkh bir anlam olusturabilir ya da onlari kullanan kisiler farkl
amaglarla kullanabilir. Bugtin bildigimiz memlerin ilk érnekleri ise 1990'larin sonlarinda Bert is Evil
adll web sitesinde karsimiza ¢ikar. Bu site, Susam Sokagi karakteri Bert'in yiiziinii veya bedenini,
gorsel diizenleme programlari ile cesitli tarihi fotograflara veya posterlere ekleyerek komik ve
dikkat cekici goruntuler olusturuyordu ve mem kiiltirdntn ilk 6rneklerinden birini gésteriyordu. Bu
yontem, gliniimizde yaygin olarak kullanilan gérsel ve metin birlesimi memlerin temelini olusturdu.

Dini iletisim ve internet Memleri

Son zamanlarda yapilan arastirmalar, ¢evrimici memler ve dinin kesisimine yonelik artan bir
ilgi oldugunu gostermistir. Memler, dijital ¢cagda dini inan¢ ve uygulamalarin ifade edilmesi ve
yayilmasi i¢in 6nemli bir ara¢ haline gelmistir.

Dr. Ogr. Uyesi, Anadolu Universitesi, e-mail: ismailkaplan@anadolu.edu.tr, orcid.org/0000-0002-2286-5190,
Eskisehir, Tiirkiye
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Dini icerikli memler hakkindaki ¢alismalar, dini yasantinin ve dijital ortamlarda dinin artan
gorundrliginin anlasiimasinda énemli bir rol oynamaktadir. Memler izleyicilerine yalnizca mizahi
iletmez. Onlara gesitli konularda fikirler ve disiinceler de iletir. Bu 6zellik memleri dini mesajlarin
iletilmesi igin de 6nemli hale getirir. Memler kimi zaman ¢esitli uygulamalar igin dini motivasyon
olusturulmasina da yardim eder. internet memleri, bireylerin inanglarini kamuya acik bir sekilde dile
getirmelerine olanak taniyan yaratici bir gérsel-metinsel dil sunarak benzersiz bir kiiltiirel ve siyasi
elestiri bicimini kolaylastirmaktadir. Dini icerikli memler inanglara 6zgii belirli anlamlari ve mesajlar
iletir. Ote yandan popiiler kiiltiir memlerinden farkli olarak, daha derin ve manevi icerikler tasiyabilir
ve bu nedenle dini inan¢ ve uygulamalarin dijital temsilinde 6zel bir yer tutarlar. Ozellikle Y kusagina
mensup Mislimanlar arasinda dini bilgilere erisim icin sosyal medyadan sik¢a yararlanilmasi, bu
mecralart dini kimligin sekillenmesinde 6nemli bir role biriindirmektedir. Sosyal medya
platformlarinda diger icerikler gibi memler de kullanicilarin dinf anlayislarinin zenginlesmesi ve
manevi yolculuk icin motivasyon kazanilmasi konusunda dnemli bir aractir. Ayrica memler sosyal
medyada kimlik olusumuna da katki sunmaktadir. Memlerin kullanimi, islam égretilerinin cografi
olarak daha genis bir alana yayilmasini da desteklemistir.

Yontem

Bu ¢alisma, dinf icerikli internet memlerinin tematik bir analizini sunmayr amaclamaktadir.
Calisma kapsaminda, Reddit platformundaki r/Izlam ve r/IslamicHistoryMeme kanallarinda 1 Ocak -
15 Nisan 2024 tarihleri arasinda paylasilan islami temali 166 memin tamami incelenmistir. Bu tarih
arahgy, farkli memlerin din ile ilgili konulari ele alig bi¢imlerini ve kullanicilarin bu konulara nasil tepki
verdigini anlamak icin yeterli sayida icerik saglamistir.

Arastirmada elde edilen verilerin analizi i¢in tematik analiz yonteminden yararlanilmistir ve
Reddit'te paylasilan islami icerikli memlerde din ile ilgili 6ne ¢ikan temalar tespit edilmistir

Bulgular ve Yorum

166 farklimemin ele alindig1 bu arastirmada tim memler icerikleri bakimindan dért farkli tema
altinda toplanmuistir. Bu temalari su sekilde agiklamak mimkinddir:

POV (Bakis Acisi): Bu tema, belirli bir konuda 6ne cikan bakis agilarini gésteren memlerden
olusmaktadir. Memlerde, islam dini ile ilgili kisisel deneyimler, gézlemler ve yorumlar én plana
¢tkmaktadir. Bu tema, memlerin din hakkinda bireysel ve toplumsal bakis agilarini nasil yansittigini
anlamak i¢in 6nemlidir. Giinlik dini yasantinin dijital ortam ile entegrasyonunun artmasi, énceki
calismalarda da ele alinan bir konudur. Memlerin giinliik dini yagsama dair konulari icermesi de daha
once yapilan ¢alismalara benzer bir sonucu ortaya koymaktadir.

Politika: Bu tema altinda ele alinan memler, islam dini ve politik olaylar arasindaki iliskileri ele
almaktadir. Memlerde, politik liderler, olaylar ve ideolojilerle ilgili dini referanslar ve elestiriler sik¢a
yer almaktadir. Memler kullanicilara tiretim ve dagitim konusunda kolaylik sagladig i¢in toplumsal
ve politik elestirinin erisilebilir bir araci olmustur. Daha 6nce yapilan calismalarin gosterdigi gibi,
kullanicilar memler sayesinde sosyal normlar, siyasi glindemler ve dini uygulamalar hakkinda daha
rahat konusabilmektedir.

Kiiltirel Farkliliklar: Kiiltiirel farkliliklar temasi, memlerin islam diinyasindaki cesitli kiiltiirel
unsurlart nasil sundugunu ve yorumladigini incelemektedir. Bu tema, memlerde yer alan kiiltirel
cesitlilik, gelenekler ve sosyal normlari anlamak icin dnemlidir. Memler, farkl kdltirel pratikler ve
bunlarin dini baglamda nasil yorumlandigini yansitmaktadir. Bu temada yer alan memler ayni
zamanda, mizahin kiiltiirlerarasi iletisimde nasil glicli bir arag olabilecegine dair 6rneklerdir. Yaygin
yanlis anlamalari ve meraklari catismaci olmayan ve kapsayici bir sekilde ele alirlar. Merak uyandiran
alanlar ve potansiyel siirtismeleri mizah sayesinde yumusatilr.

Dint Bilgilerin Aktarilmasi: Bu tema, memlerin dini bilgiler ve 6gretileri nasil ilettigini
incelemektedir. Memlerde, Kur'an ayetleri, hadisler ve islam tarihi ile ilgili bilgiler sik¢a
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kullanilmaktadir. Bu tema, memlerin egitimsel bir ara¢ olarak nasil kullanildigini ve dini bilgilerin
yayllmasinda nasil bir rol oynadigini géstermektedir. Dini 6gretilere mizahi yaklasim, 6zellikle bilgiyi
eglenceli formatlar araciligiyla tiiketmeye aliskin olan geng kitleler arasinda 6grenmeyi ve akilda
tutmay artirabilir. Mizah ayrica hassas konulara deginirken dini kurallari daha genis bir kitle icin
daha kabul edilebilir hale getirir.

Sonug

Galismada elde edilen bulgular, internet memlerinin kiilttrel ve dini ifade icin giiglii bir arag
oldugu gériisiinii desteklemektedir. internet memleri dini bilginin yayilmasini kolaylastirmakta,
topluluk kimligini giiclendirmekte, sosyal ve siyasi yorumlar icin bir platform saglamaktadirlar.
Galisma ayrica dijital medyanin 6zellikle geng nesiller arasinda ¢agdas dini pratikleri ve kimlikleri
sekillendirmedeki 6nemini vurgulamaktadir. Elde edilen bir baska bulgu ise sosyal medyanin dini
kimlik olusturulmasinda énemli bir rol oynadigidir.

internet memleri dijital cagda din, kiltir ve siyaset arasindaki karmasik etkilesimi yansitan
benzersiz ve dinamik bir dijital anlati bi¢imi olarak hizmet etmektedir. Mizah araciligiyla derin ve
incelikli mesajlar iletme becerileri, memlerin giinimiz dijital kdltirindeki 6neminin altini
cizmektedir.
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Religious Hate Speech against Islam in Bollywood Cinema in the Context of
Self-Orientalism: The Example of “The Kerala Story”
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Abstract

Hate speech, which refers to any form of expression intended to humiliate, harass, intimidate or incite violence against a
person or group because of their religion, language, race, gender, political preference, physical disability or illness, occurs
in different societies and in different media. Undoubtedly, one of the most common forms of hate speech is religious
hate speech. Religious hate speech, which causes great harm to the individual, group or society, when carried out through
cinema, causes victimization to increase and the discourse to spread throughout the world. Religious hate speech,
generally produced by the West towards the East in cinema, sometimes comes to life with self-orientalist actions and
religious hate speech is reinforced. From this point of view, the aim of this study is to reveal how religious hate speech
against Islam and Muslims is realized in the context of self-orientalism in Bollywood cinema. In the study, critical discourse
analysis method was used and the 2023 Indian film ‘The Kerala Story’ was analyzed. According to the results obtained in
the study, the film, which was designed with a self-orientalist perspective, contains intense religious hate speech against
Islam. In the film, Islam and Muslims are associated with terrorism through characters, actions, lines and plot.

Keywords: Religious Hate Speech, Self-orientalism, Bollywood, Cinema

Self Oryantalizm Baglaminda Bollywood Sinemasinda islam’a Yénelik Dini
Nefret Séylemi: “The Kerala Story” Ornegi

0Oz

Bir kisi veya grubu dini, dili, irki, cinsiyeti, siyasi tercihi, fiziksel yetersizligi veya hastaligi nedeniyle kiigiik diisiirmek, taciz
etmek, yildirmak ve bunlara yénelik siddeti tesvik etmek amaciyla gergeklestirilen her tiirlii ifade bigimine karsilik gelen
nefret sdylemi, farkl toplumlarda ve farkl mecralarda meydana gelmektedir. Bu nefret sdylemleri icerisinde kuskusuz en
fazla gerceklestirilenlerden birisi dini nefret séylemidir. Bireye, gruba ya da topluma biyilk zarar veren dini nefret
sOyleminin sinema araciliglyla gerceklestiriimesi ise s6z konusu magduriyetin artmasina ve sdylemin diinya geneline
yayllmasina neden olmaktadir. Genellikle sinemada Bati tarafindan Dogu’ya yénelik tretilen dini nefret séylemi, kimi
zaman da self-oryantalist eylemlerle hayat bulmakta ve dini nefret séylemi pekistiriimektedir. Bu noktadan hareketle
yapilan arastirmanin amaci, Bollywood sinemasinda self oryantalizm baglaminda islam’a ve Miislimanlara yénelik dini
nefret s6yleminin nasil gergeklestigini ortaya ¢ikarmaktir. Calismada elestirel séylem analizi yontemi kullanilmis ve 2023
Hint yapimi ‘The Kerala Story’ filmi incelenmistir. Arastirmada elde edilen sonuglara gére, self oryantalist bakis acisiyla
tasarlanan film, yogun sekilde islam’a yénelik dini nefret séylemi icermektedir. Filmde, karakterler, eylemler, replikler ve
olay érgiisii ile islam dini ve Mislimanlar terdrizmle iligkilendirilmistir.

Anahtar Kelimeler: Dini Nefret S6ylemi, Self Oryantalizm, Bollywood, Sinema
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Religious Hate Speech against Islam in Bollywood Cinema in the
Context of Self-Orientalism: The Example of “The Kerala Story”

Introduction

All countries contain people of different nationalities, different sects and different religions.
Whether these countries are governed by monarchy or democracy, they must protect the
language, religion, ethnicity, gender and sect of all people in order to ensure unity, solidarity, peace
and justice in the country. However, those who are described as minorities can sometimes be
pushed into the position of the other by both the majority of the society and the power that
governs that country. Moreover, insults, harassment or violence may be committed against
minorities due to their characteristics.

Hate speech consists of expressions that are intended to humiliate, harass and prepare the
ground for violence against a person, a group or a society as a whole on the grounds of religion,
race, gender, disability, etc. Among these types of hate speech, religious hate speech is one of the
most dangerous and harmful, considering the number of people it targets. Religious hate speech,
which is deliberately created and disseminated, can target hundreds of millions of people and pave
the way for the formation of a negative image about them. Moreover, the sustained perpetration
of religious hate speech can lead to acts of prejudice against a religion and its adherents, negative
discrimination, prejudice-motivated acts of violence and even genocide.

The fact that religious hate speech is generated and disseminated through mass media such
as television, newspapers, social media and cinema further increases the severity of the situation.
This is because the realization of religious hate speech through mass media/mediums causes the
discourse in question to reach very large masses, become permanent and create more impact.
Undoubtedly, among these mass media, cinema is one of the most effective tools for the creation
and dissemination of religious hate speech. Especially in many films produced by Hollywood and
European cinema, hate speech has been directed against many religions, especially Islam, and the
members of those religions. However, this religious hate speech, which is practiced by the West in
an orientalist way through cinema, is now also practiced in a self-orientalist way. So much so that
‘eastern societies’ and some producers, screenwriters and directors living in these societies make
films that contain religious hate speech against their own societies or eastern societies close to
them. The Islamophobic films made by Bollywood in recent years against Islam and Muslims
constitute one of the most important and recent examples of this. The Bharatiya Janata Party, the
ruling political party in India under Prime Minister Narendra Modi, openly supports religious hate
speech against Islam and Muslims. Islam and Muslim-hostile films are financially funded by the BJP
and Modi. In these recent Bollywood films, Muslims are presented as terrorists, criminals, rapists,
invaders, foreigners and barbarians (Khatun, 2024).

From this point of view, this study aims to reveal how religious hate speech against Islam and
Muslims is realized in Bollywood cinema. Critical discourse analysis method, one of the qualitative
research methods, was used in the study. 2023 Indian film ‘The Kerala Story’ was analyzed within
the scope of the study.

1. Literature Review

Human beings have put socialization in a dominant position in their lives in order to survive
and develop from the moment they came into existence. The increase in the number of
communities and people in communities has led to the emergence of differences of opinion and
life among people. People who lead a social life and develop a sense of belonging have, over time,
wanted to act in common with people who think and live like them and have categorized/limit their
communities. Likewise, people who do not look like them, think like them or live like them are
positioned as the other. Over time, people have sometimes or constantly harbored negative
feelings towards the people they see as the other. One of these negative moods or emotions has
been ‘hate’.
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Hate is the feeling of wanting someone’s evil and unhappiness, a feeling of disgust (TDK,
2024). Hate is a state of mind that often arises towards others who are not recognized, unknown,
but because they are not like them, because they are different (Karadeniz, 2012, p. 1).

According to the pyramid of hate created by the Anti-Defamation League (2021), hate is a
process that starts from prejudiced attitudes and can lead to genocide. The pyramid of hatred is
designed as;

Biased Attitudes, Stereotyping, Fear of differences, Justifying biases by seeking out likeminded
people, Seeking out information to confirm one’s existing beliefs and/or biases, Lack of self-
reflection or awareness of privilege. Acts of Bias, Non-inclusive language, Insensitive remarks,
Microaggressions, Biased and belittling jokes, Cultural appropriation, Social avoidance and/or
exclusion, Name-calling, Ridicule, Bullying, Slurs and epithets, Dehumanization. Systemic
Discrimination, Criminal justice disparities, Inequitable school resource distribution, Housing
segregation, Inequitable employment opportunities, Wage disparities, Voter restrictions and
suppression and Unequal media representation. Bias-Motivated Violence, Threats, Desecration,
Vandalism, Arson, Assault, Rape, Murder and Terrorism. Genocide, The act or intent to
deliberately and systematically annihilate an entire people.

Although the concepts of hate and hate speech seem to have the same meaning, they
actually mean different things. Hate speech is defined as discrimination against an individual or
group on the basis of race, ethnicity, gender, sexual orientation, religion, sect, political preference,
philosophy, socioeconomic status, physical characteristics, physical disability or disease (Irak, 2022,
p. 1). Along with this definition, although there are many definitions of hate speech by academics,
writers, lawyers, non-governmental organizations and scientists in different countries, there is no
agreed definition for hate speech (Howard, 2019, p. 95). However, in Recommendation 97 (20) on
‘hate speech’ issued by the Committee of Ministers of the Council of Europe, the concept of hate
speech is broadly defined. According to this decision, hate speech is any form of expression that
spreads, incites, encourages or legitimizes racial hatred, xenophobia, anti-Semitism or other forms
of hatred based on intolerance, including religious intolerance, expressed in the form of aggressive
nationalism and ethnocentrism, discrimination and hostility towards minorities, migrants and
people of migrant origin (Weber, 2009, p. 3).

Aydos and Aydos (2019, p. 8) define hate speech as any form of expression that discriminates
certain segments of the society for reasons such as religion, belief, language, sect, race, disability,
gender, and thus violates their personal rights. In light of these definitions, it is possible to define
hate speech as any form of expression that is intended to humiliate, harass, intimidate or
encourage violence against a person or group because of their religion, language, race, gender,
political preference, physical disability or illness.

Hate speech is also the starting point of the process leading to hate crime. In other words, it
is the expression of intolerance and intolerance that paves the way for hate crime. The perpetrator
of hate speech characterizes the targeted person, group or community as foreign and says that
there is no place for you in society. This erodes the democratic order and violates the most
fundamental human right to life and participation. At this point, based on the previous definitions,
it is possible to base hate speech on three elements: 1) Hate speech must be directed against a
person or group because of certain characteristics; 2) The characteristics of the person or group
should be characterized negatively; 3) The presence of a person or group characterized negatively
should not be welcomed (Demirbas, 2017, p. 2695-2697).

Hate speech, which takes place in different countries and societies, is based on the
characteristics of people and the values they adopt. Binark and Comu (2012) categorize these types
of hate speech as political hate speech, hate speech against women, hate speech against foreigners
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and immigrants, hate speech based on sexual identity, hate speech based on beliefs and sects, and
hate speech against the disabled and various diseases.

Considering the number of people it affects, one of the most dangerous types of hate speech
is undoubtedly religion and sect-based hate speech. Religious hate speech includes malicious,
insulting, hateful and violence-provoking expressions directed against a person, group or
community on the basis of religious affiliation and belief-related qualities (Weber, 2009). Religious
hate speech includes the acts of belittling, provoking, alienating or categorizing an individual, group
or community because of their beliefs.

Although religious hate speech has been widely seen and talked about especially in the 21st
century, it is actually as old as the history of religions. During this period, every religious hate
speech/action, both individually and collectively, has served to spread this discourse and harm
people. However, throughout history, no factor has been as effective as the media in the
production and dissemination of religious hate speech.

According Dogan (2022, p. 687), the role of the media in the spread of religious hate speech
is decisive. In fact, according to academic research on hate speech in the media, the media not only
spreads religious hatred in society, but also legitimizes discrimination against a particular person,
group or identity, reinforces prejudices and stereotypes, and mobilizes the attitudes and behaviors
of the masses. Islam is undoubtedly the religion most exposed to this religious hate speech.

The media, which plays a leading role in the formation of anti-Islamic sentiments and hate
speech, targets Islam and Muslims as a whole and misrepresents Islam. Islamophobic language has
reached a threatening dimension in international media framing, categorizing and excluding Islam
and Muslims. It has created stereotypes of terrorist, reactionary, barbaric and lecherous Muslims.
Concepts related to Islam have been associated with radical events and actions far from the truth
and a marginalizing portrayal of the religion has been made (Arslan and Temel, 2023, p. 39; Kutlu,
2024). Islam as a belief that is a source of fear, especially in Europe, is not the real Islam. This is the
imaginary Islam, which has been distorted and represented in a completely different way by the
orientalist and colonialist perspective. Muslims, who face constant aggression and exploitation
almost all over the world, are exaggerated, especially their wrong and bad practices. These are
combined with violence and Muslims and Islam are portrayed as the epitome of evil (Bilici, 2022, p.
630; Kutlu, 2023).

Media content produced in the Western media with an orientalist perspective and targeting
Islam and Muslims is mostly presented and disseminated through television, newspapers, social
media and cinema. Especially in cinema, the stereotype of the Middle Easterner has been created
by the US and Europe. Through this, religious hate speech against Islam and Muslims in cinema has
been carried out by the US and Europe. However, this religious hate speech, which has been
created by the West for many years by reducing it to the orientalist way and realized through
cinema, now comes to life in a self-orientalist way.

Orientalism, which originally means the study of the East by the West, can also be defined as
a style of discourse, a form of expression, a narrative, an ideology or a worldview. The political
discourses of Western states, the church, clergy, researchers, painters and literary figures have
been influential in the construction of the Orientalist language. Studies that talk about the East and
Orientals, and deal with their lifestyles have constructed a new Eastern/Eastern identity (Arslan and
Temel, 2023, p. 40). There are different types of orientalism in societies other than Western
societies. One of these is self orientalism, which is the most widely accepted term. Self-orientalism
is also called internalized orientalism, auto-orientalism, secret orientalism, reverse orientalism, neo-
orientalism, self-orientalism, modern orientalism (Golden, 2009; Lary, 2006; Scherer, 1998).
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Self-orientalism is the East’s representation and expression of itself through the eyes of the
West and in the image that the West constructs for itself (Said, 1979; Henderson, 2001). Self-
orientalism is when the East or the Easterner sees the West as the superior civilization. The East
organizes its culture, life and state policy according to the West (Yetis, 2022, p. 177). According to
Bezci and Ciftci (2012, p. 141), self-orientalism is a weapon and is aimed by the East against the East
and Easterner.

Studies on self-orientalism mostly focus on the positioning and expression of the East or the
Easterner with the values produced by the West or the Westerners. However, another dimension
of self-orientalism is that an Eastern country presents another Eastern country in an orientalist way
(in a self-orientalist way) with malicious and stereotypical judgments. Self-orientalism is also the
positioning of an Eastern person, group or community with an orientalist approach and in a
negative way by an Easterner.

At this point, it is possible to consider the discourse of religious hatred that is practiced by an
Eastern country against its own country, people and religious beliefs through cinema as self-
orientalism. Bollywood is one of the places where this religious hate speech is carried out in a self-
orientalist manner (especially against Islam and Muslims). India, 20% of which is Muslim, carries out
religious hate speech through films against both its own people and other Muslim countries and
peoples.

The 1999 Bollywood film ‘Sarfarosh’ is about terrorists of Pakistani origin who aim to disrupt
India. Similarly, in the 2006 film ‘Fanaa’, the Muslim man she falls in love with is a terrorist who is
responsible for the bomb blast in New Delhi. In the 2009 film ‘Kurbaan’, the Muslim husband and
his family, whom the Hindu woman marries, are linked to a terrorist group preparing an attack on
America. In the films ‘Baby’ and ‘Sooryavansh?’, there are Islamic terrorist organizations planning
bomb massacres in India’s metropolises. It is constantly emphasized in various ways that these
terrorists are Muslims. These terrorists are supported by foreign countries such as Pakistan and can
easily shelter in Muslim countries such as Turkey, United Arab Emirates and Saudi Arabia (Yildirim,
2022, p. 458-476).

While Muslims were originally portrayed as rulers, poets and esthetes in previous films in
India, they are now often depicted as terrorists, gangsters and despots. In Bollywood, especially
since 2016, films based on Indian historical epics such as Bajirao Mastani, Padmaavat, Manikarnika,
Panipat and Tanhaji have been produced. In these films, Muslim rulers and Muslims are shown as
foreigners, non-Indians, barbarians, criminals, gangsters, terrorists and invaders (Molaei and
Hussain Babaei, 2020, p. 383-384; Ramnath, 2021).

At this point, Bollywood portrays India’s culture, art and religious elements with positive
images, while Muslims are portrayed as patriarchal, angry, conservative and terrorist (Cakici and
Meric, 2021, p. 52). The Bharatiya Janata Party (BJP), the political party in power in India under Prime
Minister Narendra Modi, supports these religious hate speeches against Islam and Muslims. Modi
has openly funded these films in recent years.

The Hindutva Watch report supports this situation. According to the report, the ruling BJP is
linked to the rise of anti-Muslim hate speech in the country (Aljazeera, 2023). The incident that took
place in the Indian parliament in 2023 is a case in point. BJP MP Ramesh Bidhuri called Kunwar
Danish Ali, a Muslim MP from the opposition Bahujan Samaj Party, a ‘terrorist’ and a ‘pimp’, among
other offensive terms (Faisal, 2023). These and other actions and discourses show that religious
hate speech against Islam and Muslims is being carried out in India. These actions are carried out
through Bollywood cinema and both Modi and the BJP support this religious hate speech.
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2. Methodology

The study aims to reveal how religious hate speech against Islam and Muslims is realized in
the context of self-orientalism in Bollywood cinema. In addition, it is also aimed to determine how
the discourses, characters, places and plot are created in the context of religious hate speechin the
film discussed in the study. Purposive sampling method was used in the study and the 2023 Indian-
made film ‘The Kerala Story’ was analyzed. Critical discourse analysis method was used in the study.
The film was analyzed using Norman Fairclough’s three-stage critical discourse analysis method
consisting of description, interpretation and explanation. Fairclough’s method was chosen because
it allows the use of alternative ways to understand what discourse is and how it works. This method
prioritizes the inclusion of text, discourse, social practices, the text producer, the broadcasting
organization and the political/ideological structure when analyzing the film.

The questions sought to be answered in the study regarding religious hate speech are given
below:

Q1: How are Islam and Muslims portrayed in The Kerala Story and which cultural
characteristics are emphasized?

Q2: Are there any expressions of religious hate speech against Islam and Muslims in The
Kerala Story?

Q3: Does the Muslim profile portrayed in The Kerala Story match with the Muslim profile
created by the BJP through its policies/discourses?

3. Critical Discourse Analysis of the Film ‘The Kerala Story’ in the Context of Religious Hate
Speech

3.1. Synopsis

Table 1. Characters and Their Roles in the Film

Name of Characters Roles of Characters

Shalini Unnikrishnan (Begam University student in Kerala

Fatima)

Gitanjali Menon (Anisha) University student in Kerala

Nima Matthews University student in Kerala

Asifa Member of ISIS, University student in Kerala

Rameez Member of ISIS

Ishak Member of ISIS

Mujeeb Member of ISIS

Bhagyalakshmi The young woman who fell into the trap of
ISIS

Aheng Moradi UN-Afghan army’s detention facility
manager

Akram Ahmed Chief of interrogations of the UN army

Fayeri Karimi Afghan border police

Peter Rodd YOTSG’s vice president for West Asia

The film takes its name from the state of Kerala, located in the southwest of India. Shalini
Unnikrishnan (later named Begam Fatima, code name Fatima Ba) is a young woman who lives a
happy life with her family among the natural beauties of Kerala. Shalini gets into the international
nursing university in Kerala and settles in the student dormitory there. Shalini, who is Hindu, shares
her room with Gitanjali (Hindu - later named Anisha), Nima (Christian) and Asifa (Muslim). There are
writings on the walls of Shalini’s school, such as Islam, sharia and war. Shalini’s roommate, Asifa, is
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a member of ISIS and is secretly trying to recruit her roommates to join ISIS. Asifa introduces her
roommates to Abdul and Rameez, whom she introduces as her cousin. Both these two boys and
Asifa often tell the girls about Islam. Nima doesn’t want to listen and objects every time. Asifa
devises a plan to ensure that her roommates are subjected to harassment and violence by other
men and convinces them that they are being attacked because they are not wearing headscarves.
The 3 girls are very scared and wear headscarves. Rameez, who is said to be a doctor, gives drugs
to the girls, saying it is a drug. Then Gitanjali becomes lovers with Abdul and Shalini with Rameez.
The girls pray and watch videos, but they have not yet converted to Islam. Rameez and Abdul, who
are ISIS members and try to recruit girls into the organization, present premarital sex as legitimate,
even though it is not in Islam. Boys have sex with girls. Asifa denigrates and confuses Shalini and
Gitanjali about their religion, but Nima is not impressed. Asifa gives them drugs. Shalini becomes
pregnant and Rameez forces her to convert to Islam. Gitanjali distances herself from her family and
their relationship deteriorates, but then she finds the right path and distances herself from Abdul.
When Abdul posts nude images of Gitanjali on social media, she commits suicide. Nima is drugged
and raped by Mujeeb. She is taken captive and raped by others. Nima escapes and enters the police.
Shalini is now called Begam Fatima. Rameez leaves Fatima. Fatima is forced to marry Ishak and join
ISIS in Syria. Ishak and Fatima set off for Afghanistan and then Syria to join the Caliph’s service.
Ishak rapes Fatima in Afghanistan and then leaves home to go to the conflict. Fatima gives birth to
her baby, realizes from the moment she leaves that things have gone wrong and that she has made
a big mistake, but is not allowed to return. Ishak takes Fatima’s baby (Ishak is not dead) and Fatima
is thrown into a tent among women in burkas and with their hands in chains. The women are raped.
Women in Afghanistan are slaves, sold, killed. There are dead bodies, guns and fear everywhere.
Fatima tries to escape with a few other enslaved women. ISIS kills the women who try to escape,
only Fatima managed to escape. Fatima was found in the desert dying of exhaustion and thirst by
UN forces and brought to a UN peacekeeping and Afghan army detention facility. Under
interrogation, Fatima tells the whole story. Both Fatima and Nima tell the security forces in detail
what happened and the connection between the structure in Kerala and ISIS (Sen and Shah, 2023).

Released on May 5, 2023 in India, “The Kerala Story” is written by Suryapal Singh, Sudipto
Sen and Vipul Amrutlal Shah and directed by Sudipto Sen and Vipul Amrutlal Shah. The film is a
drama and stars Adah Sharma, Yogita Bihani and Sonia Balani in the lead roles.

3.2. Analysis of the Film
3.2.1. Description

In this stage of the film analysis, Begam Fatima’s dialogues with interrogators, Begam
Fatima’s dialogues with ISIS members, ISIS members’ dialogues and other dialogues are included
(Mubi, 2024).

Dialogue 1. (05:09-06:24)
Akram Ahmed: So Fatima, we were not expecting you alive. It is indeed a miracle. that you’re

alive. Thank our doctors. They really fought for your life. So, are you comfortable to talk now?

Begam Fatima: I didn’t think | would get out alive myself. Thanks to all of you, for saving my life.
Sir. My daughter is taken away from me. And the people who took her. They are very dangerous
people. | don’t know what they'll do to her. Sir, please, get my child back. Just find her, because
I don’t know what they will do to her.

Fayeri Karimi: We have every reason to believe that you are a dreaded terrorist, Fatima Ba. So
if you want to prove otherwise, this is your chance.
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Begam Fatima: Yes, sir. | am Shalini Unnikrishnan. | am from Kerala, India. And sir, | was trapped.
I was brainwashed sir (Sen and Shah, 2023, 05:09-06:24).

Dialogue 2. (07:10-22:22)

Begam Fatima: We reached the Spin Baldak district of Kandahar, Afghanistan. We were on our
way to Raqqa, to serve the Caliph. To fight the infidels. Ishak was going to become a mujahid
and | was going to follow the Sunnah.

Akram Ahmed: You decided to go to Syria on your own. Nobody forced you. This is the situation
that emerged.

Peter Rodd: and you’ve been preparing for this for years. You wanted to wage war against your
country and against humanity.

Begam Fatima: [ left India of my own accord and | did a lot of preparation before I left. But
whatever | thought, whatever | wanted, it was all loaded into my brain, like a program. I had lost
control over myself, it was like an invisible remote controlling me. | wasn’t alone in this game.
There are thousands of girls like me. Girls who left their homes to be buried in this desert.

Begam Fatima: Sir, my name is Shalini and | don't know how to prove it. This is a very dangerous
game sir. This game is about killing my soul, killing Shalini’s soul, turning her into a slave. A
robotic slave: Fatima. It is very important that you know how they turned a simple nursing
student into a suicide bomber. | don't know why no one wants to listen to this part of the story.
| don’t know why no one is doing anything. Kerala is sitting on a live time bomb, sir. They will
destroy God’s country. Please save it, please.

Begam Fatima: These narcotic pills are used non-stop. Their only concern is the immediate effect
of the drug, not the side effects. They want suicide bombers, not well-trained soldiers (Sen and
Shah, 2023, 07:10-22:22).

Dialogue 3. (126:38-127:43)

Begam Fatima: If you take me to India, I'll expose everyone. Everyone here is involved in
terrorism. Everybody.

Aheng Moradi: We have all the evidence to prove that you are a terrorist. But there is nothing
to prove your innocence. The Indian government has zero tolerance for any terror links.

Fayeri Karimi: You have cooperated with us so far in this investigation. You also gave us a
graphical guide to the terror network in India. These confessions have helped us in many ways.
Rest assured that we will provide you with a safe place in this facility and you will have access to
the best of our legal team.

Aheng Moradi: We’ll also try to find your daughter. You can feel comfortable in our facility (Sen
and Shah, 2023, 126:38-127:43).

Dialogue 4. (27:14-27:57)
Ishak: According to ISIS, in the Sharia law, women aren’t allowed to keep phones.

Begam Fatima: | wasn’t told in India that keeping a phone would be against Sharia law. and
where were mobile phones when the Sharia law was made?
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ISIS’s man: | don’t know all that. But it is indeed a crime. And death is the punishment for this
crime (Sen and Shah, 2023, 27:14-27:57).

Dialogue 5. (29:17-29:40)

Ishak: In Islam, it is a sin not to make the husband happy.

Begam Fatima: Ishak, this is rape. Rape is forbidden in Islam.

Ishak: Be grateful, a woman cooks and sleeps with her husband. You don’t need to take bullets
like the mujahideen. Make your choice, you can either endure this pain or burn in hell for eternity
(Sen and Shah, 2023, 29:17-29:40).

Dialogue 6. (37:07-39:50)
Asifa: It is a sin to eat without praying. If we do not thank Allah, His wrath will take us to hell.
Begam Fatima: Asifa, you were talking about hellfire. | want to know what hellfire is.

Asifa: | mean, according to the Hadith, the fire of hell is seventy times hotter than the fire on
earth. There is also a dark pit where all sinners are bound, chained, hung upside down and
burned. Whoever believes in Allah will get paradise and those who do not believe in Islam will
be burned in hellfire.

Begam Fatima: This is the first time | have heard of praying in fear of wrath. Isn’t there a love
relationship between God and us? Or shouldn’t there be? Like with our parents.

Gitanjali:  agree. Why would God be angry? It doesn’t feel right. Wait, we’re Hindus, why are we
burning in hellfire?

Begam Fatima: Yes, why should your God punish us Hindus?

Asifa: God rules this world, only God. And you are a non-believer. You will definitely go to hell.
And the day of judgment is not unique to any religion. Only Allah can save you. No one else can
save you (Sen and Shah, 2023, 37:07-39:50).

Dialogue 7. (95:51-97:07)

ISIS’s executive: Your first sin is to have intercourse before marriage. Your second sin is having
children out of wedlock. Your third sin is using intoxicants. Your parents are infidels. How many
sins will Allah punish you for?

Begam Fatima: So if | marry someone else, will my sins be forgiven?

ISIS executive: Not by continuing to live in this country. But if you get married and answer the
call of Allah, if you take up the mission of spreading the eternal kingdom, if you dedicate yourself
to the service of the caliphate, if you go to Syria with your husband, then Allah will forgive you
not one sin but thousands of sins. He will open the gates of paradise wide open for you. His name
is Ishak, he is a very kind man. He used to be a Christian, but recently he converted to Islam (Sen
and Shah, 2023, 95:51-97:07).

Dialogue 8. (79:51-80:54)

Bhagyalakshmi: I’'m Bhagyalakshmi. We are 48 girls. 7 of us are Christians and the rest Hindus.
We left our homes and came here.

Begam Fatima: So why have you been coming here for a month? What happened to you?
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Bhagyalakshmi: We 48 girls share the same story. Our families do not accept true love. They are
so caught up in their caste and religion that they marry us off to random men. Now that we have
fallen in love with Muslim men, are we committing a sin? Do you have to ask about someone’s
caste or religion before you fall in love with them?

Begam Fatima: What are you going to do?

Bhagyalakshmi: There is no other way but to marry our loved ones and accept Islam. Our
families will not accept this. Our love is true. Wouldn’t you do anything for true love? We cross
all boundaries, don’t we? (Sen and Shah, 2023, 79:51-80:54)

Dialogue 9. (89:19-98:50)
Gitanjali’s mom: He couldn’t bear the shock when he found out you had converted to Islam.

Gitanjali: This heart attack is the wrath of Allah. A lesson. A lesson for those who don't believe
in him. If you care about your health and don't want to go to hell, convert to Islam.

Gitanjali: Dad, these people are dangerous. If this isn’t terrorism, what is? (Sen and Shah, 2023,
89:19-98:50)
Dialogue 10. (108:53-118:16)

Nima: Asifa, Rameez, Abdul, Mujeeb are all involved. Rameez hasn’t gone anywhere, he’s here
with another girl, he’s hanging out with her now. Remember you told me to meet Mujeeb? |
went to meet him, but | made it clear that he wasn’t going to convert. That day he dripped drugs
in my glass. He raped me while | was unconscious. Every day 18-20 people used to come, then |
stopped counting. Everything became blurry, they abused me. Somehow | managed to escape.
I couldn’t even file a complaint. Please come back, you’re in danger.

Nima: Sir, this is not just about conversion! This is a threat to our national security. This is a
global case. Sir, these machines are isolated in Europe and America. But it is our misfortune that
the political silence is so great here. Even our former prime minister said: Kerala will become an
Islamic state in the next 20 years. According to a government report tabled in parliament in June
2012, there are on average 2800 to 3200 conversions. Every year there are conversions to Islam
from Hindu and Christian families. More than 30,000 girls are missing, sir. The unofficial figure
is 50,000. We all believe that, sir. How many cases have been registered? 703. How many have
been rescued? 261, sir. There’s a major link between a local organization in Kerala and ISIS. They
are raising a ruthless army of suicide bombers through seemingly harmless conversions. That is
harmless?

Indian police: I can understand your feelings and | respect that. We will start looking into your
complaint from today, but I need proof of what you are telling me. This is a legal system.

Nima: How long will it take you to get justice? How long? You know Attikad in Kasargod, right?
Like in Syria and Yemen, some villages here have Sharia law. You still want proof? All the blasts
in Sri Lanka, Singapore, Afghanistan have Kerala girls and boys in them. You still want proof? I’ll
bring every single proof. | won’t stop until | get it (Sen and Shah, 2023, 108:53-118:16).

Dialogue 11. (118:38-119:27)
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Bhagyalakshmi: | came here for love. | became a slave. A sex slave. They either make women full-
time sex slaves or they strap bombs on them and throw them at the infidels shouting “Allah
Akbar”! (Sen and Shah, 2023, 118:38-119:27)

Other dialogues

ISIS’s head: We have only one goal. And that is for every nation in the world to embrace Islam.
The jihad will continue until every single person in the world walks on the path shown by Allah
(Sen and Shah, 2023, 11:31-11:43).

ISIS’s executioner: Punishment is not a sentence, punishment is an example. So that no one will
ever break the law again. Anyone who deviates from this path is sinning against the messenger
of Allah. An example is the path shown by the messenger of the Shari’ah. And to deviate from
this path is to sin against the messenger of Allah. What this girl did is a sin and her husband
turned a blind eye to her wrongdoing. His is the greater sin. And let this example be a lesson for
you. Takbir Allah Akbar (Sen and Shah, 2023, 43:36-44:22).

ISIS member in the video: This drug is known as “chemical courage”. In the pharmaceutical
industry, it is known as Captagon and Amphetamine. It is a substance that will keep your thirst
for jihad alive. It will never let you deviate from your one true goal. On the battlefield, with this
drug, you can go long periods of time without feeling hunger, thirst or drowsiness. It will kill
your cowardly self and give birth to a mujahid within you. He will raise the banner of Islamic rule.
He will repent of his sins and pave the way to paradise. He will make the infidel praise the only
true Allah. Takbir Allah Akbar (Sen and Shah, 2023, 47:45-48:32).

ISIS executive: Understood, my Jihadists? Start the app. Bring them (the girls) closer to you.
Separate them from their families. Have physical intercourse. Get them pregnant if necessary.
Prepare them for the next mission as soon as possible. All this time has passed and you haven’t
delivered three girls to me. On the contrary, 25-30 women from England and Europe go to Syria
every month by their own choice (Sen and Shah, 2023, 48:32-49:20).

Rameez: If two people decide to commit to a relationship for the rest of their lives, what is
wrong with their intimacy? Just like Abdul said, there is nothing wrong with sex between two
people once it is accepted (Sen and Shah, 2023, 59:16-59:28).

Ishak: Here a lonely woman is either sold or shot (Sen and Shah, 2023, 67:40-67-44).

ISIS executive: We are counting on young people like you. ISIS has given us the opportunity to
accomplish what Alamgir Aurangzeb failed to do in India. This is not something to forget (Sen
and Shah, 2023, 90:27-90:47).

3.2.2. Interpretation

Table 2. Words used in the Film.

Word Number Word Number
Terror and terrorist 7 Allah 43
Rape 7 Brainwashing 4
Drugs 1 Jihad 5
Sin 8 ISIS 8
Hell and hellfire 19 Islam 26
Death 7 War 7
Love 32 Punishment 8
Sharia 8 Danger 6
Mujahid 5 Relationship 5
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Sex 6 Burqga 10
Trap 4 Slave 6

The film is essentially built on dichotomies such as Afghanistan/Syria - India, Islam - Hindu
religions, Muslim - Hindu, beautiful - ugly, good - evil, freedom - slavery. In the scenario designed
around Islam and Muslims, the words shown in Table 2 are frequently used.

Without exception, all Muslims in the film are presented with bad codes such as reactionary,
liar, trapper, terrorist, rapist, murderer, ISIS member, torturer, beater, angry, ignorant. There is not
a single good Muslim in the film. On the contrary, all Hindus, without exception, are represented
with good codes such as peaceful, beautiful, understanding, emotional, strong family ties, loving
their state and country, modern, clean-hearted. There is not a single bad Hindu in the film. In fact,
there are no bad actions and discourses of Hindus in the film. However, Muslims are either rapists,
instigators or enablers of rape. The most prominent religious hate speech in the film is that
Muslims/ISIS members are rapists. In the film, Muslim men/ISIS members raped both the leading
woman and many other women. These scenes are shown repeatedly. In one scene, Muslim men
even watch Nima as she is raped. In the film, Muslim men see women as slaves and rape as a right.

The other dichotomy in the film is between India and Afghanistan/Syria. India (especially
Kerala) is presented as a country of natural beauty, peaceful, peaceful, happy people, singing,
dancing, greenery, calm, modern and liberal. There is not a single bad thing about India in the film.
There is also not a single good place in Afghanistan or Syria. All the places shown are wastelands.
Houses are in ruins, there is death, screaming, fear, oppression, captivity and reaction. All the
people are unhappy, especially women who live in fear of death. Women have no place in life, they
have no rights. Thus, in the film, Islam and Islamic countries are portrayed in terms of terrorism,
backwardness, death, captivity and hate speech.

Another dichotomy that is often compared in the film is Hindu religions and Islam. Hindu
religions are never criticized or vilified in the film. These religions are completely innocent, they are
the values of India and should be believed in. So much so that Gitanjali realizes that ISIS people are
bad people, finds the right path and returns home. Gitanjali says to her father:

I made a huge mistake, but you are also at fault because you didn’t tell them about Hindu
religion and traditions (Sen and Shah, 2023, 98:18).

However, according to the film, Islam is a religion to be avoided and even destroyed because
it is a manifestation of backwardness, terror, death, slavery, drugs, violence, rape. There are dozens
of scenes in the film to illustrate this. ISIS leaders give drugs to ISIS members and ISIS members
give drugs to new recruits or those they are trying to recruit. The pill is ‘chemical courage’ in the
language of ISIS. Its name in the pharmaceutical industry is Captagon and Amphetamine. Islam
considers drugs normal and necessary for jihad. Another scene that distorts and brutalizes Islam is
the scene of sacrifice. Fatima and Ishak joined ISIS and traveled to Afghanistan. ISIS members host
them in their home and sacrifice a goat for Fatima and Ishak. However, this sacrifice is not done
according to Islamic rules. The ISIS member brutally cuts the goat’s neck with a machete in one fell
swoop. Another scene that equates Islam with death and murder is the scene where Fatima goes
to Afghanistan. In Afghanistan, Muslims/ISIS members stop a bus and kill or capture Muslim women
and children. Seeing this, Fatima can’t stand it and wants to get out of the car and breathe.
However, when she sees a man’s mutilated body and a woman’s body half buried in the ground
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and smashed with stones nearby, she vomits and is shocked. Ishak reacts calmly and with a slight
laugh. This emphasizes that this is the normin Islam. In another scene, women are sold for 100 riyals
on the outskirts of Herat. Fatima wants to escape. A woman who leaves her home without
permission is shot in the middle of the road with long-barreled guns. The words ‘Allahu Akbar’ echo
in the neighborhood. In another scene, a woman’s arm and a man’s throat are cut because he is
wearing lipstick. Takbir sounds are raised and guns are fired. At this point, the other religious hate
speech that stands out in the film is that Islam and Islamic life include death, murder, slavery and
brutality.

Another discriminatory discourse and action against Islam and Muslims is that Muslims are
converting Kerala in particular and the whole of India in general. In the film, Muslims/ISIS members
force Hindus to convert all over India, especially Hindus in Kerala. Muslims are multiplying in these
states and disrupting the structure of the state. The scene when Fatima first arrives at the university
is a case in point. Fatima arrives at the international nursing university in Kerala, the 3-wheeled taxi
motorcycle that brings her in has the words ‘Masha Allah’ written on it. There are writings and
banners on the walls of the university: Free Kashmir, Osama Bin Laden, Freedom, War, Kashmir will
rise from ashes of India, Kill indian imperrialism, Islam is the only solution. Muslims have politicized
the university and Kerala, plunging it, in the words of the university official, into chaos.

One of the most emphasized themes in the film is the jihad of love. Malicious Muslim men,
who are actually ISIS members, make innocent young Hindu women fall in love with them, get them
hooked on drugs and recruit them into the organization. Bhagyalakshmi clearly expresses this
situation with the following words:

I came here for love, | turned into a slave. A sex slave. They either make women full-time sex
slaves or they strap bombs on them and throw them at infidels shouting ‘Allah-u Akbar’! (Sen
and Shah, 2023, 119:19)

Nima tells the Indian security forces about the ISIS structure in Kerala and India, about
Muslims, the dangers in India, the cases of conversions and missing girls. Nima says:

Even our former prime minister said: Kerala will become an Islamic state in the next 20 years.
According to a government report tabled in parliament in June 2012, there are on average 2800
to 3200 conversions. Every year there are conversions to Islam from Hindu and Christian families.
More than 30,000 girls are missing, sir. The unofficial figure is 50,000. With this seemingly
harmless conversion, they are raising a ruthless army of suicide bombers. That’s harmless? How
long will it take you to bring justice? You know the Attikad in Kasargod, right? Like in Syria and
Yemen, some of the villages there follow Sharia law. You still want proof? All the blasts in Sri
Lanka, Singapore, Afghanistan have Kerala children in them (Sen and Shah, 2023, 114:05).

Thus, he emphasizes that the conversions to Islam in India are not innocent. He says that
Muslims kidnap Hindu women, that many parts of Kerala are governed by Sharia and that Kerala
will turn into an Islamic state. From this point of view, he calls on both the Indian state and the
people of India to prevent conversions to Islam. The ISIS leader said:

We trust young people like you. ISIS has given us the opportunity to complete what Alamgir
Aurangzeb failed to accomplish in India. This is not something to be forgotten (Sen and Shah,
2023, 90:27).

The statement refers to the Muslim Mughal ruler who came very close to conquering India

but failed. In other words, the main goal of Muslims in India and ISIS is to conquer India. Another
prominent point in the film is that all Hindu women who join ISIS regret it. The attitude and rhetoric
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of the interrogating policemen is that those who join ISIS are terrorists, but if they repent and
return, they will be welcomed with compassion by the security forces. At the beginning of the
interrogation scene, the interrogators speak to Fatima with dull and harsh expressions, but by the
end of the story they are protective, sad, pitying and supportive.

3.2.3. Explanation

The explanation part of the research was prepared by taking into account the dialogues,
script, images, actors, analysis and comments made through critical analysis, the sociological
structure of India, the Indian government, BJP, Modi and India’s political moves/relationships.
While conducting critical discourse analysis, an explanation was made by considering and relating
all these elements.

In the analysis of the film, 7 main elements stand out: rape of Hindus by Muslims, love jihad,
Muslims' aim to invade India, conversion from Hindu religions to Islam, Islam and terrorism, slavery
of women in Islam, and the backwardness/intolerance of Islam. These elements are repeatedly
shown in the film. These scenes are reinforced with dialogue, dramatized images and music. These
elements in the film clearly include religious hate speech against Islam and Muslims.

In fact, one of the most frequently shown scenes and messages in the film is that
Muslims/ISIS members rape both Muslim women, Hindu women and women of other religions. The
film emphasizes that Muslims/ISIS enslave women. Through the burga worn by Muslim women, it
is emphasized that they are silent, passive and captive. The concept of ‘love jihad’, which is the
discourse of the Indian Prime Minister Modi and the main theme of the film, also explains how
women are enslaved. According to the film, women in Islam are either captured at gunpoint and
made sex slaves, or ISIS men convert Hindu and Christian women to Islam by making them fall in
love with them and then enslave them.

In the film, both the nature and social life of India are presented in perfect beauty. On the
other hand, Islamic countries are depicted in terms of wasteland, death, brutality, backwardness,
captivity and terrorism. In the film, Syria and Afghanistan are openly marginalized and associated
with terrorism, but Pakistan is not mentioned. However, in the messages hidden in the film,
Pakistan was also targeted and subjected to hate speech. In fact, the name of the film’s lead
character Begam Fatima (ISIS terrorist) was inspired by Fatima Begum, a former Pakistani Muslim
politician. However, the Mughal ruler Alamgir Aurangzeb was Muslim and was close to conquering
India. The ISIS members in the film also want to realize this goal. The Mughal empire already existed
on the borders of what is now Pakistan. India has been at war with Pakistan 4 times in history and
these tense relations continue with the Kashmir dispute. In Kashmir, where 3 million of the 4 million
inhabitants are Muslim, the conflict has been going on for 77 years. India controls 45 percent of
Kashmir, Pakistan 35 percent and China 20 percent. Therefore, the film serves India’s desire to
maintain its presence in Kashmir and to continue its political and psychological struggle with
Pakistan.

One of the most emphasized issues in the film is the high number of conversions from
Christianity and Hindu religions to Islam. In the film, Hindu women are forcibly converted to Islam.
Women are impregnated by Muslim/ISIS men and forced to marry and convert to Islam. Hindu and
Christian women are drugged, brainwashed and converted by ISIS members. Therefore, one of the
objectives of the director, producer and Modi in making the film is to stop the increase in the
number of Muslims and thus to prevent exodus from Hindu religions.
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Prime Minister Modi and the BJP, with its negative policy against Muslims and the films it
produces/supports as a result, cause Muslims in India to be directly exposed to hate speech and
crime. In India, the Prophet Muhammad was insulted, mosques were set on fire and a Muslim
person was killed. Racist attacks and acts of religious hatred have taken place in Muslim
neighborhoods. Religious hate speech has even reached the Indian parliament. BJP MP Ramesh
Bidhuri called Kunwar Danish Ali, a Muslim MP from the Bahujan Samaj Party, a ‘terrorist’ and a
‘pimp’.

Conclusion

In almost all countries in the world, hate speech/acts occur on a small or large scale against a
person, a group or a society as a whole because of their religious beliefs. Hate speech, which is
mostly perpetrated by western societies against eastern societies and their religious beliefs from
an orientalist perspective, is sometimes perpetrated by eastern societies against eastern societies
and their religious beliefs from a self-orientalist perspective. At this point, while eastern societies
produce hate speech against the religious beliefs of other eastern societies, they sometimes do so
against people in their own society and country.

The fact that these actions, which are carried out on a self-orientalist perspective, are carried
out through mass media causes hate speech to spread, become permanent and increase its impact.
Especially films produced through cinema, which is one of the mass communication tools, and
which contain hate speech have served this purpose for many years. In Bollywood cinema,
especially in recent years, films containing hate speech against Islam and Muslims have been
produced. These self-orientalist actions and discourses of India, where approximately 20% of the
population is Muslim, against its own people and other Muslim peoples are supported by the Indian
government and state.

From this point of view, this study aims to determine how hate speech against Islam and
Muslims is generated in Bollywood cinema and the film The Kerala Story is analyzed through critical
discourse analysis. The film was also analyzed with Fairclough’s 3D critical discourse analysis. The
film analysis was made by taking into account the producer, director, actors, the political structure
in the country, the country’s rulers, the film’s script, dialogues and shots/images.

According to the results obtained from the analysis of The Kerala Story, it is possible to say
that the entire film contains intense religious hate speech against Islam and Muslims. The
characters, script, dialogues, images and music in the film are all selected and constructed to
support this hate speech. At this point, in general terms, the most prominent elements in the film
are; love jihad, rapes committed by Muslims/ISIS members, the plan of Muslims to take over India,
the large number of people converting to Islam and the dangers of this, the backwardness and
brutality of Islam, the fact that Islamic countries are very bad both in terms of physical structure
and lifestyle (especially for women) and that Islam is a religion of terrorism.

The Bharatiya Janata Party, the political party in power in India under Prime Minister
Narendra Modi, pursues an anti-Islam and anti-Muslim policy. Modi openly defends this policy with
both his rhetoric and actions. Modi supports and financially funds marginalizing, hateful and
Islamaphobic films in Bollywood against Islam and Muslims. As Yildirim (2022, p. 447) points out, in
the Bollywood films ‘Baby’ and ‘Sooryavanshi’, Islam and Muslims are constantly associated with
terrorism. The Modi government supports films like ‘Fanaa’, ‘Kurbaan’, ‘Baby’, ‘Sooryavanshi’ and
‘Sarfarosh’ and promotes its nationalist policies by using popular actors in these films. ‘The
Reluctant Fundamentalist’ (2012) is also a film made around Muslims, terrorism and cultural
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conflicts. The story, told through the Pakistani character Changez Khan, contains Islamophobic
elements.

In fact, Modi’s popular discourse of ‘love jihad’ is the main theme of The Kerala Story.
Another important element in the film is the frequent portrayal of Muslims/ISIS members as rapists.
Without exception, all Muslims/ISIS members in the film are either rapists or enablers of rape.
Another striking point here is that Muslims and ISIS members are not separated. The message in
the film is that if a person is a Muslim, he/she is an ISIS member, and if he/she is an ISIS member,
he/she is a Muslim. Khatun’s work (2024, p. 26-55) also supports this. In fact, in Indian cinema,
especially before the 2000s, Muslims were seen as a value of India and a part of its cultural diversity.
However, in Indian films made after 2000, Muslims were presented as enemies, the other, the
excluded, the other, and terrorists. These Muslims, on the other hand, convert Hindus, especially
women, to Islam by deceiving them (getting them addicted to drugs). At this point, the film clearly
denigrates Islam and asks Hindus and Christians not to convert to Islam.

The main purpose of making this film and other Islamophobic Bollywood films is for Modi and
the BJP to create an other (Islam and Muslims) to maintain their power. Another aim is to stop the
increase in the number of Muslims and thus prevent exits from Hindu religions. Another purpose is
that India wants to maintain its presence in Kashmir and continue the political and psychological
struggle with Pakistan.

In fact, India is called an ‘Eastern’ country by ‘Western’ countries and their discourses about
India are realized in orientalist correction. Thereupon, it is seen that India should reject the
discourse of Western countries but on the contrary it internalizes this discourse and applies this
behavior to its own people. So much so that, India, through both its country's politics and movies,
marginalizes Muslims (enemies, terrorists, foreigners) just like Western countries and Western
cinema do. India’s action therefore represents a form of selforientalism and supports the narratives
of the West.

At this point, in order to effectively combat hate speech against Islam in Indian cinema and
thus Islamophobia, it is necessary to conduct an extensive research on hate speech against Islam
in India. The reasons for Islamophobia in India, its reflections in society, and how it affects which
areas of life should be determined by experts in the field. For this purpose, this issue should be kept
on the political and scientific agenda both in India and around the world. In addition, more academic
studies should be conducted on Islamophobic movies in Bollywood and awareness should be
raised.
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Self Oryantalizm Baglaminda Bollywood Sinemasinda islam’a Yénelik Dini
Nefret Séylemi: “The Kerala Story” Ornegi

Sefer KALAMAN"

Genisletilmis Ozet

Giris

Din, dil, irk, cinsiyet, engellilik durumu, siyasi tercih, hastalik gibi nedenlerle bir kisiyi, bir grubu
ya da topyekun bir toplumu asagilamak, taciz etmek ve siddet uygulanmasina zemin hazirlamak
amaciyla gerceklestirilen ifadeler, nefret séylemini olusturmaktadir. Bu nefret sdylemi tirleri
icerisinde ise, hedef aldigl insan sayisi dikkate alindiginda en tehlikelilerinden ve en zararli
olanlarindan birisi dini nefret séylemidir. Oyle ki, bilincli sekilde olusturulup yayilan dini nefret
sdylemi, yliz milyonlarca insani hedef alabilmekte ve onlar hakkinda olumsuz bir imajin olusmasina
zemin hazirlayabilmektedir. Dahasi bu dini nefret sdyleminin siirekli gerceklestirilmesi, o dine ve o
dinin mensuplarina karsi 6nyargl eylemlerinin yapilmasina, negatif bir ayrimc  tutum
sergilenmesine, 6nyargi motivasyonlu siddet eylemlerinin gerceklestiriimesine ve hatta devaminda
soykirim yapilmasina hizmet edebilmektedir.

Dini nefret séyleminin televizyon, gazete, sosyal medya, sinema gibi kitle iletisim araclariyla
olusturulup yayilmasi ise séylemin ¢ok genis kitlelere ulagmasina, kalici olmasina ve daha fazla etki
yaratmasina neden olmaktadir. Kuskusuz sinema, bu kitle iletisim araglar icerisinde dini nefret
séyleminin olusturulup yayilmasina yol acan en etkili araglardan birisidir. Ozellikle Hollywood ve
Avrupa sinemasi tarafindan yapilan bircok filmde, islamiyet basta olmak tizere bircok dine ve o dinin
mensuplarina yénelik nefret séylemi gerceklestirilmistir.

Bati tarafindan oryantalist bakis agisiyla olusturulan ve sinema araciligiyla gerceklestirilen bu
dini nefret séylemi artik self oryantalist sekilde de hayat bulmaktadir. Oyle ki, ‘dogu toplumlar’ ve
bu toplumlarda yasayan bazi yapimci, senarist ve ydnetmenler, kendi toplumlarina ya da kendilerine
yakin olan dogulu toplumlara karsi dini nefret séylemi iceren filmler yapmaktadir. Bollywood
tarafindan son yillarda islam dinine ve Mislimanlara karsi yapilan islamofobik filmler bunun en
6nemli ve en glincel 6rneklerinden birini teskil etmektedir. Basbakan Narendra Modi yonetiminde
Hindistan’da iktidarda olan siyasi parti Bharatiya Janata Party, islam’a ve Miislimanlara yénelik
gerceklestirilen dini nefret séylemlerini agik sekilde desteklemektedir. Yakin dénem bu Bollywood
filmlerinde Misliimanlar, terdrist, suclu, tecaviizci, isgalci, yabanci ve barbar olarak sunulmaktadir.

1. Literatiir Taramasi

Nefret s6ylemi, bir kisiyi, grubu veya toplulugu dini, dili, irki, mezhebi, cinsiyeti, siyasi tercihi,
fiziksel yetersizligi veya hastaligl nedeniyle kiiglik disirmek, taciz etmek, yildirmak ve bunlara
yonelik siddeti tesvik etmek amaciyla gerceklestirilen her tirli ifade bicimidir. Binark ve Comu
(2012) bu nefret séylemi tirlerini, siyasal nefret sdylemi, kadinlara yonelik nefret séylemi,
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yabancilara ve gé¢menlere yonelik nefret sdylemi, cinsel kimlik temelli nefret séylemi, inang ve
mezhep temelli nefret séylemi ve engellilere/cesitli hastaliklara yénelik nefret séylemi seklinde
siniflandirmistir.

Etkiledigi kisi sayisi dikkate alindiginda bu nefret séylemi tiirleri icerisinde en tehlikelilerinden
birisi kuskusuz din ve mezhep temelli nefret séylemidir. Dini nefret sdylemi, dini aidiyet ve inangla
ilgili nitelikler Gzerinden bir kisi, grup veya topluluga yénelik koti niyetli, asagilayici, nefreti ve
siddeti kiskirtici ifadeleri icermektedir (Weber, 2009).

Bati medyasinda oryantalist bakis acisiyla iiretilen ve ¢ogunlukla islam’i ve Mislimanlari
hedef alan medya icerikleri, en fazla televizyon, gazete, sosyal medya ve sinema aracihigiyla
sunulmakta ve yayilmaktadir. Ozellikle sinema, ABD ve Avrupa tarafindan orta dogulu stereotipi
tizerinden islam ve Misliimanlara yénelik dini nefret sdyleminin yapildigi mecra olarak 6ne
¢tkmaktadir. Ancak uzun yillar Bati tarafindan oryantalist dizleme indirgenerek olusturulan ve
sinema araciligiyla gerceklestirilen bu dini nefret séylemi, artik self oryantalist sekilde de hayat
bulmaktadir.

Self oryantalizm Uzerine yapilan ¢alismalarda ¢ogunlukla, Dogu’nun ya da dogulunun Bati ya
da batili tarafindan Uretilen degerlerle kendisini konumlandirmasi ve ifade etmesi (zerinde
durulmaktadir. Ancak self oryantalizmin bir boyutu da, dogulu bir ilkenin yine baska bir dogulu
tlkeyi oryantalist diizlemde (self oryantalist sekilde) kotiicil ve kalip yargilarla bezenmis sekilde
sunmasififade etmesidir. Self oryantalizmin daha derin boyutunda ise, Dogu ya da dogulunun bizzat
kendi tilkesindeki insani, grubu ya da toplulugu dolayisiyla kendi tlkesini oryantalist yaklasimla ve
olumsuz sekilde konumlandirmasi ve ifade etmesidir. Bu dogrultuda, Dogulu bir tilke tarafindan
kendi lkesine, halkina ve dini inancina yonelik sinema araciligiyla gerceklestirdigi dini nefret
sOylemini self oryantalizm diizlemde ele almak miimkiindiir. S6z konusu dini nefret séyleminin self
oryantalist sekilde (Ozellikle islam’a ve Mislimanlara yénelik) gerceklestigi yerlerden birisi
Bollywood olmaktadir. %20’si Misliman olan Hindistan, hem kendi halkina hem de diger Miisliiman
llkelere ve halklara y6nelik sinema filmleri Gizerinden dini nefret séylemi gerceklestirmektedir.

2. Metodoloji

Calismada, Bollywood sinemasinda self oryantalizm baglaminda islam’a ve Miislimanlara
yonelik dini nefret séyleminin nasil gerceklestigini ortaya ¢ikarmak amaglanmistir. Bununla birlikte
calismada ele alinan filmde, dini nefret séylemi baglaminda séylemlerin, karakterlerin, mekanlarin
ve olay orgusiinin nasil olusturuldugunu tespit etmek de amacglanmistir. Arastirmada amach
ornekleme yéntemi kullaniimis ve 2023 Hint yapimi ‘The Kerala Story’ filmi incelenmistir. Calismada
elestirel sdylem analizi ydntemi kullanilmistir. Film, Norman Fairclough’un tanimlama, yorumlama
ve agiklama bélimlerinden olusan (¢ asamali elestirel séylem analizi ydontemiyle ¢dziimlenmistir.
Fairclough’un yénteminin secilmesinin nedeni, séylemin ne oldugunu ve nasil calistigini anlamak iin
alternatif yollarin kullanmasina izin vermesidir. Bu yontem, filmi analiz ederken metni, s6ylemi,
sosyal pratikleri, metin Ureticisini, yayin organini ve siyasal/ideolojik yapiyr da ise dahil etmeyi
oncelemektedir.

3. ‘The Kerala Story’ Filminin Dini Nefret S6ylemi Baglaminda Elestirel S6ylem Analizi

Fiimde en fazla goOsterilen sahnelerden ve verilen mesajlardan  birisi
Mislimanlarin/ISID’lilerin, hem Miisliman kadinlara hem Hindu kadinlara hem de diger dinlere
mensup kadinlara tecaviiz etmesidir. Film’de Mislimanlarin/ISiD’in, kadinlari kélelestirdigi vurgusu
yapilmaktadir. Misliman kadinlarin giydigi burka tzerinden onlarin silik, sessiz, pasif ve esir
konumda olduklar vurgulanmaktadir. Hindistan basbakani Modi’nin séylemi olan ve filmin ana
temasini olusturan ‘ask cihadr’ kavrami da kadinin nasil kélelestirildigini agiklamaktadir. Filme gore,
islam’da kadin ya silah zoruyla esir alinip seks kélesi yapilmaktadir ya da ISID’li erkekler, Hindu ve
Hristiyan kadinlari kendilerine asik ederek Musliimanlastirmakta ardindan da kélelestirmektedir.
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Filmde Hindistan’in gerek dogasi gerekse de sosyal hayati kusursuz giizellikte sunulmustur.
Ancak Islam iilkeleri ise corak arazi, 8lim, vahset, gericilik, esaret, terér gibi unsurlarla ifade
edilmistir. Filmde, Suriye ve Afganistan’a agiktan bir oStekilestirme ve terérle iliskilendirme
soylemleri gerceklestirilmis ancak Pakistan’in adi gegirilmemistir. Fakat filmde gizlenen mesajlarda
Pakistan da hedef alinmis ve nefret sdylemine maruz birakilmistir. Oyle ki, Filmin basroli Begam
Fatima’nin adi (ISID’li terdrist), Pakistanli Misliman eski bir politikaci olan Fatima Begum’dan
esinlenerek olusturulmustur. Bununla birlikte, Babir hiikiimdari Alamgir Aurangzeb Miisliimandir
ve Hindistan’i fethetmeye cok yaklasmistir. Filmde, ISiD’lilerin de bu amaci gerceklestirmek
istedikleri vurgulanmistir. Film, Hindistan’in Kesmir konusunda varligini siirdiirmek ve Pakistan ile
siiren siyasi ve psikolojik miicadeleyi devam ettirmek istemesine de hizmet etmektedir.

Filmde Gzerinde en ¢ok durulan konulardan birisi de, Hristiyanliktan ve Hindu dinlerinden
islam’a gecislerin ¢ok olmasidir. Filmde, Hindu kadinlar zorla islam’a gegirilmektedir. Kadinlar,
Misliman/ISID’li erkekler tarafindan hamile birakilip evlenmek ve islam’a ge¢mek zorunda
birakilmaktadir. Hindu ve Hristiyan kadinlar, ISiD’liler tarafindan uyusturucuya alistirilmakta,
beyinleri ylkanmakta ve bu sayede din degistirmeleri saglanmaktadir. Bu nedenle Filmin
yénetmeninin, yapimcisinin ve Modi’nin filmi yapma amaclarindan birisi de, Misliiman sayisindaki
artisi durdurmak dolayisiyla Hindu dinlerinden cikislari engellemektir. Halihazirda filmin sonunda
Nima karakteri, bu amaci agik sekilde destekleyen bir tirat sergilemistir. Nima, Hindistan’da islam’a
gecislerin masum olmadigini tstiine basarak belirtmis ve islam-terér iligkisini vurgulamistir.

Sonug

Arastirmada elde edilen sonuglara goére, filmde temel olarak 7 unsur 6ne cikmistir;
Mdislimanlarin Hindulara ve Hristiyanlara tecaviizii, ask cihadi, Mislimanlarin Hindistan’1isgal etme
amaci, Hindu dinlerinden islam’a gecis, islam ve terér, islam’da kadinin kéleligi ve islam’in
gericiligi/hosgorisizligi. Filmde s6z konusu bu unsurlar defalarca gosterilmistir. Bu sahneler hem
diyalog hem dramatize goriintiiler hem de miizikle pekistirilmistir. Filmdeki bu unsurlar, acik sekilde
islam’a ve Miisliimanlara yénelik dini nefret séylemini icermektedir.

Bu nefret sdylemleri, Hindistan’da nefret eylemlerini de beraberinde getirmistir. Oyle ki,
Hindistan’da Hz. Muhammed’e hakaret edilmis, camiler kundaklanmis ve Mislimanlar
oldarilmistir.  Masliman  mahallelerinde  rk¢i  saldinlar  ve  dini  nefret eylemleri
gerceklestiriimektedir. Hatta dini nefret sdylemi, Hindistan meclisine kadar uzanmistir. BJP
Milletvekili Ramesh Bidhuri, Bahujan Samaj Partisi’ndeki Miisliman milletvekili Kunwar Danimarkali
Ali’ye ‘terdrist’ ve ‘pezevenk’ demistir.

Séz konusu filmin ve diger islamofobik Bollywood filmlerinin yapilmasinin temel amaci,
Modi’nin ve BJP’nin iktidarini siirdiirmek icin bir éteki (islam ve Misliimanlar) yaratmasidir. Diger
amag, Musliman sayisindaki artisi durdurmak dolayisiyla Hindu dinlerinden gikislari engellemektir.
Baska bir amag da, Hindistan’in Kesmir konusunda varligini siirdiirmek ve Pakistan ile siiren siyasi
ve psikolojik miicadeleyi devam ettirmek istemesidir.
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Hate Speech on Social Media in the Axis of Islamophobia:
Example of TikTok

Mustafa BOYUK"

Abstract

This study focuses on the detection and analysis of Islamophobic hate speech on the TikTok platform. Social media
platforms have a great impact in terms of reaching masses and sharing information. However, these platforms can also
pave the way for the spread of negative content such as hate speech and discrimination. TikTok draws attention with its
short video format, which is especially popular among young people. For this reason, it offers an important area of
investigation in terms of the spread of hate speech and discrimination content. In this study, posts containing
Islamophobic hate speech on TikTok were identified through the keywords ‘Islam’, ‘Muslim’, ‘Terrorist’, ‘Jihad’, ‘Sharia’,
‘Radical Islam’ and ‘Islamist’. These keywords were chosen from the terms that commonly define Islamophobic discourse
in the literature. The 10 TikTok posts selected using simple random sampling technique were analysed by critical discourse
analysis method. Critical discourse analysis is a method that analyses how texts and speeches gain meaning in the social
context and how these meanings reflect social power relations. In the study, linguistic and visual analyses of Islamophobic
content on TikTok were conducted. The research was conducted in the first six months of 2024. The data collection
process carried out during this period was obtained as a result of the scans carried out on TikTok using the keywords
mentioned above. The results of the study show that Islamophobic hate speech is spread linguistically and discursively
through posts on TikTok. Islamophobic content reinforces negative stereotypes against Muslims and damages social
cohesion. Such content leads to marginalisation, exclusion and violence against Muslims. Islamophobia and hate speech
increase social polarisation and create distrust and hostility in society.

Keywords: Social Media, Hate Speech, Tiktok, Islamophobia, Anti-Muslim

islamofobi Ekseninde Sosyal Medyada Nefret Soylemi:
TikTok Ornegi

Oz

Bu calisma, TikTok platformunda islamofobik nefret sdylemlerinin tespiti ve analizine odaklanmaktadir. Sosyal medya
platformlary, kitlelere ulasma ve bilgi paylasimi agisindan biiyiik bir etkiye sahiptir. Ancak bu platformlar nefret sdylemi ve
ayrimcilik gibi olumsuz iceriklerin yayllmasina da zemin hazirlayabilmektedir. TikTok, &zellikle gengler arasinda popiiler
olan kisa video formatiyla dikkat ¢ekmektedir. Bu nedenle nefret sdylemi ve ayrimcilik iceriklerinin yayilmasi agisindan
dnemli bir inceleme alani sunmaktadir. Calismada, TikTok {izerinde islamofobik nefret séylemi iceren paylasimlar "islam",
"Misliman", "Terérist", "Cihat", "Seriat", "Radikal islam" ve "islamc" anahtar kelimeleri araciligiyla tespit edilmistir. Bu
anahtar kelimeler literatiirde yaygin olarak islamofobik sdylemi tamimlayan terimlerden secilmistir. Basit rastgele
ornekleme teknigi kullanilarak secilen 10 TikTok paylasimi, elestirel sdylem analizi yontemiyle incelenmistir. Elestirel
sOylem analizi, metinlerin ve konusmalarin toplumsal baglamda nasil anlam kazandigini ve bu anlamlarin toplumsal giig
iliskilerini nasil yansittigini inceleyen bir yéntemdir. Calismada, TikTok'taki islamofobik iceriklerin dilsel ve gérsel analizleri
yapilmistir. Arastirma, 2024 yilinin ilk alti ayinda gerceklestirilmistir. Bu ddnemde yapilan veri toplama siireci, TikTok'ta
yukarida belirtilen anahtar kelimeler kullanilarak gergeklestirilen taramalar sonucunda elde edilmistir. Calismanin
sonuglari, TikTok'ta paylasimlar (izerinden islamofobik nefret sdylemlerinin dilsel ve sdylemsel olarak yayildigini
gostermektedir. islamofobik icerikler, Miisliimanlara yénelik olumsuz stereotipleri pekistirmekte ve toplumsal uyumu
zedelemektedir. Bu tiir icerikler, Mislimanlarin marjinallesmesine, dislanmasina ve siddete maruz kalmasina yol
a¢maktadir. islamofobi ve nefret sdylemi, toplumsal kutuplasmay: artirmakta ve toplumda giivensizlik ve diismanlik
olusturmaktadir.
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Hate Speech on Social Media in the Axis of Islamophobia: Example of
TikTok

Introduction

Social media platforms have become an integral part of individuals daily lives and have
fundamentally changed the nature of social interactions. These platforms provide users with rapid
access to information, the ability to reach large audiences, and the opportunity to express their
views on various topics. However, this freedom and ease of access also lead to the rapid spread of
negative content such as hate speech and discrimination. Social media has become a space where
social norms and values are reshaped, making various social issues more visible.

Islamophobia is a type of discrimination frequently encountered on social media, which can
lead to serious social consequences. Islamophobic content targets Muslim individuals and
communities, reinforcing prejudices and increasing social polarization. The spread of such content
not only creates psychological and social impacts on the targeted individuals but also threatens
social peace and the culture of coexistence.

TikTok stands out as a platform where content in short video format is shared and rapidly
reaches large audiences. While this platform allows users to produce creative and entertaining
content, it also facilitates the rapid spread of hate speech and discriminatory content. TikTok's
algorithmic structure enables popular content to gain more visibility and reach wider audiences.
This situation causes hate speech content to spread quickly and negatively affect large audiences.

In this study, posts containing Islamophobic hate speech on TikTok were identified through
specific keywords and examined using the simple random sampling technique. Within the
limitations of the research, the ten most interacted contents on TikTok were analyzed in detail
using the critical discourse analysis method. Critical discourse analysis is a method that examines
how language reflects and reproduces social power relations. This method helps us better
understand the social impacts of hate speech and discriminatory content by revealing their
linguistic and discursive structures. Additionally, the interactions these contents received and how
they spread were also evaluated. This evaluation is important for understanding the dissemination
dynamics of hate speech content on the platform and users' reactions to these contents.

The study aims to reveal the structure and dissemination patterns of anti-Islamic content on
the TikTok platform. The results obtained aim to contribute to the development of more effective
policies by social media platforms in combating discriminatory and hate content and to increase
social awareness. In this context, the findings of the study will help social media users and platform
administrators become more aware of hate speech and discrimination and develop more effective
strategies to combat them. Furthermore, this study provides important insights into the measures
that social media platforms can take to fulfill their social responsibilities and ensure the safety of
their users.

In conclusion, the study provides a significant contribution to understanding the social
impacts of social media platforms and how to cope with these impacts by addressing the structure
and dissemination patterns of Islamophobic hate speech content on the TikTok platform. In this
context, it aims to shed light on the efforts of social media platforms to create a safer and more
inclusive environment. Social media platforms need to develop more effective policies to ensure
the safety of their users and protect social peace.

1. The Social Role of Social Media

Social media has fundamentally transformed communication and interaction patterns since
the early twentieth century, reshaping the relationships between individuals, communities, and
institutions (Kaplan & Haenlein, 2010, p. 59). These platforms have had profound and wide-ranging
impacts in cultural, social, political, and economic domains.
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Social media transcends cultural boundaries, bringing people from around the world
together and merging different media forms and cultures through what (Jenkins, 2011) describes
as "media convergence". Users have the opportunity to discover and share content from diverse
cultural backgrounds globally, creating an environment for global dialogue and cultural exchange.
This new environment enables people to better understand each other's lifestyles, thoughts, and
values. However, this cultural exchange can sometimes also facilitate the spread of hate speech
and discriminatory content (Allcott & Gentzkow, 2017, p. 213).

Social media platforms can also lead to conflicts arising from misunderstandings and
prejudices among individuals from different cultures. For instance, Islamophobia, anti-Semitism,
and other religious or ethnic-based hate speech can quickly spread through social media,
exacerbating social tensions (Matamoros-Ferndndez, 2017, p. 933). Such content can lead users to
develop prejudiced and hostile attitudes towards each other, undermining social cohesion.

Social media has opened new avenues for civic engagement and political mobilization.
(Bennett & Segerberg, 2012), concept of "connective action" describes this process, where
individuals take a more active role in social and political issues. Users participate in democratic
processes by supporting political campaigns, organizing protest events, and becoming informed
about public policies. This contributes to increased democratic participation and more transparent
government practices. However, the same platforms can also facilitate the spread of hate speech
and misinformation, fueling social polarization and discrimination (Howard & Hussain, 2013, p. 115).

During election periods, disinformation campaigns conducted through social media can
heighten social tensions and harm democratic processes. For example, during the 2016 U.S.
presidential election, social media platforms played a significant role in the spread of fake news and
misleading information (Allcott & Gentzkow, 2017, p. 213). Such content can misinform voters and
manipulate democratic processes.

Social media has also brought revolutionary changes to the business world. (Kaplan &
Haenlein, 2010), discuss the impact of these platforms on functions such as marketing, brand
management, and customer relationship management. Companies can directly communicate with
consumers, receive feedback, and shape their products or services based on this feedback through
social media. This allows for a better understanding of consumer needs and the development of
more dynamic strategies to meet them. However, this process can also expose brands and
products to hate campaigns (Cheung & Thadani, 2012, p. 461).

Negative campaigns conducted through social media can damage brand image and
negatively influence consumer behavior. For instance, negative comments and fake news about a
brand's products or services can erode consumer trust and adversely affect sales. This necessitates
companies to reassess their social media strategies and develop crisis management plans.

Social media has also led to significant changes in the field of education. (Greenhow &
Robelia, 2009), highlight how these platforms have transformed learning processes and expanded
the ways students access information. While social media facilitates access to information for
students, it also offers teachers opportunities to enrich lesson materials and increase student
engagement. However, the spread of hate speech and discriminatory content in educational
settings can lead to divisions and social tensions among students (Selwyn, 2012, p. 89).

Discrimination based on gender, race, or religious beliefs can be further entrenched through
social media, jeopardizing the integrity of the learning environment. For example, the spread of
hate speech messages by one student group against another can lead to serious social tensions
and even physical conflicts in the school environment. Such situations require educational
institutions to regulate social media use and develop more effective policies to promote tolerance
and respect among students.
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The negative aspects of social media are not limited to the spread of misinformation and fake
news. (Allcott & Gentzkow, 2017), note that these platforms can increase social polarization and
have misleading effects on public opinion. Additionally, issues such as social media addiction and
privacy violations are serious concerns for users. Hate speech holds a particularly harmful place
among these negative effects, as it can lead to the targeting, discrimination, and social exclusion
of individuals and groups (Matamoros-Fernandez, 2017, p. 933).

Social media platforms must develop more effective policies and regulations to prevent the
spread of such content. Major platforms like Facebook, X, and YouTube use algorithms and
moderation teams to prevent the spread of hate speech and misinformation. However, these
efforts are often insufficient and cannot completely prevent the spread of hate speech content
(Gillespie, 2018, p. 257).

In conclusion, the social role of social media is multifaceted and complex. While these
platforms offer unique opportunities for global communication and interaction, they also bring
new challenges and responsibilities. Understanding and managing the impacts of social media on
society requires continuous attention and regulation. Maximizing the opportunities provided by
these platforms and minimizing potential risks is an important task for all segments of society.
Social media platforms must develop more effective policies and regulations to ensure user safety
and protect social cohesion, while users must use these platforms responsibly.

2. Islamophobia and Hate Speech on Social Media

Islamophobia is defined as an irrational fear, hatred, or prejudice against Islam and Muslims.
This concept encompasses negative attitudes towards the cultural, religious, and social identities
of Muslims. Islamophobia often stems from the association of Muslims with terrorism, the
perception of cultural differences as a threat, and the belief that Muslims are difficult to integrate
into social life (Allen, 2010, p. 12). In addition to individual prejudices and discrimination,
Islamophobia can also manifest itself through institutional policies and practices. Studies on
Islamophobia reveal that the concept is multidimensional. For example, Said (1978) emphasises the
role of orientalist thought in the formation of prejudices against Islam in the West. In this context,
Cesari (2004) draws attention to how secularisation processes in the West feed Islamophobic
attitudes. In addition, Bleich (2011) analysed the legal, political and sociological dimensions of
Islamophobia and analysed the effects of this concept on social segregation in depth.

Hate speech is defined as expressions that contain hostility, contempt, or discrimination
against a particular group. Such speech is often directed at ethnic, religious, sexual, or other
identity-based groups and can lead to marginalization, exclusion, or violence against these groups
(Perry, 2001, p. 10). Hate speech threatens the safety of individuals and communities and
undermines social cohesion.

Social media platforms play a significant role in the spread of Islamophobia and hate speech
due to their ability to enable users to create and share content. These platforms allow hate speech
to spread rapidly and reach large audiences. Various academic studies have examined the spread
of Islamophobia and hate speech on social media and have investigated the social impacts of such
speech and methods to combat it. For example, Awan's (2014) study on the dynamics of
Islamophobic discourse on Twitter revealed that Islamophobic tweets increase after certain events
and spread rapidly to a wide audience. Similarly, Ekman's (2015) study on how Islamophobic groups
organise and spread hate speech on Facebook shows that these groups usually form closed
communities and spread their hate speech in these communities. However, more recent studies
offer new insights into this issue. Vidgen & Yasseri (2020) study focused on identifying weak and
strong Islamophobic hate speech on social media and analysed in detail how it spreads at different
levels. Furthermore, Gata & Bayhaqy (2020) study analysing the sensitivities towards Islamophobia
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on social media after the Christchurch attack reveals how such hate speech resonates in the
aftermath of global events.

Historically, Islamophobia reflects the prejudices and fears towards Islam and Muslims in the
Western world. During the Crusades in the Middle Ages, Muslims were seen as enemies by the
Christian world, and this enmity was propagated through literature and art. During the colonial
period in the 19th century, Western powers occupied Muslim countries and spread negative
stereotypes about Islam and Muslims, often depicting them as backward, barbaric, and uncivilized
(Said, 1978, p. 206).

In the modern era, Islamophobia has gained a new dimension, especially after the attacks in
the United States of America on 11 September 2001. These attacks led to the establishment of a
direct relationship between Islam and terrorism in the Western world and increased fear and
prejudice against Muslims. The media, politicians and some academics have also contributed to the
reinforcement of these prejudices by spreading Islamophobic rhetoric (Cesari, 2013, p. 45). In this
context, Huntington's (1996) theory of Clashing Civilisations has been a frequently used framework
to explain the antagonism between the West and Islam. Huntington argued that such conflicts are
inevitable, seeing Islam as the main rival of the West.

In particular, events such as the Charlie Hebdo attack (2015) and the murder of Samuel Paty
(2020) have led to the strengthening of Islamophobic discourses in the West and deepened social
segregation against Muslims. These events have contributed to the perception of Islam as a ‘threat’
not only in the media but also in the political arena and social debates. The Turkish literature also
draws attention to the impact of these developments and the construction of Islamophobia in the
media. Dondurucu (2022) analysed the representation of Islam and the construction of
Islamophobia in French newspapers through examples such as Le Figaro, Le Monde and L'Opinion
and revealed how these discourses reinforce negative perceptions against Muslims. Similarly, Kilc
et al. (2017) analysed videos containing hate speech in the context of Islamophobia in new media
environments, especially on YouTube, and showed how digital platforms pave the way for
Islamophobia.

Various methods have been developed to combat Islamophobia and hate speech on social
media; however, these methods are often simplistic and insufficient. These methods include the
development of more effective monitoring mechanisms by platforms, raising user awareness and
strengthening legal regulations. Social media platforms have developed various monitoring
mechanisms to combat hate speech. These mechanisms include users reporting hate speech
content, algorithms detecting hate speech content and removal of such content. For example,
Facebook uses artificial intelligence and human moderators to detect and remove hate speech
content (Gillespie, 2018, p. 89)

Increasing user awareness is also important in combating hate speech on social media. Users
should be informed about the harms of hate speech and trained on how to respond to such
content. For example, some civil society organisations organise training programmes and
campaigns to combat hate speech on social media (Citron, 2016, p. 112). However, increasing new
media literacy is also an important part of this fight. Cahyani (2019), while emphasising the role of
new media literacy in preventing the spread of hate speech and disinformation, argued that digital
media users should be raised awareness.

Strengthening legal regulations is also critical in combating hate speech. Many countries
have enacted laws to prevent the spread of hate speech. For example, Germany's NetzDG law,
which came into force in 2017, requires social media platforms to quickly remove hate speech
content (Kaye, 2019, p. 56). Stockmann et al. (2023) study on strategies to combat online hate
speech in Germany details the effectiveness of social media governance and legal regulations.
Furthermore, Udanor & Anyanwu's (2019) study on countering hate speech on Twitter analyses the
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challenges of dealing with hate speech in polarised societies on social media and the policies
developed in this context.

The spread of Islamophobia and hate speech on social media is a significant issue that
threatens social peace. Such rhetoric leads to the marginalization, exclusion, and violence against
Muslims. Additionally, Islamophobia and hate speech undermine social cohesion and cause
polarization within society.

The spread of Islamophobia and hate speech on social media leads to the marginalization and
exclusion of Muslims. Such rhetoric can hinder the integration of Muslims into social life,
obstructing their access to essential services such as education, employment, and healthcare. For
example, some studies have shown that Islamophobic rhetoric increases the risk of Muslim
students being bullied at school.

Islamophobia and hate speech encourage violence and discrimination against Muslims. Hate
speech disseminated on social media can incite some individuals to carry out physical attacks or
engage in discriminatory behaviors against Muslims. For instance, some studies have shown that
Islamophobic rhetoric leads to an increase in hate crimes against Muslims.

Islamophobia and hate speech undermine social cohesion and cause polarization within
society. Such rhetoric fosters distrust and hostility among different ethnic and religious groups,
threatening social peace. For example, some studies have shown that Islamophobic rhetoric
increases polarization within society and undermines social cohesion (Modood, 2013, p. 102).

2.1. Islamophobia, TikTok and Hate Speech

TikTok is a social media platform launched in 2016 by the China-based company ByteDance.
Users can share videos from 15 seconds to 3 minutes in length, usually including music, dance,
comedy and other entertainment content. However, TikTok's large user base and ease of content
creation also paves the way for the spread of hate speech. Especially Islamophobic content can
spread rapidly through the platform's algorithms and user interactions.

TikTok's algorithms can increase the visibility of content that users are interested in, leading
to the rapid spread of videos containing hate speech. For example, when a user shares an
Islamophobic video, this content can quickly reach thousands of people and encourage the
production of similar content. Alvarez-Cueva (2023), referring to TikTok's difficulties in combating
hate speech, stated that the platform has difficulty in countering the spread of hate speech.
Weimann & Masri (2023) also emphasise that the spread of hate speech on TikTok is especially due
to the algorithmic structure of the platform and that these discourses reach wider audiences by
recommending more content that users are interested in.

However, it should be emphasised that recent research focusing on the TikTok platform
occupies an important place in the literature. In particular, Civila et al. (2023) study sheds light on
the relationship between social media and otherness by examining the hashtag #Islamterrorism on
TikTok. This study provides important findings on how hate speech is constructed, given the
popularity of TikTok among young users. At the same time, Gonzalez-Esteban et al.'s (2024)
research analysed how conversations on TikTok contributed to the intensification of hate speech
during the 2023 escalation of the war in the Middle East. In this context, TikTok's interaction with
social events and its impact on hate speech is a current research topic. Oboler et al.'s (2024) study
analyses the role of TikTok on the spread of Islamophobic discourse by addressing online anti-
Muslim hatred and discrimination against Palestinians. These studies are critical to understanding
the dynamics of Islamophobic discourses on the TikTok platform.
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TikTok's algorithms recommend content based on users' viewing habits. These algorithms
may not be effective enough to prevent the spread of videos containing hate speech. For example,
when a user watches Islamophobic content, the algorithm may continue to recommend similar
content. This contributes to the normalisation and further spread of hate speech (Weimann &
Masri, 2023).

Islamophobic hate speech spread on TikTok can have serious negative effects on Muslim
communities. These effects can cause psychological harm at the individual level and discrimination
and exclusion at the social level. Hate speech can lead to psychological problems such as stress,
anxiety and depression in affected individuals. Muslim users may feel insecure and excluded due to
the Islamophobic content they encounter on TikTok. This may lead individuals to limit or completely
abandon the use of social media (Alvarez-Cueva, 2023).

3. Methodology

This study aims to identify and analyze Islamophobic hate speech on the TikTok platform. The
research was conducted using a qualitative research design. Qualitative research methods provide
an appropriate framework for the in-depth examination and interpretation of content on social
media platforms (Creswell, 2013, p. 45). This section details the research questions, data collection,
data analysis, research limitations, and ethical approval processes. The primary research questions
of this study are as follows:

¢ What are the linguistic and discursive structures of content containing Islamophobic hate
speech on the TikTok platform?

e What discourse strategies are used in this content?

e How is Islamophobic content disseminated on the TikTok platform, and what interactions
does it encounter?

e What are the social impacts of this content?
3.1. Research Design

A qualitative research method was chosen as the research design. Qualitative research is an
approach that allows for a deep understanding of social phenomena and reveals the perspectives
of participants (Denzin & Lincoln, 2011, p. 78). In this study, the linguistic and discursive structures
of Islamophobic hate speech on the TikTok platform were examined, and the social impacts and
dissemination patterns of this content were analyzed.

The selected content was analyzed using the Critical Discourse Analysis (CDA) method.
Critical Discourse Analysis examines how language reflects and reproduces social power relations
(Fairclough, 2013, p. 23). In this context, the linguistic structures, discourse strategies, and social
impacts of Islamophobic content on TikTok were analyzed.

During the Critical Discourse Analysis process, the linguistic structures of the content were
first examined. This examination aimed to reveal the meanings of the words and expressions used
in the content, the context in which these expressions were used, and the social meanings they
carried. Linguistic analysis provides a framework for understanding the surface and deep structures
of the content (Van Dijk, 2015, p. 472).

Following the linguistic analysis, the discourse strategies of the content were examined.
Discourse strategies are linguistic and rhetorical tools used for a specific purpose. These strategies
help us understand the intended impact of the content and the social power relations it reflects
(Wodak & Meyer, 2009, p. 34). Discourse strategies include polarization, othering, blaming, and
legitimization.
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3.2. Data Collection Process

During the data collection process, posts containing Islamophobic hate speech on the TikTok
platform were identified through specific keywords. These keywords were selected from terms
commonly used in the literature to define Islamophobic rhetoric (Allen, 2010, p. 112). Keywords
included terms such as "islam", "Misliman", "terdrist", "cihat", "seriat" "radikal islam" and
"[slamc". These terms were identified through searches conducted on the TikTok platform.

Using TikTok's search and explore features, Islamophobic content was identified. From this
content, the ten most interacted posts were selected using a simple random sampling method.
Simple random sampling is a method where each piece of content has an equal chance of being
selected, thereby increasing the representativeness of the sample (Bryman, 2016, p. 89). The
selected content was recorded for in-depth analysis in line with the research objectives.

3.3. Data Analysis

In the data analysis process, firstly, the social effects and diffusion patterns of the contents
were analysed. This analysis aimed to reveal how the contents spread on the TikTok platform,
which interactions they encounter and their social effects. The number of likes, comments and
shares received by the content shows how wide an audience these contents reach and what kind
of interactions they receive. In addition, by analysing the comments on the content, it was tried to
understand how users reacted to these contents and the social meanings of these reactions.

In the data collection process, content was collected using the keywords determined on the
TikTok platform in the first six months of 2024. ‘Islam,’ As a result of searches with keywords such
as "islam", "Misliiman", "terérist", "cihat", "seriat" "radikal islam" and "islamci" 10 interacted
content was selected. The total number of content that could be accessed through this tag search
was 150, but the analysis was focused on the 10 content that received engagement. This limitation
allowed for a more detailed examination of the overall trends and engagement patterns of the
content on the platform.

The comments were analysed qualitatively to gain a deeper understanding of the social
meaning of the content, and this analysis revealed the social impact of the content and users'
perceptions of the content.

Finally, the social impacts and dissemination patterns of the content were analyzed. This
analysis aimed to reveal how the content spread on the TikTok platform, what interactions it
encountered, and its social impact. The number of likes, comments, and shares the content
received indicated how widely it reached and the type of interaction it garnered. Additionally, the
comments on the content were analyzed to understand how users responded to it and the social
meanings of these responses.

3.4. Selection of Tags and Reasons

In this study, the keywords and tags used were carefully selected based on their relevance to
Islamophobic rhetoric and their frequent appearance in both academic literature and social media
platforms. These keywords serve a dual purpose: they define the scope of the content related to
Islamophobia and provide a methodological framework for identifying such content in a consistent
manner across different posts and user interactions.

Universe and Population: The universe of this research consists of TikTok content,
particularly videos and posts that engage with topics related to Islam and Muslims. Given the
extensive and global nature of TikTok, the population from which the sample was drawn is highly
diverse, covering a broad spectrum of posts from multiple regions, user demographics, and
linguistic backgrounds. To manage the scope, specific keywords were utilized to filter and focus on
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content that explicitly orimplicitly relates to Islamophobic discourse. The choice of these keywords
is crucial for narrowing down the universe into a manageable population for content analysis. By
applying these tags, a representative sample of Islamophobic content was identified for in-depth
analysis.

Selection of Keywords: The keywords and tags used in this study were chosen from terms
commonly associated with Islamophobic rhetoric. These terms have been frequently documented
in previous research on hate speech and Islamophobia, and they allow for a systematic approach
to identifying relevant content. The selection process was guided by both the academic literature
and real-time usage patterns on TikTok. Below is a breakdown of the selected terms:

islam: This term is used to identify content broadly related to the Islamic religion, religious
practices, and the portrayal of Islam in both positive and negative contexts.

Miisliiman: Focused on posts mentioning Muslim individuals or communities, this term helps
identify content that either discusses Muslim identities or targets them in a discriminatory manner.

Terorist: A term often used in Islamophobic narratives to link Muslims with terrorism,
reinforcing negative stereotypes. This keyword captures content that perpetuates such harmful
associations.

Cihat: Frequently misunderstood or misrepresented, this term is often associated with
violence in Islamophobic rhetoric. It was selected to identify content linking Islam with radicalism
or violent extremism.

Seriat: Used to identify content that discusses Islamic law, often in a negative light, focusing
on misconceptions about Sharia as oppressive or incompatible with Western values.

Radikal islam: This term captures content discussing radical or extremist groups that claim
to represent Islam, often used to generalize about all Muslims.

islamci: Refers to content that discusses Islamist political ideologies or movements, which
are often conflated with extremism in Islamophobic discourse.

These keywords were not arbitrarily selected; rather, they reflect patterns observed in both
academic studies on Islamophobia and the real-world usage of social media platforms like TikTok.
The terms were tested on TikTok to ensure they effectively capture the content relevant to the
study. This methodological approach ensures that the sample drawn from TikTok is representative
of the broader patterns of Islamophobic discourse prevalent on the platform.

Methodological Framework: The selection of these keywords aligns with a systematic
content analysis approach, which allows for the identification of patterns in Islamophobic rhetoric.
By focusing on specific terms, the research captures the nuances of how hate speech is constructed
and propagated on TikTok. The methodology also considers the algorithmic nature of TikTok,
where user engagement with certain keywords can amplify the visibility of similar content. This
feedback loop makes the choice of keywords crucial for understanding how Islamophobia spreads
on the platform (Allen, 2010, p. 112).

3.5. Research Limitations

The limitations of this study include the fact that only the posts on the TikTok platform were
analysed and the sample size was limited. TikTok is a platform with millions of users worldwide, so
it is not possible to analyse all posts. The research was limited to 10 posts identified through certain
keywords. Although this limitation restricts the generalisability of the research findings, the
selection of the most engaged posts increases the potential of the findings to reflect the general
trends in TikTok.
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The data used in the research consists of content obtained in the first six months of 2024. In
this period, data were collected in the light of certain events and discussions in which Islamophobic
content increased. In addition, the vast majority of the analysed content consists of Turkish posts,
which reveals that the findings should be evaluated in a framework that is more oriented towards
the user audience in Turkey. While the preference for Turkish content enables the research to
better reflect a local social media dynamic, the fact that content in other languages was not
analysed means that the findings cannot fully represent Islamophobic discourses at the global level.
Therefore, in order to evaluate the research in a broader framework, content in different languages
should also be analysed.

4. Anti-Muslim Rhetoric on Social Media: A Study on TikTok
Content 1 Main Elements:

Question Asked: The video begins by asking the viewer whether they would prefer to marry
a Muslim or a Christian.

First Choice: The girl in the video selects the "Christian" option.

Reaction and Violence: The girl's mother then reacts violently and uses a derogatory
expression, saying, "You stupid girl." The girl submissively responds with, "Okay, mom."

Forced Change of Choice: The girl is then forced to switch to the "Muslim" option.
B

Mdusliman Hristiyan

Mg =

Benim Tercihim MUsliman ya sizin? &
#foryou #seninicin #kesfet... daha fazla

Figure 1. TikTok Screenshot (Tiktok, 2024a)
Analysis:
Representation of Religion:

o The video presents being Muslim or Christian as a binary choice, exhibiting a reductive and
polarizing approach.
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o The violent reaction of the mother following the "Christian" choice creates a negative
image of Muslim families as intolerant and coercive.

Use of Violence:

o The use of physical violence and verbal abuse by the mother reinforces negative
stereotypes of Muslim families as oppressive and violent.

o Such a depiction supports Islamophobic narratives, giving the impression that Muslim
families do not respect individual choices and enforce religious conformity.

Language and Tone:

o Thederogatory language used by the mother ("You stupid girl") is aggressive and belittling,
negatively portraying Muslim family dynamics.

o The girl's submissive response ("Okay, mom") and forced change of choice reinforce the
stereotype of Muslim women as lacking agency and being under pressure.

Visual and Emotional Impact:

o The forced change of choice by the girl provides a powerful visual representation that can
evoke strong emotional reactions from viewers.

o Dramatic elements like the "shaking" effect enhance the intensity of the scene, making the
depiction more impactful and memorable.

Evaluation: The video can be criticized for reinforcing Islamophobic stereotypes and hate
speech in the following ways:

o Portraying Muslim families as intolerant and violent.

o Reinforcing negative stereotypes of Muslim women as lacking agency and being under
pressure.

o Using dramatic and emotional elements to evoke strong negative reactions against Muslim
family dynamics.

Content 2 Main Elements:
Timeline: The video begins by comparing the years 2018 and 2021.

2018 Representation: The character in 2018 is labeled as "Muslim" and described with
negative terms such as "Hates," and "Loser."

2021 Representation: The character in 2021 is described with positive terms such as "Devil,"
"Cool and Best," "Respectful and Smart," and is noted to have '"Joined," indicating a
transformation.
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Figure 2. TikTok Screenshot (Tiktok, 2024b)

Analysis:
Representation of Religion:

o Thevideo describes being Muslim with negative and derogatory terms while describing the
other state with positive and laudatory terms. This creates a dichotomy where being
Muslim is bad, and the other state is good.

o Labeling the Muslim characters as ""Hates" and "Loser" creates a negative stereotype that
Muslims are hateful and weak.

Change and Transformation:

o The video depicts the Muslim character transitioning to a state labeled as "Devil,"
presenting this change as a positive development, implying that being Muslim is bad and
leaving this state is good.

o The phrase "Joined" implies joining a group or undergoing a transformation, suggesting
that being Muslim is a condition to be excluded from.

Language and Tone:

o The language used describes the Muslim character in a belittling and derogatory manner
while describing the other state in a laudatory and positive manner. This sends the message
to viewers that being Muslim is a bad thing.

o Terms like "Hates" and "Loser" associate the Muslim character with negative traits.

MEDIAD
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Visual and Emotional Impact:

o The visual transformation in the video can strongly convey the message that being Muslim
is bad and leaving this state is good.

o The visual representations of the characters and the expressions used can evoke strong
emotional reactions in viewers and foster a negative perspective toward Muslims.

Evaluation: The video can be criticized for reinforcing Islamophobic stereotypes and hate
speech in the following ways:

o Defining being Muslim with negative and derogatory terms.

o Presenting the transformation of the Muslim character as a positive development, implying
that being Muslim is bad.

o Using dramatic and emotional elements to evoke strong negative reactions against
Muslims.

Content 3 Main Elements:

Content and Text: The video shows various K-pop idols' actions and statements that are
considered disrespectful to Islam. The texts highlight the idols' negative behaviors and statements
towards Islam.

Visuals: The video includes clips from the idols' stage performances and music videos. These
clips are presented to the viewer along with the texts.

Text Content:

"Enhypen - Jake: For wearing a necklace with 'Allah' written in Arabic."

@)

o "NCT U: For having writings from the Quran in the decorations of the song 'Make a Wish.""
o "CL: For having religious music backgrounds specific to Muslims in some songs."

o '"Jay Park: For having some songs about Islam. And for the line 'Worship me like Allah' in
one of his songs."

[

¢

Islamy'a saygisizlik
siindlen

[dekorlarinda!
jyazilag
juazdigicin

Figure 3. TikTok Screenshot (Tiktok, 2024c)
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Analysis:

Representation of Religion:

The video highlights actions and statements by K-pop idols that are considered
disrespectful to Islam. This can present viewers with a negative perspective on Islam.

The actions and statements of the idols are presented as disrespectful to Islam, which can
evoke negative feelings towards Islam among viewers.

Language and Tone:

The language used presents the actions and statements of the idols in a critical manner.
This conveys the message to viewers that disrespect towards Islam is being shown.

The expressions used in the texts describe the actions and statements of the idols
negatively, which can evoke negative feelings toward Islam among viewers.

Visual and Emotional Impact:

The visuals in the video include clips from the idols' stage performances and music videos.
These clips, presented alongside the texts, can evoke strong emotional reactions from
viewers.

By using texts and visuals together, the message that disrespect towards Islam is being
shown is strongly conveyed to viewers.

Evaluation: The video can be criticized for reinforcing Islamophobic stereotypes and hate

speech in the following ways:

o

@)

Presenting the actions and statements of K-pop idols as disrespectful to Islam.

Describing the actions and statements of the idols negatively, thereby evoking negative
feelings towards Islam among viewers.

Using dramatic and emotional elements to evoke strong negative reactions towards Islam
among viewers.

Content 4 Main Elements:

Voiceover Text: "It is said that a person who dies as a child will go to heaven. If the purpose

of this life is truly a test, then no child should die. Because for someone who came for a test to go
directly to heaven without taking the test is as unjust as some students passing the exam directly
because there are no exam papers left."

Visuals: The video depicts a child who died in a traffic accident ascending to heaven. The child

is shown rising to heaven with angel wings.
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Figure 4. TikTok Screenshot (Tiktok, 2024d)
Analysis:
Representation of Religion:

o Thevideo questions religious beliefs through the concepts of justice and testing. The death
of children and their ascension to heaven is presented as contradictory to the notion of
justice in religious beliefs.

o Such questioning can give the impression that religious beliefs are irrational or unjust and
may evoke negative feelings towards religious beliefs among viewers.

Language and Tone:

The language used presents religious beliefs in a questioning and critical tone. Terms like

@)

"injustice" and "test" convey the message that religious beliefs are irrational.

o The voiceover text suggests to viewers that the justice of religious beliefs should be
questioned.

Visual and Emotional Impact:

o The visuals in the video, depicting the death of a child and their ascension to heaven, can
evoke strong emotional reactions. Such visuals can evoke strong emotional responses
toward religious beliefs among viewers.

o The depiction of the child ascending to heaven with angel wings visually supports the
questioning of the justice of religious beliefs.

Evaluation: The video, by presenting content that questions and criticizes religious beliefs,
can evoke negative feelings towards religious beliefs among viewers. Such content can give the
impression that religious beliefs are irrational or unjust and may evoke negative feelings towards
religious beliefs among viewers. Therefore, such content should be critically examined and
addressed to promote a more respectful and nuanced understanding of religious and cultural
beliefs.
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Content 5 Main Elements:

Text and Visuals: The video compares desert and green nature landscapes with the phrases
"Lands Honored with Islam" and "Godless Lands." The top visual, labeled "Lands Honored with
Islam," shows a desert landscape. The bottom visual, labeled "Godless Lands," shows a green and
fertile natural landscape.

#ateizim #din =

J1 orijinal ses - ur

Figure 5. TikTok Screenshot (Tiktok, 2024e)
Analysis:
Representation of Religion:

o The video associates places where Islam is present with deserts and aridity, while places
without Islam are associated with greenery and fertility. This conveys the message that
places with Islam are negative, while places without Islam are positive.

o The phrase "Lands Honored with Islam" creates the impression that places with Islam are
in worse condition. This can present a negative perspective on Islam and create an
Islamophobic narrative.

Language and Tone:

o The language used describes Islam negatively while describing places without Islam
positively. This conveys the message to viewers that Islam has negative effects.

o Termslike "Honored" and "Godless" present the effects of religious beliefs in a questioning
and critical tone.

Visual and Emotional Impact:

MEDIAD
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The visuals in the video can evoke strong emotional reactions from viewers. The desert
landscape is associated with aridity and negativity, while the green natural landscape is
associated with fertility and positive feelings.

Such visual comparisons can evoke negative feelings toward Islam among viewers and
reinforce an Islamophobic narrative.

Evaluation: The video can be criticized for reinforcing Islamophobic stereotypes and hate

speech in the following ways:

o

Depicting places with Islam as negative and arid, while places without Islam are depicted as
positive and fertile.

Describing Islam negatively, thereby evoking negative feelings towards Islam among
viewers.

Using visual and emotional elements to evoke strong negative reactions towards Islam
among viewers.

Content 6 Main Elements:

Symbols and Signs: The visual includes three different religious symbols (Judaism,

Christianity, and Islam) and a pencil symbol. These symbols are represented by a star, a cross, and
a crescent, respectively. The pencil symbol is placed next to the other three symbols, with a
checkbox marked underneath it.

Text and Hashtags: The visual is accompanied by hashtags such as "#turkiye #bilimsel #fyp

#ateizm #misliiman #din #deizm #agnostikateist #allah.".

M Fotograf

instagram link profilde:)
BolUm 23 | #turkiye #bilims... daha fazla

Cevirisine bakin

Figure 6. TikTok Screenshot (Tiktok, 2024f)
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Analysis:
Representation of Religion:

The visual includes symbols of Judaism, Christianity, and Islam alongside a pencil symbol.
The checkbox under the pencil symbol is marked, while the checkboxes under the other
symbols are left blank. This conveys the message that science and rationality (represented
by the pencil) should be preferred over religions (Judaism, Christianity, and Islam).

Suchrepresentation can create the impression that religions are in conflict with science and
rationality and are less valuable. This can present a particularly negative perspective on
Islam and create an Islamophobic narrative.

Language and Tone:

The hashtags used indicate that the content supports atheism and scientific thinking while
criticizing religious beliefs. Hashtags like "#ateizm" and "#bilimsel" convey the message to
viewers that religious beliefs conflict with scientific thinking.

Such expressions convey the message to viewers that religious beliefs are irrational and
that scientific thinking is superior, reinforcing an Islamophobic narrative.

Visual and Emotional Impact:

The symbols and signs in the visual can evoke strong emotional reactions from viewers.
Preferring the pencil symbol over religious symbols can convey the message that religious
beliefs are worthless.

The combined use of visuals and texts strongly conveys the message to viewers that
religious beliefs conflict with science and rationality.

Evaluation: The visual can be criticized for reinforcing Islamophobic stereotypes and hate

speech in the following ways:

@)

@)

o

Depicting religions as conflicting with science and rationality and as less valuable.
Describing Islam and other religions in a belittling and derogatory manner.

Using visual and emotional elements to evoke strong negative reactions toward religious
beliefs among viewers.

Content 7 Main Elements:

Text: "I am about to part the sea. After the invention of the camera; no ant has spoken, no

sea or planet has split in two, no staff has turned into a serpent, no tribe has been punished, no one

has lived for 900 years, and no one has encountered flying horses."

Visual: A scene depicting a figure of Moses about to part the sea.
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Figure 7. TikTok Screenshot (Tiktok, 2024g)
Analysis:
Representation of Religion:

o The textimplies that religious miracles and events are not real and that such events do not
occur in the modern age. This includes a discourse questioning the validity of religious
beliefs and miracles.

o Such representation can create the impression that religious beliefs are irrational and
unrealistic. This can present a particularly negative perspective on Islam and create an
Islamophobic narrative.

Language and Tone:

o Thelanguage used presents religious miracles in a belittling and mocking tone. Phrases like
"no ant has spoken," and "no sea or planet has split in two" convey the message that
religious beliefs and miracles are not real.

o Such expressions convey the message to viewers that religious beliefs are irrational and
conflict with modern science, reinforcing an Islamophobic narrative.

Visual and Emotional Impact:

o The visual includes a scene depicting a figure about to part the sea. Such visuals can evoke
strong emotional reactions from viewers and make religious beliefs a subject of mockery.

o The combined use of visuals and texts strongly conveys the message to viewers that
religious beliefs and miracles are not real.

Evaluation: The visual can be criticized for reinforcing Islamophobic stereotypes and hate
speech in the following ways:

@)
\O
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o Describing religious miracles and beliefs in a mocking and belittling manner.
o Describing Islam and other religions in a derogatory and belittling manner.

o Using visual and emotional elements to evoke strong negative reactions toward religious
beliefs among viewers.

Content 8 Main Elements:

Text: "Prayers are useless. Because, like thousands of other gods, Allah was also invented
by humans..."

Map: The map shows two regions:
o Green and fertile areas are labeled as "Countries without Allah."

o Desert and arid areas are labeled as "Countries praying to Allah for rain."

Dualar faydasizdir. Clinki tipki binlerce
diger tann gibi Allah da insanlar
tarafindan uydurulmustur...

1 Yagmur yagdirmak icin Allah’a '§
dua edenlerin ulkeleri

= M Fotograf

L~ -
BOlUm 22 #fyp #% = ... daha fazla

Galma Listesi - Ateizm argimanlari

Figure 8. TikTok Screenshot (Tiktok, 2024h)
Analysis:
Representation of Religion:

o The text claims that prayers and belief in Allah are useless and that Allah was invented by
humans. This conveys the message that religious beliefs are invalid and irrational.

o The map shows countries praying to Allah as arid and desert, while countries without Allah
are shown as green and fertile. This creates the impression that religious beliefs have
negative effects and that scientific thinking is superior.

Language and Tone:
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o The language used presents religious beliefs in a belittling and critical tone. Phrases like
"Prayers are useless" and "Allah was also invented by humans" convey the message that
religious beliefs are invalid and irrational.

o Such expressions convey the message to viewers that religious beliefs are irrational and
conflict with modern science, reinforcing an Islamophobic narrative.

Visual and Emotional Impact:

o The map shows countries praying to Allah as arid and desert, while countries without Allah
are shown as green and fertile. Such visuals can evoke strong emotional reactions from
viewers and lead to a negative perception of religious beliefs.

o The combined use of visuals and texts strongly conveys the message to viewers that
religious beliefs and prayers are useless.

Evaluation: The visual can be criticized for reinforcing Islamophobic stereotypes and hate
speech in the following ways:

o Depicting religious beliefs and prayers as invalid and irrational.
o Describing Islam and other religions in a derogatory and belittling manner.

o Using visual and emotional elements to evoke strong negative reactions toward religious
beliefs among viewers.

Content 9 Main Elements:
Text: "Remember, religion is only for the poor. So they can be grateful and not make noise..."

Visual: Saudi Princess Ameera Al-Taweel and a person identified as an Arab billionaire.

¢ M Fotograf

Din yanilgisi
BolUm 12 | #fypage #fyp #... daha fazla

Figure 9. TikTok Screenshot (Tiktok, 2024i)
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Analysis:

Representation of Religion:

The text conveys the message that religion is only for the poor, so they can be grateful and
remain silent. This can create the impression that religion is used as an oppressive and
manipulative tool.

The visual implies that wealthy and powerful individuals use religion to control the poor.
This can lead to a negative representation of Islam and other religions.

Language and Tone:

The language used presents religion in a belittling and critical tone. Phrases like "only for
the poor" and "so they can be grateful and not make noise" convey the message that
religion is used as a manipulative and oppressive tool.

Such expressions convey the message to viewers that religion is something negative and
oppressive, reinforcing an Islamophobic narrative.

Visual and Emotional Impact:

The visual implies that wealthy and powerful individuals use religion to control the poor.
This can evoke strong emotional reactions from viewers and lead to a negative perception
of religion.

The combined use of visuals and texts strongly conveys the message to viewers that
religion is an oppressive and manipulative tool.

Evaluation: The visual can be criticized for reinforcing Islamophobic stereotypes and hate

speech in the following ways:

@)

o

@)

Depicting religion as an oppressive and manipulative tool used to control the poor.
Describing Islam and other religions in a derogatory and belittling manner.

Using visual and emotional elements to evoke strong negative reactions toward religious
beliefs among viewers.

Content 10 Main Elements:

Text and Visuals:

A visual labeled "Real World."

A visual labeled "World as Described in the Quran," depicts a flat world with water spilling
over the edges.

The phrase "With just one picture."
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Figure 10. TikTok Screenshot (TikTok, 2024j)

Analysis:
Representation of Religion:

The visual implies that the Quran describes the world as flat. This conveys the message that
Islam contradicts scientific facts.

The phrases "Real World" and "World as Described in the Quran" create the impression
that Islam is incompatible with scientific facts. This can present a negative perspective on
Islam and create an Islamophobic narrative.

Language and Tone:

The language used presents Islam in a belittling and critical tone. The phrase "With just one
picture" mockingly conveys the message that Islam contradicts scientific facts.

Such expressions convey the message to viewers that Islam is irrational and conflicts with
modern science, reinforcing an Islamophobic narrative.

Visual and Emotional Impact:

The visuals can evoke strong emotional reactions from viewers. The visual of a flat world
labeled "World as Described in the Quran" strongly conveys the message that Islam
contradicts scientific facts.

The combined use of visuals and texts strongly conveys the message to viewers that Islam
is irrational and conflicts with scientific facts.

Evaluation: The visual can be criticized for reinforcing Islamophobic stereotypes and hate

speech in the following ways:

o

o

Conveying the message that Islam contradicts scientific facts and is irrational.
Describing Islam in a belittling and derogatory manner.

Using visual and emotional elements to evoke strong negative reactions towards Islam
among viewers.
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Conclusion

This study aims to analyze the spread of Islamophobic hate speech on the TikTok platform
and its social effects in depth. The study adopted a qualitative approach to understanding the
effects of social media on social dynamics and analyzed the linguistic and discursive structures and
social effects of Islamophobic content on TikTok. The findings reveal the impact of social media,
especially TikTok, on hate speech and Islamophobia.

Spread of Islamophobic Content on TikTok: Content analysis on TikTok revealed that
Islamophobic discourses often increase after certain events or social debates. In the content
identified through specific keywords, it was seen that users reinforced negative stereotypes
against Muslims and that this content spread rapidly. For example, studies such as Awan (2014) and
Ekman (2015) reveal how Islamophobic discourses are organised and spread on social media
platforms. This demonstrates the impact of social media - especially TikTok - on hate speech and
Islamophobia.

However, while these previous studies focussed more on social media platforms such as
Twitter and Facebook, more recent studies on TikTok show that the dynamics of the spread of hate
speech are more rapid and far-reaching. For example, Weimann & Masri (2023) state that the
viralisation of hate speech on TikTok is more effective than on other social media platforms, thanks
to the ability of the platform's algorithms to quickly recommend content.

In addition, the study by Gata & Bayhaqy (2020) reveals that the spread of hate speech on
new generation social media platforms such as TikTok occurs much faster after certain events.
Especially after the Christchurch attack, it was stated that Islamophobic content increased rapidly
on TikTok and these contents were shared intensively by users. This finding supports more recent
studies that TikTok accelerates the spread of hate speech through user interactions.

In addition, Vidgen & Yasseri (2020) presented an analysis of how weak and strong
Islamophobic hate speech can be detected on TikTok and emphasised that these discourses are
prevalent among certain user groups. This study reveals that TikTok's content management policies
cannot sufficiently prevent the spread of hate speech and that the faster spread of hate speech on
the platform is related to users' community building practices as well as algorithms.

In sum, more recent studies on the dynamics of the spread of Islamophobic content on
TikTok support previous research on how social media platforms increase hate speech, but reveal
that the spread of hate speech is much faster and more effective due to TikTok's algorithmic
structure. TikTok's special algorithms and user interactions contribute to the viralisation of hate
speech on the platform, leading to serious negative social effects.

Linguistic and Discursive Structures: In the analyzed content, it has been observed that
Muslims are generally defined in negative and derogatory terms, while other groups are
represented positively. This stands out as a discourse strategy that leads to the marginalization and
exclusion of Muslims. The language used in the content generally carries a polarizing and
marginalizing tone. For example, negative adjectives attached to the word "Muslim" are an
important factor affecting how these individuals are perceived in society. Such content leads to
further discrimination and exclusion of Muslims in social life.

Social Impacts: Islamophobic content on TikTok has serious negative impacts on Muslim
communities. Research has shown that such content causes psychological problems such as stress,
anxiety and depression in individuals. It was also found that it can make it difficult for Muslims to
integrate into social life and hinder their access to basic services such as education, employment
and health. This leads to further discrimination and exclusion of Muslim individuals in public life. For



Mustafa BOYUK

example, some studies show that Islamophobic discourses increase the risk of Muslim students
being bullied at school.

The Role of Algorithms: TikTok's algorithms offer content recommendations based on users'
viewing habits, causing videos containing hate speech to gain more visibility. This situation
contributes to the normalization and spread of hate speech and causes users to become
desensitized to such content. Algorithms may not be effective enough to prevent the spread of
hate speech. Exposure to hate speech content has been found to desensitize users to such content.

Countering Strategies: Social media platforms need to develop more effective control
mechanisms to combat hate speech. Raising awareness and educating users plays an important
role in combating hate speech. In addition, strengthening legal regulations is critical to prevent the
dissemination of hate speech. For example, legal regulations such as Germany's NetzDG law require
social media platforms to quickly remove hate speech content. Such legislation can help social
media platforms play a more responsible and effective role in combating hate speech.

Thanks to its large user base and ease of content creation, TikTok creates a platform for the
spread of hate speech. The ability of users to create and share content allows Islamophobia and
hate speech to spread rapidly. Islamophobic content spread on this platform reinforces negative
stereotypes of Muslims and undermines social cohesion. TikTok's algorithms contribute to the
normalization of such content by causing hate speech content to gain more visibility.

Islamophobic content on social media increases social polarization and creates mistrust and
hostility between different ethnic and religious groups. Such content leads to the marginalization
and exclusion of Muslims, undermining social cohesion and polarizing society. For example, some
studies show that Islamophobic discourses increase polarization in society and undermine social
cohesion. This leads to further discrimination and exclusion of Muslim individuals in social life.

Social media platforms such as TikTok are widely used among young users and this plays an
important role in shaping their worldviews. The impact of Islamophobic content on young people
canlead them to develop negative attitudes towards Muslims, which can manifest as discrimination
in daily life. For example, Muslim students may be bullied at school or face discrimination in the
workplace. This calls for educational institutions to develop more effective policies to regulate the
use of social media and promote tolerance and respect among students.

In conclusion, TikTok and similar social media platforms play an important role in the spread
of Islamophobia and hate speech. Thanks to the ability of users to create and share content, these
platforms enable the rapid spread of hate speech. This leads to the marginalization, exclusion and
violence against Muslim communities. Social media platforms need to develop more effective
policies and regulations to prevent the spread of hate speech and misinformation. Furthermore,
raising awareness and educating users is critical in combating hate speech.

This study emphasizes the need for further research and policy development to understand
and deal with the social impacts of social media. Social media platforms need to adopt a more
responsible approach to maintain social peace and harmony, and users need to use these platforms
responsibly. In this way, the social role of social media can be shaped more positively and
constructively.

Future research should also examine different social media platforms to provide a broader
perspective on hate speech and Islamophobia on social media platforms. Furthermore, long-term
studies are recommended to better understand the social impact of such content. In this context,
quantitative as well as qualitative research should be conducted to understand the experiences and
perceptions of social media users. Such studies can help social media platforms develop more
effective strategies to combat hate speech.
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Genisletilmis Ozet

Giris

Sosyal medya platformlar, yirminci yizyilin sonlarindan itibaren bireylerin giinlik
yasamlarinin ayrilmaz bir pargasi haline gelmis ve toplumsal etkilesimlerin dogasini kokli bir sekilde
degistirmistir. Bu platformlar, bilgiye hizli erisim, genis kitlelere ulasma ve c¢esitli konularda
gorislerini ifade etme imkani sunmaktadir. Ancak, bu 6zgtirliik ve erisim kolayhgl, nefret séylemive
ayrimallik gibi olumsuz iceriklerin de hizla yayilmasina neden olmaktadir. islamofobi, sosyal
medyada sik¢a karsilasilan ve ciddi toplumsal sonuglara yol acabilen bir ayrimailik tiiriidir. TikTok,
kisa video formatinda iceriklerin paylasildigi ve hizla genis kitlelere ulastigi bir platform olarak 6ne

cikmaktadir. Bu ¢alismada, TikTok tizerinde yapilan islamofobik nefret séylemi iceren paylasgimlar,
belirli anahtar kelimeler araciligiyla tespit edilerek basit rastgele érnekleme teknigiyle incelenmistir.

Aragtirmanin Amaci ve Onemi

Bu calismanin temel amaci, TikTok {izerinde islamofobik nefret séylemi iceren paylagimlari
tespit etmek ve bu iceriklerin dilsel ve goérsel analizlerini yaparak, nefret sdyleminin nasil
yapilandirildigini ve hangi temalar etrafinda sekillendigini ortaya koymaktir. islamofobi,
Mdaslimanlara karsi duyulan korku, nefret veya ayrimciligi ifade eden bir terimdir ve bu tiir iceriklerin
sosyal medya platformlarinda yayilmasi, toplumsal uyumu zedelemekte ve Miuslimanlarin
marjinallesmesine yol acmaktadir. Bu baglamda, TikTok gibi platformlarda yayilan islamofobik
iceriklerin analizi, toplumsal etkilerini anlamak ve bu tir iceriklerin yayillmasini 6nlemek icin
stratejiler gelistirmek agisindan biyiik bir 5Snem tagimaktadir.

Sosyal Medyanin Toplumsal Rolii

Sosyal medya, yirminci ylzyilin baslarindan itibaren iletisim ve etkilesim bicimlerini koklu bir
sekilde donustirerek bireylerin, topluluklarin ve kurumlarin birbirleriyle olan iliskilerini yeniden
sekillendirmistir. Bu platformlar, kiiltirel, sosyal, politik ve ekonomik alanlarda derin ve genis
kapsamli etkiler olusturmustur. Sosyal medya, bireylerin bilgiye hizli erisimini saglamakta, genis
kitlelere ulasma imkani sunmakta ve cesitli konularda goérislerini ifade etme firsati tanimaktadir.
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Ancak, sosyal medya platformlari, farkli kiltlrlerden gelen bireyler arasinda yanlis anlamalar ve
onyargilar nedeniyle ¢atismalarin ortaya ¢ikmasina da neden olabilir. Sosyal medya, sivil katilim ve
politik mobilizasyon icin yeni alanlar agmistir. Ancak, ayni platformlar, nefret séylemi ve yaniltici
bilgilerin  yayilmasina da olanak taniyarak toplumsal kutuplasmayr ve ayrimahg
koriikleyebilmektedir.

Sosyal Medyada islamofobi ve Nefret S6ylemi

islamofobi, islam'a ve Miisliimanlara karsi duyulan irrasyonel korku, nefret veya ényargi
olarak tanimlanmaktadir. Nefret sdylemi ise belirli bir gruba karsi dismanlik, asagilama veya
ayrimailik iceren ifadeler olarak tanimlanmaktadir. Sosyal medya platformlari, kullanicilarin icerik
olusturma ve paylasma yetenekleri sayesinde, islamofobi ve nefret séyleminin yayilmasinda énemli
bir rol oynamaktadir. Bu platformlar, nefret sdyleminin hizla yayllmasina ve genis Kkitlelere
ulasmasina olanak tanimaktadir. islamofobi, sosyal medyada sik¢a karsilasilan ve ciddi toplumsal
sonuglara yol acabilen bir ayrimcilik tiirlidir. TikTok, kisa video formatinda iceriklerin paylasildigi ve
hizla genis kitlelere ulastigi bir platform olarak 6ne ¢ikmaktadir. Bu ¢alismada, TikTok (izerinde
yapilan islamofobik nefret séylemi iceren paylasimlar, belirli anahtar kelimeler araciliiyla tespit
edilerek basit rastgele 6rnekleme teknigiyle incelenmistir.

Yontem

Bu calismada, TikTok platformunda yer alan islamofobik nefret séylemlerinin tespiti ve analizi
amaglanmistir. Arastirma, nitel bir arastirma deseni kullanilarak gerceklestirilmistir. Elestirel sdylem
analizi, bu ¢alismanin temel ydntemidir. Bu yéntem, metinlerin ve konusmalarin toplumsal
baglamda nasil anlam kazandigini ve bu anlamlarin toplumsal giig iliskilerini nasil yansittigini
incelemektedir. Veri toplama siirecinde, 2024 yilinin ilk alti ayinda TikTok platformunda islamofobik
nefret séylemi iceren paylasimlar "islam", "Mdsliman", "Terérist", "Cihat", "Seriat", "Radikal
islam" ve "islamci"anahtar kelimeleri araciligiyla tespit edilmistir. Basit rastgele 6rnekleme yéntemi
kullanilarak 10 icerik secilmistir. Secilen icerikler, elestirel sdylem analizi (CDA) ydntemiyle
incelenmistir. Bu yéntem, dilin toplumsal g iliskilerini nasil yansittigini ve yeniden Urettigini
anlamak icin kullanilir. Elestirel séylem analizi, dilin ideolojik ve toplumsal baglamini inceleyerek,
nefret sdyleminin nasil yapilandirildigini ve yayildigini ortaya koyar.

Bulgular

Arastirma bulgulari, TikTok'ta yayilan islamofobik nefret séylemlerinin dilsel ve sdylemsel
yapilarinin, bu iceriklerin toplumsal etkilerini ve yayilma bicimlerini anlamamiza yardimci olmustur.
TikTok'ta tespit edilen islamofobik icerikler, belirli temalar etrafinda sekillenmektedir. Bu temalar
arasinda, Mdislimanlarin terdrizmle iliskilendirilmesi, kdltirel farkhliklarin vurgulanmasi ve
Mislimanlarin toplumda bir tehdit olarak gosterilmesi yer almaktadir. Bu igerikler, izleyiciler
Uzerinde olumsuz bir etki yaratarak, Mislimanlara karsi duyulan 6nyargilari pekistirmektedir.
islamofobik icerikler, Misliimanlara yénelik olumsuz stereotipleri pekistirmekte ve toplumsal
uyumu zedelemektedir. TikTok'ta yayilan islamofobik nefret séylemi, belirli bir dil ve gérsel estetik
ile yapilandiriimaktadir. iceriklerde kullanilan dil, genellikle saldirgan ve kiiciimseyici bir Gslup
tasimaktadir. Bu dil, izleyiciler tizerinde glicli bir etki yaratarak, Misliimanlara karsi olumsuz bir algi
olusturmakta ve bu alginin pekismesine neden olmaktadir. Gorsel unsurlar ise, iceriklerin etkisini
artirmakta ve izleyicilerin dikkatini cekmektedir. Ornegin, bazi iceriklerde Mislimanlarin
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sembollerinin (6rnegin, basortiisii) olumsuz bir sekilde temsil edilmesi, bu gruba karsi duyulan
nefretin pekismesine yol a¢maktadir. Bu tir igerikler, Mislimanlarin marjinallesmesine,
dislanmasina ve siddete maruz kalmasina yol agmaktadir. Ayrica, islamofobi ve nefret séylemi,
toplumsal kutuplagmay! artirmakta ve toplumda gilivensizlik ve dismanlk olusturmaktadir.
TikTok'ta vyayilan islamofobik nefret sdylemleri, genellikle Mislimanlarin terérizmle
iliskilendirilmesi, kiltiirel ve dini pratiklerinin asagilanmasi ve Miisliiman kadinlarin bagértiist gibi
dini sembollerinin hedef alinmasi seklinde ortaya ¢ikmaktadir. Bu tir icerikler, Mislimanlarin
toplumda marjinallesmesine ve dislanmasina yol agmakta, toplumsal uyumu zedelemekte ve
glvensizlik ortami yaratmaktadir.

Sonug

islamofobi, son yillarda diinya genelinde artan bir sorun haline gelmistir. Miisliimanlara
yonelik olumsuz stereotipler, medya ve sosyal medya araciliglyla yayilmakta ve bu durum, toplumsal
kutuplasmayi artirmaktadir. Nefret s6ylemi, belirli bir grup veya bireye karsi diismanlik, nefret veya
ayrimcilik iceren ifadeleri kapsar. Bu tiir sdylemler, sosyal medya platformlarinda hizla
yayllabilmekte ve genis kitlelere ulasabilmektedir. TikTok gibi platformlar, kullanicilarin icerik
lretme ve paylasma 6zgiirliigline sahip oldugu yerlerdir, ancak bu 6zglirliik, nefret séylemi ve
ayrimcilik gibi olumsuz iceriklerin yayilmasina da olanak tanimaktadir.

Sosyal medyada islamofobi ve nefret sdylemiyle miicadele etmek icin platformlarin daha
etkili denetim mekanizmalari gelistirmesi, kullanicilarin bilin¢lendirilmesi ve hukuki diizenlemelerin
gl¢lendirilimesi gerekmektedir. Sosyal medya platformlari, nefret séylemiyle miicadele etmek icin
cesitli denetim mekanizmalar gelistirmistir, ancak bu cabalar genellikle yetersiz kalmaktadir.
Kullanicilarin - bilinglendirilmesi ve egitilmesi, nefret sdylemiyle miicadelede ©nemli bir rol
oynamaktadir. Ayrica, hukuki diizenlemelerin glgclendirilmesi, nefret séylemi iceren igeriklerin
yayllmasini engellemek icin kritik 6neme sahiptir. Sosyal medya platformlari, kullanicilarin
givenligini saglamak ve toplumsal uyumu korumak i¢in daha etkin politikalar ve dizenlemeler
gelistirmeli; kullanicilar ise bu platformlari sorumlu bir sekilde kullanmahdir.

Sonug olarak, sosyal medyanin toplumsal roli ¢cok yonli ve karmasiktir. Bu platformlar,
kiiresel iletisim ve etkilesim icin benzersiz firsatlar sunarken, ayni zamanda yeni tiir zorluklar ve
sorumluluklar da getirmektedir. Sosyal medyanin toplum Gzerindeki etkilerini anlamak ve ydnetmek
stirekli bir dikkat ve diizenleme gerektirir. Bu platformlarin sagladig firsatlari maksimize etmek ve
potansiyel riskleri minimize etmek, toplumun tiim kesimleri icin 6nemli bir gérevdir. Sosyal medya
platformlari, kullanicilarin giivenligini saglamak ve toplumsal uyumu korumak icin daha etkin
politikalar ve diizenlemeler gelistirmeli; kullanicilar ise bu platformlari sorumlu bir sekilde
kullanmalidir. Sosyal medya, bireylerin bilgiye hizli erisimini saglamakta, genis kitlelere ulagma
imkani sunmakta ve ¢esitli konularda gorislerini ifade etme firsati tanimaktadir. Ancak, sosyal
medya platformlari, farkl kdiltlrlerden gelen bireyler arasinda yanlis anlamalar ve 6nyargilar
nedeniyle catismalarin ortaya ¢ikmasina da neden olabilir. Sosyal medya, sivil katihm ve politik
mobilizasyon icin yeni alanlar agmistir. Ancak, ayni platformlar, nefret séylemi ve yaniltici bilgilerin
yayllmasina da olanak taniyarak toplumsal kutuplasmayi ve ayrimciligi koriikleyebilmektedir.



Hate Speech on Social Media in the Axis of Islamophobia: Example of
TikTok

Arastirmacilarin Katki Orani Beyani/ Contribution of Authors
Arastirma tek bir yazar tarafindan ydratilmastr.
The research was conducted by a single author.
LR R
Cikar Catismasi Beyani [ Conflict of Interest
Calisma kapsaminda herhangi bir kurum veya kisi ile cikar catismasi bulunmamaktadir.
There is no conflict of interest with any institution or person within the scope of the study.
Fhkkkhhk
intihal Politikasi Beyani / Plagiarism Policy
Bu makale intihal.net yazilimiyla taranmustir. ilgili dergi kurallarina uygundur.
This article has been scanned using the intihal.net software and adheres to the relevant journal's
guidelines.
Fhkkkhhk
Bilimsel Arastirma ve Yayin Etigi Beyani / Scientific Research and Publication Ethics Statement
Bu ¢alismada “Yiiksek6gretim Kurumlari Bilimsel Arastirma ve Yayin Etigi Yonergesi”
kapsaminda uyulmasi belirtilen kurallara uyulmustur.
This study adheres to the rules specified under the "Higher Education Institutions Scientific
Research and Publication Ethics Directive."




©3

MEDIAD

Medya ve Din Arastirmalari Dergisi | Journal of Media and Religion Studies

ARASTIRMA MAKALESI | RESEARCH ARTICLE
Kasim/November 2024, Ozel Sayi 1/Special Issue 1, 123-146
Gelis: 22.07.2024 | Kabul: 25.08.2023 | Yayin: 28.11.2024
DOI: 10.47951/mediad.1520173
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The concepts of Islamophobia and self-orientalism have gained prominence in recent years, both in societal events and
academic debates. This study aims to explore how the construction of Islam is carried out in articles produced with the
key terms "the fundamentals of faith" and "obligations of Islam" on Vikipedi Tirkiye, and to examine the relationship
between this construction and the self-orientalist Islamophobic discourse. The relevant texts were obtained through the
Maxqda program and analyzed using content analysis methodology. As a result of the analysis, it was found that content
about the fundamentals of faith and Islamic obligations on Wikipedia was produced in a way that could manipulate users,
with references often directed not to the primary sources of Islam but to individuals highlighted in popular discourses in
Turkey and worldwide. Moreover, articles were deliberately presented in a manner that could lead to negative attitudes,
especially about specific topics (such as jihad, marriage, sects, etc.) among platform users. The study suggests that such
platforms, which inform the public, may serve the phenomenon of local Islamophobia or self-orientalism. It also

emphasizes the need for these platforms to be supported with accurate content and for followers to approach the
information on these platforms with greater skepticism, directing them to authentic sources.

Anahtar Kelimeler: Self-Islamophobia, Vikipedi Tiirkiye, Presidency of Religious Affairs

Self-Oryantalist islamofobik Séylem:
“Vikipedi Tiirkiye” Ornegi

Abstract

islamofobi veya self-oryantalizm kavrami son yillarda gerek toplumsal vakalar gerekse akademik diizlemdeki tartismalarla
éne cikmaktadir. Bu arastirmada, Vikipedi’de islam’in temelini ifade eden iman esaslari ve farzlari ile islam anahtar
kelimesiyle iretilen makalelerde, islam dinine yénelik insanin nasil gerceklestirildigini ve bunun self oryantalist
islamofobik séylemle iliskisini ortaya koymak amaclanmustir. ilgili metinler, Maxqda programiyla elde edilmis, veriler icerik
analizi yéntemiyle analiz edilmistir. Yapilan analizler sonucunda; Vikipedi’de iman esaslar ve islami farzlar hakkinda
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Introduction

In recent years, the term “Islamophobia” and the actions associated with it have frequently
come to the fore in the international arena. Islamophobia essentially refers to hate speech and
hostility towards Muslims by non-Muslims. However, this concept has broadened in scope over
time. It now encompasses not only the phobic words and actions of non-Muslims towards Muslims
but also religious hate speech within Muslim communities themselves, involving some institutions
and individuals. Traditional media, as well as social media platforms, play a significant role in the
spread of such hate speech.

Wikipedia plays an important role in the disinformation ecosystem. The deliberate distortion
of information in Wikipedia articles or the definition of information without using correct
references creates disinformation-like situations on Wikipedia. Disinformation is information that
misleads individuals and society with the potential to create false beliefs. Wikipedia has become a
platform where disinformation is attempted to spread and effectively combated with artificial
intelligence tools. While Wikipedia suffers more from social attacks, the rise of deepfakes and
clickfarms poses new challenges to editors combating disinformation. In addition, Wikipedia site
monitoring efforts have generally focused on detecting malicious behavior by individual users and
have not been shown to have sufficient tools to investigate coordinated attacks involving multiple
users. The categories used by Facebook's fact-checking agencies to label content reliability include
False, True, Mixed, Incorrect Title, Inappropriate, Ridiculousness, Opinion, and Joke Generator. The
same classifications are also suggested to be used as a kind of moderation tool for Wikipedia (Saez-
Trumper, 2019).

Wikipedia's online presence facilitates access to information, making various types of
information available to students and improving information literacy. This opens up the possibility
or desire for minority and underrepresented groups to participate in Wikipedia articles. This
awareness can lead to higher participation rates in the encyclopedia's work, a positive
development for both Wikipedia and the information professions (Luyt, 2015).

On Wikipedia, the history of article authors with other articles, the citations to the article, and
the frequency of visits to the article are critical in determining the accuracy or falsity of articles.
While Wikipedia can act effectively against fake articles and misinformation, it has been observed
that some articles on Wikipedia were later detected as fake, remained published for a long time,
and even received many citations. The important issue here is whether the editors of Wikipedia
consciously allow the falsehoods hidden in the articles (Kumar etc., 2016). It is important to know
to what extent Wikipedia allows fake content and titles or whether it voluntarily turns a blind eye
to the misleading content and titles of some titles.

This study aims to reveal the construction process carried out on Islamic principles in articles
on Islam on Wikipedia, the structure of the language used here, and how Islamophobic expressions
areincluded in light of the facts revealed from the literature review. The study is important in terms
of helping us understand what kind of information is provided about Islamophobic views in the
content produced on Wikipedia and in what language and style this information is conveyed
(Hopkins, 2008). This study aims to reveal the existence of Islamophobic discourses on Wikipedia,
a social media platform, and how it is presented to readers. In the research, the content related to
the principles of Islam in Wikipedia Turkey was examined in the context of self-orientalism
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discourse. The data of the research was obtained on 10.04.2024. The content related to the six
articles of faith and the five pillars of Islam in Wikipedia was analyzed using qualitative content
analysis.

1. The Concept and Practice of Islamophobia

It is an indisputable fact that with the dissolution of the USSR in the 21st century, Western
society wanted to marginalize Islam and Muslim identity and reconstruct it as an enemy. With the
waves of immigration that emerged, Westerners began to live with the Muslim immigrants and the
religion of Islam, which they had marginalized. This situation, perceived as a threat to Western
culture and identity and explained with orientalism, also harms the superior civilization claim that
the West attributes to itself regarding religion, ideology, culture and civilization (Karakoyunlu &
Yardim, 2023). In this case, it is clear that the structure that Westerners hold most responsible for
is Muslims and the Islamic values and representative stance of Islam that they see through them.

Islamophobia, which emerged as a reaction to this stance, has spread over time through
media, politics and social communication tools, creating prejudices, discrimination and negative
attitudes toward Islam and Muslims (Hopkins, 2008). Although Islamophobia emerged in the first
quarter of the 20th century, it was a concept that became popular only after September 11 and
reflects the deep fear of Islam and Muslims (Tiirkmen & Oz¢inar, 2020). The modernist perspective
and the Westerners' attempt to justify their superiority over others and their efforts to maintain
their dominance over the rest of the world is not surprising when evaluated from the Westerners'
white and supremacist perspective (Karaoglu, 2022). Over time, this perspective has ceased to be
an internal process of Westerners alone, and its reflections have evolved into individual and social
behavior through various media tools.

Media reflections of this perspective are reflected in various media. Hollywood cinema after
September 11 has played an important role in reproducing Islamophobia. Hollywood films contain
militaristic narratives and military propaganda, directing young people to the military and
portraying Islam and Muslims as a threat. In these films, Americans are depicted as heroes, Muslims
as violent and terrorists, and Islamophobic narratives are strengthened with sound and editing
techniques (Tiirkmen & Oz¢inar, 2020). This perspective, which emerged in Western countries, has
been seen to be a behavior that is frequently displayed and criticized in various media tools with a
self-orientalist logic in a country like Turkey, where the vast majority is Muslim but which has also
turned to the West on the path of modernization.

In Turkey, the orientalist language of traditional media has increased discrimination against
Islam and Muslims. For example, it has been observed that Islamophobic language is maintained in
the popular T.V. series "Kizilcik Serbeti" by criticizing and mocking Islamic symbols and religious
practices with negative language (Arslan & Temel, 2023). In a study conducted by Bani Younes and
colleagues (2020), the concepts of Islam and terrorism in news programs broadcast in the Western
mass media were examined through Halliday's Systemic Functional Linguistics (S.F.L.) theory. The
study identified significant differences in terms related to Islam in selected media outlets. The most
frequently used terms were "Islamist" and "Jihadist," and it was determined that these terms were
generally used in negative contexts. The term "Islamist" was associated with extremism, terrorism,
violence and militancy in the selected media outlets. Halliday's S.F.L. theory assumes that
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communication involves choices and that the text cannot be separated from the context. That
language consists not only of words and sentences, but also of interactive discourse.

2. The Relationship Between Social Media and Islamophobia

While the situation has developed in traditional media channels, the concepts of
Islamophobia and self-orientalism have become an important part of both academic and social
discussions on social media in recent years, and how the content on social media platforms is
shaped has become an important research topic. Self-Islamophobia, also considered self-
orientalism, spreads through content shared on social media platforms as well as traditional media
(Tirkmen & Ozcinar, 2020). Islamophobic discourses, which are frequently encountered in
traditional media, are also spread individually in the online environment and are seen in the form
of derogatory and insulting posts towards Islam and Muslims on social media platforms such as
Twitter. These Islamophobic contents are generally based on current political polemics and
marginalize Islamic concepts and Muslims by containing hate speech under the guise of humor
(Tam, 2021). Hate speech and online hate on social media, especially on platforms like Twitter, are
contributing to the rise of online anti-Muslim hatred, prejudice, discrimination and threats (Awan,
2014). With the transformation of the Internet into a universal form of communication, hate
speech, which had already gained legitimacy, has spread faster and more powerfully (Karaoglu,
2022). The adoption and increased use of social media by people of all ages, education levels and
cultures contributes to the spread of hate speech without being noticed and even without any
intention.

Internet memes, known as caps in Turkey or the English term 'meme,’ are among the most
popular online humor tools. Islamophobia is spread online, especially by far-right actors, through
internet memes, and these memes include themes of violence, sexism, stereotyping and
dehumanization. These memes associate Muslims with terrorism and portray them with negative
stereotypes while rejecting their human characteristics and portraying them as non-human beings
(Eskicioglu, 2022). A study conducted in the U.K. revealed that Islamophobia is widely used on
Facebook to incite religious and racial hatred, and Muslims are stereotyped online and encouraged
to engage in physical violence. Ignoring online hate messages increases the risk of creating an
intolerant society, and these groups use their online support to create offline extremist counter-
discourse (Awan, 2016). Therefore, the fact that the same turban and beard are worn for different
purposes in different cultures, such as Hindus, has its share of this extremism and hatred. In this
context, it is an important fact that after the events of September 11, many Hindus in the U.S.A.
were beaten up because they were assumed to be Muslims.

As a social media tool, Wikipedia is one of the largest collaborative online encyclopedias.
Wikipedia aims to create a comprehensive, free, and reliable encyclopedia, and its participants
contribute to expanding human knowledge. Wikipedia writers and editors work easily and freely,
enjoying collaboration in an almost utopian society where achievement, collectivism, benevolence,
fame, community, reciprocity, altruism, and autonomy are promoted (Kuznetsov, 2006). Wikipedia
offers an alternative solution to the epistemic inequality problem of the contemporary digital
world. Unlike other social media platforms, Wikipedia offers more information production and
consumption opportunities and contributes to achieving epistemic equality (McDowell & Vetter,
2022). Although the editorial community comprises more than 32 million registered in the English
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Wikipedia alone, only a small minority, specifically 127,000 editors, are active editors. Although
Wikipedia has several editing guidelines and policies to protect the reliability and quality of the
information provided due to the diverse demographic characteristics and interests of editors (Hube
& Fetahu, 2018), increasing evidence that trust can be both important and difficult to establish in
digital environments also raises doubts on this platform (Rowley & Johnson, 2013). Unlike other
social media platforms, Wikipedia is an antique-looking website that is largely moderated by
anonymous volunteers, thus combating fake news and misinformation and ensuring the reliability
of Wikipedia against fake information through this system (McDowell & Vetter, 2022). Although
Wikipedia has certain limitations in terms of accuracy and scope, it is stated that it can be a useful
resource for some researchers to meet their needs for quick initial analyses or temporary data
(Brown, 2011). However, the lack of argumentation in Wikipedia discussion pages can complicate
the writing process by causing unnecessary discussions, and the misrepresentation of opinions can
positively or negatively affect decisions about what to include and what not to include in the
encyclopedia (Luyt, 2015). This situation causes various problems within the platform.

The different results that emerge when searching for information on Wikipedia cause
Wikipedia's reliability to be questioned. In this sense, Wikipedia is an online encyclopedia edited by
the public. It is accessed by users for answers to many questions, from complex questions such as
health information to high-risk topics. Even for high-risk information such as health, users are seen
to conduct searches on Wikipedia (Menchen-Trevino & Hargittai, 2011). Wikipedia generally
advocates that information about prescribed medications is accurate but emphasizes that
healthcare consumers or providers should not use this information alone. It is known that Wikipedia
articles do not contain false or inherently misleading information, but much information is missing
(Kupferberg & Protus, 2011). Fitterling's (2014) study revealed that medical information on
Wikipedia is inconsistent with physician assessments. Therefore, medical professionals should
evaluate online information based on critical and evidence-based sources.

Even in politics, Wikipedia data is generally accurate but contains serious deficiencies. When
evaluating Wikipedia's accuracy, it has been observed to have more accurate and deep information
about prominent leaders, long-term politicians, and parties with large voter groups (Brown, 2011).

In education, more is needed to know how Wikipedia users understand and interpret the
articles and materials they find on the site (Menchen-Trevino & Hargittai, 2011). The accuracy of
Wikipedia is assessed based on the information it contains, which is provided by reliable sources.
However, it is emphasized that more is needed as a sole source for students and that other reliable
primary and secondary sources should be used for serious research. However, Wikipedia can be
useful for researchers with limited resources for rapid preliminary analyses and fill temporary data
gaps in conference papers (Brown, 2011). It is a fact that the information gaps in these articles
should be filled by users' research or comments. However, a user who prefers to take the easy way
out in any case will take the comments that suit him as information, which can be an important
factor in the incorrect dissemination of information.

A lack of information about how Wikipedia content is created and the outcomes of the
content creation process can make it difficult to provide accurate information, especially to
uninformed visitors, educators, and technology designers. Wikipedia readers may not trust
traditional concepts of source credibility and may have learned how to verify unreliable sources of
information on Wikipedia (Menchen-Trevino & Hargittai, 2011). Rowley & Johnson (2013) showed in
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their study that trust is critical for successful interactions in digital environments and that this trust
is assessed by factors such as the author's expertise, relevance of references, and consistency of
information. The study reveals that students tend to use these factors in their digital credibility
assessments and that the information evaluation process is complex and adaptable. It has been
shown that the sources used and the references attributed are important and play a fundamental
role in verifying reliability, but participants have different views on the authority attributed to the
referenced sources (Rowley & Johnson, 2013). Again, Messner & DiStaso's (2013) study found that
Wikipedia article entries are longer and more positively/negatively framed, especially on certain
topics (social responsibility, legal issues, ethical issues, etc.) than Encyclopedia Britannica online
entries, and that this situation significantly affects the knowledge production processes and the
perception of knowledge in society. In contrast to the neutrality of traditional encyclopedias,
Wikipedia has been observed to make more specific and biased framing in the content produced
through social media collaboration (Messner & DiStaso, 2013). Wikipedia faces problems such as
content gaps and epistemological narrowness due to its homogeneous editorial demographics and
difficulties in managing volunteer labor. This situation makes it difficult for new editors to adapt
and causes users to experience difficulties regarding trust and participation. The fact that high-level
users and expert editors have control over the content on Wikipedia provides a kind of gatekeeping
but can also lead to biased information content (McDowell & Vetter, 2022). An encyclopedia like
Wikipedia remains in a dilemma of encouraging free user input and constantly monitoring and
confirming the accuracy of information produced or added by acting as a threshold guard. There is
always a risk of conscious distortion of information, whether it is Wikipedia staff or user input.

In a study conducted on Wikipedia articles in different language versions, it was found that
concepts related to major religions, religious figures (Jesus et al., etc.), anti-Semitism, and Israel
(Israel, Adolf Hitler, the Holocaust, God, etc.) are highly controversial in many languages and
cultures. English Wikipedia plays a unique role in frequently representing globally controversial
themes, and it is seen that evaluations of these concepts are biased and controversial in many
Wikipedia language versions, according to countries and languages (Yasseri et al., 2013). It is
necessary to propose a solution to this problem by presenting the information that needs
confirmation on Wikipedia as if it were real by the platform.

As a platform that offers its users the opportunity to produce content under the slogan "The
Free Encyclopedia," Wikipedia also includes information about the religion of Islam and Muslims.
Therefore, the reflections of Islamophobia on the Internet and the role of Wikipedia in this regard
are important areas of study (Hopkins, 2008). In this context, hate speech created by Westerners
in the context of Islamophobia is defined as expressions that encourage violence against different
individuals and groups and spread rapidly in the online environment (Eskicioglu, 2022). Online hate
on social media, especially on platforms such as Twitter, causes an increase in online anti-Muslim
hatred, prejudice, discrimination and threats (Awan, 2014). While regulations against hate speech
need to be strengthened to combat this problem, freedom of expression should also be protected
(Awan, 2014). Karaoglu's 2022 study shows that the content shared with the hashtags
#stopislamineurope and #stopislam used in online forums is consciously used as a frame that
highlights Europeans and defines Islam in a lower hierarchical position.
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3. Methodology

While there are studies on Wikipedia and Islamophobia in the international literature (Kozaric
& Brekke, 2024; Larsson, 2007), there are studies on Islamophobic content on Twitter (Tam, 2021),
Instagram (Karaoglu, 2022) and social media platforms in general in the Turkish national literature
(Ayhan & Cifci, 2018; S. Arslan & Temel, 2023). This study aims to reveal the existence of
Islamophobic discourses on Wikipedia, a social media platform, and how it is presented to readers.

In the research, the content related to the principles of Islam in Wikipedia Turkey was
examined in the context of self-orientalism discourse. The data of the research was obtained on
10.04.2024. The content related to the six articles of faith and the five pillars of Islam in Wikipedia
was analyzed using qualitative content analysis. The main purpose of choosing these two titles was
to reveal how the most basic Islamic principles were presented to users on Wikipedia Turkey. Here,
when choosing Wikipedia, the questions "Who is the Prophet Muhammad? What is prayer, what is
fasting, etc." were typed into the Google browser. It was seen that the majority of the first pages
that came up were Wikipedia.

Based on these questions, the study was conducted by evaluating the first content,
Wikipedia, in terms of how accurate the content is in terms of Islamic principles and whether the
presented content includes any phobic situations. In this context, the contents on the page were
obtained using the Maxqda program, a qualitative analysis program, and code, and their analyses
were carried out using the same program. A series of stages were passed while coding the contents
taken from the Wikipedia Turkey page in the Maxgda program. In determining the relevant codes,
similar studies in the literature (Cingl, 2018; Temel, 2019; Tam, 2021; S. Arslan & Temel, 2023; Tonga,
2023) and suggestions for producing new codes suitable for the research problem were taken into
consideration (Miles & Huberman, 1994). A code table was prepared for all the determined codes.
Based on the prepared code table and the same data set, two authors carried out the coding
process at different times, and the code reliability (Cohen’s Kappa) was determined to be 98.7%
(Graham et al., 2012). As a result of the coding, all codes obtained from the data set were classified
under themes (Merriam & Grenier, 2019).

3.1. Research Questions

This study, which examines the construction of self-orientalism Islamophobic discourse on
Wikipedia, attempts to answer the following research questions (R.Q.).

RQ1: Which words are used most in the content related to Islam and the principles of faith in
Wikipedia Turkey?

RQ2: What kind of definition of Islam has been given on Wikipedia?

RQ3: What are the problematic issues attributed to Islam in Wikipedia?

RQ4: What criticisms of Islam stand out in the page content?

RQs5: What kind of manipulations have been made about Islam and its principles?

RQ6: What are the prominent issues in self-orientalism Islamophobic discourse, and which
variables have produced them?

RQ7: Which names are cited in the written texts?
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4. Findings

Wikipedia, which allows its users to produce content on almost every subject with the slogan
"Free Encyclopedia," is among the first tools of today's cyber age for obtaining information. The
content in the medium in question is produced with user contributions. Here, users are authorized
to enrich, develop or change the content related to the scientific publications they cite. The main
problem here is how scientific the scientific works cited are and the presentation of false and biased
content as pseudo-scientific works.

As in almost every subject, Wikipedia contains content related to Islam and its identity.
Considering the time and cost constraints in accessing all subjects, this study examined only the
content on the main criteria of Islam and Faith. Before evaluating these contents, searches were
conducted on many subjects about Islam and Faith in the Google browser, and it was discovered
that users were directed directly to the Wikipedia page on these subjects. Moreover, it was seen
that the detailed information provided on the right side of the page was also the content on
Wikipedia, even without clicking on the content. Therefore, users are more likely to encounter
content on Wikipedia, and many people learn about other subjects, such as the principles of Islam
and faith, through this content. Some searches were made on the subject; their screenshots are
below.
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Figure 1. Pages that Appear When the Word Hz. Muhammad is Searched on Google
(Google, 2024a)



MEDIAD

Journal of Media and Religion Studies

Orhan DUMAN, Mehmet Sinan TAM

Go gle namaz nedir

TimG  Gorseller  Videolar

, Wikipedia

hitps:/Ar.wikipedia.org » wiki » Namaz

Namaz

Namaz (Arapca’ s Salah), isiam'in sartlarindan biri olarak kabul edilen bir ibadettir. Kuran'da
gunin belli vakitierinde abdestle birlikie duaya

Diger sorular

Namaz nedir kisa 6zet?

Namaz nedir nigin kilinir?

Namaz nedir ve nigin kilinir?

Namazin anlami ne demek?

X = & Q

(=

Haberler  Yer siteleri i Daha fazla Araglar

NAMAZ VAKTI

> Namaz

VY

. NAMAZ

- = NEDEMEK?
il T

<

v Namaz, islam'in sartlarindan biri olarak kabul edilen

bir ibadettir. Kuran'da gunun belli vakitierinde abdestle
birlikte duaya kalkiimasi ifadesi bulunur. Kur'an'a gore

namaz Allah'i anarak teslimiyetin gésterildigi bir

arinma bicimi ve Ibrahim peygambere égretilen bir
ibadet seklidir. Vikipedi

Figure 2. Pages that Appear When the Word Prayer is Searched on Google (Google,

Go gle orug nedir

order.

Tumu  Gorseller  Videolar

Wikipedia
w p

2024b)

X m 4 & Q

Haberler  Yer siteleri i Dahafazla Araglar

https:/Ar.wikipedia.org » wiki» Orug  §

Orug

Orug. belli bir zaman dilimi icerisinde:; yiyecek, icecek veya her ikisinden de kaginma eylemidir.
Mutlak orug ise, tim yiyecek ve sivilardan; __

Diger sorular

Orug nasil bir ibadettir?

Orug

<

Orug, belli bir zaman dilimi icerisinde; yiyecek, icecek

veya her ikisinden de kacinma eylemidir. Mutlak orug

ise, tum yiyecek ve sivilardan; genellikle Gnceden
belirlenmig bir veya birkag gin kagcinma olarak
tanimianir. Diger oruclar, belli yiyecekler veya
maddelen sinifayarak kismen kisitlayici olabilir.

(v Vikipedi

Figure 3. Pages that Appear When the Word Fasting is Searched on Google (Google,

2024c¢)
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and the principles of faith on Wikipedia Turkey?" In the word cloud created via Maxqda, it was
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“What kind of definition has been made regarding Islam on Wikipedia?” is the second
question of the study. Wikipedia has also made definitions here and there regarding Islam itself,
the principles of faith and its obligations. In these definitions, the views that Islam itself and its
principles are traditionalist (18) are frequently foregrounded. On the other hand, it has been
observed that some principles are evaluated by making a historical narrative (5) and affirmation
(4). In the contents of these three variables, it has been observed that Wikipedia tries to present
this information by referring to some scientists (Patricia Crone, Gottfried Leibniz, Muhammed Ahmed
Halefullah, etc.) more frequently.

In the contents written in the context of traditionalism, it is emphasized that Islam has a
historical background and that it is a religion that emerged under the influence of some statesmen
or cultures. The content states that Islam was a religion developed during the time of Alexander
and founded on the laws of the Near East and that Muslims supposedly eliminated and
systematized these laws in the name of Allah (Patricia Crone claims that Sharia law was not founded
on the traditions of Muhammad, but on the law of the Near East developed during the time of
Alexander. According to her, Muslims eliminated and systematized this law in the name of Allah and
stamped it with their own image. This state law, generally used by the Umayyad caliphate and
especially by Muawiyah, became the practice we now call Sharia after a long period of adaptation by
the ulema). It is stated that not only religious principles but also the value attributed to women has
a place in Islam together with the pre-Islamic cultural heritage (In Islamic societies, the status of
women has been determined not only by the rules of Islam but also by the social and political
environment, ethnic structure and the cultural heritage from before Islam).

In the storytelling about Islam and its principles, the view that the stories in the Quran are
described as fairy tales has come to the fore (The reality of the Quranic stories is also discussed in the
Islamic world and theories are produced on this subject. In his thesis study (1950) at Al-Azhar
University, Muhammad Ahmed Khalafullah did not hesitate to describe these stories as fairy tales).

In the positive receptions made, mostly Hz. Muhammad (S.A.V. — Peace Be Upon Him) has
been praised (1. Although the historicity of other Hebrew prophets and even Jesus is debatable,
Muhammad is accepted as a "historical figure" by many scientists and historians. 2. The philosopher of
faith, Gottfried Leibniz, praised Muhammad for "not deviating from natural religion." In his work Vie
de Mahomed, published after he died in 1730, French historian Henri de Boulainvilliers described
Muhammad as "a gifted political leader and a just lawgiver" and presented him as a messenger who
received revelations from God to astonish the disputing Eastern Christians, to liberate the East from
the despotic rule of the Romans and Persians, and to spread the knowledge of the unity of God
(tawhid) from India in the East to Spain in the West). The importance that Islam gives to science has
also been highlighted in Wikipedia as a positive definition (The presence of verses in the Quran that
are said to deal with scientific issues and often advise people to think and question, the presence of
hadiths praising science - the most famous of which is the hadith "Go and seek knowledge even if it is
in China" - and the idea that reason and religion are not in opposition to each other in Islam in general
has led to an increase in scientific developments and discoveries in Islamic states that became rich and
widespread after the conquests).
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The third question of the research was, "What are the problems attributed to Islam on
Wikipedia?" It was observed that the most emphasized topic in various problems attributed to
Islam was disagreements/doubts (51). This was followed by sects/schools (39).

Regarding the related disagreements/doubts about fate (fate is one of the most debated
topics among theologians. In addition to whether fate should be included in the definition of faith,
issues such as the power of human will against fate, whether fate can be changed, and the
responsibility of man against fate has caused long debates), zakat (there is a debate among Muslims
whether zakat is a tax or a form of worship) and jihad have come to the fore (The principle is a matter
of debate between jihadist fundamentalists and reformist Islamists. Mainstream Islamists argue that
the duty belongs to governments and that anarchy will result if individuals attempt to fulfill this duty
one by one. In jihadist fundamentalism, "commanding good and forbidding evil" is an obligation
equivalent to fard kifayah. If the political authority does not take action to eliminate the issues that
religion deems evil, this duty becomes the responsibility of every individual who has the power).

The page also emphasizes the sectarian differences many times. Here, not only the sectarian
differences that vary from country to country but also the divisions related to the Alevi-Sunni
tradition in Turkey were emphasized (In Islam, it is believed that believers have certain religious
obligations regarding worshipping Allah. However, these obligations vary from sect to sect).

The fourth question of the research was, "What criticisms of Islam are prominent in the page
content?" Accordingly, It was determined that the criticisms made on Islam and its principles on
Wikipedia included the categories of Sharia (13), non-modernity (11), women's rights (8) and
unscientificity (4).

In the Sharia heading, which is the focus of the criticisms, the punishments given to criminals
were discussed extensively. It is emphasized here that the punishments given lead to human rights
violations (While classical Sharia practices consider the abandonment of obligatory acts of worship as
apostasy and impose severe punishments up to death for them, with the development of the concept
of human rights, more secular or partial sharia practices in Islamic countries, where the punishment or
reward of worships are evaluated as otherworldly, have come to the fore. Some classical sharia
practices include serious violations of human rights). In addition to punishments, it has been seen
that the issue of hijab, the incompatibility of Sharia with the Western understanding of the law, and
worship issues are conveyed to the readers from a negative perspective.

Under the theme of criticism, another category, non-modernity, is also discussed in the
context of human rights (the ethical consequences of practices based on the Quran are also
problematic in today's approaches. For example, surgical intervention on the body of a minor without
amedical justification (circumcision) has been questioned in this context). On the other hand, content
has been produced with the titles of concerns about enslaved people and concubines and religious
wars (Initiating and organizing religious wars and, as a result, using civilians who are considered as
spoils of war as enslaved people and concubines openly for sexual acts - which was seen as the natural
right of the masters - can be considered as war crimes, and if implemented systematically, as crimes
against humanity).

Recently, ideas about women's rights have been presented on Wikipedia and in various other
media. It has been determined that such ideas generally contain negative judgments (1. It is the
attitude of those who perceive the Quran as a text that reflects the prejudices of the patriarchal Arab
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society and confines women to a second-class status; 2. In autocratic societies where the
understanding of individual freedom and values has not developed, where the understanding that the
Quran consists of the commands and prohibitions of Allah and the culture of Sharia and obedience are
constantly engraved in the social memory, the hijab can turn into a new tool of violence and religious
tyranny).

The last item under criticism was unscientificity. Here, the thesis is that the events in the
stories of the prophets contradict science (1. Modern scientific consensus is that Moses is a legendary
figure; 2. The story of the universal flood does not conform to today's scientific and geological data),
that the narratives in the Qur'an do not have a miraculous aspect (Although Muslims believe that
the content and narration of the Qur'an is a unique and inimitable literary miracle, there are also
studies that point to a style, narrative style and grammatical errors in the Qur'an in addition to its
content), and that the formation of the universe and the origins of human life contradict science is
again brought to the agenda (The explanations and statements in the Qur'an regarding the creation
of the universe and the world, the origins of human life, biology, natural sciences and similar issues are
criticized by scientists for being self-contradictory, unscientific and contradictory to developing
scientific theories. Apart from this, many scholars who are experts on ancient Arabic and Arabic
culture criticize the Qur'an on the grounds that, although it claims to be a clear and understandable
book, it does not contain these features and has parts that are constantly repetitive, meaningless and
incomprehensible).

The fifth question of the study was designed as “What kind of manipulations have been made
about Islam and its principles?” Some manipulations were also detected in the posts made about
Islam and its principles. Under the manipulation theme, the variables of wrong association (15), use
of negative concepts or adjectives (8) and taking out of context (8) were included.

In the erroneous association, ideas were included about the concept of jinn, which is one of
the populist concepts (in jinn schools and mythological narratives, they interact with people),
angels (Hadiths suggest that angels may get confused in their duties due to external conditions. For
example, an angel does not enter a house with a dog in it) and the location of Mecca (According to
Gibson, the words "Bekke" or "Mekke" mentioned in the Quran were also words expressing Petra. The
first gibla should not have been the Masjid al-Aqgsa but the cubic structure used as the Al-Lat temple in
Petra. According to Dan Gibson's claim, this structure was destroyed by catapults during the Abdullah
ibn Zubayr Revolt, which Muslims describe as the Second Fitna (680-692), and Ibn Zubayr took the
black stone with other sacred objects from the Kaaba and carried it to the location of today's Mecca,
away from the Umayyad attacks, and built the new temple there).

In the negative definition, the Muslim identity, Islamic life rituals and Sharia practices in
Islamic countries are included on the page (Although Sufism or Sufism is not a sect, it has found a
place in many different sects; it is a religious order or Islamic movement with ascetic, sometimes
esoteric, monistic or pantheistic aspects).

The sixth question of the research is, "What are the prominent issues in self-orientalist
Islamophobic discourse and in relation to which variables are these produced?" Three headings
were identified in self-orientalist Islamophobic discourses that emerged in Wikipedia Turkey. The
first of these is Arabism (16), the second is fear/anxiety (11), and the last is terrorism (8).
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It has been emphasized that the religion of Islam is an Arab tradition rather than a religion or
that it is identified with the Arabs (1. Although the Quran abolished some polytheistic worship, it did
not conflict with the deep-rooted Arab sanctities; on the contrary, it largely continued these rituals; 2.
In determining the halal and haram foods, except for special cases, some jurists such as Shafi'i and Ibn
Qudama limited the criteria of haram and halal to "conformity and contradiction to the nature of the
Arab").

In the fear/anxiety category, The punishments in Islam are processed in a way that will cause
fear or anxiety in the reader in the context of Sharia, as if they were applied everywhere and at all
times (1. These actions have material or spiritual equivalents in the understanding of Sharia.
Abandoning actions considered fard, wajib, and sunnah, as well as committing actions considered
makruh and haram, are punished (as hadd or tazir punishments). For example, beating, imprisoning
and killing those who insist on not praying can be considered within this scope; 2. There is no
punishment gradation according to the severity of the crime. In the Quran and hadith, except for the
aggressor-victim in sexual crimes and the killing that can occur between two Muslims in murder-injury
crimes (the Quran An-Nisa, 4:92), there is no distinction between intentional and unintentional as in
other traditions. There is no legal basis (principle of legality) in many crimes classified as tazir, and
there are no obligations such as proving the crime for the judges or giving the same punishment for
the same crime among the punished people).

It can easily be stated that the most severe phobic attitude towards the Muslim identity after
the September 11 attacks was the terrorist label (Akkir & Ozkir, 2022, p. 300). The study also showed
that this phobic attitude was maintained on Wikipedia. In the content, the subtext has been tried
to convey to the reader that the Muslim identity or Islam is related to terrorism (1. Radical Islamists,
whose roots are based on the Kharijites, are groups that aim to establish an Islamic state with extreme
interpretations of Islamic jurisprudence and a society structure that complies with such Sharia and to
impose this on other people and often resort to terrorist methods for this purpose. Radical Islamists
accuse Muslims of sects other than their own of heresy, blasphemy and polytheism, and since they do
not accept them as Muslims, they see them as part of jihad and see no harm in killing them; 2. Some
recent tensions have led some fundamentalist Muslims to interpret jihad in a fundamentalist way and
consider defending their beliefs through conflict as a religious duty).

When we look at the subcategories that Islamophobic discourses are related to, it has been
determined that terrorism, fear/anxiety and Arabism are more intensely associated with other
variables, respectively. It has been found that Sharia, non-modernity and traditionalist
understanding of religion are highlighted in the phenomenon of terrorism. In fear/anxiety, it was
determined that the readers were trying to be scared of Islam by emphasizing Sharia, and the
impression was given that non-modern practices were included in this religion. Finally, in the title
of Arabism, the judgment that this religion was a religion of the Arabs in the Middle East was tried
to be imposed on Turkish readers.
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The final question of the study was, "Which names are cited in the written texts?" In the
published content, Dan Gibson and Siileyman Ates were cited four times each, Michael Cook and
Patricia Crone three times each, and Muazzez ilmiye (g, Abdulaziz Bayindir, Sami Ezzib and
Mustafa islamoglu were cited twice each. The people cited once each are shown in Figure 6.

The most obvious thing that stands out in the citations is that people known for their
orientalist personalities are frequently described as scientists, theologians, historians, philosophers
or American scientists, famous German scientists and theologians, Iranian professors and
presented in the texts. With such an approach, the persuasiveness of the texts was increased.

Conclusion

This study covers Wikipedia, which can be accessed from almost anywhere in the world and
serves its users with a wide range of content. The texts related to the main principles of Islam in
Wikipedia Turkey were examined with content analysis in the context of Islamophobia.

The first observation regarding the study was that Wikipedia came up first when many
subjects related to Islam were searched on Google. Therefore, it can be said that Wikipedia Turkey
is one of the first stops for Turkish users to get information on Islamic subjects. Based on this, it
also becomes necessary to question the existence of the contents presented in this medium.

In the study, it was seen that the word Muhammed was frequently used in Wikipedia's
contents. Despite providing publication activity in an Islamic country, the first striking element here
was the absence of the prefix Hz. and the final prefix S.A.V./A.S.M (PBUH- Peace Be Upon Him).
Indeed, while the people named in the references in the texts were presented with certain titles,
the personality of Hz. Muhammed (S.A.V.) was tried to be presented as an ordinary person. On the
other hand, it has been observed that the word God is occasionally used instead of the word Allah
to describe Allah.

The most obvious definition made about Islam on Wikipedia is the perception that it is a
traditionalist religion. The content acts with a perception that the principles of Islam are the
continuation of what pre-Islamic societies did. In addition to traditionalism, definitions have also
been made that the stories in the Quran have a story-like or fairy-tale aspect. In these two
definitions, the values of Islam are presented to the reader from a negative perspective. However,
the texts also have positive content regarding the innovations brought by Hz. Muhammad (S.A.V.)
as being beyond the era approaches and the importance given to knowledge. In presenting this
perspective, an attempt is made to process the phenomenon of religion with the argument that it
is actually a cultural tradition.

On the Wikipedia site, some problematic issues regarding the fundamental principles of faith
and Islamic obligations have been referred to. Here, doubts and sects have been prioritized. The
language of the medium here has a negative attitude, especially regarding Sharia, while at the same
time, the conflict regarding belief in fate is mentioned. It has also been observed that a negative
message is given in the content presented in the context of sects or schools. It can be stated that
in the problematic issues attributed to Islam, there are predominantly negative discourses and
neutral expressions.

The greatest criticisms made by users towards Islam are classified under four headings. These
are Sharia, non-modernity, women's rights and non-scientificity. In the evaluations on the subject
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of Sharia, almost most of the texts deal with some issues (punishment, violence, individual
freedoms, etc.) in a negative context. Another negative attitude is about Islam being non-modern
and unscientific. The prominent issues here are human rights, Sharia practices, the inability to prove
the stories in the Quran in a scientific sense, and the inability to find scientific content about the
formation of the universe and the world and the history of humanity. It has been observed that the
Orientalist perspective is dominant in all these contents. Therefore, it can be said that the values
or practices of Islam are evaluated with a Western eye and that the West and Western cultures are
tried to be polished. Based on this, it can be stated that another factor underlying the Islamophobic
phenomenon is derived from the comparison or conflict between the East and the West. Moreover,
with the principle of scientificity, an attempt has been made to create a perception in the readers
that Islamic principles are nonsense. Although the evidence on how the universe or humanity was
formed is still at a theoretical level, these theories are presented to the reader in a sub-context as
if they were laws that are completely proven scientifically. Therefore, it can be argued that one of
the basic tools used in Islamophobic discourses is the principle of scientificity.

The main focus of the study, self-orientalism, has brought three elements to the forefront in
the construction of Islamophobic discourse on Wikipedia. The first of these is Arabism, the second
is fear/terror, and the last is terrorism. By prioritizing ethnic identity, a perception has been put
forward that a Muslim person is an Arab and that Islam is a religion of Arabs living in the Middle
East. In the phobic situation created, the statements that Islam is the continuation of Arab culture,
that Islamic rules are presented in a way that is in line with the Arab traditions of that period, and
that it was intentionally constructed for the Arab people by Prophet Muhammad (S.A.V.), who was
also an Arab, have come to the fore. The content includes false and misleading guidance that
Muslim Arabs are superior to other Muslim societies. Another issue in Islamophobic discourse is the
presentation of content in an emotional context that includes fear/terror regarding Sharia and
Sharia practices. Here, it is stated that the texts in the Quran domesticate its own subjects through
intimidation. Under the title of terrorism, the argument has been put forward that Islam is a threat
to the Western world in relation to the word jihad. Therefore, it can be said that the phobic
situations are processed in a similar way to the above with the West-East dichotomy. In addition,
another issue that stands out in Islamophobic discourse here has been tried to be given in the
context of racism or ethnicity. In recent times, the targeting of Arab-origin citizens in our country,
especially by some politicians, and the attacks made on people of this origin can be read in this
context.

It has been determined that references to Islam and its principles on Wikipedia, which claims
to be scientific, include scientists known for their orientalist identities. In addition, the views of
people who have caused problems in Turkey with their rhetoric and statements about Islam have
been tried to be given as if they were the main principles of Islam. In the content, there have been
times when the authors have presented their claims, doubts or theories in the name of Islam to
align with their consciously expressed mistakes. For example, while local sources and people of
information put forward that a rooster could be sacrificed for the sacrifice event or that prayers
were limited to three times, attempts were made to dictate the assumptions of sources and people
of information abroad regarding the years and place where Prophet Muhammad lived or that there
was no such person. In the citations, Islamic principles dictated the doubts about the religious
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rulings by Muslim scientists or religious figures, while non-Muslim scientists were accused of being
unscientific.

It is thought that Wikipedia content, which acts with the motto of "Free Encyclopedia," is
presented here by real experts on the subject or ordinary users without going through filters within
the framework of the main texts, causing the subject to contain such phobic elements. In this
context, it can be said that it is important to ensure that the content is controllable. Taking only
one side of the events or giving a certain part of the written texts by taking them out of context
can mislead the reader and can also mediate the adoption of phobic attitudes. Here, it is
emphasized that Wikipedia should provide clearer guidelines and give importance to educational
initiatives and academic collaborations to create a more tolerant community and reduce the
gatekeeping effect (McDowell & Vetter, 2022).

In the study, In addition to the controllability of Wikipedia content, it is recommended that
the media literacy level of the readership is increased and that ordinary users on social media
platforms share ideas that they consider scientific so that other users are skeptical of such content,
that accurate and authentic sources and works of scientists be contributed to such social media
platforms, and that the Islamic world conducts its internal accounting of the criticisms directed at
it and the emergence of such phobic situations. Moreover, it is thought that conducting such
academic studies on other social media platforms and various forum sites in the national and
international arena will be useful in revealing the other pillars of the issue.
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Genisletilmis Ozet

Giris

Sonyillarda uluslararasi alanda "islamofobi" kavrami ve onunla iliskilendirilen eylemler siklikla
giindeme gelmektedir. islamofobi, temel olarak gayrimiislimlerin Mislimanlara yonelik nefret
soylemi ve diismanligini ifade etmektedir. Ancak zamanla bu kavramin kapsami geniglemistir. Artik
bu kavram sadece gayrimislimlerin Misliimanlara yonelik fobik s6z ve eylemlerini degil, ayni
zamanda Musliman topluluklarin kendi iclerinde de bazi kurum ve kisileri kapsayan dini nefret
sOylemlerini de kapsamaktadir.

Ortaya ¢ikan go¢ dalgalariyla birlikte Batililar, Misliiman gé¢menlerle ve Stekilestirdikleri
islam diniyle birlikte yasamaya basladilar. Bati kiiltiirii ve kimligine yénelik bir tehdit olarak algilanan
ve oryantalizmle agiklanan bu durum, Bati'nin din, ideoloji, kiltiir ve medeniyet acisindan kendisine
atfettigi Gstin medeniyet iddiasina da zarar vermektedir (Karakoyunlu & Yardim, 2023). Bu durusa
tepki olarak ortaya ¢ikan islamofobi, zamanla medya, siyaset ve iletisim araglari araciligiyla yayilarak
islam'a ve Miisliimanlara karsi ényargi, ayrimcilik ve olumsuz tutumlara yol acmistir (Hopkins,
2008). Batili toplumlarda ortaya cikan ve giderek yayilan islamofobi ile giinimiiz Tiirkiyesinde de
karsilagilmaktadir.

islamofobi ve self-oryantalizm kavramlari son yillarda hem akademik hem de toplumsal
tartismalarin énemli bir parcasi haline gelmistir. Self-oryantalizm olarak da degerlendirilen yerel
islamofobi, geleneksel medyanin yani sira sosyal medya platformlarinda paylasilan icerikler
araciligiyla da yayilmaktadir (Tirkmen & Ozcinar, 2020). Geleneksel medyada siklikla karsilagilan
islamofobik séylemler, sosyal medya platformlarinda islam'a ve Miisliimanlara yénelik asagilayici
paylagimlarla kendini géstermektedir. Bu Islamofobik icerikler, genel olarak giincel siyasi
polemiklere dayanmakta ve mizah kisvesi altinda nefret séylemi icererek, islami kavramlari ve
Muslimanlari 6tekilestirmektedir (Tam, 2021).
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Self-Orientalist Islamophobic Discourse: “Vikipedi Tiirkiye” Case

Vikipedi cevrimici bilgiye erisim saglamada énemli bir isleve sahiptir. Burada mecra, ¢esitli
tlrdeki bilgileri kullanicilarin erisimine sunmaktadir. Agin pozitif yonii, 6zellike bilgi okuryazarhigini
gelistirmesi, azinliklarin ve yeterince temsil edilmeyen gruplarin Vikipedi makalelerine katiima
olasihigini veya arzusunu artirmasidir (Luyt, 2015).

Yontem

Literatiirde uluslararasi alanda Vikipedi ve islamofobi ile ilgili calismalara rastlanirken
(Larsson, 2007; Kozaric & Brekke, 2024), yerel literatiirde de Twitter (Tam, 2021), Instagram
(Karaoglu, 2022) ve sosyal medya platformlarinin genelindeki islamofobik iceriklerle ilgili calismalar
bulunmaktadir (Ayhan & Cif¢i, 2018; Arslan, 2019). Bu calismada, Vikipedi’de islam’in temelini ifade
eden iman esaslari ve farzlariile islam anahtar kelimesiyle iiretilen makalelerde, islam dinine yénelik
insanin nasil gerceklestirildigini ve bunun self oryantalist islamofobik sdylemle iliskisini ortaya
koymak amaglanmustir.

Arastirmada, Vikipedi Tirkiye’deki islam esaslaryla ilgili icerikler self-oryantalizm séylem
baglaminda incelenmistir. Vikipedi’de yer alan imanin alti sarti ve islam’in bes farzina iliskin icerikler
nitel icerik analizi ydntemiyle analiz edilmistir. Bu iki baghgin secilmesindeki temel amag en temel
islami esaslarin Vikipedi Tiirkiye’de kullanicilara nasil sunuldugunu ortaya koymak olmustur.
Vikipedi’nin secilmesindeki temel neden ise “Hz. Muhammed kimdir, namaz nedir, orug nedir? ” gibi
sorularin Google tarayicisina yazilmasi sonucunda ilk baglarda ¢ikan sayfalarin ¢ogunlugunun
Vikipedi olmasidir.

Bulgular

Arastirmaya dair icerikler degerlendirilmeden énce islam ve iman hakkindaki pek ¢ok konuda
Google tarayicisinda aramalar gerceklestirilmis ve bu konular hakkinda kullanicilarin direkt olarak
Vikipedi sayfasina yonlendirildigi kesfedilmistir. Dahasi iceriklere tiklanmadan dahi sayfanin sag
tarafindan verilen detayl bilgilerin de yine Vikipedi’deki icerikler oldugu goériilmistiir. Dolayisiyla
Vikipedi’de yer alan iceriklerle kullanicilarin karsilasma olasiliginin daha yiiksek oldugu ve bu icerikler
yoluyla pek cok kesimin islam ve iman esaslari gibi diger konularda bilgi edindigi savi gelistirilebilir.

Maxqda tizerinden yapilan kelime bulutunda ilgili tim iceriklerde en ¢ok gecen kelimenin
Muhammed (769) oldugu tespit edilmistir. Bu kelimeyi islam (616), Kur’an (599), Allah (298),
Miisliman (188) ve Peygamber (160) sirasiyla takip etmistir. Vikipedi’de islam’in kendisi, imani
esaslar ve farzlara iliskin yer yer tanimlamalar da yapilmistir. Bu tanimlamalarda siklikla islam’in
kendisi ve esaslarinin gelenekselci (18) olduguna dair gérisler 6n planda tutulmustur. Ote yandan
burada tarihsel bir hikdyelestirme yolunun (5) ve olumlama (4) yapilarak bazi esaslarin
degerlendirildigi goérulmustir. Bu lg degiskene ait iceriklerde Vikipedi’nin 6zellikle bazi bilim
adamlarini (Patricia Crone, Gottfried Leibniz, Muhammed Ahmed Halefullah vb.) daha sik referans
alarak bu bilgileri sunmaya ¢alistigi gorilmustdr.

Platformda islam’a dair atfedilen cesitli sorunsallarda en ¢ok {zerinde durulan konunun
ihtilaf/saibeler (51) oldugu gériilmiistiir. Bu durumu mezhepler/ekoller (39) takip etmistir. Ote
yandan islam ve esaslarina iliskin yapilan elestirilerde; seriat (13), modern disilik (11), kadin haklari
(8) ve bilim disilik (4) kategorileri 6ne ¢ikmustir. islam ve esaslari hakkinda yapilan paylasimlarda
birtakim maniplasyonlar da tespit edilmistir. Maniptilasyon temasi altinda hatali iliskilendirme (15),
olumsuz kavram veya sifatlarin kullanimi (8) ve baglamdan koparma (8) degiskenleri yer almistir.
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islamofobik sdylemlerin iliskili oldugu alt kategorilere bakildiginda burada terérizm,
korku/endise ve Arabizmin sirasiyla daha yogun bir bicimde diger degiskenlerle iliskilendirildigi
tespit edilmistir. Terérizm olgusunda seriat, modern disilik ve gelenekselci din anlayiginin 6ne
cikartildigi  bulgulanmistir.  Korku/endisede; yine seriat vurgusuyla okuyucularin islam’dan
korkutulmaya calisildigr ve modern disi uygulamalarin bu dinde yer aldigi vurgusu géze carpmistir.
Son olarak Arabizm basliginda ise bu dinin Ortadogu’daki Araplarin bir dini oldugu yargisi Tiirk
okuyucularina sunulmustur.

Yayinlanan igeriklerde; Dan Gibson ve Siileyman Ates dérder, Michael Cook ve Patricia Crone
licer ve Muazzez ilmiye (18, Abdulaziz Bayindir, Sami Ezzib ve Mustafa islamoglu ikiser defa atif
verilen kisiler olmustur. islam ve esaslarina iligkin atiflarda 6zellikle oryantalist kimlikleriyle bilinen
bilim adamlarina yer verildigi saptanmistir.

Sonug

Bilimsel olma iddiasiyla yola ¢ikan ve “Ozgiir Ansiklopedi” mottosuyla hareket eden
Vikipedi’deki islam ve esaslarina iliskin atiflarda 6zellikle oryantalist kimlikleriyle bilinen bilim
adamlarina yer verildigi tespit edilmistir. Bunun yani sira Tirkiye’de gerek sdylemleriyle gerekse
islam’la ilgili verdigi demecleriyle sansasyonel olmus kisilerin gériisleri islam’in ana esaslariymis gibi
verilmeye calisilmistir. iceriklerde yazarlarin iddialar veya kuskulari ya da tam anlamiyla teorileriyle
uyumlu olmasi adina, bilingli bir sekilde ifade ettikleri yanlislari islam adina sunduklari da olmustur.
Ornegin; kurban olayina iligkin bir horozun kurban olabilecegi ya da namaz kilmanin iig vakitle sinirli
olduguna dair yerel sahislar 6ne sirdillirken, yurt disindaki sahislarinda Hz. Muhammed’in yasadigi
yillar ve yasadigi yere ya da bdyle bir sahsiyetin olmadigina dair varsayimlar 6ne cikmistir. Atiflarda
islami esaslar; Misliiman olan bilim veya din adamlarinca dinin ahkamlarina yénelik siipheleri dikte
ederken, Musliiman olmayan bilim adamlarininsa bilim disilik su¢lamalarina maruz kalmistir.

“Ozgiir Ansiklopedi” mottosuyla hareket eden Vikipedi iceriklerinin alan uzmanlarindan ve
temel metinlerden ziyade siradan kullanicilarin ve toplama metinlerin sunumuna acik olmasmnin
konuya iliskin fobik karakterin sekillenmesine etki ettigi ifade edilebilir. Bu baglamda iceriklerin
denetlenebilirliginin gerceklestiriimesinin dnem arz ettigi sdylenebilir. Sadece olaylarin bir tarafinin
alinmasi ya da yazil metinlerin belli bir kisminin baglamindan kopartilarak verilmesi de okuyucuyu
yanlis yonlendirebildigi gibi fobik tutumlarin takinilmasina da aracilik edebilmektedir.

Calismada; Vikipedi iceriklerinin denetlenebilirliginin yani sira, okuyucu kesimin medya
okuryazarlik seviyesinin artirilmasi, sosyal medya platformlarinda siradan kullanicilarin kendilerince
bilimsel olarak distindiikleri fikirleri burada paylagmalari nedeniyle, diger kullanicilarin bu tarz
iceriklerde siipheci davranmasi, dogru ve sahih kaynaklar ve bilim adamlarinin eserleriyle bu tarz
sosyal medya platformlarina katki saglanilmasi ve islam diinyasinin y6neltilen elestiriler ve bu tarz
fobik durumlarin ortaya ¢ikmasindaki ic muhasebesinin yapilmasi 6nerilmektedir. Dahasi bu tir
akademik ¢alismalarin ulusal ve uluslararasi alandaki diger sosyal medya platformlari ve cesitli
forum siteleri (izerinden yapilmasinin yararl olacagi distiniilmektedir.
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Islamophobia Agenda in Islamist Magazines in Tiirkiye: A Content Analysis
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Abstract

The presence and capabilities of religious groups in Turkey, particularly in terms of their propaganda power, is an
undeniable reality. These groups have a well-established institutional infrastructure in magazine publishing, and the
magazine industry has successfully transitioned into the digital realm. However, there is a lack of sufficient studies in the
literature concerning the role of Islamist magazines in Turkey in addressing Islamophobia on a global scale. Religious
groups in Turkey have historically and culturally established strong ties with society, particularly in utilizing magazines as
a tool for propaganda. In this context, the study examines the theme of Islamophobia, which has become increasingly
widespread globally, especially in Europe and the United States, in the magazines published by religious groups in Turkey.
Using a qualitative methodology, the article analyzes the publications of the five major religious groups in Turkey,
focusing on the concept of Islamophobia. The data collected has been examined through semiotic analysis and content
analysis techniques. The findings of the study reveal that religious groups exhibit shortcomings in publishing articles that
generate counterarguments to Islamophobia and in utilizing global language in their magazine publications. It is believed
that this study will contribute to future research on the relationship between religious groups, Islamophobia,
propaganda, and digital communication.

Keywords: Digital Communication, Magazine, Islamophobia, Propaganda, Semiotics, Religious Groups

Tiirkiye'deki islamci Dergilerde islamofobi Giindemi: Bir icerik Analizi

0z

Tirkiye’de propaganda giicli bakimindan dini gruplarin varlik ve imkanlari yadsinamaz bir gercektir. Tiirkiye’de dini gruplar
dergi yayinciliginda kékli bir kurumsal altyapiya sahiptir ve dergicilik dijital stireclere basariyla evrilmistir. Ancak Tirkiye
6zelinde Islamar dergilerin global 8lciide kargi karsiya kalinan islamofobi ile miicadeledeki konumu ile ilgili literatiirde
yeterli sayida calismaya rastlanmamistir. Dini gruplar tilkemizde, sosyolojik olarak propaganda tekniklerinde dergiciligi
kullanma bakimindan toplum ile tarihsel ve kiiltlrel agidan gii¢lii baglar kurmustur. Bu kapsamsa ¢alismada, Tirkiye’de
bulunan dini gruplara ait dergi yayinlarinda son zamanlarda &zellikle Avrupa ve Amerika basta olmak Uizere global olarak
yayginlasan islamofobi temasi incelenmektedir. Nitel yéntemin kullanildigi bu makalede tilkemizin énde gelen beg dini
grubunun internette okurlarina acik olan dergilerindeki yayinlari, islamofobi kavrami etrafinda ele alinmis, elde edilen
veriler géstergebilimsel agidan ve igerik analizi teknigiyle incelenmistir. Arastirma ile gergeklestirilen ¢dziimlemeler ve
elde edilen veriler sonucunda dini gruplarin dergi yayinciliginda, islamofobi ile ilgili karsi argiiman retebilmis makaleler
yayimlama ve global dil kullanma konularinda eksikliklerinin oldugu ortaya cikmistir. Calismanin dini gruplar, islamofobi,
propaganda ve dijital iletisim iligkisi baglaminda ileride yapilacak ¢alismalara kaynaklik edecegi diistintilmektedir.

Anahtar Kelimeler: Dijital iletisim, Dergi, islamofobi, Propaganda, Gostergebilim, Dini Gruplar
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Islamophobia Agenda in Islamist Magazines in Tiirkiye: A Content Analysis

Introduction

Today, it is crucial for communication studies and the representation of religion to examine
the ways in which religious groups in Tirkiye respond to Islamophobia through their media. Despite
the changes that attempted to mitigate the place of religion in social life with the establishment of
the Republic in Tirkiye and ensured that the country was separated from the Islamic world and
became part of the Western world, religious communities and groups continued to maintain their
importance in the social and political arena with their institutional structures (Akyon Celik, 2019, p.
77)- In addition to many sects, there are also religious groups and communities in Tirkiye that have
emerged as representatives of a particular understanding of Islam and have changed and
developed their structure and organizational style over time in accordance with the changing socio-
political structure (Cakmak, 2013). We can evaluate all terms of congregation or sect within the
framework of the definition of religious groups. In this context, the religious discourse formed by
religious groups strengthens its existence by using the media in its social power struggle with other
discourses (Sari, 2023). Religious groups use newspapers, radio, television and magazines as
propaganda tools (Efe, 2017). While the media is in a position to explain and convey religion to the
audience, it also presents some representations of religiosity (Sener, 2019).

Historically, the first use of the concept of propaganda was the Holy Congregation for the
Propagation of the Faith, which was founded in 1622 by Pope Gregory XV, the religious leader of
the Roman Catholic Church in the Vatican, according to Yagmurlu, who cites many Western authors
as sources (2018, p. 4). In Turkish history, in the Ottoman Empire, those who first provided
communication and propaganda for the government are known simply as town criers (Giingérmez,
2002). Propaganda includes all practices aimed at influencing communities in a particular direction
through various techniques, with the aim of making them adopt the desired ideas and values.
Different tools such as newspapers, books, magazines, television and posters can shape our
thoughts, behaviour and values (Cifci & Kaplan, 2020, p. 318). The media uses propaganda methods
to influence the audience (Salihi, 2019). Propaganda targets masses rather than individuals.
Propaganda also attempts to influence the targeted masses in the desired direction. Propaganda
is @ communication-oriented persuasion effort (Caki, 2018). Nowadays, propaganda is mainly
carried out by the media. It is possible to encounter all kinds of social, cultural and religious
propaganda in the media. In this context, media studies provide insights into the widespread social
attitudes towards Islam and Muslims, which is an important topic of global discussion today
(Politzer & Alcaraz, 2023). Media shape the perspectives of its followers by providing them with
information and facts about what is happening in the world and how these events affect them
(Tarig & Abdul Hanan, 2018). Media play a crucial role in the production and reproduction of
stereotypes, influencing public opinions regarding different groups and minorities (Cervi et al.,
2021). Today, public hostility towards Muslims appears to be on the rise in the Western States and
the world. The most common explanation for this growing antipathy focuses on the perceived link
between Muslims and terrorism. Many blame the media for reinforcing this association in the
western public consciousness (Terman, 2017). Individuals and groups have contributed to or
countered the rising trend of Islamophobic discourse by effectively using social media and
traditional media platforms for propaganda purposes (Ahmanideen & Iner, 2024).

This article investigates the publications on Islamophobia in the magazines of leading
religious groups in Tlrkiye. This article aims to shed light on how and to what extent religious
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groups with Islamic sensitivity in Tdrkiye have responded to the widespread Islamophobic
propaganda, particularly in Europe and America, through the magazines they have been publishing
for years.

The concept of propaganda s defined as political, religious and intellectual persuasion in daily
use. It can be said that the most used communication or propaganda tool of religious groups within
the Islamist thought in the 20th century was the magazine (Yakisir, 2019). Magazine publishing
creates an extremely favorable medium for the dissemination of criticism and objections to the
political order among the masses (Karadeniz, 2021, p. 33). Magazines are tools that enable the
target audience to discover spaceless simultaneity by breaking the time-space connection in
everyday life. They foster a sense of belonging by enabling a conversational content. The magazine
connects the past and future of the target audience, enabling them to share a common origin and
destiny. Following these tools, typically presented in monthly periods, becomes routine and
ensures continuity in action (Thompson John, 2008). Periodical publishing has the opportunity to
evaluate current events and situations directly, while they are still on the agenda, and to convey
these evaluations to its readers in a short time. This makes magazine publishing one of the most
important sources to be consulted in order to understand the changing and transforming world of
the mind during the period (Sahin, 2020).

Although magazine publishing, which began in the West in the 17th century, came to our
country two hundred years later in the 19th century, there has been a significant increase in the
types of magazines (Goneng, 2007, p. 64). It is difficult to determine which magazines are Islamist,
which are conservative and which are purely religious publications. However, if we define Islamism
as the attempt to build social relations, politics, law and economy on religious foundations, it is
possible to make a classification. Within the framework of this definition, it can be said that many
magazines aimed at creating an alternative social, economic and political system were published
after 1980 (Dogan, 2019). From the late Ottoman period to contemporary Tirkiye, magazines have
played an important role in the formation and development of Islamist thought and constituted
one of the most important components of Islamist publishing. In this context, the Islamist
Magazines Project created a Magazine Library with 393 magazines, 23020 issues, and 794402
articles (Sunar, 2018).

After 1960, with the quantitative increase in magazine publishing, many groups, associations
and foundations stepped into the magical world of the internet with their legal entities from the
late 90s to the 2010s, when the internet started to be used in Tiirkiye (Sari, 2023). Due to economic
fluctuations and increasing costs of paper, distribution and printing, many magazines have turned
to digital platforms. As a cost-saving measure, the number of magazines transitioning to digital
platforms has surged. With the widespread use of the Internet and the development of digital
communication, digital magazines have started to replace traditional magazines (Oztiirk Go¢men
& Ipek, 2021). Today, the field of magazine publishing utilizes all kinds of technological possibilities
(Goneng, 2007). The Internet has provided non-state actors, particularly religious groups, with the
opportunity to engage with wider audiences (Salihi, 2019). In this context, web-based digital
communication provides an effective place-making environment for religious groups, bringing
together communication tools on a single platform, facilitating access and accelerating
communication (Dereli, 2019; 2022). Websites also enable international promotion (Gi¢demir,
2015). In the digital age, where the viewers and listeners of all these institutional structures turn
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into followers, there is also the existence of internet accounts of religious groups. In these digital
communication environments, the religious discourse of the groups is also shared (Sari, 2023)
Indeed, the Information Technology Revolution has a significant impact on both Islam and Muslims
in the present era (Lawrence, 2008, p. 333).

In the Islamist community, there are many religious groups (Nagshis, Nurists, Suleimanists,
Qadiris) and intellectual circles with different activities (Aytepe, 2016, p. 181). Among these religious
groups, the Erenkdy Community, which is an important branch of the Nagshis, is active in the media
and has magazines, radio and television broadcasting organs such as Erkam publications, Altinoluk,
Sebnem and children's magazines; Erkam radio, ILAM TV (Acik, 2020, p. 7). The Erenkdy Community
also has digital accounts for all its media outlets on the internet and websites. The Hudayi
Foundation, to which the congregation is affiliated, is known to carry out various activities and
projects both in Tirkiye and in other parts of the world, such as Africa, America, Asia, the Balkans,
the Middle East, and Europe (Abibu Mohammed, 2020). After the death of Mahmut Sami
Ramazanoglu in 1984, there were some divisions and disagreements within the community. While
the Altinoluk- Hudayi line continued to predominate, the Yahyali Hasan Efendi line is known to have
continued its work with the Safa Foundation and Yeni Diinya magazine, centered in the city of
Kayseri (Acik, 2020).

Abdullah Biiyiik went his own way in the early years, differentiating his group with the Ribat
magazine. Today, the Community gathered around this magazine, centered in Konya, both
maintains its different structure and continues its loyalty (Agik, 2020, p. 14). Under the patronage
of Abdullah Biiyiik, the Ribat magazine began publication in 1982 and continues to this day (Arslan,
2023). On the other hand, under the auspices of the Erenkdy religious group, Altinoluk magazine
published its first issue in March 1986. The editor-in-chief of the magazine was Osman Nuri Topbas.
Altinoluk magazine has described its purpose of publishing the magazine as introducing Allah to
people and inviting them to goodness. The magazine has maintained the same line since 1986. The
magazine, which has a Sufi content, continues its publishing life in Istanbul (A¢ik, 2020). Today, the
magazine maintains a website where readers can access both the current issue and the archive of
its issues since its first publication.

Nurism and its founder Said Nursf are undoubtedly the most important movements emerged
with the Republic and whose impacts continue in some way today (Aytepe, 2016, p. 181). Geng
Yorum magazine belongs to the Yeni Asya group, an important branch of Nurism (Yakisir, 2019).
The Yeni Asya group is working to ensure that the Risale-i Nur Collection and its author Said Nursi
are introduced and better understood (Yakisir, 2019). Another religious group which is active today
is the Suleimanists (Aytepe, 2016). Sileyman Hilmi Tunahan, the founding leader, is a person who
stands out with his “scientific and spiritual” identity (Caglar, 2016, p. 6). Stileymanism refers to the
followers and students of Siileyman Hilmi Tunahan, who continue his teachings. Sileymanism
adhered to the traditional Islamic line and defended the Sunni-Sufi tendency (Aytepe, 2016). Yedi
Kita magazine, which belongs to Suleymanism, is a magazine that covers historical and cultural
issues. Yedi Kita started publishing in 2008. In 2010, Yedi Kita, which has a digital magazine format,
both diversified its publications and changed its magazine design in the second half of the year. In
this context, it can be assessed that the Twitter, Facebook and Instagram posts of the readers are
carried to the magazine under the title of “Social Magazine” every month in digital publishing,
initially through letters and more recently through social media (Yakisir, 2019).
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Among the terms related to Islam, which is the reason for the existence of religious groups
today, the term is being discussed and researched globally today is Islamophobia, which is used in
the sense of anti-Islamism and hostility. Despite the fact that Islam now includes many communities
of different colors and styles and is the fastest growing major religion in the world, Muslims face
increasing hostility to their religious beliefs in their daily experiences (Deroo, 2021). The Oxford
English Dictionary defines Islamophobia as a deep-seated hatred or fear directed specifically
towards Islam (Suryandari & Arifin, 2021). Systemic racism against Muslims and the lived
experiences of discrimination against people perceived as Muslims constitute Islamophobia (Najib
& Teeple Hopkins, 2020). As is evident in the word itself, Islamophobia refers to a fear or hatred of
Islam and Muslims (Rana, 2007). Like all forms of racism, Islamophobia manifests through both
structural or systemic forms of discrimination and targeting, as well as the "direct" racist words and
actions of individuals and groups, with the former facilitating the latter (Ali & Whitham, 2021, p. 11).
The media's influence has caused the human rights violations of the past to manifest in various
forms in the 21st century. Recently, anti-Islamism has emerged as the most significant of these
violations. This is commonly referred to as Islamophobia and is related to the terms of anti-Islam
and hostility towards Islam (Yildiz et al., 2019). Islamophobia is a combination of the words Islam
and phobia (Temel, 2020). In the most succinct terms, Islamophobia means the fear of Islam and
Muslims. This fear then leads to hatred, hostility and discrimination (Akiner & Mencet, 2016).
According to the Runnymede Trust report, the term of “Islamophobia” emerged approximately at
the end 1980s (Baharuddin & Baharuddin, 2022). While Patel dates Islamophobia back to earlier
times (Patel, 2022), Russian literature dates Islamophobia back to much earlier times (Tarin Sanz,
2017, p. 9). The Muslim community in Russia is now 25 million people strong and continues to grow
(Firinci, 2018). On the other hand since 2014, observers of Chinese society have noted an upsurge
in Islamophobic sentiment among China's ethnic majority Han. China's Muslims, in particular those
who identify as Hui and Uyghur, report an increase in harassment, both online and in person
(Stroup, 2021). In Spain, the situation started in 711 with the conquest of the Iberian Peninsula and
continues to persist today, particularly due to immigration (Corral et al., 2023). Similarly, the
identification of Bosnian Muslims as a 'racial' group led to their 'ethnically cleansing' (Modood,
2020). Considered a visible reflection of behaviors and attitudes that are incompatible with human
dignity, such as racism, xenophobia, or discrimination, Islamophobia is the latest example of the
intolerance of people, especially Westerners, towards anyone outside their own group (Yel, 2018).

Commission on British Muslims and Islamophobia of UK, produced the document
Islamophobia: A Challenge for Us All in 1997. Their definition of Islamophobia highlights the
distorted perception of Islam not only as an inferior 'other', but also as monolithic, static and
unresponsive to change (McGinty et al., 2013). In the following years, the attacks against the U.S.
on September 11, 2001, which resulted in the destruction of the World Trade Center in New York
City, significant damage to the Pentagon, and the downing of a plane over Western Pennsylvania,
effectively sparked a campaign of fear-mongering against Muslims by influential commentators in
the media and elsewhere (Johnston, 2016, p. 166). The United States government's declaration of
the war on terrorism following the events of 9/11 created a new dynamic in the fight against
intolerance, particularly Islamophobia (Caro, 2019). Reports estimate that the post-9/11 wars have
directly caused the deaths of between 174,000 and 220,000 civilians in Irag, Afghanistan, and
Pakistan (Mcqueeney, 2014). During the post-9/11 period, US policies and propaganda warfare
created a perception that Islam and terrorism were closely linked, leading to a shift in the rise of
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xenophobia in Europe towards Islamophobia (Goknel, 2015). Although they are phenomena about
which thick books and large reports have been written after the September 11 incident, the roots
of both Islamophobia and anti-Islam go back to the Middle Ages (Hidir, 2007). In fact, Islamophobia,
which has been present in Europe since the Middle Ages, has been strengthened and reinforced by
the new opportunities and channels provided by the media (Gélci & Cuhadar, 2017, p. 72).
Islamophobia, which has become an important hate crime in the West, has become a global
phenomenon, especially with the provocation of global powers that control the media for certain
political interests, and the Muslim identity has been represented as terror, aggression, barbarism
or, to put it mildly, as a potential criminal (Mencet, 2018). The media's hostility towards Islam has
led to the development of radical terminology in Islamic societies and the spread of this style in
media channels belonging to Islamic societies (Widiawati, 2020).

Medial practices such as television shows, films, literary texts, performances, videos, and
Internet blogs are known to craft and circulate Islamophobia, a cultural phenomenon (Furlanetto
& Mehring, 2020). The most important turning point in the reflections of Islamophobia in the media
were the cartoons published about the Prophet Muhammad (pbuh), the debates about which
continue to this day (Yildiz et al., 2019). Charlie Hebdo published a headline titled, Muhammad
(pbuh) Overwhelmed by Fundamentalism, which was accompanied by an illustration of the
Prophet carrying a bomb in his turban, similar to a cartoon published by the Danish daily
newspaper, Jyllands-Posten, in September 2005 (Yoo, 2018). The cartoons about the Prophet
Muhammad (pbuh) published in Charlie Hebdo, Europe's most popular humor magazine, resonated
around the world. The hatred and fear of Muslims was revealed implicitly with an attitude of
superiority through ridicule (Kaya & Akinci, 2018). Denmark and Norway published caricatures in
2005 and 2006, respectively (Onal, 2018). Everything seems to indicate that this is indeed the reality
in the so-called "Western world" (Bravo Lépez, 2017).

The predominant conception of Islamophobia defines it as anti-Muslim racism (Ejiofor, 2023).
Negative stereotypes fuel the hatred towards Muslims and their discrimination. In this case, racism
is not only about the race but also ethnicity, language, culture, and religion (Sutkuté, 2019). Anti-
Muslim sentiment then spread gradually in European countries such as Germany, Austria, the UK,
the Netherlands and France (Aktas, 2014). Sentiments against Muslims in Western societies have
escalated in areas such as anti-veil and anti-hijab campaigns, the killing of immigrants, the migration
of Turkish people to Germany, the presence of men with beards, the use of Arabic language, and
the establishment of Islamic institutions in the West (Batool et al., 2020). Another example of
Islamophobia is the terrorist attack in New Zealand in 2019 in which 50 Muslims lost their lives in a
mosque (Yildiz et al., 2019). Issues relating to the accommodation of specific Muslim rights and
practices are at the center of political debates in Western societies. People often perceive
restrictions on Islamic dress in public spaces as an indication of Islamophobia (Badea, 2023, p. 98).
On September 14, 2010, the French Parliament passed a resolution banning the wearing of face-
covering clothing in public spaces. According to this decision, it became illegal to wear the burga
and veil almost everywhere except places of worship and residences (Behram Ozdemir, 2012).
Attacks on Muslim women occurred in the West (Goknel, 2015). Verbal and physical attacks against
religious people wearing symbolic elements such as headscarves, veils and beards have created
pressure on religious people (Glr, 2024). Islamophobia even affects children (Inman et al., 2012).
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According to the data of CCIF, which fights against Islamophobia, 414 Islamophobic acts were
committed in France alone in 2012 (Behram Ozdemir, 2012).

A number of orientalists appear before us in the effort to associate Islam with negative
images in Western thought. The influence of American orientalists such as Bernard Lewis, Samuel
Huntington and H. A. R. Gibb on the activation of Islamophobia is undeniably important
(Buylktopgu & Glindogdu, 2019, p. 94). A popular work of the time was Samuel Huntington's “Clash
of Civilizations”. The author evaluates Islam as an implacable enemy for Western civilization. He
claims that culture, not economics or politics, is driving a new cold war. He continues that Islam,
with its innate propensity to violence, poses the most serious threat to Western civilization (Saeed,
2007). Bernard Lewis, another orientalist, perceived Islam as a constant threat to the West and
perpetuated Islamophobia by keeping its intellectual infrastructure alive (Gokhan Genel, 2014, p.
112). In addition, many recent academic studies define Islamophobia as anti-Muslim racism (Bayrakli
& Gilingérmez, 2018; Hajjat, 2021). Scientific studies first used the word Islamophobia in 1991 (Onal,
2018). Boyraz has determined that there are 26 books and 62 graduate theses on the subject in
Turkiye. (Boyraz, 2021). In this sense, the number of studies on the existence of Islamophobia in
Turkiye is quite limited (Mencet, 2018, p. 192).

Significance, Hypothesis, Method and Limitations of the Research

The research holds significance as it sheds light on the extent to which Islamic religious
groups, who assert their commitment to Islam during a period of intense attacks, are grappling
with this opposition and hostility. A review of the relevant literature (Dereli & Eken, 2024) revealed
a lack of research on this topic.

The research hypothesis posits that religious magazines closely associated with the Islamic
faith, included in the study to combat Islamophobia, a phenomenon with a long history and arecent
resurgence, actively produce publications and articles in digital content.

Answers were sought to the following problems.
1. How much have magazines published on Islamophobia?
2. Which magazines have published the most on Islamophobia?

3. Is there a difference between magazines in terms of their publications on combating
Islamophobia?

4. What are the most commonly used words in publications on Islamophobia?

The research employed a qualitative model to uncover the characteristics of a specific
activity. | used semiotic analysis and content analysis to look at the Altinoluk magazine from the
Erenkdy Community, the Yedi Kita magazine from the Suleimanists, the Yeni Diinya magazine from
the Kayseri Yahyali Community, the Ribat magazine from Konya, and the Gen¢ Yorum magazine
from the Yeni Asya Nur Community. We selected the magazines on the basis of their continuity and
their status as digital magazines on the Internet.

Semiotics became known all over the world in the 19th and 20th centuries thanks to the work
of Swiss Ferdinand de Saussure and American Charles Sanders Peirce. The ways of interpreting
signs proposed by these two scientists were developed and made more understandable by
Frenchman Roland Barthes (Caki, 2018, p. 82). In the data analysis phase, the statistical program
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Maxqda 2020 was used. The program also applied content analysis to the data. In content analysis,
the researcher attempts to determine the presence of a particular word or concept in the text or
group of texts. The relationships between words or terms are analyzed and inferences are drawn
from the words or terms (Blyuikoztirk et al., 2009). The research identified and included specific
codes related to the topic. In qualitative research, the code is often defined as a word or short
phrase that summarizes, captures, reflects the essence and/or symbolically describes language-
based or visual data (Saldana, 2023, p. 4). Content analysis, a technique for collecting and analyzing
textual content, refers to any message conveyed through words, meanings, symbols or images
(Neuman, 2014).

When collecting data in the research, especially for the magazines Altinoluk and Ribat, the
data were only available by paying an annual subscription fee. All magazines were analyzed from
the first to the last issue. The fact that all the selected magazines have made all their issues available
on the Internet for free or for a fee was one of the greatest conveniences for the research.
Purposive sampling was used to select the material analyzed. In purposive sampling, the researcher
selects and analyses information-rich situations according to the purpose of the research
(Blyukoztirk et al.,, 2009). Different researchers also evaluated and coded the content of the
publications according to the principles of pretesting and reliability. The pre-testing and reliability
process resulted in largely reliable data.

The research focuses only on the magazines and their articles. Further studies should
examine the websites and social media applications of the groups to which the magazines belong.
Investigate these websites and social media channels for a more in-depth study. There are dozens
of free books in many different languages on these websites. An in-depth analysis of these books
is needed. The research did not include discussions or issues related to Islamophobia in Tiirkiye. The
research focused on the agenda and discussions about Islamophobia outside Tiirkiye, centered in
Europe and America.

Results

It has been observed that the names of the magazines have a content that transcends the
borders of Tiirkiye. Altinoluk magazine was named after the historical gutter located at the upper
corner of the Ka'bah (Altinoluk Magazine, 2024). The magazine was spatialized with the slogan
“Let's meet in Altinoluk” based on the idea of all Muslims gathering around the Kaaba and the
formation of an ummah horizon there (Yakisir, 2019).

ALTINOLUFK

Figure 1. Altinoluk Magazine Logo

The name Yedi Kita (Seven Continents) refers to the number of continents in the world as
seen in Figure 2 (Yedi Kita Magazine, 2024).
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YEDIKITA

AYLIK TARIH VE KULTUR DERGIS|

Figure 2. Yedi Kita Magazine Logo

The name Yeni Diinya, as can be understood, points to a new world in the global sense (Yeni
Dlinya Magazine, 2024).

yenidinya

Figure 3. Yeni Diinya Magazine Logo

Ribat is a word of Arabic origin that means to stand guard along the borders to prevent
enemy attacks as seen in Figure 4 (Ribat Magazine, 2024).

RIBAT

DERGISI

“Ailenin Tum Fertlerine Bir Mektep"

Figure 4. Ribat Magazine Logo

The name Geng Yorum has a simple but general message that can be interpreted as the
interpretation of young people (Gen¢ Yorum Magazine Name Logo, 2024).

\
encijorum

AYLIK AKTUEL GENCLIK DERGISI

Figure 5. Geng¢ Yorum Magazine Logo

Analyzing the names of the magazines, it is simple to see that three of the five magazines
directly express a global meaning and goal. Considering the simple meanings of Ribat and Geng
Yorum magazines, we can interpret them as emphasizing a global perspective.

When the word Islamophobia is searched on the website of Altinoluk magazine, a total of 47
items are found. Yeni Diinya magazine found 3 items, Ribat magazine found 16, and Gen¢ Yorum
magazine found 14. No publications on the word Islamophobia were found in Yedi Kita magazine.

According to Saeed, visual sources serve as an excellent method for explaining theories of
media representation (Saeed, 2008). The Altinoluk magazine publishes more intensively on issues
related to Islamophobia than other magazines. It even seems to have made Islamophobia a cover
issue in its publications. The covers of the June and July 1987 issues of Altinoluk show the
relationship between Islam and society with the expressions “An Islamic Environment for Living
Islam” (Altinoluk Magazine, 1987b) and “The European Community and Islam” (Altinoluk magazine,
1987¢) . As shown in Table 1, figures 1 and 2, one cover conveys a message with an image of a
mosque wedged between high-rise buildings, resembling a minaret in silhouette. On the other
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cover, a Turkish flag in the shape of a question markin Europe, symbolized by the flags of European
countries, draws attention.

As seen Table 1, Figure 3, on the cover of its 110th issue, the magazine targeted the NATO
organization. With the expression “NATO is a Threat to Islam” (Altinoluk Magazine, 1995a), the
magazine accuses the organization of being anti-Islamic. In Table 1, figure 4, in the October 1993
issue of Altinoluk, with the cover story “Islam"l Vuran Yaftalar (Labels Shooting Islam) (Altinoluk
Magazine, 1993), the magazine wanted to express that the West accuses Islam of fundamentalism,
panislamism and radicalism and tries to discredit Islam in the eyes of societies and humanity.

Inits publications and magazine covers, Altinoluk also puts the oppressed geographies of the
Islamic world on the agenda. In Table 1, figure 5 (Altinoluk Magazine, 1995d), figure 6 (Altinoluk
Magazine, 1995¢) and figure 7 (Altinoluk Magazine, 1995) the covers were devoted to the wars in
Chechnya and Bosnia, which were in the midst of a great war and victimization at the time. The
photographs of soldiers prostrating themselves in prayer on the June cover, a veiled woman in
difficulty on the July issue, and a veiled Muslim woman crying beside her children with tears on the
August issue convey the magazine's intended message to both the West and the East.

The 11thissue of the magazine in January 1987 was published with the cover “Seytan Hizbinde
Telas” as seen in Table 1, figure 8 (Altinoluk Magazine, 1987a). The cover featured a selection of
news headlines cut from newspaper clippings, along with terms such as the Koran Course and the
headscarf, both of which are elements of Islam. These elements were linked to the concept of
reactionism, a concept mentioned in another newspaper clipping, to suggest that the intended
message was not accurate.

In the December 1990 issue, the expression “Enmity against Islam’ as seen in Table 1, figure
9 (Altinoluk Magazine, 1990) was used on the cover and a cover photograph of a prayer rug with a
turban and traces of blood dripping on it was used to express to readers that Islam was being
attacked. The March 1992 cover of the magazine featured Algeria in Table 1 figure 10 (Altinoluk
Magazine, 1992), , while the May 1991 issue featured the cover of Captive Turkish provinces in Asia
in Table 1 figure 11 (Altinoluk Magazine, 1991).

Table 1. Altinoluk Magazine Covers

Figure Cover Explanation Figure Cover Explanation
AVRUPA rgPLULUGU Islami yasomaok ici.
e Altinoluk e g Altinoluk
Magazine \1 || Magazine
Figure 1 Cover, Issue 17, | Figure 2 N ' ‘. Cover, Issue 16,
July 1987 i) i June 1987
!
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Bat: Islam1a Savagwor
ﬁ\/:tlnol%lk iSLAM'I ,:;:tmolt'Jk
. agazine . VURAN agazine
F F
igure 3 Cover, Issue 'gure 4 Cover, Issue 92,
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Cover, Issue 73,
March 1992

Figure 11

Altinoluk
Magazine
Cover, Issue 63,
December 1991

The Geng¢ Yorum magazine has chosen Islamophobia as its cover subject and has shared the
solution with its readers, asserting that "True Islamis the solution." The cover presents the crescent
moon, widely accepted as the symbol of Islam, against a cloudy blue sky, informing readers that
the magazine contains articles on the subject. The 126th issue of the magazine published this cover
in February 2015, as shown in Table 2 figure 1 (Gen¢ Yorum Magazine, 2015).

Inthe January 2021issue, it is understood that the magazine wants to give a global message,
albeit indirectly, with the expressions “Global Criminal Complaint, Call for Remorse”, with the world

on its palms and a sunrise on its side as seen in Table 2 figure 2 (Gen¢ Yorum Magazine, 2021).

Table 2. Genc Yorum Magazine Covers

Figure 1

126, February
2015

Figure 2

Figure Cover Explanation Figure Cover Explanation
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Cover, Issue 197
January 2021.
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Although Yeni Diinya magazine engages its audience with publications centered on Islam and
Sufism, it notably lacks a comprehensive study addressing Islamophobia. In contrast, Ribat
magazine, in its 456th issue from December 2020, presents the statement “The West's View of
Religion and Prophet,” accompanied by images of mosques depicted on a world map, as illustrated
in Figure 6 (Ribat Magazine, 2020).

It is significant to observe that Yeni Diinya, a magazine originating from Kayseri in Anatolia,
lacks a cover story addressing Islamophobia, despite the pervasive attacks and insults directed at
the Quran and the revered figure of the Prophet Muhammad (pbuh), the Prophet of Islam,
occurring globally, particularly in Europe.

iBAT

At i Porturve B oty

Figure 6. Ribat Magazine Cover

Although Yedi Kita magazine does not have a publication in which Islamophobia is
mentioned, it is seen that the magazine shares historical situations and events from different parts
of the Islamic geography with its readers at various times. The magazine, which publishes content
on Islamic and Turkish culture and history, almost never uses terms of Islamophobia, particularly
Islamophobia, anti-Islam, or Islamic hostility.

In the 136th issue of 2019, “Bahadir from Turkistan with Hijaz Medal” in Table 3 figure 4 (Yedi
Kita Magazine, 2019), in June 2021, “East India Troupe” in Table 3 figure 3 (Yedi Kita Magazine, 2021a),
in the 159th issue in November 2021, “Belgrade, the Steel Lock of Europe” in Table 3 figure 2
(YediKita Magazine Issue 159 Cover Image, 2021) and in the 164th issue in April 2022, “Muslim Sicily”
in Table 3 figure 1 (Yedi Kita Magazine, 2022).

It is seen that Yedi Kita Magazine put its finger on the problems and troubles experienced in
the Islamic world with the cover topics of Crimea in May 2014, 69th issue in Table 3 figure 7 (Yedi
Kita Magazine, 2014), Algeria in April 2015, 8oth issue in Table 3 figure 5 (Yedi Kita Magazine, 2015)
and Palestine in August 2016, 96th issue in Table 3 figure 6 (Yedi Kita Magazine, 2016).

Except for the issue where Algeria is the cover story as seen in Table 3 figure 5, the contents
of all the Magazines can be accessed on the Yedi Kita Magazine's website. It is not known whether
the reason for not being able to access this issue, although all issues of the Magazine are accessible,
is due to a technical reason or another reason.



MEDIAD

Journal of Media and Religion Studies

Miicahit Sami KUCUKTIGLI

Table 3. Yedi Kita Magazine Covers

Figure Cover Explanation Figure Cover Explanation
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MUsLOMAN] | YedKa Magazine
SiciLYA Magazine Cover,
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] DisT \\ 8 Magazine .
Figure 3 MPANYAST IS Figure 4 Cover, Issue
’ 136, December
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Figure 5 Magazine Figure 6 ' SONU &
Cover, Issue Cover, Issue 96,
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. Magazine
Figure 7
Cover, Issue 69,
May 2014

The visual analysis of the Magazines' covers reveals a predominant use of images depicting

poverty and war. The cover scans and analyzes of the Magazines were revealed by conducting

retrospective research one by one.

Apart from this study, the publications obtained by typing the word Islamophobia into the

search buttons of the websites of the Magazines were analyzed using content analysis and

frequency tables using Maxqda 2020 statistical program. We scanned the expressions of anti-
Islamism in the magazines that did not contain the term "Islamophobia." ed. We scanned the
magazines for the expression "Islam Enmity," which may have the same meaning as Anti-Islamism,
and analyzed the publications obtained.

Using various models with Maxqda, we analyzed the data from these three terms across all

magazines and presented the results visually.
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Graphic 1. Magazines and Islamophobia Frequencies
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When the expressions of Islam enmity, anti-Islamism and Islamophobia were typed into the
search engines of the magazines' websites, the results showed that Altinoluk magazine used the
expression Islamophobia 102 times, followed by Ribat, which used it 42 times, Yeni Diinya, which
used it 9 times, and Geng Yorum, which used it 5 times. No expression related to Islamophobia was
encountered in Yedi Kita magazine. The expression Islam enmity was encountered 5 times in Yedi
Kita magazine. Yeni Diinya and Geng Yorum magazines did not use the expression Anti-Islamism at
all, and Gen¢ Yorum magazine did not contain the expression Islam Enmity.

Code System YediKita | Ribat = YeniDinya | Altinoluk = Geng Yorum Total
Islamofobic Elements
& Cartoon
@4 Terror .
Gq Crime
@ Insult
@ Humiliation
&g Contempt
@4 Prohibition
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L]

.

Figure 7. Islamophobic Behavior Codes and Magazine Frequencies Display

When we code Islamophobic elements such as cartoons, terror, crimes, insults, humiliations,
contempt, and prohibitions, we find that the word terror has the highest frequency among them.
It can be seen that Altinoluk magazine uses this term more often than others. The size of the dot
and the darkness of the color in Figure 7 show the frequent use of the word. Used 323 times, the
term terror is followed by the terms crime (139 times), cartoon (84 times), insult (35 times),
prohibition (19 times), contempt (6 times) and humiliation (1 time).

Codesystem | Yediita | Ribat | YeniDdnya | Altnoluk | GengYorum | Total
VG GENDT i

@y Woman . L L o
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v (gg Generation
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T TOTAL 1 4

Figure 8. Gender and Generational Code Matrix Browser with Magazines
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Figure 8 shows the results of the Code Matrix Browser for magazines, gender, and
generations. Examining the results of the Code Matrix Browser, which calculates the symbol size
between gender-based codes and magazine publications, as well as between generation and
magazine publications, we can see that the majority of these publications were written by women.
Across all generations, the word "children" appears in the majority of coding publications. These
publications were mostly made in Altinoluk magazines, followed by Ribat and Geng¢ Yorum
magazines, Yeni Dinya magazines, and Yedi Kita magazines.

Graphic 2. Media and Communication Frequencies Used in Magazines and Islamophobia Publications
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In the case of magazine publications, the newspaper is the most frequently used medium for
publications containing expressions of Islamophobia, anti-Islamism or Islamophobia, with 119
expressions. Magazines come second with 95 expressions, followed by social media with 42,
television with 37, magazines with 7 and the Internet with 5. The intensive use of newspapers in
magazine publications on Islamophobia is due to the fact that this expression was used 99 times
by Altinoluk magazine. It is assumed that the term 'newspaper’ appears as an intensively used code
due to the fact that Altinoluk magazine's archive is old and its historical past, which spans half a
century, is included in our analysis.

CodeSystem . . . ... YediKita | Ribat | YeniDinya | Altinoluk | Geng Yorum Total
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Figure 9. Magazines and Oppressed Geographies Frequency Display

When the country names mentioned in the magazine publications on Islamophobia are
coded, and the magazine publications and these country names are evaluated according to the
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Code Matrix Scanner analysis, it becomes clear that the country names Palestine and Afghanistan
are used most, with very close numbers. These countries are followed by Arakan, Bosnia, Myanmar,
Central Asia, Kashmir, Chechnya, Uighur and Moro. The most striking situation here is that of the
Uyghur Turks. While there are many publications on Islamophobia in the media about Uyghur Turks,
it is significant that only two publications on this topic in the magazines we have included in our
research are in Altinoluk magazine and there are no publications or articles on this topic in other
magazines.
Code System YediKita = Ribat = YeniDinya = Altinoluk = Geng Yorum Total
v Gy People with Ideclogies
@g Liberal
Eg Communist
&4 Sodialist
@4 Capitalist
Eg Atheist
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Figure 10. Frequency Display of Ideology Members Used in Magazine Publications

The broadcasts most frequently use communist (45 times) and socialist (26 times) concept
codes. The fact that both expressions reject religions and religious structures, including Islam, has
led to their frequent use in these publications. We determined that the liberal or capitalist
perspective, which is more tolerant of all religions, including Islam, than communism and its
derivative ideologies, used these expressions a total of 28 times.

Graphic 3. Frequency of Magazines and Islamic Values
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When the terms related to Islamophobia in publications containing Islamophobia are coded
as “Quran” when the incident of burning the Quran is considered, when cartoon drawings aimed
at humiliating our Prophet Muhammad are coded as “Hz. Muhammed” and “our prophet”, when
the headscarf that women cover their heads are coded as “headscarf” and “turban”, when men's
beards are coded as “beard” and when the ban on the call to prayer is coded as “adhan” (call to
prayer); it is seen that the code with the highest frequency is “headscarf”. This code, which has a
total frequency of 113, is followed by the codes Hz. Muhammed with 54, Adhan with 20, Beard with
8 and Quran with 4. It has been determined that the Islamophobic behavior of Quran burning,
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which has recently intensified in Europe, has not been sufficiently covered in magazine
publications.
CodeSystem ~ YediKita | Ribat | YeniDinya = Altnoluk = Geng Yorum Total
v (@4 Countries and Continents ;
SRR | | |
(@4 European Union . . : @] .
(g Asia : .
(G g Africa |
@ 1America . . ®
@ g Turkiye . . @
3 Total - :

Figure 11. Magazines and Country Continent Frequency Display

When the matrix of countries and continents mentioned in magazine publications is analyzed
with the code matrix scanner, it is seen that the European Union is the most frequently used
frequency, followed by Tiirkiye, America, Asia, Great Britain, and Africa. The code defined here as
the European Union also includes the sub-codes Europe, Sweden, Denmark, France, France,
Germany and the Netherlands.

The Maxqda program transcribes the details of the Interactive Citation Matrix in Figure 10 to
produce an 831-page report. Due to space constraints, we cannot publish this report here.
However, this analysis has led to the intense emergence of Tiirkiye. Upon detailed examination of
the report, we find that Tirkiye has experienced Islamophobia at a high frequency, aligning with
the definition of a country that experienced Islamophobia prior to two millennia and struggled with
it after that period.

Graphic 4. Code Matrix Scanner Findings Across Time and Media in Magazine Publications
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The code relationship browser visualizes the intersections of codes within a single document
or group of documents in our research. This allows us to identify connections and relationships
between codes.

When examining the intersections between codes, time, and media using the code
relationship browser, we found that the "social media" code intersected once with the “2000s”
code, 15 times with the "newspaper" code, and twice with the "television" code. For the “1900s”,
the "radio" code intersected once, the "newspaper" code twice, and the "television" code once.
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Based on these findings, we conclude that magazine publications, especially in recent times, have
not significantly addressed the numerous Islamophobic incidents that occur in new media and on
the Internet, resulting in a lack of substantive publications on the topic.

Table 4. Country/Continent and Islamic Values Code Relationships Scanner Findings

Code System Koran | Hz. Muhammad Headscarf Beard | Adhan
Britain o] o] 1 0 (o]
European Union 1 1 1 1 1
Asia 0 0 0 (o] 0
Africa 0 0 0 (o] 0
America o] o] 0 0 o]
Tirkiye 0 0 1 0 1

Looking at Table 4, which shows whether there is a relationship between codes in the code
relationship scanner (1 indicates the presence of a relationship, o indicates the absence of a
relationship), we see that there is a relationship between Great Britain (including Australia, New
Zealand, England) and only the headscarf among countries and Islamophobic situations, while
there is a relationship between the European Union and all Islamophobic situations. While there is
no relationship between Islamophobic situations in Asia, Africa and America, there is a relationship
between Tiirkiye and headscarf and adhan situations.
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Figure 12. Findings of the Single Case Model of Altinoluk Magazine
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Figure 12 shows the analysis result of the 20 most used codes in Altinoluk magazine according
to the Single Case Model. Accordingly, the frequency of use of the codes Muslim, Tirkiye and
Europe in the magazine's publications on Islamophobia is higher than the others. The line width
reflects the code frequency in the Single Case Model. These are followed by the word codes Terror
and America, respectively. The figure also shows a title from one of the magazine articles related
to the codes.

In the articles on Islamophobia, the word "Muslim" appeared 1081 times. The magazine most
frequently used the word "Muslim" in conjunction with the concept of Islamophobia. The article
titles "Islamophobia: Dirty and Dark Instrument of Global Powers" and "Crescent and Turban Still
Under the Lion's Claw" in Figure 12 both use the word Muslim.

The magazine frequently used the word Tirkiye in its articles on Islamophobia, with a
frequency value of 779. The magazine's agenda includes Tirkiye because it is the most active
country in the fight against Islamophobia and has experienced Islamophobic incidents prior to the
2000s. Figure 12 includes the article title "The End of the Unipolar Order".

The third most-used word in the Altinoluk magazine was Europe. In the magazine's articles
on Islamophobia, the concept of Europe appeared 411 times. In addition to this word code, the
names of various European countries also appeared in publications at lower frequencies, as
illustrated in Figure 12. Figure 11 shows the article title of the European magazine, "Europe Discusses
How Much Islam Should Be."

Figure 11 shares the word codes with the highest frequencies in the magazine's articles on
Islamophobia and the sample news title they appear in.
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Figure 13. Ribat Magazine Single Case Model Findings
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When Ribat magazine is examined according to the Single Case Model, it will be seen that
the most frequently used word code, like Altinoluk magazine, is Muslim. This is followed by the
word codes Europe, Young, America, Islamophobia and Terror, respectively. The distribution of
word codes according to the single case model of Ribat magazine is similar to Altinoluk magazine,
but the word code Tirkiye is at the bottom in terms of frequency in this magazine. It is seen that
Europe and America are at the top in both magazines. In Figure 13, the title of the magazine article
in which the word Muslim is used with the highest frequency (240) in Ribat magazine is “Racist
Structure in the French Police”.

The other most frequently used word is Europe. The magazine draws attention to
Islamophobia in its article 'Rising racism in the West', in which the word Europe is used.

The wounded
News Comment European spirit and Charlie Hadbo Attack
\ antilslamism and Islamophobia

@ ‘Which Europe?
urnal (13)

Germany (15)
America (17)
h‘-‘_-_‘_‘_-_‘—“—'—-_
Q & o
The wounded
European spirit and France (18)
anti-Islamism

Turkiye (19) .

Geng Yorum

¢ . . Looking at
| am against offensive Islam cp:ho bia
cartoons / through the
Terror (27) Window of

\ @ Revelation

¢ Muslim (98)
Cartoon (30) \ Youth [38\
Charlie Hadbo Attack
and Islamophobla ¢

| am against offensive 16 years for young

cartoons people and young people

]

Europe (147)

Figure 14. Gen¢ Yorum Magazine Single Case Model Findings

When we look at the situation that emerged with the 10 most frequently used codes in the
single case model of Gen¢ Yorum magazine, it is seen that the most frequently used word code is
Europe, followed by the word codes Muslim, Young, Cartoon, Terror, Tirkiye, France, America,
Germany and magazine, respectively.
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Figure 15. Yeni Diinya Magazine Single Case Model Findings

When we look at the single case model of the Yeni Diinya magazine, it is seen that the word
code with the highest frequency in the table formed by the 5 most coded codes is the expression

Muslim, as in other magazines. The word codes that follow this word code in order are Europe, Hz.
Muhammad, Terror and Islamophobia.
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Figure 16. Yedi Kita Magazine Single Case Model Findings
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Yedi Kita magazine is the only magazine that does not contain a word related to
Islamophobia. Our research includes articles that correspond to hostility towards Islam in this
context. Examining the results of the single case model using the coding created within this
framework reveals that the most frequently occurring word codes are those related to hostility
towards Islam, Europe, France, newspapers, and cartoons.

The expression hostility towards Islam, which is repeated five times, is shown in Figure 15 as
“diplomatic success in the play insulting the Prophet”. The words newspaper, Europe, France also
appear in the articles titled “Defending the Sultan” and “Opera Insulting the Fatih” with a
frequency value of 5.

In Figure 15, it is seen that the expression cartoon is also used in the article titled “Defending
the Sultan” with a frequency value of 4.
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Figure 17. Altinoluk Magazine Single Case Model Code Hierarchy Frequency Findings

Figure 17 shows the Altinoluk magazine single case model code hierarchy table with
frequency values. In this table, the codes are shown by the program in the context of the code
0 hierarchy and with frequency values. The code hierarchy in this analysis is similar to other
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magazines, only the frequency values differ or some coded words are not found in their own
publications.
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Figure 18. Two Case Model Findings Between Altinoluk and All Other Magazines

Figure 18 shows the analysis of the two-case model based on the comparison of the
magazines. Consequently, we can identify the common and non-common codes within the
magazines. When we take the Altinoluk magazine on one side of the model, since it has more
publications than the other magazines, and all the publications of Yedi Kita, Gen¢ Yorum, Ribat, and
Yeni Diinya magazines, which are the subjects of our research, on the other side, under the title of
“Other Magazines," it turns out that the codes in the Altinoluk magazine that are not in the other
magazines are China, Communist, Atheist, Radio, and Quran.
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Figure 19. Findings of Two Case Models Between Ribat and Gen¢ Yorum Magazine
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When the Two Case Model table is examined between the magazines Ribat and Gen¢ Yorum,
which have similar numbers in terms of coding frequencies, it is revealed that there are only
magazine and old codes in Geng Yorum but not in Ribat; while there are ten different codes in Ribat
but not in Gen¢ Yorum such as Islamophobia, Adhan, Central Asia, Arakan, Islamophobia,
Capitalism, prohibition, Bosnia, socialist, capitalist.
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Figure 20. Code Co-occurrence Model Overlapping Codes Analysis

When we determine the minimum number of co-occurrences as 10 and create the model
based on the line width that reflects the frequency of co-occurrences, Figure 20 presents the result.
Figure 20 reveals the overlap model between all codes, yielding a mixed image; however, a simpler
and more understandable analysis emerges (Figure 21) when we create a second model with a
minimum number of co-occurrences set at 50. This analysis reveals a strong relationship between
Muslims and Europe in the context of five magazines' publications on Islamophobia, and similarly,
a strong relationship emerges between Europe and Turkiye.
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Figure 21. Code Co-occurrence Model Overlapping Codes Analysis
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Figure 22. Word Cloud of Magazine Publications on Islamophobia

Figure 22 shows the word cloud created by the Maxqda 2020 statistical program for the 200
most used words in the Islamophobia publications that are the subject of our research among all

magazines. According to the Word Cloud, the most used word is Islam, followed by the words
Tirkiye, Europe, Muslim, West, and USA.
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While the leader of the far-right |slamophobic neo-
fascist Freedom Party inthe Netherlands, Ceert
‘Wilders, bases almost 2l of his palicy on hostility
towards Turks and Islam and attacks Turkey with
harshrhetoric, Prime Minister Mark Hmtg,ﬁm'mthe
ruling People's Party for | readama}i Democracy
s competing with Wilders in his hostility towards
Turkey. ¢

Indiz, whose population reached 1 billion 425
millizn 25 of April 2023 and surpassed Ching 25 the
world's most populous country, stands out as2
country where the most advanced examples of
Islamophobiz and fascism are experienced,
especlally under the Narendz Modi administration.

a
Haostillity Towards Islam{6g)

0

The statement of Deen Muhammad, the

son of Elijzh Muhammad, to whom maore
than 1 million black Muslimes are devoted,
that the viskon of the first founders of

and regard them as enemies.

Of course, there were those whose hearts beat
for evil, suchas the Islamophobic French
Charlle Hebdo rag, which supposedly joked,
"pedon't evenneed to send tanks," and the
Israell réhhi wha spewed his hatred over the
earthquake, s&ﬁng, "Cod ks cleansing lsrael's
enemies." <]

America s the same 25 our vislon within
the Islamic sphere, or the case of the
Muslim reader wha sent 2 letter to 2
local newspaper in protest of the
Islamophobia that emerged in the media

There ts 2 big statue in Rusguk Hirriyet Square. It points to
the Russian side. It supposedly symbolizes that freedom
and goodness will come from there. Infront of this statue,
there are twa lions on the right and left. One of themhas an
Ottoman Fez and an Islamic flag under its paws. Itisthe

after the Oklahoma bombing, are
notewaorthy.

mast concrete example of the oppressed Turks and
enemies of lslam. Bulgarians have been inststing onthe
theme of hostility towards the Turks for 40 years.

Figure 23. Coded Section Based Code-Subcode Section Model for Altinoluk and Ribat Magazines
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Figure 23 shows the coded section-based code sub-code section model scheme of how often
the relevant codes occur in all documents in the publications of Altinoluk and Ribat magazine,
which use the concept of Islamophobia the most. Figure 23 presents the incidents in which
Islamophobia, primarily Islamophobia and its synonyms Islamophobia and Islamophobia, were
mentioned in the Altinoluk and Ribat magazine, which use the concept of Islamophobia the most.

Conclusion

Our research on the websites of Altinoluk, Ribat, Yeni Diinya, Yedi Kita and Gen¢ Yorum
magazines in the digital environment identified publications and articles related to Islamophobia.
We found that the religious groups we studied, which are prominent in Tirkiye with their
institutions and media outlets, have embraced the digital transformation in magazine publishing
and to this day publish all magazine issues online. We found that religious groups regularly and
periodically share their magazine issues with their readers in a digital environment, either for a fee
or for free.

We used the statistics programme Maxqda to look at the results of typing 'lslamophobia’,
'Islamophobia’ and 'anti-Islamism' into the magazines' search engines. The results showed that the
magazine Altinoluk, which is published by the Naksi religious group, has the most publications. The
magazine Yedi Kita, which is published by the Suleymanci Religious Group, has the fewest
publications.

It was determined that Yedi Kita magazine does not use the term Islamophobia in any of its
publications. Despite numerous incidents of Islamophobia in Europe in recent times, the magazine
did not publish any articles on this subject. The magazine's history-themed nature should be
considered in this. We included the magazine in our research because its publications express
hostility towards Islam. We were able to identify only a few articles in this context.

Gen¢ Yorum was the only magazine that used the expression Islamophobia in large fonts on
its cover. The magazine, emphasizing true Islam as the solution by sharing it with its readers in
bolder and larger fonts on its cover, consistently published articles related to the subject in its
content.

The research revealed a strong link between the term of Islamophobia and the terms and
codes of Europe. The magazines evaluated their publications on Islamophobia by comparing them
with events that took place in Europe. It also emerged from the magazines' publications that
Islamophobia is a global problem. Our research is in line with Kawtar and Carmen's research as it
mentions different countries, especially in Europe and globally, that are struggling with
Islamophobia (Inman et al., 2012). Furthermore, our research shows that the term Muslim is one of
the most frequently used terms in publications, a significant finding as it is directly related to the
meaning of Islamophobia. The research also revealed the terms headscarf and cartoons, leading to
the conclusion that these topics were the focus of the magazines' publications.

The two case model revealed that only the Altinoluk magazine regarding Islamophobia used
the word "Quran" concerning Islamophobia. Especially in Europe, burning the Quran has recently
attracted attention as an Islamophobic behavior. Interestingly, no publications on Islamophobia in
magazines other than Altinoluk explore this topic.



Miicahit Sami KUCUKTIGLI

The West attempts to combine the terms of Islam and terror. Magazines publishing on
Islamophobia have demonstrated that they combine the terms of Islamophobia and terror to
address this issue. Particularly in the publications of Altinoluk magazine, the conclusion that
Islamophobia is an act of terror has emerged.

Magazines that focus on Islamophobia tend to focus more on women than on men, and on
children more than on the young and old. While the headscarf bans have made the presence of
Islamophobia in women more evident, the idea that Islamophobia and lack of faith will occur in
future generations has also led to the frequent use of the concept of child in publications. The
results of Inman and his friends' research (Inman et al., 2012) align with the emergence of the terms
of child and Islamophobia in our study. Publications, particularly Altinoluk magazine, reveal the
prevalence of this situation.

No publications with Islamophobia content have been found in magazines regarding the
Uyghur Turks, where Islamophobia has been experienced very intensely for years. The Altinoluk
magazine only used the terms Uyghur Turks and Islamophobia twice. We believe it would be
significant to highlight the sensitivity towards Palestine and Afghanistan in publications about
Uyghur Turks and their problems and Islamophobia. It was observed that the terms China, Atheist
and Communist were not used in publications about Islamophobia in all of the magazines we
included in our research, except for the Altinoluk magazine.

When examining the relationship between Islamophobia and political ideologies, the terms
communism and socialism appeared in the majority of publications. Both ideologies appear to be
in opposition to Islam and irreligion, suggesting a parallel situation. We found fewer publications
using liberalism and capitalism, which appear to be relatively more moderate to Islam, than
communism and socialism.

It was determined that in all of the Islamophobia publications of the magazines, no intensive
study was carried out against the publications on Islamophobia in the New Media. It has been
observed that the publications of the magazines on Islamophobia do not have sufficient sensitivity
in addressing many Islamophobic behaviours that are widely seen especially in social media.
However, today, social media feeds young people and children.

Although there is an undeniable need for magazines to educate their readers about
combating Islamophobia, our research reveals the lack of comprehensive publications on this issue.
The names of the magazines mentioned in our research have a global target and are expected to
publish more actively on Islamophobia, which is discussed as a global problem. It is seen that
magazines with global names such as Yedi Kita and Yeni Diinya do not publish enough publications
and articles on Islamophobia, which is a global problem. Readers of these global names expect
these magazines to carry out more collective and intensive studies on behalf of the religious groups
they are affiliated with, within the framework of their own identities. The magazines examined in
our research not only serve the religious group they are affiliated with, but also attract readers and
followers from outside the country. It is known that Muslims and magazine readers with group and
religious affiliations, especially in Europe, will want to see the publications of magazines they read
with them while struggling against Islamophobia, of which they are also victims. All the magazines
we analysed in our research function as the media platform of a particular religious group. Despite
their international connections, the fact that these magazines do not publish in English is an



Islamophobia Agenda in Islamist Magazines in Tiirkiye: A Content Analysis

important deficiency in the fight against Islamophobia. It is a fact that articles and publications in a
language other than Turkish should respond or react to Islamophobia, given that they are largely
of foreign origin. The magazines exhibit a content that deviates significantly from this reality.

Charlie Hebdo, Europe's most popular humor magazine, has brought Islamophobia to the
forefront of our discourse by publishing a cartoon about our Prophet. Despite all the provocative
publications of Islamophobic magazines, it is seen that magazines published in Tirkiye give or try
to give rational answers. We can easily say that our research does not support Widiawati's
(Widiawati, 2020, p. 173) definition of global radicalization in the media. No evidence of terrorism
or vandalism against Islamophobic individuals was found in any of the magazines included in our
research.

Most of the structures and organizations fighting against Islam are of Western origin. In our
research, we analyzed the magazines of the religious groups we included in our sample. We should
also investigate how much space the Diyanet Magazine, which has been the publication organ of
the Presidency of Religious Affairs for many years, devotes to Islamophobia. We can complete this
research by conducting another study on the extent to which Islamophobia is covered in the
publications and magazines of religious groups in Europe and America.
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Tiirkiye'deki islamci Dergilerde islamofobi Giindemi: Bir icerik Analizi
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Genisletilmis Ozet

Giris

islamofobi’ye karsi Tiirkiye’de var olan dini gruplarin kendi yayin organlari olan dergilerde
nasil bir propagandaile karsilik verdikleri, iletisim arastirmalari ve dinin temsili anlaminda énemlidir.

Dini gruplar, propaganda araci olarak gazete, radyo, TV ve dergileri kullanmaktadir. Dini gruplarin
20. ylizyilda en fazla kullandiklari iletisim aracinin dergi oldugu séylenebilir.

1980 sonrasinda alternatif bir toplumsal, ekonomik ve siyasal sistem olusturmayi hedefleyen
cok sayida dergi yayinlandigi sdylenebilir. Diger yandan internetin, dini gruplar basta olmak lzere
devlet disi aktorlere daha bliyiik kitleler ile bulusma sansi verdigi gériilmistir. Bu baglamda web
tabanl dijital iletisim, dini gruplar icin etkili bir mekan olusturma ortami saglamaktadir. Tim bu
kurumsal yapilarin izleyici ve dinleyicisinin takipciye dontstigi dijital cagda, dini gruplarin internet
hesaplarinin varligi s6z konusudur.

islamcr camiada farkl etkinliklere sahip pek cok dini grup (Naksiler, Nurcular, Siilleymancilar)
varlik géstermektedir. Yahyali Hasan Efendi ¢izgisi Safa Vakfi ve Yeni Diinya dergisiyle Kayseri sehri
merkez olmak lizere ¢alismalarina devam ettigi bilinmektedir. Abdullah Blyiik, Ribat dergisi ile
grubunu farklilastirmistir. Abdullah Biyiik’in himayesinde Ribat dergisi 1982 yilinda yayin hayatina
baslamis olup yaymn hayatina devam etmektedir. Diger yandan Erenkdy dini grubu himayesinde
Altinoluk dergisi 1986 Mart ayinda ilk sayisini ¢ikarmistir. Derginin basyazarligini, Osman Nuri Topbas
yapmaktadir. Cumbhuriyetle birlikte ortaya ¢ikan ve etkileri bugiin de bir sekilde devam eden
akimlarin basinda hig stiphesiz Nurculuk gelmektedir. Gen¢ Yorum Dergisi, Nurculugun énemli bir
kolu olan Yeni Asya grubuna aittir. Glnimizde faaliyet gosteren diger bir dini grup
Stileymancilardir. Sileymancilara ait olan Yedi Kita dergisi, tarihi ve kdiltiirel konulari isleyen bir
dergidir.

Arastirmanin Onemi, Hipotezi, Yéntem ve Simirliliklari

Arastirma, islam’a saldinlarin cok yogun oldugu bir dénemde islam adina yola ¢iktigini ifade
eden islami dini gruplarin bu karsitlk ve diismanliklar ile ne dl¢iide miicadele ettiginin ortaya
¢ikartilmasi bakimindan énemlidir.

*Dr. Ogr. Uyesi, Selcuk Universitesi, e-mail: mucahit.kucuktigli@selcuk.edu.tr, orcid.org/0000-0001-5021-7361, Konya,
Tirkiye
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Arastirmanin hipotezi, tarihi olarak cok biiyiik gecmise sahip islam diismanligi ve son dénem
adlandirmasiyla islamofobi ile miicadele kapsaminda arastirmaya dahil edilen islam inanci ile
yakindan ilgili dini gruplara ait dergilerin dijital icerikteki yayin ve makaleler ile yogun calistiklaridir.

Bu calismada asagidaki arastirma problemlerine cevaplar aranmistir:

1. Dergiler islamofobi ile ilgili ne kadar yayin yapmistir?

2. Enfazla hangi dergi islamofobi ile ilgili yayin yapmustir?

3. Dergilerin bu yayinlari arasinda fark var midir?

4. Dergilerin bu yayinlarinda en fazla kullanilan kelimeler nelerdir?

Arastirmada, belirli bir etkinligin niteligini ortaya koyabilmek i¢in nitel ydntem kullanilmustir.
Arastirmada Erenkdy Cemaatine ait Altinoluk dergisi, Stleymancilara ait Yedi Kita dergisi, Kayseri
Yahyali Cemaatine ait Yeni Diinya Dergisi, Konya merkezli Ribat dergisi ve Yeni Asya Nur cemaatine
ait Gen¢ Yorum dergileri gdsterge bilimsel analiz metodu ve icerik analizi ile incelenmistir

Veri analizi asamasinda Maxqgda 2020 istatistik programi kullanilmistir. Arastirmada konu ile
ilgili olan belirli kodlar belirlenmis ve arastirmaya dahil edilmistir.

Arastirmada verilerin toplanmasinda 6zellikle Altinoluk ve Ribat dergileri icin yillik abonelik
lcreti 6denerek verilere ancak ulasilmistir. Biitiin dergilerin ilk sayilarindan son sayilarina kadar
tamami analiz edilmistir.

Arastirma, s6z konusu dergiler ve bu dergilerde yer alan makaleler ile sinirlidir. Daha derinlikli
analiz yapilabilmesi icin dergilerin ait oldugu gruplarin farkli internet siteleri ve sosyal medya
uygulamalarinin da arastirilmasi gerekmektedir ki bundan sonraki ¢alismalar icin bu mecralar dnemli
hale gelmektedir. S6z konusu sitelerde pek ¢ok farkli dilde onlarca Gcretsiz kitap bulunmaktadir. Bu
kitaplarin detayh bir analize tabi tutulmasi yerinde olacaktir. Arastirmada ayrica Tirkiye icinde
meydana gelmis islamofobi ile ilgili tartisma ve konular mevzu edilmemistir. Arastirmada, Avrupa
ve Amerika merkezli, Tiirkiye disginda mevzubahis olan islamofobi ile ilgili glindem ve tartismalar
lzerinde yogunlasiimistir.

Bulgular

Dergilerin isimlerinin Tirkiye sinirlarini asan bir icerik arz ettigi gorilmustir. Altinoluk
dergisinin ismi, Kabe’nin st késesinde yer alan tarihi oluktan almistir. Dergi, biitiin Mislimanlarin
Kabe’nin etrafinda bir araya gelmesi ve orada immet ufkunun olusmasi diistincesinden yola ¢ikarak
“Altinoluk’ta bulusalim” sloganiyla mekanlastirilmistir. Yedi Kita dergi ismi diinyanin mevcut kita
sayisina isaret etmektedir. Yeni Diinya ismi de anlasilacagi izere global anlamda yeni bir diinyaya
isaret etmektedir. Ribat, diisman saldirilarini 6nlemek icin sinir boylarinda nébet tutmak anlaminda
Arapca kokenli bir kelime olarak dikkat ¢ekerken, Gen¢ Yorum ismi ise genglerin yorumu anlamina
gelecek basit ama genel bir mesaja sahiptir. Dergi isimlerinin analizi yapildig§inda bes dergiden
Gcliniin dogrudan global bir anlam ve hedef ifade ettigi kolayca anlasilmaktadir. Ribat ve Gen¢
Yorum dergilerini de yalin anlamlari ile diistiniirsek bu dergi isimleri de global bir bakis agisina vurgu
yaptiklari yorumu ortaya ¢ikabilir.

Altinoluk dergisi internet sitesinde islamofobi kelimesi arama yapildiginda toplam 47 icerige
ulagiimaktadir. Yeni Diinya dergisinde 3 icerige ulasilirken bu rakam Ribat dergisinde 16, Gen¢ Yorum
dergisinde 14 olmaktadir. Yedi Kita dergisinde islamofobi kelimesi ile ilgili herhangi bir yayina rast
gelinmemistir.
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Dergilerin kapak gorsel analizleri yapildiginda yokluk ve savas goértintilerinin ¢ogunlukla
kullanildig1 gériilmektedir. islamofobi kelimesinin dergilerin ait olduklari internet siteleri arama
butonlarina yazilmasiile elde edilen yayinlar icerik analizi ve frekans tablolart Maxgqda 2020 istatistik
programi kullanilarak analiz edilmistir. islamofobi ifadesinin bulunmadig dergilerde islam karsithg
ve islam diismanhg ifadeleri taranmistir ve elde edilen veriler analiz edilmistir.

Dergilerin islamofobi, islam diismanligi ve islam karsithgi ifadeleri, dergilerin internet siteleri
arama motorlarinda yazildiginda ¢ikan sonuclara goére en fazla islamofobi ifadesini 102 defa
Altinoluk dergisinin kullandig1 gorilirken bunu sirasiyla 42 kez kullanan Ribat, 9 kez kullanan Yeni
Diinya, 5 kez kullanan Gen¢ Yorum dergileri takip etmektedir. Yedi Kita dergisinde islamofobi ile ilgili
bir ifadeye rastlaniimamustir.

islamofobik davranislar, karikatiir, terér, sug, hakaret, kiiciik diisiirme, asagilama, yasaklama
olarak kodlama yapildiginda bu kodlardan terdér ifadesinin en fazla frekansa sahip kelime oldugu
goriilmektedir. Bu kavramin en fazla Altinoluk dergisi tarafindan kullanildigr gérilmektedir.

Cinsiyete dayal kodlar ile dergi yayinlari arasinda ayrica nesil ile dergi yaymnlar arasinda
sembol buyUkliglu hesaplamasi ile kod matris tarayicisi sonuclarina bakildiginda cinsiyet
baglaminda en fazla yaymin kadinlar icin yapildigr gériliirken, nesiller arasinda ise en fazla
kodlamaya dair yayinin ¢ocuk kelimeleri ile yapildigi ortaya gikmustir.

islamofobi icerikli yayinlarda, en fazla frekansa sahip kodun “basértisi” oldugu
goriulmektedir. Toplamda 113 frekansa sahip bu kodu sirasiyla, 54 ile Hz. Muhammed, 20 ile Ezan, 8
ile Sakal ve 4 ile Kuran kodlari takip ettigi gériilmektedir.

Kod matris tarayicisi ile dergi yayinlarinda gecen iilke ve kitalar ile dergi yayinlari matrisine
bakildiginda en fazla kullanilan frekansin Avrupa Birligi oldugu gorilirken bunu Tiirkiye, Amerika,
Asya, Britanya ve Afrika’nin takip ettigi gériilmektedir.

iki Vaka Modeli dergilerin kiyaslanmasina dayanmaktadir. Altinoluk dergisinde olup diger
dergilerde bulunmayan kodlarin Cin, Komiinist, Ateist, Radyo ve Kuran oldugu ortaya ¢ikmustir.

Kod Birlikte Olusma Modeli Cakisan Kodlar analize Misliiman ile Avrupa arasinda giicli bir
iliski ve yine Avrupa ile Tiirkiye arasinda gicla bir iliski ortaya ciktigr gorilmektedir.

Arastirma Kelime Bulutuna gére en cok kullanilan kelimenin islam oldugu gériilirken bunu
Turkiye, Avrupa, Miisliiman, Bati, ABD kelimelerinin takip ettigi gériilmektedir.

Sonug

Turkiye’de kurumlari ve medya organlart ile gii¢lii olan arastirmamiza konu edindigimiz dini
gruplarin dergi yaymciliginda dijital doniisimu sagladiklari ve dergilerin bugtine kadarki sayilarinin
tamamini internette paylasima agtiklari tespit edilmistir. Dini gruplarin diizenli ve periyodik bir
bicimde dergi sayilarini okurlartile ticretli veya licretsiz olarak dijital ortamda internette paylastiklari
gorulmustdr.

Arastirmamizda islamofobi, islam Diismanhigi ve islam karsithigi terimlerinin, dergilerin arama
motorlarinda yazilmasi ile elde edilen sonuglar (izerinde Maxqda istatistik programi ile
gerceklestirilen analizler sonucunda en fazla yayina Naksi Dini Grubunun himayesinde olan Altinoluk
dergisinin sahip oldugu, en az yayina sahip olan derginin ise Stleymanci Dini Grubuna ait Yedi Kita
dergisi oldugu ortaya ¢ikmustir.
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Yedi Kita dergisinin hicbir yayininda islamofobi ifadesini kullanmadigi tespit edilmistir. Bunda
derginin tarih temali olmasinin etkisi diisiintilmelidir. islamofobi ifadesini biiyiik puntolar ile derginin
kapaginda kullanan tek dergi Gen¢ Yorum olmustur.

Bat’da islam kavrami ile terér kavrami bir araya getirilmek istenmektedir. Dergilerin
islamofobi yayinlarinda ise adeta buna bir cevap niteliginde islamofobi ile Terér kavramlarinin bir
arada kullanildigi ortaya ¢ikmistir.
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Abstract

The impact of socio-political developments on a global scale has led to an increased effectiveness of the counter-
theological perspective on religions and cultures in print and broadcast media, especially since the early modern period.
Even in regions where there has been no significant historical or religious interaction, the influence and imprint of
different religious traditions on a particular religion can be discerned. In this context, theological or religious negative
approaches to Islam in Japan can be evaluated within the framework of an influence that emerged in the West with
modernity and has its roots in Christian religious traditions. Conversely, an examination of the historical development of
Islam in Japan reveals that the country's multicultural and religiously pluralistic structure precludes the possibility of any
religious group being perceived negatively on a collective level. However, it is important to acknowledge that the process
of Western-style modernisation has occasionally led to negative cultural perceptions of other religions within Western
societies. Considering the historical development of Islam in Japan, the country's multicultural and religiously pluralistic
structure renders the collective portrayal of any religion as negative implausible. Consequently, the potential for
Islamophobia in Japan today and the grounds for the discussions around it continue in this context.

Keywords: History of Religions, Japan, Islam, Japanese Islam, Islamophobia

Japonya’da islamofobi: imkan ve Tartismalar

(o]

Diinyada sosyo-siyasi gelismelerin etkisiyle, erken modern dénemde baslayan yazili ve gérsel yayinlarin, dinlere ve
kiiltiirlere yonelik karsi-teolojik bakis agisinin etkinliginde bir artis gézlemlenmektedir. Tarihi ve dini olarak ciddi bir
etkilesimin bulunmadigi bélgelerde dahi belirli bir dine y&nelik farkli dini geleneklerin bakis agilarinin etki ve izleri
goriilebilmektedir. Bu baglamda, Japonya’da islam’a yénelik teolojik veya dini nitelikteki negatif yaklagimlar, Bat’da
modern dénemle birlikte ortaya ¢ikan ve kokleri Hristiyan dini geleneklerine dayanan bir etki cercevesinde
degerlendirilebilir. Ote yandan Islam’in Japonya’daki dinf tarihi dikkate alindiginda, {ilkenin ¢ok kiiltiirlii ve dinf cogulcu
yapisi, herhangi bir dinin varliginin kolektif anlamda olumsuz bir imaja sahip olmasini miimkiin kilmamaktadir. Bununla
birlikte tarihi sliregte Bati tipi modernlesme, beraberinde Bati kiiltliriiniin diger dinlere yonelik olumsuz-kiiltirel bakisini
da beraberinde getirmistir. Ancak islam, toplumsal dinf zeminde faaliyet alani bulmus ve Japon toplumu agisindan farkl-
olumlu dinf bir deger olarak gériilmiistiir. Giinimiizde Japonya’da islamofobi’nin imkani ve etrafindaki tartismalarin
zemininin bu baglamda siirdig (i s6ylenebilmektedir.

Anahtar Kelimeler: Dinler Tarihi, Japonya, islam, Japon islami, islamofobi

ATIF: Karaoglu, Y. & Acar, H. (2024). Islamophobia in Japan: Possibilities and controversies. Medya ve Din Arastirmalari
Dergisi (MEDIAD), Special Issue 1, p. 187-217.
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Introduction

The current estimate of the Muslim population in Japan is approximately 190,000. However,
it is anticipated that the number of Muslims visiting or residing in Japan will increase in the future.
While research has been conducted on the development of the Muslim community in Japan, there
has been limited discourse on perceptions of Islam and Muslims in Japan. (Yamagata, 2019, p.1).
The history of the Muslim community in Japan is inextricably linked to Japan's opening to the West
following the Meiji Restoration (1868) and the subsequent modernisation process, which resulted
in a significant influx of foreign individuals. Indeed, the history of the Muslim community in Japan
is inextricably linked to the broader history of Japan, which refers to its relationship with the West.
The initial cohort of Muslim immigrants was predominantly comprised of merchants. In the early
twentieth century, representatives of the Ottoman Empire and other Muslim countries (Egypt,
Iran) established diplomatic and trade relations with Japan. Following the Second World War, there
was a notable increase in the number of Muslim workers immigrating to Japan, which contributed
to the gradual growth of Muslim communities in the country. The contemporary Muslim
community in Japan is comprised of individuals from a diverse array of ethnic and national
backgrounds, including those of Indonesian, Pakistani, Bangladeshi, Turkish, and other Middle
Eastern and South Asian origin. In this regard, Japan is exhibiting an enhanced capacity for
multicultural coexistence. The term tabunka kydsei, which translates as "multicultural life", has
become a widely used term in Japanese society. The popular understanding of the term has been
largely shaped by its adoption by the government, particularly local municipalities, as a policy to
deal with the growing number of immigrants. In this context, it is perceived as an optimal state of
"coexistence" between Japanese and non-Japanese individuals within local communities (Okai &
Takahashi, 2023, p. 268).

In order to meet the religious and social needs of the Muslim community, mosques and
Islamic centres have been constructed in Japan. With regard to perceptions and attitudes towards
Islam and Muslims in Japan, there is a paucity of evidence to suggest an increase in negative
attitudes. Conversely, Japan is perceived as a welcoming environment for Muslims (Komai, 2001, p.
80). While there are occasional examples of surveillance and conservative activism, these do not
reflect specific discriminatory policies towards Muslims. While media portrayals of Muslims in Japan
are generally neutral and informative, negative perceptions do occasionally emerge as a result of
events such as terrorist attacks. However, this is not a common phenomenon in mainstream media
portrayals. (Takahashi, 2021, p. 174).

This study aims to examine perceptions of Islam in Japan in the context of historical
developments and to identify factors that contribute to the potential for Islamophobia, particularly
in the contemporary era. The study includes an examination of the position of Islam in the context
of the socio-religious dynamics of Japanese society, as well as an examination of perspectives on
other religions. Using historical and phenomenological comparative methods specific to the
discipline of the history of religions, the study analyses the perception of Islam in the socio-cultural
context of Japan and the factors that shape this perception. In this context, the study aims to
contribute to the existing literature by providing an analytical perspective and a basis for further
research on the phenomenon of Islamophobia in Japan.
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1. Muslim-Japanese Relations in Japan

During the Tokugawa period (1603-1868), Japan pursued a policy of 'national isolation’, which
effectively cut the country off from the rest of the world. Towards the conclusion of this period,
however, Japan initiated direct diplomatic negotiations with foreign countries, particularly those in
the West. Concurrently, the reopening of Japan to the international community in 1853 resulted in
the arrival of Western traders. It is thought that the Japanese were introduced to Islam during this
period through commercial interactions with India, China and Russia. They were cognizant of Islam
as a religion and its geographical reach. Nevertheless, the extant evidence pertaining to Islam in
Japan remains inconclusive. Furthermore, there is a paucity of documentation concerning the
extent and consequences of these interactions (Levent, 2020, p. 165). Conversely, some scholars
posit that Japan and Muslims may have engaged in commercial activities as early as the 8th century
AD. These contacts occurred along the renowned Silk Road, which linked the Middle East, Central
Asia and East Asia (Fathil & Fathil, 2011, p. 132).

Moreover, it had an impact on Japan's geopolitical outlook, prompting the Japanese military
to regard the Silk Road regions as a prospective buffer zone against the Russian and potentially
Chinese empires (Esenbel, 2017, p.11). The Silk Road route necessitated traversing Egypt, which was
then under Ottoman control, via the Red Sea and the Suez Canal. During their time in Egypt, the
Japanese observed the existence of mixed courts (Levent, 2020, p. 165). Since the early 1900s, the
presence of Muslim missionary activity in Japan has been limited to the individual efforts of Muslims
from various countries, especially Indian Muslim merchants. The dearth of substantial, meticulously
documented missionary activities during this era has rendered their incorporation into the historical
record a challenging endeavor (Sat, 2018, p. 115). Islam's initial penetration into Japan occurred
through diplomatic relations with Muslim countries, in addition to commercial interactions. The
initial notable documented contact transpired following the establishment of diplomatic relations
between Japan and the Ottoman Empire in the late 19th century (Anis, 1998, p.331).

1.1. First Period (1890-1947)

The Meiji period (1868-1912) was a time when Japan initiated the process of modernisation,
with significant integration of Western influences into the domestic landscape of the country in the
political, economic and social spheres (Meyer, 2022, p. 164). During this period, a number of
initiatives were launched by European missionaries with the objective of disseminating Christianity
in Japan. In addition to their religious activities, the missionaries were also engaged in commercial,
political and social pursuits. During this period, Christian missionaries instructed the Japanese in the
tenets of Shintoism, Buddhism and Confucianism from a Christian theological perspective
(Teeuwen, 2017 p. 43). The missionaries were principally active in port cities such as Nagasaki. A
pamphlet distributed in Nagasaki, entitled "Nagasaki Rumours - The Story of Satanic Doctrine", was
designed to alert the public to the increasing activities of the missionaries. This booklet identified
Islam as "the religion of Muhammad" in conjunction with Western religions (Kocalan, 2021, p. 62).
Meanwhile, the Life of the Prophet Muhammad was translated into Japanese in 1877, which
facilitated the integration of Islam into Japanese intellectual discourse (Anis, 1998, p. 331).
However, Western sources portrayed Islam as a militant religion spread by the sword, which
created prejudice against Islam (Esenbel, 2011, p. 59).
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Japan established diplomatic relations with the Ottoman Empire. Nevertheless, these
interactions were predominantly limited to the realms of politics and strategy. These relations were
shaped by the Ottoman Empire's efforts to increase its influence in Asia and Japan's desire to
pursue a balanced foreign policy against the Western powers (see Kusculu & Karaoglu, 2022). The
inaugural phase of diplomatic relations between Japan and the Ottoman Empire commenced with
the visit of Prince Komatsunomiya Akihito to Istanbul in 1887. Akihito's visit to Istanbul served to
increase the Ottoman Empire's interest in Japan and to foster a more cordial relationship between
the two countries. In 1889, Sultan Abdilhamid Il dispatched the frigate Ertugrul to Japan with the
objective of presenting a medal to the Japanese Emperor Meiji. The objective of this diplomatic
mission was to reinforce the bonds of friendship and diplomatic relations between the Ottoman
Empire and Japan. However, in September 1891, the frigate Ertugrul was sunk by a typhoon off the
coast of Wakayama Prefecture. The disaster resulted in the deaths of over 500 Ottoman sailors,
with only 69 survivors. The Japanese warships Hiei and Kongo were dispatched to retrieve the
survivors, who were subsequently conveyed back to Istanbul. The sinking of the Ertugrul
precipitated a marked intensification of relations between Japan and the Ottoman Empire,
reinforcing the bond between the two countries. In 1891, a delegation from Japan was dispatched
to Istanbul with the survivors of the incident (Levent, 2020, p.166).

The journalist B 1E X ER Shotard Noda (1868-1904), who was employed by the Jiji Shinpg,
converted to Islam as a consequence of his participation in the team that visited Istanbul. Shotard
Noda was the inaugural Japanese Muslim. He subsequently adopted the name Abdulhalim.
Additionally, he gained insight into Islamic and Ottoman history (Misawa & Akcadag, 2007, p. 98).
Nevertheless, historical evidence suggests that he repudiated his Islamic faith upon his return to
Japan in 1893, following a two-year sojourn in Istanbul. In contrast, Yamaoka Kotaro was the first
Japanese individual to undertake the pilgrimage to Mecca. He served as a Russian translator during
the Russo-Japanese War (1904-1905). Subsequently, he was commissioned by the Japanese military
authorities to undertake the pilgrimage to Mecca. At that time, he was not a Muslim. However,
while serving in Mumbai, India, he underwent a religious conversion to Islam after learning from
fellow Muslims that non-Muslims were forbidden to enter Mecca (Misawa, 2011, p. 122). A
conversion to Islam is indicative of a comprehensive understanding of the religion, including the
Five Pillars of Islam and the Six Pillars of Faith. However, Yamaoka interpreted the phrase "Allahu
Akbar", which translates as "Allah is the greatest", as "Amaterasu Omikami". This interpretation
demonstrates that Allah is identified with Shinto deities (Karaoglu, 2023, p. 176).

Tanaka Ippei, a Muslim during this period, underwent a conversion to Islam while in China
and even undertook the translation of Liu Zhi's Tianfang Zhisheng Shilu (The True Biography of the
Last Islamic Prophet) into Japanese. Tanaka's identification of Allah with the Shinto god Ame no
Minakanushi (Heavenly Sovereign) represents a divergence from Yamaoka's approach as early as
1925. He advanced the proposition that the Japanese spirit was compatible with Islam (Krédmer,
2014, p. 624). During his pilgrimage to Mecca, he became aware of the concept of syncretism
between Shintoism and Islam. He advanced the idea that Shintoism, Buddhism, and Islam could
coexist peacefully, establishing links between these religions and Confucianism. Tanaka's outlook
was influenced by two seminal traditions: Japanese Shinbutsu Shigo (Shinto-Buddhist syncretism)
and Chinese Kai-ju or Hui-ru (Islamic Confucianism) (Misawa, 2011, p. 124).
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Ariga Amado (Ahmed) (1868-1946) underwent a conversion to Islam in India at the age of
twenty-five. Similarly to Yamaoka and Tanaka, Ariga advocated a form of cultural nationalism that
integrated pan-Asianism with a religious mission. In 1933, he advanced the proposition that Japan
should "conquer the world" through Islam, proposing that Islam was the most suitable religion for
the Japanese spirit of XFI5% (Yamato Damashii). At that time, the religious environment in Japan
was characterised by the prevalence of folk beliefs. The prevailing religious orientation was
reflected in Japan-specific sects of Buddhism, including Zen, Nichiren and Shingon. Nevertheless, a
significant proportion of Buddhist monks dedicated themselves to theoretical pursuits, thereby
neglecting the practice of ritual. Ariga considered the principle of non-violence espoused by
Buddhism to be incongruous with the national character of Japan and incompatible with the
teachings of Christianity. Consequently, he proposed Islam as a more suitable choice, citing its
disapproval of the wars of the time and its lack of fear of death. Ariga sought to disseminate Islam
in Japan, translate the Qur'an and establish an organisation of Japanese Muslims to lead the global
Muslim population. He perceived this as an opportunity for Japan to assume a leadership role
among the yellow race, that is to say, the East Asian countries (in contrast to the white race - in
contrast to the West), and for the Imperial House to be held in high esteem by all the nations of the
yellow race. Ariga's critique of religion did not extend to Shintoism, which he characterised as an
essentially pagan sect centred on the imperial dynasty and national heroes. Ariga identified a
typological parallel between Allah and the Shinto deity Ame no Minakanushi. This syncretic
approach was reflected in the 1938 translation of the Qur'an, which drew on earlier European
translations and used the term "Great God" to translate Allah. Prior to 1945, however, Shinto
interpretations of Islam and the Qur'an were not prevalent in Japan. Conversely, a Buddhist-
inspired interpretation of Islam gained greater currency in Japanese culture. This phenomenon can
be observed in the works of Okawa Shamei and Izutsu Toshihiko (Kramer, 2014, p. 626).

The period following the Sino-Japanese War in 1895 represents a significant juncture in
Japan's engagement with Muslim communities. Information derived from intelligence and travel
reports, in conjunction with the establishment of strategic alliances with Uighurs and Chinese
Muslims, constituted the foundation of Japan's pan-Asian ideology. The concepts of kokutai
(national policy) and hakko ichia (universal brotherhood) are of great importance in the context of
Japanese nationalism and have had a central influence on the political and ideological development
of modern Japan. These concepts have served to shape the foundations of Japan's national identity
and foreign policy, with an emphasis on the uniqueness and superiority of Japanese society and
state (Kimitada, 2007, p. 22). In particular, the concepts under discussion are Pan-Islamism, which
posits the unification of the Asian continent under a single administration, and Japan's leading
position within the scope of the Greater Asia Policy (Karaoglu, 2023, p. 173). The triumph in the
Russo-Japanese War of 1905 served to further reinforce Japan's standing in the Islamic world,
augmenting its influence and intensifying intercultural ties. Indeed, Japan's Asian strategy in the
early 20th century was aligned with its efforts to cultivate alliances with anti-Western movements
in Asia and to capitalise on the geopolitical opportunities presented by ethno-religious conflicts in
these regions. The establishment of organisations such as the Asiatic League demonstrated Japan's
imperial aspirations, reflecting a comprehensive strategy to expand its regional and global
influence. Accordingly, the objective was to establish the Muslim population of Asia as a unified
community under Japanese governance (Diindar, 2006, p. 95). Japan's realisation of this policy was
made possible by the Ottoman Empire and the institution of the caliphate. Indeed, during the first
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half of the 20th century in Japan, Islam was integrated with Japanese religious traditions,
influencing the development of Pan-Asian ideology (Karaoglu, 2023, p. 173).

The initial Muslim communities in Japan were constituted by Turkish immigrants who settled
in the country, predominantly in Tokyo and Kobe. Moreover, a contingent of Muslim merchants
from India and other regions arrived in Kobe and proceeded to establish a Muslim community
there. In 1935, the Kobe Mosque was constructed with the assistance of Indian merchants. This was
preceded by the establishment of the Tokyo Mosque by the Muslim community in Tokyo in 1938.
Despite the relatively small number of non-Japanese Muslims in both Kobe and Tokyo, the
establishment of the Kobe Mosque and the Tokyo Mosque became emblematic of the presence of
Islam and Muslims in Japan (Nouh, 2012, p. 3).

The phenomenon can be traced to the arrival of hundreds of Turkmen, Uzbek, Tajik, Kyrgyz,
Kazakh and other Turkic-Tatar Muslim refugees from Central Asia and Russia following the
Bolshevik Revolution (1917) during the First World War (1914-1918). During the First World War,
there was a notable expansion and development of Islamic organisations and activities in Japan.
The military government established organisations and research centres with the specific purpose
of studying Islam and Muslim countries. This was due to the presence of sizeable Muslim
communities in China and Southeast Asia, which were occupied by the Japanese military. In total,
over one hundred books and journals on Islam were published in Japan between 1935 and 1943. In
1952, the inaugural Islamic organisation in Japan, the Japan Muslim Association, was established,
marking a pivotal moment in the dissemination of Islam in Japan (Anis, 1998, p. 331).

As aresult of acombination of historical and geographical factors, including political relations
with China and Russia, the effects of World War I, and Japan's geographical remoteness, it was only
in the early 20th century that Islam was officially recognized as a religion in Japan. Until the end of
the 20th century, only a modest proportion of the Japanese population had the opportunity to
interact with Muslims, which resulted in a lack of knowledge and understanding of Islam and
Muslims in Japan. This presented a considerable obstacle to the advancement and acceptance of
Islam in Japan (Yulita & Ong, 2019, p. 52). Subsequently, the Japanese government implemented a
colonial policy in northwestern China and later in Southeast Asia. Prior to and throughout the First
World War (1914-1918), individuals of Japanese descent who were not Muslim promoted Islam as a
means of advancing the Japanese government's Islamic policy. It can be argued that this period
saw the spread of Islam by non-Muslim Japanese individuals. Indeed, the propagation of Islam was
endorsed as a state policy.

Consequently, a considerable number of bureaucrats, politicians and military personnel
within the Japanese government converted to Islam. Conversely, the acceptance of Islam as a
religion was not as prevalent among the general population as it was among the government. In
1939, at a time when the relationship between Asianism and Islam was being debated in the context
of opposition to communism and the Soviet Union, a new religious law (sREXE1 A%, Shakyo dantai
ho) was being considered in the Diet. The question was whether Islam should be recognised as one
of Japan's official religions, alongside Buddhism, Shinto and Christianity. In fact, Islam was not
considered areligion per se. Rather, it was seen as the basis for an international movement capable
of countering communism (Esenbel, 2011, p. 11). However, since the conclusion of the First World
War, Japanese Muslims have been attempting to disseminate the tenets of Islam in Japan without
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the influence of external entities. The first reason is that Islam is presented to Japanese society as
a Japanese policy; the second reason is that Islam is perceived as a foreign religion; and the third
reason is that there are theological issues. It can be argued that the theological principles of Islam
are challenging to comprehend within the context of Japanese religious and cultural traditions. The
translated works on Islam from Western sources that have been made available in Japanese since
the 1870s exhibit certain deficiencies. The initial issue is that translations from European languages
into Japanese, as opposed to those from the original Arabic, impede an accurate comprehension
of Islam. Consequently, Sakamoto's 1899 biography portrays the Prophet Muhammad as a hero
who literally carried the Qur'an in his left hand and a sword in his right. A second negative aspect is
that the concepts employed in the translations of the Christian deity are considered to be valid for
Islam. In the context of Islamic doctrine, the term 'deity' is considered to be a valid concept within
the Islamic tradition. This is evidenced by the fact that the Arabic word 'Allah' was translated into
Japanese as 'Kami', which is the term used for God among Japanese Christians at the time. This
rendered the concept of Allah as a universal one. However, it is also important to note that the
term was also used to refer to Shinto deities and was elucidated in Buddhist religious terms
(Kramer, 2014, p. 621).

Until the 1890s, the assessment of Islam was conducted from a position of neutrality. During
this period, Islam was perceived as a religion that was contingent on political and social
circumstances, and thus was regarded as an artificial religion. However, it is evident that between
1890 and 1950, there was a shift in the evaluation of Islam from a neutral to a negative stance,
influenced by translated and copyrighted works. In this context, it can be argued that the
foundations of Islamophobic thinking about Islam in Japan were established during this period.
Conversely, Japan has been highly active and successful in developing Islamic studies. As a non-
Western society, Japan offered an alternative perspective to Western Orientalism and was not
involved in colonialism in the Muslim world (Buskens, 2016, p. 259). The Institute for the Study of
the Islamic World (Kaikyoken Kenkyujo), established in Japan in 1938, conducted significant
academic research on the Islamic world. The Institute's most notable publication is the academic
journal Kaikyoken, which was established with the aim of publishing research on the Islamic world.
The journal offers a critical perspective on Western centrism and colonialism (see Suemori, 2019).

1.2. Second Period (1947-2001)

In the period preceding and extending throughout the Second World War, individuals of non-
Muslim Japanese nationality played a role in the promotion of Islamic political ideologies. However,
following the conclusion of the Second World War, Japanese Muslims were compelled to pursue
the dissemination of Islamic teachings in Japan on a civil and autonomous basis, without the benefit
of state support. At that time, Japanese Muslims were primarily concerned with the socio-political
aspects of Islam, rather than its religious principles. Consequently, the foundations of Islam in
Japan were established in collaboration with foreign Muslims who were engaged in studies or
employment in Japan at the time. Similarly, the 1973 oil crisis resulted in an increase in the number
of Japanese Muslims, largely due to an influx of individuals employed in the oil industry in the
Middle East and those pursuing studies in Islamic countries in the Middle East and Southeast Asia.
The formation of a formally recognised Muslim community in Japan became evident as young
Japanese began to travel to Arab and other Muslim countries (Anis, 1998, p. 332).
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Since then, the growth of the Muslim population in Japan and the situation of migrant
workers has been particularly evident, especially in the late 1980s and early 1990s. During this
period, Japan's economic growth and labour needs created opportunities for migrant workers
from Muslim-majority countries such as Pakistan, Bangladesh and Iran. These migrants played an
important role in the Japanese economy, particularly in sectors such as construction and
manufacturing (Yamagata, 2019, p. 6).

The conclusion of the Second World War marked the resurgence of academic inquiry in
Japan. However, this process of revival remained subject to the residual effects of the war and the
potential for changes in foreign policy. In particular, Japan's international relations and foreign
policy exerted a significant influence on the course and scope of academic research in the post-war
period. The Institute of Islamic World Studies, which had been temporarily suspended during the
war, resumed its research activities on the Islamic world. The Institute of Islamic World Studies
continued its mission of conducting objective and unbiased research on the Islamic world (Suemori,

2019).

In the late 1970s and 1980s, a distinctive Islamic organisation, the Japanese Islamic Congress
(JIC), emerged as a notable phenomenon in the history of Islam in Japan. The group was successful
in converting approximately 1,000 Japanese individuals to Islam within a relatively short period of
time (Karaoglu, 2023, p. 173). In the 1980s, the JIC emerged as a potential new religious movement
in Japan, combining Islamic and Buddhist concepts and engaging with the wider society.
Subsequently, the JIC experienced a period of rapid growth, reaching a membership of over 50,000
in the 1980s. This was a notable achievement for an Islamic organisation in Japan, establishing the
JIC as one of the largest Islamic organisations in the country. The JIC fostered connections with
Muslim-majority countries and prominent figures in Japan, engaging in a range of activities. The
majority of these activities were concentrated in the medical and political fields (Obuse, 2017, p.

242).

In this process, a movement designated as "Japanese Islam" emerged, founded upon the
tenets of "Mahayana Islam." In his publication, The Religion of Islam, Haruo Abe, the leader of the
Nihon Ishuramu Kyodan (Japanese Islamic Movement), draws a comparison between the
characteristics of this ideology and those of Hinayana Buddhism. Abe posits that both Mahayana
and Hinayana possess intrinsic values, yet that Hinayana is more susceptible to stagnation and has
a more circumscribed universal scope. He further postulates that there may be an inherent
proclivity towards Hinayana Buddhism among Muslim communities. Abe expresses concern that
Japanese Muslims unduly emphasise the formal aspects of Islamic doctrine (Karaoglu, 2023, p. 178).

In the late 1980s, Islamic society in Japan underwent a significant process of change. This
occurred concurrently with Japan's accelerated economic expansion and the influx of foreign
individuals seeking economic advancement. Furthermore, a notable number of Muslims from a
variety of Islamic countries relocated to Japan. Of these countries, Iran, Pakistan and Bangladesh
were particularly prominent. This was due to the fact that visas were not required for entry into
Japan from these countries at that time. It was not uncommon for foreign Muslims who migrated
to Japan as part of the labour force to remain in the country for an extended period of time. The
growth of the Muslim population in Japan has also created opportunities for many Japanese people
to gain insight into Islamic teachings. The precise number of Japanese Muslims is unclear; however,
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there has been a gradual increase in the number of Japanese individuals converting to Islam. These
conversions can be classified into two principal categories. The initial cohort is comprised primarily
of male individuals who have developed an understanding of Islamic culture through the pursuit of
Islamic studies or the study of the Arabic language, or through direct contact with Muslims while
travelling, studying or working in Islamic countries. The second group is comprised primarily of
women who have married foreign Muslims. This group constitutes the majority of Muslim women
in Japan. The children of these marriages are considered to be Muslim by birth, resulting in an
increase in the Muslim population in Japan (Sakurai, 2008, p. 76).

The growth of the Muslim population in the country has resulted in the emergence of specific
demands, which have been shaped by the unique circumstances of this particular demographic. To
illustrate, the Muslim population has petitioned for the establishment of facilities for the
preparation and consumption of halal food, the construction of places of worship, the creation of
educational institutions and the provision of cemeteries. While some of these demands have been
met, new challenges have emerged. It would, however, be a misrepresentation of the facts to
suggest that these challenges are a reflection of Islamophobic sentiment among the Japanese
population. Moreover, the absence of sectarian or communal disputes among Japanese Muslims
demonstrates that Japanese individuals are capable of maintaining harmonious relationships.
However, new Muslims frequently encounter difficulties in gaining the understanding of their
families and friends, who are deeply rooted in Japanese culture and traditions, making it
challenging for them to maintain their religious practices (Anis, 1998, p. 341). It has been
documented that there have been instances of discord with the local community during the
planning stages of mosque construction. However, it has been observed that these conflicts tend
to occur in mosques that are built with the assistance of Muslim university students who have
immigrated to the area. The principal reason for this is that university students have only recently
arrived in Japan and are therefore not yet well acquainted with the customs and regulations of
Japanese society. Consequently, their actions may be regarded as unacceptable by Japanese
society, which could potentially give rise to conflict. Conversely, immigrant Muslim communities
who have resided in Japan for an extended period and are well-acquainted with the local
population, customs, and regulations will conduct themselves in an appropriate manner when
seeking to construct a mosque, thereby circumventing the aforementioned conflicts. In the
construction of mosques, long-term resident Muslims prioritise addressing the concerns of their
Japanese neighbours. This may include adherence to local regulations regarding waste disposal or
the minimisation of noise pollution (Kocalan, 2021, p. 76).

Islam was persistently regarded as a foreign religion within Japanese society and in the
broader context of religious understanding. Islam was gradually accepted as a religion in Japan,
despite being defined by the Japanese as a religion with a Christian perspective shaped by Western
culture. As the Muslim population in Japan grew, the image of Islam shifted from neutrality to a
dual image of cultural neutrality and positive neutrality. Prior to 2001, Islam was perceived as a
culturally foreign religion, although it did not attract nationwide attention. The negative image of
Islam is largely attributed to a lack of information and cultural differences.

1.3. Third Period (2001-Present)
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Since 2001, there has been a notable surge in Islamophobia not only in the United States but
also in Japan, where American cultural influence is pervasive. This is largely attributed to the
proliferation of media and propaganda narratives that portray Islam as a violent religion.
Subsequently, in the aftermath of the events of 11 September, the government initiated a series of
research projects on Islam. This led to an increased focus on this area of enquiry within Muslim
associations, particularly at the university and research institute levels. Consequently, a plethora of
conferences on Islam have been conducted in collaboration with national and international
organisations. The focus on the shared values between Shinto, Buddhism and Islam is intended to
facilitate a more constructive engagement between the Japanese and Muslim communities. To
provide an example, the Japanese Association for Religious Studies convened an international
conference in August 2002. During the course of the conference, it was observed that a dialogue
between Islam and Japanese Buddhism might prove a fruitful avenue for further research.
Consequently, the Centre for Monotheistic Religions at Doshisha University (CISMOR) was
established with the objective of conducting research and engaging in dialogue with the three
monotheistic religions, as well as Eastern religions such as Buddhism. CISMOR has initiated a
number of research projects and conferences with the objective of promoting a deeper
understanding of monotheistic religions, including Islam. In 2006, the conference "World Religions
for Peace' was held in Kyoto. The conference was attended by representatives of various religions,
including Japanese Buddhism and Islam (Mateen & Sher, 2016, p. 52).

In the aftermath of the 9/11 attacks, Muslims residing in non-Muslim societies, including
Japan, frequently encountered suspicion and discrimination. Consequently, members of the
Muslim community have begun to experience feelings of vulnerability as a result of their religious
activities. This new challenge has reportedly had a significant impact on some individuals within this
group. Nevertheless, there is currently no evidence to suggest that this population has been
radicalised or poses a threat to Japanese society (Sakurai, 2008, p. 87). It is of the utmost
importance that Muslims in Japan have access to contemporary Islamic literature in the Japanese
language. A number of organisations, including the Islamic Centre, the Islamic Cultural Association,
and the Muslim Association of Japan, have sought to address the dearth of reliable literature on a
range of topics, including Islamic beliefs, values, and contributions to humanity and the Islamic
world. These organisations are currently engaged in the publication and distribution of books,
including Japanese translations of the Qur'an, as well as magazines and newspapers in Japan. For
instance, the Islamic Centre alone distributes over 300,000 books annually. It has also produced or
translated over 30 publications, including books and pamphlets, and distributed them to
educational institutions and various organisations for Muslims and non-Muslims in Japan.
Moreover, the Centre provides assistance and support for Islamic publications produced by a
diverse range of scholars, including both Muslim and non-Muslim experts. In recent years, there
has been a notable increase in the demand for Islamic literature in Japan, particularly among
Japanese youth and business professionals. This growing interest in Islam and the Muslim world
can be attributed to the proliferation of negative stereotypes about Islam in the wake of the events
of 11 September. Consequently, Japanese Muslim scholars are keen to produce new, engaging,
useful and relevant literature on a range of topics related to Islam (Mateen & Sher, 2016, p. 49).

The role of religion in the cultural landscape of contemporary Japan is not a prominent one.
While Japanese people do not hold any particular prejudices against Islam or other religions, they
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may find many religious practices to be unfamiliar. Furthermore, the perception of individuals of
diverse religious affiliations as "the other," irrespective of their specific religious identity,
contributes to the formation of misperceptions about Islam in Japan. Consequently, Islamin Japan
is frequently regarded as an alien cultural phenomenon rather than as a religious identity in its own
right. Furthermore, Muslims are frequently regarded as a monolithic foreign entity, rather than as
a faith community comprising individuals from diverse cultural and national backgrounds
(Abidoglu, 2023, p. 297). Consequently, from the perspective of the Japanese police, Muslims are
perceived as a distinct other on two levels. In addition to being perceived as belonging to a foreign
and unfamiliar religion, Muslims are also regarded as alien to Japanese society. This further
contributes to their reluctance to assimilate. It has been proposed that even if a foreign-born
Muslim is granted Japanese citizenship, they will continue to be viewed by non-Muslim Japanese
individuals as an enigmatic 'other' whose affiliation remains uncertain (Takahashi, 2018, p. 203).

Notwithstanding the considerable growth in the number of Muslims in Japan in recent times,
they continue to constitute a relatively minor proportion of the total population, representing less
than 0.2% based on the findings of the aforementioned surveys. However, the ageing population in
Japan is creating a demand for foreign labour. A greater openness to foreign workers could
potentially result in an increase in the population of the Muslim community in Japan, both in the
medium and long term. There is a pervasive lack of knowledge about the Muslim community in
Japan. This lack of visibility presents certain challenges that require further investigation. However,
the lack of visibility of the Muslim community also presents potential advantages. Such advantages
include the facilitation of activities such as the establishment of new mosques or the
implementation of Islamic educational programmes, which may be undertaken without the
hindrance of Islamophobia and discrimination. The restricted familiarity and understanding of
Muslims in Japan offers a substantial opportunity for Muslim communities in the country. In
contrast to numerous Muslim diasporic communities elsewhere in the world, Japanese Muslims are
not compelled to navigate the pervasive prejudices that exist within their communities. The
representation of Islam and Muslims in Japanese media is predominantly negative, largely due to
the fact that the majority of coverage originates from Western media outlets. It is therefore
essential that further measures be taken to challenge the negative portrayals of Islam and religion
in conjunction with violence or radicalism. It would be beneficial to implement programmes that
reflect a more balanced representation of religion. It seems reasonable to posit that programmes
which prioritise the cultural richness and depth of Islamic civilisation, as opposed to its theological
and dogmatic aspects, will foster openness and sympathy among the Japanese public (Global
Muslim Diaspora: Muslim Communities And Minorities In Non-Oic Member States, 2019, p. 43).

One rationale for the diminished trust in religious organisations within Japanese society can
be attributed to historical occurrences and the impact of radical religious movements, most notably
Aum Shinrikyo (7" LEHE#). The 1995 sarin gas attack on the Tokyo subway perpetrated by Aum
Shinrikyo caused widespread outrage in Japan. The attack resulted in the deaths of thirteen
individuals and injuries to thousands more, leading to a profound sense of distrust in Japanese
society towards religious movements and groups (Yamashita, 2022, p. 87).

It can be argued that the constraints faced by Japanese Muslims as a minority in the
population have evolved beyond the initial challenges of food, language, and employment.
Moreover, they must also navigate the pervasive negative portrayal of Islam in the media. A survey
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of high school students in Japan conducted in 2006 revealed that 75% of students perceived Islam
as an aggressive religion, and 92% identified Islam from television media. The execution of two
Japanese citizens by ISIS in 2015 served to reinforce negative perceptions of Muslims. Some
representatives of Japanese mosques have reportedly requested that the media refrain from using
the term "Isuramu-koku," which literally means "Islamic state," to refer to ISIS. Such
misunderstandings and hostilities have the potential to have adverse consequences for the Muslim
population in Japan. Such circumstances have the potential toresultin anincrease in social distance
between Japanese citizens and Muslims. Conversely, Japan is focusing on the representation of
Islam and the country's efforts to counter the negative portrayal of Islam in the mass media on an
international scale. In the context of the 2020 Olympic Games, the Japanese government and local
organisations throughout the country have implemented initiatives with the objective of fostering
a more welcoming social environment for foreigners, including those of the Muslim faith (Yulita &
Ong, 2019, p. 24).

2. Issues on Islamophobia in Japan

Modern Japan is a secular society, defined by the absence of any state-sponsored religion.
The majority of Japanese people tend to exhibit a degree of scepticism with regard to religion.
Notwithstanding their scepticism about religion, Japanese people still engage in religious
ceremonies. Such practices are frequently perceived as social rituals rather than a reflection of their
beliefs. For instance, Japanese individuals regularly attend Shinto rituals during the summer festival
season, get married in a Christian church, and attend a Buddhist funeral. Consequently, religion is
not a fundamental aspect of their identity. Nevertheless, while there are Japanese who adhere to
a specific religion, religion is largely excluded from the public sphere (Takahashi, 2021b, p. 170).

There is a paucity of official data on the religious affiliation of individuals in Japan. Opinion
polls indicate that 62% of the population adhere to no religious beliefs, with this figure increasing
(Toshiyuki, 2019, p. 53). The majority of individuals who identify as having religious beliefs adhere
to Buddhism, while the proportion of those who identify as having Shinto beliefs is relatively
insignificant. Additionally, a Christian minority comprising approximately 1% of the population
exists. Since 1945, three Christian prime ministers have held office, with two preceding them.
However, as religion is largely regarded as a personal matter in Japan, the fact that prime ministers
adhere to Christian (or other) faiths has not been a significant issue in Japanese society and media
(Takahashi, 2021b, p. 170).

Itis estimated that there are approximately 200,000 Muslims in Japan today. This equates to
approximately 0.17% of the population. Of this figure, it is estimated that approximately 90% are
foreign nationals with ties to predominantly Muslim countries, primarily Indonesia, Pakistan,
Bangladesh, Malaysia, Turkey and Iran. Approximately 10% of the total population (20,000) are
estimated to be Japanese converts to Islam (Tanada, n.d., pp. 1-22).

The Muslim population in Japan is experiencing growth, including the Japanese Muslim
population. Consequently, the construction of new mosques is currently underway. As stated by
Tanada, by the conclusion of 2018, there were 105 mosques in 36 of Japan's 47 prefectures (Mainichi
Shimbun, 2019a). Some of these structures were originally designed with the intention of serving
as places of worship for the Muslim community. In 2014, there were 80 mosques, representing a
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significant increase from the 14 recorded in 1999. (Tanada, 2017, pp. 27, 36). In 2016, a mosque with
a particular focus on Japanese Muslims was established. In contrast to other mosques, where the
sermon and khutba are delivered in different languages (e.g. Urdu) according to the majority of the
congregation, the sermons in this mosque are delivered in Japanese (Asahi Shimbun, 2016). The
establishment of a mosque addressed in Japanese is significant as it indicates the presence of a
significant group of Japanese Muslims (Takahashi, 2021b, p. 170).

Despite the considerable development and potential of Islam in Japan, it is argued that the
religion's social impact remains ambiguous. The principal reason for this is that Islam is
predominantly depicted in public discourse as anincomprehensible and foreign entity, a perception
that is widely held by the general public. A significant majority of books and media articles on
Muslims residing in Japan concentrate exclusively on foreign Muslims, with minimal attention given
to Japanese Muslims (see Mori, 2018; Takahashi, 2021b, p. 171).

The phenomenon of Islamophobia in Japan can be elucidated through an examination of
three principal domains. These encompass the religious and cultural background, the nexus
between religion, ideology and terrorism, and the written and oral media. In our study, the issues
pertaining to Islamophobia in Japan are evaluated within these domains.

2.1. Religious, Cultural Background

It can be argued that the negative perception of Muslims in Japan originated with the
sustained recruitment of foreign workers in the 1970s, continued through the 1980s and 1990s, and
reached a point of Islamophobia following the terrorist attacks in the US in 2001 and the kidnapping
and murder of two Japanese nationals by ISIS in 2015. However, these events possess religious and
social characteristics that serve to intensify their reflection in Japanese society. An explanation for
these characteristics can be found in Japan's religious and cultural background. This background is
analysed in detail in the following sections: ‘Japaneseness, Foreignness and Multiculturalism’ and
‘The Relationship Between Religion, Ideology and Terrorism’.

2.1.1. Japanese-ness, Foreignness and Multiculturalism

The term "nihon-teki" (Japanese) is employed to delineate the religious and cultural
homogeneity of the Japanese people. This concept suggests that homogeneity represents the
fundamental structure of a religion and/or culture. This perspective is also espoused by the
Japanese with regard to other religions, cultures and their adherents. The concept of "gaijin," or
"foreigner/other," is closely related to the concept of "nihonjinron," or ""Japaneseness Theory." The
concept of nihonjinron posits that the religious and cultural homogeneity of the Japanese people
is based on the homogeneous race of the Japanese. Consequently, the emphasis on racial, religious
and cultural homogeneity provides the foundation for an ideology in which those who do not
conform to the Japanese identity are viewed with suspicion (Suzuki, 2005, pp. 74, 94, 163).

The Theory of Japaneseness examines the origins of the concept of the foreigner/other in
Japan (Cornille, 1999, p. 239). This theory is defined by the concept of the Japanese as a historically
continuous and homogeneous racial group, distinct from all other peoples. It asserts that their
culture and traditions must be preserved and protected from external influences and corruption
(Dale, 2012, pp. 1-2). In his analysis, Kosaku Yoshino characterises this phenomenon as ethnic
nationalism. He posits that it represents a reaction to the process of internationalisation and the
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concomitant loss of Japaneseness. Alternatively, it may be viewed as a compensatory
phenomenon, emerging in response to the socio-economic identity that Japan acquired in the
latter half of the 20th century (Yoshino, 1992, pp. 163-181).

It can therefore be posited that the negative perception of Islam and Muslims in Japan is
more a consequence of the unidimensional conceptualisation of Japanese foreign relations than a
reflection of Islamophobia. This also serves to reinforce an essentialist cultural approach, which
suggests that Japanese people possess ahomogeneous structure and, as aresult, those who adopt
other religions and cultures can be excluded. Conversely, members of other religions are defined
by a single, overarching concept or profile. In Japan, this essentialist approach to culture posits the
existence of discrete cultural groups with fixed cultural practices, and asserts the existence of a
singular "Japanese culture" or "Islamic culture." Such an essentialist concept of culture frequently
constrains cross-cultural understanding to the level of superficial multiculturalism (Y. Yamashita,
2022b, p. 332).

The results of official surveys conducted in Japan indicate that the majority of Japanese
people self-identify as Mushukyo, which can be translated as "religiously indifferent". In other
words, they are not religious, do not adhere to any particular religion, do not generally trust
religious organisations, and are not officially affiliated with any religious group. This can be viewed
as a form of apatheism, characterised by indifference towards religion. Nevertheless, this
circumstance precludes the possibility of classifying them as atheists, given that they acknowledge
the significance of spirituality and engage in religious and traditional rituals, despite professing a
lack of interest in religion. It is important to note, however, that rituals are maintained as a distinct
entity from religion in Japanese thought. For example, the New Year Shrine Visit (#]5&, Hatsumode)
and the Bon Festival (#%, Obon) are regarded as traditional practices that are distinct from
religious beliefs (Ama, 2004, pp. 3-5). The former refers to visits to Shinto shrines and Buddhist
temples, while the latter is a Japanese Buddhist ritual honouring ancestral spirits at the end of
summer. Furthermore, Christmas and other Buddhist and Shinto rituals in which many Japanese
people participate are also regarded as traditional, rather than religious. Consequently, the
Japanese perspective on the beliefs of others is shaped more by a shared tradition and culture than
by religion and tradition. It can be argued that elements that are incongruent with this and/or that
may potentially lead to incompatibility are perceived through the lens of the foreigner.

This perspective on Japanese society necessitates a critical historical and phenomenological
examination of the generalised notion of Japan as a non-religious and religiously tolerant country.
Yoko Yamashita posits that Islamophobia in Japan manifests as an "unregistered passive
acceptance," whichis predicated on three factors: religious apathy, religious phobia, and ignorance
about Islam. This phenomenon is further shaped by the pervasive belief that Islam is defined by
fundamentalism and extremism, and Muslims by terrorists (Y. Yamashita, 2022b, pp. 2, 102). The
term is defined by Motoko Katakura as “a prejudice that develops with indifference” and by Naoko
Kawada as “an indifference that is a far cry from tolerance” (Katakura, 2004, p. 20; Kawada, 2004,

p. 225).

It is not feasible to assess the prevalence and ramifications of Islamophobia in Japan in a
manner analogous to that employed in Western nations. This is due to the fact that in Japan, the
prejudice in question is developed through the definition of a distinct foreign culture. By way of
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illustration, in contrast to the situation in Europe and the United States, Muslims in Japan are not
typically subjected to overt discrimination on the grounds of their religion. Nevertheless, it would
be inaccurate to describe Japanese attitudes towards Islam and Muslims as mere neutral
indifference. It can be reasonably deduced that Islamophobic tendencies that develop on the basis
of indifference towards religion (or Islam) and religious phobia may result in the evaluation of Islam
and Muslims with fundamentalism and terrorism on the axis of shallow thoughts as well as
ignorance. These evaluations, disseminated through periodicals and the media, engender a
superficial perception of Islam and Muslims that fosters a sense of fear, which in turn gives rise to
the formation of a phobia of Islam in Japanese society in general (Y. Yamashita, 2022b, p. 9).

Yamashita posits that while Islam is perceived as a foreign culture in Japan within the context
of Tabunka Kyései (multicultural coexistence) and superficial multiculturalism, this perspective is
ultimately neutral. Islam is frequently tolerated by the Japanese, which can be seen as a means of
overcoming religious indifference, religious phobia, and prejudice against Islam (Y. Yamashita,
2022b, p. 2). The concept of multicultural coexistence and the related approach to multiculturalism,
known as the "cosmetic approach", originated in 2005 with the establishment of the Japanese
government's Research Group on Promoting Multicultural Coexistence. This group released a
report in March 2006 (Somu-sho, 2006).

This report delineates the means of achieving multicultural coexistence, encompassing
multicultural communication support, livelihood assistance, and social cohesion with recently
arrived foreign nationals. It is achieved through collaboration with local communities and civil
society organisations. Additionally, the term ‘Tabunka Kyosei’ is defined as follows:

The term 'multiculturalism' is defined as the coexistence of people of different nationalities or ethnic origins, etc.,
as constituent members of the local community, with the establishment of equal relations and recognition of
each other's cultural differences. (Roberts, 2013, p. 209)

The concept of Tabunka Kyosei, or the acceptance and definition of cultural diversity, gives
rise to a multitude of interpretations within Japanese society. This definition is based on the
presence of foreign nationals in Japan who adhere to their own religious and cultural traditions. As
Yamashita notes, people from different ethnic and cultural backgrounds are often perceived as
conforming to Japanese cultural norms. In Japan, this conformity is seen as a sign of recognition of
the foreigner's identity and the establishment of a relationship based on that identity (S. Yamashita,

2010, p. 331).

In Japan, Islam is frequently regarded as a monolithic cultural entity, and Muslims are often
viewed as a monolithic community. This results in a number of issues when local governments
implement social policies based on the Tabunka Kyodsei definition, rather than aligning with the
Muslim community's desire to open mosques and provide halal food for tourists. For instance,
Tanada observes that some local governments that have initiated communication with mosques
have encountered challenges in implementing Tabunka Kydsei measures to open mosques and
events for Muslim residents. This is because they have discovered that mosques (and other Islamic
organisations) represent a diverse population, comprising individuals with varying ethnic and
religious backgrounds, as well as differing interpretations of Islamic beliefs and practices. It is
challenging for them to reach a consensus on specific religious rules (Tanada, 2019, p. 231).
However, Yamashita also notes that some Muslims decline to attend events with mixed-gender
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attendance or use mixed-gender prayer rooms. Some refuse to accept food prepared in kitchens
where alcohol or pork is present as halal, while others accept as halal food that does not contain
pork (Y. Yamashita, 2022b, p. 10).

As evidenced by the preceding examples and determinations, the definition of Tabunka
Kyosei cannot be applied to disparate Islamic and Muslim communities from a homogeneous
perspective. However, the homogeneous, culture-based approach to Tabunka Kyosei, which is
generally accepted and practised in Japan, is defined by Morris-Suzuki as "superficial
multiculturalism". Moreover, he identifies contributing factors that perpetuate this superficial
approach. He provides vivid examples of how this superficial approach manifests itself in practice.
Such practices include defining cultures with a uniform understanding of aesthetics and art,
thereby ignoring the diversity within them; highlighting a single musical genre in cultural events
without including the various musical traditions within that culture; and emphasising the
differences between Japanese Muslims and other Muslims, which serves to perpetuate a
superficial multiculturalism. The Japanese reinforce the existing definitional approach to Tabunka
Kyosei, whereas the realisation of the antithetical issues serves to reinforce the notion of serious
coexistence (Morris-Suzuki, 2013, pp. 183-185).

Furthermore, Yamashita posits that despite Islam being perceived as a foreign culture within
the context of tabunka kyodsei (multicultural coexistence) and superficial multiculturalism, this
perspective is, in fact, neutral. He asserts that Islam is, in fact, tolerated by the Japanese, and that
this is a means of overcoming religious indifference, religious phobia and prejudice against Islam
(Y. Yamashita, 2022b, p. 2). This is evidenced by the significant number of publications in Japan that
emphasise the need for coexistence and tolerant attitudes towards foreign and Japanese Muslims
(see Mori, 2018).

Manga constitutes a significant element within this context. To illustrate, the award-winning
series Satoko to Nada (Satoko and Nada), published on a popular web-based manga platform,
recounts the experiences of a Japanese schoolgirl residing in the United States who arrives at her
college apartment and discovers that her roommate is a veiled Saudi Muslim. Despite initial
reservations, Satoko comes to recognise that she and Nada share common interests. As their
relationship develops, Satoko gains insight into the positive aspects of Islam (see Yupicheka, 2018).
It is evident that the manga does not present an entirely objective portrayal of the other. To
illustrate, the manga series focuses on violations of women's rights in Muslim countries, while
conveniently ignoring patriarchal structures in Japan and the rest of the world. In conclusion, the
series promotes mutual understanding by conveying the message that Muslims are individuals with
shared humanity (see Yupicheka, 2018). While the majority of these publications focus exclusively
on foreign Muslims, the experiences of Japanese Muslims are also worthy of attention. This
suggests a growing awareness of the Japanese community (see Sato, 2015). Furthermore, the lack
of discrimination based onreligious affiliation in Japanese society indicates that, regardless of one's
religious beliefs, adherence to the norms of society is a prerequisite for acceptance (Takahashi,
2021b, p. 176).

For instance, in the wake of the 2011 Tohoku earthquake and tsunami in north-eastern Japan,
Muslim organisations were involved in charitable activities, including the distribution of food. Such
activities were disseminated through the media, thereby countering the propagation of hate
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speech against Muslims and creating a positive image (see J-Cast, 2016). Furthermore, additional
developments have occurred that have had a favourable impact on the image of Islam and Muslims.
To illustrate, the prolonged economic downturn in Japan has compelled Japanese businesses to
recognise foreign visitors as a vital source of revenue. In response, the government has
implemented initiatives with the objective of revitalising the tourism sector, thereby facilitating an
exit from the country's economic downturn. This has resulted in a notable surge in the number of
Muslim tourists, a phenomenon frequently referred to as the 'halal boom'. Consequently,
restaurants, large grocery chains and other outlets in major cities and tourist destinations in Japan
have made efforts in recent years to promote their products as halal, and many of them display the
halal certification of one of the various certification associations. A substantial body of literature
exists on this topic. Some local governments even provide financial support to businesses seeking
Halal certification (see Taito-ku, 2019). Although this growth can be attributed to financial
considerations and policies rather than religious and cultural factors, it can also be argued that it
has the potential to foster a deeper understanding and greater acceptance of Muslims in Japan.
This is evidenced by the positive impact it has had on increasing awareness of Islamic practices
(Takahashi, 2021b, p. 176).

2.1.2. The Relationship Between Religion, Ideology and Terrorism

The notion of Japan as a nation devoid of religious affiliation and characterised by religious
tolerance is a simplistic and inaccurate representation of the historical reality. Throughout its
history, Japan has employed a multifaceted approach to the regulation of religious beliefs and
practices. Such instances have included the suppression and persecution of religious minorities on
the grounds of their beliefs and actions being deemed ‘heretical’ and a threat to the authority of
the state, Japanese rule, and the dominant Shinto tradition. During the 16th and 17th centuries, the
government implemented a policy of repression against religious minorities who espoused beliefs
in a deity, a transcendent entity, or a reality that superseded the authority of the state. Moreover,
these individuals repudiated the state's claim to absolute political authority. Christianity was
prohibited for a period exceeding two and a half centuries, from 1614 to 1873. The Nichiren-shu Fuju-
fuse-ha (a sect of Nichiren Buddhism) was subjected to severe suppression for a period exceeding
two centuries, until 1876. During this period, as part of the Tokugawa Shogunate's attempt to
suppress Christianity, the registration of temples became mandatory, and Buddhist rituals and
activities other than funerals and memorial services became less and less a part of people's daily
lives (Y. Yamashita, 2022b, pp. 5-6).

As a consequence of these developments, the Meiji government's endeavour to expunge
Japanese Shinto of non-Japanese Buddhist influences and establish Shinto as a national religion in
the 1870s was largely unsuccessful. This was due to a dearth of official religious doctrine and
missionaries. Subsequently, the government merged Shrine Shinto with Imperial Dynasty Shinto,
establishing Kokka Shinto (State Shinto), which designated Shinto as the state religion and the
basis for public morality. Jun'ichi Isomae has observed that as part of the process of modernisation
and westernisation in Japan, the administration of the time constructed a national identity centred
on the institution of empire through State Shinto. Isomae characterises this as an "invented
tradition" rather than a modernisation of old traditions (isomae, 2014, p. xxii). Furthermore, the
government granted official recognition to select Buddhist and Shinto sects under the designation
of Kyoha Shinto (Shinto Sects), while simultaneously suppressing other religious minorities,
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particularly those that posed a challenge to imperial authority and national governance. Religious
movements, also known as "pseudo-religions" or "satanic cults" (e.g. Omoto), were subject to
regulation not only in Japan but also in its overseas colonies and occupied territories by the 1939
‘Religious Organisations Law’ (Inagaki, 1996, pp. 178-179).

State Shinto may be regarded as an exemplar of state-sponsored religious comprehension
within the public domain. Nevertheless, it is argued that religion, shaped by the Western/Christian
concept of the separation of religion and state embraced by the Meiji administration, was perceived
as a bureaucratic tradition that transcended the private sphere, occupying a position above and
beyond religion (isomae, 2014, p. xxii). This approach is particularly pertinent to the Meiji
Constitution of 1889, which emphasised the possibility of practising religion "within limits that are
not detrimental to peace and order and inconsistent with their duties as a people" (Y. Yamashita,
2022b, p. 6). It is argued that the Japanese imperial government sought to legitimate Shinto shrine
visits and emperor worship by emphasising the non-religious nature of State Shinto. This was done
in order to circumvent accusations of violating the constitutional right of citizens to freedom of
religion, and these practices continued until the end of the Second World War. In 1940, however,
the then government established a body called the Shinto Rituals Board, which defined its mission
as “to officially elevate the authority of State Shinto above all other religions.” (Garon, 1986, p.

274).

In the aftermath of the Second World War, the Shinto Directive, which was issued by the
occupying authorities in 1945, resulted in the abolition of state Shinto. The current constitution,
which came into force in 1946, established freedom of religion and the separation of church and
state (Y. Yamashita, 2022b, p. 7). Notwithstanding the constitutional prohibition on state financial
support for religious institutions, conservative politicians have sought to re-establish a connection
between Shinto and the state. This has led to the perception of Shinto as a tradition that transcends
the religious domain and as a state ideology that serves militaristic and nationalistic objectives

(Garon, 1997, p. 210).

To illustrate, between 1969 and 1974, the conservative Liberal Democratic Party (LDP)
proposed legislation to renationalise the Shinto Yasukuni Shrine, which commemorates Japan's
war dead. The bills were rejected due to opposition from political parties and religious movements.
However, since 1976, prime ministers have visited the shrine. Those in favour of the reunification of
Shinto and the state have advanced the argument that the shrine should not be regarded as a
religious institution, but rather as a site for public rituals designed to foster a sense of belonging to
the nation-state (Garon, 1997, p. 210).

The politicisation of religion and the concomitant reinforcement of the negative perception
of religious movements occurred in 1995, coinciding with the increased visibility of religious
structures and institutions. It can be argued that the 1995 sarin attack on the Tokyo subway by
members of Aum Shinrikyo served to reinforce the Japanese public's pre-existing distrust of
religious movements, while simultaneously enabling the administration to gain greater control over
such organisations (Hardacre, 2007, p. 171). The paradoxical support for the idea that Japanis a non-
religious and religiously tolerant country, despite post-war attempts to reunite Shinto and the
state, can be attributed to the prevalence of religious apathy, phobia and prejudice against formal
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affiliation to a particular religious group among the general Japanese population (Y. Yamashita,
2022b, p. 7).

In the view of Helen Hardacre, the Japanese media's unrelenting focus on the Aum Shinrikyo
incident and the subsequent police investigation had the effect of manipulating religious trends
and "painting all religions with the same brush, implying that all religions should be subjected to
greater scrutiny in order to prevent them from following Aum's example". As Sheldon Garon notes,
the Aum Shinrikyo incident "brought to the surface the Japanese public's deep anxieties about new
religions" and "greatly contributed to the relaxation of postwar Japanese society's reservations about
the use of state power to regulate religious organisations" (Garon, 1997, pp. 211-212). This resulted in
the amendment of the Religious Institutions Act of 1951. Notwithstanding the opposition of
numerous religious organisations, particularly religious movements, the revision was enacted with
the support of the conservative LDP, the Socialist Party, and the Communist Party, the Soka Gakkai
religious movement and its political party, Komeito, which sought to diminish their political
influence, and ultimately granted the government greater control and oversight over religious
organisations (Y. Yamashita, 2022b, p. 7).

The public discourse on religious groups in Japan is generally characterised by a notable
absence of violent and overt racism, in stark contrast to the prevalence of such attitudes in many
Western countries. However, Islamophobic narratives prevail in the discourse on national security
issues. Consequently, terrorism, particularly international terrorism, is predominantly associated
with Islamic groups in the official discourse in Japan. Documents published by the country's security
forces frequently cite the potential for 'guerrilla/terrorist' activities by far-left groups (See
Keisatsucho, 2018). However, it would appear that the term 'terrorist organisations' is employed
solely inreference to 'radical Islamic groups'. A government document dated December 2017 serves
to illustrate this point. The document is entitled "Counter-Terrorism Measures Ahead of the Tokyo
2020 Olympic Games." However, the document's entirety is dedicated to the purported threat
posed by "radical Islamic organizations." In consequence, the document enumerates known
attacks in the United States and European countries and asserts that Daesh, in its capacity as an
Islamic organization, constitutes a significant threat to Japan (see Keishicho, 2017). Similarly, other
official statements concentrate on the security situation in West Asia and highlight the danger
posed by “radical Islamic groups” (See Keisatsucho, 2015; Takahashi, 2021b, p. 171). This concept of
a potential threat is a reflection of the Japanese perspective on matters. For example, in a case
before a Japanese court, an individual alleged to be a member of the terrorist organisation al-Qa'ida
was reported to have entered the country in 2004 by falsifying documents. The report on this
individual also indicated that he was "a devout Muslim" and that he "never failed to pray five times
a day and frequently visited mosques." These statements were subsequently disseminated in the
print media (Tokyo Chiho Saibansho, 2014). One might posit that these expressions result in all
Muslims being perceived as potential terrorists. This perspective tends to view sects and groups
expressing Islamic character as a monolithic entity (Tokyo Chiho Saibansho, 2014; Takahashi, 2021b,

p. 172).
2.2. Global-local Issues and the Impact of Policy

Additionally, the negative trends towards Islam in Japan can be examined in the context of
the influence of global events on Japanese society and politics. These include the formation of a
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negative image of Muslims as a consequence of global politics in the wake of the 9/11 attacks in the
United States and Japan's military alliance in the context of the United States' invasion of Iraq in
2003. Furthermore, the dissemination of confidential official documents in 2014, the assassination
of two Japanese nationals by ISIS members in 2015, the monitoring of Muslims by security forces in
2016, and recent occurrences have contributed to this unfavourable perception.

Scholars have identified the reappropriation and repurposing of the colonialist discourse of
the nineteenth century, which characterised Islam as an inherently backward and violent religion
that does not value women, in the aftermath of the 9/11 attacks. This phenomenon has been
particularly evident in the context of the US government's efforts to justify its military actions in
Afghanistan and Iraq on moral grounds. In Europe, a number of countries have implemented
limitations on the display of the Islamic headscarf in both public and private domains. These
constraints have witnessed a notable intensification in the wake of the 11 September 2001 attacks
(Y. Yamashita, 2022b, p. 1). In Japan, he stated, the number of Japanese Muslims attending
mosques declined in the days following 9/11 due to concerns about being associated with non-
Japanese Muslims and the association of Muslims with terrorism (Siddiqi, 2003, p. 165).

In Japan, Da'esh and al-Qa'ida affiliates have identified the country as a target due to its
military alliance with the United States in the 2003 invasion of Iraq (Keishicho, 2017, p. 1). It has been
argued that the Japanese government's politically and militarily active relations with Israel, as well
as the United States, which continue to this day, have shaped Japanese politics in accordance with
the view of Islam held by these countries. This is identified as one of the principal reasons for the
social reaction against Islam that is currently observed. (See Nishi Nihon Shimbun, 2015; See BDS
Japan, 2018; See Mainichi Shimbun, 2019b; Takahashi, 2021b, p. 174). It was emphasised that this
created an atmosphere of a potential terrorist threat in the country. The government characterised
terrorism by the existence and activities of "radical Islamic groups", thereby reinforcing the idea
that Islam and individual Muslims are potential terrorist threats (Takahashi, 2021b, p. 172).

As a consequence of the aforementioned tendency towards such an image, it was revealed
that in the period preceding the Hokkaido Toyako G8 Summit in July 2008, the Japanese police
force had engaged in the systematic monitoring of Muslims in Japan and the collection of personal
information, including bank account and passport details, from 72,000 individuals identified as
terror suspects. Furthermore, it has been documented that, in the course of monitoring the
activities of Muslims, properties situated in proximity to mosques have been leased and police
officers have been deployed to these locations on a 24-hour basis. Their objective has been to
record and track individuals entering the mosque, and to collect data pertaining to their residential
and occupational addresses, contacts, immigration history, and other relevant information
(Keishicho, 2007, p. 1; Takahashi, 2021b, p. 171). These developments are predicated on the
assumption that all Muslims are inherently susceptible to posing a security risk, irrespective of their
individual beliefs. In consequence, the Japanese authorities have treated religious affiliation as an
indicator of a high propensity to engage in terrorism. Among those who prayed five times a day
was a Muslim who was said to have aroused suspicion because he 'started praying diligently after
his daughter was born' (Keishicho, 2008, p. 1). Additionally, he expressed views on controversial
political issues, such as criticising the participation of the US, Israel and Japan in the invasion of Iraq
(Keishicho, 2005, p. 1).
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For example, it has been reported that the Japanese police were made aware of a Pakistani
national who expressed negative sentiments towards the United States and advocated for their
withdrawal from Iraq (Aoki, 2011, p. 50). There are numerous additional examples that could be
cited for consideration. For example, the entire staff of the Iranian embassy in Tokyo was
reportedly placed under special surveillance (including personal bank accounts) for no other reason
than "the US designation of Iran as a state sponsor of terrorism" (See Keishicho, 2005). Following
appeals against these practices, the Tokyo High Court upheld the Tokyo District Court's January
2014 ruling that police information-gathering activities were "necessary and unavoidable measures
for the prevention of international terrorism" and that police surveillance of Muslims in mosques
and other Islamic facilities did not violate the constitutionally guaranteed rights to privacy, equality
and freedom of religion (Takahashi, 2018b, pp. 204-206). As reported by The Japan Times, the court
ruling provides the police with the authority to continue monitoring the activities of Muslims in
Japan. As of 2016, police surveillance of Muslims was still ongoing, with their children identified as
'suspects' and treated as 'potential homegrown terrorists' (See Blakkarly, 2016). In May 2016, the
Supreme Court of Japan upheld the decision of the Tokyo High Court, which had awarded a total
of 90 million yen in damages to 17 plaintiffs belonging to the Muslim community. This was on the
grounds of invasion of privacy. In October 2010, the Japanese security forces released over 100
documents, some of which had previously been referenced (The United States Department of
State, Bureau of Democracy, Human Rights, and Labor, 2016, p. 5).

It is an inevitable consequence that Japanese society will be affected by such news and
developments. In an academic study of Japanese society, a series of surveys conducted between
2009 and 2012 in various regions where mosque construction was planned revealed a negative
attitude towards Islam and Muslims. The 2012 survey conducted in Fukuoka, Japan, revealed that
63% of respondents perceived Islam as an “extremist” religion, while 49% regarded it as “scary”.
Only 22% of respondents identified Islam as a “religion of peace” (Tanada & Okai, 2011, p. 9).

In February 2015, an ISIS-affiliated extremist group, the Islamic State (IS), perpetrated the
killing of two Japanese citizens within Japan, inciting a significant public outcry. In the aftermath
of this incident, the US State Department revealed that a number of Muslim organisations and
mosques in Japan had been the target of a series of threatening telephone calls, prompting the
police to implement enhanced security measures around Islamic institutions. (The United States
Department of State, Bureau of Democracy, Human Rights, and Labor, 2016, p. 1). In the aftermath
of this terrorist incident, the tendency to view Muslims as a homogeneous group has been
superseded by reactions and publications characterised by violent rhetoric. For example, Akari
liyama, a best-selling author, has made a number of statements that are incendiary in nature. These
include the assertion that "the Koran requires Muslims to kill all non-believers, including Japanese,"
as well as the claim that "peace in Islam means submission to Muslim rule." Additionally, he has
stated that "Japanese who believe that Islam is a religion of peace are only reflecting their own
feelings," and that "Islam is fundamentally incompatible with democracy." These claims have
received considerable media attention. (liyama, 2018, 2019, p. 7; ikeda, 2018; Takahashi, 2021c, pp.
5, 174).

2.3. Written and Visual Media

The advent of anti-Islamic and anti-Muslim sentiments in Japan has resulted in the
propagation of information pertaining to these attitudes through a multitude of media outlets,
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including print and oral communication. The initial significant turning point was the formation of a
negative image in the wake of the September 11 attacks. It can be argued that the mainstream
international and Japanese national media have played an important role in the popularisation of
Islamophobia. As demonstrated by Keiko Sakai's 2010 research, there has been a discernible surge
in the number of newspaper articles concerning Islam since the terrorist attacks of 11 September
2001. The majority of these articles demonstrate a tendency to associate Islam with terrorism. He
observes that the dominant narrative surrounding Islam in the Japanese media is shaped by the
Iranian Revolution, with the religion being portrayed as fanatical, violent, and backward. Moreover,
he suggests that the media tends to uncritically reproduce Western perceptions of Islam, which are
often shaped by Western media. The Muslim community is perceived as an 'other' that may
precipitate a 'clash of civilisations' with the West, and this perspective aligns with the prevailing
stance in the international media (Sakai, 2010, pp. 125, 135).

This negative representation of Islam in the media is indicative of a lack of depth of
understanding rather than a reflection of objective knowledge about the religion. This viewpoint is
closely aligned with the dominant attitudes towards Islam in the West. For example, the Charlie
Hebdo attackin France in January 2015 and the subsequent publication of Charlie Hebdo's cartoons
of the Prophet Muhammad by the Tokyo Shimbun prompted a backlash among Muslims in Japan.
Muslim groups, predominantly Pakistani Muslims, organised demonstrations outside the Chunichi
Shimbun building in Tokyo. In response, the newspaper issued an apology for having inadvertently
offended Muslims. Subsequent to this incident, in February 2015, two Japanese citizens were
kidnapped and murdered by a radical group of ISIS members, further reinforcing the negative
public image of Islam (Y. Yamashita, 2022b, pp. 7-8).

Moreover, the aforementioned negative image has been reflected in the media in a similarly
negative manner. In particular, media coverage of the alleged surveillance and monitoring of
Muslims in Japan by security forces is significant in reflecting such an ethno-religious perspective
(see Takahashi, 2018c). Consequently, the media have censured the dissemination of the
surveillance data to the general public, rather than the infringement of the individual's personal
space (Asahi Shimbun, 2010). It has been documented that the majority of media outlets in Japan
characterised the incident, which subsequently became a legal case, as a "case of leaking counter-
terrorism documents" (Takahashi, 2021b, p. 172).

A significant proportion of articles on Islam published in the Asahi Shimbun between 1
January and 31 October 2019 were found to be associated with terrorism, armed conflict or social
fundamentalism. In numerous instances, Middle Eastern countries were referenced as case studies
(see Asahi Shimbun, 2019). A survey conducted in Japan on the subject of "Muslims living in Japan"
revealed that 27% of respondents held the view that Muslims should not be permitted to reside in
the country, while 65% of respondents indicated that they were unsure. The majority of
respondents (44%) expressed support for the admission of foreign nationals to Japan, while a
minority (14%) opposed this position (Tanada & Okai, 2011, p. 8). Other studies have demonstrated
that participants receive the majority of their information about Islam from written and visual
media, which has a significant impact on shaping their views of Islam (Tanada et al., 2012; see
Tanada & Okai, 2011). Notwithstanding the aforementioned negative portrayal, instances of
violence perpetrated against Muslims are exceedingly uncommon. Moreover, the Japanese are not
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a violent society in general (Takahashi, 2021b, p. 175). Consequently, Japanese society both
emphasises coexistence and tends to have a negative image of Islam. This expresses a
contradictory tendency within Japanese society. Once the Japanese become aware of this
inconsistency and perceive the reflection of Islam in the Muslim Japanese, a significant positive
awareness of Islam is created (Takahashi, 2021b, p. 177).

Conclusion

This study examines Islamophobia in Japan within the framework of 'possibilities and
debates', with the aim of elucidating the ways in which attitudes towards Islam and Muslims have
been shaped in historical and social contexts. In the aftermath of the September 11 attacks, the
global Islamophobic discourse was reflected in the Japanese media, facilitating the spread of
negative perceptions of Islam in Japan. In this context, it can be argued that the international
mainstream media and the Japanese national media have played a crucial role in shaping a negative
image of Islam. Notwithstanding the fact that Japanese society is generally tolerant and supportive
of multiculturalism, as evidenced by the principle of “Tabunka Kydsei” (Multicultural Coexistence),
the persistence of a negative view of Islam is noteworthy. This has led to an inconsistent perception
of Islam within society, as evidenced by the contradiction between the tolerant and supportive
attitude of Japanese society as a whole and the negative view of Islam.

Moreover, the identification of Islam with foreign Muslims and the limited knowledge of
Japanese Muslims create hesitation about the presence of Islam in the social sphere. The portrayal
of Islam as a 'foreign' and 'incomprehensible’ religion in the media and public discourse has led to
this perception of Islam among a significant proportion of the Japanese public. However, there has
been a noticeable shift in social behaviour as some Japanese individuals have developed a positive
awareness of Islam through observing its impact on Japanese Muslims. Such awareness has the
potential to challenge existing prejudices against Islam and promote understanding of multicultural
coexistence.

In conclusion, the social impact of Islam in Japan remains uncertain. Nevertheless, there is
potential for the development of a more impartial and accommodating attitude towards Islam
within society, in line with the principle of Tabunka Kydsei. To realise this potential, it is imperative
that public discourse and media content refrain from portraying Islam as an alien phenomenon and
instead prioritise the visibility of the experiences and contributions of Japanese Muslims. As such,
it is expected that perceptions of Islam and Muslims in Japan will continue to evolve in the context
of social cohesion and cultural awareness.

References

Abidoglu, i. (2023). Ger¢ekten Japonya Miisliimanlastyor mu? (Japon toplumunda islam’in diind,
bugiini. ve vyarimi). Uluslararasi Toplumsal Bilimler Dergisi, 7(3), Article 3.
https://dergipark.org.tr/en/pub/toplumsalbilimler/issue/80532/1363401

Ama, T. (2004). Why are the Japanese non-religious? University Press of America.

Anis, B. (1998). The emergence of Islam and the status of Muslim minority in Japan. Journal of
Muslim Minority Affairs, 18(2), 329-345. https://doi.org/10.1080/13602009808716415



Islamophobia in Japan: Possibilities and Controversies

Aoki, O. (2011). Ryuushutsu Shiryou kara Miru Kokuan Keisatsu no Bakageta Jittai. In O. Aoki, K.
Azusawa, & K. Kawasaki (Eds.), Kokka to Jouhou: Keishicho Kouan-bu “isuramu Souse”
Ryuushutsu Shiryou wo Yomu (pp. 14-55). Gendai Shokan.

Asahi Shimbun. (2010, November 11). Shiranu Ma ni Utagai, Naze: Souse Kyouryoku no Hazu ga ...
Jouhou Ryuushutsu. Asahi Shimbun.

Asahi Shimbun. (2016). Japanese Muslims Finally Get Their Own Mosque in Tokyo. Asahi Shimbun.

Asahi Shimbun. (2019, October 31). Isuraeru Kyohi, Nayamu Supo-tu Senshu: Chuutou Tairitsu,
Boikotto no Rekishi. Asahi Shimbun.

BDS Japan. (2018, August 20). Isuraeru Gunji Ekisupo ISDEF Japan: Hirogaru Hantai no Koe to
Kakusareru Sanka Kigyou Jouhou. BDS Japan.

Blakkarly, J. (2016, July). Shadow of Surveillance Looms over Japan’s Muslims. Japan Times.

https://www.japantimes.co.jp/community/2016/07/13/issues/shadow-surveillance-looms-japans-
muslims/#.XIAH_i2B1sP

Buskens, L. (2016). Middle Eastern studies and Islam oscillations and tensions in an old relationship:
Transformations and continuities. In Islamic Studies in the Twenty-First Century (pp. 241-268).
https://doi.org/10.1515/9789048528189-013

Cornille, C. (1999). Nationalism in new Japanese religions. Nova Religio: The Journal of Alternative
and Emergent Religions, 2(2), 228-244. https://doi.org/10.1525/nr.1999.2.2.228

Dale, P. (2012). Myth of Japanese uniqueness (Routledge Revivals). Routledge.

Diindar, A. M. (2006). Osmanli imparatorlugu ve Japonya’nin Orta Asya politikalari [Doktora Tezi].
Hacettepe Universitesi SBE.

Esenbel, S. (2011). Japan, Turkey and the world of Islam: The writings of Selcuk Esenbel (3rd ed.).
Global Oriental.

Esenbel, S. (Ed.). (2017). Japan on the Silk Road: Encounters and perspectives of politics and culture
in Eurasia. Brill.

Fathil, F., & Fathil, F. (2011). Islam in minority Muslim countries: A case study on Japan and Korea.
World Journal of Islamic History and Civilization, 1(2), 130-141.

Garon, S. (1986). State and religion in imperial Japan, 1912-1945. The Journal of Japanese Studies,
12(2), 273-302.
Garon, S. (1997). Molding Japanese minds: The state in everyday life. NJ: Princeton University Press.

Global Muslim Diaspora: Muslim communities and minorities in non-oic member states. (2019).
Economic and Social Research and Training Centre for Islamic Countries (SESRIC).

Hardacre, H. (2007). Aum Shinriky6 and the Japanese media: The pied piper meets the lamb of God.
History of Religions, 47(2/3), 171-204. https://doi.org/10.1086/524209

liyama, A. (2018). isuramu-kyou no Ronri. Shincho Shinsh.

liyama, A. (2019). Isuramu 2.0: SNS ga Kaeta 1400nen no Shuukyou-kan. Kawads Shinsho.



Yetkin KARAOGLU, Hatice ACAR

ikeda, S. (2018, January 5). Seiyo Shakai ni Kyozetsu-kan, imin Yokusei mo. Sankei Shimbun.

Inagaki, H. (1996). Nihon no Shikyd Jokyo ni Okeru dyake to Watakushi to Kokyodsei. In S. Takeshi
& K. Taisho (Eds.), Nihon ni Okeru 6yake to Watakushi (pp. 265-291). University of Tokyo Press.

isomae, J. (2014). Religious discourse in modern Japan: Religion, state, and Shinto. Brill.

J-Cast. (2016, March 1). Musuirmu-tachi ha, Mayowazu Hisaichi he Mukatta: 100kai no Shien to
‘ilsuramu no Oshie.’ J-Cast.

Karaoglu, Y. (2023). Japonya’daki islam Tarihi’nden bakisla Japon maneviyati. Ordu Universitesi
ilahiyat Fakiiltesi Dergisi, I(1), 169-190.

Katakura, M. (2004). Nihon Shakai to Isuramu o Megutte. In M. Katakura, H. Umemura, & Y. Shimizu
(Eds.), Isuramu Sekai (pp. 2-20). Iwanami Shoten.

Kawada, N. (2004). Nihonjin Josei Shinto ga Kataru Isuramu Annai. Tsukubanesha.
Keisatsucho. (2015). Keisatsu-cho Kokusai Tero Taisaku Kyouka Youkou. Keisatsucho.
Keisatsucho. (2018). Kyokusa Bouryoku Shuudan no Genjou. Keisatsucho.

Keishicho. (2005). Communiti—Taisaku Ni-tsuite. Keishicho.

Keishicho. (2007). Jittai ha-aku Kyouka Suishinjou no Youten. Keishicho.

Keishicho. (2008). Untitled report of contact with subject. Keishicho.

Keishicho. (2017). 2020nen Toukyo Orinpikku Kjyougi Taikai Toukyo Pararinpikku Kyougi Taikai Tou
wo Misueta Tero Taisaku Suishin Youkou. Keishicho.

Kimitada, M. (2007). Pan-Asianism in modern Japan: Nationalism, regionalism and universalism. In
S. Saaler & J. V. Koschmann (Eds.), Pan-Asianism in Modern Japanese History: Colonialism,
regionalism and borders. Routledge/Taylor & Francis Group.

Kocalan, E. B. (2021). Miisliimanlasma stirecine sosyolojik bir yaklasim: Japon Miisllimanlar [ Doktora
Tezi]. Hitit Universitesi.

Komai, H. (2001). Foreign migrants in contemporary Japan. Trans Pacific Press.
http://archive.org/details/foreignmigrantsiooookoma

Kramer, H. M. (2014). Pan-Asianism’s religious undercurrents: The reception of Islam and translation
of the Qur’an in twentieth-century Japan. The Journal of Asian Studies, 73(3), Article 3.
https://doi.org/10.1017/S0021911814000989

Kusculy, A., & Karaoglu, Y. (2022). Japonya’da islam Peygamberi Hz. Muhammed hakkinda yapilan
calismalar (1873-1926): Dinler Tarihi agisindan degerlendirme. Cankiri Karatekin Universitesi
Sosyal Bilimler Enstitlisti Dergisi, 13(2), Article 2. https://doi.org/10.54558/jiss.1176002

Levent, S. (2020). Japanese knowledge about Muslims from the Meiji restoration to today: Islamic
world in the context of a trans-national space. Cihanniima: Tarih ve Cografya Arastirmalari
Dergisi, 6(1), 163-176. https://doi.org/10.30517/cihannuma.722035

Mainichi Shimbun. (2019a). Isuramu ken kara Ryuugauksei, Roudousha Zouka: Fueru Mosuku,
Kyouzon Kadai: 35 Todoufuken ni 105 Kasho. Mainichi Shimbun.



Islamophobia in Japan: Possibilities and Controversies

Mainichi Shimbun. (2019b, December 2). Kaiji-kan no Chuutou Haken Kakugi Kettei he: Shinchouron
Hairyo, Nennai ni mo. Mainichi Shimbun.

Mateen, A., & Sher, A. (2016). Islamic centers and organizations in Japan: Activities and problems.
Jihat Al-Islam, 9(2), 45-55.

Meyer, M. W. (2022). Japonya tarihi (L. Deadato, Trans.). inkilap Yayinlari.

Misawa, N. (2011). Shintoism and Islam in interwar Japan. Orient, 46.
https://doi.org/10.5356/orient.46.119

Misawa, N., & Akcadag, G. (2007). The first Japanese Muslim: Shotaro NODA (1868-1904). Japan
Association for Middle East Studies, 23(1), Article 1. https://doi.org/10.24498/ajames.23.1_85

Mori, M. (2018). Otonari no Isura-mu: Nihon Ni-kurasu Musurimu ni Ai-ni iku. Kinokuniya Shoten.

Morris-Suzuki, T. (2013). Hihanteki S6zéryoku no Tameni: Grobaruka Jidai no Nihon (S. Ito, Trans.).
Heibonsha.

Nishi Nihon Shimbun. (2015, February 6). Sabaku-sen wo Jieitai ni Shidou’: Beirikugun Koushiki
Saito. Nishi Nihon Shimbun.

Nouh, S. (2012). Understanding Islam in Japan—A historical perspective. The International
Conference on Islam in Asia and Oceania.

Obuse, K. (2017). The Japan Islamic Congress: A possible case of an Islamic new religion in Japan.
Journal of Religion in Japan, 6(3), Article 3. https://doi.org/10.1163/22118349-00603006

Okai, H., & Takahashi, N. (2023). Conflict and coexistence among minorities within minority
religions: A case study of Tablighi Jama’at in Japan. Religion, State and Society, 51(3), 267-282.
https://doi.org/10.1080/09637494.2023.2222616

Roberts, G. S. (2013). Vocalizing the ‘I’ Word: Proposals and Initiatives on Immigration to Japan from
the LDP and Beyond. Journal of Asia-Pacific  Studies, 19, 201-219.
https://doi.org/10.11588/asien.2012.124.18411

Sakai, K. (2010). Islam, Muslims, neighbors in Asia? The transformation of Japan’s perceptions of
Islam as shown in its media. In T. Y. Ismael & A. Rippin (Eds.), Islam in the Eyes of the West:
Images and Redlities in an Age of Terror (pp. 125-147). Routledge.

Sakurai, K. (2008). Muslims in contemporary Japan. Asia Policy, 5(1), 69-87.
https://muse.jhu.edu/pub/136/article/416641

Sat, N. (2018). Japonyad’da islam arastirmalari: Eserleri ve fikirleri baglaminda Toshihiko Izutsu
[Doktora Tezi]. Ankara Universitesi SBE.

Sato, K. (2015). Nihon no Naka-de isuramu-kyou wo Shinjiru. Bungei Shunju.

Siddiqgi, M. A. R. (2003). Mosuku no Genjé to Tenbé (K. Takako, Trans.). In K. Hiroshi (Ed.), Tabunka
Shakai e no Michi (pp. 142—-172). Akashi Shoten.

Somu-shé. (2006). Tabunka Kyései no Suishin ni Kansuru Kenkytkai Hokokusho—Chiiki ni Okeru
Tabunka Kyosei no Suishin ni Mukete. Somu-sho.
http://www.soumu.go.jp/kokusai/pdf/sonota_bs.pdf



Yetkin KARAOGLU, Hatice ACAR

Suemori, H. (2019). Japonya’da fogu tarihi ve Orta Dogu-islam arastirmalari kapsaminda Osmanli
arastirmalari.  Cihanniima: Tarih ve Cografya Arastirmalari  Dergisi, 5, 145-164.
https://doi.org/10.30517/cihannuma.656124

Suzuki, S. (2005). Nihon no Bunka Nashonarizumu. Heibonsha Shinsho.

Taito-ku. (2019, December 9). Taito-ku Hara-ru Ninshou Shutoku Josei Jigyou no Goan-nai. Taito-Ku.
http://www.city.taito.lg.jp/index/bunka_ kanko/yukyaku/tourist/251005.html

Takahashi, S. J. (2018a). Muslim surveillance in Japan: A narrative aimed at trivialization.
Islamophobia Studies Journal, 4(2), 195-209. https://doi.org/10.13169/islastudj.4.2.0195

Takahashi, S. J. (2018b). Muslim surveillance in Japan: A narrative aimed at trivialization.
Islamophobia Studies Journal, 4(2), 195-209. https://doi.org/10.13169/islastudj.4.2.0195

Takahashi, S. J. (2018c). Muslim surveillance in Japan: A narrative aimed at trivialization.
Islamophobia Studies Journal, 4(2), 195-209. https://doi.org/10.13169/islastud]j.4.2.0195

Takahashi, S. J. (2021a). Islamophobia in Japan: A country at a crossroads. Islamophobia Studies
Journal, 6(2), 167-181. https://doi.org/10.13169/islastud;j.6.2.0167

Takahashi, S. J. (2021b). Islamophobia in Japan: A country at a crossroads. Islamophobia Studies
Journal, 6(2), 167—181. https://doi.org/10.13169/islastud;.6.2.0167

Takahashi, S. J. (2021¢). Islamophobia in Japan: A country at a crossroads. Islamophobia Studies
Journal, 6(2). https://doi.org/10.13169/islastud].6.2.0167

Tanada, H. (n.d.). Nihon Niokeru isuramu: Kyousei no Tame no Kadai. Nihon Niokeru isuramu Rikai
No Sokushin, 1-22. https://www.spf.org/global-
data/user132/islam_japan/islamseminer_text.pdf?20190729125939

Tanada, H. (2017). Ever growing Muslim community in the world and Japan [University]. Waseda
University. https://www.waseda.jp/top/en/news/53405

Tanada, H. (2019). Chiho Jichitai ni Okeru Musurimu Jamin ni Taisuru ‘Tabunka Kydsei’ Shisaku no
Genjo. Ningenkagaku Kenkyd, 32(2), 225-234.

Tanada, H., ishikawa, K., & Okai, H. (2012). Gaikokujin Juumin to no Kyousei ni Kansuru Ishiki Chousa:
imizu-shi Houkokusho. Institute for Multi-ethnic and Multigenerational Societies, Waseda
University.

Tanada, H., & Okai, H. (2011). Gaikokujin Juumin to no Kyousei ni Kansuru Ishiki Chousa: Gifu-shi
Houkokusho. Institute for Multi-ethnic and Multi-generational Societies, Waseda University.

Teeuwen, M. J. (2017). Clashing models: Ritual unity versus religious diversity. Japan Review, 30, 39—
62. https://www.duo.uio.no/handle/10852/65296

The United States Department of State, Bureau of Democracy, Human rights, and labor. (2016).
Japan 2016 international religious Freedom Report (pp. 1-6). United States Department of
State. https://www.state.gov/wp-content/uploads/2019/01/Japan-3.pdf

Tokyo Chiho Saibansho, LEX/DB 25517582 (Tokyo Chiho Saibansho 2014).

Toshiyuki, K. (2019). Nihon-jin no Shuukyou-teki ishiki ya Koudou ha Dou Kawatta ka. Housou
Kenkyuu to Chousa, 52-72.



MEDIAD

[ J
Islamophobia in Japan: Possibilities and Controversies IV\ E D I / \ D

Journal of Media and Religion Studies

Yamagata, A. (2019). Perceptions of Islam and Muslims in contemporary Japan. New Voices in
Japanese Studies, 11, 1-25. http://dx.doi.org/10.21159/nvjs.11.01

Yamashita, S. (2010). 2050 nen no Nihon—Filipiina no Yume o Meguru Jinruigakuteki S6zoryoku.
Bunka Jinruigaku, 75(3), 327-344.

Yamashita, Y. (2022a). Islam and Muslims in “non-religious” Japan: Caught in between prejudice
against Islam and performative tolerance. International Journal of Asian Studies, 19(1), 81-97.
https://doi.org/10.1017/S1479591421000012

Yamashita, Y. (2022b). Islam and Muslims in “non-religious” Japan: Caught in between prejudice
against Islam and performative tolerance. International Journal of Asian Studies, 19(1), 81-97.
https://doi.org/10.1017/S1479591421000012

Yoshino, K. (1992). Cultural nationalism in contemporary Japan: A sociological enquiry. Routledge.

Yulita, I. R., & Ong, S. (2019). The changing image of Islam in Japan: The role of civil society in
disseminating better information about Islam. Al-Jami’ah: Journal of Islamic Studies, 57(1),
Article 1. https://doi.org/10.14421/ajis.2019.571.51-82

Yupicheka. (2018). Satoko to Nada. Seikaisha Comics.

214



MEDIAD

Medya ve Din Arastirmalari Dergisi | Journal of Media and Religion Studies

ARASTIRMA MAKALESI | RESEARCH ARTICLE
Kasim/November 2024, Ozel Sayi 1/Special Issue 1, 187-217
Gelis: 31.07.2024 | Kabul: 04.11.2024 | Yayin: 28.11.2024
DOI: 10.47951/mediad.1518895

Japonya’da islamofobi: imkan ve Tartismalar

Yetkin KARAOGLU"
Hatice ACAR™

Genisletilmis Ozet

Giris

Diinyada sosyo-siyasi gelismelerin etkisiyle, erken modern dénemde baslayan yazili ve gérsel
yayinlarin, dinlere ve Kkiltiirlere yonelik karsi-teolojik bakis acisinin  etkinliginde bir artis
gozlemlenmektedir. Tarihi ve dini olarak ciddi bir etkilesimin bulunmadigi bélgelerde dahi belirli bir
dine yonelik farkli dinf geleneklerin bakis acilarinin etki ve izleri goriilebilmektedir. Bu baglamda,
Japonya’da islam’a yénelik teolojik veya dini nitelikteki negatif yaklagimlar, Bat’da modern
dénemle birlikte ortaya ¢ikan ve kokleri Hristiyan dini geleneklerine dayanan bir etki ¢ergevesinde
degerlendirilebilir. Ote yandan islam’in Japonya’daki dini tarihi dikkate alindiginda, tilkenin ¢ok
kdiltarld ve dinf ¢cogulcu yapisi, herhangi bir dinin varliginin kolektif anlamda olumsuz bir imaja sahip
olmasint miimkin kilmamaktadir. Bununla birlikte tarihi siirecte Bati tipi modernlesme, beraberinde
Bati kiilturintn diger dinlere yénelik olumsuz-kiiltiirel bakisini da beraberinde getirmistir. Ancak
islam, toplumsal dinf zeminde faaliyet alani bulmus ve Japon toplumu acisindan farkli-olumlu dinf
bir deger olarak goériilmistir. Bu anlamda giinimiizde Japonya’da Islamofobi’nin imkani ve
etrafindaki tartismalarin zemininin bu baglamda siirdiigii séylenebilmektedir.

Calismamizda Japonya’da islamofobi’nin var olma imkani ve tartismalari dini-tarihi baglam ve
gunldmdiz olaylar lizerinden incelenmeye calisilmistir. Buna gére ¢alismamizda ilk béliimde, tarihi
siirecte dini eksende islamofobi’nin imkani (izerinde durmus, Japonya’da islam’in imaji irdelenmeye
calisilmistir. Bu bélimde konu, 1890-1947, 1947-2001 ve 2001-gliniimiiz olarak g tarihi déneme
ayrilarak incelenmistir. ikinci béliimde ise giinimiizde islamofobi, dini-kiiltiirel kkenleri, etkenleri,
ornekleri tizerinden incelenmistir. Bu bélimde dini-kiiltiirel zemin, kiiresel ve yerel siyasi gelismeler
ve yazili-gorsel medya bagsliklarinda irdelenmeye ¢alisilmistir.

Japonya’da Miisliiman-Japon iliskileri

1850'lerden 1950'li yillara kadar yapilan ceviri ve telif eserlerin etkisiyle, islam’in 1890'lara
kadar tarafsiz bir perspektiften degerlendirildigi gorilmistir. Ancak, 1890-1950 yillari arasinda
islam, siyasi ve toplumsal acidan konjonktiirel ve yapay bir din olarak nitelendirilmistir. Bu dénemde,
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islam'a  yénelik degerlendirmelerin  tarafsizliktan olumsuza dogru egilim gdsterdigi
gdzlemlenmektedir. Bu baglamda, Japonya’da islam’a dair islamofobik diisiincenin temellerinin bu
dénemde atildig tespit edilmistir. islam, Japon toplumu ve dini anlayisi acisindan yabanci bir din
olarak goriilmeye devam etmistir. Japonlarin bati-kiiltiiri tizerinden Hristiyan perspektifli bir din
olarak tanimladig islam, zamanla miistakil bir din olarak da kabul edilmeye baslanmistir. Bir énceki
dénemden nétrden olumsuza evrilen islam imaji, bu dénemde Miisliiman nifusun artisiyla
olumsuzdan kdiltirel nétr ve olumlu nétr’e bir ikili imaja dogru evrilmistir. 2001’e kadar Japonya’da
islam, kiltiirel-yabanci bir din olarak gériilmekle birlikte, iilke capinda dikkat ¢eken bir din olarak
degerlendirilmemistir. Nitekim islam’in olumsuz imaji daha ¢ok bilgi eksikligi ve kiiltiirel farkliliklar
nedeniyle ortaya ciktigi tespit edilmistir. Gliniimiizde Japonya’da Misliimanlara yénelik imaja dair
olumsuz egilimin, 1970’lerden itibaren halen siiren yabanci is¢i alimlariyla basladig, 1980’li ve 1990’li
yillarda da devam ettigi; 2001’te ABD’deki terér saldirisi ve 2015’te Japonya’da iki Japon’un iSID
tarafindan kagirilip éldiiriilmesi olaylariyla da islamofobi’ye déniistiigii anlasilmistir. Bu olaylara dair
haberler yazili ve s6zlii medyada yer almaya baglamistir. Bunun ilk ciddi kirilma noktasi 11 Eyldl
Saldirisi sonrasi gelisen olumsuz imajdir. Buna gére ana akim uluslararasi ve Japon ulusal medyasi
islamofobi’nin yaygin hale getirilmesinde 6nemli bir role sahiptir.

Japonya’da islamofobi Uzerine Meseleler

Modern Japonya sekiiler-dindar bir toplumdur. Japonlarin cogu dine siipheyle
yaklasmaktadir. Dine kuskuyla baksalar dahi dinf térenlere katilmaktadirlar. Onlar, bu uygulamalari
inanglarinin yansimasi olmasinin aksine genellikle toplumsal ritiieller olarak gérmektedirler.
Japonlarin diizenli olarak yaz festivali sezonunda Sinto ritiiellerine katilmak, bir Hristiyan kilisesinde
evlenmek ve Budist cenazesine katilmakla ilgili uygulamalari da bulunmaktadir. Bu nedenle
Japonlarin ¢ogu icin din kimliklerinin temel bir parcasi degildir. Ancak belirli bir dine bagh Japonlar
olsa da din, biiyiik dl¢iide kamusal alanin disinda tutulmaktadir. Japon toplumunun bu bakis agisi,
Japonya’nin dindar olmayan ve dini agidan hosgdriilii bir Glke olduguna dair genellestirilmis fikrin
tarihi ve fenomenolojik acidan elestirel olarak dikkatle irdelenmesini gerekmektedir. Japonya’da
islamofobi veya islam'a karsi ényarginin, dini ilgisizlik ve din fobisi ile islam’a dair bilgisizlik
temelinde, islam’in koktencilik/asirilikla ve Miislimanlarin ise terdristlerle tanimlandigi yiizeysel
kanaatler olarak tezahdr ettigini gorilmustir.

Japonya’da islam’a ve Misliimanlara olumsuz bakis acisinin, islamofobi’den ziyade Japon-
Yabancr iliskilerinin tek tarafli tanimlanmasindan kaynaklandigi sdylenebilmektedir. Bu ayni
zamanda Japonlarin homojen bir yapiya sahip oldugunu, bu nedenle diger din ve kiiltirleri
benimseyenlerin dislanabildigi anlamina gelmektedir. Diger taraftan 6teki din mensuplarinin tek bir
disiince ve profil lzerinden tanimlanmalarina yol acan bir 6zci kiltir yaklasimini da
glclendirmektedir. Japonya’da bu 6zcii kiiltir yaklasimi, sabit kiiltlrel pratiklere sahip farkl kiiltirel
gruplar varsaymakta ve tek bir ‘Japon Kiiltiir’ veya tek bir ‘islam kiiltiri’ oldugunu iddia
etmektedir. Bu tir bir 6zci kiltir kavrami, kiltirler arasi anlayisi genellikle ylzeysel ¢ok
kultdrlalukle sinirlandirmaktadir.

Japonya’da giiniimiizde siyasi agidan islevsel y6niyle degerlendirilen din ve dini yapilar,
1995’e gelindiginde bu gorisiu gli¢lendirerek diger din ve dini hareketlere olumsuz bakisini
arttirmistir. Buna gére Aum Shinrikyo uyeleri tarafindan 1995’teki Tokyo metrosu saldirisinin Japon
halki arasinda dini hareketlere karsi savas éncesi dénemdeki giivensizligi pekistirdigi ve yonetimin
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bu tir orgitler lzerinde daha fazla kontrol sahibi olmasini sagladigi séylenebilmektedir. Genel
Japon niifusu arasinda dine ilgisizlik, din fobisi ve belirli bir dinf gruba resmf olarak bagli kisilere karsi
Onyargl, savas sonrasi Sinto ve devleti yeniden birlestirme girisimlerine ragmen Japonya’nin dindar
olmayan ve dinf agidan hosgérdiill bir llke oldugu fikrini gliclendirdigi tespit edilmistir. Ayrica
Japonya’da dini gruplara yonelik kamusal s6ylem, genel olarak pek cok Bati lilkesinde oldugu gibi
siddetli ve acik irk¢iliktan uzaktir. Ancak ulusal giivenlikle ilgili konulardaki séylemlerde islamofobik
anlatilar yogunluktadir.

Sonug

Japonya’da islam’a ve Miisliimanlara dair olumsuz egilimlerin ortaya cikisiyla birlikte bu
egilime dair haberler yazili ve s6zli medyada yer almaya baglamistir. Bunun ilk ciddi kirlma noktasi
11 Eyldl Saldinisi sonrasi gelisen olumsuz imajdir. Buna gére ana akim uluslararasi ve Japon ulusal
medyasi Islamofobi’nin yaygin hale getiriimesinde énemli bir role sahiptir. Bu nedenle Japon
toplumumda hem bir arada yasama vurgulanmakta hem de islam’a yénelik olumsuz imaja egilim
bulunmaktadir. Bu ise Japon toplumunda tutarsiz bir egilimi ifade etmektedir. Bu tutarsizligin
farkina varan Japonlar ise islam’in Misliman Japonlardaki yansimasini gérdiiklerinden islam’a
yonelik olumlu anlamda ciddi bir farkindalik da olusmaktadir. Ozellikle Tabunka Kyosei “Cokkdiltirl i
Bir Arada Yasama” kavrami Japonlarin bakis agisinin temelde nétr bir bakis oldugu, islam’in Japonlar
tarafindan hos gériilme egiliminde oldugu ve bunun islam'a kars! dinf ilgisizligi, din fobisini ve
onyargryrasmak icin bir arag oldugu ifade edilmektedir. Ayrica gelisim siireci ve potansiyeli olmasina
ragmen Japonya’da islam, toplumsal etkisi bakimindan belirsizligini korudugu iddia edilmektedir.
Bunun temel nedeninin kamusal séylemde islam ezici bir cogunlukla anlasilmaz ve yabanci olarak
sunulmast ve halkin buiylk ¢ogunlugu tarafindan da bu sekilde anlasimasi oldugu
sOylenebilmektedir. Japonya’da yasayan Mislimanlarla ilgili kitap ve medya makalelerinin ciddi bir
kismi yalnizca yabanci Mislimanlara odaklandiklarindan ve Japon Mislimanlart dikkate
almadiklarindan s6z edilmektedir.

Arastirmacilarin Katki Orani Beyani/ Contribution of Authors
Yazarlarin calismadaki katki oranlari esittir.
Authors' contribution rates in the study are equal.
LR
Cikar Catismasi Beyani [ Conflict of Interest
Calisma kapsaminda herhangi bir kurum veya kisi ile ¢ikar catismasi bulunmamaktadir.
There is no conflict of interest with any institution or person within the scope of the study.
LR
intihal Politikasi Beyani / Plagiarism Policy
Bu makale intihal.net yaziimiyla taranmustir. ilgili dergi kurallarina uygundur.
This article has been scanned using the intihal.net software and adheres to the relevant journal's
guidelines.
Fhkkkhhk
Bilimsel Arastirma ve Yayin Etigi Beyani / Scientific Research and Publication Ethics Statement
Bu calismada “Yiiksekdgretim Kurumlari Bilimsel Arastirma ve Yayin Etigi Yonergesi”
kapsaminda uyulmasi belirtilen kurallara uyulmustur.
This study adheres to the rules specified under the "Higher Education Institutions Scientific
Research and Publication Ethics Directive."




©3

MEDIAD

Medya ve Din Arastirmalari Dergisi | Journal of Media and Religion Studies

ARASTIRMA MAKALESI | RESEARCH ARTICLE
Kasim/November 2024, Ozel Sayi 1/Special Issue 1, 219-251
Gelis: 30.07.2024 | Kabul: 22.10.2024 | Yayin: 28.11.2024
DOI: 10.47951/mediad.1524716
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Abstract

Although the era of secularism, which promised that human beings could build the truth, was not over, the trend towards
mystical and paranormal beliefs grew, as did the spread of new forms of religion and the dominance of postmodernity-
specific confusion. Augury, magic, ancient secrets, the texts of Abrahamic Religions, and the mystical beliefs of the Far
East have been blended and commodified, particularly transforming into commercial fields of interest for educated
masses. In the study, examples of hyperreality presented as religion through syncretic forms were examined on YouTube,
the most followed digital platform worldwide; 50 videos from five different YouTube channels were evaluated using
thematic content analysis, and the findings were discussed within the framework of Baudrillard's Postmodern Media
Theory. In the analyzed videos, promises of healing, weight loss, happiness, strengthening faith, etc., were made, and it
was observed that Islamic content was added to Buddhist practices and indicators in an effort to engage a Muslim
audience. The findings of the study exemplify post-truth practices in terms of the syncretization of different belief
systems, providing detailed data especially for researchers working on New Age cults.

Keywords: New Age, Postmodernism, Hyperreality, Occultism, Islam

Senkretik Hipergerceklikte Yeni Cag inanislarin islami Formlari

0z

Hakikati insanin insa edebilecegini vaat eden sekiilerizmin ¢agi sona ermese de gelinen nokta; mistik ve paranormal
inanglara egilimin arttig, yeni dini formlarin yayginlastigl, postmoderniteye 6zgii muglakhgin ve karmasanin hakimiyeti
olmustur. Fal, biiy(i, kadim sirlar, semavi dinlerin metinleri ve Uzakdogu’nun mistik inang bicimleri harmanlanarak emtia
haline getirilmis, 6zellikle de egitimli kitlelerin ilgi gosterdigi ticari alanlara dénlismistir. Calismada, senkretik formlara
donistirilerek din olarak sunulan hipergercekligin 6rnekleri, diinya genelinde en ok takip edilen dijital mecra
YouTube’da arastirilmis; incelenen bes ayri YouTube kanalindaki 50 video tematik igerik analiz yontemiyle degerlendirilmis
ve bulgular Baudrillard’in Postmodern Medya Kurami ¢ercevesinde tartisiimistir. Analiz edilen videolarda sifalandirma,
kilo verme, mutluluk, imanin gii¢clendirilmesi vb. vaatlerde bulunulmus, Budizm’e 6zgii uygulama ve gdstergelere, islami
icerikler eklenerek Miisliiman bir kitleden etkilesim alma gabasi icerisinde olundugu gézlenmistir. Calismanin bulgulari,

birbirinden farkliinang sistemlerinin senkretik bir hale getirilmesi bakimindan post-truth pratiklerine 6rnek teskil etmekte,
ozellikle New Age kiiltleri (izerine calisan arastirmacilar igin detayli veriler sunmaktadir.
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Introduction

Modernists believe that we know reality, while postmodernists argue that we are all
confused with illusions and hyper-reality (Berger, 2018). Without claiming it to be an illusion, we can
say that the expression “complexity” is in line with today's widespread belief. Therefore, the digital
world represents a religion distinct from the traditional Abrahamic faiths. In particular, the digital
world represents a system of beliefs that, regardless of the prevalent religion in the country,
centers its teachings around the mystical beliefs and philosophies of other universal religions,
particularly those from the Far East. This system ignores the limitations of religions and spreads
through universally accepted teachings, asserting that the source of all beliefs lies in one place. It's
often healing-centric; in other words, it claims to solve problems that modern medicine can't solve,
far from claiming to be a different religion but bringing together certain rituals and belief systems.
It aligns with postmodernism, as it is eclectic and complex, encompassing a variety of elements
without conforming to a single concept.

According to Baudrillard (2016), postmodernism is actually a phrase that means nothing to
people. It's not even a concept. We're going to use it as a term for defining a period in terms of
being a period and a general term. However, Baudrillard's simulations and simulacra will again be
the concepts we will use to understand occultist and new-age rituals. According to him, today's
forms of abstraction have nothing to do with the concepts of mapping, shaping, etc. The concept
of simulation has no relation to a piece of land on the map, a table, or a reference system. Models
of a reality without any origin or reality derive simulation into a hyper-reality. The exact distinction
between the map and the land, which makes extraction intriguing and attractive, no longer exists.
From now on, it will not be possible to establish an imaginary correlation between reality and the
real concept. Nowadays, we can replicate the truth in an infinite number of ways. In the
postmodern era, religion is also at the forefront of the re-production of reality.

The motivation of the study is to trace the media transformation of the religious sphere,
which has become syncretic in this era where everything is intertwined and a new truth is being
attempted to be constructed from opposing elements. In summary, the aim of our study is to
provide field data and perspectives to researchers working on the New Age and new religious
forms. In this context, the aim is not to discuss the consistency of the content from the perspective
of religious sciences or its place in Islamic sources. Analyses are limited to situation assessment.
However, from a theological perspective, extraordinary data has been encountered. The data
obtained in the study reflect a significant paradigm shift of today and include the necessary content
that should be considered, especially for those working in the field of Islamic sciences.

In the literature section of the study, information is provided about "digitalization,"
occultism, and postmodern media theory in the religious and religious concepts we frequently
encounter in the analyzed data. The research section examined videos from five YouTube channels
that allegedly distribute healing and mystical content using the thematic content analysis method.
The themes of the analysis were applied as Islamic, Other Abrahamic Religions, and Occult
elements. Additionally, a detailed content analysis was conducted using semiotics under the
headings of Video Title - Video Content - Video Visual Elements - Video Music for two videos from
each channel. The findings, the analyzed videos, and the thematic content analysis used were
discussed in the conclusion section within the context of postmodern media theory.
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1. Digitized Religion and Religiosity

For the structure of the relationship between postmodernism and religion, a hybrid religion
that feeds on both tradition but is compatible with both non-traditional and digital forms (virtual
community religion, selfie religion, techno religion, etc.) can be mentioned (Cuhadar, 2021). In the
digital age, religion and digital religion are distinct concepts. But this digital way of life, which
affects almost all of people's daily life practices, has also transformed their beliefs and rituals.
Understanding and studying digital religion in this complex environment of digital transformation
will be crucial to understanding the landscape of belief and spirituality that evolves in the digital
age. Therefore, this study will employ the term 'digital religiosity', a term that has gained
widespread usage in literature.

Digital religiosity refers to the intersection of religious beliefs, practices, and expressions
with the digital sphere and covers how individuals engage in listening through online platforms,
technology, and virtual spaces. The concept has gained importance in recent years as
developments in digital technology have changed the way people interact with their beliefs and
religious communities. Research has shown that digital natives, especially the Y generation, prefer
for interacting with both online and offline religious content (Aditoni & Rohmah, 2022). Religiosity
has become active in the digital age, not limited to passive consumption but with increased
participation by Internet users in digital content that includes religious beliefs (Ekonugraheni et al.,
2023). The integration of religious practices into digital platforms reflects a wider tendency for
individuals to take advantage of digital tools to express and deepen their religious beliefs (Yuliani
& Khuwarazmi, 2022). This blurring of the boundaries between technology and spirituality has
made the profound impact of digitalization on shaping contemporary religious experiences and
perceptions a subject of sociological research (Sotiriou, 2021). Today's advances in information
technology have also caused religious abuse to become more widespread than ever in history
(Cuhadar, 2019). With digitalization, religion has become a virtual reality space in line with
postmodernity. Postmodernity's adoption of a critical mindset fosters a cynicism that is more
obscure and multidimensional than meaningful, accepting all shades of grey. In this context, digital
religion is emerging as an alternative to restrictive theology in a liberating techno-media field (Alici,
2022).

Recent studies indicate that popular religion has grown, individuals shift from
traditional/institutional religion to individual beliefs and mystical spiritual searches, and individuals
use postmodern habits to define their beliefs based on their lifestyles (Baltaci, 2022). Naturally,
these new religions have been influenced by complex digital media. In fact, postmodernism, called
the New Age religion, is fed on occultist elements, remains within the framework of Abrahamic
religions but is richly fed on Buddhism, Brahmanism, etc. religion (or philosophy) (which also has
sharp differences in this regard), where yoga prevails instead of prayer, but Quranic verses are read.
Thus, this section will discuss occultism and new age "belief"—often called spirituality rather than
religion, faith "faith" in literature.

The environment in which digital religiosity develops is directly related to the concept of
post-truth. In the post-truth era, the authority of objective truths is diminishing, leading to the
prominence of personal beliefs and emotional resonances that can deeply affect religious discourse
and practices (Saputra et al., 2024; Syofyan, 2019). This change has implications for how religious
narratives are created and conveyed, especially in the context of social media where unverified
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interpretations of religious texts and beliefs can rapidly proliferate (Ritonga et al., 2022; Susan &
Singgih, 2023). The post-truth environment encourages the commodification of religious beliefs,
viewing faith not as a source of deep meaning and community, but as a product to be marketed
and consumed (Mavelli, 2019). This commodification can dilute the essence of religious teachings,
reducing them to emotionally resonant but fundamentally theologically lacking slogans or sound
bites. Wildt (2023) defines this situation as a "pop theology" that further complicates the
relationship between belief and reality in contemporary society, prioritizing appeal over accuracy.

Additionally, the post-truth era is challenging traditional religious authorities and institutions
due to individuals increasingly turning to alternative sources of information for spiritual guidance,
such as social media influencers and online communities (Ritonga et al., 2022). This change can
weaken established religious teachings and create an environment where subjective
interpretations of faith can develop uncontrollably, leading to a crisis of intellectual accuracy in
religious studies (Ambasciano, 2020; Ibrahim, 2018). The consequences of this crisis are profound,
as it threatens the stability of the universal values embraced by many religions, which can lead to a
moral relativism that undermines the foundation of faith (Bleazby, 2024; Saputra et al., 2024).

2. Occultism and New Age

"Occult" means "connected with magic powers and things that cannot be explained by
reason or science" (Oxford Dictionary, n.d). Occultism, a term that encompasses beliefs and
practices of interest throughout history, comes from areas such as mysticism, parapsychology, and
esoteric practices, and offers alternatives to rational thinking.

Historically, occultism has challenged traditional beliefs and norms in reinterpreting
mysticism, gender roles, and social classes, especially at a time of intellectual rationalization.
Human curiosity and the pursuit of knowledge beyond the tangible underpin the discovery of occult
phenomena, from parapsychology to astral projection. Humanity's persistent interest in the Occult
stems from its desire to solve mysteries and explore realms beyond the ordinary (Gedicks, 1986;
Wolffram, 2006). Modern society continues to incorporate occult rituals, not limited to ancient
traditions or historical contexts. Despite significant advances in science and technology, it is known
that there is a significant community of people interested in scholarly beliefs and practices
(Nugroho, 2022). We cannot ignore the influence of mass media in shaping occult perceptions. TV
shows and films have played an important role in portraying the themes of occultism, often either
inducing fear, encouraging admiration, or nurturing misunderstandings about occult practices
(Monacelli, 2023).

The pursuit of the hidden meaning behind the phenomenon began with Plato's concept of
"idea" and continued to exist in the modernist and positivist planes of today. Occultist tendencies,
which advocate that, instead of experiencing and rationally questioning the essence of the truth,
certain spiritual abilities can be attained by unusual methods (by interacting with the realm of
spirits, with the jinns), continue to exist in Islamic geography under different names. These trends
can be studied under nine headings: 1. Augury 2. Prophecy 3. Meditation 4. Horoscope 5. Astrology
and Signs 6. Magic 7. Yoga 8. Mystery 9. Reiki, Aura, and Chakra Practices and Healing (Yesilyurt,
2020).

New Age spirituality is a multi-faceted movement that blends the divine with its individual
interpretations, challenging traditional religious paradigms. Hanegraaff (1999) describes the New
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Age movement as a historically innovative phenomenon based on personal symbolism. It is a
manifestation of a particular symbolism directly embedded in secular culture, and the new form of
belief is autonomous from traditional religions. Klippenstein (2005) distinguishes the New Age
from the mainstream religion and describes it as a social or religious movement that challenges
traditional categorization. This movement often reflects an approach to spirituality that integrates
elements of Christianity (including Islam), native Shamanism, and personal spiritual beliefs
(Gumucio, 2002). The New Age movement is not geographically limited but has a global presence
that adapts to various cultural contexts and social changes (Bainbridge, 2004).

The New Age beliefs that have emerged in Western societies are becoming widespread and
popular all over the world. New Age beliefs centre on sanctifying the individual and building secular
sanctities that promise the individual unlimited freedom. At the same time, the New Age brings
together many structures such as Shamanism, Buddhism, and Occultism for modern humans who
are far from spirituality, creating a syncretic and hybrid model. Especially the ancient Indian
religions and the Far East religion and mystical philosophies are presented to modern society in the
form of modern practices (Arici, 2021).

The New Age movement is often associated with practices such as meditation, healing, and
alternative medicine and reflects a holistic approach to spirituality. Jespers (2010) observes that
paranormal activities, a popular manifestation of New Age spirituality, provide a platform to
reenchant and sanctify experiences, emphasizing a return to spiritual values in a secularized world.
This re-sanctification attracts academic interest in how New Age concepts, such as the “heavenly
phenomenon” influence contemporary secular societies and shape discussions about spirituality
and belief systems. The New Age beliefs gain meaning rather than ideological clarity by the
integration of different elements, such as time, space, social practices, and texts, from hypocrisy
to sophistication, from yoga to astrology, from Gaia theory to Atlantis civilisation, which are
transformative embedded and inconsistent with each other (Karaosmanoglu, 2009). The religious
market created around neo-sufism, or other New-age currents and cults, is now referred to in
literature as “spiritual markets” and in this way, the products produced in these markets and
offered to the masses as popular culture are replacing a new religious culture, a new vocabulary,
and new perceptions of religious identity in a way that rebuilds the general perception of society’s
transitional religion through various symbols (B6liikbasi, 2012).

A study conducted by Giirbliz and Aygdl (2021), who participated in rituals that could be
evaluated as part of the New Age belief, found that the practice of reiki, bioenergy, and access bars
(energy bars conversion therapy) was more healing, relieving pain and pain, while yoga, meditation
and hypnosis were preferred by individuals seeking mental and spiritual well-being, seeking
psychological relief, and seeking a rescue way/method to cope with negative situations. At the
point of belief, the participants showed a strong tendency to believe in a sacred existence and a
lesser inclination to worship and perform rituals.

As a natural consequence of advanced capitalism, it is observed that New Age rituals have
turned into an industry in themselves. It is observed that especially educated white-collar workers
participate in rituals of these new forms of belief by paying high fees in the luxury districts of
metropolises. In this regard, the findings of Dogan's (2020) research on energy therapists and
participants in these therapies are noteworthy. According to the research, energy healing has
become a lucrative sector. All energy healers justify their fees with the balance of giving and
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receiving in the world. “You get as much as you give to the world. No more, no less.” With this
rhetoric, healings are done for high sums of money. In addition, it is said that if the fee is not paid,
the healing process will not take place, and the person will not be healed. New Age beliefs
constitute a huge religious market worldwide, including in Turkey. Finding religious packages that
will appeal to all segments here is attractive to modern individuals.

As the name suggests, the New Age movement is specific to the postmodern era. The field
of consciousness is the media, and postmodern media theory can be used to fully understand it. In
this sense, postmodern media theory will be discussed in this section, both to establish the
theoretical framework of the study and to provide a better understanding of the definition of the
contents.

3. Postmodern Media Theory

Arthur Asa Berger's definition of postmodernism (2018) also explains the contemporary
background of his interest in the New Age rituals, which are actually the subject of the study.
According to him, postmodernism, whatever it is, was often regarded as replacing modernism in
the 1960s, when the values and beliefs that characterized, modernism were suddenly rejected.
Postmodernism is fun in mass culture. Modernism involves a high degree of seriousness towards
life, while postmodernism includes a playful and ironic attitude, as well as a sort of masquerade.
People in postmodern societies play with their identities, and when they get bored with their
former ones, they change them.

Baudrillard (2016), questions the existence of religion and God in the simulation universe.
According to him, images have a lethal power, like Byzantine icons trying to destroy God's divine
identity. The Western world, with all its good intentions, believes in the resurrection power of
images or the ability of an indicator to substitute a meaning. Once even God has been simulated,
an entire system will become a mass, a giant simulation that has been freed from the influence of
gravity. Baudrillard, describes what is called the production and reproduction of truth as a
fundamental disease inherent in our times. What society has been constantly trying to produce and
revive for many years is the fact that it has missed. That is why material production itself has
become hyperreal today. Today, material production has all the characteristics of traditional
production but is nothing more than a reflection of it in much larger dimensions.

Baudrillard's discovery of hyperreality extends to criticism of technology, suggesting that
certain forms of communication, especially those that drive individuals away from face-to-face
interactions, end up in a hyperreal form of communication that lacks authenticity and depth
(Korpijaakko, 2015). Moreover, Baudrillard's study of hyperreality enters the realm of cultural
phenomena such as America's enchantment and disaster, suggesting that the hyperreal nature of
American society allows utopia and dystopia to coexist, blurring the boundaries between reality
and simulation (Smith, 2002). In general, Baudrillard's concept of hyper-reality challenges
traditional concepts of reality by emphasizing the widespread influence of simulations and
representations in shaping contemporary experiences and perceptions.

Jameson, a prominent postmodernist theorist, argues that a new form of postmodernism is
just another name and a concept that is closely linked to consumer culture, explaining that this
consistent view also provides an enabling environment for the commercialization of the New Age
rituals that we described above (Berger, 2018) Baudrillard's postmodern media theory focusses on
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postmodernism, a simulation era in which models, signs, and codes dominate, which defines the
media as the main simulation machines that play an important role in everyday life and generate
images, signals, and code, forming the autonomous hyper-real field. The media viewer absorbs
images passively rather than passing through the active process or generating meaning. The
audience responds not to the meaning of the media's message or its relationship with the outside
world but to its striking internal code and self-reference structure (Alemdar & Erdogan, 2005).

We find it appropriate to take advantage of Baudrillard's theory in our study, not to discuss
the criticism of theoretical technological determinism, etc., especially because of the social
environment that provides the basis for such ‘mixed religion' (syncretic) content, and because it
takes a quite holistic approach to the reactions of viewers.

4. Research
4.1. Research Questions and Methodology

The study's design is based on "examining the contents of New Age items on YouTube". In
this context, the following questions will be answered:

RQt: What is the New Age/occult elements in Islamic videos on YouTube?
RQ2: Are there rituals of non-Islamic religions in Islamic videos on YouTube?
RQ3: Did videos on the channels analyzed on YouTube use direct or covert persuasion
strategies and investigation methods at the point of receipt of messages?

Thematic content analysis was utilized to give objective data and allow for interpretation as
the study focusses on the academic issue and analyses new religious forms. Thematic content
analysis is a qualitative research approach that finds, analyses, and interprets data themes (Lawong
& Munchus, 2022). Through thematic content analysis, researchers can gain a deeper
understanding of the content and meaning of data, which enables the identification of patterns
and themes that can be used as categories for analysis (Giesbrecht et al., 2010). Most importantly,
thematic content analysis gives scholars a deep understanding of the substance of studies in a field
(Torun & Pektas, 2023). Thematic content analysis synthesizes research findings, allowing
generalizable results from studies conducted in the same subject area (Kabar, 2023). Researchers
can use this strategy to evaluate, integrate, and interpret data from several studies on a topic,
offering a full perspective of the research environment (Yilmaz et al., 2018). In addition, thematic
content analysis can yield practical results by identifying and reporting the main themes in the data,
providing valuable insights for further research or practical applications (Saleem et al., 2012).

The analysis combines structural/sensitive thematic analysis with realistic approaches.
Themes were created based on these questions, primarily epistemological questions, and themes
for each data analysis were simply contained and synthesized. The two videos selected from each
channel were theoretically interpreted based on Baudrillard's theory. The analysis of the other
videos is summarized in the summary table of each channel analyzed. The New Age elements are
the elements of new religious currents and are included in the theme of "other religious elements"
under a single theme because the Far Eastern religions have elements in common with religions
such as Hinduism. Like other religions, New Age elements are covered by the theme of “other
religious elements.” Paranoid beliefs from the past to the present are included in the theme of
healing, coding, knowledge of the air, and other elements of beliefs and tendencies.
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At the point of analysis of the channel reflections of the new form of religion, three themes
have been identified: A) Islamic B) Other religion C) Occult. Within the framework of these three
themes, the analysis was carried out in the context of the determined content elements for the
video content. The specified content items are: Video title - Video content - Video visual elements -
Video music.

4.2.The Sample of the Research

The sample was used for research purposes. YouTube has also been selected as the media.
There are two main reasons why YouTube has been chosen. The first is to be the world's most
followed social media application (We Are Social, 2024), and the second is to provide more
information than other councils, a more suitable area for research, especially for thematic content
analysis.

YouTube channel “Lost Sciences” (2024a) has been chosen as a prime example of new
syncretic religious forms. The channel has 116K subscribers as of July 2024. When scanning with key
concepts, the first channel is seen as the result of scanning, and it has rich content where both new
religious forms and rituals are excessively mixed, and when you look at the comments, they have a
great deal of influence on individuals. In order to obtain sufficient data, the channels “Depths of
the Intermediate Realm” (2024a), “Elfabex Ancient Wisdom and Spiritual Peace” (2024a), “Qur’an
Therapy” (2024), and “The Universe Journey” (2024j) have been included to compare and validate
the data. Thematic analysis of a total of 50 videos, including 10 videos from each channel, was
carried out. Other analyses included in a detailed analysis of the randomly selected two videos from
each channel under article limitations are presented in the summary table.

4.3.Scope and Limitations

Among the YouTube app, which includes millions of contents, the study searched for
channels with syncretic and Islamic content, using keywords such as Turkish, healing, purification,
Esma-ul Husna (names of Allah), dhikr, soul, etc., and examined the five channels with the most
subscribers and regular content. The study is limited to the analysis and interpretation of the
situation. The subject of the theological coherence of the content, the correctness according to
Islamic sources, etc., was left to the scientists working in theology. Our aim here is to make a
situational analysis of how New Age/Buddhist or occultist content leaks on Islamic topics.

5. Findings
5.1. The Analyze of the Channel “Lost Sciences”

The channel (2024a) has 116K subscribers. While providing general information about what
we're doing in the section, it's remarkable: “With Tefek Applications, you can buy your truth. “The
phrase “purchase of truth “actually summarises what we're trying to draw attention to. Such
channels do not hesitate to hide the commercial aspects of the work they do while promising their
followers healing, cleansing, etc. It is claimed that the channel will change people's lives with
meditations containing “Esma-ul-Husna” (the names of Allah) codes and verses. Furthermore, the
Sufi breathing exercises, the meditation practices, which he describes as Sufi meditation, and the
study of sympathy and devotion are often part of a channel in which he incorporates these
practices into his Sanskritic religious practices. The details of the 1st and 10th videos (randomly
selected) on the channel are given below.
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Table 1. The Analyze of 1st Video of the Channel of Lost Sciences (Lost Sciences, 2024i)

Video Name

Subconscious Transformation Affirmations Bringing Happiness with Esmas

Video Content

As a video summary, the practices often used in meditation are performed using Islamic terms (particularly the
names/rituals of Allah).

In the opening of the video, YouTuber said (00:00:12-00:00:51):

Friends, I'm now going to give you a series of affirmations that you can listen to while you're sleeping at
night or during the day. So your heart, which will be better and more beautiful because of the subconscious
rhythm, will rejoice as a 'mutmain’ (be happy and internalization the faith). Just listen and let the words fill
your mind. Without any effort, you'll see your transformation, and over time, you'll experience the positive
effects in your life. If you're ready, let's start.

In the sequel to the YouTuber video (00:00.53-00:01.38),

With the mystery of the Creator's "Vedud", | give my permission to love without limits, to be loved and to
allow loving people to come into my life, to appreciate and to be liked, and to create people who are
generously expressing "love" with "positive energy" to enter my life. As he loves the creature he has created,
and at the same time gives his servants mercy and consent, | allow him to get rid of all the negative things
that have accumulated in my subconscious mind through the expression of love and conversation.

For example, another striking realization is (00:07.34-00:07.42): “I cancel all mental programs that have disturbed me
and deprived me of my presence in the secret of suicide."”

Visual Content

First, it was termed "Purification and Affirmation of the Subconscious by the Names of God." Instead of "meditation"
in the title, the video uses "Rabida" (connection with mursidh / guru), a visual sufism phrase. Areligious scientist comes
in the video and departs from the globe of light while reading a heavy book on his waist, symbolizing the lost conduit
of information. The channel's name and graphic insignia evoke mystery and Islam. The video shows nature and
seascapes. Views of the water and environment help viewers absorb the material. The sea represents "eternal peace
and happiness" with natural scenery, "growth and life," and hot air balloons with "freedom, relief from burdens,
relieving from past sufferings." "The hot air balloon" means "it must give up some loads in order to fly higher."

Music

Meditation music composed of Far Eastern spirits and instruments was used. When the music was studied, it was
found to be called "Buddha Zen Spa-Deep Relaxation Massage Music" on the Fizzy Chakra Radio. Music reflects
Buddhist and mystical elements in New Age music.

From the introductory sentences, it is clear that listening to the video of the transformation
with these phrases to reach the truth and God and become, 'mutmain’ has been presented as a
formula, a recipe for salvation.
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Table 2. The Analyze of 10™" Video of the Channel of Lost Sciences (Lost Sciences, 2024j)

Video Name

Subconscious Weight Loss Meditation with the Names of Allah (“Esma’ul Husna”) Without Dieting

Video Content

The video's title carries a syncretic character consisting of "subconscious cleansing, studies," and "meditation," which

are interested in the New Age, and "Esma’ul husna" and “Rabita” which are Islamic content. He also promises to lose

weight without dieting, without exercising, that is, without making any effort, just by prayer and prayers. So, the

practice of praying and “Esma’ul Husna” is a magical task.

Before to start meditation, YouTuber says (00:15.00-00.2.44),
Despite the very strict diets, sometimes the hours spent in the gym, the results aren't as desired because we
don't have control over our minds. The subconscious encodings of the mind power that we are now
beginning to recognize, which have been discovered a little more every day, are now reaching out to us. In
short, this practice is designed to help you reach your ideal weight and maintain that ideal weight by using
the power of your mind through the influence of lamentation, supplication, and prayer. Basically, focusing
on four main points will ensure that you get it. The first point is motivation. The second is the release of
stress. The third point is prayer. Prayer is the greatest power a man can produce. With prayer, it is possible
to change both your mind and your will. So, prayer is the first step to action. The fourth point is the power
of pushing. It's generating positive thinking by creating an energy field. By focusing on these four main
points, you'll change and transform the energy you load into the food. You can reach your ideal weight with
your new eating habits. It is expected that you will fall asleep during the period. Even if you're asleep, there's
no doubt that you'll see the expected effect of the ransom in its entirety. | would ask those who have
practiced this practice for 30 days to write down what they've experienced in the comments at the bottom
of this video. It will be the most ideal and healthy feedback for those who decide to apply this method. Are
you ready? Then let's start.

YouTuber doing relaxation and breathing exercises first. He then intends and tells the audience that they should
repeat what they say (00: 3.41-00: 4.05):
“Bismillahirrahmanirrahim La llaha'e illAllah””, O Lord Healer, there is no healing but the healing you give.
Give me a cure so that my extra pounds leave me and | reach my ideal weight.
“Subhane Rabiye'l A’lel Vehhab”. Praise be to you, my Lord, the Exalted, the Merciful.”
And then he's doing affirmations with “Esma’ul Husna”. “Esma’ul Husna” used in the video are: “Rahman, Nafi, Salam
Mucib, Vedud, Muktedir, Batin, Nur” (an example of the sentences of Esma’ul Husna) and “O Nafi, God who created
good and beneficial things for the human body, let the excess fat in my body burn.” After the video, he brings the
salavat to the end of the video and works with his imagination (00:10.26-00:12.12):
“Estagfurullah el-azim. Allahumme Salli Ala Seyiddine Muhammeddin ve Ala Seyidina Muhammed”. Imagine
your body as a tree in your mind.
“Ya Evvelu Allah”, you created my soul in the realm of souls before you created it in this present realm, which
is ruled by the core of my tree of flesh. My body is my soul's home. Thank you for bringing me the ideal
weight so that | can stay in this house where my soul lives as a guest. Oh, Ahiri, thank you for bringing this
body, which is governed by both the body and the fruit of the tree, to the ideal weight to meet the needs of
both my body and my soul as food. Oh, Zahiri, thank you for shaping my soul as well as my body in the shape
and shape of every tree you put on. Whether it's the West, the factory that works with a very sensitive
temperament for the continuation of the life of that tree in every tree, for the perfect and intimate work of
my body and all my desires.

Visual Content

First, there is a crowned religious scholar who reads religious books on the rail, which is a symbol of the Lost Sciences
Channel. Then the blue mist clouds slide up and form shapes throughout the video.

Music

Arelaxing frequency of music was used to facilitate the reception of messages in the video.
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The sentence "Allah, let the excess fat in my body burn" in the video actually summarizes the
problematic that our study addresses. Meditation has eradicated activities such as human will,
sports, diet, and others that rely solely on mental power. The obligation in Islam to make the
necessary effort for a prayer to come true has not been considered. The heading does not align
with the Islamic concept of "Rabita”. The content primarily focuses on meditation. The title already
incorporates a combination of meditation and rejuvenation techniques. The viewer is presented
with a magical healing package that incorporates captivating visuals, soothing music, and a
language that suggests the subconscious will be magically influenced by salt waves and prayers,
leading to a weak physical appearance. What the YouTuber said before he started his meditation
study; for thirty days, the practitioners have been using persuasive communication that increases
their faith in the study by asking them to write comments at the bottom of the video. Watching the
same video for 30 days will increase viewing time, and commenting will increase the video's
interaction, enabling it to reach more users with the YouTube algorithm. This will undoubtedly

boost the channel owner's profits.

Table 3. Thematic Analysis Of All Videos On The Channel Lost Sciences

Video No./ Source

Video Title

Islamic Elements

Other Religious
Elements

Occult Elements

1. (Lost Sciences, 2024i)

Subconscious
transformation affirmations
bringing happiness with
Esma'ul husna/meditation

“Esma’ul Husna”,
“Rabita”

Meditation, Healing,
Buddha Zen Music

Havas
(Secret Spiritual
Wisdom)

2.(Lost Sciences, 2024k)

Mystic astrology your zodiac
sign, ruling planet and
Esma’ul husna

Muhiddin Ibn 'Arabi,
Essences, Throne,
Kurs

Zodiac

Astrology, Zodiac

3.(Lost Sciences, 2024f)

Which Esma’ul husna should
we read? What is the esma’ul
husna of our zodiac sign?

Esma’ul husna, Zikr

Bioenergy, Chakra,
Healing, Subconscious
Cleansing Healing Work

Deer, Chakra

4. (Lost Sciences, 2024g)

The code of essences: what
is the cosmic energy of
essences? How to discover
the hidden treasure in
essences?

Esma’ul Husna,
Arabic Letters, Tulip

Energy healing
applications

Cipher, number,
energy, Esma’ul
Husna ,Havas

5.(Lost Sciences, 2024¢€)

Chakra opening and aura
cleansing meditation with
celculitiye\huruf-u mukataa

Celculutiye Ode,
Huruf-u Mukataa
Letters

Chakra Opening
Healing, Aura Raising
Healing Practices

Chakra, Aura,
energy healing,
Huruf-u Mukataa,
Magical Prays

Jalcelutiye prayer Jalcelutive Ode Talismanic
6. (Lost Sciences, 2024h) meditation\ let your request ye Yae, Meditation Meditation,
- . Contemplation .
be accepted immediately Healing

7. (Lost Sciences, 2024¢)

Crown chakra and hill chakra
opening, cleansing and
balancing contemplation

Contemplation

The crown and crown
chakras,

Chakra Opening,
Healing, mystical
images

8. (Lost Sciences, 2024b)

Aura strengthening and
balancing all chakras
meditation

Dhikr, Esma’ul Husna,
Prayers, Recitation
sounds

Chakra Opening
Healing, Aura
Strengthening Healing
Practices

Mystical visuals,
Chakra

9.(Lost Sciences, 2024d)

Clearing ancestral burdens
meditation

Esma’ul Husna and
Dhikr, Recitation

Buddhist, Far Eastern
blend New Age Music

Cleansing from
ancestral burdens

sounds
Subconscious  diet-free , Meditation, ,
. . : . . Esma’ul Husna, . . __|Esma’ul Husna and
10. (Lost Sciences, 2024j) weight loss relation with Rabita Subconscious Cleansing Magical Pravs
Esma’ul Husna\meditation ’ Healing Work g Y

All ten videos contain Islamic items, other religious items and occult items.
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5.2. The Analyze of the Channel “Depths of the Intermediate Realm (Berzah)”

The channel (Berzah’s Depth, 2024a) has 92K subscribers. The channel's analysis revealed the
presence of a few other religious elements. It's a channel that contains more occult elements. We
conducted a detailed analysis of the randomly selected 3rd and 5th videos and summarized the
other videos in the summary table.

Table 4. Analyze of 3 Video of Channel (Berzah’s Depth, 2024j)

Video Name

Change Your Life By Applying the Chakra Opening Method of Muhyiddin ibn’ul-Arabi

Video Content

The video contains the scriptures of ibn 'Arabis applied to seven chakra regions. The YouTuber ranks the notes in
sequence from the lowest chakra.

Visual Content

Holy books, surrealistic pictures, mystical figures from the hands of light, human figures meditating on the seven-
coloured chakra with a combined spiral.

Music

No music, sound or frequency is heard. There's only talk.

A miracle package is presented in the title. It is also used in conjunction with the "chakra" of
the title, the New Age element, and the Islamic content (a “well-known Muslim religion, Muhyiddin
Ibn Arabic). Islam does not include the concept of the chakra, but the spiritual centres in the
“sufism” are the "letaifs." But the chakras mentioned in the video have nothing to do with them.

Table 5. Analysis of the 5th Video of the Depths of Channel (Berzah’s Depth, 2024c¢)

Video Title

21 Days of Cleansing from Ancestral Burdens

Content of the Video

At the video's beginning, YouTuber promises to teach the technique for ancestral baggage emancipation in 21 days.
He says DNA encodes information for generations. He stresses that this information is also called “Levh-i Mahfuz”. He
calls “Levh-i Mahfuz” (described in the Qur'an) the mirror of divine knowledge, the ledger of destiny, the universe's
program, where everything that has happened, will happen; all time and space beings are inscribed. The family
sequence states that we all face problems, deadlocks, and obstructions to overcome ancestral barriers. Our negative
views and forefathers' baggage can trigger this, he says. He argues we don't have to carry our predecessors' crimes,
and the key for liberation is (00:06.12-00:06.53):

I, hereby release all my vows of poverty and sickness, all my sexual, physical, and material formations, all my
vows of poverty and sickness, which all of my ancestors have knowingly or unknowingly manifested during
their lifetimes, which have been transmitted to me through their genes and made common to me, and which
I have unknowingly taken during my own lifetimes.

For 21 days, he states that this practice should be done like taking medicine morning and evening and that this is the
definitive prescription for salvation. He ends the video with greetings and prayers.
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Video Visuals

The video cover shows Hindu goddess Parvita. Parvita usually has four or eight arms and bears swords, bows, and
arrows in one hand. Her grace and beauty are shown. When discussing ancestors and generations, the film shows two
colorful birds and eggs. Magical seven-chakra human bodies arise occasionally. In other words, the video mixes
Buddhist and Hindu aspects with others. In the video, “ Levh-i Mahfuz” from the Qur'an is described.

Music

A mixture of relaxing Turkish and Arabic melodies was used.

The issue of rejecting spiritual inheritance from ancestors, which has no equivalent in Islam
or without any evidence in this regard, is directly associated with the "Levh-i Mahfuz" which is
mentioned in the Qur'an as the place where fate is written, but the video is served with images of
Hindu goddesses. This video can be shown as an example of the content in which the syncretism
we emphasized in our study is presented most clearly.
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Table 6. Thematic Analysis of Channel Videos
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Other Religious
Video No. Video Title Islamic Elements Elements Occult Elements
Those Who Recite the “Ettehiyatu”|Surah from Qur’an, N
. ) Encrypted recitation of
) Prayerin the Kitchen of Your Home|lmage of  People - .
(Berzah’s Depth, . > the prayer for a certain
Become Rich Praying
2024b) number of days and a
certain number of day
2. (Berzah’s . - .
Depth, Communicate with your Guardian Ablu“t\l(c:;;nsuurah Meditation Commfgcaetl;ng with
2024d) Angel through Meditation &
Chakra, Cross-
3. (Berzah’s |Change Your Life by Applying s , legged Medl'tatmg Mystical ~ Figures with
- , 4 Muhhiyiddin ~ Ibn’ullHuman  Figures| . .
Depth, |Muhyiddin Ibn’ul Arabi's Chakra . . Light Emerging from
2024k) |Opening Management Arabi, with Seven Their Hands
4 P g § Colored Chakras,
Bible image
Lucid Dream Techniques to Solve Recitation of a Certain
4. (Berzah’s Your Problems Number of Prayers Not
Depth, Prayer _ Included in Havas
2024€) Science, Mystical Nature
Scenes
) . .
5. (Berzah’s Hinduism Ritual of Purification from
Depth, |51 Days of Cleansing from Ancestral[Prayer Goddess, Human ;
. . Ancestral Sins
2024¢)  (Burdens Bodies with Seven
Surah from Quran,
Kaaba Images, Ciphers, Formulas,
6. (Berzah’s |Put This Kernel in Your Wallet and|images of People Astrology, Mystical
Depth, |Experience Abundance and Wealth|Praying, Images of _ Images in which the
2024l) People with Rosary in person praying on the
Their Hands, Images prayer rug shines like light
of the Quran
Surah from Quran
7. (Berzah’s |Read this secret prayer before you|lmages of People SeFret Prayer-Havas
. . > . Science, Number Cipher
Depth, |go to sleep and experience its|Praying, People with L
. ; : = of Verses (Reading in a
2024f)  |miracle Rosary in Their Hands, ]
Certain Number)
Images of the Quran
Esma’ul Husna,
, Images of People Vibration Cipher, Reading|
8. (Berzah’s | . . > "o . .
Depth Vibration Codes of Essences Praying, Images of Esma’ul Hiisna in Certain
202p h3 People with Rosary in = Numbers Depending on
4 Their Hands, Images the Cipher
of the Quran
)
9- (Berzah’s Surahs to be read according to the Surahs,.lmages Of. Zodiac Signs .
Depth, o People with Rosary in Horoscopes, Reading
zodiac signs . . . .
2024g) their hands, Images Certain Prayers in Certain
of the Quran Zodiac Signs (Codes)
, Zikr, Salavat, Zikr Formula, Recitation
10. (Berzah’s o . . .
Depth The maghnificent life-changing zikr|Besmele, Images of| of Besmele, Salavat and
205 i), formula People with Rosary in - Surahs in a Certain
4 Their Number, Mystical Images

Other religious elements were found in four of the ten videos. In all the videos, both Islamic
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5.3. The Analyze of The Channel “Elfabex Ancient Wisdom and Spiritual Peace Point"

With 12K subscribers, the channel covers Spiritual Therapy Lessons, Religion and Sufism,
Quran and Hadith, Islamic Prophet Ethics, History and Sociology, Literature, Family and Society,
Astrology, Science and Technology, Meditation, and Music (Elfabex, 2024a). In meditation studies,
Islam and other religions are mixed and made syncretic, verses and prayers become
incomprehensible, subconscious suggestion practices with solfeggio frequencies, New Age
practices, and other religious and occult elements are added. The 5th and 7th channel videos were
specifically analysed, while the others were conceptually analyzed.

Table 7. Analysis of 5%"Video of Elfabex Channel (Elfabex, 2024b)

Video Title
Stress, Sleep, Relaxation Therapy \ Rain Celcelutiye Secine Content \ Meditation Music

Content of the Video
The video begins with a line under Stress-Sleep-Relaxation. It reads Rain “Celcelutiye”, “Sekine” Subliminal Message
Meditation Music. After the rain and calming music, Celcelutiye Ode and Sekine Prayer appear in the video. The 52
minutes and 11 seconds video convey prayers subliminally. Celcelutiye and Sekine" are Islamic, "meditation" New Age.
Music obscures the prayers.

Video Visuals
Various relaxing nature scenes and rainfall are seen throughout the video.
Music
Relaxing music and frequencies are used with the sound of rain.

What is striking in this video is that the prayers are placed in the background of the music,
just like Catholic or Buddhist liturgy. In Islam, there are religious poems called "hymns," but in
prayers, only the makams consisting of human voices are used; no music is used. Syncretic
presentation is also encountered here.

Table 8. Analysis of 7" Video of Elfabex Channel (Elfabex, 2024¢)

Video Title
The Virtue of Reciting the Names of the Companions of Badr [ Allah's Lions on Earth

Content of the Video
YouTuber first explains what the “Ashdb of Badr” is (soldiers of the first battle that Muhammad fought against his
followers and won). Then he conveys the virtues of reading the names of the “Ashdb of Badr”. He states that reading
the names of “Ashdb of Badr” will be a source of absolute healing. He also states that if the names of the “Ashab of
Badr” are read before praying, the prayer will be accepted quickly.
Video Visuals

The video starts with the emblem of the channel. Then it is written “Ashab of Badr” in a circle of fire. In the rest of the
video, images from Arab society and images from the market are presented in an enchanted, mystical atmosphere
with small balls of light emitting light. There are also images from the Battle of Badr and pictures representing the
“Lions of Bedr.”

Music
In the video, when “Ashdb of Badr” is written in the circle of fire and the fires are moving around it, a rapid heartbeat
sound is heard. It is aimed to attracting attention by adding an element of excitement in accordance with the theme.
In the continuation of the video, the voice of a YouTuber making explanations is heard.

The claim that memorizing the names of those who participated in the battle of Badr, the
first battle of the Muslims against the Meccan polytheists, which resulted in the victory of the
Muslims, would be a healing factor has no equivalent in the generally accepted Islamic sources.
Here again, a "promise of healing" is made by associating occult practices with Islamic history.
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Table 9. Thematic Analysis of "Elfabex Ancient Wisdom and Spiritual Peace Point Videos

Other Religious

Video No. Video Title Islamic Elements Elements Occult Elements
. “Celcelutiye” ode, “hayy)| Celcelutiye prayer
1.(Elfabex, 2024j) thenlrngf the gi'fis 011: and kayyum’’ Esma’ul Chakras talisman, sacred
the third eye\ mikikr o Husna geometry
the sages 9 and 10 babs
Ode of “Celcelutiye”, Subliminal

Images of occult

ivati erses of the hol estion studie
2. (Elfabex, 2024d) [2UCcess, ~ motivation, Verses 10ly | suggestion studies nature, sacred
relaxation, Quran| Quran, jawshen, image (new age religion geometry
therapy music, secret of the Quran element)
suggestion
Heali health . .
aing, ath, Meditation, healing
relaxation and .
. . practices, .
3. (Elfabex, 2024¢€) subconscious cleansing, Quran . Healing
. subconscious
quran therapy spiritual -
o . cleansing
meditation music
The best attracting Bioenergy, prayer
4. (Elfabex,2024g) |operator is prayer\dip Prayer frequency subliminal Healing

voice prayer frequency studies
and healing energy
Stress, sleep, relaxation
therapy\rain « . .
’ l 1 “ l ’ 1
5. (Elfabex, 2024b) |“Celcelutiye” “Sekine” Celcelutiye” ode, Meditation Celcelutiye™ prayer

content\meditation
music

“Sekine” prayer

talisman

6. (Elfabex, 2024f)

Return to your original
nature with the sound
of kunljust listen

Sound of kun, ism-i
azam, “Ayat al-kursi”,
surah “Fatiha”, allah
writing

Hill chakra, flower of
life

Reading surahs with
numbers- mystical
visions, sacred
geometry

7. (Elfabex, 2024¢)

The virtue of reciting
the names of the
“Ashab of Badr” \Allah's
lions on earth

Names of “Ashab of
Badr”

Healing talisman with
the names of “Ashab of
Badr”, mystical images

8. (Elfabex, 2024i)

Aura and chakra
cleansing\peaceful
sleep pattern\therapy
music with verse
messages

Verses

Aura\chakra
cleansing,
subconscious
subliminal work

9. (Elfabex, 2024h)

Ney sound
frequency\according to
chakra  makams\body
and soul therapy

Ney

Chakras

10. (Elfabex, 2024k)

Soul and Body
Health\Subconscious
Cleansing\Subliminal
Music (“Sekine” Prayer
and Verse Content)

Sekine Prayer and Verse

Subconscious
Cleansing, Solfege
Frequencies Work,

Meditation

Sacred Geometry
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5.4. Analyzing the “Qur’an Therapy” Channel

The Channel (Qur’an Therapy, 2024a) has 5K subscribers. No explanation is given on the
channel, although its logo is Kubilay Aktas's Quran Therapy book. Soljej frequencies, especially 432
Hz, subliminal verses, suras, prayers, and essences, and 25. square visual therapy meditation videos
have religious content. The channel appears to mix other religious elements, especially New Age
and occult elements, with Islamic elements. Analyses of the channel's first and 10th videos are
given, and the summary table covers the rest.

Table 10. Analysis of Video 1 of Qur'an Therapy Channel (Qur’an Therapy, 2024b)

Video Title

For the salvation and survival of our nation and the preservation of our unity and solidarity 5000 Ayat al Kursi

Content of the Video

Video titles feature Islamic motifs. "Mysticism" includes the occult number 5000. The 34' 26" video features calming
music and hypnotizing visuals. The frequency is 432 Hz. A compelling wording was employed in the video description.

Video Visuals

In the space image, it is as if moving balls of light and stars are visible. In the video, the same image is presented as if
hypnotizing.

Music

Relaxing music was played. The 432 hz frequency was stressed. “Ayat-el Kursi” pray is subliminally presented beneath
432 hz music. Instead of being understood, the prayer was rendered incomprehensible and used simply to achieve the
aim.

The video directly refers to nationalist and pan-Islamist sentiments, but occult elements are
also used here. The fact that the surahs or verses, which we encountered in the previous video,
remain behind the music is also observed here.

Table 11. Analyzing the 10th Video of the Qur'an Therapy Channel (Qur’an Therapy, 2024c)

Video Title

25t Square Subconscious Therapy for Psoriasis and All Skin Diseases

Content of the Video

The video's "25th Square subconscious therapy" treats New Age skin diseases. The current title contains New Age and
occult implications.
The explanation underneath the video proposes placing the 14th verse of Surah “al-Mu'minun” in the substructure 7
times using the 25th frame approach and watching it once for at least seven days.

Video Visuals

The space image appears to show moving light balls and stars. The video shows the same visual hypnotizing. The
movie shows coiled spiral patterns on the ground and light-like smoke emanating from a giant light sphere sitting on
them, where geometric shapes are generated.

Music

Relaxing music was played. The 432 Hz frequency was stressed. “Ayat-el Kursi” pray is subliminally conveyed beneath
432 Hz music.
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Video No. Video Title Islamic Elements | Other Religious Elements Occult Elements
5000 Ayat-el Kursi for the
1. (Quran salvation, survival, unity Solfege Frequencies,
' and solidarity of our nation | ., |Subliminal Suggestion Work|5000 numbers “Ayat-el
Therapy, Ayat-el Kursi . .
(New Age Religions Kursi” (Havas Lore)
2024d) i
Applications)
Surah “al-Ma'ida” for
2. (Qur'an Increasing the Rizq and Solfege Frequencies, 40 Reading Surah by
Therapy, |Protection from All Kinds of| Surah “al- Maida” | Subliminal Subconscious Number (Havas
2024e) | Harm Surat “al-Ma'ida”-40 Suggestion Work Science)
Pieces-432 Hz.
25th Square Technique for
. ur’an Beautiful, Intelligible
3 (Q g . Subliminal Subconscious
Therapy, Speech, Communication Surah “Ta-Ha” ]
) . Visual Therapy Study -
2024f) Skills and Success in
Examinations
. ur’an
4+ @Q Frame 25 visual Qur'an Subliminal subconscious
Therapy, . Quran . Sacred geometry
d) suggestion visual therapy study
n.d.
.(Qur’an 0 Days of Listening to
5(Q Subliminal Subconscious 4 Y &
Therapy, |Surah Rad Therapy Ney and| Surah “Rad”, Ney ) Prayer (Prayer
. Visual Therapy Study
2024g) Rain Sound Password (Havas)
6. ur’an Solfege Frequencies
Q ) ) ) g q ' |Surah Reading Formula
Therapy, Surah Alak-7 Pieces-432 Hz. Surah “Alak Subliminal Subconscious . .
. R with Numbers, Cipher
2024i) Suggestion Work
(Qur’ Surah Inshirah and Duha Formula for Reading
.(Qur'an
7Th subliminal suggestion for |Surah “Inshirah” and| Subliminal Subconscious |Surah by Numbers and
era
0o p)y, relief from inner distress “Duha” Suggestion Study on a Certain Number of|
4l and refreshment Days, Cipher
Surah by Numbers,
8. ur'an Solfege Frequencies, Salavat Readin
@ 1001 Salavat-1001 “Fatiha” | “Salavat-i Fatiha”, . g 9 . . &
Therapy, . Subliminal Subconscious |Formula, Cipher (Havas
Surah (432 Hz.) Surah “Fatiha . )
2024h) Suggestion Work Wisdom), Sacred
Geometry
(Qur “Esma-i Idrisive” Solfese F . “Esma’ul Husna”
. ur’an sma-i Idrisiye olfege Frequencies
3 “Esma-i Idrisiye” (21 ye' . g N - Reading Formula with
Therapy, ", Ney (Instrumental | Subliminal Subconscious .
repetitions-432 Hz.) . . i Numbers, Cipher
2024k) Sufi Music) Suggestion Work .
(Havas Wisdom)
Reading Surah b
10. (Qur'an 25th Square subconscious i o i g y.
L. Surah Believer, Subliminal Subconscious | Numbers and Certain
Therapy, |therapy for psoriasis and all . )
. o White Rose Visual Therapy Study Number of Days
2024l) kinds of skin diseases
Formula,

Islamic and other religious elements were found in all videos. Nine videos contain occult elements.
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5.5. Analyzis of the “Universal Journey” Channel

The channel (Universal Journey, 2024j) has 16.5 thousand subscribers, and there is no
information in the about section. It has the appearance of a syncretic channel where other religious
and occult elements are blended with Islam. "Prayer Meditations" and "Dual Soul Studies" are
presented as two separate lists in the playlists. Videos 6 and 7 on the channel were analyzed, and
all videos were evaluated in Table 15.

Table 13. Analysis of the 6™ Video of the Universal Journey Channel (Universal Journey, 2024a)

Video Title
Meditation for Diving Deeper into the Soul with “Ya Allah” Zikr
Content of the Video

The title's "Ya Allah" chanting is Islamic, but "meditation" is Buddhist New Age and other faiths. YouTuber begins
meditation by suggesting that all stress and anxieties are released and breathing techniques soothe the body. Yotuber
explained his study's purpose:

"This meditation is to be free from our mind and thoughts and to be able to dive completely into the depth within
ourselves and to meet with the Almighty Creator, Allah in that depth."

Video Visuals
Throughout the video, fractal patterns and models, i.e. sacred geometry, are used. As already mentioned, crystal and
sacred geometry belong to the occult.

Music
The chanting of "Ya Allah" is accompanied by a Tibetan bell. It is especially emphasized by YouTuber that this sound is
a Tibetan bell.

The ways of connecting with God in Islam such as contemplation, “Rabita” and dhikr, or
worships, have lost their meaning by being presented with hypnotizing visuals accompanied by
Tibetan bells, and a brand-new Islamic form is presented in hyperreality.

Table 14. Analysis of the 7th Video of the Universal Journey Channel (Universal Journey, 2024b)

Video Title
Prayer Meditation for Regaip Kandil. Prayer with 99 names of Allah

Content of the Video

The video title comprises “Laylat al-Raghaib” (Sunni holy night) and "Prayer with 99 names of Allah". Again, Islamic
content is mingled with other ideologies. The YouTuber starts by stating the Prophet Mary weeps on a mountaintop
overlooking the sky as her love for Jesus grows. He says Jesus' spirit rose like the sun over Mary and the mosque. He
claims Mary and Jesus have twin spirits or flames. He starts meditation by saying, now imagine that you are a light and
enter the first level of your heart' since dual spirits only sense divine love, their nature, destiny, and mission. The
YouTuber prays 'entrust yourself to the lovely spirit of “Laylat al-Raghaib” with 99 Allah names in the study. Study
methods included New Age breathing, imagination, and meditation.

Video Visuals
Alight and crescent moon are in front of it. Refers to “Laylat al-Raghaib”. A topic ideal for enlightening the heart, dual
spirits being a light to the surroundings, and imagination work was employed in the film. Islamic visuals are employed.
The "Crescent" also symbolizes Islam in Islamic culture and art.

Music
Relaxing wordless music is used throughout the video.

Jesus Christ and Mary are mentioned in the video for Islamic and Christian reasons. Dual-spirit
belongs into Yesilyurt's (2020) "Mysticism" group of esoteric aspects. “Laylat al-Raghaib” is not
mentioned in the video, which contains rumors. A new religious form generated in simulation
influences spectators.
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Video No.

Video Title

Islamic Elements

Other Religious
Elements

Occult Elements

1. (Universal Journey,
2024c)

Stages of the Heart -
Breaking the Walls of
the Heart - Surah
“Inshirah” and “Ya
Shafi” Zikr

Surah “Inshirah”, Ya
Shafi Zikr, Shams, Ney

Meditation, New Age
Music

mystical images

2. (Universal Journey,
2024k)

Purification and
Repentance
Meditation

Repentance, Prayer

Repentance and
Purification Practices

3. (Universal Journey,

The Way of Lovers
Meditation-Rise of the

2024e)

Study with “Ya Baki Ya
Entel Baki” Zikr

Veysel Karani, Camel Meditation
2024d) Soul-3 -
Veysel Karani
Our Ramadan Study - reading prayers by
. Stages of the Heart - number (prayer-zikr
4. (Universal Journey, . . . L . .
4th Floor Sealing | Zikr, Ayata'l Kursi, Hymn Meditation cipher, science of

havas), sealing the
4th floor of the heart

5. (Universal Journey,
2024f)

Special Meditation for
“Miraj Kandil”

Surah “Sebe”, Holy
Quran Image

Meditation, Christian
Hymns Background
Music

6. (Universal Journey,

Meditation for Diving
Deeper into the Soul

Ya Allah Dhikr

Meditation, Tibetan

sacred geometry

2024i)

Connection Chanting
and Prayer Meditation

Hymns

2024a) Bell
with Ya Allah Zikr
(Uni g Prayer Meditation for Regaib Kandil, Prayer
. niversal Journe i i
/ 2024b) v Regaib Kandil. Prayer with 99 Names of Allah, Meditation dual soul
4 with 99 Names of Mary, Jesus Christ
Allah
Surah Lokman and L
. Bismillah 20 prayers
i Bismillah 20 Prayers- ” . ] .
8. (Universal Journey, . Surah “al-Lokman”, Ney not included in sahih
For Happiness and
2024g) . Sound - sources except havas
Opening of Good ;
science
Doors
Meditation for
9. (Universal Journey, Recognizing the True | “Ya Hayyu Ya Kayyum” Meditati dualruh, sacred
editation
2024h) Twin-Soul with the Dhikr geometry
Zikr
Twin/Dual-Soul
i / R Surah “Araf”, Dhikr, astral\lucid
10. (Universal Journey, Astral\Lucid o X .
Prayers, Quran Images, Meditation connection with

dualruh

The video opens with a brilliant crystal ball of light and the channel's crystal heart. Sacred geometry
incorporates the light sphere and crystal heart. Islamic aspects are in all videos. Nine videos included other

religious aspects and seven had occult components. Unlike other networks, Christian material is prioritized.

238




Nil GUREL, Mustafa Sami MENCET

5.6. General Evaluation

The common point of all the analyzed videos is that they are constructed to get interaction
from a Muslim audience by adding Islamic content to the New Age content and practices
discovered by the publishers for which they are in demand. In other words, in each video, there are
any of the Islamic contents, such as Kandil, Surah, Zikr, and Names of Allah, but without giving any
information about their content, virtues, or place in Islam, they are combined with Buddhism or
more generally occult practices and promise healing, purification, and happiness. Even videos
promising weight loss and getting rid of diseases have been encountered. Therefore, it can be said
that these videos have nothing to do with Islam. For example, it is possible to come across similar
content in a society where Catholic Christians are widespread. In a video with images, hymns,
prayers, etc. belonging to Catholicism, elements such as meditation, Tibetan bell, Indian goddess,
etc., or simply meditation, yoga, etc. practices can be used. Here, there may be a differentiation
only in terms of what the common belief is in the society where the audience to which the video is
addressed is located, but it is possible to come across similar content.

The answer to research question 1is detailed in the analysis tables of Islamic channels under
the themes of "other religious elements" and "occult elements." Accordingly, it is seen that
Buddhist and New Age practices such as "meditation, subconscious cleaning, chakra opening, and
aura raising" are frequently used. Energy, chakra, and healing practices are also included in occult
elements. Considering the classification of Yesilyurt (2020), horoscopes and astrology are related
to other religions, but also to occultism.

To answer the second question, meditation, chakra opening, aura boosting, and bioenergy
treatments are Far Eastern and New Age techniques distinct from Islam. The Lost Sciences channel
uses syncretic phrases like "meditation contemplation" and "meditation rabbi" in video names,
descriptions, and content. Other channels use merely "meditation." Christianity, among other
religions, is represented on the "Universal Journey" channel by communicating with the dual spirit,
recounting the tale of Jesus Christ and Mary, and emphasizing their duality. The ancient ritual of
cleansing from ancestral baggage has endured to the present and relates to religion, yet it has no
religious equivalent. Buddhists believe in ancestry, karma, and rebirth. New Age methods include
"subconscious washing" and "subliminal suggestions and affirmations." Subliminal message and
suggestion practices using the 25th Square visual method and solfege frequencies are New Age
components, so the analysis tables include them as "other religious elements.".

To answer the third study question, persuasive communication tactics are used explicitly and
subliminally upon message reception. In the analysis table of the Lost Sciences channel's video
number 7, "Crown Chakra and Hill Chakra Opening, Cleansing, and Balancing Contemplation," a
YouTuber said, "Don't be afraid; there will be those who will overturn your intellectual system by
saying that what | have done to you is a Buddhist belief from the East. Allah owns the East and
West. All creation belongs to Allah. On the road of Tawhid, consider what Allah made. Allow
objections. The Qur'an commands reasonable thought; thus, those who miss it are dissatisfied.
Existence is one. The truth exists. Please start if you're ready." This statement proves the account
manager intentionally constructed a syncretic religion. He promotes this by direct persuasion. The
Holy Quran appears to be his cause. Baudrillard's ideas shape his truth reconstruction.
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In general, soothing frequencies and music, hypnotizing, and relaxing images used in all
channels increase the viewing of videos on the channel. It also ensures that the messages are more
easily received. Therefore, hidden persuasion strategies were used in this direction in the channels.

Conclusion

Today it is even clearer that the freedom promised by modernism does not bring happiness.
The modern, educated masses, insatiable, unhappy, and falling into a great emptiness by
consuming everything with advanced capitalism, seek the remedy in energy healers by paying
money. This change cannot be perceived as religion recapturing the public space that it had
abandoned to secularism, but it can also be defined as an endeavor to unite all celestial religions
with other forms of belief to form a single religion whose basis is not very clear. The influence of
mass media and globalization on this change is indisputable.

The universe of simulation that Baurdillard foresees in his theory of postmodern media
appears exactly here. Religion has been detached from its context, and what has emerged has
turned into a syncretic form as an artificial reality created by man rather than reality. As Baudrillard
frequently emphasizes in his book The Society of Consumption (2008), the concept of shopping
has also changed in the postmodern period, and now a toilet paper, a sandwich, a television, and a
boat are sold in the same place. The observation we made in our study confirms that religion has
also become like this. Everything, regardless of whether it is Muslim or Christian, has been melted
into the pot of the new popular, and the hunt for interaction has begun. Regardless of whether its
basic ground is occultism or New Age, the main reason why it originates from Buddhism can be
considered as the fact that it does not have sharp boundaries that can cover everything. In other
words, Buddhist elements are a commodity with many buyers. It is arising value in terms of popular
culture. The limiting issues of the Abrahamic religions, such as the obligation to adhere to a certain
book and doctrine, do not exist here. However, to break the prejudices against Buddhism, using
Islamic content (such as the night of the holy month, “Esma’ul husna” dhikr, etc.) is also very
favourable for convincing the audience. The followers who oppose the product are also told that
"they all have the same source”, and the product is sold.

As mentioned in the literature section, the spread of unverified personal interpretations of
religion, especially on social media, the change in religious discourse and practices, and the
commodification of religious beliefs in the post-truth era have also emerged here. The data
obtained in the research have confirmed the theses in the literature section on the post-truth-
religion relationship, similar to Baudrillard's postmodern media theory.

Looking at the follower counts, it is known that high-paid camps for high-income groups,
which are not common on YouTube, have become widespread. Since our study is centered on
YouTube, we recommend that researchers working on a similar topic analyze such events or the
Instagram channel where many 'life coaches' make suggestions. In these areas, data can be found
in abundance and at different scales.
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Genisletilmis Ozet

Giris

Postmodernizm hakkinda uzlagima varilmis belki de tek kelime olan “karmasiklik” olgusunun
inanc bicimleri ve ritiiellerde karsilik buldugunu sdyleyebiliriz. Oyle ki, dijital alana yansiyan semavi
dinlerin turevleri geleneksel din yapilarindan oldukga farkli. Ozellikle, bulundugu tilkede hangi din
yayginsa onun Ogretilerini merkeze alan ancak diger semavi dinlerden ve bilhassa uzak dogunun
mistik inan¢ ve felsefelerinden beslenen, dinlerin sinirlandirmalarini gérmezden gelen, tim
inanislarin kaynaginin tek bir yer oldugu iddiasiyla hemen herkesin kabul edilecegi 6gretiler
tizerinden yayilan bir inang sistemi oldugu ve bunun gitgide yayginlastigi sylenebilir. Genellikle sifa
merkezli, bir baska deyimle, modern tibbin ¢6zemedigi sorunlari ¢6zme iddiasiyla yola ¢ikan,
cogunlukla baska bir din olma iddiasindan uzak ancak belirli rittielleri ve inang sistemlerini bir araya
getiren, postmodernizme uygun, eklektik, karmasik, her seyden bir parca tasiyan ama tek bir
kavrama da sigmayan, bir parcaya da benzemeyen, yeni, karmasik ve elbette ticari degeri yiiksek bir
akim olarak betimlenebilir. Baurdillard’in postmodern medya teorisinde 6n gordigi similasyon
evreni tam olarak burada karsimiza ¢ikmaktadir. Din olarak ortaya cikan sey, gerceklikten 6te insan
tarafindan olusturulan suni bir gerceklik olarak, senkretik bir forma dénlsmdstdr.

Calismada, kitlelere sifalandirma, ruhsal arinma, imani giiclendirme hatta zayiflama vb.
vaatlerde bulunan kisilerin, internet ortaminda islami sdylemlerle olusturduklari iceriklerde diger
dinlere ve okiilt inang bicimlerinin, New Age olarak da tanimlanan bir perspektif icerisinde nasil
sunduklari, hangi yontemlerle izleyicilere neler telkin ettikleri sorgulanmistir. Calismanin amaci,
New Age ve yeni dini formlar lizerinde calisan arastirmacilar icin sahadan veri ve ydntem
saglamaktir. Calismamizin, iceriklerin din bilimleri acisindan tutarlih@i veya islami kaynaklardaki
yerini tartismak gibi bir amaci yoktur. Dolayisiyla analizler durum tespitiyle sinirlidir. Ancak teolojik
agidan, giinimizdeki dnemli bir paradigma degisimini yansittigi icin verilerin ilgi cekici oldugunu ve
Ozellikle semavi dinler veya New Age alaninda calisanlar igin dikkate alinmasi gerekli igerikler
barindirdigini disintyoruz.
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Calismanin literatiir bélimiinde, analiz ettigimiz verilerde siklikla karsimiza ¢ikacak olan, din
ve dindarlik kavramlarinda “dijitallesme”, okiiltizm ve postmodern medya kuramina iliskin bilgiler
verilmistir. Arastirma béliimiinde ise okiilt iceriklerle sifa dagitma iddiasinda oldugu tespit edilen
bes ayri YouTube kanalindan toplamda 50 video incelenmistir. Her kanaldan ikiser video &zellikle
kullandiklar1 séylem, gérsel ve miizik temalariyla derinlemesine analiz edilmistir. Analiz edilen
videolara iligkin ve kullanilan tematik igerik analizine iliskin bilgi verilerek, elde edilen bulgular
Baudrillard’in postmodern medya kurami baglaminda tartisilmistir.

Metodoloji

Arastirmanin tasarimi, “YouTube’daki New Age &6gelerinin iceriklerini inceleme” lizerine
temellendirilmistir. Bu baglamda asagidaki sorulara yanit aranmistir:

AS,: YouTube’daki islami icerikli videolarda hangi New Age [ okiilt 6geler yer almaktadir?
AS,: YouTube’daki islami icerikli videolarda islamiyet’in disindaki dinlere ait ritiieller var midir?

ASs. YouTube’da analiz edilen kanallarda yer alan videolarda mesajlarin alimlanmasi
noktasinda dogrudan veya gizli ikna stratejileri ve telkin metotlari kullanilmisg midir?

Calismada okdilt temaya odaklanma ve yeni dini formlar cercevesinde bir analiz yapilmasi
planladigindan, verilerin en nesnel bir bicimde elde edilip yorumlama imkani sunmasi bakimindan
tematik icerik analizi ydntemi kullanilmistir. Senkretik yeni dini formun kanala yansimalarinin analizi
noktasinda {i¢ tema belirlenmistir: A) islami B) Diger dini C) Okiilt. Bu ii¢ tema ¢ercevesinde, video
icerigine iliskin belirlenmis olan icerik 6geleri baglaminda analiz yapilmistir. Belirlenen igerik 6geleri
ise soyledir: Videonun baghgi -Videonun icerigi -Videonun gérsel 6geleri -Videonun miizigi.

Arastirmada amagh 6rneklem kullaniimistir. Mecra olarak da YouTube secilmistir. YouTube’un
tercih edilmesinin temel iki sebebi bulunmaktadir. Birincisi diinyada en ¢ok takip edilen sosyal
medya mecrasinin olmasi (We Are Social 2024), ikincisi diger mecralara goére daha fazla
enformasyon sunarak, 6zellikle tematik icerik analizi icin daha uygun bir arastirma sahasi olmasidir.

incelenen YouTube kanallarinin isimleri ise sunlardir; Kayip ilimler — Berzahin Derinlikleri-
Elfabex Kadim Bilgelik ve Manevi Huzur, Kuran Terapisi, Evrensel Yolculuk. Makale sinirliliklari
cercevesinde, Temmuz 2024 itibariyle yayinda olan, her kanaldan onar adet toplamda 50 video
analiz edilmistir. Sunulan iceriklerin teolojik agidan tutarliigi sorgulanmamus, anlatidaki dil ve
sOyleme odaklaniimistir. Hesap yodneticilerinin kendilerine yodnelik elestirilere verdikleri bazi
yanitlara, yapilan eylemin hedefi ve yéntemi hakkinda fikir vermesi acisindan yer verilmistir.

Bulgular

Analiz edilen videolarin tamaminin ortak noktasi; New Age icerik ve uygulamalarina islami
icerikler ekleyerek Misliiman bir kitleden etkilesim alma ¢abasina yénelik olarak kurgulanmasidir.
Yani, her videoda; Kandil, Sure, Zikir, Allah’in isimleri gibi islami iceriklerden herhangi biri vardir
ancak bunlarin icerigj, faziletleri, islam dinindeki yeri hakkinda bir bilgi verilmeksizin, Budizm’e veya
daha genel bir deyimle okiilt uygulamalarla birlestirilerek sifa, arinma, mutluluk vaatlerinde
bulunulmasidir. Hatta kilo verme, hastaliklardan kurtulma gibi vaatlerde bulunulan videolara da
rastlanmistir.

Birinci arastirma sorusunun yaniti, islami iceriklere baska dinlerden égeler eklenmesi gibi bir
durumdan ¢ok, aslinda Budizme ve diger okiilt anlatilara islami i¢eriklerin eklenmesi s6z konusudur.
Yani buradaki anlati islami temelli degildir. Bahsi gecen sure, kandil gecesi, dua vb. konularda ¢ok
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az bilgi verilip bunlar kullanilarak meditasyonun nasil yapilacagl anlatiimaktadir. ikinci arastirma
sorusunun cevabi ise islamiyet diginda meditasyon, ¢akra acma, aura yiikseltme, biyoenerji
uygulamalari gibi ritiellerin Uzakdogu inanislarina ait ayni zamanda New Age inanislariyla baglantili
oldugu gorilmiistiir. Hatta atalardan gelecek olumsuzluklari reddetme vb. pagan ritiielleri de islami
sdylemlerle sunduklar gézlenmistir. Uclincti arastirma sorusunun cevabi olarak gerek dogrudan
gerek subliminal telkinlerle mesajlarin alimlamasi noktasinda ikna edici iletisim stratejilerinin
uygulandigi gérilmustir. Yapilan elestirilere, tim dinlerin kaynaginin tek oldugu vurgulanarak yanit
verilmistir. Bu da giinimiizde evrensel tek din sdylemlerinin bu mecralarda empoze edildigini
gostermektedir.

Sonug

Baurdillard’in postmodern medya teorisinde 6n goérdigi similasyon evreni tam olarak
burada karsimiza ¢ikmaktadir. Din, baglamindan koparilmis, ortaya ¢ikan sey, gerceklikten 6te insan
tarafindan olusturulan suni bir gerceklik olarak, senkretik bir forma dénismustir. Baudrillard’in
Tiketim Toplumu kitabinda da siklikla vurguladigi gibi, postmodern dénemde alisveris mefhumu da
degismis, artik bir tuvalet kagidi, bir sandvig, bir televizyon ve bir tekne ayni yerde satiimaktadir.
Calismamizda yaptigimiz gozlem dinin de bu hale geldigini dogrulamaktadir. Mduslimanlik,
Hristiyanlik 6gesi fark etmeksizin her sey, yeni popliler olanin potasinda eritilerek etkilesim avina
cikilmistir. Semavi dinlerin sinirlayici, belirli bir kitaba ve doktrinlere bagh kalma zorunlulugu gibi
hususlar yok sayilarak yeni inan¢ bicimleri kitlelere pazarlanmaktadir. Kitle icin “yeni”
tanimlanabilecek Budizm vd. ait i¢eriklere karsi 6n yargilarin kirilmasi icin de islami icerikler (kandil
gecesi, Esma zikri vb.) kullanmak izleyiciyi ikna etmek icin de oldukca elverislidir. Karsi ¢ikan
takipgilere de “hepsinin kaynagi ayni” telkininde bulunulmakta ve Uriin satilmaktadir. Takipgi
sayilarina bakildiginda da alicisinin ¢ok oldugu, 6zellikle YouTube’da pek olmayan ancak ylksek
gelirli kesimler icin ylksek ticretlerle katilim saglanan kamplarin yayginlastigi bilinmektedir.

Literatlr bélimiinde de deginildigi gibi post-truth donemde dinin dogrulanmamis kisisel
yorumlamalarinin 6zellikle sosyal medyada yayilmasi, dini séylem ve uygulamalarin degismesi, dini
inanclarin metalasmasi durumu burada da karsimiza ¢ikmis, arastirmada elde ettigimiz veriler
Baudrillard’in postmodern medya teorisinde oldugu gibi, post-truth din iliskisi izerine literatir
bélimiinde verilmis calismalardaki tezleri de dogrulamistir. Calisma YouTube merkezlidir. Benzer
konuda ¢alisacak arastirmacilar i¢in bu tiir etkinlikler veya ¢ok sayida “yasam kogunun” telkinde
bulundugu Instagram mecrasinin da incelenmesini tavsiye etmekteyiz. Bu alanlarda bol miktarda ve
farkli 6lceklerde verilere rastlanabilir.
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Abstract

Postmodernism emerged as a reaction to the intellectual thought and values of the new modern era, particularly as
modernist orientations reached an impasse. Critiquing various aspects of modernism, the concept of postmodernism has
gained even greater significance in the contemporary era under the influence of digitalization. It embraces online
existence, globalization, objective reality, hyperrealist movements, and, broadly, digital culture. With the impact of digital
culture, religious life, teachings, tendencies, and practices have increasingly shifted to virtual platforms, and beliefs are
progressively integrated into cyberspace. This study aims to discuss the influence of digital culture and new media on the
processes of religious identity formation among individuals in Turkey during the postmodern era. Employing a literature
review, the research highlights the digitalization of society, culture, and religion and their significant effects on
individuals' religious experiences and identities. Consequently, it seeks to expand discussions within the postmodernism-
Islam-digitalization triangle. The analysis underscores how the blurring boundaries between the virtual and the real have
led to virtual reality encompassing all aspects of life, fostering the integration of religious identities into digital culture.

Keywords: Digital Culture, Digital Religion, New Media, Religious Identity, Postmodernism

Postmodern Cagda Dijital Kiiltiir ve Yeni Medyanin Dini Kimlik
Uzerindeki Etkileri: Tiirkiye Ornegi

Oz

Postmodernizm, modernist yonelimlerin ¢lkmaza girmesine istinaden yeni modern dénemin entelektiel diisiince ve
degerlerine karsi bir tepki olarak ortaya ¢ikmistir ve modernizmi gesitli yonleriyle elestirmektedir. Postmodernizm
kavrami, dijitallesme siirecinin etkisiyle gliniimiizde daha da 6nem kazanmistir. Cevrim ici olmayi, kiiresellesmeyi, nesnel
gercekligi, hiperrealist akimlar kisacasi dijital kiiltliri desteklemektedir. Dijital kiiltliriin etkisiyle birlikte de glinimiizde
dini yasam, ogretiler, egilimler ve pratikler sanal ortama tasinmakta, inanglar artan oranda siber uzama entegre
olmaktadir. Calismanin amaci, postmodern ¢agda dijital kiiltiir ve yeni medyanin Tirkiye’de bireylerin dini kimlik olusturma
sliregleri (izerindeki etkilerini tartigmaktir. Literatiir taramasinin uygulandigi arastirmada toplumun, kdiltiriin ve dinin
dijitallesmesi, kisilerin dini deneyimleri ve dini kimlikleri tizerinde énemli bir etkiye sahip olmaya baslamasi ve buna bagli
olarak da postmodernizm, islam ve dijitallesme Ulcgeninde mevcut duruma yénelik tartismalarin genisletilmesi
amaglanmaktadir. Yiritiilen tartisma, sanal ile gergeklik arasindaki sinirlarin giderek bulaniklagmasi ve bunun sonucu
olarak sanal gercekligin yasamin tiim y6nlerini kusatmasiyla beraber dini kimliklerin artan oranda dijital kiiltlire entegre
olduguna dair gikarimlara zemmin hazirlamistir.
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The Effects of Digital Culture and New Media on Religious Identity in
The Postmodern Age: The Case of Tirkiye

Introduction

In the digital age, the digitalization of societies, cultures, and religions significantly affects
believers' religious identities, practices, and how they experience religion. Therefore, topics within
the scope of postmodernism, Islam, and digitalization have become one of the areas on which
academicians and intellectual circles in Tiirkiye and abroad have conducted numerous researches
in recent years. Besides, virtual spaces have become an area where everyday life is being
constructed today, and especially in the last twenty years, new media have made a significant
contribution to this transformation process. From this point of view, it is possible to state that in
the postmodern age, individuals have entered a new socialization process through new media
(Yeniyol & Karakaya, 2022). Briefly, media is one of the most efficacious and functional tools of the
digital age, and the decisiveness and functionality of the media have reached such a high level that
the phenomenon of media is in use now as mass media. Beliefs, directly or indirectly influence a
significant part of human actions. Therefore, faith-based actions determine the overall structure of
societies and everyday life in most cultures. According to Arslan (2015b), there is a return to the
sacred in the postmodern period. In this context, religion has begun to show itself everywhere in
the public sphere rather than being stuck in a narrow area, as in the modern period. However,
according to Marxist assertion, religion is the domination of one part of society over another
(Plantinga, 2023). Based on these debates, the objective of this study is to explore the role of
religious beliefs and identity in the digital media age, defined as postmodern and a relatively new
era, and the impact of these on today's spiritual world. In the upcoming sections of the study, it will
first discuss the concepts of modernism and postmodernism. In the research in which literature
review was applied, the abundance of research in field studies directly related to terms such as
identity, religious identity, belief and new media of modern or postmodern phenomenon draws
attention. However, the digitalization of society, culture and religion has begun to have a significant
impact on people's religious experiences and religious identities, and accordingly, explaining the
situation in the triangle of postmodernism, Islam and digitalization is important for our
understanding of today's understanding of religion.

Then, it will delve into the topics of virtual spaces, digital religion, and digital culture. It will
next explore the impact of new media on Islamic identity. Lastly, it will emphasize how digital media
is affecting Muslims in Tirkiye in the postmodern age.

The Concepts of Modernism and Postmodernism

The "modernism" is derived by adding the "-ism'' suffix to the "modern" and the word was
used in 1737 to mean "deviation from the ancient and traditional approach" and from 1830 to 1924
to mean ""modern ways and contemporary style." It has been used as the means of "being away
from classical, prototypical or conventional styles" since 1924 (Online Etymology Dictionary, 2024).
On the other part, the “postmodernism” is a word that was coined in the mid-20th century in the
United States by adding the prefix “post” to the modern. Since its emergence, many different
definitions of the term postmodernism have been made. Therefore, the lack of a clear definition of
postmodernism causes individuals to interpret postmodernism according to their thoughts (Yildiz,
2015). When the definitions of postmodernism in various dictionaries are examined, for instance, in
the Oxford English Dictionary, postmodernism is defined as a movement that involves deliberately
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combining varied styles in art (Waite & Hawker, 2009). Apart from this, in the Turkish Language
Association Online Turkish Dictionary (2024), it is defined as the name of various modes and trends
that emerged after the mid-20th century, after the modernist search lost its liveliness.

To properly understand the postmodernism phenomenon, it is necessary to examine the
concept of modernism in detail. The term modernism refers to the changes that occurred in the
scope of art, culture, and science in the mid-19th century. The technological advancements and
economic growth experienced in Europe in the 17th century drove societies into a course of
institutional and cultural alteration termed modernism. In consideration of the foregoing, the
progressions in the Age of Enlightenment form the basis of the thought of modernity, which
emerged in the 18th century (Bayhan, 2006). Also, according to Giddens (2015), modernity is a
concept that refers to the styles of social life and organization that emerged in Europe in the 17th
century and subsequently had effects worldwide. On the other hand, according to centeredon
humanity and the mind, and as a result, religion began to lose its value while the human mind
started to be sanctified. Postmodernism means beyond or after modernism, which shows that
postmodernism is defined by looking at modernism, and there is continuity rather than a difference
between modernism and postmodernism (Tekin, 2000). For this reason, postmodernism is not an
epistemological or radical break from modernism. French philosopher and literary theorist Jean-
Frangois Lyotard is one of the pioneering writers of the contemporary period who popularized the
concept of life is the new perception of identity. In the postmodern phase, identities appear as a
structure that transforms as a part of a timeless and spaceless space with a fluidity that transcends
borders and displays multiple characteristics (Giiven, 2015). In particular, it teaches us to express
our values and commitments and adapt them to life by reshaping postmodernism and postmodern
philosophy. According to Lyotard's (2005) hypothesis, the circumstance of knowledge has changed
as cultures enter the postmodern age and societies enter the postindustrial age. In simple terms,
the period we live in now represents a media and information age. Therefore, scholars use the
concept of information society to name the post- industrial society.

In this respect, digital media and information are the distinguishing characteristics of
postmodern society (Arslan, 2015a). Giddens (2015) states that today's societies have come up
against situations that exceed modernity, and Vattimo (1988) defines this situation as postmodern
and states that the media is the leading actor in the postmodernization process. In this regard,
Arslan (2015) also supports Vattiomo and confirms that the forming power of the postmodern
society is the media. To summarize the above, media in general and digital media in particular is a
phenomenon with dynamics that create new meanings, habits, symbols, lifestyles, and cultures.
Consequently, developments that create a new social situation, culture, or form of knowledge are
called postmodern.

One of the important benefits of postmodern them, by drawing attention to how we are
affected by the axity of cultural, social and political differences in life (Stone-Mediatore, 2002). It is
obvious that identity experiences differences depending on the events that occur in every period
of history and finds new ways for itself with new meaning paradigms according to these
differences. Identity in traditional life; While it is mentioned with concepts such as family and
lineage, with the transition to modern life, the individual has become the center of social life, and
the phenomenon of identity has now taken on a multiple and mobile structure (Mong, 2013).
However, it is not possible to find traces of the sense of belonging in the understanding of identity
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in the structure of modernity in postmodernity. Postmodern identities built on a fragmented self
find themselves with differences. During the modernization process, the individual's perception of
identity has changed with the addition of 'worldly' elements to the individual's search for meaning
and definition in symbolic systems, which has caused ruptures in the perception of the world of
existence (Erkan, 2013). With the development of these processes, it is seen that questions about
modernism have increased and the perception of identity has undergone a rapid change and taken
on a dynamic and pluralistic understanding. Postmodernism also takes individualism to a new level,
unlike modernism. According to this postmodern understanding, it offers individuals seemingly
endless options to differentiate themselves from others, instead of relying solely on protecting
borders as in modernity. In this direction, individuals can constantly acquire new identities forever.
It can create new universes of reality to satisfy an insatiable search for meaning, belonging, and
identity (Yin, 2018). In addition, in the postmodern process, all of the thought and value quotations
of the modern period have been questioned, instead of terms such as difference, diversity and
pluralism, the rejection of the other manifested with the postmodern understanding, that is, by
going beyond the rational boundaries of modernity.

The way has been paved for it to be shaped in a heterogeneous and diverse manner (Méng(,
2013). In the postmodern understanding, identity has a very mobile and dynamic structure
compared to the modern understanding. A fixed or static understanding of identity cannot find a
place in a postmodern process. Therefore, the postmodern identity structure goes through a rapid
evolutionary process and continues its life in a cycle of consuming itself and re-existing.

It is stated that one of the frequently stated criteria of postmodern life is 'return to religion
and traditional understanding'. With postmodern thought, the process is supported by traditional-
community and spiritual revival, instead of the collapse of the positivist, rationalist tradition (Arslan,
2015). This situation has paved the way for the emergence of new paradigms in religious identity
with postmodern life. The concept of 'religion', which has a direct impact on individuals and
societies in current thoughts as well as in historical narrative, has found a place for itself in 'identity’.
This understanding shows that one of the important parameters of the identity element is 'religious
identity' (Pisdil, 2022).

However, modernism, which embraces worldly social life, attaches importance to the idea of
purifying society from religion and magic, and expresses that socialization takes place by getting
rid of the domination of religion (Erkan, 2013). Important sociologists of the period, such as Marx,
Durkheim, Engels and Weber, also argued that the influence of religion on social life would
completely disappear with modernism (Delibas, 2008). Therefore, it is predicted that modernism,
which wages war on the dogmatism of religion, will dissolve religious identities and render them
ineffective. Because of this thought, which worries a certain segment of the society, the
understanding of postmodernism, which attaches importance to freedom and individualism, has
positioned itself as a solution for the salvation of religious identity for individuals. Postmodernity
comes into play from this point.

Postmodernism is seen as a manifestation of the postmodern structure as the address of the
effort to return to religion and see religious identity as an important factor of social life, with the
understanding of returning the world to its old mystery and "making it magical again" (Bauman,
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1998). However, postmodernity does not have a libertarian attitude towards religion.
Postmodernity includes religions into its system at the expense of distorting their own nature
(Tekin, 2015). Because in postmodernity, religion is seen as the representation of the call for justice
in the lap of barbarism (Persembe, 2003). Therefore, it does not seem possible that the future of
religions will be solid in the understanding of postmodernity, which anathematizes any over-
deterministic identity, term and system, in other words, the "meta narrative" (the idea that claims
that everything can be explained) and is based on relativity (Erkan, 2013).

The fact that the postmodern understanding puts the traditional understanding of
community at the forefront is not the re-establishment of religious belief, nor is it a policy of
reviving any ritual. Because the postmodern understanding reduces God to one dimension, like
grand narratives (Persembe, 2003). As a result, the chaos that started with modernism in societies
as a result of the capitalist system continues, reaching more extreme levels with postmodernism.
While postmodernism objects to the rational mind of the modernist enlightenment and the
authority it imposes on the universal attitude towards truth within its own framework;

Postmodernism has a syncretic character where religion and religious identity are redefined
by rejecting universal truth and abandoning the idea of integrity through its own process (Tekin,
2015).

According to Giddens (2015), the four key systemic factors of modernity can be listed as in
Figure 1.

Figure 1. The Systemic Factors of Modernity
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Technological innovations, cultural changes, increases in information, globalization,
digitalization, digital culture, and numerous other factors and circumstances have paved the way
for the formation of postmodern society. In other words, as the structure, social fabric, and
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institutions of modern industrial society become old-fashioned and weaken, new social conditions
have begun to emerge, and postmodernism is, in a sense, an extension of new social conditions.
Against this background, according to Giddens (2015), the main lines of the postmodern world
order can be listed as seen in Figure 2.

Figure 2. Outlines of the Postmodern World Order
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To summarize the above information, some fundamental differences between the concepts
of modernism and postmodernism can be briefly listed as seen in Table 1.

Table 1. Main Differences between Modernismand Postmodernism

Modernism Postmodernism

It represents the mindset that It criticizes modernism and interrogates modernist
accompanies the social change initiated by the fideologies.

Industrial Revolution.

It separates the contemporary from the traditional. According to postmodernism, reality is relative so
thereis nosuch thingas auniversal reality.

Itis a process that includes individual-religion-state and [Postmodernism is pluralistic and it supports all kind of

society relations ideas, freedom, equality, and similar tendencies in
society.

It is the expression of a process thatincludes Itis a prominent feature of contemporarysociety,

individual-religion-state and society relations. whichis prone to digitalization and globalization.

Capitalism, industrialization, urbanization, democracy, It is not a fully understood phenomenon and

rationality, scientific knowledge, secularism, and the therefore there is no clear definition of it.

national state are the fulcrums of modernism.

In conclusion, introductory level explanations of the concepts of modernism and
postmodernism can be briefly given as above, and since there is no clear definition of
postmodernism, it will be beneficial for researchers to first consider modernism in detail.

However, postmodernism is based on consumption and the masses who have lives that are
seen as valuable as they consume (Mazici and Can, 2021), where individual wishes and desires are
prioritized, therefore religious identity progresses in a fluid structure from collective processes to
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individual lives, and is reinvented in the form of an individualized life rather than a shared social
lifestyle. We can explain postmodernism as a structure based on the fundamental role played by
culture in the centralized global network of today's multinational capitalism, where culture is
rapidly spreading all over the world by transforming everything in our lives into 'cultural'
(Featherstone, 2013).

Digital Religion and the Impacts of Digital Culture on Religious Identity

While a new understanding of consumption emerges with the personalized interactive
structure of new communication tools, unlike traditional communication tools (Mazici and Can,
2021), the applications of new digital media tools provide significant support to this feeling of
fragmentation of postmodernism, which also deals a blow to the integrity structure of modernism.
Thus, individual religious identities that are fragmented but feel free within themselves have
opened the door to the concept of 'digital religion' due to the digital contents that provide
seamless connection by transcending the concept of time and space. The concept of 'digital
religion' began to be expressed as a result of the studies of various conferences, symposiums and
research centers held after the 2010s. Especially with Campbell's editorial work called "Digital
Religion", this concept has been used permanently. Campbell states that the most important
difference of the concept of digital religion compared to the uses of cyber religion and virtual
religion is that it allows thinking of online religious practices as a bridge connecting offline religious
practices, online space and the offline world (Dereli, 2019).

Moreover according to Campbell (2013), to better understand the concept of digital religion,
the term digital religion should first considered from a terminological perspective, and then the
nomenclature used in the past to describe the relationship between religion and the Internet
should examined. The term cyber religion was used in the 1990s to describe the importation of
religion into the new boundary of cyberspace or the insufficiently realistic world generated by
virtual reality technologies. In the beginning, figurative framing invoked images of allegorical
surreal and anti-utopian religion, where religious worship could be reimagined beyond the screen
and freed from conventional limitations and traditional religious patterns (Campbell, 2013).
Furthermore, over the past few decades, numerous academics, subject matter experts, and
researchers during the course of naming the term cyber religion as digital religion have proposed
different definitions of the term cyber and digital religion. For instance, some definitions
concerning the cyber religion and phenomenon of digital religion can be outlined as follows:
Bauwens (1996) associated cyber religion with new religious practices and communities and
proposed that a new affiliation between information and communication technologies and religion
was appearing as individuals attempted to move their spiritual lives into cyberspace. On the other
hand, Helland (2000) approached the phenomenon of cyber religion from a different standpoint
and drew attention to the distinction between the speculative framing of online religion and
religion online. In that respect, religion-online, a methodical endeavor to harness conventional
embodiments of communication to present religion rests on a vertical idea of control, authority,
and status. In contrast, online religion depicts a new development in religious practices, mirroring
the nature of the Internet environment itself (Helland, 2000).

In other words, the fundamental difference between online religion and religion online is that
online religion is associated with a non-hierarchical and non-configured communication protocol.
Additionally, according to Hejsgaard's (2005) assessments, cyber religion as a theoretical notion is
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a term that mirrors the characteristics of postmodern cyberculture. Ultimately, digital religion; It
can be listed on a continuum ranging from media designed with specific logic and for religious
purposes and containing only religious content, to general digital media (e.g. social media) that are
not only for religious purposes but can also contain religious content and can be used by members
of religious communities (Mller and Friemel, 2024).

In the modern period, the dominance of positivist thought by going to extremes in rational
understanding has led to a move away from spirituality and this has led to a 'loss of meaning'. In
addition, due to the factors of 'religious pluralism' that emerged with the weakening of the
institutional structure of religions by prioritizing the phenomenon of individualization, the increase
in the desire to return to the sacred is in a decisive position in the construction of new religious
identities in the field of religion (Arslan, 2015). The postmodern approach, which designs a new
world free from the turmoil that occurs in the field of religious identity, as in many areas with
modern life, has built new areas that center on individuals (Yeniyol and Karakaya, 2022). The price
of accessing these constructed areas is to adopt the new consumption approach, which is a
necessity of postmodern life (Mazia and Can, 2021). While technological developments that
emerged with the modern understanding transformed all life practices, we can state that these
practices were reconstructed by moving to digital environments with postmodern life (Yeniyol and
Karakaya, 2022). Thus, in addition to life practices such as socialization, marketing, communication
and interaction, the concept of 'digital religion' with faith-based religious practices has also taken
its place in digital media.

Digital religion does not only refer to religion with the practice of practicing online, but also
functions as religious meaning-making and religious social connection (Mdiller and Friemel, 2024)
by providing signs of how digital media and spaces shape religious practice and are shaped by
religious practices (Dereli, 2019). offers the opportunity to fulfill According to Campbell, four
different layers of authority emerge on the internet. Religious hierarchy, religious structure,
ideology and text. With the layer of religious ideology, Campbell states that religious groups and
communities take part in the internet world to confirm their religious identities, while Wagner
argues that fragmented online religious identities will be formed in the digital world as a result of
the multi-window environments of cyberspace (Dereli, 2019). In addition, by allowing individuals to
experience instant changes in their own identity in digital processes, it supports the claims made
by the postmodern structure that identity is not singular but multiple, not holistic but fragmented,
not centered but decentered, not fixed but dynamic (Yin, 2018). As a result, it can be seen that
digital religion is actively involved in every platform, from the decentralized, fluid and uncertain
MUD environments of the early periods of the internet to today's social media networks. At the
point where these two components meet, digital religious identity determines its position as an
important concept that corresponds to the religious sensitivities of individuals in cyberspace. The
important point here is that whether we consider online religious identity as a subcomponent of
identity or as an extension of digital religion, it is remembered that it is a remarkable and important
element in both understandings (Dereli, 2019).

In today's postmodern world, new identities represented in popular culture are emerging. In
other words, unlike the modern world, media causes the formation of new identities in the
postmodern world (Arslan, 2015a). In a survey conducted by KONDA Research and Consultancy
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Company (2024) in March 2024, 3147 respondents from 78 provinces in Tirkiye were asked, "Which
identity is more important to you?" Most respondents answered that their religious identity was
more important to them.

In today's postmodern world, new identities represented in popular culture are emerging. In other
words, unlike the modern world, media causes the formation of new identities in the postmodern
world (Arslan, 2015a). In a survey conducted by KONDA Research and Consultancy Company (2024)
in March 2024, 3147 respondents from 78 provinces in Tiirkiye were asked, "Which identity is more
important to you?" Most respondents answered that their religious identity was more important
to them.

Figure 3. Prominent Identities of Individuals in Tuirkiye
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As seen in the Figure 3 (KONDA, 2024), the rates of young people who consider their
gender,ethnic origin, and financial status as the significant source of their identity are higher than
those inTirkiye as a whole is too much. Nevertheless, while 45 percent of the overall Turkish
population considers religious or sectarian identity significant, this percentage drops to 30 percent
among the youth. Despite this decrease, it is still evident that religious identity remains the most
embraced element of identity among young people.

Digital media has banalized the phenomenon of culture by making cultural and artistic
activities an ordinary part of daily life. Consequently, people today have had the opportunity to
access activities such as going to a concert, cinema, or theater from home, work, or anywhere. In
this context, digital culture has created a new social ecosystem that influences how people
communicate and interact with each other and machines. From this perspective, digital culture has
blurred the boundaries between real and virtual and human and robot. In addition to that, in the
postmodern era, data of all types and for all purposes - public services, social services, the insurance
system, the banking system, credit arrangements, real estate, travel, entertainment, education,
health, law, employment, and personal data - is now primarily in digital form. Therefore, most of
the tools used by individuals, governments, and organizations are based on digital technology, and
even physical currency is nothing more than digitized data transformed into matter (Gere, 2008).
On the other hand, the concept of digital religion has led to traditional religious interpretations,
understandings, and hypotheses being explored in different ways through digital media platforms
and has led people to question sacred practices in certain aspects. The widespread use of smart
devices and the popularity of customizable smartphone applications have led to the digitalization
of religion to a certain extent. In other words, the number of Islamic mobile applications on well-
known electronic media distribution/sales platforms such as the Google Play Store and Apple Store,
where applications developed for smart devices are stored, is increasing (Aygiil et al., 2022).
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Consequently, the reach of mobile applications is expanding daily, fostering the rapid spread of
digital culture among faith-based living people.

Figure 4. Distribution of Islamic Mobile Applications Developed in Tiirkiye in Google Play Store
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As seen in Figure 4 (Aygll et al., 2022), there is an interest in the development of mobile
Islamic smartphone applications in Tirkiye. Digital applications such as prayer time reminders, Qibla
finding compass, mosque/masijid finders, halal food locators (restaurant, cafe, market, etc.), Islamic
banking and finance tools, and translation apps are in many ways facilitating the lives of Muslims
and bringing about changes in their religious lifestyle. At the end of the story, in the postmodern
era, digital culture has the potential to directly influence religious rituals and lifestyles, both
positively and negatively.

Religion in the Digital Space in Postmodern Society

In the 21st century, people spend a significant part of their lives in digital spaces close to
reality. In other words, digital environments are digital spaces where people socialize, exchange
information, follow the agenda, and organize their business and private lives. In this sense, digital
spaces are environments where real-time interactions occur online, and therefore these spaces
constitute cyber societies. In addition, digitality is one of the basic concepts adopted by the
postmodern paradigm due to the features it implies (Rotaru et al., 2010). In current conditions, new
media, digital spaces, digital reality and artificial intelligence technologies shape the postmodern
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paradigm. More clearly, media technologies create multi-layered communication, paving the way
for significant changes in the socio- cultural and religious structure of society.

In addition, according to the narrative in question, which is built on the discourse that new
media supports religious identities due to the phenomenon of digitalization, it is seen as an
important field for the revival of religious identities and assigning a position or role or roles to
religion (Dereli, 2019).

Figure 5. A Cartoon Drawing Highlighting the Impact of Virtual Spaces on Digital Natives

Y

“No, vou weren't downloaded.
You were born.”

Figure 5 (Hudson, 2011) presents the interaction of digital natives with technology in a
metaphorical perspective. Even though human beings live in a physical world, the latest point
reached by the Internet and technology has caused people to need digital experiences alongside
their physical needs because people have acquired a digital identity in addition to their real
identities in the digital worlds they have created. In other words, digital worlds contain material
and spiritual values because in these digital worlds, which gain visibility beyond the real world, a
digital life created by real people is created, similar to life in the physical world (Yigitoglu, 2022). In
summary, people have transferred their numerous practices, traditions, and acts from the physical
world to the digital world owing to time, space, and other difficulties and constraints. In this regard,
when the subject is religion, the permissibility of religious worship in the digital world has begun to
be discussed. The Internet, social media, and digital realms have expanded the scope of people's
religious practices. The simplest example is that a person who is a part of any religious community
or sect in the world can establish websites, blogs, forums, and video-sharing accounts to engage
with others in digital networks, either as individuals or representing their religious organizations.

The Influence of New Media on Islamic Identity and Muslim Community

People identify and situate themselves in society through their identities. Therefore, identity
is about what people internalize, and people will continue to search for identity as long as they
exist. In this respect, religion is one of the crucial issues in human beings' search for identity
because religion is one of the leading actors in individuals' efforts to make sense of what is
happening around them and in the universe. In short, although the place and position of religion in
people's lives have weakened from time to time, in the postmodern world, religion is still an
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element that significantly affects people's search for meaning and propriate striving. In the
postmodern age, most Muslims learn religious information through new media channels, and this
is like searching for meaning in a digital sea. From this perspective, it is true to say that new media,
and especially social media, has a depth of cultural, sociological, psychological, and philosophical
importance for Muslims in their search for Islamic identity.

Reports on social media usage, published regularly by various institutions annually,
demonstrate that a growing number of people across the globe use social media tools. In direct
proportion to this, users' time spent on social media tends to increase gradually. For example,
according to the most up-to-date data in the Digital 2024 April Global Statshot Report published in
partnership with We Are Social and Meltwater, 69.7% (5.65 billion) of the world's population (8.10
billion) uses mobile phones, and 67.1% (5.44 billion) uses Internet, and 62.6% (5.07 billion) uses social
media (Thompson, 2024). Moreover, according to the report mentioned above, as of April 2024,
people in Tirkiye spent an average of 6 hours and 57 minutes on the Internet. The figure below
(Thompson, 2024) illustrates the average daily media consumption for main media elements on a
global scale.

Figure 6. Daily Media Engagement Time in Tirkiye - April 2024
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According to a report by We Are Social and Meltwater (Thompson, 2024), people also spend
1.34 hours a day listening to music streaming services, 59 minutes on a game console, 42 minutes
listening to broadcast radio, and 43 minutes listening to podcasts. Based on the We Are Social and
Meltwater analysis of the data, a straightforward calculation demonstrates that the average daily
time individuals allocate to media consumption amounts to 16.38 hours. In other words, these
findings point out that individuals allocate approximately two-thirds of their daily time to digital
media consumption. Given this significant portion, it is evident that new media channels play a
perceptible role in shaping religious identities. On the other hand, based on the findings of the
Household Information Technologies (IT) Usage Survey Report carried out by the Turkish Statistical
Institute (TUIK), as of 2023, the percentage of individuals using the Internet in Tirkiye has climbed
to 87.1%, and the proportion of households with Internet access has risen to 95.5% (Tiirkiye istatistik
Kurumu, 2023). Current TUIK statistics indicate that the Internet usage rates in Tirkiye are pretty
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high on both a household and individual basis, and it is expected that these rates will increase

further in the coming years.

Figure 7. Average Monthly Time Spent Using Social Media Applications in Tiirkiye by Platform
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The figure above (Thompson, 2024), shows the average amount of time spent on the popular
Android apps in Tirkiye between June and July 2023. In this context, it is evident that the amount
of time people spend on social media in Tirkiye is significantly high. Also, according to the Statista
data portal, as of 2024, the number of social network users in Tirkiye is 71.43 million, and this rate
is projected to reach 77.42 million by 2029 (Dierks, 2024). According to data from multiple sources,
it is forecasted that a typical internet user today will engage with an average of 6.7 to 9.2 social
media platforms monthly (Dean, 2023). In summary, Tlrkiye is one of the countries with the highest
use of social media worldwide. As social media use and addiction increase in Muslim societies, the

postmodern digital consumer culture and acculturation will reshape Islamic identity.

New media environments have had a profound impact on the way services and worship are

performed. For instance, some social media applications and television channels allow religious

worship to be broadcast in real-time. Thus, people can attend the worship service remotely, even

physically absent. In other words, digital networks have now become an essential source of

information for many believers. Nowadays, YouTube has become a prominent religious education

platform used by large audiences both in the world and in Tirkiye, and the number of people
actively using the YouTube platform to share religious content is increasing daily. In this regard,
Kutlu (2024) refers to Muslim religious influencers who share religious content on YouTube as

"social media preachers" and states that the importance and popularity of Muslim social media

preachers on YouTube has increased against Islamophobic posts on Western social media.

On the other hand, a study conducted in the US found that three in ten US adults use digital
channels to learn about religion. In other words, digital networks have become an essential source
of information for many believers. For example, a study conducted by Faverio et al. (2022) in the
US found that three-tenths of US adults use digital channels to obtain information about religion.
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Figure 8. Percentage of US Adults Seeking Religious Information Online
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Figure 8 (Faverio et al., 2022) shows that a significant percentage of US adults of different
religious beliefs reported using online resources to access religious information, even if only once
a week. With the development and widespread use of the Internet and social media technologies,
people have found the opportunity to access religious services through various smartphone
applications and web pages.

Figure 9. Percentage of U.S. Adults Who Engage with Religion Using Any of the Following New
Media (Faverio et al., 2022, p.46)
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According to Figure 9 (Faverio et al., 2022), a notable proportion of US adults engage with
religion through new media channels and considering the 21st-century global circumstances, it is
possible to say that religion is at least as effectual and functional as the media. Against this
background, the relationship between media and religion is quite complex, interdisciplinary, and
multidimensional. From Derrida's (2001) perspective, media is strengthening religion, and this
development is the revival of religion. However, it is critical to consider how media transforms
religion at this point. Therefore, it is crucial to investigate the Islamic identity within the triangle of
religious identity, digital media, and postmodernism.

A survey conducted by the Pew Research Center found that Muslims around the world who
use the Internet are substantially more likely than other Muslims to have an optimistic view of
Western movies, music, and television. Similarly, Muslims who use the Internet are also more
probably to see similarities between Islam and Christianity than Muslims who do not use the
Internet (Liu, 2013). In other words, the abovementioned Pew Research Center study reveals that
Muslim Internet users are much more welcoming to Western popular culture and are more likely to
think that Western entertainment culture does not harm the morality of Muslims. Besides, ismail
Caglar (2019), the Media and Society Research Director for the Foundation for Political, Economic
and Social Research (SETA), believes that while it is natural for foreign media organizations to
operate in Tirkiye, however, the excessive interest of foreign media organizations in the country
should be questioned. That's because, according to Caglar (2019), foreign media organizations
broadcasting in Tiirkiye follow a monophonic broadcasting policy in Tiirkiye, and this situation is in
no way compatible with the media standards they set for their own countries. In summary, what
Caglar wants to express here is that foreign media organizations can manipulate the Muslim
community in Tirkiye in line with their interests through the media, and this may have negative
consequences.

In consequence, the most modern communication tool of the postmodern age is social
media, and accordingly, social media has many benefits for the Muslim community but also some
adverse effects. For example, learning/teaching the Quran, spreading the Quran, hadith, and
Islamic references, and spreading the message of Islam are some of the positive effects of social
media on the Muslim community. On the other hand, the spread of disinformation about Islamic
issues on social media, the spread of Islamophobia, inappropriate content that is incompatible with
Islamic values that disrupts the family structure of Muslims, recruitment of militants by some
harmful organizations that identify themselves as Muslims, and social media addiction are some of
the adverse impacts of social media on the Muslim community (Islam, 2019). In light of this
information, Muslims need to improve their digital literacy and use social media more consciously
in terms of Islamic identity and Islamic society to benefit from new media better.

Being a Muslim in a Postmodern World: The Case of Tiirkiye

In the transition from a modernist culture of calculation to a postmodernist simulation
culture (Dereli, 2019), interpreting religious and spiritual revival together by calling for a return to
religion and traditions from the structure of modernity, which proposes and implements distance
from religion that centers the individual, and (Arslan, 2015) re-religious We are in a process that
continues towards the postmodern structure, which predicts that the phenomenon will take its
place in social life. It is seen that with modernism, religious life was interrupted and lived among
neighborhoods, and societies that wanted to get rid of this shallow period clung to the rope of the




The Effects of Digital Culture and New Media on Religious Identity in
The Postmodern Age: The Case of Tirkiye

postmodern structure in order to reveal the meaning in their belief systems. Postmodernism's
criticism of modernity and its discourses on religion and freedom found a significant response
among Muslims (Tekin, 2015). However, it is understood that world religions have no future in the
postmodernist structure, which rejects the meta-narrative, that is, the idea that claims that
everything can be explained, and centers on relativity. Because postmodernism sees religions as a
symbolic part of the whole in a fragmented culture where everything is seen as permissible (Erkan,
2013).

In parallel with the development of technology and postmodernism, we witness that a
significant part of social life flows through digital media tools that have no boundaries of space and
space. 'Media' plays a leading role in the presentation of identity or religious identity phenomena
of the postmodern structure. However, as Dereli states, he argues that the media, identity and
religion triangle has a direct impact on each other (Pisdil, 2022). Moreover, trying to explain the
structure of digital religion in terms of real and virtual leads to a reductive or one-sided stance that
symbolizes offline life as inherently authentic, whereas digital encounters are inherently false or
unreal (Campbell & Connelly, 2020).

The difference between online and offline spaces that emerged with the internet that
emerged in the postmodern period has also directly affected the issues of religion and religious
identity. We witness that both structures mutually transform each other in a cultural sense, in
return for religion gaining a place foritself in cyberspace through people. Dereli uses the expression
'fluidization' for this transformation. Fluidization resembles the tides during which the
phenomenon of mutual transformation continues. In other words, it is seen as the manifestation
of the structure that emerges as aresult of the close relationship between online and offline spaces
(P1sdil, 2022). This negotiation between offline and online space expands our understanding of
what religious practices mean in the current century (Campbell & Connelly, 2020).

In today's digital age, simulation has started to replace reality, so in postmodern society,
simulation is now considered more real than reality (Ata, 2023). Within this culture of consumption,
religion has become a part of the digital culture industry and commoditized (Ozbolat, 2017). In this
process, postmodernity has hurt large religious systems. However, at the same time, it has led to
the emergence of new individual and communal religious forms (Solmaz, 2006). From this point
forth, Atay (2004) discusses religion in three stages according to social periods:

¢ Inatraditional agrarian society, religion is at the center of life.

¢ Inmodern society, religion is objectified and is no longer at the center of life.

¢ In postmodern society, religion came to the fore again in the culture of consumption and
became the chief determinant of daily life.

A postmodern standpoint paved the way for the diversification of mainstream religious views
in Turkiye, a framework consisting of new political movements, habits, attitudes, and cultural
developments, and thus, new social designs began to emerge.

The Internet provides online resources that create new forms of religious identity, which can
be seen as problematic for religious communities as personalized religious identities are promoted
over traditional or institutional religious identities. (Campbell & Connelly, 2020). In general, the
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ultimate emphasis on individual autonomy and individual-social duality in both the modern and
postmodern construction of western philosophy has made it impossible to conceptualize a self-
concept that is sensitive to social solidarity, social good, equality and justice (Yin, 2018). In this way,
one of the most remarkable and contentious societal models emerging from postmodernismis the
one based on Islam, as the relationship between Islam and civil society prompts cultural inquiry. In
addition, postmodernism has affected various Islamic principles based on faith and moral values in
Turkiye, causing the breaking of some taboos, and consequently, some differences have begun to
be observed in the functioning of the social order. In this context, the changes that came with
postmodernism led to a religious awakening process in Tirkiye, and Islamic social movements
began to become more on the agenda. From Zeybek’s (2017) perspective, postmodernism offers
people a new way of life thatis disconnected from the past and does not care about the future, and
insists that this form of life is the most compatible with the digital age we live in. In simpler terms,
the postmodern view looksat life from a new perspective outside of tradition and argues that the
postmodern lifestyle is the most suited lifestyle for the age of digitalization and globalization.

Religion assumes a prominent function in human life, and the postmodern perspective
further complicates many contentious religious issues. For example, there are similarities and
differences among sects regarding the requirements of the pilgrimage/hajj, a significant sacred
practice in Islam and one of the five pillars of the faith. However, apart from all these discussions,
virtual and augmented reality technologies developed in recent years have brought new
dimensions to the understanding of worship. For instance, in 2021, Saudi Arabia launched a new
initiative called the "Virtual Black Stone Initiative" so that people can experience touching the Hajr
Aswad stone in virtual reality, a black and shiny stone located on the wall of the Kaaba and
considered sacred by Muslims. This initiative, led by the Exhibitions and Museum Affairs Agency
and Umm Al-Qura University, to showcase historical and religious artifacts in Saudi Arabia, emerged
as part of an exhibition to utilize virtual reality and digital experiences and has created several
discussions among Muslims worldwide (Kizilaslan, 2022). An example that can be given in these
discussions is the worship performed in the metaverse virtual worlds because questions such as
whether it is permissible to perform a virtual pilgrimage in the metaverse are among the religious
questions whose answers are sought in Tirkiye. Tirkiye's Directorate of Religious Affairs states
that the Kaaba visit can be carried out virtually, but the virtual pilgrimage will never be accepted as
a real pilgrimage (Erbas, 2022). In other words, real pilgrimage is a form of worship that only
Muslims can perform by physically going to the holy city of Mecca.

According to Kdmegoglu (2012), the postmodern understanding is trying to update itself. In this
context, the efforts of religious actors to transform public spaces and change their usage habits
are part of the updating process. This period, in which complex motifs and new forms of expression
emerged between the traditional and the modern, is controversial in many respects. For example,
according to Biger (2011), the understanding of mosque architecture and Islamic identity in Tirkiye
are interrelated, and based on her perspective, two main trends in mosque architecture design are
popular in Tirkiye today. The first of these is the classical Ottoman style mosque design that
continues the tradition, and the second one is mosques with diverse structures, being built in a
modern style that combines mosque designs from different periods or cultures in an eclectic
manner. The first of these is the classical Ottoman style mosque design that continues the tradition,
and the second one is mosques with diverse structures, being built in a modern style that combines
mosque designs from different periods or cultures in an eclectic manner. Uskiidar Sakirin Mosque,
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which was planned in a modern style at the beginning of the project but was seen as a postmodern
mosque by some segments of the society when the construction process was completed, can be
shown as an example of the postmodern mosque understanding in Tirkiye (Biger 2011). Sakirin
Mosque has caused various controversies due to its architectural structure. In an interview with
Hisrev Tayla, who designed the architectural project of the mosque but later withdrew from the
project, Hisrev stated that mosques are not ordinary buildings, and he expressed concern that
Sakirin Mosque lacks the traditional values that a mosque should embody. Along with these
arguments, Tayla asserts that mosques should not be designed with exaggerated decorations and
irrelevant concepts, such as wedding halls, casinos or public houses (Tayla, 2009a). In addition,
according to Bicer (2011), Sakirin Mosque is a mosque that does not have a cultural identity and
richness that reflects the past. In this respect, Sakirin Mosque typifies the deterioration in Turkish
social identity, Islamic identity, and Islamic tradition. To summarize the above information, the
postmodern interpretation of mosques in Tiirkiye is strongly associated with the erosion of Turkish
Islamic identity and customs by some architects, politicians, academics, and citizens who may or
may not be competent in their field. The idea that the construction process of mosques built in a
postmodern style is handled with a museum approach rather than a place of worship forms the
basis of the criticisms mentioned above. In other words, according to Tayla (2009b), an architect
who specialized in mosque design, Sakirin Mosque emerged as a result of an eclectic manner, and
certain postmodern places of worship built in an eclectically do not adequately reflect the
traditional and cultural values of Turkish-Islamic identity".

Figure 10. Sakirin Mosque - istanbul

Figure 10 (Archnet, 2024) shows some images of the Sakirin Mosque and the Sakirin Mosque
is an example of postmodern orientation. This orientation rearranges Islamic patterns by
combining phenomena such as Islam and consumption, fashion and conservatism, show and
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privacy, headscarf, and career on an axis. These combinations were not traditionally thought to
come together for Muslims in Tiirkiye (Ozbolat, 2017). For example, in Islam, wearing a hijab is a
religious obligation, and there are formal guidelines on how to wear it. However, in social media,
social environments, and other media outlets, hijab clothing is often promoted as a fashion trend.
As a result, the modest attire, when integrated with fashion, becomes a symbol of modern Islamic
identity. In addition, Mese (2015) argues that expensive and flashy hijab dressing styles and hijab
clothing fashion shows commodify hijab, and Mese briefly summarizes this situation with the words
"urban, modern but true to its essence." While the process of commodification of hijab is perceived
as lIslamization by some Islamic pressure groups, it is perceived as capitalization and
postmodernization by others. In short, the postmodern tendencies of Islamic circles create some
paradoxes, and some devout within the Muslim society in Tlirkiye perceive this situation as Western
imitation and the degradation of spiritual identity.

In the postmodern era, Muslim societies are influenced by other societies on many issues
asit is easier for Muslim societies to come into contact with different beliefs and cultures. If this
situation is considered from a Tirkiye-centered perspective, new religious movements affect
Turkish society, the majority of which is Muslim, in many positive or negative ways. For example,
alcoholic beverages are forbidden for Muslims, and in this respect, the world and meaning frames
represented by wine and grape juice are different from each other. In this context, for a Muslim to
consume alcohol is inconsistent with his/her religion. However, in some television series, movies,
and reality shows produced both in Tirkiye and other Muslim countries, media producers who
bring together Muslims, alcohol, and adultery paint an image that there is no inconsistency
between them.

Therefore, one of the prominent characteristics of postmodernism in Muslim societies is the
normalization of behaviors that are inconsistent with Islam through the media. In sum, based on
Foucault’s concept of heterotopia, postmodernism opens the door to the spread of theistic
agnosticism or agnostic Islam in Tirkiye (Tekin, 2011). According to the survey conducted by KONDA
Research and Consultancy (2024) company with the participation of 3147 respondents, the
percentage of atheists and non-believers among young people is higher than in Tiirkiye overall.

Figuren. Distribution of Religiosity
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As can be seen in the figure above (KONDA, 2024), the level of religiosity of the youth
amongthe participants is lower than the level of religiosity in Tirkiye in general. While 50% of the
participants in Tirkiye overall, characterize themselves as religious, this rate decreases to 34%
among the youth. In conclusion, although the postmodern understanding has increased interest in
religion to a certain extent in Tirkiye, there seems to be a tendency towards secularization,
especially among young people. In addition, the commodification of religion by postmodern
tendencies is changing the characteristics of Islamic society in Tirkiye in many other areas like
Islamic attire, architecture, art, education, music, and worship practices.

Conclusion

It is seen that with modernism, religious life was interrupted and lived among
neighborhoods, and societies that wanted to get rid of this shallow period clung to the postmodern
structure in order to reveal the meaning in their belief systems. 'Media' plays a dominant role in the
presentation of identity or religious identity phenomena of the postmodern structure. In parallel
with the development of technology along with postmodernism, we witness that a significant part
of social life flows through digital media tools that have no boundaries of space and space. In
particular, internet and digital reality technologies have increased the recognition and visibility of
religious believers and faith-based communities in society in the postmodern era. However, due to
the difficult nature of controlling and monitoring these tools and venues (the internet and social
networks), they turn into a tool of disinformation and propaganda.

Digital spaces promise a second life to their users, and whether the metaverse can truly offer
an alternative life is seriously debated in many societies. In this context, it seems likely that
discussions about the manifestation of digital religion will increase radically, for reasons such as
hyperverses such as the metaverse offer people the opportunity to acquire a new religious identity.
Relatedly, the way Muslims in Turkey interact with reality is gaining new dimensions with the
developing technological landscape and the reflections of religious beliefs in a computer-simulated
metaverse lead to the emergence of new concepts such as digital pilgrimage. In other words,
interest and curiosity in digital versions of spiritual life are increasing in Turkey and around the
world.

Religious identities, which tried to survive with an introverted behavior in the modernist
structure, were transformed with the influence of digitalization along with the postmodern
understanding and acquired new identities that enjoyed their partial freedom. Postmodern
philosophy has allowed religious ideas to survive through certain stages. As a result of these stages,
ways have been constructed for the individual to live in harmony with postmodern life by taking on
the identity he desires among the fragmented multiple truths presented to his life. Therefore,
religious identities continue their lives as part of an adventure that includes many options and is
constantly changing and transforming.

The majority of Muslims in Turkey have successfully adapted to the digital age. This
digitalization process has also brought significant changes to the religious identities,
understandings, and practices of the Muslim community. In essence, could we speak of an
"Internetization" or "Digitalization" of Islam in the postmodern era? This phenomenon has led to
several transformations:
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It has changed the spiritual life and certain religious practices of Muslims.

It has influenced the ways Islam is expressed in both private and public spheres.

It has reshaped Islamic religious teaching methods and practices.

It has accelerated interactions between groups with similar or different religious beliefs.
It has created new opportunities for religious organization and collective worship.

It has led to changes in traditional architectural forms of places of worship, including mosque
architecture.

Finally, postmodernism's synthesis of concepts that were unlikely to come together in the
past has been criticized by some social groups for causing paradoxes. In the postmodern age, the
internet and new media form the backbone of societies. In addition, the increasing use of social
media every year causes the amount of time people spend in virtual digital spaces to significantly
increase, thus blurring the boundaries between virtual and reality. Such situations cause simulation
to be perceived as more real than reality and, in parallel, cause people's religious identities to
change.

References
Archnet, A. (2024). Sakirin Mosque. https://www.archnet.org/sites/6884
Arslan, M. (2015a). Postmodern cagda medya ve yeni dinsel kimlikler. Diyanet Aylik Dergi, 296, 12-15.

Arslan, M. (2015b). Postmodern yeni dinsel kimlik ve paranormal inanclar. Milel ve Nihal, 12(2), 55-
72.https://doi.org/10.17131/milelnihal.88195

Ata, A. (2023). Postmodern donemde dijital icerik olusturma. In S. Mertoglu (Eds.), Postmodern
Dijitallesme: Dijital Diinyanin Postmodern Niiveleri (ss. 73-95). Efe Akademi.

Atay, T. (2004). Din hayattan ¢ikar. iletisim Yayinlari.

Aygiil, H. H., Girbiiz, G., & Un, E. (2022). Google Play Store’daki Tiirkiye kaynakli islami mobil
uygulamalar: Tematik bir analiz. Selcuk Universitesi Edebiyat Fakiiltesi Dergisi, 47, 251-278.
https://doi.org/10.21497/sefad.1128594

Bauman, Z.(1998). Modernlik ve postmodernlikte din problemi”. Ondokuz Mayis Universitesi ilahiyat
Fakdiltesi Dergisi 14, 14-15 (Haziran 2003), 159-181. https://doi.org/10.17120/omuifd.38325.)

Bauwens, M. (1996). Spirituality and technology: Exploring the relationship. First Monday, 1(5).

Bayhan, H. (2006). Ulus devlet, modernizm ve postmodernizm [Unpublished Postgraduate Thesis].
Dicle Universitesi Institute of Social Sciences.

Bicer, H. (2011). Giiniimiiz cami mimarisinde gelenegin belirsizlesmesi ve eklektisizm: Postmodern
cami anlayisi olarak Uskiidar Sakirin Camii érnegi. Sosyologca, 1, s. 295-308.

Campbell, H. A. (2013). Introduction: The rise of the study of digital religion. In H. A. Campbell (Eds.),
Digital Religion: Understanding Religious Practice in New Media Worlds (ss. 1-21). Routledge.

Campbell, H. A., & Connelly, L. (2020). Religion and digital media: Studying materiality in digital
religion. The Wiley Blackwell Companion to Religion and Materiality, 471-486.


http://www.archnet.org/sites/6884
https://doi.org/10.21497/sefad.1128594
https://doi.org/10.17120/omuifd.38325

The Effects of Digital Culture and New Media on Religious Identity in
The Postmodern Age: The Case of Tirkiye

Caglar, I. (2019). Yabana medya kuruluslari Tirkiye’de tek sesli bir yayin yapiyor. SETA.
https://www.setav.org/video/yabanci-medya-kuruluslari-turkiyede-tek-sesli-bir-yayin-yapiyor

Dean, B. (2023). Social network usage & growth statistics: How many people use social media in
2024? Backlinko. https://backlinko.com/social-media-users

Delibas, K. (2008). Dini kimlik ve katlimci birey: Kimlik siyaseti ve Tirkiye’de siyasal islam’in
yiikselisi”, Amme idaresi Dergisi, 14(2).

Derrida, J. (2001). Above all, no journalists! In H. De Vries & S. Weber (Eds.), Religion and Media (ss.
56-93). Stanford University Press.

Dereli, M. D. (2019). Dinf kimliklerin siber uzamda akiskanlagsmasi. insan ve Toplum, 9(1), 85-116.

Dierks, Z. (2024). Turkey: Number of social media users 2029. Statista.
https://www.statista.com/statistics/569090/predicted-number-of-social-network-users-in-
turkey/

Erbas, A. (2022). Diyanet isleri Baskani Erbas, A Haber’de giindeme iliskin degerlendirmelerde
bulundu. T.C.Cumhurbaskanhgi Diyanet isleri  Baskanhgi.:https://www.diyanet.gov.tr/ar-
sa/%D8%A7%D9%84%D9%85%D8%A4%D8%B3%D8%B3%D9%8ALD8%AQ/%D8%AT%D %8 4%D8LAAY
D9%81%D8%A7%D8%B5%D9%8A%D9%84/33186/diyanet-isleri-baskani-erbas-a-haberde-
gundeme-iliskin-degerlendirmelerde-bulundu.

Erkan, E. (2013). Postmodern dénemde ontolojik anlam araci olarak dini kimlik. Electronic Turkish
Studies, 8(8).

Featherstone, M. (2013). Postmodernizm ve tlketim kaltiri (M. Kucik, cev.; 3. Baski) Ayrinti
Yayinlari.

Faverio, M., Nortey, J., Diamant, J., & A. Smith, G. (2022). Online religious services appeal to many
Americans but going in person remains more popular. Pew Research Center.

Gere, C. (2008). Digital culture (Expanded 2nd ed). Reaktion Books.
Giddens, A. (2015). The consequences of modernity. Polity Press.

Guven, S. (2015). Postmodern  kimliklerin kurulumu. Selguk iletisim, 9(1), 266-
286. https://doi.org[10.18094/si.33671

Helland, C. (2000). Online religion/religion online and virtual communitas. In Jeffrey K. & D. E.
Cowan (Eds.), Religion on the internet: Research prospects and promises (ss. 205-223). JAL

Hejsgaard, M. T. (2005). Cyber-religion: On the cutting edge between the real and the virtual. In M.
T. Hgjsgaard & M. Warburg (Eds.), Religion and cyberspace, (ss. 50-63). Routledge.

Hudson, S. (2011, Ocak 28).  Bridging the  digitalgap.  SlideShare.
https://www.slideshare.net/slideshow/ignite-city-campcolorado-sean/6734661

Islam, Md. T. (2019). The impact of social media on Muslim society: From Islamic perspective.
International Journal of Social and Humanities Sciences, 3(3), 95-114.


http://www.setav.org/video/yabanci-medya-kuruluslari-turkiyede-tek-sesli-bir-yayin-yapiyor
https://backlinko.com/social-media-users
http://www.statista.com/statistics/569090/predicted-number-of-social-network-users-in-
http://www.diyanet.gov.tr/ar-
https://doi.org/10.18094/si.33671
http://www.slideshare.net/slideshow/ignite-city-campcolorado-sean/6734661

Tuba ISIK

ilknur, M. (2015). islami bir moda dergisi 6rneginde moda ve tesettiir: Ne tiirden bir birliktelik? Fe
Dergi, 7(1), 146-158. https://doi.org/10.1501/Fe0001_0000000138

Kizilaslan, M. A. (2022). Turkiye: Visiting Kaaba in metaverse is not real Hajj. TRT World.
https://www.trtworld.com/turkiye/turkiye-visiting-kaaba-in-metaverse-is-not-real-hajj-
13117988

KONDA. (2024). ikinci ylzyilln esiginde toplumsal degerler ve genclik. KONDA Arastirma ve
Danismanlik.

Kémecoglu, U. (2012). Kimlik mekan giindelik hayat. Ufuk Kitaplari.

Liu, J. (2013, Mayis 31). Among Muslims, Internet use goes hand-in-hand with more open views
toward Western culture. Pew  Research Center.
https://www.pewresearch.org/religion/2013/05/31/among-muslims-internet-use-goes-hand-
in-hand-with-more-open-views-toward-western-culture/

Lyotard, J.-F., & Lyotard, J.-F. (2005). The postmodern condition: A report on knowledge (Repr).

Manchester ~ Univ. Pr. Online Etymology Dictionary. (2024). Modernism.
https://www.etymonline.com/word/modernism

Mazic, E. T., & Can, E. N. (2021). Postmodern tiiketim ve dijital ortama yansimalari: Netflix (izerine
bir degerlendirme. Selcuk iletisim, 14(2), 832-858.

Méngi, B. (2014). Postmodernizm ve postmodern kimlik anlayisi / Postmodernism and postmodern
identity understanding. Atatiirk Universitesi Sosyal Bilimler Enstitiisii Dergisi, 17(2).

Mdiller, J., & Friemel, T. N. (2024). Dynamics of digital media use in religious communities-A
Theoretical Model. Religions, 15(7), 762. 1SO 690

Ozbolat, A. (2017). Postmodern diinyada din: Yayginlasan dinsellik, yiizeysellesen dindarlik. islami
Arastirmalar Dergisi, 28(3), 265-278.

Persembe, E. (2003). Modernlik ve postmodernlikte din problemi”. Ondokuz Mayis Universitesi
ilahiyat Fakultesi Dergisi 14/14-15 (Haziran 2003), 159-181.
https://doi.org/10.17120/omuifd.38325.

Pisdil, E. (2022). Dini kimligin postmodern déntisimiiniin incelenmesi: Sanala veda. Medya ve Kiltiir,
2(2), 308-311.

Plantinga, A. (2023). Tanri, 6zgtrlik ve kétilik (M. Yanik, Cev.; 3. bs). Fol Kitap.

Rotaru, I., Nitulescu, L., & Rudolf, C. (2010). The post-modern paradigm - a framework of today’s

media impact in cultural space. Procedia - Social and Behavioral Sciences, 5, 328-330.
https://doi.org/10.1016/j.sbspro.2010.07.098

Solmaz, B. (2006). Sosyoloji ve din sosyolojisi tarihinde din odakli yaklasim ve yéntem tartismalari.
In B. Solmaz & i. Capcioglu (Eds.), Din Sosyolojisi Klasik ve Cagdas Yaklasimlar (ss. 39-42). Cizgi
Kitabevi.

Stone-Mediatore, S. (2002). Postmodernism, realism, and the problem of identity. Diaspora: A
Journal of Transnational Studies, 11(1), 125-138. doi:10.1353/dsp.2011.0001


http://www.trtworld.com/turkiye/turkiye-visiting-kaaba-in-metaverse-is-not-real-hajj-
http://www.pewresearch.org/religion/2013/05/31/among-muslims-internet-use-goes-hand-
http://www.etymonline.com/word/modernism
https://doi.org/10.17120/omuifd.38325

The Effects of Digital Culture and New Media on Religious Identity in
The Postmodern Age: The Case of Tirkiye

Tayla, H. (2009a). Kocatepe Camisi’ni yaptim ama bu higbirinin kopyasi degil: Hiisrev Tayla ile Sakirin
Camisi Uzerine sbylesi (E. Merdim) [Mdulakat]. https://www.arkitera.com/soylesi/kocatepe-
camisini-yaptim-ama-bu-hicbirinin-kopyasi-degil-2/

Tayla, H. (2009b). Sakirin Camii’nin mimari Hiisrev Tayla ile sdylesi. Yapi Dergisi, 333.

Tekin, M. (2000). islam’in postmodern imkani. Necmettin Erbakan Universitesi ilahiyat Fakdiltesi
Dergisi, 10(10), 561-574.

Tekin, M. (2015). Postmodernizmin ‘din’ sorunu”. Milel ve Nihal 12/2, 7-24.

https://doi.org/10.17131/milelnihal.13971.

Tekin, M. (2011). Tirkiye toplumunun dini hayatinda postmodern tezahirler. Journal of Istanbul
University Faculty of Theology, 25, 5-28.

Thompson, A. (2024, Nisan 24). Digital 2024 April global statshot peport. We Are Social UK.
https://wearesocial.com/uk/blog/2024/04/digital-2024-april-global-statshot-repor.

Tark Dil Kurumu Gincel Tirkce Sozlik. (2024). Postmodernizm.
https://sozluk.gov.tr/?kelime=postmodernizm

Tirkiye istatistik Kurumu. (2023). Hanehalki Bilisim Teknolojileri (BT) Kullanim Arastirmasi, 2023. TUIK
Veri Portall.  https://data.tuik.gov.tr/Bulten/Index?p=Hanehalki-Bilisim-Teknolojileri-(BT)-
Kullanim-Arastirmasi-2023-49407

Vattimo, G. (1988). The end of modernity: Nihilism and hermeneutics in postmodern culture (J. R.
Snyder, trans.). The John Hopkins University Press.

Waite, M., & Hawker, S. (Eds.). (2009). Oxford Paperback Dictionary and Thesaurus (3rd ed). Oxford
University Press.

Yeniyol, A., & Karakaya, H. (2022). Postmodern dénemde sosyal medya alanlari Gzerinde din.
Diyanet ilmf Dergi, 58(4), 1467-1490. https://doi.org/10.61304/did.1197699

Yildiz, H. (2015). Postmodernizm nedir? Dumlupinar Universitesi Sosyal Bilimler Dergisi, 13, 1-15.

Yigitoglu, M. (2022). Religious virtual living and metaverse on the real world. Afro Eurasian Studies,
10(1), 5-14.
Yin, J. (2018). Beyond postmodernism: A non-western perspective on identity. Journal of

Multicultural Discourses, 13(3), 193-219. https://doi.org/10.1080/17447143.2018.1497640

Zeybek, T. (2017). Kuresel diinya icin kiiresel kiiltiir: Postmodernizm. Turkish Online Journal of Design
Art and Communication, 7(3), 395-408. https://doi.org/10.7456/10703100/002.


http://www.arkitera.com/soylesi/kocatepe-
https://doi.org/10.17131/milelnihal.13971
https://wearesocial.com/uk/blog/2024/04/digital-2024-april-global-statshot-repor
https://doi.org/10.1080/17447143.2018.1497640

MEDIAD

Medya ve Din Arastirmalari Dergisi | Journal of Media and Religion Studies

ARASTIRMA MAKALESI | RESEARCH ARTICLE
Kasim/November 2024, Ozel Sayi 1/Special Issue 1, 253-280
Gelis: 31.07.2024 | Kabul: 31.10.2024 | Yayin: 28.11.2024
DOI: 10.47951/mediad.1524883

Postmodern Cagda Dijital Kiiltiir ve Yeni Medyanin Dini Kimlik Uzerindeki
Etkileri: Tiirkiye Ornegi
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Genisletilmis Ozet

Giris

Diinyanin bugiin geldigi noktada dijitallesme, globallesme, pliralizm ve sekilerlesme ile
birlikte kiltdrler, dinler ve kimlikler nemli bir degisime ugramakadir. Bu baglamda postmodernizm,
islam, dijitallesme ve kiiresellestirmeyi ayni eksende kesistiren konular da akademisyenlerin ve
entelektiiel ¢evrelerin ilgi gosterdikleri ve bilimsel ¢alisma trettikleri popdiler bir arastirma alani
haline gelmistir. Ayrica postmodern dénemin en etkin ve islevsel araglarindan biri olan yeni medya
da bu siiregte ayri bir statii kazanmistir, ¢tinki dijital medya postmodern dénemde dini inang ve
kimligi sekillendiren en temel unsurlardan biridir. Literatlr taramasinin uygulandigi arastirmada alan
calismalarinda modern veya postmodern olgunun kimlik, dini kimlik, inang ve yeni medya gibi
terimlerle dogrudan baglantili arastirmalarin ¢oklugu dikkat ¢ekmektedir. Ancak toplumun,
kdlturin ve dinin dijitallesmesi, kisilerin dini deneyimleri ve dini kimlikleri Gizerinde 6nemli bir etkiye
sahip olmaya baslamasi ve buna bagl olarak da postmodernizm, islam ve dijitallesme {i¢geninde
durumun izah edilmesi ginimiiz din anlayisini anlamamiz agisindan 6nem arz etmektedir. Bu minval
lizere de bu calismada ilk olarak modernizm ve postmodernizm kavramlari ele alinmis ve bunun
ardindan sanal alanlar, dijital din ve dijital kiiltlir konularina deginilmistir. Bunun akabinde ise yeni
medyanin islami kimlik izerindeki etkisi incelenmeye calisilmis ve son olarak da postmodern cagda
dijital medyanin Turkiye'deki Musliimanlari nasil etkiledigi Gizerinde durulmustur.

Modernizm ve Postmodernizm Kavramlari

Postmodernizm, 20. ylizyilin ortalarinda Amerika Birlesik Devletleri’nde ortaya ¢ikmis bir
kavramdir ve ortaya ¢ikisindan bu yana bir¢ok farkli tanimi yapilmistir. Dolayisiyla postmodernizmin
herkesin (izerinde uzlastigl net bir tanimi bulunmamaktadir. Ancak genel itibariyle, 20. ylzyilin
sonlarina dogru hareketliligini yitiren modernist arayislarin yerini almaya baslayan muhtelif yeni
tUslup ve yonelislerin ortak adi olarak ifade edilmektedir. Bu baglamda postmodernizm olgusunun
tam olarak anlasilabilmesi i¢in 6ncelikle modernizm kavraminin ayrintili bicimde ele alinmasinda
fayda vardir, clinkii modernizm 17.ylizyilda Avrupa’da temelleri atilmaya baslanan Sanayi
Devrimi’nin 19. ylzyildaki bilim, kiltiir ve sanat alanlarinda meydana getirdigi degisimleri ifade
etmektedir. Diger taraftan modernizmin din merkezli bir diinya goriisii yerine insan ve akil merkezli
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bir yaklasim sunmasi modernizm kavramini dini agcidan énemli kilmaktadir, ¢linki bu dénemde Tanri
ve din yerine insan akli kutsallastiriimaya baglanmistir.

Postmodern yasamin 6nemli getirilerinden biri de yeni kimlik algisidir. Postmodern evrede
kimlikler, sinirlari asan bir akiskanlikla zamansiz ve mekansiz bir uzamin pargasi olarak doniisiime
ugrayan ve coklu 6zellikler gésteren bir yapi olarak karsimiza ¢ikmaktadir (Giiven, 2015). Ozellikle,
yasanti icerisindeki kdltiirel, sosyal ve politik farkliigin eksenliginden nasil etkilendigimize dikkat
cekerek, degerlerimizi ve baglliklarimizi ifade etmeyi ve onlari yeniden sekillendirerek hayata
adapte etmeyi 6gretir (Stone-Mediatore, 2002).

Postmodern Toplumda Dijital Uzamda Din

Geleneksel iletisim araglarindaki pasifligin aksine teknolojinin getirisi dijital medya araclariyla
aktif bir Gne kavusan toplumlar, yeni iletisim araclarinin etkilesimli yapisi ve bireysellesme
ozellikleriyle yeni bir kiiltlrel ortamin olusmasini saglamistir (Mazici and Can, 2021). Bu yeni alanda
bir araya getirme/bitiinlestirme &zellikleriyle 6n plana ¢ikan din, bireysellesen dijital mecralarda
kendini yeniden insa etme cabasina girmistir. Diger bir ifadeyle postmodern diinyada din, kolektif
alandan bireysel yasamlara dogru yeni bicimlenislerin vechini aramaya koyulmustur (Yeniyol ve
Handan, 2022).

21. ylzyll diinyasinda kiresel capta insanlarin 6nemli bir bolimi &zellikle gengler
zamanlarinin biyik bir bélimiini gercege yakin sanal diinyalarda gecirme egilimindedirler, ¢ink
sanal uzamlar artik sadece bir eglence ortami olmaktan ¢ikarak kisilerin sosyallestikleri, giindemi
takip ettikleri, kamuoyu olusturduklari, bilgi alisverisinde bulunduklari, is ve 6zel hayatlarini
organize edebildikleri cok katmanli bir yapiya bir yapiya evirilmislerdir. Bu baglamda da siber
toplumlar ortaya ¢ikmaya baslamis ve dolayisiyla sanal uzamlar postmodern paradigmanin temel
unsurlarindan biri haline gelmistir. Diger bir deyisle, sanal ve arttirilmis gerceklik teknolojileri,
hiperevrenler, yeni medya ve yapay zeka postmodern paradigmay! sekillendiren basat faktorler
halini almistir. Bu durumun dogal bir sonucu olarak da toplumlarin sosyokiiltiirel ve dini dokularinda
birtakim degisimler gbzlemlenmeye baslamistir.

Dijital Din ve Dijital Kiiltiiriin Dini Kimlik Uzerindeki Etkisi

Geleneksel iletisim araglarindaki pasifligin aksine teknolojinin getirisi dijital medya araclariyla
aktif bir Gne kavusan toplumlar, yeni iletisim araclarinin etkilesimli yapisi ve bireysellesme
ozellikleriyle yeni bir kiiltlrel ortamin olusmasini saglamistir (Mazict and Can, 2021). Bu yeni alanda
bir araya getirme/bitiinlestirme &zellikleriyle 6n plana ¢ikan din, bireysellesen dijital mecralarda
kendini yeniden insa etme cabasina girmistir. Diger bir ifadeyle postmodern diinyada din, kolektif
alandan bireysel yasamlara dogru yeni bicimlenislerin vechini aramaya koyulmustur (Yeniyol ve
Handan, 2022).

Postmodern dénemde dijital teknolojilerin geldigi son nokta g6z 6niine alindiginda sanal
aglarin ya da baska bir ifadeyle dijital kiiltiirtin insanlara alisiimisin disinda dini ve kiilttirel deneyimler
yasatmasinin yaninda bireyler artik sanal bir st kimlige de sahip olmuslardir. Buna bagli olarak da
Metaverse gibi gercekdistii evrenlerin pek cok acidan 6nemi artmis ve 6zellikle farkli dini inanclara,
mezheplere mensup topluluklarin birbirleriyle etkilesime girmeleri olduk¢a kolaylagsmistir. Diger
taraftan kisilerin veya dini organizasyonlarin bireysel ve kurumsal bazda dini icerikler
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paylasabildikleri web siteleri, bloglar, forumlar, gériintii ve video paylasimi yapabildikleri sosyal
medya hesaplari olusturmalar ve Kkisisellestirilebilir akilli cihaz aplikasyonlari gelistirmeleriyle
birlikte de sosyal aglarda her tiirlii dini bilginin ve dezenformasyonun dolasimi hizlanmistir. Bu
durumun dogal bir sonucu olarak da dijital kiiltiir ve dijital din gibi kavramlar popiilerlik kazanmaya
baslamis ve boylece dijital kiltdr kisilerin dini yasam ve kimlikleri tGizerinde hem olumlu hem de
olumsuz birtakim yenilikleri de beraberinde getirmistir.

Yeni Medyanin islami Kimlik Uzerindeki Etkisi

insanin kimlik arayisi sonu olmayan bir siirectir ve bu arayis insan var oldugu siirece devam
edecektir. Kimlik, insanin i¢sellestirdigi seylerle ilgilidir ve dolayisiyla insanlar kendilerini toplumda
kimlikleri araciligiyla bir yerlere konumlandirmaktadirlar. Din de insanlarin hayati anlamlandirma
yolundaki basat faktérlerden biri oldugundan insanin anlam ve kimlik arayisinda dinin oynadigi rol
elzemdir. icinde yasadigimiz postmodern cagda da ¢ogu Misliman anlam, kimlik arayisi, dini
bilgilere erisme ve bu bilgileri ¢evresindekilerle paylasma noktasinda internet ve yeni medya
teknolojilerinden faydalanmaktadir. Dijital aglarin bircok Misliman agisindan vazgegilmez bir bilgi
kaynagi haline gelmesi yeni medyanin insan hayatindaki 6nemini arttirmaktadir ancak medya ve din
arasindaki ¢ok boyutlu iligkiler olduk¢a karmasiktir ve bu baglamda yeni medyanin dini ve kimligi
nasil dontstirdiginin arastiriimasi kritiktir. Son yillarda yapilan genis capli bazi arastirmalar
internet kullanicisi Misliimanlarin Bati kiiltlriine iyimser yaklagma, Bati kiiltlriini benimseme ve
islam ile Hiristiyanlik arasinda daha fazla benzerlik oldugunu diisiinme olasiliklarinin internet
kullanmayan Muslimanlara kiyasla daha yiiksek oldugunu ortaya koymaktadir. Sonu¢ olarak
postmodern ¢agin en modern iletisim araci olarak goriilen sosyal medya ve diger dijital iletisim
kanallari islam’in mesajinin yayilmasi ve Misliman toplumlarin dini grenmesi/égretmesini
kolaylastirabilecegi gibi dezenformasyon ve islamofobi’nin yayginlastirimasi amaciyla da
kullanilabilmektedirler.

Postmodern Diinyada Miisliiman Olmak: Tiirkiye Ornegi

Postmodernligin modernligi elestirmesi ve postmodernligin din ve 6zgiirlige dair sdylemleri,
Mislimanlar arasinda 6nemli bir karsilik bulmustu (Tekin, 2015). Ancak meta- anlatiy yani her seyin
acgiklanabilecegi iddiasinda olan diistinceyi reddeden ve goreceligi merkeze alan postmodernist
yapida diinya dinlerinin geleceginin olmadigi anlasilmaktadir. Clinkili postmodernizm, dinleri her
seyin miibah goérildugi pargalanmis bir kiltiirde bitiiniin sembolik bir pargasi olarak gérmektedir
(Erkan, 2013).

Postmodern ¢agda sanal olan artik gercekten daha gercek olarak algilanabilir hale gelmistir
ve bu durum islamiyet de dahil olmak iizere diger biiyiik dini sistemlere zarar vermeye baslamistir.
Ayrica sanal ile gercek arasindaki sinirlar muglaklastikca da yeni bireysel ve toplumsal dini formlar
ortaya cikmaya baslamistir. Ornegin, sanal gerceklik teknolojileri tarafindan tetiklenen Tiirkiye’deki
ve diinyadaki postmodern yénelimler sonucu islam’in sartlarindan biri olan hac ibadetinin
Metaverse ortaminda yapilip yapilamayacagi bir tartisma konusu haline gelmis ve dijital hacilik gibi
bazi yeni kavramlar dogmaya baslamistir. Ayrica islam’daki postmodern yénelimler Tiirkiye’deki
cami mimarisi ve islami giyim kusama da yansimistir ve bu baglamda gelenegi siirdiiren Osmanli
dénemi cami mimarisi yaninda postmodern cami mimarisi anlayisi da ciddi oranda popiilerlik
kazanmistir. Ancak Tiirkiye’deki bazi kesimlere gére postmodern cami mimarisi anlayisi geleneksel
islami degerlerden yoksundur ve postmodern tarzdaki camiler dini ve kiiltiirel agidan Tiirkiye’nin
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toplumsal ve dini kimligini yansitmamaktadir. Diger bir deyisle, postmodern anlayis sonucunda
gelisen yeni cami mimarisi Gslubu, bireylerin degisen yasam/giyim tarzi ve Tirkiye’deki kamusal
alanlarin déniisiimii bazi islami topluluklar tarafindan Tiirkiye’de islami kimligin tahribata ugramasi
olarak gorilmekte ve elestiriimektedir. Ancak Turkiye'deki bazi gruplara gore ise postmodern
egilimlerin etkisiyle mimari Gslup, ibadet usulleri, giyim, sanat, egitim ve mizik anlayisinda meydana
gelen degisimler islami kimligi zedelemekten ziyade islam’in daha da taninmasi ve yayllmasina
katkida bulunmaktadir.

Sonug

Postmodern dénemde islam’in internetlesmesi Miislimanlarin dini hayatini, ritiiellerini, islam
dgretisini degistirmis, farkli dinlere mensup topluluklar arasindaki etkilesimi hizlandirmis, islami
goris bakimindan ge¢miste bir araya gelmesi pek mimkiin olmayan kavramlari sentezlemis, yeni
imkanlar olusturmus, islami topluluklarin toplum icindeki goriinirliiklerini arttirmistir yani kisacasi
islam’in ifade bicimlerini degistirmistir. Bu degisim bazi Mislimanlar tarafindan dini kimligin
bozulmasi olarak algilandigindan elestirilmekte iken bagka bir kesim tarafindan ise postmodern bir
imkan olarak degerlendirilip islam’in mesajinin yayilmasina katki sundugu gerekcesiyle
desteklenmektedir. Postmodern cagda internet ve yeni medya toplumlarin omurgasini
olusturmaktadir, ¢linkii hem sanal aglar izerinden yapilan iletisim giiniimiziin en modern iletisim
yontemi olarak 6n plana ¢ikmakta hem de internet ve yeni medya teknolojileri yediden yetmise
herkes tarafindan giindelik hayatin vazgecilmez bir parcasi olarak siklikla kullanilmaktadir. Sonug
olarak, yuritdlen tartisma, sanal ile gerceklik arasindaki sinirlarin giderek bulaniklasmasi ve bunun
sonucu olarak sanal gercekligin yasamin tim yénlerini kusatmasiyla beraber dini kimliklerin artan
oranda dijital kiiltiire entegre olduguna dair ¢ikarimlara zemmin hazirlamistir.
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Notes

' For further reading, it is possible to access the construction contract of Sakirin Mosque, its project design, and
many other similar documents and books from the Istanbul Metropolitan Municipality (IMM) Atatirk Library
and other IMM Libraries
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