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EDITORDEN

Degerli bilim insanlari, eserleri ile dergimize katki sunan kiymetli hocalarimiz ve diger paydaslarimiz;

R&S - Research Studies Anatolia Journal dergisinin 7. Yilinin son sayisinda (2024 Ekim - Cilt: 7; Say1: 4)
sizlerle birlikte olmanin vermis oldugu mutlulugu ve gururu sizlerle paylasmak isteriz. 2024 yilinin
dordiinct sayisinda birbirinden degerli 7 calismayi sizlerle bulusturan yazarlarimiza, dergi ydnetim
kurulumuzun c¢ok degerli liyelerine; danisma, yayin ve hakem kurullarinda goérev yaparak birikimlerini
bizlerle paylasan kiymetli hocalarimiza editér kurulu olarak tesekkiir ederiz. “Davranis Bilimlersi,
Endiistriyel iliskiler ve Isgiicii, Halkla iliskiler, iktisat, iletisim, isletme, Kamu Yénetimi, Siyasi Bilimler,
Uluslararas: Iliskiler, Yoneylem Arastirma ve Yonetim Bilimi" alanlarindaki calismalar1 kapsayan ve
hakemli bilimsel bir dergi olan R&S - Research Studies Anatolia Journal, OCAK-NiSAN-TEMMUZ VE EKIiM
aylarinda olmak tlizere yilda dort say1 seklinde yayin yapmaktadir.

2630-6441 e-ISSN numarasi ile elektronik formatta yayin hayatina devam eden R&S - Research Studies
Anatolia Journal; Advanced Science Index, ASOS Index, Cosmos If, Directory of Research Journals
Indexing (DRJI), EUROPUB, FERRIS STATE UNIVERSITY, GENERAL IMPACT FACTOR, GitHub,
HARVARD LIBRARY, InfoBase Index, IPIndexing, ISSN, Idealonline, JIFACTOR, Journal Factor, LOWA
STATE-California, San Francisco, Research Bib, Root Society for Indexing and Impact Factor Service
(Root Indexing), Scientific Indexing Services (SIS) ve Tiirk Egitim indeksi (TEI) gibi indeksler ve veri
tabanlarinda taranmaktadir. Dergide degerlendirme stireci akademik etik kurallar ¢ercevesinde objektif
ve tarafsiz bir sekilde yiirttilmektedir. Eser degerlendirme stirecinde, hakem ve yazarlarin isimlerinin
gizlendigi cift kor hakemlik sistemi uygulanmaktadir.

Degerli calismalarinizla dergimize katki saglamaniz, diinyada bilimin gelismesi, insanliga faydali olmasi ve
daha nitelikli bir dergi olmasi agisindan bizler icin ¢ok dnemlidir. Ayrica bilim diinyasinin siz degerli
insanlarini yayin kurulu, danisma kurulu, hakem kurulu iiyesi ve yazar olmak {lizere R&S - Research
Studies Anatolia Journal ailesinin bir iiyesi olarak gérmekten biiyiik gurur duyacagimizi belirtmek isteriz.

Yeni sayimizin hayirli olmasi temennisi ile siz degerli bilim insanlarina, eserleri ile dergimize katkida
bulunan yazarlarimiza ve okurlarimiza R&S - Research Studies Anatolia Journal ailesi olarak tesekkiir
eder, saygilar sunariz.
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AMAC VE KAPSAM

R&S-Research Studies Anatolia Journal; yayin
kapsamindaki bilimsel ¢calismalar yayimlayarak, soz
konusu alanlara katkida bulunmay: amaclayan, 2018
yilinda yayin hayatina basglamms bir sosyal bilimler
dergisidir. Kalite ve giivenden &diin vermeden
kalicihg: ile akademik camiada onde gelen
vayinlardan olma  iddiasindadir. Ulusal ve
uluslararas1 kamuoyuna hitap eden, yeni fikirler ve
acihmlar ortaya koyan, karar mekanizmalarinda
calisanlara ve uygulayicilara kadar her kademeye
referans olabilecek bir yapiya sahip olmak ve
yayginlasmak istegindedir.

R&S-Research Studies Anatolia Journal dergisi,
Sosyal ve Beseri Bilimler biinyesinde yer alan
Davrams Bilimleri, Endiistriyel iligkiler ve isgiicii,
Halkla iligkiler, iktisat, iletisim, isletme, Kamu
Yonetimi, Siyasi Bilimler, Uluslararas: ili§kiler,
Yoneylem  Arastirma ve  Yonetim  Bilimi
konularindaki; Konferans Bildirisi, Arastirma
Makalesi, Derleme, Ceviri, Sistematik Derlemeler ve
Meta Analiz, inceleme Makalesi, Teorik Makale, Kisa

Bildiri gibi bilimsel c¢aligmalam yayimlayan,
uluslararas1 indekslerde taranan, hakemli bir
dergidir.

ETIKURULZNI

Yazarlarmmzin c¢aligmalan ile birlikte intihal
raporlarim ve telif devir formlarmm da sisteme
yiiklemeleri gerekmektedir. Sisteme yiiklenen
calisma, dergi yazim kurallarimna uygun sekilde
hazirlanmg olmalhidir. Bu kurallarin disinda yapilan
yiiklemeler, 6n kontrol agamasinda iade edilecektir.

Etik kurul izni gerektiren caligmalar (anket ya da
olcek uygulamayr gerektiren, goriisme ve gozlem
iceren; dokiiman, vresim, anket vb.. digerleri
tarafindan gelistirilen ve kullamim izni gerektiren
cahismalar) icin etik kurullardan ya da
komisyonlardan gerekli izinlerin alinmasi, bunlarin
makale iceriginde belirtilmesi ya da ek olarak
sunulmas1 gerekmektedir. Bu izinlerin olmamasi
durumunda yayin 6n inceleme safhasinda yazara
iade edilir.

YAZINDILI

TURKCE & INGILIZCE

YAYIN ARALIGI
OCAK - NiSAN - TEMMUZ - EKIM
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ETIK ILKELER VE YAYIN POLITIKASI

A- GENEL iLKELER

1. R&S (Research Studies Anatolia Journal) hakemli, uluslararasi bircok indekste taranan e-
dergi olup, yilda 4 say1 (Ocak, Nisan, Temmuz, Ekim) yayinlanir. Gerekli durumlarda 6zel ya
da ek sayilar da yayinlanabilir.

2. R&S Dergisi, Sosyal ve Beseri Bilimler temel alaminda yer alan Davrams Bilimleri,
Endiistriyel iligkiler ve isgiicii, Halkla iligkiler, iktisat, iletigim, isletme, Kamu Yonetimi,
Siyasi Bilimler, Uluslararas: iligkiler, Yoneylem Arastirma ve Yonetim Bilimi konularindaki
calismalarn yayinlayan bir dergidir. Yalmzca 6zgiin bilimsel makalelere iligkin metinleri
yayimlar. Ayrica, sunuldugu yer, toplant1 ve tarihin kaydedilmesi ile bagka bir yerde
yaymlanmams olmasi sartiyla kongre ve sempozyum bildirileri de makale ¢caligmasi olarak
yaymlanabilir. Ancak bu yayin etkinliginden kaynaklanmasi muhtemel herhangi bir
sorunun sorumlulugu yazara aittir.

3. R&S Dergisi'ne gonderilen yazilarin daha 6nce herhangi bir mecrada yaymlanmams
olmasi ve sisteme eklendiginde bir bagka yayin orgaminin yayin degerlendirme siirecinde
bulunmamasi gerekir.

4. Herhangi bir yazimmin R&S Dergisine elektronik sistemine eklenmesi, yazinin
yayimnlanmasi icin bagvuru olarak kabul edilir ve yazimin degerlendirilme siireci baslar.

5. Bagvurunun yapilmasindan yazimin yaymmlanmasi asamasima kadar uzanan siirecteki
biitiin iglemler elektronik ortamda gerceklesir.

6. Yayinlanmas: icin R&S Dergisi’'ne gonderilen yazilarin basim ve yaymn haklan dergiye
devredilmis olur. Bu yazilar dergi yonetiminden izin alinmaksizin bir bagka yayin orgaminda
yaymlanamaz, cogaltilamaz ve kaynak gosterilmeden kullamlamaz. R&S Dergisi, yayinlanmsg
oldugu metinleri cesitli mecralarda yayinlayabilir.

7. R&S Dergisimin yayin dili Tiirkce olmakla birlikte ingilizce dilinde gelen yazilar da
degerlendirmeye tabi tutulur ve hakemler tarafindan yayimlanmasi uygun gorildiigii
takdirde yaymlanr.
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B- ARASTIRMA VE YAYIN ETiGiNE iLIi$KiN DERGi POLITIiKASI

1. Etik Kurul izni gerektiren caligmalar (anket ya da olcek uygulamayr gerektiren,
goriisme ve gozlem iceren; dokiiman, resim, anket vb. digerleri tarafindan gelistirilen ve
kullamim izni gerektiren calismalar) icin etik kurullardan ya da komisyonlardan gerekli
izinlerin alinmasi, bunlarin makale iceriginde belirtilmesi ya da ek olarak sunulmasi
gerekmektedir. Bu izinlerin olmamasi1 durumunda yayin 6n inceleme safhasinda yazara
iade edilir.

2. Hakem degerlendirmelerinde olan arastirmalara iligkin ham verilerin hakemler
tarafindan talep edildiginde sunulmasi sarttir. Verilerin makalenin yayinm sonrasinda da
gerektiginde saglanmasi zorunludur.

C- MAKALE BENZERLIiK RAPORU VE BENZERLIK ORANINA iLi§KiN DERGI POLITIKASI

1. Aday makaleler akademik intihal engelleme programindan (Ithenticate, intihal.net vb.)
gecirilmektedir. Adayin bu kapsamda cahsmasma iligkin intihal raporunu makale
gonderimi esnasinda sisteme yiiklemesi gerekmektedir.

2. Benzerlik orama %20'ye kadar olan cahismalar degerlendirme siirecine kabul
edilmektedir.

3. Benzerlik oram %20'nin iizerinde olan ¢cahismalar 6n kontrol asamasinda yazar(lar)a
iade edilecektir.
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D- YAZARLAR iCiN ETiK KURALLAR

1. Yazarlar cahsmalarmin 6zgiin oldugunu garanti eder ve diger arastirmacilarn fikir, dil,
resim, grafik ve tablolarina cahiymalarinda yer verdikleri zaman bunu almt1 olarak
belirtmek durumundadir. Kaynagi belirtmeden yapilan alinti intihal nedenidir.

2. Calismada ad1 gecen her yazar calismanin iceriginden aym oranda sorumludur. Calismaya
katkis1 olup da arastirmacinin ismine yer verilmemesi veya katkis1 olmadig1 halde haksiz
yere adina yer verilmesi kabul edilemez bir durumdur.

3. Yazarlar arastirmalarimin bulgularima sadik kalmahdir. Bulgularin degistirilmesi, bulgu
ve sonu¢ uydurmak ve bunlardan yola cikarak arastirma yapmak s6z konusu degildir.
Veriler ve materyaller iizerinde oynama, silme, ¢cikarma ya da bas etmesi gii¢ verilerin
yorumlanma islemini atlama gibi durumlar giiven kirncidar.

4. Cahsmanin dergilere es zamanh gonderimi s6z konusu olamaz. Yazarlar 6nceden
yayimlanmms cahsmalarim da dergiye gonderemezler.

E- HAKEMLER iCiN ETiK KURALLAR

1. Hakemler degerlendirme siirecinin gizli oldugunu ve iiciincii kisilerle paylasilmamasi
gerektigini bilmelidir.

2. Hakemler, belirlenen siire icerisinde caligma ile ilgili objektif, tarafsiz, bilimsel, anlasilir
ve yapicl bir degerlendirme raporu sunmahdir.

3. Hakem raporlar, makalenin bilimsel niteligi (ele aldig1 konu, kullamilan yontem ya da
ilgili literatiiriin uygun kullamim) ile ilgili degerlendirme de icerecektir. Bu degerlendirme
olumlu ya da olumsuz, icerik hakkinda mutlaka yapilmalhdir.

4. Calismamn intihal oldugu ya da 6nceden baska bir yerde yayimlandi§ anlasilmas: iizerine
hakemler durumu editore bildirmelidir.
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F- DEGERLENDIRME SURECI

1. R&S Dergisi'nin sistemine yiiklenen her yaz, ilk olarak editor veya editér yardimcilam
tarafindan yazim ve vyaymm ilkelerine uygunlugu baglamindan degerlendirilir. Bu
degerlendirme sonucunda, yazar tarafindan yapilmasi gereken diizeltmeler olursa, yaz,
editorler tarafindan diizeltme istenerek yazara iade edilir.

2. Yazim ilkelerine uygun olmayan yazilar hakeme gonderilmez.

3. Yazim ve yayn ilkeleri acisindan degerlendirilmeye uygun bulunan yazilar hakemlere
yonlendirilir. Editér onayindan gecen her yazinmin degerlendirilmesi icin en az iki hakem
gorevlendirilir. Hakemler yazinmin temsil ettigi alan ve anabilim dalinda uzmanhklan
bulunan kimseler arasindan segilir.

4. Hakem ve yazarlarn isimleri karsilikh olarak birbirlerinden gizli tutulur.

5. Hakemlerin kendilerine gonderilen yaziy1 degerlendirme siireleri azami 25 giindiir. Bu
siire¢ sonunda rapor edilmeyen yaz i¢in yeni bir hakem tayin edilir.

6. Alan degerlendirmesinden iki olumlu hakem raporu alan yaz yayinlanmaya hak kazanir.
Bir olumlu bir olumsuz hakem raporu alan yaz, iigiincii bir hakeme gonderilir ve yazinin
yayimlanip yayinlanmamasa iigiincii hakemin raporu dogrultusunda belirlenir.

7. Hakemler, diizeltme istedikleri yaziy;1 yayinlanmadan once bir kez daha gormek
isteyebilirler. Bu talebin raporda belirtilmesi durumunda metnin diizeltilmis bicimi sistem
tarafindan otomatik olarak hakeme gonderilir.

8. Yazarlar, makul cercevede ve ikna edici verilerle birlikte hakem raporuna itiraz
edebilirler. itirazlar dergi yonetimi tarafindan incelenir ve uygun goriildiigii takdirde konu
ile ilgili olarak farkh bir hakemin (ya da hakemlerin) goriislerine bagvurulabilir.
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9. R&S Dergisi'nin elektronik sistemine eklenen yazilarin degerlendirme siirecinin hangi
evresinde oldugu, yazarlar tarafindan kendi iiyelik bilgileri kullamlarak takip edilebilir.
Hakem siireci titizlikle izlenmeli, sistem yalmzca bir kez degisiklik hakk: verebildiginden
dolay1 yapilmasi muhtemel degisiklikler icin her iki hakem degerlendirmesinin de
sonuclanmasi ve raporlarin sisteme girilmesi beklenmelidir.
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(074

Bu caligmanin amaci, whistleblowing kavraminin 6nemini ortaya koymak, mevcut bilgi
birikimini goriiniir kilmak, bu alana katkida bulunacak gelecekteki arastirmalar igin bir yol
haritas1 ¢izmek ve whistleblowing {izerine yapilan yayinlarin bibliyometrik profilini ortaya
¢ikarmaktir. Bu amag¢ dogrultusunda Web of Science Core Collection (WQOS) veri tabaninda,
basliginda, 6zetinde veya anahtar kelimelerinde “whistleblowing” ifadesini igeren ¢alismalar
taranmistir. Herhangi bir yil kisitlamas: yapilmamus, dil olarak sadece Ingilizce yayinlar ve
WOS Kategorisi olarak Ethics (Etik), Business (Isletme), Management (Yonetim), Business
Finance (Isletme Finansmani), Public Administration (Kamu Yonetimi), Economics
(Ekonomi), Political Science (Siyaset Bilimi), Nursing (Hemsirelik), Industrial Relations
Labor (Endiistriyel Iliskiler ve Isgiicii), Social Science Interdiciplinary (Disiplinleraras1 Sosyal
Bilimler) adl1 10 alan sec¢ilmistir. Bu kisitlamalar sonucunda toplam 704 yayindan olusan veri
setine ulasilmigtir. Elde edilen verilerle R yazilimi kullanilarak bibliyometrik bir analiz
gerceklestirilmistir. Analizler, whistleblowing ile ilgili yayinlarin, kaynaklarin, yazarlarin,
iilkelerin, anahtar kelimelerin yil, atif ve siklik kriterlerine iliskin performanslarini ortaya
koymustur. Calisma ayrica konu gergevesinde olusan kavramsal, entellektiiel ve sosyal
yapilart da goriiniir kilmistir. Arastirma sonuglarinin whistleblowing konusunda calisma
yapan arastirmacilara konunun ana hatlarini, konuyla ilgili egilimleri ve yayinlanan en énemli
dergi ile makaleleri gostermesi, kurumlarin, {ilkelerin ve yazarlarin kavramla ilgili bilimsel
yayin performanslarini degerlendirmesi, birbirini tekrar eden arastirmalarin Oniine gegilmesi
ve literatiirdeki arastirma boslugunu gidermeye c¢alismast agisindan faydali olacagi
diistiniilmektedir.

Anahtar Kelimeler: Whistleblowing, Bibliyometrik Analiz, WOS.
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ABSTRACT

The aim of this study is to highlight the importance of the concept of whistleblowing, to make
the existing knowledge visible, to draw a roadmap for future research that will contribute to
the field, and to reveal the bibliometric profile of publications on whistleblowing. For this
purpose, the Web of Science Core Collection (WOS) database was searched for studies that
contain the term “whistleblowing” in the title, abstract, or key words. No year restriction was
applied, only English publications were selected as language, and 10 fields were selected as
WOQOS categories, namely Ethics, Business, Management, Business Finance, Public
Administration, Economics, Political Science, Nursing, Industrial Relations Labor, Social
Science Interdisciplinary. As a result of these limitations, a total data set consisting of 704
publications was reached. Bibliometric analysis was conducted using R software with the
obtained data. The analyses revealed the performance of whistleblowing-related publications,
sources, authors, countries, and keywords in terms of year, citation, and frequency criteria.
The study has also made visible the conceptual, intellectual, and social structures that have
formed around the subject. It is expected that the results of the research will be useful for
researchers working on whistleblowing in terms of showing the main outlines of the subject,
trends in the subject, and the most important journals and articles published, evaluating the
scientific publication performance of institutions, countries, and authors on the concept,
preventing repetitive research, and trying to fill the research gap in the literature.

Keywords: Whistleblowing, Bibliometric Analysis, WOS.
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GIRIS

Modern is diinyasinda bir¢ok etik olmayan ve yasadisi eylemlerle, yolsuzluk vakalariyla
karsilasilabilmektedir. Bu durum etik kavrammi daha da 6n plana ¢ikmaktadir. Orgiitler
yaganan bu etik skandallar, kiiresel krizler, yolsuzluk ve ihmaller nedeniyle yasalar
cergevesinde etik kararlar almak ve yasadisi faaliyetleri 6nlemek i¢in yeni mekanizmalara ve
organlara ihtiya¢ duymaktadir. Whistleblowing, orgiitlerdeki bu etik olmayan veya yasadisi
eylemleri ve zararli davraniglar1 ortaya ¢ikaran, diizeltici 6nlemlerin alinmasini saglayan bir
kontrol mekanizmas1 gorevi gormektedir (Demirtas, 2014). Bu nedenle whistleblowing
yonetim ve orgiitsel davranig alaninda giderek daha fazla dikkat ¢eken ve tartigilan konulardan
bir tanesi haline gelmistir.

“Whistleblowing” kavramui ilk kez 1963 yilinda giivenlik riskleriyle ilgili gizli belgelerin
kamuoyuna duyurulmasi i¢in kullanilmigtir (Hersh, 2002). Bu kavram, tarihteki en biiyiik
muhasebe skandali olarak kabul edilen Enron’da yapilan muhasebe hilelerinin 6rgiit ¢alisanlar
tarafindan ifsa edilmesiyle birlikte daha fazla kullanilmaya ve arastirilmaya baglanmistir
(Aktan, 2006). Ancak bu kavramin yonetim literatiiriinde evrensel kabul gormiis bir tanimi
halen bulunmamaktadir.

Whistleblowing, Ingilizce kokenli bir terim olup “whistle (diidiik)” ve “blow (¢almak)”
kelimelerinin birlesiminden olugmaktadir. Whistleblowing kavraminin, hakem gibi bir otorite
figlirinlin okul oyun alanlar1 gibi ortamlarda diizeni saglamak i¢in diidiik calmasi eyleminden
geldigi soylenmektedir (Jubb, 1999). Whistleblowing, muhbirlik veya ihbarcilik olarak
olumsuz bir sekilde algilanmasina ragmen, bilgi ugurma, seffaflik ve hesap verebilirligin tesvik
edilmesinde 6nemli bir rol oynamaktadir. Orgiitlerde whsitleblowing, etik olmayan ve yasadisi
uygulamalarin 6nlenmesi, etik degerlerin olusturulmasi ve igsellestirilmesi, etik bir iklimin tesis
edilmesi i¢cin 6nemli bir prososyal davramistir (Demirtag ve Bickes, 2014). Bu prososyal

davranig, kar amaci giiden ya da glitmeyen herhangi bir 6rgiitiin mevcut ya da eski bir ¢aliganin

R&S

Research Studies Anatolia Journal
Volume: 7, Issue: 4, October 2024



ULUSLARARASI HAVA YOLU iSLETMELERININ FINANSAL...

kendi orgiitiindeki yasadisi, etik olmayan ya da yanlis eylemleri (6nemsiz olmayan, tehlikeli,
yasadist ve yasadisilikla smirli olmayan tiim ahlaksizliklar ve haksizliklar, etik olmayan,
ayrimcilik, ihmalkar, savurgan, yanlis beyan edilen ve giivenligi ihlal eden, kotii yonetim, cinsel
taciz, hirsizlik, riigvet), bunlart durdurma ya da 6nleme giiciine sahip kisi ya da orgiitlere kasith
bildirmesi olarak tanimlanmaktadir (Near ve Miceli, 1985; Jubb, 1999; Dawson, 2000; Hersh,
2002). En basit sekliyle whistleblowing, bir orgiit i¢indeki yanlis uygulamalarin 6rgiit i¢i veya
orgiit dis1 taraflara bildirilmesi eylemini igerir (Eaton ve Akers, 2007). Tanimlardan da
anlagilacagi lizere, kavram ilk bakista olumsuz gibi goriinse de, orgiitler icin 6nemli avantajlar
saglayabilmektedir.

Whistleblowing’e konu olan eylemleri rapor eden kisiler genellikle whistleblower olarak
adlandirilir (Near ve Miceli, 1985). Bu kisiler; orgiitiin mevcut ya da eski iiyeleri olabilir (Near
ve Miceli, 1985), orgiitiin faaliyetlerini degistirme yetkisinden yoksun olabilir ve degisimi
gerceklestirecek mesru bir gii¢ tabanina sahip olmadiklart i¢in gayri resmi gii¢ tabanlarina
dayanabilir (Weinstein, 1979; Elliston, 1982), bazi durumlarda anonim (isimsiz) olarak
raporlama yapmalar1 gerekebilir ve ombudsman, i¢ denetgi vs. gibi pozisyonlarda olabilirler
(Near ve Miceli, 1985). Whistleblower’lar genellikle dis destek aramadan once i¢ kanallari
kullanirlar (Dworkin ve Near, 1997). Bu kisiler etik olmayan ve yasadis1 bir eylemle karsi
karsiya kaldiklarinda bazen higbir sey yapmayabilirler, bu durumu diger meslektaslarina
anlatabilirler, orgiit icinde/disinda yer alan kisilere ya da dis kurumlara raporlayabilirler (Gorta
ve Forrel, 1995; Rothschild ve Miethe, 1999). Durum o&rgiit i¢ine ya da digina raporlandiginda
bu eylem artik whistleblowing olarak degerlendirilmektedir (Gorta ve Forrel, 1995).

Literatiirde whistleblowing tiirleriyle ilgili farkli siniflandirmalar mevcuttur. Genellikle
whistleblowing; orgiitiin mevcut veya eski bir ¢alisanin etik olmayan veya yasadisi olduguna
inandig1 bir davranigi list yonetime (i¢sel whistleblowing) ya da dis bir makama veya

kamuoyuna (digsal whistleblowing) bildirmesine gore iki g¢esit yapilabilir (Bouville, 2008).
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Park ve digerlerine (2008) goére whistleblowing, ic¢sel-digsal, kimligi belirli ve belirsiz
(anonim), resmi ve gayri resmi olarak kategorize edilebilmektedir. MacNab ve digerlerine
(2007) gore ise, igsel-digsal whistleblowing ve igsel-digsal raporlama seklinde
siniflandirilabilmektedir.

Whistleblowing siirecinin ilk asamasinda whistleblower gozlemledigi faaliyetin gergekten
yanlis olup olmadigint belirlemelidir. Eger faaliyet whistleblower’in kendi veya Orgiitiin
degerleriyle gelisiyorsa ve yeterli kanit varsa, yasadisi bir uygulama olarak kabul edilecektir.
Sonraki agsama, whistleblower’in etik olmayan ya da yasadis1 faaliyeti rapor etme kararidir ve
bu karar ¢esitli faktorlere (duygusal ve finansal desteklere sahip olup/olmama, durumun
kendileri i¢in nelere mal olacagi vs.) baglidir. Bu asamada whistleblower’n etik olmayan ya da
yasadis1 faaliyeti ciddi olarak algilamasi ve bu faaliyeti yetkili mercilere bildirmeden
durdurmanin miimkiin olup olmayacagini degerlendirmesi gerekmektedir. Daha sonraki asama,
orgiitiin whistleblowing’e verecegi yanit1 icerir. Bu yanit, hi¢bir 6nlem almamayr ve
faaliyetlerine devam etmeyi se¢mek seklinde olabilir. Ancak 6nlem alma gerekliligi g6z 6niine
alindiginda bu segenek maliyetli olabilir. Son agsama ise, Orgiitiin whistleblowing’e karsilik
vermesini kapsar. Bu noktada orgiit whistleblower’t gormezden gelebilir veya susturmak i¢in
adimlar atabilir, suglamalarin anlamsiz ve gegersiz olduguna karar verebilir (Near ve Miceli,
1985). Orgiitlerdeki bu whistleblowing siireci; whitleblowing tiirii ve belgesi, kullanilan kitle
iletisim araci, intikam ya da misilleme ve yasal koruma gibi faktorlerden etkilenebilmektedir
(Apaza ve Chang, 2011).

Whistleblower’lar intikam tehditleri (Chiu, 2003), meslektaslar1 tarafindan elestirilme ve
dislanma (Rothschild ve Miethe, 1999; Chiu, 2003), kovulma (Jos vd., 1989; Chiu, 2003) veya
istifa etmeye zorlama (Jos vd., 1989), emekliye ayirma, olumsuz performans degerlendirme,
denetgiler tarafindan yakindan takip etme, kara listeye alma ve bagka yerde is verdirmeme

(Rothschild ve Miethe, 1999), acimasiz missilleme (Apaza ve Chang, 2011), sadakatsiz,
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ispiyoncu, gammaz calisan seklinde damgalama (Larmer, 1992; Esen ve Kaplan, 2012) gibi
sonugclarla kars1 karsiya kalabilmektedir. Bu sonuglarla kars1 karsiya kalmamak adina o6rgiitiin;
yasadisi ve etik olmayan faaliyetlerle suglananlar da dahil olmak {izere tim c¢alisanlarin
haklarin1 korumasi ve siipheden uzak bir caligma ortami saglamasi, Orgiitteki silipheli
faaliyetlerin bildirilmesini tesvik etmesi, ¢alisan muhalefetine hosgoriilii davranmasi, orgiitsel
yanliglar1 diizeltmekte basarili olmast (Barnett vd., 1993), uygulanabilir bir whistleblowing
politikas1 (0rnegin; takip edilmesi gereken siire¢ adimlarina, misilleme yapilmayacagina,
whistleblower’larin kimliginin gizli tutulacagina iliskin bilgilerin yer almasi) gelistirmesi ve
bunu da oOrgiitlin yonetim ve denetim kuruluna sunmasi (Eaton ve Akers, 2007), igsel
whistleblowing’i tesvik etmek adina 6diillendirme sistemini olusturmasi (Miceli vd., 2009),
whistleblowing i¢in uygun yontem ve kanallar1 calisanlara agiklamasi gerekmektedir.
Orgiitlerin yasadis1 ve etik olmayan faaliyetlerin ger¢eklesmesini onlemek adina gerekli tiim
tedbirleri almalar1, orgiitiin paydaslarina karsi kurumsal imajin1 ve itibarini koruyabilmesi i¢in
olduk¢a 6nemli bir konudur (Yildiz, 2023).

Bu ¢aligmanin amaci, whistleblowing kavraminin 6nemini ortaya koymak, kavramla ilgili
kurumlarin, iilkelerin ve yazarlarin bilimsel yayimn performansini degerlendirmek, mevcut bilgi
birikimini goriiniir kilmak ve bu alana katkida bulunacak gelecekteki arastirmalar igin bir yol
haritasi ¢izmek i¢in 1980-2024 yillar1 arasinda yayimlanmis olan whistleblowing yayinlarinin
bibliyometrik profilini ortaya ¢ikarmaktir. Boylelikle whistleblowing konusu ayrintili ve
biitiinciil bir bakis agisiyla ele alinarak mevcut bilimsel ¢erceve ortaya koyulmaya calisilmistir.
Yapilan bu ¢aligmayla kavramla ilgili yazarlarin, dergilerin, iilkelerin etkileri ve birbirleri ile
olan baglantilar1 araciligiyla ortaya ¢ikan yeni egilimleri ve ekolleri goriiniir hale getirmeye,
yayinlanan en Onemli dergi ve makaleleri tespit etmeye, kavramin yeterince arastirilip

arastirtlmadigin1 belirlemeye, gelecekteki arastirmalarin onceki ¢alismalari tekrar etmesini
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onlemeye, calisma konusunun belirlenmesinde arastirmalara yol gostermeye ve boylelikle
literatiirdeki arastirma boslugunu doldurmaya c¢aligilmistir.
Calismada bundan sonra sirasiyla arastirma yontemi, analiz sonucunda elde edilen bulgular

ve aragtirma sonuglar1 yer almaktadir.

YONTEM VE METODOLOJI

Bu ¢alismada, whistleblowing ile ilgili yapilan yayinlart degerlendirmek i¢in bibliyometrik
analiz yonteminden yararlanilmistir. Bibliyometrik analiz, herhangi bir alanda yayinlanan
caligmalar1 incelemek i¢in matematiksel ve istatistiksel yontemlerin kullanilmasini igerir
(Pritchard, 1969) ve ilgili konu veya alandaki ¢alismalarin literatiirdeki bilimsel gelisimini
gostermesi agisindan 6nemlidir (Kamdem vd., 2019). Bir bagka deyisle bu analiz, bilimsel
yayinlarin nicel ve nitel 6zelliklerini inceleyerek bilimsel arastirma ve yayinlanma egilimlerini,
yayin performansin1 ve bilimsel etkilesimi degerlendirmeyi amaglamaktadir (Beyazgiil vd.,
2023). Bu dogrultuda incelenen yayinlar tizerinde yil, kurum, yazar sayisi, atif profili ve anahtar
kelimeler gibi ¢esitli kriterler kullanilarak bibliyometrik agidan incelenmektedir (Hou vd.,
2015).

Bibliyometrik analiz tipik olarak iki ana bilesenden olusur: Performans analizi ve bilim
haritalama. Performans analizi, arastirma bilesenlerinin katkilarini1 agiklamayi, bilim haritalama
ise aragtirma bilesenleri arasindaki iliskileri ortaya koymayi amaglar. Bibliyometrik analiz
yonteminin ayirt edici Ozelligi, dogasi geregi tanimlayict olan performans analizidir.
Performans analizi i¢in en yaygin kullanilan 6l¢iitler; yaym sayisi, yillik veya yaym basina
diisen atif sayisidir. Yayin sayist iiretkenligi, atif sayisi ise etki ve niifuzu gosterir. Yayin bagina
diisen atif sayis1 ve h-indeksi gibi kriterler, arastirma bilesenlerinin performansini 6lgmek igin
atiflar ile yayinlar1 birlestirir (Donthu vd., 2021; Hirlak ve Colakoglu, 2023). Bu ¢alismada

yayinlar, kaynaklar (dergiler, kitaplar vb.), yazarlar, iilkeler, kurumlar ve kelimeler gibi
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arastirma bilesenleri analiz edilmistir. Performans analizi yayimn sayisi, atif sayisi ve siklik
kriterlerine gore yapilmistir. Bilim haritalama ise, kavramsal (es kelime ag1 analizi ve tematik
harita yontemleri), entellektiiel (birlikte atif ag1 analizi) ve sosyal yapi1 (yazarlar ve iilkeler arasi
is birligi ag1, kurumlar arasi is birligi yogunlugu ve iilkeler arasi is birligi haritasi) analizi
seklinde gerceklestirilmistir.

Calismada analiz edilecek verileri elde edebilmek i¢in 05.03.2024 tarihinde Web of Science
Core Collection (WOS) veri tabaninda, basliginda, 6zetinde veya anahtar kelimelerinde
“whistleblowing” ifadesini igeren ¢alismalar taranmistir. Herhangi bir yil kisitlamasi
yapilmamus, dil olarak sadece Ingilizce yaymlar ve WOS Kategorisi olarak Ethics (Etik),
Business (Isletme), Management (Y®6netim), Business Finance (Isletme Finansmani), Public
Administration (Kamu Yonetimi), Economics (Ekonomi), Political Science (Siyaset Bilimi),
Nursing (Hemsirelik), Industrial Relations Labor (Endiistriyel Iliskiler ve Isgiicii), Social
Science Interdiciplinary (Disiplinleraras1 Sosyal Bilimler) adli 10 alan segilmistir. Bu
kisitlamalar sonucunda toplam 704 yayindan olusan veri setine ulasilmistir. Elde edilen
verilerle R yaziliminda yer alan Bibliyometrix paketi ve Biblioshiny web ara yiizii (Aria ve

Cuccurullo, 2017) araciligiyla bibliyometrik analiz gergeklestirilmistir.

BULGULAR
WOS veri tabanindan elde edilen veriler, whistleblowing kavramina iliskin yayinlarin
literatiirde ilk olarak 1980 yilinda ortaya ciktigini gostermektedir. 1980-2024 yillar1 arasinda
dergiler, kitaplar vs. dahil olmak iizere 316 farkli kaynakta toplam 704 yayin yapilmistir. Bu
yaymlarin biiyiik ¢ogunlugu (431 makale) akademik dergilerde yer almistir. Yillik ortalama
%3,73’1ik bir artisla yilda ortalama 10,4 yaym yapilmistir. Toplam 22027 farkli referansin

kullanildig1 yayinlarda yazarlar whistleblowing kavramini 1296 farkli anahtar kelime ile ele
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almiglardir. Yaymlar toplam 1085 yazar tarafindan yapilmis olup, yayin basina ortalama 2,09
yazar diismektedir. Uluslararasi ortak yazar orani ise %18,04 olarak belirlenmistir (Tablo 1).

Tablo 1. Veri Setine Iliskin Genel Bilgiler

Zaman Aralig1 1980-2024
Kaynaklar (Dergiler, Kitaplar vs.) 316
Toplam Yayin 704
Makale 431
Kitap 8
Kitap Boliimii 148
Konferans Bildirileri 17
Bildiri Kitaplarinda Yayin 31
Inceleme 18
Yaymlarin Yillik Biyiime Orani (%) 3,73
Y1l Bagma Diigen Yayin Sayisi 10,4
Yayin Basina Ortalama Atif Sayisi 16,45
Referanslar 22027
Anahtar Kelime 1296
Yazar 1085
Tek Yazarl Yayinlar 271
Yayin Basina Ortak Yazar 2,09
Uluslararasi Ortak Yazarlik (%) 18,04

Performans Analizleri

Performans analizinde yayinlar, dergiler, yazarlar ve yayinlarin ait oldugu iilkelerin yani sira
yayinlarda kullanilan kelimeler de incelenmis ve bu bilesenlerin whistleblowing alanina
katkilarin degerlendirmek i¢in tanimlayic istatistikler kullanilmistir.

Sekil 1, whistleblowing kavramiyla ilgili yayinlarin yillara gére dagilimini géstermektedir.
Kavramla ilgili ilk ¢aligma 1980 yilinda yayinlanmistir. 1980-1997 yillar1 arasinda yayin sayisi
1 ile 6 arasinda kalmistir. 1998 yilinda 20 yayin ile 6nemli bir artis yasanmistir. Yayin sayisi
2008°de 28’e ulagsa da 2009°da sadece 11 yayinla keskin bir diisiis yasanmustir. 2020 yilinda,
bugiine kadarki en yiiksek say1 olan 62 c¢alisma yayinlanmistir. Sadece 5 ¢alisma ile 2024
yilinda daha diisiik sayida yayin yapilmasinin nedeni, muhtemelen veri setinin o yilin baslarinda

elde edilmis olmasindan kaynaklanmaktadir.
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Sekil 1. Yillara Gore Yayinlarin Dagilimi

Tablo 2, atif sayisina gore siralanmis ilk on yayini gostermektedir. Dyck ve digerleri (2010)
tarafindan yaymlanan “Who Blows the Whistle on Corporate Fraud?” baslikli galisma 809 atifla
ilk sirada yer almaktadir. Bu ¢alismada kurumsal yolsuzluklarin tespit edilmesinde hangi dis
kontrol mekanizmalarimin etkili oldugunu tespit etmek i¢cin 1996 ve 2004 yillar1 arasinda ABD
isletmelerinde rapor edilen tiim kurumsal yolsuzluk vakalar1 derinlemesine incelenmistir.
Yapilan arastirma sonucunda, yolsuzluk tespitinin tek bir mekanizmaya yani standart kurumsal
yonetim aktorlerine (yatirimcilar, denetgiler, vs.) dayanmadigi, bunun yerine geleneksel
olmayan birkag aktore (¢alisanlar, medya ve sektor diizenleyicileri) dayandigi tespit edilmistir.
Mesmer-Magnus ve Viswesvaran (2005) tarafindan yayinlanan “Whistleblowing in
Organizations: An Examination of Correlates of Whistleblowing Intentions, Actions, and
Retaliation” basliklt calisma 443 atifla ikinci sirada yer almaktadir. Bu calismada

whistleblowing ve whistleblowing niyeti ile whistleblower’lara kars1 misillemenin onciillerini
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ve aralarindaki iliskileri inceleyerek bunlarin whistleblowing siirecindeki rollerini daha iyi
anlamak istenmistir. Caligma sonucunda whistleblowing niyeti ile whistleblowing eyleminin
onciillerinin ayn1 olmadig tespit edilmistir. Barnett ve digerleri (1996) tarafindan yayimlanan
“Religiosity, Ethical Ideology, and Intentions to Report a Peer’s Wrongdoing” baslikli ¢alisma
222 atifla Giglincii sirada yer almaktadir. 267 6grenci tizerinde yapilan ¢alismada bir 6grencinin
akraninin yanlig davranisini ifsa etme kararmi etkiledigi diisiintilen bireysel degiskenler
(dindarlik ve etik ideoloji; etik ideoloji ve akranin yanlis davranisini ifsa etmeye iliskin etik
yargilar; etik yargilar ve akranin yanlis davranisini ifsa etme etme niyeti) arasindaki iliskiler
incelenmistir. Caligma sonucunda dindarhigin gorecelikten uzak bir etik ideoloji ile pozitif
iliskili oldugu, etik ideolojileri idealist ve goreceli olmayan olarak tanimlanabilecek
ogrencilerin, bir akraninin yanlis davranislarini ifsa etmesinin etik oldugunu belirtme
olasiliklarinin daha yiiksek oldugu ortaya koyulmustur.

Tablo 2. Yayinlara iliskin Tanimlayici Bilgiler

Yayn Bashk Atf
Dyck ve digerleri (2010) | “Who Blows the Whistle on Corporate Fraud?” 809
Mesmer-Magnus ve “Whistleblowing in Organizations: An Examination of Correlates of 443
Viswesvaran (2005) Whistleblowing Intentions, Actions, and Retaliation”
Barnett ve digerleri “Religiosity, Ethical Ideology, and Intentions to Report a Peer’s 299
(1996) Wrongdoing”
Jubb (1999) “Whistleblowing: A Restrictive Definition and Interpretation” 201
“From Inaction to External Whistleblowing: The Influence of the Ethical
Kaptein (2011) Culture of Organizations on Employee Responses to Observed 174
Wrongdoing”
. “Ethical Judgment and Whistleblowing Intention: Examining the
Chiu (2003) Moderating Role of Locus of Control” 173
Appelbaum ve digerleri | “Positive and Negative Deviant Workplace Behaviors: Causes, Impacts,
IS 172
(2007) and Solutions
a\évgg)(m ve Baucus “External Whistleblowers: A Comparison of Whistleblowering Processes” | 162
Miceli ve digerleri “A Word to the Wise: How Managers and Policy-Makers can Encourage 141
(2009) Employees to Report Wrongdoing”
Sims ve Keenan (1998) Vparr?gl;i::f’s of External Whistleblowing: Organizational and Intrapersonal 131

Tablo 3, h, g ve m endekslerine gore siralanmis en etkili 10 dergiye iliskin verileri

sunmaktadir. 1982 yilinda whistleblowing ile ilgili ilk makalesini yayinlayan “Journal of
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Business Ethics”, yayin sayisi, toplam atif sayisi ile h-endeksi puanlar agisindan en etkili dergi
olmustur. Tk makalesini ge¢ sayilabilecek bir tarih olan 2014 yilinda yayinlayan “International
Handbook on Whistleblowing Research” dergisi ise ikinci sirada yer almaktadir. [lk makalesini
1998 yilinda yayinlayan “Science and Engineering Ethics” dergisi ise 278 atifla ikinci siradaki
dergiden daha fazla atif almasma ragmen etki bilylikliigii agisindan {giincii sirada yer
almaktadir.

Tablo 3. Kaynaklara Iliskin Bilgiler

Dergiler h|g m Toplam Atif | Yaymn Sayis1 | Baslangi¢ Yih
Journal of Business Ethics 39 | 67 | 0,9069767 4635 91 1982
International Handbook on
Whistleblowing Research
Science and Engineering Ethics 8 | 16 | 0,2962963 278 28 1998
Whistleblowing in the Australian
Public Sector: Enhancing the
Theory and Practice of Internal 7 | 14 | 0,4117647 217 15 2008
Witness Management in Public
Sector Organisations

10 | 14 | 0,9090909 232 23 2014

American Business Law Journal 6 8 0,15 160 8 1985
Nursing Ethics 6 | 10 | 0,2307692 114 10 1999
Behavioral Research in

Accounting 5 7 | 0,3333333 162 7 2010
Bus!ness Ethics-A European 5 5 | 03571429 121 5 2011
Review

Journal of Advanced Nursing 51| 7 |0,1666667 194 7 1995
Public Integrity 5 8 | 0,3571429 74 10 2011

Tablo 4’te h, g ve m endekslerine gore siralanmis en etkili 10 yazara iligkin bilgiler
sunulmaktadir. En yiiksek h endeksi puanina sahip yazarlar 2008 yilinda yayin yapan David
Lewis, A. J. Brown ve Wim Vandekerckhove’dir. David Lewis ve Wim Vandekerckhove’in h,
g ve m endeks puanlar esit olup, Wim Vandekerckhove’in daha fazla atif sayisina sahip
olmasina ragmen iigiincii sirada yer almaktadir. Ilk olarak 1987 yilinda yayin yapan ve atif
say1si en yiiksek olan Terry Morehead Dworkin ise h, g ve m endeksi puanlari ilk ii¢ siradaki

yazarlara gore daha diisiik oldugundan dolay1 dordiincii sirada yer almaktadir.
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Tablo 4. Yazarlara Iliskin Bilgiler

Yazarlar h g m Toplam Atif | Yayin Sayis1 | Baslangi¢c Yil
David Lewis 8 15 0,4705882 236 18 2008
A.J. Brown 8 13 0,4705882 199 17 2008
Wim Vandekerckhove 8 15 0,4705882 252 16 2008
Terry Morehead Dworkin 7 8 0,1842105 458 8 1987
Debra Jackson 7 7 0,35 263 7 2005
Mary B. Curtis 6 6 0,4 279 6 2010
Janet P. Near 6 8 0,1428571 373 8 1983
Heungsik Park 6 6 0,3 297 6 2005
Sharon Andrew 5 5 0,3333333 199 5 2010
Brita Bjerkelo 5 6 0,3333333 211 6 2010

Tablo 5, toplam yayin sayisina gore ilk 10 iilke i¢in yayin, toplam atif ile yayin basina
ortalama atif sayisin1 gostermektedir. ABD whistleblowing’e iliskin yayin ve toplam atif
sayisinda ilk sirada yer almaktadir. Kanada toplam atif sayisi1 yliksek olan ikincti iilke olarak yer
alsa da yayin sayis1 yiiksek olan ABD, Avustralya ve Birlesik Krallik’a gore oldukca diisiik
kalmaktadir. Kore toplam atif sayisina gore altinci sirada yer almasina ragmen yayin basina
ortalama atifin en yiiksek oldugu tilkedir.

Tablo 5. Ulkelere iliskin Bilgiler

Ulke Yayin Sayisi Toplam Atif Yayin Basina Ortalama Atif
ABD 395 4478 20,6
Kanada 45 1450 45,3
Avustralya 172 1361 17,4
Birlesik Krallik 153 690 9
Cin 31 560 46,7
Kore 15 412 68,7
Hollanda 32 368 15,3
Norveg 20 223 22,3
Avusturya 7 171 42,8
Fransa 18 166 11,9

Tablo 6’da ilk 50 anahtar kelime ve kullanim sikliklar1 gosterilmektedir. Veri seti 1296 farkli
anahtar kelime icermektedir. Frekansa gore siralandiginda, ilk on kelime sunlardir:

Whistleblowing [whistleblowing] (292), ethics [etik] (85), fraud [dolandiricilik] (55),
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whistleblowers [whistleblower’lar] (46), whistleblowing intention [whistleblowing niyeti] (34),

auditing [denetim] (32), misconduct [gorevi kotiiye kullanma] (31), corruption [yolsuzluk] (27),

nurses [hemsireler] (27) ve retaliation [misilleme] (27).

Tablo 6. Anahtar Kelimeler ve Kullanim Sikliklarina Iliskin Bilgiler

Anahtar Kelimeler Sikhik | Anahtar Kelimeler Sikhik
1. Whistleblowing [Whistleblowing] 202 26. Trust [Giiven] 7
. . 27. Whistleblower Rewards

2. Ethics [Etik] 8 [Whistleblower’lar1 Odiillendirme] !

3. Fraud [Dolandiricilik] 55 28. Advocacy [Savunmal] 6

4. Whistleblowers [Whistleblower’lar] 46 29. Business Regulation [is Mevzuati] 6

5. Whistleblowing Intention . . oo

[Whistleblowing Niyeti] 34 30. Ethical Climate [Etik Iklim] 6

6. Auditing [Denetim] 32 31. Ethical Dilemma [Etik Tkilem] 6

7. Misconduct [Gorevi Kétitye Kullanma] 31 32. Legislation [Yasa] 6

8. Corruption [Yolsuzluk] 27 33. Moral Courage [Manevi Cesaret] 6

9. Nurses [Hemsireler] 97 34.HOrgan|zat|onaI Commitment [Orgiitsel 6
Baglilik]

10. Retaliation [Misilleme] 27 35. Public Interest [Kamu Yarari] 6

11. Wrongdoing [Yanlis Yapma] 23 36. Public Sector [Kamu Sektorii] 6

12. Integrity [Dogruluk ve Diriistliik] 17 37. Workplace Emotion [Isyeri Hakkinda 6
Duygular]

13. Corporate Governance [Kurumsal 16 38. Anonymous Reporting [Anonim 5

Yonetim] Raporlama]

14. Organizational Culture [Orgiit Kiiltiirii] 13 39. Dissent [Muhalefet] 5

15. Ethical Decision-Making [Etik Karar 12 | 40. Ethical Leadership [Etik Liderlik] 5

Verme]

16. Government [Hiikiimet] 12 41. Loyalty [Sadakat] 5

17. Accounting [Muhasebe] 11 42. Sarbanes-Oxley Act [Sarbanes Oxley 5
Yasasi]

18. Incentives [Tesvikler] 10 43. Theory of I?I'anned Behavior [Planli 5
Davranig Teorisi]

19. Internal Whistleblowing [I¢sel 9 44. Unethical Behavior [Etik Dis1 5

Whistleblowing] Davranig]

20. Organizational Justice [Orgiitsel 9 45. Abuse of Power [Giiciin Kotiiye 4

Adalet] Kullanilmasi]

21. Enforcement [Yaptirim] 8 46. Accountability [Hesap Verebilirlik] 4

22. Social Media [Sosyal Medya] 8 47. Australia [Avustralya] 4

23. Whistleblower Protection . ..

[Whistleblower’lar1 Koruma] 8 48. Bribery [Riisvet] 4

24. Corporate Social Responsibility .

[Kurumsal Sosyal Sorumluluk] ! 49. Compliance [Uyumluluk]

25. Power Distance [Gli¢c Mesafesi] 7 50. Dodd-Frank Act [Dodd-Frank Yasas] 4

Sekil 2, whistleblowing kavramiyla ilgili yayinlarin 6zetlerindeki kelime gruplarinin zaman

icindeki gelisimini ve her y1l en sik kullanilan ti¢ kelime ¢iftini gostermektedir. Eger bir kelime
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cifti bes kereden az tekrarlanmigsa, daire olarak gosterilmemistir. Dairelerin belirgin olduklari
yillara bakildigi zaman 2012 yilinda anonymous reporting [anonim raporlama] (5) kavraminin
whistleblowing ile birlikte daha sik kullanildigi goriilmektedir. 2013 yilinda ethical dilemma
[etik ikilem] (6) ve organizational culture [6rgiit kiiltiirii] (13); 2014 yilinda accounting
[muhasebe] (11), nurses [hemsireler] (27) ve ethics [etik] (85); 2015 yilinda sarbanes-oxley act
[sarbanes oxley yasasi] (5), workplace emotion [isyeri hakkinda duygular] (6) ve corporate
social responsibility [kurumsal sosyal sorumluluk] (7); 2016 yilinda dissent [muhalefet] (5) ve
misconduct [gorevi kotliye kullanma] (31); 2017 yilinda incentives [tesvikler] (10) ve
wrongdoing [yanlis yapma] (23), whistleblowing [whistleblowing] (292); 2018 yilinda
corruption [yolsuzluk] (27), retaliation [misilleme] (27) ve whistleblowers [whistleblower’lar]
(46); 2019 yilinda corporate governance [kurumsal yonetim] (16), whistleblowing intention
[whistleblowing niyeti] (34) ve fraud [dolandiricilik] (55); 2020 yilinda organizational justice
[orgiitsel adalet] (9), integrity [dogruluk ve diirtistlik] (17) ve auditing [denetim] (32); 2021
yilinda ethical leadership [etik liderlik] (5), theory of planned behavior [planli davranis teorisi]
(5) ve government [hiikiimet] (12); 2022 yilinda moral courage [manevi cesaret] (6)

kavramlariin 6n plana ¢iktiklart belirlenmistir.
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Sekil 2. Ozetlerdeki Kelime Gruplarinda Zaman I¢inde Meydana Gelen Degisimler
Bilim Haritalama

Bilim haritalama boliimiinde kavramsal yap1 analizi i¢in es kelime ag1 analizi ve tematik
harita yontemleri kullanilmistir. Ayrica, entellektiiel yap1 analizi i¢in birlikte atif ag1 analizi
kullanilirken, sosyal yap1 analizi i¢in yazarlar aras1 ve lilkeler arasi igbirligi aglari, kurumlar
arast igbirligi yogunlugu ve tilkeler arasi igbirligi haritalar1 kullanilmastir.

Veri setinde yer alan yayinlardaki kavramsal yapilari ortaya ¢ikarmak igin es kelime agi
analizi ve tematik harita yontemleri kullanilmistir. Es kelime ag1 analizi, yaymlardaki anahtar
kelimeler arasinda iligkiler kurmak ve incelenen alanin kavramsal bir yapisini olusturmak igin
kullanilan bir igerik analizi teknigidir (Callon vd., 1983). Es kelime ag1, yayinlardaki anahtar
kelime beraber kullanim durumuna gore digiimleri ve baglantilar1 gostermektedir. Ayni
renkteki diiglimler kiimeleri, diiglim boyutu ise kelime sikligin1 gostermektedir. Birlikte olusma
siklig, aym kiime i¢indeki diiglimler arasindaki mesafeden ve aralarindaki baglantilarin
kalinligindan anlasilabilir (Atabay vd., 2019). Sekil 3, analiz sonucunda ortaya ¢ikan ve kirmizi,

mavi, yesil, mor ve sar1 renklerle temsil edilen bes kiimeyi igeren ag1 gostermektedir. Bu durum
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whistleblowing kavraminin bes farkli kavramsal egilim c¢ercevesinde incelendiginin bir
gostergesidir. Diigiim biiyiikligii en ¢ok olan whistleblowing kavrami en fazla kelimeden
olusan kirmizi kiimenin merkezinde yer almaktadir. Ethics [etik] ve fraud [dolandiricilik]
arasindaki baglantinin kalinligi ve diglimlerin yakinligi, bu iki kavramin siklikla birlikte
kullanildigin1 gostermektedir. Ikinci en kalabalik kiime mavi kiimedir ve iginde retaliation
[misilleme] kavrami en sik tekrarlanan kavramdir. Yesil kiimede internal whistleblowing [i¢sel
whistleblowing], mor kiimede corruption [yolsuzluk], sar1 kiimede public interest [kamu yarari]

kavramlari en belirgin olanlardir.

8

—

" whistlgowing"

Sekil 3. Es Kelime Ag1 Analizi

Tematik harita, yogunluk ve merkezilige dayali dort boliimden olusan bir diyagram olup, bu
diyagramin sag iist boliimiinde aragtirma alaninin olusturulmasi ve yapilandirilmasi i¢in 6nemli
olan ve motor olarak ifade edilen temalar yer almaktadir. Sol {ist boliim, yaygin olarak
kullanilmalarina ragmen ana akim temalardan uzak olan 6zel yani nig temalar igerir. Sol alt

boliim ise diisiikk yogunluklu ve merkezili temalar1 igermekte, bu temalar ya kaybolmakta ya da
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yeni ortaya ¢ikmaktadir. Sag alt boliim, diisiik yogunluklarina ragmen yiiksek merkezilikleri
nedeniyle motor temalardan sonra arastirma alani i¢in ¢ok Onemli olan temel temalari
icermektedir (Yay vd., 2022).

Sekil 4’de yer alan tematik haritada 15 tematik kiimenin olustugu goriilmektedir. Motor
boliimiinde yer alan kiimeler incelendiginde; whistleblowing kavraminin ele alindigi
caligmalarda kirmizi kiimenin temsil ettigi power distance [giic mesafesi], democracy
[demokrasi], duty [gorev]; turuncu kiimenin temsil ettigi business regulation [is mevzuati],
plagiarism [eser hirsizligi] ve pembe kiimenin temsil ettigi secrecy [gizlilik], censorship
[sansiir] kavramlarinin en ¢ok calisilan ana akim kavramlar oldugu goriilmektedir. Motor
boliimiinde yer alan mavi kiimenin temsil ettigi fraud [dolandiricilik], incentives [tesvikler] ve
enforcement [yaptirim] kavramlarinin ise temel boliimlere kaydig: goriilmektedir. Bir baska
deyisle s6z konusu bu kavramlarin giderek yogunluklarinin diistigli ve motor temalardan sonra
alanda siklikla ¢alisilan 6nemli kavramlar oldugu s6ylenebilir.

Temel boliimdeki kiimeler incelendiginde; kirmizi kiimenin temsil ettigi whistleblowing
[whistleblowing], ethics [etik], whistleblowers [whistleblower’lar]; mavi kiimenin temsil ettigi
corruption [yolsuzluk], government [hiikiimet], whistleblower protection [whistleblower’lar
koruma]; kahverengi kiimenin temsil ettigi ethical climate [etik iklim], organizational
commitment [Orgiitsel baglilik], public service motivation [kamu hizmetinden duyulan tatmin];
pembe kiimenin temsil ettigi internal whistleblowing [i¢sel whistleblowing], moral courage
[manevi cesaret], ethical leadership [etik liderlik]; agik yesil kiimenin temsil ettigi accounting
[muhasebe], earnings management [kazang yonetimi], moral intensity [ahlaki yogunluk]; koyu
yesil kiimenin temsil ettigi trust [gliven], safety climate [giivenlik iklimi]; gri kiimenin temsil
ettigi corporate social responsibility [kurumsal sosyal sorumluluk], compliance [uyum]
kavramlarin motor temalar kadar 6nemli olmasalar da, bu alanda siklikla caligildig1 ortaya

koyulmustur.
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Nis bolimiindeki mor kiimenin temsil ettigi human resource management [insan kaynaklari
yonetimi], job satisfaction [is tatmini]; yesil kiimenin temsil ettigi abuse of power [giiciin
kotiiye kullanilmasi], research ethics [aragtirma etii] ve koyu gri kiimenin temsil ettigi
Australia [Avustralya], South Africa [Giiney Afrika] kavramlarin akimin disinda kalan spesifik
kavramlar oldugu tespit edilmistir. Son bdliimde yer alan yesil kiimenin temsil ettigi public
interest [kamu yarar1] ve accountability [hesap verebilirlik] kavramlarin yeni ortaya ¢ikan veya

artik calisilmayan kavramlar oldugu belirlenmistir.

human resource management
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Sekil 4. Tematik Harita Analizi
Entellektiiel yap1 analizi i¢in birlikte atif ag1 analizinden yararlanilmistir. Bu yontem,
yayinlarin kaynakcalarindaki referans kaynaklarini analiz ederek yayinlar arasindaki iligkilerin

haritasini ¢ikarir (Kisi, 2022). Birlikte atif aglari, birbiriyle iliskili yayinlar1 ortaya ¢ikarir ve
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iki kaynak dokiimanin diger dokiimanlarla birlikte goriilme sikligi incelenir. Kaynaklarin
digerleriyle birlikte goriilme siklig, birlikte atif agindaki diigiimlerinin boyutunu ve yakimligini
etkiler (Atabay vd., 2019). Sekil 5, whistleblowing ile ilgili yaymlarin birlikte atif aglarini
gostermekte ve farkli ekolleri temsil eden iki farkli kiimeyi ortaya koymaktadir. Bir baska
deyisle, whistleblowing kavrammin iki farkli entellektiiel ekol etkisinde sekillendigi
sOylenebilir. Mesmer-Magnus ve Viswesvaran (2005) ve Near ve Miceli (1985) yayinlarinin en

cok atif aldig1 kirmiz1 kiime en etkili entellektiiel yapidir.

Sekil 5. Birlikte Atif Ag1 Analizi

Sosyal yapinin analizi, yazarlarin ve tlkelerin i birligi aglarinin, kurumlarin is birligi
yogunlugunun ve tilkelerin ig birligi haritasinin olusturulmasiyla gergeklestirilmistir. Yazarlar
arasindaki ig birligi aglarini analiz etmek igin en az iki yayini olan 37 yazar incelenmistir. Sekil
6’da yer alan kiimelerin ig¢indeki diigiimlerin boyutu yazarlarin yayim sayilarini, baglantilarin

kalinlig1 ise yazarlarin aralarindaki isbirliklerinin giiclinii temsil etmektedir (Kurnaz, 2021).
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Analiz sonucunda, cogunlukla iki veya {li¢ yazardan olusan 12 is birligi kiimesi ortaya ¢ikmistir.
En biiyiik kiime, on bir yazari i¢eren ve A. J. Brown, Wim Vandekerckhove ve David Lewis
etrafinda toplanan kirmizi kiimedir. Ikinci biiyiik kiime dért yazari igeren Janet P. Near, Marcia
P. Miceli, Terry Morehead Dworkin ve Elletta Sangrey Callahan etrafinda toplanan mor
kiimedir. Moeen Umar Cheema, Rahat Munir ve Sophia Su merkezli ii¢ yazarli gri kiime,

ticiincii en biyiik is birligi agini temsil etmektedir.
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Sekil 6. Yazarlar Arasi Is Birligi Ag1

Kurumlar arasi is birligi ag1 analizi sonucunda, 38 kurumu kapsayan ve en az iki kurumdan
olusan 9 is birligi kiimesi oldugu tespit edilmistir. En kalabalik birinci kiime, on iki kurumu
iceren ve Griffith University, Middlesex University, University of Greenwich kurumlarinin
etrafinda toplanan kiimedir. California State University System, Arizona State University ve
University System of Ohio kurumlarinin etrafinda toplanan kiime ikinci en kalabalik is birligi
kiimesini temsil etmektedir. State University System of Florida, University of Miami ve
University of Louisiana System kurumlarinin etrafinda toplanan kiime ti¢iincii en kalabalik is
birligi kiimesini temsil etmektedir. Indiana University System, Indiana University Bloomington

ve Kelley School of Business at Indiana University merkezli ic kurumun etrafinda toplanan
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kiime dordiincii en kalabalik is birligi kiimesini temsil etmektedir. Bu kiimeler arasindaki is
birliginin yogunluk haritas1 Sekil 7°de gosterilmektedir. Haritada kurumlar arasi i birliginin
yogun oldugu yerler daha koyu, is birliginin az oldugu yerler ise agik renklerle gosterilmektedir.
Yogunluk haritas1 incelendiginde birinci, ikinci, tigiincii ve dordiincii kiimede yer alan kurumlar

arast ig birliginin daha yogun oldugu goriilmektedir.
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Sekil 7. Kurumlar Arasi Is Birligi Yogunlugu Haritasi

Sosyal yap1 analizinde iilkeler arasindaki is birligi diizeyini tespit etmek i¢in iilkeler aras1 bir
is birligi ag1 ve haritas1 olusturulmustur. Ulkeler arasi is birligi aginin analizi, en az 2 yazarh
yayina sahip 41 iilke arasindaki is birligi yapilarina odaklanmstir. Sekil 8, diigiimlerin iilkeleri,
baglantilarin ise aralarindaki is birligini temsil ettigi kiimeleri gostermektedir. Diigimlerin
boyutu yaymin sayisina karsilik gelirken, baglantilarin  kalinhigr is birliginin  giiciini

gostermektedir. Sekil 8, analiz sonucunda ortaya c¢ikan bes kiimeyi gostermektedir. ABD’yi
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merkez alan en biiyiik is birligi agin1 temsil eden kirmizi kiime on bes iilkeyi igermektedir. Bu
kiimedeki baslica is birligi ABD, Avusturalya ve Birlesik Krallik arasinda ger¢eklesmektedir.
Malezya’y1 merkez alan ikinci biiyiik is birligi agini temsil eden mavi kiimede de sekiz iilke yer

almaktadir.
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Sekil 8. Ulkeler Arasi Is Birligi Ag1

Sekil 9 ortak yayin sayisina gore iilkeler arasindaki is birligi haritasin1 gostermektedir. Ortak
yayin sayisina gore, Avustralya ve Birlesik Krallik 18 yayinla en yiiksek is birligi diizeyine
sahipken, onlar1 ABD ve Birlesik Krallik 17 yayinla takip etmektedir. Daha sonra 13 yayinla

ABD ve Avusturalya ile 9 yayinla ABD ve Cin yer almaktadir.
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Sekil 9. Ulkeler Arasi Is Birligi Haritas1

SONUC

Calismada onemi giderek artan ancak halen {izerinde ¢alisilmasi gereken whistleblowing
kavrami bibliyometrik analiz yontemi kullanilarak sistematik bir sekilde incelenmistir. Bu
dogrultuda analiz edilecek verileri elde edebilmek igin 05.03.2024 tarihinde Web of Science
Core Collection (WOS) veri tabaninda, bashiginda, 6zetinde veya anahtar kelimelerinde
“whistleblowing” ifadesini iceren c¢aligsmalar taranmistir. Herhangi bir yil kisitlamasi
yapilmamus, dil olarak sadece Ingilizce yaymlar ve WOS kategorisi olarak Ethics (Etik),
Business (Isletme), Management (Yonetim), Business Finance (Isletme Finansmani), Public
Administration (Kamu Yonetimi), Economics (Ekonomi), Political Science (Siyaset Bilimi),
Nursing (Hemsirelik), Industrial Relations Labor (Endiistriyel iliskiler ve Isgiicii), Social
Science Interdiciplinary (Disiplinlerarasi Sosyal Bilimler) adli 10 alan segilmistir. Bu

kisitlamalar sonucunda toplam 704 yayindan olusan veri setine ulasilmistir. Elde edilen
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verilerle R yaziliminda bulunan Bibliyometrix paketi ve Biblioshiny web ara yiizii (Aria ve
Cuccurullo, 2017) araciligiyla bibliyometrik bir analiz ger¢eklestirilmistir. Caligmada yayinlar,
kaynaklar (dergiler, kitaplar vb.), yazarlar, iilkeler, kurumlar ve kelimeler gibi arastirma
bilesenleri analiz edilmistir. Analizler performans analizi ve bilim haritalamas1 olmak tizere iki
boliimden olugmaktadir. Performans analizi yayin sayisi, atif sayisi ve siklik kriterlerine gore
yapilmis ve kavramsal (es kelime ag1 analizi ve tematik harita yontemleri), entellektiiel (birlikte
atif ag1 analizi) ve sosyal yap1 (yazarlar ve iilkeler arasi ig birligi agi, kurumlar arasi is birligi
yogunlugu ve iilkeler arasi is birligi haritas1) analizi olmak iizere ii¢ baslik altinda bilim
haritalamas1 uygulanmstir.

Analiz sonuglarmma goére, whistleblowing kavramina iliskin ilk yayin 1980 yilinda
yapilmistir. 1998 yilinda yayin sayisinda 6nemli bir artis yasanmis ve 2020 yilinda en yiiksek
yayin sayisina ulasilmistir. Ancak 2009 yilinda yayin sayisinda keskin bir diisiis yasanmaistir.
Dyck ve digerlerinin (2010) ¢alismasinin en etkili yayin oldugu tespit edilmistir. “Journal of
Business Ethics” en etkili dergi olarak belirlenmistir. David Lewis, A. J. Brown ve Wim
Vandekerckhove’in esit h, m, g indeksine sahip oldugu ve Wim Vandekerckhove’in daha fazla
atif sayisina sahip olmasina ragmen igiincii sirada yer aldigr tespit edilmistir. ABD en fazla
yayin ve toplam atif sayisina sahiptir. Whistleblowing ilizerine yapilan arastirmalarda en sik
whistleblowing, etik, dolandiricilik, whistleblower’lar, whistleblowing niyeti, denetim, gorevi
kotiiye kullanma, yolsuzluk, hemsireler ve misilleme anahtar kelimeleri kullanilmaktadir.

Yillara gére yayinlarin 6zetlerinde gegen kelime ¢iftleri incelendiginde, anonim raporlama,
etik ikilem, orgiit kiiltiirli, muhasebe, hemsireler, etik, sarbanes oxley yasasi, igyeri hakkinda
duygular, kurumsal sosyal sorumluluk, muhalefet, gorevi kotiiye kullanma, tesvikler ve yanlis
yapma gibi baz1 kavramlarin dnceki yillarda daha yaygin kullanildig: tespit edilmistir. Ancak
son yillarda yolsuzluk, misilleme, whistleblower’lar, kurumsal yonetim, whistleblowing niyeti,

dolandiricilik, orgiitsel adalet, dogruluk ve diiriistlikk, denetim, etik liderlik, planli davranis
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teorisi, hilkiimet ve manevi cesaret gibi kavramlarin daha fazla 6n plana ¢iktig1 belirlenmistir.
Bu bulgu, gelecekte yapilacak arastirmalari bu konulara yonlendirmesi agisindan 6nemli
olabilir.

Whistleblowing tizerine yapilan yayinlarin merkezinde whistleblowing, misilleme, igsel
whistleblowing, yolsuzluk ve kamu yarari kavramlarinin yer aldigi birbiriyle iliskili bes
kavramsal yap1 oldugu belirlenmistir. Konuyla ilgili yayinlarda siklikla galisilan kavramlarin
giic mesafesi, demokrasi, gorev, is mevzuati, eser hirsizligi, gizlilik, sansiir, dolandiricilik,
tesvikler, yaptirim, whistleblowing, etik, whistleblower’lar, yolsuzluk, hiikiimet,
whistleblower’lar1 koruma, etik iklim, orgiitsel baglilik, kamu hizmetinden duyulan tatmin,
icsel whistleblowing, manevi cesaret, etik liderlik, muhasebe, kazan¢ yoOnetimi, ahlaki
yogunluk, giiven, giivenlik iklimi, kurumsal sosyal sorumluluk ve uyum oldugu tespit
edilmistir. Kamu yarar1 ve hesap verebilirlik gibi kavramlarin ise konuyla ilgili yayinlarda yeni
ortaya ¢ikan veya artik calisilmayan kavramlar oldugu belirlenmistir. Whistleblowing
kavraminin iki entellektiiel ekoliin etkisinde sekillendigi ve konuyla ilgili yaymnlarda en g¢ok
Mesmer-Magnus ve Viswesvaran (2005) ve Near ve Miceli’nin (1985) atif aldigi bulunmustur.
Whistleblowing ile ilgili yayinlarin sosyal yapilari incelendiginde ise, birlikte ¢alisan yazarlarin
olugturdugu 12 isbirligi ve kurumlarin olusturdugu dokuz is birligi yapisi ortaya ¢ikmuistir.
ABD’yi merkeze alan iilkeler arasi en biiyiik igbirligi ag1 yapisi tespit edilmistir. Bu tilkeler
arasinda Avustralya ile Birlesik Krallik, ABD ile Birlesik Krallik, ABD ile Avusturalya ve
ABD ile Cin en fazla isbirligine sahip tilkelerdir.

Bu c¢alismada bibliyometrik analiz yonteminden yararlanilarak 1980 yilindan bu yana
literatiirde yer alan whistleblowing kavraminin diinii ve bugiinii ortaya koyulmustur.
Calismanin whistleblowing’e iliskin yapilan arastirmalarin odak noktalarini ve kilit konulari
belirleyerek ilerde bu kavram iizerine yapilacak arastirmalara yol gostermesi beklenmektedir.

Ayrica ulusal literatiirde whistleblowing tizerine yazilmis Sadece lisansiistii tezlerin ve
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muhasebe, denetim, egitim gibi bir alanda yapilan ulusal yaymlarin bibliyometrik analiz
yontemiyle incelendiginden dolayi, bu ¢alismanin ulusal literatiirdeki 6nemli bir boslugu
doldurdugu diisiiniilmektedir.

Calisma, yalnizca belirli bir tarihte erisilen uluslararasi literatiirii kapsadigi ve R yaziliminin
izin verdigi analiz tiirleriyle sinirli oldugu i¢in kisitlamalara sahiptir. Ayrica bu ¢aligmada
sadece WOS veri tabam veri elde etmek icin kullanilmistir. flerde yapilacak arastirmalarda
farkli veri tabanlari birlikte kullanilarak karsilastirmalar yapilabilir. Yine bu alandaki tiim
caligmalar birkag¢ alan kisitlamasi disinda herhangi bir kisitlama olmaksizin dahil edilmistir.

Gelecekteki arastirmalarda daha spesifik kisitlamalardan faydalanabilir.
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oz

Afet, dogal ya da insan kaynakli olaylarin can ve mal kaybina, ¢evreye zarar vermesine ve
toplumlarin normal yasam diizeninin bozulmasina neden olan durumlardir. Bu ¢alisma, ebelik
ogrencilerinin afete hazir olma diizeylerinin ve etkileyen faktorlerin incelenmesi amaciyla
yiirlitiilmiigtiir. Tanimlayic1 desende yiiriitiilen arastirmanin  6rneklemini  bir kamu
tiniversitesinin Ebelik boliimiinde 6grenim goren 207 6grenci olusturmustur. Veriler; “Tanitici
Bilgi Formu” ve “Afete Hazir Bulunusluk Olgegi” ile toplanmistir. Verilerin
degerlendirilmesinde tanimlayict istatistikler, Mann Whitney U ve Kruskal Wallis Testi
kullanilmistir. Arastirmaya katilan 6grencilerin %48,8’inin afetler ve afetlerden korunma
yontemleri ile ilgili egitim aldig1 ve %72 sinin ise bir afet tatbikatina katildig1 belirlenmistir.
Ogrencilerin Afete Hazir Bulunusluk Olgegi toplam puan ortalamalar1 28,85+5,40 olarak
bulunmustur. Boliimii isteyerek tercih etme ile afet ve afetlerden korunma yontemleri ile ilgili
egitim alma durumunun 6l¢ek puan ortalamalarinin anlamli olarak farklilastigi belirlenirken;
simif diizeyi, ge¢miste afete maruz kalma ve afet kaynakli can veya maddi kayip yasama
durumu degiskenlerinin ise 6lgek puan ortalamalarinin anlamli olarak farklilasmadig: tespit
edilmistir. Calisma bulgular1 dogrultusunda, ebelik 6grencilerinin afet hazir bulunusluklarinin
Olcek toplam puanina gore orta diizeyde oldugu belirlenmistir. Afet ve afetlerden korunma
yontemleri ile ilgili egitim alan ve ebelik boliimiinii isteyerek secen dgrencilerin afete hazir
bulunugluk diizeylerinin anlamli olarak daha yiiksek oldugu saptanmistir. Arastirma sonucuna
gore, simiile ortamlarda veya gercek tatbikatlar yapilmasi onerilmektedir.

Anahtar Kelimeler: Afet, Ebelik, Hazir Bulunusluk, Ogrenci
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ABSTRACT

Disasters are situations that cause loss of life and property, damage the environment and disrupt
the normal life order of societies due to natural or man-made events. This study was conducted
in order to investigate the disaster preparedness levels of midwifery students and the affecting
factors. The sample of the descriptive research consisted of 207 students studying in the
midwifery department of a public university. Data were collected using the “Introductory
Information Form™ and the “Disaster Readiness Scale”. Descriptive statistics, Mann Whitney
U and Kruskal Wallis Tests were used in the evaluation of the data. It was determined that
48.8% of the midwifery students who participated in the study received training on disasters
and disaster protection methods and 72% of them participated in a disaster drill. The total mean
score of the students on the Disaster Readiness Scale was found to be 28.85+5.40. It was
determined that choosing the department voluntarily and receiving training on disasters and
disaster protection methods significantly differed the scale score means; It was determined that
the variables of grade level, past exposure to disasters and disaster-related loss of life or
property did not significantly affect the scale score averages. According to the study findings,
it was determined that the disaster preparedness of midwifery students was at a moderate level
according to the total scale score. It was determined that the disaster preparedness levels of
students who received training on disasters and disaster protection methods and who voluntarily
chose the midwifery department were significantly higher. According to the results of the
research, it is recommended to conduct simulated or real drills.

Key Words: Disaster, Midwifery, Readiness, Student.
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GIRIS

Ulkemiz jeolojik, meteorolojik ve topografik yapisi agisindan deprem, heyelan, sel ve ¢13
gibi dogal afetler bakimindan risk altindadir. Bunun yani sira orman yanginlari, kimyasal,
biyolojik ve endiistriyel kaynakli gibi birgok insan kaynakli afetler iginde biiyiik risklere
sahiptir (AFAD, 2018). Risk yonetimi endeksine (INFORM) gore Tiirkiye; afetlerde tehlike ve
afete maruziyet durumuna gore 9. siray1, afetlerden zarar gorebilirlik durumuna gore 46. siray1
ve afet aninda durum ile bag etme kabiliyetlerinde eksikligine gore ise 140. siray1 almistir. Bu
bulgular dogrultusunda Tiirkiye, afete acisindan ¢ok yiiksek riskli, afetten zarar gorme
acisindan orta riskli ve afet ile bas etme kapasitesi agisindan ise diisiik riskli {ilke olarak
degerlendirilmektedir (AFAD, 2018). Ulkemizde Kocaeli (1999), Diizce'de (1999) ve
Kahramanmaras’ta (2023) meydana gelen deprem felaketleri son zamanlarin en yikici afetleri
arasinda yer aldi. 1999 yilinda Kocaeli depreminde 17.000, 6 Subat 2023 yilinda 11 ilin
etkilendigi Kahramanmaras merkezli depremde 50.000 kisinin hayatini1 kaybettigi bildirilmistir
(Ersoy ve Kogak, 2015: 1307-1336; AFAD, 2018; AFAD, 2023) Meydana gelen 6 Subat
Kahramanmaras depreminde iilke genelinde c¢ok sayida ilk yardim bilgisi olan, durum
karsisinda miidahale konusunda yeterli bilgiye, beceriye, yeterlilige ve hazirliga sahip ekip
tiyelerine ihtiyag duyulmus, ancak bu acik kapatilamamustir (Demirci, 2023: 92-101).

Afetlerin neden oldugu biiylik yikim ve zararlar1 azaltmak birey ve toplumlarin afetlere kars1
ne kadar hazir olduguyla dogrudan iliskilidir (Fothergill vd., 2005: 414). Buna karsin, afete
hazirligin ve alinan 6nlemlerin yetersiz kalmasi Tlirkiye’de afet kiiltiiriiniin gelisememesine ve
toplumun afetlerle miicadelesini giiclestirmesine neden olmustur. Afete hazirlikli olmak
meydana gelebilecek afette yasanacak riski ve felaketi azaltabilecegi, iyilesme diizeyini
artirabilecegi ongoriilmektedir (Ertugrul ve Unal, 2020: 31-45). Afetlere karst hazirlikl
bulunmak hayati énem tagimasina ragmen toplum ve bireylerin bu konuda yeterli cabay:

gostermedigi bilinmektedir (Neumayer vd., 2014: 8-19).
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Afete hazir bulunusluk, yasanan afetlerden zarar gérmeyi en az seviyeye indirebilmek
amacityla kisi ve toplumlar agisindan afetlere kars1 6nceden alinmasi gereken tedbirlerin timiinii
kapsamaktadir. Birlesmis Milletler Uluslararast Afet Riski Azaltma Stratejisi, hazirlikli olma
durumunu; devletler, miidahale ve iyilestirmeler, toplumlar ve bireyler tarafindan olas1 giincel
afetlerin etkilerini minimuma indirebilmek ve miidahale edebilmek icin gelistirilen bilgi, biling
ve kapasite olarak tanimlamaktadir (UNISDR, 2016). Kisilerin hazir bulunusluk durumlari, afet
sonrasinda gelisebilecek can ve mal kaybimnin azaltilmasinda olduk¢a Onem tasimaktadir
(Sentuna ve Caki, 2020: 1959-1983). Toplumda afete hazir ve bilingli bireyler olusturmak,
meydana gelebilecek olan afetlerle miicadelenin temel anahtaridir (Thornley vd., 2015: 23-35).
Afetlere hazirlik kapsaminda; duruma miidahale planlarinin hazirlanmasi, bilingli bireyler i¢in
gelistirilen egitim faaliyetleri, ¢esitli tatbikatlar, gerekli ekipman saglanmasi ve kullanilmasi,
toplumun bilincinin ve bilgi diizeyinin yiikseltilmesine yonelik aktiviteleri icermektedir
(Agahan ve Demirbilek, 2023: 735-744). Diinyanin énemli deprem kusaklarindan biri olan Alp-
Himalaya kusagi iizerinde yer alan Tiirkiye’de toplumun afete hazirlikli olmasi i¢in Ulusal Afet
Yo6netimi Eylem Plan1 (2018-2022) gelistirilmis olsa da, yakin ge¢miste lilkemizde yasanilan 6
Subat Kahramanmaras depreminde afet yonetimini bilen, afetlerde bilingli ve diizenli hareket
edebilen, miidahale agisindan profesyonel ve stratejik davranan bireylerin ¢ok az bir kesimi
olusturmasi, afet yonetimi konusunda savunmasiz bir iilke oldugumuzu gostermektedir
(Demirci, 2023: 92-101)

Saglik hizmeti veren profesyonellerin afete dogru ve etkin miidahale edilmesi ve kaynaklarin
dogru kullanilmasinda afete hazir bulunmak olduk¢a 6nemli bir noktadir (Abdelaliem vd.,
2022: 1-7). Diinya Saglk Orgiitii'ne gore afetten zarar gormiis kisilerin fiziksel, duygusal ve
psikolojik iyilikleri lizerinde ebe, hemsire ve hekimlerin hayati rolleri bulunmaktadir (WHO,
2024). Saglik profesyonelleri arasinda toplum sagligi agisindan 6nemli bir yere sahip olan

ebeler, afet bolgelerinde saglik hizmeti gorevinin dnemli bir boliimiini iistlenmektedirler.
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Meydana gelen afetler sonrasinda potansiyel risklerin azaltilmasinda, ortadan kaldirilmasinda
ve bireylerin yasanan duruma uyumunun saglanmasinda ebelerin 6nemli gdrevleri
bulunmaktadir (ICM, 2015). Ebeler, kadinlarin ve ¢cocuklarin degisen ¢evresel kosullara uyum
saglayabilmeleri ve kendilerini koruyabilmeleri icin afete yonelik gerekli egitimleri almali ve
bu konuda eylem planlar1 ve stratejiler gelistirmelidirler. Ayrica ebeler, afetlerin neden
olabilecegi hastaliklara, yaygin enfeksiyonlara karsi dikkatli olmali ve gergeklestirilecek saha
caligmalarinda bu gibi faktorlere hazirlikli olmasi gerekmektedir (Kir ve Yilar Erkek, 2023).

Afetler 6ngoriilmesi ve Onlenmesi zor olan bir durum olsa da yasanabilecek etkilerini
azaltmak i¢cin hazirlanmak ve 6nlem almak 6nemlidir (Gillani vd., 2020: 2027). Ebelerin ve ebe
adalarinin meslegini benimseme, sahip oldugu deneyimler ve aldiklar1 egitim afete hazir olma
durumlarin1 etkileyen etmenler arasinda yer alirken, afete miidahale konusundaki
farkindaliklarinin, becerilerinin, biling ve bilgi seviyelerinin artmasi i¢in afete hazir bulunusluk
diizeylerinin artirllmast gerekmektedir (Taskiran ve Baykal, 2017: 79-88). Saglk
profesyonellerinin afet durumunda kendilerini ve toplumu koruyabilmeleri i¢in afetlere
hazirlikli olmalari olduk¢a onemlidir (Aker ve Aydin Kartal, 2023: 117-120) Ebelik
ogrencilerinin klinik bilgi, beceri ve giivenlerini gelistirecek ve destekleyecek egitimsel
faaliyetler ile afetlere hazirlanmasi1 gerekmektedir. Bu hazirlik cergevesinde, kapsamli afet
yOnetimi egitim programlari, afet tatbikatlari ve afet yonetiminin miifredatlara eklenmesi ile
saglanabilecegi diisiiniilmektedir (Abdelaliem vd., 2022: 1-7).

Yapilan aragtirmalar incelendiginde; Ertugrul ve Unal’in (2020) yiiriittiikleri bir arastirmada
da 6grencilerin afete hazir olma diizeylerinin ortalamanin tizerinde oldugu saptanmistir. Sahin
ve arkadaglarinin (2018) yaptiklart bir ¢alismada da Ogrencilerin afete karsi hazir olma
diizeylerinin diigiik oldugu belirlenmistir. Kortak’in (2023) 6grencilerle yaptiklari bir ¢aligmada

da afetlere yonelik biligsel ve davramigsal tutumlar1 diisiik duyugsal tutumlart ise yiliksek
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bulunmustur. Ogrencilerin afete kars1 biling diizeyi ve hazir bulunma durumu degiskenlik
gosterebilmektedir.

Saglik profesyonelleri arasinda 6nemli yere sahip olan ebelerin afete hazir olma durumlari,
afet yonetimindeki rol ve sorumluluklarina dair egitimlerin ve farkindaliklarin gelistirilmesi
gerekmektedir. Bu nedenle bu arastirma; ebelik Ogrencilerinin afete hazir bulunusluk

diizeylerini belirlemek ve bu duruma etkileyen faktorleri belirlemek icin gergeklestirilmistir.

GEREC VE YONTEM

Arastirmanin Evreni ve Orneklemi

Tanimlayic1 desende yiiriitiilen arastirmanin evrenini 2023-2024 egitim 6gretim yilinda bir
kamu {niversitesinde Ebelik Boliimii birinci, ikinci, liglincli ve dordiincii sinifinda 6grenim
gbren 340 oOgrenci olusturmustur. Minimum Orneklem biiyiikliigii Raosoft 6rnekleme
biiyiikliigii hesaplayicisi ile, %95 giiven araligi ve %S5 hata payr ile 186 Ogrenci olarak
belirlenmistir. Calismada 6rneklem se¢imine gidilmemis olup 340 6grenciden, goniillii olarak
aragtirmaya katilan 207 6grenci 6rneklemi olusturmustur. Aragtirmaya katilim orani %60,88
olarak belirlenmistir.

Arastirmaya etik kurul ve kurum izni alindiktan sonra baslanmustir. Ilgili kamu
iiniversitesinin ebelik boliimiinde aktif 6grenim gdren, iletisime ve is birligine acik dgrenciler
aragtirmanin dahil edilme kriterlerini olusturmustur. Bu kriterlere gore arastirmaya dahil

edilirken katilimcilarin beyanlar1 esas alinmigtir.

Arastirmanin Simirhiliklar: ve Giiglii Yonleri
Bu calismanin sonuglart Tiirkiye’deki ebelik Ogrencilerinin afete hazir bulunusluk
diizeylerini ve etkileyen faktorleri belirlemek agisindan 6nemli bir veri kaynagi olacaktir.

Ayrica, ebelik Ogrencilerinin afete karsi farkindaliklarini ve hazir bulunusluk diizeylerini
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etkileyen faktorleri tespit ederek egitim planlama ve egitim icerigini olusturma agisindan
literatiire katki1 saglayacaktir. Buna karsin, aragtirma verileri bir kamu {iniversitesinin ebelik

ogrencileri ile sinirlidir.

Veri Toplama Araclan
Aragtirmanin verileri, arastirmacilar tarafindan olusturulan “Tanitict Bilgi Formu” ve “Afete
Hazir Bulunusluk Olgegi” kullanilarak toplanmistir.

Tanmitici Bilgi Formu: Arastirmacilar tarafindan literatiir aragtirmasi yapilarak ve uzman

goriisii alinarak diizenlenmistir (Davis ve ark., 2019; Tkachuck ve ark., 2018). Formda
ogrencilerin sosyodemografik 6zellikleri (yas, mezun olunan lise tiirii, mezun olunan lise tiiri,
gelir durumu vb.) ve afete kars1 kendilerini yeterli gorme durumunu degerlendiren sorular yer
almaktadir.

Afete Hazir Bulunusluk Olcegi (AHBO): Sentuna ve Caki tarafindan 2020 yilinda bireylerin

afetlere hazir bulunusluk durumlarini degerlendirmek i¢in gelistirilen dlgek 13 madde ve 4 alt
boyuttan (afet fiziksel koruma, afet planlama, afet yardim ve afet uyar1 sistemleri) olusmaktadir.
Dortlii likert tipi ile puanlanan Olgekten alinabilecek toplam puan 13 ila 52 arasinda
farklilagmaktadir. Olgekten alinan toplam puanmn artmasi bireylerin afet hazir bulunusluk
diizeylerinin arttigin1 gostermektedir. Olgegin Cronbach Alpa degeri 0,82dir (Sentuna & Cak,

2020). Bu ¢aligmanin érneklemi i¢in Cronbach alfa degeri 0,90 olarak bulunmustur.

Verilerin Degerlendirilmesi

Aragtirma verileri, SPSS 16.0 (Statistical Package for Social Science) paket programinda
degerlendirilmistir. Arastirmaya katilan kadinlarin tanimlayici 6zelliklerinin belirlenmesinde
frekans ve yiizde analizlerinden, Olgeklerin incelenmesinde ortalama ve standart sapma

istatistiklerinden faydalanilmigtir. Veri dagilimm normalligi Kolmogorov-Smirnov testi ile
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kontrol edildi. iki siirekli degiskenin karsilastirilmasinda Spearman korelasyon testi ve
kategorik degiskenlerin siirekli degiskenlerle karsilagtirllmasinda Mann-Whitney U-testi ve

Kruskal-Wallis testleri kullanildi. P<0,05 istatistiksel olarak anlamli kabul edildi.

Arastirmanin Etik ilkeleri

Arastirmanin  yiiriitiilebilmesi icin Saghk Bilimleri Universitesi Hamidiye Bilimsel
Arastirmalar Etik Kurul’undan etik kurul onayr alinmigtir (Tarih: 30.04.2024, Sayi: 27450),
Arastirmanin tiim agamalarinda “gizlilik ilkesine” uyulmustur ve Helsinki Bildirgesinde yer
alan kurallara uygun olarak hareket edilmistir. Katilimcilara arastirma hakkinda bilgi

verildikten sonra online olarak bilgilendirilmis goniillii onamlar1 alinmastir.

BULGULAR

Calismaya katilan Ogrencilerin; yas ortalamasi 21,54+4,62 olarak tespit edildi.
Katilimeilarin; %28,5’inin 1. smif, %18,4’iniin 2. Sinif, %33,8’inin 3. sinif, %19,3 linlin ise 4.
sinif dgrencisi oldugu belirlendi. Ogrencilerin; %93,7 sinin bekar, %62,8’inin gelirinin giderine
esit ve %71 inin hayatinin biiytik kismin1 Marmara Bolgesinde gecirdigi tespit edildi.

Ogrencilerin; %68,1’inin 6grenim déneminde ailesi ile birlikte kaldig1, %11.6’sinmn Saglik
Meslek Lisesi mezunu oldugu ve %83,6’sinin ise ebelik boliimiinii isteyerek tercih ettigi
belirlendi. Tablo 1’de 6grencilerin tanitici 6zelliklerine iliskin bulgular yer almaktadir.

Tablo 1. (")grencilerin Tamtic1 Ozelliklerine Ait Bulgular (n=207)

X+SS Min. Max.

Yas 21,54+4,62 18 34

n %
1. Smf 59 28,5
Sumf 2. Smf 38 18,4
3. Smf 70 33,8
4. Smif 40 19,3

. Evli 13 6,3
Medeni durumu Bekar 104 937
Gelir giderden az 52 25,1
Gelir durumu Gelir gidere esit 130 62,8
Gelir giderden fazla 25 12,1
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Marmara bolgesi 147 71
. reee o Dogu ve Giineydogu Anadolu bolgesi 18 8,7
I;glyltlmn genelini gegirdigi cografi Karadeniz bolgesi 15 72
g I¢c Anadolu bolgesi 14 6,8
Akdeniz ve Ege bolgesi 13 6,3
P . . Aile ile birlikte 141 68,1
Ogrenim doneminde kalinan yer Yurtta 66 319
P Saglik Meslek Lisesi 24 11,6
Mezun olunan lise tiirii *Diger 183 88.4
Boliimii isteyerek tercih etme Evet 173 83,6
durumu Hayir 34 16,4

* Imam Hatip, Anadolu ve Fen Lisesi

Calismamiz kapsaminda Ogrencilerin afete hazirlikli olma durumlart sorgulanmis
ogrencilerin kendilerini 1 ila 10 arasinda puanlandirmasi istenmistir. Ogrencilerin afete
hazirlikli hissetme durumlar1 4,39+1,72 olarak belirlendi (Tablo 2).

Tablo 2. Ogrencilerin afet ile ilgili bulgulari (n=207)

X+SS Min. Max.
Afete hazirhikh olma Diizeyi 4394172 1 10
n %
. Evet 107 51,7
Gecmiste afete maruz kalma durumu Hayir 100 483
. Evet 21 10,1
Afet kaynakl can veya maddi kayip yasama durumu Hayrr 186 89.9
Afet ve afetlerden korunma yontemleri ile ilgili Evet 101 48,8
egitim alma durumu Hayir 106 51,2
P . Evet 12 58
Afetlerde goniillii olarak gorev alma durumu Hayir 195 942
Evet 28 13,5
Okul afet planini okuma durumu Hayir 179 86,5
Ulusal kurulus ya da Sivil Toplum Kurulusu’na iiye Evet 20 9,7
olma durumu Hayir 187 90,3
. Evet 149 72
Afet tatbikatina katilma durumu Hayir 58 8

Ogrencilerin; %51,7’sinin gegmiste afete maruz kaldigi ve %10,1°nin afet kaynakli can ve
maddi kayip yasadigi saptandi. Katilimcilarin; %48,8’inin afet ve afetlerden korunma
yontemleri ile ilgili egitim aldig1, %5,8’inin afetlerde goniillii olarak goérev aldigi, %13,5’inin
okul afet planim okudugu belirlendi. Ogrencilerin; %9,7’sinin ulusal kurulus ya da Sivil
Toplum Kurulusu’na iiye oldugu, %72’sinin ise afet tatbikatina katildigi tespit edildi (Tablo 2).

Tablo 3. Simf degiskenine gore 6grencilerin Afete Hazir Bulunusluk Olcegi toplam ve
alt boyut puan ortalamalari

X+SS Range Min-Max
Afet Fiziksel Koruma 10,60+2,13 5-20 5-15
Afet Planlama 6,70+1,69 3-12 3-9
Afet Yardim 7,28+1,54 3-12 3-9
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4,26+1,03 2-8 2-6
28,85+5,40 13-52 13-39

Afet Uyan Sistemleri
AHBO Toplam

Katilimeilarin, Afete Hazir Bulunusluk Olgegi toplam puanlar1 28,85+5,40 (range: 13-52,

min:13, max:39) olarak belirlendi.

Tablo 4. Ogrencilerin baz: 6zelliklerine gore Afete Hazir Bulunusluk Olgegi toplam
ve alt puan ortalamalarinin karsilastirilmasi

Afet Fiziksel Afet Afet Afet Uyari AHBO
Koruma Planlama Yardim Sistemleri Olcek
Alt Boyutu Alt Boyutu  Alt Boyutu  Alt boyutu Toplam
Simf 1. Simif 10,62+2,08 6,84+1,78 7,44+1,53 4,47+1,00 29,38+45,33
2. Simf 10,60+1,93 6,65+1,41 7,55+1,36 4,13+1,09 28,94+4,80
3. Simf 10,29+2,14 6,51+1,72 6,97+1,57 4,08+0,92 27,85+5,31
4. Simf 11,15+2,33 6,85+1,77 7,35+1,61 4,37+1,14 29,72+6,10
KW: 1,527 p: KW: 1,579 KW:4,838p: KW:6,171 KW:2,580
0,676 p:0,664 0,184 p: 0,104 p:0,461
Hayatimn —IMarmara o559 6604174 7,16+4154  4,18+4100  28,50+5,46
bityiik bolgesi
Kismini 2Dogu ve
geeirdigi - Giineydogu 49 30,517 7154162  7,53+1,19  4,38+0,86  30,38+5,04
bolge Anadolu
bolgesi
Haradeniz ) 74107 7144116 778+41,18 5004078  31,0043,16
bolgesi
Yo Anadolu 1650538 7134150 8134091  453+1,18  30,40+4,50
bolgesi
5Akdep|z V? 10,22+2,57 6,44+1,78 7,00+2,11 4,00+1,18 27,66+6,77
Ege bolgesi
KW: 1,388 p: KW: 3,114 KW: 7,052 KW: 10,919 KW: 5,068
0,846 p: 0,539 p: 0,133 p: 0,027 p: 0,280
PostHoc:
3>1, 3>2,
3>4, 3>5
Boliimii Evet 10,80+2,00 6,76+1,66 7,34+1,52 4,35+1,01 29,28+5,22
isteyerek Hayir 9,58+2,52 6,35+1,82 6,97+1,62 3,76+0,986 26,67+5,89
tercih etme U: -2,245 U:-1,056 p:  U:-1,232p: U: -2,996 U: -2,208
durumu p: 0,025 0,291 0,218 p: 0,003 p: 0,027
Gecgmiste Evet 10,74+1,99 6,87+1,65 7,39+1,35 4,30+0,95 29,32+4,88
afete maruz Hayir 10,46+2,28 6,51+1,73 7,17+1,71 4,21+1,11 28,35+5,90
kalma
durumu U:-1,196 U:-1,467p: U:-0,511p: U: -0,869 U: -,391
(kendisi/ p: 0,232 0,142 0,609 p: 0,385 p: 0,164
yakim)
Afet Evet 10,80+2,74 6,42+1,93 6,76+2,02 4,23+1,22 28,23+7,20
kaynakh can Hayir 10,58+2,06 6,73+1,67 7,34+1,47 4,26+1,01 28,92+5,18
veya maddi
kayip U: -1,286 U:-0,451p: U:-1,086 p: U:-0,247 U: 0-127
yasama p: 0,198 0,652 0,278 p: 0,805 p: 0,899
durumu
Afet ve Evet 10,89+2,17 6,81+1,73 7,48+1,54 4,38+1,00 29,5745,40
afetlerden Hayir 10,33+2,07 6,59+1,66 7,09+1,52 4,14+1,04 28,16+5,34
ylf)?lrt:mzl U:-2,170  U:-1,173p: U:-2,063  U:-1,829  U:-2,170
ile ilgili p: 0,031 0,241 p: 0,039 p: 0,067 p: 0,030
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egitim alma

durumu

Okul afet Evet 11,39+2,62 7,03+1,75 7,35+1,76 4,71+1,15 30,50+6,67
planim Hayir 10,48+2,03 6,64+1,68 7,27+1,50 4,18+0,99 28,59+5,15
okuma U:-2,128 U:-1,079p: U:-0532p: U: -2,601 uU: -1,827
durumu p: 0,033 0,281 0,594 p: 0,009 p: 0,068

U:Mann Whitney U Test, KW: Kruskal Wallis Test

Ebe adaylarinin simif diizeyi, gecmiste afete maruz kalma ve afet kaynakli can veya maddi
kayip yasama durumu degiskenlerinin Afete Hazir Bulunusluk Olgegi toplam ve alt puan
ortalamalarin1 anlamli etkilemedigi belirlendi (p>0,05) (Tablo 4).

Hayatinin biliyiik kismint gecirdigi cografi bolge degiskeninin afet uyari sistemleri alt
boyutunu; bolimii isteyerek tercih etme durumu degiskeninin ise afet fiziksel koruma, afet
uyar1 sistemleri alt boyutlar1 ve AHBO toplam puanmni anlamli olarak etkiledigi saptandi
(p<0,05) (Tablo 4).

Afet ve afetlerden korunma yontemleri ile ilgili egitim alma durumu degiskeninin afet
fiziksel koruma, afet yardim ve Olgek toplam puanini; okul afet planini okuma durumu
degiskeninin ise fiziksel koruma ve afet uyari sistemi alt boyutlarini anlamli olarak etkiledigi

tespit edildi (p<0,05) (Tablo 4).

TARTISMA

Ebelik 6grencilerinin afete hazir bulunusluk diizeyleri ve bu durumu etkileyen faktorlerin
incelendigi bu arastirmada ebelik Ogrencilerinin Afete Hazir Bulunusluk Olgegi toplam
puanlarinin 28.85+5.40 (min:13, max: 52) oldugu belirlenmistir. Arastirma sonucuna gore
ebelik 6grencilerinin afete hazir bulunusluk diizeylerinin orta diizeyde oldugu sdylenebilir.
Benzer sekilde, Baykal ve arkadaslarimin (2023) ebelik ve hemsirelik 6grencileri iizerinde
yiriittiikleri ¢alismada ogrencilerin afete hazir bulunusluk durumu orta diizey olarak
saptanmustir. Toziin ve arkadaslarinin (2022) yiiriittiikleri benzer bir arastirmada 6grencilerin
afete hazirlik diizeyleri puan ortalamalarinin 51.0 (min: 23.0, max: 63.0) oldugu ve 6grencilerin

afete hazirlik durumlarinin iy1 oldugu saptanmistir. Pertiwi ve Zakiyah’in (2021) Endonezya’da
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tiniversite Ogrencileri ile yaptiklart bir g¢alismada Ogrencilerin afete hazir bulunusluk
diizeylerinin ortalamanin altinda oldugu tespit edilmistir. Malezya’da genel popiilasyonla
yapilan bir calismada ise bireylerin afete hazir bulunusluk diizeylerinin diisiik oldugu
saptanmistir (Mohammad-pajooh & Ab Aziz, 2014: 3683-3709). Arastirma sonuglari
poplilasyona ve arastirmanin yapildig: iilkenin jeopolitik ve topografik 6zelliklerine gore
farklilik gosterebilmektedir. Ozellikle deprem kusaginda yer alan iilkelerin bu konuda daha ¢ok
hazirlikli olmas1 beklenirken, ¢aligma bulgularimiza gore ebe adaylarinin afete hazir bulunusluk
diizeylerinin orta diizey oldugu belirlenmistir. AHBO alt boyutlar1 incelendiginde afet fiziksel
koruma, afet planlama, afet yardim ve afet uyari sistemleri alt boyut puan ortalamalarinin orta
diizeyde oldugu saptanmustir. Tercan’in (2022) genel popiilasyonda yiiriittiikleri bir arastirmada
da AHBO alt boyut puanlari ortalama ya da ortalamanin altinda oldugu belirlenmistir. Benzer
sekilde, Agahan ve Demirbilek’in (2023) 6gretmenlerle yiiriittiikleri bir arastirmada da afet
fiziksel koruma, afet planlama, afet yardim ve afet uyar1 sistemleri alt boyutlarinin ortalama
veya ortalamanin altinda oldugu tespit edilmistir. Arastirma sonuglar1 ¢alisma ile benzerlik
gostermektedir. Tirkiye’nin afet bolgesinde yer alan bir iilke olmasina ragmen c¢alisma
bulgularina gore cogunlukla bireylerin afetlere kars1 hazir bulunusluk durumlarinin iyi diizeyde
olmadig1 sdylenebilir.

Ebe adaylarinin AHBO toplam ve alt boyut puanlarini etkileyen degiskenler incelendiginde
afetlerle ilgili egitim alan 6grencilerin AHBO toplam puanu, afet fiziksel koruma ve afet yardim
alt boyut puanlarinin daha yiiksek oldugu; béliimii isteyerek tercih eden ebe adaylarinin AHBO
toplam puan, afet fiziksel koruma ve afet uyar1 sistemleri alt boyutlarinin anlaml olarak ytiksek
oldugu belirlenmistir. Solakoglu ve arkadaslarinin (2024) yiiriittiikleri bir arastirmada afet ile
ilgili egitim alan Ogrencilerin afete hazir bulunusluk diizeylerinin daha yiiksek oldugu
belirlenmistir. Agahan ve Demirbilek’in (2023) d6gretmenler iizerinde yapmis olduklar1 benzer

bir calismada da afet egitimi alma durumlarinin afete hazir bulunusluk diizeylerini, afet fiziksel
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koruma ve afet yardim alt boyutlarin1 anlamli olarak etkiledigi tespit edilmistir. Ik yardim
egitimi alan bireyler {izerinde yliriitiilen arastirmada da afet ile ilgili egitim alan kisilerin afete
daha hazirlikli olduklari saptanmistir (Demirci, 2023: 92-101). Arastirma sonucu ¢aligmalarla
benzerlik gostermektedir. Afet egitimi igerisinde yer alan uygulamali egitim, planlama ve
organizasyon, psikolojik hazirlik ve uyum saglama gibi igerik ve becerilerin, bireylerin hazir
bulunusluk diizeylerini artirmasi olagan karsilanmaktadir. Ayrica saglik ile ilgili bir meslegi
isteyerek tercih eden 6grencilerin afetlere hazir bulunusluk konusunda bilgi ve farkindaliginin
yiiksek olmasi bekledik bir sonug olarak karsimiza ¢ikmaktadir. Son olarak okul afet planini
okuma durumunun da afet fiziksel koruma ve afet uyar1 sistemleri alt boyut puanlarini arttirdigi
belirlenmistir. Ogrencilerin afet planim1 okumalari sayesinde fiziksel olarak kendilerini nasil
daha 1iyi koruyacaklarini ogrendikleri ve wuyar1 isaretlerini de fark edebildikleri
diistiniilmektedir.

Bunun yaninda Karadeniz bélgesinde yasayan bireylerin diger bolgelerde yasayan bireylere
gore afet uyari sistemleri hakkinda daha duyarli olduklar belirlenmistir. Ulkemizde son yillarda
onemli dogal afetlerden biri olarak kabul edilen heyelan ve sel, olusma siklig1 ve verdigi
zararlar agisindan en fazla etkilenen bolge Dogu Karadeniz bolgesidir (Yurt, 2012: 2-3).
Hayatinin biiyiik boliimiinii Karadeniz bolgesinde geciren ebe adaylarinin afet uyari sistemleri
alt boyut puan ortalamalarinin digerlerine gore anlamli olarak yiiksek olmasi bdlgesel hazir
bulunuslugu destekler niteliktedir.

Arastirmaya katki saglayan 6grenciler ¢ogunlukla (%51.7) afete maruz kalmasina ragmen
afetlerle ilgili egitimlere katilma durumlarinin ortalamanin altinda oldugu (%48.8), goniilliiliik
faaliyetlerine katilma ve sivil toplum kuruluslarina liye olma oranlarinin diisiik olmas1 Afet
Hazir Bulunusluk Olgek puan ortalamalarmin yiiksek diizeyde olmamasini agiklar niteliktedir.
Bu durumun, bilgi, farkindalik, yonetim ve planlama eksiklikleri (Paton ve ark., 2010: 766),

kiiltiirel ve sosyal faktorlerden kaynaklandig: diistinilmektedir. Ayrica, kadercilik inanist da
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bireylerin afetlere karsi hazir bulunusluk seviyesini olumsuz etkilemektedir. Bu yaklagim,
davranis ve olayin nedenini insan disindaki alanlara atfetmesi nedeniyle itaat ve boyun egmeye
yonelik tutumlart gelistirmekte ve sonugta sorumlulugu ortadan kaldiran, her seyi kaderle
aciklamakla miitevekkil ve sabirlt bir anlayis1 beslemekte, bu anlayisin etkisiyle basa gelen
cekilmekte, sorgulayici bir anlayis gelismemektedir. Bu noktada sosyal bir uyaran olarak
kadercilik risk algisimi etkiledigi gibi, olayin nedenini dis sartlarda, kaderde arama kritik,
kontrollii bir davranis yerine, kimi zaman hayat karsisinda pasif tutumlari, toplumsal hayati
olumsuz yonde etkileyen riskli davraniglarin ve riske agik faaliyetlerin yayginligini, yiiksek risk

iceren konularda dahi “bir sey olmaz tavirlarini” ve ihmali pekistirmektedir.

SONUC VE ONERILER

Calisma bulgulari, ebelik bdliimii 6grencilerinin bir afet risk bdlgesi olan Istanbul’da
yasamalar1 ve saglik alaninda egitim goérmelerine ragmen afete hazir bulunusluk diizeylerinin
yeterli olmadig1 goriilmektedir. Yasadigi bolge disinda sosyo-demografik 6zelliklerin, daha
once afete maruz kalma ve afette bir yakinim1 kaybetme durumlarinin hazir bulunuslugu
etkilemedigi saptanmakla birlikte afet konusunda egitim almanin ve ebelik bdliimiinii isteyerek
tercih etmenin ebelik 6grencilerinin hazir bulunuslugunu pozitif olarak etkiledigi belirlenmistir.
Bu dogrultuda gelecegin saglik profesyoneli olacak ebe adaylarinin afetlere hazir bulunusluk
diizeyinin gelistirilmesi i¢in egitim programlarinin planlanmasi ayrica icerigi zenginlestirilmis
gerektigi durumlarda tatbikat ve benzeri uygulamalarla pekistirilen afet egitimlerinin her yas

grubu icin yayginlastirilmasi onerilmektedir.
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(074

Su¢ oranlari, modern toplumlarin en 6nemli sosyal problemlerinden biri olarak karsimiza
cikarken, bu oranlar1 etkileyen bircok karmasik faktdr bulunmaktadir. Ekonomik biiylime, gog
ve bagimlilik gibi unsurlar, su¢ oranlar1 {izerinde derin etkiler yaratabilir. Ekonomik biiylime,
genellikle refah seviyesinin artmasina ve issizlik oranlarinin azalmasina katkida bulunarak sug
oranlarini diigiirebilir; ancak, ekonomik esitsizlikler ve kaynaklarin adil olmayan dagilim1 sug
faaliyetlerini tetikleyebilir. Go¢ ise hem olumlu hem de olumsuz etkiler yaratabilir;
gécmenlerin entegrasyon siireci, sosyal uyum ve firsat esitligi saglandiginda toplumsal yapiya
olumlu katkilar sunarken, uyum sorunlar1 ve toplumsal dislanma, su¢ oranlarinin artmasina
neden olabilir. Bagimlilik, 6zellikle uyusturucu ve alkol bagimliligi, bireylerin su¢ isleme
egilimlerini artirarak hem bireysel hem de toplumsal diizeyde su¢ oranlarina etki edebilir. Bu
faktorlerin bir arada degerlendirilmesi, su¢ oranlarinin anlagilmasi ve etkin ¢oziimler iiretilmesi
icin kritik bir 6neme sahiptir. Gelismis iilkelerde su¢ oranlari, toplumun sosyal, ekonomik ve
politik dinamiklerinin bir yansimasi olarak karmasik bir yapiya sahiptir. Bu ¢aligmada gelismis
iilkelerde su¢ oranlarini etkileyen ekonomik biiyiime, go¢ ve bagimlilik faktorler panel
nedensellik testi ile ele alinmistir. Caligmada panel genelinde sug oranlari ile ekonomik biiyiime
arasinda nedensellik iliskisi olmadig1 baz {ilkelerde ise bu iliskinin varligi gézlemlenmistir.
Sug oranlar ile gd¢ ve sug oranlart ile bagimlilik arasinda ise panel genelinde ¢ift yonlii bir
nedensellik iligkinin varlig1 gozlemlenmistir.

Anahtar Kelimeler: Bagimlilik, Ekonomik Biiyiime, Gog, Panel Veri Analizi, Su¢ Oranlari
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ABSTRACT

While crime rates are one of the most important social problems of modern societies, there are
many complex factors affecting these rates. Factors such as economic growth, migration and
drug dependency can have profound effects on crime rates. Economic growth can generally
reduce crime rates by contributing to increased welfare and lower unemployment rates;
however, economic inequalities and unfair distribution of resources can trigger criminal
activities. Migration, on the other hand, can have both positive and negative effects; while the
integration process of migrants contributes positively to the social structure when social
cohesion and equal opportunities are ensured, integration problems and social exclusion can
lead to increased crime rates. Drug and alcohol addiction, especially drug and alcohol addiction,
may increase the tendency of individuals to commit crimes and affect crime rates at both
individual and social levels. Evaluating these factors together is critical for understanding crime
rates and finding effective solutions. In developed countries, crime rates have a complex
structure as a reflection of the social, economic and political dynamics of society. In this study,
economic growth, migration and drug addiction factors affecting crime rates in developed
countries are analysed with panel causality test. In the study, it is observed that there is no
causality relationship between crime rates and economic growth across the panel in some
countries. The existence of a bidirectional causality relationship between crime rates and
migration and crime rates and drug addiction is observed throughout the panel.

Keywords: Drug Dependency, Economic Growth, Migration, Panel Data Analysis, Crime

Rates
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GIRIS

Sug, insanin var olusu ile ortaya ¢ikan ve muhtemelen insanlik var oldukca da varligini
devam ettirecek ¢ok boyutlu sosyal bir olgudur. Sug, toplumca benimsenen kurallara, toplum
diizenine aykir1 olan fiilleri ifade etmektedir. Bu fiiller toplumsal deger yargilarina, yasalara
aykir1 oldugu gibi bu fiili isleyen kisilere ¢esitli hukuksal yaptirnmlar uygulanir (Adler vd.,
2018).

Sucun ortaya ¢ikmasinda etkili olan pek cok etken bulunmaktadir. Icinde bulunulan
toplumun ekonomik gelismislik diizeyi, normlar, kiiltiirel 6zellikleri, kisilerin ruhsal durumu
bu faktorlerden bazilaridir. Bir iilkedeki su¢ orani da o iilkenin gelismislik diizeyinin 6nemli
gostergelerinden birisidir.

Bu ¢alisma su¢ oranlarini etkileyen faktorleri inceleyerek sug¢ oranlart ile iligkili oldugu
diisiiniilen ekonomik biiyliime, go¢ ve bagimli sayisinin su¢ oranlari iizerindeki nedensel
etkilerini belirlemeyi amacglamaktadir. Panel nedensellik analizi kullanilarak yapilan bu
aragtirmanin sucun toplumsal ve ekonomik boyutlarinin daha iyi anlasilmasina katki

saglayacagi diistiniilmektedir.

LITERATUR ARASTIRMASI
Su¢ Orani ve Ekonomik Biiyiime
Ekonomik biiylime, bir iilkedeki mal ve hizmetlerin, {iretim oraninin zaman ig¢indeki
artisidir. Diger bir ifade ile gercek Gayri Safi Yurt I¢i Hasilada (GSYIH) meydana gelen artistir.
Ekonomik biiyiime bir {ilkedeki vatandaslarin refah diizeylerinin 6nemli bir gostergesidir.
Sugun ekonomik biiylime ve gelismislikleri acisindan engelleyici bir faktdr oldugu 20.
Yiizyilin ikinci yarisindan itibaren ¢esitli aragtirmalarla ortaya konmus ve sucun ekonomi

tizerindeki etkisini agiklamaya ¢alisan ¢esitli modeller gelistirilmistir (Cicek vd., 2023).
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Su¢ oranlari ekonomik biiyiime Oniinde bir engel teskil ederken, ekonomide yasanan
problemler de su¢ oranlarmi etkilemektedir. Ozellikle mala kars: islenen suglar olarak ifade
edilen hirsizlik, yagma gibi suglar daha ¢ok ekonomik sikintilarla iligkilendirilmektedir.
Bireylerin ekonomik nedenlerle ihtiyaglarini karsilamakta zorlanmasi, ekonomik adaletsizlik
oldugunu diistinmesi gibi faktorler 6zellikle yoksul bolgelerde yasayan insanlarin daha fazla
suca egilim gostermelerine ve dolayisi ile sug oranlarinin artisina neden olmaktadir. Bu yonii
ile su¢ ayn1 zamanda ekonomik bir problem olarak da degerlendirilebilir (Aktas ve Nalgaci,
2022; Kaya ve Tabak, 2023).

Su¢ Oram ve Gog

Diinyada her yil binlerce insan dogal afetler, risk teskil eden sosyal ve siyasal catisma
alanlarindan uzaklagsma, daha iyi yasam kosullar1 gibi nedenlerle yasadiklar1 yerlerden
ayrilmaktadirlar. Genel olarak uluslararasi veya devletlerin kendi smirlar1 igerisinde
gerceklesen bu yer degistirme durumlar1 gé¢ kavramu ile ifade edilmektedir (Ozkan, 2019). Gég
hareketlerinin kisilerin istekleri disinda gerceklesmesi ise zorunlu go¢ olarak ifade
edilmektedir. Birlesmis Milletler Yiiksek Komiserligi (UNHCR) tarafindan 2024 yili haziran
aymda yayinlanan “kiiresel egilimler” raporuna gore; 2023 yili sonu itibariyle insan haklar
ihlalleri, catisma, i¢ kargasa, siddet gibi nedenlerle diinya genelinde yaklagik 117,3 milyon kisi
zorunlu bir bi¢imde gd¢ etmek durumunda kalmistir. Bu saymin 2024 yilinin ilk aylarinda 120
milyonu gectigi tahmin edilmektedir. Zorla yerinden edilen bu kisiler Diinya niifusunun yiizde
1,5’ine denk gelmekte ve son 12 yilda zorla yerinden edilen insan sayis1 bir 6nceki yila gore
stirekli bir bigimde artis gostermektedir (UNHCR, 2024).

Gog¢ eden insan sayisindaki bu yiikselis beraberinde ¢esitli sorunlar1 da getirmektedir. Gog
eden kisilerin issizlik oranlarinin artisina neden olduklari, toplumsal degerleri hige saydiklari,
saglik ve egitim gibi yapilar1 bozduklar1 gibi 6n yargilar ile birlikte bu kisilerin daha fazla sug

isledikleri diistinlilmektedir. Ancak goc ile su¢ arasindaki iliskiyi ele alan calisma sonuglar
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caligmanin yapildig1 yere ve zamana gore farkliliklar gostermektedir. Baz1 ¢alisma sonuglari
goc ile su¢ arasinda dogrudan bir iligki ortaya koyarken, iki degisken arasinda bir iliski
olmadigini, hatta negatif bir iliski oldugunu ortaya koyan c¢aligmalar da bulunmaktadir.
Dolayisti ile sucun tek nedeni olarak gocilin gdsterilmesinin veya go¢ ve sug arasindaki iliskiyi
genellemenin dogru olmayacagi sdylenebilir (Tekin, 2021; Kizmaz, 2018).
Su¢ Orani ve Bagimhihk

Psikoaktif madde kullanimi, kullanan kisilerin duygularinda, biligsel faaliyetlerinde ve
davranislarinda gesitli diizeylerde farklilagsmalara neden olabilmektedir. Kisiler maddenin etkisi
altinda iken muhakeme yetileri zayiflayabilmekte, ani duygusal degisimler, enerjide artis,
duygular1 daha yogun bir bicimde yasama ile birlikte pek c¢ogu suc¢ sayilan davraniglar
sergileyebilmektedirler. Madde temini i¢in hirsizlik, santaj, tehdit, silahli veya silahsiz saldir1
gibi fiiller bunlardan bazilaridir. Yine trafik kazalarina karigma, cinsel istismar, kendini
yaralama davraniglart da bagimlh kisilerde siklikla goriilebilmektedir (Altuner vd., 2009;
Karakartal, 2020). Young vd. (2021) yaptiklar1 ¢alismada 2006 ile 2016 yillar1 arasinda
Kanada’da gerceklesen suglart incelemislerdir. Arastirmaya gore siddet iceren tiim suclarin
%?26’s1 ve siddet igermeyen suglarin %25 i madde kullanimu ile iligkili bulunmustur. Yalnizca
alkol Kanada’daki tiim siddet iceren suglarin %20’si ve siddet igermeyen suglarin %7’si ile
iligkili bulunmus, kisilerin hapis cezas1 almasi ile sonuglanan suglarin %42’sinden fazlasinin
bu maddelerin alinmamasi durumunda gergeklesmeyebilecegi ifade edilmistir. Popovici vd.
(2012) tarafindan yapilan ¢alismada da alkol tiiketimi ile hem sug isleme hem de sugun magduru
olma durumlar arasinda pozitif yonlii bir iliski oldugu ve sonuglarin her iki cinste de ayn
iliskiyi ortaya koydugu belirtilmistir.

Literatiir incelendiginde sug¢ ve bagimlilik arasinda bir iliski oldugu kabul edilmekle birlikte
bu iligkinin niteligi ile ilgili farkli teoriler ortaya konmaktadir. Bennet vd. (2008) tarafindan

yapilan meta analiz ¢alismasi sonucunda uyusturucu kullanimi ile sug¢ arasindaki iligkiyi
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aciklamaya calisan teoriler {i¢ ana baslikta toplanmustir. Ilk teoriye gore su¢ ve madde
kullanimi1 arasinda dogrudan bir neden sonug iliskisi vardir. Buna gore madde kullanim1 suga
neden oldugu gibi sug islemek de madde kullanimina neden olabilmektedir. ikinci teoriye gore
ise su¢ ve madde kullanimi arasinda dolayli bir neden sonug iligkisi vardir. Kisinin yetersiz
sosyal destege sahip olmasi, ailede veya okulda yasanan sorunlar, kisilik problemleri, yasadisi
gruplarin i¢inde yer alma gibi faktorler hem madde kullanimina hem de su¢ davranislarina
birlikte neden olabilmektedir. Ugiincii teori ise su¢ ve madde kullanimi arasinda bir iliski
oldugunu kabul etmekle birlikte bu iligkinin nedensel olmadigini, belirli yasam tarzlar
icerisinde birlikte goriilen davranislar olarak aciklamaktadir. Bu siniflandirma alanda yaygin

bir bi¢imde kullanilmaktadir (Altuner vd., 2009).

MATERYAL VE YONTEM
Arastirmanim Modeli

Calismada ele alinan model su sekildedir:
SOyt = Po + B1GDPy + B,LNG¢ + B3LNB; + €
Tablo 1°de degiskenlere ait bilgiler detayl olarak yer almaktadir.

Tablo.1 Degiskenlere Ait Bilgiler (Serilerin Tanimi)

Sembol  Degisken Tanim Kaynak
Segili iilkelerdeki yillik
sug oranlar1 (Bagimli Macrotrends - The Premier Research Platform for Long
SO Sug Orani Degisken) Term Investors (https://www.macrotrends.net/ )
Segili iilkelerin yillik World Bank
Ekonomik ekonomik bitylime (https://databank.worldbank.org/source/world-
GDP Biiyiime oranlari development-indicators )

Organisation for Economic Co-operation and
Secili iilkelerin yillik Development
LNG Alinan Gog aldig1 go¢ (logaritmik)  (https://stats.oecd.org/Index.aspx?DataSetCode=MIG )

Our World in Data
Bagimh Secili iilkelerde yillik  (https://ourworldindata.org/grapher/number-with-drug-
LNB Sayisi bagimli sayisi (logaritmik) use-disorders-country?tab=table&time=earliest..2019 )

Panel birim kok testlerinde, degiskenlerin duraganligini analiz etmek i¢in atilmasi gereken

onemli bir adim, birim ve zaman boyutlarini icerdigi i¢in dikkate degerdir. Duraganlik analizleri
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yapilirken, panel veri analizinde modelin veya degiskenlerin yatay kesit bagimlili1 igerip
icermedigini arastirmak onemlidir. Eger yatay kesit bagimlili1 varsa, ikinci nesil birim kok
testleri kullanilirken, yoksa birinci nesil birim kok testleri kullanilir (Demir ve Goriir, 2020).
CADF testi, ikinci nesil birim kok testlerinden biridir ve standart ADF birim kok testinin
genisletilmis bir versiyonudur (Pesaran, 2006). CADF testi, birimler arasinda yer alan iligkiyi

gidermek icin ADF regresyonundan birinci fark alinarak asagida yer alan denklem elde edilir:

Vie = (L= P dpi + diVie-1 + Ui
burada; i = 1,...,N;t =1, ...,T ve uy = y;f; + &, dir. f; gézlemlenemeyen ortak etkileri, &;;
ise hata terimini ifade etmektedir. ¢; = 1 oldugunda CADF testinde ele alinan denklem
asagidaki gibidir:
Ayir = ;i + Biyie-1 + &
burada a; = (1 — ¢)ui, fi = —(1 — ¢;) Ve Ay = Yir — Yie—1 seklindedir.

CADF istatistigi, Pesaran (2006) tarafindan belirlenen bir esik degeri ile karsilagtirilarak,
eger hesaplanan CADF istatistigi bu esik degerinden kiiglikse, degiskenin duragan oldugu
sonucu elde edilir. Fakat, her bir yatay kesit degerine ait duraganlifit CADF testiyle
degerlendirmek zor olabilir. Bundan dolayi, CADF regresyonunu tahmin ettikten sonra panelin
geneli CIPS istatistigi ile degerlendirilmelidir. CIPS test istatistigi su sekildedir (Pesaran, 2007;
Demir ve Gortir, 2020):

N
CIPS=N~1 Z CADF;
i=1

CIPS istatistikleri, gecikmeli degiskenlerin t-istatistiklerinin ortalamasini alarak hesaplanir.
Bu istatistik, her bir yatay kesit i¢in CADF test istatistiklerinin ortalamasini kullanarak panel
veri seti lizerinde birim kok testi yapma olanagi saglar (Pesaran, 2006).

Calisma  kapsaminda, degiskenler arasindaki nedensel iliskisinin incelenmesi
amaclanmaktadir. Panel veri analizinde, yatay kesit bagimliliginin ve degiskenler arasindaki
heterojenligin bulundugu durumlarda uygulanabilen Emirmahmutoglu ve Kd&se (2011)
tarafindan Onerilen nedensellik testi kullanilmaktadir. Granger nedensellik testi,
Emirmahmutoglu ve Kose’nin nedensellik testinin temelini olusturur. Bu test, degiskenler
arasinda yatay kesit bagimliligi ya da esbiitiinlesme bulunmayan durumlarda o6zellikle

faydalidir (Altiner, 2019).
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Heterojen panellerde Granger nedensellik testi i¢in Onerilen bir istatistik Fisher (1932)
tarafindan gelistirilmis ve incelenmistir. Fisher’in testi, bagimsiz testlerin p-degerlerini
birlestirerek genel anlamlilik diizeylerini degerlendirir. Ancak, serilerde yatay kesit bagimlilig
s0z konusu oldugunda bu test giivenilir sonuglar vermeyebilir. Bu durumda, test bootstrap
teknigi kullanilarak uygulanir. Bu teknik, her bir birey icin sistemdeki maksimum biitiinlesme
sirasini belirleyen dmax; ile iliskili olarak k; + dmax; gecikmeli bir VAR modelini kullanir.
Bu model, nedenselligi tespit etmek amaciyla iki degisken arasindaki maksimum iliskileri

belirler (Emirmahmutoglu ve Kose, 2011). Model asagidaki sekildedir:

ki+dmax; ki+dmax;
— X X
Xie = Mj + z Aq1,ijXie—j + Z A12iVie—j T Uiy
j=1 ]:1

ki+dmax; ki+dmax;

_ Y y
Vie = U + Z AgqijXip—j + Z AzijYie—j + Ui,
Jj=1 Jj=1

burada dmax;, her bir i i¢in sistemdeki en yiiksek biitiinlesmeyi belirtmekte ve x ile y gibi iki
degisken arasindaki nedenselligi belirlemek icin en yiiksek iliskiyi ifade etmektedir
(Emirmahmutoglu ve Kose, 2011).
Analiz ve Bulgular

Panel veri analizlerinde, kullanilacak yontemleri belirlemek i¢in 6nemli bir kriter, yatay kesit
bagimliliginin tespit edilmesidir. Analizde kullanilacak yontemler, yatay kesit bagimliliginin
varligina ya da yokluguna bagh sekilde degismektedir. Uygulanan yatay kesit bagimlilik
testlerinin sonuglar1 Tablo 2'de ifade edilmistir:

Tablo 2. Yatay Kesit Bagimlilik Sonuglari

SO Istatistik Degeri Olasilik Degeri
LM 501.896 0.001*
CDwm 48.161 0.001*
CDLm1 47.898 0.001*
L Magj 21.915 0.001*
GDP Istatistik Degeri Olasilik Degeri
LM 547.813 0.001*
CDwm 53.001 0.001*
CDLm1 52.738 0.001*
L Magj 23.246 0.001*
LNG Istatistik Degeri Olasilik Degeri
LM 492.851 0.001*
CDwm 47.208 0.001*
CDim1 46.944 0.001*
L Magj 2.583 0.001*
LNB Istatistik Degeri Olasilik Degeri
LM 273.433 0.001*
CDwm 24.079 0.001*
CDim1 23.816 0.001*
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LMag 13.604 0.001*

Tablo 2 incelendiginde, degiskenler arasinda yatay kesit bagmmliligimin oldugu
gozlemlenmektedir (p<0.05). Bu nedenle yatay kesit bagimliliginin dikkate alinmasi gerektigi
icin caligmada, ikinci nesil panel birim kok testleri olan CADF-CIPS birim kok testleri
kullanilmistir.

Panel veri analizlerinde, yatay kesit bagimlilik disinda homojenlik sinamasinin yapilmasi
gerekmektedir. Homojenlik sinamasi i¢in Pesaran ve Yagamata (2008) nin gelistirmis oldugu
Delta Testi kullanilmistir. Delta testine ait sonuglar Tablo 3’te belirtilmistir:

Tablo 3. Delta Testi Sonuglari

Istatistik Degeri Olasilik Degeri
A 9.783 0.001*
Agaj 11.297 0.001*

Homojenlik testi sonuclar1 incelendiginde, degiskenlerin heterojen bir yapida oldugu
gozlemlenmektedir (p<0.05).

CADF ve CIPS birim kok testlerinden elde edilen sonuglar Tablo 4’te belirtilmistir:
Tablo 4. Birim Kok Testi Sonuglart

SO L CADF ASO I CADF
Kanada 2 -1.42 Kanada 2 -4.353*
Ingiltere 2 -1.02 Ingiltere 2 -6.806*
Almanya 2 -1.2 Almanya 2 -4.252*
Italya 2 -1.59 italya 2 -4.979*
Japonya 2 -1.06 Japonya 2 -4.304*
Hollanda 2 -2.2 Hollanda 2 -4.929*
ABD 2 -1.01 ABD 2 -4.264*
Isvigre 2 -1.19 Isvigre 2 -4.568*
Fransa 2 -1.84 Fransa 2 -4.357*
Finlandiya 3 -1.92 Finlandiya 3 -6.361*

CIPS -1.445 CIPS -4.917*
GDP L CADF AGDP I CADF
Kanada 2 -1.438 Kanada 2 -5.713*
Ingiltere 2 -1.089 Ingiltere 2 -5.871*
Almanya 3 -1.408 Almanya 3 -5.228*
Italya 2 -2.249 Italya 3 -5.267*
Japonya 2 -1.48 Japonya 3 -4.237*
Hollanda 2 -1.337 Hollanda 3 -4.758*
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ABD 2 -2.008 ABD 2 -4.562*
Isvicre 3 -1.808 Isvigre 3 -5.803*
Fransa 2 -1.166 Fransa 3 -5.688*
Finlandiya 2 -1.503 Finlandiya 3 -5.647*

CIPS -1.548 CIPS -5.277*
LNG L CADF ALNG I CADF
Kanada 2 -1.356 Kanada 2 -4.153*
Ingiltere 2 -1.785 Ingiltere 2 -4.39*%
Almanya 2 -1.444 Almanya 3 -5.773*
Italya 2 -1.931 Italya 2 -5.906*
Japonya 2 0.885 Japonya 2 -5.986*
Hollanda 2 -1.037 Hollanda 2 -5.786*
ABD 2 -1.344 ABD 2 -5.608*
Isvigre 2 -1.66 Isvigre 2 -5.908*
Fransa 2 -1.358 Fransa 3 -5.252*
Finlandiya 2 -1.088 Finlandiya 2 -4.179*

CIPS -1.211 CIPS -5.294
LNB L CADF ALNB I CADF
Kanada 3 -1.421 Kanada 2 -4.095*
Ingiltere 3 0.18 Ingiltere 2 -5.35*
Almanya 3 -1.067 Almanya 3 -4.539*
Italya 3 0.325 Italya 2 -4.164*
Japonya 3 0.004 Japonya 3 -5.072*
Hollanda 3 -0.635 Hollanda 3 -5.778*
ABD 2 -1.57 ABD 2 -5.054*
Isvigre 2 -1.857 Isvigre 2 -5.322*
Fransa 3 -1.1 Fransa 3 -4.681*
Finlandiya 2 -1.121 Finlandiya 3 -5.498*

CIPS -0.834 CIPS -4,955*

Not: “I” gecikme uzunlugunu ifade etmektedir. Ilgili kritik degerler Pesaran (2006) ¢alismasinda bulunmaktadir.
*p<0.05.

CADF testi sonuglar1 incelendiginde, tiim {lkelerin birinci farkta duraganlastigi
goriilmiistiir. CIPS test sonuglarina gore ise, degiskenlerin birinci farkta duraganlastig
gozlemlenmistir. Yani, CIPS testi degiskenlerin birinci farkta duragan oldugunu belirlemistir
(p<0.05).

SO ve GDP arasindaki nedensellik iliskilerinin degerlendirildigi Emirmahmutoglu ve Kdse
nedensellik testi sonuglar1 Tablo 5’teki gibidir:

Tablo 5. SO ve GDP Arasindaki Nedensellik Iliskisi

Istatistik ~ Olasilik Istatistik ~ Olasiik
SO—-GDP I Degeri Degeri  GDP—SO I Degeri Degeri
Kanada 1 0.774 0.379  Kanada 1 0.127 0.721
Ingiltere 1 0.027 0.869 Ingiltere 1 1.03 0.31
Almanya 1 0.961 0.327  Almanya 1 0.015 0.903
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Italya 2 6.52 0.038* Italya 2 0.962 0.618
Japonya 2 2.957 0.228 Japonya 2 4,142 0.126
Hollanda 1 0.029 0.865 Hollanda 1 1.31 0.252
ABD 2 3.697 0.157 ABD 2 0.156 0.925
Isvigre 2 2.201 0.333  Isvicre 2 1.393 0.498
Fransa 1 1.925 0.165 Fransa 1 4.616 0.032*
Finlandiya 1 0.392 0.531 Finlandiya 1 0.251 0.617
Panel Fisher 24.986 0.202 Panel Fisher 20.479 0.428
Not: “I” gecikme uzunlugunu géstermektedir. *p<0.05.

Panel genelinde yapilan analizler incelendiginde (Tablo 5), SO ve GDP degiskenleri
arasinda nedensellik iliskisi olmadig1 gériilmektedir (p>0.05). Ulkeler 6zelinde incelendiginde
ise Italya’da SO degiskeninden GDP degiskenine dogru tek yonlii nedensellik iliskisi oldugu
gozlemlenmektedir (p<0.05). Sug¢ oranindan GDP'ye dogru tek yonlii nedensellik iligkisinin
bulunmasi, ekonomik biiylimenin sug¢ oranlarini azaltabilecegini gosterir. Bu durum, daha
yiiksek gelir seviyeleri, diistik igsizlik oranlari, gelismis sosyal hizmetler ve daha etkili polis ve
giivenlik onlemleri sayesinde bireylerin su¢a yonelme egilimlerinin azalmasiyla agiklanabilir.
Ancak bu iliski, birgok faktoriin etkilesimi sonucu ortaya ciktigr icin, karmasik bir yapiya
sahiptir ve tek bir nedene indirgenemez. Diger etkenler de sug oranlari iizerinde 6nemli bir rol
oynayabilir. Fransa’da ise GDP degiskeninden SO degiskenine dogru tek yonlii nedensellik
iliskisi oldugu gozlemlenmektedir (p<0.05). GDP'den su¢ oranlarina dogru tek yonlii bir
nedensellik iligkisinin bulunmasi, ekonomik biiylimenin su¢ oranlarini etkileyebilecegini
gosterir. Ekonomik biiyiime, genellikle daha fazla is firsati, daha yiiksek gelir seviyeleri ve
gelismis sosyal hizmetler gibi olumlu faktorler saglar. Bu durum, bireylerin ekonomik
sebeplerle suga yonelme ihtimallerini azaltabilir. Ayrica, artan GDP ile hiikiimetler giivenlik ve
kamu hizmetlerine daha fazla yatirim yapabilir, bu da sucla miicadelede etkili olabilir. Ancak
bu iliski, her zaman basit bir nedensellikten ibaret degildir; ekonomik biiylime, bazi durumlarda
gelir esitsizliklerini artirarak su¢ oranlarim1 da etkileyebilir. Dolayistyla, bu iliskiyi
degerlendirirken, ekonomik bilylimenin toplumun genel yapisi tizerindeki etkilerini de goz
oniinde bulundurmak 6nemlidir.

SO ve LNG arasindaki nedensellik iligkilerinin degerlendirildigi Emirmahmutoglu ve Kdse

nedensellik testi sonuglar1 Tablo 6’daki gibidir:
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Tablo 6. SO ve LNG Arasindaki Nedensellik iliskisi

Istatistik ~ Olasihk Istatistik  Olasihk
SO—-LNG I Degeri Degeri LNG—SO I Degeri Degeri
Kanada 1 0.841 0.359 Kanada 1 2.491 0.115
Ingiltere 1 1.521 0.218  Ingiltere 1 0.349 0.555
Almanya 2 12.73 0.002*  Almanya 2 0.546 0.761
Italya 1 0.001 0.978  italya 1 0.409 0.523
Japonya 2 2.239 0.327 Japonya 2 0.220 0.896
Hollanda 2 2.355 0.308 Hollanda 2 22.474 0.001*
ABD 2 2.903 0.234  ABD 2 30.575 0.001*
Isvicre 2 4.86 0.048*  Ilsvigre 2 5.453 0.045*
Fransa 1 0.000 0.989 Fransa 1 0.366 0.545
Finlandinya 1 0.397 0.529 Finlandinya 1 0.158 0.691
Panel Fisher 31.529 0.049*  Panel Fisher 68.031 0.001*

Not: “I” gecikme uzunlugunu géstermektedir. *p<0.05.

Panel genelinde yapilan analizler incelendiginde (Tablo 6), SO ve LNG degiskenleri
arasinda ¢ift yonlii nedensellik iligkisi oldugu gozlemlenmektedir (p<0.05). Su¢ oranlart ile
alinan gog¢ arasinda ¢ift yonlii nedensellik iliskisinin gozlemlenmesi, bu iki degiskenin karsilikli
olarak birbirini etkiledigini gosterir. Alinan go¢, yerel su¢ oranlarini etkileyebilir ¢iinkii
gocmenler, bazen entegrasyon zorluklari, ekonomik firsatlara erisim kisitliliklar1 veya sosyal
dislanma nedeniyle suca karisma riski tasiyabilir. Ote yandan, yiiksek su¢ oranlari da
gocmenlerin belirli bolgelerden kaginmasina veya yer degistirmesine neden olabilir, ¢iinkii
giivenli ve huzurlu bir yasam arayisindaki insanlar, su¢ oranlarmin yiiksek oldugu yerlere
yerlesmek istemeyebilir. Bu ¢ift yonlii etkilesim, go¢ politikalarinin ve toplumsal entegrasyon
stratejilerinin su¢ oranlari iizerindeki etkilerini degerlendirmede 6nemli bir rol oynar ve bu
faktorlerin birlikte ele alinmas1 gerektigini ortaya koyar. Ulkeler 6zelinde incelendiginde ise
Isvigre’”de SO ve LNG degiskenleri arasinda c¢ift yonlii nedensellik iliskisi oldugu
gozlemlenmektedir (p<0.05). Almanya’da SO degiskeninden LNG degiskenine dogru tek yonli
nedensellik iliskisi oldugu gorilmektedir (p<0.05). Hollanda ve ABD’de ise LNG
degiskeninden SO degiskenine dogru tek yonlii nedensellik iliskisi oldugu gézlemlenmektedir
(p<0.05). Sug oranlarindan alman go¢ degiskenine dogru tek yonlii bir nedensellik iliskisinin
bulunmasi, su¢ oranlarinin gé¢cmen akisini etkileyebilecegini gostermektedir. Yiiksek sug
oranlari, potansiyel go¢gmenlerin belirli bir bolgeye veya iilkeye tasinma kararlarini olumsuz
yonde etkileyebilir, ¢linkii insanlar genellikle giivenli ve huzurlu bir yasam arayisi i¢indedir.
Ayrica, su¢ oranlarinin yiliksek oldugu bolgeler, gdgmenler igin cazip olmaktan ¢ikabilir ve bu
durum go¢ akisinin azalmasina neden olabilir. Ote yandan, sug oranlarinin diisiik oldugu ve

giivenli olarak kabul edilen bélgeler, gogmenler i¢in daha ¢ekici hale gelebilir. Bu durum, yerel
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yonetimlerin ve hiikiimetlerin su¢ oranlarini diisiirmek icin etkin politikalar gelistirmesinin,
gocmen akisini olumlu yonde etkileyebilecegini ve bdylece toplumun genel refahim
artirabilecegini gosterir.

SO ve LNB arasindaki nedensellik iligkilerinin degerlendirildigi Emirmahmutoglu ve
Kose nedensellik testi sonuglar1 Tablo 7’°deki gibidir:
Tablo 7. SO ve LNB Arasindaki Nedensellik Iliskisi

Istatistik  Olasihk Istatistik ~ Olasihk
SO—LNB [ Degeri Degeri LNB—SO I Degeri Degeri
Kanada 2 0.914 0.633 Kanada 2 0.311 0.856
Ingiltere 2 3.197 0.202 Ingiltere 2 0.67 0.715
Almanya 2 2.707 0.258 Almanya 2 4.044 0.132
Italya 2 2.169 0.338  italya 2 14.944 0.001*
Japonya 1 0.681 0.409 Japonya 1 1.455 0.228
Hollanda 2 4.194 0.123 Hollanda 2 4.873 0.047*
ABD 2 9.523 0.009* ABD 2 9.471 0.009*
Isvigre 2 2.69 0.261  Isvigre 2 2.059 0.357
Fransa 1 0.971 0.324 Fransa 1 3.689 0.055*
Finlandinya 2 4.056 0.132 Finlandinya 2 0.905 0.636
Panel Fisher 33.488 0.03* Panel Fisher 46.047 0.001*

Not: “I” gecikme uzunlugunu géstermektedir. *p<0.05.

Panel genelinde yapilan analizler incelendiginde (Tablo 7), SO ve LNB degiskenleri
arasinda c¢ift yonlii nedensellik iliskisi oldugu gozlemlenmektedir (p<0.05). Sug¢ oranlar ile
bagimli sayis1 degiskenleri arasinda ¢ift yonlii nedensellik iliskisinin gézlemlenmesi, bu iki
faktoriin birbirin1 karsilikli olarak etkiledigini gosterir. Bagimlilik sorunlari, bireylerin
ekonomik ve sosyal acidan sikintilar yasamasina neden olabilir ve bu durum, suca egilimi
artirabilir. Ornegin, bagimlilar, madde temini i¢in yasadist yollara basvurabilir veya sug
islemeye fitilebilirler. Diger yandan, yliksek su¢ oranlari, toplumsal stres ve giivensizlik hissi
yaratarak bireylerin bagimlilik gelistirmesine zemin hazirlayabilir. Su¢ oranlarimin yiiksek
oldugu bolgelerde, insanlar yasadiklari olumsuz kosullardan kagis yolu olarak bagimlilik yapici
maddelere yonelebilirler. Bu ¢ift yonlii etkilesim, hem sucla miicadele stratejilerinin hem de
bagimlilikla basa ¢ikma programlarinin es zamanh olarak ele alinmasi gerektigini ve bu iki
sorunun birbirine bagli olarak ¢oziilmesinin toplumsal refah agisindan 6nem tasidigini ortaya

koyar. Ulkeler dzelinde incelendiginde ise ABD’de SO ve LNB degiskenleri arasinda ¢ift yonlii
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nedensellik iliskisi oldugu gézlemlenmektedir (p<0.05). Italya, Hollanda ve Fransa’da ise LNB
degiskeninden SO degiskenine dogru tek yonlii nedensellik iliskisi oldugu gézlemlenmektedir
(p<0.05). Bagimli sayis1 degiskeninden sug¢ oranlar1 degiskenine dogru tek yonlii nedensellik
iligkisinin gozlemlenmesi, bagimliligin su¢ oranlarini etkileyebilecegini gostermektedir.
Bagimlilik, bireylerin maddi ve sosyal zorluklar yasamasina neden olabilir, bu da sug islemeye
yonelik motivasyonlarini artirabilir. Ornegin, bagimlilar, bagimliliklarini siirdiirmek igin
gerekli maddi kaynaklar elde etmek amaciyla hirsizlik, yagma veya uyusturucu ticareti gibi
suclara yonelebilirler. Ayrica, bagimliligin yol actigi sosyal sorunlar, bireylerin toplumla
uyumsuz hale gelmesine ve su¢ egilimlerinin artmasina neden olabilir. Bu durum, sug
oranlarinin yiikselmesine katkida bulunur. Dolayisiyla, su¢ oranlarimi diisiirmek amaciyla,
bagimlilik sorunlarinin etkin bir sekilde ele alinmas1 ve bireylerin rehabilitasyonu i¢in kapsamli
programlar gelistirilmesi biiyiik 6nem tasir. Bu yaklasim, toplumsal huzurun saglanmasina ve

suc oranlarinin azaltilmasina katkida bulunabilir.

TARTISMA ve SONUC

Su¢ oranlari, toplumsal giivenlik ve diizenin 6nemli bir gostergesidir ve bu oranlarin
belirlenmesinde ekonomik biiyiime, alinan gé¢ ve madde bagimlis1 sayis1 gibi faktorler kritik
bir rol oynamaktadir. Ekonomik biiylime, genellikle yasam kosullarini iyilestirerek sug
oranlarin1 azaltabilir; ancak, esitsizlikler ve issizlik gibi olumsuz etkiler, bu iliskide
karmagikliga yol agabilir. Alinan gog¢, hem yerel ekonomiyi hem de sosyal yapiy1 etkileyerek
su¢ dinamiklerini sekillendirebilir; gé¢menlerin entegrasyon siirecleri ve toplumsal kabul
diizeyi, su¢ oranlar1 lizerinde dnemli etkiler yaratabilir. Madde bagimlisi sayisinin artisi ise sug
oranlarin1 dogrudan etkileyebilir, ¢linkii bagimlilikla iligkili suglar genellikle ekonomik ve
sosyal stresle baglantilidir. Bu ii¢ faktor arasindaki etkilesimler, su¢ oranlarinin anlasilmasinda

ve etkili politika stratejilerinin gelistirilmesinde hayati bir 6neme sahiptir.
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Bu calismada, su¢ oranlarinin bagimli degisken olarak ele alindig1 ve ekonomik biiylime,
alman go¢ ile bagimli sayisinin bagimsiz degiskenler olarak degerlendirildigi bir analiz
gerceklestirilmistir. Su¢ oranlari, bir toplumun sosyal, ekonomik ve demografik dinamikleri
tarafindan sekillenen karmagik bir olgudur. Bu baglamda, ekonomik biiylime gibi
makroekonomik gostergelerin, toplumun ekonomik refahini ve sugla olan iligkisini nasil
etkiledigi; almman gociin toplumsal dinamikler izerindeki etkileri ve bagimli sayisinin sug
oranlariyla olan potansiyel baglantilari incelenmistir.

Elde edilen bulgulara gore; Su¢ oranlart ve ekonomik biiylime degiskenleri arasinda
nedensellik iliskisi olmadig1 gozlemlenmistir. Ulkeler 6zelinde incelendiginde ise italya’da sug
oranlar1 degiskeninden ekonomik biiylime degiskenine dogru tek yonlii nedensellik iliskisi
oldugu gozlemlenmistir. Fransa’da ise ekonomik biiylime degiskeninden sug¢ oranlari
degiskenine dogru tek yonlii nedensellik iliskisi oldugu gézlemlenmistir (Tablo 5). Sug oranlar1
ve alian go¢ degiskenleri arasinda ¢ift yonlii nedensellik iligkisi oldugu gdzlemlenmistir.
Ulkeler 6zelinde incelendiginde ise Isvigre’de sug oranlari ve alinan go¢ degiskenleri arasinda
cift yonlii nedensellik iligkisi oldugu gozlemlenmistir. Almanya’da su¢ oranlar1 degiskeninden
alinan go¢ degiskenine dogru tek yonlii nedensellik iliskisi oldugu gozlemlenmistir. Hollanda
ve ABD’de ise alinan go¢ degiskeninden sug oranlar1 degiskenine dogru tek yonlii nedensellik
iligkisi oldugu gozlemlenmistir (Tablo 6). Sug oranlar1 ve bagimli sayist degiskenleri arasinda
¢ift yonlii nedensellik iliskisi oldugu gozlemlenmistir. Ulkeler &zelinde incelendiginde ise
ABD’de sug¢ oranlari ve bagiml sayis1 degiskenleri arasinda ¢ift yonlii nedensellik iligkisi
oldugu gozlemlenmistir. Italya, Hollanda ve Fransa’da ise bagimli sayisi degiskeninden sug
oranlar1 degiskenine dogru tek yonlii nedensellik iliskisi oldugu gézlemlenmistir (Tablo 7).

Gelismis iilkeler i¢in su¢ oranlari ile ekonomik biiyiime, alinan gé¢ ve madde bagimlis
say1s1 arasindaki iligkileri inceleyen bir panel nedensellik ¢aligmasi, mevcut literatiire nemli

katkilarda bulunabilir. Bu tiir bir ¢aligma, su¢ oranlarinin dinamiklerini ve bu oranlari etkileyen
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ekonomik ve sosyal faktorleri daha iyi anlamamiza yardimci olurken, ozellikle gelismis
iilkelerdeki spesifik baglamlar1 dikkate alarak daha derinlemesine analizler sunar. Mevcut
literatiirde genellikle {ilke bazinda yapilan ¢aligmalarda, su¢ oranlari ile ekonomik ve sosyal
faktorler arasindaki iligkiler ele alinmistir; ancak, panel nedensellik analizi, ¢ok sayida iilke
verisini kullanarak bu iligkilerin zamansal ve mekansal boyutlarini daha kapsamli bir sekilde
degerlendirme firsati sunar. Bu tiir bir analiz, su¢ oranlarinin ekonomik biliylime ve go¢
hareketleri ile nasil etkilesimde bulundugunu, madde bagimliligi gibi sosyal sorunlarin bu
stirecler iizerindeki dolayli etkilerini belirlemekte kritik bir rol oynar. Ayrica, gelismis
iilkelerdeki farkli sosyal ve ekonomik kosullarin su¢ dinamikleri iizerindeki etkilerini
karsilastirarak, daha etkili politika ve miidahale stratejileri gelistirilmesine katki saglar. Bu
baglamda, calismanin literatiire sundugu yenilik, hem teorik hem de pratik diizeyde, sug
oranlarini etkileyen faktorlerin daha kapsamli ve entegre bir sekilde analiz edilmesini

saglamaktir.
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1. Yazar Adi1 SOYADI & 2. Yazar Adi SOYADI

oz
Bu calisma, sosyal hizmet kapsaminda afet okuryazarliginin 6nemini ele almaktadir. Afet
okuryazarlii, bireylerin ve toplumlarin afetlere hazirlikli olma, afet aninda ve sonrasinda
etkili miidahale edebilme yetkinliklerini artirmay1 hedefleyen bir kavramdir. Sosyal hizmet
uzmanlari, afet siireglerinde 6zellikle savunmasiz gruplarin ihtiyaclara yonelik hizmetlerin
planlanmasi ve uygulanmasinda kritik bir rol oynamaktadir. Bu arastirma, afet dncesi, sirast
ve sonrasindaki sosyal hizmet miidahaleleri ile afet okuryazarligi arasindaki iliskiyi
incelemekte ve sosyal hizmet uzmanlarinin afet siire¢lerinde sahip olmalar1 gereken bilgi ve
becerilere dikkat ¢ekmektedir. Sonuglar, afet okuryazarligimin toplum genelinde
yayginlastirilmasinin afet yonetimi siireglerini iyilestirdigini gostermektedir. Ayrica, sosyal
hizmet uzmanlarinin afet hazirlig1 ve miidahale siireclerinde daha etkin olabilmesi i¢in egitim
miifredatlarinin afet okuryazarligina yonelik igeriklerle zenginlestirilmesi Onerilmektedir.
Afet sonrasi iyilesme siireglerinde sosyal hizmet uzmanlariin liderlik rollerini {istlenmesi ve
stirdiiriilebilir toplum gelisimi i¢in stratejik ¢coziimler iiretmesi gerektigi vurgulanmaktadir.

Anahtar Kelimeler: Afet Okuryazarligi, Afet Yonetimi, Sosyal Hizmet

ABSTRACT
This study addresses the importance of disaster literacy within the field of social work. Disaster
literacy refers to the capacity of individuals and communities to be prepared for disasters and
to effectively respond during and after such events. Social workers play a critical role in
planning and implementing services that address the needs of vulnerable groups during disaster
processes. This research examines the relationship between social work interventions before,
during, and after disasters and disaster literacy, highlighting the knowledge and skills that social
workers need to possess in these contexts. The findings indicate that the widespread promotion

of disaster literacy improves disaster management processes at the societal level. Furthermore,
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it is recommended that educational curricula for social workers be enriched with content
focusing on disaster literacy to enhance their effectiveness in disaster preparedness and
response efforts. The study also emphasizes the importance of social workers taking on
leadership roles in post-disaster recovery processes and developing strategic solutions for
sustainable community development.

Keywords: Disaster Literacy, Disaster Management, Social Work
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GIRIS

Son yillarda giderek daha fazla 6nem kazanan afet okuryazarligi, bireylerin ve toplumlarin
afetlerle basa cikabilme kapasitesini artirmayi hedefleyen bir kavramdir. Bu kavram, sadece
dogal afetlere yonelik farkindaligi ve 6nlem alma bilgisini kapsamamakta, ayn1 zamanda bu
bilgilerin toplum geneline yayilmasini ve pratikte uygulanabilirligini de igermektedir (Giingor,
2023:775). Afetlerin, insan yasamini ani ve ciddi sekilde etkileyebilen olaylar oldugu goz
ontinde bulunduruldugunda, bu tiir bir okuryazarligin toplum saglig1 ve giivenligi agisindan
tasidig1 6nem net bir sekilde ortaya ¢ikmaktadir.

Afet okuryazarligi, bir afetin zararlarin1 azaltmanin yani sira afete hazirlik, miidahale ve
iyilestirme siireclerinde bilingli kararlar alirken bilgiyi okuma, anlama ve kullanma derecesi
olarak tanimlanmaktadir (Brown vd., 2014:269; Sampurno vd., 2015:75). Bu kavram, sadece
yiizeysel bir bilgi birikimiyle sinirli kalmamayip ayn1 zamanda bu bilginin giinliik yasantiya
entegre edilmesini ve topluluklar arasinda yayginlagtirllmasini da gerektirmektedir. Bu
baglamda, afet okuryazarligi, bireylerin afetlere kars1 hazirlikli olmalarini saglamak i¢in gerekli
olan bilgi ve becerilerin sistematik bir sekilde gelistirilmesi anlamina gelmektedir (Giingor,
2023:775).

Sosyal hizmet uzmanlari, toplumlarin afetlere hazirlik ve miidahale kapasitesini artirmada
merkezi bir rol oynamaktadir. Bu uzmanlar, afetler dncesinde topluluklar1 egitmek, afet aninda
belirlenen kriz ¢ercevesinde miidahalede bulunmak ve afet sonrasinda topluluklarin yeniden
insasia katkida bulunmak gibi cesitli gorevler iistlenmektedirler. Bu nedenle, sosyal hizmet
uzmanlarinin afet okuryazarligi konusunda yetkin olmalari, onlarin afet sonrasi travmalarla
basa ¢ikma, kriz yonetimi yapma ve topluluklari yeniden insa etme siireglerinde daha etkili
olabilmelerini saglamaktadir (Artan ve Ozkan, 2020:50-51). Bu calisma, sosyal hizmet
uygulamalarinda afet okuryazarliginin 6nemini vurgulamakta ve bu kavramin sosyal hizmet

uzmanlari i¢in nasil bir rehber niteligi tasidigini ele almaktadir.
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AFET OKURYAZARLIGI

Afetler, toplumlar veya bireyler iizerinde olumsuz etkiler yaratan, dogal ya da insan kaynakli
olabilen, fiziksel, ekonomik ve sosyal kayiplara yol acan ve hayatin olagan akisini kesintiye
ugratan olaylar olarak tanimlanir (AFAD, 2014). Afetler genel olarak dogal afetler ve dogal
olmayan afetler olmak iizere ikiye ayrilmaktadir. Dogal afetler, toplumda can ve mal kaybina
neden olan, sosyal ve kiiltiirel anlamda zararlar veren doga olaylar1 olarak nitelendirilir
(Kadioglu, 2008). Dogal afetler, hidro-meteorolojik ve jeofizik olmak iizere iki ana kategoriye
ayrilmaktadir. Hidro-meteorolojik dogal afetler; ¢i1g, toprak kaymasi, kuraklik, kitlik, asiri
sicaklik, sel, orman yanginlari, firtina gibi olaylar1 kapsamaktadir. Jeofizik dogal afetler ise
deprem ve volkanik patlama gibi yer kabugu hareketlerinden kaynaklanan felaketler olarak
tanimlanmaktadir. Diger yandan, dogal olmayan afetler iic ana bashk altinda
siniflandirilmaktadir: endiistriyel, ¢esitli ve tasimacilik kaynakli afetler. Endiistriyel afetler,
kimyasal sizinti, endiistriyel yapilarin ¢okmesi, patlama, yangin, gaz kacagi, zehirlenme ve
radyasyon gibi olaylar1 igermektedir. Cesitli dogal olmayan afetler ise evsel ya da endiistriyel
olmayan yapilarin ¢Okmesi, patlamasi veya yangin c¢ikmasmma yol acan durumlar
kapsamaktadir. Tagimacilik kaynakli afetler ise havayolu, demiryolu, karayolu ve suyolu
tasimaciligl sirasinda meydana gelen kazalar sonucu ortaya ¢ikan felaketleri igermektedir
(Artan ve Ozkan, 2020:49).

Bireylerin ve toplumlarin afetlere yonelik bilgi birikimleri, farkindalik diizeyleri ve bu
bilgileri etkin bir sekilde uygulama becerileri afet okuryazarligi olarak bilinmektedir (S6zcii ve
Aydindz, 2019:80). Bu kavram, sadece afetlere iligkin temel bilgilere sahip olmay1 degil, ayni
zamanda bu bilgilerin giinliik yasantida nasil uygulanabilecegine dair bir anlayis gelistirmeyi
de icerir. Afet okuryazarligi, bilgi, tutum ve davranig olmak iizere {i¢ temel boyut ¢ercevesinde

ele alinabilir.
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Bilgi boyutu, bireylerin afetlere iliskin kapsamli ve dogru bilgilere sahip olmasini ifade eder.
Bu boyut, afet tiirleri, afetlerin etkileri, risk faktorleri ve afet yonetimi gibi konularda
derinlemesine bilgi sahibi olmay1 gerektirir. Tutum boyutu ise, bireylerin edindikleri bu
bilgileri i¢sellestirmesi ve afetlere kars1 bilingli bir yaklagim gelistirmesiyle ilgilidir. Bu boyut,
bireylerin afetlere karsi duyarliligini artirmay1 ve risk algisini giiglendirmeyi hedefler. Son
olarak, davranis boyutu, edinilen bilgi ve tutumlarin pratikte nasil hayata gegirilecegini belirler.
Bu boyut, bireylerin afet durumlarinda uygun ve etkili eylemleri gergeklestirme becerisini ifade
eder (Giingor, 2023:776). Bu ii¢ boyut, birlikte ele alindiginda, afet okuryazarliginin sadece
bilgi edinmekle siirli olmadigini, ayn1 zamanda bu bilgilerin dogru tutumlarla birleserek
davranisa doniistiiriilmesi gerektigini ortaya koyar. Bu baglamda, afet okuryazarligi, bireylerin
ve toplumlarin afetlere hazirlikli olma diizeylerini artirmak ve olas1 afet durumlarinda etkin
miidahale kapasitesini gelistirmek icin kritik bir yetkinlik olarak degerlendirilmektedir (Sozcii
ve Aydindz, 2019:80; Giingor, 2023:776).

Afet Okuryazarhg ve Sosyal Hizmet

Sosyal hizmet, bireylerin refah diizeyini yiikseltmeyi, sorun ¢ozme ve bas etme yeteneklerini
gelistirmeyi hedefleyen, insanlarin ihtiyaglarina cevap verebilmek ve problemlerine ¢oziim
bulabilmek amaciyla onlart uygun kaynaklarla bulusturan, sosyal politikalarin
olusturulmasinda aktif rol oynayan, yapilandirilmis ve insancil hizmetler biitlintidiir (Acar,
Camur ve Duyan, 2003:3). Dogal ya da dogal olmayan afetler ve sonuglari, bireylerin refahi
iizerinde olduk¢a O6nemli bir etki yaratmakta, ¢6ziim bulunmasi gereken bir¢ok soruna ve
karsilanmasi gereken cesitli ihtiyaglara yol agabilmektedir. Sosyal hizmet, afetlerde bireylerin
ihtiyag duydugu her tiirlii psikolojik, sosyal, ekonomik vb. destegi bilimsel bilgi temelinde ve
mesleki yontem ve tekniklerini kullanarak etik kurallara uygun olarak sunmaktadir.

Afet sonrasinda bireyler; evlerini kaybetme, saglik sorunlar1 yasama, aile tiyelerinin ya da

yakinlarinin vefatiyla kars1 karsiya kalma gibi zorluklarla karsilasabilirler (Lindell ve Prater,
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2003: 179; Boon ve Pagliano, 2014:190; Artan ve Ozkan, 2020:50). Ayrica, afet sirasinda
yasanan uzuv kayiplar1 veya yaralanmalar sonucunda engellilik durumlart ortaya ¢ikabilir
(Karabulut ve Bekler, 2019: 370). Bunun yani sira, i kayb1 ve gelir yetersizligi nedeniyle
bireyler yoksullukla miicadele etmek zorunda kalabilirler (Artan ve Ozkan, 2020:50). Afetler,
bu tiir kisisel zorluklarin yani sira yeni sosyal sorunlarin da ortaya c¢ikmasina neden olur.
Omegin toplumsal uyumsuzluk ve ayrisma ya da gd¢ ve yer degistirme bunlar arasinda
sayilabilir.

Afet okuryazarligi, bireylerin afetlere hazirlikli olma, risk yonetimi ve miidahale
stireclerinde aktif ve etkili olma kapasitesini artirir. Afet okuryazarligi, sadece afet sirasinda
degil, afet 6ncesinde bireyleri ve toplumu giiclendirmeyi, toplumsal direncliligi artirmay1 ve
afet sonrasi iyilesme siireclerine destek olmayi da igerir. Sosyal hizmet bilimi ekolojik
yaklagimlar, onleme faaliyetleri ve stresle basa ¢ikma konusunda sunmus oldugu yontemler
sayesinde mikro, mezzo ve makro boyutta degisimi tesvik ederek afet caligmalarina 6nemli
katkilar saglar (Zakour, 2005:10). Bu baglamda sosyal hizmet, afetin yikici etkilerini en aza
indirgemek ic¢in topluluklarla is birligi yapmayi1 ve onlar1 kaynaklarla bulusturmayr da
amaglayan bir bilim ve disiplindir (Ozgelik, 2020: 51).

Sosyal hizmet, afetlerde savunmasiz ve dezavantajli gruplarin korunmasi, psikososyal
destek saglanmasi ve bireylerin yeniden topluma kazandirilmasi gibi siireglerde yer alir (Kog
ve Yal¢mn, 2023:97). Bu kapsamda afet okuryazarligi, sosyal hizmet alaninda ¢alisan
uzmanlarin afet siireglerinde yapacaklar1 miidahalelerde daha bilingli, planli ve stratejik hareket
etmelerine olanak tanir. Ayrica afet okuryazarli1 sayesinde afet sonrasi bireylerin barinma,
saglik, ekonomik destek ve psikososyal ihtiyaglarinin kargilanmasi gibi 6nemli gérevlerin daha
profesyonel sekilde gerceklestirilmesi miimkiin olur (Artan ve Ozkan, 2020:51).

Sonug olarak, afet okuryazarligi, sosyal hizmet uygulamalarinin etkinligini artirmakta,

sosyal hizmet uzmanlariin afet yonetimi siireglerindeki kritik rollerini gii¢lendirmektedir. Bu
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baglamda, afet okuryazarliginin sosyal hizmet egitimi igerisinde daha fazla yer bulmasi, sosyal
hizmet uzmanlarinin afetler karsisinda daha donanimli hale gelmesi agisindan biiyiik bir
gereklilik arz etmektedir.

Afet Okuryazarh@: ve Sosyal Hizmet Uzmanlarinin Rolii

Afetler, ani ve yikici etkileriyle bireylerin ve toplumlarin yasamini derinden etkileyen
olaylardir (AFAD, 2014). Sosyal hizmet uzmanlari, bu siireglerde bireylerin ve topluluklarin
yasadiklar1 travmalar1 hafifletmek, krizleri yonetmek ve toplumun yeniden insa edilmesine
katk1 saglamak i¢in hayati bir rol istlenirler (Ko¢ ve Yalgin, 2023:97). Bu baglamda, sosyal
hizmet uzmanlarinin afet hazirlig1 ve miidahale siireglerinde sahip olmalar1 gereken bilgi, beceri
ve yetkinlikler, afet okuryazarliginin temel unsurlarini olusturur.

Afet Oncesi Hazirlik Siirecleri

Sosyal hizmet uzmanlarinin afetlere yonelik hazirlik siirecindeki en 6nemli gorevlerinden
biri, toplumda afet farkindaligi yaratmaktir (Kilig Ceyhan, 2023:780). Afet Oncesinde,
toplumun afetlere hazirlikli olmasini saglamak, afet farkindaligini artirmak ve gerekli egitim
programlarin1 diizenlemek gibi gorevler lstlenirler. Bu siiregte, toplumun en savunmasiz
gruplarina (¢ocuklar, yaslilar, engelliler) yonelik 6zel planlamalar yaparlar (Artan ve Ozkan,
2020:50).

Toplum Egitimi ve Farkindalik Yaratma: Sosyal hizmet uzmanlari, topluluklarin afet
risklerini daha iyi kavrayabilmesi ve afetler karsisinda bilingli bir sekilde hareket edebilmesi
amaciyla kapsamli egitim programlart ve farkindalik artirici kampanyalar diizenler (Social
Work Degrees, n.d.). Bu egitimler, afet dncesi hazirlik, afet siras1 giivenlik 6nlemleri ve afet
sonrasi toparlanma siiregleri gibi konular1 icerir. Ozellikle afet risklerinin tanimlanmast,
risklerin azaltilmasina yonelik alinacak onlemler ve afet aninda yapilmasi gereken dogru
miidahaleler konusunda topluluk iiyelerine ayrintili bilgiler sunulur. Afetlerle basa ¢ikma

konusunda toplumsal dayaniklilig1 artirmaya yonelik bu egitimlerde, yangin, deprem, sel gibi
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sik¢a karsilasilan afet tiirlerine karsi nasil hareket edilecegi, giivenli alanlarin nasil belirlenecegi
ve ilk yardim uygulamalarinin nasil yapilacag: gibi pratik bilgiler verilir (Artan ve Ozkan,
2020:51; Kili¢ Ceyhan, 2023:780).

Siirecin bir pargasi olarak topluluk tiyelerinin afet aninda birbirlerine nasil yardim edecegi
ve toplumsal dayanigsmayi nasil giiclendirecegi de Ogretilebilir. Ayrica, afet tatbikatlari
diizenlenerek katilimcilarin teorik bilgilerini pratige dokme firsati bulmalart saglanabilir. Bu
tatbikatlar afetlere karsi toplumsal hazirligin artirilmasinin yani sira, bireylerin olast bir kriz
aninda stresle basa ¢ikma kapasitelerini gelistirmelerine de yardimci olur. Boylece, sosyal
hizmet uzmanlarinin rehberliginde yiiriitiilen egitim ve farkindalik ¢aligmalari, bireylerin ve
topluluklarin afetlere kars1 daha dayanikli ve bilingli bir sekilde hareket etmelerini hedeflemis
olur.

Afet Planlarimin Gelistirilmesi ve Uygulanmasi: Afet planlari, kriz anlarinda hizli ve etkili
miidahale edilebilmesi icin yapilmasi gereken adimlarin sistematik bir sekilde belirlenmesi
acisindan hayati 6neme sahiptir. Bu planlar, afetin tiirline, biiytlikliigiine ve topluluk tizerindeki
etkilerine gore Ozellestirilmeli ve olast senaryolar g6z Onilinde bulundurularak
detaylandirilmalidir. Sosyal hizmet uzmanlari, bu planlarin hazirlanmasinda, uygulanmasinda
ve topluma entegre edilmesinde aktif rol oynar (Ozgelik, 2020: 51). Afet planlarinin temel
amaci, afet aninda ve sonrasinda insan hayatin1 korumak, fiziksel ve psikolojik zararlar1 en aza
indirmek, kaynaklar1 verimli bir sekilde kullanmak ve toplumu hizla normale dondiirmektir.

Bu siiregte sosyal hizmet uzmanlari, ¢esitli paydaslarla (yerel yonetimler, acil durum
ekipleri, saglik kuruluslar1 ve sivil toplum Orgiitleri) is birligi yaparak afet planlarinin kapsamli
olmasini saglar. Planlar, afetin tiiriine gore farkli stratejiler igermelidir. Ornegin, deprem riski
yiiksek bolgelerdeki afet planlari, tahliye yollarinin belirlenmesi, binalarin giivenligi ve acil
toplanma alanlarinin koordinasyonu {izerine yogunlasirken, sel riski altindaki bolgelerde erken

uyar1 sistemlerinin kurulmasi, baraj ve su kanallariyla ilgili 6nlemler ve sel aninda yapilmasi
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gerekenler 6n planda tutulmalidir. Her iki durumda da sosyal hizmet uzmanlari, bu tiir planlarin
hem teknik hem de toplumsal boyutlarini bir araya getirerek halkin en iyi sekilde korunmasini
hedefler.

Ayrica, afet planlariin sadece olusturulmasi yeterli degildir; bu planlarin topluluk iiyeleri
arasinda yayginlastirilmasi ve herkesin igeriklerinden haberdar olmasi saglanmalidir. Bu
noktada sosyal hizmet uzmanlari, toplumun tiim kesimlerinin (kadinlar, ¢ocuklar, yaslilar,
engelliler gibi) afet planlarina dahil edilmesini ve planlarin bu kesimlerin 6zel ihtiyaclarina gore
diizenlenmesini saglar (Karakas, 2022). Ornegin, engelli bireyler i¢in tahliye prosediirlerinde
farkl1 onlemler alinmasi1 gerekebilir; isitme engelliler i¢in gdrsel alarm sistemleri, bedensel
engelliler icin uygun tahliye araglarmin bulunmasi gibi diizenlemeler yapilmalidir. Benzer
sekilde, yasli ve hareket kabiliyeti kisitli bireyler icin afet sirasinda hizli tahliyeyi
kolaylastiracak destek mekanizmalar1 gelistirilmelidir.

Buna ek olarak, sosyal hizmet uzmanlari, afet planlarinin diizenli olarak gbzden
gecirilmesini ve yeni durumlara gore gilincellenmesini saglar. Afetler ve riskler zamanla
degisebilir; bu nedenle afet planlarinin da esnek ve dinamik olmasi gereklidir. Ornegin, son
yillarda iklim degisikligi nedeniyle sel, firtina ve orman yangini gibi doga olaylarinin siklig1 ve
siddeti artmistir. Bu durum, afet planlarinin daha sik gézden gegirilmesini ve yeni risklere gore
giincellenmesini gerektirir. Sosyal hizmet uzmanlari, afet tatbikatlar1 diizenleyerek topluluk
iiyelerinin planlar1 etkin bir sekilde 6grenmesini ve afet aninda ne yapacaklarini dnceden
uygulamalarini saglar.

Risk Degerlendirmesi ve Kaynak Yoénetimi: Sosyal hizmet uzmanlari, afetlere karsi
hazirlikli olabilmek ve miidahaleyi daha etkili bir hale getirebilmek i¢in afet oncesinde
kapsamli bir risk degerlendirmesi yapar. Bu degerlendirme, hangi bdlgelerin ve topluluklarin
daha fazla risk altinda oldugunu belirlemeye yonelik bir analiz stirecidir. Risk degerlendirmesi

yapilirken, topluluklarin demografik 6zellikleri, sosyal yapisi, mevcut altyapilar1 ve kaynaklari
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dikkatle incelenir. Ozellikle yaslilar, cocuklar, engelliler, diisiik gelirli aileler gibi daha kirilgan
gruplarin afetlerden nasil etkilenecegi 6ngoriilerek, bu gruplarin korunmasina yonelik stratejiler
gelistirilir. Ayrica, risk degerlendirmesi siirecinde, yerel ekosistemler, cografi faktorler ve iklim
degisiklikleri gibi ¢evresel unsurlar da g6z Oniinde bulundurulur (Tuncay, 2004). Bu
degerlendirme, ayni zamanda afet aninda ve sonrasinda kullanilabilecek kaynaklarin
belirlenmesi agisindan da kritik rol oynar. Barinma, gida, su, saglik hizmetleri ve psikososyal
destek gibi temel ihtiyaclarin nasil karsilanacagi, bu siirecte sosyal hizmet uzmanlarinin
kaynaklar1 en verimli sekilde yonetmesine baglidir. Bu kaynaklarin etkin bir sekilde organize
edilmesi, afetin etkilerini en aza indirgemek ve kriz sonrasi toparlanmay1 hizlandirmak igin
gereklidir. Ornegin, afet bolgelerinde yeterli miktarda temiz su temini, temel saglk
malzemelerinin erisilebilirligi veya gegici barinma olanaklarinin saglanmasi gibi kaynak
yonetimi kararlari, afetin yaratacagi olumsuz etkilerin hafifletilmesinde hayati bir rol oynar
(Mathbor, 2007: 357-369; Kadioglu, 2008).

Ayrica, sosyal hizmet uzmanlari, afet dncesi risk degerlendirmesi yaparken, potansiyel
tehlikelere karsit erken uyari sistemleri ve acil miidahale mekanizmalar1 da gelistirir. Bu
sistemler, afet aninda dogru ve hizli kararlar alinmasina yardimci olurken, toplulugun hazirlikli
olmasini saglar. Ornegin, bir sel felaketi riski yiiksek olan bir bdlgede, erken uyar1 sistemleri
ve sel sularinin kontrolil i¢in altyap1 yatirimlarinin yapilmasi, kayiplarin azaltilmasinda 6nemli
rol oynar.

Afet Aninda Miidahale Siiregleri

Afet aninda, sosyal hizmet uzmanlar1 hizli ve etkili bir sekilde harekete ge¢melidir. Bu
stirecte, kriz miidahalesi, acil barinma ve gida ihtiyaglarinin kargilanmasi, psikososyal destek
saglanmasi gibi bir¢ok kritik gorev yerine getirilir. Sosyal hizmet uzmanlariin bu siiregteki
rolleri, afetin yarattigt olumsuz etkileri minimize etmeye yoneliktir (Kok, 2023:7; Kilig

Ceyhan, 2023:780).
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Kriz Miidahalesi ve Acil Yardim: Kriz Miidahalesi ve Acil Yardim: Kriz miidahalesi, afetin
hemen ardindan baglayan ve hayati énem tasiyan bir siirectir. Afetin ilk saatlerinde ve
giinlerinde, zamaninda miidahale insan hayatin1 kurtarmak ve olumsuz etkileri en aza indirmek
acisindan kritik Oncelik tasir. Sosyal hizmet uzmanlari, bu siiregte magdurlara acil yardim
ulastirmak ic¢in hizli ve etkin bir sekilde organize olurlar. Temel ihtiyaglarin karsilanmasi,
ozellikle de barinma, gida, temiz su, giysi ve tibbi yardimlarin saglanmasi, ilk etapta 6ncelikli
hedefler arasindadir. Sosyal hizmet uzmanlari, bu ihtiyaclarin koordinasyonunda aktif rol
oynar, kaynaklar1 dogru sekilde yonlendirir ve yardim siireclerinin diizenli ve adil bir bi¢imde
islemesini saglar. Acil yardim sadece fiziksel ihtiyaclari karsilamay1 degil, ayn1 zamanda afet
magdurlarinin duygusal ve psikolojik ihtiyaglarini da icerir. Afet aninda yasanan sok ve travma,
bireylerin giivende hissetmelerini zorlastirabilir. Bu noktada sosyal hizmet uzmanlari,
magdurlara psikososyal destek saglayarak onlarin yasadiklari travmayla basa ¢ikmalarina
yardime1 olur. Psikososyal destek, magdurlarin kendilerini giivende hissetmelerini saglamanin
yani sira, stres, kaygi ve kayip gibi duygusal zorluklarla bas etmelerine de katkida bulunur.
Ozellikle ¢ocuklar, yaslilar ve travmaya daha duyarl diger gruplar igin bu destek hayati 5nem
tasir (Artan ve Ozkan, 2020:15-16).

Kriz miidahalesi siirecinde, sosyal hizmet uzmanlar1 yerel yonetimler, sivil toplum
kuruluslari, ulusal ve uluslararasi yardim kuruluslar ile is birligi yaparak genis capli bir
miidahale plan1 uygularlar (International Federation of Social Workers, 2014). Bu is birligi,
afetin boyutlarina ve ihtiyaglara gore sekillenir ve her aktoriin sorumluluklarinin net bir sekilde
belirlenmesini saglar. Ornegin, yerel yoénetimler genellikle lojistik ve barinma hizmetlerini
organize ederken, uluslararasi yardim kuruluslar acil tibbi yardimlar, gida ve su saglanmasi
gibi kritik kaynaklar1 temin edebilir. Sivil toplum kuruluslari ise psikososyal destek, goniillii

aglarinin olusturulmasi ve yerel diizeyde dayanigsmanin giiglendirilmesine katkida bulunur.
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Psikososyal Destek ve Travma Miidahalesi: Psikososyal Destek ve Travma Miidahalesi:
Afetler, bireylerin yasaminda derin ve uzun siireli psikolojik travmalara yol agabilir. Bu tiir
travmalar, yalnizca afet aninda yasanan korku ve kaygi ile sinirli kalmaz; ayn1 zamanda kayip,
belirsizlik ve giivenlik hissinin yitirilmesi gibi duygularin etkisiyle uzun vadede devam edebilir.
Sosyal hizmet uzmanlari, afet magdurlarina yonelik psikososyal destek saglayarak bu
travmalarin etkilerini hafifletmeye ¢aligir. Psikososyal destek, bireylerin duygusal ve psikolojik
sagliklarim1 korumalarmma yardimecir olmayi, aynt zamanda afet sonrasi yasama uyum
saglamalarin1 amaclar (Aydin, 2012:4). Bu destek, yalnizca kisa vadeli bir kriz miidahalesiyle
simnirlt kalmaz; travmanin uzun vadeli etkilerinin en aza indirilmesi i¢in afet sonrasi
gelistirilmesi gereken uzun soluklu programlar1 da kapsar. Sosyal hizmet uzmanlari, bu siiregte
magdurlara yonelik psikolojik destek programlarinin olusturulmasinda ve bu programlarin
toplumsal diizeyde uygulanmasinda aktif rol oynar. Ornegin, afet sonrasi rehabilitasyon
programlari, bireylerin yasamlarina uyum saglamalarina yardimci olacak becerileri
gelistirmeyi, aile i¢i iletisimi giiclendirmeyi ve topluluk {iyeleri arasinda dayanigsmayi artirmayi
hedefler. Ayrica, afet sonrasi psikososyal destegin bir parcasi olarak, ¢ocuklar ve gengler igin
ozel programlar gelistirilir; bu programlar, travmanin gelisim itizerindeki etkilerini en aza
indirgemeye yonelik oyun terapisi, sanat terapisi ve egitsel destek gibi miidahaleleri igerir.

Sosyal hizmet uzmanlari, psikososyal destek ve travma miidahalesi siireglerinde ulusal ve
uluslararas1 kuruluslarla is birligi yaparak, magdurlara genis kapsamli ve biitiinciil bir destek
sunulmasini saglarlar. Bu baglamda, sosyal hizmet uzmanlarinin liderliginde gelistirilen afet
sonras1 destek programlari, topluluklarin travma sonrasi yeniden yapilanmasini ve uzun vadeli
psikolojik dayanikliliklarinin artiritlmasini hedefler (SWD, n.d.).

Toplumsal Dayanisma ve Koordinasyon: Afet anlarinda toplumsal dayanigmanin ve
koordinasyonun saglanmasi, etkili miidahale ve toparlanma siireci i¢in hayati bir dneme

sahiptir. Sosyal hizmet uzmanlari, afetin olumsuz etkilerini en aza indirgemek ve toplulugun
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hizla toparlanmasin1 saglamak amaciyla topluluk tiyeleri arasinda dayanisma ruhunu tesvik
eder ve yardimlagsma siireclerini organize eder. Dayanigma, bireylerin yalnizca fiziksel
ihtiyaglarim1 karsilamayi degil, ayn1 zamanda psikolojik ve duygusal destegi de igerir; bu
nedenle, sosyal hizmet uzmanlar1 yardimlar1 dagitirken topluluk i¢indeki giiveni ve sosyal
baglar1 giiclendirmeyi amagclar. Bu siiregte sosyal hizmet uzmanlari, topluluk liderleri,
goniilliiler, sivil toplum kuruluslar ve diger paydaslarla yakin is birligi yaparak kaynaklarin
etkili bir sekilde dagitilmasini saglar. Yardimlarin ihtiya¢ sahiplerine hizli ve adil bir sekilde
ulagmasi, afet sonrasindaki kaotik ortamda kritik bir dnceliktir. Goniilliiler, yerel liderler ve
kurumlar arasinda kurulan koordinasyon ag1, kaynaklarin verimli bir sekilde yonetilmesine ve
magdurlarin ihtiyaglarinin karsilanmasina olanak tanir (Kilig Ceyhan, 2023:780). Ornegin,
sosyal hizmet uzmanlari, yerel goniilli aglarin1 giiglendirerek hem maddi hem de manevi
yardimlarin etkili dagitimini organize eder. Bu aglar, acil durumlarda ihtiya¢ sahiplerinin
hizlica tespit edilmesini, kaynaklarin gereksinimlere gore yonlendirilmesini ve uzun vadeli
destek sistemlerinin kurulmasini saglar.

Afet Sonrasi Iyilesme ve Yeniden Insa Siirecleri

Afetlerin ardindan, topluluklarin yeniden inga edilmesi ve magdurlarin normal yasamlarina
donmelerine yardimci olunmasi gerekmektedir. Sosyal hizmet uzmanlari, bu siiregte
topluluklarin iyilesme siirecini destekler ve uzun vadeli siirdiiriilebilir ¢éztimler {iretirler (Artan
ve Ozkan, 2020:51).

Topluluklarin Yeniden Insast ve Sosyal Rehabilitasyon: Afet sonrasi yeniden insa siireci,
yalnizca fiziksel altyapinin onarilmasini degil, ayn1 zamanda topluluklarin sosyal dokusunun
yeniden kurulmasmi da icerir. Bu siiregte, topluluk iiyelerinin giivenlik, aidiyet ve sosyal
baglarin1 yeniden kazanmasi biiyiik bir 6nem tagir. Sosyal hizmet uzmanlari, afetin yarattig
sosyal ve ekonomik travmalarin {stesinden gelmeleri i¢in topluluklarin sosyal

rehabilitasyonuna odaklanir. Bu rehabilitasyon, bireylerin yalnizca fiziksel kayiplari telafi
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etmekle kalmaz, ayn1 zamanda duygusal, psikolojik ve sosyal yonlerden toparlanmalarini da
amaglar. Yeniden insa siirecinde, topluluklarin sosyal sermayesinin (giiven, is birligi ve sosyal
iliskiler) gili¢lendirilmesi de biiyiik bir rol oynar. Sosyal hizmet uzmanlari, topluluk i¢indeki
sosyal aglar1 yeniden kurar ve gii¢clendirir, bu da topluluklarin kendi i¢inde dayanigmayi
artirarak afet sonrasi daha hizli toparlanmalarmi saglar. Ornegin, sosyal rehabilitasyon
kapsaminda, aileler arasi yardimlasma gruplari, ¢ocuklar ve gencler igin egitim destek
programlari, yasl ve engelli bireylere yonelik bakim hizmetleri gibi uygulamalar devreye
aliabilir (SWD, n.d.).

Afet Sonrast Psikososyal Destek Programlari: Afet Sonrasi Psikososyal Destek
Programlar1: Afetlerin uzun vadeli etkileri, bireylerde ve topluluklarda derin ve kalici
psikososyal sorunlara yol agabilir. Bu tiir etkiler, travma, kayip, giivensizlik ve gelecege dair
belirsizlik gibi duygusal vyiiklerle kendini gosterir ve bireylerin giinlilkk yasamlarini
stirdiirmelerini zorlagtirabilir. Sosyal hizmet uzmanlari, bu olumsuz etkileri hafifletmek ve
magdurlarin travmayla basa ¢ikmalarini saglamak amaciyla uzun vadeli psikososyal destek
programlar1 gelistirir ve uygulamaya koyar (Kok, 2023:7; Kilig¢ Ceyhan, 2023:780). Bu
programlar, bireylerin travmay1 atlatmalarina, topluma yeniden entegrasyon saglamalarina ve
yasamlara uyum iginde geri dénmelerine yonelik cok cesitli miidahaleleri icerir. Ilk olarak,
bireylerin yasadiklar1 travmalarla basa ¢ikmalarina yardimci olmak igin bireysel terapiler ve
grup terapileri diizenlenir. Travmanin boyutlarma gore farkli terapi yontemleri kullanilabilir;
ornegin, travma odakli biligsel davranis¢i terapi veya sanat terapisi gibi yaklasimlar,
magdurlarin duygularim1 anlamalarina ve yeniden giiven kazanmalarina yardimci olabilir
(Aydin, 2012:4).

Siirdiiriilebilir Toplum Gelisimi: Afet sonrasi siiregte sosyal hizmet uzmanlarinin tistlendigi
onemli rollerden biri, siirdiiriilebilir toplum gelisimini tesvik etmektir. Siirdiiriilebilir toplum

gelisimi, afetlere dayanikli fiziksel ve sosyal altyapilar olusturmayi, ekonomik kalkinmay1
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desteklemeyi ve cevresel siirdiiriilebilirligi saglamay1 kapsar. Sosyal hizmet uzmanlari, afet
sonrasinda topluluklarin sadece iyilesme siirecine odaklanmakla kalmaz, ayn1 zamanda uzun
vadeli kalkinma stratejilerinin gelistirilmesine de katkida bulunur. Afet risklerinin azaltilmasi
amaciyla, topluluklarin mevcut yapisal ve sosyal zayifliklar1 belirlenir ve bu alanlarda gerekli
iyilestirme c¢alismalar1 yapilir. Ornegin, dayamikli ve giivenli barinma ¢dziimlerinin
gelistirilmesi, altyapinin giiclendirilmesi ve afet riskine agik bdlgelerde yapilasmanin
sinirlanmasi gibi tedbirler bu stratejiler arasinda yer alabilir. Ayrica bu siirecte sosyal hizmet
uzmanlari, yerel yonetimler, sivil toplum kuruluslart ve uluslararasi yardimlasma aglariyla is
birligi yaparak siirdiiriilebilir kalkinmay1 destekler (S6zcii ve Aydindz, 2019:80).
SONUC ve ONERILER

Afet okuryazarligi, sosyal hizmet uzmanlarinin afetlere karsi hazirlikli olmalarini, etkin
miidahalelerde bulunmalarini ve afet sonrasi iyilesme siireglerine aktif katki saglamalarini
miimkiin kilan kritik bir yetkinlik olarak ©6ne ¢ikmaktadir. Bu yetkinlik, bireylerin ve
topluluklarin afetlere karsi direncini artirmada hayati bir rol oynarken, sosyal hizmet
uzmanlarinin bilgi, tutum ve davranis boyutlarinda kendilerini gelistirmelerini zorunlu
kilmaktadir. Afetlerin yikici etkilerini minimize etmek ve toplumun tiim kesimlerini afetlere
kars1 daha direngli hale getirmek i¢in sosyal hizmet uzmanlariin afet okuryazarligi konusunda
stirekli olarak egitilmeleri ve bilgilerini giincellemeleri gerekmektedir.

Bu baglamda, sosyal hizmet egitim programlarinin miifredatinda afet okuryazarligina daha
fazla yer verilmesi onerilmektedir. Egitim siirecinde, afetlere yonelik teorik bilgilerin yani sira,
uygulamal1 egitimler ve tatbikatlarla sosyal hizmet uzmanlarinin afet durumlarina etkin bir
sekilde miidahale edebilme kapasiteleri artirilmalidir. Ayrica, sosyal hizmet uzmanlarinin
mesleki gelisim programlarina afet yonetimi ve kriz miidahalesi konularinda diizenli egitim

modiilleri eklenmelidir.

R&S
Research Studies Anatolia Journal
Volume:7 Issue:4, October 2024

461




SOSYAL HIiZMET KAPSAMINDA AFET OKURYAZARLIGININ ONEMIi

Afet okuryazarlig1r konusunda farkindalig1 artirmak i¢in kamu ve 6zel sektor is birligi ile
genis kapsamli bilinglendirme kampanyalar1 diizenlenebilir. Bu kampanyalar, toplumun her
kesimine hitap edecek sekilde tasarlanmali ve Ozellikle savunmasiz gruplara yonelik 6zel
programlar gelistirilmelidir. Ayrica, afet sonrasinda topluluklarin yeniden insa siireclerine
yonelik sosyal rehabilitasyon programlarinin yayginlastirilmasi ve bu siireglerin siirdiiriilebilir
kalkinma hedefleri ile uyumlu hale getirilmesi gerekmektedir.

Sosyal hizmet uzmanlarinin afet sonrasi iyilesme siireglerinde liderlik rollerini iistlenmeleri
tesvik edilmelidir. Bu liderlik, toplumsal dayanigsmanin gii¢clendirilmesi, psikososyal destek
hizmetlerinin yayginlastirilmasi ve afet sonrasi kalic1 ¢ozlimler iiretilmesine yonelik stratejik
planlamalarin yapilmasi ile miimkiin olacaktir. Bu tiir yaklasimlar, sadece afet sonrasi iyilesme
stireclerini hizlandirmakla kalmayacak, ayn1 zamanda topluluklarin gelecekteki afetlere karsi
daha hazirlikli olmasini saglayacaktir.

Afet okuryazarliginin sosyal hizmet alaninda daha etkin bir sekilde kullanilabilmesi i¢in
yapilacak her tiirli bilimsel ¢alisma ve pratik uygulama, toplum sagligi ve giivenligi acisindan
son derece degerli katkilar sunacaktir. Bu nedenle, sosyal hizmet uzmanlarinin bu alandaki bilgi
ve becerilerini gelistirmeye yonelik siirekli cabalarin siirdiiriilmesi, afetlerin olumsuz etkilerini

en aza indirmede 6nemli bir adim olacaktir.
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ABSTRACT

In this systematic literature review, the aim is to explore the place of the concept of femvertising
in academic literature. Accordingly, articles published in journals indexed in the Web of
Science database that use the keyword "femvertising" have been analyzed. The results revealed
that research on femvertising has been conducted since 2016, with most studies focusing on the
business category. More than half of the articles have employed qualitative research methods.
The review of contemporary literature reveals a growing body of research centered around the
concept of femvertising, with a particular emphasis on the interplay between social media,
women empowerment, and consumer attitudes. A notable gap in the existing literature is the
paucity of studies investigating the intersection of femvertising and corporate social
responsibility.

After the VOSviewer analysis, the most frequently cited sources are revealed as the Journal
of Advertising, International Journal of Advertising, Female Media Studies, and Sex Roles. The
presence of Female Media Studies and Sex Roles emphasizes the interdisciplinary aspect of
femvertising research, thus suggesting that a comprehensive understanding of the topic requires
perspectives from both marketing and gender studies. This underscores femvertising's relevance
in both fields. Also, the analyzed articles mainly used qualitative methods, with content
analysis, interviews, discourse analysis, and textual analysis being the most common.
Quantitative methods like experiments and structural equation modeling were also used, though
studies combining both approaches were rare. There is a notable deficiency in research
employing big data analytics.

Keywords: Femvertising, Consumer Behaviour, Advertising
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Bu sistematik literatiir taramasinin amaci, femvertising kavraminin akademik literatiirdeki
yerini aragtirmaktir. Bu dogrultuda, Web of Science veri tabaninda indekslenen dergilerde
"femvertising" anahtar kelimesi kullanilarak yayinlanan makaleler analiz edilmistir. Arastirma
sonuclari, femvertising konusunun 2016 yilindan bu yana incelenmeye baslandigini ve
calismalarin ¢ogunun isletme Kkategorisine odaklandigimi gostermektedir. Makalelerin
yarisindan fazlasi nitel arastirma yontemleri kullanmistir. Giincel literatiiriin incelenmesi,
femvertising kavrami etrafinda biiyliyen bir arastirma alani oldugunu ve 6zellikle sosyal medya,
kadin giiclendirme ve tiiketici tutumlar1 arasindaki etkilesimlere odaklandigin1 ortaya
koymaktadir. Mevcut literatiirdeki onemli bir bosluk, femvertising ve kurumsal sosyal
sorumluluk arasindaki kesisimi inceleyen ¢alismalarin yetersizligidir.

VOSviewer analizi sonucunda en sik atifta bulunulan kaynaklar Journal of Advertising,
International Journal of Advertising, Female Media Studies ve Sex Roles olarak ortaya
cikmaktadir. Female Media Studies ve Sex Roles dergilerinin varligi, femvertising
aragtirmalarinin disiplinlerarasi niteligini vurgulamakta ve bu konunun kapsamli bir sekilde
anlasilmasi i¢in hem pazarlama hem de toplumsal cinsiyet ¢caligmalari perspektiflerine ihtiyag
duydugunu gostermektedir. Bu durum, femvertising'in her iki akademik alan i¢in de dnemini
ortaya koymaktadir. Ayrica, analiz edilen makalelerde en yaygin olarak icerik analizi, miilakat,
sOylem analizi ve metin analizi gibi nitel yontemlerin kullanildig1 goriilmektedir. Deney ve
yapisal esitlik modellemesi gibi nicel yontemler de yer almaktadir; ancak nitel ve nicel
yaklagimlar1 birlestiren ¢caligmalar ¢ok azdir. Biiytlik veri analitiginin kullanildig1 arastirmalarin
hi¢ yer almamasi da dikkat ¢ekmektedir.

Anahtar Kelimeler: Femvertising, Tiiketici Davranisi, Reklam.

INTRODUCTION
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Advertising, an ubiquitous form of communication, is designed to gain the attention of the
broadest possible audience. Given the intense competition among producers to satisfy the
unique demands of consumers, advertising has become an indispensable component of modern
marketing. Advertisers employ a multitude of strategies to differentiate their offerings and
appeal to diverse consumer segments. Despite the exploration of various innovative approaches,
a persistent theme in these attempts is the reinforcement of gender stereotypes concerning
women (Mayne, 2000: 56). While the fundamental role of advertising is to promote products
and services, it has increasingly been observed that its capacity to influence social values and
behaviors has eclipsed its original function. One criticism of this discipline asserts that
advertising manipulates people through stereotyping, providing simple narratives to primitive
societies in order to control their thoughts and beliefs and give meaning to their world (Dyer,
2002: 4).

The investigation of gender stereotypes, initiated by feminist thought in the 1960s, has
continued to the present day, raising ethical concerns about the media's representation of women
and questioning the structures of gender roles in society. Today, a new perspective on the
stereotyping of women is emerging through the exploration of gender representations, giving
rise to novel concepts and debates (Tsichla, 2020: 29). It can be said that significant progress
has been made towards gender equality. As a result of these developments, advertisements that
empower women and aim to dismantle gender stereotypes have become increasingly important
for businesses seeking to target female audiences. There has been a notable surge in scholarly
research examining representations of female empowerment and gender stereotypes within
advertising (Akestam et al., 2017; Eisend et al., 2014; Gomes Pereira Santos et al., 2022).

Driven by growing consumer expectations, businesses are under increasing pressure to
demonstrate their commitment to social causes. Advertising serves as a powerful medium for

conveying these corporate social responsibility messages to the broader public. The most
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fundamental issue within activist advertising is gender equality, particularly concerning

women. (Zeisler, 2016). The decision to engage in activist advertising presents challenges in
balancing the brand's marketing strategy with messages that address social issues. For instance,
a Pepsi advertisement in the United States featured Kendall Jenner, a celebrity, offering a can
of Pepsi to a stern-looking police officer who is blocking a street during a protest. Amidst the
cheers of the protesting crowd, the police officer takes a sip of the Pepsi and smiles. Despite
the brand's stated intention to foster awareness of social inequality, the campaign was met with
widespread criticism due to the use of a privileged model who lacked personal experience with
the issues at hand and had no established record of social activism (Champlin et al., 2019:
1241).

"Femvertisements" are a category of advertisements that explicitly aim to empower women
by challenging traditional gender roles and societal expectations (Akestam et al., 2017: 795). A
major concern exists within the realm of femvertising. Although the promotion of feminist
values is a positive development, there is a risk that these ideals may be co-opted by brands for
commercial purposes, reducing their authenticity and undermining their impact (Séanchez-
Labella Martin et al., 2024: 483).

This study aims to analyze the current state of research on femvertising by reviewing existing
literature and to develop new research questions for future studies. As femvertising is an
emerging field with limited detailed research, a systematic literature review and VOSviewer

analysis will shed light on future studies in this research area.

GENDER IN ADVERTISING
Prevalent gender role stereotypes within society are mirrored in advertising. These
advertisements contribute to the reinforcement and reproduction of societal inequalities

(Hainneville et al., 2023: 939). Stereotypes are often described as making claims about
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categories of people. For example, "doctors wear white coats" or "Black men are criminals.”
These stereotypes used in everyday conversation cannot be universal generalizations because
they do not encompass all instances of the category in question. Therefore, even a person who
states a stereotype such as "women have babies" might acknowledge that not all women in the
world have babies. At this point, the question arises: what problem does stereotyping cause?
Stereotyping is a cognitive process that involves the categorization of individuals based on their
perceived group membership. This process results in the formation of expectations and the
adjustment of social interactions, often leading to prejudicial judgments (Beeghly, 2015: 676).
Engaging in gender-appropriate behaviors, as frequently depicted in advertisements, is
considered a learned behavior in the literature. This behavior can vary depending on the society
in which the individual lives. Individuals learn gender-appropriate behavior through
socialization, and mass media is a part of this socialization process (Mayne, 2000: 57).
Stereotypes are widely used in advertising. Gender and occupational status are among the
most prominent of these stereotypes. As women have made progress in their careers and
education, the gap between the portrayal of women in advertising and real life has widened
(Eisend, 2010: 436). As a result of this development, the degree of female stereotyping in
advertisements has gradually decreased. Advertisements are presented to consumers through
marketing strategies that are developed based on the demographic characteristics of the
intended audience (Wolin, 2003: 125). Among these attributes, gender is the most commonly
used. The primary reasons for this can be summarized as follows: (1) it is easily identifiable,
(2) gender segments are accessible, (3) gender segments are measurable and responsive to the
marketing mix, and (4) gender segments are large and profitable (Darley & Smith, 1995: 41).
One of the primary reasons why consumers are increasingly less likely to take advertising
stereotypes seriously is the use of stereotypes as a source of humor in advertising. In terms of

gender stereotypes, male stereotypes are more commonly used in humorous advertisements
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than female stereotypes (Eisend et al., 2014: 268). On the other hand, it is also emphasized that
the stereotyping of women in advertising is decreasing. This decline is observed, particularly
in countries with high masculinity scores, due to transformations occurring in those societies
(e.g., Japan). In countries with low masculinity scores, where solutions to gender issues have
been debated for many years, the progress in addressing stereotyped advertising content related
to gender roles seems to be slower compared to countries with high masculinity scores (Eisend,
2010: 436).

Femvertising

In response to the prevalence of stereotypical female representations in advertising, female
empowerment advertising, or femvertising, has gained prominence. Research suggests that
femvertising has been effective in reducing negative reactions to stereotypical portrayals and
has positively influenced advertising and brand attitudes, especially among female consumers
(Ozata et al., 2023: 64-65). The term "femvertising" was first coined in 2014 at a panel in
Advertising Week in conjunction with the lifestyle website SheKnows. In this panel,
"femvertising” was defined as a term describing contemporary advertising campaigns that
challenge traditional female stereotypes in advertising (Akestam et al., 2017: 796). There is a
growing consensus that advertising can play a pivotal role in fostering societal equality
(\VVadakkepatt et al., 2022: 516).

A significant aspect of advertising is its role in representing popular culture. Recognizing
the power of this role, businesses have begun producing female-targeted advertisements that
incorporate elements such as feminism, women's activism, and equality, thereby contributing
to the emergence and widespread adoption of the concept of femvertising (Rodriguez Pérez &
Gutiérrez Almanzor, 2017: 344-346). It is often argued that the intersection of feminism and
marketing can be traced back to Edward Bernays' advertising campaign in 1928 for a cigarette

company, which sought to empower women to smoke. This campaign challenged a societal
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taboo of the time by encouraging women to smoke in public, not just in private spaces.
Subsequently, other cigarette brands followed suit, launching targeted campaigns to sell their
products to women (Tablot, 2000). With the globalization of the women's rights movement,
feminism has gained significant traction in the digital realm. Social media platforms have
provided women with a digital arena to advocate for gender equality and human rights, thereby
enhancing the visibility of feminist movements. In this context, social media offers a crucial
opportunity for feminist activism to organize globally and amplify its voice effectively (Lopez
Vazquez & Rangel-Pérez, 2022: 341).

Whether the empowerment portrayed in femvertising constitutes genuine activism remains
a subject of ongoing debate. The question of whether femvertising is merely a marketing ploy
or a sincere reflection of corporate commitment to social change persists (Varghese & Kumar,
2022: 442). 1t would be an oversimplification to assume that all brands are equally committed
to the goals of femvertising. Indeed, research has indicated that some companies may employ
femvertising as a marketing strategy without making substantial internal changes to promote
gender equality (Sterbenk et al., 2022: 503). While it is acknowledged that femvertising can
have positive elements, there is a need for a critical examination of whether advertisements
designed to empower women may inadvertently undermine the political power of feminism
(Windels et al., 2020: 29). While femvertising emphasizes women's control over their bodies,
self-esteem, and choices, it has also been criticized for reinforcing traditional notions of
femininity and beauty as means of female empowerment (Tsai et al., 2021: 29). To overcome
this, it is suggested that an authentic feminist discourse should be adopted in the creation of
femvertising content (Duan, 2020: 240).

The proliferation of femvertising can be attributed to five interconnected factors. According
to Varghese and Kumar (2022), these factors are:

1) a surge in activism advocating for more equitable representation of women in advertising;
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2) the rising prominence of brand activism, cultural marketing, and conscious capitalism;

3) intensified critiques of corporate and meta feminism;

4) growing public awareness of gender stereotypes; and

5) increased regulatory oversight of gender role portrayals in advertising

A significant body of literature has examined the concept of femvertising, providing valuable
insights into its impact. One study identified consumer gender, level of support for women's
rights, self-perceived feminism, political orientation, and trust in advertising as key predictors
of attitudes toward femvertising (Sternadori & Abitbol, 2019: 746).

Another study in the literature suggests that consumers' personal attributes influence their
cognitive mechanisms toward advertising campaigns presented in the form of femvertising. If
the social anxieties conveyed through the female figure in the advertisements align with
feminist beliefs, consumers are more likely to develop a positive attitude and respond favorably
to these ads (Wagar et al., 2024: 10). Social media, a valuable tool for consumer-brand
interaction, can leverage femvertising content to increase engagement by incorporating
motivating elements unrelated to the brand itself, such as self-development, self-validation, and
social acceptance (Rudeloff & Bruns, 2024). Research suggests that femvertising campaigns
have a positive impact on consumer perceptions of brand image, fostering greater brand
affection and loyalty. Consumers tend to develop more positive attitudes towards brands that
engage in femvertising (Misra et al., 2024: 74).

Research indicates that femvertising has the potential to enhance male consumers' awareness
of and perceptions regarding contemporary gender roles. The study underscores the role of
femvertising in addressing gender inequality. Nevertheless, the findings suggest that male
consumers' purchase intentions are not significantly influenced by exposure to femvertising
campaigns (Negm, 2024: 1092). Another study involving women found that self-identified

feminists tend to have lower levels of trust in brands and hold more negative perceptions of
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femvertising. Conversely, the same study revealed that trust in and congruence with a brand
positively influence attitudes toward femvertising, thereby positively impacting purchase
intentions. Given the importance of trust in consumer-brand relationships, firms must strive for
congruence between their communications and behaviors, as highlighted by Martinez-Aguirre
et al., (2024). Research by Teng et al., (2021: 265) suggests that femvertising content can
enhance positive consumer responses and increase purchase intentions among female
consumers exposed to these advertisements. A study analyzing consumer responses to a
femvertising video found that while consumers who espouse gender equality reject the notion
that women are less capable than men, they are also hesitant to make claims about women's
superior abilities (Chen & Feng, 2024: 55). Consumers who are highly involved in women's
empowerment exhibit more positive attitudes toward femvertising compared to those who are
less involved (Park et al., 2023: 243). Another study found a positive interaction between
consumers self-identifying as feminists and their attitudes towards femvertising content in
terms of sharing intentions, but no significant impact on purchase intentions (Ozata et al., 2023:
64). A study on luxury products and femvertising found that luxury personal care brands engage
in less femvertising and employ more stereotypical gender expressions compared to non-luxury
personal care brands. Conversely, non-luxury personal care brands feature more femvertising
content (Michaelidou et al., 2022: 1294). Another study examining jewelry advertisements
within the luxury segment yielded similar findings. The analyzed brands' advertisements lacked
femvertising content, suggesting the existence of a consumer segment that is indifferent to
corporate social responsibility and femvertising messages (Pankiw et al., 2021: 320)
Consumers' awareness of stereotypes embedded within advertising messages makes them more
receptive to advertising that challenges these stereotypes. This, in turn, can foster more positive
attitudes toward both the advertisement and the brand, while simultaneously promoting broader

societal changes (Akestam et al., 2017: 802).
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RESEARCH METHOD

A systematic literature review (SLR) was employed to examine the existing body of research
on femvertising, thereby providing a current assessment of the knowledge base within this field
(Paul et al., 2021). Systematic literature reviews evaluate the evidence and the quality of that
evidence related to the research topic. Throughout the process, scientific evidence is
synthesized in a transparent manner (Lame, 2019: 1634). For sound research, transparent and
complete reporting is crucial. This allows readers to gain an accurate understanding of how the
research was conducted and is also critical for the reproducibility of the research. To conduct a
thorough and detailed review, using the PRISMA checklist provides both authors and readers
with information about what was done and what was found during the research process, as well
as demonstrating the quality of the reporting (Sarkis-Onofre et al., 2021: 1). By offering a
structured protocol, the PRISMA checklist serves as a valuable roadmap for conducting
systematic reviews and meta-analyses, ensuring transparency and rigor in the research process

(Moher et al., 2015: 3).

Scope of the Research

This study aims to conduct a systematic literature review of articles published in journals
indexed in the Web of Science (WoS) that explore the concept of femvertising. By synthesizing
these studies, the objective is to provide a roadmap for future research. While existing
systematic literature reviews have examined femvertising through lenses such as the 4N1K
analysis (Gomez-Borquez et al., 2024: 1) and critical perspectives on theoretical frameworks
(Vandellos et al., 2023), this study offers a more comprehensive overview by incorporating
these findings and expanding the scope of the analysis.

Inclusion and Exclusion Criteria
To ensure a comprehensive and high-quality dataset, this study exclusively utilized articles

indexed in the Web of Science Core Collection (Wo0S). The search term "femvertising"” was
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employed in the “topic” field on July 9, 2024, to retrieve all relevant publications. This approach
allowed for a broad temporal scope, as suggested by Rojas-Sanchez et al. (2023). Of the 72
initial articles retrieved, 5 were conference papers, 2 were book chapters, and 7 were not written
in English or Turkish, resulting in a total of 58 articles. Of these, 3 were written in Turkish but
were included in the analysis as they were authored by native Turkish speakers. After excluding

2 articles for which full texts could not be obtained, the final sample consisted of 56 articles.

c
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Figure 1. PRISMA method

Bibliometric mapping was performed using VOSviewer software to visualize the intellectual
structure of the field through citation, co-citation, and bibliographic coupling analysis. Content
analysis was conducted manually using an online word cloud program to identify recurring

themes and keywords. An Excel sheet was created to list the articles and additional information
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was retrieved by a through analysis of each article such as the method used, data type and

methodology employed.

Findings
An examination of the Web of Science (WoS) categories of the included articles revealed
that femvertising research is most frequently conducted in the fields of business and

communication. This is followed by research in women's studies (Figure 2).

29 8 4
Business Women s Studies Management

1
History

Figure 2. WoS categories of publications subject to scanning

The methods used in the articles reviewed were listed in excel sheet prepared by the author.
The findings that are illustrated in Figure 3 reveal that qualitative methods were qualitative
methods were the most prevalent, accounting for 52% of the studies. Quantitative methods were
employed in approximately 32% of the articles, while mixed methods were used in only 5%. It

is noteworthy that 6 articles did not involve empirical research.
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Figure 3. Methods Used in Articles
Of the articles conducted as an empirical study, 22 contained primary data, 29 contained

secondary data, and 1 contained both primary and secondary data.
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Figure 4. Citations and Years of Publications
No time constraint was imposed on the search. The findings indicate that the term
"femvertising” first appeared in a publication in 2016. The highest number of publications was

in 2021, and the most citations were received in 2023 (Figure 4). Regarding methodologies,
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content analysis was the most frequently used method (18 times), followed by experiments (6),

structural equation modeling (6), interviews (7), discourse analysis (5), and textual analysis (4).
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female empowerment

femvertising

geliger

women empowerment

adve{g‘smg
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Figure 5. VOSviewer output of co-occurunce of keywords

Figure 5 illustrates the evolution of research themes related to femvertising. In 2020, the
primary focus was on examining the intersection of femvertising with stereotypes and corporate
social responsibility. However, in subsequent years, the research landscape broadened to
encompass concepts such as gender, feminism, and female empowerment. By 2023, the
emphasis had shifted towards exploring the role of social media in shaping attitudes towards

women's empowerment through femvertising.
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Figure 6. VOSviewer output of Co-citation of cited sources
When analyzing the highly cited sources identified through VOSviewer, it became evident
that the Journal of Advertising, the International Journal of Advertising, Female Media Studies,

and Sex Roles were the most influential publications in the field.
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Figure 7. Word cloud of keywords
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When a word cloud was generated based on the keywords in the articles, the most frequent

keyword was "femvertising," followed by "advertising" and "gender." Other frequently used

keywords in studies on this topic included "feminism,"” "female empowerment,” "women

empowerment,” and "consumer behavior."

Table 1. Top 5 Most Cited Articles

Maddison Poteet

University of
North Texas

Rank | Name of Article | Journal Authors Affiliation Country Citation
1 Gender International | Stacy Landreth Deparment of | USA 154
stereotypes in Journal of Grau Marketing
advertising: a Advertising
review of (2016)
current research Yorgos C. Zotos Communicatio | Cyprus
n and Internet
Studies
2 Woke-washing: | European Francesca Sobande | School of UK 131
"intersectional™ | Journal of Journalism
femvertising Marketing
and branding (2020)
"woke" bravery
3 Advertising Psychology | Nina Akestam Stockholm Sweden 119
"like a girl": and School of
Toward a better | Marketing Economics
understanding | (2017) Sara Rosengren
of
"femvertising" :
and its effects Micael Dahlen
4 Is Femvertising | Journal of Yvette Sterbenk Roy H. Park USA 64
the New Business School
Greenwashing? | Ethics (2022) of Communica
Examining tions
Corporate Sara Champlin Mayborn
Commitment to School
Gender Equality of Journalism
Kasey Windels University
of Florida
Summer Shelton Idaho State
Universit
5 Selling Journal of Kasey Windels University of | USA 54
Feminism: How | Advertising Florida
Female (2019) Sara Champlin University of
Empowerment North Texas
CEZ?anF:;gns Summer Shelton Ida_ho St_ate
Postfeminist University
Discourses Yvette Sterbenk Ithaca College
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Among the most cited articles, a significant proportion were authored by researchers
affiliated with the US universities. Published between 2016 and 2022 in marketing and
advertising journals, these articles received a maximum of 154 citations. Notably, only one of
these five highly cited publications was single-authored.

DISCUSSION

Femvertising, a contemporary and significant research topic, resides at the intersection of
consumer behavior, gender studies, and marketing ethics. This study adopts a systematic
literature review approach to comprehensively examine the femvertising literature and identify
knowledge gaps in this field. A significant portion of the analyzed articles were rooted in the
fields of business and communication. The notion that femvertising plays a crucial role in
enabling businesses to challenge gender biases provides a compelling rationale for this research
focus (Sobande, 2019: 2724). Moreover, crafting femvertising content can be instrumental in
securing customer approval and attention. Marketers can devise effective strategies by tailoring
these innovative ad contents to the specific personality traits of their target audience (Wagar et
al., 2024: 11). Consequently, this topic is more extensively studied in these two fields due to
their potential to yield industry-benefiting outcomes. However, the most cited sources were
predominantly found in advertising and media studies journals. Although the content may
pertain to business, the dominant presence of communication journals in this area is evident.

The emergence of these advertisements has revealed significant insights and perspectives
across genders, enabling a better understanding of their impact on consumers' gender roles,
brand perceptions, and purchase intentions. Female consumers, in particular, tend to adopt a
critical perspective on how gender roles are portrayed in advertising (Negm, 2024: 1092). While
the use of a feminist perspective in advertising has traditionally been avoided, the growth of

femvertising has increased attention and interest in this area. As a result, messages promoting
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women's empowerment have become more prevalent and widespread (Windels et al., 2020:
29).

When the most cited sources are examined as a result of the VOSviewer analysis, it is seen
that the prominent sources are the Journal of Advertising, International Journal of Advertising,
Female Media Studies and Sex Roles journals. The inclusion of Female Media Studies and Sex
Roles highlights the interdisciplinary nature of femvertising research. It implies that
understanding femvertising requires insights from both marketing and gender studies,
showcasing its significance in both academic fields.

This concept can be seen as a product of contemporary cultural contexts and is appealing to
individuals who advocate for gender equality. Although its success is steadily increasing,
reaching consumers who are reluctant to embrace feminism through these advertisements
appears to be challenging (Sternadori & Abitbol, 2019: 746).

The analyzed articles predominantly employed qualitative methods, with content analysis,
interviews, discourse analysis, and textual analysis being the most common techniques. Among
quantitative methods, experiments and structural equation modeling were the most frequently
used. However, studies combining both qualitative and quantitative approaches were relatively
scarce. Furthermore, there was a notable dearth of research employing big data analytics.

A VOSviewer co-occurrence analysis of keywords revealed that the most recent studies
frequently included the term "social media." Advertisers must now closely monitor social media
trends when developing their brand communication strategies. For instance, social media
movements such as #MeToo and #TimesUp have heightened consumer awareness of
femvertising and fostered positive attitudes toward such content. Consumers expect businesses
to take concrete steps in this area. By engaging with social media, businesses can achieve
positive outcomes through social media communication. (Rudeloff & Bruns, 2024; Waqgar et

al.,, 2024. 11). Fourth wave feminism is a movement that emphasizes the use of new
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communication methods such as social media to develop ideas and raise awareness about
women's empowerment, and it is seen that with the rise of digital technology and social media,
feminism movements have become more visible (Gomez-Borquez et al., 2024: 4). By
leveraging social media, businesses can effectively manage the content of their marketing
communication messages to reach a wider audience. An analysis of the top five most-cited
articles from a sample of 56 revealed that only one was single-authored. These five articles
were collectively written by 15 authors, 10 of whom were affiliated with US universities.

A primary limitation of this study is that it was confined to a single database. Future research
could expand the scope by including additional databases. Specifically, the relationships
revealed by the VOSviewer analysis, such as the relatively lower frequency of studies on
femvertising and CSR, could be explored further. Additionally, a more in-depth examination
of the intersection between social media and femvertising research could be conducted.

The growing role of digital platforms and social media in advertising is apparent. Therefore,
future research could focus on how femvertising is evolving on newer platforms (e.g., TikTok,
Instagram) and the specific features of these platforms that make femvertising more or less
effective. Another engaging subject can be that as femvertising is primarily targeted at women,
future research could explore its impact on male audiences, particularly in terms of changing

perceptions of gender roles and its influence on male purchasing behavior.
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ABSTRACT

Changes in competitive conditions force businesses to develop new capabilities in order to
sustain their existence and be successful. At this point, businesses have made an effort to change
their management approach and gain a strategic perspective. This approach, called strategic
management, involves the effective use of the resources that the business has in order to regulate
the relations between the business and its environment and to gain superiority over competitors
or to make a difference. The most important resource that businesses have is human resources.
The most important key to the adoption and successful implementation of the strategic
management approach is to have an effective manpower. With a strategic human resources
planning, businesses will be able to ensure that employees are provided at the right time, with
the desired qualifications and assigned to the right jobs in line with the business strategy. The
purpose of this study is to create a conceptual framework for the role of human resource
planning in the strategic management process. At this point, the studies on strategic
management, human resource management and strategic human resource management in the
literature were examined in detail. As a result of the research, it was concluded that strategic
human resources planning is the process of creating comprehensive and long-term human
resources strategies and developing the plans, programs and tactics necessary for the
implementation of these strategies, and that businesses that manage this process in the best way
can establish superiority over their competitors by identifying opportunities, threats, advantages
and weaknesses.

Keywords: Strategic Management, Strategic Human Resources Management, Strategic

Human Resources

R&S

Research Studies Anatolia Journal
Volume:7 Issue:4, October 2024

491



https://dergipark.org.tr/tr/pub/@omer-emrah-acar

THE IMPORTANCE OF HUMAN RESOURCES PLANNING IN STRATEGIC ... 492

oz

Rekabet kosullarinda meydana gelen degisimler, isletmeleri varliklarini siirdiiriilebilmeleri ve
basarili olabilmeleri i¢in yeni yetenekler gelistirmeye zorlamaktadir. Bu noktada isletmeler,
yonetim anlayiglarint degistirerek stratejik bir bakis agis1 kazandirma cabasi i¢ine girmislerdir.
Stratejik yonetim olarak adlandirilan bu yaklagim, isletme ile ¢evresi arasindaki iliskileri
diizenleyen ve rakiplere karsi istiinliik elde edebilmek veya farklilik yaratabilmek igin
isletmenin sahip oldugu kaynaklarin etkili bir sekilde kullanilmasini igermektedir. Isletmelerin
sahip oldugu en Onemli kaynak ise insan kaynagidir. Stratejik yonetim anlayisinin
benimsenmesi ve uygulamaya basarili bir sekilde koyulmasinin en 6nemli anahtar1 etkili bir
insan giiciine sahip olmaktir. Stratejik bir insan kaynaklar1 planlamasi ile isletmeler, isletme
stratejisi dogrultusunda calisanlarin dogru zamanda, istenen niteliklere sahip olarak temin
edilmesini ve dogru islerde gorevlendirilmesini saglayabilecektir. Bu c¢alismanin amaci,
stratejik yonetim silirecinde insan kaynaklari planlamasinin rolii konusunda kavramsal bir
cergeve olusturmaktir. Bu noktada literatiirde yer alan stratejik yonetim, insan kaynaklari
yOnetimi ve stratejik insan kaynaklar1 yonetimi ile ilgili yapilmis calismalar ayrintili bir sekilde
incelenmistir. Aragtirma sonucunda stratejik insan kaynaklar1 planlamasinin, genis kapsamli ve
uzun vadeli insan kaynaklart stratejileri olugturma ve bu stratejilerin uygulanmasi i¢in gerekli
olan planlari, programlar1 ve taktikleri gelistirme siireci oldugu ve bu siireci en iyi sekilde
yoneten isletmelerin, firsatlari, tehditleri, istiinliikklerini ve zayifliklarimi tespit ederek
rakiplerine kars1 iistiinliik kurabilecekleri sonucuna ulagilmstir.

Anahtar Kelimeler: Stratejik Yénetim, Stratejik Insan Kaynaklar1 Yonetimi, Stratejik Insan

Kaynaklar1 Planlamasi

R&S

Research Studies Anatolia Journal
Volume:7 Issue:4, October 2024



493

Omer Emrah ACAR

INTRODUCTION

Today, businesses are trying to survive in an environment where rapid technological change,
newly formed markets, continuous renewal and customer expectations can change at any time
with the effect of globalization.

In this competitive environment full of uncertainties, businesses strive to increase their
productivity and gain competitive advantage. In order to achieve these advantages, the
management approach has also changed in order to adapt to changing conditions. This new
management approach requires a strategic perspective. The strategic dimension of management
is becoming more important day by day and is an indispensable solution for businesses to
survive.

The understanding of strategic management, which is the transformation of management
thought into the current form of practice, is a structure that requires businesses to follow the
changes in their environment and think in the long term in order to maintain their existence and
achieve sustainable competitive advantage. Strategic management is not to think about what
will be done in the future, but to try to determine how the desired goals can be achieved in the
future from today.

However, in order to realize the strategic management process, which is of vital importance
for businesses, resources must be used effectively. The most important resource that businesses
have is human resources. Businesses that can use their human resources effectively will be one
step ahead of their competitors.

The purpose of this study is to establish a conceptual framework for the role of human
resource planning in the strategic management process. To this end, the concept of strategic
management will be explained first. Then, human resource planning, strategic human resource

management and strategic human resource planning will be discussed.
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STRATEGIC MANAGEMENT

The concept of strategic management has been widely used in business literature since 1980.
This concept was formed by combining the words strategy and management (Eren, 1997: 16).
Strategic management is about analyzing the situation facing the business. This analysis allows
managers to formulate strategies to tackle the situation or challenges facing the business (Henry,
2021: 7). Strategic management is a part of the general management processes of enterprises.
In other words, when the business is evaluated hierarchically, it covers a special management
area that is of interest to the top management (Dinger, 2007: 35). However, strategic
management, in addition to general management activities, takes necessary precautions by
examining the environmental elements that are seen as threats for the long-term survival of the
business, and also focuses on long-term activities and final results (Ulgen & Mirze, 2004: 26).
The underlying idea of strategic management is not what to do in the future. The main purpose
of strategic management is to determine what can and should be done today in order to reach
the point we aim for in the future (Efil, 2004: 17).

In order for businesses to be successful, they need to be able to foresee the threats and
opportunities they may face, determine rational strategies by making predictions and implement
these strategies effectively. For this reason, the importance of strategic management at the
global level is increasing day by day (Akgemci, 2008: 8). One of the reasons why the strategic
management approach has gained importance is the fact that managing a business strategically
can have positive effects on business performance. In addition, strategic management provides
efficiency in decisions and actions in the event that businesses are faced with constantly
changing situations. A business needs to coordinate some departments and business activities
in order to achieve its goals. Strategic management will be able to achieve the objectives by

affecting all levels of the business. This reveals the importance of strategic management

R&S

Research Studies Anatolia Journal
Volume:7 Issue:4, October 2024



Omer Emrah ACAR

(Coulter, 1998: 23). At this point, the benefits of strategic management can be listed as follows
(Jauch & Glueck, 1998: 18; Galloway, 1990: 20-21):

e Strategic management brings with it a proactive management approach.

e Strategic management enables businesses to recognize changes that may occur at any
moment in advance.

e Strategic management enables the identification of realizable goals and orientations.

e Strategic management facilitates managers to investigate fundamental problems.

e Works carried out with a strategic management approach yield more effective results.

e Strategic management provides support to managers in investigating the basic problems
of the business.

e Strategic management helps communication within the organization, the coordination of
individual projects, the transfer of resources and the development of short-term planning
such as budgets.

The strategic management process can be defined as the whole of information gathering,
analysis, selection, decision-making and implementation activities aimed at the survival of the
enterprise in the future and achieving a sustainable competitive advantage (Ulgen & Mirze,
2004: 31). Strategic management process can be considered as a special decision-making or
problem-solving process (Odabas, 2004: 85). This process covers all the processes from the
decision-making stage to how to implement the decisions taken and how to check the
implemented decisions to identify and correct the deficiencies (Ketchen & Craighead, 2020:
1332).

The strategic management process consists of planning, selection and assignment of
strategists, environmental analysis, setting goals and objectives and strategy formulation. In the
strategy implementation phase, previously determined strategies and plans are implemented. In

the final stage of the process, the results of the implementation are reviewed, and if the desired
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objectives have not been achieved, new arrangements are made. These stages can be explained
in detail as follows:

1. Selection and Assignment of Strategists: Strategists who initiate strategic management
studies in enterprises, who are at every stage of this process and who are responsible for
strategic activities are classified in two ways; the first one is strategists in managerial
positions and the second one is professional expert strategists. In this process, top
management is responsible for formulating and implementing strategies for business
units. At the same time, the strategies created at each management level are the
responsibility of the managers in that unit. Professional strategists, who are appointed
from outside the organization and who are experts in this field, can also take part in the
creation and implementation of strategies. Expert strategists should have strategic
consciousness, be able to see events from a broad perspective, have advanced analysis
skills, manage time well and have creative characteristics (Ulgen & Mirze, 2004: 59-63).

2. Strategic Analysis Process: Strategic analysis involves the processes of redefining
objectives, selecting appropriate strategies for these objectives, and examining both the
external environment (international, technological, economic, political, socio-cultural,
natural, market, customers, suppliers, competitors, financial institutions, trade unions) and
the internal environment (resources, capabilities and competencies) (Esmer, 2020: 83). At
this point, first, the external environment of the business is examined by conducting a
SWOT analysis and the threats and opportunities that may be encountered are predicted,
then the weaknesses and advantages of the business are identified. Finally, the objectives
of the business are determined and appropriate strategies and policies are developed to
achieve these objectives (Dinger, 2007: 70).

3. Determination of Goals and Objectives: Determining the vision, mission and

objectives of the business has an important place in the strategic management process.
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The vision, mission and objectives determined by the enterprises play a guiding role in
their future strategies. At the same time, they are seen as supportive elements in the
implementation, measurement and evaluation stages of strategies (Goral, 2014: 188).
Mission means the specific task undertaken by a person or a community. While how the
future is viewed is expressed with vision, future-oriented efforts are concretized with
mission. The mission reveals the working area of the business and the reason for its
existence (Giiner, 2008: 67). A business vision, in its simplest form, expresses a picture
of the future of the business shared by all employees. In this respect, vision should be
considered as a mental design that brings together beliefs about how the future can be and
the ways in which the desired state can ideally be achieved, rather than an individual
fantasy (Thoms & Greenberger, 1998: 4). Goals can be defined as socially or humanly
determined tangible or intangible values that guide responses or behaviors. Objectives are
divided into three as strategic, economic and non-economic objectives (Dinger, 2007:
165).

4. Strategy Formulation: After evaluating the threats, opportunities, advantages and
weaknesses in the external and internal environment, enterprises make the selection of
strategies that may be suitable for them, which is another stage of the strategic
management level. As a result of strategy formulation, businesses will be able to evaluate
the realities of the external environment, their own available resources and capabilities,
and design strategies that will help them achieve their goals (Robbins et al., 2013: 111).
Strategies can be classified into two main categories: basic strategies and strategies
according to management levels. Basic strategies are analyzed under four headings:
growth, downsizing, maintaining the status quo and mixed strategies. Strategies according
to management levels are divided into three as corporate strategies, competitive strategies

and functional strategies (Ulgen & Mirze, 2004: 70-71).
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5. Implementation of Strategies: The first thing to do after developing strategies and
preparing strategic plans is to organize for the successful implementation of the strategies.
Organization is necessary not only for strategic planning but also for activities at each
level of management. Activities at this stage include the preparation of programs and
budgets by sub-units to implement strategies and policies. In the fulfillment of all these,
collecting the data and information to be used and ensuring their flow is a key element
(Kose, 2008: 79-80).

6. Evaluation of Implementation Results and Control: The last stage of the strategic
management process is the evaluation of the results of the strategic plan, reviewing the
developments and implementing corrective measures, if any, i.e. the control stage (Aktan,
1997: 136). This stage is important for understanding and analyzing whether the
implemented strategies are actually leading the business in the right direction (Fuertes et
al., 2020: 12). In the evaluation and control phase, strategists can evaluate whether the
implemented strategies have yielded the expected results, if the results are not as desired,
why this has occurred and what changes can be made (Katsioloudes, 2006: 19).

The basic model of strategic management includes the selection of strategists, strategic
analysis, setting goals and objectives, strategy formulation, strategy implementation, and
evaluation and control processes. An important element of strategic management is strategic
management tools. Strategic management tools are necessary to determine the marketing
position, customer needs, competitive position and the impact of internal and external factors
that affect the performance of the business. These tools are also important for developing
strategies to gain and sustain competitive advantage (Afonina & Chalupsky, 2012: 1535). These
tools and techniques commonly used in the strategic management process can be explained as

follows:
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e Open Book Management: The basis of open book management is that the information
that employees have should not only help them in the course of their duties but also help
them understand the overall performance of the business (Rouhani et al., 2024: 316). It is
a management philosophy that aims to share information about business performance with
employees, to train employees to understand what this information means, how the
business generates revenue, and how their own efforts affect the success of the business,
as well as to give them the opportunity to contribute to the success of the business and to
reward or profit share to employees who contribute to the success of the business (Davis,
1997: 7).

e Search Conference: It is a participation technique that aims to create a common mind
within the organization. Search conferences can be held to determine the vision and
mission of an organization, as well as to identify problems and find solutions in strategic
planning (Aktan, 1999: 6-7).

e Balanced Scorecard: It is an application model that tries to realize the vision and
strategies of an enterprise effectively by transforming them into physical measures
(Dinger, 2007: 396). This approach prioritizes achieving financial targets, but also argues
that the aspects of financial targets related to business performance should also be taken
into account (Akgemci, 2008: 53).

¢ Brainstorming: It is a technique based on sharing thoughts on a subject without criticism
and judgment and aims to reveal creative thoughts (Sahin, 2005: 442). Brainstorming
provides a free and open environment that encourages everyone to participate. The ideas
put forward for problem solving are developed by all participants and creative solutions
are tried to be reached (Almutairi, 2015: 137).

e VValue Chain Analysis: It is a method used to identify the activities of the business that

can be characterized as strategic and to understand their effects on cost and value. This
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analysis enables businesses to identify activities that create value, reduce costs and
differentiate themselves in order to gain competitive advantage (Stabell and Fjeldstad,
1998: 413, 416).

e Reengineering: It can be defined as a fundamental rethinking and radical redesign of
business processes in order to achieve dramatic improvements in the performance of the
organization (Elapatha & Jehan, 2020: 2). This method envisages starting the
organizational functioning from scratch, erasing traditional working methods from the
corporate memory and designing how the work can be done best from now on (Ogiit,
2009; 212, 214).

e Delphi Technique: It is a method used by experts to make forecasts for the future
(Wantanakomol & Silpcharu, 2020: 3). This technique is a method that allows experts to
decide and agree on a subject without face-to-face meetings and discussions in order to
solve a problem within the organization (Aktan, 1999: 7).

e Outsourcing: It is a business strategy in which businesses focus on their own areas of
expertise and provide the rest of the work through other businesses specialized in that
field (Fabian et al., 2023: 48).

e Cost-Benefit Analysis: It refers to the systematic comparison of the costs and benefits of
a particular activity or project in order to determine whether it is economically profitable
(Yalg¢in, 2006: 16).

e Benchmarking: It is the process of comparing products, services and practices against
strong competitors and businesses known as leaders in the sector (Henry, 2021: 116).
Benchmarking determines the standards related to products and services in the
organizational interaction environment, and makes it possible to know at what level the

business is (Sarag, 2005: 55).
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e Downsizing: It can be defined as a strategic alternative that is used especially in times of
crisis and includes different combinations of reductions in the physical, human and
organizational systems of an enterprise in order to adapt to competitive conditions
(Dewitt, 1998: 59). Downsizing is seen as an effective strategy that helps businesses
maintain their competitive advantage and is widely practiced (Adeoye & Lawrence, 2021:
4).

e Customer Relationship Management: It is an approach that organizes the strategies,
functions, processes and understanding of the business by using technology in order to
gain new customers, retain existing customers and ensure customer loyalty and
satisfaction (Zengin & Ulama, 2015: 401). The goal of customer relationship management
is to optimize the present and future value of customers. This approach is an approach that
adopts creating, maintaining and further developing customer relationships (Bas, 2021:
26).

e Nominal Group Technique: It is a group decision-making method used for a group to
reach a consensus quickly. This technique, which envisages giving equal rights to
everyone in the group, was developed as an alternative to the brainstorming technique
(Sen & Cenkgi, 2009: 3).

e Portfolio Analysis: These techniques are widely used in strategy selection. With the help
of portfolio matrices, it is possible to analyze what kind of strategy an enterprise should
follow in the market and in which areas it should concentrate its investments (Akgemci,
2008: 81).

e SWOT Analysis: It is a technique that allows analyzing the internal and external
environment of an enterprise. With this analysis, both the current situation in which the
business is in and how it may be in the future can be determined and predicted (Baykal,

2018: 153). With SWOT analysis, businesses first identify their strengths and weaknesses
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by analyzing the internal situation, and then try to determine the situation against
competitors and the opportunities and threats in the market by analyzing the external

situation (Aktan, 2008: 7).

HUMAN RESOURCES PLANNING

The main purpose of this function, also called manpower, workforce or personnel planning,
is to forecast future labor force requirements (Mahapatro, 2021: 38). The plans developed for
the coordination of the activities to be carried out according to the results of this estimation are
called human resources planning (Aldemir et al., 2001: 10).

Human resources planning is defined as estimating the employee needs of an enterprise and
organizing the activities required to meet these needs. At the end of the human resources
planning process, it is aimed to create a program that will ensure that the right number and the
right quality of employees are provided at the right time to help the business achieve its goals
(Decenzo & Robbins, 2019: 53).

In human resources planning; it is important to know the current policies determined by the
enterprise and the personal and organizational goals and objectives for the future. In other
words, in human resources activities, it is necessary to have a long-term perspective and to take
into account the needs of the business. Human resources planning is basically done in order to
balance the supply and demand of human resources in the business (Erdogmus, 2003: 119).

The objectives of human resources planning, which has a direct impact on achieving the
goals of businesses, can be listed as follows (Mahapatro, 2021: 38; Sabuncuoglu, 2000: 30-31):

e Changes and constraints in human resources,
e Training and development of existing employees,
e Filling vacancies,

e Recruitment of new employees,
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e Estimating labor costs,

e Providing employees to adapt to change,

e |dentifying the need for employees in line with the development plans of the business,

e Increasing employee morale and motivation,

e Implementing educational programs for employees in line with the principle of mutual

respect,

e Ensuring adequate return on investments in human resources.

Human resource planning has an important place in helping both the organization and the
employees to prepare for the future (Harris, 1997: 61). Since human resource planning deals
with the optimum use of human resources, it is in a position to provide great benefits to the
business in particular and the country in general. These benefits, which will provide advantages
to businesses and reveal the importance of human resource planning, can be explained as
follows (Aquinas, 2009: 41-42):

e Increases labor productivity,

e Ensures the employment of qualified human resources,

e It helps easy adaptation to rapid technological changes,

¢ Reduces labor turnover,

e Increased control over recruitment and training costs,

e Prevents losses due to labor mobility,

e It ensures that the labor demand that will occur with the growth of the business can be

easily met,

¢ An increase in productivity is achieved by ensuring the satisfaction of the workforce.

Human resource planning is a dynamic process that continuously collects data, processes,
utilizes and transfers this data to the necessary places. This process is under the influence of

many controllable and uncontrollable factors inside and outside the organization. These factors
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are examined under two main headings: external environmental factors (demographic factors,
legal regulations, economic conditions, competitive conditions, technology, trade unions) and
internal environmental factors (analysis of jobs, business culture and management style,
workforce skills inventory, reliability of human resources information system
(Bayrammuradov, 2009: 12).

Human resources planning consists of various stages. According to some authors, this
process consists of three stages. These stages are determining the characteristics of existing
employees, determining how many employees are needed to maintain the current activities of
the enterprise, and finally determining the need or surplus of employees as a result of the
calculations to be made in these first two stages (Aykag, 1999: 104). According to another
approach, human resource planning is also considered as a three-stage process. These are;
estimation of human resources needs, evaluation of human resources and control stages (Simsek
& Oge, 2007: 70).

Forecasting the amount and quality of labor force that the business will need in the future is
a very important issue in terms of sustainable competition. Making a healthy labor demand
forecast will enable the enterprise to take a step forward against its competitors in terms of
competition (Ibicioglu, 2006: 8). At this point, forecasting methods used in human resources
planning can be explained as follows:

e Forecasting Methods Based on Managers' Opinions: It is the simplest forecasting
technique based entirely on the knowledge, skills, experience and intuition of experts or
managers (Aldemir et al., 2001: 46). Although decision-making based on expert opinion
is a method frequently used in small enterprises, it is seen that this method is also applied
in large enterprises and gives good results (Tortop et al., 2006: 74).

e Delphi Method: The Delphi Method is a method that is based on the opinions of experts

on a topic and consists of several rounds in which data on a particular topic is collected,
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summarized and presented back to the participants (Olsen et al., 2021: 1377). A standard
Delphi study has a structure consisting of multiple rounds. The first round starts with
sending the questionnaires prepared on the topic under investigation to the experts and
getting their opinions. These forms are then collected and edited by the human resources
expert. If there are differences in the opinions of the experts, the edited answers are sent
to the experts again. After re-evaluation by the experts, the responses are collected again
and re-evaluated. If there is still no consensus, this process continues until a consensus is
reached among the experts (Brady, 2015: 3).

e Nominal Group Technique: The nominal group technique is a technique that consists of
many participants and envisages making decisions based on the opinions of these
participants. Accordingly, group members are asked for their opinions on an issue and
asked to write these opinions on a piece of paper. Each member then shares his/her
opinions with the others. After this sharing, the discussion process starts and each member
expresses his/her opinion about the other ideas. Finally, these opinions are combined, put
to a vote and scored. At the end of this process, the opinion with the highest score is
approved and the most appropriate solution is obtained (Ozkalp, 1991: 314-315).

e Bottom-up Forecasting Method: In this method, managers of each unit in the
organization are asked to estimate their own human resource needs. The general approach
here is to ensure that business managers have a general view of what the constraints and
opportunities for hiring new employees might be. These managers then use this
information to develop estimates of human resource needs in their area of responsibility
(DeNisi & Griffin, 2001: 157).

e Forecasting Based on Known Data: Forecasting based on known data is based on the
idea that changes planned to be made in the future are realized by taking into account past

data. It is a simple method based on the principle that the same level of human resources
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needed in the past will be needed in the future. Although this method is easy to apply,
thinking that the business will never change and planning accordingly may lead to some
mistakes (Tortop et al., 2006: 75-76).

e Forecasting Method Based on Trend Analysis: With the forecasting method based on
trend analysis, it is envisaged to determine the need for employees for the future based on
past data. In this method, a graph is first prepared and the trend line is obtained by marking
the values of the variables on the graph. Then, according to the slope of the line obtained,
data about the future are obtained numerically with the help of second or third order

function equations (Bayrammuradov, 2009: 37-38).

STRATEGIC HUMAN RESOURCES MANAGEMENT AND PLANNING
Strategic Human Resources Management

In the current period, human resources, which were seen as a cost element in the past, have
gained strategic importance with globalization, international competition, technological
developments, changing production and management systems (Bayat, 2008: 73).

Strategic human resources management appears as a conceptual structure. This conceptual
structure focuses on how human resources should be used in line with business strategies and
focuses on the planning of the required human resources in terms of number, quality and skills
and the implementation of strategies in this direction (Ozcelik & Dogan, 2021: 291). At the
same time, it is about how human resource personnel should adopt a strategic approach on a
day-to-day basis. This ensures that human resource activities continuously support the
realization of business strategies (Armstrong & Taylor, 2014: 16).

Strategic human resource management focuses on the alignment between an organization's
overall strategy and its human resource strategy (Boselie & van der Heijden, 2024: 27).

Adopting a strategic approach in human resource management facilitates the adaptation of the
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organization to changing environmental conditions and ensures that employees are committed
to the long-term goals of the organization. Adopting a strategic approach in human resources
management will transform a department that focuses on relationships and procedures, which
aims to maintain the current structure, functioning and status quo within a limited area of
authority, into an active unit that leads organizational change and focuses on improving the
performance of individuals and teams. The adoption and realization of this understanding
requires a five-step process. These can be listed as follows (Barutgugil, 2004: 57-60):

e Determining the strategic purpose of the business: This stage requires answering
questions such as the nature of the business, the sector in which it operates, what kind of
added value it generates and where it aspires to be in the future. Based on these answers,
the human resources department has to plan which jobs will be done by which people,
how they will be found and trained, and how they will achieve high performance.

e Implementation of strategic plans and scenarios: At this stage, studies such as
identifying the critical elements for the success of the business in the coming years,
determining the impact of external environmental factors on the business, analyzing
competitors and identifying weaknesses and strengths are carried out. In this process,
human resources management determines what kind of human resources practices are
required in each different situation and evaluates the possible effects on the business.

e Strategic positioning: This stage will enable the organization to assess itself accurately
and gain the ability to respond more quickly and effectively to changes. At this point,
strategic positioning will facilitate the correct operation of practices such as planning,
recruitment, providing knowledge and skills to employees, performance appraisal and

career management in terms of human resources.
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e Identifying critical human resources issues: At this stage, it is determined which
improvements will actually contribute to the strategic objectives of the organization and
bring competitive advantage.

e Implementing human resource management strategies: Human resource management
must know and fulfill what the business needs to do to realize its mission and vision. In
addition, the human resources department must acquire the employees who will enable
the organization to achieve its strategic objectives and empower them with the right
knowledge and skills.

Businesses that maintain the human resources management process with a strategic approach
increase their ability to cope with unexpected organizational and managerial events. The
human resources unit actively contributes to the process of creating and implementing a
business strategy shaped by organizational and environmental changes (Ogiit et al., 2004:
285).

Strategic Human Resources Planning

Strategic planning of human resources is based on the strategic management process of
human resources. In other words, strategic management of human resources and strategic
planning are based on a similar conceptual framework (Akytiz, 2006: 127).

Strategic human resources planning aims at determining the organization's employee needs
in order to ensure that they are of the quality required to achieve strategic goals. Strategies and
goals that are necessary for the long-term success of the organization will not make sense
without human resources with the qualifications and skills to carry them out (Arslan, 2012: 91).
At this point, strategic human resources planning is the planning process of determining the
current and future needs of human resources in line with the strategic plans of the organization

(Boon et al., 2019: 2499).
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The objectives of strategic human resources planning can be listed as follows (Bagheri,
2016: 434-435):
e Contribute to and improve the overall performance of the business,
e To show the importance of human resources,
e To play an active role in the development of human resources that support the continuous
development of the organization,
e Establish clear communication between the business and the core activities of human
resources,
e Provide planning tools that support and enable the development of human resources.
Strategic human resource planning is the process of developing comprehensive and long-
term human resource strategies and developing the plans, programs and tactics required to
implement these strategies. If done correctly, strategic human resource planning provides
various direct or indirect benefits to an organization. These benefits can be explained as follows
(Barutgugil, 2004: 127-128):
e |t encourages proactive rather than reactive behaviors,
e Provides an environment of open and trusted communication to achieve business
objectives.
e Encourage critical thinking and continually question the appropriateness of programs
based on assumptions,
e It enables the determination of the difference between the current state of the business and
the state it wants to be in the future.
e Encourages managers to participate in processes,
e |dentify potential barriers, limitations, threats and opportunities related to human

resources,
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e A successful strategic human resources plan, developed with the participation of
managers at all levels, creates common bonds among employees.

Strategic human resources planning involves a process consisting of two stages: determining
the objectives of human resources and determining the human resources strategy. The correct
implementation of this process by both the management and the human resources unit will
ensure the success of human resources planning and thus organizational plans.

There are different approaches to strategic planning of human resources. While making a
classification about the approaches on this subject, it would be a correct approach to establish
a relationship with the evolution of management thought in order to understand how the subject
has developed. This approach means establishing a relationship between the accepted
understanding of management and the perspective of human resources, as well as seeing
managerial activities as a whole and perceiving the organization as a system (Baransel, 1979:
11). Strategic human resources planning approaches are analyzed under the following headings
(Tortop et al., 2006: 82-87):

1. Classical Strategic Planning Approach: This approach was the first strategic planning
initiative and has attracted a great deal of attention from businesses. The main purpose of
this planning process is to make strategic decisions about the business and to harmonize
the business with its environment. The most effective method of achieving this goal is
strategic planning. The classical strategic planning process starts with a comparative
assessment of the business's environment and its objectives. After that, the process
continues with strategic decisions by analyzing possible threats, advantages, technologies,
expectations, alternatives and preferences. Finally, the process is completed with
implementation and evaluation activities.

2. Neo-Classical Strategic Planning Approach: The view that the human resources of the

organization should be given more importance in the strategic plans to be made with the
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importance of human resources has been accepted. In the light of these views, classical
strategic plans have been re-evaluated. The renewed approach adopted based on this new
view has led to the emergence of the neo-classical strategic planning approach. This
approach is based on the need to give more importance to human resources in enterprises.
3. Modern Strategic Planning Approach: With the modern management approach, it has
started to be accepted that there is not always a valid business structure, on the contrary,
the most appropriate business structure can be determined depending on the conditions in
which the business is located. This approach argues that in the process of determining
business strategies, objectives and development scenarios should be made in terms of
human resources in the business, environmental analysis should be carried out mainly
within the framework of human resources, and the economic, social and technological
dimensions of change as well as the population-related dimension should be evaluated.
4. Neo-Modern Strategic Planning Approach: This approach argues that in addition to
the assumptions of the modern approach, the effects of technological developments,

which are developing rapidly today, should be considered in more detail.

CONCLUSION

Businesses operating in a constantly changing and uncertain environment have to act with a
strategic management approach in order to survive and succeed. The concept of strategic
management, which is formed by combining the words strategy and management, has a
meaning that regulates the relations between the business and its environment and includes the
effective use of the resources of the business in order to gain superiority over competitors.
Strategic management deals with what can be done today in order for businesses to achieve
their future goals. In the strategic management process, strengths and weaknesses are identified

through internal analysis, possible opportunities and threats are identified through external
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analysis, and long-term activities and final results are focused on. Strategic management, which
can ensure the achievement of the objectives determined by affecting all levels of the business,
provides a proactive management approach, enables the identification of problems in advance,
enables the setting of achievable goals and enables the work to yield more effective results.

The most important key to the adoption and successful implementation of strategic
management is to have an effective workforce. At this point, we come across the concept of
human resources planning. Human resources planning is defined as estimating the need for
employees and organizing the activities necessary to meet this need. With this planning process,
it is aimed to create an action program that will help the business to achieve the goals set by the
business, to ensure that the desired quality and number of employees are provided when they
are needed. Human resources planning is an important process that helps to prepare both the
organization and the employees for the future. Human resources planning deals with the best
use of human resources and thus provides benefits to businesses such as increased labor
productivity, employment of qualified manpower, easy adaptation to rapid changes, reduced
labor turnover and increased productivity by ensuring employee satisfaction.

Businesses that adopt the strategic management approach have to evaluate the planning of
the workforce, which is the most important element in this process, from a strategic perspective.
Strategic human resources planning refers to the planning process of providing employees at
the most appropriate time, with the desired qualifications and assigning them to the right jobs
in line with the strategy determined by the business. Strategic human resources planning is the
process of creating comprehensive and long-term human resources strategies and developing
plans, programs and tactics required for the implementation of these strategies. Organizations
that manage this process correctly should ensure an open and reliable communication

environment.
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(074

Bu ¢aligma, biiylik veri ve amip organizasyonlar arasindaki etkilesimi inceleyerek karar alma
siireglerindeki yenilik¢i yonetimi ele almaktadir. Calismada, biiyiik verinin ig siireglerine olan
etkisi ve amip organizasyonlarin yapisal 6zellikleri detayli bir sekilde ele alinmistir. Ayrica,
bliylik verinin amip organizasyonlardaki karar alma siireglerine entegrasyonu ve bu
entegrasyonun inovasyon ve teknolojik gelismelerle nasil etkilesimde bulundugu incelenmistir.
Yenilik¢i yonetim stratejilerinin bu baglamda ne sekilde uygulanabilecegi ve bu stratejilerin
organizasyonlardaki etkisi detayli bir sekilde analiz edilmistir. Calisma, biiyiik veri ve amip
organizasyonlarin karar alma siire¢lerindeki etkilesimi daha anlasilir kilmay1 amaglamaktadir.
Calismada ayrica, zorluklar ve ¢6ziim yollar1 da tartisilarak, bu alandaki gelecek ¢aligsmalar igin
onerilerde bulunulmustur.

Anahtar Kelimeler: Biiyiilk Veri, Amip Organizasyonlar, Yenilik¢i Yonetim, Karar Alma

Stiregleri
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ABSTRACT

This study examines the interaction between big data and amoeba organisations and addresses
innovative management in decision-making processes. In the study, the impact of big data on
business processes and the structural characteristics of amoeba organisations are discussed in
detail. Furthermore, the integration of big data into decision-making processes in amoeba
organisations and how this integration interacts with innovation and technological
developments are examined. How innovative management strategies can be applied in this
context and the impact of these strategies in organisations are analysed in detail. The study aims
to make the interaction of big data and amoeba in the decision-making processes of
organisations more understandable. Challenges and solutions are also discussed and
suggestions are made for future work in this area.

Keywords: Big Data, Amoeba Organisations, Innovative Management, Decision-Making

Processes

INTRODUCTION

Traditional management models and decision-making processes are exposed to ever-
changing dynamics and complexities in today's business world, forcing organisations to become
faster, more flexible and innovative. In this context, the interaction between big data and
amoeba organisations is creating a radical change in decision-making processes. Big data
dominates business processes and offers organisations a competitive advantage in decision-
making processes. Amoeba organisations, on the other hand, attract attention with their flexible
structures and their ability to adapt to continuous change, which causes traditional hierarchical
structures to be questioned.

The main purpose of this study is to understand the interaction between big data and amoeba

organisations in depth and to reveal how this interaction is reflected in innovative management
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strategies in decision-making processes. In this context, the impact of big data on business
processes and the structural characteristics of amoeba organisations will be examined in detail
to clarify how these two concepts interact in decision-making processes. The study also
examines the integration of big data into decision-making processes in amoeba organisations

and how this integration interacts with innovation and technological developments.

BIG DATA ANALYSIS AND BASIC PRINCIPLES
THE CONCEPT OF BIG DATA

Big data is a concept that has emerged in today's rapidly changing and digitalizing world.
Big data consists of three basic components: volume, variety, and speed. Big data covers
enormous amounts of data. Traditional databases cannot process this large volume, so big data
technologies have the capacity to store and process petabytes of data (Kar et al., 2023: 2). Big
data includes structured, semi-structured, and unstructured data types. Structured data is data
organized in a table format found in a typical relational database. Semi-structured data is data
that has a certain order, such as XML or JSON, but is not completely structured. Unstructured
data, on the other hand, includes data that does not have any order, such as text documents and
social media posts. Big data is data that is produced and processed quickly. Internet offices,
sensor networks, and other sources produce data sets instantly (Quvvatov, 2024: 119). Being
able to process this data flow quickly is important for increasing the speed of decision-making
processes.

Big data enables businesses and organisations to access and understand information that was
previously difficult to access, and to make more informed and strategic decisions. Big data
analytics enables meaningful information to be extracted from these data sets, which enables
organisations to gain competitive advantage and increase their innovation (Khang et al., 2023:

54). Big data has a wide range of applications and helps to discover valuable information in
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business, science, healthcare, marketing and many other fields. The concept of big data is an
important tool that helps organisations make better decisions, optimise their operations and gain

competitive advantage.

THE IMPACT OF BIG DATA ON BUSINESS PROCESSES

Big data has become an important player in today's business world, and has taken on a
transformative role, especially in terms of its impact on business processes. This impact has the
potential to go beyond traditional data management methods and make business processes more
effective and efficient.

When integrated into business processes, big data enables organisations to make significant
progress in data-based decision-making processes. Big data provides competitive advantage to
organisations with its ability to adapt business processes to rapidly changing conditions.
Through instant data analysis, organisations can quickly adapt to market trends, customer
behaviour and the competitive environment. This offers a wide range of advantages from crisis
management to daily business operations with fast and flexible response capability. Integration
of big data into business processes is an effective tool to increase operational efficiency (Bag
et al., 2023: 34). Big data analytics also offers the potential to use resources more effectively
and optimise processes by evaluating the efficiency of business processes. This results in cost
savings and increased efficiency in business processes. Big data also has a significant impact
on customer relationship management and marketing strategies (Mortaheb and Jankowski,
2023: 6). The integration of big data into business processes contributes to organisations
becoming more competitive, data-driven and open to innovation. This situation supports
smarter and more strategic management of business processes, strengthening decision-making

processes and better preparing organisations for the future.
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BIG DATA ANALYTICS AND DECISION MAKING

Big data analytics is a powerful tool that enables organisations to extract meaning from large
and complex data sets (Bose et al., 2023; Gillborn et al., 2023). These analytical methods create
a unique impact on the decision-making processes of amoeba organisations and offer solutions
based on innovative management strategies (Mortaheb and Jankowski, 2023: 8).

For example, Amazon's personalized recommendation systems, which examine the purchase
history, search preferences and behaviors of its customers using big data analytics, have greatly
increased the company's competitive advantage (West, 2019: 27-28). Similarly, large retail
companies such as Walmart use big data analytics to optimize their inventory management and
logistics operations. Walmart's use of big data analytics to monitor inventory movements in real
time and predict sales trends has increased efficiency by minimizing stock shortage problems
(Zhai, 2024: 37-38).

Big data analytics reduces decisions based on subjective judgments in decision-making
processes, enabling more rational and data-supported decisions to be made. Especially in the
finance sector, big data allows financial institutions to more accurately assess the credit risk
they provide to customers in complex decision-making processes such as credit risk analysis
(Mahmudi, 2024: 1-3).

Financial institutions can make more accurate decisions in credit risk assessments by using
big data analytics. For example, banks manage credit approval processes more accurately by
analyzing various data such as customers' past credit usage, payment habits and income levels.
Big data analytics provides faster and more reliable results compared to traditional methods
used in calculating credit scores, which minimizes credit risk (Bhatore et al., 2020: 112-113).
Big data analytics also plays an important role in the healthcare sector. For example, IBM
Watson develops personalized treatment plans for cancer patients using big data analytics.

Doctors determine the most appropriate treatment options by analyzing patients’ genetic
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information, medical history and treatment responses. This data-driven decision-making
process increases treatment efficiency and reduces healthcare costs (Batko and Slezak, 2022:
3). Airlines use big data analytics to optimize flight operations and fuel consumption. For
example, Delta Airlines analyzes aircraft flight data to optimize routes, reduce fuel
consumption, and improve maintenance processes. In this way, the company has reduced
operational costs, increased on-time takeoff and landing rates, and increased customer
satisfaction (Hausladen and Schosser, 2020: 77-78). As a result, the integration of big data
analytics into decision-making processes both reduces costs and speeds up processes, which is
an important factor for businesses to maintain their competitive advantage.

Big data analytics provides organisations with the ability to make in-depth explorations of
large volumes of data sets and detect intrinsic/radiational patterns. This increases the ability of
amoeba organisations to learn from past data sets and predict future trends, enabling decision
makers to make more informed decisions. Big data analytics, when integrated into business
processes, also helps to analyse data quickly and reach immediate results (Quvvatov, 2024:
119). This helps amoeba organisations to react quickly and effectively to real-time changing
conditions, optimising decision-making processes. Big data analytics creates personalised
decision support systems with a detailed focus on individual customer behaviour, preferences
and needs. This enables amoeba organisations to enhance the customer experience and provide
customised services. Big data analytics help organisations to identify potential risks in advance
and develop preventive measures (Udeh et al., 2024: 224). By using these analytical
capabilities, amoeba organisations can quickly adapt to changes in the market and gain a

sustainable competitive advantage.
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AMOEBA ORGANIZATIONS

The amoeba organisation is an organisation model that focuses on flexibility, adaptability
and cooperation outside traditional hierarchical structures. This concept was inspired by the
characteristics of amoeba cells. Amoeba cells are single-celled organisms that can move on
their own and interact with their environment. Similarly, amoeba organisations are
organisations that can quickly adapt to changing business conditions and develop an internal
culture of collaboration (Adler et al., 2020: 408).

Amoeba organisations have a flexible structure that can adapt to complex and changing
business environments. This flexibility increases the organisation’s ability to react quickly and
adapt to changing conditions. In amoeba organisations, effective communication and
collaboration between individuals and units are encouraged (Yang, 2018: 467). This improves
decision-making processes by increasing information sharing. Unlike traditional leadership,
leadership in amoeba organisations is more adaptive and distributed. Leadership can be seen as
a shared responsibility between individuals at different levels of the organisation rather than a
specific person. In amoeba organisations, decision-making authority is decentralised. This gives
employees the opportunity to take more responsibility and participate in decision-making
processes (Inamori, 2013: 67). The ability to adapt quickly to changing conditions allows
amoeba organisations to foster innovation. These organisations continuously improve business
processes and seize new opportunities. By focusing on customer satisfaction, amoeba
organisations tend to evaluate customer feedback and continuously improve their products or

services.
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AMOEBA ORGANIZATION CONCEPT

Amoeba organisation is a business organisation model inspired by the flexible structures of
amoebas in nature. This model enables businesses to create a flexible and dynamic structure to
adapt to rapidly changing business environments. The amoeba organisation is a structure that
does not have a central structure, where small, independent units work together to form a large
organisation (Kusrini and Arifsa, 2019: 42). The structure of the amoeba organisation provides
an advantage in quickly adapting to changing market conditions and seizing new opportunities.
In amoeba organisations, interaction and cooperation between individuals are at the forefront.
Communication channels are open and effective, which increases the flow of information.
Amoeba organisations ensure cooperation in decision-making processes and facilitate
coordination between different units within the organisation (Urban, 2017: 18). Amoeba
organisations tend to be innovative and develop rapid adaptation capabilities in a constantly
changing business environment. Instead of resisting change, these organisations tend to see
change as an opportunity. In amoeba organisations, decision-making processes are often
decentralised. This allows individuals at different levels within the organisation to take more
responsibility and participate in decision-making processes (Desai et al., 2008: 321). Amoeba
organisations tend to make effective use of data-driven tools such as big data analytics. These
organisations make more informed, data-driven decisions through big data analytics and base
their strategic management on these analytical capabilities. Amoeba organisations prioritise
customer satisfaction and experience (Ochuba et al., 2024: 568). By evaluating customer
feedback through big data analytics, they develop customer-oriented strategies and increase
customer satisfaction. These characteristics highlight the unique strategies and innovative
management approach that amoeba organisations follow to succeed in the modern business

world.
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For example, Japan-based Kyocera is one of the best-known practitioners of the amoeba
organisation model. Developed in the 1960s by the company's founder Kazuo Inamori, this
model has played an important role in Kyocera's success. The company created an independent
structure with small units of amoebas, with each unit responsible for profit and loss. This
structure has contributed to Kyocera's rapid growth and success in various sectors (Adler and
Hiromoto, 2012: 62). Haier, a Chinese white goods manufacturer, is another large company that
has adopted the amoeba organisation model. Haier is divided into micro-enterprises and each
micro-enterprise operates independently. This model enables the company to innovate and
respond quickly to customer needs. By 2023, the Haier Group had reached annual revenues of
more than USD 30 billion and had a market share of more than 10% in the global white goods
market. Morning Star, a US-based food processing company, uses a version of the amoeba

organisation model (Haier, 2023: 2).

FLEXIBILITY AND RAPID RESPONSE ABILITY

Amoeba organisations tend to have a flexible structure. By overcoming the limitations of
traditional hierarchical structures, amoeba organisations make their business processes more
flexible. Big data, as part of this flexible structure, helps organisations adapt to rapidly changing
business environments. Data analytics enable organisations to continuously evaluate and adjust
their business processes and react flexibly when necessary. One of the key characteristics of
amoeba organisations is their ability to react quickly and adapt to changing conditions (Bataineh
et al., 2024: 529). Big data analytics support this rapid response capability. In real-time data
analysis, organisations react quickly to immediate events. This increases the competitive
advantage of amoeba organisations with the ability to quickly adapt to market changes,
customer demands or competitive challenges. Flexibility and the ability to react quickly

influence the strategic decision-making processes of amoeba organisations. Big data analytics
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enables organisations to make more informed decisions through instant data analysis and the
capacity to make meaningful data inferences. Flexible management strategies support decision-
making processes based on instant data and enable organisations to manage more effectively in
a dynamic business environment (Ahmed et al., 2023: 8).

The flexibility and rapid response of amoeba organizations encourages continuous
improvement and innovation. Big data analytics helps organizations evaluate current processes
and strategies, contributing to the creation of a culture of continuous improvement (Chen and
Kim, 2023: 12). This increases the competitive advantage of organizations. Big data analytics

helps amoeba organizations quickly adapt to changing conditions.

THE IMPACT OF AMOEBA ORGANIZATIONS ON INNOVATION

Amoeba organisations have created a remarkable model in the business world by adopting a
flexible, adaptive and innovative approach outside of traditional hierarchical structures. When
the innovative management approach of these organisations is integrated with big data, it can
make significant contributions to the innovation processes of organisations.

Amoeba organisations are known for having a flexible structure. Flexibility means the ability
to adapt quickly to changing conditions. This flexible structure increases the innovation appeal
of organisations. Big data enables organisations to identify innovation opportunities within this
flexible structure by analysing market trends, customer feedback and competitive environment
(Makhloufi et al., 2023: 17). Amoeba organisations make data-driven decisions using big data
analytics. Data-driven decisions enable organisations to determine more accurate and effective
innovative strategies. Big data analytics increases the capacity of organisations to identify
future innovation areas by evaluating existing data sets. Amoeba organisations foster a culture
focused on communication and collaboration. This culture increases the flow of information

between different units and accelerates innovation processes (Demircioglu, 2023: 134). Big
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data supports the emergence of new ideas and innovative solutions by facilitating data sharing
between stakeholders within the organisation.

Amoeba organisations have set a remarkable example in the business world by adopting a
flexible, adaptable and innovative management model independent of traditional hierarchical
structures. These organisations further strengthen their innovation processes by using the
opportunities provided by big data. Today, large companies such as Amazon, Google and
Zappos accelerate their innovation processes with amoeba-like flexible organisational
structures (Frimousse, 2019: 5). These organisations are known for their ability to quickly adapt
to changing market conditions, and this flexibility, combined with big data analytics, enables
more effective innovation opportunities to emerge. For example, Amazon's ability to develop
new products and services by tracking customer behaviour through big data analytics is a result
of the organisation's flexible structure (McAfee and Brynjolfsson, 2012; 62-64).

The flexible nature of Amoeba organisations means the ability to adapt quickly to changing
conditions. This flexibility increases the innovation capability of organisations. Big data
analytics makes it possible to identify innovation opportunities by analysing market trends,
customer feedback and the competitive environment within this flexible structure (Yazici,
2020: 160-161). Google, in particular, quickly evaluates user feedback using big data analytics
and utilises this data in new product development processes. This allows Google to quickly
adapt to market trends and offer innovative products (Benjamin et al., 2024: 232-234). Amoeba
organisations make data-driven decisions using big data analytics. Data-driven decisions allow
organisations to identify more accurate and effective innovation strategies. Furthermore,
amoeba organisations foster a culture based on communication and collaboration. This culture
increases the flow of information between different units and accelerates innovation processes.
Big data supports the emergence of new ideas and innovative solutions by facilitating data

sharing between stakeholders within the organisation. For example, Facebook's internal
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communication and data sharing platforms contribute to the development of new products and

services by increasing collaboration among employees (Helmond et al., 2019: 123-125).

DECISION-MAKING PROCESSES IN AMOEBA ORGANIZATIONS

Decision-making processes in amoeba organisations are based on a communication and
cooperation-oriented approach. Collaboration takes the form of open communication between
different departments and teams. Big data analytics increases data sharing among stakeholders
in this process, making decision-making processes more holistic and knowledge-based (Ahmed
et al., 2022: 64). Decisions in amoeba organisations emphasise flexibility and adaptability.
These organisations develop the ability to react quickly to changing conditions. Big data
analytics helps to continuously adjust and optimise decision-making processes with the
information obtained through continuously updated data sets (Carrasco-Carvajal, 2023: 2). In
amoeba organisations, decisions are made on a data-driven basis. In this process, big data
analytics offers organisations the capacity to evaluate large data sets and make meaningful data
inferences. Data analytics make the decision-making processes of organisations more objective
and information-oriented (Ayokanmbi, 2021: 3). The decision-making processes of amoeba
organisations are based on the ability to react quickly. Big data analytics enables organisations
to react quickly to instant events with real-time data analysis. This supports organisations to
adapt to dynamic business environments. Decision-making processes in amoeba organisations

are often based on decentralised delegation (Chatterjee et al., 2024: 604).

USE OF BIG DATA IN AMOEBA ORGANIZATIONS
Amoeba organizations have the capacity to effectively integrate big data analytics with their

dynamic structure and flexible business model. The use of big data in amoeba organizations
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plays an important role in improving decision-making processes, increasing flexibility and
encouraging innovation.

Amoeba organisations can develop a culture of data-driven decision making through big data
analytics. Big data offers the capacity to analyse large and diverse data sets related to the
organisation's activities, enabling more informed and accurate decisions to be made. Big data
also helps amoeba organisations to predict future trends and possible scenarios by evaluating
historical data sets (Pedraza-Rodriguez et al., 2023: 2). This enables organisations to improve
their strategic planning and make more effective decisions for the future.

Big data helps amoeba organisations to make their business processes more efficient. To
increase operational efficiency, data analytics allows organisations to use their resources more
effectively and optimise business processes. Big data analytics enables amoeba organisations
to be more effective in identifying and managing potential risks. It also helps organisations
strengthen their cyber security measures and improve data security. Big data supports the
innovation processes of amoeba organisations (Rumanti et al., 2023: 3). In identifying
innovative ideas and new projects, big data analytics helps organisations to continuously renew
themselves and gain competitive advantage. In this context, the use of big data in amoeba
organisations makes a significant contribution to their efforts to adapt to rapidly changing

business environments and improve their decision-making processes (Udeh et al., 2024: 223).

INNOVATIVE MANAGEMENT STRATEGIES
The interaction between big data and amoeba organisations enables organisations to adopt
innovative management strategies and gain competitive advantage. These strategies aim to
adapt quickly to change in dynamic business environments, encourage innovation and create

sustainable competitive advantage.
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Innovative management strategies aim to make organisations' decision-making processes
data-driven. Big data analytics enables managers to make knowledge-based decisions by
extracting meaning from large and complex data sets. This strategy supports organisations to
make more informed and accurate decisions. Innovative management strategies go beyond
traditional leadership models and emphasise flexible and adaptive leadership. Leaders adopt
leadership approaches that can quickly adapt to changing conditions, take risks and trust their
employees (Abbas et al., 2024: 2). This enables amoeba organisations to fulfil their leadership
roles more effectively in rapidly changing business environments.

Innovative management strategies focus on increasing customer satisfaction and evaluating
customer feedback. Big data analytics provide strategies to understand customer behaviour and
improve the customer experience through recommendation systems. Innovative management
strategies aim to improve the organisation’'s human resources and talent management. By using
big data analytics in areas such as talent analysis, identifying training needs and monitoring
employee performance, it helps the organisation to manage its human resources potential more
effectively (Sudjatmoko et al., 2023: 8; Oztirak and Giiney, 2022: 322). Innovative management
strategies aim for organisations to take leadership in sustainability and social responsibility.

Innovative management strategies aim to increase customer satisfaction and strategically
evaluate customer feedback. Netflix analyses audience preferences using big data analytics and
produces new content in line with this data. Netflix's recommendation algorithms provide
personalised recommendations based on users' viewing histories and interests. This strategy has
strengthened the company's competitiveness by increasing customer satisfaction (Khandelwal
et al., 2023: 1739-1740). Similarly, organisations with an amoeba structure combine customer
feedback with big data analytics to make innovative improvements to their products and

services and increase customer loyalty.
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The use of big data analytics in innovative management strategies also contributes to human
resources and talent management processes. For example, IBM uses big data analytics to
analyse employee performance and training needs. In this way, the organisation's talent
management becomes more strategic and employee productivity is increased. Amoeba
organisations' use of big data in human resources processes enables them to monitor employee
performance and optimise training processes (Yanamala, 2024: 2). These strategies contribute
to organisations gaining competitive advantage by maximising their talent potential.

The interaction of big data analytics and amoeba organisations strengthens the ability of
businesses to adapt to rapidly changing business environments and develop innovative
management strategies. Since amoeba organisations are built on flexibility and agility, big data
analytics makes their business processes more effective. For example, digital platforms such as
Spotify use big data analytics to analyse their users' music preferences and offer personalised
recommendations. This data-driven approach helps the organisation develop innovative
management strategies, while at the same time increasing customer satisfaction. Spotify's use
of big data has encouraged innovation by establishing a system based on the processes of
learning from user interactions and sharing this information with content producers (Nwaimo
et al., 2024: 1864-1865).

Big data analytics accelerate the decision-making processes of amoeba organisations while
increasing the accuracy of strategic decisions. Airbnb has optimised its pricing strategies by
analysing customer feedback and booking trends using big data analytics. Airbnb determines
accommodation prices by analysing market dynamics in different regions with big data and thus
responds faster to customer demands. It also utilises big data analytics to increase customer
satisfaction and provide feedback to hosts (Kirkos, 2022: 4-5). This data-driven strategy of
Airbnb is an example of how organisations with an amoeba structure can adapt to rapidly

changing conditions.

R&S

Research Studies Anatolia Journal
Volume:7 Issue: 4, October 2024



Mesut OZTIRAK & Ayse Meri¢c YAZICI

In addition, big data analytics plays an important role in the human resources management
of amoeba organisations. Unilever develops data-driven strategies for talent management and
employee satisfaction by using big data analytics in human resources processes. With the help
of big data, Unilever monitors employee performance and identifies areas for development,
while at the same time analysing training needs and offering more personalised training
opportunities to its employees. In this way, it increases productivity within the organisation and
strengthens employee loyalty (Chima and Nwinykpugi, 2023: 268). The flexible management
approach of amoeba-like organisations makes it possible for Unilever to implement innovative
management strategies in human resources processes.

Finally, amoeba organisations take the lead in social responsibility and sustainability by
using big data analytics. Patagonia uses big data analytics to develop its sustainability strategies.
By analysing supply chain data to minimise its environmental impact, Patagonia optimises
resource use and promotes sustainable practices in its production processes. This data-driven
approach, combined with the flexibility of the Amoeba structure, enables the organisation to
provide innovative leadership in social responsibility and environmental protection
(Ekechukwu, 2021: 5-6). Patagonia's leadership in sustainability using big data analytics
demonstrates how amoeba organisations can gain strategic advantages in environmental

awareness and social responsibility.

IMPLEMENTATION OF INNOVATIVE STRATEGIES IN MANAGEMENT
The interaction of big data and amoeba organisations in decision-making processes requires
the implementation of innovative strategies in management. These strategies aim to help
organisations adapt to changing business environments, foster innovation and achieve

sustainable competitive advantage.
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Innovative strategies are based on strategic innovation and long-term visioning of
organisations. Managers determine the future goals of their organisation using the information
obtained through big data analytics. This strategy supports innovation by defining the mission
and strategic orientation of the organisation. Innovative strategies aim for organisations to
create a flexible and adaptive structure. Big data helps organisations to adapt faster to
environmental changes (Audretsch and Belitski, 2023: 3). This strategy, together with the
ability to continuously review and improve business processes, allows organisations to adapt
more effectively to changing conditions.

Innovative strategies adopt agile and fast decision-making processes. Big data analytics
provide access to real-time data, enabling managers to make faster and better-informed
decisions. This strategy helps organisations maintain their competitive advantage. Innovative
strategies encourage the creation of a culture that values employee ideas and opinions. Big data
analytics help managers to evaluate employee feedback and highlight innovative ideas
(Prakash, 2024: 14). This strategy increases innovation by evaluating contributions from all
levels within the organisation. Innovative strategies adopt a continuous improvement and
feedback loop. Big data analytics allows organisations to monitor their performance and
continuously improve their business processes. This strategy enables organisations to

continuously renew themselves (Alaskar et al., 2024: 3).

INNOVATIVE MANAGEMENT IN THE CONTEXT OF BIG DATA AND AMOEBA
ORGANIZATIONS

Big data is a important tool for amoeba organisations to adopt innovative management

practices. In this context, the dynamic nature of amoeba organisations combined with the

opportunities offered by big data provides an important basis for the development of an

innovative management approach.
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Big data offers managers of amoeba organisations the capacity to provide information in real
time and over large data sets. This enables the development of data-based decision-making
processes. Managers can make more informed and effective decisions based on data supported
by big data analytics. Big data helps amoeba organisations to adapt quickly to changes in their
business environment. Innovative management emphasises the ability of organisations to be
flexible and adaptive (Valero-Gil et al., 2023: 2; Oztirak, 2023: 270). Adaptive management
strategies supported by big data analytics allow organisations to quickly adapt to dynamic
conditions. Big data feeds the innovation processes of organisations. Innovative management
encourages employee creativity and creates a culture open to new ideas. Big data analytics helps
organisations identify internal and external sources of innovation, enabling them to
continuously generate innovative solutions (Fosso Wamba, 2017: 472).

Big data offers valuable insights into customer behaviour. Innovative management
emphasises customer centricity and uses big data to improve the customer experience.
Personalised services and products provide competitive advantage by increasing customer
satisfaction. Innovative management encompasses organisations' ability to understand and
effectively manage risks. Big data analytics combined with predictive analytics enable
organisations to identify future risks and take proactive measures against them. Innovative
management encourages employee participation and team collaboration (Purwanto et al., 2023:
4). Big data supports organisations in assessing employees' views and contributions, increasing
knowledge sharing within the team and using collective intelligence. Innovative management
in the context of big data and amoeba organisations supports organisations to successfully adapt
to changing business environments and gain competitive advantage (Ekambaram et al., 2018:

854).
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BIG DATA AND ITS IMPACT ON DECISION MAKING PROCESSES IN AMOEBA
ORGANIZATIONS

Big data has an increasingly important impact on the decision-making processes of amoeba
organisations. This chapter describes the positive effects of big data on decision-making in
amoeba organisations.

Big data gives amoeba organisations access to large and diverse data sets. These rich data
sources give managers the chance to conduct data-driven decision-making processes. Big data
analytics enables organisations to make more informed and accurate decisions based on
historical data. The dynamic nature of Amoeba organisations necessitates fast and effective
decision-making processes. Big data, combined with real-time data analytics, enables
organisations to make instant situation assessments and make quick decisions based on this
information. In this way, organisations can maintain their competitive advantage and evaluate
opportunities more quickly (Jung and Shegai, 2023:4; Oztirak and Orak, 2022: 608). Big data
provides detailed information about customer behaviour. Amoeba organisations can personalise
and improve the customer experience by using this data. Organisations that adopt customer-
oriented strategies in their decision-making processes gain competitive advantage by increasing
customer satisfaction. Big data helps organisations to encourage innovation (Vasilopoulos et
al., 2023: 472). Amoeba organisations can develop creative solutions by identifying new
opportunities and trends with big data analytics. This enables the adoption of more innovative
and competitive strategies in decision-making processes. Big data enables amoeba
organisations to manage their operational processes more efficiently. Data analytics helps
organisations to optimise internal processes, use resources more effectively and reduce costs
(Zhang et al., 2023: 184). This contributes to increasing operational efficiency in decision-

making processes. This interaction between big data and amoeba organisations contributes to
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strengthening the competitive advantage of organisations by making decision-making processes

more informed, fast and effective.

DATA-BASED DECISION MAKING

The interaction between big data and amoeba organizations highlights data-based decision-
making processes. Data-based decision-making is a strategy that aims to enable organizations
to make more informed and effective decisions using comprehensive data sets obtained through
big data analytics.

Big data offers a wide range of data to amoeba organizations. Large and diverse data sets
from different sources add depth to organizations' decision-making processes. This diversity
provides decision makers with a more comprehensive perspective, allowing them to make more
accurate and informed decisions. Data-based decision-making benefits from the real-time
analysis opportunities offered by big data analytics. Amoeba organizations can make quick
decisions and instantly optimize their business processes by evaluating instant data streams
(Soto Setzke et al., 2023: 1121). This is a critical factor in providing competitive advantage.
Machine learning algorithms integrated with big data give amoeba organizations the ability to
predict future trends and possible scenarios. Data-based decision-making allows organizations
to shape their strategic decisions using these predictive analyses.

Big data has the capacity to provide personalized recommendations based on the past
behavior of individual users. Data-based decision making helps leaders and decision makers
make more effective decisions by providing them with analysis specific to their needs using
this personalized data (Patwary et al., 2024: 671). Data-based decision making processes
include evaluating possible risks with big data analytics and developing strategies against these
risks. Decisions based on reliable and accurate data help amoeba organizations cope with

uncertainties and minimize risks. Big data analytics plays an important role in monitoring and
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evaluating the performance of organizations. Data-based decision making processes adopt

continuous improvement strategies using the information obtained from these analyses.

FAST DECISION MAKING AND FLEXIBILITY

The interaction between big data and amoeba organizations brings fast decision making and
flexibility to the forefront. These elements are critical for organizations to gain competitive
advantage and adapt to the rapidly changing business world.

Big data offers amoeba organizations real-time data analysis. This allows organizations to
make fast decisions by evaluating instant data streams. Real-time data analysis is critical for
gaining competitive advantage and responding quickly to changes in the market. Big data gives
organizations the power to predict future trends with predictive analytics. This allows amoeba
organizations to identify future challenges and opportunities in advance and make fast and
informed decisions. Fast decision making and flexibility refer to the ability of amoeba
organizations to quickly adapt to changing conditions (Somwethee et al., 2023: 3). Big data
offers organizations the capacity to integrate information from various data sources and
determine flexible strategies based on this information. This allows organizations to keep up
with rapidly changing market dynamics.

Big data provides organizations with decision-making capabilities supported by Al and
machine learning algorithms. This allows amoeba organizations to make smarter and faster
decisions by extracting meaningful information from large data sets. Fast decision-making and
flexibility drive innovation. Big data analytics enable organizations to continuously evaluate
new opportunities and implement rapidly applicable innovations. This is important for
maintaining competitive advantage. Flexibility refers to the ability of employees and teams to

quickly adapt to various scenarios (Robertsone and Lapina, 2023: 5). Big data increases this
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flexibility by providing employees with better information access and enabling teams to
collaborate based on data.

In the context of big data and amoeba organizations, fast decision-making and flexibility are
key elements for organizations that want to maintain competitive advantage and adapt to
changing business environments. This article provides organizations with guidance on these

important issues by discussing these concepts in detail.

INCREASED DECISION-MAKING QUALITY

The integration between big data and amoeba organizations brings about a qualitative
increase in decision-making processes. This section discusses in detail how big data increases
the quality of decision-making and how amoeba organizations can use this advantage.

Big data provides organizations with access to large and diverse data sets. This diversity
enables the use of more accurate and reliable information in decision-making processes.
Decision makers can make more robust decisions by integrating information obtained from
various data sources. Big data analytics gives amoeba organizations the power to predict future
trends and possible scenarios. This allows decision makers to make more informed decisions
by providing the ability to predict factors that they could not predict before. The increase in
decision-making quality is based on data-driven strategies (Nnaji et al., 2024: 86). Big data
allows organizations to evaluate their past performance through data analytics and determine
their future strategies accordingly. This supports more effective and strategic decisions.

Big data offers comprehensive analysis capabilities to amoeba organizations. In-depth data
analysis allows decision makers to better understand and solve problems. Thus, decisions are
made based on more information and understanding, which increases the quality of decision
making. Machine learning algorithms integrated with big data help decision makers analyze

more complex data sets and extract meaning from them. This enables smarter and data-driven
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decisions in decision making processes. Big data offers organizations the ability to evaluate
sensitive information including customer feedback, sentiment analysis, and social media data
(Arowoogun et al., 2024). This increases the quality of decision making by enabling decision
makers to respond more responsively and quickly to customer needs.

This increase in decision quality allows amoeba organizations to develop more robust
strategies and gain competitive advantage. This article examines in detail the methods of
improving decision quality in the context of big data and amoeba organizations and explains

how these advantages can be maximized.

CONCLUSION

The interaction between big data and amoeba organizations has opened the doors to a new
era in decision-making processes. Big data has given amoeba organizations the chance to adopt
a data-driven decision-making culture. Decision makers make more informed and accurate
decisions by integrating information from various data sources. This allows organizations to
optimize their strategic management and become more competitive. Big data has provided
amoeba organizations with rapid decision-making and flexibility capabilities. Thanks to real-
time data analysis, predictive analytics, and machine learning-supported decisions,
organizations can quickly adapt to dynamic business environments and maintain their
competitive advantage. Analytical methods integrated with big data have increased the quality
of decision-making processes. Accuracy, predictive capabilities, comprehensive analysis
capabilities, and sensitivity have enabled organizations to make more informed and effective
decisions. Big data offers organizations the potential to promote innovation and creativity. Data
analytics guide organizations in identifying new opportunities, predicting trends, and

continuously improving business processes, thereby increasing their competitive advantage.
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RECOMMENDATIONS

This study emphasizes the importance of an innovative management approach in decision-
making processes by addressing the interaction between big data and amoeba organizations. In
this context, the following recommendations are presented to managers.

- Organizations should create a data strategy to use big data effectively.

- Big data and innovative management strategies require managers and leaders to have
knowledge on this subject. Managers should be encouraged to receive continuous training in
order to improve their knowledge and skills on big data analytics, artificial intelligence and
other innovative technologies.

- Real-time data analysis allows organizations to extract meaning from instantly changing
data streams and make quick decisions. Managers should optimize their business processes and
gain competitive advantage by using these technological opportunities.

- Managers should encourage their teams, encourage creativity and enable continuous
improvements in business processes.

- Managers should increase security measures in the use of big data and give special
importance to data ethics issues and raise awareness in their organizations on this issue.

- Managers should encourage employees' participation in this process, provide them with

training and development opportunities, and reward their success in this area.

ROADMAP FOR FUTURE RESEARCH
This study sheds light on the current situation and developing management strategies by
addressing the interaction and innovative management between big data and amoeba
organizations. In future research, it is important to understand the evolution of the relationship
between big data and amoeba organizations. The effects of factors such as technological

developments, cultural changes, and market dynamics on this relationship should be
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investigated in depth. Future research should focus on how to develop methods to establish big
data ethics standards and ensure compliance with these standards. Artificial intelligence and
machine learning can further optimize decision-making processes by combining with big data
analytics. Future research should examine how these technologies can be integrated into
management strategies in amoeba organizations and what kind of advantages this integration

can provide to organizations.
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