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1. Introduction
The article should be written in Cambria font and 11 point font.
Section headings: Only the first letter of each word in the first heading should be capitalized. The first heading should be left-aligned and written in bold.
Only the first letter of the first word in the second heading should be capitalized. All other words should be written in lowercase. The second heading should be left-aligned and written in bold.
Only the first letter of the first word in the third heading should be capitalized. All other words should be written in lowercase. The third heading should be left-aligned and written in bold.






Tables, Figures and Pictures According to APA 7 Format
The following rules must be followed for table formatting according to APA 7 format:
· Table, Figure and Image numbers should be in plain text, bold and placed above the table.
· There should not be a period at the end of the Table, Figure and Picture number.
· Table, Figure and Picture titles should be written in italics and the first letters should be in capital letters.
· All text in Tables, Figures and Pictures should be written in Cambria 10 point font.
· If the Table, Figure and Picture are not original, the source information must be stated immediately below. Source information should start from the left in line with the table, figure and picture and should be given in Cambria 10 point font.
· There should be no vertical lines in the table and as few horizontal lines as possible.
· Notes to the table should be added only if necessary.
· Notes on Tables, Figures and Pictures should be given in 10-point font with the left-aligned "Notes" heading right under the table.

Table 1 
	Model policies implemented
	
	Model

	Population exchange
	
	German model

	National integration
	
	French model


Demographic Characteristics of Participating Students



Figure 1
Codes and Categories
[image: metin, Post-it notu, ekran görüntüsü, yazı tipi içeren bir resim

Açıklama otomatik olarak oluşturuldu]
Note: Categories and codes were obtained from research findings.
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